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WEA Cuts 40%
Of Its Gatalog
Titles On Vinyl

B BY CHRIS MORRIS
and KEN TERRY

LOS ANGELES—Joining the ranks
of other major labels drastically par-
ing their vinyl catalogs, WEA this
week slashed 1,205 LP titles from its
list.

The catalog cuts, which represent
more than 40% of WEA's existing ti-
tles on vinyl, were announced in a re-
call letter mailed to accounts on Feb.
21. The cutout titles reportedly in-
clude LPs by many of the most popu-
lar artists in the Warner-Elektra-At-
lantic family, from AC/DC to Warren
Zevon.

According to WEA president Hen-
ry Droz, the company will be accept-
ing return authorizations on the prod-
uct through Sept. 1, while returns are
due at branches by Deec. 1.

The move by WEA, which until
now offered one of the deepest vinyl
catalogs in the industry, is not un-

(Continued on page 73)
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WaxWorks Drops All Stickered Albums

B BY SUSAN NUNZIATA

NEW YORK—Frightened by pro-
posed legislation in seven states that
would hold retailers liable for selling
certain kinds of unstickered product,
WaxWorks has decided to stop carry-
ing manufacturer-stickered album ti-
tles in its one-stop wholesale outlets
and its 119-store Disc Jockey retail
chain.

The Owensboro, Ky.-based Disc
Jockey web is believed to be the first
record retail chain to institute such a
policy, and WaxWorks, the first one-
stop to do it, although leading rack-

e Music Biz Brass In Summit To
Discuss Labeling Bills . . . see pg. 8.

Jobbers have refused to carry some
stickered product in the past. While
Disc Jockey is not pulling product off
its shelves, it will not purchase re-
placements for its existing stickered
inventory.

In related news, the 450-store
Trans World chain has enacted an 18-
to-purchase rule in all of its outlets.
An internal memo issued to outlets in
mid-February reportedly listed 28 rap
albums and a number of comedy re-

‘89 Chart Share: It's WEA

B BY BRUCE HARING

NEW YORK—The WEA-distributed
labels continue to grab the lion’s
share of the Billboard Top Pop Al-
bums chart, capturing an impressive
40.4% in 1989, a 6% gain over 1988,
WEA also captured the biggest
share in 1989 of the Top Black Al-
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KATHY MATTEA, Grammy nominee and Country Music
Association Female Vocalist of the Year explodes on A/C radio with
“WHERE'VE YOU BEEN" the song of the year from WILLOW IN
THE WIND. Check stock now on Mercury 836 950-1/2/4.

bums chart (26.4%) and Top Country
Albums chart (23.6%), repeating its
1988 sweep of the key categories.

Other pop chart increases for 1989
were turned in by the combined inde-
pendent distributors, which posted an
impressive 2.5% gain, and by MCA,
which gained 0.9% over 1988.

Losing ground on the 1989 pop dis-

Epic Nashvile nas left no Stone unturned in its search for the perfect
new artist of the 90's. The Winner: DOUG STONE. His first single,
“I'd Be Better 'Jff (In A Pine Box),” is knocking 'em dead at radio
and video. Wach for the debut album, “DOUG STONE.”

cordings that would require proof of
age to purchase.

A growing number of states are
exploring legislation that prohibits
the sale of records containing lyrics
that are violent, sexually explicit or
perverse, or promote rape or the use
of illegal drugs or alcohol unless they
bear a parental advisory warning la-
bel and the lyrics are printed on the
cover. Bills in Missouri, lowa, and
Oklahoma would also prohibit pro-
moters from allowing minors to at-
tend performances of any group that
‘“presents, depicts, advertises, per-

(Continued on page 81)

By A Mile

tributor chart share from 1988 were
CBS (down 1.7%), BMG (down 4.2%),
CEMA (down 0.9%), and PolyGram
(down 2.4%).

While WEA's leading 26.4% share
of the black albums chart reflects a
slight slump from 1988, the figure
handily beat the second-place finish
by independent distributors, who
grabbed 18.0% of the market.

But the real story in black music
distributorship was MCA. Clocking in
last in the 1988 distributor race with a
minuscule 1.9% of the Top Black Al-
bums chart, MCA rocketed to third
place in 1989, grabbing a healthy 17%

(Continued on page 70)

Western Superstars
Reap Big Bucks On
Japanese Tours

BY THOM DUFFY

PALM SPRINGS, Calif —The Land
of the Rising Sun has become the
land of rising tour guarantees, with
Japan’s strength as a live-concert
market reaching “phenomenal” lev-
els, agents and managers say.
The Rolling Stones, who recently
(Continued on page 84)

Bonnie Rates
Top Honors
At Grammys

B BY PAUL GREIN

LOS ANGELES—Bonnie Raitt
and Bette Midler, a pair of for-
tysomething pop veterans who
made convincing comebacks
last year, dominated the 32nd
annual Grammy Awards, pre-
sented Feb. 21 at the Shrine Au-
ditorium here. Raitt swept four
awards, including album of the
vear for her Capitol debut re-
lease, “Nick Of Time.” Midler
took the record-of-the-year
Grammy for her chart-topping
version of Larry Henley and
Jeff Silbar’s “Wind Beneath My
Wings,” which was also named
song of the vear.

It is the first time that two
over-40 artists—or two female
soloists—have walked off with

(Continued on page 82)

No. 1 IN BILLBOARD

HOT 100 SINGLES
* ESCAPADE
| JANET JACKSON
TOP POP ALBUMS
* FOREVER YOUR GIRL
PAULA ABDUL

(A&M)

(VIRGIN)

HOT BLACK SINGLES
% WHERE DO WE GO FROM HERE
STACY LATTISAW WITH JOHNNY GILL

| (MOTOWN)
! TOP BLACK ALBUMS
% BACK ON THE BLOCK
QUINCY JONES (QWEST)

HOT COUNTRY SINGLES
# NO MATTER HOW HIGH

THE OAK RIDGE BOYS (MCA)

TOP COUNTRY ALBUMS
* RVS I

RICKY VAN SHELTON (COLUMBIA)

TOP VIDEO SALES
% INDIANA JONES & THE LAST

CRUSADE (PARAMOUNT HOME VIDEO)_‘
TOP VIDEO RENTALS

* TURNER & HOOCH

(TOUCHSTONE HOME VIDEO)

OINGO

;=== BOINGO

THE

Propucep By Danny ELeman,
STEVE BARTEK aAND JOHN Aviea
Mixed by Chris Lord-Alge
Management: L.A. Personal
Development, Mike Gormley

© 1990 MCA Records, Inc.

NEW ALBUM

“DARK AT THE END OF THE lyg!!il;"
FEATURING THE FIRST SINGLE

OUT OF CONTROL

MCAC-53792

®
THE SPOTLIGHT IS ON

e

.2
© 1988 Volcano by Peter Zokosky
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Grammy Nominee— '_

|
Available NV

March 2 Ft. Worth, TX -
March 3 New Braunfels, TX
March 4 Lubbock, TX '
March 6 Phoenix, AZ

March 8 Auburn, CA

March 9 Soquel, CA _
March 10 San Francisco, CA
March 11 Mill Valley, CA
March 13 San Jose, CA
March 14 San Luis Obispo, CA
March 16, 17 Los Angeles, CA
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GAVIN CONFRONTS REAL-WORLD ISSUES

Undercut by a lack of major radio-programming issues, the Feb. 15-17
Gavin Report Seminar brought forth an increased preoccupation with

of censorship. Radio editor Sean Ross and reporter Craig Rosen cov-
ered the event. Page 12

MCA A&R VP SILAS SPEAKS OUT

Louil Silas Jr., executive VP of A&R and artist development, black music,

black music to its insistence on breaking quality artists. Page 24

ALBUM PROJECTS BLOW INTO WINDY CITY

A proliferation of local signings to major labels has generated an influx of
album work into Chicago-area studios, say operators of several profes-
sional facilities. Moira McCormick reports. Page 56

e COUNTRY RADIO SEMINAR PREVIEW
Begins On Page 36

real-world causes like homelessness, missing children, and the specter

at MCA Records, attributes the label’s top-dog status in the genre of

LIVE Buying Into W. German Vid Firm
Plans Expansion Into Europe Via VCL Deal

B BY PAUL SWEETING

NEW YORK—LIVE Entertainment
has signed a letter of intent to ac-
quire a majority interest in VCL
Communications GmbH, a vertical-
ly integrated video supplier and dis-
tributor based in West Germany. If
consummated, the deal would mark
LIVE’s first foray into the Europe-
an market.

Meanwhile, discussions continue
between LIVE and Vestron, which
could give LIVE operations in the
U.K. and Japan via Vestron Interna-
tional. LIVE has made what the
companies describe as a “‘complex,
noncash offer” for Vestron, though
neither will comment on the terms
of that offer, or on how successfully
the discussions are proceeding.

LIVE’s overseas expansion could
have a number of aspects, consider-
ing its diversification: Besides own-
ing Lieberman Enterprises, a lead-
ing U.S. rackjobber, LIVE encom-
passes International Video
Entertainment, an indie video sup-
plier, and New England combo
chain Strawberries.

In addition to distributing prod-
uct under its own label in German-
speaking territories, VCL owns
Rainbow Distribution Services,
which handles 3,200 direct accounts
in West Germany. Rainbow also dis-
tributes LIVE’s Media Home Enter-
tainment catalog in German-speak-
ing territories (including Austria,
Switzerland, and parts of Luxem-

Vid dealers judge
$15 price a plus

... See page 45

bourg), as well as the Orion and
Lorimar catalogs.

VCL also owns a video duplica-
tion plant, a mail-order business,
and telemarketing services.

VCL generated sales of $25 mil-
lion last year. LIVE executives will
not discuss the financial terms of
the proposed deal.

LIVE president and chief operat-
ing officer Davendra Mishra pegs
VCL'’s share of the West German
market at 6%. The market leader,
Warner Home Video, claims a 12%
share of the market, according to

(Continued on page 85)

E BY BILL HOLLAND

WASHINGTON, D.C.—Legislation
mandating that imported consum-
er-oriented DAT recorders contain
the Serial Copy Management Sys-
tem was introduced in the House of
Representatives Feb. 22. Even at
this early stage, the bill may en-
counter a jurisdictional dispute be-
tween ranking House committee
members.

Introduction of the legislation
comes seven months after the re-
cording industry and the hardware
manufacturers hammered out their
compromise agreement on DAT
(Billboard, Aug. 5). It will be heard
first by the Commerce Committee,

DAT Bill Already Mired
In Jurisdiction Dispute

which oversees foreign commerce
matters, and then by the Judiciary
Committee, which deals with copy-
right matters.

The bill deals only with digital
home taping. It does not cover ana-
log tape copying and does not eon-
tain a royalty provision to compen-
sate copyright owners for losses
due to home copying.

Violators of the proposed law
would be socked with fines ranging
up to $10,000 for each uncoded ma-
chine, or, in another case, $100,000
for every digital format sound re-
cording with a bogus copyright sta-
tus that results from use of the
DAT machine. Damage suits from

(Continued on page 83)

BPI Stats: Vinyl Down, GDs Up, Gassettes Flat
Total U.K. Music Sales Rose 11% In ‘89 To $1.09 Bil

LONDON—An accelerating decline
in vinyl albums, the possible peaking
of cassette albums, another major ad-
vance for the CD, and a steady per-
formance by the singles market are
the key points emerging from the
1989 British Phonographic Industry
statistics on U.K. music shipments.

Total music sales were up 11% for
1989 over the previous year, rising to
$1.16 billion from $1.047 billion, using
the current exchange rate of $1.71 to
the pound.

Vinyl LPs dropped by 25% to 37.9
million units shipped in 1989 from the
1988 total of 50.2 million, a sharp con-
trast to the more gentle decline of
previous years. The value of LP ship-
ments dropped 18% in 1989 to $201.78
million from $246.41 million in '88.

Prerecorded cassette shipments in-
crease just 3% to 83 million units
from 80.9 million the previous year.
In dollar terms, the value rose 12% to
$430.58 million from $384.41 million.

“I think people will look back on

Sony Reports Record Sales
0f $1 Bil For Its 3rd Quarter

B BY DON JEFFREY The company attributes the im-
pressive third-quarter gains to ex-

panded sales of compact disks and

NEW YORK—Sony Corp. reports

MUSIC
Album & Single Reviews 68 International 65
Black 24 Jazz/Blue Notes 60
Boxscore 32 Latin Notas 59
Canada 66 Lifelines 72
Chartbeat 8 Market Action 72
Classical/Keeping Score 44  Music Video 54
Clip List 55 Newsmakers 61
Commentary 11 Power Playlists 18
Country 36 Pro Audio 56
Dance Trax 29 Radio 12
Executive Turntable 6 Retail 40
Gospel Lectern 60 Retail Track 41
Grass Route 42 Rossi's Rhythm Section 27
Hot 100 Singles Spotlight 76 Talent 31
Inside Track 86 Update 72
HOME VIDEO 45
Backlot Beat 52 Self Improvement 51
Box Office 52 Music Videocassettes 46
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Hot 100 Singles Action 76
Rap 25
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that its quarterly worldwide record
sales reached the $1 billion plateau
for the first time.

For the company’s fiscal third
quarter, which ended Dec. 31,
Sony’s recorded music division—
which includes CBS Records—
posted revenues totaling $1.008 bil-
lion, a 71.5% increase from the same
period the year before. Sony does
not break out operating profits for
its divisions.

Total music revenues for the first
nine months of the fiscal year
amounted to $2.35 billion, a 36.8%
rise over the year-earlier figure.

-CBS Records Inc., CBS/Sony Rec-

new albums. The top-selling albums
in the period, according to a Sony
representative, were New Kids On
The Block’s “Hangin’ Tough” and
Billy Joel's “Storm Front.”

Sony’s third-quarter music divi-
sion revenues were significantly
higher than the second quarter’s
because of traditionally higher
sales during the holiday season.
Second-quarter music revenues to-
taled $719.9 million.

Sony’s records group includes

ords, Digital Audio Disc Corp.
(Continued on page 84)

1989 as the year when the cassette al-
bum peaked,” says Peter Scaping,
BPI GM. “It’'s shown only modest
growth to December 1989, mostly
due to the growing influence of the
CD. Portable players aren’t really
sustaining it because a sizable pro-
portion of tapes used on them have
been copied at home.”

The CD surged ahead by 43% with
a total of 41.7 million units, compared
with 29.2 million for 1988. Dollar val-
ue was up 37% to $394.5 million from
$287.11 million.

The CD single format and the cas-
sette single are maintaining the sin-
gles market at a steady level. Singles
shipments in 1989 advanced 2% to
61.2 million units compared with the
1988 figure of 60.1 million. Sales were
up 6% to $137.31 million from $129.11
million.

“Singles have held up well despite
a contraction in the 7-inch sector,”
says Scaping. “This is due not to any
particular loss of interest by the con-
sumer, but to the fact that the juke-
box operators are switching to CDs
at a rapid rate. There’s no evidence of
any collapse in consumer demand for
the 7-inch, the 12-inch format is
strong, cassette singles are gaining
ground noticeably, and there is a sol-
id core demand for CD singles.”

John Pinder, charts manager at
Gallup, which compiles the official
U.K. industry charts, says Gallup’s
figures for vinyl are not as dire as the
BPI numbers. He notes that BPI fig-
ures are based on shipments while
Gallup statistics represent actual

(Continued on page 85)
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Canada Deep-Sixes 6-By-12 GD Box

April 1 Cutoff Set, Despite Retail Protest

H BY KIRK LaPOINTE

OTTAWA—Canadian record compa-
nies will eliminate the 6-by-12-inch
packages for compact disks by April
1, despite concerns from retailers
that the unprotected jewel boxes will
be easy prey for thieves.

After nearly a year of negotiations
between record firms and retailers,
the Canadian Recording Industry
Assn. confirmed speculation Feb. 20
that its members would ditch the 6-
by-12 package. After April 1, CDs
sold in Canada will be encased only in
the standard jewel box.

In making the announcement,
CRIA chose not to focus on the eco-
nomics of the move or the possible
criminal acts that may follow in ware-
houses and stores across the land.

Instead, it went green.

It said that “environmental con-
cerns” about the polyvinyl chloride
blister pack prompted the move. Not
only was a blister pack difficult for
consumers to open, but it was “an im-
mediately disposable item that
served no further useful purpose
than to clutter up garbage sites for
years to come.”

The association even got an en-
dorsement from the federal Environ-
ment Minister, Lucien Bouchard,
who said in the news release of the
announcement that record companies
had made a “laudable decision that
will encourage others in the business
community to look for ways in their
production processes to reduce
waste.”

No mention was made about any
plans the industry might have to
eliminate plastic shrink-wrap on al-
bums or cellophane on cassette pack-

ages (CBS Canada now uses recycled
paper for its album jackets and recy-
clable plastic for its CD jewel boxes).

Jason Sniderman, of Roblan’s Dis-
tributors and the Sam The Record
Man retail chain, dismisses the envi-
ronmental concerns expressed by
CRIA. Plain and simple, he says, the
decision to jettison the 6-by-12 box
“was a cost-cutting move.”

Sniderman says retailers will have
to spend money to change their rack
displayers and that, as a result, any
savings realized from the changed
packaging probably will not be
passed on to consumers.

Last year, the industry announced
a Jan. 1 cutoff date of the blister

pack; no mention was made at that
time about environmental concerns.
Instead, companies said the package
added cost to the product and was not
a very effective display mode. Ac-
counts were offered discounts on
CDs by many companies, an incen-
tive to redirect savings to anti-theft
devices.

But retailers fought hard to fend
off the elimination of the 6-by-12; a
big reason they formed the Retail
Music Assn. of Canada was the pro-
posed blister-pack phase-out. They
were pushing for a fall 1990 cutoff
date at the earliest, but that now ap-
pears to be a moot point.

B BY ED CHRISTMAN

NEW YORK—After a slow start,
things are picking up for the five-
inch CD single. Some labels are ac-
celerating their interest in the con-
figuration, while others are joining
the race for the first time.

But while a consumer market is
beginning to emerge, questions still
remain concerning the role the CD-
5 has in the overall product mix and
how successful the format might
ultimately prove to be.

The most aggressive push has
come from WEA, whose family of
labels is offering about 35 CD-5 ti-

CD-5 Picks Up Steam As
Labels Boost Gommitment

tles, while PolyGram has about 10
releases in the format. In total,
about 50-60 titles, many from alter-
native music artists, are available to
retailers.

Although most labels are supply-
ing CD-5 product, they demonstrate
varying degrees of commitment,
much to the consternation of some
retailers.

Bob Delanoy, VP of retail opera-
tions for 55-unit Tower Records,
says his chain has been at the fore-
front of the format’s campaign, en-
couraging labels to get on the CD-5
bandwagon. “We are having to

(Continued on page 84)

Alternative Releases Gome March-ing In
Platinum Veterans Are Also On This Month’s Slate

B BY MELINDA NEWMAN

NEW YORK—March is coming in
like an alternative-music lion with re-
leases from gold-plated acts Sinead
0’Connor, Depeche Mode, and Cow-
boy Junkies; near-gold act the
Church; and past platinum perform-
ers Robert Plant, Carly Simon, Mark
Knopfler, and the Who.

O’Connor’s second Chrysalis re-
lease, ‘I Do Not Want What |
Haven’t Got” (a rare sentiment), is
due in stores March 20. There’s al-
ready a mighty buzz about the first
single, the Prince-penned “Nothing
Compares 2 U,” which went to No. 1
in the U.K.

Cowboy Junkies follow their gold
debut, “The Trinity Session,” with

NEW YORK—CBS Records has
started a new division that will be
responsible for developing film and
television projects for its artists.

Bunny Freidus, formerly CBS
Records International’s VP of cre-
ative operations and talent, has
been named to the newly created
position of senior VP, creative de-
velopment, film and TV, CBS Rec-
ords Inc., and will report directly to
CBS Records Inc. president and
CEO Walter Yetnikoff. There are
no immediate plans for Freidus to
hire a staff, although that possibili-
ty has not been ruled out. No suc-
cessor has been named in her previ-
ous post.

New CBS Records Division
Geared To Film, TV Projects

Freidus, who will maintain of-
fices on both coasts, will act as the
direct liaison between the label and
the film and television communities,
including Columbia Pictures, which
is owned by CBS Records’ parent
company, Sony Corp.

“We have created this new posi-
tion in recognition of the ever-in-
creasing interaction that exists in
the creation of films, television pro-
grams, and music,” says Yetnikoff.
“With CBS Records’ diverse roster
of talent in all areas of music, it is
essential that we assist our artists
in finding projects that will expand
their participation in related areas
of entertainment.”

“The Caution Horses,” due March 13
on RCA. After the Toronto band’s de-
but became a hit, the group rushed
back into the church where “Session”
was recorded to cut new material.
The band did not use any of those
takes, however, choosing instead to
recut some of those tunes as well as
record a batch of new ones. The first
single is “Sun Comes Up, It's Tues-
day Morning.”

Depeche Mode, which is riding the
charts with a gold single in “Personal
Jesus,” comes out with “Violator,”
due March 20. From Sire, the next
single is “Enjoy The Silence.”

The Church, which began crossing
over into the mainstream with its
most recent album, ‘“Starfish,”
strikes out March 13 with “Gold Af-
ternoon Fix,” produced by Waddy
Wachtel on Arista. The first single,
“Metropolis,” has already shipped to
radio, and a compilation video long-
form will hit stores April 3, preceding
a summer tour.

Plant will also be hitting the road
later this year in support of his new
“Manic Nirvana” record, expected
March 12 on Atlantic. Featuring the
same band that played on Plant’s
platinum “Now And Zen” disk, the
record contains 11 songs, all but one
written or co-written by the former
Led Zeppelin vocalist. Atlantic is re-
leasing a limited-edition CD encased
in a 6-by-12-inch die-cut box. The

(Continued on page 73)

Baby Talk. Executives from Epic, CBS, and Solar Records help Epic recording
artist Babyface celebrate the platinum certification of his album “Tender Lover.”
Shown, from left, are Peter Van Brunt, VP/GM, Solar Records; Kayo,
songwriter/producer and member of recording group the Deele; Virgil Roberts,
president, Solar Records and Dick Griffey Productions; Darryl Simmons,
songwriter/producer and member of recording group the Deele; Dave Glew,
president, Epic Records; Hank Caldwell, senior VP of black music, Epic
Records, Babyface; Tommy Mottola, president, CBS Records Division; Dick
Griffey, chairman, Solar Records; L.A. Reid, co-producer of the album; and
Myron Roth, senior VP/GM, CBS Records, West Coast.

EXECUTIVE TURNTABLE

BILLBOARD. Andy Myers is named Eastern advertising manager, music. He
was director of advertising sales at Testa Communications.

RECORD COMPANIES. CBS Records appoints Bunny Freidus senior VP of cre-
ative development, film and television. She was senior VP of creative opera-
tions and talent for the label (see story, this page).

EMI Records in New York makes the following appointments: Jean-
Pierre Bommel, VP, international; Tim Mandelbaum, VP of business af-
fairs; and Cathy Watson, national director of publicity. They were, respec-
tively, director of international marketing and promotion; director and se-

&

MYERS FREIDUS BRENNER

nior attorney, business affairs; and director of West Coast publicity for the
label.

J.B. Brenner is promoted to VP of album promotion at A&M Records in
Los Angeles. He was director of national album promotion for the label.

Charisma Records makes the following appointments: Danny Goodwin,
VP of A&R in Los Angeles; Jeff Fenster, VP of A&R in New York; and
Shona Scott, director, finance & administration, in New York. They were,
respectively, VP of A&R, Virgin Music; director of A&R, Geffen; and con-

GARTENBERG

GOODWIN

FENSTER LeMUNYON
troller, Virgin Records.

Ken LeMunyeon is appointed VP/controller at Warner Bros. Records in
Los Angeles. He was controller for the label.

Joe McEwen is named VP of A&R at Sire Records in New York. He was
director of A&R at CBS Records.

Michael Mitchell is promoted to VP of Motown Records in Los Angeles.
He was national director of publicity for the label.

Mark Gartenberg is named associate director of A&R at Epic Records in
London. He was executive, international A&R, for CBS Records.

Deborah Surdi is appointed associate director of A&R for Sony Classical
in New York. She was manager of A&R for CBS Masterworks.

WEA International in New York makes the following appointments:
Midge Stathis, director of operations; Cathy Ward, manager of Canadian
operations; and Melissa Sibbison, manager of business affairs. They were,
respectively, manager of Canadian operations; assistant to the operations
manager; and assistant, business and legal affairs, for the label.

MCA Records makes the following appointments: Susan Hendler, prod-
uct manager, West Coast, in Los Angeles; Byron Phillips, product manag-
er, West Coast, in Los Angeles; Renee Givens, product manager, East
Coast/black music, in Washington, D.C.; and Pam Marcello, product man-
ager, East Coast, in New York. They were, respectively, manager of prod-
uct development, MCA; economic consultant at Rand Corp,; a field promo-
(Continued on page 84)
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The third gold single “Escapade”
from the multi-platinum album
Janet Jackson's Rhythm Nation . is

#1.7

Janet has been named the top video artist
ever, with more #1 videos than any other
artist. What better time to announce her
latest coup:

THE JANET JACKSON
RBYTHM NATION

WorLb Tour 1990
PRESENTED BY MTV

A R C H

Miami
Chapel Hill
Charlotte

ashington DC
v Hartford
Philadelphia
Worcester MA
Washington DC
Hampton VA

Detroit
Minneapolis
Chicago
Kansas City MO
Fort Worth
Houston
Phoenix

Los Angeles
Sacramento
Oakland
Tacoma
Vancouver

Janet Jackson’s Rhythm Nation , , ispsm
Also available as a home video
on VHS and laser disc.

2roduced by Jimmy Jam and Terry Lewis

‘or Flyte Tyme Productions. Inc.

Co-Producer: Janet Jackson

“Black Cat™ produced by Janet Jackson and Jellybean Johnson
Zxecutive Producer: John McClain

$1 27
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: ? x
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ROGER DAVIFS MANAGEMENT. INC.

©1990 A&M Records. Inc. All rights reseryed. Tour dateés subject 1o change.
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Music Bigwigs In Labeling Powwow
Execs Get Update On Censorship Issues

B BY DAVE DIMARTINO
and THOM DUFFY

LOS ANGELES—A conclave of mu-
sic industry leaders met at Warner
Bros. Records’ Burbank, Calif.,
headquarters Feb. 20 for a “plan-
ning and strategies session’ re-
garding record-labeling bills and
music censorship issues confronting
various state legislatures across the
country. The meeting was held the
day before the Grammy Awards
show, for which many top execu-
tives had flown into town.

Among those in attendance were

record label heads, music publish-
ers, Recording Industry Assn. of
America officials, and Mike Greene,
president of the National Academy
of Recording Arts and Sciences.
According to Trish Heimers,
RIAA VP of public relations, the
meet was “‘an informational session
to let people know what’s happen-
ing with lyric-labeling and the sta-
tus of [legislation in] all the various
states, and to continue garnering
support and to continue mobilizing
the troops.” The overall atmosphere
at the session was of “serious con-
cern,” she adds. “People are blown

Promoters Express Goncern
Over Laheling Bills, Too

B BY THOM DUFFY

PALM SPRINGS, Calif. —Alarm over
lyric-labeling bills has moved from
the retail front to the concert indus-
try, since laws proposed in three
states would hold promoters crimi-
nally liable for the lyric content of
live performances.

“This situation affects us in a pro-
found way,” Ben Liss, executive di-
rector of the North American Con-
cert Promoters Assn., told a gather-
ing of promoters, agents, managers,
and building operators here for the
Performance Magazine Summit con-
ference, Feb. 15-18.

Liss noted that bills in Missouri,
lowa, and Oklahoma, though aimed
primarily at the sale and labeling of
albums with lyrics deemed indecent,
also call for criminal penalties for
those involved with live perfor-
mances of objectionable material at-
tended by minors. Generally, the lyr-
ic-labeling bills target songs that de-
pict or advocate violence, explicit
sexual behavior, suicide, incest, mur-
der, the illegal use of drugs or alco-
hol, and other actions.

“Will promoters be forced to pass
on questionable acts?” Liss asked.
“Should promoters assume criminal

(Continued on page 81)

Riley Sues Ex-Partner Griffin

Production Firms Also Named

B BY JANINE McADAMS

NEW YORK—After months of in-
dustry speculation, superstar pro-
ducer Teddy Riley filed a $10 mil-
lion suit in U.S. district court in
New York Feb. 15 against former
manager/partner Gene Griffin.
The suit charges Griffin, G.U.Y.
Productions, and GR Productions
with fraud, extortion, breach of fi-
duciary duty, and racketeering.
Riley is seeking $2 million in com-
pensatory damages, $4 million in
punitive damages, and treble dam-
ages of not less than $6 million.
The lawsuit also seeks to nullify

Riley’s contracts with Griffin as
well as with G.U.Y. Productions,
the group’s management and pro-
duction company, and GR Produe-
tions, the firm Riley and Griffin
began in 1988 for the production
and management of other groups.
In the suit, Riley, 23, claims that
he was not paid all monies due
him—an estimated $2 million—
from his work with the MCA act
Guy, of which he is a member, or
from his work as a prolific writer/
producer over the past two years.
The suit claims he was paid
$400,000 during that period, de-
(Continued on page 77)

Clubs Don’t Like The Sound
Of New NYG Noise Rules

NEW YORK—New rules adopted
by city officials will make it tough-
er for some new nightclubs to open
in New York by restricting their
presence in residential areas and
requiring large indoor waiting ar-
eas.

The regulations adopted by the
city Board of Estimate are aimed
at balancing the health of the
nightclub business in New York
with the desire of local residents
for quiet neighborhoods at a time
when conflicts between club own-
ers and residents have been on the
rise.

The board dropped plans to re-

strict operations of existing clubs,
but new establishments with a ca-
pacity of more than 200 must ob-
tain a new special permit by prov-
ing they will not alter the charac-
ter of their neighborhoods or
cause congestion in surrounding
streets. The rules took effect when
the board passed them Feb. &.
“We can make a reasonably edu-
cated guess that [the new regula-
tions] will result in a significantly
reduced number of nightclubs that
offer dancing in New York City in
the near future,” says Robert S.
Bookman, attorney for the New
(Continued on page 85)

away by this.”

Record-labeling bills have already
been introduced in seven states—
Pennsylvania, Missouri, Oklahoma,
Arizona, Maryland, lowa, and Ten-
nessee (see story, page 81). They
are scheduled to be introduced in
Florida, Delaware, and Alaska by
the end of this year, and in New
Mexico and Illinois in 1991.

Although there are individual
variations among the different
state bills, all would hold retailers li-
able for selling unstickered product
with lyrics addressing such subjects
as drug or alcohol abuse, explicit
sexuality, and excessive or morbid
violence.

Retailer reaction to the bills has
ranged from calls for united indus-
try action against them to equally
urgent calls for labels to “clean up
their act.” One major retailer, the
Owensboro, Ky.-based Disc Jockey
chain, has announced it will stop
carrying stickered product entirely
(see story, page 1).

Present at the war council of in-
dustry leaders were several Warner
Bros. executives, including chair-
man Mo Ostin, president Lenny
Waronker, senior VP legal/business

(Continued on page 71)

A Thousand Points Of Light. In recognition of his pledged assistance to fight
blindness, President George Bush, right, is presented with the first pressing of the
Motown single “Forgotten Eyes” by Helen Harris, president of Retinitis Pigmentosa,
International. The single features performances by 100 artists, including Smokey
Robinson, the Boys, George Burns, Andre Crouch, Herbie Hancock, Sammy Davis
Jr., Bob Hope, Jack Jones, Patti LaBelle, Marilyn McCoo, and Dionne Warwick. All
proceeds from the recording will go to benefit Retinitis Pigmentosa, international.
RP is a degenerative eye disease that afflicts one in 80 people. Shown, from left,
are Richard Harris, director, administration, Retinitis Pigmentosa, Int’l; poster child
Michelle Burke; Helen Harris; and President Bush,

THE DUELING DANCE DIVAS divide the chart
spoils this week. Janet Jackson'’s “Escapade” dethrones
Paula Abdul’'s “Opposites Attract” on the Hot 100,
though Abdul’s “Forever Your Girl” continues to rule
the Top Pop Albums chart, keeping Jackson’s “Rhythm
Nation 1814” in the runner-up spot for the second
straight week.

“Escapade” is Jackson’s third No. 1 single on the Hot
100, following “When 1 Think Of You” and “Miss You
Much.” The smash also holds at No. 1 on the Hot Dance

Hot Black Singles chart.
‘“Escapade’ is thus a
cinch to become Jackson’s
second single—following
“Miss You Much”—to top
all three charts.

Abdul’s “Forever Your
Girl” logs its sixth week
at No. 1 on the pop al-

Club Play chart and leaps

from No. 7 to No. 2 on the
—_———————
———

bums chart. Only three
other albums by female
soloists logged six weeks at No. 1 in the past 10 years.
Whitney Houston's debut album spent 14 weeks on top
in 1986 and her follow-up had 11 weeks at No. 1 in 1987.
And Madonna’s “Like A Prayer” logged six weeks on
top last year.

WHOEVER CALLED women the weaker sex? Six of
the top 10 hits on the Hot 100 are by female artists—and
two others are by mixed groups whose membership is
half female.

In addition to the aforementioned hits by Jackson and
Abdul, we have Gloria Estefan’s “Here We Are” at No.
6, the Cover Girls’ “We Can’t Go Wrong” at No. &,
Alannah Myles’ “Black Velvet” at No. 9, and Mi-
chel’le’s “No More Lies” at No. 10. Add to that the two
mixed groups with equal numbers of female and male
members: Roxette at No. 2 with “Dangerous” and the
B-52’s at No. 4 with “Roam.”

FAST FACTS: Columbia Records couldn’t have hoped
for better timing on the new Michael Bolton single,
“How Can We Be Lovers,” which enters the Hot 100 (at
a potent No. 68) just as Bolton won his first Grammy for

by Paul Grein

Janet Dethrones Paula For Singles Grown,
As Women Reign Supreme In The Top 10

best male pop vocal performance for his No. 1 smash,
“How Am I Supposed To Live Without You.” Both
songs are from Bolton’s “Soul Provider” album, which
holds tight in the top 10 for the second week.

Lisa Stansfield’s “All Around The World” this week
becomes the fastest-breaking hit on the black singles
chart by a white artist since Herb Alpert’s “Diamonds”
nearly three years ago. Stansfield’s hit leaps from No.
15 to No. 8 in its sixth week; Alpert’s smash took just
five weeks to crack the top 10. Of course, Alpert had
= some high-powered assis-
tance from producers
Jimmy Jam & Terry
Lewis and a backup vocal-
ist named Janet Jackson.

Restless Heart’s “Fast
Movin’ Train” is the most
aptly named album of the
month. It entered the pop
and country charts simul-
taneously last week, and
this week strides to No. 96
on the pop chart. This out-
of-the-box crossover success contrasts with Kathy Mat-
tea’s “Willow In The Wind,” which finally enters the
pop chart this week after 45 weeks on the country chart.
It’s Mattea’s first appearance on the pop albums chart,
but Restless Heart is an old pro at this sort of thing,
having reached No. 73 in 1987 with “Wheels.”

Ozzy Osbourne’s latest album, “Just Say Ozzy,”
bows at No. 159, surprisingly low for an artist with his
track record. Indeed, Osbourne has been one of the most
consistently successful rockers of the past 20 years,
landing 11 platinum albums. He scored six platinum al-
bums with Black Sabbath from 1970-76, and has landed
five more as a solo artist.

Basia’s “London Warsaw New York” enters the pop
albums chart at No. 149. Basia is just shightly less well-
traveled than M, who had a charted album a decade ago
with “New York-London-Paris-Munich.” Basia, back to
the passport office.

WE GET LETTERS: Dan Kraft of Tower Records in
Boston notes that Kaoma’s international dance sensa-
tion “Lambada,” which enters the Hot 100 at No. 71, is
the first chart hit sung entirely in Portuguese.
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ROOM AT THE TOP. . . pictured above, Charies Koppelman, Chairman of EMI Music Publishing, (far right) and Vice Chairman,
Martin Bandier, (far loeft} meet with EMI songwriter Maurice Starr, (center left) of ‘New Kids On The Block’ fame, at EM| Headquartsrs,
to receiva #1 accolades from Bilboard Magazine’s Gene Smith, as 1989 Publisher Of The Year and 1989 Songwriter Of The Year!

EMI MUSIC PUBLISHING
The World’s Leading Music Publisher

© 1990 EMI Muslc Publishing A THORN BM1 Company
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After 50 Years, The Struggle Continues

BMI IS STILL FIGHTING CREATORS’ BATTLES

W BY FRANCES W. PRESTON

One of my BMI colleagues once com-
mented that in all of BMI's 50-year
history there was only one period of
a few months, around 1967, when
the performing rights society was
not engaged in a major battle involv-
ing protection of the rights of its
writers, composers, and publishers.

Many of the early battles in-
volved the fundamental question of
BMI's right to exist. This struggle
hinged on three subsidiary issues:
whether American songwriters,
composers, and publishers would
have a choice of a performing rights
organization to represent them,
whether users of music would have
access to many types of music not
represented by performing rights
organizations before BMI came
along, and whether creators and
publishers would be compensated
only for music on live radio network
programs or be served by a broad-
ened logging system that would in-
clude royalties for music used on
the many independent radio sta-
tions that played country, jazz,
black, and other forms of indige-
nous music.

This freedom of choice had to be
defended by BMI during the ’40s,
'50s, and '60s against charges that
America’s radio stations were dis-
criminating in favor of BMI musie.
The charges were, of course, abso-
lutely groundless. As a matter of
economic reality, stations chose and
still choose the music performed in
terms of what will bring the station
the largest audience and therefore
the largest number of advertising
dollars. The new writers and pub-
lishers to whom BMI was offering
opportunities—including the cre-
ators of country, R&B, and the fu-
sion of these ethnic American mu-
sics we now call rock’n'roll—were
providing songs that audiences
wanted to hear, and it was this that
determined what stations would
play.

Similar charges were brought up
in hearings before two congressio-
nal committees. BMI and its reper-
toire were ably defended by a vari-
ety of people, ranging from then
Gov. Frank Clement of Tennessee

to such writer/performers as Gene
Autry and Nat “King” Cole.

At the same time, and continuing
through the mid-'70s, BMI was in
the forefront of efforts to secure a
new copyright bill to replace the
outdated 1909 copyright act. BMI
was a key supporter of legislation
that kept thousands of important
copyrights from falling into the
public domain while the new legisla-
tion was under consideration. Bob
Burton, BMI's then-president, and I
made frequent trips to Congress to
plead the songwriters’ and the pub-

timony, a U.S. appellate court upheld
the validity of the blanket license.
The Buffalo case was followed im-
mediately by the introduction of
“source licensing” bills in Congress.
The sponsors of these bills wanted
Congress to pass a law mandating
that the producers and/or distribu-
tors of television programs acquire
all performing rights directly in one-
to-one negotiations with composers,
and that they grant those rights auto-
matically to local television broad-
casters as a necessary part of any
agreement. Imagine a single, isolated

‘The cable forces
seem ignorant
of that history’

Frances W. Preston is president and CEO

of BMI.

lishers’ case during this period.
The new bill, passed in 1976, ex-
tended the term of copyright to the
life of the author plus 50 years,
made jukebox operators liable for
performance royalties for the first
time, and lifted an exemption that
had for many years insulated col-
leges and universities and public
broadcasting stations from the pay-
ment of any performance royalties.
The late '60s saw a battle on anoth-
er front when CBS brought a suit
against both BMI and ASCAP, claim-
ing that the blanket license—which
gives a music user the right to use
any work in a society’s repertoire for
an annual fee—was illegal. The case
went to the Supreme Court, and the
final decision upheld the legality of
the TV networks’ blanket license.
While the CBS case was still pend-
ing, local television broadcasters
brought what was known as the
“Buffalo Broadcasting’ case, in
which local television stations also
charged that the blanket license was
illegal. Once again, after years of tes-

television composer ‘“negotiating”
with one of the major Hollywood stu-
dios for the use of his works on televi-
sion! BMI fought those bills as well
as similar bills introduced a year lat-
er, and all died in committee.

Today, 50 years after its founding,
BMI is once again engaged in a
struggle that might well be crucial to
the future of performing rights in-
come. Cable television, now a multi-
billion-dollar business, has dragged
its heels in negotiations for the right
to use the BMI repertoire. While BMI
has successfully negotiated agree-
ments with such cable program sup-
pliers as HBO, Disney, MTV, Show-
time, and the Nashville Network,
lawsuits had to be brought against
many other cable suppliers who are
not paying for their use of the BMI
repertoire.

More importantly, no agreement
has been reached with local cable
television operators. The National
Cable Television Assn., the trade
group representing the local cable
system operators, takes the position

that the only license for which cable
operators should be held responsible
is one to cover locally originated and
public-access programs. But these lo-
cal cable operators do not collect
more than $17 billion annually merely
for their public access programs—
they are the beneficiaries of that gi-
ant revenue stream because they pro-
vide the local transmission link for
the major cable program channels—
MTV, CNN, HBO, and others.

There is more than ample prece-
dent supporting BMI’s firmly held
position that the copyright law has
established two public performances
in nationally delivered cable pro-
gramming. Since there are two sepa-
rate public performances, BMI holds
that license fees must be paid by both
the program supplier and the local ca-
ble operator, each of whom receives
revenues for the use of BMI's reper-
toire. The inability to reach agree-
ment with the cable industry either
on price or on principle has resulted
in a myriad of lawsuits brought both
by and against BMIL.

The complaints filed by the cable
lobbying organizations, the Disney
Channel in Washington, D.C., and the
cable operators in California are re-
trying issues that were fought out in
the federal courts during the '60s and
"70s, but the cable forces seem igno-
rant of that history.

BMI came into existence 50 years
ago so that the composers of all types
of music—from country to R&B,
from jazz to gospel, from rock to pop
standards, from Broadway shows to
film scores—could enjoy a share of
live and broadcast performance roy-
alties. We will continue to fight vigor-
ously for their right to be compensat-
ed for their contribution to American
entertainment, and to receive their
fair portion of the massive revenues
now pouring into the coffers of the
giant cable conglomerates.

Certainly, BMI's 50th anniversary
year will not be one of those quiet pe-
riods in which we can relax and enjoy
the retrospective on what the past
half century has made possible in
American music. But the struggle for
our songwriters, composers, and mu-
sic publishers is a fitting continuation
to the struggle that has marked our
entire history.
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MISLEADING HEADLINE

After reading the Billboard article
“Public Enemy Pulls Vocals From
Clip” (Billboard, Jan. 27), I wanted to
set the record straight on several
points. You can’t “pull lyrics” from
something that was never intended to
have them in the first place. “Terror-
dome,” like the “Baseheads” video,
provides the viewer with a different
version of the song than the LP of-
fers and was never intended to con-
tain lyrics. Indeed, Public Enemy
should be commended for taking
chances in its videos like ‘‘Base-
heads,” which cut mercilessly into
the song but was more effective as
film because of it.

Regarding the reaction from the
video outlets: On the request-gener-
ated VJIN (5.5 million households), the
“Terrordome” clip is in heavy rota-
tion; it is also on BET’s “Rap City”
show. Top 40-oriented outlets like Hit
Video US.A. were not targeted pro-
motionally. The clip’s primary promo-
tion direction was toward the grow-
ing number of national and local rap
video shows and the clubs. Shows like
“Yo! MTV Raps” are not expected to
play the latest Billy Joel clip, and cer-
tainly a service like Hit Video US.A.
is not necessarily going to play “Ter-
rordome.”

Mark Ghuneim

Associate Director, Video Promotion
Columbia Records

New York

TO THE POINT
In regard to Swamp Dogg’s Com-

mentary (Billboard, Feb. 10): Damn
straight!

Chris Rivera

Star Records

El Paso, Texas

EARLY WARNINGS
To all record manufacturers and re-
cording artists:

We can nip this “warning sticker”
issue in the bud by putting “warn-
ings” on all releases. After all, any
recording may be objectionable to
someone.

If a CBS or a Warner Bros. would
start the ball rolling and post “warn-
ings” on all releases, the quasi-“cen-
sorship” sticker movement would be
dead in the water.

In the meantime, recording artists,
do your part to fight censorship: Re-
quest that your company put “warn-
ing stickers” on your albums (even if

they are instrumental). And, whatev-
er company has the guts to put
“warnings” on every release, in order
to fight censorship, is a company you
should be proud to join.

If Warner Bros., CBS, Madonna,
Whitney Houston, or Bruce Spring-
steen could take the lead here, the
“warning sticker” movement would
be defeated by industry solidarity—
and the truth.

Terry Barnes
Sherman Oaks, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Gavin Showcases Real-World Issues

Environment, Stickering Make Rounds

B BY SEAN ROSS

and CRAIG ROSEN
SAN FRANCISCO—The best meta-
phor for this year’s Gavin Report
Seminar, held here Feb. 15-17, was
probably the bag that attendees
were given at registration. The Ga-
vin bag featured some of the things
one usually receives at conven-
tions—cassette samplers, ads for
hospitality suites and label show-
cases, ete. It also contained some-
thing you might not expect at an in-
dustry meet—a slew of pamphlets
asking PDs to go on the air with
various causes ranging from miss-
ing children to Jazz For The Home-
less to the Sea Turtle Restoration
Project to this year’s plethora of re-
cord-labeling bills.

Compared with your average ra-
dio and record industry conventions
of recent years, this year’s Gavin
Report definitely had a stronger po-
litical/sociological flavor than most,
Some of that stemmed from the
presence of environmentalist/au-
thor Jeremy Rifkin and novelist
Harlan Ellison as keynote speakers.
Some of it may have been the threat
of labeling bills. A lot of it, however,
may have just been due to the fact
that there were not as many radio
programming issues to talk about.
The two issues that fired last year’s
Gavin—back-announcing and the
COLRAM diary—were far more
muted this year and no internal is-
sues had emerged to replace them.

Instead, attendees heard opening.

speaker Rifkin offer a nightmare vi-
sion of the year 2030, after another
generation’s worth of damage to
the ozone layer, and call on broad-
casters to take charge of the “new
green movement’’ he expected to
see in the '90s. ‘““You reach the
young people ... Whether it suc-
ceeds or fails depends on a substan-
tial change in our world view . . . Ra-
dio will play one of the essential
roles [in deciding] how we spend the
decade.”

Specifically, Rifkin asked broad-
casters to celebrate the Earth Day
holiday’s 20th anniversary this year
by going on-air with environmental
tips and by giving away a pamphiet,
“101 Ways To Help Heal The
Earth,” from his Washington, D.C.-
based Greenhouse Crisis Founda-
tion. Broadcasters were also asked
to air PSAs being sent to them by
Ted Danson’s American Oceans
Campaign.

The Gavin convention packet also
contained a message from Rock &
Roll Confidential editor Dave Marsh
about the 35 state legislatures cur-
rently considering record-stickering
legislation of some sort. “If they
won’t let kids buy something as
mainstream as ‘Like A Prayer,’
what makes you think you’ll be al-
lowed to play it,” asks Marsh’s flier.
“You are almost certainly playing

music that is ‘obscene’ under the
vague guidelines of the 1988 Child
Protection and Enforcement Act.”

That warning was heard again in
subsequent panels. Near the end of
the AC format room, WAFL Mil-
ford, Del., MD Tim Brough referred
to proponents of labeling bilis when
he encouraged audience members
to “get out there and punch these
peoples’ lights out.”

‘Radio will play an
essential role in
deciding how we
spend the decade’

In the alternative room in a Poly-
Gram “Gavin Survival Kit,” which
also contained a toothbrush, aspirin,
and a condom, attendees found a
handwritten letter on PolyGram sta-
tionery that urged them to fill out
an accompanying form letter ad-
dressed to the FCC requesting that
the commission reconsider its pro-
posed elimination of the “‘safe har-
bor period” for allegedly indecent
speech.

The author of the letter, Poly-
Gram West Coast college promo-
tion/alternative marketing director
Thomas Westfall, said he launched
the campaign after realizing most
of his contacts were unaware of the
proposal to do away with the safe
harbor period. Distributing the
form letter at Gavin was “a chance
to make everyone aware of it in one
easy stroke,” he said. Westfall, who
is also a broadcast student at San
Francisco State, said he collected
about 50 letters from attendees him-
self and sent them in.

If some of the Gavin’s topics
seemed like more likely candidates
for, say, the New Music Seminar, so
did a lot of the views expressed on
radio. Asked about today’s radio at
the artist panel, Marsh turned to
fellow panelist Laurie Anderson
and asked, ‘‘Laurie, do you want to
help me yawn?”

(The artist panel also featured the
strange contrast of Eurythmics’
Dave Stewart talking about his ex-
periences taking Ecstasy with Boris
Grebenshikov, while Social Distor-
tion's Mike Ness attempted to tell
the crowd how much better off his
band is now that they are clean.)

Marsh’s view of radio got some
definite support in the following
session, an acerbic keynote address
from veteran science-fiction author
Harlan Ellison, who took on every-
thing from U2 (“They’re the token
band who aren’t illiterate morons,
but find me one 13-year-old kid who
can tell you the deep social signifi-
cance of their lyrics’’) to being
asked to write the screenplay for
Kenny Rogers’ ill-fated ‘‘Planet

Texas” TV movie (“I'd rather have
my nose hairs burnt out with a Bic
lighter”) to Public Enemy (“I have
some trouble with Minister Griff,
[being] one who is an incipient lamp-
shade ... I want him and Axl Rose
put in a small dark room together.”)

Although Ellison told his audi-
ence, “I listen to radio all the time
because TV turns your brain to bat-
shit,” he also told them, “I can’t
stand a lot of stuff on the radio,
[and] talking to a lot of you, you
can’t either.” A lot of the people he
spoke to at Gavin, Ellison said, had
told him what they really listened to
at home was Miles Davis, Horace
Silver, and Stravinsky.

“I wouldn’t mind six to eight top
40 stations [in a market] if there
were also two good jazz stations,
two good classical stations, and [a
place to hear] radio drama, but mon-
ey is the common denominator,”
said Ellison. ‘“People have a right to
listen to whatever they want, but
unfortunately people don’t have a
choice.”

Despite his call for a broader ra-
dio dial, something he didn’t expand
on beyond the call for more classical
stations, Ellison did admit that do-
ing so was not the same as wanting
to. A lot of you are hired hands. If
you pay any attention to me, you
will be out on your ass in a minute,”
he added. “On the other hand, [you
might survive and] become Ralph
Nader.”

Although a surprising number of
people raised their hands when
asked by Ellison if they had ever
broken format at their stations, it
may be overstating things to sug-
gest that most of the attendees
were ready to become Ralph Nader.
A lot of Gavin’s political bent came
more from the choice of speakers
than from the participants them-
selves. Still, real-world issues tend-
ed to dominate here because there
were not many radio issues compet-
ing for the audience’s attention.

At this year’s top 40 panel—sur-
prisingly calm despite the format’s
mediocre recent ratings, the biggest
issue was the extent to which top 40
stations should target adults. That
debate pitted WNCI Columbus,
Ohio, PD Dave Robbins and KUBE
Seattle GM Michael O’Shea against
KDWB-FM Minneapolis PD Brian
Philips and several audience mem-
bers. ‘“We’re nothing more than a
camouflaged AC,” said Robbins. “I
see that as the format of the future
if you want to deliver the demos
that deliver the cash.” “It won’t be
long before we're hearing about the
3549 demo that we have to go af-
ter,” O’Shea added.

Those comments prompted a slew
of responses from WBZZ Pitts-
burgh PD Clarke Ingram (“Target-
ing 25-34 scares me to death ... If
we talk to 25-34 are we creating the

(Continued on page 77)

Sword Of Dan-O-Cles. 13-year-old Premiere Radio Networks talent Gabriel
Damon, right, is staying busy these days. In addition to playing the voice ot
“Miami Vice President Quayle” on the network, he also plays a drug dealer in
the upcoming film “Robocop II.”" Damon is seen on a routine office visit here
with Susan Gold, Premiere Comedy Network director, left, and Louise Palanker,
Premiere’s VP of development.

Rock Vets Taking A Spin
At New Careers As Jocks

B BY CRAIG ROSEN

LOS ANGELES—*‘It’s not the
place where old rock stars go to
die, it’s just a way to keep our ca-
reers going on another avenue.”
That’s how Howard Kaylan de-
scribes his new job, hosting p.m.
drive with his Turtles/Flo & Eddie
partner Mark Volman on classic
rock WXRK (K-Rock) New York.

Kaylan and Volman are not the
only veteran musicians exploring
the same avenue, even on K-Rock.
Former James Gang/Eagles mem-
ber Joe Walsh—a veteran of guest
appearances at various album
rockers—began hosting a regular
Friday night shift in early Febru-
ary.

Nationwide, there is Robert Par-
issi, onetime front man of Wild
Cherry, now part of the morning
team at classic hits WEGW Wheel-
ing, W.Va.,; Humble Pie/ex-
Fastway drummer Jerry Shirley,
who hosts a weekend show and
nightly weekday hour on classic
rock WNCX Cleveland; and even a
quasimusician, former ‘“‘Partridge
Family’’ star Danny Bonaduce,
who holds down late nights on top
40 WEGX Philadelphia.

The veteran-musician-as-host
trend also exists in syndicated ra-
dio. Saxophonist David Sanborn
hosts Westwood One’s ‘“The Jazz
Show.” Former Lovin' Spoonful
leader John Sebastian hosts Radio
Today’s ‘“Rock Stars.”

“There are a lot of pop people
making the transition into other
media,” says Volman. “Rock’n’roll
guys on radio and TV have been
there before: They don’t ask stupid
questions. They give the artist the
respect they deserve. We're not
going to ask the Doobie Brothers
how they got their name.”

Radio is nothing new for the
duo. Kaylan says he was doing col-
lege radio before the Turtles. In
the early ’70s, the pair was hired to
host a Sunday night show by then

PD Shadoe Stevens at KROQ Los
Angeles. Stevens had interviewed
the duo, which had been touring
with Alice Cooper, and was im-
pressed with the way they handled
themselves on the air, so he decid-
ed to give them the slot leading
into the “Dr. Demento Show.”

When Stevens left KROQ, the
show was canceled and the duo
went back to recording. After a
mid-'70s deal with Columbia ex-
pired, the pair came back to radio
when Stevens, then PD of KMET,
asked them back. This stintled toa
nationally syndicated show as
well.

Unfortunately, it wasn’t a com-
pletely satisfying experience.
“That’s when we were slapped
with the reality that the other sta-
tions weren’t going to play our rec-
ords because we were working for
KMET,” recalls Volman.

This time around it is a bit dif-
ferent. The duo had been working
on a new syndicated show for the
Unistar Radio Networks and did a
week’s stint as guest hosts on
WXRK in October. Soon after,
they were offered a regular show.

While Kaylan and Volman con-
tinue to work as producers and
backup singers and still perform
occasional live dates, Kaylan says
they likely won't record any new
material. “We don’t want to get
into competing with 17-year-old
blond Adonises.”

Volman adds that through work-
ing on radio the duo gets “immedi-
ate feedback that only live audi-
ences can give. Here we know how
it is going to go over and [there
are] ratings books to prove it.”

The duo’s contract with WXRK
is for 44 weeks of the year, so it al-
lows Kaylan and Volman to contin-
ue to tour as an oldies act in the
summer months.

“[Performing on] the road is
conducive to staying in the Peter
Pan syndrome,”” Kaylan says.

(Continued on page 14)
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Morpheus Lights has achieved world-class status in the field of lighting production by supplying the PanCommand System — the most innovative and most advanced

| Morpheus and PanCommand — Combining Experience with Innovation.  moving light system in the industry. Whether in concert touring, theatrical, or television
productions, put this team to work for you and see the difference for yourself. Contact: Morpheus Lights, Inc,, 1271 Alma Ct., San Jose, CA 95112, 408 295-4866

see the Difference.
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Loose Talk Ruling No. 2 Gives Kelli $310K:
KOST, WLTW Resurgent In First Trends

A WEEK AFTER a Pittsburgh jury
gave newscaster Liz Randolph
about $690,000 in her suit against
WBZZ (B94) for the jokes aimed at
her by her morning team partners, a
Norfolk, Va.-area jury has awarded
former WNVZ (Z104) Norfolk night
jock M.J. Kelli (real name Todd
Schnitt) $310,000 for damages he
suffered after D.B. Cooper (real
name Roy Jaynes), the rival night
jock at crosstown WGH-FM (97 Star)
called him a “stupid little Jew,” re-
vealed his real name, and depicted
him as being homosexual even
though he knew otherwise.

Kelli, now APD at KQLZ (Pirate
Radio) Los Angeles, had told jurors
that the remarks, made in the sum-
mer and fall of 1988, defamed his
character and forced him to seek psy-
chiatric care for depression. The
court ordered Cooper, now morning
personality at KKSS Albuquerque,
N.M., WGH owner Susquehanna Ra-
dio Corp., GM Sandy Goldberg, and
PD Tony Macrini to pay $275,000 in
compensatory damages. Schnitt also
won $35,000 in punitive damages
from the three individual defendants.

Although details were sketchy at
press time, Goldberg was reportedly
out of WGH by Feb. 22, two days af-
ter the ruling. His interim replace-
ment was Wayne Olson, of sister
KLIF/KPLX Dallas.

In ruling for Kelli, the jury dis-
missed a countersuit by Cooper
claiming intentional infliction of emo-
tional harm from harassing phone
calls made by Z104 staffers and on-
air comments that Kelli had made
about him. The relatively innocuous
radio wars—in which Kelli, who had
worked at WGH, campaigned on air
for money to buy Jaynes a new tou-
pee—led to a deliberate campaign of
attacks on Kelli.

During the trial, Jaynes, Goldberg,
and Macrini all testified that they
knew Kelli to be sensitive about gay
jokes, even though they did not doubt
he was heterosexual. An attorney for
the defendants said no decision had
been made on whether to appeal.

FIRST WINTER TRENOS

In the first winter Arbitrends fol-
lowing top 40’s troubled fall book,
early indicators for the format seem
to be mixed. Top 40 WHTZ (Z100)
New York is back up slightly, 4.34.6,
putting it third behind AC WLTW
(4.7-4.8) and N/T WINS (4.7-4.7).
WPLJ, however, is down 3.0-2.8,
while top 40/dance WQHT (Hot 97)
goes 4.0-3.8. Oldies WCBS-FM is up
(4.1-4.4), as are the urbans WRKS
(4.1-4.3) and WBLS (3.84.0). Rocker
WNEW-FM is down (3.7-3.5), as is
classic rock WXRK (3.1-2.9). Easy
WPAT-FM, the fall champion, is
down from first to seventh (5.04.2).

In Los Angeles, AC KOST re-
bounds strongly from a soft fall to
lead the market (5.7-6.6), followed by
top 40/dance KPWR (6.2-5.9) and top
40 KIIS-FM (5.4-5.7). KQLZ is off 3.8
3.6, but so is album competitor KLLOS
(4.2-3.9). In its last month as an eclec-
tic top 40/oldies hybrid, KKBT
nudged forward .4-7. The four urban
stations it now competes with had
more than a six share between them:
KJLH (2.3), KACE (1.9), KGFJ (1.2),

and KDAY (.7).

And in Chicago, top 40/dance
WBBM-FM (B96) is up 4.04.3, while
competitors WYTZ (Z95) and WKQX
(Q101) are off, going 3.8-3.2 and 3.3-
2.8, respectively. Chicago’s market
leader is still N/T WGN (10.7-9.7), fol-
lowed by urban WGCI-FM (7.3-7.2)
and black/AC WVAZ (5.1-5.6). N/T
WBBM holds 4.9-4.8. In the rock war,
WLUP-FM rebounds 4.14.4 against
classic rock WCKG (3.4-3.5) and pro-
gressive WXRT (3.4-3.3). Country
WUSN is up 3.5-3.7. Adult alternative
WNUA goes 2.3-2.5.

by Sean Ross with
Craig Rosen & Phyllis Stark

PROGRAMMING: B100 BOOGIES AGAIN

After a year or so of relatively con-
ventional AC, KFMB-FM (B100) San
Diego has toughened considerably in
recent weeks. That brings the sta-
tion’s sound back in line to its 198587
heyday, before the debut of top 40
KKLQ (Q106), where B100 was effec-
tively the market’s top 40 leader, al-
though it never professed to be any-
thing besides bright AC.

This is an hour of B100 from after-
noons: Paula Abdul, “Opposites At-
tract,” Roxette, “The Look”; Bad En-
glish, “When I See You Smile”;
Karyn White, “Secret Rendezvous”;
H Factor, “I Love You”; Seduction,
“Two To Make It Right”; Level 42,
“Something About You”; Rod Stew-
art, “Downtown Train’’; Prince,
“1999”; Taylor Dayne, “Love Will
Lead You Back’; Michael Bolton,
“How Can We Be Lovers”; and Elton
John, “Candle In The Wind.”

And this is a recent night hour: Lu-
ther Vandross, “Here And Now”; Ex-
posé, “Let Me Be The One”’; Alannah
Myles, “Black Velvet”’; Breakfast
Club, “Right On Track’; Erasure,
“Blue Savannah”, Madonna, “Keep
It Together”; Tom Petty, “Free Fal-
lin’ ”’; the Cure, “Just Like Heaven”;
Belinda Carlisle, “Summer Rain”’; Nu
Shooz, “I Can’t Wait”’; Roxette,
“Dangerous”; and Inner City, “What-
’cha Gonna Do With My Lovin.” ”

At modern rock CFNY Toronto,
PD Danny Kingsbury is gone. Ian
Kennedy, previously with the CBC
as national MD, is the new supervisor
of programming, reporting to diree-
tor of programming and operations
Reiner Schwarz. At similarly for-
matted WHFS Washington, D.C.,
Rick Lambert has decided not to
take the OM job he had accepted.

Scott Wheeler is out as PD of top
40 WZPL Indianapolis. OM Don
London assumes his duties, but the
station is looking for a new MD ...
MD Don Michaels is upped to PD at
oldies KQQL (Kool 108) Minneapolis,
replacing Dave Anthony (Billboard,
Feb. 24) ... As predicted last week,

WAQI-FM Miami (Ritmo 95.7) says
WCMQ-FM PD Betty Pino has
jumped over and will be its new PD
when her contract expires on April 1.

At press time, all that had been
confirmed about the PD situation at
top 40/dance KKFR Phoenix was
that, despite the station’s best book
ever, Ron Parker’s contract was not
being renewed. No official announce-
ment has been made about KNRJ
Houston PD Steve Smith, but Smith
is already consulting KKFR (Bill-
board, Feb. 24), and has reportedly
given notice at KNRJ, being replaced
on an interim basis by Jeff Scott. Call
Parker at 602-494-9500.

Lee Michaels is now consulting ur-
ban KKBT Los Angeles, joining Alan
Sneed (Billboard, Feb. 17) ... Pol-
lack Media Group has opened an of-
fice in London specializing in re-
search with Colin Walters at the
helm . .. Dave Teller, previously ND
at adult standards KLFF Phoenix, is
the new PD at KXAM; the former
KZZP-AM should be signing on
about the time you read this.

WRLT-AM Nashville, which had
been simulcasting its Format 41 FM,
is picking up Satellite Music Net-
work’s Traditional C&W format and
becoming WHNK. And, in an unusu-
al twist, WRLT-FM will simulcast the
format for a week during the Coun-
try Radio Seminar on its way to an-
other format. APD Dennis Thibe-
deaux becomes AM PD. Meanwhile,
the FM has hired three staffers for
its pending change: Mark McClure
(from WDFX Detroit) for middays;
Steve Anthony (crosstown WRMX)
for p.m. drive; and Liz Cavanaugh
(Anthony’s former morning partner
at WRMX) for weekends.

SMN Heart & Soul affiliate KSMJ
Sacramento, Calif., has dropped that
format for SMN’s mainstream oldies
service. Meanwhile, at top 40/dance
sister KSFM, Donna Laird goes
from weekends to middays . ..
WSHE Miami PD Brian Krysz adds
VP/AOR programming duties for
parent TK Communications.

Pending an ownership change at
urban WMGL Charleston, S.C., GSM
Charles Washington replaces GM
Rich Glover on Thursday (1). Also,
production manager Terry Bryant
has been upped to PD, replacing Earl
Boston, who can be reached at 803
556-3095. Meanwhile, B.J. Lewis, MD
at WXYYV (V103) Baltimore, is the
new PD at urban rival WWWZ and
also replaces morning veteran Con-
nie “Big Mac” McPhaul. Despite a
noncompete clause, McPhaul is now
doing mornings at new urban WUJM
(94 Jams); WMGL’s Anthony Baxter
is doing afternoons.

Albuquerque, N.M., radio veteran
Bill “Birdman” Thomas is back in
action. After five months doing
sales for KKOB-AM, Thomas is
now OM/PD/morning man for AC
KKOB-FM. PD Steve Stucker is
out and can be reached at 505-344-
4181; former a.m. driver Peter Ben-
son returns to afternoons.

Easy listening’s format exodus
spreads to the medium markets this
week as KVLY McAllen/Browns-
ville, Texas, after 10 years in the
format, becomes oldies Y108 under
PD/morning man Bill O’Brian

ager, West Coast.

Texas, as GM.

newsline...

UNITED AND REUNITED: A week after being named regional sales manag-
er, East Coast, for United Broadcasting, WYST-AM-FM Baltimore
GSM Bill Hooper adds GM duties. Hooper replaces Scott Faye, now
GM of KSOL San Francisco, who is also upped to regional sales man-

JACK SWANSON, longtime PD of N/T KGO San Francisco, is named GM
of similarly formatted KING Seattle, replacing Bob Galucci.

SID LEVET is promoted from business manager to station manager at
classic rock WCKW New Orleans. He replaces Manuel Broussard, who
leaves to become VP/GM at KEZO Omaha, Neb.

STATION SALES: KSJO San Jose, Calif., from Narragansett Broadcasting
to Burr Egan Deleage & Co., for approximately $6.8 million, WSUN
Tampa, Fla., from CBS to Cox Enterprises, owner of WWRM Tampa,
for $4.1 million; Nationwide Communications has announced its inten-
tions to sell KWSS San Jose and WKZL Winston-Salem, N.C.; WTCR-
AM-FM Huntington, W.Va., from CRB Broadcasting to Michael Ne-
gris & Dean Landsman’s Alpine Media for $7.6 million.

OTHER APPOINTMENTS: KBTS (B93) Austin, Texas, GSM David Smith to
VP/GM; KILT Houston AE Edgar Cearley III to KYKX Longview,

BANK OF NEW ENGLAND says it is selling $1 billion worth of loan assets
from its communications portfolio, which includes radio and television
loans, to Canadian Imperial Bank of Commerce (Billboard, Feb. 17).
The major radio industry lender recently reported large financial
losses from bad loans, primarily in real estate. The bank states, howev-
er, that it will not sever all links with the broadecasting industry.

=

(most recently at KPLE Temple,
‘Texas) and new GM Larry Wilson.
Kass Cortez, from album rival
KRIX, joins for middays. Across
the state at top 40 KJKC Corpus
Christi, Tod Tucker is promoted to
PD, replacing owner/GM/PD Jona-
than Keyes. New owner Dan Dono-
van is now GM.

Muskegon, Mich., gets its first ur-
ban FM as the owners of WKWM
Grand Rapids, Mich., sign on
WMHG (Magic 108). WKWM GM
Richard Culpepper will manage
both stations. WKWM MD/morn-
ing man Sammy Jordan will be
WMHG station manager/PD/MD.
Other staffers are Dexter Chan-
dler, middays from WNOO Chatta-
nooga, Tenn.; Ebony, afternoons
from WXLA Lansing, Mich.; and
Lester Key, nights from WKWM.

PEOPLE: GAMBLING PHASE-OUT

After 31 years on the air, N/T
WOR New York morning legend
John A. Gambling is being phased
out of the host duties that he shares
with his son, John R. Gambling.
Under the terms of a new five-year
contract between WOR and the
younger Gambling, his father will
remain co-host this year, then be
limited to fill-in appearances in 1991,
putting him on the air for about six
weeks a year.

There seem to be a number of
stunts on both sides of the hall at
talk/top 40 combo WMC-AM-FM
Memphis. On the AM, David
Page—who recently went from
morning news to afternoons, follow-
ing Mark Davis’ departure for
WTKN Tampa, Fla.—was inter-
viewing a local civil rights leader
when he was interrupted by techni-
cal difficulties. When the station re-
turned to the air, Page quipped that
he had been forced off the air by
skinheads, a remark that caused
enough of a stir to get the station
written up in the local papers.

And at WMC-FM (FM100), morn-

ing man Ron Olson announced that
Motley Crue was going to appear at
a local library to open a Crue read-
ing room, prompting a deluge of
calls and visits from Crue fans. Ol
son was taken off the air for several
days after the stunt.

At urban WZAK Cleveland, sta-
tion veteran Jeffrey Charles is back
on the air—this time for overnights.
Also joining the station is market
veteran Mike Love, who will do a
yet undecided airshift. At new rival
WIMO-FM, former WVKO Colum-
bus, Ohio, APD/MD Rob Morris is
now doing nights.

Several weeks after stepping
down as PD of WIOQ (Q102) Phila-
delphia, p.m. driver Elvis Duran is
now gone entirely ... Midday jock
David Ward is the new MD at AC
KXLT Denver; he replaces Lynne
Murray. PD J.D. Adams is looking
for a midday person ... Top 40
KUBE Seattle hires new night jock
Jerry Hart from KHQT San Jose,
Calif.,, to replace Chet Buchanan,
now at KZZP Phoenix.

At sports WIP Philadelphia, Phil-
adelphia Inquirer Pulitzer nominee
Angelo Cataldi joins Tom Brook-
shire in mornings; Peter Brown,
from WSMB New Orleans, replaces
Joe Pellegrino in late nights.
Across town, Vic Porcelli, from
WDHA Dover, N.J., and Frank De-
Santis, from Media America, join
WMMR as weekenders.

Top 40 WKQI (Q95) Detroit is
looking for weekenders; C&R to
VP/programming Gary Berkowitz.

ABC Radio Networks VP/enter-
tainment programming Tom Cuddy
is assembling a 40th-anniversary
tribute to voice man Ernie Ander-
son; Cuddy would like to hear from
anybody with airchecks of Ander-
son from his jock days; he can be
reached at 212-887-5284.

Assistance in preparing this col-
umn was provided by Cynthia
Hanson in Norfolk, Va.
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Gavin Marked By Ahsence Of Big Syndies

SAN FRANCISCO—Judging by
the attendance of major networks
and syndicators, the Gavin Report
Seminar, held here Feb. 15-17, is
not one of the more important
meets for program suppliers.

Notably absent was ABC Radio
Networks, with the exception of
“Hot Mix” masterminds Andrew
Starr and Dave Rajput. Represen-
tatives from Unistar and CBS Ra-
dio Networks either were not in
attendance or kept an incredibly
low profile.

Westwood One had four affili-
ates relations staffers on hand.
MJI Broadcasting had the highest
profile, sponsoring the ‘“Super
Bowl Of Rock Trivia,” and had
representatives passing out demo
tapes of its recent additions “Des-
ert Island Discs’’ and ‘“Mile-
stones.”

The small turnout of major pro-
gram suppliers made the trip to

the Bay area worthwhile for those
independent syndicators in atten-
dance. At least one seemed opti-
mistiec about being able to beat the
majors to the punch with summer
specials.

Don Kirshner, who was attend-
ing his first radio or TV confab,
was at Gavin working his “DK 35:
The 35th Anniversary Of
Rock’n’Roll.” According to Larry
Miller, managing director of Don
Kirshner Mediators, the series
has already been cleared in 50 mar-
kets, including WMGK Philadel-
phia and KNBR San Francisco.
Miller also claims he has pending
contracts at other top 10 market
stations.

“I would have expected a better
showing from other syndicators,”
says Miller. He notes that for most
program suppliers, the fall NAB is
the ‘“must-attend for the year,”
but “for me, I'll be going back to

the Gavin. [ thought it was great.”

WW1 T0 DROP ‘USA’
While Gavin top 40 editor Dave
Sholin was busy at the seminar,

NEIWOR

A BREED
APART

“Lost Souls is an auspicious debut [that]
digs for new nuances in the most
established rock & roll forms.”
Jimmy Guterman, Rolling Stone

“The Raindogs are ‘Celtic R & B, the
Waterboys eating a Beggar’s Banquet on
Timothy White, Musician

Highway 61.”

“Raindogs stunning first record, Lost Souls,
is a swift kick in the brain. It straddles that
line between the thoughtful attractiveness
of folk music and the rough-hewn urgency
Jim Macnie, The Boston Phoenix

of rock”

“I'M NOT SCARED”

RAINDOGS$

~ LOST SOULS

the first track by
RAINDOGS$

from their debut album

LOST SOULS

Produced by Peter Henderson
and Raindogs.

On Atco Compact Discs, Cassettes and Records
Division of Atlantic Recording Corporation

© 1990 Afantic Recording Corp.@° A Warner Cammunications Co

by Craig Rosen

the word that WW1 planned to
drop his “Countdown USA” was
circulating through the halls.
WWI1 VP/director of program-
ming Gary Landis confirmed that
the show’s final weekend with
WW1 will be April 21-22.

WW1 picked up “USA” in 1987
when it purchased the NBC Radio
Networks. “When we took it on,
we wanted to give it the opportuni-
ty to fill in the voids,” Landis says.
“Unfortunately we never obtained
the audience to sustain the show.”

The four-hour show, which
evolved from the early-'80s
“Countdown America” with John
Leader, has been through one
name change, at least two hosts,
and four different distributors in
its lifetime. Landis maintains that
the show was not dropped because
of WW1’s countdown glut. He
says that an executive at another
network said, ““ ‘You can never
have too many countdowns.’ It's a
good show; it just didn’t rise to our
expectations.”

Do not, however, expect the
show produced by San Francisco-
based IS Inc. to disappear. Says IS
Inc. president Jo Interrante, who
at press time was reportedly look-
ing for a new home for the show,
“We certainly intend to march for-
ward.”

ARCUND THE INDUSTRY

Possibly following the lead of
Satellite Music Network, which
put its “Z-Rock 50” into syndica-
tion (Billboard, May 27, 1989), The
Nashville Network Radio will
syndicate its “The Nashville Rec-
ord Review” beginning April 7.
The four-hour countdown, hosted
by Lorianne Crook and Charlie
Chase, airs Saturday from 2-6 p.m.
EST and will be satellite-delivered
on a barter basis.

It was only weeks ago that CBS
announced it was retooling its net-
work structure (Billboard, Feb. 17)
to form CBS Spectrum Radio Net-
work by merging audience and af-
filiates of CBS RadioRadio and
CBS Radio Network. According to
data tabulated for CBS by Statisti-
cal Research Inc. to reflect the re-
structuring, CBS Spectrum is
ranked No. 1 with adults 18+ and
25-54, edging out ABC’s Informa-
tion Network and Entertainment
Network, respectively. Will ABC
restructure its networks before
RADAR 417

Joseph Fox Communications is
set to launch “Soho Natural Ses-
sions,” its third sponsored nation-
ally syndicated show, on March 11.

The 30-minute program is avail-
able free to noncommercial sta-
tions on CD or cassette for those
stations without CD players. With
host Roger Manning, an artist
who recorded for SST and former
PD of WYBC New Haven, Conn.,
the show will focus on acoustic
music ranging from folk to rap.
JFC also syndicates “Music View”’
and “Bug Music.” For more infor-
mation, call 212-941-5600.

Sheridan Broadcasting’s STRZ
Entertainment Network is set to
roll out its “Major League Base-
ball Notebook,” a five-minute dai-
ly show set to air weekdays at 8:20
a.m. EST. The feature, hosted by
former baseball great Gary Mat-
thews, will run a total of 30 weeks,
from March 26 through the World
Series in October.

WW1 will air an exclusive Eric
Clapton special on May 14. The
two-hour broadcast will feature
material recorded in London at
Clapton’s recent Royal Albert Hall
gigs.

Unistar has two specials on tap
for April. ““The Academy Of
Country Music Awards Nomina-
tions Special,” a three-hour spe-
cial hosted by Academy chairman
Gene Weed, is available for broad-
cast April 20-22. “The Doors Sto-
ry,” a three-hour special hosted by
WYSP Philadelphia personality
Ed Sciaky, will also be available
the weekend of April 20-22. In ad-
dition, WW1 has promoted Peter
Bardwick to VP/assistant to the
president.

ABC Radio Networks will dis-
tribute a new morning show prep
service based on information from
USA Today and aimed at 18-34 de-
mographics. Under the four-year
contract, USA Today Radio will
be provided exclusively to more
than 1,200 ABC affiliates. The ser-
vice contains stories written spe-
cifically for radio that will be fed
over ABC’'s DATA system to affili-
ates.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with mul-
tiple dates indicate that local sta-
tions have option of broadcast
time and dates.

March 2-3, Neneh Cherry, On The Radio, On
The Radio Broadcasting, one hour.

March 2-4, Bobby Sherman/Soupy Sales/Neil
Sedaka/Neil Young, Cruisin’ America With Cousin
Brucie, CBS RadioRadio, three hours.

March 2-4, Madonna, The Weekly Special, Uni-
star Radio Networks, 90 minutes.

March 5-11, Richard Sterban (Oak Ridge
Boys), Listen In With Lon Helton, Westwood One
Radio Networks, one hour.

March 5-11, Charnett Moffett, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

March 5-11, Stevie Ray Vaughan, In Concert,
Westwood One Radio Networks, 90 minutes.

March 5-11, Guest DJs: The Front, High Volt-
age, Westwood One Radio Networks, two hours.

March 5-11, Aerosmith, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

March 5-11, George Jones, Westwood One Pre-
sents, Westwood One Radio Networks, one hour.

March 5-11, Bobby Brown, Night Scene,
Westwood One Radio Networks, one hour.
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekiy cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

PLAT'N 24 EX Motley Crue, Without You 4 5 Janet Jackson, Escapade EX EX H-Factor, | Love You 20 21 The Cover Girts, We Can't Go Wrong
25 19 Lou Gramm, just Between You And Me 5 6 Billy Joel, | Go To Extremes EX EX EMon John, Sacrifice 21 17  Phil Collins, Another Day In Paradise
26 20 Seduction, Two To Make It Right 6 7 A'me Lorain, Whole Wide World (From * EX EX Michelle, Ko More Lies 2 24 Mannah Myies, Black Veivet
g g Bill Jo\ell 'ze mdat s&:ndr'r‘»e Fire g }30 < rreall\l My‘fs Blatik Velved il EE: g a:fa::t I:'a\(:)k sV‘ou re The Only Woman %2 g {’ody :’:;;'7 Eves tirmg
Z ) Luther Vandross, Here And Now Phil Collins, | Wish 1t Would Rain Do ea one om Petty, Free Fallin
‘m @ @ 29 24 fddie Money, Peace In Our Time g 17 Technotromc Get Up! (Before The Nig EX EX Heavy D. & The Boyz, Gyrlz, They Love 25 27 Taylor Dayne, Love Will Lead You Back
) A30  —  Michael Penn, No Myth }I} 12 ?Jd [n' lish, LPnce M' Lave : —_ :h;l':snal:.e The 'E)eep:r The Love g? ;g :ncdlrnel Pc&m Nﬂ PTdyth"'
aya, if You Leave Me Now — Mo e, Without You adonna, Keep It Together
WM 12 9 ichel’le, No More Lies Washington P.D.: A — Lisa Stansfield, All Around The World 28 25 Skid Row, | Remember You
}i }g I..‘ulg:v Vandvosshngre And Now Sl g3 The B-52's, Roam Matt{Earber A — Inner C:ty Whatcha Goana Do With My g 532 J hode Personal Jesuss R
o P = = =k . 9 im Critters, Some!
New York 0.M.: Steve Kingston ", i BB B e At e World 21 Faula Aol (Duet Wih The Wid i), 0 X e c,“”"gon e e by
11 Janet Jackson, Es&a&a 102.7 16 8§ Roxette, Dangerous 3 Janet Jackson, Escapade ; A — Michetle, No More Lies
2 2 Paula Abdul (Buet With The wild Pair), . " : 17 12 The Cover Girls, We Can't Go Wron & g fote Dan 9'0"50' Tﬂﬁ
3 6 Gloria Estefan, Here We Are 18 21 Tayler Dayne, Love Will Lead You Hack 6 BadEn "“‘k i Love %
g ; J‘Y'CL' V°l(‘; hea‘ﬁ MCe N‘l’"éo w ;3 ﬁ Linda Ro]f}sladl Featuring Aaron Nev g ; L?I‘I'; J:el ] G’ceeTo‘E;n
ver Girls, We Can ron . Expose, Teli
g }3 Bomwlp,g, i Becayohu, gemmc,? Los Angeles P.D.. Gerry DeFrancesco 21 19 Eddie Money, Peiceyln Our Time g g gmcazo Wl}glnl!;l:d&(’)‘!’:dacf‘\MWouid 1 Be?
-Mob Introducin it nNIS, 1 1 Paula Abdul (Duet With The Wiid Pair), 22 21 Michael Penn, No Myth . . "
8 9 Madonna, Keep It 0& ether 2 2 laya, If You Eeave Me Now ) 23 30 Jane Child, Don’t Waynna Fall In Love 10 12 Warrant, Sometimes She Crées G Detroit P.D,: Gary Berkowitz
9 15 Chlca o, What Kind Of Man Would 1 Be? 3 4 Janet Jackson, Escapade 24 32 Tommy Page, I'll Be Your Everything 1113 Richard Marx, Too L"C“’ To a‘( oodbye 1 1 Gloria Estefan, Here We Are ]
10 13 Kyze, Stomp ﬁJump Jack Your Body) & 6 Michel'le, No More Lies 25 29 The B-52s, Roam g {g H“ C";'I"G'"s l;IIVe kav": G:’ fong R, 2 Enon John, Sacrifice
i1 12 ||- Vanitti, At Or Not! mF S 3 The Cover Girls, We Can't Go Wrong 2% 28 Belinda Carlisle, Summer Rain h i T"“a’“u V"‘L afw ""L" 4 You Back 34 G, Going Home Houst P.D.: Bill Richards
12 4 Michael Bolton, How Am [ Supposed To 6 8 Glona Estefan, Here We Are 27 31 Richard Marx, Too Late To Sar Goodbye 5 1 Maydol ay:(\e ol‘lleT 4 "‘" ou Bac 4 6 Roxe e, Dangerous ouston U Bl
13 18 The B-52's, Roam 7 5 Michael Bolton, How Am | Supposed To 28 33 The Brat Pack You're The Only Woman B 1 g ':“‘ Teep T ";gi ‘I?ll Right 5 5 Chicago, what Kind Of Man Would | Be? 1 2 The Cover Girls, We Can’t Go Wrong
14 16 Billy Joel, | Go To Extremes 8 12 The B-52's, Roam 29 38 The U-Krew, If U Were Mine v o2 15."’“ ”’;‘ w?"% : e 3 18! hi 6 8 Bo'? oel, | Go To Extremes 2 3 Erasure, Blue Savannah
15 17 Stevie B, Love Me For Lite 9 10 D-Mob Introducing Cathy Dennis, C'Mon 30 40 Seduction, Heartbeat S P?.T'&'u 'X’I W hell ev‘" Idv??m '85 703 Stewart, Downtown Train 3 4 Roxette, Dangerous
16 19 Biz Markie, fust A Friend 10 9 Seduction, Two To Make It Right 31 25 Pajama Party, Over And Over Y l M "("‘ J "SA F ‘;’1“ EL LD g 10 Taylov Dayne Love Will Lead' You Back 4 S Xymox, Imagination
17 5 Aerosmith, Janie's Got A Gun 11 15 Biz Markie, Just A Friend 32 34 Fine Young Cannibals, I'm Not Satisfi % 5 o haal' é’h Sl ":” 's aT 9 9 Bad Enghish, Price Of Love S 6 Janet Jxkson Escapade
18 8 Seduction, Two To Make It Right 12 10 Stevie B, Love Me For Life 33 35 Kevin Paige, Anything | Want N A ) 3 J' "D‘”‘v D°"’ uprosechlo 10 12 Richard Marx, Too Late To Say Goodbye 6 7 TheB-52's, Roam
19 21 Taylor Dayne Love Will Lead You Back 13 16 Taylor Dayne, Love Will Lead You Back 34 36 Cher, Heart Of Stone » 1 R%:"S"!“ artl town T, 11 13 Phil Collins, | Wish It Would Rain Do 7 1 Anything sox, Living In Oblivion
20 22 Michel'le, No More Lies 14 17 Tommy Page, I'll Be Your Everything 35 37 Don Henley, The Heart Of The Matter 326 Lothe \7nd: "’ﬁ °"’A Ja"‘“ 12 15 Linda Re eaturing Aaron Nev 8 10 Gloria Estefan, Here We Are
71 23 Luther Vandross, Here And N 15 11 ith, Janie’s Got AGun 36 39 Calloway, f Wanna Be Rich ] D"‘ 'M‘"od“‘b L esit 13 7 Ll Gramm Just Between You And Me 9 13 Milli Vanilfi, All Or Nolhln%e _
22 2 Technotronic, Get Up! (Belore The Nig 16 7 Jody w-t 4‘.’ Evel 37 EX  ERon John, Sacrifice % B K'P“F e; FErSpnajpiesus 10 17 Luther Vandross, Here And Now 10 14 D-Mob Introducing Cathy Deanis, C'Mon
23 25 Roxette, Dangerous 17 2 eld, Al Around The World 38 EX  Lou Gramm, True Blue 155, Forever 1S 11 Tom Petty, Free Falfin’ 1 11 Jody Watley, Everything
% 29 Stansfield, All Around The World
24 2% Phil CO“IRS] i WlSh Il Would Rain Do 18 20 uadomu Keep It T o& 39 EX  Regina Belle, Make It lee Il Was 5 ® Lisa R‘"‘| R eoue e 16 18 John Famham, You're The Voice 12 15 Biz Markie, Just A Friend
25 11 19 13 Chicago, What Kind Of Man Would | Be? A&) — Stevie B, Love Me For Life % g“s e e O 17 19 Belinda Carlisle, Summer Rain 13 20 TA42 Don't Let My Love Push
% 28 Rlchavd Marx, Too Lale To SaavGoodbye 20 22 Luther Vandross, Here And Now EX — Biz Markie, Just A Friend A% n Ch‘?d( DWNV d! YF ""'"" on 18 14  Phil Collins, Another Day In Paradise 14 22 warrant, Sometimes She Cries
egina Belle, Make e ion, Heartbea —  Michael Bolton, How an e Be Lovers = . adonna, Keep It Together adonna, Keep It Together
7 R Belle, Make it Like ft 2l 23 Seducti rtbeat A Michael Botton, How C WBL %0 ;";H'BHW'H*";:"*’;;E" 19 21 Madon It Toget 15 21 Mado &nr
28 30 Jane Child, Gon't Wanna Fall In Love 2 24 Roxette, Dangerous A —  Linear, Sending All My L, 5 WL O, L RO LB LT 2 22 Michael Penn, No M{‘ 16 23 Phil Collins, | Wish It Would Rain Do
A29 — Seduction, Heartbeat 23 25 Phil Co!ims | Wish 1t would Rain Do A — Natalie Cole, Wild w:zmen Do (From “Pr 21 16 Taylor Da With Every Beat Of My H 17 18 Technotronic, Get Up! (Before The Nig
30 20 Jody Watley, Everything 24 19 Technotronic Featuring Fell{ Pump Up 2 2% Alannah yles, Black Velvet 18 19 Kevin Paige, Anythmf Want
A25 —  Jane Child, Don't Wanna Fall In Love n» , The Heart Of The Matter 19 17 Bad English, Price Of Love
A — Billy Joul, | Go To Extremes 24 20 Wil Van i, Blame It On The Rain 20 25 Kiss, Forever
A — Anything Box, Living In Obtlivion 25 23 lody Watley, Everything 21 26 Richard Markaoo Late To Say Goodbye
A — Technotronic, Get Up! (Before The Nig A — Cher, Heart Of Stone 2 n Lelh K With Rob 'N’ Raz, Got To Get
EX EX Belinda Carlisie, Summer Rain N EX EX Fine Young Cannibals, I'm Not Satisfi 3 29 {Iou Dayne, Love Will Lead You Back
- EX EX Eric Clapton, Bad Love 24 30 Peter Murph’ Cuts You Uj
T .., S0 o P EREnt
i . 2 Alanna s, Black Velve
fiitsbinet P.D: Clarke Ingram | Atfanta - ick Stacy 71 EX  Lisa Stansheld, All Around The World
New Y PD: G B 1 1 Paula Abdul (Duet With The Wild Pair), 1 1 Janet Jackson, Escapade 2 EX  Michelle, No More Lies
ew York .U.. Gary Bryan / 2 2 Seduction, Two To Make It Right 22 Roxette Dangerous 29 EX Midnight Oif, Blue Sky Mine
1 1 Paula Abdul {(Duet With The Wild Pair), 3 3 Janet Jackson Escapade 3 3 Michel'le, No More Lies 30 EX The U-Krew, If U Were Mine
2 4 Janet Sackson, [scapade 4 4 Chicago, what Kind 0( Man Would | Be?' 4 8 Alannah Myles, Black Velvet ’3 EX EX Cher, Heart Of Ston
3 7 Gloria Estefan, Here We Are 5 5 Milli Vanilli, All Or Nothing S 5 Motle C|"" ot o ’ EX EX Jane Chid, Don’t Wanna FallIn Love
4 10 Chicago, Wha! Kind Of Man Would | Be? § 6 Roxette, Dangerous 6 g Bad (‘Y“h Price M L°V' aneapohs P.D,: Brian Phitips EX EX Motley Crue, Without You
5 3 Jaya, If You Leave Me Now 108FM 77 Technotronic Featuring Fely, Pump Up 18 13 Jayaciiavouteavelie(tion i TinethlacksontE EX EX A'me Lorain, Whole Wide World (From *
6 5 Michael Bolton, How Am | Supposed To . 8 8 Bad English, Price Of Love s 10 T ' Z's, °a”‘w 1n Chai H 1 P‘"‘: A‘:dsl""b Sﬁg h The Wild P EX EX Tommy Page, I'l Be Your Everything
7 9 D-Mob Introducing Cathy Denmis, CMon | Boston P.D.; Sunny Joe White 9 9 Expose, Tell Me Wh& o J""Ch°"d g oman(in thains 4] e (Duet Wi itd Pair), A — Calloway, | Wanna Be Rich
8 11 Madonna, Keep It Together 11 fanet Jackson, E 4 10 10 Aerosmith, Janie's Got A Gun % Ban! i anna Fall In Love HE Sa:d' e, ?" EI0US A — Seduction, Heartbeat
9 2 Seduction, Two To Make It Right 3 TII:Q:Z 5‘; scapade 11 11 Rod Stewart, Downtown Train l; {1 D'I o{)oldllogc To Eétarlimelie om 55 A R""h ) e;nember AV‘E‘ A — Tears For Fears, Advice For The Young
10 13 Billy Joel, | Go To Extremes i 3 S °?,’“ Late To Say Goodby 12 12 Linda Ronstadt (Featuring Aaron N H 12 A “E'"E "{ nnis, 6 a" e G M:'”":'“ anie 7 GO'V un
1 12 Mili Vamlh All Or Nothing S il ;WMW teiloloay e 15 13 Wichael Damian, Was I Nothing Al Al 12 8 Tal \rlua s il Lead You Bac ¢ 1 nnh My, Black el‘va w
1ZE8) Richard ManMlon]Uste{Fo(SavjGoodoye S 7 D-Wobintroducing Cathy Dennis, C'Mon | 15 16 Gona Lstefan, Here We Are 15 20 Michadt Penns Ny My 3 U5 i Vi AN O Nothng - e
13 15 Stevie B, Love Me For Life & 8 Anean M m""g e 15 15 Kevin Paige, Anything | Want 1 18 Whies eﬂf'fh"on i o N1 Mgt s
118 Michelle, Ho More Lies 7 8 The Cover birti, We Cant Go Wi 160 160 Tavior DayneiiLove Wit Lead You[Back BB ey 1L tesctner” "¢ B 18 Theasrs Reame Shelries
15 19 Roxette, Dangerou [ Lo:’ Wh '9 ‘&‘e W 'd"’;‘ 17 17 Michel'le, No More Lies o T‘ ana, EGDG UOFEB e'r i HEH h?mt S, t')_aﬂ E— Iy
16 25 Tommy Page, I'll Be Your Everything s 10 By od'"' e or (From * 18 18 Richard Marx, Too Late To Say Goodbye 5 echvsn:"wr:u el ( eloreiThe Nig ol o'v‘or;l% o u[mtlz elly, Pump Up
17 2 7‘0! DIYM Love Will Lead You Back 0 B TI o L WrﬁnL‘::d You Back 19 19 Biz Markie, Just A Friend g 2 k{“ L"‘S e f0l‘ﬂ¢w hfdw;)ll It l! U' o 0 g ’;"P"WSA‘
18 23 The B-S2's, Roam 1B Li M’ V‘Y':" °V; IA T 20 20 Warrant, Sometimes She Cries o ‘23 ‘me Poram t:; WIlde orld (From e Bel e J;"‘Slgﬁ ('u uring Aaron Nev
1921 The Cover Girls We Can't Go Wrong 12 18 Madonna Keep Tt Togethe 2l 21 P Cafins, | Wish It Would Rain Do B B e A 15 22 Taylor Dayne. Love Will Lead You Back | Houston P D.: Adam Cook
20 20 A'me Lorain, Whole Wide World (From 19 L T eevw R 22 22 The Cover ﬁms‘fWe Can't Go Wrong z 7 p-l ;,ns st onutg ain'D Do 1% 2 u'.': ay:e 3:eTW| | Lead You Bac .D.
21 22 Luther Vandross, Here And Now 1 T;: S""'“" ic, ApGﬁ f:’ev e Nig Z 23 Bily Joelkl Go To Extremes a4 uOH":;'Yd B‘ # e A°'” s"e"Y T b8 ¥ :,‘“‘ ’t:aep t l:)ge 1 1 Janet Jackson, Escapade
af B Reresaul dofie ol A Con 15 18 Linda Ronstadt (Featuring Aaran Nev 25 3 Winenake, TheDecper The]Love 32 Luihe Vandrosa ere Ang w10 18 14 Chieago, What Kind Of Man Would | Be? Y plimioete D‘",{"”“‘
;:‘4 zg Biz Mavln:r Just A mend 16 20 Lisa Stansfieid, &u Around The World % % lx'sliobolmfmucmg Cathy Dennis, C'Mon 2% 29 Xymor, 'magmatwn 18 17 Bad nf'«sh. Price Of Love i 2 Anytmn Box, Livin In Oblivion
%5 Phll Collins, I w|sh Yl Would Rain Do 1718 Eon John, Sacrilice A27 21 The B-52's, Roam 21 30 Depeche Mode, Personal Jesus 20 21 Richard Marx, Too Late To Say Goodbye S 7 Biz Markie, Just A Friend
18 23  Phil Colitns, | Wish It Would Rain Do 22 28 Tom P Free Falli 28 EX Linda Ronstadt (Featuring Aaron Nev 2l 28 Kiss, Forever N P
26 28 Warrant, Sometimes She Cries 19 22 Depeche " Personal fesus ol !ﬁyk ree Fallin' 29 EX Belinda Carlisle, § R 2 2 Jame Chid D 'w Fall In L Paula Abdui (Duet wnnn.ew-ld air),
20 23 LisalStansfield Al Areund]Tiieiworid 20 % Michael Penn, No Myth o B 220 1t Together B B Ty e Aoy Woma 5 21 BobyZ Leyle o oo i gep Wilogether
2 32 Eon John, Sacrifce 21 24 Rolling Stones, Almost Hear You Sigh R R e e K e A Inner City, Whatcha Conna Do With My B D llushea Al round The World 3 MV 2 & "°""“§k" ;
23 EX Alaonah Myles, Black Velvet % 3 gad gl P OF Lower You St EX EX  Tommy Page, 'l Be Your Everything A Z et ity, R o i g My 3 % Minaet bern No Myh 3 D-Mob Introducing Cathy Dennis, C'Mon
B0, 18] Secationiiicartbcal B 31 Komalambads EXh EX pe Ch Do T e A S Cher emt ol Stone ™ % 23 Calloway | Wanna Be Rich e e e
a0 (o 'T‘;shnt;;',:;fc Get Upl (Before The Nig B EX e chid Dont Wanna Fall In Love EX EX Richard Mars, Too Late To Say Goodbye Z1 EX Tommy Page, I'll Be Your Everything 1112 Taylor Dayne. Love Wil Lead You Back
A —  Mic otton, How Can We Be Lovers 25 21 Biz Markie, Just A Friend EX EX Warrant, Sometimes She Cries 28 EX The Brat Pack, You're The Only Woman 13 14 Michelle, No More Lies
A — Joan Jett, Dirty Deed » B wﬁ"cﬁﬁi&e oepEtiThel Love 2 gg:;"g:'fnas""s'w ummedRan rayos 1 17 Technotronic, Get Upt (Betore The hig
il [l , ummer l i ou
4 o sl | 3§ MmSommm, X it e, |31 ey T
EX EX Cher, Heart Of Stone g % 'L("h 'F( WithiRob ‘NiiRaz]GotjloGet L o : - wh‘.lz“" Bk"“‘}';" HD""’ CanT\“Ve LBe Lovers 17 21 Tommy Pa‘ge Vil Be Your Everything
drioht O i iss, Forever — esnake, The Deeper The Love
EX EX Midnight il Blue Sky Mine 31 33 Kevin Paige, Anything | Want EX EX Cher, Heart Of Stone } g f:,", 7;;, r)v:n";'amz"'gmp." In Love
32 34 Cher, Heart Of Stone . g R . EX EX Regina Belle Make 1t Like It Was 20 22 Luther Vandross, Here And Now
33 35 Xymox, Imagination Philadelphia P.D.: Todd Fisher EX EX Enuff ZN High Michelle
( 21 23 Lisa Stansfield, All Around The World
34 EX Tommy Page, I'll Be Your Eveérything 1 1 Rod Stewart Downtown Train EX EX Midnight 0|I Biue Sky Mine 22 20 Skyy, Real Love
35 EX  Midnight Oil, Blue Sky Mine 2 2 Skid Row, | Remember You i 0.M.: Mason Dixon 23 25 Leila K With Rob ‘N’ Raz, Got To Get
A — R’l"“ Belle, Make It Like It Was 3 4 Paula Abdul (Duet With The Wild Pair) ampa - 2 26 The U-Krew, If U Were hioe
A — Tom Petty, A Face In The Crowd 4 5 Seduction, Two To Make It Right ) 1 4 Roxette, Dangerous 25 27 Kaoma, Lambada
A — Tears For Fears Advice Fov The Young s Got A G 2 2 Gloria Estefan, Here We Are
6 Aerosmith, Janie’s Got A Gun % 30 Seduclwn Heartbeat
A P el hond P | i, g 3 Mtk e
. = aya, e Now
Chicago P.D.: Dave Shakes EX EX ove bon l Come Easy 8 18 e ',,:2:,,,."[" ade § 5 Chicago, What Kind Of Man Would | Be? \m g g ;‘Ifnh::. I’r’vfe’l‘g“ln?t?or\v :
1 1 Paula Abdul (Duet With The Witd Pair), 8‘( g g‘ﬁ“l’“&a"w X aimnen Do (From "Pr 9 16 Tommy Pafe i Be Vour Everything ol & I's" Li"’;e 3o e 20 X The Sithersens, A Girl Like You .
2 2 Janet Jackson, Escapade 5 B a%a ': rltbe o o 10 13 Bily Extremes i1 P“'TS"AM Iarl‘).:esl V?th The Wild Pair EX EX  A'me Lorain Whole Wide World (From
3 6 Stevie B, Love Me For Life X EX Donulcle.:r ?ahe Heart Of The Matter 1 14 Bn Mark:e Jusl A Friend ah i T:"k: s l:w( 0 WIII Yk o L Chicago P.D. Bill Gamble EX EX Fine Young Eannibals, I'm Not Satisfi
4 3 Dy lf You Leave Me Now B OEX ..'" o | I't Be Th 1212 Milli Vamllh All Or Nothing 0 13 Bz) E’ Y ove IL u Bacl . EX EX The Brat Pack, You're The Only Woman
5 5 The Cover Girls, We Can't Go Wrong oyce "Fenderella” Irby, e Ther 13 15 The B-52's, Roam HEHE nglish, Price h°"‘é 1 1 Elton John, Sacrifice ., EX EX Natalie Cole, Wild Women Do (From "Pr
6 4 Michael Bolton, How Am | d To 14 11 Tom Petty, Free Fallin’® 2 1 arran MSONNNES S ET rées Goodb 2 3 Chicago, What Kind Of Man Would | Be? X EX Peter Murphy, Cuts You Up
7 10 D-Mob Introducing Cathy Denmws, C'Mon 15 20 D-Mob Introducing Cath: Denms‘ [ Mon I 15 mthm{‘ M"I! Too Lils IO ‘av ye 3§ Janet Jackson, Escapade A — The Beloved, Hello
8 9 Biz Markie, Just A Friend BOSTON'S 16 18 Chicago, What Kind Of Man Wouid | B }7 Thie"g‘ST yles, Black Velve! 4 6 Glona E.slehanere We Are A — Inner C'ty Whatcha Gonna Do With My
9 11 Michet'le, Mo More Lies 17 19 Cover Girls, We Can't Go Wrong ] g 18 Eon ioh soa""' S 7 Paula Abdul (Duet With The wild Pair), A — Depeche Mode, Personal Jesus
10 7 Seduction, Two To Make It Right {l 21 Michel'le, No More Lies on Jol "“ acrifice 6 2 Rod Stewart, Downtown Train A == Lmeav, Sendmg All My Love
11 14 Luther Vandross, Here And Now 9 3 Michael Bolton, How Am | Supposed To 6 16 Milli Vanilll, All Or N°"""%e < 7 12 Billy Joel, | Go To Extremes
12 15 A'me Lorain, Whole wide World (From * 2 22 Warrant, Sometimes She Cries 7 19 D-Mob 'n"gdrrc'" Cathy Dennis, C'Mon 8 4 LouGramm, Just Between You And Me
13 16 Technotronic, Get Up! (Belore The Ni 21 23 Stevie B, Love Me For Life 18 20 The Cover Girls e Can't Go Wrong 9 10 Roxette, Dangerous
14 8 Technotronic Featunng Felly, Pump Up Bost P.D: Steve Riv n he Mode, Personal Jesus 9 21 Linda Ronstadt (Featuring Aaron 'B!V 10 '8 Michael Botton, How Am I Supposed To
15 17 Madonna. Keep i1 Together oston .0: dleve Rivers 23 29 Alannah Myles Black Velvet 20 Phit Collms, | Wish It Would Rain Do 1 9 Tom Petty, Free Fallin
18 13 Tayior Dayne, Love Wil Lead You Back 3 S AR O SeWih Tou WOTTPAT 28 2 Richard Mar, Too Late To Say Goodbye 2l 23 Billy Joel. 'Go To Extremes 1217 Taylor Dayne, Love Will Lead You Back 8 '.°
17 12 Shana, | Want You 3 ""m “J "A Friend L g 25 21 Madonna, Keep It Together 3 5 T‘ oway, alnl'l“;! ev 1C Everythi 13 11 Jody Watley, Everything
18 Bilty Joel, | Go To Extremes 3 ggﬂ m':i “SH ’v';’“ A 2% 28 Roxeﬂe‘ angerous H "ﬂmhmrl P‘le b e Your Everything 1415 Michael Penn, No Myth
19 21 Gloria [sMan Here We Are Il ‘” Y ‘E ‘"eM % e 21 30 Phil Collins, I Wish It Would Rain Do 5 Ex Mlchglele '?':‘"M 0 LY' 15 13 Michael Damian, Was It Nothing At All
20 22 Lisa Stansheld Ail Around The World 5 1 521‘ m°“T "}'z Mek °" Right 28 17 Michael Damian, Was it Nothing At All e Itch " ndo U':I mSA N 16 25 Phil Collins, | Wish It Would Rain Do
21 13 Milli Vamlh All Or Nothin F ““J i "’°E ake It Rig A — The Smithereens, A Girl Like You A A|" 9'L a W‘: i 9f9d "w ?d* ; 17 22 Llinda Rov'ishdt {Featuring Raron Nev San Francisco
22 21 Tommy Page, Il Be Your Everything I A:'r'eosmftch s}):mes G‘:)t % Gun A —  Jane Child, Don’t Wanna Fall In Love 4 Te’:;no?::r'\'l‘c V(Vk"’ ?J:‘v'(gelo?; Tée’m }g ﬁ Tuh:d‘ﬂ ?é‘mivr}um" Aaron Nev
AR A c’ﬁ.up'é.',‘nma'ﬁnra"?.ﬁ"n'l o & 1 Billy Joel, T Go To Extremes A — Kiss, Fore 2 16 P Colins Anciner Doy n Farade I e e 0 MO0
25 23 Roxette, Dangerous 9 & The Cover Girls, we Can't Go Wron A — Regina BeIle Make It Like it Was 21 24 Madonna, Keep It Togethe 3 3 Rod Stewart, bownmwn Train
2% 29 Seduction Heavtbeal 10 1S Lou Gramm, Just Between You And Me EX  EX  Belinda Carlisle, Summer Rain 22 19 Joe Cocker, When The Ni m Comes A Milli Vamlﬁ 'All O Nothing
a7 = a..,,'.c,’m.. A 1113 Milli Vanili, All Or '«)"\in%e EX EX  Whitesnake, The Deepes The Love 23 18 Seduction, Two To Make It Right 5 6 Mi o More Lies
% 30 Thelvkeew 110 Were Mine 120 12 I0Mob Intraducing Cathy Dennis: C:Mof EX EX Jane Child, Don't Wanna Fall In Love 28 29 The Brat Pack, You're The Ony Woman § 3 Forete Dangerous
A9  lnnes City, Whatcha Gonna Do With My 1 16 The B-52's, Roam EX  EX Lisa Stansfield, All Around The World 25 21 Eddie Money, Peace In Our Time 7 8 Bllly- Joe To Extremes
Al — Regma Belie, Make It Like It was 14 20 Mannah Myles, Biack Velvet —_ - 2% 28 Don Henley, The Heart Of The Matter 8 17 TheB- 52 am
EX EX Linear, Sending All My Love }6 }; Ba":"h?"l':;w”g?a""f:fe“’m Nev S — g g gﬁzorﬂlzz i dWl"! Every Beat Of My H 48 H l(evm[Pallg Anylhl(r)\ LI Want
i E i i i ad English, Price Of Love
17 19 Taylor Dayne, Love Will Lead You Back | Washington P.D.: Lorrin Palagi , ,/ / 2 21 Billy Joe, We Didnt Start The Fire L D e o
18 22 Michelle, No More Lies 1 2 Paula Abdul (Duet With The Wild Pair), -—" e - A0 — Alannah “yies Black Velvet 12 15 Linda Ronstadt (Featurin, Aaron Ney
19 21 Whitesnake, The Deeper The Love 2 3 Roxette, Dangerous g // , / 13 7 Aerosmitn Janie’s Got A
g g xmr:am& hI;IJo 329&0146 (From " 2 2 {%r:; ;;-k”" Escapade - a8 am— / , / ) §  Michael Bolton. How Am | S posed To
v am .
S £ 22 26 Lisa Stansfield, All Around The World 5 8 )e‘? Joel, ‘f Gg To Extrem AVl }2 {g Rlémcr:hl'l‘i'rxl Vﬂ‘soh I.I;l:v‘lj’:‘)ldSaya Igoggbye
CHICAGO'S HIT MUSIC STATION 2 27 Roxette, Dangerous 6 9 S uchon Two To Make i Right Detroit P.D.: Rick Gillette 17 19 Gloria Estefan, Here We Are
g - Rp 2 25 Michael Pean, No Myth 1 7 petty, Free Faliin’ 18 21 Taylor Dayne, Love Wiil Lead You Back
Chicago P.D. Brian Kelly 25 10 Skid Row, | Remember You s 12 !ad English, Price Of Love 1 3 Janet Jackson, Escapade 19 22 Belinda Carfisle, Summer Rain
I' 1 Paula Abdul (Duet With The Wild Pair), 2% 29 Phil Collins,  Wish It Would Rain Do § 1 Chicago, What Kind Of Man Would | Be? 2 5 Biz Markie, Just A Friend 20 23 Madonna, Keep It Together
2 B Janet Jackson, Escapade 21 30 Warmant, Somelimes She Cries 10 4 Lou Gramm, Just Between You And Me 3 6 The Cover Girls, We Can't Go Wrong 21 28 Michael Penn, No M%
3 2 Aerosmith, Janie's Got A Gun 28 EX Tommy Page, Il Be Your Evel h'"ﬁ 11 14 Richard Marx, Too Late To Say Goodbye 4 1 Paula Abdul (Duet With Tfloe Wild Pair), Dallas 22 25 Technotronic, Get upn (Before The Nig
4 4 Roxette, Dan erous A29  — Technotronic, Get Up! (Before The Nig 12 18 Taylor Dayne, Love Will Lead You Bac! S 2 Young & Restless, Poison vy 73 27 Tommy Page, Ill Be Your Everything
5 7 The B-52's, 30 8 Rod Stewart, Downtown Tmn 13 20 Phil Collins, | Wish It Would Rain Do 6 & Mili """'I Money 1 1 Paula Abdul (Duet wnh The witd Pair), 20 29 Alannah Myles, Black Velvet
6 3 el Balton. How Am | Supposed To R ey Sending Al My Lov 14 23 Alannah Myles, Black Velvet 77 Michael Bolton, How Am | Supposed To 23 Janet Jackson, Escapade 25 26 Luther Vandross, Here And Now
7 6 Tom Petty, Free Fallin’ A Jane Chi, Dog't Wanns Fall in Love 15 16 Milli Vanill, All Or Nothing & 4 Seduction, Two To Make-It Right 32 Chicago. What Kind Of Man Would | Be? 2% 30 Eon John, Sac,,(.ce
§ 9 Warant, Sometimes She Cries EX EX  Stevie 8, Love Me For Life 16 19 Madonna, Keep It Together 9 9 D-Mob Infroducing Cathy Dennis, C'Mon 4 6 Rod Stewart, Oowntown Train 21 28 Cher, Heart Of Ston
9§ Milli Vanilli, All Or Nothing EX EX  Seduction, Heartbeat 17 24 The Cover Girls, We Can't Go Wrong 10 EX Tommy Page, I'll Be Your Everything 5 & Aerosmith, Janie's Got A Gun 28 16 D-Mob Inlmdu\:lm(:athy Dennis, C'Mon
10 11 Richard Marx, Too Late To Say Goodbye EX EX  Elton John, Sacrifice 18 21 ERon John, Sacrifice 11 EX  Warrant, Sometimes She Cries 6 71 The B-52's, Roam v 29 10 Expose, Teli M
11 17 Phil Collins, I'wish it Would Rain Do 19 22 Joan Jett, Dirty Deeds 12 14 Milli Vanilli, All Or Nothing 5 7 5 Seduction, Two To Make It Right 30 EX A'me Lorain, Whole W|de World (From *
12 13 Billy joel, | Go To Extremes A20 — Cliff Richard, Some People 13 13- Chicago, What Kind Of Man Would | Be? 8 11 Ruxem Dangerous A — Oakto\m KX 7 Jmcy Gotcha Krazy
13 10 Technotromc Featuring Felly, Pump Up 21 25 The U-Krew, If U Were Mine 14 15 Richard Marx, Too Late To Say Goodbye 9 10 Gloria Estefan, Here We Are EX EX UB 40, Here | Am
14 15 Gloria Estefan, Here 22 7 D-Mob Introducing Cathy Dennis, C'Mon 15 16 The B-52 Sk Roam 0 8 mchael Boiton, How Am | Supposed To EX EX Paul Carrack, Battiefield
15 21 EHon John, Sacrifice 96 ' " .FM 23 29 Warmant, Sometimes She Cries 16 17 1',‘“":’""‘ ee;&lt lTJO eg" e 1 9 Tesh Love Son EX EX Jane Child, Don't Wanna Fall In Love
16 23 Stevie B, Love Me For Life 24 30 Michael Penn, No My 1718 Tec '}0"0"[')% t P (Before The Nig 12 13 Joel, | Go To Extremes EX EX Midnight Oil, Blue Sky Mine
17 12 Michael Damian, Was It Nothing At All A25  — Michel'le, No More Lies 18 19 Joan Jett "Wh ds F 13 1 En fish, Price Of Love EX EX Lisa Stansfieid, All Around The Workd
18 16 Skid Row, | Remember You A2 — Lisa Stansfield, All Around The World 19 20 A'me Lorain, Whole Wide World (From " u 12 Techno ronic Featurin, Feliy, Pump Up EX EX Leila K With Rob 'N’ Raz, Got To Get
Al9 — D-Mob Introducin Cath Deanis, C'Mon A27 — Jane Child, Don't Wanna Fall In Love 20 24 Phil Collins, | Wish It Would Rain Do 15 16 Warrant, Sometimes EX EX Mantronix Featuring Wondress, Got To
20 Technotronic, Get efore The Nig Hartford P.D.: Tom Mitchell A28 — Kiss, Forever 21 21 Alice g dr, Hou's:1 0f Fire o 16 23 Tommy i’age Il Be Your {verylhm%« £X EX Calloway, | Wanna Be Rich
21 27 Alannah Myies Black eivet A29 — Luther Vandross Here And Now 22 25 Digital Underground, Humpty Dance 17 18 D-Meob Introducing Cathy Deanis, C'Mon EX EX Warrant, Sometimes She Cries
2 Cover Girls, We Can't Go W % 12 D-Mob Introducing Cathy Deanis, C'Mon A0 — Tommy Page, I'l Be Your Everything 23 2 Skp. Real Love 18 19 Phil Collins, | Wish It Would Rain Do
23 18 Chicago, what kind Of Man w.)um Be? 2 3 Milli Vanilli, All Or Nolm% 24 EX Leila K With Rob ‘N’ Raz, Got To Get 19 20 Richard Mm, Too Late To Say Goodbye
31 Pauia Abdul (Duet With Wild Pair), 25 EX_ Bad English, Price Of Love
18 BILLBOARD MARCH 3, 1980
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g g [1.] WK I I
EN; _,E 1007 FM _ v Seattie P.D. Casey Keating .
O—— Milwaukee P.D.: Mike Berlak 11 ““ﬂvjachwﬁ'h%m atdhg
iami : 4 2 Milli Vanilli, r Nothing . )
Miami . B i v % ; %aor;eetnléc;;?‘rééfos:sapade 3 3 Roxette, Dangerous B|”m]rds
Y 1 (GodajtstetanerelWeltre 3 2 Michael Bolton, How Am | Swposed To 4 § Bad En;hvsh, rice Of Love
2 4 lametllacksan Escapade ; &7 Paula Abdul (Duet With The Wid Pai. 5 7 The B-52's, Roam o
3] J] [Rauialabuli(Duct WithiTheNwTiglEai), 5 6 Loy Gramm, Just Belween You And Me & 5 Paula Abdul (Duet With The Wild Pair),
44 Luther Vandross, Here and Now § 8 Billy Joel, | Go To Extremes 7 11 The Cover Girls, We Can't Go Wrong
5 5 Rod Stewart, Downlown Train 7 9 Richard Marx, Too Late To Say Goodbye 8 10 Billy Joel, | Go Yo Extremes
6 & Expose, Tell Me Wh 8 4 Linda Ronstadt (Featuring Aaron Nev 3 13 Richard Marx, Too Late To Say Goodbye
X} BapeliCoNotitiemey g 11 The B-52's, Roam 10 14 Warrant, Sometimes She Cries
§ 8 Bmluction Two ToMake It Right » 10 3 Jody Watley, Everything 1116  D-Mob Introducing Cathy Dennis, C'Mon
B p] (Shicasonnbaticind OtMaclfouldli B 1113 Tom Petty, Free Fallin’ 1212 Gloria Estefan, Here We Are
1010 Milli Vanilli, Alt Or Nothing 12 12 Bad English, Price Of Love 13 15 Whitesnake, The Deeper The Love
11 11 Michael Bolton, How Am I Supposed To 13 14 Michael Penn, No Myth 14 17  Alannah Myles, Black Velvet
1212 Jody Watiey, Everything 12 15 Gloria Estefan, Here We Are 15 18 Michael Penn, No Myth
1313 Elton John, Sacrifice 15 16 The Cover Girls, We Can't Go Wrong 16 13 Taylor Dayne, Love Will Lead You Back
14 14 Taylor Dayne, Love Will Lead You Back 16 18 Elton John, Sacrifice 17 20 Linda Ronstadt ﬁr”m"ng Aaron Nev
15 15 Kemny G, Going Home 1720 Taylor Dayne, Love Will Lead You Back 18 21 Madonna, Keep It Together
1616 Madonna. Keep H Together 18 22 Alannah Myles, Black Velve! 1 23 Phil Collins, | Wish It Would Rain Do
17 17 Phil Coltins, | Wish It Wouid Rain Do 18 21 Cher, Heart Of Stone 20 24 Joan Jett, Dirty Deeds
18 18 Lou Gramm, Just Between You And Me 20 10 Chicago, What Kind Of Man Wouid | Be? 21 30 Michelle, No More Lies
19 13 The B:52's Love Shack 21 23 Madonna, Keep It Together 22 26 Kevin Paige, Anything | Want |
20 20 Bad English, Price Of Love A Phil Collins, | Wish It Would Rain Do 23 27 Eiton John, Sacrifice |
21 21 The Cover Girts, We Can't Go Wrong A — Don Henley, The Heart Of The Matter 2 28 Kiss, Forever Chuck Kn app
22 22 Linda Ronstadt (Featuring Aaron Nev A —  Michael Bolton, How Can We Be Lovers 25 29 Tommy Page, Ill Be Your Everything |
gi gi g;;gae&i:::éb?io Ar':lyyﬂz)ther Fool A — Tommy Page, 1l Be Your Everything %9 g; J_anes‘huid,'_g)lgn tAIYv:nnanga#thvbg:led . |’
2 Page, I 5
25 25 Lisa Stansfield, All Around The World | A —  Jane Child, Don't Wanna Fall In Love 1 oo et Un B The N KSTP-FM Minneapolis
26 26 Taylor Dayne, With Every Beat Of My R 2 Aerosmith, Janie's Got A Gun
A27 27 The B-52's, Roam . 30 EX  Luther Vandross, Here And Now
28 28 Phil Collins, Another Day In Paradise A31 = Calioway, | Wanna Be Rich
23 29 Billy Joel, We Didn't Start The Fire A2 Biz Markie, Just A Friend )
A30 30 Roxette, Dangerous 33 EX Natalie Cole, Wild Women Do (From “Pr
] £5l Expealbale Mellilieiltas B Moty G witout o 0
elinda 5, U in| ones, Almost Hear 1gn, . . . . 3
X EX Warrant, Sometimes She Cries i WHEN KSTP-FM (KS95) Minneapolis was  neer whose only business is broadecasting. 1
\ a Minneapolis P.D.: Gregg Swedberg - launched in 1979, it wasn’t just a prototype  can sit down with Mr. Hubbard anytime he’s
C\/ = ) PoE e fic?‘aszgerinsucsaxade e for bright ACs nationwide, it was also the in town and he’ll ask me what. I need
) ﬂ / y B ] BT e o Twin Cities’ top 40 FM, and its oldies FM, Hubbard is the foremost authority on direct
N ) | ) . ] .
’ o ovmpcgous e § 0 St Two T Mke Caien® VP back in the days when both of those were broadcast satellites. They've also just
| Nashvil P.D. Louis Kaplan | & 13 Juim Ewaham Vourc The duice | Seattle P.D.: Tom Hutyler much less abundant. launched the 24-hour Conus News Network
1S e nkson, Ecpne § 3 Gheago,tialha DM houd 1Be7 [ 1 (2 WML, A1 O Noting Chuck Knapp, KS95’s longtime station to compete with Cable News Network.”
J illi Vanilli, i 4 3 p h A
£ 3 Choa s ve ae 215 Sody Watler Eumnrinng 28 TR e A manager/PD/morning man, remembers, “In Hubbard also has a rivalry with crosstown
§ T v 8 0 hothing 13 15 Richard Mars, Toc Late To Say Goadbye o DeteeSinewicaivioe the early '80s, we had a 14.8 share 12-plus  WCCO that goes back to the '20s. As Knapp
) 4 17 The B-52s, R oxette, Danger 7
S B ey Do, C'M 15 18 Batnds Carlse Summe: Rain 73 Bad English, Price Of Love and a 20-share in teens. And we were play- relates the story, when S.E. Hubbard
7§ D-Mob Introducing Cathy Dennis, C'Mon 16 18 Whitesnake, The Deeper The Love 8 10 Billy Joel, | Go To Extremes ( ; Al 4 KSTP-AM in the '20s. he was the
§ 10 HetonieCaloomong |17 32 Aensb e ook Ve g 1 fchwesen e To sy e || ing Barry Manilow, Neil Diamond, Barbra  launche -AM in the '20s,
10 12 Buhard Mar, fo LaeTTo SaySomdbie |10 51 Tomy Fage. 1 Be You Everyting o "iz"e"'evs"mt!"e Les Streisand, and Kenny Rogers. [ always told  first person to actually sell time to sponsors.
aylor Jayne, | h 2 14 Warrant, Sometimes She Cries | P K
B R Ly BT M ben o PTd;v%:' ” » 13 15 Linda Ronstact (Featuring Raron Nev management that as soon as a top 40 came ~ WCCO countered by lining up funding from
- i is. C' chael Penn, . . . o et .
it E'i"yeJf.frl'ailnc\?vl&ﬂtv'iﬁ':eﬁona (From 3R Dby ig;"hm:ﬂgls' " 5] i g—:Mol} Introducing Cathy Demnis, C'Mon on the air, it was going to disappear, and not  the cities of St. Paul and Minneapolis, then
m ) on John, Sacrifice . .
e e E:fd":',('o’,"g‘;‘é'"(‘}:ﬂ s » B %2{?.;{1%2%; v i Lead You Back 1719 Kevin Pige. nyihing  want to look at the 14.8.” offering clients frt?e' spots. ' “AD )
i esnake, o 2
I3 B e o 50 Le';ﬁl’;th’i?‘g Want 18 2 sislg;“;on'é:;(sle - Minneapolis has two top 40s now, and two And the iompetltl(l)r; iolr:;tmues. urinOUtaSr:g
i elinda Carlisle, : o 4 K
A R R Bl B rocker. And 195 Has a competton, oft AG  vorybey had pulled aver- 1 s pesiton
v i i e U-Krew, |
2 24 Alannah Myles Black Velvet % x nsa?’;z‘éns?av(‘ﬁ(%::tunﬁgxzrson = o R e IO - rocker. And KS95 has a competitor, soft ' everybody had pu ver ,cfr ap .
0 B S iice ML = MichsellBaiton{owlCaniwelBellovers I R D L s WLTE, that is usually found somewhere in  beneath the bridge and as [ listened to
3 = i i as ] 5
2 5 Wanant, Somelimes She Cies A= fmatone S5 o e g B L e e Hord the seven shares. Despite the fact that the WCCO snap, crackle, and pop, I tuned to
» . —  Ki ane Child, Dol N g .
a7 FhCollinspinishiliWouldiRainiDg B EX Joun Je bity Deeds 28 30 Minight O, Blue Sky Mine 14.8 took place in a much less fragmented KS95 and heard our live meteorologists crys-
28 31 The U-Krew, If U were Mine EX EX Depeche Mode, Personal Jesus A29 — Tomm P'afe I'll Be Your Everything " : I back to th oty ]
BB T St Wanna roin Love® 3 BX Depeche Mode, Personal Jesus market, it was still unusual to see KS95 tal-clear. I went back to the s ation
ane Child, Do 0 —_ e e, Without You . atie-
3 3; Font okt o Wi ﬁ;ﬁ?mmg Al == ;‘?C,"'ﬂ" 5:"0'3 ':%W,C(ag e Lo down 7.7-6.5 last summer, while WLTE went  wrote a 10-second spot about KS95's static
32 ouft CNuff, Fly High Micl EX EX Technotronic, Ge efore The Nig 1 | . .
BB o RN e 0t To et B EX {og;"né?némv Dgeﬁs ai 7.57.3. As with KVIL Dallas, the station that  free weather. That made it onto the air once
eila i az, X andross, Here And Now g 1
B = |065 B x"ck§lrexrc snlcr:%;_iigr Sroup, Ayl KS$95 most resembles, K895 seemed to bein  on WCCO-TV and then mysteriously got
— Mox, t: ole, Wi omen Do 0 g ot
A~ Mally e Witoutton o o gﬁaﬁgrﬁieﬂ#: afend danger of becoming just another station. pulled. cco . "
= \ . nley, The . :
EX EX Skyy.Real Love St. Louis P.D.: Lyndon Abell EX EX The Brat Pack You're The Only Woman But KVIL was up 7.9-10.2 'thls' book. And As “for W s meganumbers, Knapp
B B Don Hemey. T et 0 Toe wtter 3} Dchard Mane e ke ro Sa Goodbye KS95 was back at an 8.1—third in the mar-  says, “KS95 is the best demographically bal-
’ 2 MiHi Vanilli, All Or Nothing . ; 1 . SPal’I‘w-
B1 i MotieyiCueWithoutiYou ket after full-service monster WCCO (17.9-  anced station in Minneapolis/St. Paul. Twen
4 6 Janet Jackson, Escapade : ’
o TPaR?Iego;I;qs,’lzwish f\Would Rain Do 18.4) and album KQRS ty-nine percent ohf the au
-P e e B-52's, Roam i A .y ) 0 o
- WNLCT 379 R T (959.1). WLTE, mean denee 2534 Ty sev
{ i i 4 g n g .
9 13 Enuff Z'Nuff, Fly High Michelle while, was down to a 6.9. g .
Glonia Estefan, Here We Are r— . . W d : ]
( D.: Dave Robbi i ié e pe oyt L Knapp will allow that the e just had our the r:iew census 1tshre
D in 12 0 age, e Your Everything oxette, Dangerou:
Colulmbuls Paula Abdul <Duz w,m[ﬁ:z,,:pai,}s 3o Aiawayn Ml;!es. Black Ve|¥e}II Lo 2 2 Milli v:agli go; ;{vo't'r:uﬁ WidIPiD) 6.5 caused some soul b . b Ok’ legse next yeal}‘l, d &5
. il "’ [l an), - 3
| danetdsckaon Ecapade 13 51 Cveasor Wnay Knd o on Would 187 | 3§ o Abdul (Ouet With The searching, but he won’t est morning 0o will be more emphasis on
33 Milli Vanilli, All Or Nothing 16 18 The Cover Girls, We Can't Go Wrong 5 5 Richard Marx, Too Late To Say Goodbye d it to ﬁndin anythin 35_44 than 25-34 because
4 6 Gloria Estefan, Here ge Are | Be? 17 5 Aerosmith, Janie’s Got A Gun 6 6 Kevin Paige, Anything | Want aamil g ¢ g ;
7 P o o Men WG LBET |g 27 Robin Beck, Furst Tme D] Lsbloelog wrong or making any that's where the numbers
; " 19 ramm, True Blue Love Id Row, | Remember . . .
D4 Byl to bemes 2 2 Rouete Dangeros The L o] fi3] ChicogstatpGnd.OflmaniWould | Bz changes. KS95 continued as essentially the are. Fifty-five percent of WCCO’s audience
. 21 27 Whitesnake, The Deeper The Love t Jackson Escapade - 2 N N )
a5 I ety eng z “"'I‘e:ﬂ;’i" e 1o World (From ™ |11 11 gi"j;'ec‘;"ins 'WiTS",E cuidRainiod same station it had been for the last 11 years.  is 55-plus. Twenty percent is 45-34. Thirteen
. ; 7 s sh, Price Of Love 12 ction, Two To Make It Rig > . o e .
115 B iner s 1t would Rain Do B3 e Yong Ca"i'““"f'(;'; ot atish B B:dugns'isgv Frcelonllovel “We didn’t change the way we do the weath-  percent is 35-44. Only 9% is 25-34. We can sell
y b 7 Don Henley, The Hea e Matter 14 14 The Cos irls, We Can’t Go Wrong , b . .
| Il p BemiNetelaniitakionds | 5 M‘;r:’g""’;h eep It gorelthLe; . 15 18 Ex%oy%e,“}'exrr Me Why er or the traffic. We didn’t change the music.  against that very effectively.
b . Th ithere e You 16 1 ace, Tender Lover 9 el : 1 i
18 12 Dot Yol e wey o Wrone I A Arsund T word 1717 Warman Sometmes e Cres We obviously haven’t changed personalities. “WCCO still has the school<losing fran
4 29 35 Rolling Stones, Al ear You i 18 18 Al s, Black Velve! . . . 2
Ao SR '.“,?e",,,'l,,,ﬁégf'y“ﬁ; 03 Lnda st (Festurn Aaron Hev s 19 MeBsrafam U “When Arbitron [began continuous mea-  chise. On a morning when there are school
H ; i i i -M a nis, C'Mos . . ) : .
A3 — Lind Ronstadt Faturing Aaro Nev 5 :’.’:i:;g.: No M%relLE}st Hoa uacr?aea_'v';‘{nnf'ﬂﬁgxaycml'L,: e surement of Minneapolis] two years ago,  closings, people are going to l%ten lto t;htem
= i : . . ! .
BE Q}'afv,{"\;’;}ee{“e World PR y weA c?P"\fve Be Lovers 5B e 'é'é'f.s?'a%i:(s#mwn}lﬁlng'Azn;n‘h?-n:), we’ve noticed that in the third month of each  But that }S1 only tl}? ttlmes’ a yelz}r.htlur ?1 sd r;ef
— [ ‘ n S . Timeless Love (From "Shocker 28 24 TYaylor Dayne, Love Will Lead You Bac s : . e
i i, npmlEivnibontaiiefalie, & 3 5 cgfﬂ;’cay,"l:svanna%e Reh 5 ;ar'.e‘"cn::_,qon;tAw‘?qnadran in Love summer book, KS95's exclusive c(\il(;ne1 s}e;arch' s owsth a \:ecl‘;e ts (;i . grdaev 2;1 o
— ; i EX T F ars, Advice For The Youn, 26 Biz Markie, Jus ien J - 1
835 D'Mob Introducing Lathy Dennis. C'Mon L oot (Daet e Toe wiid oS, 3o bty Deeds which leads the market 25-54, suddenly  them in weather percep and
Gl o L KB et e o Make't R B B o o S e The Love drops in half. I don’t think it’s that 50% of  slightly ahead in traffic perception.
40 38 tion, Two To Make ) itesnake, The Deeper The Lovi 9 ; ; 0 )
A= Taal:i Dayne LoveWiliLead Kou)Back 930 Madomna, Keep It Togethes them up and leave, but if Arbitron has some Compared with WCCO, WLTE—WCCO’s |
EX EX D ntroducing Cathy Dennis, C'Mon iss, Forever h N N ) o L .
- R T e Ol sort of sampling problem, it’s certainly possi-  F'M—is much less of a concern. *“W-Lite's big
enley, Ihe Hear T . .
33 Lou Gram, Trae Blue Love ble. numbers are strictly middays. If you look at
%35 Michacl Bolton, How Can We Be Lovers “When you look at the fall book, we just  them hour-by-hour, it’s a 9-to-4 radio station.
i i i i ic FM in
Cleveland P.D.: Cat Thomas had our best morning drive book in over 3 ’}“?ve're(}:lals been no &:;ggllwmuselcfo]diest};s
b b o e San Diego P.D.: Garry Wall year for 25-54. We're No. 1 in women an in Cities since wen fes in
3h va:illi,'JAIItOA Nothng | e — No. 3 in men, which, considering that our au-  1988. In an article last May, even their
4 5 Biz Markie, Jus Tien aula ul (Duet Wi e ), . - 4 . d 9 a
5 10 A'I:""aé:‘ fectBlacklvEhet 35 Depeche Made, Personal Jesus dience composition is 65% female, is quite a  [Gary Balaban] said they did well l’)’ecause of
6 6 Gloria Estefan, Here We Are 4 iz Markie, Jus| rien: X X A .
711 Billy Joel, | Go To Extremes 33 Steve BLI Love Me For Lie Indianapolis P.D: Scott Wheeler feat.” the ahudlelrécsegWngJ ?;ind'i(si t2}(1fm. .
Bl N8| Rorettefhangerous § a0ma, -ambada 1 1 Roxette, Dangerous g q J T 19 en 5 debu 1 sSong curren
lg lg {:s gx;zérs'ﬁi:sm&e Can't Go Wrong § g El':c El'lzalulaoﬁore Lies 2 4 Bgd.E"g'.is.hI:l ”89 Of Love In keeplng with lt.S’OerI‘?ll drive ijI' LOnsI 1 WlSt adeita relati\’zel conser\gative FM
1113 Warrant, Somefimes She Cries 9 12 Luther Vandross, Here And Now R s Wt wild Pain), tency, most of KS95's fall promotions were  playlist made i lvely conservat
1 Rehare Mo Yoo Lot To Sy Gootbye | 17 |7 pinedr Sending Al My Lowe - o 5 5 Richard Marx, oo Late To Say Goodbye holdovers: its ongoing cash-call giveaway  AC. In 1990, the same list, and its willingness
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RADIO I

Billhoard Revises Black, AC, Rock, Modern Rock Radio Panels

NEW YORK—Effective with this
week’s issue, Billboard has revised
the radio reporters for four of its
chart panels. The changes affect
the Hot Black Singles, Hot Adult
Contemporary, Album Rock Tracks,
and Modern Rock Tracks panels and
are based on the recently released
fall 1989 Arbitron ratings.

Depending on the chart, Billboard
radio reporters are divided into four
or five weighted categories based
on a station’s weekly cume audience
from 6 a.m.-midnight Monday
through Sunday in Arbitron’s total
survey area. New reporters are indi-
cated below by an asterisk. Bill-
board’s new list of Hot 100 Singles
chart reporters becomes effective
with next week’s chart and will be
published then.

In addition, four stations are be-
ing added to the panel of stations
monitored by Broadcast Data Sys-
tems for Billboard’s country chart.
The new reporters are WESC-FM
Greenville, S.C., WEZL Charleston,
S.C., WFLS Fredericksburg, Va.,
and WSSL-FM Greenville, S.C. Two
stations are being dropped—KNTF
San Bernardino, Calif., and WCXI
Detroit. That brings the total to 79
reporters.

ADULT CONTEMPORARY

Seven new reporters were added
to the Hot Adult Contemporary
chart, bringing the current total to
97. Weighting is as follows: plati-
num—weekly cume of more than 1
million listeners; gold—500,000-
999,999; silver—250,000-499,999;
bronze—100,000-249,999; and sec-

ondary—40,000-99,999.

PLATINUM (4)
KBIG Los Angeles
KOST Los Angeles
WCCO Minneapolis
WNSR New York

GOLD (&)
KIOI San Francisco
KVIL Dallas
WSB-FM Atlanta
WSNI Philadelphia
SILVER (18)

KFMB-FM San Diego

KKCW Portland, Ore.
KMGC Dallas
KSTP-FM Minneapolis
KYKY St. Louis
WALK Long Island, N.Y.
WENS Indianapolis
WGY Albany, N.Y.
WLTF Cleveland
WLTT Washington, D.C.
WMJI Cleveland
WNIC Detroit
WOMC Detroit
WSNY Columbus, Ohio
WVRBF Boston
WWMX Baltimore
BRONZE (49)

KAMZ El Paso, Texas
KESZ Phoenix
KEYI Austin, Texas
KEZR San Jose, Calif.
KFMB San Diego
KFYR Bismarck, N.D.
KHLT Little Rock, Ark.
KHOW Denver
KKMJ Austin, Texas
KKYY San Diego
KLCY Salt Lake City
KI.SI Kansas City, Mo.
KLSY Seattle
KMGI Seattle
KMMX San Antonio, Texas
KSTZ St. Louis
KXLT Denver
WARM York, Pa.
WEBE Bridgeport, Conn.
WFMK Lansing, Mich.
WHNN Saginaw, Mich.
WIVY Jacksonville, Fla.
WKRG-FM Mobile, Ala.
WKXW Trenton, N.J.
WLAC-FM Nashville
WLEYV Allentown, Pa.
WLHT Grand Rapids, Mich.
WLTS New Orleans
WMAG Greenshoro, N.C.
WMXB Richmond, Va.
WMXC Charlotte, N.C.
WMXP Pittsburgh
WMYU Knoxville, Tenn.
WMYX Milwaukee
WNLT Tampa, Fla.
WOBM-FM Qcean County, N.J.
WRMF West Palm Beach, Fla.
WRRM Cincinnati
WRVR Memphis
WSLQ Roanoke, Va.
WTCB Columbia, 8.C.*
WTFM Johnson City, Tenn.
WTPI Indianapolis
WVUD Dayton, Ohio*
WWDE Norfolk, Va.
WWNK Cincinnati
WWWM Toledo, Ohio
WYYY Syracuse, N.Y.
WZNY Augusta, Ga.

SECONDARY (24)
KBOI Boise, Idaho
KELT McAllen/Brownsville, Texas
KEZA Fayetteville, Ark.*
KPNW Eugene, Ore.

PD OF THE WEEK

(Continued from preceding page)

Me”’; the Bee Gees, “Fanny (Be
Tender With My Love)”; and Sadao
Watanabe, “Any Other Fool.”

Of AC-only hits, Knapp says, “You
have to play songs that have a great
melody and there aren’t as many in
1990 as there were in 1980. Natalie
Cole is certainly preferable to the Go-
Go's and Eurythmics. In the mid-'80s,
the format was faced with a huge
challenge: were we going to play
these things because they were the
hits, or were we going to stay with
the more traditional AC stuff that
got us there.

“Why is it that Neil Diamond
doesn’t have top 10 records, but holds
the record at the Met Center here for
consecutive sellouts? Maybe a half-
dozen of his friends are buying his re-
cords and the rest are taping them
for each other. With Neil and Barbra
Streisand not on the Hot 100, we're
seeing new people that eight-nine
years ago, we would never have
played.

“I have to make decisions every
week with [MD] Kim Jeffries. Some-
times it comes down to what do we
want to die with? Are you going to
step out with something new that the
AC audience doesn’t know? The Nat-

alie Cole is a wonderful song. It’s not
on the Hot 100, but it’s on the AC
chart. You have to decide what you
want to be and who you want to
reach.

“There are very few stations like
KVIL or KS95 that have put together
a strong enough coalition of listeners
to survive the years,” says Knapp.
Would he put on another bright AC
today, even with such stations having
fallen out of favor in many places?
“Sure. It’s what I like. It’s what 1
know the best. To do a combination
of personality, music, public-service,
and all the other things that KS95
represents is a real handful. I would
think it’s easier to do a Lite station,
but I don’t think it's as rewarding.

“I still want to increase our market
share in 25-54. I don’t think we can
reach everybody who's 25 or every-
body who’s 54, but if we can get
enough in the 30-45 range, we can
still increase our share in the demo.
Market revenue is still increasing in
the Twin Cities. I can make more
with an 8.5 share properly positioned
than I did in the days of the 14.8 be-
cause there’s more money in the mar-
ket.” SEAN ROSS

KRLB Lubbock, Texas

KTYL Tyler, Texas

KVUU Colorado Springs, Colo.
KWNR Las Vegas

WAEB Allentown, Pa.

WAEYV Savannah, Ga.

WAHR Huntsville, Ala.*
WBGM Tallahassee, Fla.
WHBC Canton, Ohio

WJIBC Bloomington, Il1.
WKGW Utica, N.Y.

WKYE Johnstown, Pa.
WMGS Wilkes-Barre, Pa *
WMT-FM Cedar Rapids, lowa*
WPEZ Macon, Ga.

WQHQ Ocean City, Md.
WSHZ Albany, N.Y.*

WSLI Jackson, Miss.

WXBB Harrishurg, Pa.
WXTC Charleston, S.C.

ALBUM ROCK
One station was added to Bill-

board’s album rock panel this quar-
ter, bringing the total to 86 report-
ers. Weighting is as follows: plati-
num—weekly cume of more than 1
million listeners; gold—500,000-
999,999; silver—250,000-499,999;
bronze—100,000-249,999.

PLATINUM (3)
KLOS Los Angeles
WMMR Philadelphia
WNEW-FM New York

80LD (10)

KQRS Minneapolis
KROQ Los Angeles
KSHE St. Louis
WBCN Boston
WDVE Pittsburgh
WFBQ Indianapolis
WLUP-FM Chicago
WMMS Cleveland*
WRIF Detroit
WWDC-FM Washington, D.C.

SILVER (28)
KAZY Denver
KBCO Denver
KBPI Denver
KFOG San Francisco

KGB San Diego
KISW Seattle
KLOL Houston
KOME San Jose
KRQR San Francisco
KUPD Phoenix
KXRX Seattle
KZAP Sacramento
WBAB-FM Long Island, N.Y.
WCCC Hartford, Conn.
WCMF Rochester, N.Y.
WDRE Long Island, N.Y.
WEBN-FM Cincinnati
WGTR Miami
WHCN Hartford, Conn.
WHIJY Providence, R.1.
WHTQ Orlando, Fla.
WIYY Baltimore
WKDF Nashville
WKLS Atlanta
WLLZ Detroit
WSHE Miami
WYNF Tampa, Fla.
XETRA-FM San Diego
BRONZE (45)
KATT Oklahoma City
KDKB Phoenix
KEZO Omaha, Neb.
KGGO Des Moines, lowa
KGON Portland, Ore.
KINK Portland, Ore.
KISS San Antonio, Texas
KJJO Minneapolis
KLAQ El Paso, Texas
KLBJ-FM Austin, Texas
KMOD Tulsa, Okla.
KRSP-FM Salt Lake City
KRXQ Sacramento, Calif.
KSJO San Jose, Calif.
KYYS$ Kansas City, Mo.
WAPL Appleton, Wis.
WAQX Syracuse, N.Y.
WAQY Springfield, Mass.
WBLM Portland, Maine
WBRU Providence, R.1.
WCKW New Orleans
WDHA Morristown, N.J.
WDIZ Orlando, Fia.
WEGR Memphis, Tenn.
WFYV-FM Jacksonville, Fla.
WGR-FM Buffalo, N.Y.
WHFS Washington, D.C
WIBA-FM Madison, Wis.

WIMZ Knoxville, Tenn.
WI0T-FM Toledo, Ohio
WKRR Greensboro, N.C.
WLAV-FM Grand Rapids, Mich.
WLVQ Columbus, Ohio
WLZR Milwaukee
WNOR Norfolk, Va.
WONE-FM Akron, Ohio
WPLR New Haven, Conn.
WPYX Albany, N.Y.
WQFM Milwaukee
WRDU Raleigh, N.C.
WRFX Charlotte, N.C.
WRNO New Orleans
WRXL Richmond, Va.
WTUE Dayton, Ohio
WZZO Allentown, Pa.

MODERN ROCK

One station was added to Bill-
board’s Modern Rock Track charts
with this revision. Panel weights for
the MRT chart are the same as for
the album rock chart, except that
there is a secondary category for
stations with cumes below 100,000
listeners. Because of the format’s
nature, the Modern Rock Tracks
chart is the only one with noncom-
mercial reporters. Those stations are
indicated below by the symbol (n).

&0LD (3)
KROQ Los Angeles
WBCN Boston
WXRT Chicago*

SILYER (3)

KITS San Francisco

WDRE Long Island, N.Y.

XETRA-FM San Diego, Calif.
BRONZE (5)

KBCO Denver

KDGE Dallas

WBRU Providence, R.1,

WFNX Boston

WHFS Washington/Baltimore

(Continued on next page)

Congratulations to everyone who knows firsthand
that silver, gold and platinum
are not just three shades of blonde.
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Born Goofy. KNIX Phoenix morning man W. Steven Martin, who recently
broadcast his show live from both Disneyland in Anaheim, Calif., and Walt
Disney World in Orlando, Fla., poses here with a worried-looking passenger
during a charter flight between the two parks.

PROMOTIONS

(Continued from page 16)

talking about, WLLZ Detroit, for
example, capitalized on the open-
ing of a McDonald’s in the Soviet
Union by sending listeners to Mos-
cow for a Big Mac meal. WZBH
Ocean City, Md., sent listeners to
Washington, D.C., as part of its
Cracking Up promotion after D.C.
mayor Marion Barry was arrested
there for drug use. The winners
went to a comedy club in the city
and then stayed in the hotel room
where Barry was nabbed.

VALENTINE'S DAY WRAP-UP

N/T WCKY Cincinnati after-
noon man Doug Stephan had lis-
teners send in cards and letters
nominating couples as Cincinnati’s
greatest lovers. The winning cou-
ple, which was announced on Val-
entine’s Day, won a trip to the Ba-

PANEL REVISIONS

(Continued from preceding page)

KTAO Santa Fe, N.M.
KTCL Denver

KUKQ Phoenix

KUNYV Las Vegas (n)
KUSF San Francisco (n}
WAPS Akron, Ohio (n)
WCDB Albany, N.Y. (n)
WDCR Hanover, N.H. (n)
WDET Detroit (n)

WDST Poughkeepsee, N.Y.
WFIT Melbourne, Fla. (n)
WHTG Asbury Park, N.J.
WKXL Concord, N.H.
WMDK Peterborough, N.H.
WOFM Norfolk, Va.
WPRB Princeton, N.J. (n}
WRAS Atlanta (n)

WRVU Nashville (n)
WTUL New Orleans (n)
WWWYV Morgantown, W. Va. (n)
WXCI Danbury, Conn. (n)
WXVX Pittsburgh

BLACK
One new reporter was added to
the Hot Black Singles chart this
time. It currently has a tots). of 99
reporters. Weighting is as follows:

platinum—weekly cume of at least
500,000; gold—250,000-499,999; sil-
ver—100,000-249,999; bronze—
50,000-99,999; and secondary—
20,000-49,999.

PLATINUM (8)
KJLH Los Angeles
KKDA-FM Dallas
WGCI-FM Chicago
WILB Detroit
WRKS New York
WUSL Philadelphia

GOLD (14)

KACE Los Angeles
KHYS Houston
KMJM St. Louis
KMJQ Houston
KSOL San Francisco
WAMO-FM Pittsburgh
WDAS-FM Philadeiphia
WHQT Miami
WHRK Memphis
WHUR Washington, D.C.
WKYS Washington, D.C.
WVEE Atlanta
WXYYV Baitimore
WZAK Cleveland

SILVER (27)

CYBERVOC RECORDS

471 East Main Street ® Ventura, CA 93001 U.S.A.
Tel: (805) 641-3105/FAX: (805) 653-0106

KATZ-FM St. Louis
KDAY Los Angeles
KDIA San Francisco
KPRS Kansas City, Mo.
KRNB Memphis
WBLX-FM Mobile, Ala.
WCDX Richmond, Va.
WEDR Miami
WENN Birmingham, Ala.
WGPR Detroit
WIKS Coastal N.C.
WIZF Cincinnati
WJHM Orlando, Fla.
WJIMH Greensboro, N.C.
WJIMI Jackson, Miss.
WJIMO Cleveland
WMYK Norfolk, Va.
WNIJR Newark, N.J.
WOWI Norfolk, Va.
WPEG Charlotte, N.C.
WQMG Greensboro, N.C.
WQOK Raleigh, N.C.
WQQK Nashville
WTLC Indianapolis
WYLD-FM New Orleans
WZFX Fayetteville, N.C.
WZHT Montgomery, Ala.
BRDNZE (28)
KCOH Houston
KIPR Little Rock, Ark.
KMJJ Shreveport, La.
KQXL Baton Rouge, La.
WATYV Birmingham, Ala.
WBSK Norfolk, Va.
WCKX Columbus, Ohio
WDKX Rochester, N.Y.
WDZZ Flint, Mich.
WEAS-FM Savannah, Ga.
WEBB Baltimore
WFXA Augusta, Ga.
WFXC Raleigh, N.C.
WFXE Columbus, Ga.
WGOK Mobile, Ala.
WHIJX Jacksonville, Fla.
WILD Boston
WJIZ-FM Albany, Ga.
WLOU Louisville, Ky.
WLWZ Greenville, S.C.
WMGL Charleston, 8.C.
WPGA Macon, Ga.
WPLZ Richmond, Va.
WTLZ Saginaw, Mich.
WTMP Tampa, Fla.
WVKO Columbus, Ohio
WWWZ Charleston, S.C.
WXOK Baton Rouge, La.
SECONOARY (24)
KDKO Denver
KPRW Oklahoma City
KWTD Little Rock, Ark.
KXZZ Lake Charles, La.
KYEA Monroe, La.
WAAA Winston-Salem, N.C.
WAGH Columbus, Ga.
WANM Tallahassee, Fla.
WCKU Lexington, Ky.
WDAQ Dayton, Ohio
WEUP Huntsville, Ala.
WFXM Macon, Ga.
WIJJS Lynchburg, Va.
WJTT Chattanooga, Tenn.
WNHC New Haven, Conn.
WNOV Milwaukee
WPAL Charleston, 8.C.
WPOM West Palm Beach, Fla.*
WQFX Gulfport, Miss.
WRBD Fort Lauderdale, Fla.
WRKE Ocean City, Md.
WRXB St. Petersburg, Fla.
WXVI Montgomery, Ala.
WZAZ-FM Jacksonville, Fla.

hamas. Runners-up won a comput-
er-personalized romance novel.

AC WNSR New York asked lis-
teners to back up their Valentine’s
Day dedications with a donation to
a homeless charity . . . Adult alter-
native KBLX San Francisco spon-
sored the city’s 15th annual Valen-
tine’s weekend run/walk to bene-
fit the Heart Assn.

Album WBLM Portland, Maine,
morning team Captain Ivy &
Mark Persky asked listeners to
write in and explain why they were
afraid to propose. A winning entry
was selected and on Valentine’s
Day a conference call was set up
between both lovers and the morn-
ing team, who proposed for the re-
luctant partner. The couple also
won a diamond engagement ring
from a local jeweler.

Urban KACE Los Angeles was
among the many stations broad-
casting live weddings. Atlantic re-
cording artist Mikki Howard per-
formed at the ceremony.

KMOX St. Louis teamed with
the Ralston Purina Company, mak-
ers of Almond Delight cereal, on a
trip for two to Jamaica. Listeners
sent postcards explaining why
they are “nuts’ about their Valen-
tine.

IDEA MILL: CLUCKING FOR BUCKS

Top 40 WEGX (Eagle 106) Phila-
delphia’s Adopt An Angel promo-
tion is raising money to pay sub-
way and bus fares so the self-ap-
pointed Guardian Angels can
patrol the city’s transit system.
Listeners are being asked for a $55
donation that will purchase a
monthly transpass for one of the
Angels. The station matches the
donation for each pass purchased.

AC WMIJI Cleveland hosted
Chicken Fest ’'90, offering listen-
ers the “most bucks for the cluck.”
The station invited listeners
dressed as chickens to a local mall
to cluck to “In The Mood.”” The
combination of best costume and
best clucking netted one listener
$1,000.

Easy KODA Houston promoted
the city’s annual Livestock Show

and Rodeo by giving away cattle
along with tickets to the show. Al-
though listeners were told that the
animals are housebroken, they
were not told that the “cattle” in
question were actually lawn orna-
ments with the station’s call let-
ters “branded” on their backsides.

The National Assn. of Broad-
casters has named nine winners
along with a special honorable-
mention winner in this year’s
“Best of the Best’” radio promo-
tion contest.

In the large-market category,
WBOS Boston took the community
service award for its Family Holi-
day Fund that sought permanent
residences for homeless families;
KBCO Denver got one in the sta-
tion enhancement category for its
Kinetic Sculpture Challenge
events, which drew 35,000 people;
and KRBE Houston slimed its way
to a sales award for refurbishing a
’65 Cadillac hearse to resemble the
“Ghostbusters II”” Ecto-1-mobile.

In medium markets, the commu-
nity-service award went to KROD/
KLAQ El Paso, Texas’ Million
Koins For Kids fund-raiser.
WYNK-FM, Baton Rouge got the
station-enhancement award for its
WYNK At Work free-lunch pro-
gram. KNIK Anchorage took the
sales award for its Take The
Breeze Train scenic tour through
Alaska in a double-decker dome
train car. The honorable-mention
award went to WHO Des Moines,
Towa in the community service de-
partment for its Tanks, Dad take-
a-ride-in-a-tank contest to promote
the National Guard.

Small-market winners include
WEKCG Augusta, Maine (communi-
ty service) for its Sandwich Wars
taste test, with contributions to a
local charity; WCOW Sparta, Wis.,
(station enhancement), for its
sponsor-redeemable Cow Cash
promo, with fake dollars featuring
the faces of country stars; and
KJAM-AM-FM Madison, S.D.
(sales) for its 30th anniversary
giveaway of a '59 Chevy El Ca-
mino, restored with funds from 50
station clients.

BROADGAST® SERVICES

GET YOUR
MESSAGE T0
KEY RADIO
STATION
PERSONNEL.
PLACE YOUR
AD TODAY.

CALL
1 (800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE
1(212) 536-5174

ATTENTION
RADIO STATIONS

All formats: Did you run
countdowns of the BEST
OF 1989..THE BEST OF
THE 1980’s, TOP 500 OF
ALL TIME, etc? | would
like to add a copy of your
list to my personnal col-
lection. Please send to:

J.J. CGASHMAN
157 Kansas Road
Pennsville, N.J. 08070
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16 | 18 | 18 | 23 | WRECKS-N-EFFECTMOTOWN 6281 (8.98) (CD) WRECKS-N-EFFECT 69 | 66 | 68 | 11 | QdeVieormseany OYALPOSSE DAMAGICIMIKEEITHEIROYAL POSSE
17 | 17 | 17 | 28 | MAZE FEATURING FRANKIE BEVERLY ® WARNER BROS, 25802 (9.98) (CD) SILKY SOUL 70 | 68 | 73 | 7 | CHILLROBGwiDPTCH2002(8.98) RIDE THE RHYTHM
18 | 15 | 15 | 22 | MCLYTEFRST PRIORITY 91304/ATLANTIC (CD) EYES ON THIS @D 77 | 90 | 3 | INNERCITY viRaiN 91242 9.98) (D) BIG FUN
19 19 20 16 RANDY CRAWFORD WARNER BROS. 26002 (9.98) (CD) RICH AND POOR 72 71 70 13 IHE MAIN INGREDIENT POLYDOR 841 249/POLYGRAM (CD) 1 JUST WANNA LOVE YOU
27 32 16 TROOP ATLANTIC 82035 (9.98) (CD) ATTITUDE @ NEW) 1 DIANNE REEVES £mi 92401 (9.98) (CD) NEVER TOO FAR
21 | 16 | 16 | 22 | BIGDADDY KANE ® COLDCHILLIN' 25041 /REPRISE (9.98) (CO) IT'S A BIG DADDY THING 74 [ 72 @GP TYLER COLLINS RCA9642(898) (CD) GIRLS NITE OUT
@ 24 30 16 STACY LATTISAW MOTOWN 6280 (8.98) (CD) WHAT YOU NEED 75 67 74 5 VARIQUS ARTISTS PANDISC 8806 (8.98) (CD) MIAMI BASS EXPRESS
@ 25 34 83 i PAULA ABDUL &° VIRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL 83 96 4 DIVINE STYLER FEAT. THE SCHEME TEAM RHYME $YNDICATE E 45299/E.PA. (CD) WORD POWER
24 21 27 14 THE GAP BAND CAPITOL 90799 (8.98) (CD) ROUND TRIP 77 72 69 16 M.C. A.D.E. 4-SIGHT 5526 (8 98) (CD) HOW MUCH CAN YOU TAKE
25 22 19 23 YOUNG M.C. A DELICIOUS VINYL 91309/1SLAND (9.98) (CD) STONE COLD RHYMIN' 78 76 65 6 JOYCE SIMS SLEEPING BAG 52017 (9.98) (CD) ALL ABOUT LOVE
26 | 23 | 26 | 11 | TECHNOTRONIC @ 53k 93422(9.98) (CD) PUMP UP THE JAM - THE ALBUM 79 | 84 | 92 | 32 | SUCCESS-N-EFFECT ONTOP 9002 (8 98) (CD) IN THA HOOD
27 | 26 | 21 | 18 | ANGELA WINBUSH MERCURY 838 866/POLYGRAM (CD) THE REAL THING 80 | 79 | 8 | 4 MENACE Jump STREET 3001 (8.98) (CD) DOG HOUSE
41 42 it THE_ du[no BOYS RAP.A LOT 103 (8.98) (CD) GRIP IT ON THAT OTHER LEVEL 81 78 94 5 BOSE ROCKWELL 3316/HOT PRODUCTIONS (8.98) (CD) .SPREAD THE WORD
29 R 28 17 SIR MIX-A-LOT NASTY MIX 70150 (9.98) (CD) SEMINAR 82 75 59 14 A_Rf\BIAN PRINCE ORPHEUS 75614/EMI (8.98) (CD) BROTHER AR&
30 28 22 13 ROB BASE @ PROFILE 1285 (8.98) (CD) THE INCREDIBLE BASE 83 86 82 4 CHRIS MCDANIEL MEGA JAM 1000 (8.98) (CD) A WOMAN'S TOUCH
31 30 133 41 THE O’JAYS EMI 90921 (9.98) (CD) SERIOUS 84 89 81 30 ERIC GABLE ORPHEUS 75603/EMI (8.98) (CD) CAUGHT IN THE ACT
32 29 29 17 BARRY WHITE A&M 5256 (8.98) (CD) THE MAN IS BACK 85 80 85 13 DONALD-D RHYME $YNDICATE FE 45298/E PA. (CD) NOTORIOUS
33 35 37 13 THE GOOD GIRLS MOTOWN 6278 (8.98) (CD) ALL FOR YOUR LOVE 93 99 3 THE EGYPTIAN LOVER EGYPTIAN EMPIRE 993/WEST COAST (8.98) (CD) GETINTOIT
34 | 36 | 35 | 34 | DAVID PEASTON GEFFEN 24228/REPRISE (9.98) (CD) INTRODUCING . .. DAVID PEASTON 87 | 82 | 62 | 69 | SURFACE ® COLUMBIAFC 44284 (CD) 2ND WAVE
@ 40 48 7 SEDUCTION VENDETTA 5280/A&M (8.98) (CD) NOTHING MATTERS WITHOUT LOVE 838 85 79 18 KASHIF ARISTA 8595 (8.98) (CD) KASHIF
36 31 24 32 THE 2 LIVE CREW A SKYYWALKER 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 89 88 84 17 SHIRLEY BROWN MALACO 7451 (8.98) (CD) FIRE & ICE
@ 45 45 49 ALYSON WILLIAMS DEF JAM FC 40515/COLUMBIA (CD) RAW 90 87 83 17 MARVIN SEASE LONDON 838 593/POLYGRAM (CD) THE REAL DEAL
38 33| 25 18 BIZ MARKIE COLD CHILLIN' 26003/WARNER BROS. (9.98) (CD) THE BIZ NEVER SLEEPS 91 73 71 b M_ICHAEL JEFFRIES WARNER BROS. 25925 (9 98) (CD) MICHAEL JEFFRIES
39 | 37 | 36 | 50 | MILLIVANILLI A°ARISTA 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 92 | 92 | 8 | 70 | M.C.HAMMER 4 CAPITOL 90924 (8.98) (CD) LET'S GET IT STARTED
40 | 42 | 43 | 25 | THE TEMPTATIONS moTown 6275 (8.98) (cD) SPECIAL 93 | 94 | o1 [N THEIOLEY BROTHERS FEATURING RONALD ISLEY SPEND THE NIGHT
41 38 44 25 AFTER 7 VIRGIN 91061 (9.98) (CD) AFTER 7 100 95 11 TONY M.F. ROCK EFFECT 3000/SKYYWALKER (8.98) (CD) LET ME TAKE YOU TO THE ROCK HOUSE
42 | 34 | 31 17 JERMAINE JACKSON ARISTA 8493 (9.98) (CD) DON'T TAKE IT PERSONAL NEW)D 1 GROVER WASHINGTON, JR. COLUMBIA OC 45253 (CD) TIME OUT OF MIND
43 39 41 14 CLUB NOUVEAU WARNER BROS. 25991 (9.98) (CD) UNDER A NOUVEAU GROOVE 9% 96 = 2 GANG STARR wiLD PITCH 2001 (8.98) (CD) NO MORE MR. NICE GUY
50 53 29 CHRISTOPHER WILLIAMS GEFFEN 24220/REPRISE (9.98) (CD) ADVENTURES IN PARADISE 97 98 — 32 MILES_JAYE ISLAND 91235 (8.98) (CD) IRRESISTIBLE
53 | — 2 EARTH, WIND & FIRE COLUMBIA C 45268 (CD) HERITAGE 98 91 87 29 EPMD @ rRESH 92012/SLEEPING BAG (9.98) (CD) UNFINISHED BUSINESS
46 46 49 12 JUNGLE BROTHERS WARNER awo; 2_6(;2 (9.98) (CD) DONE BY THE FORCES OF NATURE 99 95 77 13 MAZE FEATURING FRANKIE BEVERLY CAPITOL 92810 (8.98) (CD) LIFELINES VOLUME |
47 47 47 30 BOBBY “BLUE" BLAND MALACO 7450 (8 98) (C;)‘ MIDNIGHT RUN 100 | 90 66 15 STEADY B JIVE 1284/RCA (8.98) (CD) GOING STEADY
28 51 4 7 JOHNNIE TAYLOR MALACO 7452 (8.98) (CD) CRAZY BOUT YOU Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
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Lenny Lays In Wait. Lenny Williams, former lead singer of Tower Of Power,
wraps up his new Crush Records solo album, “Layin’ In Wait,” at Elumba
Studios in Los Angeles. Plotting the album’s potential course on Billboard’s
albums charts are, standing from left, Jon Gass, engineer; Cecil Holmes Jr., VP
of promotion, Crush; Sandra Newman, Williams’ manager; Jarvis, a friend; and
Donell Sullivan, second engineer. Seated at board, from left, are Joel Newman,
president, Crush; Williams; and producer Larry White.

B BY DAVID NATHAN

LOS ANGELES—MCA Records was
1989’s leading black music label. With
47 charted albums and singles, in-
cluding the top black single and top
black album, and judged the top
black distributing label, MCA is un-
derstandably buoyed by its success.

According to Louil Silas Jr., execu-
tive VP, A&R and artist develop-
ment, black music, “You can fully ex-
pect MCA to be in the same place at
the end of 1990 as the top black music
company.”

The emphasis in 1990 will be on
breaking new artists, he says.
Among them is the female group
Body, which has just finished work-
ing with hit-making producers Ange-
la Winbush & Ronald Isley and Mi-
chael J. Powell. “I believe the con-
sumer has been looking for a female
group with the same kind of class,

THESE ARE THE BREAKS: “Big Break” is the name
of Multimedia Entertainment’s new one-hour weekly va-
riety/showcase program, now signed on in 48 markets
and still growing, according to executive producer Dan
Gasby. Some of those markets are Philadelphia, San
Francisco, Detroit, Washington, D.C., Baltimore, Miami,
Tucson, Ariz., Lansing, Mich., Dallas, Tyler, Texas, Mi-
ami, and Oklahoma City. A kind of cross between ““Solid
Gold” and “Star Search,” “Big Break” is hosted by sing-
er Natalie Cole and features up-and-coming talent com-

New Show Offers Shot At

Singer Natalie Cole Hosts Syndicated Variety Program

‘Big Break’

for info, call 212-231-7016.

I.IF'I‘ING CELEBRITY VOICES: Here's the final line-
up for the all-star recording of “Lift Every Voice And
Sing” with Melba Moore: Dionne Warwick, Stevie
Wonder, the Clark Sisters, Freddie Jackson, Anita
Baker, Bobby Brown, Howard Hewett, Take 6, Steph-
anie Mills, BeBe & CeCe Winans, and Jeffrey Os-
borne. Gerald Albright guests on sax, while Terri Lyne
Carrington guests on drums. Special guest the Rev.

peting for cash and prizes

in five categories: soloist,

group, children, rap, and

variety. The studio audi- rm
Rhythm

and the

Blves

ence chooses the winner
each week, and each win-
ner is eligible for a sea-
son-end competition for
Big Break Artist Of The
Year. Also planned are
performances and inter-

Jesse Jackson provides in-
spirational narration. A ce-
lebrity-studded video was
filmed Feb. 20 with sing-
er/dancer/director Deb-
bie Allen directing. The
single will be released
March 12; Moore’s album
“Sold Expose” is due April
4

views with established
artists as well as dance se-
quences featuring the Big Break Dancers. The show
will be available in September on a straight barter basis.
For more information, contact Gasby at 212-484-7024.

MADAME PRODUCER: Bobbi Humphrey, a re-
nowned jazz flautist, has signed a production deal with
Warner Bros. Records. Humphrey is responsible for the
discovery of 13-year-old singer Tevin Campbell, whose
voice is featured on Quincy Jones’ phenomenal “Back
On The Block” album. Through the new pact, Hum-
phrey will bring new artists to the label and produce a
number of projects.

HOOTS, ROCK, REGGAE: Popular Jamaican singer
Foxy Brown and her cover of Tracy Chapman’s ‘“Sor-
ry” and Frighty & Colonel Mite and their liiting “Life”
have been recognized among the nominations for the
second annual New York Reggae Awards, set for April
1, 7 p.m,, at the Manhattan Performing Center. Brown
and Frighty & Mite compete for best new artist, most
promising artist, and record of the year; Brown also
gets a nom for best vocalist, while Frighty & Mite com-
pete for crossover record of the year. Third World gets
nods in the group-of-the-year, international-artist-of-the
year, and album-of-the-year categories. Awards will be
determined by fans in the New York-New Jersey-Con-
necticut area; ballots are available in record stores and
by mail (Tamika Productions, Box 873, Williamsbridge
Station, 711 E. Gun Hill Road, Bronx, N.Y. 10467-9998;

by Janine McAdams

TIDBITS: Teddy Riley
has finally filed a multi-
million-dollar suit against former partner Gene Griffin
in federal court. See separate story in the upfront news
section ... In the wake of recent deaths in his family,
Arista black music A&R VP Erik Nuri has resigned
from the label, effective Feb. 16. We wish Nuri all the
best in his endeavors and hope he returns his talents to
the music industry soon ... Larry Blackmon is in Los
Angeles mixing the Cameo follow-up to “Machismo,”
due in late spring . .. Vanessa Williams is in the studio
with producers BeBe Winans and the Boys (producers
get younger every day!) working on her next Wing/Po-
lyGram album . . . Expect Sinbad to release a new single
this spring on the Ill Records comedy label.

I.AST ‘WORD: The Professor Griff/M.C. Serch bout at
Def Jam Feb. 7 stemmed from Griff’s annoyance at
mocking allusions made to Public Enemy in 3rd Bass’
“Gas Face” video, says a Rush Management spokes-
man. In response to Def Jam head Russell Simmons’
statement about the incident (Billboard, Feb. 24), Griff
has released his own brief retort: “Does this mean my
contract with Def Jam Recordings is over? Anyone with
eyes and ears knows what this is about. I am tired of all
the back and forth conversations and accusations about
what I said and meant.

“Stated simple [sic}, as a strong Black man, I cannot
and will not allow any actions that disrespect Black peo-
ple to go unconfronted. 3rd Bass was out of line and I
called them on it. Case closed!”

artistry, and longevity that the Su-
premes had. Whereas there are fe-
male groups today who are selling
sex and grooves, Body is about tal-
ent, a classy image, and great
songs.” The initial single, “Footsteps
In The Dark,” is a remake of the Is-
ley Brothers song.

Other new acts due in 1990 include
the Newtrons (“they’ll be continuing
the tradition of great youth-oriented
groups like the Jacksons and New
Edition”), Troy Hinton, a 17-year-old
male vocalist; rap collective the Vi-
cious Beat Posse; Jeff Redd, whose
first single, “I Found Lovin’,” is al-
ready receiving strong radio re-
sponse; a duo called the Babes, who
Silas says may undergo a name
change, whose debut album was pro-
duced by Bryan Loren, Chuckii Book-
er, and Vincent Branley; and male vo-
calist John Pagano, whom Silas de-
scribes as “a guy with the looks of
Rob Lowe and vocals reminiscent of
Jeffrey Osborne and James Ingram.”
Pagano will be introduced to the mar-
ketplace via a guest vocal on “Show-
er You With Love,” the upcoming sin-
gle from the new MCA album by sax-
ophonist George Howard.

Although 1989 was a banner year
with impressive sales on such acts as
Bobby Brown, Stephanie Mills, Jody
Watley, Guy, Patti LaBelle, and
Heavy D & the Boyz, Silas is frank in
discussing some of the company’s
less-than-successful projects. “I was
disappointed with the lack of sales on
the Robert Brookins LP,” he says,
noting that Brookins is no longer
with the label. Silas also mentions
Ready For The World and Eugene
Wilde as good product that did not
click in the market.

Silas Savors MCA’s Top-Dog Status
Says 1990 Emphasis Will Be On New Acts

Silas, though pleased with the way
Patti LaBelle’s “Be Yourself” album
has been received, says the project
“should have had a more focused
A&R perspective . .. For a variety of
reasons we didn’t have that on this
project but we’ll have a much more
focused A&R game plan for her next
LRI’

Observing that “we are getting
back to real singers, songs, and pro-
duction,” Silas predicts strong suc-
cess in 1990 for second albums by
Perri, the Mac Band (who Silas calls
“the Whispers of the '90s”), George
Pettus (teamed with producers Win-
bush & Isley), and a debut by former
Klymaxx member Bernadette Coo-

per.

Of star producer Teddy Riley, Silas
says he is confident he will continue
to grow. “So much of what he’s done
has been bastardized by those who

(Continued on next page)

Today & Tomorrow Records '
—NEW RELEASES—
“Listen To My Heart” KIA
“Jungle Beat Rap” Skeeter Lee
“Waiting For The Sunshine
To Come” Cloud One
“Hip Shaker” Two Hype
—ALSO AVAILABLE—

The Old PNP Record Catalog
Featuring Spoonie G & Cloud One

Also LOCUS Records Gospel Catalog

Foreign Licenses Available. Distributors Call:

Today & Tomorrow Records
Harlem Town Records
102 W. 125th Street
NY, NY 10027
L (212) 864-5262

Billboard POWER PLAYLISTS

Sample Playlists of the Nation's Largest Black Radio Stations

FOR WEEK ENDING
MARCH 3, 1980

Gir

Baltimore P.D.: Roy Samson

1 Paula Abdul (Duet With The Wild Pair), Opposite
11 Janet Jackson, Escapade
6 Surface, Can We Spend Some Time
4 Richard Rogers, (I'll Be Your) Dream Lover
Stacy Lattisaw With Johnny Gil, Where Do We Go
13 Miki Howard, Love Under New Managemem
8 Christopher Williams, Promises, Promises
21 incy Jones Featuring £l DeBarge & Barry White,
b son Wiltiams, | Need Your Lovin’
38 Lisa Stansfield, All Around The World
41 Smokey Robnson, Everythinﬁ You Touch
36 Luther Vandross, Treat You gt
37 Earth, Wind & Fire (Featuriny Boys), Herita
29 David Peaston, We're All In This Together
30 Dianne Reeves, Never Too Far
32 Stephanie Mills, Comfort Of A Man
35 Foxy Brown, Sorry (Baby Can | Hold You)
40 Troop, Spread My Wings
42 The Band, Addicted To Your Love
43 Maze Featuring Frankie Beverly, Love's On The R
44 Sharon Bryant, Body Talk
3 Ruby Turner, It's Gonna Be Alright
10  Miles jaye, Heaven
7 Michel'le, Ho More Lies
25 Salt-N-Pepa, Expression
—  Mikki Bleu, Knocks Me Oft My Feet
19 Kim Waters (Featunng Juanita Dailey), Stay
26 Big Daddy Kane, | Get The Job Done
27 S.&.SA Band, Secret Wish
45 Randy & The Gypsys, Love You H‘omz'yd .
31  inner City, Whatcha Gonna Do With My Lovin'
M_C. Hammer, Help The Children
D-Mob Introducing Cathy Dennis, C'mon And Get M
Joyce Sims, All Agoul Love
Maothers Finest, Your Wish Is My Command
Babytace, Whip Asppeal
Howard Hewett, Show Me
The Main Ingredient, Nothing's Too Good For My
Starpoint, | ant Me

~on
—
&

ant You You

Winbush, No More Tears
Randy Crawtord, Wrap-U-U
Barry White, | V{anna Do It Good To You
LL 3, Jingling Baby
Def-Con 4, Say You Love Me
Cartton Blount, A Day Without Your Love
After 7, Ready Or Not
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EX EX Body, Footsteps In The Dark
EX EX Grover Washington, Jr. Feat. Phylis Hyman, Sac
EX EX Mary Davis, Don't Wear It Gut

P.D.: Michael Spears

Slac¥ Lattisaw With Johnny Gifl, Where Do We Go
Janet Jackson, Escapade

Miki Howard, Love Under New Management
Stephanie Mtts, Comfort Of A Man

Babyface, Whip Appeal

1
2
3
4
6
8  Skyy, Real Love
10  Gyrlz, They Love Me
11 mﬁm Wild Pair), Opposite
12 Lisa Sta All Around The World
13 Earth, Wind & Fire (Featuring The Boys), Herita
15 Christopher Williams, Promises, Promises
18 Body, Footsteps In The Dark
13  Dianne Reeves, Never Too Far
24 Quincy Jones Featuring E) De!_!afge & Barry White,
15 20 Luther Vandruss, Treat You Righ!
16 21 Smokey Robinson, Everything You Touch
JY A 73 Pub‘ic".nemp Weicome To The Terrordome
Jeff Redd, | Found Lovin'
M.C. Hammer, Help The Children
David Peaston, We're All In This Together
Carmin, Play og
Sharon Bryant, Body Talk
31 After 7, Read{ Or Not
32 Jermaine Jackson, Two Ships
35 Mikki Bleu, Knocks Me Off My Feet
36 Troop, Spread My Wings
38 Mary Davis, Don't Wear It Out
TwhenGa Band, AddlclxedkT_o V"our Love
alter Just Kickin'
Tyler Collns, Grls Nite Out
Main Ingredient, Nothing's Too Good For My
ndy Cuwgwd, Wrap-U-Up
Howard Hewelt, Show Me
RJ.'S Latest Ammival, Touch Me
Regina Belle, What Goes Around
Eric Gable, Hard Up
Bilty Davis, | Want You
Mantronix Featuring Wondress, Got To Have Your
Freddie Jackson, All Over You
Starpoint, | Want You You Want Me
Whistle, Always And Forever
Jody Watley, Precious Love
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HOLDING STRONG: “Where Do We Go From Here” by Stacy Latti-
saw & Johnny Gill (Motown) remains at the top of the chart, earning
a bullet for a second week. Retail continues to build with eight new
dealers reporting the record, ranking it No. 1 overall. Radio results
were also impressive: Of the 37 No. 1 reports from radio, 18 stations
list “Where” at No. 1 for the second—and in some cases, for the
third—straight week. Some of those stations are WUSL and WDAS,
both in Philadelphia; WHUR Washington, D.C.; WBLX Mobile, Ala.;
and KKDA Dallas. Eighteen stations position it at No. 1 this week,
including WNJR Newark, N.J.; WOWI Norfolk, Va.; KQXL Baton
Rouge, La.; WIMI Jackson, Miss.; and WGCI Chicago. Even though
“Where Do We Go From Here”’ made sufficient gains to earn a bullet
and has a large lead in total points over “Escapade” by Janet Jackson

W
i Bt
L

week.

“Escapade” jumps 7-2 from great retail and radio point gains. It
ranks No. 2 overall at radio, despite the fact that is listed by only 89 of
the 99 stations on the panel. It has No: 1 reports from 18 stations, in-
cluding WILD Boston, WRKS New York, WJIZ Albany, Ga., KMJM
St. Louis, and KMJQ Houston. Based on the huge point gains from
this week, it poses a serious challenge for next week’s top spot.

JETTING TO THE TOP: In its fifth week, “The Secret Garden” by
Quincy Jones Featuring Barry White And E1 DeBarge (Warner
Bros.) leaps 10-4. It ranks No. 5 at radio and No. 9 at retail (see chart
below). Five stations list No. 1 reports: WZAK and WJMO-AM, both in
Cleveland, Ohio; WDAO Dayton, Ohio; WJLB Detroit; and for the sec-
ond week, WAMO Pittsburgh. The record garners top five reports at
21 stations.

']

LOVE UNDER NEW MANAGEMENT” by Miki Howard (Atlan-
tic) is closing fast on ‘“The Secret Garden,” and although it is posi-
tioned a notch behind at No. 5, it has more radio points and ranks No.
3 overall. Retail is now converting well, with 22 dealers showing new
reports, placing the single at No. 12 overall. On the radio side, of the
96 reports, 40 show top five positions. It is an easy bet that the top
three contenders—Jackson, Jones, and Howard—will all make it to
No. 1.

THE WOMAN’S GOTTA HAVE IT: Angela Winbush has very quiet-
ly begun to establish so many records on the chart that she can now
begin to think in terms of chart share. Her current single, “No More
Tears” (Mercury), climbs 82-60 and gains 26 stations for a total of 62.
At No. 63, “Footsteps In The Dark’ by Bedy (MCA), which she pro-
duced, gains 10 stations for a total of 51. Debuting at No. 75 is “One
Of A Kind” by the Isley Bros. Featuring Ronald Isley (Warner
Bros.), which Winbush wrote and co-produced with the Isleys. Go on,
girl!

(A&M), it is difficult to predict whether or not it will hold for a third |

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL,
ADDS ADDS ADDS DS ON
20 REPORTERS 27 REPORTERS 52 REPORTERS 99 REPORTERS

ALL OVER YOU
FREDDIE JACKSON ORPHEUS 11 17 30 58 58
WHAT GOES AROUND
REGINA BELLE coLumsia 6 8 24 38 79
SHOW ME
HOWARD HEWETT ELEKTRA 4 7/ 17 28 54
NO MORE TEARS
ANGELA WINBUSH MERCURY 4 9 13 26 62
WHIP APPEAL
BABYFACE soLar 3 4 13 20 77
GIRLS NITE OUT
TYLER COLLINS rca 1 7 10 18 75
DON'T WEAR.IT OUT
MARY DAVIS taBu 6 4 5 15 68
ONE OF A KIND
ISLEY BROTHERS waRNER BROS. 3 5 7 15 43
HARD UP
ERIC GABLE orrHEUS 1 5 8 14 49
| WANNA DO IT GOOD TO YA
BARRY WHITE a&m 4 5 5 14 28

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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4 Today is the day you and your
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Motown Promotional Representative
should have a heart to heart about
SOUL TO SOUL. wns

It’s timely and it5s topical. You'll

believe in the message.

Produced by Michael Sembello
and Dick Rudolph

Executive Producer:

Debbie Sandridge
Management:

Shelly Berger/Billie Bullock
Star Divection

The Good Girls are just Itching to do
for your audience what they have done
for the listeners at WVEE, KMJQ, K-97,
KRNB, KMJM, KJLH, KSOL, WOWTI,
WTLC and a host of radio stations
across the country.

The fans and programmers alike are
reporting a serious Itching epidemic
and it can’t be stopped.

LOVE IS LIKE AN ITCHING

INMY HEART...
Add it, and you'll get a rash of calls.

LOVE N LIKE

MOT-4690

AN TTCHING
Y HEART

Produced by John “L.A.” Jay Barnes Il and Cirocco

d 1 ANVIWOD QYOI NMOLOW 06619

Executive Producers: Zaek Vaz and Jonathan Clark

Management: Jonathan Clark
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FOR WEEK ENDING MARCH 3, 1990

Billboard
I Q.
™
AFIEIE CLUB PLAY AP 12-INCH SINGLES SALES
z z s | O ) ) z = s | O ) d -
% 2 § QE TITLE Compiled from a national sample of dance club playlists. ARTIST % Z ; ‘2% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= - o | O | LABEL & NUMBER/DISTRIBUTING LABEL = - & | O | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 % * % NO.1 &
1 1 2 6 ESCAPAPE {REMIX) A&M SP-12352 2 weeks at No. 1 @ JANET JACKSON 1 1 1 12 NO MOR_E LIES RUTHLESS 0-96521/ATCO 3 weeks at No. 1 & MICHEL'LE
@ o 4 6 GET UP! (BEFORE THE NIGHT IS OVER) SBK v-19704 @ TECHNOTRONIC @ 4 ] GET UP! (BEFORE THE NIGHT IS OVER) SBK v-19704 @ TECHNOTRONIC
3 3 5 8 TELL ME WHY ARISTA ADI-9918 @ EXPOSE @ ] 19 4 ALL AROUND THE WORLD ARISTA ADI-9937 @ LISA STANSFIELD
@ 6 10 5 ALL AROUND THE WORLD ARISTA ADP-9937 @ LISA STANSFIELD 4 3 4 13 C'MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM & D-MOB
@ 8 14 4 HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A&M SEDUCTION @ 15 6 3 HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A&M SEDUCTION
6 7 8 6 TAINTED LOVE £PIC 49 73145/EPA IMPEDANCE 'R X ¢ HOT SHOT DEBUT * & &
@] 9 12 7 GOT TO HAVE YOUR LOVE CAPITOL V-15521 © MANTRONIX FEATURING WONDRESS (6)| NEW)D 1 ESCAPADE (REMIX) A&MSP-12352 ® JANET JACKSON
11 15 6 GOT TO GET ARISTA ADI-9932 ® LEILA K WITHROB 'N' RAZ 7 2 2 11 JAZZIE'S GROOVE VIRGIN 0-96517 © SOUL 11 SOUL
9 10 13 7 WHOLE WIDE WORLD (REMIX) RCA 9099-1-RD & A'ME LORAIN—— 8 11 15 6 TAINTED LOVE EPIC 49 73145/EPA. IMPEDANCE
10 | 14 | 19 4 GETTING AWAY WITH IT FACTORY. UK IMPORT ELECTRONIC 9 10 | 13 6 LAMBADA EPIC 49 73139/EPA. ® KAOMA
11 4 3 9 JAZZIE'S GROOVE VIRGIN 0-96517 @ SOUL 11 SOUL 10 8 11 7 WELCOME TO THE TERRORDOME DEF JAM 44 73135/COLUMBIA @ PUBLIC ENEMY
QD 26 | — | 2 KEEP IT TOGETHER SIRE 0-21427/WARNER BROS. MADONNA 11 6 6 11 | WHATCHA GONNA DO WITH MY LOVIN' VIRGIN 0-96507 ® INNER CITY
@ 17 |27 3 ROAM REPRISE 0-21 441/ WARNER BROS. ® THEB-52'S 12 |12 | 12 7 BUDDY ToMMY BOY TB 943 & DE LA SOUL
14 ) i 12 F'LL BE GOOD TO YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES 13 7 7 11 OPPOSITES ATTRACT VIRGIN 0-96507 @ PAULA ABDUL (DUET WITH THE WILD PAIR)
A 19 | 2 5 MY LOVE IS RIGHT mca 23994 SHANA DOUGLAS 14 | 13 | 16 8 EXPRESSION NEXT PLATEAU NP50101wW © SALT-N-PEPA
23 | 34 4 DRESS TO IMPRESS ATLANTIC 0-86246 LIEUTENANT STITCHIE 15 5 3 13 | WALK ON BY NEXT PLATEAUNPSO111W & SYBIL
17 21 22 6 HEARTBEAT OF LOVE CBS ASSOCIATED 4Z9 73143/E.PA. & PIA ZADORA 16 19 17 YOUR SWEETNESS MOTOWN MOT-4651 @ GOOD GIRLS
18 22 23 5 CHAIN OF FOOLS ATLANTIC 0-86267 RISSE 17 20 20 |\ IT'S GONNA BE ALRIGHT JVE 1290-1-JD/RCA @ RUBY TURNER
36 == 2 ROOM AT THE TOP mca 23964 © ADAM ANT 18 18 14 9 1-2-3/UNDERESTIMATE COLUMBIA 44 73136 @ THE CHIMES
33 | — | 2 | BEACH BUMP SIRE 0-21440/WARNER BROS. BABY FORD 23 | 28 | 4 | THEHUMPTY DANCE TOMMY BOY TB 944 @ DIGITAL UNDERGROUND
21 | 24 | 26 3 LAMBADA EPIC 49 73139/E PA. ® KAOMA NEW) 1 KEEP IT TOGETHER SIRE 0-21427/WARNER BROS. MADONNA
2 12 20 3 YA BA YE SIRE 0-21382/WARNER BROS. OFRA HAZA 21 17 8 14 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY
23 | 25 | 33 4 BURNING THE GROUND/DECADANCE CAPITOL V-15546 © DURAN DURAN 2 |2 | 24 9 | WANNA BE RICH SOLAR 479 74503/E.PA ® CALLOWAY
2 | 13 ] 9 WHATCHA GONNA DO WITH MY LOVIN' VIRGIN 0.96507 ® INNER CITY 23 14 10 9 PLL BE GOOD TO YOU QWEST 0-21408/WARNER BROS ® QUINCY JONES
25 12 [3 11 SUENO LATINO CAPITOL Vv-15538 SUENQ LATINO FEATURING CAROLINA DAMAS 25 36 3] ROAM REPRISE 0-21441/WARNER BROS. @& THEB-52'S
2% | 28 | 31 5 BITING MY NAILS/THE PHANTOM'S IN THERE ENIGMA V-75225/MUTE RENEGADE SOUNDWAVE @ 30 | 40 & GOT TO HAVE YOUR LOVE CAPITOL V-15521 © MANTRONIX FEATURING WONDRESS
27 31 36 4 IN YOUR FACE! paNDISC PD-050 FREESTYLE 26 24 18 17 GET BUSY JvE 1274-1-JD/RCA & MR.LEE
28 15 16 7 SET ME FREE D.J. INTERNATIONAL 994 STERLING VOID @ 33 33 4 WHERE 00 WE GO FROM HERE MOTOWN MOT-4701 STACY LATTISAW WITH JOHNNY GILL
29 27 32 6 BUDDY TOMMY BOY T8 943 @ DE LA SOUL 28 31 32 5 IN YOUR FACE PANDISC PD-050 FREESTYLE
42 - 2 THE BREEZE MICMAC MIC-534 TWO WITHOUT HATS 29 22 21 9 RIGHT FROM THE START REPRISE 0-21280/WARNER BROS. INDIA
31 | 34 | 44 3 YOU CAN'T HIDE VENDETTA VE-7033/A&M SHIRLEY LEWIS 39 | — 2 ROOM AT THE TOP MCA 23964 & ADAM ANT
* % & HOT SHOT DEBUT # & 31 16 5 14 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M @ SEDUCTION
@ NEW. 3 TOUCH ME 4TH & B8'WAY 501/ISLAND 49ERS % & POWERPICK * & &
« % % POWERPICK * * & % 41 — 2 SECRET GARDEN QWEST 0-21453/WARNER BROS. @ QUINCY JONES
@ 45 — 2 VULNERABLE ATLANTIC 0-86253 DE DE O'NEAL 36 41 4 MOTHERLAND POw wOwW Pw-454 TRIBAL HOUSE
37 48 3 MOTHERLAND POW wOwW PW-454 TRIBAL HOUSE k?.| 26 29 5 TELL ME WHY ARISTA ADI-9918 @ EXPOSE
@ NEW) 1 MOST WANTED D.J. INTERNATIONAL 999 FAST EDDIE 35 32 30 12 STOMP (MOVE JUMP JACK YOUR BODY) WARNER BROS. 0-21339 @ KYZE
36 18 11 11 DON'T YOU WANT MY LOVE BiG BEAT BB-0010 € JOMANDA 42 -— 2 GYRLZ, THEY LOVE ME UPTOWN 24007/MCA @ HEAVY D. & THE BOYZ
37 16 7 13 1-2-3/UNDERESTIMATE COLUMBIA 44 73136 @ THE CHIMES 37 35 35 4 DON'T YOU WANT MY LOVE BIG BEAT BB-0010 & JOMANDA
48 = 2 DO WHAT YOU WANT/TAKE ME AWAY CUTTING CR-232 2 IN A ROOM 38 38 44 3 THE GAS FACE/WORDZ OF WIZDOM DEF JAM 44 73121/COLUMBIA @ 3RD BASS
41 -— 2 THE GAS FACE/WORDZ OF WISDOM DEF JAM 44 73121/COLUMBIA @ 3RD BASS 39 27 27 5 JUICY SOUND OF NEW YORK 4682/MOTOWN WRECKS-N-EFFECT
40 | 35 | 40 | 3 | BYEBYE MON COWBOY RCA9164.1.RD MITSOU 40) | NEWD 1 BEACH BUMP SIRE 0-21440/WARNER BROS. BABY FORD
41 38 41 4 LADIES FIRST TOMMY BOY TB 942 @ QUEEN LATIFAH 41 28 25 9 TOUCH ME WITH YOUR HEART MICMAC 524 EILEEN FLORES
42 46 - 2 EXPRESSION NEXT PLATEAU NP50101 @ SALT-N-PEPA 42 40 37 4 LADIES FIRST TOMMY BOY TB 942 @ QUEEN LATIFAH
@ NEW)D 1 SWEAT BIG BEAT BB-0001 1 JAY WILLIAMS 43 34 34 ) BURNING THE GROUND/DECADANCE CAPITOL v-15546 @ DURAN DURAN
NEW } 1 | CALLED U/BLACKOUT EPiC 49 73153 LIL LOUIS 47 = 2 REMEMBER . .. LUMAR MUSIC LM-400 FASCINATION
NEW } 1 INSECT ARISTA AD1-9925 BOXCAR 48 — Vi SWEAT BIG BEAT BB-0001 1 JAY WILLIAMS
46 30 29 7 | DON'T NEED YOUR LOVE NEXT PLATEAU NP50112 JO ANN JONES NEWP 1 GOT TO GET ARISTA AD1-9932 @ LEILA K WITHROB 'N’ RAZ
47 29 18 11 RIGHT FROM THE START REPRISE 0-21280/WARNER BROS. INDIA NEW } 1 WHOLE WIDE WORLD RCA 9099-1-RD @ A'ME LORAIN
NEW } 1 THE HUMPTY DANCE TOMMY BOY TB 944 @ DIGITAL UNDERGROUND 49 — 2 DANCE WITH ME CUTTING CR-234 CONCEPT OF ONE FEATURING TONY MORAN
NEW } 1 WELCOME TO THE TERRORDOME DEF JAM 44 73135/COLUMBIA @ PUBLIC ENEMY 49 29 22 %k PUMP UP THE JAM $BK v-19701 @ TECHNOTRONIC FEATURING FELLY
50 40 I 25 14 NO MORE LIES RUTHLESS 0-96521/ATCO @ MICHEL'LE @ NEW D 1 ALL OR NOTHING ARISTA AD1-9924 MILLI VANILLI

O Titles with the greatest sales or club play increase this week. @ Videoclip availability.  Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.

WHAT'S GOIN’' DOWN IN THE MIND OF LIL LOUIS & THE WORLD?

“1 CALLED

49-731563

_ib LWiS s THE WeryLp

AND THE FOLLOW-UP TO HIS No. 1 DANCE SINGLE OF 1989,
“FRENCH KISS. " cc575

NEXT HEAD TRI
L EPIC CASSETT!

i

ALREADY A TOP-20 HIT IN THE U.K. WITH FIVE
D—EXPANDING VIIXESY

“FROM THE MIND OF L
S. COMPACT DISCS AND RECORDS.

Produced by Lil Louis 4 7 Days Productions. Management: DeWayne Powaell “Epic.’ g Reg. U.S Pat. & Tm. Off. by CBS Records Inc. © 1990 CBS Records inc.
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DANCE I

Prince Of Hip-House Lazy Gets Crazy On Dehut

“Don’t let the smooth taste fool
ya."—Ru-Paul Charles

EFFIE: It’s time to roll with the
hot new Doug Lazy album, aptly
titled ‘“Doug Lazy Gettin’ Crazy”
(Atlantic). The premier prince of
hip-house keeps with his tradition
on this debut. Without any hesita-
tion this is a stone cold party re-
cord, and as a collection “Doug
Lazy Gettin’ Crazy” keeps the
promise made by the two ground-
breaking singles “Let It Roll” and
“Let The Rhythm Pump.” Lazy’s
primarily “‘time to jam’’ lyrical
treatment is accented by some
slammin’ self-production that
weaves in a host of hooks sure to
please clubgoers. Programmers
will definitely find a favorite on
the 10-song offering, which varies
in tempo but remains consistent
with Lazy’s definitive styling.

All Or ... Nothing. A shirtless Rob
Pilatus of Milli Vanilli is shown rousing
the crowd when he and partner Fab
Morvan performed an impromptu gig
at Los Angeles’ China Club to
celebrate winning three American
Music Awards. (Photo: Lisa Rose)

HOT DANCE
BREAKOUTS

‘““‘Ahh Get It,”” “H.O.U.S.E.,”
“Can’t Get Enough,” and the title
track will make you move. Now if
radio programmers would just
ahhhhhh, get it ... Other albums
circulating about and of definite
interest include ‘“‘Breaking Night”
(Reprise) by India; ‘“That’s How
I'm Living” (Next Plateau, 212-
541-7640) by Tony Scott; ‘“‘The
World Of Baby Ford'’ (Sire);
“Paul Rutherford’ (Island, 212-
995-7800) by Paul Rutherford; the
domestic release of ‘“‘Like It Is”
(RCA) by Imagination; ‘“‘Enjoy
Yourself” (Geffen) by Kylie Mino-
gue, and, if you were still wonder-
ing about this Italian house craze,
check out the two-album import
compilation ‘“The House Sound Of
Europe Vol. V—Casa Latina”’
(FFRR/PolyGram), which fea-
tures such hits as “Autumn Love”
by Electra, “Welcome” by Gine
Latino, and “Pacific State” by Go-
NoGo.

MADGE ... Showing early signs
of being a big hit stateside is the
‘“‘Ride On Time’’-ish European
smash “Touch Me” (4th & B’Way,
212-995-7800) by 49ers. The ener-
getic technotrack utilizes the a
cappellas (and quite well actually)
of Aretha Franklin’s ‘“Rock-A-
Lott” and Alisha Warren’s (Mica
Paris’ sis, for you trivia buffs)
modest U.K. hit “Touch Me.” Pick
up your copies before the lawsuits
fly . .. The domestic release of 808
State’s ‘“Pacific State’’ (Tommy
Boy, 212-722-2211) is now available
sporting some hearty new remixes
courtesy of Justin Strauss ...
Also from the label come some
handy remixes of “Come Into My
House’’ by Queen Latifah. This
jammin’ hip-house track has been
well-tailored by the likes of Julian
Jumpin’ Perez, Tony Humphries,

Fast Eddie, and DJ Mark The 45
King with Latifah. Also note the
inclusion of a generous new re-
working of the fave track “Lati-
fah’s Law” by Louie Louie Vega
... Be sure and seek out the five-
chapter domestic edition of Lil
Louis & the World’s “I Called U”
(Epic), which confirms this colum-
nist’s impression that Louis is defi-

TRAX
| I
by Bill Coleman

nitely out there (more power to
him) ... Coming from Big Beat
(212-691-8805) is the male-sung in-
spirational ‘““Unity” by On Top.
Pumping track’s ace production by
none other than Backroom Music
Prods. kicks, especially on the
pumping 10-minute-plus “Electric
Unification” version. The message
in the music keeps coming, and, in
wake of label mate Jay Williams’
“Sweat’”” and Pow Wow artist Tri-
bal House’s ‘“‘Motherland,” the an-
thems couldn’t be more timely or
potent ... “Move” (MCA) marks
the debut of Slam Slam (aka DC
Lee, wife and group partner of
Style Council’'s Paul Weller). This
R&B/club track is definitely for
the clubs. Repetitive lyric perme-
ates while the groove churns.
Mixes come provided by Tony
Humphries ... Also from MCA,
take note of Jody Watley’s new re-
mix for “Precious Love.” The Dy-
namic Duo & Bryan “Chuck”
New reinterpret the lovely slow
tune into a luscious hip-hop ballad

ARTIST DEVELOPMENTS |

CLUB PLAY

1. HELLO BELOVED atLanTic

2. YOU'RE THE ONLY WOMAN THE BRAT]
PACK vENDETTA

3. I'M GOING STRAIGHT TO HEAVEN MC
900 FT. JESUS WITH DJ ZERO
NETTWERK

4. THUMBS UP BARDEUX entgma

5. WHAT GOES DOWN HUNTER HAYES
COLUMBIA

12" SINGLES SALES

. TIME AFTER TIME TIMMY-T jamcity

. SOMEWHERE VICKI SHEPARD LET THE
MUSIC PLAY

1

2

3. THE BREEZE TWO WITHOUT HATS
MICMAC

4

. DO WHAT YOU WANT/TAKE ME AWAY
2 IN A ROOM cutring
5. VULNERABLE DE DE O'NEAL ATLANTIC

Breakouts: Titles with future chart potential,

based on club play or sales reported this week.

INDIA ‘ROCKS’ THE HOUSE

Reprise/Jellybean recording artist
India considers herself to be a
dance music purist.

“If I intend for one of my songs
to be Latin hip-hop, then that’s the
way I'd like for it to stay,” she
says. “‘I think it’s tacky when you
take a vocal track and just float it
over a house beat.”

The outspoken Bronx, N.Y.-bred
Latina pulls few punches when it
comes to talking about what she
says is a bastardization of a club
trend. “Sure, house music is hot,”
she says. “But it has to be real, not
forced. You can’t take just any
song and make it house. It sounds
terrible.”

Before her single, “Right From
The Start,” was to be released to
radio and clubs, the issue of provid-
ing an alternative house mix to the
original freestyle version was a
point of contention with the singer.

“It’s not that I don't like that
version of the song,” she says.
“It’s just that I prefer the Man-
tronik mix because it’s closer to my
original idea. If you want to hear
India do house, then you should lis-

ten to ‘The Lover Who Rocks You
(All Night)’ on the album; now to
me that’s real house because it was
intended to be house.”

The track, a bass-powered jam
featuring a guest rap by K-YZE,
highlights the singer’s Reprise de-
but, “Breaking Night,” which in-
cludes a remixed version of the
singer’s first hit, “Dancing On The
Fire,” as well as a melange of La-
tin/pop. A batallion of prominent
producers was enlisted, including
Information Society’s Paul Robb,
Mantronik, Jellybean Benitez, Win-
ston Jones & David Shaw, Luis
“Perico” Ortiz, as well as India’s
longtime collaborator ““Little”
Louie Vega.

“Each producer was chosen be-
cause he was able to help bring out
different aspects of what I wanted
to say,” she explains, “especially
Louie, who helped me write most
of the songs.”

While “The Lover Who Rocks
You” is being readied for single re-
lease, India is preparing for a na-
tional tour of track dates scheduled
to begin in Los Angeles.

LARRY FLICK

with the flamenco-styled guitar
left intact. Backward-vocal-loop
break adds an almost Middle East-
ern quality to the cut. A pleasant
surprise . .. “I'm Not Satisfied”
(I.R.S.) is yet another nugget from
Grammy nominees Fine Young
Cannibals. Tasty new versions
add a soulful retro feel to the al-
bum version, vaguely recalling the
members’ English Beat days.
Guest appearance by rapper Ni-
cole adds bite. Prince Paul, Matt
Dike, and Paul with David Steele
provide the mixes. Favorite ver-
sions are the Paul & Steele collabo-
rations—they slam slam!

KATE BEATS & CINDY
PIECES: Talk about synchroni-
city? Seems that Epic has not giv-
en up on Liza with a Z. Steve
“Silk” Hurley has remixed Liza
Minnelli’s “Love Pains” for immi-
nent single release. Also in March
expect CMV Enterprises to un-
leash ‘‘Visible Results’” —a three-
song home video compilation fea-
turing Minnelli’s U.K. hits “Los-
ing My Mind,”” ‘“Don’t Drop
Bombs,” and “So Sorry, I Said.”
The set will be priced at $§12.98 . ..
Incidentally, the contact number
for Loleatta Holloway is 718-454-
1767. Disregard the previous num-
ber listed (Billboard, Feb. 3) . ..
Expect a new album from Nayobe
relatively soon on WTG Records.
So far the production list includes
contributions from The System,

-Teddy Riley, and Frankie Blue &

Les Pierce ... Mike Hitman Wil-

son is reported to be set to unveil a
solo project that leans very much
in the house mold. The ‘“House
Gang”’ collection is set to include a
grand interpretation of the fab
Stevie Wonder cut ‘“‘Ordinary
Pain” from the “Songs In The Key
Of Life” landmark.

Neneh Cherry’s half sister Ti-
tiyo is set to debut worldwide on
Arista with “After The Rain,” pro-
duced by Mark Saunders . . .
Smith & Mighty have remixed
“Dub Be Good To Me,” a cover of
the S.0.S. Band’s classic "“Just Be
Good To Me,” from the Norman
Cook assemblage Beat Interna-
tional ... A Mica Paris duet with
Bobby Brown for her next album?

. Revenge Records’ rap act
Powerule has a video available for
its latest release, ‘“‘Smooth.” For
further information contact 718-
468-4991 . . . Also pick up the pre-
mier issue of Uncut Funk, a brand-
new endeavor that keeps the funk
in yo face. The winter issue fea-
tures interviews with Jimmy Jam,
George Clinton, Chuck D, Mal-
colm McLaren, Ice T, Cynthia
Johnson (remember Lipps Inc.?),
and N.W.A.’s Ice Cube in addition
to a host of other thangs including
record, live, film, and book re-
views. The Washington, D.C./Mar-
yland-area based fanzine is the
brainchild of journalist David
Mills and is well worth looking
into. Mills can be reached at P.O.
Box 732, No. College Park, Md.
20740.

(Continued on next page)

NATIONAL BPM SOURCE!
'87 & '88 Year Books Available!

Plus

* Dance Beats: 1982-Current
* Dance Classics: 1973-1981
* Oldie Beats: 1955-1972

Call or write for FREE brochure today!

Disco @b Beats

17 Old Route 1486, Clifton Park, New York 12065

1-800-255-5284
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label 12”.
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Pressings
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B DANCE

Jungle Brothers Bear Civilized Message
‘We Want To Make Sure We’re Saying Something’

EBY DAVID NATHAN

LOS ANGELES—Much revered in
Europe as a result of the success of
their debut album, “Straight Qut Of
The Jungle” (which yielded the top 30
U.K. pop hit “I'll House You”), New
York-based trio the Jungle Brothers
are beginning to enjoy critical ac-
claim and public response, mostly via
word of mouth, for their first Warner
Bros. album, “Done By The Forces
Of Nature.”

Afrika Baby Bambaataa (Nathan-
iel Hall), Mike G (Michael Small), and
DJ Sammy B (Sammy Burwell), who
have been together just more than
three years, say that the kind of reac-
tion they received for their initial al-
bum in Europe was a result of a pro-
gressive attitude toward the particu-
lar mix of styles that they have
created. “We found that people over
there loved the fact that we fused rap
with R&B, jazz, and funk,” says
Afrika (whose name is a tribute to
musical pioneer Afrika Bambaataa).

Committed to “using music as a
tool to bring about peace and unity,”
the lyrical content of its current al-
bum typifies the approach that the
group has taken with its music. Cuts
like “Acknowledge Your Own His-
tory,” blasting America’s educational
system and its biased approach to the
contribution of African-Americans;
“Black Woman,” a potent piece that
shows reverence at a time when

some other rappers continue to pro-
mote a blatantly disrespectful atti-
tude toward women; and “Beads On
A String,” about the inherent unity
and shared past that African-Ameri-
cans enjoy, are indicative of the niche
that the Jungle Brothers are carving.

“We always felt that spreading a
message was the way to go,” says
Mike. Adds Afrika, “In whatever we
do, we wanted to make sure we were
saying something, whether it was po-
litical or spiritual.”

Acknowledging the career guid-
ance of New York hip-hop legend Red
Alert (who is Mike’s uncle), whose
management company has a number
of prestigious clients, the members
of the Jungle Brothers (so called be-
cause “the world’s a jungle and we’re
the brothers in it, helping ourselves
and others to survive”) cite artists
like Sly Stone, George Clinton, Billy
Preston, and Rick James as being
among their musical influences. “We
didn’t go too far to the right or left
with our new album. People may
have thought after ‘T'll House You’
we'd do a whole record of house mu-
sic. But what we do is funk and peo-
ple here don’t understand us yet.”

With minimal radio play, “Done By
The Forces Of Nature” has become a
firm favorite among members of the
musical press. “We're seeing the
power of word of mouth,” says Mike,
“because the album hasn’t gone into
fully fledged promotion yet. We

KINA o ARIE o
D DUIPM » CHNOLO
UK LU U UJ 6 D) DM 0
» =J:\{p 'y O A
Aye, e 4 ...

The international
meeting-point
for discotheque
professionals

know the music on the record has a
message that doesn’t insult anyone
and no one is threatened by it.”
Acknowledged as inspiration by
such new-schoolers as De La Soul
and considered on the cutting edge of
rap, the Jungle Brothers have begun
work producing other artists as well,
The trio has most recently been in the
studio co-producing the Jive Records
debut of A Tribe Called Quest and
cutting a track with former Soul II
Soul member Caron Wheeler. The
group may also do a remix for Quincy
Jones’ “Back On The Block” and oth-
ers.
Embarking soon on what they
term “The Politics Of Nature Tour,”
which will include speaking engage-
ments on issues regarding “the envi-
ronment and black consciousness” at
various colleges throughout the
country, the Jungle Brothers plan an-
other European jaunt this spring.

One Love ’N Stuff. Former Soul || Soul vocalist Caron Wheeler is busy
readying her EMI solo debut, scheduled for a late-spring release. Wheeler
recently flew down to Jamaica to collaborate with the hot dancehall production
duo of Steely & Clevie. Shown here taking a break at Grove Studio in Ocho
Rios, from left, are Cleveland “‘Clevie” Brownie, Wheeler, and Wycliffe ‘‘Steely”
Johnson.

DANCE TRAX

(Continued from preceding page)

AND MABLE: Rebel MC & Dou-
ble The Trouble return with
“Street Tuff” (Desire/PolyGram).
Not as immediate as “Just Keep
Rockin,” programmers should find
solace in the variety of six mixes
... “It's In My Genes’’ (Warner
Bros.) is the latest from crazy lady
Carole Davis. Humorous play-on-
words is well served in new treat-
ments by Ogo Pogo, Andres Lev-
in, and John Goldberger that add
a witty house/pop flavor to the
track. Cut is ripe for a video inter-
pretation as well . .. Starpoint
dips back into the club scene with
“l Want You—You Want Me”’
(Elektra) from its forthcoming al-
bum. Renee Diggs’ voice reigns
above the material but subtle
mixes by Dave Morales and Teddy
Riley add spice ... Give the Nu
Groove posse (212-398-1855) a buzz
to pick up on their latest on the un-
derground tip: “When Can I Call
You” by Lisa Lee; “The Poem”
lifted from Bobby Konders’ six-
track 12-inch ‘“House Rhythms”’;
the five-track 12-inch ‘““Vandal:
The Law Of Chants Vol. 1”’;
“$1.15 Please” by Metro; and the
completely wacked ‘““Reasons To
Be Dismal?”’ by Foremost Poets.
Also worth investigating: ‘“‘Can’t
Stop Me From Loving You”
(Chrysalis) by Sonia; “Stop Me If I
Fall In Love” (Vendetta/A&M) by
Ale; “All About Love” (Sleeping
Bag, 212-724-1440) by Joyce Sims;
“Hide & Seek” (Atlantic) by Paja-
ma Party; “Games Of Love” (Mic
Mac, 212-675-4038) by Tenasia,;
“Somebody New” (KMS, 313-259-
1553) by MK; “Booty Booty” (At-
lantic) by Homeboys Only; ‘““Come
& Fly With Me” (Jive) by D.J.
Pierre; “We Are One” (Jive) by

ACTIONNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.

Dina Carroll; “What Goes Down”
by Hunter Hayes; “It’s Me Cathy
(Follow My Heart)” (Curb/MCA)
by Huber Kah; “You Can’t Get
Away" (Vision, 305-893-9191) by
Shana; “Memories Of You" (Vi-
sion) by London Exchange; ‘“My
Love's Waiting'’ (Enigma, 213-390-
9969) by Hiroko; ‘‘The Breeze”
(Mic Mac) by Two Without Hats;
and ‘““House Time, Anytime'’
(WTG) by Criminal Element Or-
chestra.

FOR A FUTURE GENERATION:
Special thanks to the B-52’s for
more than a decade of great music,
inspiration, and three recent high-
spirited, sellout performances at
Radio City Music Hall and a fun af-

ter-the-tour party. With the phe-
nomenal success of ‘“Cosmic
Thing,”’ it’s great to see the
masses finally get the point. It's
been a success story a long time
coming. Beehived smiles to Lori
Somes, Martin Kirkup, and the
Reprise/WB staffs.

FOLLOW YOUR BLISS: Condo-
lences to the family and friends of
Brian Longely, who died Feb. 6.
Longely has been the manager of
Imagination (among other artists)
for the past 10 years and is sur-
vived by his wife, Joanna, and five
children. Flowers or condolences
should be sent ¢/o0 Talent Incorpo-
rated, 55 Ashleigh Ave., Egham,
Surrey TW20 8LB.

“Dress To Impress” seems to be
the nugget that is giving Jamai-
can-based DJ Cleve Laing, better
known as Lieutenant Stitchie, his
big break on American dance
floors. The single, which was lift-
ed from Stitchie’s Atlantic debut,
“The Governor,”’ is currently
steamrolling its way up Bill-
board’s Club Play chart.

A jack-of-many-trades, Stitchie
began his DJ career in 1979, while

LIEUTENANT STITCHIE

NEW ON THE CHARTS

in high school. Before placing all
his energies into making music
nearly 10 years later, Stitchie had
majored in physical education,
minored in biology, taught phys ed
and biology, and coached a track
and field team. Although he
misses his early endeavors, Stit-
chie explains, “I'm still teaching
through my music. Once a teach-
er, always a teacher.”

Stitchie’s rise began in 1983
when he was named Champion DJ
by the Jamaican Cultural Develop-
ment Commission. In ’87 he was
named the most popular entertain-
er in Jamaica. That same year, he
won the Jamaica Music Industry
awards for best video and best sin-
gle for “Wear Yu Size.” 1987 was
also the year he was named best
international newcomer by the Ca-
nadian Music Awards and best in-
ternational DJ by the British Reg-
gae Awards.

Stitchie’s sights are now set on
further cementing his presence
within the reggae community and
continuing to “‘entertain, educate,
and inform” through music.

BILL COLEMAN
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Randy Travis At Ease In Dallas

East Of Eden Launches Showcase Tour

Warner Aims To Break Tony LeMans

Songwriters, Publishers Get Groovin’

Jesus & Mary Chain Gonnects
Band Finding Mainstream Success At Last

B BY CRAIG ROSEN

LOS ANGELES—Who could have
predicted it? Five years after the
band released “Psychocandy,” argu-
ably the most explosive album since
the Sex Pistols’ “Never Mind The
Bollocks,” the Jesus & Mary Chain is,
as one Warner Bros. exec points out,
“doing everything they are supposed
to be doing.” That is, garnering play
on radio, MTV, and other video out-
lets, and touring to support its latest
release, “Automatic.” Booked by
Steve Ferguson of Frontier Booking
International, the band is committed
to East Coast dates through late
March.

The group—mainly the brothers
Reid, Jim and William—is experienc-
ing success many may have thought
impossible for an act that seemed so
uncompromising on its 1985 debut.
“Blues From A Gun,” the leadoff sin-
gle on “Automatic,” topped the Mod-
ern Rock Tracks chart. The follow-
up, “Head On,” seems headed for the
same peak, while the video is in Buzz
Bin rotation on MTV.

Jim Reid, the elder brother and vo-

calist, says it is rewarding that the
band has finally gotten some respect.
“It's five years after ‘Psychocandy’
and we are still here. Things have
definitely changed. We're no longer
just the noise band.”

Although the Chain has not exactly
sold out, the band has become more
accessible with each release. The
band’s second album, 1987’s “Dark-
lands,” stripped away the feedback
and revealed the Reids as moody neo-
Beach Boys and doomsday folk-rock-
ers. “Barbed Wire Kisses,” a 1988
collection of odds and ends, showed
where the Chain had been and hinted
where it was going. “Automatic,” the
band’s most successful effort to date,
bridges the gap between the white
noise of “Psychocandy” and the rock
classicism of the band’s later work.

“To me, it’s obviously a very natu-
ral progression,” says Reid. “I don’t
know what mainstream is and what
the general public wants to hear. We
just make the record we would like to
hear.”

In recording ‘‘Automatic,” the
Mary Chain took its time. “If you
want to get good songs and don’t

Wamer Aims To Take
LeMans ‘Higher Than High’

B BY JANINE McADAMS

NEW YORK—Warner Bros. is
launching a second campaign to es-
tablish singer/songwriter Tony Le-
Mans, whose self-titled Paisley Park
album rose to No. 58 in December on
the Top Black Albums chart. The
first single, “Higher Than High,”
reached No. 37 on the black singles
chart.

Now the label is aiming at pop and
R&B audiences alike, says Benny
Medina, Warner’s VP of A&R, black
music. “The greatest injustice to To-
ny’s career is the perception that he
is a formattable black artist. Now we
have a clearer view based on reaction
from pop and black stations, and
we're gearing up to make all of our
efforts pay off.”

To say that the music of this Santa
Monica, Calif., native defies categori-
zation is an understatement. LeMans
says his influences are “basically Da-
vid Bowie, Hendrix, Funkadelic,
Bootsy [Collins], Sly [Stone], and the
Beatles—I like their writing style:
very basic, very direct.” “Good For
You"' pays homage to Stone’s “Hot
Fun In The Summertime”; “Itchin’
To Be” echoes some Beatles work;
“Bundle Of Joy” is almost Prince-ly;
while “Rhythm Rocker” funks it up,
Collins-style. Like former schoolmate
Lenny Kravitz, with whom he played
in the band Romeo Blue, LeMans
pays tribute to pop’s and R&B’s mu-
sical past. However, LeMans’ work—
co-produced by David Gamson of
Seritti Politti—incorporates a contem-

(Continued on page 33)
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want to have a lot of filler, I think
two years is a fair amount to wait,”
says Reid. “This whole business of a
record a year is destroying creativity.
The result is, most albums have three
good songs on it and the rest of it is
just shit.”

Apparently Warner Bros. feels it
was worth the wait. “What's going
on right now is a pleasure,” says
Warner Bros. VP/product manager
Steven Baker. “We seem to be get-
ting them out of the ghetto they were

Hard Rock Hopefuls. Lead singer Spike of the London Quireboys leads the
Capitol Records group in its New York debut at the Cat Club. The British band,
fresh from U.K. tour-opening dates with Aerosmith, was promoting its upcoming
debut disk, “‘A Bit Of What You Fancy,” set for release in March. (Photo: Chuck

existing in. MTV is being responsive

(Continued on page 33) Pulin)

BEANTOWN BLAST: Few white American rock acts
tapped a love of R&B with as much sweat and soul as
Peter Wolf did during nearly two decades with the J.
Geils Band. This boy from the Bronx, N.Y., who snuck
off to the Apollo Theater during his high school days,
fronted the Geils band from its founding in Boston in
1967 through the multiplatinum peak of ‘‘Freeze-
Frame” in the early '80s. After parting ways with Geils,
Wolf recorded two solo disks for EMI—“Lights Out” in
1984 and “Come As You Are” in 1987—that stretched

Peter Wolf Lets Loose On MCA Debut;
Elvis Awards Get Gool; Glubland Rules

dates. Says Wolf: “I’m just getting back in that groove
again.”

nN THE LINE: Roxette, which enjoyed two No. 1 hits
on the Hot 100 Singles chart for EMI Records, has
signed with EMI Publishing . .. Greg Kihn, whose hits
disk “Kihnsolidation” and live set “Unkihntrollable”
have recently been released by Rhino Records, has
signed with the dick clark agency for booking . . . Enig-
ma has picked up speed metal rockers Sacred Reich

his sound without gaining chart-top-
ping success.

But that fine fate seems certain
for “Up To No Good,” Wolf’s debut
disk for MCA, an 11-track blast of
radio-ready rock’n’soul set for re-
lease March 6. The first single, “99
Worlds,” wraps a Motown-ish back- « B

but, “The American Way,” will ar-
rive in May ... American Grama-
phone has signed keyboardist Rich-
ard Burmer with plans to release
disks and Burmer’s previous albums
on the Fortuna and Gaia labels ...
The Del Lords and Manitoba’s

from Metal Blade. An Enigma de-

beat, Philly horns, rock'n’roll guitar
riffs, and ’90s production around
Wolf’s sassy, testifying vocals.

“We have the album of his ca-
reer,” MCA prez Al Teller declares with characteristic
reserve, in a promotional video filmed with Wolf at his-
toric McSorley’s Old Ale House in Manhattan. The vid-
clip and album were played recently by MCA regional
branch manager Rich Cervino for a roomful of label ex-
ecs and guests in New York. Wolf credits his relation-
ship with Teller and former MCA chief Irving Azoff for-
his move to the label, and says their support allowed him
the time to bring home the album he wanted.

“With the solo career, it's just taken me a long time to
figure things out,” Wolf says by phone from Boston. “I
didn’t want to do it just to do it.”

What Wolf finally did do was leave familiar Boston
for the wilds of Nashville and a host of new collabora-
tors. With MCA’s Bruce Dickinson offering A&R ad-
vice, “Up To No Good” was co-produced and co-written
by Wolf with Robert White Johnson and Taylor
Rhodes. Wolf also co-wrote tracks with Jana Allen and
hit makers Desmond Child and Will Jennings. “Song-
writing to me is like going out on a date,” he says. “Be-
fore you know it, it's three o’clock in the morning and
you’re having a good time.”

“Nashville,” observes Wolf, “has been close to a lot of
[musical] road warriors since the '40s.” And the best
news accompanying “Up To No Good” is Wolf’s plan to
hit the road to promote this album. It will be his first
tour since J. Geils broke up. And anyone who witnessed
Wolf during that band’s live heyday won't miss these

by Thom Duffy

Wild Kingdom have signed a man-
agement deal with Joe Gerber of
Freefall Talent Group/ RightHere
Management ... Hey, hey, Peter
Tork, ex of the Monkees, has signed with the Onstage
Management Group in Austin, Texas.

ELVIS LIVES: The International Rock Awards, which
bestows “Elvis” statuettes on winners in several rock-
oriented categories, will be staged for the second year
June 6 in New York and broadcast live on ABC—despite
lackluster tube ratings last year. The show, which last
year featured performances by David Bowie & Tin Ma-
chine, the Replacements, Living Colour, Tina Turner,
Keith Richards, Eric Clapton, and cthers, will again
honor acts picked by a poll of selected music industry
execs. The nominations have not yet been announced.
As important, for those who sweated through last
year’s show, is word that the show’s location in a state
armory building in Manhattan is “newly refurbished
and air conditioned."

I HEAR YOU KNOCKIN’: For club owners in New
York, the most disturbing aspect of new city rules for
proposed nightclubs (see story, page 8) is not the need to
locate new nightspots some distance from residential ar-
eas. Rather it is the requirement of much larger indoor
waiting areas for patrons. Surely, it threatens the very
foundations and traditions of New York’s nightclub
scene to say owners and bouncers, velvet ropes in hand,
can no longer indiscriminately keep folks waiting out-
side on the street.
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Publishers Assn. held here Feb. 7 at  tough for songwriters who are not  primitive demos I ever made.” The re- Washington, AH. Enterprises
the Holiday Inn Crowne Plaza. also artists, Brenna noted that many  mark led to a discussion of how, as e
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IN ACTION

RANDY TRAVIS
SHENANDOAH
TAMMY WYNETTE
Reunion Arena, Dallas

RANDY TRAVIS WAS in top
form, both as a singer and as an en-
tertainer, before a sold-out crowd
that had clearly come to see him as
headliner on this Feb. 3 concert that
featured Tammy Wynette and
Shenandoah as opening acts. The
audience was primarily adult and
young adult, but you would have
thought it was a New Kids On The
Block show by the squeals of de-
light that greeted the opening bars
of “Diggin’ Up Bones.”

Whereas Travis looked intimidat-
ed and uncomfortable in big venues
a couple of years ago, he is now in
control and able to crack a few
jokes—albeit old-as-the-hills ones—
during his hour-plus set. Gone are
the amateur attempts at slide pro-
jection that passed for visual en-
hancement of his otherwise stock-
still stage presence of the past. In
place now is a performer able to
roam the stage, play off a huge
crowd, and a classy set of big-band-
style musicians’ podiums bearing
his initials.

Of course, Travis’ music was the
draw, and he did not disappoint. He
delivered the hits with effortless
ease and brought down the house
with the hall-rattling bass notes in
his version of Brook Benton’s “It's
Just a Matter Of Time.” At this

point in his career, Travis can only
add hits to the repertoire; there is
no need for him to mature much
more as a performer. The stage is
his.

Shenandoah’s set was well-paced,
but with backing vocals all but miss-
ing in the mix, it sounded like a one-
man show, led by the lead singer.
Tammy Wynette was having consid-
erable trouble hitting her high
notes, and padded her 45-minute
slot accordingly. Still, she seemed to
know just how much she could get
away with, and the closing classic,
“Stand By Your Man,” was a clear
crowd pleaser. BOB MILLARD

ERIC CLAPTON
Royal Albert Hall, London

ERIC CLAPTON’S ANNUAL stint
at the plush Royal Albert Hall is
getting to be an institution. He
started four years ago, playing two
nights. This year he played 18. That
included three special ‘‘blues
nights” with Robert Cray and Bud-
dy Guy and three more performing
a specially written guitar concerto
by Michael Kamen with the London
Symphony Orchestra.

He did not allow himself to get
bored on the remaining 12 shows, ei-
ther. Sometimes he fronted a quar-
tet with Greg Phillinganes on key-
boards, Nathan East on bass, and
drummer Steve Ferrone. Other
times he roped in a brass quartet, a
rhythm guitarist, a couple of back-
up singers, and the odd star guest.

Unlike most of his contemporar-
ies, Clapton did not even lean too
hard on former glories. He played

WARNER AIMS TO TAKE LeMANS ‘HIGHER THAN HIGH’

(Continued from page 31)

porary R&B sensibility.

A label deal seemed inevitable for
the 26-year-old, who as a teen hung
around the first-floor demo studios at
Motown, where Medina was a staff
producer. “We both came up through
the ‘new’ Motown school. We spent a
lot of time together. When Benny
went to Warner he took me with
him,” says LeMans.

Getting Prince as a champion was
another coup. “Benny took me to
Prince on tape when he signed me
two and a half years ago. We ended
up meeting in a club. He said he real-
ly liked my music and what were we
going to do about it? I said, ‘Make hit
records, hopefully.’ I ended up re-
cording a majority of the album at
[Prince’s] Paisley Park [studio].”

With video key to breaking new
artists, LeMans’' decision to scrap a
clip for “Higher Than High,” with
which he was dissatisfied, probably
kept the artist from reaching his au-
dience right out of the box. Medina
says that the next single, the ethereal
ballad “Forever More,” with a video
shot by Peter Kagan, will be targeted
squarely at pop radio. “I feel [killing
the first video] was the right move,”
says LeMans. “Now I have complet-
ed ‘Forever More’ and it was worth
taking the time and having some-
thing to present to the world that is
as good as the artist.”

Meanwhile, “Cookie Crumbles”
has been remixed by Prince and is be-
ing serviced to black radio and clubs.

LeMans will soon polish his per-
forming chops in four small-venue

showcases: Tuesday (27) in Atlanta;
Friday (2) in Chicago; March 5in New
York; and March 12 in Los Angeles.
Prince is rumored to show up at the
Chicago or New York dates and per-
haps jam with the seven-man band.

“We've got a lot of surprises in
store,” hints LeMans. “The band is
really powerful and we sound better
[live] than the record, which is kind of
hard to do ... I hope everybody can
get into it—there’s no colors to it. I'm
just doing what I’'m doing.”

JESUS & MARY CHAIN

(Continued from page 31)

to the videos we are giving them and
radio is opening up a little to the
band. People are considering them a
decent rock band, but the name still
gets in the way a little.”

The Mary Chain’s new-found suc-
cess slightly mirrors the Reid broth-
ers’ initial aspirations. “In the early
days, we really believed with ‘Psy-
chocandy’ that we could go top 40,”
says Jim Reid. “We believed that we
could play football stadiums with
that kind of music. It was really quite
naive.”

By performing longer sets, adding
a second guitarist, and returning to a
live drummer rather than a drum ma-
chine, the Mary Chain has also shown
growth as a live act.

Reid says he enjoys touring, but
that sometimes it can be a drag. “It’s
hard work pretending to enjoy play-
ing the same songs every night.”

most of the tracks from his current
Warner Bros. album, ‘“Journey-
man,”’ with the kind of gusto that is
normally confined to old favorites.

His shows may have taken on a
more professional veneer recently
with segues between songs, Armani
suits, and good lights, but it is Clap-
ton’s reliance on spontaneity that
makes him such a great live per-
former.

He didn’t say much and was gen-
erally undemonstrative, but his
playing was unassailable, whether
he was delivering a brief fiery solo
on “Bad Love” and ‘“Tearing Us
Apart,” or dipping into a 12-bar
and still finding something fresh
to say after all these years.

The transformation of Eric Clap-
ton from a reluctant guitar hero to
a supreme live artist who also
makes high-class commercial al-
bums owes a lot to friends like Phil
Collins and Mark Knopfler. And to
Phillinganes and East, who have
given him the most dynamic sup-
port since Cream.

Clapton, who opens his U.S. tour
in Atlanta March 28, has no need to
worry about farewell tours; like
the great blues artists who have
inspired him, he’ll just keep matur-
ing with age. HUGH FIELDER

SYD STRAW
The Roxy
West Hollywood, Calif.

lRREPRESSIBLE is the only way
to describe Straw’s typically loopy

and entertaining Jan. 31 show be-
fore a gathering of local fans and
industryites.

Straw, a former integral mem-
ber of New York’s Golden Palomi-
nos now relocated to her native
L.A., did not stir much commercial
interest with her 1989 Virgin solo
debut, ‘‘Surprise.”” The album,
which took nearly two years to
complete, was a somewhat labored
affair that missed the elements
found in abundance in Straw’s live
outings—spontaneity, humor, and
great vocal energy.

Backed by a sharp quartet that
included ex-Blaster Dave Alvin,
former X drummer D.J. Bone-
brake, and the Balancing Act’s
Willie Aron, Straw proved that she
would have been the perfect host-
ess for ‘““Anything Can Happen
Day” on the old ‘“Mickey Mouse

Club.” Both her song selections
and raps between numbers exhib-
ited the bubbling unpredictability
that make her shows an unfettered
delight.

Beginning with a gender-bend-
ing cover of Loudon Wainwright
III's “One Man Guy,” the ebullient
singer rambled far and wide musi-
cally. In addition to such “Sur-
prise’’ tracks as ‘‘String Of
Pearls,” “Heart Of Darkness,”
and the dBs’ “Think Too Hard,”
she pulled the Sons Of The Pio-
neers’ ‘““‘Blue Shadows On The
Trail,” X’s “Around My Heart,”
the Ramones’ “Beat On The Brat,”
and Neil Young’s “A Man Needs A
Maid” from her (straw) hat.

If Virgin execs can capture
Straw’s irresistible high spirits on
her second album, they may have a
winner on their hands.CHRIS MORRIS

RUSTIN RE HEARGALEAMELEX,

(512)4435522 1109 5.CONGRESS AVSTIN.TEXAS 78704
AUSTIN’S FIRST PROFESSIONAL FULL-SERVICE
REHEARSAL & PRE-PRODUCTION FACILITY
7 P.A-EQUIPPED STUDIOS, INCLUDING A LARGE SOUND-STAGE

STORAGE LOCKERS * PRODUCTION OFFICE = 16 TRACK DEMO STUDIO
MUSICIAN’S CONVENIENCE STORE « REASONABLE RATES

GRAND OPENING MARCH 4

RESERVE NOW FOR SXSW
SHOWCASES WELCOME!

OPEN NOON-2AM DAILY = DON HARVEY & WAYNE NAGEL, PROPRIETORS

south by southwest

REGISTRATION GETS
YOU ALL THIS AND MORE!

PANEL DISCUSSIONS & WORKSHOPS
Three days of meetings covering topics relating to the
music business and media.

SXSW MUSIC FESTIVAL
300 performers from all over the U.S. and overseas

playing in over a dozen of Austin’s best music venues.

SXSW REGISTRANTS BAG & DIRECTORY

music and media conference

—eeeie Bl

- KXAN-TV % %

March 14-18, 1990, Hyatt Regency Austin

Austin, Texas

Registration price $115 if postmarked by
March 2. After March 2, walkup price $150.

Name

The SXSW Registrants Bag includes magazines, bro-
chures and vital information regarding the music
business along with cassettes and CDs from up and
comingacts. Every registrant receives the SXSW*90 Di-
rectory which has a complete listing of all SXSW events
along with the names and addresses of all SXSW pre-

registrants.

SXSW SOFTBALL TOURNAMENT & BARBECUE
Record companies team up against bands, music
writers take on DJs, and more. Plus, everybody ecats
great Texas barbecue.

Hyatt Regency room rate $63. Call 1/800/228-9000 for reservations. Make
rescrvations now, this hotel will sell out during SXSW "90.

American Alrlines {s the officdal airline far the SXSW *80 Conference. For
discount rates, call 1-800-433-1790 and refer to Starfile S 03304 P. Rental
car discounts with Avis are also available through American Airlines.

Company / Title

Address

City, State, Zip

Phone

Fax

O Please bill my credit card for SXSW '90 registration.
Credit Card #

O Enclosed is my check or money order made payable to SXSW '90. [ American Express 0 Visa [ Mastercard

Exp Date

Name on Card

Signature

admission to all four nights of showcase performances.

a booth at the SXSW Trade Show

O I only wish to attend the SXSW Music Festival. Please reserve me

0O Please send me more information on placing an insert in the SXSW Registrants Bag, advertising in the SXSW Directory, or renting

Return to SXSW 90 PO Box 49066, Austin, TX 78765 512/477-7979 Fax # 512/477-0754

festival passes at $15 each. each festival pass allowing me one
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Billboard Announces

The Academy of Country Music's
25th Anniversary Issue

In this special tribute issue, Billboard will take a comprehensive look at the Academy of
Country Music and its 25 year tenure in the music business promoting
and expanding country music worldwide.
Editorial Coverage of Topics to Include:

ACM Silver Anniversary Show ¢ The History ¢ Past & Present ACM Winners ¢ Artist Quotes * Special Events ¢ Leaders & Officials

ISSUE DATE: AFRIL 28 AD CLOSING: APRIL 3

Lyrncda Emon ¢ Project Manager ¢ 615-321-4290
Carole Edwards * 615-321-4294
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Hollywood Stars. Appearing on the “Pat Sajak Show,”” members of Alabama
make Sajak and his sidekick Dan Miller members of their honorary entourage by
presenting them with Alabama Southern Star jackets. Pictured, from left, are
Teddy Gentry, Sajak, Milier, Jeff Cook, Mark Herndon, and Randy Owen.

B BY GERRY wWOOD

NASHVILLE—Despite recent
publicity about a reversalat some
stations of traditionally tight play-
lists, the short playlist looks like
one of the most stable aspects of
the country radio business. Ditto
for the mix of currents and oldies
and the balance between tradition-
al and contemporary country
songs.

Stations spurring the hopes of
those who want more currents in
rotation include KRST Albuquer-
que, N.M.; KPLX Dallas; KNCQ
Redding, Calif., KMML Amarillo,
Texas; KHEY-FM El Paso, Texas;

RADIO BLOOPERS: As America’s top programmers
and air personalities gather in Nashville for the Coun-
try Radio Seminar and the hospitality hours go be-
yond midnight, sooner or later the war stories will
start coming: those embarrassing, awkward, spine-
chilling moments of the past when something went
awry on the air. I've had, or witnessed, a few of them
myself back during my radio daze working for Gor-
don McLendon and others in the radio business.
Like the time that the late Jumpin’ Jack Sanders,

Memories Of Infamous Moments In Radio
A Preview Of War Stories At Country Seminar 90

ley. As a Conway Twitty record faded out with the
lyrics “does a cat like cream,” he added his own ver-
sion of what a cat likes. “I didn’t realize I said it,”” he
recalls, “but the engineer had it on tape. I was horri-
fied. | erased it immediately. I thought my career was
over.” You'll have to ask Larry what he said—he’s
still embarrassed about it.

Don Cristi, now with KRST Albuquerque, Texas,
had the same “my career is over” feeling after glibly
giving a weather forecast on the air in Palm Springs,
effusing, “It’s a bitching

was reading it live over
Louisville, Ky.'s then-No.
1 station, WAKY. Or, the
times he would try to dis-
tract my news-reading
concentration by staging
live sex shows in the con-
trol room or, if that J
didn’t work, dispatching
those shows to the news-
room. Hormones were in overdrive in those days.

And there was that time when, while doing a live
sock-hop show on WSON Henderson, Ky, I was inter-
viewing a young lady who asked, “You're Gerry
Wood, aren’t you?” I said, “Yes,” as my ego expanded
a notch with the recognition. “Well, I want you to
know that I'm pregnant—and you’re the father.” Try
to give the time or temperature after that live remark.
I tried to laugh it off and she continued, “You won't be
laughing so hard when my old man gets out of the
pen.” She was serious. Turns out there was, thank
God, another Gerry Wood in Henderson who suddenly
bolted from town and joined the French Foreign Le-
gion or the Libyan Chamber of Commerce or some-
thing.

And the time at WVLK Lexington, Ky., when I had
to drive the cursed WVLK Mobile Studio—a huge red
bread-truck vehicle with glassed sides to allow every-
one to see the DJ. It was also used for news coverage,
and one fine day I drove it proudly into a huge tobacco
auction barn to file a live report. Only problem was
that I didn’t see a huge wooden ramp near the auction-
eer’s stand. It pierced one of the huge van windows,
and it seemed as though shattered glass fell for two
hours.

And the dark night when I was gathering police
beat news, and, as [ backed up at the Fayette County
Police headquarters I felt and heard something
crunch. [ had gotten no more than a mile away before
the police radio monitor crackled, “That WVLK van
rammed the captain’s car and left the scene of the ac-
cident.”” Before I could return to the scene of the
crime, the blue lights got me anyway.

Larry Daniels, now of KNIX Phoenix, felt his ca-
reer was over at the age of 17 when he uttered a pro-
fanity while doing a remote show from a bowling al-

the wildest rock DJ in the
world, came in and set

N h .ll
SCene

my news copy on fire as |

by Gerry Wood

day outside!” Cristi says,
“I realized what I said af-
ter I said it, but at that
point, it was too late.”

Gary Perkins of
KHEY EIl Paso, Texas,
vividly recalls the day in
1958 when some equip-
ment malfunctioned dur-
ing his show on KWYK
Farmington, N.M. He
had the headsets on, and
thought he had turned off the mike, when he yelled,
“Aw, f***.” You can fill in the stars, or just ask Per-
kins. He still shudders with the memory: “I took my
headsets off and, as I did, | realized there was no noise
because the monitors were still off and the mike was
still on. I immediately looked at the phone and sat
there sweating for 30 minutes.” Surprisingly, nobody
called.

And Bruce Sherman of WSM-FM Nashville remem-
bers when he was working in college radio at Tennes-
see Tech. Cheech & Chong were on his show for an
interview. Cheech said, “Boy, I'm getting hungry, I
think I'll get a weiner.” Chong answered, “You can’t
say weiner on the radio.” Sherman saw that the con-
versation was rapidly deteriorating. “It was getting a
little bizarre, so I thought I'd better wrap it up.” At
that point, Cheech asked Bruce, “Let me do the sta-
tion ID. I used to be in radio and I love to do IDs.”
Sherman reluctantly gave him the go-ahead and heard
(along with many citizens of the town): “OK, you're
listening to WTTU-FM in Cookeville, Tennessee, play-
ing the godawfulest shit you ever heard!” Sherman re-
calls “sitting there with a provisional license waiting
to go take my test and get my real one. I had been in
radio six months or so at the time. And I thought,
‘That’s it. I'm done. Here endeth my career in the busi-
ness.’”’

Actually, none of the goofs ended any careers. It
seems radio folks don’t get fired for big mistakes, it’s
the little, trivial things that lead to the pink slips,
right?

From Nashville Scene to all of the attendees at the
Country Radio Seminar, a warm welcome to the city
of music, and the state of the art. And watch what you
say when that little red light is glowing.

KNIX Phoenix; KRAK-FM Sacra-
mento, Calif.; and KMPS Seattle.
The latter two stations, EZ Com-
munications’ country outlets, gar-
nered a lot of industry attention
last fall when they upped their al-
lotment of current music slightly
following a Research Group study
that showed listeners wanted more
currents.

Elroy Kahanek, director of na-
tional promotion for Atlantic Rec-
ords/Nashville, does not see play-
lists getting longer, but notes that
several stations “have added may-
be five or six more current records
to their chart and played more cur-
rent music.”’ He cites KRST,
KNIX, and KMPS, and notes, “All
three of those major stations in-
creased the currents on their play-

Stations Rethink Gurrents On Playlists

But Tight Rotations Are Still The Rule

lists and all three did very, very
well in the last book.” His conclu-
sion: “Listeners want to hear more
currents.”

Over the past year, KMPS Seat-
tle has gone from a playlist of 25
up to the 35 range. PD Tim Mur-
phy credits better music product,
and adds, ‘““the audience is more
open to new music by favorite art-
ists—and familiarity doesn’t nec-
essarily mean established super-
stars because new acts like Randy
Travis and Clint Black are favor-
ites.”

Larry Daniels, general program
manager at KNIX, confirms,
“We're playing about 5% more cur-
rents than before.” The KNIX
playlist runs between 25 and 30,

(Continued on next page)

2-7 p.m. EXHIBIT HALL open; Jefferson Room.
recorders).

10 p.m.-1 a.m. Exhibitor Suites open.

8:30-8:45 a.m. CRB PRESIDENT’S WELCOME.

Nelson.
9:30-11 a.m. *"CONCURRENT SESSIONS"*

1:30-2:30 p.m. BREAK
2:30-4 p.m. **"CONCURRENT SESSIONS**

4-5:30 p.m. **CONCURRENT SESSIONS"*
Room

ing Room A.

Grand Ole Opry House.
9:30 p.m.-1 a.m. EXHIBITOR SUITES open.

9-9:15 a.m. ANNOUNCEMENTS
10 a.m.-noon **CONCURRENT SESSIONS**

21st Gountry Radio Seminar Agenda
Opryland Hotel, Feb. 28-March 3

Wednesday, February 28:
2-7 p.m. REGISTRATION open; Jefferson Room.

4-7 p.m. ARTIST RADIO TAPING SESSION:; Carroll Room (open to air talent with battery-operated
7:30-10 p.m. ARTIST/ATTENDEE WELCOME RECEPTION; Adams-Washington Room.
Thursday, March 1:
7:30-8:30 a.m. CONTINENTAL BREAKFAST; Congressional Lobby.
8:459:15 a.m. THE HIGHWAYMEN: Johnny Cash, Kris Kristofferson, Waylon Jennings, and Willie
Session A—The Country Station Of The "90s; Carroll Room.
Session B—Career Crossroads: Where Do | Go From Here; Browning Room A.
Session C—MIPS Session: Business In The Right Key; Browning Room B.

11 a.m.6 p.m. EXHIBIT HALL open; Jefferson Room.
11 a.m.-1:30 p.m. EXHIBIT HALL HOT DOG & BEER LUNCH; Jefferson Room.

Session A—New Avenues For Increasing Sales; Carroll Room.

Session B—Formaties; The Nuts & Bolts Of Daily Programming; Browning Room A.

Session C—MI1PS Session: Making Music That Makes Cents; Browning Room B.
Session A-—Maximizing Your Mileage: Expanding Your Audience Without Losing Your Core; Carroll
Session B—Product Research & Development: Taking The Road To The Bank Or Bankruptcy, Brown-
Session C—MIPS Session: Challenging The Rules & Staying In The Game; Browning Room B.

7:30 p.m. BUSES DEPART FOR GRAND OLE OPRY HOUSE; Presidential Portice.
89:30 p.m. SUPER FACES SHOW starring Alabama; Sponsored by the Academy of Country Music;

Friday. March 2:
%9 a.m. CONTINENTAL BREAKFAST; Goverrors’ Lobby.

10 a.m.-noon Session A—Highway To The Stars; Carroll Room.

10 a.m.-noon Session B—Billboard Your Image: Marketing Your Station Through Promotion;
Browning Room A (11:30 a.m.-noon Third Annual Radio Promotion Awards).

10:30 a.m.-noon Session C—Roundtables: AM Programming, Mercer Room; Research On The Sta-
tion Level, Clifton Room; Station Acquisitions, Ashwood Room; Direct Marketing, Sylvan Room; Syn-
dication, Cleveland Room.

Noon-2 p.m. LUNCHEON SHOW featuring Garth Brooks, Alan Jackson, and Billy Hill, sponsored by
ASCAP, Washington Room.
2-5 p.m. **"CONCURRENT SESSIONS"*

2-3:30 p.m. Session A—Road Under Construction: A Publishers Perspective For The '90s; Carroll
Room.

2-5 p.m. Session B—The Art Of The Master Strategists & The Power Of Motivation & Achievement;
Browning Room A.

2-3:30 p.m. Session C—Aircheck Doctor: A Toll-Free Listening Experience; Capitol Hall.

3:30-5 p.m. Session A—Alternate Route: Ways Your Station Can Generate Revenue From Non-Tra-
ditional Sources; Carroll Room.

3:30-5 p.m. Session C—New Technology, Browning Room B.

57 p.m. WINE & CHEESE RECEPTION in Exhibit Hall; Jefferson Room.
7 p.m.-1 a.m. Exhibitor Suites open.

Saturday, March 3:

7:30-8:30 a.m. CONTINENTAL BREAKFAST; Governors’ Lobby.
#:30 a.m. ANNOUNCEMENTS.
9 a.m.-noon *"CONCURRENT SESSIONS**

9-10:30 a.m. Session A—From Model T To The T-Bird: Moving Talent Into The Fast Lane; Carroll
Room.

9 a.m.-noon Session B—Humor Survival Skills For People Over Five & Under Pressure; Browning
Room A.

9 a.m.-noon Session C—Razorblade Road: Production Workshop A & B; Mercer-Clifton Room.

10:30 a.m.-noon Session A—Proceed With Caution: Dollars Ahead; Carroll Room.

Noon-2 p.m. LUNCHEON SHOW Courtesy Of The Canadian Country Music Assn.; Featuring Fam-
ily Brown, Gary Fjellgaard & Linda Kidder; and George Fox.
2-4 p.m. **CONCURRENT SESSIONS**

Session A—Air Personalities: It's Showtime; Carroll Room.

Seasion B—Automotive Advertising: Country Radio’s Hottest Revenue Source; Browning Room A.
4-5 p.m. CLOSING CEREMONIES; Carroll Room.
5:45-7 p.m. COCKTAILS (Cash Bar); Presidential Lobby.
7-11 p.m. 21st ANNUAL BANQUET & NEW FACES SHOW; Presidential Ballroom.
11 p.m. EXHIBITOR SUITES open.

36

wWWW americanradiohistorv com

BILLBOARD MARCH 3, 1990



www.americanradiohistory.com

STATIONS RETHINK PLAYLISTS, SOME ADD MORE CURRENTS TO MIX

(Continued from preceding page)

varying ‘“‘according to the material
out there,” says Daniels. “We've
increased our rotation just slight-
ly.))

Daniels sympathizes with the
record companies, but feels “most
radio stations have zeroed in on
what they feel is the proper
amount of currents. It does cause
a problem with record companies
because there are many new art-
ists out and so much product that’s
really good, and it’s very difficult
for us to play the number of songs
we’d like to play.” Daniels also
cautions that the more different

songs a station plays results in
each song getting less prominence
in the rotation.

“We’ve been playing more cur-
rents for about 18 months,” re-
ports Don Cristi, PD, at KRST/
KRZY. Currents are 43% of the
music mix at the No. 1 rated Albu-
querque station. Cristi’s playlist
“floats,”” he says, and has, in the

past year, ranged from a low of 33
currents to a high of 39. It’s 37 this
week. “A lot depends on the prod-
uct coming out of Nashville.”
Allen Butler, national director
of promotion for Arista Records/-

Nashville, believes the playlist sit-
uation is approaching the crisis
stage. ‘““Those people [in radio]
start feeling this crunch of prod-
uct out there, and they’re crying.
We're crying because great rec-
ords are not getting any airplay
and the radio stations are crying
because they don’t have any room
to get them on.”

Butler says a few playlists have
gotten longer “‘in the last couple of
weeks, but it’s very scattered and
pretty much stabilized at this
point. They don’t seem to be get-
ting shorter, but there’s not a big

wave of people trying to add.” His
statistics show KPLX up to 40
songs from 35-37, KMML up to 47
from 40, and KNCQ up to 55 from
50.

“We don’t have a set playlist,”
advises KNCQ PD/MD Gary Pope-
joy, ‘“‘because there’s no guarantee
that you're going to be ready to
drop off so many records, and no
guarantee that you’'re going to get
ample enough new product to war-
rant putting it in.” The latest play-
lists run in the 51-55 range for the
station that leads the market in the
12-plus numbers in the most recent

FOR WEEK ENDING MARCH 3, 1990

Billooard.

book.

“Even with an extensive play-
list,” advises Popejoy, ‘“‘we some-
times hear from people that they
hear the same songs too much over
and over 12 times a day. With our
programming, that’s impossible. It
appears to get overplayed if they
hear the same song twice in a 12-
hour period.”

KHEY averages 30 to 34 rec-
ords, according to Gary Perkins,
MD, who notes, “On the weekends
we hot up the rotation of new ones,
and it probably sounds like we're

(Continued on next page)
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Nunn Better. Writer/singer Gary P. Nunn celebrates his new album, “For Old
Times Sake,” at a BMi/Nashville reception. Among those attending the
Mexican-flavored party, from left, were Nunn, BMI's Jody Williams, BMI VP
Roger Sovine, and writing great Harlan Howard. (Photo: Beth Gwinn)

Country Radio Tunes In To Music Videos
Clips Surpass Airwaves As Means Of 1st Exposure

B BY EDWARD MORRIS

NASHVILLE—Music videos are
becoming such a force in breaking
artists and records that they are
making an impact on how radio
does business. With labels now
frequently releasing the video ver-
sion before the single version of a
song, viewer requests are influ-
encing what goes on a station’s
playlist and when. No longer is ra-
dio the first medium to make lis-
teners aware of a record’s exis-
tence.

Radio is also using music clips to
acquaint station personnel with
new acts, to entertain crowds at
remote broadcasts and clubs, as
promotional prizes, and as tie-ins
with local TV broadcasts.

Country Artists Are Still Singing Radio’s
Praises To The Tune Of Increased Airplay

NASHVILLE—Of all country
stars, three things may safely be
said: They will praise Mama, they
will lament leaving home, and they
will put Mama in a home if that is
what it takes to get them radio air-
play. Nowhere is this eye for expe-
dience more apparent than in the
love songs they sing to radio.

One can search the literature of
country music high and low and
still not find any lyrical tributes to
such essential links in the music
delivery chain as microphone man-
ufacturers or tape duplicators, rec-
ord producers or studio engineers,
rackjobbers, or retail clerks. Yet
hymns to radio abound.

In the early days, the radio trib-
utes tended to focus on specific
personalities instead of on radio in
general. Stonewall Jackson hit No.
11in 1964 with “B.J., The D.J.,”” and
a year later Ernie Ashworth went
top 10 with “D.J. Cried.” During
this same period, Jimmy C. New-
man wished he were “D.J. For A
Day” (No. 9, 1964).

But radio soon got more compli-
cated. Instead of existing as local-
ly owned properties at which mu-

sic-loving—and, often, music-per-
forming—DJs made up their own
playlists, the stations became in-
vestments that were too valuable
to be run by the ears of mere en-
thusiasts. Thus, the DJ was re-

From Jackson
to Jones, the
Message is clear

lieved of his taste-making role.

Gradually, then, country music’s
paeans to radio became more pro-
miscuous, trolloping out to em-
brace the whole industry. “Maybe
somebody out there will hear us
and love us,” the songs seemed to
say. In 1978, Tommy Overstreet
recorded “Fadin’ In, Fadin’ Out,”
and took the extraordinary step of
customizing each single with the
call letters of the reporting station
it was mailed to. For his pains, he
was rewarded with a No. 11 hit—
and a chart presence that slid
downhill from then on.

Although using radio as a song

STATIONS RETHINK PLAYLISTS, ADD MORE CURRENTS

(Continued from preceding page)

playing more currents than we ac-
tually are, but the actual number
on our list is pretty much the
same.” The El Paso station’s AM
sister increased the number of old-
ies last summer, but the FM is
playing the same number.
WSM-FM Nashville, is playing
about 35 currents—the same num-
ber as last year. In fact, says PD
Bruce Sherman, the number has
changed little in the last seven
years. Oldies are about 55% of the
mix. This despite the fact that com-
petitor WSIX-FM credits its ag-
gressive music policy for part of
its success in recent years.
Arista’s Butler believes the
playlist strategy is often tied to
consultants, noting, “Most of the
music directors I talk to would like
to expand their playlists, but the

consultants are holding them back.
If the guys themselves had the
choice and the decision was theirs,
they would up their playlist on an
average of about five records.”

Sherman says WSM uses a con-
sultant ‘““basically as a program-
ming consultant more than a music
consultant,” but admits “in a lot of
markets consultants pretty much
dictate the adds.”

Daniels points to competition as
the major reason for the short
playlists: “What generally hap-
pens when a station has competi-
tion—and a lot of major markets
have wars going on between coun-
try competitors—is that.you tend
to be more conservative. People
feel less like taking risks and you
want to play the songs that abso-
lutely can’t hurt you.”

theme is not a sure formula for
heavy airplay, it does appear to
help. It has helped Charly McLain
(“Radio Heart,”” No. 1, 1985), the
Kendalls (“Thank God For The Ra-
dio,” No. 1, 1984), Don Williams
(*‘Listen To The Radio,” No. 3,
1982), and Ed Bruce (“You Turn
Me On Like A Radio,” No. 3, 1985).

A morose Tom Jones declared
that “All The Love Is On The Ra-
dio”’ (No. 53, 1984), and a combat-
ive David Allan Coe threatened
“I'm Gonna Hurt Her On The Ra-
dio”’ (No. 52, 1985). The ever court-
ly Charley Pride stepped in to ame-
liorate Coe’s menacing by turning
the song’s lyrics around to promise
“I’'m Gonna Love Her On The Ra-
dio.”” This emendation earned
Pride a No. 13 spot in 1988.

Massaging radio gave the Youn-
ger Brothers their highest ranking
hit: “Nothing But The Radio On”
(No. 19, 1982). Nothing else they
did ever rose much above mid-
chart.

Former DJ Bill Anderson re-
turned to his old stomping ground
in 1974 with his wry complaint
“Every Time I Turn The Radio
On” (No. 11). Michael Martin Mur-
phey galloped off to explore “Ra-
dio Land” in 1984 (No. 19). Vince
Gill turned dolefully toward “The
Radio” in 1988 (No. 39). And in
1982, Gail Davies asserted ‘“You
Turn Me On I’'m A Radio” (No. 17).

Currently seeking radio good
will and chart immortality are Jon-
athan Edwards with “Listen To
The Radio,”” Lionel Cartwright
with “I Watched It All (On My Ra-
dio),”” and Charlie Daniels with
“Mr.D.J.”

The usually unstoppable George
Jones was stopped dead in his
tracks last year, though, with his
short-lived “Radio Lover,” a grim
tale about a jock who kills his un-
faithful wife. ‘““Radio Lover”’
stayed on the charts only seven
weeks, rising to No. 62.

Obviously, radio likes happier
tunes. And if there is any killing to
be done, radio is not going to leave
it to a mere DJ.  EDWARD MORRIS

A survey conducted by Aristo
Video Promotions last year drew
responses from 55 reporting sta-
tions. While most of the stations

‘Video softens the
blow of unfamiliarity
for radio by exposing

an artist before
the station has

to take a chance’

said they were not making system-
atic use of videos, many cited spe-
cific uses and acknowledged the
growing role of the medium.

“Since we did that survey last
summer,” says Aristo chief Jeff
Walker, ‘“we found a lot more in-
terest from radio in starting shows
and a lot more interest in using
videos for previewing and for par-
ty nights, club nights, and as part
of giveaway packages—as part of
contest prizes.”

Jack Weston, VP of national
country promotion for RCA Rec-
ords, says that videos ‘‘really
mean more by their airing on the
video channels—from a promotion-
al viewpoint. The advantage we
get, especially for new artists, is
that it really softens the blow of
unfamiliarity for radio stations by
their audience getting exposed to
it and getting a visual perception
of the artist before the radio sta-
tion has to take a chance.”

Weston says RCA has sent out
videos as promotional pieces to the
programmers themselves, “when
it was a particularly unusual vid-
€0, or it was an act that we felt like
they really needed to see some sort
of image. But we don’t do it on a
regular basis.”

Many stations, Weston contin-
ues, “are making use of the videos
in clubs and remotes. A few radio
stations are also. connected with
television stations—they have
both broadcast properties—and
some of them are doing their own
country video shows.”

The application of video to radio
has not peaked yet, Weston sur-

mises. He says, “We live in a visual
world, and I think radio stations
are going to use it to their advan-
tage. They for a long time have
been heavily involved in TV adver-
tising for their own outside mar-
keting purposes. So I just think it’s
an extension of that when you can
apply that medium to the music.”

KUZZ Bakersfield, Calif., has
started its own music video show.
Jerry Hufford, the station’s pro-
motion director, says “It’s pro-
duced by an independent TV sta-
tion here in town, utilizing our air
personality as the host. The major-
ity of our videos come through
Aristo.” The half-hour show runs
twice a week on KDOB-TV.

‘““We debut one new artist a
week,” Hufford says. ‘“We pre-
viewed [Curb’s] Jann Browne be-
fore she was anybody. We’ve done
[MCA’s} Mark Collie. There were
three or four of them we played,
not having any idea who they
were. The next thing you know,
they’re on the radio.”

Hufford says he tells the sta-
tion’s PD when he spots a particu-
larly promising clip. Besides
Aristo, Hufford says he has con-
tact with all the labels for video
clips.

“What I've been doing,” Huf-
ford continues, ‘‘is watching Bill-
board and seeing when a song hits
[the charts] if there’s a videoclip
for it. If we don’t have it, and it's
showing up on the charts, I call
that particular record company.”

Paul Bowman has been a DJ on
KFOX, Redondo Beach, Calif., for
nine years. ‘‘l have a program
called ‘The Paul Bowman Million-
Dollar Country Music Show,” " he
explains. “Now I’ve had a televi-
sion show in the L.A. market since
about 1986. With my [San Diego-
based cable] TV show, [ am now
using videos.” He is on TV, he
says, four and a half hours a week
and plays 10-15 videos an hour.

“We have our audience call in
and vote for their favorite video,”
Bowman says, ‘“‘so we have a top
five countdown.”” Bowman gets his
videos through Aristo, but he says
he is beginning to establish supply
routes directly through the labels.

“I have been a disk jockey and a

(Continued on next page)

Open Arms. Nashville’s ASCAP office recently hosted a No. 1 Club party for
“My Arms Stay Open All Night,” written by Don Schlitz and published by MCA
Music and Don Schlitz Music. Pictured, from left, are ASCAP's Merlin Littiefield,
Noel Fox of MCA Music, Pat Halper of Don Schlitz Music, Schlitz, Jimmy Bowen
of Capitol Records, and ASCAP’s Connie Bradley. (Photo: Alan L. Mayor)
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by Marie Ratliff

STATIONS ADDED TO COUNTRY PANEL: When we unveiled our new
airplay monitoring methodology for the Hot Country Singles & Tracks
chart a few weeks ago, we outlined plans for greater market saturation in
the near future. That planned growth is moving right on schedule, as we
add four stations to the monitoring system this week.

Markets added include Greenville, S.C., where we are now monitoring
both WESC and WSSL; and Charleston, S.C., where WEZL is the country
contributor. We have also added WFLS, Fredericksburg, Va., to the Wash-
ington, D.C., monitor.

dino-Riverside, Calif., from the panel, making a new total of 79 monitored
stations in 57 markets.

Watch this space for further announcements of panel changes as we con-
tinue to expand and adjust the scope of our monitored research.

COUNTRY IS THEIR OYSTER: Prairie Oyster is already registering
strong interest in its debut RCA single, “Goodbye, So Long, Hello.” It is
No. 3 on the Hot Country Radio Breakouts list and is getting good airtime
at WDAF Kansas City, Mo., WKJN Baton Rouge, La.,, WWYZ Hartford,
Conn., WCMS Norfolk, Va., and KVOO Tulsa, Okla., with adds at KMPS
Seattle, WLVK Charlotte, N.C., and WFLS Fredericksburg.

“The song has a very distinctive sound that will help them a lot,” says
MD Gary Hightower, KFDI Wichita, Kan. “The folks here sure do like it.”

Hightower is getting good reaction, too, on Susi Beatty’s “Nobody
Loves Me Like The Blues” (Starway). “We haven’t been playing this song
very long,” he says, “and the response has been outstanding.”

LONG—TITLE AWARD this week goes to Highway 101's remake of “Wal-
kin’, Talkin’, Cryin’, Barely Beatin’ Broken Heart” (Warner Bros.), the
Roger Miller song that was a charter for Johnny Wright in 1964. “A lot of
people remember this song,” says MD Julie Rich, KDJW Amarillo, Texas.
“We're getting calls on it from the older demos who don’t normally make
requests.”

Some of the stations showing strong play on the record, which vaults
from 49 to 35 on the Hot Country Singles & Tracks chart, are WDAF Kan-
sas City, KASE Austin, Texas, WKJN Baton Rouge, WLVK Charlotte,
WAMZ Louisville, Ky, WCMS Norfolk, and WWYZ Hartford. Strong
moves show at WWWW Detroit, KSON San Diego, KWDJ San Bernardi-
no, WTQR Winston-Salem, N.C., and KSOP Salt Lake City. New adds in-
clude WNOE New Orleans, WHOK Columbus, Ohio, WBEE Rochester,
N.Y.,, WSM Nashville, KPLX Dallas, and KWJJ Portland, Ore.
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AN EXCELLENT CHOICE for a first record, it has a great hook to it,”
says PD Rick Braswell, WPAP Panama City, Fla., of Mark Collie’s debut
MCA single, “Something With A Ring To It,” charted at No. 66.

MD Kathleen Hecksher, WHEW Fort Myers, Fla., agrees. “It’s a good,
good song with a double meaning, and he does a super job on it. [t's already
very well accepted here even though he’s a brand-new artist.”

“It surprised me how well it's doing,” says MD Bill Berg, WWVA
Wheeling, W.Va. “It’s kicking in very well here.”

Among those showing good action on the Collie single: KKAT Salt Lake
City, KVOO Tulsa, WKY and KEBC Oklahoma City, WFMS Indianapolis,
WYAY Atlanta, and KASE Austin, with first-week play at KFKF Kansas
City and KRAK Sacramento, Calif.

At the same time, we have deleted WCX1I Detroit and KNTF San Bernar- |

Billboard HOT COUNTRY
RADIO BREAKOUTS

. Everybody Wants To Be Hank Williams Larry Boone Mercury

. I'd Be Better Off (In A Pine Box) Doug Stone Epic

. Goodbye, So Long, Hello Prairie Oyster rRca

. Black Velvet Robin Lee atiantic

. Crocodile Tears Lee Roy Parnell Arista

. Hollywood Squares George Strait mca

. Pardon Me Moe Bandy & Becky Hobbs curb

. Walkin’ In The Sun Glen Campbell Capitol

. I've Cried My Last Tear For You Ricky Van Shelton Columbia

10. Better Be Home Soon Jennifer McCarter & the McCarters warner Bros.
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COUNTRY RADIO TUNES IN TO MUSIC VIDEOS

(Continued from preceding page)

country singer in nightelubs for 30
years,”” Bowman says, ‘‘and |
think the videos are having an im-
pact that is just unreal. With the
videos, the impact of the song is
twice as hard. I find myself paying
more attention to the new material
that has videos on it than I do to
the material that don’t have vid-
eos. With the videos, I find myself
really in tune with the song and
the message that the song has a lot
stronger than just hearing it au-
diowise. So it has made a tremen-
dous impact as far as what songs |
would select to play on my radio
show.”

Bowman says his only criticism
is of black-and-white videos. “‘I
think that’s trying to copy MTV
too much. That goes too much to-
ward the kids. Your average coun-
try audience is 40 years [old].
These people go out and spend
$3,000 to buy a good color TV, and
you show them black-and-white
video!”

John Kabler is a part-time DJ
for WAYZ Waynesboro, Pa., and
for a local TV station. He says he
has seen songs that debuted on his
video show quickly shoulder their
way onto the radio playlist, one ex-
ample of which was Garth Brooks’
Capitol single “If Tomorrow Nev-
er Comes.”

‘““At the beginning of October,

we played it on our show,” Kabler
says, ‘‘and the next day WAYZ was
swamped with requests for the
song. Our video program brought
it onto our local playlist a lot quick-
er than it would have normally
come on.”’

He says the same thing hap-
pened with Lionel Cartwright’s ““I
Watched It All (On My Radio)” on
MCA, but that impact was ‘‘not
quite as massive” as it had been
with Brooks.

Kabler’s video show, titled “Hit
Country Video,” has been on the
air since August 1987. It is an
hourlong Sunday night program
on WJAL-TV. His old-to-new mix,
he reports, is about 30%-70%.

‘“Hopefully,” concludes Kabler,
“there’ll be more and more sup-
port [for this integrated activity].
Right now, the biggest problem
you have when you’re running
with videos is that sometimes the
record companies do not recognize
the video companies as far as their
willingness to provide product.
But I know that’s only a current
situation. Everything is getting
much easier as the record labels
recognize the importance of the
videos to the artists.”

Both Bowman and Kabler are in
the process of syndicating their
music video shows.

Saccharine Shack. Antique rock star
Blind Jimmy Gitmer, suffering from the
SBK Syndrome, once again takes his
act on the road. Gilmer played both of
his '60s hits, **‘Sugar Shack’ and
“Bottle Of Wine,” before a band
member advised him he had forgotten
his guitar. The action takes place at
Nashville's Bullpen Lounge before a
sold-out audience at the 1990 NARAS
W.0O.R.S.T. (World’s Oldest Rock
Stars Together) Show. Gilmer,
president of the Nashville NARAS
chapter, received a sitting ovation.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

36 AIN'T NOBODY'S BUSINESS (Powerforce, BMI/Hear
No Evil, BMI)
50 BACK WHERE | COME FROM (Beginner, ASCAP)
64 A BOTTLE OF WINE AND PATSY CLINE (Willesden,
BMI/PolyGram International, ASCAP)
55 BRING BACK YOUR LOVE TO ME (Whistiing Moon
Traveler, BMI/Careers, BM{)
2 CHAINS (Silveriine, BMI/Andite Invasion, BMi/Cross
Keys, ASCAP) HL
DID IT FOR LOVE (Zoo Crew, ASCAP)
DUMAS WALKER (Three Headed, ASCAP/Pri,
ASCAP/Head Cheese, ASCAP)
6 FAST MOVIN' TRAIN (MCA, ASCAP/Emeraid River,
ASCAP) HL
18 FIVE MINUTES (BMG, ASCAP)
43 GO DOWN SWINGIN' (Wrensong, ASCAP/Miller's
Daughter, ASCAP/Love This Town, ASCAP)
71 THE GREAT DIVIDE (Tennessee Hills, BMI/Three
Story, ASCAP) WBM
4 HARD ROCK BOTTOM OF YOUR HEART (Careers,
BM1) CPP
15 HEARTBREAK HURRICANE (PolyGram International,
ASCAP/Amanda-Lin, ASCAP) HL
62 HELP ME HOLD ON (Tree, BMI/Post Oak, BMI/End Of
August, ASCAP)
21 HERE IN THE REAL WORLD (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Ten Ten, ASCAP)
74 THE HIGHWAY ().D. Sandefer 111, BMI)
19 1 CAN'T TURN THE TIDE (Colgems-EMI, ASCAP) WBM
75 IF A MAN COULD LIVE ON LOVE ALONE (Acuff-Rose,
BMI/Tree, BMI)
72 IF LOOKS COULD KILL (Coolwell, ASCAP)
38 IF TOMORROW NEVER COMES (Evanlee,
ASCAP/Major Bob, ASCAP)
39 {F YOU WANT TO BE MY WOMAN (Owen Publications,
BMI)
65 I'M OVER YOU (Hannah's Eyes, BMI/Coburn, BMI)

Hot Country Radio Breakouts is a weekly national compilation of the top ten records which have:
not yet appeared on the Hot Country Singles chart but are showing growth in radio airplay. The
full panel of radio reporters is published periodically as changes are made, or is availabie by
sending a self-addressed stamped envelope to: Billboard Chart Dept., 1515 Broadway, New
York, N.Y. 10036.

Are you having a
problem with your
subscription? For
fast service, call

914-628-7771

56 IN MY EYES (Silverline, BMI/Long Run, BMI) WBM

45 1T AIN'T NOTHIN’ (Milihouse, BMI) HL

49 IT'S JUST A MATTER OF TIME (Trio, BM!/Alley,
BMI/Iza, BMI) HL

44 IT'S YOU AGAIN (Acuff-Rose, BMI/Milene, ASCAP)
CPP

37 I'VE BEEN LOVED BY THE BEST (PolyGram
International, ASCAP/Ranger Bob, ASCAP/Careers,
BMI) CPP/HL

28 JUST AS LONG AS | HAVE YOU (MCA, ASCAP) HL

17 KEEP IT IN THE MIDDLE OF THE ROAD (Tree,
BMi/Pacific Island, BMI) HL

7 LEAVE IT ALONE (Careers, BMI/BMG Songs, ASCAP)
HL/CPP

11 LITTLE GIRL (W.B.M., SESAC)

60 THE LONELY SIDE OF LOVE (Songs Of PolyGram,
BMI/Biue Fire, BMI) HL

41 LOVE ON ARRIVAL (Pink Pig, BMI)

46 MANY A LONG & LONESOME HIGHWAY (Coolwell,
ASCAP/Willin' David, BMI/Blue Sky Rider, BMI)

31 MAYBE (Swallowfork, ASCAP/EM! April, ASCAP)

61 MISTER DJ (Cabin Fever, BMI)

24 MY ARMS STAY OPEN ALL NIGHT (Screen Gems-EMI,
BMI/Scariet Moon, BMI/MCA, ASCAP/Don Schlitz,
ASCAP) HL/WBM/CLM

1 NO MATTER HOW HIGH (ESP, BMI)

14 NOBODY'S HOME (Howlin'Hits, ASCAP) CPP

13 NOT COUNTING YOU (Major Bob, ASCAP)

25 OKLAHOMA SWING (Benefit, BMI/WB, ASCAP/Tim
DuBois, ASCAP)

3 ON SECOND THOUGHT (Eddie Rabbitt, BMI) HL

34 ONE MAN WOMAN (Irving, BMI) CPP

69 ONE STEP OVER THE LINE (Lillybilly, BMt/Bug, BMI)

33 OUT OF YOUR SHOES (Ha-Deb, ASCAP/Patti Ryan,
ASCAP/Mickey James, ASCAP)

12 OVERNIGHT SUCCESS (Acuff-Rose, BMI) CPP

22 QUITTIN' TIME (Grog, ASCAP)

42 RIGHT IN THE WRONG DIRECTION (Hookem,
ASCAP/Tree, BMI)

57 SEE {F | CARE (Colgems-EMI, ASCAP)

8 SEEIN' MY FATHER IN ME (Scarlet Moon, BMI) CLM

59 SHE'S A LITTLE PAST FORTY (Tree, BMI/Pacific
Island, BMI) HL

53 SHE'S GONE, GONE, GONE (Tree, BMI) HL

70 SILVER STALLION (Resaca, BMI)

73 SIMPLE MAN (Cabin Fever, BMi/Miss Hazel, BMI)
WBM

66 SOMETHING WITH A RING TO IT (Ha-Deb,
ASCAP/Acuff-Rose, BMI)

9 SOONER OR LATER (W.B.M., SESAC/Screen Gems-
EMI, BMI)

5 SOUTHERN STAR (Tom Collins, BM1/Collins Court,
ASCAP) CPP

20 START ALL OVER AGAIN (Bar None, BM!/Bug, BMI)
HL

10 STATUE OF A FOOL (Sure Fire, BMI)

27 STRANGER THINGS HAVE HAPPENED (Tom Collins,
BMI/Murrah, BMi)

23 TELL ME WHY (Sweet Bird, BMI/Silverline, BMI)
WBM

40 THAT JUST ABOUT DOES IT (Hidden Lake,
BMi/Hookem, ASCAP) CPP

54 THERE GOES MY HEART AGAIN (Zomba,
ASCAP/Willesden, BMI/Forest Hills, BMI) CPP

67 THERE YOU ARE (Aimo, ASCAP/Brio Biues,
ASCAP/Irving, BMI/Eagiewood, BMI) CPP

51 THIS HEART (Cross Keys, ASCAP/Miss Dot,
ASCAP/Milthouse, BMI/Songs Of PoiyGram, BMI)

§2 TILL | CAN'T TAKE IT ANYMORE (Alley, BMI/Trio,
BMI/Eden, BMI) HL

48 TIME FOR ME TO FLY (Fate, ASCAP)

30 TIME'S UP (Screen Gems-EMI, BMI/Moon & Stars,
BMI/Silverline, BM1/Cross Keys, ASCAP) HL/WBM

32 TWO DOZEN ROSES (Colgems-EMI, ASCAP/Beginner,
ASCAP) WBM

35 WALKIN', TALKIN’, CRYIN’, BARELY BEATIN' BROKEN
HEART (Tree, BMI)

26 WHEN | COULD COME HOME TO YOU (Steve Wariner,
BM1/lrving, BMI/Tom Collins, BMI/Murrah, BMI) CPP

68 WHEN IT'S GONE (Jim Boy, ASCAP/Bughouse,
ASCAP/Don Schlitz, ASCAP/Almo, ASCAP) CPP/HL

16 WHERE'VE YOU BEEN (Wrensong, ASCAP/Cross Keys,
ASCAP/CBS, ASCAP) HL/WBM

47  WHO'S LONELY NOW (Cross Keys, ASCAP) HL

29 A WOMAN IN LOVE (David "N’ Will, ASCAP/Front
Burner, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

| MSC Music Sales Corp.
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IN THIS SECTION

Longbox Debate Continues a1
Indie Rockers Take Familiar Direction a2
Island Mounts ‘Miss Saigon’ Campaign a3

New Releases Previewed

CBS Swears By Indie-Store Sessions
Label Gets Dealer Feedback, Gives Release Info

B BY ED CHRISTMAN

NEW YORK—For more than two
years, CBS Records has been holding
monthly meetings in New York and
in other areas of the country for inde-
pendent music stores specializing in
black and dance music with the ulti-
mate goal of one day holding a na-
tional convention.

The meetings are the brainchild of
Jimi Starks, CBS’ VP of sales, black
music, who says, “Since we don't sell
direct to the independents, there was
a communication void between us.
We found they weren’t getting a lot
of the [product] deals because the
one-stops weren't passing it through.
Also, they weren’t getting any infor-
mation on upcoming releases.”

So Starks began a breakfast club,
which meets Tuesday mornings at
the CBS sales office in Rego Park,
N.Y. The meetings provide a forum
for the independent retailers to voice
ideas and complaints, while the CBS
executives announce new releases,
sales policies, and retail campaigns.
The meetings result in informed mer-
chants who can put pressure on the
one-stops because they know what
CBS is offering in the way of deals,
says Starks.

“We wanted a supper or breakfast
club with all mom-and-pops and no
one-stops and no direct accounts,”
says Starks. “My feeling is if a sta-
tion has an antenna, people are listen-
ing. The same holds for stores; if it’s
selling records, somebody is buying
from the sucker.”

Seven of CBS’ nine sales offices
are participating in the effort, al-
though not all have meetings. For in-
stance, Chicago and Los Angeles also
gather the independents in one place.
But at the Atlanta sales office, which
runs Black Music Unlimited, a club
with 140 members, a physical gather-
ing by the retailers would not be pos-
sible since that branch services Geor-

gia, Alabama, Mississippi, Louisiana,
Tennessee, Florida, North Carolina,
and South Carolina. “We can’t bring
them together so we do mailings of T
shirts, videos, new releases for in-
store play, product information, or
whatever,” says Starks. Similarly, the
Dallas sales office, which runs the
100-member Southwest Urban Renew-
al Club for retailers in Texas and Okla-
homa, also cannot hold meetings; and
neither can the Cleveland office,
which runs the Mid-Central Black Mu-
sic Dealer’s Council, servicing three
states and upstate New York.

“We don't have the New England
and San Francisco sales office in on
this yet because the New England
[people] attend the New York meet-
ing and San Francisco is in the plan-
ning stage,” says Starks. “But my
goal is a national network and then to
have a convention. I have [CBS senior
VP and general manager] Paul
Smith’s and [senior VP of sales] Dan-
ny Yarbrough’s support on this.
These guys are behind me.” In total,
about 425 independents are members
in one of the clubs.

In New York, the CBS Breakfast
Club, which has about 80 members
from the metropolitan area, recently
held a well-attended meeting at
which conferees met Earth, Wind &
Fire’s Maurice White, saw a perfor-
mance by a new Columbia artist,
Hunter Hayes, watched videos of up-
coming CBS releases, enjoyed a
healthy breakfast, and left with a box
stuffed with promotional goodies.

“These people are important to
us,” says Sparks. “They let us know
what's happening. Sometimes a rec-
ord happens at retail even before it
gets airplay. Basia happened that
way. George Michael, as big as he
was, wasn't getting any airplay on
black radio, but the independents
tipped us off that he was moving al-
bums in their stores.”

The New York meeting produced a

ORGANIZE &
IDENTIFY

lively exchange between the retailers
and label executives. A discussion on
vinyl, which began with branch man-
ager Ron Piccolo reminding the re-
tailers that CBS has been warning
them all along that the configuration
is dying away, emitted a large groan
from all gathered, who seemed com-
forted by the prospect that at least

(Continued on page 43)

Friday Night Fever. Island Records executives congratulate Island recording
artist Gavin Friday on his New York debut at CBGB's. Pictured, from left, are
Friday; Kevin Patrick, VP of A&R, Island; Rick Bleiweiss, VP of sales and
marketing, Island; and Island recording artist Phranc.

Shamrock’s Gold To Keynote NARM Meet

Trade Group
Announces Its
Nominees For
L.A. Awards
Ceremony

NEW YORK—As the National
Assn. of Recording Merchandisers
gears up for its annual convention
in Los Angeles March 10-13 at the
Century Plaza Hotel, a flurry of an-
nouncements are emanating from
the organization.

The keynote speaker for NARM’s
1990 convention will be Stanley P.
Gold, president/CEQ of Shamrock
Holdings Inc., a diversified invest-
ment company owned by the Roy
Disney family and based in Bur-
bank, Calif. Shamrock operates, di-
rectly or through subsidiaries, 15
radio stations, three TV stations,
and 190 retail stores—Show Indus-
tries in Los Angeles (which runs the
Music Plus chain) and Sound Ware-
house in Dallas.

Gold is also chairman of the board
of directors of Enterra Corp. and a
director of the Walt Disney Co. The
opening business session will also
feature a presentation by Stan Cor-
nyn, president of Warner New Me-
dia, on new recorded music forms,
including CDs that play music with
pictures on game machines; music
videos in multilanguage versions;
and a CD with 17,000 pages of liner
notes programmed in.

In addition, NARM announced
the nominees for its 1989 Best Seller
Awards, which will be presented at
the convention. The ceremony will
feature a performance by Arista re-
cording artist Taylor Dayne.

The list of nominees is as follows:

Best-selling single—"‘Bust a
Move,” Young M.C.; “My Preroga-
tive,” Bobby Brown; “Straight Up,”
Paula Abdul; “Wild Thing,”" Tone
Loc; “Wind Beneath My Wings,”
Bette Midler.

Movie/TV soundtrack—‘‘Bat-
man,” Prince; “Beaches,” Various;
“Cocktail,” Various; “When Harry
Met Sally . ..,” Harry Connick Jr.

Original cast album: “Cats,” “Les
Misérables,” “Phantom Of The Op-

era.”

Country album/male—"Greatest
Hits I1I,” Hank Williams Jr.; “Kil-
lin’ Time,” Clint Black; “No Holdin’
Back,” Randy Travis.

Country album/female—‘“Abso-
lute Torch & Twang,” k.d. lang;
“Sweet 16,” Reba McEntire; “This
Woman,” K.T. Oslin.

Country album/group—‘‘River
Of Time,” the Judds; “Southern
Star,”” Alabama; “The Road Not
Taken,” Shenandoah; “Will The Cir-
cle Be Unbroken, Vol. 11,” the Nitty
Gritty Dirt Band.

Black music album/male—"‘Bat-
man,” Prince; “Don’t Be Cruel,”
Bobby Brown; ‘““Loc-Ed After
Dark,” Tone Loec.

Black music album/female—
“Giving You The Best That I Got,”
Anita Baker;” ““Karyn White,”
Karyn White; “Larger Than Life,”
Jody Watley; “Rhythm Nation
1814,” Janet Jackson.

Black music album/group—
“Girl You Know It’s True,” Milli
Vanilli; “Guy,” Guy; “Keep On
Movin',” Soul II Soul.

Jazz album—‘'Letters From
Home,”” Pat Metheny; ‘“‘Silhou-
ette,” Kenny G; “Time & Tide,”
Basia; “When Harry Met Sally ...,"
Harry Connick Jr.

Gospel/spiritual album—*Heav-
en,” the Winans; “Take 6, Take 6;
“The Collection,” Amy Grant.

Classical album—‘“At Home,”
Viadimir Horowitz; “In Moscow,”
Vladimir Horowitz; “Movies Go To
The Opera,” Various; ‘‘Verdi/Puc-
cini Arias,” Kiri Te Kanawa.

Rap album—'As Nasty As They
Wanna Be,” 2 Live Crew; “Let’s
Get It Started,”” M.C. Hammer;
“Loc-Ed After Dark,” Tone Loc;
““Straight Outta Compton,”
N.W.A.

Comedy album—‘‘Andrew Dice
Clay,” Andrew Dice Clay; “Have
You Seen Me Lately?,” Sam Kini-
son; “UHF,” “Weird"” Al Yankovic.

Heavy metal album—*Appetite
For Destruction,” Guns N’ Roses;
“Dr. Feelgood,”” Motley Crue;
“Skid Row,”" Skid Row.

Videocassette as music video:
“Hangin’ Tough,”” New Kids On
The Block; “‘Hangin’ Tough Live,”
New Kids On The Block; “Moon-
walker,” Michael Jackson.

Album by a new artist (three

awards to be given)—“Dirty Rot-
ten Filthy Stinking Rich,” War-
rant; “Don’t Be Cruel,”” Bobby
Brown; “Forever Your Girl,” Pau-
la Abdul; “Girl You Know It’s
True,” Milli Vanilli; ““Hangin’
Tough,” New Kids On The Block;
“Killin’ Time,” Clint Black; “Loc-
Ed After Dark,” Tone Loc; “Shoot-
ing Rubberbands At The Stars,”
Edie Brickell & New Bohemians;
“Skid Row,” Skid Row; “Vivid,”
Living Colour.

Alternative album—‘Cosmic
Thing,” the B-52’s; ‘‘Disintegra-
tion,” the Cure; “Green,” R.E.M ;
“Love & Rockets,” Love & Rock-
ets; “The Raw & The Cooked,”
Fine Young Cannibals.

Children’s album—“Children’s
Warm & Tender,” Olivia Newton-
John; “In Concert,” Raffi; “The
Little Mermaid’’ (soundtrack),
Various; “Singable Songs,” Raffi.

New age album—‘‘A Winter’s
Solstice II,”” Various; ““Christo-
fori's Dream,” David Lanz; “Danc-
ing With The Lion,” Andreas Vol-
lenweider; ““December,” George
Winston; ““No Blue Thing,” Ray
Lynch; “Watermark,” Enya.

Album/female—‘‘Electric
Youth,” Debbie Gibson; “Forever
Your Girl,” Paula Abdul; “Like A
Prayer,” Madonna; “Rhythm Na-
tion 1814,” Janet Jackson.

Album/male—*Don’t Be Cru-
el,” Bobby Brown; “Full Moon Fe-
ver,” Tom Petty; “Loc-Ed After
Dark,” Tone Loc; “Repeat Offend-
er,” Richard Marx; ‘““Storm Front,”
Billy Joel.

Album/group—'‘Appetite For
Destruction,”” Guns N’ Roses;
“Girl You Know It’s True,” Milli
Vanilli; “Hangin’ Tough,” New
Kids On The Block; “Skid Row,”
Skid Row; ““Steel Wheels,” the
Rolling Stones; “The Raw & The
Cooked,” Fine Young Cannibals.

Album—*“Don’t Be Cruel,” Bob-
by Brown; “Forever Your Girl,”
Paula Abdul; “Full Moon Fever,”
Tom Petty; “Gir! You Know It’s
True,”” Milli Vanilli; ““Hangin’
Tough,” New Kids On The Block.

Unrelated to the convention, At-
lantic Records has established a
$20,000 endowment with NARM’s
Scholarship Foundation in memory
of the late Nesuhi Ertegun. The

(Continued on next page)
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by Geoff Mayﬂeld

BOX—ING: During a panel discussion at the Feb. 810
International New Age Music Conference, moderator
Geoff Workman of marketing and promotion company
Red Dot Music added his voice to the call for abolition
of the 6-by-12-inch packaging standard on compact
disks. Workman’s opinion raised a smattering of ap-
plause from some of the attendees, but raised a how! of
protest from Charlotte, N.C,, retailer Jerry Klein, who
runs New World Records. Klein noted that music stores
will fight to preserve the longbox, not only for security
and merchandising considerations, but also to avoid the
cost of refixturing.

Hearing the back-and-forth on this debate brought
home two arguments from the anti-box camp that irk
me. For one, opponents of the 6-by-12 are fond of saying
that the package’s elimination increases display space in
the store. That may hold true for wall displays, but as
far as bins are concerned, stores would not pick up extra
space without going through great expense, because the
extra vertical space is not utilized in most stores.

Even if retailers weren’t reluctant to take on the cost
of refixturing (and they are), I'm wondering just how
practical it would be to arrange double-decker racks for
jewel-box-only display. If the lower rack was placed too
low, for example, it would be difficult for shoppers to
browse; the same would be true of the upper rack if it
were placed too high. Further, browsing requires ade-
quate space between the upper and lower levels, which
would limit the practicality of such schemes.

The anti-6-by-12 argument that truly annoys me,
though, is when opponents say something along the
lines of, “I’'m sure we could find an alternative.” To
which I say, let’s not put the cart before the horse. Ry-
kodise chief financial officer Rob Simmonds has en-
dorsed the idea of replacing the 6-by-12 with reusable
plastic keepers, like those that many stores now use for
audiocassettes, but there is a large faction in the indus-
try—including several in the label camp—who find this
option aesthetically unappealing.

Concern for the environment is a noble, indeed essen-
tial, stance. But those who would do away with the 6-by-
12—including my colleague Thom Duffy, who recently
took the packaging standard to task in his column—
would do well to come up with the alternative before
calling for its elimination. There are a number of retail
executives who would be open-minded to a world with-
out longboxes, but only if they are presented with a via-
ble solution that addresses security and merchandising
considerations . . . If any dealers experiment with jewel-
box-only display and find a resulting increase in theft,
please feel free to send copies of your incident reports to
Duffy in Billboard’s New York office.

ANOTHER OPTION: Retail Track heard from How-
ard Rosen, head of Chicago One-Stop. in response to a
Jan. 20 column item that discussed the longbox dilem-
ma. Rosen’s firm has a display svstem that allows deal-
ers to merchandise CDs without the 6-by-12, which pre-
viously has been covered in this column. In Rosen’s sys-
tem, the retailer places the CD booklet in a plastic cover
in a conventional LP bin, while keeping the actual disk in
its jewel box behind the counter. Unlike the Lift System,
store clerks don’t have to actually touch the CD in this
system. And, Rosen says that since his method utilizes
existing product bins, it allows stores to drop the long-
box without garnering fixture expenses. Rosen's sys-
tem is patented. He has a similar setup to display rental
videocassettes.

During our conversation, though, Rosen admitted
that his CD system is not a universal solution to the 6-
by-12 question. As was stated in the Jan. 20 edition, busy
stores that attract long lines of shoppers would find that
any system that requires staffs to locate live disks
would make those lines move more slowly.

WE THOUGHT WE HAD a hot one when word from

one of our moles reached the office that performance |

rights watchdog BMI was attempting to charge music
stores for in-store play rights, but it turned out to be a
simple misunderstanding.

It seems that a Colorado Springs, Colo., store received
the standard form letter that is sent to nonmusic stores
that utilize background music. (The missive promised
that a licensee receives “a framed Certificate of Compli-
ance and a colorful BMI decal to display proudly.”)

Our editorial staff wondered, though, why only one
store had reported receipt of the BMI letter, and when
we investigated, a spokesperson for the performance
rights group said the letter had simply been sent by mis-
take. Music stores, unlike restaurants and other retail
businesses, are not required to pay performance rights
fees because in-store play can generate music sales.

Left unanswered was why BMI had trouble figuring
out that the store in question sells music, because it is
called Independent Records.

PAPER POSITIONS: The LP jacket, LP inner sleeve,
and CD longbox for the new Midnight Oil album on Co-
lumbia, “Blue Sky Mining,” are made from 100% recy-
cled paper. Midnight Oil is an act known for its political
consciousness, so the move isn’t surprising. A label
spokesperson says the decision has been so well re-
ceived that Columbia may extend the policy to other art-
ists. As has previously been reported, such labels as Vir-
gin and Enigma have been using recycled paper on their
product for some time.

ANOTHER ONE BITES THE DUST: Say goodbye to
one-stop Musical Sales, which informed Billboard on
Feb. 12 that the Baltimore wholesaler is going out of
business. The company has filed Chapter 7 and declines
comment.

Assistance in preparing this column was provided by
Ed Christman in New York.

NARM MEET SET FOR MARCH

(Continued from preceding page)

ment. Nesuhi Ertegun was also re-
sponsible for the creation of WEA
International, which he ran for 16
years. He also founded the East-
West label and, at the time of his
death, served as president of spe-
cial projects for the WCI Record
Group.

endowment ensures that a $6,000
scholarship will be given to a de-
serving student over the next four
vears. Ertegun was a co-founder
of Atlantic Records, along with his
brother, Ahmet, and Jerry Wexler.
All three were recipients of
NARM’s 1973 Presidential Award
for outstanding executive achieve-
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B RETAIL

More Indie Labels Are Bypassing Distnibs,
Taking Direct Approach To Selling Product

@ BY BRUCE HARING

THE movement toward selling di-
rect to stores appears to again be
gaining strength in the indie rock
camp.

The practice, which has ebbed
and flowed in the industry over the
year, gained momentum over the
last three years with the contrac-
tion of the indie rock distribution
network.

The collapse of several key inde-
pendent distributors in the last
half of the '80s exacerbated prob-
lems for many labels, leading to
this new wave of selling direct.
The method has been reborn by
such labels as Sub Pop, SST,
Ralph, and Wax Trax!, which have
supplemented their distribution
with extensive networks of direct-
sales stores.

As might be expected, distribu-

tor reaction to the development is
negative, with returns on product
not originally sold by the distribu-
tors the chief concern.

Dave Hall of Skyclad/Grand
Slamm Records in Middlesex,

N.J., says selling direct ““is not
something 1 wanted to do, but
three years into my label, I real-
ized various distributors are not
going to give the push to my label,
and are not even reaching my
small market. I think an indie label
needs to sell direct.”

Hall says retail is ‘“‘very recep-
tive” to the concept. “I’'m building

1-800-826-0079

NY 212-517-3737 CT 203-798-6590
LA 213-383-9834 FAX203-798-8852
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we definitely get paid for what we
sell, which allows us to reinvest.”

Poneman has been selling direct
for two years, and is now working
with a network of more than 200
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‘Saigon’ Taking Proven 'Track To Success

H BY JIM BESSMAN

NEW YORK—With past successful
cast albums and the more recent plat-
inum-plus “The Little Mermaid” mov-
ie soundtrack pointing the way, the
London cast recording of the musical
“Miss Saigon,” just released Feb. 13,
is taking the retail route in seeking
sales success.

The pricey Geffen Records two-
disk set—3$31.98 CD list, $19.98 vinyl/
cassette—does not have a single pro-
moting it to radio. It does not even
have domestic theater representa-
tion. But it has been raved over by
the major dailies and national news
mags, and Geffen expects that such

press, together with an ambitious re-
tail campaign, will eventually pay off
big for the WEA-distributed title.
“Key accounts are more aware
than WEA [of ‘Miss Saigon’] at this
point,” says Geffen president Eddie
Rosenblatt. He says retailers know
the album’s sales potential due to
their previous experiences with hit
London cast recordings of such musi-
cals as Polydor’s “Phantom Of The
Opera” and Relativity’s “Les Miséra-
bles,” which was issued in the U.S.
prior to its opening on Broadway.
Rosenblatt also notes Geffen’s
past success with the original-cast al-
bums to ‘“Dreamgiris,” which went
gold; “Cats,” which scored double-

CBS SWEARS BY MONTHLY SESSIONS FOR INDIES

(Continued from page 40)

the 12-inch single will likely survive.

When an EWF video of “Heri-
tage,” the title track from the band’s
new album, was played, someone
asked, “Will you be sending out pro-
motional videos? We play them in the
store.” Piccolo answered, “If any-
body needs video let us know.”

Moments later, Starks told the in-
dependents, “If we are doing some-
thing wrong, let me know. I can bring
it back to Black Rock [CBS headquar-
ters].” That invitation prompted one
attendee to point out that when CBS
devalues a catalog title, it hurts the
independent retailers.

“When you are selling Sade one
day at $9.98 and then next week it is

$5.98, we get stuck with it,” com-
plained one retailer. “How can I deal
with that?”

Piceolo said he wanted to know
why the retailer does not simply re-
turn it to the one-stop, which will get
a credit when it is returned to CBS.
But a few retailers simultaneously
responded that the one-stop would
not take it back.

Another attendee asked why CBS
does not announce in advance which
titles will be devalued, so that retail-
ers can order accordingly. Piccolo an-
swered that, for the time, retailers
will not have to worry because CBS
has just completed a major devalua-
tion of catalog titles.

platinum; and ‘“‘Les Misérables,”
which is nearing platinum. And as
with “Dreamgirls” and “Cats,” Gef-
fen owns a healthy chunk of the
“Miss Saigon” show itself, which
leads Rosenblatt to boast of a cross-
promotional “synergy’’ between its
new show and cast recording.

Still, there is no single here yet and
no theater lined up for a Broadway
run. But as Rosenblatt noted in an
enthusiastic video spiel sent to Gef-
fen field staff and the WEA sales
force, “There’s a huge market of peo-
ple who are totally aware of what's
happening in the theatrical scene
from a worldwide basis.”

The trick is to “come from within,”
Rosenblatt says. “It’s very important
that the people on the street who are
selling it without the usual airplay/
tour type of thing know what we're
talking about, especially because it's

a high-ticket item, not a ‘K mart item’ |

that will be big for the racks.”
Geffen will create awareness
through a $400,000 initial outlay for
retail-directed advertising and pro-
motion to make it work. In addition,
the company supplied a multitrack
cassette sampler of “Miss Saigon” to
retail in advance, and communicated
the message further to accounts di-
rect or through WEA. Moreover,
Geffen acquired an 80-minute “The
Making Of Miss Saigon” documenta-

ry from producer Cameron Mackin- |

tosh, says Rosenblatt, who is now
trying to put together a VH-1 mar-
keting campaign behind “Miss Sai-

(Continued on page 59)

ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—album;
EP—extended play, CA—cassette,
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK
TONY BENNETT
Astoria: Portrait Of The Artist

& LP Columbia C-45348/NA
CA CT-45348/NA

BURNING TREE
Burning Tree

& LP Epic E-45464/NA
CAET-45464/NA
MARY DAVIS
Separate Ways

& LP Epic FZ-40978/NA
CA FZT-40978/NA

DEL AMITRI
Waking Hours

& LP AGM SP-5287/NA
CA CS-5287/NA

DOMINO THEORY
Domino Theory

& LP RCA 9993-1-R8/NA
CA 9893-4-R8/NA
EXILE

Still Standing

& LP Arista AL-8624/NA
CA CS-8624/NA

FAN CLUB

& LP Arista AL-8623/NA
CA CS-8623/NA

MIDNIGHT OIL
Blue Sky Mining

& LP Columbia C-45398/NA
CA CT-45398/NA

THE NACE BROTHERS
Life Goes On
CA Garry Mac Music 1231-A/NA

PLAN B
The Greenhouse Effect

A LP RCA 2031-1 -R8/NA
CA 2031-4-R8/NA

RIOT
The Privilege Of Power

& P Epic E-45132/NA
CAET-45132/NA

ROBBIE B AND DJ JAZZ
Coming Correct

& CD Enigma/Rutfhouse 73538-2/NA
CA 73538-4/NA

SANCTUARY

In The Mirror

& LP Epic E-45085/NA
CAET-45085/NA

LISA STANSFIELD
Aftection

& LP Arista AL-8554
CA C5-8554

CECIL TAYLOR
in Florescense

& LP A&M SP-5286/NA
CA CS-5286/NA

BEN VAUGHN

Dressed In Black

& CD Enigma 73539-2/NA
CA 73539-4/NA

VARIOUS ARTISTS

SOUNDTRACKS

ENNIO MORRICONE
Cinema Paradiso, Original Motion Picture
Soundtrack

& CD DRG SBL-12598/$12.98
CA SBLC-12598/$9.98

VARIOUS ARTISTS
Pretty Woman, Original Motion Picture
Soundtrack

& LP EMi E-93492/NA
CA 47.93492/NA

JAZZ/NEW AGE
ALEX CLINE
The Lamp And The Star
& CDECM 837112-2/NA
FIRST HOUSE
Cantilena
& CDECM 839619-2/NA
KEITH JARRETT
Changeless

& CD ECM 839618-2/NA
CA 839618-4/NA

HELEN MERRILL WITH STAN GETZ
Just Friends

& CD EmArcy 842007-2/NA
CA B42007-4/NA

SUPER BLUE
Super Blue 2

& CD Blue Note B2:92997/NA
CA B4-92997/NA

TONY WILLIAMS
Native Heart

& LP Biue Note B1-93170/NA
CA B4-93170/NA

ZIL

Zil

b L% 7 "B, 85, MG, Porgram
Capitol, Wea, Fonovisa, Musart,

l ﬂ i" )//, Th Rodven and many more

LATIN MUSIC DISTRIBUTOR

e Best Prices Guaranteed PHONE : (619) 695-8863
FAX . (619) 695-3768
TOLL FREE: 1-800-87-LATIN

* Personalized Service

COMPACT DISCS, TAPES
LP'S, ACCESSORIES,

TORS VIDEOS & MUCH
|
ﬂ\:,STOY i MORE!
O .
7(?0?‘ o ‘;‘?"5 HUGE INVENTORY, DYNAMITE PRICES
“\w&x:;; 3 PERSONALIZED SERVICE, WEEKLY SALES
S e
ReB®

(305) 621-0070 ASK FOR BRUCE

In FL: (800) 329-7664 * Nat'l: (800) 780-6874
15960 N.W. 15TH AVE.- MIAMI, FLORIDA 33169  FAX# (305) 621-0465

“‘Go ahead,
make YOUR day . . .”’

¢ ‘You know, in all
the excitement over compact disc
and other music media, a lot of retailers

clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

MAIL TO

Pranstiehl

| Go ahead, make my day. Send me a
| Pfanstiehl Needle information Kit.

i & CD Verve-Forecast 841929-2/NA Store Name
Respect The Beat Highwayman 2 & 8“9"59_4 ':A 3300 Washington St.
& CD Epic EK-46022/NA & LP Columbia C-45240/NA Waukegan, IL 60085 ] Your Name =
CA ET-46022/NA CA CT-45240/| ; -
A CT-45240/NA To get your company's new releases listed, U= 0 () el fJladdress
HEARTS AND MINDS VARIOUS ARTISTS send release sheets or type the iw ¢i s 2
Hearts And Minds Body Jams, Vol. | information in the above format on your | ity 0 Zip
letterhead. Please include suggested list 4 )
LP A&M SP-5 /NA -1- N Your Phone Number!
:A 55,5291,‘“291 N C‘AL:;%:?:;%; R price whenever possible. Send to New L | _J
Releases, Billboard, Suite 700, 3107
ALAN JACKSON Wilshire, Beverly Hills, Calif. 30210.
Here In The Real World
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SCORE

by Is Horowitz

THE SMITHSONIAN Institution’s recording program
normally mounts a half dozen classical projects a year,
although last year the number rose to an unprecedented
10. But despite this modest output, its period-instrument
disks enter the retail stream under two banners, soon to
be expanded to three.

Some of Smithsonian’s albums go out under its own
logo, distributed nationally through One World. Others
are released through Deutsche Harmonia Mundi, part
of the BMG Classics complex. By the end of the year,
Virgin Records will be added to its releasing label list.

First out for Virgin will be a set of the Beethoven Pi-
ano Trios, performed on period instruments by the Cas-
tle Trio, says Kenneth Slowik, director of Smithsoni-
an’s chamber music program.

Among upcoming projects for Harmonia Mundi is a
package of the Haydn Op. 17 Quartets played by the
Smithson Quartet, and a collection of viol music by Ma-
rin Marais. In August, says Slowik, the Smithsonian
Chamber Players will record a group of Francois Coupe-
rin “Concerts Royaux.”

Smithsonian hopes to resume its recordings of Bee-
thoven symphonies, three of which were recorded sever-
al years ago under the direction of Jaap Schroeder. Out-
side funding is key to the project’s revival, says Slowik,
who will direct any future performances of the cycle.

Multidisk Smithsonian packages are still occasionally
sold by mail-order. Most recent is a five-CD Bach pack-
age, including the “Saint John Passion,” the solo violin
sonatas and partitas, played by Schroeder, and a num-
ber of harpsichord works performed by James Weaver.

PHILADELPHIA STORY: At least three labels will

participate in Philadelphia Orchestra recording projects
in the 1990-91 season. Puccini’s “Tosca” will be recorded
by Philips in a live concert performance under the direc-
tion of Riccardo Muti, with Carol Vaness in the title
role. Studio recordings by Philips during the season will
include a Mussorgsky set featuring “Pictures At An Ex-
hibition” and “Night On Bald Mountain,” and continua-
tion of its Prokofiev cycle with the First and Third Sym-
phonies.

More Tchaikovsky with Muti and the Philadelphians is
slated for Angel, this time the Symphonies Nos. 4 and 5.
The season will also see Charles Dutoit helming the
Philadelphia in a Rachmaninoff program for London

Virgin signs on as the third
distributor for Smithsonian

Records. The Symphony No. 3 and “Symphonic Dances”
are scheduled.

PASSING NOTES: What post-Bach music would the
great Johann Sebastian like to hear? That’s just what
NPR’s “Performance Today” is asking listeners in a
contest ending on Bach’s birthday, March 21. Prizes for
best entries include a CD collection of Bach music. The
NPR program hosted by Martin Goldsmith, airs on
some 60 stations.

Denon Records executives leave the corporate base in
Parsipanny, N.J., for midtown Manhattan. Toshio Kita-
tate and Ken Yoshimura will now be located closer to
the action, at 135 West 50th Street.

The Amherst Saxophone Quartet recorded an album
for MCA Classics the first week of February, with Lu-
kas Foss as collaborator in a transcription of Mozart’s
Quintet for Piano and Winds. A saxophone quartet by
Foss, commissioned by the ASQ, helped round out the
program. Thomas Frost produced. MCA’s Martin
Fleischmann attended the sessions in New York ...
The Gregg Smith Singers began recording an all-Mor-
ton-Gould choral album for Koch International Feb. 12.
John McClure is producer.

deutsche |
harmonia
mundi
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In 1958, pianist VAN CLIBURN captured the imagi-
nation of millions and the attention of the world
when he became the first American to win the
Tchaikovsky Competition in Moscow. A world in the
midst of Cold War warmed up a bit,

liburn’s return to the U.S. prompted displays of

enthusiasm generally reserved for pop stars, and
even a ticker tape parade in New York seemed appro-
priate. A Van Cliburn appearance guaranteed a sellout
season for an orchestra or recital series, and his
recordings became instant bestsellers.

rom the start of his recording career, Van Cliburn
was an RCA Victor Red Seal artist. His dynamism
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and unique musical personality were faithfully repro-
duced by Senior Producer John Pfeiffer, most notably
in Cliburn’s platinum recording of the Tchaikovsky
Concerto No. 1 (5912-2-RC), and My Favorite
Chopin, still so popular it received a gold record.

ow, My Favorite Chopin (60358-2-RG) has

been released on compact disc, as well as
Cliburn’s unforgettable collection of Beethoven
Sonatas (60356-2-RG) and Brahms’s Concerto No. 1
(60357-2-RG). All have been digitally remastered
by John Pfeiffer.

ecapture the magic with the Van Cliburn Collec-
tion from BMG Classics.
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TOPCL ASSICAL ALBUMS..

=
= Compiled from a national sample of retail store sales reports.
ol|x
x
2z
2 |s|O
v | £ 4 | TITLE ARTIST
£ | & | £ | LABEL & NUMBER/DISTRIBUTING LABEL
% NO. 1 &
1 1125 HOROWITZ AT HOME  0G 427.772 23 weeks at No. 1
VLADIMIR HOROWITZ
2 2 1157 HOROWITZ IN MOSCOW DG 419-499
VLADIMIR HOROWITZ
3 132 TUTTO PAVAROTTI  LONDON 425.681
LUCIANO PAVAROTTI
4 4|97 VERDI & PUCCINI: ARIAS  cBs Mk-37298
KIRI TE KANAWA
5 5|19 BRAHMS/BRUCH: VIOLIN CONCERTOS  ANGEL CDC-49429
NADJA SALERNO-SONNENBERG
6 7 |27 THE SUNDAY BRUNCH ALBUM  CBS MFk-45547
VARIOUS ARTISTS
7 6 |19 DVORAK: VIOLIN CONCERTO  CBS MK-44923
MIDORI
8 |12]89 THE MOVIES GO TO THE OPERA  ANGEL CDM-69596
VARIOUS ARTISTS
9 |10 PAGANINI: 24 CAPRICES  CBS MK-44944
MIDORI
10 |8 |a HOROWITZ PLAYS MOZART  0G 423-287
VLADIMIR HOROWITZ
11 |9 |19 THE UNKNOWN PUCCINI  c¢Bs MK-44981
PLACIDO DOMINGO
12 1ula BEETHOVEN: SYMPHONIES 4 & 5  ANGEL CDC-49656
LONDON CLASSICAL PLAYERS (NORRINGTON)
13 18131 HANSON: SYMPHONIES 1 & 2 0pELOS CD-3073
SEATTLE SYMPHONY (SCHWARZ)
14 [ 1317 SHOSTAKOVICH: SYMPHONIES 1 & 7  0G 427-632
7 CHICAGO SYMPHONY (BERNSTEIN)
15 |16 | 11 ADAMS: FEARFUL SYMMETRIES  nNONESUCH 79218
ORCHESTRA OF ST. LUKE'S (ADAMS)
16 | 20| 5 VERDI: RIGOLETTO  LONDON 425-864
PAVAROTTI, NUCCI, ANDERSON (CHAILLY)
17 18] 17 BEETHOVEN: SYMPHONIES 1-9  ANGEL A26.49852
LONDON CLASSICAL PLAYERS (NORRINGTCN)
18 | 2115 BUSONI: PIANO CONCERTO  TELARC CD-80207
GARRICK OHLSSON
SCHMIDT: SYMPHONY NO. 2  CHANDOS CHAN-8779
19 |NEWD CHICAGO SYMPHONY (JARVI)
20 |15 25 BIZET: CARMEN  PHILIPS 422-366
JESSYE NORMAN (OZAWA)
21 117 ] 29 GERSHWIN: PORGY AND BESS  ANGEL CDCC-49568
WHITE, HAYMON, EVANS (RATTLE)
22 119 5 FRENCH OPERA ARIAS  ANGEL CDC-49863
KIRI TE KANAWA
CLASS BRASS  TELARC CD-80220
23 |3 EMPIRE BRASS
GREAT CELLO CONCERTOS B85 M2K-44562
24 |NEWD YO-YO MA
25 12|13 RILEY: SALOME DANCES FOR PEACE  NONESUCH 79217
KRONOS QUARTET
T0P CROSSOVER ALBUMS 1
* % NO.1 * &
1 1113 ANYTHING GOES  anGEL cDC-39848 11 weeks at No. 1
CRISWELL, GROENENDAAL, VON STADE (MCGLINN)
2 2 15 HAPPY TRAILS  TELARC CD-80191
CINCINNATI POPS (KUNZEL)
3 31133 1712 OVERTURE  TELARC CD-80210
P.D.Q. BACH
4 |14 3 HENRY V SOUNDTRACK  aNGEL CDC-49919
CITY OF BIRMINGHAM SYMPHONY (RATTLE)
5 5 19 ANYTHING GOES  c8s Mk-45574
YO-YO MA, STEPHANE GRAPPELLI
3 PR SONGS OF INSPIRATION  LONDON 425-431
KIRI TE KANAWA
7 6 |17 SHOW BOAT HIGHLIGHTS  ANGEL CDC-49847
VON STADE, HADLEY, STRATAS (MCGLINN)
FANTASTIC JOURNEY  TeLARC CD-80231
8 |NEWD CINCINNATI POPS (KUNZEE)_
9 95 CLASSIC FILM SCORES FOR BETTE DAVIS  rca 018386
NATIONAL PHILHARMONIC (GERHARDT)
10382 CHILLER  TELARC CD-80189
CINCINNATI POPS (KUNZEL)
11712 SALUTE TO HOLLYWOOD  pPHiLIPS 422.385
BOSTON POPS (WILLIAMS)
WEILL: THE THREEPENNY OPERA  LONDON 430-075
12 | NEWD KOLLO, LEMPER, MILVA (MAUCERI)
13 11183 JAMES GALWAY'S GREATEST HITS rca 7778 RC
JAMES GALWAY
14 |10!]13 INNERVOICES  rca 7888-RC
RICHARD STOLTZMAN
15 |12 ] 47 VICTORY AT SEA  TELARC CD-80175
CINCINNATI POPS (KUNZEL)

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 miilion units.
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1958.

he two FBI agents scanned the street
for the tell- tale signs of the criminal’s
lair. Spotting it, they pulled up to the
house, briskly walked to the door and
knocked. When the two dark-suited
men flashed their identification, the young
woman at the door had no choice but to bring
the culprit to face them. But, when he first en-
tered the room, the FBI men paid him no at-
tention—perhaps because he was so small.

“We want the man running the pirate radio
station out of this house!” they demanded.

“You've got him!” piped 12-year-old Art La-
boe.

So began a career spanning nearly four de-
cades, with immense successes in both the
fields of radio and records.

You meet Art Laboe and think “this is the
way you should look after 30 successful years
in the business.” Other men with those many
years under their belts as chief executive of a
record company—if there were any—would
have dour faces, nervous tics, and clumps of
white hair in their hands, but Art Laboe sur-
veys his kingdom from his office in Hollywood
and says “This is a fun business.”

At 63, he's young and peppery, probably
not too different from when he started the
company back in 1959. And
he stays that way because he
has a willingness to bend
with the times and survive.

By 18, he had landed his
first professional job in radio,
feeling he had the world by
the tail. As part of a special
studies group at Stanford
Univ., he couldn't accurately
foresee what was coming in
the music world, but he knew
he wanted to be part of it—
and a big part of it he became. Doing the usual DJ ramble
after the war, in Pomona, Palm Springs, and Reno, Nev., La-
boe struck his roots firmly in Los Angeles in 1950 at station
KXLA (now KRLA).

“l did a live broadcast from Scrivner’s Drive-In Restaurant
on Imperial & Western,” he remembers fondly, *“from mid-
night to 4 a.m. | had the only all-night show anyone listened
to, and Scrivner's did turnaway business.” All kinds of peo-
ple would crowd the place—men and women getting off
work at aircraft plants, teenagers out past curfew. And mu-
sicians!

““Musicians would come out after a gig, say, at the Palladi-
um and hang out to promote their latest records. Stan Ken-
ton, Ray Anthony, Charlie Barnett—everyone would come
by Scrivner's. One thing that always amazed me was that
Harry James would drop in—I kept thinking ‘this guy has
Betty Grable waiting for him at home, and he's out here with
us?”

In 1955, after several successful years at Scrivner’s, La-
boe took his show “to town" broadcasting, now on KFWB,
live from Ciro’s on the still-fabulous Sunset Strip. He'd spin
records in the lobby, and interject quick interviews with
movie stars. ** ‘That’s the new record by Frankie Laine’ I'd
say, ‘and now let’s say hello to Gary Cooper. What's your lat-
est movie, Coop?' "’

But despite the improvement in glamor, salary and pres-
tige, he was restlesss. He kept at this for a year, then ap-

ART LABOE:

The Man Behind the Music Keeps Finding the
Constants in a Constantly Changing Business

proached tiny station KPOP (now KTNQ) about resuming his
drive-in broadcasts, only this time from Scrivner’'s Holly-
wood Drive-In Restaurant at Sunset & Cahuenga.

A brand new sound was bubbling just under the pop sur-
face ... brewing on the street corners of New York, in the
ghettos of Detroit, on the beaches of Southern California. It
was rock'n'roll. Art Laboe felt its urgency and became the
first DJ on the West Coast to play the new music.

“There was this new kind of music going on. It wasn't yet
called rock’n’roll, but whatever it was, the kids liked it and so
did I. 1 saw them crowding into Scrivner's after school every-
day and | decided that was where | wanted to be.”

In a unique financial arrangement that, initally, nearly cost
him his marriage (“‘| went from $200 a week at Ciro’s to
$90, but then it skyrocketed™) he booked 4 p.m. til sunset
on weeknights, sponsored by Scrivner's, and began his live
rock'n’roll record party.

“It went to No. 1 with a 33 share within a month,” he
beams, adding that Hooper rating still holds the record.
“The place was mobbed. High school kids couldn’t get
enough of it. Ricky Nelson came over every day right until he
put out his own record—I'd like to think | played a part in
inspiring his musical career!”

Art spent time with the teenagers of the '50s. He talked to
them live from Scrivner’s each day on the air. . .and he knew
they needed a place to go to listen to their music, to dance,
to let their then short hair down. As if he wasn’t busy

Ricky Nelson draws a big crowd to Art La-
boe's live record-request show at Scrivner's
Drive-In, Los Angeles.

enough, Laboe also took time to promote con-
certs around L.A. His pioneering shows in
1957 at Legion Stadium in EI Monte have tak-
en on the sheen of legend, from the appear-
ance of top-name acts like Jerry Lee Lewis,
Ray Charles, Jackie Wilson, Chuck Berry, and
the Everly Brothers, to Laboe's ground-break-
ing booking of “oldies’ way back then. He con-
tinued concert promoting well into the 1960s,
including a couple of blockbusters in partner-
ship with Dick Clark (whose ““21 All-Time
Hits"" Laboe currently issues).

While running these concerts and radio
shows Laboe noticed a lot of requests for old-
er records.

“You know, nostalgia is nothing new. In
1957 kids were asking for songs that were
two years old, and that seemed like a lifetime
to them—they heard them when they were
sophomores, and now they were seniors! So |
called them ‘oldies but goodies,” and they be-
came an important feature on the show.”

Certain titles kept crop-
ping up, like The Penguins’
“Earth Angel” and the Five
Satins’ "In The Still Of The
Night.” But, it wasn't a teen-
ager who inspired Art to cre-
ate the "“Oldies But Goodies”
record line. As the story
goes, he was on the couch,
kissing and hugging, and lis-
tening to the 45s drop onto
the record player. It was, at
the least, disconcerting to
have to keep getting up to change the record stack. So, he
raced out the door into his radio room to begin the “Oldies
But Goodies” series. In 1957, he was the first to put songs
by different artists on the same album, a practice that is
(Continued on npage 0-13)

1 did a live broadcast from Scrivner's Drive-
In Restaurant on Imperial and Western (in
L.A.) from midnight to 4 a.m. | had the only
all-night show anyone listened to, and
Scrivner's was doing turnaway business.
Musicians would ocme out after a gig and
hang out to promote their latest records.
The place was mobbed. High school kids
couldn’t get enough of it. Ricky Nelson came
over every night right until he put out his
own record—I'd like to think | played a part
in inspiring his music career”

i i

A Laboe's rock'n'roll stage show at "
the Orpheum Theater in Los Angeles,

Laboe's daily afternoon radio show from
Scrivner's Drive-In, Sunset & Cahuenga,
reached a record-breaking 33 share in
1958, highest ever in L.A. radio.

hour, 1956.

Scrivner's Drive-in Resturant, featuring
Art Laboe live, was the first radio show in
the West to conceive and play an Elvis

Sam Cooke promoting “You Send
Me" on Laboe's KPOP radio show,
1957.
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CONGRATULATIONS
Original Sound

on being the
eading “Oldies” company
for the last three decades.

Thanks, Art, for letting

Columbia Record Productions

be a part of your accomplishments.
You have our very best wishes for
continued success. . .

Columbia Record Productions

51 West 52nd St. New York NY 10019
: 1801 Century Park West, Century City CA 90067
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VP PAUL POLITI &
ORIGINAL SOUND ENTERTAINMENT:
Music, Movies, TV, and More—

kS

By RICK RODGERS

he year is 1958, and a love-struck

13-year old writes a song for his

sweetheart using a phrase coined

by his favorite radio DJ. Flash-for-

ward to the present: the song,
"Those Oldies But Goodies Remind Me Of
You,"” is virtually a classic, and that wistful
teen now works side by side with his DJ idol
running a multi-faceted music and enter-
tainment company. The company is Origi-
nal Sound, the legendary DJ is Art Laboe,
and the man who saw his prepubescent
dreams come true is Paul Politi—songwrit-
er, producer, licensing agent and Original
Sound's VP.

Filling the Demand for R&R Nostalgia

wide. Working with over 25 top stations, such as KLIF Dal-
las, WCFL Chicago and KYA San Francisco, he combined his
love of music with a shrewd business sense
to produce very successful albums. It was
while working on one such album for sta-
tion WIXY in Cleveland that he and Laboe
once again crossed paths. “Art was putting
one together for WKYC, and ours sold bet-
ter. Later, | ran into him at a football game,

Two years later, | took him up on it.”

Sound Records, which was doing unprece-
dented business with the “Oldies But

and he gave me a standing offer for a job. |

In 1968, Politi joined Laboe’s Original

Goodies' compilation albums. Nine vol- |
umes worth. “l| immediately started lining |

* THE ORIGINAL
SOUND STAFF

Laboe, who coined the phrase “Oldies But Goodies," was ART LABOE-~Fresident ‘
Politi's favorite DJ. It wasn’t until he was in junior high PAUL POLITI—Executive VP e
school, after the success of Laboe's "“Oldies But Goodies” = e . . NANETTE LEONE—GM = °
Hi-Fi album that Politi's friends urged him to try to sell the ‘I like the challenge of finding just the right  pEwISE JAQUA—Controller '

song. Politi remembers, *Sonny Bono was an A&R man at
Specialty Records, way before he started performing, and |
used to visit him there. He figured | was a typical teen, so he
would play songs for me to get my opinion."”

It was on those visits to Specialty that he saw his opportu-
nity. Laboe’s office was located right across the hall. **| took
the song to him, and he wanted to record it with Sonny
Knight, who'd had a hit with ‘Confidential.’ | don't know if Art
was a perfectionist or a procrastinator, but things didn't
happen fast enough. | got impatient and went to Del-Fi."”

Shortly after its release, “Those Oldies But Goodies Re-
mind Me Of You™ was a hit. “There were only two of us play-
ing on the record—! played drums, and Charles Wright of
the Watts 103rd Street Rhythm Band played bass and pi-
ano,"” he remembers. By February of '61, Politi, out of high
school less than one month, had a top 5 hit. But the biggest
thrill was yet to come. "‘Even though every other station was
playing the song, Art wouldn't play it—I don't know if it was
hard feelings, or what. But one afternoon my family and |
were sitting around listening to the Art Laboe Show and he
played my song. My whole family started jumping up and
down and screaming. In Los Angeles, you didn’t really have a
hit record until it was played by Art Laboe."”

After attending college to study arranging and business
law, he moved to Mustang Records, doing national record
promotion for songs like the original *I
Fought The Law"' by The Bobby Fuller Four.
It was during this time that he began to re-
alize how difficult a career as a songwriter
could be. ““After | saw how hard it could be
to get a song on the radio, | started to get
discouraged. | knew 1 couldn’t just crank
out songs with a gimmick or a quick hook.
I'm the type that will get my heart broken,
and then go write a song about it.”

So, seeking a more secure future, he put
his efforts into creating promotional com-
pilation albums for radio stations nation-

Dick Clark.

Art Lab & Frankie Valli of the Four Seasons
in KRTH Room of Art Laboe’s Club, formerly
Ciro's, now the Comedy Store c. 1974.

Laboe on the air with

song to suit the scene. But the best
moment for me is when they don’t
necessarily need a song that was a hit.
There are so many great songs that never
got the right exposure, and are just sitting
on a shelf—it’s a sin. It's a great feeling to
get a really good, but little known song into
a movie that will give it the attention it
deserves.’

Laboe interviews
Cheryl Ladd.

up songs for number 10. Once that was
done, and the album ready to go, | changed
hats and got to work marketing it with na-
tional radio and television chain promo-
tions, with companies like Kmart, Wards
and Woolworths.” At a time when the com-
petition included the likes of The Beatles,
the Sears chain named "Oldies But Good-
ies" their No. 1 promotion of the year—not
bad for a small, 12-man company. Ten
years and four "“Oldies But Goodies” al-
bums later, Politi needed a change of pace
from the record world, and moved into real estate. It wasn't
long, however, before music called him back.

Years before, while he was still at Mustang, a friend had
asked him to recommed someone for a head A&R position.
Politi rejected the list of candidates. "'l told him | know a guy
that's never done A&R, but who's got more talent than all
those guys combined.” That ‘guy’ was a friend of his, a for-
mer member of a group he had produced—a young piano
player and doo-wop bass background singer named Barry
White. In the years since that recommendation, circum-
stances had shot White, who had never aspired to singing
stardom, into exactly that position. White recalls, “Those

LEE WEST---Director of Special Accounts {Midwest)
STEVE PINA-—West Coast Sales/Director of AR
MARCIA BEAMISH—Advertising, | ©

Promotion & Media Director

BETSY BROWN—Licensing E

TIM JOHNSON—Tech/Enginesr e

TEDDI CRANE—Accounts Receivable

MELISSA HATCHER—Assistant to President

BARRY JONES—Licensing/Publishing il :
MARY KROSCH—FProduction/Royalties ok ks
TOM LOPINSKI—Production . ¥
TERRY PINA—Shipping Supervisar
ISIDRO CISNEROS—Maintenance 4

EMELIA VALIENTE—Shipping i
DERRICK WADE—Licensing Assistant
CHERIE NDRRIS—Administrative Assistant

e

days at Mustang were my college education.” He and Politi
had written songs together in the past, and they continued
to write for White’s platinum and gold selling albums. Soon
White asked him to help with marketing, promotions, and in
running White's publishing company.

Back in the music groove once more, Politi returned to
Original Sound, this time as a “‘part-time’’ consultant. He re-
members, ‘| don't know what happened. One minute | was
part time, and the next thing | knew | got so excited about
the work we were doing, | practically lived there."” That work
included the creation of Original Sound Entertainment, a
separate division of Orginal Sound Records designed to
handle the increasing diversity of projects. One of the first
projects the reunited team tackled was the *'Oldies But
Goodies Trivia Game,” a game spanning the '50s, '60s and
'70s and featuring over 300 musical teasers on cassette.

The work involved in designing the board and rules of
play, compiling the 3,500-plus questions and acquiring the
rights to the musical teasers would take Laboe and Politi al-
most two years. Their next big project came with the advent
of the compact disk. Since part of the lasting appeal of the
“Oldies But Goodies™ product line is the superior sound
quality, the move to CD was a natural one. Politi notes, how-
ever, there was more to the task then simply transferring all
14 volumes (1 through 15, less unlucky 13). “We not only
had to renegotiate all the licenses, we restructured most of
the volumes as well.”

It was soon after this that Politi struck songwriting gold
once more when “Those Oldies But Goodies Remind Me Of
You" was featured in the film “Eddie And The Cruisers."”
When the soundtrack album went double-platinum, Politi
learned a lesson that was valuable in more ways than purely
financial. “When | saw firsthand the potential of song place-

(Continued on page O-12)
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@g\ THE SULTRY SOUNDS OF JAKKI "O"

31 YEARS UNPARALLELED EXPERIENCE IN MUSIC

OUR MOVIE CREDITS INCLUDE:

BORN ON THE 4TH OF JULY STEALIN’ HOME STAND BY ME COCKTAIL
LETHAL WEAPON II BULL DURHAM ACTION JACKSON SHORT CIRCUIT II
GOOD MORNING VIETNAM TROOP BEVERLY HILLS HAIRSPRAY CLEAN AND SOBER
EVERYBODY'S ALL AMERICAN ALIEN NATION BIG TOP PEE WEE LESS THAN ZERO
FULL METAL JACKET BEACHES LA BAMBA BIG BUSINESS
CAN’T BUY ME LOVE SHE’S OUT OF CONTROL WAITING FOR THE LIGHT SHAG
FLYING BLIND COMING TO AMERICA CRY BABY DOMINICK AND EUGENE
HAPPY TOGETHER DATE WITH AN ANGEL LITTLE MONSTERS COLORS
ART ORIGINAL SOUND ENTERTAINMENT PAUL
LABOE 7120 SUNSET BOULEVARD POLITI

HOLLYWOOD, CALIFORNIA 90046
PHONE: [213] 851-2500 1-800-225-HITS FAX: [213] 851-8162
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THOSE ‘OLDIES BUT
GOODIES’ REMIND
ME OF ...

ART LABOE

Below are the artists and tracks featured on Art Laboe’s
original, classic 14-LP (also available on cassettes and CD)
“Oldies But Goodies” series:

OLDIES BUT GOODIES, VOL. 1

THE MOONGLOWS, "'Sincerely”

THE PENGUINS, “Earth Angel”

THE TEEN QUEENS, “Eddie My Love"”

JOHNNIE & JOE, “Over The Mountain, Across The Sea”
DON JULIAN & THE MEADOWLARKS, “Heaven And Para-
dise”

THE MEDALLIONS, "“The Letter”

THE JAGUARS, “The Way You Look Tonight”

SANTO & JOHNNY, “Sleepwalk”

PAUL ANKA, “Put Your Head On My Shoulder”

SONNY KNIGHT, “Confidential”

JIMMY REED, “Big Boss Man”

SHIRLEY & LEE “Let The Good Times Roll”

BUDDY HOLLY & THE CRICKETS, "“That'il Be The Day"
CHUCK BERRY, “Maybellene”

THE CADETS, “Stranded In The Jungle”

LLOYD PRICE, “Stagger Lee"”

ETTA JAMES, “Dance With Me Henry (Wallflower)”

OLDIES BUT GOODIES, VOL. 2

DANNY & THE JUNIORS, “At The Hop”

BIG JOE TURNER, “Shake, Rattle And Roll”
CURTIS LEE, “Pretty Little Angel Eyes”

THE BEACH BOYS, “‘Barbara Ann"

THE NEWBEATS, "Bread And Butter”

THE EDSELS, “Rama Lama Ding Dong”

PAUL ANKA, “Diana”

THE EVERLY BROTHERS, *“Bye Bye Love"

SHADES OF BLUE, “Oh How Happy"

THE LARKS, “The Jerk”

THE MURMAIDS, “Popsicles And Icicles”

MEL & TIM, “Backfield In Motion™

FATS DOMINO, “Blueberry Hill”

FREDDY FENDER, "‘Before The Next Teardrop Falls”
JESSE BELVIN, “Goodnight My Love”

THE TEDDY BEARS, “To Know Him Is To Love Him"
BRIAN HYLAND, “Sealed With A Kiss"

OLDIES BUT GOODIES, vOL. 3
THE MONKEES, “I'm A Believer”
LESLEY GORE, “it's My Party”
THE TURTLES, “She’'d Rather Be With Me"”
THE BEACH BOYS, “Surfin' Safari"
(Continued on page 0O-9)

Art with Big Joe Turner in 1971.

(et

To An
OLDIE
Whose
A Real
GOODIE

From His Friends
JIMMY BEAUMONT
and the
SKYLINERS

and

JOE ROCK
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Art wnth Conme Valenzuela Ritchie Valens’ mother in
1987 at wrap party for the movie version of “La Bamba.”

‘OLDIES BUT GOODIES’

(Continued from opposite page)

FRANKIE FORD, “‘Sea Cruise”

RAY STEVENS, “Everything Is Beautiful”

THE DEL VIKINGS, “Come Go With Me”

DAWN FEATURING TONY ORLANDO, "Tie A Yellow Ribbon
'Round The Old Oak Tree”

BETTY EVERETT, “ ‘Shoop Shoop’ Song (It's In His Kiss)”
PRESTON EPPS, “Bongo Rock”

HUEY SMITH & THE CLOWNS, "Don’t You Just Know It”
THE DELLS, “Oh What A Night”

THE SHIELDS, “You Cheated”

THE PLATTERS, “My Prayer”

THE PENGUINS, ""Memories Of El Monte”

JERRY BUTLER & THE IMPRESSIONS, "‘For Your Precious
Love”

MORRIS ALBERT, “Feelings”

OLDIES BUT GOODIES, vOL. 4

CREEDENCE CLEARWATER REVIVAL, “Proud Mary”
BUDDY HOLLY, *'Peggy Sue”

THE SHIRELLES, "*Soldier Boy"”

THE TURTLES, “It Ain't Me Babe"”

JERRY LEE LEWIS, “Whole Lot of Shakin’ Going On”
JEANNIE C. RILEY, "Harper Valley P.T.A."”

CARL PERKINS, “Blue Suede Shoes”

THE EVERLY BROTHERS, “Bird Dog”

MICKEY & SYLVIA, “Love Is Strange”

BIG BOPPER, *‘Chantilly Lace”

THE RAYS, “Silhouettes”

GLORIA MANN, “Teenage Prayer”

B.J. THOMAS, “I'm So Lonesome | Could Cry”

TON! FISHER, “The Big Hurt”

THE JIVE FIVE, “My True Story”

RITCHIE VALENS, “Come On Let's Go”

SANDY NELSON, “Teen Beat’

OLDIES BUT GOODIES, VOL. 5

THE SKYLINERS, *Since | Don’t Have You”
ROSIE AND THE ORIGINALS, “Angel Baby”
THE ELEGANTS, “Little Star”

KATHY YOUNG, “A Thousand Stars”

THE DREAMLOVERS, “When We Get Married”
SHEP & THE LIMELITES, “Daddy’'s Home"
THE PARADONS, “Diamonds And Pearls”
BOB & EARL, “Harlem Shuffle”

JEAN KNIGHT, “Mr. Big Stuff”

DION, “The Wanderer”

THE SHIRELLES, “Mama Said"”

JOHNNIE TAYLOR, “Who's Makin' Love"
BOBBY LEWIS, “Tossin’ And Turnin'”
BOBBY DAY, “Rockin’ Robin"

THE DOMINOES, “Sixty Minute Man”

THE HOLLYWOOD ARGYLES, "Alley Oop"

OLDIES BUT GOODIES, VOL. 6

DEE CLARK, “Raindrops”

THE SHANGRI-LAS, *“‘Remember (Walking In The Sand)"
GENE CHANDLER, “Duke Of Earl”

THE ISLEY BROTHERS, “Twist And Shout”

DEE DEE SHARP, “Mashed Potato Time”

DION AND THE BELMONTS, “A Teenager In Love”

THE SKYLINERS, “This | Swear”

Congratulations

R
LABO)

on your
30th Anniversary

Keep rockin’ with the oldies!

Looking forward to
many more years —
from all your friends at

FAERMARK

CASSETTES ¢ CDS °* DIGITAL MASTERING
COMPLETE PACKAGING & PRINTING
FOR ALL YOUR AUDIO NEEDS

1201 OLYMPIC BOULEVARD ¢ SANTA MONICA, CA
213/450-2898 ¢ FAX 213/452-0807

(Continued on page O-10)
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Congratulations!

THANKS ART, FOR LETTING US BE A PART OF IT ALL.

(DARINA = fds

FDS Labs, Inc. -

COMPACT
Full Dimensional Sound
WE SPECIALIZE IN COMPACT DISC PREPPING g @
4007 W. 6th Street, Los Angeles, CA 90020

(213) 383-2155 ® FAX: (213) 383-2158 DIGITAL AUDIO

Post production and sound restoration for the motion picture. television and record industries.

v e R o e S e e
The High Quality,

L.ow Cost Source

J R ELLIOTT INC. e LITHOGRAPHERS

300 Thor Place, Brea, California 92621 / (714) 529-0711 (213) 691-1749

ART,
CONGRATULATIONS It's something ...
v . .
e s and it's sentimental ...
BEST WISHES FROM

THEUZI$BROS On behalf of all the friends
WILL ROC you've known before . . .since
BOBDOG your days spinning platters at

KEI:L STRSQG . the old Scrivner’s Drive-Ins years

ago . . .WE take particular pride
in congratulating YOU on your
great contribution towards the
preservation of early ROCK '’
ROLL.

Fondest Regards,

ml S Bﬁw JIMMIE (who does know how to spend a buck in
the right places) & MARV

MOREY ALEXANDER /JERRY HELLER
(213) 374-0611 (818) 702-9276

-
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‘OLDIES BUT GOODIES’

(Continued from page 0-9)

THE AD LIBS, “The Boy From New York City”

BILL DOGGETT, “Honky Tonk, Part One”

BILL DOGGETT, “Honky Tonk, Part Two"

JERRY LEE LEWIS, “Breathless”

LITTLE CAESAR & THE ROMANS, “Those Oldies But Good-
ies (Remind Me Of You)”

THE FIREFLIES, *You Were Mine”

GLADYS KNIGHT & THE PIPS, "“Every Beat Of My Heart”

OLDIES BUT GOODIES, VOL. 7

THE CHAMPS, “Tequila”

DION, “Runaround Sue”

THE EVERLY BROTHERS, "“Wake Up Little Susie”
JERRY LEE LEWIS, “What'd | Say”

JIMMY JONES, “Handy Man”

THE TURTLES, “Elenore”

BRENTON WOOD, “Oogum Boogum”

THE DRAMATICS, “In The Rain"

TOMMY EDWARDS, “It's All In The Game"

THE PARIS SISTERS, “I Love How You Love Me”
THE CHIMES, “Once In A While"”

RITCHIE VALENS, "“Donna”

MARK DINNING, “Teen Angel”

JERRY BUTLER, ‘‘He Will Break Your Heart”
BILL DEAL & THE RHONDELLS, *“I've Been Hurt”
B. BUMBLE & THE STINGERS, “Bumble Boogie”

OLDIES BUT GOODIES, VOL. 8

THE SUPREMES, “Where Did Our Love Go”
THE COASTERS, “Charlie Brown”

BOBBY DARIN, “‘Splish Splash”

RITCHIE VALENS, *La Bamba”

LITTLE RICHARD, “Rip It Up”

EDDIE COCHRAN, “Summertime Blues”
THE SURFARIS, “Wipe Out”

THE BEACH BOYS, “Good Vibrations”

THE NEWBEATS, “Run Baby Run”

THE CHIFFONS, "“Sweet Talkin’ Guy”
MARVIN GAYE, “How Sweet It Is”

THE DRIFTERS, “On Broadway”

THE O’KAYSIONS, “Girl Watcher”

THE CORSAIRS, "“Smokey Place”

EDDIE HOLMAN, “Hey There Lonely Girl”
THE JAYNETTES, “Sally, Go 'Round The Roses”
PAUL ANKA, "Puppy Love"

OLDIES BUT GOODIES, VOL. 9

THE BOBBY FULLER FOUR, ‘| Fought The Law”
BRENTON WOOD, “Gimme Little Sign”

THE CASINOS, “Then You Can Tell Me Goodbye"”
DON & JUAN, “What's Your Name”

TiMI YURO, “Hurt”

JAN & DEAN, “Heart And Soul”

JEWEL AKENS, “The Birds And The Bees"

DEL SHANNON, “Runaway"

BOBBY DAY, “Over And Over”

JERRY LEE LEWIS, "High School Confidential”

THE CRESTS, “Step By Step”

THE KNICKERBOCKERS, ‘“‘Lies"”

BOBBY “BLUE" BLAND, “Turn On Your Love Light”
DOBIE GRAY, “The ‘In’ Crowd"”

CATHY JEAN & THE ROOMATES, “Please Love Me Forev-

(Continued on opposite page)

¥

Art with Stevie Wonder and Dick Clark at the American
Music Awards in the '70s.
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‘OLDIES BUT GOODIES’

(Continued from opposite page)
J. FRANK WILSON, “Last Kiss”

OLDIES BUT GOODIES, VOL. 10

THE RIGHTEOUS BROTHERS, “You've Lost That Lovin’
Feelin' "

THE SHIRELLES, “Dedicated To The One | Love”
FRANKIE AVALON, “Venus’

THE PLATTERS, “Only You"

THE TUNE WEAVERS, “‘Happy, Happy Birthday Baby"
THE DUPREES, “You Belong To Me”

JOHNNY ACE, “Pledging My Love”

JERRY BUTLER & BETTY EVERETT, “Let It Be”
JIMMY REED, “Bright Lights, Big City"”

DOBIE GRAY, “Drift Away”

SAM THE SHAM & THE PHARAOHS, “Wooly Bully”
CHUCK BERRY, “Roll Over Beethoven"

BO DIDDLEY, “Bo Diddley”

ERNIE FIELDS, “‘In The Mood"

FATS DOMINO, “My Blue Heaven”

THE CRESTS, “The Angels Listened In"

THE OLYMPICS, “(Baby) Hully Guily”

OLDIES BUT GOODIES VOL. 11

THE DIAMONDS, “Little Darlin™’

THE KINGSMEN, “Louie, Louie”

THE SOUL SURVIVORS, “Expressway To Your Heart”
THE ANGELS, “My Boyfriend's Back”

FREDDY CANNON, “Palisades Park’

THE EVERLY BROTHERS, “When Will | Be Loved"”
THE RIGHTEOUS BROTHERS, “Soul And Inspiration”
THE DIXIE CUPS, “Chapel Of Love”

WILLIAM DeVAUGHN, “Be Thankful For What You've Got”
BOBBY HEBB, “Sunny”

BETTY EVERETT, “You're No Good”

JIMMY REED, “Baby What You Want Me To Do”
TERRY STAFFORD, *‘Suspicion”

DALE AND GRACE, “'m Leaving It All Up To You"

L
i) A L
__ o A e v R
: e A G haaas R o o
i %

Y F 4§ &
= i

Classics IV, “Traces”

LITTLE ANTHONY & THE IMPERIALS, “Going Out Of My
Head"

HARVEY & THE MOONGLOWS, “Ten Commandments Of
Love”

OLDIES BUT GOODIES, VOL. 12

THE TROGGS, “Wild Thing"”

CHUCK BERRY, “Sweet Little Sixteen”
JERRY LEE LEWIS, “Great Balls Of Fire"”
MUSIC EXPLOSION, “A Little Bit O'Soul”
FONTELLA BASS, “Rescue Me"

THE CONTOURS, “Do You Love Me"

THE BOX TOPS, “The Letter”

THE CHIFFONS, “One Fine Day”

DION & THE BELMONTS, “I Wonder Why"'
JAMES & BOBBY PURIFY, “I'm Your Puppet”
RUBY & THE ROMANTICS, “Our Day Will Come”
THE IMPRESSIONS, “Gypsy Woman"

THE DELFONICS, “La La Means | Love You"
PEACHES & HERB, “Reunited”
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Art Laboe and Sandy Nelson of “Teen Beat” fame at Holly-
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LENNY WELCH, “Since | Fell For You"
THE EVERLY BROTHERS, “All | Have To Do Is Dream”
PAUL ANKA, “Lonely Boy"

OLDIES BUT GOODIES, VOL. 14

BILL HALEY & THE COMETS, “Rock Around The Clock™
MARTHA & THE VANDELLAS, “Dancing In The Street”
THE McCOYS, *Hang On Sloopy”

WILSON PICKETT, “Funky Broadway"

THE CHIFFONS, “He's So Fine”

LOU CHRISTIE, “Lightening Strikes”

THE SHIRELLES, “Will You Still Love Me Tomorrow"
LLOYD PRICE, “Just Because”

ALICIA BRIDGES, “I Love The Night Life"”

THE DRAMATICS, “What You See Is What You Get”
DIONNE WARWICK, “Don't Make Me Over”

THE CRESTS, “16 Candles”

BOBBY HELMS, “My Special Angel”

BRENDA LEE, “I'm Sorry”

THE PLATTERS, "“Smoke Gets In Your Eyes”

DINAH WASHINGTON, “Unforgettable”

JACKIE DeSHANNON, “What The World Needs Now"

OLDIES BUT GOODIES, VOL. 15

JOE HINTON, “Funny (How Time Slips Away)"

BARBARA LEWIS, “Hello Stranger”

AL WILSON, “Show And Tell”

TIERRA, “Together”

GLADYS KNIGHT & THE PIPS, “The Best Thing That Ever
Happened To Me”

DEON JACKSON, *‘Love Makes The World Go Round”
DIONNE WARWICK, “Walk On By"

CLIMAX, “Precious And Few"”

THE TURTLES, “Happy Together”

ROY HEAD, "‘Treat Her Right”

THE SHANGRI-LAS, “Leader Of The Pack”

SHOCKING BLUE, “Venus'

GEORGE BAKER SELECTION, “Littte Green Bag”

BILL DEAL & THE RHONDELS, “What Kind Of Fool Do You
Think | Am”

WAR, “Low Rider”

Congratulations

ART

from one

OLDIE
BUT
GOODIE

to another...

TOWER RECORDS

AND THE

CEMA

SPECIAL MARKETS

A DIVISION OF CAPITOL-EMI MUSIC, INC.

ART LABOE - PAUL POLITI

MEN & WOMEN OF

ORIGINAL SOUND ENTERTAINMENT
UPON THE AUSPICIOUS OCCASION OF

30 YEARS OF "OLDIES BUT GOODIES"

CEMA SPECIAL MARKETS  MUSIC LICENSING FOR
FILM-TELEVISION-COMMERCIALS

CONTACT: EDDIE LAMBERT, Director of Music Licensing
¢/0 CEMA Special Markets ® 1750 North Vine Street, Hollywood, CA 90028
(213) 960-4651 » FAX: (213) 960-4666
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PRINTING TYPESETTING
GRAPHICS s i i COPYING

(213) 465-4144

6613 Sunset Blvd., Hollywood, CA 90028

Quality Printing at Competitive Prices

CONGRATULATIONS ART ON YOUR 30TH
AND TO
PAUL AND ALL THE STAFF AT

ORIGINAL SOUND

V. r /«*
SHELBY S. SINGLETON, JR. /AN " JOHN A. SINGLETON

SUN ENTERTAINMENT CORPORATION

3106 BELMONT BOULEVARD ® NASHVILLE, TENNESSEE 37212 USA

To An Outstanding
Rock and Roll Magician...

And To Your Continued
Success, Art!
Richard E. Gilbert, Esq.

CONGRATULATIONS

ART LABOE
and

Criginal Sound
on your 30th Anniversary
[ J
Allen Hyman
and the Law firm of Nagler & Schneider

ENTERTAINMENT

(Continued from page 0-6)

ment in movies, | knew this was a direction we should keep
exploring.”

That instinct was indeed correct, for hundreds of films
and television shows later, Original Sound is still actively in-
volved with the Hollywood creative process. Even prior to
Politi’s revelation, Original Sound had been a pioneer in the
use of records in films, having helped first-time director
George Lucas line up appropriate music for his film, “Ameri-
can Graffiti.” Because Original Sound Entertainment owns
or represents a combination of over 20,000 masters and
songs, the film and TV industries frequently turn to the com-
pany. “Lethal Weapon 2,” "Stand By Me,”" ''La Bamba,"”
“Colors,” and "Good Morning Vietnam’" are just a few of the
films they have worked on. Politi notes that this is one of the
most rewarding aspects of his work. ““I like the challenge of
finding just the right song to suit the scene. But the best mo-
ment for me is when they don’t necessarily need a song that
was a hit. There are so many great songs that never got the
right exposure, and are just sitting on a shelf—it's a sin. It's
a great feeling to get a really good, but little known song into
a movie that will give it the attention it deserves.”

Another outlet for the large library of masters (which in-
clude the catalogs of Sun Records, Del-Fi, Buddah, Kama
Sutra, Coed, Laurie, and CBS Special Products) lies in li-
censing the songs in conjunction with product tie-ins. Corpo-
rations such as Coca-Cola, Burger King, Hershey’'s, Domi-
noes, Reebok, and Pizza Hut have all utilized Original
Sound's songs and/or masters when putting together cas-
sette tapes as premium items. Hallmark has turned to Origi-
nal Sound for their upcoming nostalgia product-line, which
will include a complete birthday party kit—hats, balloons,
napkins and such, all featuring the phrase (appropriately
enough) “Oldies But Goodies!"” Besides licensing the use of
the phrase to Hallmark, Original Sound has exclusive rights
on all music in the promotion.

Although many years have passed since Paul Politi first
began working with Original Sound, his enthusiasm for his
work is stronger than ever. *“Working with Art is great. | real-
ly mean that. And the job is great because | never get
bored—it all starts with the music, but look at all we do . ..
films, TV, the game. We've owned a nightclub, a radio sta-
tion . . . we even made music trading cards!’ Politi is current-
ly hard at work finishing up an album by Original Sound art-
ist Jakki O, whose sexy R&B ballad was featured in the film
“Shag.” On Jakki O: “We really expect big, big things. She's
got a great, sensuous voice, and she’s a totally unique talent.
We're not following in anyone's footsteps here. We've ai-
ready got her in some upcoming movies, and once the al-
bum'’s released—Ilook out!” When Politi expresses his excite-
ment over this latest project, it's with the same boyish
enthusiasm that most probably convinced Del-Fi executives
to take a chance on an unknown teenager. “If there’s one
gift | have, it's this: | know a winner when | see one.” With
that in mind, it would seem that he’s found a winner not only
in Original Sound, and in its founder Art Laboe, but in a ca-
reer that fulfills and gratifies. “It's great, really. | like what |
do ... lactually look forward to coming to work. | guess I'm a
very lucky person.”

G
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ART LABOE

(Continued from page O-4)

much imitated today, and is a major factor in the record in-
dustry, and television nationally.

It began with Original Sound Records’ first hits, “Bongo
Rock” and "‘Teen Beat,” then expanded to the unexpected
national sales of the “Oldies But Goodies™ albums. Vol. | was
on Billboard’s top 100 for a mind boggling 183 weeks!

“Hits out of the box,” Art says proudly.

In the next three decades he oversaw the steady growth of
a company that expanded its OBG base to 14 volumes, and
saw sizable single hits from the Music Machine (' Talk Talk”)
and R&B hits from Dyke & The Blazers (*'Funky Broadway™).

But like the musician who keeps his day job, Laboe kept
DJing throughout the '60s, walking that conventionally suc-
cessful path til a new opportunity knocked. As the 1970s
dawned, FM "“underground’’ radio was very popular, and La-
boe saw it as an opportunity— to go the other way. Hosting
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an oldies show on the popular KPPC in Pasadena in 1970,
and then broadcasting, on tape, from XPRS (50,000 watts
from Tijuana, selling OBG albums) Art got wind of a major
station format change about to happen.

“RKO Radio announced a new direction for its L.A. outlet,
changing it to underground music and calling it KRTH. Be-
fore the change took effect, | met with the new station man-
ager and convinced him to swing over to all oldies—and |
put it together for them.”

KRTH-FM prospered as L.A.'s, and the nation’s, first all-
oldies station. In 1975, Laboe resigned as consultant and
air personality at KRTH, and became program director, air
personality and sales consultant to the moribund KRLA, and
rocketed his time slot to big ratings.

He started his live broadcasts from Ciro's again— only
now he owned the club and renamed it *‘Art Laboes’s Oldies
But Goodies Club.”

It was a huge success. He'd broadcast live on KRLA from
upstairs, and people would dance to live music downstairs.
The club did turn away business for all of its six years, and
then it was sold to The Comedy Store.

“It was great fun, but time-consuming, and not profitable
enough. | was running a radio station, and a record company
too, so | had to go with my priorities. People sure remember
it though! | still get calls at the office asking who's playing
there!”

After that, he kept his hand in the “oldies” as an on-air
personality, program director, and consultant. Currently, he
can be heard on KRLA “strictly as an on-air personality,
though management or ownership may be in the near future
at some station or network.”

And, of course, now, in 1990, he's expanded Original
Sound to accommodate the advent of CDs, making new and
exciting couplings of older material (stretching now into the
1970s and 1980s), as well as the current spate of new sin-
gle releases such as "Viva Salsa” and the hot new dance
tune, ‘Lambada” by ALMA, “Nothin' But A Gangster” by the
Uzi$Bros, and ““Oooh Aaah’ by Jakki O.

Obviously, Art's kept busy professionally, but personally

Art Laboe and Robert Wagner, 1958.

zations.

The Art Laboe Foundation Inc. is involved in many proj-
ects. Support includes such causes as Children of the Night
and Covenant House to Greenpeace and the Cousteau Soci-
ety. For the past 10 years, donations have also included
yearly scholarships to East Los Angeles area’s Roosevelt,
Lincoln, Garfield and Washington High Schools. Art wants to
try and pay back to his greatest supporters a little of the
happiness they've given him.

Art Laboe has had many other highlights in his life. One
that shines especially bright is a star on the Hollywood Walk
of Fame in the broadcasting category. The star is located on
the southwest corner of Hollywood Boulevard and Highland,
in the heart of Laboe’s favorite hang outs of the '50s.

“You could pick an easier business than the record busi-
ness,” he says. “‘You record the music, package the product,
have it pressed and shipped and every step of the way you
have to be alert—it keeps you on your toes, that's for sure.
But | wouldn't have it any other way. I'm having a ball.”

And somewhere, somehow, for those two FBI men who
came to put a stop to his bootleg station so many years ago,

he’s been active too. He has strong civic pride, and his activ- Art hopes he's put a smile on their faces, too.  ART FEIN
Art Laboe and Les Baxter, right. ities have been endorsed by over 200 public service organi-
“Oldies But Goodies”
Congratulations
Original Sound Enterlainment
on your
30th Anniversary
|
|
®
The Congratulations Art on 30 original years...
M USiC|a nd Rock N’ Roll wouldn’t be the same without you.
G rou p MCA SPECIAL MARKETS & PRODUCTS
.MCA RECORDS
© 1989 MCA RECORDS, INC
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THANK YOU AR LA

Your insight and dedication,
helped make the music |
industry what it is today.

" THE FUTURE IS IN THE PAST

Best Wishes From The
1950's-1960’s Nostalgia Hits Mayvens

Tom Bonetti
Cristin Allen

Phone 213-876-9615 FAX 213-851-8162

CELEBRITY LICENSING INC.

Congratulations

Congratulations to you and Original Sound on
your 30th Anniversary.

[ was one of your first distributors and proud to say
an d a[ [ th e Gang at we're still doing good business today!
ORIGINAL SOUND

BRUCE MORGAN

. . Sid Talmadge
Guild Music Co. ' J

2016 Plaza de Cielo
Las Vegas, NV 89102
873-1738

Your friend,

(B EEEL<~ 1

Dear Art,

Congratulations on your 30th {ear - but we go

back further to the days when I fronted the “Artie Ad

Shaw Band” and my CBS variety show. Thanks for LeTiith

all your help through the years with the careers of '

my Del FI artists; Sam Cooke, The Bobby Fuller Blood saves lives. And your company can
Four, Ritchie Valens, Barry White, Ron Holden, make a major contribution to the constant
David Gates, Frank Zappa, Little Caesar & The need for blood in your community. Please
Romans, Johnny Crawford, The Fifth Dimension, contact your local Red Cross Chapter to
and others. see how easy it is to hold a blood drive at

your company.
Looking forward to another 30 years together
with you when Oldies will still be Goodies.

GIVE BLOOD, PLEASE +

American
Red Cross

Bob Keane

THE ‘OLDIES BUT
GOODIES 21 SERIES’
ON CD

DICK CLARK'S ALL TIME 21 HITSVOL. 1

THE PLATTERS, “Smoke Gets In Your Eyes”

THE PENGUINS, “Earth Angel”

THE SKYLINERS, “Since { Don’t Have You"

RITCHIE VALENS, “Donna"

THE CRESTS, 16 Candles”

THE TEDDY BEARS, “To Know Him Is To Love Him”
DION & THE BELMONTS, “A Teenager in Love"”
CONNIE FRANCIS, “Who's Sorry Now"

PAUL ANKA, “Diana"’

THE CHORDETTES, “Lollipop”

THE EVERLY BROTHERS, “Wake Up Little Susie”
CARL PERKINS, “Blue Suede Shoes"

FREDDY CANNON, “Tallahassee Lassie'

JERRY LEE LEWIS, “Whole Lotta Shakin’ Goin’ On"
HUEY “PIANO"” SMITH & THE CLOWNS, “Rockin’ Pneumo-
nia & The Boogie Woogie Flu”

FRANKIE FORD, “‘Sea Cruise”

BOBBY DAY, “Rockin’ Robin"

THE OLYMPICS, “Western Movies”

THE DIAMONDS, “The Stroll”

LITTLE CAESAR & THE ROMANS, “Those Oldies But Good-
ies”

THE SPANIELS, “Goodnight Sweetheart”

DICK CLARK’S ALL TIME 21 HITS VOL. 2
DION, “The Wanderer”

DEL SHANNON, “Runaway”

FREDDY CANNON, “Palisades Park"
JOHNNY TILOTSON, “Poetry In Motion”
BETTY EVERETT, **Shoop Shoop Song”
JIMMY CLANTON, “Venus In Blue Jeans"
THE SHIRELLES, “Soldier Boy"”

THE EVERLY BROTHERS, “Till | Kissed You"
THE DIXIE CUPS, “Chapel Of Love"

GENE CHANDLER, “Duke Of Eart”

CURTIS LEE, “Pretty Little Angel Eyes”
BOBBY LEWIS, “Tossin' And Turnin'’

THE SHANGRI-LAS, “Leader Of The Pack”
TERRY STAFFORD, “Suspicion”

PETULA CLARK, “Downtown’

THE O'KAYSIONS, "“Girl Watcher”
BRENTON wWOOD, “Gimme Little Sign”

BOB & EARL, “Harlem Shuffle”

THE DUPREES, “You Belong To Me"
GLADYS KNIGHT & THE PIPS, “Every Beat Of My Heart”
THE CASINOS, “Then You Can Tell Me Goodbye”

(Continued on opposite page)
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Art Laboe and Jayne Mansfieid, 1966. Art produced er
record for Original Sound.
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‘21 SERIES’

(Continued from opposite page)

21 LEGENDARY SUPERSTARS

BILL HALEY & THE COMETS, “Rock Around The Clock”
CHUCK BERRY, “Rock And Roll Music”

LITTLE RICHARD, “Long Tall Sally”

JERRY LEE LEWIS, “Great Balls Of Fire”

BUDDY HOLLY & THE CRICKETS, “Maybe Baby"”
CARL PERKINS, “Blue Suede Shoes"

BO DIDDLEY, “Bo Diddley"

FATS DOMINO, “I'm In Love Again”

THE EVERLY BROTHERS, “Bye Bye Love”
RITCHIE VALENS, “La Bamba”

JAMES BROWN, “‘Papa’s Got A Brand New Bag”
MARVIN GAYE, “How Sweet It Is”

SUPREMES, “Where Did Our Love Go”

DION, “The Wanderer”

PAUL ANKA, “Diana”

THE BEACH BOYS, “Help Me Rhonda”

JAN & DEAN, “Dead Man'’s Curve”

THE MONKEES, “I'm A Believer”

DIONNE WARWICK, “Walk On By"

SMOKEY ROBINSON, “Tracks Of My Tears”
GLADYS KNIGHT & THE PIPS, “Midnight Train To Georgia”

21 ROCK N’ ROLL HITS AT THE MOVIES
SMOKEY ROBINSON, “Tracks Of My Tears"
SMOKEY ROBINSON, “You've Lost That Lovin Feelin’
EVERLY BROTHERS, “Will You Love Me Tomorrow™
DEL SHANNON, “Runaway"”

SPENCER DAVIS GROUP, “Gimme Some Lovin' "
LITTLE RICHARD, “Tutti Frutti”

JERRY LEE LEWIS, “‘Great Balls Of Fire"”

CARL PERKINS, “Blue Suede Shoes”

DION & THE BELMONTS, ‘| Wonder Why"
BEACH BOYS, “Surfin’ Safari”

RIVIERAS, “California Sun”

THE KINGSMEN, “Louie Louie"

WAR, *‘Low Rider”

GENE CHANDLER, “Duke Of Earl”

GARY U.S. BONDS, “Quarter To Three”

RITCHIE VALENS, “La Bamba”

THE CHAMPS, “Tequila”

THE DIXIE CUPS, “Chapel Of Love”

THE SKYLINERS, “This | Swear”

JAKKI “0O,” “O00 AAAH"

DEAN MARTIN, “That's Amore”

ORIGINAL SOUND

(Continued from page O-3)

ping around L.A. in the 1960s, and spent time around the
offices: He wrote “Those Oldies But Goodies Remind Me Of
You" for Little Caesar & The Romans back in 1961.

*Academy Award-winning composer Jack Nitsche, for a
time, ran the order desk at Original Sound, and co-wrote
songs with Laboe in the early 1960s.

*Harry Nilsson cut demos in the still-standing Original
Sound Studios in the 1960s, as did Carole King and many
other songwriters. Jam sessions there included King, Rich-
ard Perry, Mickey Dolenz and Joni Mitchell.

*Frank Zappa came in frequently in the early 1960s ped-
dling songs, and sometimes placing them; his tune ‘‘Memac-
ries Of El Monte” (co-written with Ray Collins) was recorded
by The Penguins, and remains an Original Sound evergreen.

*A deep-voiced singer with the determination to “make-
it" was at Original Sound through the 1960s and early

1970s til he finally got the hit he was after. His name: Barry

White.

All in all, Original Sound has stayed afloat—in a business
where turnover is extremely rapid—by changing with the
times.

“It might look like we’re running in place, just selling old-
ies here,”” says Laboe, “but there's a lot more to it than that.
Tastes change, technologies change, competition comes
and goes, and we react to it. We're running in place part of
the time alright, but we're not standing stilll”

Indeed, in a business climate beset with mega-power cor-
porate mergers, the very existence of Laboe's compact, in-
dependent and SUCCESSFUL operation is an inspiration to
all.

CREDITS: Executive Editor, Nanette Leone; Editorial by Art
Fein and Rick Rodgers, L.A. freelance music writers; Cover
& design, Steve Stewart.

And Coming This Spring An opp ortunity
GLORIA ESTEFAN & is a great gift . ..
Miami Sound Machine
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Vid Mags Borrow Page From Pubs
Subs, Ads Are Key Marketing Tactics

B BY PAUL TAUBLIEB

NEW YORK—Taking their cue from
the publishing industry rather than
the home video business, a small but
rapidly growing group of companies
believe the much-ballyhooed, but
largely unfulfilled, promise of spe-
cial-interest programming will finally
be realized through the creation of
subscription- and advertising-sup-
ported video magazines.

Like their print counterparts, video
magazines are targeted to a specific
audience and are published on a regu-
lar schedule. They are generally
structured along the lines of -print
publications, with departments, fea-
tures, and special sections. And like
their print brethren, virtually all wel-
come advertising—with open arms.

The dozen or so video magazines
that are being published can be divid-
ed into two categories: those targeted
to niche markets and those aimed ata
broad-based, general-interest audi-
ence and designed primarily for retail
distribution.

The specialty publications are dis-
tributed almost exclusively through a
paid annual subscription, usually cov-
ering four issues a year. They include
the esoteric RC Video Magazine, for
radio control hobbyists, the arcane
Art Today, which chronicles the
avant-garde of the New York art
world, and the more mainstream
Wide World Of Golf, a joint venture
between Jack Nicklaus Productions,
ABC Sports, and Video Magazines
International. (These ‘“narrowcast”
video magazines will be explored fur-
ther next week in the second part of
this article.)

The other group of video maga-
zines, though smaller than the niche
category, has the potential to create a
dynamic video publishing business,
possibly altering the landscape of the
publishing industry itself. However,
the nontheatrical home video busi-
ness has heard these claims—usually
painfully unrequited—before.

If a large-scale video magazine
business is to emerge, it will, at least
initially, consist of video publications
with broad appeal, created primarily
for single-copy distribution at sell-
through prices and available at su-
permarkets, newsstands, and mass
merchants.

There are two main ventures in
this area that will set the stage for,
and perhaps become the major play-
ers in, this emerging business. One is
a video newcomer, Majestic Video
Publishing; the other is a current sell-
through leader, GoodTimes Home
Video.

Of the two, the most closely

watched effort is Majestic Video Pub-
lishing’s “Persona Video Magazine.”
It is the subject of intense scrutiny
and great interest not only within the
small community of video magazines,
but by the publishing industry as a
whole.

Described by its editor-inchief, Ka-
ren Jackovich, as “a combination of
‘Entertainment Tonight,’” ‘Barbara
Walters Special,” and People maga-
zine,” Persona is currently wrapping
up its four-issue regional test, prepar-
ing for its national rollout in May.

A fifth issue of the Persona will
carry a June cover date and ship in
May. It represents the first phase of
a national rollout, and will appear in
30 of the top 40 markets nationwide.

By the time the rollout is complete,
with the sixth issue, some 600,000
units, appearing thereafter on a
monthly basis and retailing at $4.95
each, will be available at approxi-
mately 100,000 supermarket check-
out counters around the country,
says Majestic’s president, Charles
Goldstein.

Majestic hopes to have the sixth is-

UK. Vid Firm

B BY PAUL SWEETING

NEW YORK—Strand VCI PLC, a
U K.-based duplicator and supplier of
budget-price videos, has launched a
North American subsidiary. Headed
by Colin Walkden, the new company,
to be based in Santa Monica, Calif.,
will be called Strand VCI Entertain-
ment.

The U.S. expansion represents the
fulfillment of a plan first disclosed in
November, after an $81 million man-
agement buyout of Prestwich Hold-
ings resulted in the formation of
Strand VCI PLC (Billboard, Nov. 18).
The buyout was backed by Chase
Manhattan Bank, Chase Investment
Bank, and the Charterhouse Bank.
The financing also provided $63 mil-
lion in working capital.

The first release from the U.S.
company will be a series featuring
Thomas The Tank Engine, a chil-
dren’s character popular in Europe
and featured on a children’s TV pro-
gram airing here on PBS. The series
is produced by New York-based Qual-
ity Family Entertainment and fea-
tures narration by former Beatle
Ringo Starr.

In Europe, VCI has sold in excess
of 1 million copies of three titles in
the series, the company says.

Strand VCI PLC is a holding com-
pany composed primarily of Strand

sue fully placed by June 15. Interest-
ingly, it will be marked “Issue No. 1”
because it is the magazine’s first na-
tionally distributed edition.

For now, Goldstein is bankrolling
Persona himself—an investment con-
servatively estimated at $20 million-
plus—with family money generated
by the sale of Postal Instant Press, a
company started by Goldstein’s fa-
ther.

For the future, however, Majestic
has retained the investment banking
firm of Dean Witter Reynolds to
work in conjunction with the World
Trade Bank and Security Pacific Na-
tional Bank to explore options for
long-term secondary financing. Ac-
cording to Goldstein, Majestic is seek-
ing financing in the range of $20 mil-
lion-$40 million, and is considering
private and public placement.

Underscoring Persona’s roots in
the magazine publishing business,
Majestic went outside the video in-
dustry for distribution. Getting all
those copies onto the prime real es-
tate of checkout counters is the re-

(Continued on page 46)
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House Call. Chances are this little boy at the Methodist Hospital in Minneapolis
will remember his tonsillitis for a long time, as he was visited by Teenage Mutant
Ninja Turtle Donatello during his stay. Charlie Devitt, wife of International Video
Entertainment’s Mike Devitt, donned the costume recently to cheer up some of
the hospital’s younger residents.

Strand VCI Launches U.S. Subsidiary

Magnetics Ltd. and The Video Collec-
tion Intl. Strand Magnetics is a lead-
ing European duplicator and supplier
of blank tape and cassette shells.

The Video Collection, launched in
1985, was a sell-through pioneer in
the UK., offering movies, children’s
titles, music video, and special-inter-
est programs priced at the equivalent
of about $11. The company claims it
has a 20.2% share of the U.K. sell-
through market, ahead of Warner
Home Video and CIC, a joint venture
between MCA and Paramount.

Strand VCI PLC had sales in ex-
cess of $250 million last year.

The company has a “portfolio of
rights” for the North American mar-
ket covering about 1,000 titles, ac-
cording to Steve Ayers, chief execu-
tive of VCI. “Some of that will not be
suitable for the U.S.,” Ayers says.
“We will be very selective about what
we will release. We are aware of the
differences between the North Amer-
ican and European markets.”

In addition to its existing catalog,
the company has earmarked $10 mil-
lion this year for U.S. product acqui-
sitions.

The company plans to release 24 ti-
tles in the next 12 months. The first
two, featuring Thomas The Tank En-
gine, are slated for May. The 40-min-
ute cassettes will list for $14.95. Most
of the rest of the company’s product

will be priced at $19.95, according to
VP Sandra Embrey-Milrad.

The company will pursue tradition-
al two-step as well as mass-merchant
distribution, Embrey-Milrad says. In
the UK., according to Ayers, 97% of
the sell-through business is through
nontraditional outlets. One of the
fastest-growing segments is super-

markets. “That will be a major target
for us in the U.S.,” he says.

Another area the company will
seek to develop is direct marketing
and direct-response advertising. Last
year, Ayers says, direct sales ac-
counted for less than .25% of the com-
pany’s total sales. “Today it accounts
for 5%,” he says.

Vid Dealers Pleased With
$15-Price-Point Performance

@ BY JIM McCULLAUGH

LOS ANGELES—A(fter six months
in the marketplace, the $14.95 price
point for recent blockbuster catalog
product is drawing praise from many
large sell-through accounts that say
the titles not only performed well
during the holiday period but now ap-
pear to be generating a steady day-
in/day-out impulse business as well.

Paramount Home Video was the
first major supplier to platform the
strategy by pricing such titles as
“Beverly Hills Cop,” “48 HRS.,”
“Flashdance,” “Crocodile Dundee,”
the first four “Star Trek” movies,
and others at that price point. Subse-
quently, a few other suppliers, such

as IVE, HBO, Vestron, and Republic,
made similar moves with titles like
“Red Heat” and “Rambo.”

Initial sales were strong, according
to dealers, when product first hit
shelves in late summer but some
wondered if they could generate
higher multiples longterm to make it
ultimately profitable (Billboard, Aug.
26).

Dealers were also fearful that the
popular $19.95 catalog price might be
undermined, a sentiment apparently
shared by such major suppliers as
CBS/Fox Video, Warner Home Vid-
eo, MCA Home Video, MGM/UA
Home Video, and others that thus far
have resisted the $14.95 price point.

(Continued on next page)
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VID RETAILERS PLEASANTLY SURPRISED BY $14.95 PERFORMANCE

(Continued from page 45)

Bob Henderson, senior VP/gen-
eral merchandise manager, The Mu-
sicland Group, Minneapolis, with 825
stores including 79 exclusive video
sell-through outlets, says, “We're in
favor of any marketing or pricing
program that enhances the salability
of product. Paramount’s Sweet 15
program was one of those types of
programs. We feel we got incremen-
tal sales from it.”

“On the other hand,” he stresses,
“we don't feel the cure-all or real im-
petus of this business has to be at
$14.95. That's not a ‘magic’ price
point. We feel there’s plenty of room
for variable pricing.”

“Whether or not I would like to see
more studios do it depends on what
margins are available,” says Jim
Dobbe, VP sale merchandise for the
254-unit, Los Angeles-based Where-
house Entertainment chain. “Para-
mount, frankly, made the margins
very attractive to run $14.95 and we
gave the product prime positioning at
those prices. That’s what some other
studios are reluctant to do. But be-
cause of the price point it outsold a

FOR WEEK ENDING MARCH 3, 1990

lot of other product that was $19.95.
Sale video is becoming more of an im-
pulse buy, not just a planned pur-
chase ... We can sell a lot of movies
to people who didn’t intend to buy
them.”

According to Dobbe, $14.95 “per-
formed very well during the holiday
season.”

“It’s done wonderfully for us,”
says Julie Murakami, buyer at the 69-
store Music Plus chain in Southern
California, “and I think you are going
to see a lot more product come out at
that price point. The margins are ter-
rific—45 points. IVE had ‘Red Heat’
at $15 while HBO had ‘Rambo’ at the
same price. They also did very well.”

She says $14.95 is reminiscent of
the record business’ experience with
“budget” or “midline” product.

“It's going in that same direction.
We're trying to put together a ‘bud-
get’ section for video ... That's
where you can group $14.95.”

Says Beth Bornhurst, director of
specialty merchandise at the Stam-
ford, Conn.-based 1,098-store Walden-
books chain (of which 1,020 carry vid-

eo), “Paramount’s $15 product did
very well for us. When I look at our
current best sellers now, a lot of
those titles are on there.”

But like Musicland’s Henderson,
she adds, “I don’t want to see every-
one go that route necessarily. What I
liked most about the Paramount pro-
gram is that they gave those titles a
chance at the higher price points and
promoted them well at $29.95, $24.95,
and $19.95. They had been played to
death. It was a logical step. It's a mis-
take, however, to go quickly to $14.95
because that’s throwing dollars away
and it's hurting us since we have to
do too much volume to make it pay.

“I am not necessarily an advocate
of $14.95 across the board,” she adds.
“Paramount knows how I feel but
those titles were out for a number of
years. The other studios don't have to
go down. You don’t need to. People
are buying ‘Singing In The Rain’ at
$19.95 . .. There’s also a consumer
perception out there based on $9.95
and $12.95 budget product that the
lower you go, you don’t always get
good quality.”

Billboard.
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TOP MUSIC VIDEOCASSETTES.
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% NO.1 & & o |
1| 1 | 13| HANGIN' TOUGH LIVE CBS Music Video Enterprises 19V-49030 #;:E;‘lg";o" R I ETE
2 | 2 | 29 | HANGIN' TOUGH CBS Music Video Enterprises 14V-49028 v/ ids On 1989 | SF | 1495
3|41 Jlg'{ETAJ.,ACKSON'S RHYTHM NATION D L, Janet Jackson 1989 | SF | 2498
Virgin Records America, Inc.
4 3 15 STRAIGHT UP Virgin Music Video 50141 Paula Abdui 1989 SF 19.98
Arista Records Inc. - s
5 5 17 MILLI VANILL! IN MOTION 6 West Home Video SW-5703 Milli Vanilli 1989 SF 14.98
6 6 11 HIS PREROGATIVE MCA Music Video 88001 Bobby Brown 1989 LF | 1995
7 7 13 NEW JERSEY-THE VIDEOS PolyGram Music Video 081-325-1 Bon Jovi 1989 | LF | 19.95
8 14 3 S:SL-YL:‘\?ETTEN FILTHY STINKING CBS Music Video Enterprises 19V-49031 Warrant 1990 c 19.98
Arista Records Inc.
9 8 7 KENNY G LIVE 6 West Home video SW-5705 Kenny G 1989 | C | 19.98
10 | NEWp | 23K5: CONTINUING ADVENTURES OF (5 music video Enterprises 19V-49027  Rolling Stones 199 | D | 1998
11 9 i PUT IT THERE PolyGram Music Video 081 649-3 Paul McCartney 1989 0 | 2495
1217 ] 3 HARD N’ HEAVY VOLUME 5 MP! Home Entertainment MPI1680 Various Artists 1990 [ D | 1995
13| 10| 35 DELICATE SOUND OF THUNDER CBS Music Video Enterprises 24V-49019 Pink Floyd 1989 | C | 2498
Enigma Music Video 4
14|11 |11 SIGHT FOR SORE EARS! PolyGram Music Video 75910 Poison 1989 | LF | 1995
15| 15 | 19 | VIDEO MINDCRIME A SV —) Queensryche 1989 | LF | 1698
16 | NEW)> | THE CREAM OF ERIC CLAPTON PolyGram Music Video 081-189 Eric Clapton 1990 | LF | 2495
Capitol Records
17 | 13| 7 DECADE Capitol Video 93178 Duran Duran 1989 | LF |19.98
Bludgeon Riffola, LTD.
1812 ] 21 IN THE ROUND IN YOUR FACE A? PolyGram Music Video 080599-3 Def Leppard 1989 C |2495
19 | 16 i LIVE AT WEMBLEY CBS Music Video Enterprises 19V-49023 Luther Vandross 1989 c 19.98
f Elektra Records :
20 | 18 11% $19.98 HOME VID CLIFF'EM ALL!' A! Elektra Entertainment 40106-3 Metallica 1987 c 19.98

@ RIAA gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 million for nontheatrical made-
for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of 150,000 units or suggested
list price income of $6 miliion (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of $2 million for music video
product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) SF short-form. LF long-form. C concert. D documentary.

“Quality does matter,” says Eric
Doctorow, senior VP/GM at Para-
mount. “The consumer is becoming
more quality-conscious. You can’t use
substandard tape or duplication.”

Currently, Paramount has 30 titles
in its $15 program and “our plans call
for additional product in 1990. We're
still committed to it,” Doctorow says.
He adds that the studio is still com-
mitted to maintaining the same high-
quality packaging, tape, and full-
speed SP mode with $15 product and
that the product will continue to be
stickered to that effect.

Doctorow says the studio is “very
satisfied” about the $14.95 results so
far, and “we’re upbeat about the fu-
ture of $14.95. Retail has, in general,
responded very well.”

While not disclosing specifics, he
says an “aggregate sales number is
in the millions and millions.”

In addition, he says, the studio is
continuing to “work more closely
with sell-through retailers to create a
program which will ‘incentivize’ them
to give our product the best possible
shelf-space profile. The key strategy
is making sure we're getting the se-
lection and the presentation on retail
shelves. Once it’s there, customers
buy it.”

Doctorow says the lion’s share of
the $15 product has been done by the
mass merchants and those video spe-
cialists that have embraced sell-
through.

“The sales pattern is no different
than the sell-through business in gen-
eral,” he says. “Bookstores,. record
stores, and mass merchants are the
type of stores that are supporting
sell-through to the fullest. And to a
growing degree, such nontraditional
outlets as grocery stores and drug-
stores have also seized the opportuni-
ty.”

Doctorow also agrees that margins
are a component of the success of the
category.

“Even though margins are lower
for our $19.95-and-higher product,”
he says, “the absolute dollars the re-
tailer can earn on $14.95 is more than
what it would have been if we had not
expanded our margins. After conver-
sation with the retail spectrum, we
decided we had to expand the mar-
gins somewhat at $14.95 in order to
make the math work for the retailer
as strongly as possible. That coupled
with our minimized advertised-price
policy has given the retailers the
tools to merchandise it in a very ag-
gressive way. We have had to accept
reduced margins and adopt newer
sales policies in order to get the type
of support necessary.”

At the same time, adds Doctorow,
“We want to be careful not to destroy
the value of $24.95 and $19.95. Our
$14.95 strategy should in no way be
read as an abandonment of $19.95 as
a legitimate price point for catalog.
$19.95 is a legitimate step, but $14.95
is one more step in the repromotion
chain for our films.”

Reflecting the view from those
suppliers that have held more recent
catalog product at higher levels, Da-
vid Bishop, VP sales, MGM/UA
Home Video, says his studio “won’t
rule out addressing the $14.95 price
point somewhere down the line if it
makes sense. It involves a number of
issues, such as the price elasticity of
a particular title. Does the market-
place as a whole make more money

by holding a title at $19.95? Or does it
make more profit by going to $14.95?
We have felt that the marketplace
has been better served by holding
that price point.”

Another issue, he stressed, is “how
much do you erode the $19.95 price
point overall by going to $14.95 and
whittling away profits in general.
Margin is another issue. If you are
going to sell the same amount or just
a little bit more at $14.95, then you
shouldn’t go to that price point.”

VID MAGS BORROW PAGE

(Continued from page 45)

sponsibility of veteran magazine dis-
tributor Kable News Co. “Our goal is
to have Persona displayed up front
with the other big checkout titles,
and that’s what we expect to happen
based on what we've seen so far,”
says Dan Freedman of Kable News.
They plan to do this by physically
adding fixtures to hold cassettes to
existing magazine racks, with each of
these additions holding three to six
tapes.

In order to secure that prime mag-
azine retailing real estate, Persona is
making “payments to secure the priv-
ilege of having a checkout position,”
says Freedman, who points out that
supermarkets have an additional
strong incentive to make Persona a
success. “The normal trade discount
is 20% of the cover price going to the
retailer. Most magazines cost around
$2, so naturally the retailers are in-
trigued by the idea of getting 20% of
Persona’s $4.95 cover price.”

Others are less sanguine about
Persona’s prospects. Echoing the sen-
timents of a number of video maga-
zine publishers and other industry ob-
servers, Mark Siegfried, a marketing
consultant working with the highly
successful Easy Riders Home Video
Magazine, says, “Why would people
buy it? What do they need it for,
when they can get all that program-

(Continued on page 57)

‘Sea’ Faring. Ellen Barkin, left, and Al
Pacino star in “Sea Of Love,” due
from MCA Home Video April 19. The
title, which grossed $57 million at the
box office, carries no suggested list
price.
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Nicklaus And VMI
Team To Putt Out
Golf Vid Magazine

EBY JIM BESSMAN

NEW YORK-—Jack Nicklaus,
whose leading golf-video record in-
cludes two “Golf My Way” volumes
as well as “The Greatest 18 Holes
Of Major Championship Golf,” has
just teed off his first edition of the
bimonthly “The Wide World Of
Golf—Video Magazine.”

The golf great’s new video ven-
ture is the first video magazine en-
try of Video Magazines Internation-
al, a company formed last summer
by ABC Sports (hence the “Wide
World Of . . . ” in the name) and Jack
Nicklaus Productions under the
auspices of Terry Jastrow, producer
of ABC’s golf coverage and presi-
dent of the Nicklaus firm. Accord-
ing to VMI president John Morris,
who was formerly director of com-
munications for the U.S. Golf Assn.,
its concept applies to other sports
and activities but, for now, empha-
sis is on the “flagship.”

The approximately hourlong pre-
miere issue is divided into 11 fea-
tures, including instruction by the
game’s greats, reports on equip-
ment trends, profiles on stars past
and present, golf course travelogs,
various commentaries, and a “Nick-
laus Remembers” reminiscence. It
is available at golf stores and pro
shops for $29.95, or as part of a one-
year, six-issue subscription for
$99.95, with Nicklaus’ “Greatest 18
Holes” cassette thrown in as a pre-
mium.

“One of the things that makes
[‘Wide World Of Golf’] valuable is
that 40% of each issue will be in-
struction,” says Morris. “And it will
be from such a spectrum of golf
pros that if you tried to duplicate it,
you’d have to buy several hundred
dollars of tapes.”

As Morris notes, Vol. 1, Issue 1,
dated January/February 1990, is in-
tentionally fast-paced to hold view-
er attention. “There’s a lot of mate-
rial thrown at you in a small time,”
he says, and the back of the cassette
box has fill-in blanks for viewers to
write in their VCR counter times for
future reference.

Future issues, says Morris, will
follow form. He notes that the just-
completed second installment in-
cludes a Masters tournament pre-
view, and adds that a similar U.S.
Open preview is “obviously” up
next.

As for marketing, emphasis is on
direct-mail and response. An intro-
ductory mailing was sent to 3 million
golfers, and TV ads have appeared
on the ABC and ESPN networks,
with exposure on the USA, CNN, and
FNN networks forthcoming.

Nicklaus, meanwhile, is as involved
in making and marketing his maga-
zine as his playing schedule and other
business interests allow. “Like all
very busy people, I'm sure time is
your most valuable commodity,” he
wrote in a pitch letter included in the
direct mailing. “Next to working di-
rectly with a fine teacher,” he added,
“‘you can learn more about the tech-
niques of the game from moving im-
ages than from any other source. I've
used this method for years.”

OME VIDEO’S A/,
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Since we’re beginning the
last decade of the century Orion Home Video
thinks it is time to get back to our patriotic roots! And to let
our retailers and distributors know how proud we are to be American.
So join us in this salute to America, the true land of opportunity.

During March as our way of The American Red Cross is
saying “Thanks America”, Orion chartered by Congress to provide

Home Video will support The special services to members of the

American Red Cross. THE ORION U.S. Armed Forces and to disaster
Since 1881, people have turned victims.

to the American Red Cross for RE A(H OUT Our March videocassette re-

emergency services. Today, 1.4 I lease of “Heart of Dixie” will

million trained and dedicated feature a public service announce-
American Red Cross volunteers, . ment on behalf of The American
young and old, are helping their American Red Cross Red Cross.

neighbors across the country every

day.

Y MARCH x
Orion Home Video's
All-American Contest

Number Three

The “I Love America
Word Play

Spell as many English words as possible
using the letters in the phrase
“I Love America,” using a letter
only once per word.

GRAND PRIZE

A one year lease to a 1990
Lincoln Town Car(madein
the USA of course)

ALL-AMERICAN PRIZES

We invite all our retailers and
distributor sales reps to try to win
one of our true red, white and
blue prizes.

There will be separate prize
structures for both categories. So
sharpen your patriotic 1.QQ.!

FIRST PRIZE

A weekend trip for two to
an All-American Locale of
your choice. Choose from
# New York, The Grand

' Canyon, Philadelphia,
! Washington D.C., Mount
Rushmore. Includes airfare,
hotel, and spending money.

Vil

N

THOUSANDS o ADD"‘IONAl PRIZES Automobile Emergency Kits, Satin Jackets,

American Flags and Road Atlases.

)

ORION’S GOT THAT PATRIOTIC FEELING!

Orion Home Video is proud and pleased that we are an All-American
Entertainment Company. Join us in saluting America.
It will make you feel good about yourself and our country.

CHECK YOUR MAIL FOR ENTRY FORM!

If you do not receive an entry form please send a self-addressed stamped envelope to:

Orion "All-American” Entry Form Request #3, Orion Promotion Center, 101 Union Street, Plymouth, MI 48170.
One request per envelope. Requests must be received by March 8, 1990. Entries must be received by
March 29. 1990. No purchase necessary. Void where prohibited. Open to residents of the US. who are
owners/employees of retailers and distributor sales representatives of Orion Home Video.

[ J ®
o - He h |
. HOME YI DEO
American Entertainment At Its Best

© 1990 Orion Home Video. All Rights Reserved.
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I I I I ™
=
m. 0 % Compited from a national sample of retail store sales reports.
x
FIGHTING BACK. Beth Bornhurst, director of specialty merchandise for z G| g | TME Copyright Owner, Principal §§ gee
Stamford, Conn.-based Waldenbooks, says the book chain has got- El S| g Manufacturer, Catalog Number Performers 2| & |22
ten the green light to discount sell-through video. “We’ve made *%x NO.1 & %
; . . e 14 , :
:ﬁme phllosop}}?cal C}}a';lges thls,%ear inidees e V.e]bee“ hnrt by 1| 3| 3 | INDIANA JONES AND THE LAST Paramount Pictures Harrison Ford o9 | P13 | 2605
€ mass merc an‘ts, she says. ust as every specia ty store com- CRUSADE Paramount Home Video 31859 Sean Connery '
plains about the discounting, we weren’t in a position to meet some Warner Bros. Inc Mel Gibson
of the price wars that were going on. We had not taken a stand as a 2 | NEWD | LETHAL WEAPON 2 Warner Home Video 11878 Danny Glover 1989 | R | 2498
company to meet those wars. It was awful having people coming Warmer Bros. Inc e
into our stores and returning the product because they were able to 3 | 1| 14] BATMAN Warner Home Video 12000 Michael Keaton 1989 | PG-13 | 24.98
buy it cheaper down the street. We wouldn’t discount ‘Bambi’ and 5 .
3 " " NEW KIDS ON THE BLOCK: HANGIN o . New Kids On
got killed. The bad news is that we have to discount, but at least 4 | 5 | 14| TouGH LIVE CBS Music Video Enterprises 19V-49030 /g 00 1989 | NR | 1998
we’ve got corporate approval,” ] . ]
Bornhurst says 1,020 of the now 1,098 Waldenbooks outlets carry 5 (2|2 BAMBI Walt Disney Home Video 942 Animated 1421 G | 2699
) A . ; »
video. Video is also in 50 company-owned Brentano’s, 24 Ann Moore 6 | 4 |145| THEWIZARD OF OZ: THEFIFTIETH  Turner Entertainment Co. Judy Garland 99 | 6 |2
stores, and 24 Waldenkids stores, “which carry a very large selec- ANNIV.ED.A ¢ MGM/UA Home Video 60001 Ray Bolger .
tion of children’s video.” She adds that in a selected number of Wal- Amblin Entertainment
denbooks outlets more square footage will be given to video this 7| 6 | 22 | THELAND BEFORE TIME MCA Home Video 80864 Animated e
year. “We are also experimenting with changing the location of vid- NEW KIDS ON THE BLOCK: HANGIN' - ] New Kids On
eo in some of our stores from in front of the cash register to next to 8 | 8| 2| rtougH CBS Music Video Enterprises 14V-49022 3,0 gy (SN SLLIRRR
the cash register. In others, it will remain the same. It’s ongoing Amblin Entertainment Bob Hoskins
testing. We also just promoted Bryan Curtis, our video buyer, to 9 | 7 | 18 | WHO FRAMED ROGER RABBIT Touchstone Home Video 940 Christopher Lloyd 1988 | PG | 2299
manager. Now we're in the process of hiring a buyer. This will en- Warner Bros. Inc. Mel Gibson
able us to fine-tune, refine the product mix, and even explore some e Warner Home Video 11709 Danny Glover 1987 | R 1998
rackjobbing tests on budget video. There’s a lot more opportunity Paramount Pictures
) 3 ILOGY-PACK g i Ford 990 | PG | 64.8
for us in video but we haven’t had the manpower to do some of these 1116 | 2 | INDYTR Paramount Home Video 31860 Harrison For ! >
things." . Bruce Willis
12| 10] 5 DIE HARD CBS-Fox Video 1666 Bonnie Bedelia 1988 | R | 19.98
PROMOTIONS. MCA Home Video has added nine titles to its $19.95 . Virgin Records America, Inc.
(Continued on page 53) 13 9 15 PAULA ABDUL: STRAIGHT UP Virgin Music Video 50141 Paula Abdul 1989 | NR | 19.98
JANE FONDA'S LIGHT AEROBIC AND Jane Fonda
14|12 | 5 | STRESS REDUCTION WORKOUT Warner Home Video 652 Jane Fonda 1990 | NR 298
15| 11 | 17 | LAWRENCE OF ARABIA R lumbia Pictures Home Video Peter O'Toole 1962 | PG | 2995
j 16 | 15 | 18 | Lo M N Piagag | -ES"  Family Home Entertainment 27314 Animated 1969 | MR | 1495
Q JANET JACKSON'S RHYTHM NATION A&M Records Inc.
| Q 17 | 14 | 17 1814 4 A&M Video 61900 Janet Jackson 1989 | NR | 24.98
Paramount Pictures .
18 | 19 | 165 | RAIDERS OF THE LOST ARK Paramount Home Video 1376 Harrison Ford 1981 | PG | 14.95
*
A WEEKLY PREVIEW °F UPCOMI"G VIDEO RELEASES 19 | 20 9 THE LITTLE MERMAID Starmaker Ent. Inc. 2001 Animated 1978 G 9.95
| TITLE (MPAA RATING) PREBOOK BOX OFFICE P-0-P
STARS CUTOFF IN MILLIONS AVAIL- 20 | 18 9 BOBBY BROWN: HIS PREROGATIVE MCA Music Video 88001 Bobby Brown 1989 | NR | 19.95
STUDIO/LIST PRICE (STREET DATE) | (# OF SCRENS) ABILITY
21| 17 | 119 GONE WITH THE WIND: THE FIFTIETH Turner Entertainment Co. Clark Gable 1939 G 89.95
I THE MASQUE OF THE RED DEATH 3/1/90 NA Poster ANNIV.ED. A O MGM/UA Home Video 901678 Vivien Leigh :
(R) (3/20/90) 42) "
Patrick Macnee 22 | 28 | 5 | KA T A RkouT  Fox Hills Video M032466 Kathy Smith 1990 | MR | 1995
MGM/UA/$79.95
Arista Records Inc. - -
BEST OF THE BEST (PG-13) 3/5/90 NA Poster, 23 | 29| 18 | MILLIVANILLIIN MOTION 6 West Home Video SW-5703 CIRELD 1989 | NR | 14.98
Eric Roberts, Sally Kirkland, James (3/28/90) (NA) Standee, - — -
’ ’ THE BEST OF EDDIE MURPHY: Eddie Murphy Television Enterprises, Inc .
g\a/fs' /Js?ggsgs g?supf;;‘;' 24| 22 | 25 | SATURDAY NIGHT LIVE Paramount Home Video 12741 Eddie Murphy 1989 | MR | 19.95
Screeners 25| 27 | 3 | HARRAT R OTTENFILTHY  cBS Music Video Enterprises 19V-49031 Warrant 199 | NR | 19.98
CRACKHOUSE (R) 3/2/90 $.509 Poster,
Jim Brown, Anthony Geary, Richard | (3/21/90) 67) Sellsheet 26 | 21 | 12 | 1990 PLAYMATE VIDEO CALENDAR  HBO Video 0312 Various Artists 1989 | NR | 29.99
Roundtree
Cannon/$89.95 27 | 24 | 57 | gANEFONDA'S COMPLETE janeFonda @ se0 650 Jane Fonda 1989 | NR | 2998
FIGHT FOR US (NA) 3/2/90 $.014 Poster, - -
Phillip Salvador (3/21/90) (1) Sellsheet 28 | 26 | 69 | E.T. THE EXTRA-TERRESTRIAL a1 2 s 1982 | PG | 2495
Cannon/$89.95
QUEEN OF HEARTS (NA) 3/6/90 $.852 Poster 29| 23 13 BON JOVI: NEW JERSEY-THE VIDEOS PolyGram Music Video 081-325-1 Bon Jovi 1989 | NR | 19.95
Joseph Long, Anita Zagaria (3/21/90) (15) Admat :
o JANE FONDA'S LOW IMPACT Jane Fonda
MCEG/Virgin/$89.95 30 | 38 | 156 | AEROBIC WORKOUT 4 & Warner Home Video 070 Jane Fonda 1986 | NR | 2098
THE STEPFATHER: PART Il (R) 3/5/90 $1.3 (225) . ) A
Terry O'Quinn, Meg Foster 3/21/90 Poster, 31| 25|72 CINDERELLA Walt Disney Home Video 410 Animated 1950 | G | 26.99
HBO/$89.95 Selisheet 8
32|35 | 2 | PLAYBOY PLAYMATES AT PLAY Fiayboy Video o2 Various Artists 1990 | NR | 2099
* INFORMATION FURNISHED BY VIDEO FORECASTER
Caltan Productions Corp. .
33 | 31 | 12 | BEGINNING CALLANETICS MCA Home Video 80892 Callan Pinckney 1989 | NR | 2495
OTHER TITLES e
34|32 4 PAUL MCCARTNEY: PUT IT THERE PolyGram Music Video 081 649-3 Paul McCartney 1990 | NR | 24.95
DAMN YANKEES SHADOWS IN THE STORM
Tab Hunter, Gwen Verdon Ned Beatty, Mia Sara, Michael Madsen 35 | NEW) | INDIGO GIRLS: LIVE AT THE UPTOWN 0o . cic video Enterprises 19V-49029 Indigo Girls 1990 | NR | 19.98
Warner/$59.95 Vidmark/$89.95 LOUNGE
Prebook cutoff: 3/8/90; Street: 3/28/90 Prebook cutoff: 3/6/90" Street: 3/21/90 A
36 | NEWD %gﬁlﬁgggﬁé's"c ADVENTURES OF (qq 1 cic video Enterprises 19V-49027 Rolling Stones 1990 | NR | 1998
THE NIGHTMARE YEARS TAX SEASON
Sam Waterston, Marthe Keller Fritz Bronner, James Hong, Arte Vestron Pictures Inc. Patrick Swayze
Turner/$89.98 Johnson, Patti Karr 37 | 33 | 110 | DIRTY DANCING Vestron Video 6013 Jennier Grey 1987 | PG-13 | 24.98
Prebook cutoff: 3/7/90; Street: 3/28/90 Paramount/None -
AP —— Prebook cutoff: 3/6/90; Street: 3/29/90 38 | 36 | 43 w(‘)TR'}YO?#'TH S FAT BURNING Fox Hills Video FH1059 Kathy Smith 1988 | NR | 19.95
I Rick Rossovich, Doug Savant, Julie TRIPWIRE Julie Andrews
Carmen, Martin Landau Terence Knox, David Warner, Isabella 39 | 39 | 210 | THESOUND OF MUSIC A ¢ CBS-Fox Video 1051 Christopher Plummer 1965 | G | 2998
Vestron/None Hoffman, Meg Foster
Prebook cutoff: 3/2/90; Street: 3/28/90 RCA/Columbia/$89.95 Warner Bros. Inc. N
Prebook cutoff: 3/1/90; Street: 3/21/90 40 | 30 | 30 | BEETLEJUICE Warner Home Video 11785 Michael Keaton AR
F pram— . . @ 1A gold certification for a minimum sale of 125,000 units or a dotlar volume of $9 million at retail for theatrically released programs
[ i | listed. send the foll f tion—title, perfor, . ' et e C !
;?stgr?tt):&urr/rfw(;nr:S?arz:r::v;ovrI:g:(rse).e:::t?o:)s&:iut:s)fefrj shi:d:t:vggf-g;fioc:em:r:;:. ar:desupgege:t:;elri:t or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of‘
price (if available)—to Videc Releases, Billboard, 1515 Broadway, New York. N.Y. 10036 250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
e— .= at suggested retail for nontheatrical titles.
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Japanese Video
Franchiser Buys
13% Of Rentrak

NEW YORK—The Japanese compa-
ny that recently bought 500,000
shares, or 12.7%, of Rentrak Corp.’s
outstanding stock is Culture Conve-
nience Club Co. Ltd., franchiser of Ja-
pan’s biggest video retail chain, at
475 stores, according to a filing with
the Securities and Exchange Com-
mission.

The purchase price of $1 million

was financed wholly by a five-year,

7% loan from the Sumitomo Bank in
Japan, the SEC filing states.

The document also says that Cul-
ture Convenience Club’s equity stake

Rentrak has also
inked joint venture
for PPT in Japan

allows it to have a representative on
Rentrak’s board of directors.

Rentrak, the Portland, Ore.-based
pay-per-transaction videocassette-
leasing company, says it has formed
a joint venture, Rentrak-Japan, to of-
fer videos through PPT in that coun-
try. But it declines to say whether
Culture Convenience Club is the joint-
venture partner.

In a statement, Rentrak says that
Muneaki Masuda, president of the

Debl;y Bo?ne’s
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Japanese retail chain, “fully intends 5
to be PPT’s first customer because ot -1

he is convinced PPT will be beneficial o Debby B o one’S

to all Japanese retailers.” The state-
#s. NGS)

ment also says that Rentrak chair-
man Ron Berger has met with studio
executives in the U.S. and Japan to
gain their participation in the pro-
posed Japanese PPT program.

In the SEC filing, Culture Conve-
nience Club says that it purchased
the stock for “investment purposes”
and that it “may at some future date
decide to purchase additional com-
mon shares.” DON JEFFREY

LET DEBBY BOONE BE
YOUR SALESPERSON!

Debby is devoted to these videos — and she’s
committed to doing everything necessary to
make them sell for you! She’'ll be the center-
piece of a major national marketing and pub-
licity push, which includes:

. Debby Boonek

* Live mall shows B HUG-4L NG
» Television appearances on such pro- \ e

grams as Good Morning America, Live s &
with Regis and Kathie Lee and The
Home Show
» Television advertising
* Radio interviews and promotions
+ National magazine covers and
articles
* Personal appearances
» Colorful POP

BILLBOARD PUBLICATIONS. INC.

RETAILERS

Sell Billboard,