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Labels Try New  Vusic Biz Frets Over Slack Sales
$8$ Down For 2nd Summer In A Row

Strategies To
Develop Artists

B BY THOM DUFFY
and CHRIS MORRIS

This is the first of a series on artist
development. Future installments
will address the same topec in oth-
er music fields.

NEW YORK—With dance-orient-
ed artists dominating top 40 play-
lists, record labels have turned to
marketing methods once reserved
for alternative acts for a far wider
range of artists, from hard rockers
to singer/songwriters.

The emphasis on “classic” cuts
at album-rock outlets and recur-
rent hits at modern rock stations
(Billboard, July 21) has further
forced labels to devise artist-devel-
opment strategies focused on re-
tail, press, touring, and video.

“You do have to look at every pos-
sible avenue to support an artist,”
says David Bither, marketing VP at

(Continued on page 70)
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Best picture Cannes Film Festival. Includes compositicns by
David Lynch and Angelo Badalamenti. Featuring performences
by Chris Isaak, Powermad and Nicolas Cage. On Polydos

Records. 845 098-2/4.

B BY ED CHRISTMAN
and TRUDI MILLER

NEW YORK—Although labels and
retail executives don’t agree on how
bad bus ness is or when the slump be-
gan, many officials in both camps are
singing the blues about flat music
sales.

For the summer, most retailers re-
port comparable-store sales are flat
or slightly up. Only one retail chain,
the 68-unit Sound Shop in Nashville,
Tenn., reported negative comp-store
numbers, and that occurred only in
the last two or three weeks.

Most retailers also note that last
summer's sales results were pretty
weak and should not have been hard
to beat.

Label executives seem to be feel-
ing the slump more acutely than are
retailers. Some say sales are worse
than they were last summer.

Asked if overall industry sales are
flat, Jim Caparro, senior VP at Poly-
Gram Group Distribution, says that
is an understatement.

ADVERT SEMENTS

Furthermore, the music sales
downturn comes at a critical juncture
in the nation’s economy, with many
saying that a national recession is
just around the corner, if it hasn’t al-
ready begun. Worse, the threat of
war in the Persian Gulf adds to the
overall uncertainty gripping the na-

tion.

Says Walter Yetnikoff, president
and CEO of CBS Records Inc., “I
think there’s some concerns about
the economy. I can’t tell you whether
it’s summertime or economic blah
time right now. I think we're doing

(Continued on page 82)

Industry Hit With Surcharges
On Freight As 0il Prices Rise

EBY PAUL VERNA

NEW YORK—Freight surcharges
stemming from rising oil prices are
beginning to hit retail chains, rack-
jobbers, and the branch distribution
systems of major labels.

PolyGram senior VP of operations
Bill Fox says fuel surcharges of ap-
proximately 2% have been imposed
by most of the company’s freight car-
riers.

Joe Diffie is a famiiar voice that nobody outside of Nashville has
heard before. Now, the Diffie cult is growing! His smash debut
single is "HOME.” His Epic album, A Thousand Winding

Roads, is on the way! 46047. Instore 9.23.

A MESSAGE, BEAT AND
ATTITUDE ALL HIS OWMN.
HIS SECOND SMASH HIT
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MCA Distributing has also re-
ceived extra charges from some inde-
pendent truckers, says director of na-
tional traffic John Reese. One carrier
has imposed a 15-cents-per-mile sur-
charge. Another says that, for every
nickel rise in diesel fuel cost, it will in-
crease MCA’s bill by 1%. Reese adds
that he cannot estimate what these
price hikes will add to MCA’s costs.
“It’s so new,” he notes, that “we
haven't tried to project that into the
budget for the rest of the year.”

At 910-unit Musicland Stores
Corp., the nation’s largest music re-
tailer, executive VP of operations and
marketing Arnie Bernstein says sev-
eral of the Minneapolis chain’s
freight carriers have implemented in-
creases averaging 4%. And Mike Ste-
venson, director of distribution at
180-store, Durham, N.C.-based The
Record Bar/Tracks, reveals that
“emergency surcharges,” effective
until the end of September, range
from 1% to 3%.

Even though some freight han-
dlers have yet to announce sur-
charges, Stevenson, Bernstein, and
Fox say they expect across-the-board
increases from all carriers.

In the rackjobbing arena, Solon,
Ohio-based Arrow Distributing Co.
has “been hit with a gasoline sur-
charge of about 1.8% from all com-
mon carriers,” says president Don
Weiss.

Common carriers transport goods

(Continued on page 82)

Yetnikoff Denies
He Plans To Exit
CBS In 2 Years

W BY KEN TERRY

NEW YORK—Walter Yetnikoff
president and CEO of CBS Rec-
ords Inc., has refuted reports in
major newspapers that he plans to
step down from his post in two
years and that he will be phasing
out his CBS activities between
now and then.

In an exclusive Billboard inter-
view, Yetnikoff stated that his
new contract with Sony, CBS Rec-
ords’ parent company, specifies
that he is to work full time for a
three-year period, beginning April
1, 1991. Prior to the new contract’s
expiration, he said, he will decide
whether he wants to leave the
company when his deal with Sony
comes up for renewal. Yetnikoff,
who is 57, indicated that he may
stay at CBS for as long as five
years and that he will continue to
run the company while he is still
aboard.

Noting that a three-year em-
ployment contract is not unusual
in the entertainment industry,
Yetnikoff added that it was his
choice to limit the contract to that

(Continued on page 84)
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Taste The Poisan
0f Bell Biv DeVoe On Their
Multi-Platinum Debut. _

B.B.D. is a lethal combination /"
with the successive hits /Do Me!”’, /Poison’’ and ">

“’B.B.D. (I Thought It Was Me)?.

POISON WAS NEVER THIS SWEET

Executive Producers: Louil Silas, Jr. and HEariam Hicks
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HIGH MARKS FOR COUNTRY CHART

Billboard's revamped Country Singles & Tracks chart, the first one to
employ monitored airplay technology developed by Broadcast Data Sys-
tems, has earned the praise of most country radio programmers, accord-
ing to a Billboard survey. The charting system continues to undergo re-
finements, some of which are instituted in this week's issue. Gerry Wood
reports. Pages 5 & 35

RADIO-FREE EASTERN EUROPE?

Speaking of radio, the U.S.S.R. continues to open its doors to commer-
cial broadcasting. Lithuania has its first private station in Radio M1, and
Waestern investors are eager to tap the syndication market. Page 10

DESPERATELY SEEKING AN HDTV STANDARD
Several domestic firms and a prominent Japanese player are engaged in
a race to establish a standard for high-definition TV broadcasting in the
U.S. Elliot Luber reports. Page 52

A FAMILIAR TUNE FROM MUSICLAND

Responding to an unfavorable climate in the stock market, Musicland
Stores Corp., the nation’s largest music retailer, announced the post-
ponement of its initial public offering. The chain employed a similar tactic

in 1986, due to market conditions then. Page 56
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Sell-Thru Revenues Up In 1st Half

Survey: New Releases Key To Success

Il BY PAUL SWEETING

NEW YORK—Sell-through revenues
in the first six months of 1990 were
up across the retail spectrum com-
pared to the first six months of last
year, according to a nationwide sur-
vey conducted by Billboard.

In addition, feature films released
on video for the first time posted
strong gains as a category, probably
reflecting the added emphasis by sev-

eral studios on the direct-to-sell-
through strategy in the first quarter
of 1990.

The survey queried retailers repre-
senting 1,481 stores who report to
Billboard’s Top Videocassettes Sales
chart. The data, however, were
strongly influenced by the Walden-
books chain, which accounts for 1,100
locations.

Of the 1,481 storefronts represent-
ed, 1,473, or 99%, reported sales gains

B BY EARL PAIGE

LOS ANGELES—The 2 Live Crew
video “Banned In The US.A.,” re-
flecting the controversy surround-
ing the group, is a hot-selling item
for some chains—chiefly music ori-
ented webs—while other U.S. re-
tailers, especially video firms, are
steering clear of the item.

The product is hot in another
way, too: Few executives are will-
ing to discuss it.

A number of chains, including
the 910-store Musicland Group, 260-
unit Camelot Music, and 210-store
Erol's, are loath to comment on
their decisions not to stock the vid-
€o.

‘Banned In The U.S.A.” Vid
Too Hot For Some Stores

A spokesman at WEA, distribu-
tor for the A*Vision release, says
all comment must come from A*Vi-
sion itself. Stuart Hersch, president
of A*Vision, was out of town at a
convention and could not be
reached.

That there would be sensitivity
surrounding the product was antici-
pated well before its release.
Hersch had earlier pointed out that
the video’s producers hoped the
product would be regarded as a doc-
umentary and not be subject to the
pressure on other titles from 2 Live
Crew (Billboard, Aug. 11).

The nation’s largest video chain,
Blockbuster Entertainment, has

(Continued on page 85)

in the first six months over the same
period last year. Excluding Walden-
books, 97% of stores represented
posted sales gains.

Only four locations reported a drop
in sales for the period, and four other
locations reported no change in their
sell-through revenue.

Overall, video sales were up nearly
17% for the period compared to last
year. However, that includes the
more-than-20% jump in revenues re-
ported by Waldenbooks chainwide.

Excluding Waldenbooks from the
calculation, respondents posted aver-
age sales gains of approximately
10%. Of the handful of locations re-
porting a decline in sell-through reve-
nues, the average decrease was
about 9%.

Much of the sales gains can be at-
tributed to the jump in activity in di-
rect- to-sell-through titles. The period
covered by the survey includes the
first quarter of 1990, when Para-
mount Home Video released “Indi-
ana Jones And The Last Crusade” on
cassette at $24.95 list, Disney issued
“Honey, I Shrunk The Kids” at the
same price, and Warner Home Video
released “Lethal Weapon 2.

Of the 1,473 stores surveyed, 1,461,
or 98%, posted gains in the direct-to-
sell-through category.

Overall, feature films released on
cassette for the first time gained 25
points of market share within the to-
tal sell-through business.

Once again, however, that fig-
ure includes the huge gain in the

(Continued on page 41)

Retailers Take Action Vs. ‘Red October’

Chain, Co-op Slash Buys To Protest Par’s Pricing

H BY JIM McCULLAUGH

LOS ANGELES—Video dealers have
begun to take concrete action against
Paramount Home Video to protest
the wholesale price hike on “The
Hunt For Red October.”

Most recently, Video Paradise, a
New England-based, 54-unit fran-
chise operation, declared it is signifi-
cantly slashing orders on “Red Octo-
ber,” which is retail priced at $99.95.

Don Rogers, head of 10-year-old
Video Paradise, says his “normal buy
on that title would be about 540
pieces, or 10 per store. But we’re sug-
gesting to people that they go to two
per store, or 108. We'll lay off the pic-
ture in terms of promotion and post-
ers, and it certainly won’t be in our
magazine. We'll promote around it
and switch the emphasis to the low-
priced ‘Pretty Woman’ instead.”

The Video Paradise decision comes
on the heels of the Flagship Enter-
tainment’s move to issue ‘“‘corporate
sanctions”’ against Paramount as a
form of protest.

Frank Lucca, head of Flagship, a
586-unit New England-based buying
group, says he may consider similar
sanctions against LIVE Home Video
or CBS/Fox Video if they issue “To-
tal Recall” and “Die Hard 2" respec-
tively at similar price points in the fu-
ture.

Like other dealers, Lucca says he's
heard “Total Recall,” the Arnold
Schwarzenegger sci-fi thriller, is slat-
ed for a Dec. 20 street date at the
higher price level. A LIVE spokesper-
son says, however, no decisions have

been made on that title in terms of
street date or pricing.

Among the actions Flagship is tak-
ing on “Red October,” according to
Lucea:

e Removal of all Paramount prod-
uct from Flagship's Focus program,
which offers low prices on selected ti-
tles.

e Deletion of all Paramount ads
and editorial mentions from the Flag-
ship consumer magazine.

o Removal and deletion of all Para-

mount sell-through titles from Flag-
ship’s Order Direct program, a con-
sumer-buying service.

eCancellation of a planned “Red
October” laserdisk promotional cam-
paign.

eDeletion of all Paramount film
clips from Flagship’s regionally syn-
dicated weekly TV show, “Spotlight
On Video.”

Lucca says he’s also recommend-
ing to Flagship members that they

(Continued on page 85)

HBY DON JEFFREY

NEW YORK—A Billboard sample
of entertainment companies—in-
cluding broadcasters and suppliers
and retailers of recorded music and
home video—shows that net profits
for the second fiscal quarter this
year fell 3.3% from total earnings in
the same period last year.

Despite the bad news, the 23 com-
panies surveyed fared better than
the economy as a whole. A Wall
Street Journal sample of 639 U.S.
corporations found an 11% decline
in net earnings from last year’s sec-
ond quarter to this year’s,

The year-to-year fall in entertain-
Lment profits, moreover, may be at-

Entertainment 06. Profits
Dip 3.3% In 2nd Quarter

tributed to the big debt burden car-
ried by one company, Time Warner
Inc., which reported a huge $51 mil-
lion loss in the second quarter. Last
year, the predecessor company,
Time Inc., posted a $96 million net
profit. Since then, Time and Warner
Communications Inc. merged. |
But if this year’s Time Warner
profits are compared to last year’s
on a pro forma basis—that is, as if
the merger had already taken
place—then profits for the enter-
tainment sector would actually
have risen 38.4% in the second quar-
ter.
The most profitable entertain-
ment company in the second quar-
(Continued on page 79)
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AG Issue Charges ‘Rapper’ Confah
Black-Music Meet Mulls Radio, Not Rhetoric

B BY JANINE McADAMS
~_and SEAN ROSS

ATLANTA—This year’s Jack The
Rapper Family Affair—the black mu-
sic industry’s largest annual conven-
tion—could be described as the quiet
storm version of the confab. The 14th
annual Family Affair, held Aug. 16-19
at the Atlanta Hilton, was long on
discussion of the emerging black AC
radio format and short on much of
the rhetoric that has marked past
confabs.

As organizer and tipsheet publish-
er Jack “The Rapper” Gibson put it,
this year’s Family Affair was “the
biggest and the best. The conduct
was above reproach and the registra-
tion process was the smoothest it has
ever been.” While there are no offi-
cial statistics available, most esti-
mates put registration at about 2,500-
3,000. (Further coverage, page 20.)

In recent years, Rapper panels
have been a lightning rod for com-
plaints that black radio was too con-
servative, too sterile, too overconsult-
ed, and too controlled from outside
the black community. There were
complaints about the lack of rap this
year during the radio panels, but
there were few about urban radio not
playing more blues, gospel, or other
genres. There were no complaints
this year about white artists taking
up radio slots that could have gone to
blacks—a marked change from last
year.

Instead, the most political moment
at this year’s Rapper was directed at

larger issues. The Rev. Jesse Jack-
son, the surprise keynoter at the
Aug. 19 awards banquet, spoke at
length about Operation PUSH’s cur-
rent boycott of sportswear manufac-
turer Nike, an action he asked audi-
ence members to support. Jackson
complained that despite Nike’s ad
campaigns featuring top black ath-
letes, it maintains holdings in South
Africa and does not have minority

representation in its senior manage-
ment ranks.

He also announced that 2 Live
Crew leader/Luke Records principal
Luther Campbell had donated $2,000
to PUSH. Said Jackson, “We have
stood by [Campbell’s] side and
watched him grow in this business.
He is a businessman, and he is one of
our children.” Campbell’s growing

(Continued on page 82)

E BY PHYLLIS STARK
and MELINDA NEWMAN

NEW YORK—Epic Records has
angered some radio programmers
by servicing the new Living Col-
our single, “Type,”’ to MTV near-
ly a week ahead of radio. At least
two programmers, WNEW-FM
New York’s Dave Logan and
WIYY (98 Rock) Baltimore’s Russ
Mottla, admit to taping the song
from the television station and
playing it several days ahead of
the radio release date.

Although MTV began airing
the Living Colour video Aug. 16,
most radio stations did not re-
ceive it until Aug. 22. Radio’s re-
action to this ranged from mildly

Radio Miffed Over MTV’s
Scoop On Living Golour Single

annoyed to angry. “It’s another
example of the record labels giv-
ing in to the megalomania of TV
and ruining their relationships
with radio,” says WFNX Boston
PD Max Tolkoff. “It’s another ex-
ample of why MTV should be tied
to a flaming truck and sent off a
cliff.”

Aware that some programmers
were miffed, Epic VP of album
promotion Harvey Leeds says all
ruffled feathers have now been
smoothed. ‘“At this time, any
problems that may have existed
have been worked out and it’s full
speed ahead,” he says. But pro-
grammers have a different view.
In fact, some say the perceived

(Continued on page 16)

Peisinger Appointed GBS Music Video Prez
Ex-Vestron Head Aims To Push Nontheatrical Product

M BY MELINDA NEWMAN

NEW YORK—CBS Music Video En-
terprises, already in the forefront of
music video sell-through, hopes to be-
come a leader in the nontheatrical
video field as well under new presi-
dent Jon Peisinger.

Peisinger, formerly chairman of
Vestron International Group and
president of Vestron Video, assumes
the new CMYV position on Oct. 1. Pre-

viously, Peisinger was VP of market-
ing development at PolyGram Corp.,
and had executive stints at Arista
and Elektra/Asylum Records. He
will report directly to CBS Records
president Tommy Mottola. Jerry Dur-
kin, who will continue as VP of CMV,
had been heading the division’s oper-
ations.

“My initial focus will be two-fold,”
says Peisinger. “To continue to build
upon the music video foundation and

AMSTERDAM—Music & Media,
Billboard Publications Inc.’s
newsweekly for Europe’s broad-
cast and music industries, has
named Jeffrey Green editor in
chief, effec-
tive Oct. 1. He
will oversee all
aspects  of

M&M’s edito-
rial opera-
tions.

Green, 35, is
marketing di-
rector of Film
House, the
Nashville-based broadcast mar-
keting services company best
known for its Direct TV adver-
tising campaign. From 1984-87,

GREEN

Jeffrey Green Named Editor
0f BPI's Music & Media

he was managing editor of the
trade publication Radio & Re-
cords, and previously served as
its adult contemporary editor
for three years.

Publisher Leon Ten Hengel
says Green’s appointment will
‘“‘accelerate our efforts to be-
come the vital information
source in a booming European
marketplace. Together with se-
nior editor Machgiel Bakker
[who will concentrate on further
improvements to M&M’s music
industry coverage and its vari-
ous pan-European and local
charts] and managing editor Ste-
phen Burn, Jeff will initiate deep-
er and broader coverage of
broadcasting and related fields.”

to develop nontheatrical program-
ming.”

Within two years, Peisinger wants
the division’s output.to be split evenly
between music and special-interest
releases, in contrast to its current ex-
clusive music schedule.

CMYV is not the first video division
to announce its intent to expand be-
yond traditional music video hori-
zons: Atlantic’s newly formed A*Vi-
sion, PolyGram Music Video, Elektra
Entertainment, and Warner Reprise
Video had previously declared such
plans (Billboard, June 16).

CMV’s increase in specialinterest
product will not come at the expense
of music titles. “Within the next two
to three years, I see no less than a
doubling of the release schedule. This
is going to be a very active division in
terms of productions, acquisition, and
distribution,” Peisinger says.

In addition to producing more of its
own titles, CMV will also expand its
output by acquiring catalogs. Al-
though he confirmed he was looking
at properties, Peisinger would not
say what they were or when CMV
would announce its first acquisition.

On the music front, Peisinger says
the already aggressive CMV will be-
come even more active. “If you con-
sider the amazing catalog that exists
at CBS Records and the artists here,
there is not only an opportunity to ex-
ploit contemiporary product, but to go
into the archives and develop pro-
gramming based on their longstand-
ing relationships with artists in every
area, not just pop and urban.”

(Continued on page 79)

Nirvana In New Jersey. Atlantic executives congratulate Es Paranza/Atlantic
recording artist Robert Plant backstage after his recent show at the Meadowlands
Arena in East Rutherford, N.J. The first U.S. leg of Plant's "Manic Nirvana* world
tour finished Aug. 14, with the second U.S. leg to begin in mid-September. The
album “Manic Nirvana™ has gone gold; Plant's current single is “SSS & Q.” Shown,
from left, are Perry Cooper, VP of artist relations and media development; Mel
Lewinter, senior VP/chief financial officer; Janis Maiello, director of international
artist relations and publicity; Plant; Atlantic recording artist Alannah Myles, who
opened for Plant; Ahmet M. Ertegun, chairman/CEQO; Mark Schulman, senior VP/
GM; Andrea Ganis, senior VP; and Bob Kaus, senior director of artist relations and
media development.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Jon Peisinger is named president of CBS Music Video En-
terprises in Los Angeles. He was chairman of Vestron International Group
(see story, this page).

RCA Records in New York promotes Randy Miller to VP of artist develop-
ment, and Randy Goodman to VP of product development. They were, respec-
tively, VP of product management, and VP of promotion and product develop-
ment for the label.

Columbia Records in New York promotes Jerry Blair to national director of
top 40 singles promotion, and Jerry Lembo to national director of AC promo-
tion. They were, respectively, local promotion manager in New England, and

PEISINGER GOODMAN

MILLER BLAIR

director of national singles and top 40 promotion for the label.

Island Records in New York appoints Chris Reade senior director of media
and artist relations, and Rick Sherman West Coast sales and marketing direc-
tor. They were, respectively, national director of press and video promotion for
the label, and retail research specialist for Album Network.

Matthew Stringer is named director of marketing for Island/4th & B'way
labels in New York. He was director of advertising for the company.

Elektra Entertainment in Los Angeles names Michelle Meisner national di-

)

,:g. \

s N

LAMBERG DiLL

=

LEMBO BIDER

rector of field operations, and Jon McHugh national director of AOR. They
were, respectively, director of promotion, West Coast, for the label, and a local
promotion manager for A&M Records.

Chrysalis Records in New York appoints Suzanne Olsson national director
of video promotion, and Jeff Wagner manager of West Coast publicity. They
were, respectively, manager of video promotion for the label, and a senior ac-
count executive at Levine/Schneider Public Relations.

Scott Finck is appointed national secondary radio promotion manager for
A&M Records in Los Angeles. He was national director of CHR for Cypress
Records.

Ronnie Kairey is named manager of publicity at SBK Records in New
York. She was manager of artist functions at Columbia Records.

PUBLISHING. Les Bider is named chairman and CEO for Warner/Chappell Mu-
sic in New York. He was president of the company.

MCA Music Publishing in New York appoints Evan Lamberg and Sherry
Orson managers of creative services. They were, respectively, professional
manager of Jobete Music, and creative manager at Virgin Music.

Deborah Dill is named senior director of creative affairs for BMG Music
Publishing in New York. She was director of creative services for Quincy
Jones/Qwest Music.

RELATED FIELDS. Michael J. White is named senior VP and general counsel at
LIVE Entertainment in Los Angeles. He was VP of human resources and cor-
porate counsel for Pace Membership Warehouse.
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Poll: Country Radio OKs New Chart

Some Programmers Have Reservations

W BY GERRY WOOD

NASHVILLE—A majority of coun-
try radio programmers are pleased
with recent changes in Billboard’s
country chart methodology, accord-
ing to a Billboard survey. However,
many of those who favor the meth-
odology do so with reservations.

Beginning with the Jan. 20 issue,
Billboard has used monitored air-
play information gathered by
Broadcast Data Systems in compil-
ing the Hot Country Singles &
Tracks chart. Since that time, Bill-
board and BDS have responded to
industry input about the chart with
numerous refinements in method-
ology and by increasing the number
and variety of stations monitored.

The latest refinements are effec-
tive in this issue: a reduction in the
amount of time a record can remain
on the chart—from 26 to 21 weeks—
and the introduction of a new 25-po-
sition Hot Country Recurrents
chart that tracks records that have
achieved more than 21 weeks of
monitored airplay (for details, see
pages 35-36).

In the Billboard survey of execu-
tives from large-, medium-, and
small-market stations, 42 favored the
BDS methodology without reserva-
tion, while 41 favored the chart with

some reservations, and four opposed
it. Every station contacted, except
one, applauded the plans for the re-
currents chart.

Those with unqualified approval of
the new Billboard chart technology
cite such reasons as “the manipula-
tion factor is gone”; “it’s accurate
and more reality based”; “it takes the
pressure and hype off us and puts
credibility back into the charts”; “it
has made radio more honest and elim-
inated the numbers concept and
ghost adds”; and “songs don’t drop
out of sight from No. 1.”

The two most common reserva-
tions cited by the broadcasters are
“songs are on the chart too long and
the chart is too slow” (18 stations)
and “not enough markets are moni-
tored” (16).

Most of the programmers agreed
that the reduction of time a record
can stay on the chart from 26 to 21
weeks will help speed up the chart
and that the new recurrent chart will
provide some valuable additional rec-
ord information. Four expressed res-
ervations about having their playlists
made available to competitors, and
one worried about whether the moni-
tors might miss the airplay of some
oldies that are not in the system.
(BDS does extensive random taping
of monitored stations to ensure that

Joe Isgro Payola Trial Is
Under Way In Los Angeles

W BY CHRIS MORRIS

LLOS ANGELES—Opening argu-
ments in the closely watched payola
trial of independent promoter Joe Is-
gro, former Columbia promotion VP
Ray Anderson, and Isgro associate
Jeffrey Monka began in U.S. District
Court here Aug. 22.

Jurors and presiding Judge James
M. Ideman listened, and Isgro and his
co-defendants looked on gravely, as
Justice Dept. senior counsel William
Lynch recounted the government’s
charges.

“What we will prove here is that
Joe Isgro, over a long period of time,
over a long term, violated the payola
statute,” Lynch said. “He lied to the

record companies [and] he corrupted
one of the record company execu-
tives.”

Isgro’s attorney, Donald Re, coun-
tered that, because he was “the best
known and the best” of the indie pro-
moters, Isgro became “the big fish in
the eyes of the government.”

Re and Monka’s attorney, Gerson
Horn, both asserted that they would
attack the credibility of the govern-
ment’s witnesses, whom Re referred
to as “people who are bought and
paid for by the government for that
testimony.” Most of the key witness-
es in the case, Re and Horn claimed,
have cut deals with federal prosecu-
tors in return for reduced sentences

(Continued on page 85)

Pearl Bailey Dies At 72

NEW YORK—Pearl Bailey, the
charismatic cabaret performer who
appeared on stage and screen, died
Aug. 17 of heart failure in Philadel-
phia at age 72. Known for her strong
singing voice and humorous, down-
to-earth personality, Bailey is per-
haps best remembered in the title
role of Broadway’s “Hello, Dolly!”
Bailey, who resided in Lake Ha-
vesu, Ariz., with her husband, jazz
drummer Louis Bellson, had under-
gone surgery at Pennsylvania Hospi-
tal to replace joints in an arthritic
knee and had been released July 30.
She collapsed at her Philadelphia ho-
tel, where she was staying while vis-
iting her sisters and undergoing
physical therapy. She was taken to
Thomas Jefferson Univ. Hospital,
where she was pronounced dead.
Born Pearl Mae Bailey on March
29, 1918, in Newport News, Va., Bai-

ley was raised in Philadelphia. “Pear-
lie Mae” began her career as a teen-
ager with coaching from her dancing
older hrother. After winning local
amateur contests, Bailey got jobs as
a singer and dancer in small clubs
throughout Pennsylvania. She won
an amateur contest in a Washington,
D.C,, club, earning engagements
there and at other D.C. cabarets.
Eventually she landed in New York’s
Village Vanguard in 1941. Her Van-
guard appearance launched her on a
round of tours with big bands, includ-
ing the Sunset Royal Orchestra, the
Count Basie Orchestra, and the Coo-
tie Williams Band.

She returned to New York for a
two-week engagement at the Blue
Angel in 1944, where she received
rave notices. Bailey played the club in
New York for eight months before

(Continued on page 85)

all frequently played songs are
tracked.)

Most of the initial controversy -
caused by the new methodology was
based on two premises: That the
chart would make it difficult to break
new artists and that the chart would
favor contemporary artists over tra-
ditionalists.

In fact, more new acts have gained
the top reaches of the singles chart
since the advent of BDS monitoring
than at any similar period in the ¢
chart’s history. Eleven new acts have
crashed the top 50 for the first time in
the past six months, as compared
with three acts for the same period in
1989.

Further, potent chart showings by
the likes of George Strait, Ricky Van
Shelton, Alan Jackson, Doug Stone,

(Continued on page 38)

It’'s All Greek To Him. Capitol recording artist Joe Cocker talks with Capitol
executives backstage before his concert at the Greek Theatre in Los Angeles.
Cocker is touring in support of his latest album, “Joe Cocker Live!" The show
preceded Cocker's benefit performance in Santa Barbara, which raised money
to aid hundreds of residents affected by that county’s tragic fires this summer.
Shown, from left, are Michael Lang, manager; Ron McCarrell, VP of marketing,
Capitol; Hale Milgrim, president, Capitol; Cocker; and Jeff Shane, senior director
of rock promotion, Capitol.

GEORGE MICHAEL enters the Hot 100 at No. 41 with
“Praying For Time,” the first single from his soon-to-be-
' released second solo album, “Listen Without Prejudice,
Vol. 1.”

That is, of course, his follow-up to “Faith,” one of the
most successful albums of the '80s. “Faith” remains the
only album in pop history to generate six top five sin-
gles. The album was No. 1 on the Top Pop Albums chart
for 12 weeks—a feat that wasn’t repeated until this
week, as M.C. Hammer’s “Please Hammer Don’t Hurt
'Em” logs its 12th week
on top.

But the success of
“Faith” extended beyond
statistics. The album took
Michael from bubblegum
star to the cover of Roll- I —
ing Stone; from frothy
Wham! hits like “Wake
Me Up Before You Go-

Go’’ to the Grammy ]
Award for album of the

year. The triumph of

“Faith” was so complete—the acceptance so nearly
unanimous—that the album title “Listen Without Preju-
dice” seems unduly defensive. Lighten up, George. We
should all encounter such prejudice.

THE RIGHTEOUS BROTHERS’ 1965 hit “Unchained
Melody” leaps from No. 78 to No. 56 in its second week
on the Hot 100. The song, featured in the box-office
smash “Ghost,” is almost certain to become the fourth
'60s oldie to return to the top 30 after being included in a
hit movie. Ben E. King's 1961 classic “Stand By Me”
was featured in the 1986 film of the same name; the
Beatles’ 1964 smash “Twist And Shout” was included in
two 1986 films, “Ferris Bueller’s Day Off”’ and ‘“Back To
School”; and the Contours’ 1962 hit “Do You Love Me”
was featured in the 1987 sleeper “Dirty Dancing.”
“Unchained Melody” is included on two fast-climbing
albums: the “Ghost” soundtrack, which is the top new
entry on the pop albums chart at No. 66, and the 1967
compilation “The Righteous Brothers Greatest Hits,”
which vaults from No. 188 to No. 116 in its second week.
This is the second time that a Bill Medley single has
boosted a Patrick Swayze film—or is it the other way
around? Three years ago, Medley teamed with Jennifer
Warnes on the No. 1 smash “(I've Had) The Time Of My
Life,” the first and biggest hit from “Dirty Dancing.”

FAST FACTS: Sweet Sensation lands its first No. 1 hit
on the Hot 100 with “If Wishes Came True.” The female
trio first cracked the chart in early 1987 with “Hooked
On You”; it first reached the top 20 in early 1989 with
“Sincerely Yours.”

New Kids On The Block land their ninth straight top
10 single as “Tonight” jumps to No. 10 on the Hot 100.

by Paul Grein

George Michael’s ‘Time’ Has Come Again;
Righteous Bros. Are ‘Unchained’ On Hot 100

And Duran Duran, the fave group several years back
of a lot of big sisters of current New Kids worshippers,
enters the chart at No. 85 with “Violence Of Summer
(Love’s Taking Over).” Actually, Duran Duran tran-
scended the teen idol category, which explains why
they’re still around nearly eight years after their initial
explosion.

Tony! Toni! Toné! lands its third No. 1 hit on the Hot
Black Singles chart with “Feels Good,” which also blasts
onto the Hot 100 at No. 68. The trio first topped the
black chart in 1988 with
“Little Walter” and scored
again in June with “The
Blues.”

Anita Baker’s third
Elektra album, “Composi-
tions,” continues to flour-
ish even though its first
single, “Talk To Me,” laid
an egg. The album holds
at No. 5 on the pop albums
chart, remarkable consid-
ering that “Talk To Me”
peaked at No. 44 and this week slides to No. 7.

Jon Bon Jovi’s “Blaze Of Glory/Young Guns II”
vaults from No. 32 to No. 7 in its second week on the pop
albums chart. The “Blaze Of Glory” single also jumps to
No. 2 on the Hot 100. It must be nice to be so hot that
such hefty jumps are so utterly predictable.

Luke Featuring the 2 Live Crew’s “Banned In The
1J.S.A.” album and single are cooling off sooner than ex-
pected. The album loses its bullet and stalls at No. 21,
the single dips from No. 20 to No. 24.

Boogie Down Productions’ “Edutainment” leaps
from No. 74 to No. 36 in its second week on the pop
chart, matching the No. 36 peak of the group’s previous
album, “Ghetto Music: The Blueprint Of Hip Hop.”

Concrete Blonde’s “Bloodletting” jumps from No. 65
to No. 50, becoming the critically lauded group’s high-
est-charting album to date. “Concrete Blonde” reached
No. 96 in 1987; “Free” climbed to No. 148 in 1989.

A year ago, A&M was in the dumper; this week, the
label has two of the fastest-breaking albums on the
chart. The Neville Brothers’ “Brother’s Keeper” vaults
from No. 141 to No. 64; Extreme’s “Extreme II Porno-
graffiti” jumps from No. 125 to No. 77. Both albums are
mn their second week.

WE GET LETTERS: William Simpson of Los Angeles
notes that “Georgia On My Mind” is the oldest song to
make the Hot 100 since “Puttin’ On The Ritz” in 1983.
Surely you remember Taco. Anyway, Irving Berlin
wrote “Puttin’ On The Ritz” in 1929, one year before
Hoagy Carmichael wrote “Georgia.”

Eric Fader of Peekskill, N.Y, notes that Pebbles and
Dino are both streaking up the Hot 100. Fader suggests
a duet: “Walk The Dinosaur.”
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25 Gold-Plated Acts On Sept. Release Slate

B BY MELINDA NEWMAN

NEW YORK—Retailers bemoaning
flat sales will have plenty to cheer
about later this month, when a stag-
gering 25 releases from artists whose
last studio albums were gold or plati-
num begin flooding the stores.

The long-awaited second solo al-
bum by George Michael and a new
INXS release lead the long list from
proven performers of all genres (see
grid, this page).

If it is any indication, “Praying For
Time,” the first single from Michael’s
“Listen Without Prejudice, Vol. 1,”
debuted on Billboard’s Hot 100 Sin-
gles chart at No. 41 this week. The
rest of the Columbia project, his fol-
low-up to the T-million-unit-selling
“Faith,” arrives in stores Sept. 11. Al}
songs, except a cover of Stevie Won-
der’'s “They Won't Go When I Go,”
were written by Michael. The al-
bum’s release coincides with “Bare,”
an autobiography written by Michael
and Tony Parsons. There is no tour
planned.

There is a tour planned behind
INXS’ Sept. 25 release “X"—which
signifies the band’s 10th anniversary.
The first single from the Atlantic al-
bum, which follows the quadruple-
platinum “Kick,” is “Suicide Blonde.”

Sophomore slump will hopefully
elude several artists whose debuts
went gold or platinum. Breathe,
whose 1988 ‘““All That Jazz”’ was
A&M’s first debut album to secure
three top 10 singles, is off to a good
start with “Say A Prayer.” The rest
of the album arrives Sept. 4.

Warrant, which stormed out of Co-
lumbia’s record gate with the appro-
priately prophetic “Dirty Rotten
Filthy Stinking Rich,” comes roaring
back with its second release, “Cherry
Pie.” The stickered version, which
contains a no-doubt touching paean
“Ode To Tipper Gore,” arrives in
stores Sept. 11, while its clean coun-
terpart—minus the sticker and the
Gore tune—is due in the bins one
week later.

Pebbles, whose eponymous debut
went double platinum, driven by the
success of “Mercedes Boy” and “Girl-
friend,” should have no trouble with
“Always,” produced by L.A. and Ba-
byface, when the MCA release ar-
rives in stores Sept. 11.

And gospel/R&B outfit Take 6 will
hopefully continue to amaze audi-
ences with its a cappella acrobatics
on “So Much 2 Say.” The Sept. 11 Re-
prise release was produced by the

studio album.

September Hot Album Releases

Twenty-five albums are slated for release in September by artists who hit gold or platinum with their last

ARTIST TITLE LABEL DATE PRODUCER
AC/DC THE RAZORS EDGE ATCO SEPT. 25 BRUCE FAIRBAIRN
BREATHE PEACE OF MIND A&M SEPT. 4 BOB SARGENT, BREATHE
ROBERT CRAY MIDNIGHT STROLL MERCURY/ SEPT. 18 DENNIS WALKER
POLYGRAM
CHARLIE DANIELS BAND CHRISTMAS TIME DOWN SOUTH EPIC SEPT. 11 LYNN PETERZELL AND CHARLIE
DANIELS
GRATEFUL DEAD WITHOUT A NET ARISTA SEPT. 25 JOMN CUTLER AND PHIL LESH
INDIGO GIRLS NOMADS*INDIANS*SAINTS EPIC SEPT. 25 SCOTT LITT
INXS X ATLANTIC SEPT. 25 CHRIS THOMAS
QUINCY JONES LISTEN UP: THE LIVES OF QUINCY JONES: QWEST/REPRISE  SEPT. 25 QUINCY JONES
MUSIC FROM THE MOTION PICTURE
JUDAS PRIEST PAIN KILLER COLUMBIA SEPT. 18 KRIS TSANGARIDES
THE JUDDS LOVE CAN BUILD A BRIDGE RCA SEPT. 11 BRENT MAHER
LL cooL J MAMA SAID KNOCK YOU OUT DEF JAM/ SEPT.18 MARLEY MARL
COLUMBIA
REBA MCENTIRE RUMOR HAS IT MCA SEPT. 4 TONY BROWN
GEORGE MICHAEL LISTEN WITHOUT PREJUDICE, VOLUME | COLUMBIA SEPT. 11 GEORGE MICHAEL
BETTE MIDLER SOME PEOPLE'S LIVES ATLANTIC SEPT. 25 ARIF MARDIN
PEBBLES ALWAYS MCA SEPT. 11 L.A. AND BABYFACE
CHRIS POLAND RETURN TO METAL -ENOGMA SEPT. 24 RANDY BURNS AND CHRIS
POLAND
QUEENSRYCHE EMPIRE EM! SEPT. 4 PETER COLLINS
RUSH CHRONICLES POLYGRAM SEPT. 11 VARIOUS
PAUL SIMON THE RHYTHM OF THE SAINTS WARNER BROS.  SEPT. 25 PAUL SIMON
TAKE 6 SO MUCH 2 SAY REPRISE SEPT. 11 MERVYN WARREN
3RD BASE THE CACTUS REVISITED - ‘DEF JAM/ SEPT. 25 VARIOUS
COLUMBIA
TIFFANY MEW INSIDE MCA SEPT. 25 7 MAURICE STARR & PHILIP
DAMIAN
RANDY TRAVIS HEROES AND FRIENDS WARNER BROS.  SEPT. 11 KYLE LEHNING
NEIL YOUNG & CRAZY HORSE RAGGED GLORY REPRISE SEPT. 11 NEIL YOUNG & DAVID BRIGGS
WARRANT ) CHERRY PIE COLUMBIA SEPT. 11 BEAU HILL

band’s Mervyn Warren.

Turning to Nashville, Randy Trav-
is’ new Sept. 11 Warner Bros. release,
“Heroes And Friends,” is a collection
of duets between Travis and some
well-known colleagues. The first sin-
gle, “A Few Ole Country Boys,” is a
duet with George Jones (see related
story, this page).

Though their album does not en-
tirely consist of collaborations with
other singers, the Judds make some

music with Bonnie Raitt on “Rom-
pin,” Stompin’ Blues.” The song is
featured on the mother and sister
team’s Sept. 11 RCA release, “Love
Can Build A Bridge.”

Making his solo debut this month is
Chris Poland, guitarist from the gold-
plated group Megadeth. Though Me-
gadeth is on Capitol, Poland turned to
Enigma to release “Return To Met-
al,” due Sept. 24. Hoping to hit gold
this time out are death metal mavens

Slayer, represented by “Seasons In
The Abyss,” in stores Sept. 25 from
Def American. And Black Sabbath
comes back with “T.Y.R.,” on Enigma
Sept. 4. For those not up on such lore,
Tyr is a mythical sky god of the an-
cient Norsemen.

Performers whose last albums just
slightly missed the 500,000 mark with
new records include such sturdy sell-
ers as Bob Dylan and Carly Simon.

(Continued on page 84)

India: Vid Rental Shops Targeted By Anti-Piracy Group

B BY JERRY D’'SOUZA

BOMBAY, India—Video rental li-
braries in Bombay suffered a se-
vere jolt recently when the Indian
Federation Against Copyright
Theft (INFACT) launched a series of
raids, forcing more than 100 librar-
ies to close and several others to
pull pirated Western films off the
shelves. INFACT’s action was pre-
cipitated by the Taiwan office of the
Motion Picture Export Assn. of
America.

MPEAA, which became a mem-
ber of INFACT in June, was con-
cerned over the extent of piracy in
India, where more than 9,000 for-
eign film titles are available. Ac-
cording to Ravi Gupta of the Na-
tional Film Development Corp.,

the only organization permitted by
the government to import and re-
lease films of videocassettes, pira-
cy of Western movies robs the in-
dustry of $28.5 million-$57 million
annually.

It was this staggering loss that
shook the MPEAA into action. Ron-
ald Putnam, director of MPEAA’s
Asia/Pacific Anti-Piracy Operations
Cell, met the Indian Minister of In-
formation and Broadcasting, who
offered the government’s help to
combat piracy.

“The MPEAA should take sus-
tained action if the raids are to
prove effective,” says Lance A. Co-
laco, managing director of Warner
Bros. (F.E.) Inc. “They have man-
aged to curb piracy in the U.K.,
Hong Kong, and Singapore. There

is no reason why they cannot do it
here.”

Nevertheless, the raids conducted
by INFACT have not been a deter-
rent to piracy here. Police corrup-
tion, limited enforcement funds,
poverty, and an official government
policy that discourages the importa-
tion of legal videocassettes all have
helped perpetuate the dominance of
pirated product.

“The legal market for international
films is only 5%,” says Gupta. “We re-
lease about 100 films every year, sell-
ing about 3,000 units per title at $6.60,
which retails for $8.60. But it can
take anything from six months to a
year before we release a film because
of the time taken in selection, negoti-
ation, and import procedures.”

By that time, the films are passé on

the video circuit. In contrast, the hot
video favorites in Bombay before the
concerted raids were “Die Hard 2,”
“Pretty Woman,” and ‘““Total Re-
call”—all in pirated editions.

Films make their way into India
within days of the theatrical release
in the U.S. According to dealers,
there are two ways in which a print is
made. In the first, a video camera re-
cords a film while it is being screened
in a theater. These are known here as
“CPs” (camera prints). The second
method is to make a copy while a film
is with a prospective video distribu-
tor.

“It is during this time that a copy
of the film disappears for a couple of
hours,” says the owner of a library in
Bombay. “Prints are then made and

(Continued on page 70)

Travis Album
Sparks Royalties
Controversy

B BY EDWARD MORRIS

NASHVILLE—Randy Travis’ deci-
sion to put 13 cuts on his upcoming
duet album instead of the usual 10
has sparked a controversy among
songwriters and publishers here.
Travis has asked that all the songs in-
cluded on his upcoming Warner Brds.
album, ‘“Heroes And Friends,” be Ii-
censed at three-fourths the statutory
mechanical rate of 5.7 cents per song.

According to Roger Murrah, presi-
dent of the Nashville Songwriters
Assn. International, some of the
songwriters involved complained to
the organization. Subsequently, Mur-
rah sent—on NSAI’s behalf—a letter
to Travis and another to the town’s
major publishers outlining the plight
of songwriters who feel victimized by
reduced-rate demands.

Murrah would not reveal the con-
tents of his letter to Travis, although
he did say he had not requested that
Travis rescind his request. He says
he has not received a response from
the artist.

Murrah did provide Billboard a
copy of his Aug. 6 letter to publish-
ers. In it, he asserts that songwriters
“are becoming painfully aware that
our own complacency has played a
role in allowing these practices to di-
minish both our incomes and the fu-
ture value of our copyrights.”

He concludes by asking that the
publishers and writers “join in a com-
mon effort” to resist any push for re-
duced rates, either through the con-
trolled composition clauses built into
recording contracts or through the

(Continued on page 84)

Landmark & Impact
Pian Joint Venture
Distribution System

i BY DEBORAH RUSSELL

LOS ANGELES—Landmark Distrib-
utors Inc. of New York and Impact
Distributors of Chicago have con-
firmed that they plan to create a joint
venture distribution system, to be
based in Los Angeles.

The move will establish a coast-to-
coast independent distribution web as
a defense against a group of New
York-based investors actively seek-
ing to buy out major indie distribu-
tors (Billboard, Aug. 25).

Peers & Co., an international mer-
chant banking consortium, thus far
has acquired West Coast leader Cali-
fornia Record Distributors Inc. in its
quest to form a national independent
distribution network. California Rec-
ord Distributors’ George Hocutt has
been pegged as chairman of the
board of the proposed company,
which will be called Independent Na-
tional Distributors Inc. (INDI).

Landmark co-owner Steve Plot-
nicki says he created the joint ven-
ture between Landmark and Impact
as a way to prepare for potential re-
percussions of the proposed INDI
network.

“I'm concerned Peers & Co. will
create a national network that could
keep Landmark from getting labels
for distribution,” says Plotnicki. “I

(Continued on page 85)
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COMMENTARY IS

All Radio Has To Lose Is Its Dullness

GIVE FREE-FORM PROGRAMMING A CHANCE

W BY JEFF WHITTINGTON

According to a recent Wall Street
Journal article, the number of free-
form radio stations in this country
has octupled in recent years from
five to 39. Hardly a tidal wave, but
still an indicator for the future.

Yes, free-form is supposed to be a
late-’60s dinosaur, a fluke that oc-
curred for a few brief years because
of unique and unrepeatable condi-
tions in the industry. And, of
course, there are the arguments
why it should not be revived: “Why,
you can’t just turn DJs loose to play
whatever they want—you’d have
chaos!”

But let's look at it from another
angle. A jock who can pick his own
music is free to create good se-
gues—and a good segue can be as
much a part of effective radio as a
good edit can be of a movie or TV
program.

There are any number of ways in
which two records can sound good
together. The matchup can be musi-
cal, lyrical, conceptual, whatever.
But it cannot be divined by rote; no
computer program can take into ac-
count all the factors that can make
two pieces of music work well to-
gether. A free-form DJ is free to tell
stories with his music, to create
chains of records that mean some-
thing together—in other words, to
actually program an evening of
music. This simply cannot be done
with the one-from-column-A, one-
from-column-B approach mandated

by today’s computerized, consul-
tant-dominated formats.

Seen from this standpoint, the de-
mographically balanced, Chinese-
restaurant approach does not re-
duce chaos on the air—it actually
increases it. “Janie’s Got A Gun”
and “Nothing Compares 2 U” may
both be hits; they may appeal to dif-
ferent areas of the same general-
ized audience, and playing them
back to back might make perfect

up together.

Television provides another anal-
ogy: What if some TV exec decided
to program an evening’s worth of
purée-of-Nielsen? There would be a
few minutes of domestic comedy for
the “Cosby” crowd, a few minutes
of mysterioso for the “Twin Peaks”
audience, maybe 90 seconds of ani-
mation for fans of “The Simpsons,”
and so forth, repeated for hours on
end. No one would watch for long.

‘A good free-form
- program is like

Jeff Whittington was formerly a DJ at
KYLE-FM Temple, Texas, a free-form
station at the time. He is now a free-lance

a fine meal’

writer.

“sense’”’ demographically—but this
does not change the fact that the
songs have nothing in common, and
their juxtaposition might as well be
random.

A good free-form program is like
a fine meal, with the appetizer, en-
trée, and dessert carefully se-
quenced. Most current radio, in con-
trast, is like succotash: It may con-
tain all kinds of complementary
vegetables, but it is still all mixed

Yet programs that tell stories for
half an hour or longer, orchestrated
into three full hours of program-
ming with some sort of flow to it,
have no trouble capturing the atten-
tion of millions of people.

Meanwhile, radio offers demo-
graphic succotash and wonders why
people don’t stay tuned in any long-
er than they do.

Ultimately, there is only one sure-
fire way to come up with good radio:

Hire a good DJ with extensive
knowledge and love of the music;
give him or her access to a good rec-
ord library; specify the type of audi-
ence you are hoping to reach; and
turn the DJ loose. Then, and only
then, will you hear radio programs,
the kind that people will tune in to
and stay with for hours at a time.

Sure, this is risky. A bad free-
form jock can drive people away. A
good free-form jock might want
more money (and this may be a rea-
son for the format’s near-disappear-
ance). Moreover, management
would rather have the audience lis-
tening to the station’s generic
sound than to a particular show.

But ultimately, a greater dose of
free-form principles is the only way
to break this medium out of its dol-
drums. In every field of communica-
tions over the past century, we have
seen massive artistic and commer-
cial breakthroughs whenever cre-
ative people were given free rein to
go ahead and do whatever they do
best, whether it is writing songs,
producing records, directing mov-
ies, or writing novels without fear
of censorship.

“Creative?” Yes, DJs can be that,
when given the chance. Isn’t it only
reasonable that the people who are
at the most direct point of dissemi-
nation between the music industry
and the consumers also be given a
chance to take their best shot?

And what opportunities are being
missed while they are denied this
chance?
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WHERE ARE THE SINGLES?

I've got money to spend, and the
record companies won't let me. It's
a shame, too. These companies bel-
ly-ache and groan all the time about
the lack of sales. They tell us that
consumers aren’t buying like they
once did. They tell us the 45 single is
a dead configuration. Albums are
virtually history. Vinyl's dead! Cas-
sette singles aren’t selling that well.
CDs are the main choice of music
buyers, but they aren’t selling like
they should. Well, they only have
themselves to blame.

I’'m a music buyer and music pro-
grammer for a well-respected night-
club in the Dallas-Fort Worth area,
and all too often, we can’t get prod-
uct! We try to pump money into the
music industry, and the labels don’t
want it.

Since we're located near Dallas,
we have many chains, independents,
and one-stops to choose from. We
shop weekly (sometimes daily), try-
ing to stay on top of all the new re-
leases. Our customers (more than
3,500 a week) bombard us with re-
quests that they’ve heard on radio,
and we want to accommodate those
requests. It makes us look foolish to
say we don’t have it. But sometimes
it’s not our fault.

Take Clint Black’s “Better Man.”
Video channels were pushing the
single, and radio jumped on the

Clint Black bandwagon. Everybody
wanted to hear this newcomer. But
it was on the radio for weeks before
we could get our hands on a copy.
By that time, radio had worn the
song out, the requests had died
down, and everybody had a new fa-
vorite song.

More recently, Garth Brooks re-
leased a new single. Radio is pump-
ing it hard, and the requests from
our customers are phenomenal. Ev-
erybody wants to hear it, and we're
letting them down. We checked with
local retailers, and no one knows
when they will have it in stock. We
went to our local distributor (Big
State) and they informed us we’ll
have to wait until September!

This makes absolutely no sense to
me. Come September, sure we'll
buy a copy of it for our “oldies” h-
brary, but as I've mentioned before,
the consumer will have found a new
favorite song. Record buyers on a
limited budget have to make
choices, and I'm sure they will opt
for something new and fresh, if it’s
commercially available.

Record companies, get with it. If
you want to promote a song on radio,
make it brief. Make the music avail-
able while there is still excitement
and “newness” to the song or album.

I'm sure others feel the same
frustration after driving all over
town trying to find a new release,
only to discover that it hasn’t been
released yet.

I’m not-happy about the demise of
vinyl, either. But at this point, I'd be
happy to take new releases any way

I can get them before radio wears

them out. I’d like to think the labels
will accommodate my request.

Brent Johnson

Music Director

Goodluck Rodeo Nightciub

Lewisville, Texas

LONGBOX THOUGHTS

I am strongly opposed to the CD
longbox and shape my buying deci-
sions accordingly. What truly puz-
zles me, however, is why no one has
designed an insert that can be
placed into the existing display gon-
dolas (sort of like small steps with
grooves). And what about reducing
the size of the longbox to match the
size of current sell-through video
boxes, thus retaining visual impact
and enabling the consumer to keep
the box, just like we do with videos?
On another issue, I would readily
support the retailers’ fight against
stickering and censorship, but I'm
so angered by the longbox that I
find it extremely difficult to recon-
cile my conflict. Ironically, I suspect
that the pro-environment (anti-long-
box) coalition is a natural constitu-
ency to support efforts against gov-

ernment/right-wing censorship.
Jean-Pierre Alvarez
Lancaster, Pa

TAPERS YICTORIOUS

We would like you to know some re-
sults of Capitol's experiment with
not releasing a cassette single of
M.C. Hammer’s “U Can’t Touch
This” (Billboard, July 7). Sixteen of
my friends and [ each taped the

song off the radio and videotaped
the video. So their little attempt to
manipulate us into spending more
money didn’t work.

You can’t make us buy albums
when we just don’t have the money.
There’s more than one way to get it
free: People hear a song and want
to own it, so they tape it.

Sheri Mills
Bicknell, Ind.

OUT OF CONTEXT

Regarding an article on the Desert
Rose Band by Jim Bessman (Bill-
board, June 16), I wish to clarify a
remark supposedly quoted by me to
Mr. Bessman describing the typical
country rock band and album cover
as generic.

I meant no disrespect to the
groups Shenandoah and Canyon,
whom I hold in the highest esteem. 1
was merely illustrating a point of
how the noncountry buyer has per-
ceived our musical identity. The
mention of Sequoia was a purely fic-
titious example. Mr. Bessman took
my general remarks out of context,
which I gather made for a more con-
cise, though inaccurate, article.

Chris Hillman
Santa Monica, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Emmis GEO Goes To Bat For Mariners
Smulyan Applies Marketing Skills To Team

B BY CRAIG ROSEN

LOS ANGELES—With about a
month left in the 1990 season, the
Seattle Mariners have no chance for
the American League West pen-
nant, but the team could finish the
season above the .500 mark. That is
good news for Seattle fans whose
baseball club has not had a winning
season in its 14-year history (its best
finish was 78-84 in 1987).

It is also good news for Emmis
Broadcasting CEO Jeff Smulyan.
After building one of the most ad-
mired radio groups in the country,
Smulyan’s decision to pay $76 mil-
lion for the Mariners raised some
eyebrows, especially since Emmis
was finally experiencing growing
pains—many of them stemming
from the failure of some new acqui-
sitions to develop as quickly as its
KPWR Los Angeles or WQHT New
York had. Now, as Smulyan’s first
season as owner winds down, the
Mariners are looking like a worth-
while investment.

Smulyan, who downplays his
knowledge of baseball for his mar-
keting expertise, says there are sim-
ilarities between baseball and radio.
“Radio is a business of target mar-
keting,” he says. “If you're KSHE
St. Louis, you look for rock’n’roll
fans between the ages of 18-35.
KPWR Los Angeles has a different
target audience. Baseball is a game
of different targets.”

But the pverall strategy for mar-
keting the Mariners seems to be
mass-appeal in a way that most ra-
dio stations have not been for years.
Smulyan says he wants to appeal to
everyone from the baseball purists
and children to senior citizens, col-
lege kids, and businessmen. ‘“We
are trying to market to all of those
different targets and trying to get
people in the Pacific Northwest to
get excited about baseball,”” he
says. “It’s really an issue of getting
people up here to care about Major
League Baseball.”

Smulyan is trying to drum up in-
terest in the Mariners by giving
baseball a beat. Between innings,
fans request videoclips on Dia-
mondVision. Kingdome trivia ques-
tions incorporate music and base-
ball. Then there is the situational
music. “When an opposing pitcher
gets knocked out of the box, we
may play ‘Hit The Road Jack’ or
‘Happy Trails.” When someone over-
throws a base, we'll play ‘I Missed
Again’ by Phil Collins. When a man-
ager comes out to take out a pitcher
that we are shelling, we’ll play
lStay.Y »

The Mariners’ first winning sea-
son comes at a time when Emmis’
all-sports AM, WFAN New York, is
also posting its best numbers ever.
Launched three years ago, WFAN
was up 2.4-3.3 this spring. On a band
that has tried all-Beatles, all-Elvis,

and all-weather formats, WFAN
may be the first experimental AM
with respectable numbers. But it
has not spawned successful imita-
tors elsewhere.

“All-sports is a very narrow radio
format,” he says. “You can do it in
New York where you’ve got all
those professional and college
teams. You've got something hap-
pening almost every day with the
Mets, the Knicks, the Rangers, and
all the CBS sports packages. It
would be tougher to do it in smaller
markets.”

While Smulyan says it is “‘con-
ceivable” that all-sports could work
in a market like Los Angeles, he
says it “would have to have one of
the two ball clubs. Baseball is really
the key.”

He also gives talk hosts Don
Imus and the team of Mike
Francessa & Chris Russo credit for
WFAN’s success. “In 25-34 men, we
are certainly in the top two or three.
Imus has a four-share. The radio
station has been what we call in the
business ‘a dream come true.’”

On the other coast, things are not
as bright. KPWR, which spent a
few years on top of the market, has
fallen to third. Like KPWR PD Jeft
Wyatt, Smulyan contends that new
urban competitor KKBT has been
less of a problem than top 40 rival
KIIS. “I know that the conventional
wisdom is that the Beat has hurt us,
but ... our research indicates what
really hurt Power a bit is that KIIS
sort of retargeted toward us be-
cause Pirate Radio [KQLZ] did not
reach the level of competitiveness
that people thought it would.”

Still, Smulyan says he is “encour-
aged” by Power’s performance in
the last trend. “That’s not to say
that we wouldn’t like to be first
again. Being third is not all bad, and
we have narrowed the gap between
us and KIIS,” he says.

Although Emmis’ profile in the
radio world has dipped slightly, and
Smulyan took some heat for selling
stations to pay off the Mariners’
purchase, he seems pleased with
both his investments’ performance.

“It’s funny. For the first eight or
nine years of Emmis we just kept
growing and everybody said, ‘God,
these guys are unbelievable,””
Smulyan says. “Then we bought the
NBC stations and then right away
the ball-club opportunity came up,
so we knew we couldn’t keep all the
NBC stations. We announced some
of them were for sale, and then peo-
ple said, ‘Oh, my God, the bloom is
off the rose at Emmis.””’

He reports that the on-again, off-
again sale of KXXX (X100) San
Francisco is nearly completed, and
that Emmis still plans to sell off
WJIB Boston or WLOL Minneapolis
to help defer the cost of the Mari-
ners purchase.

Smulyan now splits his time be-

tween his radio interests and the
Mariners—he travels with the team
when it is visiting a city in which
Emmis has a radio station—yet he
says he is still “bullish on radio.”

“Even though the economy hasn’t
been terrific, radio’s share of na-
tional advertising revenue contin-
ues to grow,” he says. “We know in
the radio business you are never go-
ing to stay on top forever, but our
competitive situation in all markets
pretty much improved over the last
year or so.”

Smulyan says choosing between
radio and baseball is “like saying
which one of your kids you love the
most. I love the radio business. I
can’t imagine a time when [
wouldn’t be in it, and I have grown
to love baseball.”

KFMB Cements Its Friendships. AC KFMB San Diego morning men Mac Hudson
and Joe Bauer sign a new five-year deal with the station . . . in concrete. The pair
have been heard on the station for the last 15 years. Shown at the signing, from
left, are OM/PD Mark Larson, Hudson, VP/GM Paul Palmer, and Bauer.

Westem Firms Listen In As The Soviet
Gommercial Radio Spectrum Widens

B BY VADIM YURCHENKOV
and NIKOLAI KOVARSKY

MOSCOW—Now that perestroika
has freed the Soviet airwaves to
some extent, the road is open for the
development of commercial radio in
the U.S.S.R. The country’s first com-
mercial station, Radio M1 in Vilnius,
Lithuania, was launched earlier this
year. Meanwhile, there is growing in-
terest and cooperation from Western
radio organizations in syndicating
programs and becoming involved in
Soviet broadcasting.

M?1’s co-founder and chief news
editor is Rimantas Pleikys. His sta-
tion is not a wholly commercial enter-
prise yet, but it is free of control by
Gosteleradio, the state broadcasting
authority. It is funded by various
Lithuanian sponsors, rents a trans-
mitter from the republic’s telecom-
munications ministry, and its studio
equipment is on loan from West Ger-
many’s Sueddeutscher Rundfunk.

M1, which targets the 1540 demo,
claims an average audience of about
1.5 million. It broadcasts Western
hits, rock, and jazz, mixed with local
Lithuanian pop and rock material. It
carries local advertising but is not yet
financially self-sufficient. It expects
to attain that status when the Lithua-
nian economy becomes fully market-
oriented, and M1 is regarded as the
forerunner of other commercial radio
stations in the Baltic republics and
metropolitan areas of the Soviet
Union.

Following M1’s launch, Gostelera-
dio and French company Europe 2—
in conjunction with Pollack Media
Group—are trying to establish the
first Western-style FM: Europa Plus
Moscou, which also has a medium
wave operation.

Other French broadcasters partici-

pating in the Soviet broadcasting are
Radio Nostalgie, M Radio, and Eu-
rope Plus, which have signed agree-
ments with Gosteleradio for joint ac-
tivities. The semi-automated Nostal-
gie broadcasts five hours daily with a
mix of its French satellite format and
Gosteleradio’s French-language pro-
grams. Its music is French and Soviet

pop material and English-language
standards.

Also involved in Soviet radio is
Westwood One. With the California-
based Story First Distribution com-
pany acting as intermediary, three
U.S. shows—*“American Classics,”
“America On Record,” and “U.S. Top

(Continued on page 16)

FCC Grants AM Station
Right To Simulcast On FM

W BY PAULETTE DININNY

WASHINGTON, D.C.—The FCC has
given suburban Nashville AM
WAMB special temporary authority
to simulcast on a new FM channel to
combat nighttime interference from
a Cuban station on its AM frequency.

The FCC says the station—which
has experienced nighttime interfer-

WASHINGTON
ROUNDUP

ence for six years—has “demonstrat-
ed conclusively” that temporary au-
thority was needed. The FM channel
is a temporary measure until a diplo-
matic solution can be reached with
Cuba.

FCC official Mark Rinadal said the
AM branch of the Mass Media Bu-
reau “could not find an AM solution”
that would protect other AMs and
had to give FM space to WAMB’s li-
censee, Great Southern Broadcast-
ing. He says the action “is not rou-
tine” and that the agency wouldn’t be

able to handle many such requests.

NAB DAB LETTER

National Assn. of Broadcasters
president Eddie Fritts wrote to FCC
chairman Alfred Sikes on Aug. 15 to
report how the trade group is pro-
ceeding on digital audio broadcast-
ing. He told Sikes and other commis-
sioners that NAB’s “approach” to
digital radio is that it “should be con-
sidered as yet another potentially
useful enhancement’ of existing ser-
vice.

Fritts said NAB doesn’t believe it’s
necessary for FCC to consider
“adopting any radical departures”
from its current method of authoriz-
ing broadcast service. The following
Monday, NAB filed comments with
the FCC opposing Satellite CD Radi-
0’s petition for channel space to oper-
ate a hybrid DAB service. NAB
wants the FCC to hold off on deci-
sions until digital radio has been dis-
cussed at the 1992 World Administra-
tive Radio Conference.

NAB’s executive committee re-
cently approved the DAB task force’s
plans to conduct an “in-depth techni-

(Continued on page 16)
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URBAN DANGE SQUAD

CAPTURES THE CRITIGS

“Urban Dance Squad mixes lots of noise
with some heavy rapping, and makes the
whole thing danceable. The result is so
obviously an indication of things to come
that anyone pandering the future of pop
music ought to check them out. The album
achieves a certain musical symmetry on
‘Deeper Shade Of Soul,” which is by far
the best song on the album. Urban Dance
Squad shows that sheerimagination can

justify much musical chaos.”
- NEW YORK MAGAZINE  September 3, 1990

“Ain’t no way pen and paper can convey
the wallop of Urban Dance Squad! This
is heavy sh*t. motherf* *ker, the most
now music since rap’s explosion. Mental
Floss For The Globe is one stinging
shazam that cannot be ignored.” - SPIV

“A mind blower.” - BOSTON GLOBE

of styles.”

“This Amsterdam-based quintetis on the
cutting edge of a spiky, aggressively
uncategorizable new music. Their debut
album creates a sonic world in which
punk, funk, blues, metal, reggae and
hip-hop collide with joyous abandon.”
- CHICAGO TRIBUNE

“The album’s real strength stems from
its sheer energy and crazy-quilted pattern

Y £

- WASHINGTON POST

“A kaleidoscope of musical grooves. A
mixer and scratcher, a frenzied guitarist, a
sublime bassist, and a hard-edged rapper
that could put everyone else to shame.”

- DETROIT FREE PRESS

“Multi-talented, genuine heavyweights,
‘Deeper Shade Of Soul’ is brilliantly
maddening and maddeningly brillianf.
They shall be giants.”

- NEW MUSICAL EXPRESS

“Passion is the word. They don’t inject jt
into a song, it’s their collective heartbeat.
Urban Dance Squad are real.”

: - MELODY MAKER

MENTAL FLOSS
FOR THE GLOBE

The debut album from
the year’s most talked about band.
Now breaking down all barriers
with the new single
“Deeper Shade Of Soul.”

THE MISSION HAS JUST BEGUN...
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Docket "90: WALR Breach 0’Contract?;
DeFrancesco Returns To Philadelphia

IN THE FALLOUT from mass lay-
offs that took place at N/T WCNN
Atlanta and soft AC sister WALR
earlier this year, the Atlanta Journal-
Constitution reports that three em-
ployees are suing the stations.
WALR’s Larry Dixon and Mark
McCain, along with WCNN ND
Mike Moss, are alleging breach of
contract. Dixon and MeCain are also
claiming defamation. WALR is still in
its 30-day response period. Mean-
while, WALR OM John Weatherbee
has gone from afternoons to morn-
ings, WALR’s sole remaining local
shift.

In Pittsburgh, a local judge has
awarded former WBZZ (B9%4) news-
caster Liz Randolph $650,000 of the
$694,204 she was previously awarded
by a jury in her defamation suit
against the station and her former
morning partners, Jim Quinn and
Banana Don Jefferson. B4 is ex-
pected to appeal.

Meanwhile, a Pittsburgh man has
filed a complaint with the local Hu-
man Relations Commission against
AC WSSH. That station did agree to
dedicate either “Miracles” or ‘“Look
What You've Done To Me” from Mi-
chael Davies to his lover, also named
Michael, but wouldn’t use the word
“lover” on the air to describe him.
WSSH has a week to settle the dis-
pute privately; GM Chris Ackerman
told the Pittsburgh Press that he will
play Davies’ request, and issue a
written policy statement that it won’t
discriminate by sexual orientation.

PROGRAMMING: DEFRAN RETURNS HOME

In the second surprise move of its
type at KIIS Los Angeles in the last
year, VP/station manager Gerry De-
Francesco, also VP/programming
for parent company Gannett, has re-
turned to his hometown as VP/OM
of Pyramid's AC WSNI Philadelphia.
DeFrancesco will replace PD Jere
Sullivan, who can be reached at 215
542-9574. No replacement has been
named at KIIS, although there may
be one shortly, especially if the com-
pany decides to promote from within.

Two years ago, when the then
WPIX New York was conducting a
format search, Shirley Maldonado,
then MD of WPOW Miami, wrote
Billboard suggesting that the station
go jazz. Now, Maldonado leaves the
PD slot at Miami’s adult alternative
WLVE to become the new OM of
WPIX’s successor, WQCD, replacing
Chuck Crane. Across town, Valerie
Geller has resigned as PD of N/T
WABGC; she can be reached at the sta-
tion through mid-September.

Easy KQXT San Antonio, Texas—
the last holdout from Group W’s
Adult Spectrum Radio experiment—
has made the switch to soft AC and is
now known as KQ102. Market veter-
an Trey Ware, most recently the PD/
morning man at religious KSLR,
joins for those duties as Jim Sharon
goes to afternoons. P.M. driver Jay
Philip Anderson exits.

Meanwhile, WMJC Indianapolis
has become the first of the recent
clump of easy-to-AC transitions to
move on to another format. WMJC is
now classic rock WFXF. PD Jerry
King is out. Morning man Gene Con-
rad is acting PD. John Cinnamon,

half of the morning team at cross-
town WENS,; is doing King's midday
slot for the time being. His partner,
Jerry Curtis, goes to AC rival WTPI
for middays. Pat Moore goes to af-
ternoons as Dan Newman leaves to
become GM at KVKI Shreveport, La.

Bill Pugh is out as PD of album
WKLS Atlanta; he can be reached
there through mid-September . .. Or-
lando, Fla.’s new FM, which was us-
ing the working calls WEZO, is on
the air with a rock/AC hybrid similar
to KDBK San Francisco or KRVK
Kansas City, Mo., and will be known

by Sean Ross with
Craig Rosen & Phyllis Stark

as WMMO “Soft Rock & Roll.”

Peter Smith, PD of alboum WMFX
Columbia, S.C., has landed the PD
slot at similarly formatted WLRS
Louisville, Ky., replacing Lisa Ly-
ons. His replacement there? Benji
Norton, who returns as OM/PD/
mornings from oldies WRMX Nash-
ville ... After an extended PD search
at AC KMXX Phoenix, EZ Communi-
cations VP/programming Doug
McGuire will handle those duties
himself. He’ll now hire an APD.

At soft AC WEZI Memphis, PD
Dave Beveridge has moved to the
station’s sales department. GM Ed
Winton will handle those duties him-
self for now. WEZI morning man and
35-year industry vet Pat Lenahan
has gone across town to become the
new GM of urban KHUL (Kool 101).

New station KCCN-FM Honolulu
has signed on as “contemporary Ha-
waiian,” playing a mix of Hawaiian
AC artists, Hawailan-related music
(i.e., “Sailing” by Christopher Cross),
and reggae. PD/midday jock is Sky-
lark Lindsay, formerly with cross-
town top 40 KQMQ. KCCN-AM
stays traditional Hawaiian.

Classical WRR Dallas OM Tom
Shealy exits to become GM at coun-
try/oldies combo KWYO/KLWD
Sheridan, Wyo. No replacement has
been named ... Executive producer
David Harms has been named PD at
religious WMUZ Detroit, replacing
Rich Hancock. Jeff Jennings, who
was set to join WMUZ for mornings,
has decided to stay at crosstown old-
ies WOMC instead.

After several years as a black AC
outlet, WIGO Atlanta has made the
transition to full-blown R&B oldies.
No people changes are involved.
KATZ St. Louis, meanwhile, is going
the other way, dropping Heart &
Soul for a live black AC format under
PD Rod “Dr. Jockenstein” King on
Sept. 1. Mike Key, once with cross-
town WESL, has joined for nights . ..
Michael Vance is upped from APD
to PD at urban KBMS Portland,
Ore., replacing Ron Lee.

Oldies WHB Kansas City has

dropped the more recent part of its
gold library to go to a '50s/early-'60s
format. Another gold outlet, WKDA
Nashville, will pick up Unistar’s
Headline News format around Labor
Day. It will be the first time in the
station’s history that it wasn’t a mu-
sic station of some sort. And WPEX
Norfolk, Va., has dropped Satellite
Music Network’s R&B/oldies Heart
& Soul format for SMN AC.

Morning man Dwayne Carver is
upped to PD at oldies WIBM-FM
Lansing, Mich., replacing Larry
Irons. He had programmed the for-
mer WFXZ Saginaw, Mich. ... San
Diego radio vet John Forsythe—last
with AC KKYY—is the new PD/af-
ternoons at AC KKOB-FM Albu-
querque, N.M., replacing Bill Thom-
as, who stays on in mornings.

Gabe Baptiste is out as PD of al-
bum KFMQ Lincoln, Neb., along
with the station’s chief engineer and
research staff; call Baptiste at 402-
474-0516. Meanwhile, KFMQ APD
Mike Blakemore heads to APD/mid-
days at WKTI Milwaukee.

Urban WDKT (D73) Huntsville,
Ala., has gone off the air. Four jocks
are displaced, including PD Jae
Thomas, who can be reached at 205-
T772-8009 . .. At urban KDKS Shreve-
port, La., PD Bill Sharp adds GM du-
ties, replacing Joe Miot, who goes to
work for Digital Electric. Sharp
moves himself from mornings to p.m.
drive. His replacements are “The
Real J.J.” from KYEA Monroe, La.,
and Charlie Chan from WYLD-FM
New Orleans.

Four staffers are out at country
WGUS-FM Augusta, Ga., including
PD Steve Morris (803-663-9047) and
MD Brian Ansley. No word yet on
what this means for the FM’s format,
but the simulcast AM will pick up
SMN'’s Traditional C&W.

Morning man Brad Tholen is
upped to PD at AC WQHQ Ocean
City, Md., replacing Jay Dennis, who
leaves radio ... Satellite Music Net-
work Z-Rock affiliate WDLZ Flint,
Mich., has gone dark . .. Modern rock
WTKX-AM Pensacola, Fla., has gone
to SMN Kool Gold.

PEOPLE: KEN & BARKLEY

Bob Arthur, half of N/T KABC
Los Angeles’ successful Ken & Bob
morning show, is leaving Sept. 14 to
devote more time to a group of
homes that care for Alzheimer’s dis-
ease patients. His replacement? For-
mer KFI/KJOI L.A. morning man
Roger Barkley. “Ken & Barkley”
starts Oct. 1. .. Across town at urban
KKBT, p.m. driver Big John Monds
and morning man ClLiff Winston are
trading places. Winston will add
more community relations duties.

Also, KLOS L.A. MD Stephanie
Mondello has resigned from the sta-
tion. She wants to program, or do
A&R or artist management. Call 818
905-7487. PD Carey Curelop will han-
dle the music.

In further lineup changes at ur-
ban/AC KBLX San Francisco (Bill-
board, Aug. 25), Leslie Stovall—pre-
viously with erosstown churban
KMEL—returns to KBLX for
nights. Chris Lewis moves from eve-
nings to afternoons. Ken Glaser is
now officially MD at the station. Last

Jose, Calif.

KING ABDIGATES: In an unusual move, the controlling shareholders of
King Broadcasting have announced plans to sell their broadecasting
properties, including King’s six radio stations in Seattle, Portland, Ore.,
and San Francisco. King principals Patsy Collins and Harriet Stimson
Bullitt will focus on the environmentally oriented Bullitt Foundation,

MAIRE MASON has been upped from GSM to VP/GM at WCBS-FM New
York, replacing Rod Calarco. She has been at WCBS-FM since 1980.

GREG HERPIN from KTRR Fort Collins, Colo., is the new GM at KRTY San

HARVEY WITTENBERG has been named executive VP for Shadow Traffic. He
was previously GSM of WBZN Milwaukee.

week, KBLX management said new
PD Lee Michaels would phase out
his consultancy. Now Michaels says
he intends to hold onto his client sta-
tions, and that he has been given one
week a month to work with them.
Across town at urban KSOL, Russ
“Hammer” Allen has joined as MD/
middays. Dude Marvin is out.

Former WHTZ (Z100) morning co-
host Brian Wilson is now doing af-
ternoons at N/T WGST Atlanta, re-
placing an afternoon news block. Wil-
son is now up against another former
rock jock turned N/T host, WSB’s
Gary McKee . .. WNUA Chicago MD
Mike Fischer has resigned from the
adult alternative station to rejoin for-
mer PD Bob O’Connor’s San Diego-
based consultancy.

At urban WHQT (Hot 105) Miami,
Yolanda Neely joins from rival
WEDR as MD/middays. Eric D.
moves to nights. Willy B. goes from
nights to p.m. drive. That means MD
Dennis Reese is out. He wants to re-
turn to the PD side and can be
reached at 305-445-5411.

Paco Lopez is upped from opera-
tions coordinator to APD at top 40/
dance KKFR Phoenix. MD/midday
jock Jim Morales is out. Market vet-
eran Mike Reynolds joins for late
nights. At rival KOY-FM, D. Ann ex-
its. Jackie West moves from nights
to middays. Cactus Cooper goes
from overnights to nights. Weekend-
er Davey D. takes that slot ... Ste-
ven J. Ross is the new MD/over-
nighter at urban WYLD-FM New
Orleans, replacing Cassandra Ware
(Billboard, Aug. 25); Ross comes
from WGCI-FM Chicago.

Sorry to report the death on Aug.
10 of urban WRKS New York over-
nighter Jheri Young after an extend-
ed illness. He was 36 ... Former
Sheridan Network VP/programming
Chuck Woodson is working morn-
ings, at least for now, at black/AC
WMYK Norfolk, Va., and may be-
come permanent after new PD Daisy
Davis arrives.

Candy Clark goes from middays
at urban WCKX Columbus, Ohio, to
nights at similarly formatted WIMO-
FM Cleveland ... Telephone Tony
from WHTZ (Z100) New York is the
new overnighter at top 40 WAPW At-
lanta. Across town, AC WSTR (Star
94) overnighter Karyn Harrison ex-
its for work on the TV side ... Deb-
bie Summers is out of afternoons at
country KSON San Diego.

Dayton club jock Bruce Hill joins
country WPFB-FM for a newly cre-
ated midday shift. PM. driver Randy
Robbins is now acting PD ... Becca
Reed moves from nights to middays

at album WAQY Springfield, Mass.,
replacing Sherry Moore. Brad
Moore from WHCN Hartford, Conn.,
joins for nights . .. At modern KJIQN
Salt Lake City, MD Biff Raffe adds
APD stripes. At similarly formatted
KDGE Dallas, part-timer Alex Luke
becomes assistant MD.

At top 40 WLRW Champaign, Ill.,
part-timer Maura Miles becomes
morning sidekick, replacing Joey
Cheeks ... J.J. Reilly is out as MD/
midday jock at top 40 WXXX Bur-
lington, Vt. Night jock Rob Dawes
becomes MD. Lisa Berrigan from
WGY-FM Albany, N.Y., joins for
middays ... Dave Numme from
KFXX Portland, Ore., is the new PD
at album KLCX Eugene, Ore., re-
placing Devon Mitchell.

Recently named OM Dale Kelly is
out already at classic rock KVFX
Modesto, Calif. His duties will be as-
sumed by PD Steve Lean, who notes
that the station is still receiving prod-
uct from its long-discarded churban
format. He would rather get some
current album rock product—which
he will play; call him at 209-521-9797.

Tom Phillips, last MD at top 40
WDBX (B103) Chattanooga, Tenn., is
the new MD/afternoon driver (and
acting PD) at crosstown country out-
let WDOD ... At aloum WRDU Ra-
leigh, N.C., Donna Reed, known on
air as “The Rock & Roll Housewife,”
is leaving; her replacement is produc-
tion director Bob Robinson.

EVENTS: SCREW IRAQ

Last week, it was low-priced-gas
promotions; this week radio’s re-
sponse to the Iraq crisis is to hand
out ribbons. WHYT Detroit and
WGTA Summerville, Ga., are among
the stations distributing yellow ones.
WQUE New Orleans and WKXX
Birmingham, Ala., are distributing
blue ribbons to show support for U.S.
troops.

WYHY (Y107) Nashville is selling
“Screw Iraq” T-shirts—similar to sis-
ter WFLZ Tampa, Fla.’s “Screw The
Q" shirts—to raise money for mili-
tary families. Co-owned WEBN Cin-
cinnati is encouraging listeners to
leave messages for Saddam Hussein
on the “Hussein Hate Line.” It will
award a year’s supply of gas to one
caller.

WAVA Washington, D.C,, is put-
ting together a network of morning
shows in conjunction with the USO.
WAVA is looking for stations in the
top 75 markets to produce weekly 90-
minute tapes of dedications and en-
tertainment, as well as solicit USO
dedications. Call GM Allen Goodman
at 703-534-0320.
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“Stop, hammer time”

—M.C. Hammer

S

A Py
e y
- ;
I

\

|

Brought to you by
N\ L

MUSIC TELEVISION"

©1990 MTV Networks. All rights reserved.
© 1989 Lyrics courtesy of Bustiit Publishing
and Stone City Music. Al rights reserved.

i |



FOR WEEK ENDING SEPTEMBER 1, 1990

| v
. ©Copyright 1990, Billboard Publications, Inc. No part of this t Ht
B“Imrc publication may be reproduced, stored in any retrieval system, or Yes er l S ©
® transmitted, in any form or by any means, electronic, mechanical, . i
photgeopying, recording, or otherwise, without the prior written Hits From Billboard 10 and - .
T¥'.Y.Y o0 Jears Agn This Heek “An exotically beautiful debut
TRACKS y r
™ POP SINGLES—10 Ysars Ago . o8 .
sreren s ||| (ISHCHVEY StNdS apart from most
- Compiled from national album rock ; ;
o S Al 2. Upside Down, Diana Ross, MOTOWN »
of |58 |Eg | g2 | TmE radio airplay reports. ARTIST 3. Magic, Ofivia Newton-John, mca s
Iz |3z |9 |2 o LABEL & NUMBER/DISTRIBUTING LABEL 4. Egcml?sr}%léescue Rolling Stones, .
*h NO.1 ** % 5. Take Your Time, S.0.S. Band, 1asu m
1| 1] 1| g | BRICKYARD ROAD JOHNY VAN ZANT 6. Fame, Irene Cara, rso —Oedipus, WBCN
ATLANTIC 487889 3 weeks at No. 1 7. Al Out Of Love, Air Supply, arisTa
@ 2 3 7 BLAZE OF GLORY JON BON JOVI 8. Give Me The Night, George
MERCURYIS 7518964 Benson, WARNER BROS./Q-WEST @
GOOD CLEAN FUN ALLMAN BROTHERS BAND 9. Let My Love Open The Door, Pete E g
4 : 2 S | eheieo Townshend, aTco ar-
@ 6 8 5 CIVI. WAR GUNS N’ ROSES 10. More Love, Kim Carnes, em-aMERICA
WARNER BROS. LP CUT
(5D o | 1v [ DAYSLIKE THESE ASIA POP SINGLES—20 Yoars Ago 5% OHaoals B )_(3
6 8 9 8 %m’TT,CE_EJs%?UFF WINGER ; ] \nf‘la'r(, Elc:v;ilqt:t?rr, GBORDYd
. ake ] Ou, Bread, ELEKTRA
7 7 7 10 3.%’31499’23"35 BACK CERRFAMES 3. ghey Long To Be) Close To You, Debut album featuring
" arpenters, A&M
8 4 4 7 g!l\cNa:rgaTgP RACAININTOIEaVE: CHEAPTRICK 4. EQNTJlS‘e Summertime, Mungo Jerry, Hope Sandoval
@ 12 119 4 BOYS CRY TOUGH BAD COMPANY 5. 38’\/«" The Wine, Eric Burdon & War, and David Roback
14 18 5 A NIGHT ON THE TOWN BRUCE HORNSBY & THE RANGE 6. Signed, Sealed, Delivered I'm
2L Yours, Stevie Wonder, TamLa
UNSKINNY BOP POISON 7. Patches, Cl Carter, ATLANTIC
11 5 6 9 ENIGMA 44584/CAPITOL gRenes -laregceisantent
2 | 10| 12| 4 | LVEITUP REO SPEEDWAGON & %',f,:,?)" vbﬁ; D oion ROUGH
V] 1
fl':z (PG o Ronnie Dyson, coLumsia Rough Us 77 n5roacway Sute 3 ew vonvcorz | BADE
E A B
131 11 10 | oer l«%emcﬁm P CU?/GEFFEN IRRERAGIORONES 9. S::ntaN;o?So:gingH'gh Enough,
JEALQUS
15 | 16 | 8 BEGGAgS BANQUET 4-19688/GEFFEN GEIE SOMESPIEZEREL 10. 25 Or 6 To 4, Chicago, coLumbia
THE OT
15 | 13| 5 | 12 | THEOTHERSIDE AREEEMITH TOP ALBUMS—I10 Years Ago
18 | 32 4 AWWIQ%ILEPNgUYTGUITAR GENTLY WEEPS THE JEFF HEALEY BAND 1. 5&‘3&?5“7%"‘3““' Rolling Stones, FOR WEEK ENDING SEPTEMBER 1, 1990
AD| v | 20 | s HOW MUCH LOVE VIXEN 2. Hold Out, Jackson Browne, asvLum TRACKS
MAN BILLY IDOL 3. Glass Houses, Billy Joel, coLumsia ™
18 |19 | 22 6 '5;‘%;,&85 23571 4. Soundtrack, Urban Cowboy, asvLum
24 29 5 FLY TO THE ANGELS SLAUGHTER 5. T!\e Game. Queen, ELEKTRA
CHRYSALIS 23527 6. Diana, Diana Ross, MOTOWN z Compiled from Commercial and
LOVE AND AFFECTION NELSON 7. Christopher Cross, wARNER BROS. «| . x|g |°& College Radio Airplay Reports.
23 ' DGC 419689 8. Soundtrack, Fame, rso 2 Z’H S ges UL , RSt
: A Iz 2z | <8 | 25 LABEL & NUMBER/DISTRIBUTING LABEL
21 16 14 8 MOTHER EARTH/THIRD STONE FROM THE SUN  SANTANA 9. Give Me The Night, George
COLUMBIA LP CUT Benson, warner BROS. *% NO.1 *# &
@ 32 - 2 LOVIN' YOU'S A DIRTY JOB RATT 10. Against The Wind, Bob Seger & the * .
ATLANTIC LP CUT Silver Bullet Band, capitoL @ 6 9 4 STOP! JANE'S ADDICTION
CHILD OF THE WILD BLUE YONDER JOHN HIATT ' LR oo Speer i ]
B |25 |2 | 1| GHLDC 2 1 1 | 2 | 10 JEALOUS GENE LOVES JEZEBEL
TOP ALBUMS—20 Years Ago BEGGAR'S BANQUET 4-19688/GEFFEN
24| 20 | 10 | 14 | COMEAGAIN DAMN YANKEES THE CRYING SCENE AZTEC CAMERA
EPIC ’ T T 1. Cosmo's Facto;y,ICreedence 3 4 3 0 | RdiA b Kar s
25 29 28 8 , Clearwater Revival, FANTASY
SCASHA:1 98 19/RE RRISH 2. Soundtrack, Woodstock, cotiLion 4 2 4 7 5‘.&%& cut IGGY POP
% |30 | 3| 6 | BRAVENEWWORLD SR 2- E,'W:v‘ SLW:‘ &J:afsv coLumBia 5 | 5 | 5 | 7 | EVERYBEATOF THE HEART THE RAILWAY CHILDREN
. Live At Leeds, Who, pecca .
alaelalu fr?sqaom CONCRETE BLONDE 5. Chicago, coLumeia 6 3 1 3 l|3ELGLG ?;55‘53«%&9?55@55““ DAVID J
v 6. Closer To Home, Grand Funk
3% | 39 | 3 | HANGIN'BY A THREAD CONFEORWOLES Railroad capiTor 7 1 7 11| 4 | VELOURIA PIXIES
HOW BAD DO YOU WANT IT? DON HENLEY 7. Deja Vu, Crosby, Stills, Nash & ELENTRA 2563 5
29 | 26 | 15 [ 10 | GErrena-19699 Young, aTLaNTIC 12 | 16 4 PLIEQKETQRAZ'I;I%EI THE HEART THROBS
R & THE 8. Tommy, Who, pecca 2
20 | 23| 13| 12 | AGROSS THERIVER bbbl il 9. Absolutely Live, Doors, eLex1ra @ 13| v [ 3 | JHEQNLY ONE1KNOW THE CHARLATANS
10. John Barleycorn Must Die, Traffic,
@D 33 | 40 | 5 | CLIFFS OF DOVER ERIC JOHNSON UONEbAaT s 0 | 3 | 8 | 6 | PUTTHE MESSAGE IN THE BOX WORLD PARTY
—_— PowER TRACK * * ENSIGN 23507/CHRYSALIS
b A & ¢ 5
@ a _ 2 LOVE ME TWO TIMES AEROSMITH COUNTRY SINGLES—10 Years Ago 11 10 7 7 E&s,}; ';gg;r MODERN MAN DEVO
— 1. Cowboys And Clowns/Misery 12| 9 10| 8 | STEPON HAPPY MONDAYS
3|2 27 7 5&%&‘}2‘} MOUNTAIN MIDNIGHT OIL Loves Company, Ronnie Milsap, rca :83:":::;4 TIC YOUTH
3 | 27 | 24 | 7 | KNOCKIN ONHEAVEN'S DOOR GUNS N’ ROSES 2. Lookin’ For Love, Johnny Lee, 13|17 | 3]0 pecipeur
g Life A 5 i ONE LOVE THE STONE ROSES
% | 3 | 2| 4 | ISAIDA A PRAYER THE RED HOUSE 3. Drivin' My Life Away, Eddie 4|15 | 19 | 3 | SiVesrone 1390/ca
ks ;
L GOD TONIGHT REAL LIFE
3% | 40 | 37 | 5 | PUTTHE MESSAGE IN THE BOX WORLD PARTY ; f’ac""s’ e L 15 | 16 | 15 | 7 | Cleeracia
ENSIGN 23507/CHRYSAUS . Love The World Away, Kenny
) Rogers, UNITED aRTISTS 16 11 14 5 STRAWBERRY FIELDS FOREVER CANDY FLIP
4 49 3 SAME OL’ SITUATION (S.0.5.) MOTLEY CRUE 6. Making Plans, Porter Wagoner and ATLANTIC 4-87875
ELEKTRA 4-64942  BEn Pgarton ' g IT'S TOO LATE BOB MOULD
38 | 39 | 43 | 4 | SOMETHING HAPPENED ON THE WAY ... PHIL COLLINS = st pa AD| 20 | — | 2 | WSTOOL
ATLANTIC 4-87885 | ;hatoL%vlng Y&OIEJ Feel:ng anln. I'M FREE THE SOUP DRAGONS
3 | 35 | 23 | 1a | HOLYWATER BAD COMPANY WAANER Boa” & Emmylou Harns, 25 | — | 2 | BGurEs77 568.4/MERCURY
aliS“ialian 8. Misery And Gin, Merle Haggard, VIOLENCE OF SUMMER DURAN DURAN
% |4 | 4 | 4 | RUNSOFAR ERIC CLAPTON MCA 21 | — | 2 | CapwoL 44608
9. It's Too Late, Jeanne Pruett, isc
' X LEAVE ME ALON HE CAVEDOGS
a |4 | — | 2 [ HEY uoe PAUL MCCARTNEY 10. O1d Flames Can't Hold A Candle @] % | — | 2 | LEAVEME ALONE THE CAVEDOG
POLYDORLPCUT To You, Dolly Parton, rca JOEY CONCRETE BLONDE
42 | 31| 30 | 8 | LASTTIMEINPARIS QUEENSRYCHE 21 | 18 | 6 | 13| Rs73014
- PENS EVER
©3 | 42 | 38 | 13 | YOURMA SAID YOU CRIED IN YOUR ... ROBERT PLANT SOUL SINGLES—10 Yoars Ago 2 | 19 {23 pEEEN ITHAPFENS EVERY TIME CRIRAYBISEENE
LR A A 1. Upside Down, Diana Ross, MOTOWN @ SENSE OF PURPOSE PRETENDERS
; ' ] NEW 1
a“ 48 _ 2 !\RQNNTYCB‘:%'?L?AD A HEART CROSBY, STILLS & NASH 2. Give Me The Night, George > SIRE LP CUT/WARNER BROS.
Benson, waRNER BROS./QWEST 2 14 r 12 10 KING OF THE MOUNTAIN MIDNIGHT OIL
* & K FLASHMAKER * % % 3. Can't We Try, Teddy Pendergrass, SOROMBIATTEIEU
NEWD [1 1 || DEEERERHANCE EALREE Gl (75| NEWp | 1 | THEKINGIS HALF UNDRESSED JELLYFISH
L= 4. The Breaks, Kurtis Blow, MErRCURY CHARISMA LP CUT
| THINK | LOVE YOU TOO MUCH THE JEFF HEALEY BAND . One In A Million You, Larr HEAVY WEATHER TRAFFIC KATYDIDS
6 | BB 15| msiaon > Granam, wamencos. % |27 |2 |8 | BRESGT T
HOME IGGY POP 6. Love Don't Make It Right, Ashford TOM'S D VEGA
a7 | 49 | 46 | 5 | HOME Lave Dor't Make It Right, Astor @D| NEwp | 1 | TOMSDINER D.N.A. WITH SUZANNE VEG
ROBERT PLANT i .
8 | 471 | a8 | 3 ?sspﬁnﬁ‘ng T 7. gljg)zo?sgpLet It Get You Down, 2% | 2 I o4 | 14 %yv%ggslgl;o“_d HOTHOUSE FLOWERS
I W 0 STEVE VAl ' i
cildl - K B ramontove Comanes, | D] NEwp | 1 | 2O ON W AUERoeD
o - ion ve, "
@ NEW’ 1 MIRROR MIRROR DON DOKKEN MOTOWN 30 2 l 25 5 BRAVE NEW WORLD MICHAEL PENN
GEREENITRICOT 10. I've Just Begun To Love You, RCALPC
Dynasty, soLar . . ) ) ; ;
O Tracks with the greatest airplay gains this week, The Flashmaker is the highest-debuting track of the week. Billboard, copyright 1990. (O Tracks with the greatest airplay gains this week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

14 BILLBOARD SEPTEMBER 1, 1990




The World's Only All Hard Rock/Heavy Metal Convention

September 13, 14, 15, 1990 at The Sheraton Plaza La Reina, LAX Airort

FORUM ’90

Wednesday, September 12
12:00-8:00

Pre-Reglsirant Badge Pickup & Ewrly Walkup Regisimtion

Thursday, September 13
Regatrtion 9.00 - 4.0

£xnit Roome opmn 10.00- £ 20

Art Show open 11.00- 400

Rooi rfc) Sl Auchion o gen 1000 - § 00

Ure gned Band Bhcwcwes Room open 1100 - 400

11:00-12:15

METAL WORKSHOP

{Lite Atter & Rosord Contraet)

Jim Pitulski (Columbia, Moderator)
Jessica Harley (Megalorce)

Jim Weish (Combat)

Derek Simon (Lelt Fiekl Services)
Derek Alan {97 Underground)

Wilissa Pazenny (Atlantic Records)
Melanie Schaflner (Concrete Marketing)

MUSIC PUBLISHING

Jim Cardillo{Wamer/Chappell, Moderator)
Jori Sutherland (Zombs)

Vicloria Clare (lsland Music)

Tim Heyne (TAP/K O}

Ross Elliol (NEM)

Jeff Fensler (Charisma)

Seline Armback (SBK Records)

Frankie Sultivan (Writer/producer)

12:30-1:45

RADIO

Kid Leo {Columbia, Moderalor)
Mike Schnapp (Epic)

Pal Dawsey (Z-Rock)

Cheryl Valentine (Relativity}
Ray Koob (FMQB)

Pam Edwards (KNAC)
Susan Greenwood (MCA)
Dr. Melal (WHJY)

Daniel Neas (KSYR)

ALR PANEL

Jim Lewis (PolyGram, Moderalor)
Brel Hartman (MCA)

Terry Lippman (Lipmann E nterlainment}
Bill Hein (Enigma)

Mike Clink (Producer)

Richie Zilo (Producer)

Max Norman (Producer)

John Mrvos (Gian Records)

Rick Rubin {Def American)

Howard Benson (Producer)

Peter Paterno {Hollywood Fecords)

2:00-315

MERCHANDISING

Steve Gertsman (Winterland, Moderator)
Alien Le Winter (Broc kum)

Ira Sokololf (Greal Southern)

Joey Meade {Rachiman Ent)

Jenniler Perry {Avaion Atlractions)

Eric Greenspan (Myman, Abei,
Fineman & Greenapan)

CENSORSHIP

Chria Morris (Billboard, Moderator)
Danny Goidberg {Goid Mouniain}
Don Kaye (MJI}

Bill Levin (Karma)

Ron Lalfitle {Kahane E nlertainment)

Mike Hudson (People for the American Way)

Jetry Brown {Calilornia Democralic Party)
Janiss Garza {RIP)

3:30 - 4:45
KEYNOTE ADORESS:
ROB HALFORD «f JUDAS PRIEST

Friday, September 14
Ragietution §.00- 490

ExnBE Meoms open 1000 6,30

An Show open 1.0 - 400

ool 'Rl S8enl Auctson o gen 10.00 - 6.00
Uneigred Burg Showames Room open 11.00- 4.00

10:00 - 11:15

BIOLOQY OF A RECORD COMPANY
Brian Slaget (Melal Biade, Moderator)
Byron Honlas (Capitol)

Lauren Ashiee (MCA)

Fred Ehrlich (Columbia)

Mike Stotter (lsland)

Clark Duval (Capitol)

Rob Cavalio (Warner Bros.)

Lauren Moran (Arista)

INTERNATIONAL PANEL
Derek Otiver {Atco, Moderstar)
Bemard Doe (Melal Forces)

Pierre Paradis (Aquarius)

Hans Haedelt (Relativity)

Alex Grobe (G. G. Ent)

Spike (London Quireboys’)

Aki Morishita (CBS/Sony Songa)
Jeremy Hemmond (Capitol)

11:30 -12:45

RETAIL

Fran Aliberti (WEA, Moderstor)

Eddie Gilreath (Getlen)

Wally Szymanski (Rolling Stone Recorda)
Kevin Kelly (DJ'S Sound City)

Frank Conge (Shattered)

Duna Sirum (Staughter)

Tim Comerford {Richman Broa.)

SEXISM/RACISM IN METAL
Mike Bone (lsland, Moderator)
Stephan Chirazi (Author)

Maxine Hilary J. (Creem)

Troy Gregory (Flotsam n Jeisam)

Numui Rayfield Jarvis (BRC/Trulio Diagracias)

Janice De Soio (Promoter)

1:00 - 2:15
LEGAL (The Real Deal}

Joe Serling (Serling Rooka & Ungar, Moderalor)

Bill Berroll, Eaq.

Gene Solomon (Mitchell, Sitberberg & Knupp}

Peler Shukat {Shukat, Hafer & Weber)
Barry Stotnick (Richarda & ONeilf)

VIDEO

Juliana Roberts (The Foundry, Moderalor)
John Cannedli (NTV)

Emily Wittman (A&M)

Linda Ferrando (Atianlic)

Jim Saliby (RetailVision)

Evan Stone (Mercenary Films)

Wayne Isham (Director}

2:30-4:30
ASCAP METAL SONQWNITER WORKSNOP

Andy Gould {Concrele Management, Moderaior)

Andy Johns {Prod ucer}

Bob Pheitfer (Epic)

Tom Zutaut {DGC)

Susan Henderson (MCA Music)
Susan Colling (Virgin Music)
Nick Bowcott (Barlly)

Gary Cherone {Exireme’)

MANAGEMENT

Bill E1son (ICM, Moderaior)
Richard Sarbin {Chrysslis)
Sharon Osb {Ozzy Oeb

Saturday, September 15

Auglatration $90- 400

Exhi2 Aooms apen 1000 §.30

ArtShow cpen 11.00- 400

Pock nRol Bient Aucton open 1000 600 - Bidiing anch 1.0
Urvsigras! Band Showomsa Room open 1100 4.00

10:00- 11:15

TOURING

Jim Guerinot (A&M, Moderalor)
John Hanti (Studio Sysiema)

Jefl Rowland (ICM)

Chuck Beardsiey (Metropolitan Ent.)
Janie Holfman (Speed of Sound Ent.)
Jefl Sipler (Concrele Marketing)
Bud Becker (Hammerjack's)

Andy Somers (T riad)

Chuck Biily (Testament)

Don Hill (CAT CLUB)

11:30 - 12:45

PRESS

Hannah Bole (E pic, Moderator)
Welal Maria (Wegalorce)

John Stix (Guiter For The Practicing Musician)

Gerri Miller (Metai Edge)

Steve Martin (Relativity/Combat/in-Elfect)
Lisa Rotlins (Lone Star Bead)

Beth Nussbaum (Rock Scene/Metal Mania)
George Lynch (The Lynch Mob)

ENDORSEMENTS

Joe Boseo (Guitar Worlkd, Moderator)
Joe Hibbe (TAMA Drums)

Ron Bienstock (Esquire)

Karl Dustman {Sonor Druma)

Billy Shoehan {Mr. Big)

Rich Lazner (Yamaha)

Ritchie Fliegler (Marshall}

Mail Masciandaro (E $P)

1:00- 2115

MUSIC FROM THE UNDERGROUND
Howie Abrama (In-£ ffect, Moderator)
Bridge! Roy (Columbia)

Chris Wiiamson {Rock Hotel Presents))
Mike Gitior (Wetal Mania)

Charles Panossian (Caroline)

Big Frank (Zed Recorda)

Mike Jones (Metsl Blade)

Pete Koller {Sick Of it Ail}

Sieve Blush {Seconds Magazine)

MARKETING

Jay Krugman {Columbia, Moderator)
Brian Lima (Epic)

Steve Sinclair (Mechanic)

Lenny Leon {Concrete Marketing)
Jayne Simon {Enigma)

Tom Corson (A&M)

Alan Grunblat (RCA)

Brian Kushner (Power Star)

2:30-4:30

ARTIST PANEL

Riki Rachtman {Rachiman Enl., Modersior)
Lonn Friend (RIP Magazine, Moderator)

Please send completed registration

form (below) to:

Foundations Forum '90

1133 Broadway, Suite 204
New York,N.Y. 10010

All checks and money orders
payable to:

Foundations Forum '90, Inc.
Registration fees are non-refudable

Registrations are non-transierable

Name:

N RADIO

WASHINGTON ROUNDUP

(Continued from page 10)

cal analysis” of spectrum demands
that would be created if all existing
AM and FM radio stations were
granted digital facilities.

NAB has also asked the FCC to in-
struct its staff to request clarification
of any situation involving political
programming before the agency
takes any enforcement action. Its re-
quest grew out of an unannounced
inspection by FCC field personnel on
July 16 of political files at radio and
TV stations in five markets.

THIS SPACE FOR SALE?
Fundamental changes are needed
in the government’s allocation of
spectrum space, and incentives
should be offered to make efficient
use of the scarce resource, said Janet

Obuchowski, head of the National
Telecommunications & Information
Administration in an Aug. 21 speech.

Obuchowski, previewing part of a
report on spectrum management be-
gun last year, said that if radio licens-
ees were given “some form of proper-
ty rights and authorized to sell their
spare capacity,” they would jump at
the chance. Such prohibitions by Con-
gress have resulted in inefficient use
of the spectrum, she says.

If the current system is not
changed, the U.S. could face a “spec-
trum famine” by the end of the centu-
ry. Referring to legislative efforts to
take 200 megahertz of spectrum
away from federal users, Obu-
chowski says her NTIA “will face
some very difficult problems.”

RADIO UPSET OVER MTV'S SCOOP ON NEW SINGLE

(Continued from page 4)

snub will come back to haunt Epie
when it is time to report the record.
“I will think long and hard before 1
give them a report,” says WDVE
Pittsburgh PD Gene Romano. “If
they want to play that game, they're
making a huge mistake. The smart
radio stations aren’t going to sit
there and play with themselves with-
out making a comment about this.”

Company:

Tite:
|

|Addrm:

| Ciy:
| State: Tp:

| Telephone:
|Fax;

| ANERICAN EXPRESS ACCEPTED
ENTER NUMBER AND SIGN

IAmu [ 3
IEm. Date:
lSign:tun:

|$175. Pre-registration; prior to August 31-
Ater August 31, walk-up only.

ALSOTHIS YEAR:

« SPECIAL LOW HOTEL AND TRAVEL
RATES AVAILABLE

Call i Gordon @ (616) 7865417

& APANEL OF ARTISTS TOO BIG TO MENTION!

Eddie Wenrick (Warrani)

Larry Mazer (Cinderella, Tangier)
Eddie Rosenblall (Gefien)
nvinghAzou {Gianl)
Aex

Chris Murphy (INXS)

, London Quireboy

odges (Stevie Ray Yaughn, Double Trouble)

SHOWCASES BY THE FOLLOWING:

JUDAS PRIEST * EXODUS * VIXEN
EXTREME o SPREAD EAGLE  VALENTINE
REVEREND o ALICE IN CHAINS * PANTERA
LYNCH MOB » KINGHORSE » CRY WOLF
TATTOO * EVERY MOTHER'S NIGHTMARE
KINGOFTHEHILL » TWO BIT THIEF » EYES
{THE LONDON QUIREBOYS

Note: Due to size of showcase rooms,

not everyone is guaranteed entry to actual
performances... but all showcases can be-seen
on our large video screens and walls.

SOVIET RADIO SPECTRUM

(Continued from page 10)

20 Hits”—are now aired on Soviet na-
tional radio’s Third Channel, with a
potential audience of 70 million.

Stuart Detmer, who hosts the
twice-monthly “U.S. Top 20 Hits,”
notes the difficulty of capturing an
audience and computing its size when
the Soviet public is not yet in the hab-
it of tuning in to radio for entertain-
ment.

“Pop music is immensely popular
in the US.S.R.,” observes Detmer,
whose show is aimed at the 14-25 age
group, “but there’s no [ratings] sys-
tem like Arbitron, so you can only
judge by direct audience response.”

Western broadcasters working
with Gosteleradio often encounter
problems with the Soviet bureaucra-
cy. For example, they must deal with
both Gosteleradio as the program-
ming agency and the Soviet Ministry
of Telecommunications, which owns
most of the technical equipment and
facilities as well as broadcasting fre-
quencies and allocations. There is
also a shortage of trained broadecast-
ers and technical personnel in the
USS.R.

The prospects for commercial Sovi-
et radio are obviously limited at pres-
ent. Because consumer goods are
scarce, they sell out quickly without
advertising. However, French de-
signer firm Guy LaRoche has taken
six 30-second spots in Detmer’s “U.S.
Top 20" show, with Russian-lan-
guage commercials prepared in
France.

Martin Brisac, director general of
Europe 2, says, “We see the country
as a major potential market in the
world, with its population of 200 mil-
lion interested in high-quality West-
ern products. But it will take up to 10
years at least for a return on our in-
vestment.”

“It's not going to ruin our day,”
says WLUP-FM Chicago PD Greg
Solk, “but it will be duly logged in the
back of our minds in regards to this
or future projects on this label.”

Radio’s fear is that being late on an
act like Living Colour reduces its lis-
tener credibility. “It makes the radio
stations look like they're slouching
off,” says WDRE Long Island, N.Y,,
PD Denis McNamara. ‘““At least
that's the perception some listeners
may have. It reflects badly on sta-
tions like [ours] that pride [them-
selves] on being [early with] music.”

Jay Clark, PD of WLLZ Detroit,
says, “We are always trying to image
ourselves as being aware. [This]
makes it difficult for us to be on top
of a major group. [Epic] can do this
but they can’t be upset if radio
doesn’t play the record right away.”

Although one programmer,
WBCN Boston’s Oedipus, got a call
from Epic Aug. 18 telling him he
could add the record because MTV
was playing it, no other program-
mers interviewed received such a
call. So Logan and Mottla taped the
song from MTV.

Logan says he taped it because, in
his opinion, WNEW and sister station
WMMR Philadelphia really broke
Living Colour, which he calls “a ma-
jor band on our radio station. The
thing that bothers me is that the label
did this and didn’t tell us about it.”

MTYV is largely credited with
breaking Living Colour by playing
“Cult Of Personality” long before ra-
dio, a contention supported by the la-
bel and MTV alike.

“Where was radio when we were
playing ‘Cult Of Personality?’ We
were on it for weeks before they
played it,” says MTV senior VP of
music and talent Abbey Konowitch.

And although she did not say that
Epic delivered the track to MTV as a
thank-you present, the label’s senior
VP of promotion, Polly Anthony,
notes MTV’s role. “With the excep-
tion of a handful of aggressive album
and alternative radio stations, it was
MTV that broke this band and deliv-
ered it to the mainstream,” she says.

When asked if Epic would do this
again, Anthony says, “Everything is
decided on a case-by-case basis.” But
programmers warn that it better not
happen again. “Whatever [Epic’s]
reasons for doing this,” says Mottla,
“it has got to come back to them that
they can’t do this again.”

16

BILLBOARD SEPTEMBER 1, 1990




Fall

ucAa

. - EXTENSION :%
. Entertainment Studies UCLA

Learn from

Top Professionals
in the

Music Industry

Record Sales and Distribution: From the Label to
the Consumer

Once a record is released by a record label, its future
success depends largely on the efforts of distribution
companies and sales forces operating locally and
nationally — this course details the process. Lectures and
discussion with guest speakers from record labels and
distributors are presented by Sandy Skeeter, Senior Field
Marketing Representative for CEMA Distribution, the U.S.
distribution company of Capitol EMI Music.

Mondays, 7-10 pm, September 24-November 19
UCLA: 161 Dodd Hatt
Fee: $275 EDP M8778H

Personal Management in the Entertainment Industry
Personal management has become an extremely
sophisticated, complex, and valued profession in the
entertainment community. This course introduces participants
to the responsibilities of personal managers and the skills they
must acquire to maximize their value to the entertainment
industry. Lectures and discussion with industry guests are
conducted by Steve Sauer, JD, a personal manager and
producer whose clients have included Tony Danza, Lee Majors,
Michael Learned, and Paul Williams.

Wednesdays, 7-10 pm, September 26-November 28
UCLA: 51 Kinsey Halii
Fee: $295 EDP M8782H

The Marketing Plan Behind Hit Records and Stardom
Join Thomas Noonan, President, New Marketing and former
associate publisher and director of charts, Billboard magazine,
and top professionals in the field, in a comprehensive analysis
of marketing in the music industry— strategies for ensuring hit
records, developing superstars, sustaining success, and
breaking new artists.

Thursdays, 7-10 pm, October 4-December 13
UCLA: 220 Haines Hall
Fee: $305 EDP M8775H

The Music Underground: Alternative Paths to
Mainstream Success

What do Madonna, David Bowie, Bryan Ferry, The Rolling
Stones, Pink Floyd, U2, and Guns ‘N Roses have in
common? All of these major artists began their careers in
the music underground. This program explores the paths by
which new trends in music start in different areas of the
underground —clubs, college radio, and the aiternative press—
and develop into top-selling records and artists. Presentations
and discussion with guest speakers are coordinated by

Vince Bannon, concert promoter and club owner, who is
about to form a record label devoted to new trends in music.

Wednesdays, 7-10 pm, October 10-December 12
UCLA: 329 Haines Hall
Fee: $295 EDP M8777H

To enroll with VISA or MasterCard cail (213) 825-9971 or
(818) 784-7006.

For more information call (213) 825-9064.
HL A75

RADIO I

Some Promote Jocks’ TV Work,
While Others Pull The Plugs

NEW YORK—Jay Thomas, Rick
Dees, Howard Stern, Jonathon
Brandmeier, and John DeBella are
very different morning men with
very different television projects ei-
ther on the air or in the works. And
their radio stations promote those
television projects in different ways.
Or don't.

Thomas’ KPWR (Power 106) Los
Angeles and Dees’ KIIS-AM-FM Los
Angeles promote their morning
men’s TV projects with much the
same enthusiasm as the radio shows.
Brandmeier’'s WLUP-FM Chicago is
also suppertive, although his own
company, Brandmeier Productions,
handles most of the press and publici-
ty. Although no date or station has
been firmed up yet for DeBella’s
show, John Kubiak, promotion direc-
tor of his station, WMMR Philadel-
phia, says the station will get behind
it promotionally.

But Howard Stern’s show is anoth-
er story. Although Stern is simulcast
on three Infinity stations—WXRK
New York, WYSP Philadelphia, and
WJFK Washington, D.C.—none does
any sort of promotion for the TV
show that airs in all three markets
and nationwide on superstation
WWOR-TV. Furthermore, Stern has
been barred from announcing his
show’s time or channel on the radio
and, until recently, was barred from
mentioning the TV show at all. For
the first few weeks of the show’s 13-
week run, Stern referred to it on the
radio as “Project X.”

WWOR has tried to establish a re-
lationship with Infinity since long be-
fore the TV show first aired earlier
this summer. It has repeatedly of-
fered WXRK a courtesy mention at
the end of the television show and
has even bought time on Stern’s ra-
dio show. But Infinity has, thus far,

refused to cross-promote. “In a mar-
ket this size, working together could
be a mutual benefit,” says WWOR
spokeswoman Ellen Morgenstern.
“It’s almost a missed opportunity for
them.”

But while most stations think hav-
ing a morning man on TV is a valu-
able promotional opportunity,

Promations |-
SeMarketing |,

-

by Phyllis Stark

WYSP/WJFK GM Ken Stevens
says, “We don’t look at TV that way.
Any time people spend watching tele-
vision, they’re not listening to the ra-
dio.

“If [a courtesy mention] is what
WWOR offered,” he adds, “then I
can certainly see why WXRK turned
it down. The Howard Stern radio
show is a lot bigger than the Howard
Stern television show. In Philadel-
phia, a 30-second spot on the Howard
Stern show is $800-$1,000. A live spot
is astronomical. WWOR has not of-
fered anything of commensurate val-
ue. Any time we have a jock talking
about a commercial project on the air,
we expect to be paid for it.”

Morgenstern contends that “pro-
motional courtesy on a TV show is
not a giveaway. It’s worth some-
thing.” But despite the lack of sup-
port from WXRK, WWOR promotes
the Stern show extensively on its own
airwaves and in print and even does
aerial advertising up and down the
New Jersey shore every weekend.

Most other stations with morning

(Continued on page 62)
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RADIO I

ABC, WW1 Hope To Unseat CBS With Their Own RADAR 41 Tallies

LLOS ANGELES—While the folks
at CBS Radio Networks are likely
celebrating the No. 1 12-plus and
25-54 rankings of the CBS Spec-
trum Radio Network in RADAR
41 (Billboard, Aug. 25), ABC and
Westwood One are readying spe-
cial tabulations of RADAR 41 that
will reflect their recent reconfi-
gurations. Those networks hope
the results of their tabulations will
cut the CBS party short.

ABC VP/research services Bill
McClenaghan says the special
tabulation will likely make ABC’s
new Prime the No. 1 12-plus and
25-54 network, followed by ABC’s
Platinum, Genesis, and CBS’ Spec-
trum.

The situation will not be totally
alien to CBS. Shortly after RA-
DAR 40 was released last winter,
Statistical Research Inc. released
a version of those numbers in Feb-
ruary to reflect CBS’ network re-
configuration. RADAR 40A sur-
vey ranked the new Spectrum net
in the No. 1 spot. Yet SRI took

heat from other networks for pub-
lishing a revised survey and is not
likely to do it again.

ABC and WW1, however, will
publish their own special tabula-
tions. As WW1 president/chief fi-
nancial officer Bill Battison ex-
plains, since ABC and WW1 make
up 60%-70% of network radio, RA-
DAR 41 “will mean very little,”
and advertisers will likely consult
the special tabulations before they
make their network radio buys.

ABC’s McClenaghan also dis-
counts the importance of RADAR
41. “It’s not the way we are selling
now or in the future,” he says.
“RADAR 42 will be the book that
is going to mean a lot to every-
one.”

Besides, for WW1’s Battison, be-
ing No. 1 isn’t everything. “It’s
more important,” he says, “to have
a good, broad lineup of programs
for audience and advertisers.”

WW1'S RENAMING RATIONALE
WW1's second phase of its re-

configuration plan (Billboard,
Aug. 25) will likely quell rumors
that it has put the NBC Radio Net-
works and the Mutual Broadcast-
ing System on the block.

Under the plan, the WW1 net-

NETWORKS R

SIDIGATION

by Craig Rosen

works will now be known as
Westwood Mutual Broadcasting
System (WMBS), Westwood NBC
Radio Network (WNBC),
Westwood Source Radio Network
(WSRC), and the previously an-
nounced Westwood One News &
Entertainment Radio Network
(WONE).

“It [accomplishes] two things,”

Billboard's

i oﬂ Me week

Larry Kent
KKYR Texarkana, Texas

DESPITE A 100,000-WATT FM signal, and despite a
relatively small number of competing FMs, bright AC
KOSY Texarkana, Texas, had a 0.7 share in the spring
'89 Arbitron. When new owners lured PD/a.m. driver
Larry Kent out of retirement last fall to program its
successor, country KKYR (Kicker 102.5), Kent “knew
we were going to do pretty well. But my most optimistic
hope was to be somewhere in the mid-20s. Maybe a 24 or
25 share.”

That may not sound like a conservative estimate, es-
pecially since Texarkana already had three country sta-
tions, as well as one from outside the market—KRMD
Shreveport, La.—that sometimes led the format. But in
the spring Arbitron—Texarkana’s one yearly book—
KKYR-FM had a 33.5 share 12-plus. Its mostly simul-
cast AM had a 3.6, giving the combo a combined 37.1.
KTWN-FM, the market’s incumbent country FM, was
down 12.56.0. AM outlet KCMC was off 9.97.2. KRMD
was down 7.2-4.8. KMLA-FM was down 3.9-0.6 and has
since switched to easy listening.

In middays, KKYR-FM, by itself, has nearly a 43
share. In 25-54, it has almost a 40. In 18-49 during mid-
days, it has more than a 50 share. In women 1849, it
sports almost a 56 share.

KKYR's success marks a gratifying return to the
business for PD Kent, whose hiatus from radio has been
longer than many other PDs’ careers. Kent started in
Texarkana radio in high school during the ’50s, then did
Armed Forces Radio. He returned home in 1959-60, then
worked at some legendary Texas AMs: KRYS Corpus
Christi, KTSA San Antonio, and its rival WOAI, where
he was PD.

In the '70s, when Avco sold WOAI, Kent returned
home and started a music store, which he ran for 10-11
years. Then, when Kent’s wife developed cancer, “taking
care of her became my full-time job,” he says. “When she
died, I didn’t want to do anything, and I didn’t have to do
anything. I sort of retired [to] my little farm.”

Other area broadcasters tried to lure Kent back into
radio, but it was not until KNUE Tyler, Texas, owner
Don Cheney and his Broadcasters Unlimited bought
KOSY that the veteran PD felt he would have the right
resources with which to work. And like KFRG San Ber-
nardino, Calif., another country outlet that debuted
strongly this spring, much of KKYR’s success can be
attributed to a promotional blitz above and beyond what
its market was used to. As Kent points out, “I always

thought KTWN’s music was right on target. I don't
have any real criticism of what anybody else was do-
1ng.N

Last fall, KKYR debuted with $40,000 in TV, print,
and outdoor advertising. For its first promotion, it gave
away $15,000 in cash—ending with a “hands-on mara-
thon” for a Chevy Lumina. Then it launched into a
Christmas contest with $13,000 in prizes. Then there was
a winter cash contest with $102 added to the jackpot dai-
ly. In the spring, KKYR did direct mail, giving away
$20,000 in cash in $100-$500 increments. Currently, it is
wrapping up a series of weekend trips to Dallas.

Musically, KKYR—which is consulted by Shane Me-
dia—is fairly mainstream. Kent works with about 35
currents and 10-13 recurrents. Depending on the spot
load, an average hour is divided almost evenly between
currents and gold. Even with its 12-minute hourly spot
load sold out since January, KKYR is still clocked for 16
records an hour.

Here is a recent hour of p.m. drive: Tucker & Brooks,
“Don’t Go Out”; Exile, “Nobody’s Talking”; Hank Wil-
liams Jr., “Family Tradition”; Reba McEntire, “What
Am I Gonna Do About You”’; Garth Brooks, “Friends In
Low Places”; Southern Pacific, “Anyway The Wind
Blows”; Johnny Duncan, “Stranger”; Lorrie Morgan,
“He Talks To Me”’; Johnny Lee, “You Could Have Heard
A Heart Break”; the Judds, “Born To Be Blue”; Steve
Wariner, “Your Memory”; George Strait, “Baby Blue”;
Shenandoah, “Next To You, Next To Me”; Highway 101,
“Somewhere Tonight”; Lee Greenwood, “Holding A
Good Hand”’; and Rodney Crowell, “I Couldn’t Leave
You If I Tried.”

As you might expect in market No. 232, two of
KKYR's staffers, midday person Lisa Lindsey and over-
nighter Blain Albright, are newcomers. MD/p.m. driver
Gary Lawrence comes from KRMD. Night jock John
Williams was on KOSY. “The way they’ve come along
since they’ve been here is really amazing,” says Kent.
“I'm really proud of them.”

While some Texas and Louisiana markets were badly
hurt during the oil glut, Texarkana has been helped by a
“fairly diversified economy. We have two major paper
mills, Cooper Tire, which is a huge employer, the Red
River Army Depot, and two very fine medical complex-
es,” Kent says. “Texarkana is a hub city. People from
four states come to town for their shopping, so I think
the economy here will support us very well.”” SEAN ROSS

says WW1 chairman/CEO Norm
Pattiz. “It keeps the identities of
Mutual and NBC, and at the same
time it draws them more clearly
under the Westwood umbrella.

“The other companies came up
with new names for the new con-
figurations that really didn’t take
into consideration what product
was to be used,” Pattiz adds. “For
us, it is very important to keep the
identity of NBC and Mutual in-
tact.”

AROUNO THE INDUSTRY

Veteran sportscaster Joe
McConnell will be the voice of the
NBA Radio Network, produced
and syndicated by Chicago-based
PIA Radio Sports. McConnell has
called basketball play-by-play for
the Phoenix Suns and Indiana Pac-
ers, as well as football games for
the Chicago Bears, Denver Bron-
cos, and Minnesota Vikings.
Frank Layden, former head coach
and now president of the Utah
Jazz, will provide commentary and
analysis. Also on the team is
WLUP Chicago’s Chet Coppock.

The NBA Network has more
than 100 stations, including
WABC New York, KLAC Los An-
geles, and WLUP. It debuts on
Nov. 9, when the two-time World
Champion Detroit Pistons meet
the Portland Trailblazers. The net-
work will broadeast a “Game Of
The Week,” the All-Star Game,
and a full schedule of playoff
games, including the NBA Finals.

Even in radio there are sequels.
Prepare yourself for “Ruby 3.” a
20-part ‘“futuristic techno radio
drama’’ produced by the Fort Ed-
wards, N.Y.-based ZBS Founda-
tion. The series began with 1981’s
“Ruby,” which was heard on more

than 570 stations nationwide and
in 23 foreign countries, and was
followed in 1985 by “Ruby 2.” The
story centers on two superher-
oines, Ruby, a ‘“galactic gum-
shoe,” and Inanna, a character
based on an ancient Sumerian
myth. Among the 150 public sta-
tions expected to broadcast the
show via satellite are KCRW Los
Angeles and WBAI New York.
More than 300 other stations will
run “Ruby 3" in 1991, when it will
be distributed on compact disk.

The Miami-based children’s net-
work The Imagination Stations
recently became available via sat-
ellite on transponder 3 of Galaxy
I1 satellite. The network plans to
go 24 hours a day next month. It
currently broadcasts from 6 a.m.-
10 p.m. daily on its flagship,
WPRD Orlando, Fla. The network
is headed by communications at-
torney Matt Leibowitz, Metroplex
Communications owners Norman
Wain and Bob Weiss, and Peter,
Paul & Mary member Peter Yar-
row.

Olympia Radio Networks’ “Co-
medyline’ executive producer
Roger Wilko has stepped down to
form a consulting agency known
as The Sunrise Group. He will be
replaced by West Communications
president Charlie West.

Radio Today Entertainment
plans to air a previously unre-
leased recording by Band Of Joy, a
group that included Robert Plant
and the late John Bonham in their
pre-Led Zeppelin days, on its “Rar-
ities” daily shortform on Friday
(31). The recording comes from Ke-
vyn Gammond, a music instructor
at Kidderminster College and for-
mer Band Of Joy member.

CD Storage Cabinet. Arc you looking for a way to
store and lock your valuable CD’s? Our storage cabinet holds
840 CD’s in their jewel boxes for immediate access to your pro-
grammer or disc jockey. Steel construction

with 3 lockable drawers and
stackable. 4ft x 2ft x 2ft.

LIFT Disc]%lay Inc. 115 River Road,

Edgewater

107020, Tel.: 201/945 8700,
9458863, 9458412, Fax: 201/9459548.
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000,
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HE BLACK

Can | Get A Witness? Lection recording act Witness celebrates a triumphant
performance of tunes from its album, “We Can Make A Difference,” at the
Centennial Theatre in New York. Shown backstage, from left, are Lisa Cortes,
VP of A&R, PolyGram; Raina Bundy, GM, Lection Records; Diane Campbell and
Lisa Page, Witness; concert headliner Deniece Williams; Yolanda Harris and
Tina Brooks, Witness; and the Rev. Clinton Utterbach.

B BY JANINE McADAMS

ATLANTA—Whether just signed or
industry veterans, recording artists
have frequently been victims of fi-
nancial mismanagement, inadequate
compensation, and/or ignorance of
the workings of the record business.
Stories of million-selling R&B, rock,
and blues artists who entrusted their
, affairs to business managers or rec-
ord companies and now have no fi-
g nancial security are alarmingly com-
monplace.

Therefore, “Takin’ Care Of Your
Own Business” was an appropriate
title for the much-needed Aug. 17
panel session at the Jack The Rapper
confab, held here Aug. 16-19. Co-
sponsored by the Black Entertain-
ment and Sports Lawyers Assn. and

- S

FAMILY REUNION: The O’Jays said it best as they
gave a bravura performance as headliners of the Capi-
tol-EMI-sponsored awards gala Saturday night: It was
indeed good to see all the faces gathered for another
year at a “Family Reunion.” For the past 14 years, Jack
“The Rapper” Gibson has been throwing the largest
black music gathering in the industry and calling it a
Family Affair. This year’s convention, Aug. 16-19 at the
Atlanta Hilton Hotel & Towers, found that family spir-
it—or as much of one as can be mustered by the dispa-

rate and always volatile
entities qu t{le industry—
fi reely.
Ox’lsngnticigated, there rm
Rhythm
and the
Blves

were many more folks in
attendance this year than
last, close to 3,000 by
some estimations. But the
spaciousness of the Atlan-
ta Hilton’s layout gave at-
tendees a lot of wander-
ing room and lent the pro-
ceedings a loose, casual
atmosphere; one became aware of the presence of thou-
sands of others when trying to catch the elusive eleva-
tors, squeeze through the security checkpoints, or find a
seat at the many events, but even these inconveniences
didn’t reach the bone-crushing proportions encountered
at 1989’s smaller Airport Marriott.

Perhaps it was the fact that this was the last major
black business meet in a string of them this season; per-
haps because the rallying issues of the year, censorship
and racism, were effectively beaten to death early on
(especially at the New Music Seminar). Either way, this
year’s Rapper seemed to offer time for reflection, time
to discuss other issues, and time to cement relationships
through that networkin’ thang.

Even Luther Campbell, who has become a living sym-
bol of the censorship vs. freedom-of-speech debate, was
relatively low-key. His infamous label suite, which again
featured nude dancing girls and ceiling-stacked speak-
ers that pumped the volume to inhuman levels, and his
official Sunday morning Luke’s Club showcase for a
number of affiliated acts, failed to raise many eyebrows.
And a chance at the podium after his 2 Live Crew won
an “Original 13" Award for rap (a tie with Queen Lati-
fah) found Campbell offering a humble “We’re glad ev-
erybody is supporting us with everything we’ve been
through—thanks” before stepping down.

Which brings us to the fact that this year’s Rapper
featured a curious lack of what I'll call angry black
voices. The speech-making we’ve come to expect at con-
vention panels—about the injustices of a white-dominat-
ed system as it affects the programming of urban sta-
tions, black ownership of radio stations, employment of

Jack’s Party: A Veritahle ‘Family Affair

14th Rapper Is Looser, Roomier Than Last Year’s

by Janine McAdams

minorities outside of the black music divisions, the need
for more active professional organizations, and the pe-
rennial call for entrepreneurship—seemed, if not com-
pletely absent, then certainly restrained (see story, page
4). In comparison to the historic focus lent to last
year’s panels and awards presentation by a tribute to
the four living members of black radio’s Original 13
(those pioneering black radio DJs who formed the Na-
tional Assn. of Radio Announcers in 1955), the 1990
Family Affair seemed comparatively lightweight. The
one political note struck at
the confab came from the
Rev. Jesse Jackson, who
was the keynoter for this
year’s awards. Jackson’s
speech covered politics,
cultural apartheid, his
own candidacy for a
Washington, D.C., U.S.
Senate seat, the issue of
crossover, and his support
of Luther Campbell’s
growing recording enter-
prise before moving to Operation PUSH’s current boy-
cott of Nike shoes and an appeal for monetary donations
for PUSH to continue its campaign. Jackson demanded
a show of hands of those planning to contribute and
passed collection envelopes to each table. Later, folks
joked, “Jesse came in with a big gun and held every-
body up!”’

But if the confab lacked a certain amount of cultural
proselytizing, it did roll up its sleeves and provide some
basic, hands-on services. An idea brought up in conver-
sation between singer Anita Baker and Gibson last year
resulted in this year’s “T.C.Y.0.B.” (Takin’ Care Of
Your Own Business) panel, which focused on the nuts
and bolts of management and record company account-
ing for artists and managers (see story, above). The in-
formation given in that session by panelists Ed Arendell
(manager of Wynton Marsalis), L. Benet McMillan (of
New York Entertainment & Sports Advisors), Jeffrey
Cooper (of Midnight Star), and Vernon Reid (of Living
Colour), left some aspiring artists gasping in surprise
when the costs of production and labels’ recoupment
practices were spelled out in detail. (Makes you say
“hmmmmm” department: One popular young female
vocalist in attendance, with two remake hits currently
on the black singles chart, was confused by the mention
of Curtis Mayfield’s paralyzing accident late last
month, if only because she couldn’t place the name of
the famous singer/songwriter.) The session obviously
cleared the cobwebs and the glamorous images from the
minds of the wannabes.

While the popular “Trackin’ With The Future Stars”

(Continued on page 62)

the Rhythm & Blues Foundation, the
panel offered no-frills advice and in-
dustry “war stories.”

Moderator Kendall Minter, presi-
dent of BESLA and an entertainment
attorney, opened the session, saying
“This is a $5 billion industry in the
U.S., and 40%-45% of that is generat-
ed by black music. It’s a shame when
you consider our collective buying
power compared to our effectiveness
in the business.”

Artists often mistakenly believe
that their record company will take
care of their interests. Vernon Reid,
co-founder of the Black Rock Coali-
tion and guitarist for Living Colour,
described the business as “cowboys
and Indians, and we're the Indians,”
later adding, “The highway is littered
with people who thought that musi-
cal success would solve their life
problems.”

Similarly, Jeffrey Cooper, founder
of the advisory newsletter A.AR.A.
(African American Recording Artist)
and member of Solar act Midnight
Star, said that artists often get
“ripped off” because they are too
busy being creative to take care of fi-
nancial details. In addition to under-
standing the recording company’s
point system and recoupment prac-
tices, he said, artists should include
an expense-cap clause in their man-
agement contract to prevent the man-
ager from billing lavish personal ex-
penses to the artist’s account.

Publishing rights, a lucrative
source of income for songwriters,
was a concern of Bonnie Raitt, who
who appeared via a videotaped pre-
sentation. Raitt cited veteran R&B
performer Charles Brown, who
claims he signed away rights to his
popular blues song “Merry Christ-
mas, Baby” for a mere $1,000 that he
was never paid. “Look into [your pub-
lishing agreement] like you would a
medical problem,” Raitt said.

Don’t confuse the concept of net
and gross income, said Ed Arendell,
manager to Grammy-winning trum-
peter Wynton Marsalis. He outlined a
hypothetical tour situation as an ex-
ample of realistic accounting: “You
make $1 million on the road in a year.
You're spending $10,000 a month—
maybe you've got a house, a $40,000
car, you're paying your sister’s tu-

. Takin’ Gare Of Biz At The Rapper

Panel Focuses On Career Management

ition—which comes to $120,000 a
year. Does that mean you have
$880,000 to keep? No. After commis-
sions, air fare, tour payroll, and mis-
cellaneous expenses, you've got
about $250,000, and out of that you
have to pay taxes. The top tax brack-
et in this country is 33%, plus you
have to pay state and local taxes and
your Social Security, so you're left
with about $150,000 with which to
make your $120,000 nut. That leaves
you with $30,000.”

Warning against excessive spend-
ing, Arendell said he was financially
comfortable and pointed to his watch:
“It’s $49.95. It works.”

Insurance is another overlooked
aspect of an artist’s career, said
Arendell. “Artists need insurance—
tour liability, health, life, homeown-
ers, property insurance’ to cover
themselves and their families in case
of accident or death, two possibilities
that young performers especially
tend to ignore.

L. Benet McMillan, senior VP of
New York Entertainment & Sports
Advisors Inc. as well as finance offi-
cer of Apollo Theatre Records, fo-
cused on finding reliable, knowledge-
able management, adding that one
person should not handle all aspects
of an artist’s career. “You can get
good services, but don’t put all your
eggs in one basket,” he said.

In relating anecdotes about his ca-
reer as Marsalis’ personal manager,
Arendell stressed that “in order to
have longevity, you have to have a
long-term plan” for the artist. He
mentioned that he met with all of his
client’s label department heads and
made sure he was seen with them.
“You don’t have power within a label,
but you have influence. If you deal
only with middle management,
you're not going to get what you
want.”

With the panel emphasizing the im-
portance of strong management as
well as the availability of competent
black professionals, one audience
member asked that a list of black
managers and others be made avail-
able to up-and-coming performers.
The panel agreed that networking
and references are the best way to
find a manager.

IAAAM, They Say. The International Assn. of African American Music held its
first event, a symposium on the history of black music in America, at the
Smithsonian Institution in Washington, D.C. The participants take a breather at
the end of the program. Shown, from left, are Sheila Eldridge, president of
Morgan Orchid Rhodes; Jeff Cooper, Midnight Star; Janine McAdams, Billboard
black music editor, Mtume; Gerald Levert; and founder Dyana Williams,
president of IAAAM. Shown in front is Teddy Pendergrass.
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31 32 29 19 NAJEE Emi 92248 (9.98) TOKYO BLUE 84 89 — 2 KYPER ATLANTIC 82116 (9.98) TIC-TAC-TOE
32 | 29 | 27 | 21 | HOWARD HEWETT eexra 60904 (2.98) HOWARD HEWETT 8 | 78 | 73 | 10 | SIKTYMESLEATHER IT AIN'T WHERE YA FROM, IT'S WHERE YA AT
33 | 33 | 37 | 12 | MILIRA APOLLO THEATRE 6297/MOTOWN (9.98) MILIRA NEW) 1 PERRI MCA 6386 (9.98) TRADEWINDS
34 34 32 8 COMPTON'S MOST WANTED ORPHEUS 75633/EMI (9.98) IT'S A COMPTON THANG 87 88 | — 2 INTELLIGENT HOODLUM A&M 5311 (9.98) INTELLIGENT HOODLUM
@5 38 | 42 4 THREE TIMES DOPE ARISTA 8615 (9.98) LIVE FROM ACKNICKULOUS LAND 88 | 85 | 74 | 12 | THEFAMILY STAND ATLANTIC 82036 (9.98) CHAIN
36 | 35 | 30 | 43 | BARRY WHITE asm 5256 (8.98) THE MAN IS BACK 89 | 84 | % 3 STEVIE B LMR 2307/RCA (9.98) LOVE & EMOTION
37 39 38 18 THE DOGS JR 2003/JOEY BOY (8.98) THE DOGS 90 80 87 42 MIKI HOWARD ATLANTIC 82024 (9.98) MIKI HOWARD
38 37 35 1 KWAME & A NEW BEGINNING ATLANTIC 8210C (9.98) A DAY IN THE LIFE 91 73 69 38 QUINCY JONES A QWEST 26020/WARNER BROS. (9.98) BACK ON THE BLOCK
39 41 4] 6 DENISE LASALLE MALACO 7454 (9.98) STILL TRAPPED 92 90 76 26 DEF DAMES SEDONA 7621/C (8.98) 2-4 THE BASS
52 | 59 | 3 | BLACKBOXRca2221(9.98) DREAMLAND 93 | 91 | 93 | 13 | PAULAABDUL A VIRGN91362(9.98) SHUT UP AND DANCE
a1 | 43 | a0 | 19 [ NIREE CALLED QUEST PEOPLE'S INSTINCTIVE TRAVELS & THE PATHS OF RHYTHM RE-ENTRY | 22 | WILLY DEERAP-ALOT 104 (8.98) CONTROVERSY
42 36 33 44 ANGELA WINBUSH MERCURY 838 866/POLYGRAM (9.98 EQ) THE REAL THING 95 76 80 9 ANTOINETTE NEXT PLATEAU 1021 (8.98) BURNIN' AT 20 BELOW
43 | 40 | 31 20 | ABOVE THE LAW RUTHLESS 46041/EPIC (9.98 EQ) LIVIN' LIKE HUSTLERS 9% | 99 | 88 | 23 KID 'N PLAY SELECT 21638 (9.98) KID'N PLAY'S FUNHOUSE
NEWD | | | BOOGIE DOWN PRODUCTIONS JvE 1 358/RCA (9.98) EDUTAINMENT 97 | 96 | 88 | 6 | SN s ANCE WORK ME DOWN TO MY DRAWERS
51 39 58 THE 2 LIVE CREW A LUKE 107 (3.98) AS NASTY AS THEY WANNA BE 98 93 77 7 THE CHI-LITES 1CHIBAN 1057 (8.98) JUST SAY YOU LOVE ME
46 44 51 20 LONNIE LISTON SMITH STARTRAK 4021/ICHIBAN (8.98) LOVE GODDESS 99 87 75 13 THE CHIMES COLUMBIA 46008 (9.98 EQ) THE CHIMES
47 42 36 51 REGINA BELLE @ COLUMBIA 44367 (8.98EQ) STAY WITH ME 100 82 90 56 BOBBY “BLUE” BLAND MALACO 7450 (8.98) MIDNIGHT RUN
54 56 6 KID SENSATION NASTY Mix 7018 (9.98) ROLLIN' WITH NUMBER ONE (O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units. A RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a numeral following the symbol. All albums
49 45 46 8 K-SOLO ATLANTIC 82108 (9.98) TELL THE WORLD MY NAME available on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices

(indicated by EQ), for labels that do not issue list prices, are projected from wholesale prices.

THE GUNSLINGING FIRST SINGLE FROM

EARILE == POE'T

From the forthcoming debut album

'FOR YOUR LISTENING PLEASURE'

Produced by GREG ROYAL for GREGSKI PRODUCTIONS

Management: IRA BLACKER for I. MOUSE, LTD.
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BN BLACK

FOR WEEK ENDING SEPTEMBER 1, 1990

Billboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

b x
UZ ts}
SALES | || AIRPLAY %
Du|s s & vl b=
Zul2d| TITLE ARTIST (88| |2¥(2%] TITLE ARTIST |28
1 |3 | JERK OUT THE TIME | 4 1| 4 | FEELS GOOD TONY! TONI! TONE! | 1
2 | 5 | FEELS GOOD TONY! TONI TONE! | 1 2 | 6 | INNOCENT WHISPERS | 7
3|1 | DO ME! BELL BV DEVOE | 8 37| LES EN VOGUE [ §
4 | 6 | HAVE YOU SEEN HER M.C. HAMMER | 6 4 | 1 | MY KINDA GIRL BABYFACE | 3
5 | 4 | COME BACK TO ME JANET JACKSON | 2 5 | 3 | COME BACK TO ME JANET JACKSON | 2
6 | 7 | MY KINDA GIRL BABYFACE | 3 6 | 10 | HAVE YOU SEEN HER M.C. HAMMER | 6
7 11| LIES EN VOGUE | 5 7 |11 | CRAZY THE BOYS | 9
8 | 2 | VISION OF LOVE MARIAH CAREY | 11 8 | 2 | JERK OUT THE TIME | 4
9 |10 | BANNED IN THE U.S.A. LUKE FEATURING THE 2 LIVE CREW | 13 9 |15 | THIEVES IN THE TEMPLE PRINCE | 10
10 | 12 | CRAZY THE BOYS | 9 10 | 14 | DO YOU REALLY WANT MY LOVE MELBA MOORE | 16
11 {17 | THIEVES IN THE TEMPLE PRINCE | 10 11 | 17 | HEAVEN KNOWS LALAH HATHAWAY | 14
12 | 13 | INNOCENT WHISPERS | 7 12| 5 | DO ME! BELL BIV DEVOE | 8
13 | 14 | BROTHER'S GONNA WORK IT OUT PUBLIC ENEMY | 20 13 | 16 | rLL BE GOOD TO YOU NAJEE | 15
14 | 18 | EVERYBODY EVERYBODY BLACK BOX | 12 14 | 18 | EVERYBODY EVERYBODY BLACK BOX | 12
15|20 | CALL ME D-NICE D-NICE | 26 15 |19 | A FRIEND THE WINANS | 19
16 | 19 | GOTTA GOOD THING GEOFF MCBRIDE | 23 16 | 9 | VISION OF LOVE MARIAH CAREY | 11
17 [ 8 | IF1TOLD YOU ONCE TERRY STEELE | 25 17 | 12 | SHE'S MINE BASIC BLACK | 17
18] 9 | TALK TO ME ANITA BAKER | 18 18| 8 | TALK TO ME ANITA BAKER | 18
Warner/Chappell Nabs Eastmond. Warner/Chappell Music in New York signs 19 /22 | LL BE GOOD TO YOU NAJEE | 15 19 |20 | TOUCH ME uP BODY | 21
producer/songwriter Barry Eastmond to an exclusive songwriting contract. :(1) 2(3) SHE'S MINE BASIC BLACK 1: 20|25 | GIVING YOU THE BENEFIT PEBBLES | 28
Celebrating the moment, seated, from left, are Eastmond and Les Bider, chairman, HEAVEN KNOWS LALAH HATHAWAY | ] 21 |21 | ROCK DIS FUNKY JOINT _ POOR RIGHTEOUS TEACHERS | 22
Warner/Chappell. Standing, from left, are Rachelle Fields, VP creative. Warner/ 22 | 15 | ROCK DiS FUNKY JOINT  POOR RIGHTEOUS TEACHERS | 22 22 |31 | CLOSE TO YOU MAXI PRIEST | 27
ch I St ppS'If. 5 9, for E t a and Jocel ; L 23 | 16 | WE'RE ALL IN THE SAME GANG W. COAST RAP ALL-STARS | 34 23 | 26 | BANNED IN THE U.S.A. LUKE FEATURING THE 2 LIVE CREW | 13
appell; Stu Silfen, attorney for Eastmond; and Jocelyn Cooper, creative 24 |29 | TREAT THEM LIKE THEY WANT TOBE. ..  FATHERMC | 24 24 | 24 | GLAD TO BE ALIVE TEDDY PENDERGRASS & LISA FISHER | 31
manager, Warner/Chappell. 25 | 31 | A FRIEND THE WiNANS | 19] 12530 [ 1 LOVE THE wAY YOU LOVE ME NAYOBE | 36
26 {35 | DO YOU REALLY WANT MY LOVE MELBA MOORE | 16 26 |27 | IT'S A CRYING SHAME RUBY TURNER | 29
27 |21 | MY, MY, MY JOHNNY GILL | 45 27 |28 | GIRL DANZ WITH ME Z'LOOKE | 35
28 | 32 | ME AND THE BIZ MASTER ACE | 55 28 | 32 | IF 1 COULD ONLY HAVE THAT DAY BACK HOWARD HEWETT | 37
FOR WEEK ENDING SEPTEMBER 1, 1990 29 | 34 | WEAK AT THE KNEES THREE TIMES DOPE | 41| |29 | 35 | YOU'RE RIGHT ABOUT THAT KIARA | 38
Bllboord 30 {25 | CAN'T STOP AFTER 7 | 30 30 | 35 | TREAT THEM LIKE THEY ‘WANT TO BE. . . FATHER MC | 24
1 ° HOT 31 |24 | MAKE YOU SWEAT KEITH SWEAT | 44 31 |~ | FAIRWEATHER FRIEND JOHNNY GILL | 43
32 (33| FEELIT THE AFROS { 32 32 | 37 | COME ON LET'S DO THIS RUDE BOYS | 42
T™ 13339 | ToucH ME UP BODY | 21 33 |40 | ARE YOU REALLY REAL? FORCE M.D.'S | 40
A Z,_ Compiled from a national sample of retail 34 | — | CLOSE TO YOU MAXI PRIEST | 27 34 |38 | RHYTHM OF LIFE OLETA ADAMS | 39
of | X 2o a% | T and one-stop sales reports. ARTIST 35 [ 28 | THE POWER SNAP | 62 35 | — | WANNA BE THE MAN EARTH, WIND & FIRE | 46
% g €
EY | SE | S2 1 25 | LaBEL & NUMBER/DISTRIBUTING LABEL 36 | 37 | ONE MORE CHANCE PERFECT GENTLEMEN | 33 36 | 34 | ONE MORE CHANCE PERFECT GENTLEMEN | 33
37 | — | BAD HABIT WHISTLE | 58 37 |13 | GOTTA GOOD THING GEQFF MCBRIDE | 23
% NO.1 * 38 | — | IT'S A CRYING SHAME RUBY TURNER | 29 38 |23 | CAN'T STOP AFTER 7 | 30
@ 2 3 | 10 | CALL MED-NICE 1wl D-NICE 39 | — | THE BOOMIN' SYSTEM LL.COOL J |51 39 | — | SAVE YOUR LOVE TRACIE SPENCER | 50 |
Al RIS e 40 | 26 | 1| WANT IT NOow CAMEO | 82 40 | — | THE MASTERPLAN _ DIANA BROWN & BARRIE K. SHARPE | 52
2 1 ) 6 BANNED /IPT 'l;lr;lTElcl(Jé)S(.é\D. o & LUKE FEAT. 2 LIVE CREW =
LUKE 96440/ATL, ) (M)
-
S P A v T sivceinewsanine | BLACK SINGLES A-Z  PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
ATLANTIC0:86199.(C) TITLE (Publisher — Licensing Org.) Sheet Music Dist. Tunes, BMI) BMI) HL
4 5 1 1 UNTOUCHABLE & ABOVE THE LAW 57 GO OUTSIDE IN THE RAIN (Sutjack, 45 MY, MY, MY (Kear, BMI/Epic/Solar, BMI/Tree,
RUTHLESS 2053/EPIC (C) (M) 81 8 DAYS A WEEK (Sula, BMI/Geffen, ASCAP/Matkosky, ASCAP/Donesha's, ASCAP/Nato/Visions-USA, ASCAP) BMI/Greenskirt, BMI) HL
@ 8 9 5 TREAT THEM LIKE THEY WANT TO BE . .. @ FATHER MC ASCAP/WB, ASCAP) ) 23 GOTTA GOOD THING (Trycep, BM1/Willesden, QMI) 83 NOW'S THE B TURN (Island, BMI/Original Dirt,
UPTOWN 79016/MCA (C) 75 ALL | DO IS THINK OF YOU (Stone Diamond, 99 GOTTA LOTTA LUV (Kamalar, ASCAP/Let's Shine, ASCAP/Farewell To Arms, BMI/Totally Mental,
7 W COASTAI=STARS | BMI/Gold Forever, BMI) CPP ASCAP) ASCAP/Zohar, BMI)
6 4 6 11 VVVVAEN%EB‘:?%IS.. !)N’z;rsljs(g‘}gg)E(MG)ANG ¢ W. COAST ALL-STARS 48 ALL THE WAY (Epic/Solar, BMI/Calloco, BMi/Screen 91 HALF (No Face, ASCAP/Rushtown, ASCAP) 33 ONE MORE CHANCE (EMI Apsil, ASCAP/Maurice
Gems-EMI, BMI) HL/WBM 95 HAVE YOU GOT WHAT IT TAKES (Zomba, ASCAP/Cal- Starr, ASCAP)
1 7 8 10 pRR%E:,L'é ?;(,SZ'EN‘;')NKY OIS SIROORIRIGRMEONSRIBAEKERS 40 ARE YOU REALLY REAL? (T-Boy, ASCAP/Natural Born Gene, BMI/Virgin, BMI) 76 00OPS UP (Taking Care Of Business,
Thing, ASCAP) 6 HAVE YOU SEEN HER (Unichappell, BMI/Bust-It, ASCAP/Hanseatic, ASCAP/Intersong U.SA.,
9 | 10 | 6 | WEAKATTHE KNEES # THREE TIMES DOPE 72 THE ART OF LOVE (Mississippi Mud, BMI/Warner- BMI) HL ASCAP/Willesden, BMI)
© Tamerlane, BMI) 73 HEAL OUR LAND (Zomba, ASCAP/Empire, 61 OWNLEE EUE (The Brothers Grimmmm, ASCAP)
@ 12 1 7 LA RAZA & KID FROST 58 BAD HABIT (ADRA, BMI/Kang's Thang, BMI) ASCAP/Windswept Pacific, ASCAP) 89 PAPA WAS A ROLLIN' STONE (Stone Diamond, BMI)
VIRGIN 98947-1 (C) (M) 13 BANNED IN THE US.A. (Bruce Springsteen, ASCAP) 14 HEAVEN KNOWS (Virgin, ASCAP) 100 PICK UP THE PHONE (TuTu, ASCAP/MCA,
7 HAVE YOU SEEN HER & M.C. HAMMER CPpP 90 | AINT LYIN' (Reginald C. Stewart, ASCAP/Gerry ASCAP/Gunhouse, BMI)
14 14 CAPITOL 15586 (C) 79 BONITA APPLEBUM (Zomba, ASCAP) Brown, ASCAP/First Priority, BMI/Badd, ASCAP) 62 THE POWER (Intersong, ASCAP/Fellow, BMI/Songs Of
] g 51 THE BOOMIN' SYSTEM (L.L. Cool §, ASCAP/Martey 63 | DON'T GO FOR THAT (EMI April, ASCAP) Logic, BMI/House Of Fun, BMI)
@ 13 18 | 4 hvoi\lliaggcoAr?g?M)GET CHA SIECOGIBPENIEROBUCHENS Marl, ASCAP/Def Jam, ASCAP) 37 IF 1 COULD ONLY HAVE THAT DAY BACK (Geffen, 74 PRIVATE PARTY (Ladies Room, ASCAP/Portrait/Solar,
20 BROTHER'S GONNA WORK IT QUT (Def American, ASCAP/Streetwise, ASCAP/WB, ASCAP) ASCAP/Golden Lady West, BMI/Be-Atches, BMI}
AD| v | 21| 4 | MEANDTHEBZ = o SIMASTERIACE BMI/Your Mother's, BMI) 25 IF 1 TOLD YOU ONCE (EMI Apri, ASCAP/Bil & Betty, 33 RHYTHM OF LIFE (Virgin, ASCAP)
. 26 CALL ME D-NICE (Zomba, ASCAP/Longitude, ASCAP/Qllie Brown Sugar, ASCAP/EM| Blackwood, 22 ROCK DIS FUNKY JOINT (Protoons, ASCAP/North
13| 6 | 5 | 13| LETTHERHYTHMHIT'EM @ ERIC B. & RAKIM BMI/Doraflo, BMI/High Concept, ASCAP) BMI/Great Cool, BMI) One, ASCAP/Chumpy, ASCAP)
) 30 CAN'T STOP (Hip Trip, BMI/Kear, BMI) HL 15 V'LL BE GOOD TO YOU (Spruill, ASCAP/MCA, ASCAP) 69 ROMEO (Istand, BMI/Onid, BMI)
NEW)D 1 THE BOOMIN’ SYSTEM LL COoOoLJ 92 CAN WE TRY AGAIN (Luella, ASCAP/WB, 36 1 LOVE THE WAY YOU LOVE ME (Donril, 50 SAVE YOUR LOVE (Virgin, ASCAP/Dream Dealers,
DEF JAM 44-73457/COLUMBIA (C) ASCAP/Zomba, ASCAP) ASCAP/Zomba, ASCAP/Go Left, ASCAP) ASCAP/BMG, ASCAP/Tocep, BMI/Jumpin’ Off, BMI)
15 11 15 3 SMOOTH & LEGIT & M.C. SMOOTH 64 CIGARETTE IN THE RAIN (Ensign, BMI/Ruth 97 IN A SEXY MOOD (FROM DEF BY TEMPTATION) 53 SECOND CHANCE (He Gave Me, ASCAP/Almo,
CRUSH 409/K-TEL (M) McCartney, BMI/Barry Coffing, BMI} (Maird, BMI/Bocar, 8MI/Music Of The World, ASCAP/Hip To Hip, BMI)
16 15 16 7 (1 WANNA) MAKE YOU MINE & M.C. TROUBLE 93 CLOSE QUARTERS (Better Njghts, ASCAP/Pri, BMI/John Whitehead, BM1} 17 SHE'S MINE (Ca‘I-Gene, BMI/Virgin, BMI) )
MOTOWN 4722 (C) ASCAP/Better Days, BMI/Pri, BMI) 86 INDEPENDENT (Next Plateau, ASCAP/Sons Of K-oss, 85 SHOCKWAVE (Kip Teez, ASCAP/Pecot, ASCAP/Virgin,
; 27 CLOSE TO YOU (E.G, BMI/W.S., BMi/Chappell & Co., ASCAP) ASCAP)
@ 21 23 5 SBEﬁE(E:'T(S.'(.)gas(Ia)SIX e Ll ASCAP/Level Vibes, ASCAP/Coigems-EMI, 65 | NEED YOUR LOVE (Kyle Hudnall, BMI/Careers, 49 SOMEONE LIKE YOU (Perry Lane, BMI /Deken
ASCAP/Forever, PRS) WBM BMI/Talkin' Hits, BMI) Swanie, BMI)
18 10 7 11 fﬁ%ﬁgg,}g‘g © ¢ K-50L0 2 COME BACK TO ME (Black Ice, ASCAP) WBM 7 INNOCENT (Whole Nine Yards, ASCAP/Itsef And 56 SOMEONE TO LOVE (Not Listed)
42 COME ON LET'S DO THIS (Trycep, BMI/Willesden, Macdaddi, ASCAP/Tabraylah, ASCAP/Haynestrom, 54 SO YOU LIKE WHAT YOU SEE (Two Tuff-Enuff,
24 | 27 | 3 | TIC-TAC-TOE @ KYPER BMI) ASCAP/Les Etoites De La Musique, ASCAP/Must Be BMI/Irving, ASCAP)
ATLANTIC 0-86183 (C) 9 CRAZY
(Buff Man, BMI) Marvetous, ASCAP) STOP RUNNING AWAY (Rutland Road, ASCAP/WB,
2 19 20 6 DOOWUTCHYALIKE @ DIGITAL UNDERGROUND 98 DANCE WITH ME (Mi Bro, ASCAP/Raw As Hell, 47 IN SUMMER | FALL (Loesun, ASCAP/EMI April, ASCAP/Gratitude Sky, ASCAP)
TOMMY BOY 955 (M) ASCAP/Yah Ya Sykes, ASCAP/Major Mo, ASCAP/Def ASCAP) 18 TALK TO ME (Alf Baker's, BMI/Monteque,
@ g 3 WE LIKE IT ® OAKTOWN'S 3-5-7 Jam, ASCAP) 23 IT'S A CRYING SHAME (Zomba, ASCAP) BMI/Delvon, BMI) CPP
7 |2 CAPITOL 15596 (C) 88 DIRTY CASH (MONEY TALKS) (Copyright Control) 94 ) WANNA BE WHERE YOU ARE (Stein & Van Stock, 84 THAT'S MY ATTITUDE (Trycep, BMI/Wiliesden, BMI)
¢ & B. FRESH 8 DO ME! (Willesden, BMI/Low Key, BMI/Baledat, ASCAP) 10 THIEVES IN THE TEMPLE (Controversy, ASCAP/WB,
@ 2% | — | 2 3'6?0%1"8))/5 © BEEEG BMI/SHik Star, ASCAP/Unicity, ASCAP) 82 | WANT IT NOW (Better Nights, ASCAP/Pri, ASCAP) ASCAP) WBM
77 DOOWUTCHYALIKE (GLG Two, BMI/Puphowyalikeit, WBM 60 THIS IS THE RIGHT TIME (Big Life, PRS/BMG,
23 | 23| 28 3 5}3,,55{?;‘!;2‘5,‘““‘ AGAIN) SIKINGITEE BMi/Willesden, BMI) 4 JERK OUT (Tionna, ASCAP/WB, ASCAP) WBM ASCAP) o
; 80 DOUBLE DUTCH ON THE SIDEWALK (When The 87 LAY YOUR TROUBLES DOWN (Angel Notes, 21 TOUCH ME UP (Avid One, ASCAP/Unicity,
2 | 22 | 25 KRN BROTHER'S GOWNA WORK IT OUT # PUBLIC ENEMY Seaman Hits The Fan, ASCAP,/Def Jam, ASCAP) ASCAP/WB, ASCAP) WEM ASCAP/Zubaidah, ASCAP/Sabby Ninny, BMI)
DePAm AL, 16 DO YOU REALLY WANT MY LOVE (Pic N Choose, 5 LIES (2 Tuft-E-Nuff, BMI/Irving, BMI) 24 TREAT THEM LIKE THEY WANT TO BE TREATED
2% | 30 | — | 2 | BONITAAPPLEBUM # A TRIBE CALLED QUEST ASCAP/Cotgems-EMI, ASCAP) 66 LIFE (IS WHAT YOU MAKE IT) (Protoons, ASCAP) (Second Generation Rooney, ASCAP/EMI April,
AVENIIS48/RCAIQ) 12 EVERYBODY EVERYBODY (Lambardoni Edizioni, 44 MAKE YOU SWEAT (WB, ASCAP/E/A, ASCAP/Keith ASCAP/Acioss 110th Street, ASCAP/Father MC, BMI)
% 25 19 17 MENTIROSA @ & MELLOW MAN ACE ASCAP/Intersong U.S.A., ASCAP) Sweat, ASCAP/Rew, ASCAP/Vertim, ASCAP/Whole 71 U CAN GET ME ANYTIME (CRGI, BMI/Twelve To One,
CAPITOL 15509 (C) 43 FAIRWEATHER FRIEND (Kear, BMi/Epic/Solar, Nine Yards, ASCAP) WBM BMi/Tornado, BMI)
@ MURDER SHE WROTE ¢ TAIRRIE B, BMI/Greenskirt, BM1) 70 THE MASTER KEY (Coigems-EMI, ASCAP/Multi Cuiler, 11 VISION OF LOVE (Vision Of Love, BMI/Been Jammin',
RE-ENTRY | 2 | CompTOWN 24025/MCA (C) (M) 32 FEEL IT (Rushtown, ASCAP/Davy D, ASCAP/Def Jam, ASCAP/CBS, ASCAP) WEM BMI) , i
ASCAP) 52 THE MASTERPLAN (Virgin, ASCAP/BMG, 46 WANNA BE THE MAN (CBS, ASCAP/Maurice White,
28 18 17 7 ;g(%, ?52?(\(5 OH{DAWN &L Eeol) 1 FEELS GOOD (Tony Toni Tone, ASCAP/Pri, ASCAP) ASCAP/Copyright Control) ASCAP/Vershell, ASCAP/Reyshell, BMI/Bust-It,
19 A FRIEND (Donrif, ASCAP/Zomba, ASCAP) 55 ME AND THE BIZ (Cold Chillin', ASCAP) BMI/Karranova, ASCAP)
2 | 16 | 13} 18 THSETAFZ%V!E? ﬁ ® SNAP 35 GIRL DANZ WITH ME (Strick-Lick, ASCAP/Mikel 96 MENTIROSA (Varry White, ASCAP) 41 WEAK AT THE KNEES (Acknickulous, ASCAP/MCA,
SRETASOLICI) Moco, ASCAP/Nerose, ASCAP) 78 MERRY GO ROUND (Keith Sweat, ASCAP/Bobby 0., ASCAP)
@ NEWD | 1 | M&MGETTIN'OFF D.J. MAGIC MIKE 28 GIVING YOU THE BENEFIT (Kear, BMI/Hip Trip, BMI) ASCAP/WB, ASCAP/E/A, ASCAP) 34 WERE ALL IN THE SAME GANG (The West Coast Rap
CHEET A9 03 31 GLAD TO BE ALIVE (Foxfilm, BMI/Music Corp. Of 53 MORE TO LOVE (Wild Honey, ASCAP/Mycanae, All-Stars, BMI) 2
O Products with the greatest sales gains this week. #® Videoclip availability. ® Recording Industry America, BMI/Bellamy, BMi/Martez, BMI/Womble , :ASYC:T‘(?:"(C;?;F :‘”eT'r?MI?MVKear ST el 67 ggf/':s:'xl)gu %ENE")YOU AGAIN (Seven Songs,
Association of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales ot (Hip Trip, , . 2 o RIGH} ABOUT THAT (lsand, BMI/O Dad

1 mitlion units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi-

single availability. (CD) Compact disk single availability.

BMI)
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“SH"’f ON, GROW WITH THE POWER...’




FOR WEEK ENDING SEPTEMBER 1, 1990 I
Bilboard
| a.
™
< o o
THEA “CLUB PLAY :[z/2[,]  12-INCH SINGLES SALES
U_I,, 5 ; ‘Q% TITLE Compiled from a national sample of dance club playlists. ARTIST ,,i,, = § Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= i ~ | 20 LABEL & NUMBER/DISTRIBUTING LABEL = S o~ | O | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * & ' * & NO.1 & &
@ i 2 8 GROOVE IS IN THE HEART/WHAT IS LOVE ELEKTRA 0-66622 2 weeks at No. 1 DEEE-LITE 1 1 1 9 EVERYBODY EVERYBODY RCA 2628.1-RD 3 weeks at No. 1 & BLACK BOX
@ 7 20 4 LET'S GET BUSY GEFFEN 0-21609 CLUBLAND FEATURING QUARTZ @ 2 5 6 DlmNEY TALKS) MERCURY 875 803-1 @ THE ADVENTURES OF STEVIE V
3 3 6 8 DJ GIVE ME THAT FUNKY BASS mCa 24027 LYDIA RHODES @ 3 6 5 JERK QUT PAISLEY PARK 0-21 701 /REPRISE & THE TIME
4 4 8 7 WARNING! CAPITOL V-15544 & ADEVA @ 5 9 4 DO ME! MCa 24037 @ BELL BIV DEVOE
@ 14 24 4 DANCE, DANCE RCa 2649-1-RD DESKEE 5 6 8 7 WORLD IN MOTION QWEST 0-21582/WARNER BROS. © NEW ORDER
6 8 12 6 IN THE REALM OF THE SENSES VIRGIN 0-96461 BASS-O-MATIC @ 12 16 4 STRAWBERRY FIELDS FOREVER ATLANTIC 0-86156 CANDY FLIP
@ 10 16 5 WON'T TALK ABOUT IT ELEKTRA 0-66623 @ BEATS INTERNATIONAL 7 4 2 12 MAKE YOU SWEAT VINTERTAINMENT 0-66683/ELEKTRA @ KEITH SWEAT
11 15 5 JERK QUT PAISLEY PARK 0-21701/WARNER BROS. @ THE TIME 11 15 7 TIC-TAC-TOE ATLANTIC 0-86183 @ KYPER
@ 13 19 5 IF U KEEP IT UP JivE 1354-1-RD/RCA @ LIZ TORRES @ 14 24 5 GROOVE IS IN THE HEART/WHAT IS LOVE ELEKTRA 0-66622 DEEE-LITE
10 12 14 6 PAPA WAS A ROLLIN' STONE CHRYSALIS v-23540 @ WAS (NOT WAS) 27 [— 2 THIEVES IN THE TEMPLE PAISLEY PARK 0-21598/WARNER BROS. @ PRINCE
@ 19 23 4 DO ME! MCa 24037 @ BELL BIV DEVOE @ 16 26 5 LIES ATLANTIC 0-86168 @ EN VOGUE
@ 18 21 6 WORLD IN MOTION QWEST 0-21582/WARNER BROS. © NEW ORDER 12 7! 4 10 STAR SIRE 0-21558/REPRISE @ ERASURE
13 s 1 10 DIRTY CASH (MONEY TALKS) MERCURY 875 8031 @ THE ADVENTURES OF STEVIE V 13 13 13 9 CAN'T STOP VIRGIN 0-96470 @ AFTER 7
14 17 18 ) ROUGH STUFF MCA 24035 O_ADAM ANT_ 21 33 5 FEELS GOOD wiING 877 437-1/POLYDOR @ TONY! TONI' TONE!
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" unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.

THe Pact iS EveryTinc..
kil LOUIS s THE WorLD.

“NYCE & SLO”

Half as fast. Twice as nice. “NYCE & SLO."srua
The pace-setting follow-up to the No. 1 hit “French !gasuss
Exclusive re-mixes by Tony Humphries.

| brainstorm “FROM THE MIND OF LIL LOUIS.” On Epic. w1\ 3 | . .

j0s. Management: DeWayne Powell “Epic,” #= Reg. U.S. Pat. & Tm. Off. by CBS Records Inc. © 1990 CBS Records Inc.

ﬁ ’
Produced by Lil Louis
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Catch The Wave Of Sizzling Summer Singles

“Just because a record has a
groove don’t make it in the
groove"—Stevie Wonder

FUN TO BE HAD: There is an abun-
dance of new singles rounding out
the musically-quite-busy summer
season. Caron Wheeler finally un-
leashes the first fruits of her forth-
coming solo endeavor, “U.K. Blak.”
The tune, titled “Livin’ In The Light”
(EMI), boasts a familiar rhythmic
base similar in essence to the ensem-
ble that featured her talents on
“Keep On Movin’” and “Back To
Life” yet is fleshed out by Wheeler’s
distinctive styling. Produced by
Afrika Baby Bam of the Jungle
Brothers and sporting remixes by
Blacksmith, this release marks a de-
but with multiformat potential ...
“This Is The Right Time” (Arista) by
Lisa Stansfield has been remixed
and tastefully restructured by
Yvonne Turner. Versions retain the
essence of the original while adding a
subtle street edge. NRG-etic and gor-
geous highlight from the million-sell-
ing debut ... A song floating about
on import that merits major exposure
stateside is Marina Van-Rooy’s “Sly
One” (deConstruction U.K.), a gritty
techno feast that harks back to the
early '80s dance hits by Yaz, Blanc-
mange, or the like. There are plenty-
o-mixes to keep both alternative and
mainstream programmers happy.
Van-Rooy’s seductive and somewhat
ethereal vocal is complemented by an
aggressive guitar and dreamy pro-
duction. ... There is much ballyhoo
about ‘‘Naked In The Rain” (Big
Life/PolyGram) by Blue Pearl, yet
another technofied soul stomper pro-
duced by hot U.K. talent Youth. For-
merly available on import, the domes-
tic issue includes mixes by Youth &
Graham (808 State) Massey, Massey,
and David Morales ... Atco has
picked up a current regional fave pre-
viously available on import called
“Hippychick” by Soho. Hip-hop pop
endeavor orchestrates a street-smart
rhythmic base fleshed out by a fab
Smiths guitar loop from the classic
“How Soon Is Now?” The instrumen-
tals and dubs included here are faves
... Speaking of Smiths guitar loops,
this columnist utilized the same one
(synchronicity, I swear!) for his first
postproduction and remix of Sinead
O’Connor’s “I Am Stretched On
Your Grave” (Ensign/Chrysalis). The

HOT DANCE
BREAKOUTS

CLUB PLAY

1. LOOK INTO MY EYES GEORGE
LAMOND coLumsia
. DOIN' THE DO BETTY BOO sire

. THE BOOMIN’ SYSTEM L.L. COOL J
DEF JAM

. R{I:AAH/TECHNO TRANCE D-SHAKE

. IT'S HAPPENING PLUS ONE
FEATURING SIRRON mca

12" SINGLES SALES

1. THIS IS THE RIGHT TIME LISA
STANSFIELD arista
. A%(S)T(ZPS UP/BELIEVE THE HYPE SNAP|

2
3. THE MBOOMIN' SYSTEM L.L. COOL J
4

o b WN

DEF JA|
. LOOK INTO MY EYES GEORGE
LAMOND coLumsia
5. CLOSE TO YOU MAXI PRIEST cHarISMA

Breakouts: Titles with future chart potential,
based on club piay or sales reported this week.

track maintains its hip-hop base (sans
the “Funky Drummer” loop) but is
supplied a more club-friendly treat-
ment with a host of quirky nuances in
both the extended and dub versions.
Additional production and assistance
were provided by Super D.J. Dmitry

by Bill Coleman

& Jungle D.J. Towa Towa.
“Stretched” is backed with Hank
Shocklee’s treatment of “The Em-
peror’s New Clothes,” which Sinead
purists will more than likely balk at.
The new version strips away the orig-
inal in favor of a more funky rhyth-
mic pulse. Quite good on its own
terms but the guitar should have
been left in.

JOIN IN THE CHANT: 808 State
has finally unleashed its brilliant
“Cubik” (Tommy Boy, 212-722-2211)

from its noteworthy soundtrack-with-
out-a-film “Utd. State 90" project.
The aggressive instrumental rides
the borderline between industrial and
technohouse and manages to dabble
within each genre. The new mixes
come courtesy of the band and Fran-
kie Bones & Tommy Musto and fea-
ture the additional track “In Yer
Face” ... Swift and gorgeous is “The
Desperate Hours” (Capitol) from
club crooner Marc Almond. Almond,
as always, knows how to toss in
enough kitsch without coming across
too campy. Justin Strauss’ remixes
add a housey flavor to the sparkling
dance/pop track, lifted from the new
“Enchanted” album . . . There’s a con-
venient Tony Humphries “bootleg”
remix of Deskee’s hit ‘‘Dance,
Dance,” compliments of RCA, that is
worth investigating ... The Wee
Papa Girls are back in action with
the recommended newie “The Bump”
(Jive). Produced by Robert Clivilles
& David Cole, the hip-house cut
places the sibling duo in a more pop/
dance setting than did previous re-
leases.

Other really hot cuts that program-
mers should be aware of (but we're

Stretching The Apple. Grace Jones placed New York in the palm of her hand
recently when she made a rare live appearance at The Palladium during a
special Keith Haring memorial tribute and ACT-UP—New York benefit to raise
money in the fight against AIDS. With music provided by the legendary Larry
Levan with John Hall and Michael Wilson, the evening proved a memorable one
for all who participated. (Photos: Chuck Pulin)

running out of room) include
“Dreamboy/Dreamgirl” (Mic Mac,
212-675-4038) by the darlings of Lat-
in/pop Cynthia & Johnny O; “It’s
Happening’’ (MCA), a personal
techno house fave of the moment
from Plus One; “Don’t Be A Fool”
(10/AVL, U.K.) from Loose Ends;
the funky dance/pop confection “On
The Way Up” (Chrysalis) by Elisa
Fiorillo; the don’t-miss “Basement”
mixes of Numarx’s percolating hip-
house cut “Do It Good” (Marx Broth-
ers, 215-3650-0428); the hip-house take
on “Everybody Everybody”—called,
not so ironically enough, “Every-
body” (Quark, 212-489-7260)—by
Wendell Williams; “Generations Of
Love” (More Protein/Virgin) by Boy
George’s alter house ego, Jesus
Loves You; D-Mcb’s double-A-side
“Put Your Hands Together” b/w the
fab cover of Stevie Wonder's “All 1
Do” (FFRR/PolyGram) featuring
Danny Madden; the sexy groove of
Lil Louis & the World’s “Nyce &
Slo” (Epic); Prince’s “Thieves In The
Temple” (Paisley Park/WB); Duran
Duran’s “Violence Of Summer”’
(Capitol); and Bernadette Cooper’s
humorous and oh-so-funky solo de-
but, “I Look Good” (MCA).

GETTING CLOSER: There is a
spicy new tune from Toronto’s inno-
vative assemblage Dream Warriors
called “Wash Your Face In My Sink”
(4th & B’way). The jazzy, eclectic
track is sure to perk up some ears to
what’s happening north of the border
... Queen Latifah’s “Mama Gave
Birth To The Soul Children” (Tommy
Boy) is finally out here sporting a
number of jammin’ mixes. Featuring

De La Soul, these new versions by
Pete Lorimer and C.J. MacKintosh
& John Wadell pump . .. “Doin’ Our
Own Dang” (Warner Bros.) by Jun-
gle Brothers & Friends should also
help keep the trio’s legion of fans
growing. The easily paced track uti-
lizes the classic disco groove of Raw
Silk’s “Do It To The Music.” Ultima-
tum’s version is your best bet . ..
Boogie Down Productions’ Harmo-
ny makes a notable debut with
“Poundcake’” (Virgin). Song/rap
combination works within the raw
hip-hop setting and bodes well for her
forthcoming album ... Don’t miss
the latest single releases by Curtis
Mayfield & Ice-T; MC Lyte; Ice
Cube; Gangstarr; Qaktown’s 3-5-7;
A Tribe Called Quest; Special Ed;
and Three Times Dope. All are high-
ly recommended!

* % EXPORT ® IMPORT % %
SPECIALIST

U FUINIGITOWN

N} Record Labels, Publishers,
Distributors

ROAD TO ASIA

B Expose your music catalog to ASIA,
thru #1 importer in this country. All
types and style of music considered.
B Hottest & Latest Pits Imports

from European Countries.
AVAILABLE NOW!!

&% 246 N. Western Ave.
e Los Angeles, CA 90004
< (213) 464-1323/4681/4867
1-800-526-5578
FAX: (213) 464-4728/1916

PROMOTIONAL

VIDEOS & CDs

Available to Night Clubs, DJ’s, & retail outlets
throughout America. We are currently forming
the only national CD POOL in the U.S.

Call LAWRENCE ENTERPRISES
today for more details: (201) 667-7575

L]

We have a complete selection of all U.S. major & indie label 12"

12" GLASSICS/ xc.vsive ro umioue

RICK JAMES - GIVE IT TO ME BABY
MARY JANE GIRLS - CANDY MAN
RICK JAMES - SUPER FREAK

MARY JANE GIRLS - IN MY HOUSE
TEENA MARIE - SQUARE BIZ KLYMAXX - MEN ALL PAUSE

TEENA MARIE - BEHIND THE GROOVE KLYMAXX - MEETING IN THE LADIES ROOM
BONNIE POINTER - HEAVEN MUST HAVE SENT YOU COLONEL ABRAMS - TRAPPED

BONNIE POINTER -1 CAN'T HELP MYSELF DAN HARTMAN - | CAN DREAM ABOUT YOU
EDDIE KENDRICKS - DATE WITH THE RAIN TEMPER - NO FAVORS

DIANA ROSS - THE BOSS AL HUDSON & ONE WAY - PUSH

ORIGINALS - DOWN TO LOVE TOWN COLONEL ABRAMS - I'M NOT GONNA LET
THELMA HOUSTON - DON'T LEAVE ME THISWAY AL HUDSON & ONE WAY - YOU CAN DO IT

More to Come!

DIANA ROSS & SUPREMES - SUPREMES MEDELY
DIANA ROSS - LOVE HANGOVER

DAZZ BAND - LET IT WHIP

RICK JAMES - YOU AND |

CALL FOR FREE CATALOG CALL US UNIQUE MUSIC CORP
Listing all new records & titles TOLL FREE 110 DENTON AVE
800-992-901 1 NEWHYDE PARK N Y 11040

we stock including over 800

DANCE/DISCO CLASSICS A e

{outside New York) FAX (516) 741-3584
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Jerry Ade Fashions A Famous Agency
Aims To Build On Booking Firm’s R&B Base

MW BY JIM BESSMAN

NEW YORK—Jerry Ade had his
work cut out for him in fashioning
Famous Artists Agency from the
demise of Norby Walters’ General
Talent Inc.

o As Ade recalls
it, he was up
against an ‘“‘un-
friendly environ-
ment” following
the Walters oper-
ation’s split into
two internal
camps, while the
industry percep-
tion was that Ade’s team included
the “second stringers.”

But in the 18 months since Fa-
mous Artists’ inception in February
1989, the booking agency has tena-
ciously held onto such R&B corner-
stones as Patti LaBelle, the Four
Tops, the Whispers, and the Gap
Band.

At the same time, the roster has
expanded to include monster pop

i\ a

JERRY ADE

acts like New Kids On The Block
and Milli Vanilli, contemporary
black/rap acts like Soul IT Soul and
Tone-Loc, dance artists like Seduc-
tion and George LaMond, and, most
recently, even hard rockers like
Scatterbrain and Vain.

Famous Artists also served as the
booking agency for Motown's 30th
anniversary Motortown Revue tour
and the recently announced Teen-
age Mutant Ninja Turtles tour (Bill-
board, Aug. 11).

“Qur problem is that we're re-
garded as traditional R&B, when
we’re that and much more,” says
Ade. “We started as an outgrowth
of General Talent and Norby Wal-
ters, which was 90% black [music],
but now we're 50-50. Traditionally,
R&B is still a very significant part
of our company, though. That’s
where my roots are, and where pop
music in America emanates from.”

For Ade and Famous Artists,
then, the goal was to bring estab-
lished R&B expertise to other
genres. To illustrate Famous’

lggy Pop Was (Really Was)
In Good Gompany On New Disk

@ BY CHRIS MORRIS

LOS ANGELES—You could say
that Iggy Pop is working with a new
group of stooges.

The hard rock veteran has put to-
gether a glittering assemblage of
collaborators for his first Virgin al-
bum, “Brick By Brick.” The record
was produced by Don Was (nee Fa-
genson) of Was (Not Was), one of
the most in-demand producers in
the business after his successes
with Bonnie Raitt and the B-52's.

Featured performers include
Slash and Duff McKagan of Guns
N’ Roses, Kate Pierson of the B-
52’s, and songwriter’s songwriter
John Hiatt.

Pop met Was, a fellow Detroit na-
tive, at a dinner thrown by Virgin to
celebrate his signing; Was attended

with his wife, Gemma Cornfeld, the
label’s A&R director.

“He was dressed in jeans and I
was dressed in jeans, and we were
the only people in the room dressed
in jeans,” Pop says. “‘I was really
stoked, 'cause I really liked his rec-
ord [“What Up, Dog?”’}—it was one
of the few records I've liked lately.
We got to know each other, and
whenever one would be in the other
one’s town, we'd get together and
try to write songs.”

Pop subsequently worked with
Was on the song “Living On The
Edge Of The Night” for the Ridley
Scott film “Black Rain,” and the
pair decided to make the album to-
gether.

Pop, who has second thoughts to-
day about the “hefty” sound of his

(Continued on page 32)

achievements, Ade identifies Glenn
Medeiros, the New Kids, Snap, Mel-
low Man Ace, and Sweet Sensation
as clients with current top 20 pop
singles.

He also counts nearly another
score of varied Famous artists scat-
tered throughout the remainder of
the Billboard Hot 100, and adds that

ASCAP Rap. At this year's New Music Seminar, the ASCAP “‘Rap-A-Teria”
presented afternoon showcases of unsigned rap acts, but a number of celebrity
rappers signed to ASCAP also stopped by. Pictured, from left, are Ice-T; an
unidentified rap fan; Joeski Love; Grandmaster Maz; and Melle Mel. The Rap-A-
Teria's strikingly realistic subway-stop set was designed and built by Michael
Miscione.

Patty Loveless ’

SHURE'

The microphones
the professionals
stand behind.

THE SOUND

OF THE PROFESSIONALS™
... WORLDWIDE

(Continued on page 30)

Thom Duffy is honeymooning in Paris. This week's
Beat is written by associate editor Chris Morris in
Los Angeles.

HELLHOUND: The abiding influence of bluesman
Robert Johnson—who died 52 years ago this August,
reputedly poisoned by a jealous husband at a Missis-
sippi juke joint—is heard on a current crop of albums
by a new generation of musicians, some of whom are
decidedly not blues-based.
Canadian rocker Colin James
performs an acoustic snatch of

 Johnson Honored By Various Arists:
Hendrix Book Published; Youth Grows

by English critic and New Musical Express stalwart
Charles Shaar Murray, brilliantly locates Hendrix in
the blues, soul, and jazz traditions; it also has some
pointed words about racism in rock, the cock-rock pos-
ing of heavy metal bands, the lethargy of contempo-
rary radio, technology and its relationship to music,
and an array of other topics. It’s the most thought-
provoking tome on Hendrix—or indeed, on rock in

WORKING STIFFS ROCK OUT:

Johnson’s ‘‘Stones In My Pass-
way”’ (roughed up to sound like an
old 78) on his Virgin album “Sud-
den Stop.” James’ eclectic country-
men Cowboy Junkies turn in an
“Eight Miles High”-styled cover of
Johnson’s “Me And The Devil” on
the MCA soundtrack album for

Everybody’s heard the expression
“Musicians, don’t quit your day
job,” but hopefully in the near fu-
ture a couple of unsigned L.A.
rock’n’rollers who labor in the rec-
ord label backwaters won’t have to
worry about nine-to-fiving it. Jim-

general—you're likely to read. Glom.
my Gambone, slide guitarist for
the tough new quartet Black Cac-

“Pump Up The Volume.”” And,

strangest of all, Turtle Island

String Quartet (which features violins, viola, and cel-
lo) plays a lick-for-lick copy of Cream’s homage
“Crossroads” on Windham Hill Jazz’s “‘Skylife.”

Johnson, who in earlier years served as Eric Clap-
ton's avatar and whose songs were keystones of the
Rolling Stones repertoire, clearly remains a mythic
figure among rock’n’roll musicians. It’s altogether ap-
propriate that Columbia is inaugurating its ambitious
new Roots 'N Blues series this week with the release
of “Robert Johnson—The Complete Recordings,” a
digitally remastered, definitive compilation of the
blues master’s haunting 1936-37 Vocalion sides.

The set, which incorporates all 29 of Johnson'’s ex-
tant songs and 12 alternate takes (most of which have
never been available in the U.S.), includes a 48-page
booklet with rarely seen photos of the bluesman, text
by blues authority Steve LaVere, and appreciations
by Ciapton and Keith Richards. It’s the diadem of the
initial Roots N Blues release, which also includes sets
devoted to blues greats Lonnie Johnson and Big Bill
Broonzy; rarities by Willie Dixon’s early trio; compi-
lations of topical blues, slide guitar artists, and Cajun
classics; and a various-artists collection of blues ti-
tans.

The harrowing art of Robert Johnson, whose signa-
ture song was ‘“Hellhound On My Trail,” can be felt in
every note on Columbia’s long-contemplated, very
welcome collection. Timeless stuff, as many a rocker
will attest.

MUST-READ: Robert Johnson’s impact on the work
of another late great, Jimi Hendrix, is discussed at
length in a superb new book about the electric guitar
innovator. “Crosstown Traffic” (St. Martin's Press),

tus Stampede, works in the mail

room at CBS Records, while Tommy Payne, bassist
for the superior straight-ahead combo the Leonards,
holds down a job in Virgin’s data processing depart-
ment. Those labels’ A&R folks should take note of
both these fine bands—and should also remember
that these guys are moving their letters and entering
their computer data ... While you're at it, scouts,
check out Let's Talk About Girls, a rockin’ four-piece
featuring lead singer Barry Holdship, who temps on
the computer in Billboard’s L.A. office.

cAUGHT ON THE FLY: From the looks of things at
Sonic Youth’s Aug. 17 show at the Hollywood Palladi-
um, this “difficult” band is starting to acquire a large
following in the wake of its major-label signing. The
last time through, in late 1988, the group played the
small Roxy; this trip, it attracted a sellout crowd at
the cavernous Palladium—4,400 souls, all told. DGC
GM Marko Babineau and a large label contingent
watched the proceedings with broad smiles; they must
figure they’ve been doing something right. Among
the interested onlookers: Canadian wunderkind Alan-
nah Myles, who shares SY’s management company,
Gold Mountain ... Not so lucky in the audience de-
partment the same night was Sire/Hightone/Reprise
artist Chris Thomas, who played in front of a sparse
crowd at nearby Club Lingerie. Thomas’ label debut is
an estimable piece of work that seamlessly combines
the singer/guitarist’s Louisiana blues roots with such
influences as Hendrix and Prince. It’s a shame more
people didn’t catch the date, for Thomas, although ob-
viously still developing his own style, is still a force to
be reckoned with. His powerful original “Help Us,
Somebody,” the highlight of the night, offered ample
proof that he is aiming his sights high.
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Everything they asked for

Introducing new Grand Class First service on a superior plane at ordinary
Jirst-class prices. When we asked our discriminating passengers for ideas on improving
air quality between Los Angeles and New York, we found we couldnt satisfy all your desires
with our present aircraft. So we acquired a new fleet.

Welcome to the corporate-jet environment of Grand Class First. Lavishly appointed ancdl
impeccably staffed to accommodate your every wish.

There’s table service for 28. Seats that convert to horizontal sleepers. More underseat stowage.
Larger garment closets. And two staterooms even more spacious than before.
For your pleasure, more video monitors and a new cappuccino bar.
For taking care of business, more PC outlets and GTE Airfones® And a fax
machine on every plane.

The aroma of fresh-baked chocolate chip cookies will
assure you we haven't changed all those
things you ve come to love. ey

But when you call your travel agent
or 1-800-933-2646, you'll find weve

) 74
- added advanced seat assignments MGM
and boarding passes.
Why? Because you asked for it GRAND AIR
And, with MGM Grand Air, thats exactly

what you get. [mprowng AZ?’ Qualzly |
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ADE’S FAMOUS ARTISTS

(Continued from page 28)

| his is now a $40-million business

numbering about 150 clients.

The key to the agency’s success,
says Ade, is knowing the “nuances”
of the market—especially in rela-
tion to radio formatting.

“There’s a crossover between dif-
ferent formats, such that an artist
can have a multiformat record ap-
pealing to CHR, power, urban, and
black formats. Moving a band from
one format to another via their [live
performances] is how we help
‘grow’ the artist.”

This translates into picking con-
cert sites that support the artist’s

‘We're regarded as
an R&B agency,
when we’re that
and much more’

radio base, then growing to venues
that either mirror or lead the radio
format crossover.

Here Ade cites several ‘“Latin-
based” acts on his roster—Seduc-
tion, George LaMond, Sweet Sensa-
tion, Mellow Man Ace—that “broke
from power radio, then went to
CHR, urban, and some black. But in
the early stages we played predomi-
nantly Latin clubs.”

In the case of Ace, Famous ac-
complished the transition by book-
ing from a ‘‘strictly Latin club
scene, to clubs as pop as Magic
Mountain in L.A,, to theme parks in
front of all kinds of kids.”

To help cross New Kids in their
preplatinum days, Famous teamed
the act with fellow client Tiffany in
a “stone-cold pop tour.”

“Their roots are in black music
and they were signed through black
A&R,” Ade says of the Kids. “But
by being with Tiffany they got CHR
play. Then urban and power [for-
mats] picked up on them and they
grew into a multiformat band.”

A geographical variation of the
Famous strategy is seen in Glenn
Medeiros’ booking pattern.

The Hawaiian native enjoyed an
international pop hit with the 1987
indie single “Nothing’s Gonna
Change My Love For You.” Famous
had him tour throughout Europe
last summer to generate income pri-
or to his current multiformat hit,
“She Ain’t Worth It.”

But the agency’s most recent
thrust is straight-ahead rock’n’roll
along the lines of Spread Eagle,
Scatterbrain, and Vain. Ade notes
that unlike the other formats,
though, “there’s very little radio ac-
cessibility, because AOR isn’t as so-
lidified as it once was.”

Once again, it comes down to
booking patterns and touring, says
Ade, as well as knowing radio—and
radio personnel.

“There are young jocks in every
market who love the music they
play and want to participate in pre-
senting your artists,” says Ade.
“They’re aware of what the public
wants and won’t pigeonhole it into
AOR or dance, and know that all
kinds of artists can reach different
formats.”
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' WC,I:
Working
On It

In this 6-by-12 inch space, the size
of a CD longbox, we, the manufac-
turers of longboxes, would like to let
you know that we have been listen-
ing to your comments and the many

viewpoints on CD packaging. We're
working to provide an intelligent al-
ternative while still retaining the ad-
vantages of the longbox:

I Point-of-sale impact

i Theft deterrent features

l Utdlization of existing fixtures

I High speed automation

l Biodegradability

I Recyclability

We hear you. We're working on it.

ENTERTAINMENT PACKAGING COUNCIL
30 ROCKEFELLER PrAZA, NEW YORK, NEw YORK 10112




A TRIBUTE PRODUCTION - TALENT
|
= BOKSCORE::™"
® ROSSES
TALENT IN ACTION e
ross ttendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
sou[ " SOUL Shlp of thiS groove-oriented team BILLY JOEL Giants Stadium Aug. 18-19 $3,390.000 113,000 Ron Delsener
. ; N ) : East R i
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Los Angeles the current single, ‘fA Dreams. A PAUL McCARTNEY Foxboro July 24 & $2.578.110 85,938 Don Law Co.
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P : . g . R . CHUCKi BOOKER , \ imi
E A s ' singing live onstage, Soul II Soul, from its new Virgin disk, including 3 : e il i . s .
4 i : Q I . . T .
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offered a full evening of entertain- Through,” and “People.’ Arena $25 seflout Entertainment
&w E ST ment that was indeed “all the way The evening’s closing number, S
live.” “Back To Life,” was an obvious T :,”d and A i
The group’s show, somewhat crowd pleaser and reaffirmed the | | e e 3375?6 :;Im ?ni::tz?:ur:m
reminiscent of ’60s revues by soul roup’s status as one of the most re- East Rutherford,
THE > : group
stars like James Brown (which al- freshing new bands to hit these .
EXECUTIVE CONFERENCE ways featured two or three vocal- shores in some time. DAVID NATHAN | | fRCCUFTON Nassau Aug 17-18 | $765,900 34,000 Ron Delsener
OF EAST & WEST ists, dancers, and a tight band), yorerans L = Enferpuiies
4 opened with DJ Daddae Harvey, COLIN JAMES Coliseum
EUROPE S who recreated, via a sound system, MICHELLE MALONE Uniondale, N.Y.
MUSIC INDUSTRY Soul II Soul’s early years playing at Antone’s, Austin, Texas BILLY JOEL Alpine Valley Aug. 11 $742,364 36,864 Joseph
North London “rent” parties A ’ ’ EMauSI%Theatr_e $25.90/%822.50 seflout Entertainment
A . L st Troy, Wis. G
fashion show that displayed designs  WWITH ITS BLUE lights, cigarette o
23-26 November | 990 , pay g : ghts, cg ERIC CLAPTON The Spectrum Aug. 14-15 | $683138 35,709 Electric Factory
from the team’s Loqdpn stores. smoke, and nightcrawling regulars, Phiiadelphia $20/318.50 selfout Concerts
BUDAPEST‘ HUNGARY Confounding critics who may  Antone’s is the very picture of a | | suria Hersheypark Aug 15 | $sea1sr 2459 Electric Factory
Supported by the Hungatian have anticipated that Soul IT Soul blues joint. It looks, in fact, like the Sadiun g8 seffout Concerts
Ministry of Culture and Multimedia Kt would be unable to recreate its dis- kind of place Colin James’ mother Hershey, Pa.
; tinctive recording “live,” the might have warned him about. B | e T IR o I
Following the group’s lineup included a horn sec- Or might still. At 25, James does PERFECT GENTLEMEN Center & Arena
enormous success: of tion, Fhree string players, four back- not yet look to be on speaking terms | | ?““- of
last ;ear's executive up singers, and an exceptionally with a razor. But on Aug. 1, the Ca- Ki';:::f:e
conference s[aged strong band of U.S. musicians. nadian rocker turned in a solidly | | Knoxville, Tenn.
in East Berlin as Group leader Jazzie B. and fea- mature set of strong, blues-laced | sewny roceRs/oowLy Entertainment  Aug. 1617 | $411,738 B52 in-house
The Wall came down, tured vocalists Lamya, Victoria Wil-  rock’n’roll, showcasing his U.S. de- | [ PAfO¥ e 320/318/315 30456
Looking East & West son-James, Marcia Lewis, and spe-  but disk, “Sudden Stop” on Virgin e
invites executives of cial guest Kym Mazelle offered a Records. His performance packed Paso Robles,
ie. fukie e nonstop, well-paced show that was the dance floor and made believers Cali;
B mmthrds TVY full of energy, with excellent light- out of the bar-rail eynics. | JAMESTAYLOR Garden State Aug. 7-8 $385,836 21,604 in-house
SRR e, iden ing and colorful staging adding an-  James has aspired to play Aus- T N g
publishing, rights and other extra edge to the musician- (Continued on page 34) LUTHER VANDROSS Fox Theatre Aug 1718 | 5385335 13581 John Ray Presents
facilities to come LR Attanta 32550 1493
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THE DEVELOPMENT good records, but I wanted to make ~ save more trees,’”” Pop says with a Sincional - :
: something where the vocal could grin. “Kate was in the chorus with | | metseesm el s%ﬂsz;;leso e pE
OF THE MUSIC come through more, and [Was] real- me, she started talking to me, and MELODY MAXERS Mountain View, i ' o —
lNDUSTRY |N ly did that for me.” she was really nice. While we were | | Calit. .
Slash and McKagan, avowed singing, she turned around to me | | AERoSMITH The Spectrum July 24 $359,111 17872 Electric Factory
EASTERN EU i { o e sc o e
ROPE Stooges fans (in pre-GN’R days, and said, ‘Iggy, I just love your iz - LR S il Concets
Slash had wanted to name his band ~ deep voice, it really turns me on.’ I | | WS e e | MR S
State banquet Kill City, after one of Iggy’s early thought, ‘Oh well, oh yeah, cool.’ I Amphitheatre i : oy
AR albums), entered the picture after remembered that when I thought Bristol, Conn.
) Seminars with Pop played a multi-artist show with  about doing [the song “Candy”’].” BILLY JOEL Cincinnati Aug. 12 82495 13,466 Electric Factory
simultaneous translation Guns N’ Roses in Texas and a bene- Pop is just setting about putting a e bl et boncerts
% fit with the two musicians at L.A’s  band together for a fall 90 tour. ’ Cincinnati
Showcases R(B(y r ) m “I.t would be tempting to get an KENNY 6 | Entertaioment Aug, 12 $;’59.62l 14,340 . in-house
We didn’t waste any time on it, all-star cast, but that doesn’t neces- MICHAEL BOLTON Center, $20/318/315 15,223
iRty Pop says of his meeting with the sarily make the best live band,” he i
Billboard hard rockers. “They picked me upin  says. “A band should cook as a Paso Robles,
v a stretch with a big bottle of vodka, band, and there’s a lot of good boys Calif
and we drove around and drank and  out here in L.A. So I might do it out ANITA BAKER Starplex Aug. 17 £257,830 12652 in-house
X listened to [my] songs. Then after here. I want it to be really stripped | | ™® p B #08
the meeting we all went to the Rain-  down and really small, no unneces- Fairgrounds of
bow and got pissed.” sary weight.” Texas
S FMbTuh“ ;ro?uct;;ong Ld i The four songs cut with Slash and Dallas
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. - oreline Aug. 13 $239,024 12,619 Bill Graham
Name think of one [song] that we did more T e e ALANNAH MYLES Amphitheatse $22.50/$19.50 20,000 Presents
than five times,” says Pop. “One of . i L o5 Mountain View,
i ; . p : BLACK & WHITE 8x10’s Cali,
Position em was first take—‘Something
Wild.’ ” 500 - $65.00 1000 - $90.00 CHER Oakland- Aug. 12 $238,900 9,040 Bill Graham
N . . DOM IRRERA eda C
Eongayy Hiatt’s “Something Wild” was COLOR ' Coseam v . preses
Address originally pitched to Was as a song 1000 - $396.00 Oakland, Calif.
for Raitt’s next album, but the pro- Above Prices Inciude Typesetting & Freight JAMES TAYLOR Mann Music Aug. 16 $233,985 13,369 Electric Factory
ducer chose it for Pop’s record; | |Send 8xi0 pho:z'f"“' or Mm.o. 20 v Tl —
Country Hiatt himself contributed backup Full Color & B/W Posters JIMMY BUFFET & THE Alpine Valley Aug. 12 212393 1199 loseph
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Type of Business where thgy prop up a %‘"ﬁc}‘ Oft;'IOCk fzf;?gg';'&;;% fggg’u% information and pricing, call Laura Stroh, (615)-321-4254. : PSSR
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BMI's Mark
A Lesson For

B BY IRV LICHTMAN

A PLUG FOR SONGPLUG-
GERS: Mark Fried, director of
writer-publisher relations for
BMI, dropped Words & Music the
following line:

“At least eight months ago, James
Ingram released a new album
called ‘It’s Real.’” In an effort to
widen his appeal, Warner Bros.
went with a couple of up-tempo
dance tunes, which did fairly well.
This might have been the end of
the story had not Warner, without
any fanfare, dropped a last single.
The ballad ‘1 Don’t Have The
Heart,” written by Allan Rich and
Judd Friedman, is delivered in In-
gram’s trademark, heartbreaking
style. In spite of a little buzz at ra-
dio, the record company was still
fairly lukewarm about the whole

Fried Offers
Songpluggers

Songs Into Gold.” Within a month,
velumes 2 and 3 are due. The tapes
will be sold via mail order at Hal-
sey’s Nashville operation and, in
time, through a number of book
stores nationwide. Outside of mu-
sic publishing per se, future tapes
will involve record contracts as de-
tailed in two volumes by Jim Fe-
gelsong, the record producer, and
a general view of the music busi-
ness as reported by Halsey him-
self. All tapes carry a list price of
$15. And with Halsey’s own book-
ing company having merged with
William Morris, Weiser says he
has been approached about doing
the live lecture circuit. For more
info, contact Thompson at 615-244-
7900.

CELEBRATING THEN NOW:
The year Jean Aberbach was born,
the old Copyright Act was but a

Steve Rosen,
creative direc-
tor in Los An-

thing and it year old,
looked like ASCAP was
the end of the w I‘“ I four years
record. away from be-

“Enter ing formed,

and Aberbach
himself was

geles of Peer

Music, Friedman's publisher, and
many Allan Rich fans at BMI. Ro-
sen convinced his company to un-
dertake an all-out campaign to en-
courage Warner and AC radio to
run with the song ... As I write
this, James is performing [the
song] for Johnny Carson, the
song sits atop the Billboard AC
chart, and is a real top 40 threat on
the pop chart. Let this be an inspi-
ration to young songpluggers ev-
erywhere—if you’'ve got the
goods, it can be done!”

And, Words & Music adds, when
was the last time that good old
gritty word “songpluggers’’ was
used, rather than the current eu-
phemism, ‘“‘professional manag-
ers?”

FOLLOWING THE acquisition of
Cayman Music and its Bob Mar-
ley copyrights by Allied West En-
tertainments in the UK., AWE’s
| Tim Collier and Danny Simms,
who owned Cayman, have set up
New Cayman Music, with AWE
owning 51% and Simms 5%. Said to
be a prime motive behind all this is
a bid by AWE and Simms for the
Bob Marley estate. An initial pro-
ject will be an album called “The
Classic Bob Marley,” with ar-
rangements and orchestration by
George Fenton, who penned the
score for “Ghandi.”

I.ISTEN WHILE YOU LEARN:
Jim Halsey’s Halsey Internation-
al has developed a line of how-to
cassettes, starting off with a
three-volume series on songwrit-
ing. With narration by Noerm
Weiser, the veteran publisher who
has operated Chappell Music and
United Artists Musie, and script
by Weiser and R.J. Thompson,
GM of Halsey’s music publishing
operation, the series gets under
way with ““How To Turn Your

many years
away from
emerging as one of the modern
era’s major music publishers.
Aberbach’s birth in 1910 (on Aug.
12) puts him at 80. His family and
friends, Words & Music hears from
a CD-styled invite, will celebrate
the anniversary Sept. 15 at Au Bar
in New York.

DEALS: Warner/Chappell has
inked an exclusive worldwide co-
publishing agreement with Cha-
meleon Music Group that includes
such acts as the Bonedaddys,
Mary’s Danish, the Way Moves,
and John Lee Hooker . . . BMG re-
cording act Helloween has a
worldwide deal with Zomba, VP/
GM David Renzer reports ... At
Famous Music, says Bob Fead,
president, John Palumbo is now
signed to an exclusive writer
agreement. He is a solo artist and
leader of Grudge/RCA group
Crack The Sky. He has penned a
top 10 hit, “Don’t Close Your
Eyes,” with Donnie Purnell of At-
lantic act Kix ... DGC/Geffen
group Nelson—twin sons of the
late Rick Nelson—has signed a co-
publishing agreement with EMI/
April.

ARRIVAL: James Kendrick, for

the past five years CEO of Boosey

& Hawks America, has joined the
entertainment law group at the
New York law firm of Carro,
Spanbock, Kaster & Cuiffo as se-
nior attorney.

P RINT ON PRINT: The following
are the best-selling folios at Hal
Leonard Publications Inc.:

1. The Little Mermaid, Soundtrack
2. New Kids On The Block, Han-
gin’ Tough

3. Teenage Mutant Ninja Turtles,
Soundtrack

4. Aeromith, Pump

5. Pretty Woman, Soundtrack

The Worldwzde
Leader In
Music Print

At Hal Leonard, we've been creating innovative
music print products for more than 40 years.
We're proud to represent, in print, the music of
the world’s greatest composers, artists and
publishers.

What makes us unique is our creative marketing
approach to printed music. Plain and simple,
you'll find Hal Leonard music print products in
more formats and more markets than any other
print publisher in the world.
If you’d like to see what we can do for you in
music print, contact Mary Bultman at (414) 774-3630.

Morve Print In o
More Markels:

Popular Music

We represent a wide variety of artists and ;
composers from all areas of music, including pop,
broadway, heavy metal, jazz, cla551cal rap,
country, adult contemporary and rock.

Mass Market
You'll find Hal Leonard products in some of the
nation’s largest retail chains, including Sears,
KMart, Montgomery Wards, ]J.C. Penney, Target,
Walmart, Musicland and many others.

Education
Hal Leonard arrangements are performed by more
bands and choirs nationwide than any other
publisher (including half-time performances
during televised football games). Our
instructional methods are widely used in both
classroom and private teaching.

International
Hal Leonard products are sold worldwide in more
than 67 countries through our vast network of
distributors.

Musical Instrument Supporit
We work closely with many of the world’s largest
musical instrument manufacturers, including
Yamaha, Casio and others, to develop products
that support instrument sales and insure
consumer Success.

AND MUCH, MUCH MORE’

T

'l‘."llallmnardpuhlishingﬂarpnmtinn B

P.0. Box 13819 Milwaukee, Wisconsin 53213
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ARTIST
DEVELOPMENTS

ANA’S DANCE PARTNERS

Epic/Parc Records dance-pop artist
Ana found herself in some heavy
company during the recording of the
groove-laden “Body Language,” the
16-year-old singer’s second disk.
Two tracks were written and pro-
duced by fellow teen star Debbie
Gibson; another pair found ex-Miami
Sound Machine member Kiki Garcia
at the helm. But Ana’s biggest coup
was landing New Kids guru Mau-

rice Starr to handle six of the al-
bum’s songs.

Ana and company did not have to
jump through hoops to land Starr.
The collaboration was arranged
through Tony Martell, senior VP of
Epic/ Associated Labels. While an-
other young aspirant might have
felt awed by landing in the Starr cir-
cle, Ana acted like she belonged.

Starr “loves to put kids with ambi-
tions to work,” she szys. “And I was
very willing to work hard. I've al-
ways admired his work. And he
made me feel comforiable.”

Collaborating with Gibson was a

different experience. “It felt kind of
weird at first,” Ana says. “She’s
young like me, and it was strange
having her as my producer. But she
was really friendly and we talked
about anything and everything.”
Despite the production involve-
ment of such heavy hitters, Ana’s
first single, “Got To Tell Me Some-
thing,” stalled in the bottom half of
the Hot 100. Likewise, the album
has been sluggish. Even so, Epic's
publicity department has built her
profile in teen magazines,which hail
her as a coming star, and the label
is working a new single, “Angel Of

Love,” pairing Ana with New Kid
Jordan Knight.

She says she is concerned about
the slow start on the charts, but un-
deterred. “I don’t really look at it as,
‘T'm young, I've got a lot of time.” I
want it to happen now,” she says.
“Sometimes I get scared, but I'm
not very concerned about it right
now. Just because something
doesn’t go high on the charts,
doesn’t mean the end of a career. |
take it step by step.”  ERIC SNIDER

G LOVES J'S 'KISS’

“This is the first record that we've

Billboard’s In-Depth Spotlight on
Professional Audio Products and
Trends for the Recording Studio.

« A-Z Executive/Product Survey -
RSD Q&A
» The Studio Connection

« Connectivity & Compatibility

Maximize your products’ exposure
warldwide in Billboard.
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ever delivered to the company where
they’ve just been so positive about
it,” says Jay Aston, lead vocalist and
guitarist with Gene Loves Jezebel,
about “Kiss Of Life,” the group’s
third album for Geffen Records and
fifth overall.

Thumbs-up acceptance for the
British group’s new album isn't just
confined to its record company,
however. Album rock and
alternative stations have already
jumped on the track “Jealous,”
which recently hit No. 15 on the
Album Rock Tracks chart and No. 1
on the Modern Rock Tracks chart.
That album radio liked the track
“really surprised me,” says Aston,
“but even more so the alternative
people—because they can be very
fickle.”

One of the major surprises on
“Kiss Of Life” is the absence of
Aston’s twin brother, Michael, who
departed after 1987’s “House Of
Dolis” album and has since signed
to Virgin as a solo artist.

“My brother and I had kind of
grown apart in a musical sense,”
says Aston. “The only group we’'d
ever been in was Gene Loves
Jezebel—and we kind of found out
who we were in the band when we
were given all that freedom on
larger stages as we got bigger. We
found that we were doing things
very differently, and had different
ideas how the songs should go, or
the videos, or the sets. There were
just two very creative people trying
to lead one rock’n’roll group.”

Another major change for the
band comes on the managerial level:
The group is now handled by Stiefel-
Phillips Entertainment.

Geffen plans to release “Tangled
Up In You” to radio next;
additionally, the group has landed
the opening slot on the upcoming
Billy Idol tour. “We can just go out
and play nine to 10 songs and just
get on our feet again as a four-
piece,” says Aston. “And it'll be
great. And then we go out again.”

DAVE DiMARTINO

TALENT IN ACTION

(Continued from page 32)

tin’s famous blues watering hole
since his first visit to the city some
seven years ago. When the occasion
finally arose, he came loaded with a
road-tested four-piece band.

All he really needed, though, was
the sure and fluid touch he brought
to his single string solos in songs
like “Crazy Over You,” ‘“Sudden
Stop,” and the blues-tinged “Why’'d
You Lie.” By way of counterpoint,
James and band, especially saxo-
phonist John Ferreira, proved
equally adept at rocking the house
via such raveups as “Just Came
Back” and “Show Me.”

Due to the vagaries of schedul-
ing, it was left to Atlanta’s Michelle
Malone & Drag The River to follow
James perilously close to last call.
Never mind, she played and sang as
though she had the whole night be-
fore her. Recalling the likes of Bon-
nie Raitt and Melissa Etheridge,
Malone has moxie to burn in her
music and her manner, offering an
ear-catching blend of rock and jet-
fueled folk from her Arista Records
debut, “Relentless.” JOHN T. DAVIS
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Birthday Boy. Harlan Howard, right, gets some prebirthday presents from
Roger Murrah and Tammy Wynette, hosts tor the seventh annual Harlan
Howard Birthday Bash and Guitar Pullin’. The Sept. 6 event, co-sponsored by
BMI, the Nashville Songwriters Assn. International, Nashville Entertainment
Assn., and WSIX radio, will be held in the EMI parking lot on Music Row. Top
singing and writing stars will perform at the show saluting one of Nashville's

songwriting greats.

W BY EDWARD MORRIS

NASHVILLE—The kids have cap-
tured the kindergarten. Newcom-
ers Garth Brooks, Clint Black,
Alan Jackson, and the Kentucky
Headhunters have seized a dispro-
portionate number of nominations
for the 1990 Country Music Assn.
awards—all on the strength of
their debut albums.

Candidates for this year’'s hon-
ors were announced Aug. 16 at a
press conference here

Brooks led the sweep, netting
five nominations. Black, Jackson,
and the Headhunters snared four
nods each. Remarkably, Black
vaulted from winning last year’s
Horizon award—an honor that his-

torically has gone to brand-new

FEAR & LOAFING AT THE BOB BECKHAM
bash: Nashville’s music industry took to the links
Aug. 13 for the annual Nashville Entertainment
Assn. Bob Beckham Golf Tournament. Named af-
ter one of Nashville’s top publishers, the tourney at
the Hillwood Country Club was chaired by Roger
Sovine, VP of BMI. Congratulations to the winning
foursome, Larry Butler, Bobbie Garrison, Benny
Watson, and Danny Hill.

A dinner and awards program followed the golf ac-

Why Is The NEA’s All-Star Bob Beckham
Golf Tournament Named Afier Him?

one of his hits, ‘Desperadoes Waiting For A Tee.’ He
later was playing a ball from behind a tree, singing,
‘If I can just get out of this Nashville fairway with-
out getting killed or caught.” Gerry House of WSIX
radio played with Bob DiPiero, Vince Gill, and Don
Schlitz. Gerry’s handicap was that he didn’t have
Paul Randall’s laugh-track with him.

“Finally, we still ecan’t figure out why this tourna-
ment was named after Bob Beckham. We’ve done a
lot of research and discovered that Beckham has

scribe who writes Nash-
ville Scene was supposed
to help Monk, but a
grand mix-up in timing
resulted in Monk, the
bard of the Opryland
Music Group, going it
alone with his fearsome
ad libs while I was at
home typing up our
script. Oh, well, here’s what we would have said:

“Welcome to the NEA Bob Beckham Golf Tourna-
ment awards dinner. Charlie Monk and I used to em-
cee the annual ASCAP awards dinner—an honor
that came our way after ASCAP chief Ed Shea
kissed Faron Young and Young retaliated by kiss-
ing ASCAP president Stanley Adams. Charlie and 1
emcee a lot of golf tournament awards shows named
after the greats of the music industry. Just last
week we presided over the Nelson Larkin Memorial
Tournament.

“When Larry Gatlin started playing with our
foursome today, he was singing his newest single
‘Boogie And Beethoven.” When he finished, he was
singing ‘Bogie And Beethoven.” Now we don’t think
this tournament named after Bob Beckham is
rigged. But why were Jerry Crutchfield, Dirt La-
nier, Ray Pillow, and Herky Williams on the same
team? And Juan Contreras, Jack Craw, Ronny
Gant, and Bud McGuire? And why did Bob Beck-
ham’s foursome have eight players? As Noel Fox
said when the officials told us that we were on the
honor system—‘The honor system? At a tournament
named after Bob Beckham?’

“Here’s what happened on the course today. The
foursome for the ages was Roger Sovine, Guy
Clark, Terry Cline, and Jimmy Gilmer. Most people
in the music business go through many companies,
but, with Gilmer, most companies go through him.
From UA to CBS to SBK, he has gone through more
letters than Vanna White. Their foursome got
backed up one time and we heard Guy Clark singing

tion with Charlie Monk
as MC for the awards.

Nashville
SCone

Actually the fearless

by Gerry Wood

had only one country
‘hit’: a song called ‘Cher-
okee Strip’ back in 1967
that reached No. 73 on
the Billboard singles
chart and stayed on fora
grand total of two
weeks. As a performer,
he opened for...Buzz Ca-
son. And, as a publisher,
he turned down ‘Mr. Bo-
jangles’ when Jerry Jeff
Walker pitched it to
him. Bob has always had a way with words. He told
Jerry Jeff he didn’t want this song about ‘some old
fart and his dog.” Thank God Kris Kristofferson,
Tony Joe White, Chris Gantry, Bob Morrison, Pea-
nut Wilson, Johnny McRae, and those other great
Combine writers came along.”

Actually, Nashville can thank its deities that Bob
Beckham came along when he did. He elevated the
art of discovering, developing, plugging, and prod-
ding songwriters to a new level that helped make
Nashville not only a country music capital, but a
multi-genre music town with hits spanning from
soul to bluegrass. He is to a publisher what a hole-
in-one is to a golfer, even though he does end up in
the rough from time to time.

SONGWRITERS SALUTED: Viacom Cablevision
in Nashville is producing “Songwriter’s Sketch-
book,” a TV show spotlighting writers and their
songs. The magazine format show features two or
three guests each week and includes performances
by songwriters, discussions with music industry ex-
ecutives, and information on upcoming songwriting
seminars and workshops. All genres of music, in-
cluding jingles, will be highlighted. Guests on the
first shows have been Pat Patrick, Roger Murrah,
Keith Stegall, Amy Kurland, Jerry Salley, and Bitl
and Sharon Rice. ... Cee Cee Chapman’s debut
Curb/Capitol album features guest vocalists Gail
Davies and Vince Gill and such outstanding musi-
cians as Billy Joe Walker Jr., Mark O’Connor,
Reggie Young, Bill Cuomo, and Michael Rhodes.

artists—to earning a nomination in
the CMA's top category, entertain-
er of the year.

Two of the five album-of-the-
year nominees are first albums.

Absent from consideration were
such recent and perennial winners
as Alabama, K.T. Oslin, and Hank
Williams Jr.

Still, there are a number of vet-
erans on the slate, including John-
ny Cash, Waylon Jennings, Willie
Nelson, Kris Kristofferson, Tanya
Tucker, Emmylou Harris, George
Strait, and Reba McEntire.

Here is the complete list of
awards and nominees:

e Entertainer of the year—
Clint Black, Kathy Mattea, Ricky
Van Shelton, George Strait, Randy
Travis.

e Female vocalist of the year—
Patty Loveless, Kathy Mattea,
Reba McEntire, Lorrie Morgan,
Tanya Tucker.

e Male vocalist of the year—
Clint Black, Garth Brooks, Rodney
Crowell, Ricky Van Shelton,
George Strait.

¢ Vocal group of the year—De-
sert Rose Band, Highway 101,
Kentucky Headhunters, Restless
Heart, Shenandoah.

e Vocal duo of the year—Bail-
lie & the Boys, the Bellamy Broth-
ers, the Judds, Foster & Lloyd,
Sweethearts Of The Rodeo.

e Vocal event of the year—
Vinee Gill & Reba McEntire, Em-
mylou Harris & Willie Nelson,
Highwaymen (Waylon Jennings,
Johnny Cash, Willie Nelson, Kris
Kristofferson), Tanya Tucker & T.
Graham Brown, Keith Whitley &
Lorrie Morgan.

e Horizon award—Garth
Brooks, Alan Jackson, Kentucky
Headhunters, Lorrie Morgan,
Travis Tritt.

e Album of the year—“Here In
The Real World,”” Alan Jackson,
Arista; “I Wonder Do You Think
Of Me,” Keith Whitley, RCA; “Li-
vin’ It Up,” George Strait, MCA;
“Pickin’ On Nashville,” Kentucky
Headhunters, PolyGram; “RVS
II1,” Ricky Van Shelton, Columbia.

Country Newcomers Gome On Strong
Take Big Share Of CMA Awards Nominations

e Single of the year—'‘Here In
The Real World,” Alan Jackson;
“If Tomorrow Never Comes,’’
Garth Brooks, Capitol; “‘Killin’
Time,” Clint Black, RCA; “When 1
Call Your Name,” Vince Gill, MCA;
“Where’ve You Been,” Kathy Mat-
tea, PolyGram.

e Song of the year (an award
for songwriters)—‘““Here In The
Real World,” written by Alan Jack-
son, Mark Irwin; “If Tomorrow

Clint Black vaulted
from winning last
year’s Horizon
award to earmning a
nomination in the
CMA’s top category

Never Comes,”” by Kent Blazy,
Garth Brooks; “Killin’ Time,” by
Clint Black, Hayden Nicholas;
“When I Call Your Name,” by
Vince Gill, Tim DuBois; “Where've
You Been,” by Jon Vezner, Don
Henry.

e Music video of the year (an
award for performers and direc-
tors)—‘“Dumas Walker,”” Ken-
tucky Headhunters/John Lloyd
Miller; ‘““He Walked On Water,”
Randy Travis/Mark Coppos; “Hill-
billy Rock,” Marty Stuart/Joanne
Gardner; “The Dance,”” Garth
Brooks/John Lloyd Miller;
“Where’ve You Been,” Kathy Mat-
tea/ Jim May.

® Musician of the year—Jerry
Douglas, Paul Franklin, Johnny
Gimble, Mark O’Connor, Brent
Rowan.

Winners will be announced on
the ‘““Country Music Association
Awards Show,” Oct. 8 at 9 p.m.
Eastern time, in a live CBS-TV
broadcast from the Grand Ole
Opry House. The program also will
be simulcast on radio by the Mutu-
al Broadcasting System. CTV will
carry the show live in Canada.

NASHVILLE—The Billboard
Hot Country Singles & Tracks
chart, which began using Broad-
cast Data Systems monitoring in
the Jan. 20 issue, is being further
improved with the addition of a
new Hot Country Recurrents
chart, a reduction in the number
of weeks a record can remain on
the singles chart, and further ex-
pansion of the size and scope of
the panel (see Country Corner,
page 38, and separate story, page
5).

Effective with this week’s is-
sue, the maximum amount of
time a record can stay on the 75-
position singles chart is being re-

Billhoard Bows New
Gountry Recurrents Chart

duced from 26 to 21 weeks. The
addition of the top 25 recurrents
chart will again allow 100 singles
to be charted by Billboard. The
recurrents chart will measure
airplay of songs that have ex-
ceeded 21 weeks of activity on
the singles chart but still show
up strongly on the BDS moni-
tors.

Recent market additions have
brought the monitored-station to-
tal up to 92—and more stations
and markets will be announced in
the coming months. Other recent
chart improvements include the
addition of commercial-availabil-
ity information on all singles.
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HERE'S WHY
AMERICA IS STILL
HEAD OVER HEELS
IN'LOVE WITH
TAMMY.

L ‘ , ”

HEART OVER MIND” |
USATODAY says AR
“STAND BY, WORLD, WYNETTE IS BACK!” "

Now hear why everyone is falling HEART-OVER MIND
tor Tammy’s newv alaum.

Eg lammMmeﬁe

Heart Over Mirw‘

ol e | o

Featuring the hi= that her fans have been waiting for,
“LET’S CALL IT A DAY TODAY.”

Procuced by Bab Montgomery

On zpic.

“Epi¢” Rag. WS. Pat. & m. OH. by CBS Records Im. © 1990 CBS Recxrds Inz.,
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RADIO PROGRAMMERS EXPRESS SUPPORT FOR BILLBOARD CHART CHANGES

(Continued from page 5)

Clint Black, Randy Travis, and Vern
Gosdin demonstrate that the tradi-
tional side of country music has not
suffered on the Billboard singles
chart—despite the lack of monitored
small-market stations.

Cracking the top 50 for the first
time this year have been Jackson,
Stone, Mac McAnally, Michelle
Wright, Matraca Berg, Mark Collie,
Carlene Carter, Pirates Of The Mis-
sissippi, Mark Chesnutt, Joe Diffie,
and Tim Ryan. Other new acts show-
ing power on the chart include Travis
Tritt, Kentucky Headhunters, Mary-
Chapin Carpenter, Garth Brooks,
Shelby Lynne, Lee Roy Parnel], and
Corbin/Hanner.

Two major changes caused by the
new system are readily apparent—
the revolving door at the No. 1 posi-
tion has been halted, and the deadly
drop from No. 1 to infinity has been
moderated. In the comparable six-
month period—1989 vs. 1990—there
were only two songs that lasted more
than one week atop the chart (both
for two weeks) in 1989, compared
with six in 1990, including Strait’s
five-week stay at No. 1 with “Love
Without End, Amen.” No. 1 songs,
which had fallen an average of 11 po-
sitions (including one that dropped
from No. 1 to No. 21), are now drop-
ping an average of one or two spots
after achieving No. 1 status.
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"EW HOT COUNTRY RECURRENTS CHART DEBUTS: Since we
began using the Broadecast Data Systems monitoring for the Hot
Country Singles & Tracks chart in January of this year, we’ve been
actively expanding the size and scope of the panel to include more of
the stations and markets needed to reflect national airplay action. In
addition to increasing the panel size—from 77 stations initially to 92—
we have been doing some fine-tuning on the chart itself, such as with
the recent addition of commercial-availability information.

From our real airplay information, we have learned that older titles
will continue to get radio play for many months after their peak popu-
larity. These titles frequently stall on the chart for many weeks due
to this constant recurrent airplay slowing the upward chart progress
of hot new titles. However, in our conversations with program direc-
tors and music directors all over the country, we have found an al-
most unanimous interest in seeing which recurrents are most popular.

To rectify the problem of slow movement for new titles, and also
provide programmers with information about the hottest recurrents,
we have added the Hot Country Recurrents chart, beginning with this
issue. Titles that have exceeded 21 weeks on the regular chart but are
still getting significant airplay will move to the recurrents chart. The
top 25 recurrents will be listed each week. Titles may stay on this
chart as long as their strong airplay continues—possibly a year or
more. We are confident that our new recurrents chart will be of great
benefit to radio programmers and the country music industry in gen-
eral. We welcome your comments on these changes.

UNUSUAL CHART MOVEMENTS: There were 12 titles deleted
from the regular chart because of this maximum-week eligibility
change (from 26 weeks to 21 weeks), which accounts for most of the
spaces available for new entries this week—a whopping 14 debuts.
These new chart entries would still have been in the Hot Country Ra-
dio Breakouts box but new records will now chart earlier because of
the changes described above. The Breakouts box is therefore being
discontinued, but any uncharted title that shows sufficient early
gains will be highlighted in this column.

Another result of the 12 older titles being deleted this week is that
several charted titles that are actually showing a decline in gross im-
pressions are showing upward chart movement. This is a phenomenon
brought on solely because of the numerous suddenly vacated slots
higher on the chart. Titles affected in this manner are Alabama’s
“Pass It On Down”’ (51-42), Eddy Raven’s “Island” (59-51), Billy Joe
Royal’s “Searchin’ For Some Kind Of Clue” (63-53), Mark Collie’s
“Looks Aren’t Everything” (66-57), the Statler Brothers’ ‘““‘Small
Small World”’ (61-54), the Forester Sisters’ “Nothing’s Gonna Bother
Me Tonight” (75-63), the Gatlin Brothers’ “Boogie And Beethoven”
(70-65), Michelle Wright’s “New Kind Of Love” (71-68), and Skip Ew-
ing’s “I'm Your Man"’ (73-69).

Some titles making bulleted upward movements are also making
bigger jumps than their gross-impressions gains would normally indi-
cate—such as Corbin/Hanner’s “Work Song’’ (72-55) and the Charlie
Daniels Band’s “A Few More Rednecks” (74-62).

Next week, all these titles should move in a more normal upward or
downward pattern.

Here's a sampling of radio reac-
tions to the chart changes:

“I'm a big believer in what Bill-
board is doing,” says Bob Guerra,
OM at KZLA Los Angeles. “I knew
[when the chart was introduced] it
was going to take time to work all the
bugs out and get a little more repre-
sentation at the smaller radio sta-
tions so it wouldn’t be too top-heavy.
It's a real way of keeping track of
what's being played out there.”

Adds Larry Daniels of KNIX Phoe-
nix, “From a radio standpoint, it's
great to see what songs are actually
getting airplay around the country—
that’s important to us. It's realism,

and we kind of like it that way.” One
objection Daniels found “at least
from the record company standpoint”
was “that a lot of songs that become
recurrents stay on the chart too long.
I see where this hampers a lot of the
record-company objectives.”

A common complaint was the need
for more small, “breaker” markets,
such as Panama City, Fla. “My only
concern is that the large metro mar-
kets are controlling it because they
are the heavy-weighted ones,” says
J.C. Simon, MD of KFMS Las Vegas.
“A few more medium markets will
help, and 200 stations would be
great.”

Simon was also concerned about
how the BDS monitors would pick up
different versions of records, such as
radio remixes. “But apparently [Bill-
board has] convinced some real tough
people in the business about that.
They heard the dub version of songs
and [BDS] caught it.” The Las Vegas
programmer, a former assistant
manager at Tower Records, believes
the new chart system will also help
retailers. “When I was at Tower, |
watched how things sold, and when
songs would become recurrents
[was] when people were getting
around to going into the stores for
them.”

Joe Diffie appears to be yet anoth-
er debut success story on Bill-
board’s Hot Country Singles &
Tracks chart.

Last week, Oklahoma-born Dif-
fie made his Epic Records debut at
No. 68 with a bullet, and he springs

JOE DIFFIE

NEW ON THE CHARTS

22 positions this week to a bulleted
46.

Diffie, who says he was sur-
rounded by music as a child, took a
job in the Texas oil fields following
his school days and later landed a
position at the foundry in his home-
town of Duncan, Okla. He spent
his evenings performing in local
nightclubs—first as a member of a
bluegrass band and later as a solo
act.

After losing his day job, he de-
cided to try his hand at songwrit-
ing. With one cut under his belt,
“Love On The Rocks” by Hank
Thompson (sent to Thompson by
Diffie’s mom), he headed to music
city. Here, he polished his song-
writing talent and became one of
the city’s most requested demo
singers.

His co-penned “There Goes My
Heart Again” went to No. 4 for
Holly Dunn on the country singles
chart last year, and his demo sing-

ing bent the ears of many local rec-
ord label executives.

Bob Montgomery, VP of A&R at
Epic Records, was one of those ex-
ecs. He promised to sign Diffie as
soon as there was room on the la-
bel’s roster. Declining offers by
other labels, Diffie was signed by
Epic nearly a year later.

His new album, produced by
Montgomery and Johnny Slate, is
titled ““A Thousand Winding
Roads.” Diffie co-penned four se-
lections on the project: ‘“New Way
To Light Up An Old Flame,” “I
Ain’t Leavin’ Till She’s Gone,”
“Liquid Heartache,” and “If You
Want Me To.”

He is managed by Danny Morri-
son and Johnny Slate, Image, Suite
601, 11 Music Square E., Nashville,
Tenn. 37203; 615-256-9850. He is
booked by the Beachum Agency,
P.0. Box 125, Nashville, Tenn.
37202; 615-366-6335.

DEBBIE HOLLEY

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

19 THE BATTLE HYMN OF LOVE (MCA, ASCAP/Don
Schlitz, ASCAP/Screen Gems-EMI, BM1/Scarlet Moon,
BMI) HL/CLM

BOOGIE AND BEETHOVEN (Kristoshua, BMI)

BORN TO BE BLUE (Almo, ASCAP/Brio Blues,

ASCAP/EMI April, ASCAP/Vancou, Ascap)

49 DANCE IN CIRCLES (Cross Keys, ASCAP/Ensign, BM1)
HL

31 THE DANCE (Morganactive, ASCAP/Pookie Bear,
ASCAP)

47 DANCY'S DREAM (Warner-Tamerlane, BMI/WB,
ASCAP/Greg Jennings, ASCAP/Tim DuBois, ASCAP)
WBM

6 DON'T GO OUT (BMG, ASCAP/Careers, BMI) HL

18 DRINKING CHAMPAGNE (Acuff-Rose, BMI)

50 FEED THIS FIRE (Careers, BMI)

62 A FEW MORE REDNECKS (Cabin Fever, BMI/Miss
Hazel, BMI)

44 FOOL SUCH AS | (MCA, ASCAP) HL

12 FOURTEEN MINUTES OLD (WB, ASCAP/Patrix Janus,
ASCAP/Warner-Tamerlane, BMI/Patrick Joseph, BMI)

14 FRIENDS IN LOW PLACES (Careers, BMI/Music Ridge,
ASCAP)

43 GOOD FRIENDS, GOOD WHISKEY, GOOD LOVIN
(Bocephus, BMI)

9 GOOD TIMES (Abkco, BMI)

22 HE TALKS TO ME (Lodge Hall, ASCAP/R.M.B.,
ASCAP) HL

37 HE WALKED ON WATER (Hayes Street, ASCAP/Almo,
ASCAP)

60 HE WAS ON TO SOMETHING (Tree, BMI)

38 HILLBILLY ROCK (Irving, BMI/Littlemarch, BMI)

11 HOLDIN' A GOOD HAND (Songs Of Grand Coalition,
BMI/Marledge, ASCAP)

46 HOME (Texas Wedge, ASCAP)

33 HONKY TONK BLUES (Acuff-Rose, BMI/Hiriam, BMI)

70 HOW ABOUT GOODBYE (Screen Gems-EMI,
BMi/Bethlehem, BMI)

71  HOW 'BOUT US (lrving, BMI)

13 | COULD BE PERSUADED (Bellamy Bros., ASCAP/Don
Schlitz, ASCAP/Almo, ASCAP)

16 1 FELL IN LOVE (Carlooney Tunes, ASCAP/Chrysalis,
ASCAP/EMI, ASCAP/He-Dog, ASCAP/Twyla Dent,
ASCAP/Blue Gator, ASCAP/Lamek, BMI/Laughing
Dogs, BM!) CLM

PR

26 FLL LIE MYSELF TO SLEEP (Milthouse, BMI/Cross

Keys, ASCAP/Miss Dot, ASCAP) HL

8 | MEANT EVERY WORD HE SAID (Tree, BMI/Cross
Keys, ASCAP/Joe Chambers, ASCAP) HL

5 I'M GONNA BE SOMEBODY (CRGI, BMI/Edisto Sound,
BM1/Golden Torch, ASCAP/Heart Street, ASCAP) HL

69 I'M YOUR MAN (Acuff-Rose, BMI/Maypop, BMI)

51 ISLAND (WB, ASCAP/Two Sons, ASCAP/RavenSong,
ASCAP) WBM

2 JUKEBOX IN MY MIND (Maypop, BMI)

58 KEEPIN’ ME UP NIGHTS (Tom Collins, BMI/Collins
Court, ASCAP)

67 LET'S CALL IT A DAY TODAY (Polygram Int'l,
ASCAP/Gid, ASCAP)

39 LONELY OUT TONITE (Eddie Rabbitt,
BMi/Englishtowne, BMI) HL

57 LOOKS AREN'T EVERYTHING (Ha-Deb, ASCAP)

29 LOVE IS STRANGE (Ben-Ghazi, BM1)

32 LOVE WITHOUT END, AMEN (O-Tex, BMI/Bill Butier,
BMI1) HL

64 MAN TO MAN (Bocephus, BMI/Tommy Barnes,
ASCAP/Greg Humphreys, ASCAP)

30 MAYBE THAT'S ALL IT TAKES (Warner-Refuge,
ASCAP/Macy Place, ASCAP) WBM

34 MY HEART IS SET ON YOU (Silvertine, BMI/Long Run,
BMI)

24 MY PAST IS PRESENT (Coolwell, ASCAP/Rat Shoes,
ASCAP)

68 NEW KIND OF LOVE (Kinetic Diamond, ASCAP/Edge
0’ Woods, ASCAP/Rancho Bogardo, ASCAP/WB,
ASCAP)

1 NEXT TO YOU, NEXT TO ME (BMG, ASCAP/2 Kids,
ASCAP/David "N’ Will, ASCAP) HL

28 NOBODY'S TALKING (With Any Luck, BMI/Sun Mare,
BMI)

63 NOTHING'S GONNA BOTHER ME TONIGHT (Colgems-
EMI, ASCAP/Hayes Street, ASCAP/Almo, ASCAP)}

3 NOTHING'S NEWS (Howlin'Hits, ASCAP) CPP

21 OH LONESOME ME (Acuff-Rose, BMI)

41 ON DOWN THE LINE (Songs Of PolyGram, BMI) HL

61 OUGHTA BE A LAW (Cross Keys, ASCAP/Dan Penn,
BMI) HL

42 PASS IT ON DOWN (Maypop, BMI) WBM

20 PRECIOUS THING (Steve Wariner, BMI/irving,
BMI/Beginner, ASCAP)

45 RECKLESS HEART (Long Tooth, BMI/Endless Frogs,
ASCAP)

35 RICHEST MAN ON EARTH (Scarlet Moon, BMI/Don
Schlitz, ASCAP/AImo, ASCAP) CLM

§3 SEARCHIN' FOR SOME KIND OF CLUE (Acuff-Rose,
BMI/Lust-4-Fun, ASCAP/Zomba, ASCAP)

54 SMALL SMALL WORLD (Irving, BMI/Screen Gems-
EMI, BMI/Bethlehem, BMI)

15 SOMETHING OF A DREAMER (EMI April,

ASCAP/Getarealjob, ASCAP) HL

STORY OF LOVE (Bar None, BMI)

THIS AIN'T MY FIRST RODEO (Hookem, ASCAP/Co-

Heart, BMI/Hard Scratch, ASCAP/trving, BMI)

48 THIS SIDE OF GOODBYE (WB, ASCAP/Pennig,
ASCAP/Cac-Attack, ASCAP) WBM

17 'TIL A TEAR BECOMES A ROSE (EMI April,
ASCAP/Swallowfork, ASCAP) HL

25 T00 COLD AT HOME (EMI April, ASCAP/K-Mark,
ASCAP/Gre-key, ASCAP) HL

72 UNDER THE GUN (Hugh Prestwood, BMI/Careers,
BMI)

40 WALK ON (Tom Collins, BMI)

4  WANTED (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/EMI Blackwood, BMI). HL

73 WESTERN GIRLS (Songs Of PolyGram, BMI/lrving,
BMI/Littlemarch, BMI)

7 WHEN 1 CALL YOUR NAME (Benefit, BMI/WB,
ASCAP) WBM

66 WHEN IT RAINS IT POURS (inorbit, BMI)

59  WHEN SOMEBODY LOVES YOU (Song Pantry,
ASCAP/EEG, ASCAP)

55 WORK SONG (Sabai, ASCAP)

10 WRONG (Love This Town, ASCAP/Endless Frogs,
ASCAP/Bob-A-Lew, ASCAP) WBM/CLM

75 YET (With Any Luck, BMt/Sun Mare, BMI)

36 YOU LIE (Bobby Fischer, ASCAP/Five Bar-B,
ASCAP/Chriswald, ASCAP/Hopi Sound, ASCAP/
Krismik, ASCAP)

74 YOU MADE LIFE GOOD AGAIN (Little Big Town,
BMI/American Made, BMI/Love This Town, ASCAP}

52 YOU REALLY HAD ME GOING (Careers, BMI/Edge 0’
Woods, ASCAP/Moline Valtey, ASCAP/Kinetic
Diamond, ASCAP)

&
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RHALL,RBYRNE (R.E.ORRALL.C.WRIGHT) (C) (V) COLUMBIA 38T 73373/CBS a0 7 2 2 WALK ON REBA MCENTIRE
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K.LEHNING (S.COOKE) (C) CAPITOL 4M 44577 8 - - s THIS SIDE OF GOODBYE HIGHWAY 101
10 3 5 15 RONG © WAYLON JENNINGS P.WORLEY.E SEAY (M.NOBLE.J.PENNIG.C. MOSER) (C) (V) WARNER BROS. 4-19829
R ALBRIGHT.B.MONTGOMERY (S.SESKIN.A PESSIS) (C) (V) EPIC 38T 73352/C8S - - 5 DANCE IN CIRCLES © TIM RYAN
@ 13 14 g HOLDIN’ A GOOD HAND LEE GREENWOOD BIECEN YA A RARNEY) (C) (V)-EPIC 34T 73372/CBS
J.CRUTCHFIELD (R CROSBY, J.FEW) (C)CAPITOL 4JM 44576 . 6 - 2 FEED THIS FIRE ANNE MURRAY
@ 15 16 8 FOURTEEN MINUTES.OLD DOUG STONE @ J.CRUTCHFIELD (H.PRESTWOOD) CAPITOL PRO-79189
D.JOHNSON (D.KNUTSON.A.L. OWENS) (C) (V) EPIC 34T 73425/CBS | ISLAND & EDDY RAVEN
51 59 53 20
@ 16 19 10 %ggu}o BDEBEERSYU%[E)E? i i PS THECBELLAMY BROTHERS B.BECKETT (T.SEALS,E.RAVEN) (C) (V) CAPITOL 4JM 44637
_GORDY.JR. (D.BELLAMY.H.BELLAMY.D SCHLITZ) (C) (V) MCA/CURB 53824/MCA e
FRIENDS IN LOW PLACES GARTH BROOKS * & % HOT SHOT DEBUT + 4 #
23 65 3 AREYNOLDS (D.BLACKWELL.B.LEE) CAPITOL PRO-79239 @ NEW ’ 1 x%s&@}#&%&m,ET.s(a?F!I'FgOG.C.wATERS) ©mM WAF?.NSROBF%CEST 491%55’:
SOMETHING OF A DREAMER MARY-CHAPIN CARPENTER g
15 14 I 12 | 3 JENNINGS,MC.CARPENTER (M.C.CARPENTER) (C) (v) COLUMBIA 38T 73361/CBS 53 | 63 57 17 E_Eé‘m%FQKEQ&ES&MS&L‘)D OF CLUE (C)?(I:IB)LXTLJg%cRng%%
I FELL IN LOVE & CARLENE CARTER
17| 28 | 8 | LEPSTEIN (COARTER HEPSTEINB.TENCH PLAMEK) (C) (V) REPRISE e 4 |6l | 62| 6 f%@k%ﬁ%’.‘é'ﬁbcgggkﬁusm e (Scy\v-{ e
'TIL A TEAR BECOMES A ROSE KEITH WHITLEY & LORRIE MORGAN WORK SONG ¢ CORBIN/HANNE
@ a |z 6 8 MEVIS.G.FUNDIS (8.RICE.MS RICE) V) RCA 2619-7 @ 2|1 4 H.SHEDD‘BS‘CONRBIN‘D.HANNER (B.CORBIN) © (% MERCUR/Y 875_6885
DRINKING CHAMPAGNE GEORGE STRAIT THIS AIN'T MY FIRST RODEQ VERN
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3 24 15 17 K LEHNING (A SHAMBLIN) (C) (V) WARNER BROS. 4-29878 () Records moving up the chart with airplay gains this week. # Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500.000
) HILLBILLY ROCK & MARTY STUART units. A RIAA certification for sales of 1 million units, with additional million indicated byé néjameral following the symboIcCaE:alog number is for cassette svnglin)'éstensk
4 6 1 indicates cataloy ber is for cassette maxi-single; regutar cassette single unavailabl ssette single availability. (CD) Compact disk single availabiiity. (M) Cassetty
- l g : BB P BROWTI(RRENNERLEY) (VIMCATZ900]. ma;i-siengleaaavailgart‘)ﬁ?y. (;') 124nch vinyl sing;e Ia\;gailabillgtl;(. (V)a7-inch vilny| si‘rj\gle alvaaiI:bifif;. £ I i ¢
IF YOU COULD ONLY SEE ME NOW T. GRAHAM BROWN FOREVER AND EVER, AMEN @ RANDY TRAVIS
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9 — 1 — 1 K STEGALL,S HENDRICKS (A.JACKSON.M.IRWIN} ARISTA J.STROUD (POVERSTREET,T.DUNN) RCA
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NO MATTER HOW HIGH @ THE OAK RIDGE 80YS @ Videoclip availability. Recurrents are titles which have aiready appeared on the top 75 Singles & Tracks chart for 21 weeks.
13 T — 1 J.BOWEN (E.STEVENS.J.SCARBURY) ) MCA Commercial availability is not indicated on the recurrent chart.
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IN THIS SECTION
MGM/UA Posts Heavenly Nos. For ‘Dogs’ a2

Store Monitor: Operations-Cost Survey a2

What’s Cooking In New-Video Market? as

Philips Bowing New Combiplayers as

Caught In The Act: VSDA Photos

Video Sell-Thru Revenues Up In 1st Half

Format Yields Success In Marketing New Releases

(Continued from page 3)

category reported by Walden-
books, where direct-to-sell-
through titles jumped from 2% of
sell-through revenues in the first
six months of 1989 to 28% in 1990.

Other large chains also posted
strong gains in the direct-to-sell-
through category. At 208-store
Erol’s, for example, movies re-
leased on cassette for the first
time constituted 45% of sell-
through revenues in the first six
months of 1990, compared with
25% in 1989.

At retail outlets other than Wal-
denbooks stores, the direct-to-sell-
through category gained about
eight points of market share.

NEW WALDENBOOKS POLICY

The latter figure is probably
more reflective of typical gains be-
cause it was generated, in part, by
retailers accustomed to selling vid-
eocassettes below list price.

The huge gain in direct-to-sell-
through titles at Waldenbooks, on
the other hand, probably reflects

Retailers are
still sorting out
their approaches to
the sell-through

business

the recent change in the chain’s
policy to allow discounting of vid-
eo product.

In the past, Waldenbooks has
been reluctant to discount video
because it sought to maintain
rough parity with the margin
structure in its core book business.
As a result of that strategy, the
chain probably lost business to the
discounters while the book chain
concentrated on catalog product,
special-interest, and children’s vid-
eo. By deciding to discount more
aggressively, Walden has become
a bigger factor in the direct-to-sell-
through movie business.

That stance should help the
chain in the fourth quarter, tradi-
tionally the strongest period for
sell-through.

In the Billboard survey, few cat-
egories other than direct-to-sell-
through movies showed consistent
movement one way or another,
perhaps reflecting the fact that re-
tailers are still sorting out their

Following are a few other in-
sights gleaned from the survey:

® Most of the growth in direct-
to-sell-through movies at Walden-
books came at the expense of cata-
log product, which fell from 39% of
video revenues in 1989 to 29% in
1990, and children’s video, which
fell from 21% to 16%.

e At 130-store Strawberries,
new movies grew from 15% of vid-
eo revenues in 1989 to 20% in 1990,
but catalog revenues also grew,
from 7% to 10%. The biggest drop
at Strawberries came from music
video, which fell from 57% of reve-
nues in 1989 to 40% in 1990, per-
haps reflecting broader participa-
tion in video sell-through by the
music/video combo chain.

o At New York’s J&R Music
World, direct-to-sell-through mov-
ies held steady at 25% of video rev-

enues, while catalog product fell
from 60% to 50%. The biggest
growth at J&R came from music
video, which jumped from 5% of
sell-through revenues in 1989 to
15% in 1990.

o At 208-store Erol’s, where di-
rect-to-sell-through movies
jumped from 25% of sales reve-
nues in 1989 to 45% in 1990, catalog
product dropped, from 32% of rev-
enues to 20%. Both music video
and children’s product edged up
slightly from one year to the next.

e At Applause Video, now part
of Blockbuster, 19 corporately
owned stores reported an average
gain for direct-to-sell-through
movies from 40% of sales revenues
in 1989 to 45% in 1990. Catalog
movies dropped from 25% to 20%,
while other categories held steady.

CBS/Fox Spells Relief. CBS/Fox Video CEO George Krieger, front row, left,
presents a check for $100,000 to Bob Zmuda, president of Comic Relief, during the
taping of a special Comic Relief segment at Catch A Rising Star in Las Vegas
during the ninth annual Video Software Dealers Assn. convention. The special
segment was staged by Comic Relief in conjunction with NBA Entertainment and
CBS/Fox. The studio will donate a portion of the proceeds from its release of the
tape to aid the homeless. Witnessing the ceremony, from left, are comedians Jim
Morris and Paul Rodriguez; John Miller, director of programming, NBA; John Sally
of the Detroit Pistons; and Don Sperling, executive producer, NBA Entertainment.

Ancillary-Product Success Stories Touted At Seminar

M BY PAUL SWEETING

LAS VEGAS—Ancillary products
such as CDs, cassettes, audio-
books, and Nintendo games can
provide video retailers with attrac-
tive additional profit centers with
a minimal investment of space and
money, accord-
ing to panelists

at the ninth an-

nual Video Soft- “snn

ware Dealers
Assn. convention
here.

At a seminar
called “So You Want To Add Au-
diobooks, Games And Music?,”
panelists offered examples of suc-
cessful experiences adding various
ancillary products.

Video Revolution, a four-store
chain in suburban Boston, added
cassettes and CDs four years ago,
according to owner Rick Russack.
At the time, Video Revolution was
stocking consumer electronics
hardware, and music product was
an obvious add-on. Since then, it
has stopped selling hardware but
has kept up its music business.

“You don’t need a lot of space,
money, or expertise in music to
handle cassettes or CDs,”” Russack
said. “You can be credible with an
8-foot section of slat wall.” Video
Revolution stores range between
1,800 and 4,800 square feet.

Russack said such a section can
hold 1,000 cassettes at an initial in-
vestment of $6,000. Video Revolu-

copies of catalog product. “The
Billboard charts make purchase
decisions very easy,” Russack
said. “And with 35%-40% markups,
the margins are better than vid-
eo.”

Video Revolution also seeks to
exploit cross-promotional opportu-
nities between music and video
product. The chain, for example,
gave away a free copy of the ‘“‘Bat-
man’’ cassette single with each
purchase of the video, Russack
said.

Video World, a 25-store chain
covering Virginia and West Virgin-
ia, is testing audiobooks in five lo-
cations, stocking 100 pieces for
rent. The chain quickly abandoned
an experiment in selling audio-
books after it showed little prom-
ise, according to Video World’s
Peggy Benner.

The chain displays the book cov-
ers in a four-sided wire rack and
keeps the cassettes behind the
counter. It rents books for $§1 a
night, half the price of its movie
rentals. It also offers four-night
rentals for $3 and five nights for
$4—again, half the price of compa-
rable movie rentals.

Currently, the chain generates
$500 a month from renting audio-
books, representing 1% of its total
revenues.

The chain stresses current best
sellers, according to Benner. “Ini-
tially we counted on classics, but
they didn’t perform,” she said.
“Subliminal [self-help] tapes do

gram, which Benner credits with
helping Video World stay up to
date on the best sellers. “We also
rely on our local bookstore to tell
us what’s hot,” she said.

William Moore of Family Video
Centers, a chain of eight stores in
and around Little Rock, Ark.,

Playtioy Broadening His Scope
With Several New Video Lines

| LAS VEGAS—Seeking to take
broader advantage of its fran-
chise with mern, Playboy Home
Video is extending its line beyond

| its traditional focus on video cen-
| terfolds and Playmates.
In October,
Playboy will re-
lease ‘*Euro-
Massage,”’ the
| first in a new
| line tentatively EP“H
dubbed Couples
Only The
$29.99 tape focuses on sensual
massage for both men and wom-
en. The second tape in the line,
“Secrets Of Making Love To The
Same Person Forever,” will be
released in 1991.
| Plans call for two of the com-
| pany’s 15 releases in 1991 to be
| from the Couples On-y line, ac-
| cording to PHV senior VP/GM

stressed that audiobooks take lit-
tle space or money and can be easi-
ly displayed nearby the counter,
allowing the sales staff to direct
customer attention toward them.
“Plus, the shelf life is phenome-
nal, much better than video,”’
(Continued on page 47)

Also debuting in 1991 will be a
series of “lifestyle” cassettes fo-
cusing on what PHV president
Bob Friedman calls “boy toys.”

“Basically they will be based
on the front-of-the-book stuff,”
Friedman said, referring to the
electronic gadgets and other
items featured in the upfront
pages of Playboy magazine.

Ultimately, PHV hopes to re-
lease 20 titles a year, including
two or three from each of the
new categories, according to Jen-
est,

“If you think back to how we
first entered the market, we tried
to translate the magazine to vid-

0,” Friedman said in an inter-
view during the recent ninth an-
nual Video Software Dealers
Assn. convention here. ‘‘That
didn’t work. The magazine for-
mat works as TV, but not as a

approaches to the sell-through tion stocks two to three deep on very well.” | Jeff Jenest. (Continued on page 45)
business. top 40 albums and carries single Video World buys through In- L~
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STORE MONITOR

(Continued from page 42)

bly to 24.8% versus 31.5% in 1988.
Responses for the third annual
VSDA study come from 363 video
retail firms operating 1,070 stores
in 1989.

EXPENSES UNDER CONTROL:
In terms of expenses, there’s more
good news. The national averages
show rent as one of relatively few
items on the increase, up to 10.5%
from 9.6%. “Rental expense grew
in response to lease renewals and
the increased rental cost associat-
ed with leasing more desirable lo-
cations for expansion,” Landsburg
told the membership meeting audi-
ence. Also up were depreciation
expenses, hitting 18.7% from
16.4%. The study noted that video
retailers were finally given a set of
rules, which shortened the depre-
ciable life some store operators
were using. One other big item,
employee salaries, remained the
same at 17%. Officers’ salaries
were up slightly to 9.4% from 9.2%.

POP, POPCORN, PEANUTS:
VSDA added a new category this
year, and no surprise, it turns up a
healthy 5.8% of average national
revenues. This is a nonvideo cate-
gory, including food, hardware
rentals, copy, and photo, ete. In
other figures, video rentals are
down from 84.3% in 1988 to 82.8%.
Sales of new cassettes are also
down from 5% to 4%. One reason
given is the “ever decreasing price
points” in sell-through. Used-cas-
sette sales are off, from 4.2% to
3.7%. Accessories are way off,
down from 5% to 2.9%. Member-
ship fees, with only one in five re-
spondents reporting them any-
more, are off from 1.4% to .8%.
Ever wonder what sells the best in
terms of food items? Janice Wil-
liams, who along with husband
Bob operates the Ohio-based Vid-
eo Towne chain, moderated a pan-
el during VSDA. In preparation,
she conducted a five-store study
from January to March. The totals:
candy 54%, cookies 17%, popcorn
12%, ice cream 10%, and soft
drinks 7%. Camcorder rental, was
mentioned by two of the panelists
and seems one of the hottest items
around. Herb Wiener, co-owner of
Home Video Plus Music in Aus-
tin, Texas, and Richard Rosten-
berg, owner of Hollywood At
Home, Kansas City, Kan., both
mentioned camcorder rental with
Wiener saying ‘‘some individual
camcorders have brought in
$4,000.” He rents them at $39.95
per night. Rostenberg touted mag-
azines. He said that for $2,000, an
initial and respectable inventory of
300 titles can be presented. The
merchandise is put in on consign-
ment on a 100% return basis and
the merchant receives a 20% com-
mission. Rostenberg identified
three distributors, including East-
ern Distributors, Worldwide Per-
iodicals, and the more familiar In-
gram Periodicals.

ADULT ACTION: X-rated video
must be merchandised just as vig-
orously and with as much imagina-
tion as any other genre, perhaps
more so, believes Steve Gabor,
owner of three-store Odyssey Vid-

(Continued on page 48)

HOME VIDEO

i, ,.a fine cast and a director who has shown a

flair for exploring underworlid ethics...”
— Kirk Honeycutt, The Hollywood Reparter

o . s

fast pacing help make the

Order Cut Off Date: SEPTEMBER 11th  Street Date: SEPTEMBER 27th

Brian Dennehy stars in an action-packed police thriller about
one honest cop’s efforts to stop a massive conspiracy to trade
drugs for weapons. His no-holds-barred investigation leads
to the very highest levels of government— and to $22 million
in untraceable cash that now belongs to him.

BRIAN DENNEHY -2 spectacular,
shoot-’em-up.”

HiE
)
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s

“ ..fine acting and

mostof “The Finest.”

— Playboy

o e e e e o —— e e e e U e e e e e e M et e e .t e e et et e e

44

EILLBOARD SEPTEMBER 1, 1990



HOME VIDEO

PLAYBOY HOME VIDEO

(Continued from page 41)

purchasable videocassette. So now
our plan is to do it in segmented
chunks, each as a stand-alone, pur-
chasable entity.”

Playboy Home Video’s new
strategy, according to Friedman,
seeks to exploit the overall
strengths of the magazine. “Play-
boy means more than beautiful
women,’’ he said. “It means great
interviews, some comedy, gadgets
for men. All those things are part

| of Playboy and should be part of

| Playboy Home Video . .. I think
we’re in a good position to provide
product for home leisure time.”

In addition to segmenting the
magazine into discretely market-
able videos, Playboy Entertain-
ment is planning to produce made-
for-TV movies that will have a
home video window through Play-
boy Home Video.

Through a deal with Altaloma
Productions, headed by Playboy

<> founder Hugh Hefner, Playboy

When the avernment - ; Entertainment will produce and
g distribute three categories of TV

films, described by Friedman as

planned to trade L b “sexg; art films,” “action/adven-

ture films,” and “continuing char-

drugs for arms, anterse oty

“Our goal is when you walk into

they fargat a video store, Playboy should be a

o category of its own,” Friedman

ane thlng"_ said. “Ideally, it would have its

: | own section in the store offering a

| variety of types of programming.”

The line extensions will also

an ha”est cap ; mean changes in PHV’s distribu-

J tion, according to Jenest. “Most of

our sales right now are through

record stores,” Jenest says. ‘“‘Re-

cord stores are our mass mer-

chants. But I can see a somewhat

different emphasis for the new
lines.”

The Couples Only tapes, for ex-
ample, “may be more appropriate
rental product than most of our
current line is,” Jenest says. ‘“We
may see more video specialists get-
ting involved.” He also notes,
“Record stores may balk at the
$29.99 price point.” The first tape
is also being sold through the
Sharper Image catalog.

While broadening its line, Play-

| boy will continue to turn out its
traditional fa<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>