CA 90807

$4.95 (U.S.), $5.95 (CAN.), £3.95 (UK.)

riVEPPPIRVIVEREE 0 2 daiatalatatalalal 2-pIGIT 908
BI GEE4EM740M099 90
MAR26941 03
MONTY GREENLY

APT A

3740 ELM
LONG BEACH,

04 0317

NEWSPAPER

®

{CYAMPAS (11}

FOLLOWS PAGE 42

APRIL 3, 1993

SUGAH

BEAMIER

The new short-form album
32 minutes of music
Specially priced
RCD/RACS 50260

April 6th

© (998 byhontine
VPG uein

R&B Women Clear Historical Hurdle
More ‘New Jlll Swzng Acts Join Ranks

B BY JANINE McADAMS

NEW YORK—The “new jill swing”
R&B groups featuring all-female vo-
cal lineups are not just “en vogue,”
they are in the money, propelled by
radio play and sales action.

Such new vocal groups as RCA
Records’ Sisters With Voices (Bill-
board, March 13), Giant Records’
Jade, and Epic’s Oscar have cropped
up recently behind LaFace’s TLC and

JADE

En Vogue, which burst on the scene
in 1990 with its debut EastWest al-

"92 Market Results Keep
Int’l Execs’ Outlook Gautious

EBY THOM DUFFY

LONDON—While the U.S. record in-
dustry exhibited a business rebound
in 1992, key international markets
last year experienced either a down-
turn in total album units shipped, as
in Germany, France, and the UK., or
only modest album-unit growth, as in
Japan and Australia.

Top executives at the major inter-
national record companies say the '92
results have tempered expectations
for full economic recovery by the mu-
sic industry outside the U.S. during
1993.

“Caution is still the word,” says
Jan Cook, VP and CFO of PolyGram.

IN THE NEWS

Image Entertainment
Trims Operations

Capitol Cuts 36 Jobs;
Cites Business Needs

PAGE 8

However, some industry leaders
say the '92 figures are less important
than multi-year trends, which point to
an international upturn by 1994 and
continued expansion by record com-

(Continued on page 94)

bum, “Born To Sing.”

Several other acts also are in the
wings waiting to prove themselves in
this competitive field. Motown Rec-
ords currently is working “It Must
Be Love,” from the second album by
threesome the Good Girls. Perspec-
tive Records is grooming a new trio
called Krush (produced by Jam &
Lewis)—whose single “Let’s Get To-
gether” was featured on the “Mo’
Money” soundtrack—for an album
debut early next year. And Reprise is
preparing a second album by New
York group Ex-Girlfriend.

This logjam of femme acts is nota-
ble among R&B industryites because
of the generally acknowledged diffi-
culty labels have had in breaking
these groups to a wide audience in
the past.

“The flagship was En Vogue,”
says Hank Caldwell, senior VP, black
music, at Epic. “All of us like to say
we’re not patterning the groups after

(Continued on page 95)

EBY TONY CUMMINGS

PLYMOUTH, England—Christian
music, in its wide range of styles
and hues, is spilling out of U.K.
churches and mak-
ing a dent in the
mainstream music
market. Artists such
as Nu Colours, Mar-
tyn Joseph, and
LCGC (London Com-
munity Gospel
Choir) all have made
Britain’s pop singles
chart in the last year.
| A vibrant Christian musical un-

Christian Music In U.K.
Has Counterculture Buzz

derground exists within the UK,
which, though under-resourced and
largely ignored by the unbeliever, is
today starting to build its own mar-
keting infrastructure. It is a coun-
terculture that
sports its own radio
programs (Christian
radio stations are
still an unknown en-
tity in Britain), rec-
ord companies, festi-
vals, and touring cir-
cuit.
Stylistically, Brit-
ain’s Christian music is dizzyingly
(Continued on page 93)

Rundgren First:
Simultaneous
CD, CD-I Titles

EBY JIM McCULLAUGH

LOS ANGELES—The home en-
tertainment in-
dustry’s first
concurrent re-
lease of a con-
ventional mu-
sic CD and its
“Iinteractive”
CD counter-
part is set to
take place this
summer, when
multitalented artist Todd Rund-
gren bows “No World Order.”
(Continued on page 96)

RUNDGREN

What Breaks New
Bands? A&R Execs
Say Word Of Mouth

B BY MELINDA NEWMAN
and CHRIS MORRIS

AUSTIN, Texas—While potential for
radio exposure remains a vital piece
of the puzzle, it plays lesser a role in
signing bands than it did a few years
ago, according to several major-label
A&R executives.

Interviewed during and after the
South By Southwest conference,
March 17-21 here, A&R reps also ad-
dressed the continuing trend toward
bidding wars, as well as the question
of life after grunge.

“Radio is very important, but it’s
not always the first link in the chain,
as it might have been in the past,”
says Tim Devine, VP of A&R at Capi-
tol Records.

Jason Flom, VP of A&R at Atlantic

(Continued on page 96)
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DANIEL LANOIS

From his work with U2, Peter Gabriel, the Neville Brothers and Bob Dylan to his solo

career, the- Grammy®.winning producer and artist Daniel Lanois has acquired a well-

deserved regutation as a sonic pioneer. On his second solo album, Lanois explores territory

that is at once spontaneous, sensual and multi-dimensional.

ON WARNER BROS.

CASSETTES AND COMPACT DISCS,

ALSO: “ROCKY WORLD," the video documentary on the making of Eor The Beauty Of Wynona,

avaitable now on Warner Reprise home video. ©1993Warner Bros. Records inc.
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For 23 years, Elvis Presley

propelled hits into the Top 40 —
a record-setting performance

that has never been surpassed.

until mowr.

With the hit “Simple Life” from his

e I t o n current Double Platinum album,
i I .

breaks that

long-standing record, reaching into

the Top 40 for an unprecedented

24 consecutive vears.

We at MCA are proud to be part of

this historic achievement, and of
our association with an artist

of unequaled stature.

Others may be King, but Elton John

is clearly -I: h e
O N e

M C Ao © 1993 MCA Records, Inc. © Happenstance Ltd.

www americanradiohistorv com


www.americanradiohistory.com

No. 1 IN BILLBOARD

VOLUME 105 . NO. 14

= THE BILLBOARD 200 =

#* THE BODYGUARD » SOUNDTRACK ® ARISIA 104
ADULT ALTERNATIVE / NEW AGE 65
# SHEPHERD MOONS = ENYA = REPRISE
ADULT ALTERNATIVE / WORLD MUSIC
* KALFOU DANJERE 65
BOUKMAN EKSPERYANS » MANGO
CONTEMPORARY CHRISTIAN
* FREE AT LAST 38
D.C. TALK » FOREFRONT
COUNTRY
#* SOME GAVE ALL *BILLY RAY CYRUS = MERCURY 31
GOSPEL
* WE WALK BY FAITH 39

JOHN P.KEE /NEW LIFE COMMUNITY CHOIR = 7v5COT

HEATSEEKERS

% CONNECTED » STEREO MC'S » GEE STREET/ISLAND 18
LATIN /7 POP
4 JON SECADA = JON SECADA = 5Bk 33
LATIN /7 TROPICAL /7 SALSA

* CUENTA CONMIGO = JERRY RIVERA = SONY TROPICAL

33

LATIN / REGIONAL / MEXICAN

# ENTRE A Ml MUNDO = SELENA = CAPITOL EMI-LATIN 33
R&B
* TILL DEATH DO US PART 22

GETO BOYS * RAP-A-LOT

= THE HOT 100 =

* INFORMER = SNOW # EASTWEST 100}
ADULT CONTEMPORARY 85
* SIMPLE LIFE = ELTON JOHN = MCA

COUNTRY 29

* WHEN MY SHIP COMES IN = CLINT BLACK = rCA

DANCE / CLUB PLAY
* GIVE ITTO YOU * MARTHA WASH * RCA

27

DANCE /7 MAXI-SINGLES SALES

* I'M EVERY WOMAN * WHITNEY HOUSTON » ARISTA 27
LATIN
* PIEL ADENTRO 34
RICARDO MONTANER * RODVEN
R&B
# FREAK ME » SILK * KEiA 20
R&B RADIO MONITOR 21
* FREAK ME = SILK # KEIA
R&B SINGLES SALES 21
* FREAK ME ® SILK = KEIA
RAP 24
* THROW YA GUNZ » ONYX & RAL/CHAOS
ROCK / ALBUM ROCK TRACKS
* PRIDE & JOY 86
COVERDALE PAGE #® GEFFEN
ROCK 7/ MODERN ROCK TRACKS 86
* | FEEL YOU « DEPECHE MODE = SIRE
TOP 40 AIRPLAY /7 MAINSTREAM 102
* ORDINARY WORLD * DURAN DURAN ® CAPITOL
TOP 40 AIRPLAY / RHYTHM-CROSSOVER 102
% FREAK ME = SILK * KEIA
TOP 40 RADIO MONITOR
* | HAVE NOTHING 98
WHITNEY HOUSTON * ARISTA
TOP SINGLES SALES 98
* INFORMER » SNOW ® EASTWEST
» TOP VIDEO SALES =
+* BEAUTY AND THE BEAST 72
WALT DISNEY HOME VIDEO
HEALTH & FITNESS
* CINDY CRAWFORD/SHAPE YOUR BODY WORKOUT 77
GOODTIMES HOME VIDEO
KID VIDEO |
« BEAUTY AND THE BEAST 74
WALT DiISNEY HOME VIDEQ |
RECREATIONAL SPORTS |
* MICHAEL JORDAN: AIR TIME 77
FOX VIDEO
RENTALS
* A LEAGUE OF THEIR OWN 70

COLUMBIA TRISTAR HOME VIDEO

Donald Fagen’s Epic ‘Kamakiriad’

There is no rest for the weird, and history proves it. While Bel-
gian master violinist Joseph Merlin may have originated roller
skaites in 1759 in order to make grand entrances while playing at
costume parties, he never learned to brake them properly, shatter-
ing both his violin and various ballroom mirrors in the process.
Horticulturist Johnny “Appleseed” Chapman became famous sow-
ing his free seedlings throughout the Midwest, but the poor ninny
died of pneumonia in the winter of 1847 because he always made
his wilderness rounds barefoot. Richard M. Hollingshead Jr. built
the first patented drive-in theater near Camden, N.J., in 1933, but
since sound travels slower than light, cars in the back rows found
the primitive foreground speaker tower dangerously out of sync
with the screen lust their occupants scrambled to emulate.

Reflecting on these rather checkered modern sagas of techno-
musical acceleration, ecological wanderlust, and the cinematic
dawn of Virtual Carnality, observers may someday decide such ef-
forts never quite achieved overlapping cruise control until 1993,
when ex-Steely Dan singer/songwriter Donald Fa-

just laugh a lot while we were writing. So we ended up with a
bunch of songs and tried to unload them on somebody. We placed a
not-very-good song with Barbra Streisand for one of her less popu-
lar albums; it was called ‘I Mean To Shine.” Then we moved to L.A.
in "72, where we were staff writers for ABC-Dunhill, but we were
terrible pop songwriters.

“On his first solo album, John Kay of Steppenwolf did a tune of
ours—this will give you an idea of why we had trouble writing pop
songs—called ‘Giles Of The River. We soon realized that to play
the material we really liked, we’d have to have a band, so we start-
ed rehearsing, and just before Dunhill fired us, we put out a record
[“Can’t Buy A Thrill,” ABC Records, 1972}.”

The original group, which was named for the steam-powered dil-
do in William Burroughs’ novel “Naked Lunch,” had Fagen split-
ting lead-vocal responsibilities with David Palmer. Following two
Fagen-sung hits (“Do It Again,” “Reelin’ In The Years”), Palmer
departed and Fagen became the reluctant interlocutor of the act.

In a perhaps unconscious attempt to bolster that

gen unveiled the surreal sedan extolled on his sec-
ond solo album, “Kamakiriad” (Warner Bros., due
May 25).

As Fagen explains, “Kamakiri is an invented
car. The word in Japanese actually meaning ‘pray-
ing mantis,” but a Kamakiriad would be a journey,
like the Iliad. The story takes place a few years in
the future, when this guy gets this environmental-
ly correct car, a multiscreen magical exploration
vehicle with a bionic backseat vegetable garden.

“It’s a hero story in which this guy’s depressed
and suicidal until he arrives at a place called Fly-
town, where he hears this strain of music and en-
counters old friends that enable him to go forward
into the unknown. The songs represent his sensual
adventures.”

Each of these exploits bespeaks an emotional
spin cycle of an atypical sort, beginning with the
rousing instant the hero first takes possession (“I
was born yesterday/ . . . When they handed me the

MUsic

TO MY EARS

role, Becker's glib bass assumed an almost conver-
sant presence and Fagen’s keyboards followed
suit (“I never had regular piano lessons, but after
I listened to Ray Charles and Thelonious Monk, I
devised a way of playing it like a solo saxo-
phone.”).

And since both Becker and Fagen were some-
what shy personalities, they made the music into
an ambivalent commentary on the passing parade.
“A lot of the songs are about relationships that
have gone wrong,” says Fagen. “And we’d deliber-
ately use the wrong music—like something very
cheery with the gloomy lyrics in ‘Peg.’ It had a
very strange, distancing effect.”

After a decade’s worth of peculiarly imposing
albums, including “Pretzel Logic” (1974), “Aja”
(1977), and “Gaucho” (1980), rock’s most entranc-
ingly weird wiseacres suspended Steely Dan to
pursue other interests. Fagen issued the acclaimed
“The Nightfly” (1982), Becker produced China Cri-

[ 3
by Timothy White

keys”) of the utopian conveyance in the album’s

sweetly oscillating opening track, “TransIsland Skyway.” And it is
plain to anyone along for the ride that no past mishaps in the an-
nals of technology, musicology, or autoeroticism will be repeated.
This is prime Steely Dan terrain, an exuberantly batty orbit of cab-
aret funk, proto-jazz, sci-fi boogaloo, and hallucinatory pit stops
wherein harpies and satyrs crash an end-of-the-world rent party co-
hosted by LTD and the Ohio Players. Memories of veteran R&B
hedonists may even stray to those overheated sirens on the Play-
ers’ outrageous LP dust jackets when they hear the sybaritic first
single from “Kamakiriad,” “Tomorrow’s Girls.”

As produced by bass-playing former Steely Dan partner Walter
Becker, the album’s fluctuant fantasy environment overflows with
bantering horns, beckoning female backing harmonies, and a trem-
ulant keyboard sound that sustains Fagen’s amorphous vocals
with the ease of an Eames chair.

Who would go to the intemperate trouble of making turnpike
groove music so grievously kooked-out? As far back as Becker and
Fagen’s 1967 introduction while students at Bard College, what
could have possessed these two rock eccentrics to travel together
in the first place?

“Hey now,” chuckles Fagen, “we just liked writing funny songs!
We were both jazz fans, had begun an interest in Chicago blues,
and liked the Byrds. We were pretty ironic kids, and we used to

BRAVE NEW DIGITAL WORLD
At the 23rd ITA Seminar in Phoenix, digital displays and discus-

sions covered ground from CD-ROM to CD-| to PPV. At one
panel, home video executives watched as six multimedia con-
tenders presented their entries in the race to develop and mar-
ket future video technologies. Seth Goldstein relays industry
| reaction. Page 69

UPDATE ON SPANISH RADIO

Three Spanish-music stations have leapfrogged competitors by
updating their playlists with a contemporary mix including Te-
jano, ranchero, and banda music. More and more listeners are
tuning in, and their numbers are bringing an end to the myths
that have long surrounded Spanish radio. Eric Boehlert reports.
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sis and Rickie Lee Jones, and both joined briefly to
assist singer Rosie Vela on her 1987 “Zazu” album. Now they’ve
reconvened for the chronicle of the Kamakiri—which not coinciden-
tally is also “steam-powered”—and a possible summer tour. What
got this stalled alliance back into gear?

“When I was finally about to go in to record,” says Fagen, “it
just seemed like it would be more fun if Walter was there to help
me out, and it was. The new album’s not strictly autobiographical,
but in the 10 years since ‘The Nightfly,” I had to somehow adjust to
the middle of my life and figure out a new place to draw energy
from after my long post-adolescence,” admits this son of a Passaic,
N.J., accountant and a onetime Catskills dance-band singer. “My
mother use to sing all day long in the house, and she’d backphrase
like Martha Raye or the Andrews Sisters. I've always loved swing
music because it’s very propulsive, so I tried to get that feel, even
though I'm using a much heavier backbeat. Meanwhile, setting the
new album in the future and putting it on a mythic level enabled
me to detach from it.”

Since Fagen finds a measure of impartiality useful in his work,
does he endorse the same bent for fans?

“Yeah! To me, music shouldn’t always carry a lot of tired accou-
trements. I want the listeners to bring their own imaginations, and
be collaborators.”
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Let Acts Keep Royalty Payments

M BY GARY BADDELEY
AND MARC JACOBSON

Thanks in large part to the prominent cov-
erage in Billboard given to the Audio Home
Recording Act and the formation of the Al-
liance of Artists and Recording Companies
(AARC), many of the artists represented
by our firm authorized the AARC to collect
royalties payable to them as featured re-
cording artists out of the
sound recording fund created
by the act. This legislation spe-
cifically provides for direct
payment to featured recording
artists of their share of the
fund, rather than sending that
payment to their record com-
panies.

Now, as previously speculat-
ed (Billboard, Oct. 24, 1992), at
least one major record compa-
ny is trying to claw this revenue stream
back for itself. We were recently advised of
a company-wide policy instituted by the
Warner Music Group under which every
artist is required to transfer the right to
collect the artist’s share of the sound re-
cording fund to the Warner company in-
volved (Billboard, March 27). This amount
would then be credited to the artist’s ac-
count. The catch, of course, is that the art-
ist would receive payment only if he or she
then has a fully recouped royalty account.
As the majority of artists work against an
unrecouped balance, under the Warner ar-
rangement they would be unlikely ever to
see their share of the sound recording
fund, at least not directly.

An informal survey of several other ma-
jor record companies revealed they had not
instituted any such policy, although we un-
derstand that it is being seriously consid-
ered by at least one other major and there

MAJORS DISAPPOINT AT NARM

Never was there a clearer example of how
out of touch the major labels are than was
seen at the product presentations during
the National Assn. of Recording Merchan-
disers Convention March 6-10. Here, given
the opportunity to show their new and up-
coming releases, all of the major labels
chose to spend 90% of their presentation on
how many records they sold last year and
how great their established bands were.
Then at the end of each presentation they
briefly mentioned their new up-and-coming
bands. It appeared as if all of them had
used the same production company, in that
they all followed the same tired fomula.
While these clips are sure to excite the la-
bels’ field staff, they did little for the peo-
ple for whom they were meant.

Since NARM is a convention that is re-
tail-based, it seemed useless to listen to
self-indulgent presentations of useless in-
formation of which we were already
aware. Having met with many of the buy-
ers at this convention, more than a few had
brought up this example of how misguided
the majors can be.

By contrast, the independent presenta-
tions cut straight to hyping what new proj-
ects they had coming and then, at the end
of their presentations, mentioned what was

is speculation among labels that it could
soon become widespread.

To implement such a policy, as Warner
has done, is to circumvent the very purpose
and meaning of the statute. As lawyers,
that is our initial response. But as residents
of this country, we feel this attitude keeps
the United States in the dark ages of copy-
right protection. As such this position could
have an impact far beyond the presumed

‘Congress determined
a portion of the
sound recording
fund belongs to

the artist’

Gary Baddeley and

Marc Jacobson are attorneys
with the entertainment law

firm of Phillips, Nizer,
Benjamin, Krim & Ballon.

purpose—to recoup advances—with an ef-
fect on all creators and users of copyright,
both here and abroad.

Not only is the U.S. one of the only major
territories in which record companies rou-
tinely pay only 75% or less of the statutori-
ly mandated mechanical copyright rate,
but if the Warner attitude expands to other
companies, the new rights obtained on be-
half of the creators of musical copyrights
will simply vanish in a puff of smoke.
Warner is exerting its considerable muscle
in the marketplace to exact in private what
the legislative process determined was in-
appropriate. This action fuels the fires of
cynicism rampant in the record business
and mocks the complex negotiations that
resulted in the passage of the act.

We were hopeful that the enactment of
the act heralded a new era in copyright re-
lations between creators and users. Cer-
tainly the legislation reflects extensive

compromises by all parties. Having
achieved that, at the highest levels of the
nation’s government, we do not believe the
new Warner policy should stand. If musical
copyright protection in the U.S. is to expand,
we must next consider creating a perfor-
mance royalty for performers arising out of
the public performance of their works.

This performance royalty is well recog-
nized in Europe and, although it, too, is fre-
quently collected by the record
companies, a significant por-
tion is typically required to be
paid to the performer. Howev-
er, the U.S. does not yet recog-
nize this right (Billboard, May
9, 1992). If we do recognize this
right, and the Warner position
regarding royalties due under
the act becomes the “industry
standard” for contracts (like
the packaging deduction has
become), the future enhancements of copy-
right protection will continue to be gobbled
up by the record companies.

We do not challenge the substantial risk
and significant economic undertaking to
which any record company commits when
signing a new artist. We respect that un-
dertaking; this is indeed a very risky busi-
ness. But the companies should be in the
business of selling records and collecting
receipts for the sale of those records. To
collect royalties that belong, by statute, to
the artist is improper.

We implore the Warner Music Group to
change its policy, and not collect these roy-
alties. Similarly, no other record company
should collect these funds. Congress deter-
mined that a portion of the sound recording
fund belongs to the artist. The record com-
panies should not substitute their judg-
ment for that of our elected representa-
tives in the Congress of the United States.

LETTERS

happening with their past successes. There
was clearly less patting one’s own back and
more of a focus on the future. While watch-
ing the majors’ presentations you began to
get a mindless feeling; the independents
were faster-paced and informative.

Maybe if the major labels focused a little
more on the people they are supposed to be
working with, instead of telling themselves
how great they are, they would have a
clearer view of the market and be able to
serve it better.

Ramsey Jabbar
National Sales
TVT Records
New York

WHITHER POWER PLAYLISTS?
I am a consistent reader of Billboard and
really enjoy it. Recently you took away one
of my favorite features, the Power Play-
lists. The Power Playlists showed the 30
most-played songs on certain featured ra-
dio stations. I would really appreciate it if
you considered reinstating it.
Eric Herman
East Windsor, N.J.

Editor’s note: The Power Playlists now
appear in our new radio airplay publica-
tion, Top 40 Airplay Monitor. For sub-

scription information, call 212-536-5237.

PROTESTING PRICE HIKES

I would like to protest the recent upward
trend in CD pricing. In particular, Sony,
WEA, and Disney have raised wholesale
and list prices on important titles in their
respective catalogs. As a result, many discs
we formerly sold at $13-$14.99 must now be
priced as high as $16.99 for us to maintain
even the most meager margin.

Mom-and-pop stores are struggling to
find ways to maintain a competitive edge
against increasingly monolithic chains. In
addition, the penetration of CD players into
the market is slowing. If the manufactur-
ers wish to reduce diversity in the market-
place by driving independent stores out of
business, and stagnate growth by pricing
consumers out of the market, then clearly
this pattern of higher pricing is the correct
strategy. If, however, they wish to encour-
age healthy competition and growth, these
price hikes should be re-examined.

Finally, it rankles me that CD price in-
creases are coming while costs are falling
due to the demise of the longbox.

Randy Anthony
Manager,

CD Of Austin
Austin, Texas

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries shouid be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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TAKE YOUR HEART ON A TRIP

THE GRAND TOUR The new album
Featuring the single "DON'T TAKE AWAY MY HEAVEN"

AARON NEVILLE

I7 !5 THE EXPERIENCE OF A LIFLTIME AND A RICHNESS

OF SOUL THAT PROPELS GRAMMY-WINNING VOCALIST AARON
MEVILLE THROUGH AN EXTRAGRDINARY JOURNEY TO THE
HIARY OF POP MUSIC. MIS NEW ALBUM THE GRAND TOUR. THE
FOLLOW-UP TO THE GOLD PLUS WARM YOUR HEART (WHICH
FAATURED THE TOP-TEN "EVERYBODY PLAYS THE FOOL"),
SWINDS NEVILLE CREATING MIS INIMITABLE MAGIC ON CLASSIC
3ONGS BY ARETHA FRANKLIN, BOB DYLAN, MARVIN GAYE,
GEORGE JONES AS 'NELL AS NEW COMPOSITIONS 8Y SOME

OF TODAY'S MOST GIFTED SONGWRITERS.

STREET DATE OF APRIL 20TH

I¥ SUPPORT OF THIS RELEASE: PRODUCED BY STEVE LINDSEY

EXECUTWE PRODUCER: DAVID ANDERLE
FIRST SINGLE "DON'T TAKE A'WAY MY HEAVEN"
DIRECTICON: BILL GRAHMAM MANAGEMENT

TO CHR & AC ON APRIL 7TH
VIDEO IN EARLY ROTATION ON VU'
EXTENSIVE NATIONAL AND REGIONAL TV APPEARANCES
€ 1993 AAM RECORDS, INC. ALL RIGHTS RESERVED.

4 WIDE ARRAY OF NATIONAL PRESS

WIDE RANGE OF P.O.P. AND DISPLAY MATERIALS
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Dion Has Her Day At The Junos

Bilingual Star Plays Host, Snares 4 Awards

B BY LARRY LeBLANC

TORONTO—As host, performer,
presenter, and recipient of four
awards, bilingual singer Celine Dion
dominated the Canadian recording
academy’s 22nd annual Juno Awards,
held here March 21 at the O’Keefe
Centre.

The 24-year-old Dion, who earned a
record-tying seven nominations in six
categories, won Junos for top female
vocalist; top single for “Beauty And
The Beast,” her duet with Peabo Bry-
son; best-selling Francophone album
for “Dion Chante Plamondon”; and
top dance recording for a club mix of
“Love Can Move Mountains.”

A day earlier, at an awards show
and luncheon sponsored by Canadian
trade The Record, Dion was present-

ed with Billboard’s annual award for
International Creative Achievement.
Billboard also honored manufacturer
Isidore Philosophe, president/CEO of
Cinram Ltd., with its award for Inter-
national Business Achievement.

Another Canadian songstress, k.d.
lang, was the night's other big win-
ner. Her “Ingenue” was honored as
top album, and she shared Junos for
songwriter of the year (with collabo-
rator Ben Mink) and producer of the
year for the songs “Constant Crav-
ing” and “The Mind Of Love” (with
Mink and Greg Penny).

“Other than the time I wore a wed-
ding dress [to a previous Juno show],
this is the most meaningful award I
have ever won,” lang told the audi-
ence after accepting her best-produc-
er Juno.

Music Business Urges Gongress
To Adapt Performance Right

B BY BILL HOLLAND

WASHINGTON, D.C.—For the first
time in 12 years, the U.S. record in-
dustry officially asked Congress
March 25 to create a performance
right in sound recordings, saying
near-future digital delivery systems
could severely hurt the industry un-
less there are copyright safeguards.

Industry executives testified at a
Congressional oversight hearing be-
fore the House Subcommittee on In-
tellecutal Property. Observers note
that a draft bill addressing perfor-
mance rights is expected to result
from the hearings.

Should such a bill be passed, U.S.
radio and satellite broadcasters with
digital audio services, along with ca-
ble audio and other pay-per-listen
companies, would have to pay a roy-
alty fee to record companies for per-
mission to broadcast or “distribute”
recordings.

Recording Industry Assn. of
America president Jay Berman told
lawmakers the industry will require
safeguards for the age of electronic
digital delivery.

The U.S. is one of few developed
countries without a performance
right in sound recording. When the
Copyright law was revised in 1972,
before the mass acceptance of cas-

sette recorders and CDs, broadcast-
ers convinced Congress the system of
free records for free airplay was a
fair tradeoff.

Broadcasters now pay annual fees
to songwriters and music publishers
through ASCAP, BMI, and the other
performing rights societies, and most
bristle at the thought of paying re-
cord companies.

At the hearing, Berman told Con-
gress that, unless the copyright law
is remedied before digital transmis-
sion systems begin bringing CD-qual-
ity music into the home, eroded store

(Continued on page 99)

The evening’s other multiple win-
ner was Leonard Cohen, who was
named top male vocalist and shared
the best-video award for “Closing
Time” with director Curtis Wehrfritz.
“Old men like to collect honors,” Co-
hen quipped backstage.

Taking up a big chunk of the 2Y,-
hour show, nationally televised by
CBC-TV, was the Juno Hall of Fame
induction of 47-year-old Anne Mur-
ray. The 20-minute segment included
live performances of her work by
Dion, Gordon Lightfoot, Rita Mac-
Neil, and Glen Campbell.

Despite not having a current label
deal, Murray, with 36 albums in her
Capitol catalog and with career sales
of more than 25 million units, re-
mains a towering force in the Canadi-
an music industry.

“It’s the most important Juno I've
ever received, but it won’t be the
last,” declared Murray, who has pre-
viously won 26 Junos, in a gracious
acceptance speech.

In other key Juno categories, Bare-
naked Ladies was named top group;
Quebec singer Julie Masse won as
most promising female vocalist; and
John Bottomley took home the award
for most promising male vocalist. In
the country categories, Michelle
Wright was named top female vocal-
ist, Gary Fjellgaard was named top
male vocalist, and Tracey Prescott &
Lonesome Daddy was named best
country group or duo.

This year’s show was musically
conservative and, at times, seemed
unfocused and erratically paced.
Highlights were Wright’s stunning
rendition of “Take It Like A Man”
and Cohen’s gruff-voiced ‘“Closing

(Continued on page 44)

Canada’s Celine Dion, center, shows off her 1993 Billboard International
Creative Achievement Award at The Record’s Music Industry Awards in Toronto.
With Dion are Billboard radio editor Phyilis Stark, left, and managing editor Ken
Schlager, who made the presentation. In photo below, Schlager and Larry
LeBlanc, Billboard’s Canadian editor, flank Billboard International Business
Achievement Award winner Isidore Philosophe, president/CEQ of Cinram Ltd.

Vid Stores In New Push For Minimum-Pricing Policy

B BY EARL PAIGE

LOS ANGELES—U.S. home video
retailers are urging manufacturers
to adopt minimum-advertised-price
programs as an answer to increasing
deep discounting on major sell-
through titles, such as Walt Disney’s
just-released “‘Pinocchio.”

“We don’t know exactly how bad
[‘Pinocchio’ discounting is] going to
be until the weekend papers hit,”
says Gary Ross, president of Sun-
coast Motion Picture Co. “We think

you're going to see $13.99,” adds
Ross, who points out that this price is
well below cost. Ross adds the low
price is “unfortunate because it puts
so much pressure on video specialty
stores and makes it so difficult for us
to satisfy our customers.” The title
was released March 24.

St. Louis wholesaler Larry De-
Vuono says the hit Disney title costs
Sight & Sound Distributors $14.99,
“and direct accounts will pay a little
more than that.”

Here in Los Angeles, Blockbuster

Laserdisc Distrih. Makes Deep Guts

This story was prepared by Seth
Goldstein in New York and Jim
McCullaugh, Earl Paige, and
Chris McGowan in Los Angeles

LOS ANGELES—Laserdiscs appear
to be spinning in place. Image Enter-
tainment’s March 22 announcement
that it i streamlining operations in
an effort to “return to profitability”
is indicative of the problems facing a
home entertainment format that has
failed to capture the fancy of the
American public in the nearly 15
years since its marketplace introduc-
tion in Atlanta.

Image, which claims a 35% share of
the laserdisc business and multiyear
distribution agreements with Disney,
FoxVideo, Playboy, and New Line,
among others, dismissed 17% of its

94-person workforce, including exec-
utive VP Lee Kasper, senior VP
Wendy Moss, and CFO Jerome Smo-
lar. New hires such as Mitchell Per-
liss, who joined less than two months
ago as sales promotion director, were
swept out as well.

Remaining high-level executives—
chairman Martin Greenwald, chief
administrative officer Cheryl Lee,
Jeff Framer, who is promoted to re-
place Smolar as CFO, senior VP of
operations David Borshell, and sales
and marketing senior VP Rick Lin-
ton—agreed to wage reductions.
Meanwhile, Image is working to re-
duce annual operating costs by $4.5
million and tighten its release sched-
ule to 35 from 45 discs a month. Big-
ger titles will receive more emphasis.

The changes come too late to affect

anticipated losses of $9 million on
sales of approximately $59 million for
the fiscal year, which ends March 31.
In fiscal 1992, Image had profits of
$516,206 and revenues of $59.1 mil-
lion, an improvement on cumulative
losses of nearly $2 million in 1991 and
1991.

Industry sources lay some of the
blame for Image’s roller-coaster re-
sults on hardware manufacturers
whose indifferent ad campaigns have
left “consumers confused as hell,”
says one. Except for Pioneer, which
has been the advertising wheelhorse
for years, there has been “a lack of
commitment to the market,” she
adds. “They’ve got to bite the bullet
and advertise the hardware. It has
never grabbed hold.” The installed

(Continued on page 95)

Entertainment stores are offering
the title at $17.95, which, with a $4
coupon Colgate rebate, brings it
down to $13.95.

Many retailers are able to offer
low-ball prices by purchasing copies
of hits such as “Pinocchio” at whole-
sale clubs outlets instead of from
home video distributors, according to
Joe Mazon, of Video Distributors of
Florida.

While wholesale price clubs do not
promote video in a marquee fashion
or via fliers to retailers, their activity

as distributors has “come to be a fea-
ture of the business,” says Mazon.
“The price points they [offer] cannot
be matched by their distributors,”
claims Mazon. “About the only area
where the distributor might play a
role is with credit terms. The dealer
has to weigh what benefit that is. If
the difference in price exceeds $1.50
and you’re buying more than 100
pieces, then you may want to save
the money and make the commit-
ment” to buy at one of the wholesale

(Continued on page 97)

@BY SETH GOLDSTEIN

NEW YORK—USA Today has lost
a potential advertiser. Because of
poor feedback from a single test
market, the National Assn. of Video
Distributors won’t be drumming up
studio support for a USA Today ad
campaign alerting consumers to the
fact that new rental titles are avail-
able in stores on Wednesdays, not
scattered throughout the week.
The shift of deliveries to mid-
week is supposed to reduce distrib-
utors’ UPS costs by taking advan-
tage of the economies of scale of a
single shipment. Retailers can de-

NAVD Kills Planned Ad Gampaign
After Lackluster Day-Date Test

vote less time to unpacking shelves,
and customers can rent the latest ar-
rivals on a weeknight, rather than
wait until the weekend when the hot-
test titles are often out of stock.
Suppliers, distributors, and the
Video Software Dealers Assn. gen-
erally agree on the benefits of a
common street date, but NAVD
wanted to get the point across regu-
larly in USA Today, a favorite vehi-
cle for home video because of its
large national circulation. To try
out its ideas and generate studio fi-
nancial backing for a national pro-
gram, NAVD selected Charleston,
(Continued on page 97)
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So Near, SoFar
(Musings for Miles)
featuring John Scofield,
Dave Holland & Al Foster
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—Rolling Stone
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Lush Life
The Music of Billy Strayhorn

"A major event.”
— Rolling Stone
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CGapitol Eliminates 36 Positions
Cuts Affect 2 Execs, Some Support Staff

This story was prepared by Chris
Morris in Los Angeles and Irv
Lichtman and Paul Verna in New
York.

LOS ANGELES—Citing its “busi-
ness needs,” Capitol Records elimi-
nated some 36 staffers in a round of
job cuts March 22-23.

The slashes took out mostly mid-
dle-management and support person-
nel in several departments, but two

executives—senior VP of A&R Si-
mon Potts and Atlanta-based VP of
black music promotion Keith Frye—
were among those leaving the compa-
ny.

The job cuts at the label, which has
thus far remained stable on the per-
sonnel side under president/CEO
Hale Milgrim, stunned many at Capi-
tol. But the eliminations were not
nearly as severe as the round of fir-
ings that claimed 140 people in De-

Gospel Artist, Executive
Frank Williams Dies At 45

@ BY LISA COLLINS

LOS ANGELES—Frank D. Wil-
liams, a top gospel producer, per-
former, and executive, died of acute
cardiorespiratory arrest March 22 in
Savannah, Ga. He was 45 and lived in
Jackson, Miss.

Williams was
national director
of Malaco Rec-
ords’ gospel divi-
sion and a key per-
former in two of
the label’s most
popular acts: the
Jackson Souther-
naires and the
Mississippi Mass Choir, which he
founded in 1989.

The Mississippi Mass Choir has
been dubbed “Frank Williams per-
sonified” and hailed by many as “one
of the greatest recording choirs in
gospel music history.” The group’s
phenomenal 1990 self-titled debut,
which topped Billboard’s gospel al-
bum chart for nearly 50 weeks, made
it gospel’s Cinderella success story.

Williams served as executive pro-
ducer and featured vocalist on each
of the group’s three albums, includ-

MCA’s Donnie Gohen
Dies In Plane Crash;
Two DJs Missing

@ BY CARRIE BORZILLO

WILLIAMS

LOS ANGELES—Donnie Cohen,
MCA Records’ national AC promo-
tion director, was killed in a March 16
plane crash off the coast of Carpin-
teria Beach, just south of Santa Bar-
bara, Calif. Five others believed to be
on the aircraft, including Las Vegas
radio personalities Steve Ortolano
and Diane Songer, were missing and
presumed dead.

Cohen, 32, was traveling in a rent-
ed six-seater Piper Seneca twin-en-
gine airplane with his girlfriend,
Shannin Schmidt. Also aboard the
plane were KRLV MD/midday jock
Ortolano, 32; KJUL morning jock and

(Continued on page 107)

ing an upcoming release, recorded
live in January, which features lead
vocals from Williams on four cuts.
The yet-untitled album has been slat-
ed as a second-quarter release by Ma-
laco, and will be available with a com-
panion video. The group’s current al-
bum, ‘“God Gets The Glory,” has
spent more than 70 weeks on Bill-
board’s Top Gospel Albums chart; it

(Continued on page 107)

Bonnie Bourne,
Leading Pub Exec,
Dies At Age 90

@ BY IRV LICHTMAN

NEW YORK—Bonnie Bourne, who
headed the evergreen-rich indepen-
dent music publisher Bourne Music
for more than 35 years until the late
’80s, died March 20 in New York after
a long illness at
the age of 90.

Bourne, a rare
female head of a
major publishing
operation, over-
saw a catalog with
dozens of stan-
dard copyrights.
They include “Bye
Bye Blues,” “Me
And My Shadow,” “That Old Gang
Of Mine,” “All Of Me,” and “Love
Letters In The Sand.” Also, the firm
publishes the scores of Walt Disney’s
“Snow White & The Seven Dwarfs,”
“Pinocchio,” and “Dumbo.” In anoth-
er film-associated relationship,
Bourne Music also publishes songs
penned by Charlie Chaplin for his
films, including “Smile” from “Mod-
ern Times” and ‘“‘Eternally,” the
theme from “Limelight.”

A revival last year of one of
Bourne’s standards, the 1951 Nat
King Cole hit by Irving Gordon, “Un-
forgettable,” sold in the millions as a
single by Natalie Cole. The song is
the title track of an album by Natalie
Cole in tribute to her father.

Under Bourne, the company,

(Continued on page 99)

BOURNE

cember 1991, after Capitol’s sister la-
bels Chrysalis, EMI, and SBK were
consolidated as the EMI Records
Group North America (Billboard,
Dec. 14, 1991).

In an official statement issued
March 21, the label said, “In anticipa-
tion of the beginning of its new finan-
cial year, Capitol Records has taken
the opportunity to review its organi-
zational structure, with the result be-
ing the elimination of positions. We
recognize that it is difficult under any
circumstances to undergo change,
but it was decided that, according to
our business needs, this move was
appropriate.”’

In an interview with Billboard,
Charles Koppelman, who takes over
as Capitol-EMI Music president/CEO

(Continued on page 95)

@ BY MIKE HENNESSEY
and DOMINIC PRIDE

PARIS—France’s mechanical
rights society SDRM says it will en-
ter a central European licensing
deal with Sony Music Entertain-
ment effective July 1. The arrange-
ment marks the first time that a
European rights society has public-
ly admitted offering rebate incen-
tives to a record company.

SDRM expects a final agreement
to be signed at the beginning of
April under which it will give Sony
a rebate for bringing an estimated
$80 million of licensing business to
the society.

Sony Sets Precedent
With European Pact

The pact ends months of specula-
tion over the deal, but fuels the
heated debate over the future of
central licensing in Europe. The de-
velopment means that the Europe-
an Music Rights Organization—the
joint venture planned by the UK.’s
Mechanical Copyright Protection
Society and the National Music
Publishers Assn. in the U.S.—will
have one less major record compa-
ny to which it will be able to license
repertoire.

If EMRO moves ahead with its
plans for a new central licensing
body, industry observers say it
would initially license repertoire to

(Continued on page 94)

Dynamic Duo. Warner/Chappell Music chairman/CEO Les Bider, center,
welcomes songwriter/producers L.A. Reid, left, and Daryl Simmons to the
fold. The songwriters signed separate long-term worldwide co-publishing
agreements with Warner/Chappell that include their back catalogs as well as
future material.

BDS Makes Euro
Debut In Dutch
Joint Venture

AMSTERDAM—Broadcast Data
Systems, the U.S. radio and TV air-
play monitoring service, has made its
debut in the European market via a
joint venture with Dutch perform-
ing/mechanical rights organization
BUMA/STEMRA.

The two companies have launched
Spot Track BV, which will use BDS’
airplay recognition technology to
gather and report data on the broad-
cast of commercials on radio, TV, and
cable outlets in the Netherlands. Sub-
scribing advertisers and agencies can
use the service to monitor competi-
tors’ advertising and for verification
of the broadeast of their own adver-
tisements.

In future, Spot Track plans to ex-
tend its 24-hour, continuous service
to monitoring airplay of recorded mu-

(Continued on page 107)

Jamaican Sound Systems Fall Silent

B BY MAUREEN SHERIDAN

KINGSTON, Jamaica—The city
where high-decibel dancehall ses-
sions usually rule the night has been
eerily silent since early March follow-
ing a decision by the Sound System
Assn. to suspend Jamaica’s popular
and powerful mobile discos in Kings-
ton until after the island’s Tuesday
(30) general election.

The decision was made “to protect
our fans” says Louise Frazier Ben-
nett, spokeswoman for SSA, the gov-
erning body for the musical events.
“We have halted all dances, particu-
larly in the violence-prone parts of
the city,” she says, adding that rural
dances, where partisan conflicts are
minimal, have not been affected.

The dances, or “sets,” are the most
influential music medium in Jamaica.

Their temporary cessation was or-
dered by SSA because, according to
Bennett, “in prior elections, politi-
cians have used the dances as scape-
goats for their own devious motives.”
Metromedia set operator Haldane
James says sound systems “attract
their biggest audiences in ghetto ar-
eas like Trenchtown, Dunkirk, Jones
Town, and Tivoli Gardens, each of
which has its own political loyalties.
When politics are not around, people
drink and dance together, but during
election time, the rival thing starts
up. These people take their politics so
seriously, we can’t take any
chances.” Adds Bennett, “In the last
election, people coming from political
meetings would come into dances and
start shooting up each other.”
Jamaica has a history of violent
elections, the record-holder being the

1980 election, which resulted in more
than 800 deaths and marked the end
of Michael Manley’s socialist (and Cu-
ban-leaning) government and the be-
ginning of the conservative years of
Edward Seaga. The two subsequent
elections, one of which returned
Seaga to power, and the other which
gave the government reins back to a
chastened and far more moderate
Manley, were less traumatic. Since
then, Manley has resigned, and
Prime Minister P.J. Patterson is run-
ning against Seaga.

Despite a skeptically received
pledge of peace by both political par-
ties and strong public support for
peaceful polls, the SSA says the pro-
liferation of guns in the dancehalls—
often fired skyward to “salute” fa-
vored artists—could, if manipulated

(Continued on page 102)
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MCA, Motown Reach Settlement

Boston Ventures Buys MCA'’s Label Share

B BY CRAIG ROSEN

LOS ANGELES—The MCA and Mo-
town labels have settled their nearly
2-year-old legal battle. As a result, in-
vestment firm Boston Ventures,
which already owns most of Motown,
will purchase MCA’s approximate
18% interest in Motown and the pend-
ing lawsuit between MCA and Poly-
Gram likely will be resolved.

The settlement was announced
March 23 in a one-paragraph press
release issued jointly by MCA and
Motown stating that “all claims al-
leged in the various lawsuits will be
dismissed.”

As part of the settlement, Motown,
MCA, and Boston Ventures have
agreed not to comment on the settle-
ment.

According to sources, the settle-
ment is significant because it cuts
Motown loose from ties to MCA. Bos-
ton Ventures’ plans to purchase

MCA'’s share of Motown will mean
the label once again will be owned by
nonwarring parties. Boston Ventures
already owns 70% of Motown. A part-
nership of Motown management and
artists own the other 12%.

- Losing Motown is a major blow to
MCA'’s Uni Distribution Corp., which
counts global expansion as a key
goal, and Motown’s deep and valu-
able catalog would likely further that
cause.

According to published reports,
Boston Ventures may have paid as
much as $60 million for MCA’s 18%
stake in Motown. But sources close
to the deal claim that figure is “wildly
inflated,” pointing out that Motown
founder Berry Gordy sold the labe],
which was once one of the largest
black-owned companies in the U.S.,
for $61 million in June 1988.

However, the subsequent sales of
Geffen Records, for approximately
$650 million, and of Virgin for $300

They Love Loveless. Sony Music Entertainment chairman Michael Schulhof,
center, and Sony Music Nashville president Roy Wunsch congratulate Patty
Loveless at a party at Spago in Los Angeles following her 90-minute concert at
The Roxy, which was broadcast by more than 190 radio stations. Loveless
performed five songs from her Epic debut album, “Only What | Feel,” including

the first single, “Blame It On Your Heart.”

BPI COMMUNICATIONS. Ted Greenwald
is appointed developments editor for
Musician magazine in New York. A
composer for television commercials,
he formerly was on staff at Key-
board magazine, and recently pub-
lished his fourth book, “The Musi-
cian’s Home Recording Guide.”

RECORD COMPANIES. Sony Music Inter-
national promotes Frank J. Welzer
to president, Latin America, in Mi-
ami; Hans Beugger to senior VP of
Latin American affairs in Rio de Ja-
neiro; and George Zamora to VP and
GM of Sony Discos in Miami. They
were, respectively, president of Sony
Discos, VP of Latin American opera-
tions for Sony Music International,
and VP of marketing for Sony Discos.

Paris Eley is promoted to senior
VP of marketing for Motown Rec-
ords in Los Angeles. He was senior
VP of R&B promotion.

Carol Wright is promoted to VP of

s 3 %
GREENWALD

WELZER

artist marketing for BMG Music Can-
ada in Toronto. She was director of
artist marketing.

Colin Reef is appointed VP of fi-
nance and operations at Epic Records
in New York. He was CFO at Virgin
Records America.

Bob Goldfarb is named GM of the
U.S. office of British classical label
Conifer Classics. He is based in New
York. He was director of operations
for Teldec.

Arthur Moorhead is promoted to
senior director of U.S. operations for
Teldec and Erato in New York. He

million, drove up the market value of
labels. The reported $60 million for
the 18% stake in Motown suggests
that the label is now worth close to
$300 million, which is in line with cur-
rent market prices.

The Motown-MCA battle dates
back to May 1991, when Motown
sued MCA over the handling of Mo-
town’s promotion and distribution.
The suit alleged MCA “has consis-
tently undermined the effort to re-
build Motown” (Billboard, May 25,
1991).

In response, MCA claimed Boston

(Continued on page 95)

B BY LARRY FLICK

NEW YORK—Rockers Aerosmith
and Chris Isaak are the top seeds in
a crowded pack of acts busting out
with new albums in April.

This month will also mark the
solo debut of ex-Motley Crue singer
Vince Neil, the unveiling of Bobby
Brown’s new Triple B custom label,
and the much-anticipated premiere
of former Jane’s Addiction leader
Perry Farrell’s new band, Porno For
Pyros. Other key acts with new re-

Aerosmith, Isaak Lead
Shower 0f New Albums

leases include Midnight Oil, Bryan
Ferry, and Diana Ross.

On the soundtrack front, two up-
coming films, “Indecent Proposal”
and “Who’s The Man,” are support-
ed by star-studded albums.

On April 20, Aerosmith ends a
four-year break from recording
with “Get A Grip.” This follow-up
to the quadruple-platinum “Pump”
is the band’s next-to-last album for
Geffen, before swinging over to
Sony. Produced by Bruce Fairbairn,

(Continued on page 97)

Island Trading Buys Gontrolling VJN Stake

Blackwell Firm Takes ‘Advisory’ Role At The Box

B BY DEBORAH RUSSELL

LOS ANGELES—Miami-based
Video Jukebox Network Inc.,
which operates the interactive mu-
sic video network The Box, has
agreed to sell a controlling equity
interest in the company to Island
Trading Co. Inc.

Under the agreement, which is
slated to be finalized within six
weeks, Island Trading will pay $7
million to VJN in exchange for 7
million shares of convertible com-
mon stock, with warrants to pur-
chase additional stock later. If the
deal closes, Island would own
about one third of VIN’s 21.3 mil-
lion outstanding shares of stock.

For a period of two years from
the closing of the deal, the shares
of convertible common stock is-
sued to Island Trading will have
super voting rights (or more than
one vote per share), which gives Is-
land Trading 51% voting control of
VJN. In addition, Island Trading
would be permitted to elect four
members to VIN’s seven-member
board of directors.

Island Trading is a wholly
owned subsidiary of Nassau, Ba-

WRIGHT

ELEY

was director of U.S. operations.

David Lawrence-Kuehn is named
co-director of national sales for Elek-
tra International Classics in Los An-
geles. He was Los Angeles field sales
manager for special products for
WEA Corp.

Lisa Millman is promoted to VP of
press and artist development for
Elektra Entertainment in Los Ange-
les. She was senior director of press
and artist development.

Julie Farman is promoted to se-
nior director of media relations, West
Coast, for Epic Records in Los Ange-

hamas-based Island International.
It is described as managing a num-
ber of interests identified with Is-
land Records chairman/CEO Chris
Blackwell. Island Trading and Is-
land International are not related
to Island Records and its music
publishing group of companies,
which are wholly owned subsidiar-
ies of PolyGram, N.V.

“Blackwell likely will serve as
an ‘adviser and visionary’ when Is-
land Trading takes over the opera-
tion,” says Andy Terentjev, a se-
nior executive at Island Trading
who is charged with handling the
VJN deal.

Blackwell has been “eyeing The
Box” for some 18 months, Terent-
jev says, and he is convinced that
with enough money and guidance
the interactive music video net-
work could be a leading cutting-
edge programmer.

“The Box is an important tool
for breaking new artists and has
carved out a niche as an alterna-
tive [programmer],” says Terent-
jev. “And Blackwell is known for
his attraction to the cutting edge.”

In the fourth quarter ended Dec.
31, 1992, the network reported an

EXECUTIVE TURNTABLE
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les. She was director of the West
Coast media department.

Al Pryor is appointed director of
A&R/marketing, jazz/progressive
music, West Coast, for Columbia
Records in Los Angeles. He was GM
of Gramavision Records.

Mercury Records in New York
names Lauren Murphy senior direc-
tor of media and artist relations and
Brian Samson national director of
marketing and promotions, rap and
alternative R&B. They were, respec-
tively, director of media artist rela-
tions for Mercury, and rap editor for

operating profit of $62,293 before
interest, depreciation, and other
nonoperating charges. That was
the first domestic operating profit
since the second quarter of 1991.
In 1991’s fourth quarter, VJN
posted an operating loss of
$201,988 (Billboard, Feb. 27).
Island Trading hopes to develop
revenue sources for VIN beyond
advertising and paid viewer re-
quests, says Terentjev. A key pri-
ority is to invest in new technolo-
gies to expand the business. Direct
marketing of products also is an
area to be explored, he says. There
are no major staffing changes
planned, according to Terentjev.
Island Trading also is interested
in exploiting the network’s ability
to generate research data for a va-
riety of marketing purposes.
Terentjev says Island Trading
aggressively will market the net-
work to cable operators, and says
he is spending the majority of the
due diligence period visiting cable
operators around the country.
“VJN has been undercapitalized
and hasn’t had the funds to market
the network properly,” says Ter-
(Continued on page 102)
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Gavin Report.

Sue Yeruski is promoted to inter-
national marketing director for A&M
Records in Los Angeles. She was in-
ternational marketing manager.

Kay Smith is promoted to director
of A&R administration for Sony Mu-
sic Nashville. She was associate di-
rector of A&R.

DISTRIBUTION. Jim McKenna is named
director of national field sales for
Sparrow Distribution in Nashville.
He was regional sales manager for
the Benson Music Group.
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1991

Command Performance.

THE EVENT:

March, 1993 - The National Association of Recording Merchandisers annual NARM Awards Banquet.

THE ATTENDEES:

Over 3,000 independent retailers, chains, rackjobbers, one stops, distributors and manufacturers.

THE NOMINEES:
Valley Record Distributors, Abbey Road Distributors, Universal Record Distributors, Unique Music Corp., RTl and CD One Stop.

THE WINNER:
CD One Stop - two years in a row!

THE OTHER WINNER:

You, the independent retailer, who through your affiliation with CD One Stop have been able to consistently out-perform
your competitors year in and year out. Isn’t that what it's all about?

OUR FUTURE:

The computerization of independent retail. CD One Stop is now offering you, the independent retailer a $5000 incentive package to be used towards
computerizing your store. Now is the time to join the growing ranks of CD One Stop/SoundScan Reporters. The information you report will be used in
establishing the weekly chart rankings that appear in Billboard Magazine. Retailers who are already computerized can also cash in on the incentive
program. For more information, call the CD One Stop/SoundScan Reporter's Hotline at 800-388-8889, extension 457.

13 Francis J. Clarke Circle, Bethel CT 06801 -« 800-388-8889 + FAX: 203-798-8852
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Isaak’s Heart Is In ‘San Francisco’
April Release Looks At Love, Romance

B BY MELINDA NEWMAN

NEW YORK—*I love the idea of peo-
ple who are misfits, people who have
their own fashion: They're wearing the
wrong color hellbottoms, their girl-
friend has the wrong hanstyle, but the
guy’s going, ‘Dig me. 'm with Marilyn
Monroe,” and she’s going, ‘I'm with
Tony Curtis.””

The romantic notion of people who
don’t quite {it in yet still find happiness
runs throughout Chris Isaak’s new al-
bum, “San Francisco Days.”

On “Two Hearts,” he breaks into fal-
setto when declaring his love for some-
one whose aching heart needs another
to help lift it; on “New Girl,” he recalls
seeing an old friend on the street, and
sings: “The last time I saw him, he was
laughing, she was by his side.”

Though there are optimistic lyrics on
“San Francisco Days,” by no means
does every song have a happy ending.

There are ringing guitars that go tfrom
upbeat to unbearably lonesome while
supporting Isaak's expressive voeals,
which move from cautious joy to haunt-
ing heartbreak within seconds.

And, should anyone question
whether Isaak’s days as a loner are be-
hind him, he ends the album with the

i3
o

CHRIS ISAAK

Hot Pursuit: Mercury Planning
Colorful Mktg. For Label Debut

B BY CRAIG ROSEN

LOS ANGELES—The Pursuit Of
Happiness has been the subject of
many novel marketing plans. Its
former label, Chrysalis, released
“Love Junk,” the band’s 19588 debut
album, on DAT, and later a single
was issued on eight-track tape.

For “The Downward Road,” re-
leased March 23, Mercury will at-
tempt to take advantage of the
world without longboxes by offering
the CD and cassette with four ditfer-
ent colored covers.

“We feel that the album will defi-
nitely stick out and that will give the
release a little bit of an edge at a

Abbott.

time when there will be tlux at re-
tail,” sayvs Josh Zieman, director of
marketing at Mercury.

TPOH {ront man Moe Berg is all
for anything that will help his music
get heard. Aside from the innovative
promotional material, the Toronto-
based TPOH is best-known for the
1986 independent single “I'm An
Adult Now,” which was rereleased
on “Love Junk” and became an al-
bum- and modern-rock hit in late
19%8.

Yet to some, “I'm An Adult Now”
was a novelty song and TPOH a nov-
elty act.

“‘I'm An Adult Now’ got us in the

(Continned on puge 16)

THE PURSUIT OF HAPPINESS: Brad Barker, Dave Gilby, Moe Berg, and Kris

Joe Lovano

SHURE

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS
...WORLDWIDE

definitive cover of' Neil Diumond’s “Sol-
itary Man.”

“Anybody who rthymes ‘paper ring’
with ‘part-time thing’ is technically a
genius,” Isaak says. “Plus, just the fact
that I did a Neil Diamond song is going
to make my mom have more respect
for me.”

The follow-up to 1989’s platinum-
certified “Heart Shaped World,” which
spawned the giant hit “Wicked Gume,”
is due April 13 from Reprise/WB.

(Continned on page 16)

Feels Like Success. Buddy Guy, left, celebrates the release of his new Silvertone
album, “Feels Like Rain,” with John Porter, center, and Travis Tritt.

The Beal was written this week y Melindu Newman and
Chris Morvis in Austin, Texas.

NOT ONLY DID the South By Southwest Music & Me-
dia Conference pump an estimated $4.5 million into the
Austin economy, but the March 17-20 event lined the
streets with A&R reps, journalists, and just plain old musice
fans in town to hear more than 400 bands. The event has
become so popular that several types we ran into were tak-
ing vacation days to attend the festival. Now that's saving
something ... Among the highlights: A&R execs were
among those trving to squeeze into

ASCAP’s showcase at The Steam-

Texas Becomes A Many-Star State
During Austin’s SXSW Music Meet

bers . .. Expatriate-turned-Parisian Elliott Murphy made
4 rare stateside appearance with an exhilarating solo
acoustic set at The Ritz, preparing fans for the Razor &
Tie and Dejadise reissues of his *70s recordings . ..
Though the c¢rowd was definitely there to see Paul Kelly,
the 311 Club’s “Melbourne Shuftle” evening highlighting
Aussie acts greatly benefited from a rocking performance
by Deborah Conway, whose songs were the perfect blend
of pop and grit .. . At her Chances show, Heyday Records
artist Barbara Manning proved folk music can be sensi-
tive and steely at the same time; accompanied by a second

guitarist, the San Francisco singer/

songwriter wooed the crowd with

boat 1o catch Six Is Nine, a high-
voltage hard-rock band from Austin
featuring former Dokken guitarist
Billy White ... Athens, Ga.'s Five-
Eight amazed a crowd of thunder-
struck spectators with a high-inten-
sity set at the Jelly Club. The trio's
singer/guitarist, Mike Mantione,

her disarming on-stage manner and
an impressive set of original mate-
rial ... On the blues front, Oxford,
Miss., singer/guitarist R.L. Burn-
side played a gripping show at
Antone’s. Burnside, who records for
Oxford’s Fat IPossum Records, is
an amazing throwback to the high-

writhed his way through a musical
psychodrama, which continued even
alter the fire marshals shut down
the show. On the same bill, Athens homeboys and Sky Rec-
ords label mates the Vigilantes Of Love. fronted by
singer Bill Mallonee, seived their ouwn adept set of me-
lodic vet highly potent, personal songs ... Los Angeles’
Continental Drifters. a hometown mainstay that seldom
tours, delivered a sensational performance at Liberty
Lunch, conjuring up memories of the Band in its hevday.
The as-vet unsigned group (although rumors abound that
Warner Bros. is interested) features Peter Holsapple and
the Psycho Sisters (aka Susan Cowsill and ex-Bangle
Vicki Peterson). The Sisters also supplied vocals at (iant
Sand’s Acropolis show; the Tucson, Ariz., band’s singer/
guitarist, Howe Gelb, offered a bracing example of his
Neil Young-derived modern rock, currently heard on the
group’s Restless album “Center Of The Universe” ...
Tish Hinojosa proved « crowd favorite with her wondertful
country-roots rock at Rounder Records’ dinner and show-
case at La Zona Rosa. Label mate and ultimate party band
Brave Combo had attendees dancing under the stars later
on with its musical hybrid combining Tex-Mex, polka, reg-
gae, and just about evervthing else ... The buzz was on
Dallas alternative, grungy band Tripping Daisy, which
just signed with Islund Records. Though it is officially off
the bidding block, the group’s multimedia show was packed
with industry-ites eager to see what thev'd missed . .. De-
spite theatening skies, fans stood with their noses pressed
to the glass to get a glimpse of Robyn Hitchcock perform-
ing an in-store at Waterloo Records. Hitcheock was accom-
panied by Jules Shear and R.E.M.’s Mike Mills, and the
set included numbers trom his new A&M release, “Re-
spect” . .. Despite a downpour, Hollywood Records singer
D.D. Wood pluckily showed off fine voculs recalling both
Kirsty MacColl and Mary-Chapin Carpenter during La
Zona Rosa’s gig ... Former Twang Twang Shock-A-
Boom leader David Garza wowed the Liberty Lunch
erowd with his guitar-playing and versatility, running
through « set including pop, rock, country, and blues num-

intensity Delta style of Robert

Johnson, in a solo electric style . ..

BE \‘I:M
The Grey Ghost rolled out a set of

barrelhouse piano funk at a Continental Club show featur-
ing Spindletop Records artists. The Ghost’s old-timey
keybouardisms were accompanied by a band of such local
lights as the Bad Livers’ banjoist Danny Barnes and sax-
ophonist Mark Kazanoff ... Lisa Mednick, one ot the
ever-growing crop of outstanding Austin-based female vo-
calists, showed off fine singing chops at Liberty Lunch,
backed by a bund ineluding brilliant singer/songwriter Da-
vid Halley on guitar and perennial hass favorite Sarah
Brown ... At a special dinner/showcase at the historic lo-
cal restaurant Threuadgill’s, Carlene Carter performed a
showcase previewing material from her upcoming Giant
album, “Little Love Letters.” Accompanied by Desert
Rose Band guitarist John Jorgenson, Carter charmed a
packed crowd of journalists with a short set including a de-
lightful ballad, “Unbreakable Heart,” penned by Benmont
Tench of Tom Petty’s Heartbreakers . . . Concurrent with
SXSW, Jimmie Dale Gilmore threw a party of his own
at the old Western swing joint the Broken Spoke. The
night included a reunion with Gilmore’s former Flat-
landers colleagues Joe Ely and Butch Hancock, and a
short but warm, and warmly received, set by soul titan
Arthur Alexander, who hadn’t played in public in more
than 15 vears.

SXSW NEWS: Aside from great music, schmoozing
abounded in Austin. Among the news gathered: More than
25,000 tickets for the Lollapalooza *93 July 3 show at Chi-
cago’s The World amphitheater were snatched up last week-
end before the lineup has even been announced . . . It looks
like the death knell has been sounded for Atlanta’s New
South conference, savs one of the event’s organizers, Indigo
Girls manager Russell Carter. However, Kelley Cox, for-
merly of Moist Records, savs he and Sky Records publicist
Michelle Roche are trving to put together a smaller conter-
ence concentrating on fow clubs in the city’s Five Points
section, with area jowrnalists picking the showcasing bands.
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You’re HIV Positive

NOW
"WHAT?  Lligbeat

You Are NOT Alone. e S

FIGHTS
AIDS

e LIFEbeat is the music industry not-for-profit AIDS
Awareness & Resource organisation.

e LIFEbeat can provide you with doctor referrals, the
latest medical information, or put you in touch with your local
AIDS service provider.

e LIFEbeat raises money through music industry
initiatives and distributes these funds to existing AIDS
service organisations and people with AIDS within our industry.

e LIFEbeat - No lectures. Just confidential help.

If you need us, call
1 -800 - AIDS - 411

THE
MUSIC
INDUSTRY

heat| B
AIDS

AIDS isn’t over for anyone until it’s over for everyone.

For information: LIFEbeat at (212) 245-3240, or write 810 Seventh Ave., 8th Floor, New York, NY 10019
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A never before released
musical event . . .

Captures the magic effusion of

VANGELIS

In synergy with NEURONIUM

IN LONDON

Complimentary photo inside each CD

! NeunoniulM & VANGELIS

Contact:

Canada & Worldwide

Chacra Alternative Music Inc.
3155 Halpern Sireer

St. Laurent. Quebee

Canada. 14S 1PS

Tel.: (514) 335-0245

Fax: (514) 335-5037
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IN_ l‘()Nl)()N The Direct Co.

IN LONDON Box 327. Bousford, CT 06404

IN LONDON Tel: 800 - 788-6543
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Congratulations,

ERIC
CLAPTON

1992 GRAMMY*®
AWARD

RECORD OF THE YEAR
ALBUM OF THE YEAR
SONG OF THE YEAR
BEST POP VOCAL
PERFORMANCE,
MALE
BEST ROCK VOCAL
PERFORMANCE,
MALE
BEST ROCK
SONG
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RADIO CITY MUSIC HALL PRODUCTIONS

Special Events ¢ Television » Concerts ¢ Theatricals » Corporate Events ¢ Sponsorships

Austin Music Awards Kick 0ff 7th SXSW

Jo Carol Pierce, Arc Angels Take The Spotlight

W BY JOHN T. DAVIS

AUSTIN, Texas—Jo Carol Pierce, a
West Texas-born actress, playwright,
and songwriter who was virtually un-
known to the Austin music community
a year ago, was a big winner at the 11th
annual Austin Music Awards.

The awards, voted on by readers of
the weekly Austin Chronicle, were pres-
ented March 17 at Palmer Auditorium
here. The event, which also featured
performances by a number of bands,
kicked off the seventh installment of the
South By Southwest Music and Media
Conference, held March 17-21 here.

Pierce’s honors, which included al-
bum of the year and songwriter of the
year, come via “Across The Great Di-
vide,” a 19-song CD compilation on the
Dejadise label. The CD features per-
formances of Pierce’s songs by a genre-
busting collection of artists, including
Joe Ely, Jimmie Dale Gilmore, Terry
Allen, Psychomotor, and others. The al-
bum’s producers, Troy Campbell and
Michael Hall, were awarded best-pro-
ducer honors, and the album was also
cited for best sleeve art.

The Arc Angels, a quartet that mixes
savvy veterans (drummer Chris Layton
and bassist Tommy Shannon) and
young guns (guitarists Doyle Bramhall
Jr. and Charlie Sexton) were the night’s
other major honoree. Their debut album
on Geffen, “Arc Angels,” yielded the
single of the year (“Sweet Nadine”) and
best video (“Living In A Dream”). The
band itself was voted band of the year,
and split the best-rock-band award in a
tie with Soul Hat.

Hall of Fame inductees included DJ/
minister/blues pianist Lavada “Dr.
Hepeat” Durst, singer/songwriter Lyle
Lovett, and blues guitarist Derek
O’Brien.

The evening also featured live per-
formances by an array of musicians
ranging from octogenarian barrelhouse
pianist Roosevelt “The Grey Ghost”
Williams to P, a one-shot collaboration
between Austin band leader/songwriter
Bill Carter, Gibby Haynes of the
Butthole Surfers, and actor Johnny
Depp. Other performers included Ale-
jandro Escovedo, Lucinda Williams,
Soul Hat, Pierce with the band Loose
Diamonds, and a rare four-song set by
psychedelic music pioneer and 13th
Floor Elevators band leader Roky
Erickson.

Following is a list of major awards:

Album of the year: “Across The
Great Divide,” Jo Carol Piercefvarious
artists.

Song of the year: “Help, I'm White
And I Can't Get Down,” by R. Ball and
C. Gregory (as performed by the Geez-
inslaws).

Single of the year: “Sweet Nadine,”
Arc Angels.

Songwriter of the year: Jo Carol
Pierce.

Musician of the year: Alejandro
Escovedo.

Band of the year: Arc Angels.

Best female vocalist: Lucinda Wil-
liams.

Best male vocalist: Malford Milli-
gan.
Best rock band: (tie) Arc Angels,
Soul Hat.

Best new band: Storyville.

Best pop band: The Duckhills.

Best producer: Troy Campbell and

Michael Hall, “Across The Great Di-
vide.”

Best metal/hardcore: Pariah.

Best roots band: Two Hoots & A
Holler.

Best avant-garde band: Shoulders.

Best cover band: The Atlantics.

Best country band: Don Walser &
the Pure Texas Band.

Best blues band: W.C. Clark.

Best soul band: The Atlantics.

Best rap band: Retarted EIf.

Best funk band: Joe Rockhead.

Best reggae band: House In Orbit.

Best Tejano band: Texas Tornados.

Best folk: Tish Hinojosa.

Best jazz: Native Sun.

Best video: “Living In A Dream,”
Arc Angels.

Best none of the above: Bad Livers.

Best sleeve art: “Across The Great
Divide.”

Best EP: “Blue Days, Black Nights,”

Loose Diamonds.

Best tape: “Wild Tonight,” Natalie
Zoe.

Acoustic guitar: Rich Brotherton.

Electric guitar: Eric Johnson.

Bass: Sarah Brown.

Drums: Barry “Frosty” Smith.

Keyboards: Reese Wynans.

Horns: Tomas Ramirez.

Strings: Danny Levin.

Miscellaneous instrument: Danny
Barnes (banjo).

Best club (tie): Liberty Lunch, La
Zona Rosa.

Best dance club: The Acropolis.

Best touring band: U2.

Best radio DJ: Jody Denberg.

Best radio station: KGSR-FM.

Best TV show: “Austin City Limits.”

Best journalist: Don McLeese.

Best record store: Waterloo Rec-
ords.

Best music store: Strait Music.

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Capital Centre March 16- $1,264 875 50,599 Metropolitan
Landover, Md. 18 $25 three Entertainment
sellouts Cellar Door
Concerts Of 0.C.
GRATEFUL DEAD Arena, The March 20- $1,153.999 47,102 Metropolitan
Omni 2 $24.50 three Entertainment
Atlanta sellouts Alex Cooley
Peter Conlon
Presents
PAUL MCCARTNEY Sydney March 16- $1,150,433 27.880 Paul Dainty Corp.
Entertainment 17.20 (31,631,820 30,000,
Centre Australian) three
Sydney $61.60 shows,
two
sellouts
NEiL DIAMOND Hilton Coliseum March 12- $722,500 28,300 Ogden Presents
lowa State 13 $25 two
Univ., Ames seliouts
Ames, lowa
EMERSON, LAKE & PALMER National March.19- $483219 14,941 Ogden Presents
Auditorium 20 (1,502,328 19,804, Ocesa
Mexico City Mexican pesos) two shows
$50.79/ $19.04
NEIL DIAMOND St. Louis Arena March 10 $464,675 18,587 Ogden Presents
St. Louis $25 sellout
GUNS N’ ROSES Fargodome March 21 $402,698 17,701 lam Prods.
BRIAN MAY BAND Fargo, N.O. $2275 . settout
GUNS ¥’ ROSES Carver Hawkeye March 20 $343,283 15,257 Jam Prods.
BRIAN MAY BAND Arena $22.50 sellout
Univ. of lowa
lowa City
GUNS N’ ROSES Boston Garden March 17 $336.125 13,445 Don Law Co.
BRIAN MAY BAND Boston $25 sellout
KENNY G The Summit March 19 $310,855 12,378 Beaver Prods.
Houston $40/ 330/ sellout
$22.50
Copyrighted and compiled by Amusement Business, a publication of BP| Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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One Year + 36 Candles

HOT BIRTHDAY GREETINGS:
John McKellen has spent 35 years
at MCA Music, the last year of
whieh as president. From a business
point of view, McKellen currently
has 36 candles on his birthday cake,
representing the most songs to ap-
pear on the charts at one time in the
company’s history—17 songs are on
the Hot 100 Singles chart and 19 are
on the Hot R&B Singles chart. Most
of the copyrights appear in the top
40 on songs performed by such acts
as Jade, Shai, Bobby Brown, Mary
J. Blige, TL.C, and Madonna.
Looking at

Add Up To Big MCA Year

“Livin’ On The Edge,” by newly
signed writer Mark Hudson.

RUNNING WITH IT: As noted
above, MCA Music's success in-
cludes a half-share interest, with
Peermusic, in Oscar-nominee “Run
To You.” The song was penned by
Long Island, N.Y.-natives lyricist
Allan Rich (MCA Music) and com-
poser Jud Friedman (Peermusic).
As first-time Oscar nominees, the
team has achieved this distinction
with their first film entry. In an in-
teresting promotional ploy, Oscar

voters were

this success in
another way,
MCA has
claimed an in-
terest in at
least one song
in the top 10

WIII'IIS&MIISII}

sent copies of
the song on
inexpensive,
one-play-only
cassette play-
ers. Rich
started out

on both the
Hot 100 and
Hot R&B Singles charts each week
for the past six months. The unit
sales picture is equally bright.
There are a total of six Recording
Industry Assn. of America certi-
fied singles, two of them platinum.
The platinum entries are “Jump” by
House Of Pain and “If I Ever Fall
In Love” by Shai; the gold entries
are “Erotica” by Madonna; “Real
Love” by Blige, “I'd Die Without
You” by P.M. Dawn, and “Love Is
On The Way” by Saigon Kick. Also,
MCA had five No. 1 country singles
in 1992, and 1993 already shows
back-to-back No. 1 singles by
Randy Travis and Doug Stone.

From a writer standpoint, McKel-
len looks with gratification on the
fact that both veteran and newly
signed writers are contributing to
the chart surge. The veterans in-
clude Lotti Golden and the team of
Mark Rooney and Mark Morales;
among the newcomers are Kevin
Wales, Vassal Benford, Gary
Burr, and Shep Pettibone.

That many of MCA Music’s cur-
rent successes are from the R&B
area doesn’t suprise McKellen,
since the publisher has long had a
strong R&B presence. “The main-
stream popularity of R&B music
coupled with our vigorous involve-
ment in sampling has certainly ben-
efitted our position in the market-
place.”

Feature films are also part of the
success story, with MCA Music hav-
ing rights to the Oscar-nominated
“Run To You,” Whitney Houston’s
next single from “The Bodyguard,
and Jeremy Jordan’s top 20 from
the “Beverly Hills, 90210” sound-
track. MCA also has three songs on
the soundtrack from “CB4” and
tracks on “Boomerang,” “Sister
Act,” and “Honeymoon In Vegas.”

MCA'’s international catalog con-
tributes hits from P.M. Dawn’s
“Looking Through Patient Eyes”
and “So Close,” the U.S. debut from
U.K. singer Dina Carroll.

Coming up, MCA Music will pub-
lish three songs on the new Aero-
smith album, including first single,

by Irv Lichtman

working part-
time as a shoe
salesman in Venice, Calif., and
Friedman is a Yale undergrad and
Harvard Law School graduate.
Their collaborations, however, are
well established on recordings, with
covers by Barry Manilow, Patti
LaBelle, Natalie Cole, Gladys
Knight, and James Ingram—he
did the Grammy-nominated hit “I
Don’t Have The Heart”—and cur-
rent and upcoming releases by Ray
Charles, Oleta Adams, Dave Koz,
Joey Lawrence, Chris Walker,
Melissa Manchester, Chante
Moore, Sheena Easton, Miki
Howard, and Dolly Parton.

A few years back, Rich could be
seen opening at New York clubs for
a classy singer by the name of Cissy
Houston, the mother of Whitney.

THE PHOTO: For the week of
Sept. 24, there is a magnificent color
shot of a ballet scene from the orig-
inal 1943 production of Rodgers &
Hammerstein’s “Oklahoma!”
There it is, all the youthful exuber-
ance and joy of the musical theater
in Technicolor-like splendor. The
photo is reproduced in the cheerful
new ‘“Rodgers & Hammerstein
Birthday Book™ (Harry N. Abrams,
$14.95), compiled with no specific
year in mind by Bert Fink, who
works at the Rodgers & Hammer-
stein Organization. For the sound of
R&H in this year of “Oklahomal’s”
50th anniversary, there are also
some 21 CD reissues of works fea-
turing Rodgers melodies and lyries
by Hammerstein, Larry Hart, Ste-
phen Sondheim, Martin Charnin,
and even Rodgers himself (on “No
Strings”).

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications Inc.:
1. The Bodyguard, Original Sound-
track

2. New Phil Collins Deluxe Anthol-
ogy

3. Tony Bennett, Perfectly Frank
4. Megadeth, Countdown To Ex-
tinction

5. Eagles Complete.

ARTISTS IN CONCERT

THE CHIEFTAINS
Carnegie Hall, New York

THE CHIEFTAINS’ March 17 St.
Patrick’s Day Carnegie Hall concert
was a collaboration, all right, but
quite different from the 30-year-old
traditional Irish group’s recent
Grammy-winning albums with
Roger Daltrey and a spate of Nash-
ville country stars. Supporting the
new RCA Victor release “The Celtic
Harp,” the Chieftains brought along
the 25-piece Belfast Harp Orches-
tra, which guests on the band’s new
tribute to legendary Irish harpist
Edward Bunting.

Bunting enlisted 10 fellow mas-
ters at a 1792 Belfast festival aimed
at preserving harp music, but he
needn’t have worried—the thicket

of Irish harps on the Chieftains’
stage certified that two centuries
later, Bunting’s collected repertoire
remains. Then again, the Chieftains’
lineup—fiddlers Martin Fay and
Sean Keane, bodhran drummer/vo-
calist Kevin Conneff, flautist Matt
Molloy, uilleann piper/tin whistler
Paddy Moloney, and harpist/key-
boardist Derek Bell—huas long ad-
vanced harp music within the
group’s breathtaking ensemble con-
text.

The evening’s first half featured
the Chieftains alone, with intermit-
tent visual assists by champion
dancers Kelly Anne O’Sullivan and
John Jennings. After the opening
air “The Coolin” gave room for each
Chieftain to strut his instrumental
stuff, the group typically focused on

pieces that strung together the vari-
ous Irish dance modes, like putting
a jig into their cover of “Heartbreak
Hotel,” then tacking on a couple of
reels to “The Tennessee Stud” and
“The Arkansas Traveler.” Mean-
while, Carnegie Hall, with its in-
credible clean sound quality unen-
vumbered except for the uncurrent
of unanimous toe-tapping, could
have been built for the Chieftains.
This portion was also marked by
Conneff’s a cappella story song
“North America,” the Chieftains’
theme for the movie “Far And
Away,” and a medley of tunes by the
great 18th century itinerant harper/
composer Carolan. After intermis-
sion, the Belfast Harp Orchestra
delved deeper into the Carolan cata-
log, “jamming” at the end with the
Chieftains on the “Celtic Harp”
(Continued on next page)
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This spotlight is a special tribute to music
publishing, a crucial cornerstone of our industry, as well

as an indepth overview of this international arena.
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¢ The International Copyright Story
e Top Songwriter charts ( includes coverage of

pop, R&B, and country)
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ISAAK’S HEART IS IN ‘SAN FRANCISCO’

(Continued from page 12)

“Wicked Game” and its sensual
vidzo paved the way for many imita-
tors, especially in television advertis-
ing. However, Isaak missed all of the
excitement. “At the height of when all
that was happening, I was in that weird
isolation called a tour bus, watching
Foghorn Leghorn cartoons with a
bunch of other itinerant musicians,” he
recalls. “I heard people were using it,
but I knew I hadn't licensed it, so it was
kind of nice to have someone stealing
from me because I've stolen so much
from other people.”

Isaak conjures up images of “The
Wizard Of Oz” as he describes his rou-
tine for writing and recording “San

|
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HCTORS
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3 OR 4 PIECE WESTERN STYLE BAND

CONTRCT:
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U.S.A.: The Direct Co
Box 327 Botsford, CT, 06404
Tel.:(800) 788-6543

ot

NAIRD

Francisco Days.” “I'd ride my old
Schwinn to the studio, but instead of a
little dog in the basket, I'd have my
guitar.”

He reunited with longtime producer
Erik Jacobson to record the project.
“Erik is a total partner,” Isaak says.
“He’s very responsible for the sound in
a lot of ways. He makes sure the songs
are in tune, on time, and not muddy at
the bottom.”

In addition to working with his band,
the Silvertones, Isaak also brought in
a few studio guests to play with him,
including guitar whiz Danny Gatton. “I
looked over at him one day and he’s
taking his own guitars apart. He’s like
the guys who have the hottest cars in
town, they’re thinking, ‘It’s perfect, but
I can get a little more out of this.” He's
a hot-rod guitar player and he can’t
slow down. It’s like the guitar is built
for 10 fingers and two hands, and he’s
got three hands and 17 fingers.”

Also featured are Johnny Reno on
sax and Jimmy Pugh on a B3 organ
that crops up all over the place. “The
organ is the king of instruments,”
Isaak says reverentially. “Instead of al-
lowing the organ to just be in the back-
ground, I brought it in first [and then]
I'd be like, ‘Christ, why do I have to put
a guitar with it?"”

Isaak finished the album last Sep-
tember. “I left the next morning at 6
am. for Katmandu [to film Bernardo
Bertolucei’s “Little Buddha”}, and
called the label and told them I left the
tape in a red box on the shelf.”

Once filming was completed, Isaak
returned in time to direct the video for
first single “Can’t Do A Thing To Stop
Me.” “I directed it not because I'm tal-
ented, but because I work cheap and
my schedule is always open for me. You
call directors and they’ll say they can
do it next March. I was really under
the gun this time.”

While Isaak takes an active interest
in how Reprise handles his record, he
pretty much leaves the noncreative de-
cisions to the label. “One way I work
well with a record company is I never
want them to tell me, ‘We think you
should sing like this’ and I don’t tell
them that a certain song should be the
single for the 17-to-20-year-old market
in Kansas. I'm kind of harebrained
when it comes to picking singles.”

Next up is a long tour that begins
this summer. Though Isaak’s loopy
sense of humor often has the audience
cracking up between the songs, he
takes performing very seriously. “My
work is done before I get out there. I
rehearse the band, I never miss sound-
checks—we do them long and hard—I
make every one get dressed and when
we go out there, I believe in being to-
tally prepared. It’s like once we hit the
stage, the work’s all done; now we can
play.”

With the next several months al-
ready mapped out, Isaak is thinking
ahead to what he’ll record next.
“Though I don’t think I'd do a country
album next, I'm sure I'm going to even-
tually do one. Erik and I are always
talking about what country songs we
like and the band is always doing Jim
Reeves and Lefty Frizell tunes,” he
says. “I'd also like to make a Hawaiian
record, but it’s not like what I'm doing
isn’t expressing myself because all
those other things are already in there.
We call it pop and that allows me to
kind of mix it all up.”

THEY RE
FLAYING
MY SONG

Ugly Kid Joe’s
hard-rocking
put-down
“Everything
About You” took
MTV by storm last
year. Lately, the
band has been

turning heads. -
with its hit cover
of Harry Chapin’s
“Cat’s In The
Cradle.”

Edited By Peter Cromin

The decision to record “Cat’s In The Cradle”
may have come as a surprise to many fans, but
to Ugly Kid Joe singer Whitfield Crane and gui-
tarist Klaus Eichstadt, it mdde perfect sense.

“It’s a universal story, and there’s a genera-
tion of people who haven’t heard it,” Crane
says. “I've always loved
‘Cat’s In The Cradle,’ and 1
think anyone can put it into
his own life seenario.” ,

“Actually, it's one of the '
first songs we ever did,”
says Eichstadt. “Before*
Ugly Kid Joe there was a
band that [drummer] Mark
[Davis} and-Whit were in,
and they used to cover it.
‘When we got this band together, we learned it
right away just to have it in our repertoire. It's
also the first song that Whit can remember lis-
tening to and actually remembering the lyries
to. He’s known it since he was a kid. And both
‘Whit,and Mark can relate to it an awful lot be-
cause both of them haven’t seen their dad for
10 or 15 years. I guess if you've heard ‘Every-
thing About You’ or ‘Neighbor’ or seen our vid-
e0s, it’s very different. But to us it’s not weird
because we've been playing it so long. Besides,
it’s a good song, so why not?” .

“Cat’s In The Cradle” is published by Story
Sowgs, ASCAP.

CRANE

PURSUIT OF HAPPINESS DEBUTS ON MERCURY

(Continued from page 12)

game,” Berg says. “I'm forever
grateful. It’s hard for me to look at
it from a negative point of view. It
garnered the most attention and it
helped us sustain our career as long
as we have.”

The band’s 1990 album “One-Si-
ded Story” failed to catch on; in be-
tween albums, the band’s key sup-
porters at that label departed. Berg
says the experience was “sort of like
waking up in the morning and dis-
covering you have a new wife.”
TPOH subsequently left Chrysalis.

“The Downward Road” not only
marks the band’s debut on Mercury,
but the first time Todd Rundgren
didn’t produce a TPOH album. For
“The Downward Road,” TPOH
opted for Ed Stasium (Living Col-
our, the Smithereens), although
Rundgren does make a guest ap-
pearance on the instrumental “Love
Theme From TPOH.” (Jules Shear
also co-wrote one track).

“Todd’s a real big-picture kind of
guy—he records real fast and it’s
real live sound off the floor,” Berg
says. “Ed’s a little more meticulous.
He pays attention to details and
stuff. This new record sounds more
live than the other ones, even
though it was recorded over a longer
period of time.”

The band recorded the album in
the spring and early summer of 1992
in Los Angeles, experiencing an
earthquake, the riots, and the city’s
crime problem (the latter firsthand,
when someone stole its van full of
equipment). “It was a litany of bad
luck,” Berg says.

That bad luck, however, does not
factor into “The Downward Road,”
Berg says. “The way the record was
going to go was sort of already set.”

“The Downward Road” addresses
the familiar TPOH themes of grow-
ing up and falling in and out of love,
set to the band’s trademark hard

power-pop. “When you are a kid or
even an adolescent, your life is
ahead of you and you have an imag-
inary idea of how your life is going
to be ... Isort of look at it as unrav-
eling before your eyes as you get
older. Things never quite turn out
the way you think they are. Some-
times it’s better, sometimes it’s
worse.”

For the record, Berg says his life
has turned out “probably worse”
than he imagined. “I think I thought
I would be more successful earlier.
I think people’s ideas of love and re-
lationships are naive when you are
young. That’s what I wrote ‘Heavy
Metal Tears’ about.”

As for the theme of tainted love
that runs through the album’s 15
tracks, Berg says, “That’s my only
field of expertise, and ‘expertise’ is
used in a loose way. You acquire a
certain amount of knowledge ob-
serving other people. You don't have
to go detail-by-detail over the exact
thing that you have lived.”

A videoclip for “Cigarette Dan-
gles,” the lusty lead track from “The
Downward Road,” has been shot.
The band is set to tour Canada this
month, and will likely tour the U.S.
in April and May as a support act.

ARTISTS IN CONCERT

(Continued from preceding page)

tracks “Carolan’s Concerto” and
“Planxty Bunting,” Moloney’s com-
position commemorating the Bun-
ting Fest's bicentennial. And to the
crowd’s delight, Bell got even with
Moloney, who had playfully teased
him earlier: Turning in an artful pi-
ano rag, he slyly left his band mates
shuffling their feet and talking
amongst themselves in vainly trying
to contain him. JIM BESSMAN
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| “When I got the news in 1988 of my first No. 1 in
BILLBOARD's HOT 100 with ‘Foolssh Beat', I was

in my living room in Merrick, New York rebearsing

‘ for my tour with background vocalists around the piano.

i\ 1t was one of our first rehearsals, and certainl

one of the best!”

- ltsnotahitunti

' Debbie Gibson, 1993
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Greener Jello. What was once
a video-only phenomenon is
now an album success story, as
Green Jello’s “Cereal Killer
Soundtrack” bursts on The
Billboard 200 at No. 75. The
official street date for the audio
album’s release was March 16,
but prestreet sales at reporting
stores were big enough to
place it on last week’s
Heatseekers chart.

GRADUATING CLASS: Three acts—Belly, Clannad, and
Green Jello—move on from Heatseekers this week. All three
graduate due to movement on The Billboard 200, and two of
these represent illustrations of the old saying, “patience is a vir-
tue. Consider that Clannad’s “Anam” first shipped in July, and
that Green Jello’s video-only album hit stores in October.
Clannad now joins the likes of Vangelis and
Kiri Te Kanawa as an act whose album sales
were invigorated by having its music used on

Very Cherry. Neneh Cherry’s
second album has not gotten
off to the fast start her first title
did, but recent radio activity on
her “Buddy X single has
raised Virgin’s hopes for the
sales potential of the
“Homebrew” album. “Buddy
X" is in the Buzz Bin at MTV
and the label reports that 125
top 40 and alternative stations
are playing it.

Recording Industry Assn. of America for sales of 500,000. This
marks the first time an act that is still a Heatseeker has gone
gold, and it stands as a testimony to Primus’ consistent sales.
The Interscope title—which currently is bubbling under the
40-position Heatseekers list—has been on the chart for 67 of the

REGIONAL HEATSEEKERS #1°'¢

a national television commerecial (Billboard,

r! Big Head Todd & The Monsters, Sister Sweetly |
——— 1

~ NORTHEAST |
Frank Black, frank quck ‘

Holiday Binge. St. Patrick’s
Day exposure in New York
City—including a live
broadcast on WNEW and a
concert slot at the Roxy—
stirred a hometown sales
resurgence for the Irish-spiced
music on Black 47’s self-titled
EP. It jumps 7-1 among
Heatseekers in the Middle
Atlantic. The band’s full-length
album hit store bins March 23.

75 weeks it has been published in Billboard. Primus’ new “Pork
Soda” hits stores April 20.

IN STEREO: MTV's Buzz Bin appears to be the catalyst for
the renewed vigor shown by Stereo MC’s, whose “Connected”
soars 9-1 on Heatseekers with a 32% sales gain. That same in-
crease pushes the UK. act up 40 places on
The Billboard 200, to No. 129, a new peak
for this title.

MOUNTAIN ! ’—‘

T Aside from MTV, radio is jumping

Feb. 27). In this case, the spark plug was
“Harry’s Game,” a track first released in 1982,
that was featured this year in a Volkswagen
spot. This week, a 46% sales gain pushes
“Aman” 123-91 on The Billboard 200.

Green Jello, meanwhile, debuts on the big
chart at No. 75, an amazing start when you
consider that its video project really didn’t
start seeing significant sales until the begin-
ning of this year. Now, in its first official week
of release, the costumed performance group
that brags of being “the world’s worst band”
makes a big chart splash, although sales rung
prior to street date did place the “Cereal Killer
Soundtrack” on last week’s Heatseekers list.

Compared with Green Jello and Clannad,
Belly’s ascent has been lightning fast. Its
“Star” had a brief six-week sprint on Heatseekers and was the
chart’s No. 1 title last week, but this week, a 22% gain pushes
it 115-99 on The Billboard 200. This marks the third straight
week Belly has posted a conspicuous sales gain.

Acts are removed from Heatseekers when any career album
reaches the top half of The Billboard 200, the top 25 of Top
R&B Albums or Top Country Albums, or the top five of one of
our other popular-format album charts.

F EAT: Several of the acts that have appeared on Heatseekers
have reached gold and platinum levels after graduating from the
list, but on March 16, Primus scored a unique accomplishment,
as its “Sailing The Seas Of Cheese” was certified gold by the

sirttsoarno's H E A T S E E K E R S _Atsum

PACIFIC
Stereo M(i‘s,C_onnegfed ‘

~ EAST NORTH CENTRAL |
ﬂddy_ Guy, feels Like Rain

/

aboard the MC'’s title track. A U.S. tour
with Jesus Jones starts soon.

JUST SO YOU KNOW: The No. 1 Heat-

A N

WEST NORTH CENTRAL '

MIDDLE ATLANTIC \
Black 47, Block 47

seeker title in the Northeast region should
| be Boston-based Mighty Mighty Boss-

4 Non Blondes, Bigger, Beffer, faster, More!_,
RISTRE i |

SOUTH ATLANTIC |

Duice, Dazzey Duﬁ

J Tones, but SoundScan tracked its “Ska-
Core, The Devil And More” as a single,
rather than an EP. It sold more than 1,000
units in the Northeast region. Configura-
tion confusion occurred because the EP is

o TV

\

SOUTH CENTRAL
Sunscreem, 03

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN NORTHEAST
Big Head Todd/Monsters, Sister Sweetly . Frank Black, Frank Black
dada, Puzzle . Buddy Guy, Feels Like Rain

1
2
Infectious Grooves, Sarsippius’ Ark 3. Shawn Colvin, Fat City

Gin Blossoms, New Miserable Experience 4. Overkill, | Hear Black

Stereo MC's, Connected S. Stereo MC’s, Connected

Sunscreem, 03 6. Young Black Teenagers, Dead Enz Kidz..
Shawn Colvin, Fat City 7. The Jjerky Boys, The Jerky Boys

Sand Rubies, Sand Rubies 8. Positive K, Skills Dat Pay Da Bills

White Zombie, La Sexorcisto: Devil Music. 9. Infectious Grooves, Sarsippius’ Ark
Overkill, | Hear Black 0. Brian May, Back To The Light

P8 T Ga e TR0 6

,_
=

priced the same as a CD maxi-single.

UPDATES: The guitarist and vocalist

who shared the spotlight with G.E. Smith

when the March 27 “Saturday Night Live”

went to commercial breaks was none other
than blues vet Buddy Guy. Show host Miranda Richardson
acknowledged the Silvertone artist in the program’s closing seg-
ment. Guy is the headliner on a tour with British blues pioneer
John Mayall, which included a March 25 date at the Roxy in
Los Angeles. He'll return to L.A. April 12 for an appearance at
the Virgin Megastore . . . Arc Angels, the pride of Austin, Texas,
shot a fashion spread for the April 15 issue of Rolling Stone. It’ll
be on newsstands soon . .. Jellyfish began a 13-date West and
Southwest swing March 26.

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Roger Fitton and Brett Atwood.

CHART

COMPILED FOR WEEK ENDING APRIL 3, 1993 FROM A NATIONAL SoundScarn The Heatseekers chart lists the best-selling tities by new and developing artists, defined as those who have never appeared in the
z SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, l I.Il" top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
x <« | Sk COMPILED, AND PROVIDED BY of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are
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9 7 STEREQ MC’S GEE STREET/ISLAND 14061%/PLG (9.98 EQ/13.98) 1 week at No. 1 CONNECTED 22 | 20 | 47 | MCBRIDE & THE RIDE mca 10540 (5.98/13.98) SACRED GROUND
7 10 DUICE TMR 71000+/BELLMARK (9.98/15.98) DAZZEY DUKS 23 29 7 GIN BLOSSOMS A&M 5403+ (9.98/13.98) NEW MISERABLE EXPERIENCE
3 5 7 SUNSCREEM coiumsia 53449+ (6.98 EQ/9.98) 03 (24 | — 4 BLACK 47 sBk 80971*/ERG (6.98/10.98) BLACK 47 |
4 6 Z BUDDY GUY SILVERTONE 41498*/JIVE (9.98/15.98) FEELS LIKE RAIN 25 28 39 | 2 UNLIMITED RADIKAL 15407*/CRITIGUE (9.98/13.98) GET READY
@ 15 3 4 NON BLONDES INTERSCOPE 92112*/AG (9.98/13.98) BIGGER, BETTER, FASTER, MORE! 26 33 6 JELLYFISH CHARISMA 86459*VIRGIN (9.98/15.98) SPILT MILK
6 | 2 | 2 | FRANK BLACK 4.AD61467*/ELEKTRA (10.98/15.98) FRANK BLACK 21 | 34 | 6 | WHITE ZOMBIE GEFFEN 24460*/MCA (9.98/13.98) LA SEXORCISTO: DEVIL MUSIC VOL. 1
7 | 3 | 2 | OVERKILL ATLANTIC 82476°/AG (10.98/15.98) I HEAR BLACK 28 | 36 | 3 | RACHELLE FERRELL MANHATTAN 93769+/CAPITOL (9,98/13.98) RACHELLE FERRELL
8 8 5 INFECTIOUS GROOVES Epic 53131+ (10.98 E/15.98) SARSIPPIUS’ ARK 2 19 49 ARC ANGELS DGC 24465/GEFFEN (0 98/13.98) ARC ANGELS
(9] 12 | 13 | POSITIVE K istano s1c0s77pLc (9.98 a3 98) SKILLS DAT PAY DA BILLS ERMEA o e W T e e
A EETLY
1 4 SIGHEADTODDIR THE MONSTERS 8/ ERRISE e WE e deilh 5] SISTER/ SW @ 8 JAYHAWKS DEF AMERICAN/REPRISE 26829*/WARNER BROS. (9.98/15,98) HOLLYWOQOOD TOWN HALL
YOUNG BLACK TEENAGERS sout 10733*/Mca (9.98/15.98) DEAD ENZ KIDZ DOIN' LIFETIME...
® i L SOUL 107337/MCA (9.58/15 32 30 28 SUGAR RYKODISC 10239* (10.98/15.98) COPPER BLUE
12 11 18 DADA RS 13141*(7.98/11.98) PUZZLE
33 25 3 BOY KRAZY NEXT PLATEAU/LONDON 28403*/PLG (9.98/13.98) BOY KRAZY
@ 24 21 | SHAWN COLVIN COLUMBIA 47122 (10.98 EQ/15.98) FAT CITY i
34 37 4 SACRED REICH HOLLYWOOD 61369+/ELEKTRA (10.98/15.98) INDEPENDENT
18 | 28 | SCREAMING TREES Epic 48996 (9.98 EQ/13.98) SWEET OBLIVION S
KING MISSILE ATLANTIC 82459+/AG (10.98/15,98) HAPPY HOUR
15 13 18 BASS OUTLAWS NEWTOWN 2210 (9.98/13.98) ILLEGAL B_ASS_
16 10 F MARTHA WASH ror 66052 (9 98/15.98) MARTHA WASH 36 35 3 JACCI MCGHEE mca 10291+ (9.98/15.98) JACCI MCGHEE
) I 1 MARK COLLIE nCa 10658* (9.98/15.98) MARK COLLIE 37 ] 31 22 | JUDE COLE REPRISE 26898*WARNER BROS. (9.98/15 98) START THE CAR
18 1 115 IRER| RADNEY FOSTERUHEST 165 Bosizon DELRIO. Tx 1950 | |(38)] — [ 65 | TECHMASTER P.E.B. newrown 2208- (9.98/14.99) BASS COMPUTER
19 | 21 7 BRIAN MAY HOLLYWOOD 61404 /ELEKTRA (10.98/15 98) BACK TO THE LIGHT 39 | 40 | 15 | UNDERGROUND KINGZ BIG TIME 41502*/JIVE (9.98/13.98) TOO HARD TO SWALLOW
27 3 | THE PHARCYDE DELICIOUS VINYL 922227/AG (9.98/15.98) BIZARRE RIDE Il THE PHARCYDE — 1| THE TRAGICALLY HIP wca 10700 (9.98/15.98) FULLY COMPLETELY
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&B Radio Monitor.

Compited from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 66 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart

HEE Ak
N "R P
wl = IE TITLE @ | = | = [ TITLE
T | * | & | ARTIST (LABEL/DISTRIBUTING LABEL) I | % | & | ARTIST (LABEL/DISTRIBUTING LABEL)
| GOT A MAN
* % NO.1 * & 38136 120 | LSO A M worme)
= FREAK ME -
I 1|13 ] Sk prem EXTRA) 3 weeks at No. 1 397139 | 4 BB,_AA%{SBTEE'E‘}T&A)
t2 3 |13 I'M SO INTO YOU 40 (38 | 5 | DITTY
L SWV (RCA) PAPERBOY (NEXT PLATEAU/FFRR/PLG)
3 | 2 |20 | DONT WALK AWAY @' W47 | 6 TYPICAL REASONS
P JADE (GIANT/REPRISE) PRINCE MARKIE DEE (COLUMBIA)
4 | 4 |14 | COMFORTER w150 | 3 MARY, MARY
il SHAI (GASOLINE ALLEY/MCA) AL HI-FIVE (JIVE)
| 597 11 | HAVE NOTHING EJ 55 | 4 YOU'RE THE LOVE OF MY LIFE
2 1 | WHITNEY HOUSTON (ARISTA) SYBIL (NEXT PLATEAU/LONDON/PLG)
6 |5 |20 | GET AWAY 44 (41 | 8 | WELCOME TO MY LOVE
BOBBY BROWN (MCA) RACHELLE FERRELL (MANHATTAN)
7 SO ALONE ¢ | CAN'T STAND THE PAIN
721 9 |18 | NEN AT LARGE (EASTWEST) 1451145 | 4 | (orenzo (ALPHA INTERNATIONAL/PLG)
8 | 6 |18 | 'M EVERY WOMAN 46 |40 | 16 | CRAZY LOVE
WHITNEY HOUSTON (ARISTA) CECE PENISTON (A&M)
9 | 8 |17 | SWEET THING 7156 | 4 | SHOULD HAVE LOVED YOU
MARY J. BLIGE (UPTOWN/MCA) 3L CHUCKII BOOKER (ATLANTIC)
10 11 |12 HIP HOP HOORAY 48 | 44 | 16 | IT MUST BE LOVE
22 NAUGHTY BY NATURE (TOMMY BOY) | | GOOD GIRLS (MOTOWN)
MR. WENDAL | DOWN WITH THE KING
ILoqer ARRESTED DEVELOPMENT (CHRYSALIS) Jgjl. 613 L RUNDMC. (PROFILE)
DEDICATED EqR" EAK
[1Z3112 | 11 | R'KeL{'y & PUBLIC ANNOUNCEMENT avg | 01— 1 | SWV (RCA)
5 NUTHIN’ BUT A “G” THANG FET LET ME BE THE ONE
13313 |1 DR. DRE (DEATH ROW/INTERSCOPE) |-51_-_88_ _2 INTRO (ATLANTIC)
REMINISCE IT HURTS ME
il [ MARY J. BLIGE (UPTOWN/MCA) (52_') 57 | 16 | JacCiMCGHEE (MCa)
I KISS OF LIFE 4 | DAZZEY DUKS
115316 | 9 | sapr (EPIC) 1 il il DUICE (TMR/BELLMARK)
r HONEY DIP iN OUR LOVE
(16319 | 8 PORTRAIT (CAPITOL) | 154759 | 5 | CARON WHEELER (EMIERG)
7321 | 10 HAT 2 DA BACK | 55 152 | 6 | TELLIN’ ME STORIES
L8 TLC (LAFACE/ARISTA) BIG BUB (EASTWEST)
18 (20 | 8 | SWEETON U 56 (53 |10 | INFORMER
LO-KEY? (PERSPECTIVE/A&M) || | | SNOW (EASTWEST)
19 |18 | 27 | HERE WE GO AGAIN! 57 |43 | 17 | MURDER SHE WROTE
PORTRAIT (CAPITOL) | CHAKA DEMUS & PLIERS (MANGO/ISLAND)
20 17|22 UALITY TIME 58 148 | 9 | GIVEIT TO YOU
I-FIVE (JIVE) MARTHA WASH (RCA)
21 | 24 | 15 | SHOOP SHOOP 59173 | 2 GIVE HIM A LOVE HE CAN FEEL
MICHAEL COOPER (REPRISE) i B TENE WILLIAMS (PENDULUM/ELEKTRA)
o iF | COULD 0 SEND FOR ME
[ZE) 26 | 7 | ReinaBELLE (COLUMBIA) Gﬂ 6_2 | 3 | GERALD ALSTON (MOTOWN) |
LOVE MAKES NO SENSE BORN 2 B.R.E.E.D,
el N 1 ALEXANDER O'NEAL (TABU/A&M) 5L -‘ 63 | 4 | MONIE LOVE (WARNER BROS.) l
T IT WAS A GOOD DAY 3 ONE WOMAN
24 27 | 7 | ice cusk (prioRITY) rﬁﬁ? — | 1 | JADE (GIANT/REPRISE) —
5|22 GOOD OL’ DAYS 63 [ 49 | 14 | SAVING FOREVER FOR YOU
LEVERT (ATLANTIC) | SHANICE (GIANT/REPRISE)
3 HO IS IT ¥ FUNKY CHILD
.@« — | 1 | MICHAEL JACKSON (EPIC) *-M:E 5 | 3 LORDS OF UNDERGROUND (PENDULUM)
| 27| 23 [ 15 | REBIRTH OF SLICK 65 |54 |16 | RELEASE M
| | DIGABLE PLANETS (PENDULUM/ELEKTRA) | | MIKI HOWARD (GIANT/REPRISE)
y EVERY LITTLE THING U DO (e HOW I'M COMIN’
[ZEY 35 | 3 | CHRISTOPHER WILLIAMS (UPTOWN/MCA) 186367 | 2 | (L cooLy (OEF JAM/COLUMBIA) 1
LOVE NO LIMIT & | DOLLY MY BABY
ol MARY J. BLIGE (UPTOWN/MCA) 67— | 1 | sypercar (COLUMBIA)
T
30 |25 |20 | GIVEIT UP, TURN IT LOOSE 58 | 9 | PHOTOGRAPH OF MARY
EN VOGUE (EASTWEST) | TREY LORENZ (EPIC)
31|29 | 8 | CAN HE LOVE U LIKE THIS 69— [ 1 | THAT'S THE WAY LOVE IS
AFTER 7 (VIRGIN) 2 BOBBY BROWN (MCA)
IT"S ALRIGHT T GOOD 4 WE
@\ A7 CHANTE MOORE (SILAS/MCA) ':7—0-' 7416 D-INFLUENCE (EASTWEST) |
LOVE THANG | knoCKIN' DA BOOTS |
3 | 0 INTRO (ATLANTIC) T — | 1 | HTOWN (LUKE)
| MAKE LOVE 2 ME 3 NEVER BEFORE
34_ _32 120 | LORENZO (ALPHA INTL/PLG) 12| — | 3 | SiMPLE PLEASURES (REPRISE)
35 |33 | 10 | NEVER DO YOU WRONG 73— |1 THE THINGS THAT WE ALL DO. . .
STEPHANIE MILLS (MCA) £34 NONA GAYE (THIRD STONE/ATLANTIC)
}
1367{37 | 7 LOSE CONTROL 74 |65 | 14 | A WHOLE NEW WORLD
SILK (KEIA/ELEKTRA) P. BRYSON/R. BELLE (COLUMBIA)
@ 8% |2 LOVE DON'T LOVE YOU | BY— | 3 CAN'T GET ANY HARDER
EN VOGUE (EASTWEST) | e JAMES BROWN (SCOTTI BROS.)
(O Tracks moving up the chart with airplay gains. © 1993, Billboard/BPI Communications.
1|24 GAMES 14 (12 | 13 | THERE U GO
CHUCK! BOOKER (ATLANTIC) JOHNNY GILL (LAFACE/ARISTA)
2 | 115 | LOVE'S TAKEN OVER 15 [ 14 | 16 | ALONE WITH YO
CHANTE MOORE (SILAS/MCA) TEVIN CAMPBELL (QWEST/WB)
3|4 |5 | LOVE SHOULDA BROUGHT YOU... 16 | 16 | 14 | REAL LOVE
TONi BRAXTON (LAFACE/ARISTA) MARY J. BLIGE (UPTOWN/MCA)
4 | 3 | 3 | BABY 'M FOR REAL/NATURAL HIGH 17 | 15 | 11 | PEOPLE EVERYDAY
AFTER 7 (VIRGIN) ARRESTED DEVELOPMENT (CHRYSALIS)
5| 5|5 | 1GOT A THANG 4 YA! 18 | 20 | 2 | NO RHYME, NO REASON
LO-KEY? (PERSPECTIVE/A&M) GEORGE DUKE (WARNER BROS.)
6|—]|1 PPY DAYS 19| —| 1 | | WILL ALWAYS LOVE YOU
SILK (KEIA/ELEKTRA) WHITNEY HOUSTON (ARISTA)
7 |1 6 | 4 | NO ORDINARY LOVE 20 | 17 | 15 | END OF THE ROAD
SADE (EPIC) BOYZ Il MEN (BIV 10/MOTOWN)
8|7 |7 | GOOD ENOUGH 2118 | 6 | SLOW AND SEXY
BOBBY BROWN (MCA) SHABBA RANKS/JOHNNY GILL (EPIC)
9 |10 | 13 | AIN'T NOBODY LIKE YOU 22 | 19 | 22 | BABY-BABY-BABY
MIKI HOWARD (GIANT/REPRISE) TLC (LAFACE/ARISTA)
10| 8 | 9 | WHAT ABOUT YOUR FRIENDS 23 (21| 2 | EVERYTHING'S GONNA BE ALRIGHT
TLC (LAFACE/ARISTA) FATHER M.C. (UPTOWN/MCA)
11| 9 |5 | IFIEVER FALL IN LOVE 24 | 22 | 26 | COME & TALK TO ME
SHAI(GASOLINE ALLEY/MCA) JODEC! (UPTOWN/MCA)
12|11 5 | ALLI SEE 25| — |16 | GIVE U MY HEART
CHRISTOPHER WILLIAMS (UPTOWN/MCA) BABYFACE/T. BRAXTON (LAFACE/ARISTA)
13|13 | 6 | RUMP SHAKER Recurrents are titles which have appeared on the Monitor
WRECKX-N-EFFECT (MCA) for 20 weeks and have dropped below the top 20.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
7 (Controversy, ASCAP/WB, ASCAP/Budget, BMI/Bug,
BMI) WBM

BABY BE MINE (FROM CB4) (Zomba, BMI/Donril,
ASCAP/Street Rose, ASCAP) CPP

BABY I'M FOR REAL/NATURAL HIGH (Jobete,
ASCAP/Crystal Jukebox, ASCAP) CPP

BORN 2 BREED. (MCA,/Controversy,/WB,/Michaet
Anthony, ASCAP)WBM/HL

CAN HE LOVE U LIKE THIS (Greenskirt, BMI/Kear,
BMt/Sony Songs, BMI)

CAN'T GET ANY HARDER (Virgin, ASCAP/Cole, ASCAP
/Clivilles, ASCAP/Duranman, ASCAP/Leaders Of The
New School, BMI)

COMFORTER (Music Corp. Of America, BMI/Gasoline
Alley, ASCAP) HL

CRAZY LOVE (By George You've Got It, BMI/Q'Hara,
BMI/Music Corp. Of America, BMI/IDG, ASCAP) HL
CROOKED OFFICER (N-The Water, ASCAP/EMI
Blackwood, BMI/Straight Cash, BMI)

DAMN U (Controversy, ASCAP/WB, ASCAP) WBM
DAZZEY DUKS (Gigilo Chez, BMI/Alvert, BMI)
DEDICATED (Willesden, BMI/R.Kelly, BMI) CPP
DITTY (Next Plateau, ASCAP/Cisum Ludes,
ASCAP/Saja, BMI/Troutman, BMI)

DOLLY MY BABY (Wild Apache, ASCAP/Hancock,
BMI)

DON'T WALK AWAY (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI) HL

DOWN WITH THE KING (Protoons,/Rush
Groove,/Smooth Flowin',/Pete Rock, /EMI U, ASCAP)
cep

DROP 1T ON THE ONE (Legrones, BMI/Jammin'
Penguins, BMI/MCA, ASCAP/Bobby Brown, ASCAP)
EVERY LITTLE THING U DO (Babydon,/EMI April,/KG
Blunt,/Zomba,/Isaya He's Funky, ASCAP)

FOREVER IN LOVE (Kenny G, BMI/EMI Blackwood,
BMI/Kuzu, BMI) HL

FREAK ME (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Saints Altve, BMI) WBM

FUNKY CHILD (Marley Marl,/EMI April ASCAP) WBM
GAMES (Count Chuckuia, BMI/Trycep, BMI/Black
Satin, BMI/Big Giant, BMI/Warner-Tamerlane,
BMi/Willesden, BMI) WBM/CPP

GANGSTA BITCH (Forked Tongue, ASCAP)

GET AWAY (Zomba, ASCAP/Donril, ASCAP/WB,
ASCAP/B Funk, ASCAP/Polygram Int"l, ASCAP/Toe
Knee Hangs, ASCAP/MCA, ASCAP/Bobby Brown,
ASCAP) CPP/WBM/HL

GIVE HIM A LOVE HE CAN FEEL (Four Feathers,
BMI/Last Sound, ASCAP/Third Coast, ASCAP)

GIVE IT TO YOU (Bam Jams, BMI/Warner-Tamerlane,
BMI/Interscope Pearl, BMI) WBM

GIVE IT UP, TURN IT LOOSE (Two Tuff-Enuff,
BMI/Irving, BMI) CPP

GOLD DIGGIN' GIRLS (Whooping Crane, BMI/Meriwar,
BMI)

GOOD & WE (More Cut, BMI)

GOOD OL’ DAYS (Trycep, BMI/Willesden, BMi) CPP
HAPPY DAYS (E/A, ASCAP/WB, ASCAP/Large Giant,
ASCAP/Wokie, ASCAP/Keith Sweat, ASCAP) WBM
HAT 2 DA BACK (EMI, ASCAP/D.A.RP.,
ASCAP/Longitude, BMI/Music Corp. Of America, BMI)
WBM/HL

HEAL THE WORLD (Mijac, BMI/Warner-Tamerlane,
BMI) wBM

HERE WE GO AGAIN! (Hee Bee Dooinit, ASCAP/Unit 4,
ASCAP/WB, ASCAP/Stone Diamond, BMI/Jobete,
ASCAP/Black Buil, ASCAP/Dall Face, BMI)
CPP/HL/WBM

HIP HOP HOORAY (T-Boy, ASCAP/Naughty, ASCAP)
HONEY DIP (WB, ASCAP/0/8B/0 Itself, ASCAP/Unit 4,
ASCAP/Hee Bee Dooinit, ASCAP) WBM

HOW I'M COMIN’ (Def Jam, ASCAP/LL Cool J,
ASCAP/EMI April, ASCAP/Marley Marl, ASCAP)

1| CAN'T STAND THE PAIN (Peljo, BMI/Walter
Simmons, BMI)

IF 1 COULD (WB, ASCAP/Spinning Platinum,
ASCAP/EMI Blackwood, BMI/ATV, BMI/Music

Corp. Of America, BMI) WBM

IF YOU EVER LOVED SOMEONE AND LOST (Julorae,
BMI)

Billboard.

FOR WEEK ENDING APRIL 3, 1993

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

i

1 GOT A MAN (Step Up Front, BMI/Conducive,
BMI/Rhythm Planet, BMI/Bigone, ASCAP) CPP

1 GOT A THANG 4 YA! (New Perspective, ASCAP)

| HAVE NOTHING (FROM THE BODYGUARD) (Warner-
Tamerlane, BMI/One Four Three, BMI/Linda's Boys,
BMI) wBM

I'M EVERY WOMAN (Nick-0-Val, ASCAP) CPP

'™ SO INTO YOU (Bam Jams, BMI/Warner-
Tamerlane, BMI/Interscope Pearl, BMI) WBM
INFORMER (Motor Jam, ASCAP/Green Snow,
ASCAP/M.C. Shan, ASCAP) HL

IN OUR LOVE (Orange Tree, BMI/EMI Blackwood,
BMI/Rub, BMI)

IN THE STILL OF THE NITE (Llee, BMI) HL

| SHOULD HAVE LOVED YOU (Big Giant, BMI/Count
Chuckula, BMI)

IT HURTS ME (WB, ASCAP/Keith Sweat, ASCAP/E/A,
ASCAP/Sony Tunes, ASCAP/Maestro B, ASCAP) WBM
IT MYST BE LOVE (Careers-BMG, BMI/Hudnatl,
BMi/In Flight, ASCAP)

IT'S ALRIGHT (EMI Blackwood, BMI/Chante’ 7,
BMI/Geffen, ASCAP/MCA, ASCAP) WBM

IT WAS A GOOD DAY (Gangsta Boogie, ASCAP/WB,
ASCAP/EMI April, ASCAP/Bovina, ASCAP) HL/WBM
| WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP
KISS OF LIFE (Angel, ASCAP/Sony Music UK,
PRS/Sony Tunes, ASCAP) HL

KNOCKIN' DA BOOTS (Pac Jam, BMI)

LOOKING THROUGH PATIENT EYES (MCA, ASCAP) HL
LOTS OF LOVIN (Ness, Nitty & Capone,
ASCAP/Smooth Flowin', ASCAP/Pete Rock, ASCAP)
LOVE DON'T LOVE YOU (Two Tuff-Enuff, BMI/Irving,
BMI) CPP

LOVE IS (WB,/Pressmancherry,/N.Y.M.,/Warner-

T (! P herrybl
ASCAP/Chekerman,BMI) wBM

LOVE MAKES NO SENSE (Avante Garde, ASCAP/New
Perspective, ASCAP)

LOVE ME OR LEAVE ME ALONE (Def Jam, ASCAP)
LOVE SHOULDA BROUGHT YOU HOME (FROM
BOOMERANG) (Saba Seven, BMI/Kear, BMI/Ensign,
BM1/Greenskirt, BMi/Sony Songs, BMI) CPP/HL
LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante’
7, BMI/EMI April, ASCAP) WBM

LOVE THANG (Frabensha,/MCA,/Frank
Nitty,/Velle,/Ness, Nitty & Capone, /Wamer
Bros.,/Geffen,/Edie Brickell, ASCAP) WBM

5E|3 AERE
| 2| z|=|a
o5 | & | TITLE o5 |5 | TITLE
Z | S | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 3 | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
IF | COULD
* % NO.1 &% & 46 | 4 | ReGINA BELLE (COLUMBIA)
FREAK ME MURDER SHE WROTE
1[(1]5 SILK (KEIA/ELEKTRA) 2 weeks at No. 1 /9|14 CHAKA DEMUS & PLIERS (MANGO)
NUTHIN' BUT A “G” THANG WRECKX SHOP
212)9 DR. DRE (DEATH ROW/INTERSCOPE/AG) 47 | 3 | WRECKX-N-EFFECT (MCA)
I'M SO INTO YOU CAN HE LOVE U UIKE THIS
3410 SWV (RCA) Yo 5 | 4 | AFrER7 (ViGN
4 | 3 |12 | INFORMER 42 | 35| 14 | HEAL THE WORLD
SNOW (EASTWEST/AG) MICHAEL JACKSON (EPIC)
51519 | HIP HOP HOORAY 43 | 40 | 6 | CROOKED OFFICER
NAUGHTY BY NATURE (TOMMY BOY) GETO BOYS (RAP-A-LOT/PRIORITY)
DOWN WITH THE KING LOVE ME OR LEAVE ME ALONE
(6] 6 | 3 | RUNDMC. (PROFLE) 45| 4 | BRAND NUBIAN (ELEKTRA)
IT WAS A GOOD DAY RUMP SHAKER
(D[ 7 | 4 | icecuse (PRIORITY) | s WRECKX-N-EFFECT (MCA)
8| 8 |10 ]| DITTY 46 (39| 11 | TAP THE BOTTLE
PAPERBOY (NEXT PLATEAU/FFRR) YOUNG BLACK TEENAGERS (SOUL/MCA)
9 (11|11 | SO ALONE 47 136 | 25 | HERE WE GO AGAIN!
MEN AT LARGE (EASTWEST/AG) PORTRAIT (CAPITOL)
HOW I'M COMIN' HONEY DIP
— [ 1 [ (L cooL J EF Jam/coLumsiay 52 | 4 | PORTRAIT (CAPITOL)
COMFORTER 7
LEE SHAI (GASOLINE ALLEY/MCA) | PRINCE & THE N.P.G. (PAISLEY PARK/WB)
12| 9 |18 | 1GOT A MAN 50 |42 | 9 | KNOCK-N-BOOTS
POSITIVE K (ISLAND/PLG) WRECKX-N-EFFECT (MCA)
13 (12 | 14 | MR. WENDAL 51| 44 | 25 | 1 GOT A THANG 4 YA!
ARRESTED DEVELOPMENT (CHRYSALIS) LO-KEY? (PERSPECTIVE/A&M)
DAZZEY DUKS IF | EVER FALL IN LOVE
NS DUICE (TMR/BELLMARK) S2(41125 | £ (GASOUINE ALLEY/MCA)
15| 13 | 17 | REBIRTH OF SLICK 53 [ 50 | 19 | HAPPY DAYS
DIGABLE PLANE TS (PENDULUM/ELEKTRA) SILK (KEIA/ELEKTRA)
16 | 15 | 14 | DON'T WALK AWAY 54 | 43 | 25 | LOVE SHOULDA BROUGHT YOU ...
JADE (GIANT/REPRISE) TONI BRAXTON (LAFACE/ARISTA)
17 |18 | 5 | 1 HAVE NOTHING 55|54 | 3 | SWEETON U
WHITNEY HOUSTON (ARISTA) LO-KEY? (PERSPECTIVE/A&M)
| WILL ALWAYS LOVE YOU KISS OF LIFE
e WHITNEY HOUSTDN (ARISTA) (58] 64 | 2 | sadk ericy
1 ROLL WIT THA FLAVA @ 67| 2 SALLY GOT A ONE TRACK MIND
— THE FLAVOR UNIT MC'S (EPIC) DIAMOND/NEUROTICS (CHEMISTRY)
20 [ 17 | 10 | YM EVERY WOMAN 58 | 55| 2 | | CAN'T STAND THE PAIN
WHITNEY HOUSTON (ARISTA) LORENZO (ALPHA INT'L/PLG)
HAT 2 DA BACK LOTS OF LOVIN'
2411917 108 (LAFACE/ARISTA) (58)] 59 | 3 | pETe ROCK & C.L SMOOTH (ELEKTRA)
A WHOLE NEW WORLD LOVE MAKES NO SENSE
I BRYSON/R. BELLE (COLUMBIA) 60 | 8 | ALEXANDER O'NEAL (TABLU/A&M)
@ 2717 THROW YA GUNZ 61 | 51 | 24 | GOOD ENOUGH
ONYX (CHAOS/COLUMBIA) BOBBY BROWN (MCA)
FUNKY CHILD GOLO DIGGIN'
24 | 6 | |ORDS OF UNDERGROUND (PENDULUM) (62 — | 1 | MCNASD & bJ FRED PANDISC)
GOOD OL’ DAYS BABY BE MINE
()25 4 | Fvewr (ATLANTIC) (6] —| ! | Biacksreer ticw
26 |21 [ 11 | GET AWAY 64 [ 53 | 17 | IN THE STILL OF THE NITE
BOBBY BROWN (MCA) BOYZ It MEN (MOTOWN)
@ 2|7 SHOOP SHOOP (NEVER STOP...) @ — 11 LOOKING THROUGH PATIENT EYES
MICHAEL COOPER (REPRISE) P.M. DAWN (GEE STREET/ISLAND/PLG)
1 KNOCKIN' DA BOOTS 66 |63 | 19 | REMINISCE
— H-TOWN (LUKE) MARY J. BLIGE (UPTOWN/MCA)
WHO GOT THE PROPS IT’S ALRIGHT
IR BLACK MOON (NERVOUS) 74 | 2 | CHANTE MOORE (SILAS/MCA)
30|28 | 8 | DEDICATED 68 | 66 | 23 | LOVE'S TAKEN OVER
R.KELLY & PUBLIC ANNOUNCEMENT (JIVE) CHANTE MOORE (SILAS/MCA)
GANGSTA BITCH GIVEIT TO YOU
312316 | CANCS (TOMMY BOY) 72| 6 | MARTHA WASH (RCA)
32|22 { 20 | EVERYTHING'S GONNA BE ALRIGHT 70 |57 [ 20 | ALL1SEE
FATHER M.C. (UPTOWN/MCA) CHRISTOPHER WILLIAMS (UPTOWN/MCA)
FOREVER IN LOVE BORN 2 B.RE.ED.
(33)]33 | 14 | kenny G (ARISTA) (7D — | 2 | MONIE LOVE (WARNER BROS.)
34 (31| 6 | SWEET THING 72|61 | 14 | CHECKIT OUT
MARY J. BLIGE (UPTOWN/MCA) GRAND PUBA (ELEKTRA)
@ 183 TYPICAL REASONS 734918 UALITY TIME
PRINCE MARKIE DEE (COLUMBIA) I-FIVE (JIVE)
36 |34 [ 10 | IT HURTS ME 74 | 58 | 15 | WHO'S THE MAN?
JACCI MCGHEE (MCA) HEAVY D. & THE BOYZ (UPTOWN/MCA)
@ 8|5 VE IS 75|71 | 4 | TIME 4 SUM AKSION
V. WILLIAMS/B. MCKNIGHT (GIANT) REDMAN (RAL/CHAOS/COLUMBIA)

0

Singles with increasing sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.
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MARY, MARY (Zomba, ASCAP/AMW, ASCAP)

MR. WENDAL (EMI Biackwood, BMI/Arrested
Development, BMI) WBM

MURDER SHE WROTE (Istand, BMI/1xat, BMI) HL
NEVER BEFORE (Vangerrod, ASCAP)

NEVER DO YOU WRONG (MCA,/Geffen, ASCAP/Music
Corp. Of America,/Geffen Again,/Duboc,
BMI/Rodsongs,/Almo, ASCAP)CPP

NUTHIN’ BUT A G THANG (Ain't Nuthin' Goin' On But
Fu-ckin’, ASCAP/Sony Songs, BMI) HL

ONE MORE CHANCE (EMI, ASCAP/Maxi, PRS)

ONE WOMAN (Gradington, ASCAP/MCA,
ASCAP/Ronnie Qnyx, BMI)

PHOTOGRAPH OF MARY (EMI April, ASCAP/November
Nights, ASCAP)

QUALITY TIME (Willesden, BMI/R.Kelly, BMI) CPP
REBIRTH OF SLICK (Wide Grooves,/Gliro, BMI)
RELEASE ME (Coffey, Nettiesbey, BMI/Big Giant,
BMI/Warner-Tamerlane, BMI)

REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness,
Nitty & Capone, ASCAP/MCA, ASCAP) HL/WBM
ROLL WIT THA FLAVA (Naughty,/Freddie
Foxxx,/Queen Latifah,/E-Z-Duz-it, /40th Street,/Peep
Bo,/Fu Schnick, ASCAP)

SALLY GOT A ONE TRACK MIND (Dusty Fingers,
BMI/All Jams, BMI/Terrace, BMI/Soul Cap, ASCAP)
SEND FOR ME (Lijersrika, BMI/Mercy Kersey,
BMI/Irving, BMI) CPP

SHOOP SHOOP (Norcal Atlanta,/Warner-
Tamerlane,/Playfull,BMI)

SO ALONE (Trycep./Ramal,/Willesden, BMI)CPP

68
100
9
2
13
78

4

67

61

LE]

3%

SO CLOSE (Polygram Int'l, ASCAP/MCA, ASCAP)
SOMETHING ON THE INSIDE (Zomba, ASCAP)

A SONG FOR YOU (Irving, BMI)

SWEET ON U (New Perspective, ASCAP)

SWEET THING (MCA, ASCAP) HL

TAP THE BOTTLE (Disco Breaks From The
Motherland, ASCAP)

TELLIN' ME STORIES (Big Herb's, BMI/Down Low,
BMI/Davone Ravone Lee, BMI)

THE THINGS THAT WE ALL DO FOR LOVE (Virgin,
ASCAP)

THROW YA GUNZ (Harris Onyx, ASCAP/111 Posse,
ASCAP/JM)J, ASCAP)

TIME 4 SUM AKSION (Funky Noble,/MCA,/Cypress
Hill, ASCAP/Saja, BMI/Troutman,/BMG, BMI)
TYPICAL REASONS (EMI Blackwood, BMI/Flow Tech,
BMI/Music Corp. Of America, BMI/Second Generation
Rooney Tunes, BMI)

WELCOME TO MY LOVE (Aural Elixir, ASCAP/Rosalie,
ASCAP/Mycenae, ASCAP/Feel The Beat, BMI/Stone
Diamond, BMI) CPP

WHO GOT THE PROPS (Target Practice,
ASCAP/Misam, ASCAP)

A WHOLE NEW WORLD (ALADDIN'S THEME)
(Wonderland, BMI/Walt Disney, ASCAP) HL

WITH YOU (Full Swing, ASCAP/AACI, ASCAP)
WRECIO( SHOP (EMI April, ASCAP/Abdur Rahman,
ASCAP/Zomba, ASCAP/Donril, ASCAP/Tadej, ASCAP)
YOU'RE THE LOVE OF MY LIFE (Sweetman,
BMI/Careers-BMG, BMI/Next Plateau, ASCAP)
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. COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I AND PROVIDED BY Soi//idiiﬁ/i
FOR WEEK ENDING APRIL 3, 1993 I
THE PHARCYDE DELICIOUS VINYL 92222/AG (9.98/15.98)  BIZARRE RIDE Il THE PHARCYDE | 50
o -
Z
- <l 3 — g @ 74 62 17 STEPHANIE MILLS MCA 10690 (10.98/15.98) SOMETHING REAL 22
— po3 r =4 x =
2L | 2w |23 | 22| ARTIST TITLE | & 52 | 49 | 38 | 8 | KING TEE CAPITOL 99354* (9.98/13.98) THA TRIFLIN' ALBUM | 17
F2|32 |z |20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o a
*x%x NO.1 % % % 53 | 41 41 5 B-LEGIT THE SAVAGE SiC wiD IT 712 (9.98/15.98) TRYIN' TO GET A BUCK 41
1 1 | — | 2 | GETO BOYS RaP-A-LOT 57191 +PRIORITY (10.98/16.98) 2 weeks at No. 1 TILL DEATH DO US PART 1 54 | 96 | S1 | 35 | LORENZO ALPHA INTERNATIONAL 781000"/PLG (9.98 EQ/13.98) LORENZO | 24
55 52 HELLE 9*/CAPITO X
@ 3 3 18 | SILK @ Ken 61394+/ELEKTRA (10.98/15.98) LOSE CONTROL 2 59 23 | RAC FERRELL MANHATTAN 93769*/CAPITOL (9.98/13.98) RACHELLE FERRELL kI
3 2 2 14 DR. DRE A DEATH ROW/INTERSCOPE 57128/PRIORITY (10.98/15.98) THE CHRONIC 1 .m 65 o4 7 MICHAEL COOPER REPRISE 26686"WARNER BROS. (9.98/15.58) GEIICLOSER 56
57 3 19 Z BIG : I : TOO W 7
4 4 1 5 NAUGHTY BY NATURE TOMMY BOY 1069° (10.98/15.98) 19 NAUGHTY It ) 5 47 UNDERGROUND KINGZ BIG TIME 41502*/JIVE (9.98/13.98) HARD TO SWALLO 3
58 54 48 4 MARTHA WASH RCA 66052* (9.98/15.98) MARTHA WASH 4
5 5 4 18 | SOUNDTRACK A 7 ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 . R E. 2
@ 64 55 20 POSITIVE K ISLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS 50
6 6 5 18 | KENNY G A 3 ARISTA 18646* (10.98/15.98) BREATHLESS 2 g 5
60 | 57 50 | 34 | HOUSE OF PAIN ® TOMMY BOY 1056 (10.98/15.98) HOUSE OF PAIN 16
(D] 10| 11 ] 21 | swve reaeeora- @.s813.98 IT'S ABOUTTIME | 7 o
8 | 9 | 10 | 20 | SADEA e oa176r (1098 e01508 e 66 | 70 | 37 | BRIAN MCKNIGHT MERCURY 848605* (9.98 EQ/13.98) BRIAN MCKNIGHT | 20
9 | 11 | 6 | 13 | SHAIA GASOLINE ALLEY 10762/MCA (9.98/15.98) (FIEVER FALLINLOVE | 3 62 | 63 | 57 | 93 | JODECIA 2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY | 1
10 7 9 6 Pog&ﬁhs z'ffl'fﬂgx%xa ©.58/15.95 REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 5 63 | 59 | 54 | 10 | JACCI MCGHEE MCA 10291 (9.98/15.98) JACC! MCGHEE 54
e s e 64 | 61 66 78 | CYPRESS HILL A RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4
11| 8 7 | 51 | ARRESTED DEVELOPMENT A © 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFEOF. . . | 3
CHRYSALIS 21929*/ERG (9.98/13.98) 65 | 70 | 90 | Il | BIG BUB EASTWEST 92180%/AG (9.98/15.98) COMIN' ATCHA | 30
! 2 . 98/15. WHAT'S THE 4117 1
LB R P SRl o o s o ) 81 | 61 | 18 | KOOLG RAP & D.J. POLO COLD CHILLIN' 5001* (10.98/16.98) LIVE AND LET DIE | 18
(:) B4 13
4 gl & Sl e SRR T ¢ 67 60 98 36 NAJEE EMi 99400%ERG (10.98/15.98) JUST AN ILLUSION 25
.(D " g OF SNOW 14
CNRUE (N RENOWIOJ s wesib2ee G pelo b 12 INCHES 68 | 55 | 52 | 51 | KRISKROSS A * RUFFHOUSE 48710%COLUMBIA (10.98 EQ15.98)  TOTALLY KROSSED OUT | |
15 16 13 19 | ICECUBE A PRIORITY 57185 (10.98/15.98) THE PREDATOR 1 % | e T NI 18
16 13 8 5 2PAC INTERSCOPE 92209*/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z..... 4 70 62 6 48 | SPICE 1 TRAD 41481IVE (9.98/13.98) SPICE 1 n
1 14 14 67 MICHAEL JACKSON A 5 EPIC 45400 (10.98 EQ/15.98) DANGEROUS 1 YOUNG BLACK TEENAGERS -
18 18 16 5 REGINA BELLE COLUMBIA 48826* (10.98 EQ/15.98) PASSION 14 : L i ! SOUL 10735/MCA (9.98/15.98) _ DEAD ENZ KIDZ DO’ LIFETIME 8107 %
: : 12 69 58 82 VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98} THE COMFORT ZONE 1
21 | 21 | 12 | CHRISTOPHER WILLIAMS UPTOWN 10751+/MCA (9.98/15.98) CHANGES | 12 25 17 | 65 | 36 | saraast CAREY & corommn coees 90 comm S —
52758* (7.98 EQ/9.
20|23 20 | 24 | CHANTE MOORE SILAS 10605/MCA (9.98/15.98) PRECIOUS 20 n o & 19 | NZDEEP ® proris 1527+ (3031098 ACK 10 THE HOTEL 2
@D] 31 | 23 | 10 | WEAVY D. & THE BOYZ ® uprown 10736mCh (10.981598) BLUEFUNK | 7 75 | 78 | 60 | 25 | COMPTON'S MOST WANTED ORPHEUS 52984+/EPIC (9.98 EQ/13.98) MUSIC TO DRIVEBY | 20
22 | 19 | 7 | 30 | BOBBY BROWN A * MCA 10417 (10.98/15.98) Bossy | 1 76 | 80 | 85 | 10 | PRINCE MARKIE DEE AND THE SOUL CONVENTION COLUMBIA 48686 ©.98 EQ/15.98) FREE | 47
2 | 24| — 2 BLOODS & CRIPS DANGEROUS/PUMP 19138/QUALITY (9.98/13.98) BANGIN ON WAX 23 77 | 76 [ 78 | 26 | cHUCKN BOOKER atiantic 82410+/a6 @ o8/15.98) TP D) 13
29 | 23 | 18 | JADE GIANT/REPRISE 24466*WARNER BROS. (9.98/15.98) JADETOTHE MAX_ | 19 78 | 71 | 71 | 27 | MIKI HOWARD GIANT/REPRISE 24452+WARNER BROS. (9.98/15.98) FEMME FATALE | 7
25 | 22 | 19 [ 52 | ENVOGUE A 3 EASTWEST 92121*/AG (10.98/15.98) FUNKY DIVAS 1 88 | 88 | 39 IE’LEE"l'([T»:Rr:(ggglfms‘.' 8.(!)..95%09%}11 MECCA AND THE SOUL BROTHER 7
35 | — [ 2 | D.J. MAGIC MIKE MAGIC 9413+/CDG (2.98/15.98) BASS: THE FINAL FRONTIER | 26 80 | 85 | 74 | 5 | COMMON SENSE ReLarviry 1058 01608 AN | BORROW A DOLLAR | 70
(:) " . X MEN AT LARGE 24
SUN U (MMENTATIERRGENE s il 81 | 89 | 81 4 | CARON WHEELER EMI 97879+/ERG (10.98/15.98) BEACH OF THE WAR GODDESS | 81
28 20 18 5 KAM STREET KNOWLEDGE/EASTWEST 92208%/AG (9.98/15.98) NEVA AGAIN 18 82 93 ” 6 e O I —— | WANNA LOVE SOMEBODY 51
2 *
SN B -0 UNDI A CRIA I, ooy Ao BOOMERANG | ! 83 | 8 | 75 | 4 | VANESSA BELL ARMSTRONG JIvE 41468 (9.98/13 98) SOMETHING ON THE INSIDE | 75
U e e s L o A G S e RSN 84 | 79 | 53 | 19 | GETO BOYS RaP-ALOT 57183+PRIORITY (9.98/15.98)  GETO BOY'S THE BEST UNCUT DOPE | 31
3 34 28 6 ALEXANDER O'NEAL TABU 9501*/A&M (10.98/15.98) LOVE MAKES NO SENSE 18 85 87 72 32 HI-FIVE JIVE 41474* (10.98/15.98) KEEP (T GOIN' ON 9
32 | 27 | 26 | 55 | TLC A 2 LAFACE 26003*/ARISTA (9.98/15.98) OOOO0OHHH...ON THE TLC TIP 3 RE-ENTRY 3 mﬁ?ﬂ'{}?su o8 NERVE FORECAST (9 98/13.98) TRIBES, VIBES & SCRIBES | 86
33 28 22 7 BRAND NUBIAN ELEKTRA 61381* (10.98/15.98) IN GOD WE TRUST 4 87 77 69 19 BASS OUTLAWS NEWTOWN 2210+ (9.98/13.98) ILLEGAL BASS 48
(G| 39 | 4 | 30 | AFTER 7 vioinasa19- 19981398 TAKIN'MYTIME | 8 98 | — | 6 | R.B.L. POSSE IN-AMINUTE 8000* (2.98/14.98) A LESSON TO BE LEARNED | 85
PRINCE AND THE NEW POWER GENERATION A
35 | 40 35 | 23 | FAISLEVPARK 45037*/WARNER BROS. (10.98/15.98) i 8 89 84 76 22 | GRAND PUBA ELEKTRA 61314 (10.98/15.98) REEL TO REEL 14
36 | 33 | 34 | 96 | BOYZII MEN A * MOTOWN 6320 (9.98/13.98) COOLEYHIGHHARMONY 1 90 | 90 | 87 | 20 | DIAMOND AND ;I”:AEE Fﬁmr(lggg Qr/qlsaugr;wlcs STUNTS, BLUNTS & HIP HOP | 47
37 38 37 20 | PORTRAIT CAPITOL 93496 (9.98/13.98) PORTRAIT 16
91 83 | 79 36 | TOO SHORT @ JivE 41467 (10.98/15.98) SHORTY THE PIMP 11
38 37 32 17 | WRECKX-N-EFFECT A MCA 10566 (9.98/15.98) HARD OR SMOOTH 6 SUPER CAT =
9 32 2% | 7 RE-ENTRY 40 | coLumBia 52435 (9.98 EQ/13.98) DON DADA
ABOVE THE LAW RUTHLESS/GIANT 24477*/WARNER BROS. (10.98/15.98) BLACK MAFIA LIFE 6 WALTER BEASLEY %
: - INTIMACY
51 | — 2 D.J. MAGIC MIKE MAGIC 9411+/CDG (9.98/15.98) THIS IS HOW IT SHOULD BE DONE 40 REENIR 3 g;RE:';YCﬁ?;%?B (9.98 EQ/13.98)
43 | 36 | 14 | EAZY E @ RUTHLESS 53815/PRIORITY (4.98/6.98) 5150 HOME 4 THASICK | 15 [ o8 | 73 | o6 | CARINGRMR ot sezoorsc osmiase GUERILLASINTHAMIST | 4
= VARIOUS ARTISTS ;
B RE-ENTRY 2 MANGO 539923 (9.98/16.98) BAM BAM IT'S MURDER 9
42 36 30 6 APACHE TOMMY BOY 1068* (9.98/14.98) APACHE AIN'T SHIT 15
96 72 85 26 | AL B. SURE! WARNER BROS. 26973+ (10.98/15.98) SEXY VERSUS 2
43 | 44 | 89 24 | GEORGE DUKE wARNER BROS 45026* (10.98/15.98) SNAPSHOT 36 = 2 | 7 0 | FATHER ML.C. Urrown 10502C Go8 12 98 LoSE T0¥00 B
L. UPTOWN 1 5 5.
44 42 45 5 KIRK WHALUM COLUMBIA 46931+ (10.98 EQ/15.9B) CACHE 42
I 26 10 e 26 .@ NEW ) 1 95 SOUTH WRAP 8117+/ICHIBAN (9.98/15.98) QUAD CITY KNOCK 98
45 8 DUICE TMR 71000*/BELLMARK {9.98/15.98) DAZZEY DU
% 5 NEWD | 1 | JAMES BROWN PoLYDOR 511326416 (9.98/16.98) 20 ALL-TIME GREATEST HITS | 99
46 46 42 LO-KEY? PERSPECTIVE 1003*/A&M {9.98/13.98) WHERE DEY AT?
100 | 94 I 89 70 | TEVIN CAMPBELL @ QWEST 26291*/WARNER BROS. (9.98/15.98) T.EV.LN. 5
N R I e BORN INTO THE 90 |3
° . () Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA
d 4 39 % REDMAN RALICHAOS 52967/COLUMBIA (9.98 EQ/13.98) LD ATHEEIATEOM 3 certification for sales of 1 million units, with multimillion seilers indicated by a numeral following the symbol. Most albums available on cassette
» (9. X _TRA NAKED 11 and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked
e el s & LS A R R e X EQ, and ali other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard/BP| Communications.

THE NEW ALBUM FROM JUST-IGE GIII'I TALK IN STORES NOW! S FEATURING THE SINGLE & VIDEO "GIRLS N GUNS”
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Silloodid

1. International Buyer’'s Guide: The worldwide music & video busi-
ness to business directory jampacked with record & video co's, music
publishers, distributors & more.

ESSENT
REFERE
GUIDES

2. International Talent & Touring Directory: The source for US &
Int’ talent, booking agencies, facilities, services & products.

3. Record Retailing Directory: Detailed information on thousands of
independent music stores & chain operations across the USA.

4. International Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry.

5. Country Music Sourcebook: Lists personal managers, booking
agents, performing artists, country music radio stations & more!

6. International Recording Equipment & Studio Directory: All
the facts on professional recording equipment, studios & equipment
usage.

7. International Latin Music Buyer’s Guide: The essential tool for
finding business contacts in the latin music marketplace.

For fastest service call: 1-800-223-7524
{outside NY), in NY 1-212.536-5174 Or

1-800-344-7119 (outside NJ), in NJ 1-908-363-4156

J.18
NCE

Name

Mail completed coupon to: Billboard Directories, PO Box 2016, Lakewood, NJ 08701

Company

Address

Signature

Card #

Check for $

enclosed. Charge:(JVisa (JMC [JAMX
Exp Date

#copies

Please add $3 per directory for S&H, add $8 for international oroers.
Add applicable sales tax in NY, NJ, GA, TN, MA, IL & DC.

Amount

— 1993 International Buyer's Guide (8057-9) $80

— 1993 International Talent & Touring Directory (8042-0) $70
— 1993 Record Retailing Directory (8059-5) $99

—___ 1992 International Tape/Disc Directory (8054-4) $35
_— 1992 Country Music Sourcebook (8053-6) $40

1993 International Recording Equipment & Studio Directory (8043-9) $40
— 1992 International Latin Music Buyer's Guide (8058-7) $50
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PAPERBOY DELIVERS

“I wasn't a rapper or nuthin’. I
was just, like, messin’ around in
junior high school one day. This one
guy was really dope and kinda
messed me up, so [ went home, put
my all into writing somethin’, and
came back the next day. Everybody
was, like, ‘Oh man! I just started
developing my own style.”

That is Paperboy describing his
entry into the rap race. Today, the
20-year-old performer has a gold
single, “Ditty,” and an album, “The
Nine Yards,” on Next Plateau
Records. He originally was signed to
independently distributed Cisum
(pronounced Kizzum) Records and
came to the attention of Next
Plateau president Eddie O'Loughlin
during last year’'s R&R convention.

“I had heard a tape containing
five of Paperboy’s songs, including
‘Ditty,’ on a Friday night. I played
it all weekend,” recalls O’Loughlin.
“I thought ‘Ditty’ was a great, really
catchy record. And on Monday I
called the company that originally
put it out and said, ‘You must have
a lot of people calling you to license
this record.” When they said no one
called, I got a little scared; [
thought, ‘Gee, I'm the only one who
likes this?" But I decided to follow
my instincts.” Paperboy became the
first artist Next Plateau signed after
merging with London Records last
September, and “Ditty” became the
quickest-selling single in the label’s
history. Its roster also includes Salt-
N-Pepa and Sybil.

According to Paperboy, who says
his handle refers to money, his

Norman’s Conquest. MoJazz
recording artist Norman Brown stops
by “The Tonight Show” to play guitar
pieces from his current album, *“Just
Between Us,” with the band. Here
Brown, center, is flanked by host Jay
Leno and band leader Branford
Marsalis.

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON'T ADVERTISE ...

NOTHING . ..

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174

independent set sold 58,000 units.
When Next Plateau came into the
picture, it built on Paperboy’s
following in the West and the South.
“We serviced ‘Ditty’ to street and
mix shows, and CHR radio
embraced it immediately,” savs
O’Loughlin. KUBE Seattle, KSOL
San ['rancisco, and KPWR Los
Angeles were among the first to add
the tune. “Within two weeks it was
a top-three request,” adds
O’Loughlin. “In 12 weeks it was
gold.”

O’Loughlin feels “Ditty” is a
universally appealing and catchy
song, “just like ‘Louie Louie’ and
‘Monie Monie.”” And the record’s
national appeal, indeed, is being
reflected—in radio adds from East
Coast stations such as WIOQ

Billboard

Philadelphia. Currently, the tune,
notable for its locomotive zing, has
sold 780,000 units. “That’s an easy
platinum single,” offers O’ Loughlin.

He adds “The Nine Yards”—full
of braggadocio, kink, and urban
edge set to rubbery, cascading
minimalism—has sold 273,000 units.
Its next single, “Bumpin,” will
arrive “in a few months,” with
remixes by Divine and album
producer Rhythm D.

Paperboy currently is on a
weekend promotional tour of cities
such as Columbus, Ohio, San
Francisco, Seattle, and Phoenix.
“Then it’s on to the East Coast,”
says O'Loughlin.

HAVELOCK NELSON

FOR WEEK ENDING APRIL 3, 1993

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
AND ONE-STOP SALES REPORTS.

<
O
eS| =5 20|k
= %] Q| €< TITLE ARTIST
?—: § 5 ; o 2 = 5 LABEL & NUMBER/DISTRIBUTING LABEL
| * %% NO. T *xx %
(D) 2 | 2 | 9 | THROW YOUR GUNZ @ ONYX
(M) (T} RAL/CHAOS 74766*/COLUMBIA 1 week at No. 1
) i 1 8 NUTHIN' BUT A"G" THANG ¢ DR. DRE
(C (M)_{T) DEATH ROW/INTERSCOPE 53819/PRIORITY
9 3 g 8 HIP HOP HOORAY © NAUGHTY BY NATURE
L (M) (T} {X) TOMMY BOY 554~
i@ i ] s 7 | TIME 4 SUM AKSION @ REDMAN
} (M) {T) RAL/CHAQS 74794 */COLUMBIA
(5) 6 | 10 | 8 | GETTHEPOINT ¢ CEB.
i (C) (M} (T) RUFFHOUSE 74884/COLUMBIA
&) 15 [ 30 | 3 | 1T wASAGOOD DAY ® |CE CUBE
(C) (T) PRIORITY 53817
10 14 5 FUNKY CHILD & LORDS OF THE UNDERGROUND
(C) {M) (T) PENDULUM 64672/ELEKTRA
11| 15 | 4 | CROOKED OFFICER ® GETO BOYS
(C) (T) RAP-A-LOT 53818/PRIORITY
9 9|l 12| g | vsor ® ABOVE THE LAW
(M) RUTHLESS 40601 */REPRISE ]
21 o 2 DOWN WITH THE KING & RUN-D.M.C.
(C) (T} (X) PROFILE 5391
11| 8 | § | g | YABADABADOO & CHUBB ROCK

(M) (T) SELECT 66349/ELEKTRA

SALLY GOT A ONE TRACK MIND
(C) {T) CHEMISTRY 864 850/MERCURY

—|
¢ DIAMOND/NEUROTICS
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N
r~
=
S

5 BREAKER 1/9

(C) (T) RELATIVITY 1139

& COMMON SENSE

—
-
=2)
~
S

"BORN 2 B.R.E.E.D.
(C) (M) {T) (X) WARNER BROS. 18691

¢ MONIE LOVE

GETTIN IT ON

MURDER SHE WROTE
| (C) (T MANGO 530 131/ISLAND

(C) (T} ATLANTIC 87399

@ CHAKA DEMUS & PLIERS

@ SHAWNIE RANKS

ei; @'S &

20 | 18 | § | FLIP DASCRIPT ® DAKING & |
(C) (M) {T) (X) ROWDY 5002/ARISTA
7 4 16 INFORMER A & SNOW
| (C) (M) (T) EASTWEST 98471 u
| 28 | 3 | 1GET WRECKED ¢ TIM DOG
1 (M) (T) (X) RUFFHOUSE 74857 */COLUMBIA N o
20 | 12| 8 | 16 | REBIRTHOF SLICK (COOL LIKE DAT) ®  DIGABLE PLANETS |

(C) (M) (T) PENDULUM 64674/ELEKTRA

TYPICAL REASONS

(M) {T) RUFFHOUSE 74836*/COLUMBIA

25 9 ® PRINCE MARKIE DEE ]
| (©) (M) (T) COLUMBIA 74865
" 2 | PEACE TREATY ® KAM
(M) (T) EASTWEST 96098~
3| 1| 7 | TS AsHAME © KRIS KROSS

5> | LOVE ME OR LEAVE ME ALONE

| (C) (M) (T} ELEKTRA 64661

WHO'S THE MAN?
(C) (M) (T) (X) UPTOWN 54543/MCA

@ BRAND NUBIAN

& HEAVY D. & THE BOYZ

BOOTY MISSION
(C) (T) SAVAGE 384

2
v

BOW wWOW wow
(C) (T) IMMORTAL 74852/EPIC

@ RUNAWAY SLAVES |
& FUNKDOOBIEST |

JEERCEEE
g

ILL STREET BLUES & KOOL G RAP & D.J. POLO
NEW D U | i) 00 cOLD cHILLIN 2000+
DITTY @ ¢ PAPERBOY
i &) : V71| gmmoeones PLATEAU/FFRR 350 012
| GOT A MAN @ ® POSITIVE K
30 | 26 | 28| 20 | () istan s6s 305pLG

Records with the greatest sales gains this week. # Videoclip availability. @ Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miilion units.
Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single
unavailable. (C) Cassette single availabitity. (D) CD single availability. {M) Cassette maxi-single availability.

(T) Vinyl maxi-singie availabiiity. (X} CD maxi-single availability.
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TERRI ROSSI'S

SETION

IT’S BEEN A LONG TIME COMING, but now it's top five. “So Alone” by
Men At Large (EastWest) has been headed for the top for an unprecedented
20 weeks. Monitored airplay and sales increased approximately 9% and 14%,
respectively. This is a testament to the new data collection systems, BDS and
SoundSecan. Left to human interpretation of “the life of a record,” this one would
have long since been over.

SPEAKING OF LONG: “Cooleyhighharmony” by Boyz II Men (Motown) has
logged 96 weeks on the Top R&B Albums chart, ranking No. 36 this week. Also,
Jodeci’s “Forever My Lady” (Uptown) is at No. 62 in its 93rd week. The all-
time best-selling album, Michael Jackson’s “Thriller,” spent 101 weeks on the
chart. What is the likelihood that either may beat .Jackson’s record and possibly
chart for a full two vears?

I'M SO EXCITED: This week’s top five singles are all by new acts, and each
has an album in the top 10, with the exception of Men At Large. But the Cleve-
land-based duo’s self-titled album moves up and is bulleted at No. 27, earning
almost a 23% increase in sales.

13

I'M SO INTO YOU” by SWV (RCA) moves to No. 2 behind “Freak Me” by
Silk (Keia), which retains its bullet. Radio recently received a Teddy Riley re-
mix of “Into You,” which should rejuvenate interest in the single. Sales increases
continue to be strong. The group’s first single, “Right Here,” made strong in-
roads for the group: It peaked at No. 16 in November. “Freak Me” had another
tremendous week, with radio and sales increases. The margin between the two
records is considerable and Silk could reign at the top of the chart for another
couple of weeks.

JINGLIN’ BABY: This week, there are three incredible debuts. L.L. Cool J’s
single, “How I'm Comin’ ” (Def Jam) slams onto the chart at No. 2&, primarily
from sales points, although radio points are building. Next, the Flavor Unit
MC’s “Roll With The Flava” (Flavor Unit) hits hard at No. 51 with an all-star
cast and nearly 90% of its points from sales. “Knockin’ Da Boots” by H-Town
(Luke) enters at No. 52, with approximately 60% of its points coming fromn sales
and radio points making a strong contribution.

A FEW RECORDS were forced back on the chart this week. However, “In
Our Love” by Caron Wheeler (EMI) and “Good 4 We” by D-Influence
(EastWest) had radio increases, and “Who Got The Props” by Black Moon
(Nervous) picked up significant sales points. This week’s three explosive debuts
clearly affected these records.

I GREW UP IN WILLOW GROVE, PA., and my mother wouldn’t let me go to
Philly to see James Brown. So what if I wasn't quite 12 years old! Finally, I saw
Mr. Brown live. He’s still got the moves, but the show had a bewildering moment.
He shouted “Bewildered” (my fuvorite song), but sang “Prisoner Of Love.”

HOT R&B
SINGLES..

BUBBLING UNDER.

EIE EIE:
|32 |32
2 Z; w | TITLE 2 Z; w | TITLE
= [ 5 | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) = | 5 | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL)
1|4 |3 | LOVEME DOWN 14 |— | 6 | ILL STREET BLUES
TISHA (CAPITOL) KOOL G RAP & D.J. POLO (COLD CHILLINY)
7 | 3 | REMEMBER WHO YOU ARE 15— | 1 | DO YA WANNA RIDE?
NORMAN CONNORS (MOJAZZ/MOTOWN) DOUGIE DEE (MERCURY)
3 (15| 2 | 1 DONT WANNA CRY 16|25 | 4 | 1 GET wRECKED
AL B. SURE! (WARNER BROS.) TIM DOG (COLUMBIA)
434 |ALLOFIT 17 |20 | 6 | HOLLER IF YA HEAR ME
ARTZ & KRAFTZ (COLUMBIA) 2PAC (INTERSCOPE/ATLANTIC)
5|11 | 2 | TAKEA DIP 18|14 | 5 | PLASTIC
HIGHLAND PLACE MOBSTERS (LAFACE) P.M. DAWN (GEE STREET/ISLAND/PLG)
6|6 |5 |GIVEITUP 19 |23 2 | RESPECT DUE
TROOP (ATLANTIC) DADDY FREDDY (CHRYSALIS/ERG)
7 |13 | 4 | BREAKER 1/9 20{— | 1 | MY CONSCIENCE SAYS NO
COMMON SENSE (RELATIVITY) il CLOSE (TABU/A&M)
8 |10 | 10 | RaKIN' IN THE DOUGH 21|—11 {100 cCARE
ZHIGGE (POLYDOR/PLG) CLASSIC EXAMPLE (HOLL YWOOD BAS(C)
9 |16 [ 2 | IF ONLY YOU KNEW 2|— | 1 ] YOU BELIEVE
DONELL RUSH (RCA) CHANTAY SAVAGE (RCA)
10 {12 | 3 | HOW FAST FOREVER GOES 23| — | 1 { SWEET AS IT COMES
HOWARD HEWETT (ELEKTRA) NIKITA (MOTOWN)
11 (22 | 2 | CLOUDY WITH A CHANCE OF TEARS 24 | — | 16 | GIMME WHAT YOU GOT!
VOICES (ZO0) FM (AVENUE)
1219 3 | Mk Tock 2 || 1 | PEACE TREATY
KILO (WRAP/ICHIBAN) KAM (EASTWEST)
JEEP ASS NIGUH i i i
13121 2 MaSTATACEINGA (NGO US N 5::2!::!:5\’:2:1;0';;5'12;:;;3? 25 singles under No. 100

RH“HM ] Gramavision Quietly Cranks Out Collectibles

Label’s Release Slate A Tribute To R&B, Funk, Jazz

NEW YORK—Gramavision, the com-
pany founded and run by Jonathan
Rose, quietly has been releasing a slate
of R&B, funk, and jazz recordings that
add a new dimension to the label.

In addition to the new album by Ber-
nie Worrell (see story, page 19), the la-
bel has just released “Funky Good
Time, Live,” by the legendary J.B.
Horns, and “Boss Of The Bass,” by
veteran bassist Jamalaaladeen Ta-
cuma. Still to come on the release
schedule are projects by horn player
Pee Wee Ellis, Lamonte Young (“the
grand-daddy of minimalism”) with the
Forever Bad Blues Band, Bob Telson
(composer of the show “Gospel At Co-
lonnus” and the tune “Calling You”
from the “Baghdad Cafe” soundtrack),
as well as a compilation called “New
York Funk, Vol. 1,” comprising newly
recorded tracks by veteran funk play-
ers.

The Katonah, N.Y.-based label, now
distributed through Rhino by WEA,
was begun in 1979 as a boutique for in-
novative artists, particularly jazz and
new-music performers such as art-
rocker Robert Wyatt (who will release
a compilation this summer) and Bob
Moses (now working on a big-band jazz
project with co-producer Pat Metheny,
set for summer release).

Rose says the new emphasis on jazz,
funk, and blues is an extension of its
roots. The label previously has re-
leased Anthony Davis’ Gramny-noni-
nated contemporary opera, “X,” as well
as his “Jump Up,” a collection of reg-
gae tunes. Tacuma, whose current al-
bum, “Boss Of The Bass,” is a collec-
tion of contemporary urban and hip-
hop composition, has recorded more
straight-ahead jazz work for Gramavi-
sion, while Worrell has played on a pro-
gressive jazz project called Foolproof
for the label.

“In the early '80s when I started the
label, it was because all this extraordi-
nary creative music was out on the
New York loft scene, and nobody was
recording it but European labels,”
Rose says, adding other labels such as
Nonesuch and Antilles also began re-
cording this type of music.

“Other labels were doing a high-
quality job of defining and promoting
the music, and that caused me to re-
think my mission. My new mission was
taking more interesting contemporary
urban music that didn’t fit the urban
radio format and was left out of the
highly formatted urban departments of
record companies and working with
that. I always wanted Gramavision to
break new territory and lead.”

Gramavision has a small staff and
hires out for promotion people for spe-
cial projects. While the label has not

BERNIE WORRELL

(Continued from page 19)

get everybody who recorded on the
record on stage,” Worrell explains,
though details are being worked
out.

Meanwhile, Worrell will record
an album with former Funkadelic
band mates Jerome Brailey and
Billy Bass Nelson that will be dedi-
cated to the late guitarist Eddie Ha-
zel.

sought to play the radio promotions
game, exposure is vital. Tacuma has
played gigs reecently at New York’s
Tramp’s club and has appeared on
“The Tonight Show,” while Worrell is
planning a club tour.

A successful album on Gramavision’s
terms “varies widely,” says Rose.
“Worldwide, it could range from 15,000
to 50,000 units. On some we've done
more than that.” Rose says catalog

sales are his focus, however. With more
than 70 titles in the catalog, some of the
more successful artists are Taj Mahal,
the J.B. Horns, previous work by Wor-
rell, and *X,” which has been getting
more attention because of the interest
in Malcolm X generated by Spike Lee’s
film and a growing interest in modern

opera.

JANINE McADAMS

P A
N

Wild Crew. Funky rap crew the Ultramagnetic MCs sign a recording deal with
Wild Pitch Records. Their first Wild Pitch album is due in July. Shown at the
signing, standing from left, are TR Love and Moe Love, Ultramagnetic MCs.
Seated, from left, are Ced Gee, Ultramagnetic MCs; Stu Fine, president, Wild
Pitch; and Kool Keith, Ultramagnetic MCs.

Congratulations,

CHAKA
KHAN

1992 GRAMMY" o a5
AWARD -
BEST R&B VOCAL
PERFORMANCE,

FEMALE
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Lougheed’s ‘Music’ Make_s_ Splash; Heed Warning

HOUSE CLEANING: Peering
from behind a daunting stack of new
records, we bring you a rundown of
the cooler jams on the street right
now.

Single-of-the-week honors go to “I
Won't Give Up My Music” by Lisa
Lougheed, a promising new Toronto
belter. Produced and written by
Mike “Hitman’ Wilson, this jam is
seven minutes of pure house/disco
heaven. Lougheed has just the right
amount of diva attitude, though she
also has a pop sweetness that in-
creases her multiformat appeal. Also,
the song itself is a contagious, roof-
raising anthem that will blow out any
peak-hour program upon impact. At
long last, Wilson has created a tune
that matches the power of “Another
Sleepless Night.”

Lougheed currently is recording
her second full-length album for
Warner Music Canada. Warner
Bros. in the U.S. has first crack at the
project, though no commitment has
been made as yet. A limited 12-inch
pressing is starting to circulate . . . Be
aware!

Sticking with Warner Bros. for an-
other moment, the label is pulling out

Groovin’ In France. China Records
artist Franke and NovaMute's G.T.0.
were among the club acts prominently
featured during MIDEM in Cannes.
Franke is about to release a new
single, “On A Mission,” while G.T.O.
still is collecting kudos for its EP, ““Love
Is Everywhere.” Shown, from left, are
Franke, China Records; Lee Newman,
G.T.O.; Neato, G.T.O.; and Brad
LeBeau, president, Pro-Motion.
Kneeling is Michael Wells, G.T.O.

the big promotional guns behind ex-
model Nick Scotti, who bows with a
reverent, funky cover of the Harold
Melvin & the Blue Notes classic,
“Wake Up Everybody.” Possessing a
rich baritone that will remind some of
Rick Astley, Scotti cuts loose with an
impressive degree of soul, while Dave
Shaw lays a garage-vibed house re-
mix that pumps hard.

Be sure to check out Scotti’s self-ti-

tled debut album, which has an even
stronger track like the wildly infec-
tious “Get Over,” a Shep Pettibone
production with cool guest vocal by
Madonna, and “Slow Down,” a
hearty midtempo throwdown that
smolders with a sexy vocal and butt-
shaking percussion.

Warning, aka producers Juan
Bartet and Alex Arzeno, serves a
steamy combination of deep-house
and salsa on “Tubale (Ecstasy)” (An-
gel Eyes, Miami). Live congas pro-
vide a percolating foundation for roll-
ing piano fills, diva-like vocal loops,
and Spanish-language chants. The
cut already is raising temperatures
down in South Beach, Fla., and is
showing early signs of a national
breakout.

For something a bit darker, go for
“U Knock Me (Keep On Dancing)” on
the flipside, with its wriggling, raw
bass line. Both tracks are standout
moments from the act’s highly potent
debut album, “Dub Land.” Could be
the sleeper smash of the season.

While U.S. radio programmers are
still claiming dance music is a tough
commercial sell, yet another U.K.
club act is filling the British radio air-
waves. Evolution has just begun to
enjoy a runaway multiformat smash
over there with “Love Thing” (de-
Construction, U.K.), a joyous pop/
house romp that was masterminded
by Warrington, England, natives
Jonathan Sutton and Barry Jamie-
son. The record overflows with a
sweeping rush of strings, shaking
tamborines, and soulful, siren-style
vocals. This revelatory gem will leave
you grinning from ear-to-ear in a
heaving, sweaty heap. Brilliant.

On the Chicago house tip, DJ
World ventures outside of its parent
I.D. Productions posse for “I Need
To Go Away (All By Myself)” by
Tommye, an R&B-spiced house an-
them for punters who are way over
the daily grind of life. Chico Slamm
kicks a hearty beat that is covered
with rolling piano lines and requisite
organ fills. Despite a familiarity in its
overall presentation, this track is
pushed over the top by its bravely
downbeat lyries and Tommye’s
smokin’ performance. A voice to be
aware of.

Once again, Dharma B. mines a
cool middle-ground between house
and rave with “Cats & Dogs”
(Dharma, U.K.). Iey-cool synths are
laid beneath an ethereal incantation
of “love me, love my dog” and an as-
sortment of seductive purrs and me-
ows. A trippy, mind-bending under-
ground affair (especially the “War &
Peace” mix) that also is ripe for eross-
over picking.

It has been way too long since ren-
egade techno/industrial master Be-
havior has served the masses with
one of his unusual productions. He
busts out of the box under his alter
ego, BMO, with the decidedly trippy
“Loop The Groove” (Hangman,
Miami). Alternative spinners will dig
the blend of tribal percussion with
disco-like funk guitars and ghostly
vocals. Will slowly sneak up your
spine and never let go, so just roll it.

by Larry Flick

Surrender yourself to the “Body
Beautiful” mix. Ooooo . . .

The line dividing techno and rock
continues to blur with “Hitch-Hike To
Mars” by Peace, Love & Pitbulls
(Nettwerk, Toronto), an assaulting
attack of computerized noise, guitar
riffs, and uninhibited, shrill vocal
chants. Benefiting from three solid
remixes, the record has splashes of
industrial acid that may prove too in-
tense for even the hardest techno
heads. Still, it has sold more than
20,000 copies in Scandinavia. For
folks in search of the real postpunk
sound.

While ZYX Records continues to
build an audience for Paul Parker’s
fun cover of “Wicked Game,” the hi-
NRG icon is working import hounds
with a double-A-sided 12-inch on the
U.K.-based Klone Records, “With Or
Without You” b/w “In My Wildest
Dreams.” The former is a rave/NRG

i Dance
Breakout

FOR WEEK ENDING APRIL 3, 1993

CLUB PLAY

. WHO IS IT MICHAEL JACKSON epic

. JUNGLE BILL YELLO smasH
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Breakouts: Titles with future chart potentiat,
based on club piay or sales reported this week

rendition of U2’s hit that cleanly
wipes out Double You’s cover of the
same tune. Gratefully, the latter is a
solid original number with a hard
beat, urgent synths, and a juicy pop
chorus. “Dreams” was penned and
produced by the singer with Ian
Anthony Stephens, and we hope this
highly potent jam will inspire more
artists in this arena to spend a bit
more time creating new material.
Only then will the NRG community
regain some of the “hip” credibility it
once had.

LONG PLAYERS: After issuing nu-
merous pumpin’ productions and re-

mixes over the last year and half, pop-
ular New York radio personality
John Robinson bows his first album,
“The Robinson Wall Project, Volume
One” (Black Rain, New York). Not
surprisingly, the focus is on raw ga-
rage/house beats, spiritually uplifting
words, and soulful vocals by a variety
of talented newcomers.

DJs will revel in dark’n’delicious
jams like “More I Get,” with its hyp-
notic loops of Russel Patterson’s vo-
cals during the breaks, and the essen-
tial diva-driven anthem “Stick
Together,” with a fine turn by
Spring. Also included is a wriggling
remix of Robinson’s 1992 regional hit,
“Stand By,” sung by Bryan.

Though we still feel producer-as-
artist albums are a next-to-impossible
commercial sell, this is clearly a DJ-
aimed project that is notches above
the throng of wanna-bes. Should gen-
erate much-deserved studio work
from major labels—not to mention
pack a dancefloor or two.

More than a year after its bitter
split with Epic, Anything Box is
back in circulation with “Hope”
(Orangewerks, Brea, Calif.), a set
that melds techno aggression with
Depeche Mode-style synth/pop.
Singer Claude S. remains the band’s
focal point, conjuring an intriguing
study in contrasts by delivering oh-
so-optimistic words with a soft, al-
most sullen, tone.

The only pitfall of the set is a same-
ness in the overall sound and texture
of the album. After a few spins,
though, listeners will discover the
group’s considerable songwriting
skills. Perhaps the participation of a
producer or mixer other than the act
would be a good idea next time. In
any case, “Hope” has a number of po-
tent dancefloor and radio prospects,
including “A Moment’s Shining,”
“Rise,” and “Every Single Day.”

TID-BEATS: We're bummed to re-
port the way-fierce Adeva has been
dropped by Capitol. Sources say the
move was caused more by her end-
lessly sticky and complicated split
from Smack Productions than any-

Getting Closer. A&M's divas Dina Carroll, left, and CeCe Peniston celebrate the

thing else. The voice behind numer-
ous international club hits, including
“It Should Have Been Me” and
“Warning,” Adeva is about to start
writing material to shop around. We
hear she is trying to broaden her ho-
rizons to include urban, pop, and jazz
styles ... Speaking of drops, Ceybil
Jefferies has been released from
Atlantic halfway into recording her
second album. No one involved could
be reached for comment by press
time, though rumors of dissention be-
tween the artist and label have been
rampant for months now. Jefferies is
best known for her now-classic 1991
hit, “Love So Special” . . . Inside word
has it that Esquire promo/A&R hon-
cho George Hess is tiptoeing toward
the exit door. We hear he is on the
verge of launching an indie company.
Details to follow ... If you haven't
gotten one already, be sure to snag a
copy of Yello’s “Essential” greatest-
hits compilation on Smash/Island.
The set includes the 1990 hit “Oh
Yeah” and four previously unreleased
cuts. New remixes of “Jungle Bill”
are deservedly wooing DJs and cross-
over radio programmers ... Mem-
bers of the much-beleaguered free-
style community will gather April 7 at
N.Y.’s Avalon club to deal with some
of the problems it is facing. The fo-
rum, which is produced by Pyramid
Entertainment, will be free-form,
with a moderator to be named soon.
Among the scheduled topics of discus-
sion are creating a fresh perspective
on sound and production, carving out
a niche at club and radio, and artist
development. The event begins at 8
p.m.; admission is free.

PARTING GLANCES: The club
community is mourning the loss of DJ
Eric Puyo, who died March 19 of
complications due to AIDS. He was
30 years old.

The Houston-born Puyo most re-
cently was a favorite at New York’s
Limelight, where he spun regularly,
and at the Temple in Los Angeles. He
also worked at for a while last year at
E-Legal Records, handling club and
mix-show promotion.

release of Carroll's U.S. debut, “So Close,” at a bash held at a Los Angeles
nightspot. Carroll currently is on a promotional tour in support of the set, while
Peniston is in the studio recording the follow-up to her certified gold album,
"“Finally.” Also pictured is Miller London, senior VP/GM of A&M'’s urban division.
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CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wE|loxle Z = OF DANCE CLUB PLAYLISTS. wElox]g g b OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Fulow|23IE€F| TITLE ARTIST Fulew |28 €5 | TITLE ARTIST
F2{32| 2|28 | LABEL & NUMBER/DISTRIBUTING LABEL FZ |32 |~ | 5| LABEL & NUMBERDISTRIBUTING LABEL
*%xx NO.1 x %% * % x NO.1 * x %
1 2 3 8 GIVE IT TO YOU RCA 62434 1 week at No. 1 & MARTHA WASH 1 2 4 5 I'M EVERY WOMAN (M) (T} (X) ARISTA 1-2520 1 week al No. 1 @ WHITNEY HOUSTON
@ 4 9 5 LITTLE BIRD ARISTA 1-2522 © ANNIE LENNOX 2 3 5 7 GIVE 1T TO YOU (T) (0 RCA 62434 © MARTHA WASH
k 5 12 6 BRIGHTER DAYS CAJUAL 204/EMOTIVE CAJMERE FEATURING DAJAE 3 1 3 12 INFORMER (M) (T) EASTWEST 96112/AG & SNOW
4 6 10 7 GUILTY OF LOVE DEF AMERICAN 40725/WARNER BROS. D.0. @ 6 8 8 NUTHIN' BUT A "G" THANG (M) (T) DEATH ROW/INTERSCOPE 53819/AG # DR. DRE
@ 9 19 6 BORN 2 B.R.E.E.D. WARNER BROS. 40641 ® MONIE LOVE 5 5 2 8 HiP HOP HOORAY (M) (T) (X) TOMMY BOY 554 © NAUGHTY BY NATURE
@ 12 | 22 5 SHOW ME LOVE BIG BEAT 101 10/ATLANTIC ROBIN S. 6 7 9 10 | TAP THE BOTTLE (M) (1) SOUL 54536/MCA © YOUNG BLACK TEENAGERS
@ 11 16 7 FOREVERGREEN €pIC 74433 @ FINITRIBE 10 | 16 4 1 FEEL YOU (M) (T) (X) SIRE 40767/WARNER BROS. ® DEPECHE MODE
8 1 1 10 LOVE U MORE COLUMBIA 74807 @ SUNSCREEM 8 4 1 10 GET AWAY (M) (T} (X) MCA 54512 & BOBBY BROWN
9 10 | 14 7 HIP HOP HOORAY TOMMY BOY 554 © NAUGHTY BY NATURE @ 11| 20 5 LITTLE BIRD (M) (T) (X) ARISTA 1.2522 ® ANNIE LENNOX
18 | 31 4 TOOK MY LOVE COLUMBIA 74862 ® BIZARRE INC FEATURING ANGIE BROWN 10 9 11 7 THING GOIN' ON (T} (X) SIRE 40639/WARNER BROS. BETTY BOO
11 3 6 8 | IT'S MY LIFE ARISTA 1-2492 # DR. ALBAN * x * HOT SHOT DEBUT * % %
@ 20 30 4 | FEEL YOU SIRE 40767/WARNER BROS. @ DEPECHE MODE NEW ) 1 FEVER/BAD GIRL (M) (¥) (X) MAVERICK/SIRE 40793/WARNER BROS. @ MADONNA
13 | 7 | 8 | 9 | UNIQUE TRIBAL AMERICA 13879/.RS. DANUBE DANCE QD] 19 | 36 | 3 | FAITH (N THE POWER OF LOVE) (1) 0 eic 74887 ROZALLA
21 | 26 | 5 | BOSSDRUM epic 74898 @ THE SHAMEN 13 | 12 | 17 | 9 | LOVE UMORE () (x CoLUMBIA 74807 @ SUNSCREEM
15 8 2 11 I'M EVERY WOMAN ARISTA 1-2520 © WHITNEY HOUSTON 14 14 14 8 t GOT A MAN (T) ISLAND 864 305/PLG @ POSITIVE K
22 | 28 | 5 | ENJOY LIFE EIGHT BALL 5207 ® WAVE @D 23 | 30 [ 4 | s MY LFE oo m 0 arisTa 12492 @ DR. ALBAN
17 | 14 | 4 | 10 | GETAWAY mcas4s12 4 BOBBY BROWN 22 | 32 | 4 | SHOW ME LOVE (M) (T) BIG BEAT 10110 ROBIN S.
28 | A 4 | FAITH (IN THE POWER OF LOVE) EPic 74887 ROZALLA QD] a | = 4 | BORN 2 B.R.E.E.D. (M) (D) (x) WARNER BROS 40641 ® MONIE LOVE
19 | 13 | 5 | 10 | FEEL LIKE SINGIN' NERVOUS 864 905/MERCURY SANDY B. 20 | 24 | 6 | EVERYBODY GET ON UP (1) () PAISLEY PARK 4069 3/WARNER BROS. @ CARMEN ELECTRA
2] | 36 | 4 | CAN'TGET ANY HARDER SCOTTI BROS. 75352 JAMES BROWN 19 | 15 | 18 | 8 | FEEL LIKE SINGIN' (T) NERVOUS 864 905/MERCURY SANDY B.
QD[ 9 | 33 5 | 1 WANNA BE SOMEONE ATLANTIC 85791 CLUB Z 24 | 31 4 | FOREVERGREEN (T) (x) EPIC 74433 @ FINITRIBE
22 25 27 [ NUTHIN' BUT A "G" THANG DEATH ROW 53819/INTERSCOPE @ DR. DRE * % * POWER PICKX * %
23 15 7 11 PUSH THE FEELING ON GREAT JONES 530 620/ISLAND NIGHTCRAWLERS @ 35 =5 2 BOW WOW WOW (M) (T) IMMORTAL 74852/EPIC © FUNKDOOBIEST
24 | 19 | 18 | 8 | WECAN MAKE IT STRICTLY RHYTHM 12100 SOLE FUSION 2 | 8 | 7 | 13 | REBIRTH OF SLICK (COOL LIKE DAT) (M) (T) PENDULUM 66369/ELEKTRA @ DIGABLE PLANETS
25 17 11 9 PHOTOGRAPH OF MARY EpiC 74782 & TREY LORENZ @ 28 | 34 4 I'M SO INTO YOU () RCA 62452 *Swy
B | M 3 | JAMAICAN IN NEW YORK ELEKTRA 66339 @ SHINEHEAD 24 | 25 | 23 | 11 | DITTY (M) (T)(X) NEXT PLATEAU/FFRR 350 012 @ PAPERBOY
21 | 16 | 13 | 17 | SUPERMODEL (YOU BETTER WORK) TOMMY BOY 542 ® RUPAUL @ 0 | 38 3 | I'M RAVING () (1) () ARISTA 1.2525 ® LA STYLE
%8 | 4|24 7 INFORMER EASTWEST 96112/ATLANTIC @ SNOW 2% [ 27| 28 4 HAT 2 DA BACK (M) (T) (X) LAFACE 2-4046/ARISTA ®TLC
29 | 26 | 17 | 10 | IFYOU WANT MY LOVE (HERE IT IS) epiC 74835 THE COVER GIRLS 27 | 16 | 10 | 17 | SUPERMODEL (YOU BETTER WORKYHOUSE OF LOVE () () () TOMMY BOY 542 @ RUPAUL
* % * POWER PICK* * % 31 40 3 CAN'T GET ANY HARDER () (x) SCOTTI BROS. 75352 JAMES BROWN
38 | — | 2 | ©CAN'T GET NO SLEEP CUTTING 273 MASTERS AT WORK FEATURING INDIA 29 | 29 [ 29 5 | THROW YA GUNZ (M) (T) RALCHAOS 74 766/COLUMBIA © ONYX
@ 3|39 3 NO LIMIT RADIKAL 12389/CRITIQUE ® 2 UNLIMITED 30 18 12 17 | I'M GONNA GET YOU (M) (T) () COLUMBIA 74490 @ BIZARRE INC FEATURING ANGIE BROWN
2)| 39 | 46 3 | GO ON MOVE STRICTLY RHYTHM 12128 REEL 2 REAL FEATURING MAD STUNTMAN | 17| 15 7 | KNOCK-N-BOOTS (M) (T) () MCA 54583 © WRECKX-N-EFFECT
3)| 36 | 4l 3 EVERYBODY GET ON UP PAISLEY PARK 40693/WARNER BROS. © CARMEN ELECTRA 2| 2% | 2 12 | DON'T WALK AWAY (M) (T) (X) GIANT 40669/ WARNER BROS. & JADE
34 30 21 9 REBIRTH OF SLICK (COOL LIKE DAT) PENOULUM 66369/ELEKTRA @ DIGABLE PLANETS @ 36 39 4 PHANTOM OF THE OPERA (T) (X) ZYX 6677 HARAJUKU
(3] 40 | — | 2 | inDEPENDENCE sex 19777/erc & LULY 34 | 32| 33 | 6 | TIME4 SUM AKSION (w) (T) RALICHAOS 74794/COLUMBIA - @ REDMAN
**x *HOT SHOT DEBUT* x & (35)] 38 | 43 | 3 | FUNKYCHILD w () PenouLUM 663307ELEKTRA # LORDS OF THE UNDERGROUND
NEW ) 1| FEVER MAVERICK/SIRE 40793/WARNER BROS. MADONNA NEW)D 1 | WRECKX SHOP (M) (T) () MCA 54532 © WRECKX-N-EFFECT
73| 9 | TAP THE BOTTLE SOUL 54536/MCA ® YOUNG BLACK TEENAGERS GBD| 22 ] — | 2 | 1canTGET NO SLEEP ~) (1) cuTring 273 MASTERS AT WORK FEATURING INDIA
3 | — 2 L.S.D. BOLD! 2001 THE TRIPP 38 | 33 | 25 | 11 | SPEED (M () (0 STRICTLY HYPE 106 ALPHA TEAM
39 [ 37125 10 | NUSH x-TREME 002 NUSH 39|39 | ¥ 11 | WHO GOT THE PROPS (1) NERVOUS 20026 ® BLACK MOON
40 | 23| 20 12 | THING GOIN' ON SIRE 40639/WARNER BROS. BETTY BOO ._40 13 6 11 PHOTOGRAPH OF MARY (M) (T) £PiC 74782 & TREY LORENZ
NEW ) 1 | MORE AND MORE a 25028/IMAGO © CAPTAIN HOLLYWOOD PROJECT NEW ) NEVER DO YOU WRONG () (T) (X) MCA 54579 @ STEPHANIE MILLS
42 | M [ _ 2 PALLAS ATHENA ARISTA IMPORT PALLAS ATHENA 42 | 40 | 44 4 BRIGHTER DAYS (1) CAJUAL 204/EMOTIVE CAJMERE FEATURING DAJAE
4 NEW ) 1 | WORK HARD TO LOVE YOU NOTT-US 0003/APOLLO KAREN ANDERSON NEW ) 1 TOOK MY LOVE () (x) COLUMBIA 74862 @ BIZARRE INC FEATURING ANGIE BROWN
4)| NEWD | | | EXTERMINATE! ARISTA 1-2545 © SNAP FEATURING NIKI HARIS 44 | 34 | 21 [ 15 | GANGSTA BITCH () (1 0 Tommy BoY 541 @ APACHE
45 | 46 | — 2 LOVE MAKES NO SENSE TABU 7707/A&M @ ALEXANDER O'NEAL NEW ) 1 DAZZEY DUKS (1) TMR 3089/BELLMARK @ DUICE
46 | 42 | 42 5 OUT OF SPACE ELEKTRA 66347 @ THE PRODIGY 46 | 43 | 41 7 CONNECTED (T) (x) GEE STREET/ISLAND 864 393/PLG & STEREO MC'S
47 31 23 13 LOVE IS EVERYWHERE NOVAMUTE 113 G.T.0. 4] 44 — 2 DOWN WITH THE KING (T) (x) PROFILE 7391 @ RUN-D.M.C.
48 | 32 | 15 | 12 | MR. WENDAL CHRYSALIS 24805/ERG ® ARRESTED DEVELOPMENT 48 | 46 | — | 2 | IF YOU BELIEVE (T)1.0. 1015RCA CHANTAY SAVAGE
49 | 41 | 37 | 8 | UNDERSTAND THIS GROOVE CHINA IMPORT FRANKE NEWD | | | SOME LOVIN' (1) TRIBAL AMERICA 13883/L.R.S. LIBERTY CITY
50 | 45 | 40 | 9 | MINDSTREAM MUTE 66343/ELEKTRA # MEAT BEAT MANIFESTO 50 | 41 [ 35 | 11 | WHO'S THE MAN? (M) (T) (x) UPTOWN 54545/MCA @ HEAVY D. & THE BOYZ

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single. or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability.

single availability. © 1993, Billboard/BPI Communtcations.

(T) Vinyl maxi-single availability. (X} CD maxi-
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Veteran Acts Trumpet Branson Label
Roy Clark, Gatlins Among First Releases

B BY EDWARD MORRIS

NASHVILLE—Six of country music’s
most durable and acclaimed acts will
have albums on the shelves April 15 on
Intersound Entertainment’s new Bran-
son Entertainment label. They are Roy
Clark, the Gatlin Brothers, Janie
Fricke, Crystal Gayle, Mickey Gilley,
and Mel McDaniel.

Each album contains at least 12 cuts
and—except for the Gatlins’ collection
of pop standards—is composed of new
recordings of the artists’ greatest hits
and a sampling of new songs.

The acts were formally introduced to
the industry at a press conference
March 22 in Nashville.

Jim Foglesong, former head of MCA
and Capitol’'s Nashville offices, pro-
duced the Gatlins’ “Moments To Re-
member” and Clark’s “Great Picks &
New Tricks.” Fricke produced her own
“Now & Then.” Gayle co-produced her
“Best Always” with John Donegan and
Jay Patten. Jerry Kennedy produced
McDaniel’s “Baby’s Got Her Blue
Jeans On,” and Tony Migliore produced
Gilley’s “Make It Like The First Time.”

Branson will introduce a second col-
lection of country albums this fall.

Intersound will market the new al-

bums around the slogan “Come home to
the heart of country music,” aimed at
consumers who favor the traditional
over the contemporary format. The al-
bum art, which carries the “Signature
Edition” logo, is designed to distinguish
itself from earlier catalog product from
the same acts.

Retailers will be offered stand-alone
displays to further draw attention to
the new albums. According to a press
release, Intersound plans to set up ad-
vertising and merchandising campaigns
with mass merchandisers and retail
record chains.

The albums, which were introduced
via a full-page ad in Billboard’s March
27 issue, also will be advertised in such
consumer publications as Country
America and Music City News.

To involve radio in the launch, Inter-
sound will mail an album sampler and
a “Branson Ransom” note to 2,700 sta-
tions. The “ransom note,” pieced to-
gether from newspaper headlines, will
offer the new CD recordings in ex-
change for old vinyl and cassette prod-
uct from the same artists. The CD sum-
pler contains two hits and one new song
from each of the six acts.

Besides its Branson imprint, Inter-
sound also owns and distributes a vari-
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ety of music on the Cinedise, Critics
Choice, Impressions, Intersound Chris-
tian Music, Intersound Entertainment,
MaxiPlay, ProArte, ProJazz, and Re-
flections labels.

The 10-year-old company, based in
Roswell, Ga., distributes several other
independent labels, including Fixit,
New Haven, and Bellamy Brothers.

Intersound maintains a direct-mail
division, Heritage House, which sends
catalogs to more than 100,000 consum-
ers. The company also sells records
through American Express, BMG Rec-
ord Club, CBS Record Club, Citibank
Visa, Heartland Marketing, the Her-
rington Catalog, the Paragon, Signals,
Wireless, and Word Direct Marketing.

The company has sales offices in Los
Angeles, San Francisco, Atlanta, Min-
neapolis, Nashville, Baltimore, Dallas,
Toronto, and Montreal.

Real Believers. Vince Gill, left, and his co-writer, John Barlow Jarvis, greet
reporters at the Music City News Country Songwriters Awards show following their
song-of-the-year win for “I Still Believe In You.’

OVERACHIEVER: Given his A-to-B range of facial ex-
pressions, it was difficult fo tell whether Chet Atkins was
really surprised by the March 18 “surprise party” held in
his honor at BMI in Nashville. But he certainly seemed
warmed by the turnout of well-wishers.

The main purpose of the party was to give Atkins his
Lifetime Achievement Award from NARAS; the recording
academy. (He wasn’t on hand to accept it or the instrumen-
tal performance prize he and Jerry Reed won at the
Grammy ceremonies in February.) Dolly Parton gave the
legendary producer and guitar master his NARAS trophy

and took the occasion to re-
veal that she first met
Nashville

Atkins when she was a
starry-eyed 10-year-old and
that he had sagely advised
her to stay in school. She
did—and promptly moved
to Nashville the day after

graduating.
“Nashville Now” host
Ralph Emery and Gibson T

Guitar president Henry
Juszkiewicz also made
presentations. Emery gave
Atkins a framed photo of his appearance on the show with
then-President George Bush, and Juszkiewicz presented
him with four new guitars.

Bluegrass king Bill Monroe (also a Lifetime Achieve-
ment winner this year) stopped by to congratulate Atkins,
as did fellow Country Music Hall of Famers Kitty Wells,
Owen Bradley, and Eddie Arnold; Sony/Nashville chief
Roy Wunsch; singers Johnny Wright, Emmylou Harris,
Suzy Bogguss, Bobby Bare, and Ray Stevens; and song-
writers Janis Ian, Shel Silverstein, Paul Craft, Billy Edd
Wheeler, Dickey Lee, Curly Putman, and Harlan
Howard.

“It’s so wonderful,” said Atkins to the crowd. “It makes
me feel like I did something right.”

MAKING THE ROUNDS: Gaylord Entertainment will
refurbish the historic Ryman Auditorium in downtown
Nasghville and turn it into a performance venue again by
June 1, 1994. It’s expected to cost the company more than
$8 million to get the old auditorium in shape. Among the
improvements: a support building with elevators, rest-
rooms, meeting space, and heating and air-conditioning
equipment and facilities for televising performances.

Built in 1892, the Ryman was long one of Nashville’s top

Friends Fete Atkins’ Achievement(s)
BMI Party Brings In Variety Of Well-Wishers

by Edward Morris

concert halls, Enrico Caruso, Sarah Bernhardt, Victor
Herbert, Will Rogers, Orson Welles, and Ignace Pader-
ewski all performed there. The Ryman became world-re-
nowned, however, when, in 1943, it became the home of the
Grand Ole Opry. It remained the Opry site until 1974, when
the famed radio and stage show moved to its current head-
quarters at Opryland. The new Ryman will have approxi-
mately 1,500 seats and will be dedicated, if all goes well,
during next year’s Fan Fair.

Merissa Ide, former manager of media and artist devel-
opment for Arista Records, is the new VP of development
for High Five Productions.
She will head the company’s
Nashville division . . . Mary
Gellott, who was marketing
director for Starwoed Am-
phitheatre in Nashville, has
joined Moore Entertain-
ment ... Jayson Promo-
tions, based in Henderson-
ville, Tenn., has opened a
branch office in Greeley,
Colo. Bill Hall will head
that division and will spe-
cialize in production and tal-
ent consulting for fairs, rodeos, and special events . . . Billy
Truitt has joined the Good Music Agency, Excelsior,
Minn., as an agent. He will specialize in country music.

Waylon Jennings has recorded an album for children on
the Ode 2 Kids label. Called “Cowboys, Sisters, Rascals And
Dirt,” the album will be available May 25 and will be mar-
keted by Rincon Children’s Entertainment . . . ABC Radio
has opened a Nashville bureau. It will be headed by Dan
Gordon and staffed with reporters Sally Kaucher, Jim
Fitzgerald, and Michael Kosser . .. New BNA Entertain-
ment artist Doug Supernaw will be off the road for about
six weeks following a neck injury suffered recently in a
surfing accident . . . The Academy of Country Music has an-
nounced the nominees for video of the year: “Don’t Let Our
Love Start Slippin’ Away” by Vince Gill (Marc Ball pro-
ducer, John Lloyd Miller director); “Lord Have Mercy On
The Working Man” by Travis Tritt (Len Epand and
Shelby Werwa producers, Jack Cole director); “Take It
Back” by Reba McEntire (produced and directed by Jon
Small); McEntire’s “The Night The Lights Went Out In
Georgia” (Robin Beresford and Epand prociucers, Cole, di-
rector); and “Two Sparrows In A Hurricane” by Tanya
Tucker (Brent Hedgecock producer, Joanne Gardner di-
rector).
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FOR WEEK ENDING APRIL 3, 1993

HOT COUNTRY

SINGLES
&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

=z
< | @ = b x x| @ = %
2458|359 €2] TimLe ARTIST 2| 281 29| 2| Tmee ARTIST
= | 32| x| 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2| 32| Q2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
DRIVE SOUTH @ SUZY BOGGUSS
T * x * NO. 1 x x % AT B 38 28 15 18 J.BOWEN,S.BOGGUSS (J.HIATT) (v) LIBERTY 56786
51 1 5 12 B ol TRYIN' TO HIDE A FIRE IN THE DARK @ BILLY DEAN
\_> T e e o) SALEN TR 39 3 18 17" | | BOWEN B.DEAN (B.DEAN.T.NICHOLS) (V) SBK 56804/LIBERTY
] LEARNING TO LIVE AGAIN GARTHBROOKS | [/ 2 | 71 | o | T-R-0-U-B-L-
A g> 5 8 9 | EREYNOLDS (5.0AVIS.D.SCHLIT) LIBERTY ALBUM CUT S 71 9 gﬂ'?eocv)vryu.BcaLgsEun ) ijLE*F{*Q’JESTﬁJSg
3 | 3| 1 | 14 | HEARTLAND S IN A WEEK OR TWO © DIAMOND RIO
Biﬁoggl;sﬁoﬁgjj'gm's’ NI g:_:gz;ifﬁ a3 3 2 M.POWELL, T.DUBOIS (J.HOUSE.G.BURR) (V) ARISTA 1-2457
( : )| 6 9 14 SHOULD'VE BEEN A COWBOY © TOBY KEITH
LB — # | 52 | 5 | SiRenmsonren ) WERCLRY 864 342
5 4 7 14 X HONKY TONK ATTITUDE @ JOE DIFFIE
UOU LSt ol @) 55 | 6 | 3 | o sson b bire oo
@ / 10 9 | D.C00K.5 HENDRICKS (R.DUNN) (V) ARISTA 1-2513 M| a2 30 | 18 MBEOSJIB(%TU%E%TR%EAKNESS Ow curygéysolgycﬁ
THE HEART WON'T LIE @ REBA MCENTIRE & VINCE GILL
@ 1] 7| TBROWN.RMCENTIRE (K.CARNES,D.T.WEISS] (V) MCA 54599 15 | 48 g | WHAT A WOMAN WANTS & LARI WHITE
IT'S A LITTLE TOO LATE © TANYA TUCKER R.CROWELL,L.WHITE,S.SMITH (L.WHITE,C.CANNON) (v) RCA 62420
8 2 2 | 12 | | CRUTCHIELD > TERRY, R MURRA) (C) (V) LIBERTY 44915 51 | 57 | 4 | JUSTASIAM RICKY VAN SHELTON
NGBODY WINS © RADNEY FOSTER S.BUCKINGHAM (L.BOONE,P.NELSON) (v) COLUMBIA 74896
@ 12 | 14 | 11 | SFRSHELLRFOSTER (RFOSTERK.RICHEY! (0) (v) ARISTA 1-2512 47 | 46 | 50 | 10 g’c‘ﬂﬁc‘g‘?ﬁ‘ﬁ?ﬁg‘ﬂﬂg% M.STUART) (V)goﬂUOMYB&VngE
SHE’S NOT CRYIN' ANYMORE @ BILLY RAY CYRUS : = =
10 12 12 J.SCAIFE,J.COTTON (B.R.CYRUS, T.SHELTON,B.CANNON) (C) (V) MERCURY 864 778 48 47 51 8 SOMEONE TO GIVE MY LOVE TO @ TRACY BYRD
SHE DON'T KNOW SHE'S BEAUTIFUL & SAMMY KERSHAW LERQWIU.FOSTER.BRKCE (€100 MR 54457
D i 116 L6 L St kit Mt e R — S
EAERE R T SR 5o 1| T M s
16 21 1 J.LEQ,RESTLESS HEART (A.BYRD,J.ROBINSON} (V) RCA 62419 51 49 49 20 TAKE T BACK & REBA MCENTIRE
- 2 9 TONIGHT | CLIMBED THE WALL @ ALAN JACKSON T.BROWN.R. MCENTIRE (K.JACKSON) (V) MCA 54544
K.STEGALL,S.HENDRICKS (A.JACKSON) (V) ARISTA 1-2514 @ 54 55 7 LOOK AT YOU GIRL & CHRIS LEDOUX
HEARTS ARE GONNA ROLL HAL KETCHUM 1. BOWEN,J.CRUTCHFIELD {L.ROSS) (V) LIBERTY 44915
@ 18 | 23 | 7 | AREYNOLDSLROONEY (HXETCHUM R SCAIFE) CURB ALBUM CUT 53 | 48 | 43 | 19 | LET GO OF THE STONE JOHN ANDERSON
19 ” 10 | BORN TO LOVE YOU © MARK COLLIE 1.STROUD.J.ANDERSON (M.D.BARNES, M.T.BARNES) (v) BNA 62410
D.COOK (M.COLLIE.D.COOK C.RAINS) (V) MCA 54515
* x *x HOT SHOT DEBUT * % x
2 2 10 | MY BLUE ANGEL @ AARON TIPPIN
@ z%og;var;g;|:)lr:,;;vallL_ll_;vAir\és,PDoueLAs) (\23;/:3;2:/13: NEW p> 1 gé-g%&;ﬁf%xglgﬁog%RT * PATTY(\IL)?;/IEI;“Eﬁ
18 S 3 15 J.LEO.L.M.LEE ALABAMA (G.BAKER,F.J.MYERS) (V) RCA 62428 55 56 56 6 THE CHANGE MICHELLE WRIGHT
99 | 26 | 11 | STANDING KNEE DEEP IN A RIVER (DYING OF THIRST) ® KATHY MATTEA S-BOGART R GILES (5 BOGART.A.GILES) W) ARISTA 1 2528
B.MAHER (B.JONES,B.MCDILL,D.LEF) (V) MERCURY 864 810 58 61 4 IF | HAD A CHEATIN' HEART @ RICKY LYNN GREGG
2 3l 5 YOU SAY YOU WILL TRISHA YEARWOOD C.HOWARD (W.HOLYFIELD,A. TURNEY) LIBERTY ALBUM CUT
G.FUNDIS (B.N.CHAPMAN,V.THOMPSON) (V) MCA 54600 57 50 46 19 LEAVIN'S BEEN A LONG TIME COMIN)' * SHENAISIDE%-\H
R.BYRNE K.STEGALL (M.MCGUIRE,C.CRAIG.S.DAILEY. (V) RCA 62397
LORRIE e :
21| 13| 6 | 16 | WHATPARTOF NO AN 59 | 72 | 3 | ALITTLE BIT OF HER LOVE © ROBERT ELLIS ORRALL
I'D RATHER MISS YOU o LITTLE TEXAS $.MARCANTONIO,R.£.ORRALL J.LEQ (R.E.ORRALL,LWILSON) (V) RCA 62475
@ 23 28 10 J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN) (V) WARNER BROS. 18668 69 . 2 %8!5%1\10{“3;(;1%(Ltggrii'l.’gs/ﬁ-&;)(m THE RUN MCBRIDE %v)TSCE 5:35
PASSIONATE KISSES & MARY-CHAPIN CARPENTER : LRI =
3 8 4 15 JJENNINGS,M.C.CARPENTER (L.WILLIAMS) (C) (V) COLUMBIA 74795 71 _ 2 HEARTACHE @ SUZY BOGGUSS
MADE FOR LOVIN' YOU ® DOUG STONE J.BOWEN,S.BUGGUSS (L.GEORGE,.ULZ) LIBERTY ALBUM CUT
% 3 6 D.JOHNSON (C.PUTMAN,S. THROCKMORTON) (V) EPIC 74885 NEW b ) TELL ME WHY WYNONNA
* % * AIRPOWER * * % T BROWN (K.BONOFF) (C) (V) CURB 54606/MCA
OH ME, OH MY, SWEET BABY DIAMOND RIO
@ 34 40 5 !E&%&CRKQABOB’!:E?;(L AT EE TS @ LEE SSYARE/;\E{“E{)LZ'S NEW ) 1 M.POWELL, T.DUBOIS (M.GARVIN,T.SHAPIRQ) (C) (V) ARISTA 1-2464
: i - = = - WHY BABY WHY & PALOMINO ROAD
* * * AIRPOWER * % % 63 52 4 12 | HOWARD.K FOLLESE.T MCHUGH (G.JONES.D.EDWARDS) LIBERTY PROMO SINGLE
37 45 4 AIN'T THAT LONELY YET DWIGHT YOAKAM 64 | 60 58 17 | HIGH ON A MOUNTAIN TOP MARTY STUART
P_ANDERSON (KOSTAS,J. HOUSE) (V) WARNER BROS. 18590 R.BENNETT,T.BROWN {0.B.REED,A.CAMPBELL) (v) MCA 54538
WRONG'S WHAT | DO BEST © GEORGE JONES
@ 29 | 36 8 ys?%ukﬁ?sﬁrﬁ&%ﬁgéwkm) ATLA'\:EI@I;MU%CSE 65 | 69 3 | E.GORDY.JR (D.LEEM.CAMPBELLFWELLER) (V) MCA 54604
HARD WAY TO MAKE AN EASY LIVIN' & THE BELLAMY BROTHERS
* % * AIRPOWER * % % 66 62 67 4 H.BELLAMY,D.BELLAMY (H.BELLAMY,D.BELLAMY,J.BELAND} (V) BELLAMY BROTHERS 9108/INTERSOUND
13 39 ) HIGH ROLLIN’ GIBSON/MILLER BAND 74 2 WHAT MADE YOU SAY THAT @ SHANIA TWAIN
D.JOHNSON (D.GIBSON,B.MILLER) (V) EPIC 74856 - H.SHEDD,N.WILSON (T.HASELDEN.S.MUNSEY JR.} (C} (V) MERCURY 864 992
ROCK ME (IN THE CRADLE OF LOVE) @ DEBORAH ALLEN
| LOVE THE WAY YOU LOVI:’M*I-; * AIRPOWER *O*J’(‘)’I:N MICHAEL MONTGOMERY 68 63 62 18 | R VAN HOY (RVAN HOY.D.ALLEN) GIANT ALBUM CUT/WARNER BROS.
A1) 93 ] 4 | b IonNSON (V.SHAW,C.CANNON) (C) (V) ATLANTIC 87371 NEWD | | L &%&?(SJ l'(?ala’m"&?oﬁg BE THERE L4 LORREBIEA%%EA?@U’#
ROME @ DOLLY PARTON & FRIENDS : v 5
0 IR N SIRNLESESR | [0 [ [ o | 7 | kNG coues BOWR TONGNETANBIOUE | o hE SIS, 2
* * * AIRPOWER * * % STEVE WARINER NEWD | 1 | TAKE ANOTHER RUN @ PAUL OVERSTREET
LIKE A RIVER TO THE SEA VE W B.BANNISTER,P.OVERSTREET (P.OVERSTREET,D.SCHLITZ) (V) RCA 62473
@ 36 38 7 S.HENDRICKS, T.DUBOIS (S, WARINER) (v) ARISTA 1-2510 12 | e 65 5 LOOK WHO'S NEEDING WHO @ CLINTON GREGORY
32 271 11 18 | WANT YOU BAD (AND THAT AIN'T GOOD) @ COLLIN RAYE R.PENNINGTON (C.GREGORY.R.HARDISON.K.GRANTT) (V) STEP ONE 457
G.FUNDIS,J. HOBBS (J.LEAP) (V) EPIC 74786 @ NEW b 1 SOMEBODY ELSE'S MOON COLLIN RAYE
33 30 27 2 QUEEN OF MEMPHIS & CONFEDERATE RAILROAD G.FUNDIS.J.HOBBS (P.NELSON.T.SHAPIRQ) (V) EPIC 74912
B.BECKETT (D.GIBSON K.LOUVIN) (C) (V) ATLANTIC 87404 | 7 75 3 DRIVE TIME @ LISA STEWART
40 4 5 ALRIGHT ALREADY @ LARRY STEWART R.LANDIS (A.COTTER,K.TRIBBLE) (C) (V) BNA 62444
S.HENDRICKS,L.STEWART (B.HiLL,J.B.RUDD) (V) RCA 62474 75 0| — 2 GARTH BROOKS HAS RUINED MY LIFE TIM WILSON
5 35 29 18 CAN | TRUST YOU WITH MY HEART @ TRAVIS TRITT D.DAUGHTRY (T.WILSON) (C) SOUTHERN TRACKS 0034
G.BROWN (T.TRITT.S HARRIS) (v) WARNER BROS. 18669 O . . R Sloss of N et toth o i
racks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records whicl
36 32 25 19 QIS-CLRE(";!;E.?A.EMIYLEEARR(S.MCANALLY) A SAV%YJESQA?&%VXU'\# attain 1500 detections for the first time. @ Videochp availability. Catalog number is for cassette single, or vinyl if cassette is unavaitable.
(C) Cassette single availability. {D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single
31 | 38 | 37| 2 k&c}’{mﬁ%ﬁg}ﬁcy&mmos (V,\’N,{?RQENR%T,OTSBQ%% availability. {X) CD max-single availability. © 1993, Billboard/BPI Communications.
1 1 JUST ONE NIGHT ® MCBRIDE & THE RIDE 2 WALKAWAY JOE @ TRISHA YEARWOOD
— 5.GIBSON, T.BROWN (T.MCBRIDE) G.FUNDIS (V.MELAMED,G.BARNHILL) MCA
TOO BUSY BEING IN LOVE @ DOUG STONE 15 6 6 4 SHE'S GOT THE RHYTHM (AND | GOT THE BLUES) @ ALAN JACKSON
2 L - 2 D_JOHNSON (V.SHAW,G.BURR) EPIC K.STEGALL (A.JACKSON,R.TRAVIS) ARISTA
LIFE’'S A DANCE @ JOHN MICHAEL MONTGOMERY 16 1 BOOM! IT WAS OVER @ ROBERT ELLIS ORRALL
3 2 1 ! D.JOHNSON (A.SHAMBLIN,S.SESKIN) ATLANTIC | 5.MARCANTONIO R.E.ORRALLJ.LEQ (R.E.ORRALL,B.LLOYD} RCA
WATCH ME @ LORRIE MORGAN
4 | 8 | 2 [ 5 | contieroun ove starr siieei away svmcean | (a7 15 | 1 [ 11 [ WAIGHNE g
I'M IN A HURRY (AND DON'T KNOW WHY) @ ALABAMA TWO SPARROWS IN A HURRICANE @ TANYA TUCKER
3 11 8 8 LLEO,LG.LEE,ALAB»(‘«MA (R.MURRAH,R.VANWARME R) RCA i 16 i 8 J-CRUTCHF'?D (M.A.SPRINGER) YT ;‘s;cg
TIN' BOOGIE ® BROOKS & DUNN IF [ DIDN'T HAVE YOU
4 9 2% sgggozﬁego.coox,B.TANKERSLEV (R.DUNN) ARISTA N e £ g-hﬁ'::'giS-;gu%MDBARNES) ZCIF;\TTERBIE;(()ZSK.
! 10 4 4 ‘s'ﬁngmﬁm (S.LONGACRE R.GILES) & RiCKY VAN SC}SEHA%{X A . tgv::oé%'?rm:'(gL%L‘gK'igL'JCHOLAS-F-M'LLER’ P JACKSFg:r:
{ H N
8 9 7 8 ASL,‘;?VE\JI(;PDVS% ROONEY (H.KETCHUM.G BURR) AT KETC?SR% 2 | 1918117 IS.?EEER:%KSS?TEGALL (K.STEGALL,C.CHAMBERLAIN) P YrE ey CARPEA:;SET;
9 7 5 5 fggﬁm@g&%ﬂg?&%& IHEINICH] CARTH B[ﬁg%? 2 ] 24 25 | | JENNINGS,M.C.CARPENTER {M.C.CARPENTER D.SCHLITZ) COLUMBIA
SHAKE THE SUGAR TREE @® PAM TILLIS
10| 14|12 14 JSE#QLTJ%']EANWJ&[S’ON AR @ JOHN ANDERS&’X 23 | B | 21 | 13 | PWORLEY,E SFAY (C.HARTFORD) ARISTA
- Y - JUST CALL ME LONESOME @ RADNEY FOSTER
11 12 3 7 | CROSS MY HEART ® GEORGE STRAIT 24 1 2 | 20 14 | 5 FRHELLRFOSTER (R.FOSTER.G.OUCAS) T
T.BROWN,G STRAIT (S.DORFF,E.KAZ) MCA G TANDIFOUND ST SERI]
NO ONE ELSE ON EARTH € WYNONNA 25 18 19 9
2 i = 1% ] minovin S.LoRbee.s HARRS. couucen cure @ Videoc! ilability. R tSIHENtl'):‘CKSHD'AiO:K (DACIOOZK'BROOKS; the top 75 Singles & Tracks chart for 20 weeks and ha dAR'ZTeZ
] ideochip availability. Recurrents are bitles whicl ave already appeared on the top ingles racks chart tor wee ni ve drop;
13 13 10 12 g‘égg&u%gﬁﬁ?éﬁg&? LT AT COIR,:_CIE below the top 20, Commercial availability is not indicated on the recurrent chart.
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ADVERTISEMENT

L IOERCRNT

A True Survey
Of I ndependent[_y
Distributed Country
Records In The U.S.A.
The Following Are
The Top Ten
Independent

Country Records
For March, 1993

LOOK WHO'S NEEDING WHO
Clinton Gregosy (SOR)

Hard oy To hiake An zgsy Living
Beltamy Bros. (BEILAMY BROS)

Doctor My Heart

Wylie & The Wild West (CROSS 3)

What's My World Coming To
Jack Roberison (SOR)

‘Tore My World Apart
James Dixon (RARON)

Can't You Just Stay Gone

Cimmaron (ALPINE)

When She Kisses Me
John Garla (HIGH STREET)

Are There Any Loneiy Wemen

lourin & Daniels (NMBM”

Heard Him On The Radio
Julianne Smith (TUGBQAT)

Kim Perty (ZEPHYR)

w, Cheating Roses

Compilod By
“Yhe Holiday Musiec Group*

"Coming On Strong"

Drirsg wmgwmsmmcm'
IRATSS & DO STRON
pger GELLINSLANS'

GdKehdhChu‘hWOlWS’

Thls Survey Of
Independently
Distributed Country
Records Has Been
Comﬂled By
T he oliday
Music Group
Based On
Reports From
COuntg Music
Radio tations
And Certaln
Trade Papeoers
Across the S.AL
Some OFf Our Seurces This Month
WELA, WJJC, KHOL,
KVOO. WVMR, KBTO.
TABC, WNRG., WHAK,
THE TRACKER
THE MAC REPORT

This Is A Pald Advertiseamoent
To Provide A True Account
Of lndepondent Country Records.

For a Copy Of The Re
Used To con’llo This ort
wiaoh: The Hollday Musie Group
2514 Build America Dr.

(] 23666

Country

'
Curb Countersues MCA

Alleges Violation Of Contract

COUNTRY -

1. 8. 8.0.8.0 8.6 8.6 ¢

|
{
i
™ |

|
|
by Lynn Shults |

HOLDING AT NO. 1 for the second consecutive week on Hot Country Singles
& Tracks is “When My Ship Comes In,” by Clint Black. The most active track
is “T-R-0-U-B-L-E” (5740), by Travis Tritl. Also scoring big is “Blame It On
Your Heart,” by Patty Loveless, which debuts at No. 54. It is her debut single
for Epic and the lead track from her album “Only What I Feel,” hitting stores
April 20 ... Among the top five most active tracks for the third straight week
is “I Love The Way You Love Me” (41-29), by John Michael Montgomery,
followed by “Ain’t That Lonely Yet” (37-26), by Dwight Yoakam; “Trouble On
The Line” (61-49), by Sawyer Brown; “Tender Moment” (34-25), by Lee Roy |
Parnell; “Nobody Wins” (12-9), by Radney Foster; “The Heart Won’t Lie” (11-
7), by Reba McEntire & Vince Gill; “Tell Me Why” (debut-61), by Wynonna;
and “You Say You Will” (24-20), by Trisha Yearwood. i

AIRPOWEI{ TRACKS ARE those reaching the level of 1,500 plays on the
110 radio stations monitored by BDS to determine the rankings on the Hot
Country Singles & Tracks chart. Joining Parnell, Yoakam, and Montgomery
In receiving this special designation are “High Rollin’ ” (33-28), by the Gibson- |
Miller Band and “Like A River To The Sea” (36-31), by Steve Wariner.

ALBUM SALES REBOUNDED and new releases by several new acts bene-
fited as shoppers in the southeastern and eastern parts of the country regained
their mobility following one of the worst snowstorms in history. “Alibis” (7-5),
by Tracy Lawrence, showed significant strength by climbing over Garth
Brooks’ “ The Chase” (5-6). Lawrence sold almost 40,000 units for the week,
while Brooks’ numbers continued to decline, falling below 30,000 units during
the same period. “Some Gave All,” by Billy Ray Cyrus, holds down the No.
1 position for the 28th week, but both “Hard Workin’ Man” (2-2) by Brooks
& Dunn and “It’s Your Call” (3-3), by Reba McEntire, are closing the gap on
Cyrus. “Slow Dancing With The Moon” (44), by Dolly Parton, racked up sales
of more than 40,000 for the second week in a row. What makes this interesting
is that her single, “Romeo” (27-30), failed to be fully embraced by radio. Appar-
ently the video and club play have had considerable impact—and obviously con-
sumers have responded in a positive way. Other albums making notable gains
are “Come On Come On” (9-8), by Mary-Chapin Carpenter; “Haunted Heart”
(26-11), by Sammy Kershaw; “Life’s A Dance” (20-14), by John Michael Mont-
gomery; and “Read Between The Lines” (25-20), by Aaron Tippin.

CORPORATE sponsorships of country acts are booming. One of the more in-
triguing deals is the tie-in between Tanya Tucker and Black Velvet Canadian
whiskey. Tucker will be featured on more than 350 billboards in 11 murkets.
Black Velvet ladies of the past included high-profile models Cheryl Tiegs,
Christie Brinkley, Kim Alexis, and Cybill Shepherd. Along with the regular
tour sponsorship, Black Velvet will be sponsoring a national dance competition.
Regional sites for the Smooth Steppin’ Showdown: Buffalo, N.Y.; Kansas City,
Mo.; Tampa, Fla.; San Diego; Seattle; Denver; and Minneapolis. Tucker is
scheduled to appear at the regional events and the finals in August in Nashville.

NASHVILLE—Mike Curb’s Curb
Music Co. has sued MCA Records
in U.S. District Court here for a to-
tal of $30 million, alleging that
MCA has failed to live up to the
agreements it made when it
entered a joint record production
and licensing venture with Curb in
1983.

The action is also a response to a
suit MCA filed in Los Angeles
County Superior Court against
Curb in February (Billboard,
March 6), asking for a declaratory
judgment that MCA has exclusive
rights to press and distribute the
Judds recordings originally re-
leased on RCA/Curb.

“Beginning after Sept. 1988, and
continuing through [the present
date],” the complaint asserts,
“MCA has systematically breached
and continues to breach the Ven-
ture Agreement, has violated and
continues to violate its fiduciary ob-
ligations to Curb thereunder, and
has committed and continues to
commit numerous acts of bad faith
in its contractual relationship with
Curb.”

Among the specific charges the
suit levels against MCA are over-
charging and wrongfully recouping
for manufacturing costs, placing
Wynonna Judd’s “Wynonna” album
in record clubs without consulting
Curb, failing to revert master re-
cordings to Curb, wrongfully sell-
ing records at budget-line prices,
distributing Wynonna Judd’s al-
bum and those of other joint-ven-
ture acts to “known international
exporters” in violation of the
venture agreement; and failing to
use the Curb label and logo “in all
advertising, marketing, merchan-
dising, and/or promotional materi-
als.”

Other charges are denigrating
Curb’s role by failing to mention the
company in MCA’s dealing with the
media and the recording industry at
large; failing to account to and pay
Curb “in a timely manner”; failing to
pay Curb “pass through” royalty pay-
ments (explained as “royalties earned
by artists and producers pursuant to
the Venture”); unreasonably with-
holding reserves; and improperly

(Continued on page 32)

Tennessee Legislator Proposes
New State Anti-Scalping Bill

NASHVILLE—A Memphis legis-
lator has introduced a bill into the
General Assembly here that would
make scalping illegal in Tennessee.
There has been no statutory prohi-
bition to the practice since 1989.
House Bill 787, proposed by state
representative Carol Chumney,
would, if passed into law, levy a $500
fine for scalping. The first step in
the process is consideration by the
House Judiciary Committee.
During the week in which the bill
was proposed, the Nashville dailies

carried dozens of classified ads that
offered prime seats or blocks of
tickets to concerts and sporting
events.

Upfront seats to Billy Ray Cyrus’
concert in Nashville were being of-
fered for $100-$125 each. Tickets to
Paul McCartney’'s Memphis show
were being scalped in the $150
range.

Other ads pleaded for tickets to
the Country Music Assn./Grand Ole
Opry’s Fan Fair here in June. That
event sold out in February.

26 AIN'T THAT LONELY YET (Songs Of PolyGram, BMI/ 64
12 ALIBIS (Sony Tree. BMI/Thanxamillion, BMi) HL

36 ALL THESE YEARS (Beginner, ASCAP) WBM 43
34 ALRIGHT ALREADY (Coliins Court, ASCAP/I.B. Rudd.

54 BLAME IT ON YOUR HEART (Harian Howard. BMi/Sony 22
16 BORN TO LOVE YOU (BMG. ASCAP/ludy Judy Judy. 56
35 CAN | TRUST YOU WITH MY HEART (Sony Tree, BMI/ 69
55 THE CHANGE (Rancho Bogardo. ASCAP/Edge 0" Woods,

38 DRIVE SOUTH (Lillybilly, BMI/Bug. BMD HL 8
74 DRIVE TIME (Polygram int' ASCAP/Kicklighter, ASCAP/

70 EVERYTHING COMES DOWN TO MONEY AND LOVE

75 GARTH BROOKS HAS RUINED MY LIFE (Brother Bill's,

66 HARD WAY TO MAKE AN EASY LIVIN' (Bellamy Bros
[

60 HEARTACHE (Naked Snake, ASCAP)
3

15 HEARTS ARE GONNA ROLL {(Foreshadow, BMI/Songs Of

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Pubtisher — Licensing Org) Sheet Music Dist

Weiss, BMI)

HIGH ON A MOUNTAIN TOP (Midstream, BM!)

HIGH ROLLIN' {(Nocturnal Eclipse, BMI/Union County
BM!/BrahmSongs & Careers-BMG, BMI) HL

HONKY TONK ATTITUDE (Sony Tree. BMI/Songwnters
ink, BMI/Reguiar Joe, BM}) HL

HONKY TONKIN' FOOL (0-Tex, BMI)

I'D RATHER MISS YOU (Square West, ASCAP/Howlin’
Hits, ASCAP) CPP

IF | HAD A CHEATIN' HEART (PolyGram International
Tunes. SESAC/Songs Of PolyGram, BMI) HL

| GUESS YOU HAO TO BE THERE (Ten Ten, ASCAP)

| LOVE THE WAY YOU LOVE ME (Gary Morris, ASCAP/
Taste Auction, BMI)

IN A WEEK OR TWQ (Madwomen. BMI/MCA, ASCAP/
Gary Burr, ASCAP/Sony Tree, BMI) HL

IT'S A LITTLE TOO LATE (Castle Street, ASCAP/End Of
August, ASCAP/Murrah, BMI) CPP

| WANT YOU BAD (AND THAT AIN'T GOOD) (Harlan
Howard. BMi/Tree. BMI) HL

(MCA, ASCAP/Emerald River, ASCAP/Music Corp. Of 46 JUST AS | AM (Sony Tree, BMI/Sony Cross Keys, ASCAP)
America, BMI} HL HL

LEARNING TO LIVE AGAIN (EM! Blackwood, BMI/
Beartooth, BMI/Don Schiitz, ASCAP/AImo, ASCAP)
WBM/CPP

LEAVIN'S BEEN A LONG TIME COMIN' (Shenandoah's.
ASCAP/Ark, ASCAP/udy Judy Judy, ASCAP/Four Of A
Kind, BM!) HL

LET GO OF THE STONE (Irving, BMI/Hardtoscratch,
BMI/WB. ASCAP/Two Sons. ASCAP) WBM/CPP

LET THAT PONY RUN (Sony Cross Keys. ASCAP) HL
LIKE A RIVER TO THE SEA (Steve Wariner, BMI/Irving,
BMI) CPP

Seven Angels, BMI/Madwomen, BMI/Sony Tree, BM!) HL 28

BMi) CPP 50
Tree. BMI/Songs Of PolyGram. BMI/Seven Angels, BMI)
ASCAP/Sany Tree. BMI) HL

Post Oak. BMI/Ediste Sound. BMI) HL 29
ASCAP/Kinetic Diamond. ASCAP/Ranche Bogarde. 41
ASCAP/WB, ASCAP) CPP/WBM

Bnan's Dream. ASCAP) 32

~

ASCAP/Wilson & Dipetta, ASCAP)

ASCAP/BMG, ASCAP) HL 51
HARD WORKIN' MAN (Sony Tree. BMI) HL

HEARTLAND {(Warner-Tamerlane, ASCAP/Nocturmal 53
Eciipse, BMI/WB, ASCAP/John Bettis, ASCAP) WBM

= en

PolyGram. BMI/Virgin Timber, BMI) HL 3
T THE HEART WON'T LIE (Meonwindow, ASCAP/Donna

58 A LITTLE BIT OF HER LOVE (EMI April. ASCAP/IKids
ASCAP/Zomba, ASCAP) WBM

52 LOOK AT YOU GIRL (Wyoming Brand, BMI)

37 LOOK HEART, NO HANDS (MCA ASCAP) HL

72 LOOK WHO'S NEEDING WHD (Almarie. BMI/Millstone,
ASCAP)

59 LOVE ON THE LOOSE, HEART ON THE RUN (Songs 0f
PolyGram, BMI/Millhouse. BMI)

24 MADE FOR LOVIN' YOU (Sony Tree, BMI) HL

13 MENDING FENCES (WB, ASCAP) WBM

17 MY BLUE ANGEL (Acufi-Rose, BMI/Sony Cross Keys
ASCAP/BMG Sangs. ASCAP/Mickey Hiter, ASCAP) HL/
cpp

44 MY STRONGEST WEAKNESS (Kentucky Sweetheart
BMI/Almo, ASCAP/Brio Biues, ASCAP) CPP

9 NOBODY WINS (Polygram, ASCAP/St. Julien. ASCAP/
Mighty Nice, BMi) HL

21 NOW | PRAY FOR RAIN (Screen Gems-EMI. BMI/
Zomba, ASCAP) WBM/CPP

62 OH ME, OH MY, SWEET BABY {Sony Tree. BMI/Terrace
ASCAP)

4 QL COUNTRY (EMI April. ASCAP/K-Mark, ASCAP) wBM

18 ONCE UPON A LIFETIME (Zomba. ASCAP/Dixie Stars,
ASCAP) HL/CPP

23 PASSIONATE KISSES {Lucy Jones, BMI/Nomad-Noman
BMi/Warner-Tamerlane, BMi) CLM/WBM

33 QUEEN OF MEMPHIS (Nocturnal Eclipse. BMI/Union
County, BMI/Tillis, BMI}

68 ROCK ME (IN THE CRADLE OF LOVE) (Royzboyz. BMI/
Posey. BMI)

30 ROMEO (Velvet Appie, BMI) CPP

11 SHE OON'T KNOW SHE'S BEAUTIFUL (Polygram,
ASCAP/Ranger Bob. ASCAP/Careers-BMG. BMI) HL

10 SHE'S NOT CRYIN' ANYMORE (Songs 01 PolyGram,
BMI/Sly Dog, BMI/HotDogGone, BMI) HL

42 SHOULD'VE BEEN A COWBOY (Songs Of PolyGram,
BMI(/Tokeco, BM1) HL

73 SOMEBODY ELSE'S MOCN (Sony Tree, BMI/Great
Cumberiand. BMI/Diamond Struck, BMI

48 SOMEONE TO GIVE MY LOVE TO (Poiygram Int
ASCAP) HL

19 STANDING KNEE OEEP IN A RIVER (DYING OF THIRST)
{Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger
Bob, ASCAP/Songs Of PolyGram, BMI) HL

71 TAKE ANOTHER RUN (Scarlet Moon, BMi/Oon Schlitz
ASCAP/AImo, ASCAP)

51 TAKE IT BACK (Fever Pitch, BMI

61 TELL ME WHY (Seagrape, BMI)

25 TENDER MOMENT (Polygram Int'l, ASCAP/R-Bar-P
ASCAP/De Burgo, ASCAP/New Songs, ASCAP/Mama
Guitar, ASCAP) HL

14 TONIGHT | CLIMBED THE WALL (Mattie Ruth, ASCAP/
Seventh Son, ASCAP) WBM

49 TROUBLE ON THE LINE {(Zoo Il, ASCAP/Club Zoo, BMI

40 T-R-0-U-B-L-E {Sony Tree, BMI) HL

47 TRUE CONFESSIONS (Songs Of PolyGram, BMI/Hank's
Cadillac, BMI) HL

39 TRYIN' TO HIDE A FIRE IN THE DARK (EMI Blackwood
BMI/Coburn, BMI} HL

45 WHAT A WOMAN WANTS (LaSongs. Ascap/Almo
ASCAP/Taste Auction, BMI) CPP

67 WHAT MADE YOU SAY THAT (Millhouse, BM!/Songs Of
PolyGram. BMI}

21 WHAT PART OF NO (Zomba, ASCAP/0-Tex, BMI) CPP

WHEN MY SHIP COMES IN (Howlin' Hits. ASCAP) CPP

63 WHY BABY WHY (Trio. BMI/Fort Knox. BMI) HL

65 WRONG'S WHAT | DO BEST (Songs Of PolyGram, BM],
Young World, BMI) HL

20 YOU SAY YOU WILL (BMG, ASCAP/EM! April, ASCAP/
tdes Of March, ASCAP) HL

—_
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COMPILED FROM A NATIONAL SAMPLE
= OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY Soundsian
L
FOR WEEK ENDING APRIL 3, 1993 ™
= =
Z 8 g 5
x o = x N4 o =
5082z 2 ElEl ez g
| 2| o] 8 < E I R o
e | 5| | €| ARTIST TITLE | 2 2| 5| | €| ARTST TITLE | X
= 5 ~ T | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = 3 ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
*xx NO.1 * % % 40 | 37 2 ROSANNE CASH cOLUMBIA 52729 (9.98 EQ/15.98) THE WHEEL 37
1 1 1 44 | BILLY RAY CYRUS A ® MERCURY 510635 (10.98 EQ/15.98) 28 weeks at No. | SOME GAVE ALL 41 | 44 | 41 | 32 | DOUG STONE EPic 52436+/50nY (0.8 EC/13.98) FROM THE HEART 19
L A EROORSIEIOUNN s> Mo{g7ic 0 gailo B HARD WORKIN' MAN | 2 42 | 45 | 40 | 20 | SUZY BOGGUSS LiserTy 98585 (9.98/15.98) VOICES IN THE WIND | 3
* {10, X IT'S YOUR 2
$ U8 | 3 AU} REBAMCENTIRE & wonioe7s o aisias CALL 52 | 46 | 24 | KATHY MATTEA wercuRy 512567+ (9.98 Earis 98) LONESOME STANDARD TIME | 43
4 4 4 4 DOLLY PARTON coLumBia 53199+ (10.98 EQ/15.98) SLOW DANCING WITH THE MOON 4 | u 2 3 Bl TRAVISTRITIa= - 7 U T MR 2
@ { == 2 TRACY LAWRENCE ATLANTIC 82483%/AG (9.98/15.98) ALIBIS 5 I ’ o VDT
— 45 43 39 32 | RICKY VAN SHELTON @ coiuMBIA 527537/SONY (10.98 EQ/15.98) GREATEST HITS PLUS )
6 5 5 26 | GARTH BROOKS A " ||BERTY 98743* (10.98/16.98} THE CHASE 1 T m . il T T oL -
MCA 10658* (9.98/15.98)
1 6 6 84 BROOKS & DUNN A 2 ARISTA 18658* (9.98/13.98) BRAND NEW MAN 3
5 MARY-CHAPIN CARPENTER & 47 4] 38 30 COLLIN RAYE @ EPIC 489837/SONY (9.98 EQ/13.98) IN THIS LIFE 10

(8)| 9 8 | 3 - I COME ON COME ON | 6 —

® COLLIMBIAABES 18/SONY:(9, 98 FG/1 5,95 48 | 51 | 45 | 101 | LORRIE MORGAN A RCA30210* (9.98/1398) SOMETHING INRED | 8
9 8 7 2] | GEORGE STRAIT A 2 MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 3 29 | 5 | 53 | 155 | DOUG STONE & rc #5303-50nY (5.98 609,09 DOUG STONE | 12

C— EPI */SONY (5.98 EQ/9.98)
10 10 9 29 VINCE GILL A McA 10630 (10.98/15.98) | STILL BELIEVE IN YOU 3 o7 5 19 e : L e ™ o -
ARISTA 18713+ (9.98/13.98 )
( : )| 26 — 2 SAMMY KERSHAW MERCURY 14332 (9.98 EQ/15.98) HAUNTED HEART 11
51 48 42 21 DIAMOND RIO ARISTA 18656* (9.98/13.98) CLOSE TO THE EDGE 24
12 12 11 132 | GARTH BROOKS A ° LiBERTY 93866* (3.98/13.98) NO FENCES 1 = " T - e Sé =] T
MCA 10652* (9.98/15.98) WALLS CAN FA
13 11 10 51 WYNONNA A ? CURB 10529°/MCA (10.98/15.98) WYNONNA 1 e
; 53 | 47 47 78 | BILLY DEAN @ sBK 96728¢/L{BERTY (9.98/13.98) BILLY DEAN 22
20 | 23 | 19 | JOHN MICHAEL MONTGOMERY ATLANTIC 826207 (998/15.98)  LIFE'S A DANCE | 14
- 54 55 52 69 | TRACY LAWRENCE @ ATLANTIC 82326¥AG (9.98/13.98) STICKS AND STONES 10
15 | 13 | 12 | 24 | ALANJACKSONA A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 6 :
T m 7 “80 —-G smepseam -~ TpHE T : 55 54 49 | 106 | VINCE GILL A McA 10140* (9.98/15.98) POCKET FULL OF GOLD 5
ARTH BROOKS A © LIBERTY 96330* (10.98/15.98) IN' =
- 5 M 7 T SENOIE D 0 56 53 48 37 MARTY STUART @ nmCA 105967 (9.98/13.98) THIS ONE'S GONNA HURT YOU 12
A A BNA 61029~ (9.98/13.98)
18 7 19 ” ErrEa o R e 7 51 50 50 21 RANDY TRAVIS @ waRNER BROS. 45044 (10.98/15.98) GREATEST HITS, VOL. 1 14
BNA 66047+ (9.98/13.98)
19 16 5 12 | ALABAMA @ G . AMERICAN PRIDE 1 58 61 59 | 124 | DWIGHT YOAKAM @ REPRISE 26344+ WARNER BROS. (9.98/13.98) {F THERE WAS A WAY 7
RCA 66044* (9 98/15.98) C g
" & THE RIDE * (9. d N 27
(20)| 25 | 25 | 54 | AARON TIPPIN @ rca 61129 (9.98/13 98) READ BETWEEN THE LINES | 6 3 L5810l I MCBRIDERE MCMLORI0Ro IS o8 LT RECERENT
60 59 54 71 SAMMY KERSHAW @ mERCURY 510161+ (9.98 E/13.98) DON'T GO NEAR THE WATER 17
2 21 17 31 TRAVIS TRITT A WARNER BROS. 45048* (10.98/15.98) T-R-0-U-B-L-E 6
22 | 22 | 20 | 24 | TANYATUCKER @ Liserry 98987+ (10.98/15.98) CAN'T RUN FROM YOURSELF | 12 §L | 60 | 56 | 907, TRISHAYEARWOOD A wca 10297 (9.58/15.98) TRISHA YEARWOOD | 2
AR T iy e 6 64 | 66 | 47 | LITTLE TEXAS warner aros 2620 99813981 FIRST TIME FOR EVERYTHING | 19
24 | 20 | 22 | 4 | THE KENTUCKY HEADHUNTERS MERCURY 12558 (9 98 EQ/15.98) RAVE ON! | 22 63 | 62 | 58 | 95 | DIAMOND RIO A ARISTA8673" (9.98/13.98) DIAMOND RIO | 13
MARY-CHAPIN CARPENTER @

@ B - 2 ?Ull\?g/('i(AF\’/};I\!)lal};:\lA};lZS‘z'S}/\?V;\RNER BROS. (10.98/15.98) OUT OF LEFT FIELD | 25 S [ &5 1 & ,_I_ZZ COLUMBIA 46077*/SONY (8.98 EQ/13.98) SHOO_T_ING SR ETg W el )
% 18 18 2% CA}E.I'\)IJ‘SJN%s'g;loléigls(l\;l;lﬂg/i:& CHIPMUNKS IN LOW PLACES 6 65 63 57 73 | SUZY BOGGUSS @ LIBERTY 95847* (9.98/13.98) ) ACES 15
27 19 16 8 BILLY DEAN S8k 98847%/LIRERTY (10.98/15.98) FIRE IN THE DARK 14 66 65 63 20 VARIOUS ARTISTS «-TEL 6063 (7.98/12.98) TODAY’S HOT COUNTRY 50

2 27 3 S;;:Lsgggl[;?g)g(&.u - WHATCHA GONNA DO WITH A COWBOY 9 67 68 60 84 HAL KETCHUM @ curs 77450+ (9.98/13.98) PAST THE POINT OF RESCUE b

- - 68 71 7 47 VINCE GILL rca611307 (7.98/11.98) | NEVER KNEW LONELY 47
29 | 30 | 30 | 51 | MARKCHESNUTT @ wca 10530° (9.98/15.98) LONGNECKS & SHORT STORIES | 9 i 3 g e et
b o 2 1
30 | 28 | 32 | 25 | PAM TILLIS arsa is6e- (99813 %) HOMEWARD LOOKING ANGEL | 23 L M ]| 7 | = IS gl [ R e T RERUESTTTS
" 70 69 65 | 159 { ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
a1 | 2 [ 24 [ CONFEDERATERATEROAD CONFEDERATE RAILROAD | 21 L A TR —
REENTRY | 157 |\ cNer sRoS. 26094+ (9.98/13.98) COUNTRY CLUB 3
32 34 3l 36 | CLINT BLACK & Rrca66003* (10.98/15.98) THE HARD WAY 2
33 | 36 | 34 | 31 | SOUNDTRACK @ EPc SOUNDTRAX 52845+/SONY (10,98 E/15.98) HONEYMOON IN VEGAS | 4 AD| reenry | 131 ﬁs\%ﬁoﬂssgglsgi)‘ RUMOR HAS IT | 2
34 31 28 28 TRISHI}‘YEARWOOD @ MCA 10641 (9.98/15.98) HEARTS IN ARMOR 12 13 70 71 % HAL KETCHUM CURE 77581+ (9.98/13.98) SURE LOVE 36
35 | 35 | 29 | 27 | RANDY TRﬂVIS @ WARNER BROS. 45045 (10.98/15.98) GREATEST HITS, VOL. 2 20 7 7 70 | 76 | ALABAMA @ reas1000° 0 98/13.98) GREATEST HITS VOL 2 10
36 32 26 97 | ALAN JACKSON A 2 ARISTA 8681+ (9.98/13.98) DON'T ROCK THE JUKEBOX 2 VINCE GILL & "‘
—— — (T5)| ReentRy | 165 | oINRRICEA WHEN | CALL YOUR NAME | 2
(@D 39 | 35 | 23 | RESTLESS HEART Ron 66029+ (9.98/:5.98) BIG IRON HORSES | 27
N . D Albums with the greatest sales gains this week.-@ Recording tndustry Assn. Of America (RIAA} certification for sales of 500,000 units. A RIAA
38 38 3 17 REBA MCENTIRE A “ MCA 10400" (10.98/15.98) FOR MY BROKEN HEART 3 certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette and
] CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ. and all
3 40 3 0 SAWYER BROWN cugs 77574+ (9.98/13.98) Gz OO e COTE 3 other CDs, are equivalen! prices, which are projected from wholesale prices. © 1993, Billboard/BP1 Communications, and SoundScan, Inc.
. COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
B"mrd 0 0“““‘ a‘la u “ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
I ® ™ FOR WEEK ENDING APRIL 3, 1993 I I l“
= 5
N3 N = ~ N =
23|22 | ARTIST TITLE | €5 24 |24 ¢s

F2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) EXS fz|3=z ~ EXS
1 1 PATSY CLINE A ° mca 12 (7 98/12.98) 93 weeks at No. 1 GREATEST HITS 98 14 15 DWIGHT YOAKAM @ REPRISE 25989/ WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT 55
2 ) ALVIN & THE CHIPMUNKS cHIPMUNK 53435*/SONY (7.98 EQ/11.98) URBAN CHIPMUNK 6 15 13 | ALABAMA A * RCA 4939 (7.98/11.98) ) ROLL ON 87
3 3 REBA MCENTIRE A mca 4979 (7.98/12.98) GREATEST HITS 96 16 16 HANK WILLIAMS, JR. A ? CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS 85
4 4 DOLLY PARTON A RCA 4422 (7.98/11.98) GREATEST HITS 81 17 17 GEORGE STRAIT A ? MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 96
5 11 THE CHARLIE DANIELS BAND A EPIC 38795+/SONY (7.98 EQ/11.98) A DECADE OF HITS 98 18 19 REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA 72
6 6 GEORGE JONES @ EPIC 40776*/SONY (5.98 EQ/9.98) SUPER HITS 83 19 20 GEORGE STRAIT A MCA 5913 (4.98/11.98) OCEAN FRONT PROPERTY 75
7 5 RAY STEVENS @ nca 5918+ (4.98/11.98) GREATEST HITS 43 20 18 DOLLY PARTON RCA 6338* (3.98/9.98) COLLECTOR'S SERIES il
8 8 VINCE GILL @ Rrca 9814 (4.98/9.98) BEST OF VINCE GILL 97 21 24 MARY-CHAPIN CARPENTER COLUMBIA 44228*/SONY (7 98 EQ/11.98) STATE OF THE HEART 4
9 10 GEORGE STRAIT A MCA 42035* (7.98/12.98) GREATEST HITS, VOL. 2 98 2 — | ANNE MURRAY A * LBERTY 46058* (7.98/12.98) GREATEST HITS 96
10 7 PATSY CLINE DELUXE 5050*%/1MG (4.98/8.98) 20 GOLD HITS 6 23 21 KENNY ROGERS REPRISE 2671 1*/WARNER BROS. (7.98/11.98) 20 GREAT YEARS 11
1 9 RAY STEVENS cuURB 77312* (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 38 24 | — | DAVID ALLAN COE cOLUMBIA 35627+/SONY (5.98 EQ/9.98) - GREATEST HITS 16
12 12 ALABAMA A 3 RCA 7170 (998/13.98) GREATEST HITS 97 25 22 THE JUDDS Rca 2278+ (3.98/No CD) COLLECTOR'S SERIES 77
13 14 REBA MCENTIRE @ wmca 6294 (4.98/11.98) SWEET SIXTEEN 86 Catalog albums are older titles which. are registering significant sales. © 1993, Billboard/BP] Communications and SoundScan, Inc.
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Sparklino Moments At CRS

NASHVILLE—Record labels rolled out their biggest guns and brightest
hopes to mingle with the nearly 2,000 registrants at the 24th annual
Country Radio Seminar, held March 3-6 at the Opryland Hotel.

Platinum Pair. Platinum-selling Lorrie
Morgan, middie, and George Strait,
right, emerge from a friendly “virtual
reality” game at the BNA
Entertainment booth at Country Racio
Seminar. At left is BNA’s national
marketing director, Chuck Thagard.

Getting A Grip. Billy Ray Cyrus
greets Mitch Morgan, cf WMIL
Waukesha, Wis.

-
v
A
7
?

Making Waves. Atlantic Records’ John Michazal Montgomery, left, and Tracy
Lawrence, right, flank Dan Pearman of KYNG Dallas.

4 3 L] = .
Rolli’ On The River. RCA Records’ top brass turned out for the iabel's annual
CRS showcase or: the General Jackson showbozt. Shown, front row from left,
are Dale Turner, director of national country promction; Joe Galante, president,
and artists Lari White and Robert Eilis Crrall, who performed on the show. in the
back row, from left, are Randy Goodman, senior VP of marketing; Jack Weston,
VP/GM; Garth Fundis, VP of A&R; and Thom Schuyler, VP of Nashville
operations.

Dwight Delight. A beaming Dwight Yoakam corrals Country Music Teievision's
programming manager, Tracy Storey, left, and Richard Ryan and Marlene
Augustine of KSAN San Francisco.

with Unistar's Pam Green and Ed Salamon.

Liberty Limeup. A guartet of Liberty Records’ new and established artists take
a break at the Country Radio Seminars conclusion. Shown, from left, are Ricky
Lynn Gregg, Suzy Bogguss, Ronnie Milsap, and John Berry.

What A Laugh. Arista label mates Pam Tillis, second from left, and Steve
Wariner, at right, laugh it up at Country Radio Seminar with Unistar's Pam Graen
and Ed Salamon.

CURB COUNTERSUIT

(Continued from page 30)

recouping venture costs.

The complaint further alleges
MCA did not honor its oral and writ-
ten promises upon which Curb relied
when it was renegotiating Lyle Lo-
vett’s contact. And it says MCA uni-
laterally decided not to renew its
commitment to the Desert Rose
Band, thereby violating the under-
standing that the venture would em-
brace at least three acts.

Curb asks the court for a judgment
against MCA for compensatory dam-
ages of at least $10 million, punitive
damages of at least $20 million, and a
“full and detailed accounting” and
the payment of any amount the ac-
counting shows that Curb is due. The
suit also asks the court to declare
that MCA must pay Curb the “pass
through” royalties; that MCA must
reimburse Curb for certain promo-
tional expenses incurred on behalf of
artists signed to the joint venture;
that Curb has sole right to the Judds
masters; and that the Judds and/or
Wynonna Judd records are to be re-
leased on the Curb/Universal or
Curb labels. EDWARD MORRIS

Publisher Files
Royalty Suit
Against MCA

NASHVILLE—Publisher/pro-
ducer/writer Bob Montgomery
has sued MCA Records here for an
accounting and back payment of
mechanical royalties on his compo-
sition ‘‘Back In Baby’s Arms.” The
song is published by Talmont Mu-
sic, which Montgomery now owns.
The suit also asks that the court
declare MCA'’s license to use the
song void.

Patsy Cline recorded ‘“Back In
Baby’s Arms” on Decca Records
(subsequently MCA Records)
shortly before her death in 1963.
Although it was not released as a
single, it has appeared on various
collections, including the current-
charting quadruple platinum
“Greatest Hits” album on MCA.

Montgomery’s complaint as-
serts MCA has not paid him “prop-
er royalties”’—only “partial pay-
ments’’'—since 1988 and that the
label has also not provided him ac-
counting on the song since that
date.

GO AHEAD
USEUS...
MAKE THAT MOVE
THE CALL'S
ON ME ...

TOLL FREE!

BILLBOARD CLASSIFIED
1-800-223-7524
212-536-5174
Jeff Serrette
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P’Gram Unveils Latin Unit

MIAMI BEACH—Alain Levy, president and CEO of
PolyGram, introduced the company’s new Latin divi-
sion, PolyGram Latin America, during a party March
11 at the Marlin Hotel. In attendance were the new di-
vision’s recent signees—Sergio Dalma, Pimpinela,
Dyango, and Carlos Mata—plus the Bee Gees, Calo,
and Chitdaozinho & Xororé.

The Bee Gees and Brazilian sertaneja star duo
Chitaozinho & Xorord pause with Marcos Maynard,
managing director of Polygram Brasil and Marcos Kilzer,
director of PolyGram Brasil. Shown in top row, from left,
are Maynard, Bee Gees Maurice Gibb, Barry Gibb, and
Robin Gibb; and Kilzer, director, PolyGram Brasil. In
bottom row, from left, are Chitaozinho and Xororo.

= : «¥ 5%
Manolo Diaz, center, enjoys a social moment with Alain

Levy, left, president/CEO, PolyGram, and Chris Blackwell,
CEOQ, Istand Group of Companies.

Enjoying the view from the Marlin Hotel's rooftop bar, from
left, are Marcos Maynard, managing director PolyGram
Brasil; Enrique GOmez-Pineiro, managing director, PolyGram
Mexico; Levy; Allen Davis, president, PolyGram Continental
Europe; Manolo Diaz, president, PolyGram Latin America;
Rubén Aprile, managing director, PolyGram Argentina; and
Ramon Villanueva, managing director, PolyGram Chile.

PolyGram executives find a quiet corner to socialize at the
rooftop bar of the Marlin Hotel. Shown, from left, are Jim
Caparro, president, PolyGram Group Distribution; Levy,
Diaz; Manolo Eric Kronfeld, president and COO, PolyGram
Holding Inc.; and David Weyner, president Polygram
Classics & Jazz.

It's thumbs up for the
PolyGram soiree from
Diaz and producer/
manager Emilio Estefan,
president of Estefan
Enterprises.

]
Top Latin Albums.
&
ol ¥ Compiled from a national sample of retail store
clajo and one-stop sales reports.
Y515
213(¢
F |~ || ARTIST TITLE  LABEL & NUMBER/DISTRIBUTING LABEL
1]1|37| JONSECADA A JONSECADA sBK 98845/CAPITOL-EMILATIN
24|15 ANAGABRIEL THEBEST 6L0BO 80871/SONY
312117| PAULINARUBIO LA CHICA DORADA CaPITOLEMILATIN 42750
4 (3 117| RICARDO MONTANER LOS HIJOS DEL SOL ROODVEN 2995
5|6 [61| ALVARO TORRES NADA SE COMPARA... CAPITOL-EMILATIN 42537
6|7 (33| CHAYANNE PROVOCAME SONYLATIN 80831/SONY
71535 CRISTIAN AGUA NUEVA MELODY 9056/FONOVISA
8 |12(69| LUISMIGUEL® ROMANCE WEA LATINA 75805
919 (15| GLORIATREVI ME SIENTO TAN SOLA  aROLA 3391/BMG
10|15]|13| DANIELA ROMO DE MIL COLORES CAPITOL-EM) LATIN 80767
11|/10]|15( JOSEJOSE 40Y 20 aROLA 3442/BMG
121817 RAUL DI BLASIO EN TIEMPO DE AMOR  ARIOLA 3466/BMG
a. 1311125 GIPSYKINGS LIVE ELEKTRA61390
2 14122113 BRAULIO ENTRE EL AMOR Y EL DESEQ SONY LATIN 80866/SONY
15(25| 5| THALIA LOVE MELODY 9059/FONOVISA
16 16]23] JON SECADA ‘OTRO DIA MAS SIN VERTE  sBKk 80646/CAPITOL-EMI LATIN
17! —| 11| MIGUEL TOMAS MIGUEL TOMAS WARNER 26797
18(21125| BACHATA MAGIC BACHATA MAGIC RTP80820/RODVEN
19(17|25| RICHARD CLAYDERMAN AMERICA LATINA... QUALITY 19123/RODVEN
20(—! 7 | ALEXBUENO TERNURAS &N 80899/SONY
21| — | 1| LISSETTE CANTALOSENTIMENTAL SONYLATIN 80960/SONY
22| —|17| EDNITA NAZARIO METAMORFOSIS CAPITOL-EMI LATIN 42709
23|13(55| LOSBUKIS QUIEREME FroNOvISA 9040
24| |52 ALEJANDRA GUZMAN FLOR DE PAPEL MELODY 9010/FONOVISA
25/20(45| PANDORA ILEGAL caPITOL-EMILATIN 42686
1|1 (43| JERRYRIVERA CUENTA CONMIGO SONY TROPICAL 80776/SONY
2 (13|17| TONYVEGA APARENTEMENTE RmM80915/SONY
312|19| GILBERTO SANTAROSA A DOS TIEMPOS... SONY TROPICAL 80895/SONY
416 (19| LOSSABROSOS DEL MERENGUE SIN FRONTERA mrp.. 6076
5| 4|13] JUANLUIS GUERRAY 4.40 AREITO KAREN 3456/BMG
6 |3[13] REYRUIZ REY RUIZ SONY TROPICAL 80848/SONY
7111} 3| WILFRIDO VARGAS ITINERARIO RODVEN 3005
8|10] 5| ZONAROJA PURA CANDELA CANDELA 003/TTH
9 114|13| COCOBAND EL AROLLADOR KuBANEY 325
g 10} 7 | 39| FRANKIERUIZ MILIBERTAD RODVEN 2946
5 11{—]25| CANA BRAVA NO ME FALTES NUNCA PLATANG 5002
h 12/ 5| 5| EDDIE SANTIAGO [INTENSAMENTE caPITOLEMI LATIN42755
s 13| 9 (23| INDIA LLEGO LA INDIA VIA EDDIE PALMIERI  SOHO SOUNDS 80864/SONY
== |14{—| 5| ORQUESTADELALUZ SOMOSDIFERENTES RMM30851/SONY
g 15| 8 [37| OLGA TANON SOLA WEALATINA 77478
E 16|—| 5| JOSEALBERTO LLEGOLAHORA RMM80897/SONY
1711823 TONO ROSARIO RETORNO A LAS RAICES PriME 3392/BMG
1812523 | XAVIER PARA SIEMPRE CAPITOL-EMI LATIN 42665
19| —| 17| MAYRA Y SELINES MAYRA Y SELINES 18.75 PaRADISC 3305/BMG
20— 1 | GRUPOWAO PA'TO EL ANO SONYTROPICAL 80976/SONY
21116(21| RUBEN BLADES AMORY CONTROL SONY TROPICAL 80839/SONY
22|24 111| CUCO VALOY EL QUE SABE.! Jen7s2
23— 1 RAMON ORLANDO EXITOS DEL MAESTRO  kuBanEY 352
24,23{7 RAULIN ROSENDO SALSA SOLAMENTE SALSA  KUBANEY 276
25|—{21| JOHNNY RAY SALSA CON CLASE/LOS 3 SABORES RrTP 80846/RODVEN
11 1]43| SELENA ENTREA MIMUNDO CAPITOL-EMILATIN 42635
213 {13| ALVARO TORRES HOMENAJE A MEXICO CAPITOL-EMI LATIN 42758
312133 MAZZ LOHAREPORTI| CAPITOL-EMILATIN 42593
4195 |17| BANDAMACHOS CON SANGRE DE INDIO FronoviSa 9069
54|39 VICENTE FERNANDEZ QUE DE RARO TIENE SONY DISCOS 80809/SONY
66|27 LOSHURACANES DEL NORTE CON NUEVOS... SONY DISCOS 80847/SONY
718117 LAMAFIA AHORA Y SIEMPRE SONY DISCOS 80925/SONY
817 (19] TEXAS TORNADOS HANGIN' ONBY A THREAD waRNER 45058
2|9 |11{29| BANDA MACHOS CASIMIRA FONOVISAS5161
&[10[13]19]| BRONCO PORELMUNDO ronovisa 3032
E 1119 {41| ALEJANDRO FERNANDEZ A.FERNANDEZ SONY DISCOS 80770/SONY,
%= |12|10| 3 | LOS BANDOLEROS TRANCAZOS NORTENOS RODVEN3011
wd | 13| 14|17 JOAN SEBASTIAN BANDIDOS DE AMORES MUSART 843/BALBOA
; 14(23(21| TIERRA TEJANA BAND PRENDE EL RADIO RODVEN 2969
©(15(15(57| EMILIO NAVAIRA UNSUNG HIGHWAYS CAPITOLEMI LATIN 42626
8 16{20| 3 | GRUPO MANDINGO EN EL CAMINO ronOvISA 5189
L 17{19] 3 | CHARANDA BAND ALLA ENEL RANCHO GRANDE RODVEN 3016
18{—| 7 | LOS REHENES LOSREHENES Fronovisa 9060
19(—157| LOS TEMERARIOS MIVIDAERES TU aFGsiGma 3002
20|—| 1| PEPE AGUILAR RECUERDAME BONITO MuUSART 821/8ALBOA
21— 1| VARIOS ARTISTAS RANCHERAS CHIDAS FfoNovisA 3024
22|1233| FLACO JIMENEZ PARTNERS waARNER 26822
23{22| 5| LITTLEJOE QUE PASO? RODVEN 2976
24 (17 (11| JUAN VALENTIN QUE LASTIMA CAPITOL-EMILATIN 42760
25— (13| LIBERACION CON MAS AMOR ronovisa 3031

o Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification
for sales of 1 million units. © 1993, Billboard/BPI Communications.

WILFRIDO VARGAS

Once again The King of Merengue Wilfrido
Vargas returns with a production better than
ever. "Itinerario” mixes the rythms of bachata,

Proof of his first single, "El Baile del Perrito"
which has everybody across the country dancing
the insinuating dance.

@

A

rodven

salsa and his unique merengue style resulting in g
a great beat that will put everyone to dance. ; .

LOS FANTASMAS

The most outstanding music event in Venezuela,
is the group "Los Fantasmas del Caribe". They
bring a fresh touch to our hispanic audience in
the U.S.A. Their contagious tropical rhythm and
their flashy pirate gear provokes great enthusi-
asm among the youth in Venczuela.

Los Fantasmas del Caribe present a new
recording. A fusion of genuinely tropical
rhythms such as la cumbia, el merengue and
reggae with fresh romantic simple lyrics.

Prves PEcorps INC.
CD’s, RECORDS & TAPES

140 N.W. 22 AVENUE, MIAMI, FLORIDA 33125
Tel.: (305) 541-6686 / Fax.: (305) 642-2785

TODO EN MUSICA s EVERYTHING YOU NEED IN MUSIC
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'Nuestro Servicio No Se Puede Comparar |

Le ofrecemos 5% descuento en su primera orden y |
servicio de flete de segundo dia gratis. Llamenos hoy |
mismo para mas informacion y reciba su catalago gratls ‘
e Con Buenos Precios \
¢ Personal Bilingue Para Servirle Mejor ‘
¢ Especiales Cada Semana

e Amplio Surtido y Mucho Mas SOUTHE WEST |

' Llame Gratis 800-275-4799 WHOLKESALE |

Ph 713-681-0629
4240 Lockefield - Houston, Texas 77092 . Fax 681-3037

Servicio Es Nuestra Pnondad Numero Uno.

H L DISTRIBUTORS,

INC,

6940 S. W. 12 Street
Miami, Florida 33145

® |nventario Completo de
Musica Latina:
CD e Cassettes ® 12
Video Musicales

e Personal Bilingie para
Atender Sus Ordenes

¢ Completamente
Computarizado

Local: 305-262-7711. Ask for Gloria
or Call Toll Free: 1-800-780-7712
Fax: 305-261-6143
WE ARE A SERVICE ORIENTED COMPANY

¢ Complete Inventory
of Latin Music:
CD ® Cassettes ® 12"
Music Videos

¢ Knowledgeable
Sales Reps

e Fully Computerized

Congratulations,

JON
SECADA

1992 GRAMMY*
AWARD

BEST LATIN POP

RADIO CITY MUSIC HALL PRODUCTIONS

Special Events * Television » Concerts » Theatricals « Corporate Events * Sponsorships

Avila Prepares
To Jam In Anglo,
Latin Markets

THE JIMMY JAM PERSPEC-
TIVA: When Jimmy “Jam’ Harris
and partner Terry Lewis inked
Bobby Ross Avila to the pair’s Per-
spective label, the two all-world pro-
ducers envisioned Avila breaking big-
time in the Anglo and Latin markets
alike.

Avila, in fact, was booked to cut two
separate English- and Spanish-lan-
guage albums. But Harris and Lewis
wisely discovered that pulling a Jon
Secada was more difficult than it
looked.

“So,” recalls Harris, “we decided
that we would still approach [the La-
tin market] from a singles basis
knowing that at a later date we could
always issue an EP in Spanish.”

by John Lannert

In keeping with Harris’ marketing
philosophy, Avila’s label debut, “My
Destiny,” contains only one Latino
entry, “Tu Amor,” a Spanish-lan-
guage cover of his lead-off ballad sin-
gle, “La La Love.” Both singles
should be at radio by mid-April.

“My Destiny,” an inviting pop/funk
package that sounds like Prince,
Bobby Brown, and Zapp rolled into
one, is set to ship May 18—the same
day Avila is slated to perform at Bill-
board’s International Latin Music
Conference. The Mexican-American
singer/songwriter currently is on a
50-state high school tour, performing
at two high schools per day.

Harris admits when he and Lewis
signed Avila, “we didn’t know a lot
about the Latin market—and we still
don’t. We're learning kind of as we go,
but I think we have a great support
staff at A&M and PolyGram who do
know, and hopefully we get the musie
out there. So we're looking forward
over the life of the record to really try
to make an impact.”

Perhaps Harris is a trifle too mod-
est. The commercial and critical pros-
perity of standout gospel ensemble
Sounds Of Blackness suggests Har-
ris and Lewis could get comfortable
in any musical genre.

“We listened to gospel musie, but
we didn’t know a lot about marketing
gospel records,” says Harris. “But we
were able to have a lot of success with
Sounds Of Blackness. I think it’s be-
cause if the right act comes along in
the right environment and the right
creative people are working with
them in the whole thing, I think that
really opens your eyes. So, just as
Sounds Of Blackness has kind of
opened our eyes to the possibilities of
gospel music, I think maybe Bobby
will be doing that on the Latin side.”

The 17-year-old Avila, who re-
corded briefly for RCA in the late
'80s, undeniably carries the total
package essential for multimarket
fame. The Southern California native

(Continued on page 36)
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Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN
3. RADIO AIRPLAY REPORTS.
o | 55| 29| 2% armist TITLE
= Wi [T} x
£2| 322|285 (aseuostrisuning Lase
*hkkx NO. 1T & »
1 1 7 | RICARDO MONTANER PIEL ADENTRO
RODVEN 4 weeks at No. 1
@ 2 5 3 | LAMAFIA ® ME ESTOY ENAMORANDO
SONY DISCOS/SONY o j
@ 3 2 g | CHAYANNE EXXTASIS
SONY LATIN/SONY =
@ 4 4 g | EDNITA NAZARIO TRES DESEOS
CAPITOL-EMI LATIN
@ 5 6 g | BRAULIO # CRONICA DE UN VIEJO AMOR
SONY LATIN/SONY
@ 7 g 7 | ANAGABRIEL TODAVIA TENEMOS TIEMPO
SONY LATIN/SONY
7 8 7 3 | DANIELA ROMO ATAME A TU VIDA
CAPITOL-EMi LATIN ]
14 18 4 JOSE JOSE ESO NOMAS
f — ARIOLA/BMG
LUCERO VELETA
@ 13 17 5 MELODY/FONOVISA
ul s ¢ | VICTOR VICTOR @ ASI ES MI AMOR
SONY TROPICAL/SONY
m| g | 2] 7 | CRISTIAN SOLO DAME UNA NOCHE
' MELODY/FONOVISA _
12| 10| 11| 5 | PAULINARUBIO # ABRIENDO LAS PUERTAS AL AMOR
L CAPITOL-EMI LATIN _
@ 18 | 3¢ | 3 | ALVARO TORRES TE DEJO LIBRE
|\ CAPITOL-EMI LATIN
15 1 14 | 7 | PANDORA PIERDO EL CONTROL
CAPITOL-EMI LATIN .
@ 17 | 21 | 7 | MYRIAM HERNANDEZ @ SE ME FUE
WEA LATINA
16| s 3 | 16 | JON SECADA CREE EN NUESTRO AMOR
SBK/CAPITOL-EMI LATIN
@ 95 | 25 | 4 | WILFRIDO VARGAS @ EL BAILE DEL PERRITO
RODVEN
EMMANUEL Y AHORA SE ME PASAN
18 19 23 5 SONY LATIN/SONY
LOS BUKIS VIENDOLO BIEN
19| 21 | 19 | 1 | LOSBU OLo
* % * POWER TRACKX % %
3 _ | 2 | OLGATANON UNA MUJER ROTA
WEA LATINA
nl 2| _ 2 | LOS TEMERARIOS PERDONAME
B i AFG SIGMA . 1
2 | 12| 151 g | PEPEAGUILAR © RECUERDAME BONITO
MUSART/BALBOA
* * * HOT SHOT DEBUT * * %
GLORIA TREVI ME SIENTO TAN
@ NEw ’ 1 ARIOLA/BMG el
ALEX BUENO QUIEREME
2 37 3 J&N/SONY
25 | 16 | 10 | 15 | JUANLUIS GUERRA Y 4.40 ® EL COSTO DE LA VIDA
=7 KAREN/BMG
LUNNA © MIENTRAS VIVAS
26 27 31 3 CAPITOL-EM! LATIN
BRONCO AQUI NOMAS
u 2 2 4 FONOVISA
LOS FANTASMAS DEL CARIBE MUCHACHA TRISTE
NEw » 1 RODVEN
32 7 | OLEOLE * ADIOS
CAPITOL-EMI LATIN .
30 | 26 | 20 | § | MARIA CONCHITA ALONSO ® PROMESAS
SONY LATIN/SONY
31 | 28 | 28 | 4 | ALVARO TORRES ME ARREPIENTO DE QUERERTE
CAPITOL-EMI LATIN
TONY VEGA DONDE ESTAS?
32 24 16 5 RMMISONY
@ 3 9 | RICARDO ARJONA MUJERES
SONY LATIN/SONY i
JUAN LUIS GUERRA Y 4.40 MAL DE AMOR |
NEw » 1 KAREN/BMG e
MIJARES ENCADENADO
@ NEw _’ 1 CAPITOL-EMI LATIN
BANDA MACHOS LA SECRETARIA
3 30 ] 38 4 FONOVISA
CHARANDA BAND JOSEFINA
@ NEw » 1 RODVEN
EDDIE SANTIAGO VIVO PARA T!
38 37 24 5 CAPITOL-EMI LATIN
VICENTE FERNANDEZ LA FIESTA
3 20 13 i SONY DiSCOS/SONY
w3 3% 3 goléLIEkERMO DAVILA POR AMARTE TANTO

C) Records with the greatest airplay gains this week. @ Videoclip availability

Communications.

1993, Billboard/BP!

\ﬂl !E IBR!E
LRTINGR.  fbatin

Largest
Sele%tmn %
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LATIN MUSIC DISTRIBUTOR

* Knowledgeable Latin Service Reps. PHONE
¢ Best Prices Guaranteed FAX
¢ Catalogs and Flyers

* 100% Retums* ( on recommended products) TOLL FREE :

7626 MIRAMAR ROAD - SUITE 3600 + SAN DIEGO - CALIFORNIA 92126

(619) 695-8863
(619) 695-3768
1-800-74-LATIN
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LATIN NOTAS

(Continued from page 34)

possesses vulnerable good looks,
writes hooky pop/R&B tunes, and is
a convineing song stylist.

Moreover, declares Harris, Avila
could become not only a first-rate re-
cording artist, “but he also could

flourish as a producer because he’s so
talented.” Harris adds he also has
signed Avila’s brother Isaiah, a rap-
per who goes by the stage moniker of
Is He Real?

SONY’S TEJANO ONSLAUGHT:
Springtime in Texas finds a truckload
of Sony Discos’ Tex-Mex artists in the
studio or shipping product stateside
and in Mexico. The bottom line is that
more and more of Sony’s Tejano acts
are plowing cumbia/grupo grooves
that remain so popular in California
and Mexico.

Case in point is Alex Méntez,
whose third album for Sony—due out
y in late April—leans toward La Ma-
’ fia’s brand of Tex-Mex pop. Anna
Roman’s new album, produced by
Moéntez, also will feature a pair of
cumbia entries.

Other Sony Tejano artists busy in
the studio are producer/guitarist Bob
Gallarza, Grupo Aguila, Grupo
Zuave, and Jay Pérez, former front
man of Capitol/EMI Latin’s David
Lee Garza Y Los Musicales. Sony
grupo Los Rodarte are cutting a new
record as well.

On the heels of La Mafia’s huge
Mexican success, Sony Mexico has re-
leased “Como Nunca” by hot Tejano
act Fama and “Del Norte Al Sur” by
Texas-based nortefio act Los Palo-
minos. Ram Herrera’s Tejano hit
“Pensamientos” is due out in Mexico
v in May. Incidentally, Sony’s VP of
marketing, George Zamora, claims
La Mafia has sold more than 900,000
units of “Estds Tocando Fuego” in
Mexico and the U.S.

Moreover, Sony is further
strengthening its California pres-
cence with the recent signings of well-
known grupo Los Dinnos and upstart
banda act Banda Ram.

MANHATTAN LATIN MUSIC DIST.
DISCOS COMPACTOS e VIDEOS e CASSETTES e ACCESSORIOS

iLLAMENOS HOY !
Toll Free:-800 745-4509

FAX -212-563-4847
TEL -212-563-4508
MIA -305-591-7684
FAX -305-477-0789

471 W. 42 ST.NY, NY. 10036 <
DISTRIBUIDOR ONE-STOP MAS GRANDE DE MUSICA LATINA

NAIRD

LFo N

\
D OD' DE LA DISTRIBUIDORA MAS
QUE ;J‘%‘EE GRANDE EN EL MUNDO
CE

TOLL FREE: 800-329-7664
OR 305-621-0070/FAX: 621-0465
ASK FOR RAUL

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,
ACCESSORIOS. VIDEOS Y MUCHO MAS!

= NIV 2= WSIAC

Congratulations,

LINDA
RONSTADT

1992 GRAMMY"
AWARD
BEST TROPICAL LATIN
ALBUM
BEST MEXICAN/
AMERICAN
ALBUM

FREE AT LAST: PolyGram Latino
U.S,, a subsidiary of PolyGram Inter-
national, has bought out its distribu-
tion agreement with Capitol EMI/La-
tin, which originally was scheduled to
end in May 1995. Terms were not dis-
closed. PolyGram Latin American
president Manolo Diaz has eon-
firmed Salvador Pérez Mufioz as
managing director for the American
imprint, effective May 1.

BMG TAPS NIEMEYER: Brazilian
promoter Oscar Niemeyer has been
named managing director of BMG
Brasil, beginning Thursday (1). Nie-
meyer is scheduled to officially take
the reins July 1 from current manag-
ing director Manoel Camero, now set
to become the next president of Bra-
zilian trade group Assog¢iacio Brasi-
leira Produtores De Discos.

MTV INTL. OPENS UP: Hats off
to MTV Internacional for stretching
its prograinming to include the thun-
derous entry “Back To The Island”
by Big Beat/Atlantic’s marvelous
Bahamian act Baha Men. As usual,
the channel continues to be the only
U.S. Latino video source for more
progressive sounds. MTV’s upcoming
schedule includes Gloria Trevi’s
guest appearance on the April 10-11
show, which will be followed April 17-
18 by the channel’s special on ex-Pri-
sioneros front man Jorge Gonzailez,
whose eponymous solo debut is due
out in the U.S. May 7.

RADIO CITY M

edidline.

Gentleman’s Quarterly
Dresses Up Music Coverage

M BY ERIC BOEHLERT

IN FASHION: In general-interest
magazines, where 1,500-word medita-
tions on cuff links and cigars are the
norm, rock journalism often seems rele-
gated to filling the gaps between fiction
supplements and summer suit photo
spreads.

But with Kurt Loder’s monthly jot-
tings in Esquire as well as Mick Jagger
gracing its recent cover, music coverage
is securing more space in the glossies.
That’s the case at GQ, where Rob Tan-
nenbaum recently took over as the
magazine’s music writer, contributing
(on a free-lance basis) a feature every
other month as well as critiques of new
releases in each issue.

Tannenbaum, who has worked regu-
larly for Rolling Stone and the Village
Voice over the years, says he hopes to
take GQ’s music coverage beyond the
magazine’s traditional two Bs—baby-
boomer (artists) and boxed sets. “I want
to surprise readers a bit ... introduce
them to something they didn’t already
know about,” he says, noting he already
has included recordings by the Mekons,
Tracy Lawrence, and Sebadoh as part
of his reviews.

A profile of Lenny Kravitz was Tan-

JAMAICAN COOK TO
THE STARS:
PEARL’S DELICIOUS
JAMAICAN DISHES
By Vivien Goldman
(Island Trading/The Talman Co.,
$16.95)

A culinary legend in both Jamaican and
international rock’n’roll circles, Pearl
Bell is the former proprietress of the
beloved (and bygone) Bell's Restaurant
in Trelawney Parish, as well as the chef
extraordinaire at Chris Blackwell’s
Compass Point Studios in funky Nas-
sau. Having long delighted the palates
of Steve Winwood, U2, Grace Jones,
Bob Marley’s clan, and the B-52’s, it
seemed only fitting the general public
should finally have access to her prize-
winning conch pie and other fabled fare.

TINA TURNER: GOING HOME
The Disney Channel
(Sunday [28] at 9 pm. E.T.)

Framed as a retrospective that opens
with a romp through Nutbush as Tur-
ner evokes her Tennessee hometown’s
city limits in song, this engaging autobi-
ography earns top-drawer status less
for the familiar tale it tells (“I, Tina”
laid more than bare her story) than for
how it tells it: with candid reminiscences
and vintage performance footage from
1960-91. From the neighbor who re-

nenbaum’s project for the March issue.
That will be followed in May by a look
at MCA/Nashville president Tony
Brown. He says the mix of personality
profile and industry reporting in the
Brown piece (Tannenbaum delves into
the politics and business webs of Nash-
ville that often go overlooked by the
mainstream press) is the type of story
he’d like to do more of.

The Kravitz piece, though, raises
questions about GQ and its new Conde
Nast baby brother, Details, which is
making high-profile inroads with its
music/pop culture coverage. After all,
Kravitz appeared on the cover of De-
tails back in March. Is GQ now simply
playing catch-up with its own in-house
competition after letting its musie cov-
erage wander?

Executive editor Lisa Henricksson,
who came to GQ from Rolling Stone,
where she worked as record reviews ed-
itor, dismisses the GQ/Details compari-
son. Musie coverage “is the cornerstone
of [Details’] editorial,” she says. “We’re
not even in the same league” in terms
of pages devoted to music. Instead, she
says the gentlemen’s monthly will try to
“cover the waterfront” in terms of what
music is important to its readers while
maintaining its distinctly fashionable
base.

i e

Thus, we have this handsomely de-
signed and engagingly written book by
veteran reggae journalist Vivien Gold-
man. More than a mere compendium of
Jamdown’s most tempting cookery,
“Pearl’s Dishes” is a skilled intermesh
of island history and folklore, local cus-
tom (“In Jamaica, almost every house
has carrot juice on a Sunday, and the
traditional rice and peas that you never
cook without coconut”), and the eco-
nomic and political tradewinds that
helped shape the inventive diet of a na-
tion. So slip a copy of “Songs Of Free-
dom” or “Achtung Baby” on the stereo,
invite your soulmates over for a feast of
ackee patties, cassava bammy, drunken
ham, cho-cho pie, and pumpkin punch,
and discover why Bono declares,
“Pearl’s food is as beautiful as Pearl
herself.” TIMOTHY WHITE

members the superstar as “the babysit-
ter for the Henderson family,” to Cher,
David Bowie, Mick Jagger, Keith Ri-
chards, Roger Davies, and Ike Turner,
friends and colleagues offer personal
takes on Turner’s life and musie, and
Turner herself frames the proceedings
with charming candor. How Turner re-
built her career (“I learned how to work
without a record,” she says) and the
turns that brought her back to the top
are intriguing—and inspiring—viewing.
And how she can sing!
MARILYN A, GILLEN
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KEEPING | ™

SCORE =

by Is Horowitz

MUSIC BANNED BY THE NAZIS u hall-century ago
1s the focus of a major new series of recordings by Decca/
London. The music, stigmatized as “Entartete [degener-
ate] Musik,” was condemned because the composers were
Jewish, opposed Nazism, or wrote in unacceptable idioms.

First releases, Ernst Krenek’s “Jonny spielt auf,” and
Erich Korngold’s “Das Wiinder der Heliane,” are due in-
store April 13, on the eve of World Holocaust Day. Lothar
Zagrosek conducts the Leipzig Gewandhaus Orchestra in
the former opera; the Berlin Symphony Orchestra is led
by John Mauceri in the latter.

Like all releases in the series, a packaging side banner
will identify the contents as “Entartete Music—Music
Surpressed By The Third Reich.”

So far, 14 albums are scheduled, with releases staggered
through early 1996. Among works recorded in the last few
months are Berthold Goldschmidt’s “Der Gewaltige Hahn-
rei” and Viktor Ullman’s “Der Kaiser von Atlantis.” Works
still to be recorded include a set of’ Korngold arias featur-
ing soprano Alessandra Mare, Franz Waxman’s “The
Song Of Terezin,” symphonies by Ernst Toch, Hindemith’s
“Harmonie der Welt,” and pieces by Franz Shreker, Wal-
ter Braunfels, and Hanns Eisler. Mauceri and Zagrozek di-
vide conducting responsibilities.

Former Decca/London exec Michael Haas (now with
Sony Classical) was the project’s producer; Andrew Cor-
nall has taken his place. Also involved is musicologist
Albrecht Diimling.

London Records promises strong promotional support
for the Entartete project. Posters, a display unit, a video,
and CD samplers for the initial releases are planned.

P v
— e -

RETAIL RETURN: Conifer Classies, the UK label re-
cently acquired by the Zomba Music Group, will be back
in stateside circulation in July. Unavailable since its deal
with Allegro Imports was terminated some months ago,
the line will now be distributed here through BMG Distri-
bution.

Conifer has named Bob Goldfarb managing director of
its U.S. wing, with offices in Zomba’s New York headquar-
ters. Goldfarb, former director of operations for Teldec in
the U.S., says Conifer’s approximately 100 catalog titles
will be reissued during the next year. Monthly releases will
also include newly recorded product.

New recordings will continue to favor underrecorded ti-
tles over standard items, notes Goldfarb. As examples, he
cites several Malcolm Arnold works, including his Sym-
phony No. 6, being cut this spring by the Royal Philhar-
monic under Vernon Handley.

In addition, Conifer will continue to market Royal Opera
House ballet recordings as pertformed by the opera com-
pany’s orchestra led by Mark Ermler,

ARTISTS—IN—RADIO: Once upon a happy time it wasn’t
at all unusual for radio stations to have live musicians on
staft. But like so many other amenities, the practice failed
to survive pressures of cost and commerce.

Now, the Concert Artists Guild hopes to reverse the
process. Via a grant (rom the Felen F. Whitaker Fund, it
is backing the placement of seven young artists as resident
musicians on WQXR New York. It's part of a program,
Artists-in-Radio, CAG hopes will serve as a model for radio
stations elsewhere in the country.

The program kicks off April 4 with the first concert in

a 13-week series to be hosted by WQXR PD Thomas Bar- |

tunek. Performers are flutist Marina ’iceinini, pianist
Jon Klibonoff, and the Meridian Arts Ensemble, all of
whom enjoy some recording credits. They’ll also be used
by the station in other on- and off-air events.

The CAG, founded in 1951, sponsors annual competitions
for young artists, with first-prize winners receiving $40,000
for career development. One winner each year is chosen
to record for Channel Classics.

=
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by Jeff Levenson

DE.IA VU, ALL OVER AGAIN: When GRY’ signed
the Brecker Brothers last vear for a much-ballyhooed
reunion (“The Return Of The Brecker Brothers” had a
nice run of 20-plus weeks on the contemporary chart),
the jazz press accurately cited 1975 as the yeur of the
group’s first album. It was an eponymous affair on
Arista. What wasn’t mentioned (precisely because there
wasn’t much reason t0) was that both Michael and Randy
had careers and associations that preceded the forma-
tion of their brother act. We can save thut history lesson
for another occasion.

This item is about Randy, the older of the two, and
one of juzz’s most accomplished trumpeters. Earlier this
month, Randy went down to the Bottom Line in New
York and took part in an odd, 25th-year reunion of the
original (sort of) Blood, Sweat & Tears, the (once) pro-
gressive band led by Al Kooper, which recorded the
landmark album “Child Is Father To The Man.” The
group featured no-mere-adjunct brass playvers and horn
charts—subsequently recognized as a smoking shotgun
in the inevitahle marriage between rock and jazz.
Brecker was there, then, a kid of 22.

“I liked the music, all right,” he recalls, a quarter-cen-
tury later, hours before the anniversary show, “but 1
could never get to play enough. I lasted about u year.
When I quit to go to Horace [Silver|, I remember telling
the guys something like, ‘You'll never make it. This band
is going nowhere.””

BS&T’s next album had a ditty on it titled “Spinning
Wheel.” The reconfigured band, with its replacement
trumpeter, Lew Soloff, went “nowhere” in particular.
Just all the way to the bank.

LIFE ON PLANET CRISS-CROSS: You'd think it
would be easy keeping track of the funkmaster sidemen
who once worked for James Brown. The fact is, the soul-
happy troika of altoist Maceo Parker, tenorist 1’ce Wee
Ellis, and ’bonist Fred Wesley are all over the pluce—
on their own, together, or in whatever group configura-
tion suits them or their prospective record labels.

Here’s how they shape up: Maceo, with help from the
boys, is still scoring big with his Verve issue, “Life On
Planet Groove” (19 weeks, at last count, on the contem-
porary side); Gramavision is about to issue “Funky
Good Time/Live” by the J.13. Horns, featuring that same
front line of Parker, Ellis, and Wesley, augmented by a
rhythm section of cult-funking Slickaphonics; Wesley,
who had had an Antilles deal at one time, but is now on
Minor Music (distributed by Freedom Sounds, which
handles Timeless), has “Swing & Be Funky,” though
none of the J.B. plavmates appear with him; and Ellis
has 4 forthcoming “Blues Mission” from Gramavision,
which features, not Parker, and not Weslev, but J.B.
alumnus Clyde Stubblefield. Confused, anyone? Be
grateful you're not a booking agent.

SPREADING THE WORD: It’s good to see the market-
ing mavens earning their keep. A year after “Jelly’s Last
Jam” landed a barrelhouse left to the somnambulant
chin of Broadway, hipping many to the present-day
power and vitality of Jelly Roll Morton's music, labels
are still issuing tie-in material: RCA, Bluebird has “Orig-
inal Versions Of The Music Inspiring Jelly’s Last Jam”;
Verve has “Jelly Roll Morton’s Jams,” pertformed by a
host of trad specialists; and Columbia has “Jelly: The
Dirty Dozen Brass Band Plays Jelly Roll Morton.”

Epic Soundtrax Boosting
John Barry Via TV Special

BY ERIC BOEHLERT

NEW YORK—Epic Soundtrax, in
an effort to boost the visibility of its
five-time Oscar winner John Barry
and his new retrospective, “Mo-
viola,” has produced an hour-long
television special on the composer
that it has delivered to the Public
Broadeasting System.

The special, which began running
March 26 as a “Great Perform-
ances” installment on PBS afilliates,
will appear in various markets over
the next few weeks and will be sold
for broadcast internationally on a
country by country basis.

“John Barry’s Moviola.,” which
will not be released on home video
is the label’s attempt to “find a crea-
tive way to market and promote this
record,” according to Glen Brun-
man, senior VP of Epic Soundtrax.
“We needed something different to
bring to peopie’s attention what he
had accomplished in the past.”

Barry, the only individual artist
signed to Epic Soundtrax, has
scored more than 80 films, including
“Out Of Africa,” “Body Heat,” and
‘Dances With Wolves.” The
“Wolves” soundtrack has sold more
than 1.5 million units worldwide, ac-
cording to Richard Griffiths, presi-

dent of Epic Associated, parent
company of Epic Soundtrax.
“There’s no doubt in my mind that
can happen aguin,” he says of
Barry’s future scores.

The trick in gaining sales for “Mo-
viola” and other soundtrack projects
is in alerting the right audience that
the record exists, say Brunman and
Griffiths, who point out that PBS is
home to just such a viewership.

The program itsell weaves por-
tions of Barry’s recent performance
with the Royal Philharmonie Or-
chestra with scenes from the movies
and interviews with actors and di-
rectors with whom Barry huas
worked.

Griffiths says with the help of the
PBS program as well as future pro-
motions, he fully expects “Moviola”
to go gold. Since its November re-
lease, the album has sold approxi:
mately 70.000 copies. One month af-
ter the PBS airing, Griffiths hopes
that number will double and sales
will continue through '93. “This is a
catalog record. It will be selling for
vears and years.”

Plans already are in place for an-
other “Moviola” release to include
some of Barry’s work from the
James Bond series of films.

Congratulations,

TONY
BENNETT

1992 GRAMMY
AWARD
BEST TRADITIONAL

POP VOCAL
PERFORMANCE

RADIO CITY MUSIC HALL PRODUCTIONS
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Integrity

Remains The Leading Light

Among Praise & Worship Record Cos.

THE FARTHER we go into the
’90s, the more obvious it becomes
that praise & worship music is here
to stay. And leading the charge, as
it has almost from its inception in
1987, is Integrity Music. Integrity
began strictly as a continuity pro-
gram—consumers agreed to buy
regular releases from the label.
Eventually, Integrity’s product got
so popular it added retail distribu-
tion—through Sparrow Records.

Today, the company continues to
grow and has expanded to one of the
largest Christian music labels of any
kind, with a reported $23 million in
sales in 1992.

“QOur beginning concept was to
produce a series of releases around
praise & worship music, to help peo-
ple worldwide come into God’s pres-
ence,” says Integrity head honcho
Mike Coleman. “That changed
somewhat in 1992. Now we're not fo-
cusing just on praise & worship, al-
though it is still very much the
heart, the motivation, of what we
do,” he says. “In 1992, for the first
time, we signed artists, and added
releases of different kinds of music
styles.”

Coleman says the diversification
was instituted in response to some
leveling off in Integrity’s original di-

i
i

rect-response concept. The com-
pany now features nine direct-re-
sponse continuity programs.

“All nine different programs did
well in 1992 for us,” Coleman says.
“But, at the same time, we wanted
to increase our penetration into the
contemporary Christian market. So
we signed a distribution agreement
with Sparrow. Consequently, our
Christian Booksellers Assn. sales
are up over 60% from 1991 to 1992.

“We didn't do this because our di-
rect-response line is hurting, but be-
cause we felt a genuine call to to
serve the CCM market,” he contin-
ues. “And secondly, we did this to
create a broader line of product.”

Of the nine new lines, the Scrip-
ture Memory Songs division—which
was introduced in July 1992—has
grown the fastest. The Scripture
Memory Songs were released to the
CBA market in March. Coleman
says this line is a combination of top

Congratulations,

STEVEN
CURTIS |
CHAPMAN |

1992 GRAMMY®
AWARD

BEST POP GOSPEL

ODUCTION

ps

40-style music, but with seripturally
based lyries.

“And if that’s not what you're in-
terested in, it’s still the best lyric to
listen to anyway—the Word of
God,” he says. “The testimonies
we've received so far are incredible.
It’'s pop/AC music—all original
songs—in a style that the baby-
boomers like.”

Coleman says Integrity’s largest
direct-response line remains the
original Hosanna! Music, a praise &
worship line. The company has sold
millions of units of the Hosanna! re-
leases, but none to compare with the
Ron Kenoly project “Lift Him Up.”
That album remained on the Bill-
board Contemporary Christian
charts nearly 40 weeks after re-
lease.

“We never expected a response
like this,” Coleman says. “We did
that album live in Norfolk, Va., be-
fore 2,700 people, with a crack band
that included Abraham Laboriel,
Alex Acuna, and Chester Thompson
{Phil Colling’ drummer], and it's one
of the most powerful, moving wor-
ship events I've ever experienced.
That album originally was a Ho-
sanna! Music tape that ‘crossed-
over’ into the CBA market.

“We've also signed Ron Kenoly as
an artist,” he continues. “We knew
the ministry value: The potential
was all over that product. The Lord
really helped us on that one—it has
been a tremendous encouragement
to us. We're doing another album
with Ron, set for late-'93 release,
only this time it will be more of an
artist album—but with the same
kind of impact as ‘Lift Him Up."”

Coleman says Integrity has be-
gun signing other artists with the in-
tent of becoming a complete artist
development company.

“This will give us a broader vari-
ety of artist styles, not just one par-
ticular style, like we’ve been in the
past. It’s something we've been
working on and will continue to ex-
pand.

“Also ahead, there will continue to
be a significant international em-
phasis,” Coleman adds. “We're cur-
rently in 62 countries, but there’s
room for some more expansion
there. We have offices in England
and Australia and we’re creating
more non-English product created
to fit those other markets.”

Billboard.
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REUNION 007 1*/WORD

CHANGE YOUR WORLD

2
3 | 37 | STEVEN CURTiIS CHAPMAN

SPARROW 1328*

GREAT ADVENTURE

15 | TWILA PARIS  STARSONG 8252¢

HEART THAT KNOWS YOU

23| 4 HIM  BENSON 2960

THE BASICS OF LIFE

STEVE GREEN  sParrOw 1348*

HYMNS: A PORTRAIT OF CHRIST

11 | OUT OF THE GREY  sparrOw 1344+

THE SHAPE OF GRACE

PHIL KEAGGY  MYRRH 6954*/WORD

CRIMSON & BLUE

|| N[O W N
o (o [~ | &~
—
~

BRYAN DUNCAN  MYRRH 6953*/WORD

MERCY

10 |NEWP | CARMAN  sparrOwW 1339° ABSOLUTE BEST
11 | 11| 75 | MICHAEL ENGLISH  waRNER ALLIANCE a104*/sParrOow  MICHAEL ENGLISH
12 | 15|19 | PETRA  STARSONG 8266* PETRAPHONICS
13 | 12| 37 { RON KENOLY INTEGRITY 04a+/sparrow  LIFT HIM UP WITH RON KENOLY
14 [ 10 | 37 | SUSAN ASHTON  sparrOw 1327° ANGELS OF MERCY
15 | 16| 5 | PHILLIPS, CRAIG & DEAN  STARSONG 8256° PHILLIPS, CRAIG & DEAN
16 | 9 | 25 | WAYNE WATSON  DAYSPRING 4232*/WORD HOW TIME FLIES
17 | 21| 53 | RAY BOLTZ  DiADEM 2094°/SPECTRA MOMENTS FOR THE HEART
18 |17 | 37 | WHITE HEART  STARSONG 8247° TALES OF WONDER
19 | 28 |343| AMY GRANT A  MYRRH 3900*/WORD THE COLLECTION
20 | 14| 3 | PHIL KEAGGY MyRRH 6965*/WORD REVELATOR
21 [20] 19 | WHITE CROSS  sTARSONG 8249° HIGH GEAR
22 | 23| 11 | GLEN CAMPBELL  NEW HAVEN 200214°/SPECTRA WINGS OF VICTORY
23 | 22| 21 | NEWSBOYS  STARSONG 8251° NOT ASHAMED
24 | 18 |105| AMY GRANT A%  MYRRH 6907*/WORD HEART IN MOTION
29 | 24| 35| VERN JACKSON T8N 0001* HIGHER THAN I'VE EVER BEEN
26 |26 |19 | PO D et - COMMUNITY CHOIR e Lk By FarTH
27 | 13|71 | CARMAN @  BensoN 2809* ADDICTED TO JESUS
28 (30|31 | RAY BOLTZ worp 52991° SEASONS CHANGE

MICHAEL CARD

N
©o
—
©w
N
~3

SPARROW 1321*

THE WORD: RECAPTURING

RACHEL RACHEL

(7%
S
r 4
m
£
v

DAYSPRING 4579*/WwORD YOU OUGHT TO KNOW BY NOW

MICHAEL W. SMITH @

w
—
w
—
—
N
~

REUNION 0063*/WORD

GO WEST YOUNG MAN

PRAY FOR RAIN

w
N
w
[
—
©w

VIREQ 2202*/SPARROW

PRAY FOR RAIN

111| STEVEN CURTIS CHAPMAN
SPARROW 1258*

[%]
w
N
=1

FOR THE SAKE OF THE CALL

INTEGRITY 700*/SPARROW

34 | 40| 19 | S et pebmoe soarow HANDEL'S MESSIAH A SOULFUL. . .
35 | 27| 9 | IMPERIALS  sTARSONG 8259° STIRIT UP
36 | 34|65 | PETRA  DAYSPRING 48859°/WORD UNSEEN POWER
37 33| 3 | THE CATHEDRALS  CANAAN 9518°/WORD WORSHIP HIS GLORY
38 | 38| 3 | MORTAL  FRONTLINE 9425° FATHOM
39 |25 3 | HOSANNA! MUSIC

TEARING DOWN STRONGHOLDS

40 | 36| 3 | GRAHAM KENDRICK

HEART CRY 9389*/WORD

KING OF THE NATION

® Recording Industry Assn. Of America (RIAA) certitication for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl

unavailable. © 1993, Billboard/BPI Communications.
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Artists & Music
.IIliI]' ||]l 'l;ilI]':!i; ||l|'[!;|| "lllll II]l |III ||II]I :{i;TM
&
~— . 3 ol £ Compiled from a national sample of retail store
(4% Elele and one-stop sales reports.
and spelled out in pamphlets will put it simply enough: - g Z ARTIST TITLE
“Taping is stealing. Thou shalt not steal” . . . In other indus- Z | o | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
try news, reports are that NARAS finally has decided to A% NO.1 * %
(h'qp “soul_" h'_om the nomgnclutme used t,o (leﬁpe the contri- 1 | 1| 23| JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
butions of African-American gospel wrtists with regard to TYSCOT 1403*/SPECTRA 17 weeks at No. 1 WE WALK BY FAITH
the Grammys. Of course, that’s only half” the battle. Now. 2 | 3 | 31| THE ANOINTED PACE SISTERS  savo 14812*/MALACO U KNOW
™ if' it only could udd an “urban contemporary” category.
b ) C ) B 3 5 | 13 | REV. CLAY EVANS  SAvVOY 7106*/MALACO I'M GOING THROUGH
y Lisa Collins ACK TO THE ROOST: Blackberry Records, which re- T el ceonaamielchols St [SINGEECAUSEMIEAREY
cently was caught up in the Spectra fallout. now announces
T it has signed a distribution, manufacturing, and telemarket - 5 | 2 | 37 | DARYL COLEY SRARRON T2, WHEN THE MUSIC STOPS
HE GOSPEL MUSIC WORKSHOP Board Meeting Sets  ing deal with Malaco, marking a return for the Williams 6 | 6 |55 REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS
The Pace: More than 2,000 gospel industry professionals, Brothers to the label that launched their gospel recording WORD 48784</EPIC MY MIND IS MADE UP
artists, musicians, and aficionados recently turned out in - career . .. Tyscot has pacted with Starsong for exclusive dis- 7 | 7 |15| TM MASS YOUTH CHOIR 1™ 2001* SEND YOUR ANOINTING
Nashville for the 26th annual Gospel Music Workshop of  tribution of John P. Kee product in the Christian market. .
America Board Meeting, to set in place a theme and strue- U b lpdliesrsuRteviciesth pERegre g LISSUCHENE U O IRO0
ture for the organization’s convention Aug. 7-13 at the PCOMING: Atlanta International Records recently re- 9 |12| 7 | DR. C. G. HAYES/COSMOPOLITAN CHURCH OF PRAYER CHOIR
) . . o 3 » - ¥ g SAVOY 7107*/MALACO I'LL NEVER FORGET
Indianapolis Hoosier Dome. Business, for the most part, was  leased a hot new video on the Silmington Chester Mass T TS
mlggutud to the ratification of the group’s revamped cons.ti— Choir’s equally hqt sin;rle.‘ “Stu‘n(l Sti)ll (Until His Will s 10 | 9 | 25 | D ey 220550151 1 /SPECTRA IN LIVING COLOR - “LIVE"
tution and bvlaws. The theme set for the upcoming contab  Clear).” AIR also is releasing videos from Luther Barnes 11 | 13| 17 | RUBY TERRY
is “Look Where God Has Brought Us.” (The group has set & the Sunset Jubilaires. the Dixie Humminghirds, and L MALACO 4455°  “LIVE" WITH THE SOUTHWEST LOUISIANA MASS CHOIR
I’hoenix as thg site of ‘its next annual 'h(mr(l meeting). ... Troy Ramey & lhg Soul Som.‘('hers. ‘Meum\'hile, Rev. F.C. 12 | 10| 45 | REV. JAMES MOORE  maLaco 6009 LIVE IN DETROIT
Alsp megmg in N;lfh\fllle were e;xeu‘m\e memhelsv O,f- tl?e Barnes & Co. are in the studio working on a new album. —1—3- 11 |65 | REV. T. WRIGHT/CHICAGO INTERDENOMINATIONAL MASS CHOIR
United Gospel Industry Council. Plans are underway w nhm I . SAVOY 14804/ MALACO I'M GLAD ABOUT IT
that group to launch 1})94 as the “Year of Gospel Music.” N SHOCK:‘ Tlle gospel community mourns the (lgath 14 | 14| 29 | REV. ERNEST DAVIS, JR'S WILMINGTON CHESTER MASS CHOIR
The goal of the project is to celebrate and expose gospel mu-  of Frank Williams. (See story, page 10.) Unassuming, l AR 10180 STAND STILL UNTIL HIS WILL IS CLEAR
sic and its unique styles and history to the American public, soft-spoken, honest, and one of traditionul gospel’s most 15 | 19| 5 | DOROTHY NORWOOD  wmaLACO 4457° BETTER DAYS AHEAD
while creating a heightened level of knowledge and under-  prolific producers, Williams was the kind of man in
standing of the development, present impact, and expected  whose company one always wanted to be. He will be re- 16 {18 | 23 | MARVIN WINANS _ seLan 7509°/SpARROW REREECGRCLE R
growth of th(? gospel mll.\?ic industry. Another project on the memhere(lrfor what he accomplished artistically with the 17 | 15| 77 | MISSISSIPPI MASS CHOIR  maLaco 6008 GOD GETS THE GLORY
group’s ambitious slate is a campaign targeting those who Jackson Southernaires and the Mississippi Mass — X
copy and/or bootleg gospel musie. In the coming months, Choir, and professionally as the power hehind Maluco's 18 |16 |21 N R R D R ONE o EToIIUTSRECIRA ISIN IREIERAISE
UGIC \\till be channelin;:‘ a great deal of its efforts and re- unstoppable gospel _hi‘ts machine. But more ill]por'lziptly, 19 [ 28| 3 | VANESSA BELL ARMSTRONG  Jive 42129© SOMETHING ON THE INSIDE
sources into a public-service campaign to educate gospel au-  his was a secret, spiritual treasure. His anointing didn't = -
diences to the fact that taping of music and passing it on  stop on stage or in the recording studio, and though the 20 | 26| 7 | TRI-STATE MASS CHOIR _ ParaDIsE 27005* GOIN' BACK
to a friend is against the law. PSAs heard over thg air and gospel_ in(l‘ustl'y and Malaco will never be the same, | 21 |NEWP| D.F.W. MASS CHOIR  savov 7100+/maiaco ANOTHER CHANCE
displayed on posters at gospel concerts and retail outlets doubt it will stop now.
22 | 37| 3 | MICHAEL FLETCHER  sounp oF GospeL 196 MICHAEL FLETCHER LIVE
23 | 25| 47 WILLIE NEAL JOHNSON & THE NEW KEYNOTES
MALACO 6010 THE COUNTRY BOY GOES HOME
24 |17 | a5 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 8535*/A&M FOCUS ON GLORY
25 22|21 REV. R.L. WHITE JR. & MT. EPHRIAM BAPTIST CHURCH MASS CHOIR
FAITH 1992* THERE 1S A FOUNTAIN
26 | 20 | 43 | THE RICHARD SMALLWOOD SINGERS  sParrOW 1283+ TESTIMONY
27 1217 THE GOSPEL MUSIC WORKSHOP OF AMERICA
BENSON 0056*/A&M DAWN OF A NEW ERA
| e Y "] 28 | 21 | 23 | CHICAGO MASS CHOIR  LiGHT 750769*/SPECTRA HE THAT BELIEVETH
| REV. ERNEST DAVIS, JR’S
i ilmington Chester Mass Choir 29 [ 32|27 | SANDRA CROUCH  spaRrrOwW 1325+ WITH ALL MY HEART
James Bignon & Deliverance
Billtgoord charted, past 30 | 30| 9 | GREATER VICTORY TEMPLE CHOIR  woORD 53176*/EPIC HOLD ON
grammy nominee, first §j// 31 |33 37| THE JACKSON SOUTHERNAIRES malaco 6012 LIVE AND ANOINTED
s 1O AIICaE GIEEIE | E LUTHER BONDS AND THE SUNSET JUBILAIRES
of Georglo Mass Choir. 32 NEW) AR 10182 ENJOYING JESUS
- . 33 | 2943 THE NEW YORK RESTORATION CHOIR
Wilmington Chester Mass Choir SAVOY 1481 1/MALACO THANK YOU JESUS
The foliow up 10 their THOMAS WHITFIELD  BENSON 5533+/A&M ALIVE & SATISFIED
Stellar Award Winning “He's A 7% e ERUSALENCBRET NT(:H C:‘&CHO
i @ i W JERUSALE APTIS UR IR
Péeoearlgglg/‘ye (,);eeOgLf”;?]g Eee\ét ey 35 |NEWD SOUND OF GOSPEL 204* PURE GOLD
N Stand Still (Uneil His Will Is Clear) KENNETH MARTIN AND VOICES IN PRAISE
choirs in the country. » - i 36 |NEWD SOUND OF GOSPEL 202+ A MORE EXCELLENT PRAISE
AIR10180 37 |23 9 | PHFACTOR  woro s17svemc PH FACTOR
38 |38 185 | YOLANDA ADAMS  TRIBUTE 0946*/SPECTRA THROUGH THE STORM
39 | 39| 5 | SAN QUENTIN MASS CHOIR  Rrex 001¢ HE'S ALL | NEED
40 |NEW)p | DIXIE HUMMINGBIRDS AR 1018a* IN GOOD HEALTH

The Dixie Hummingbirds
Together 63 years. Recorded
#1 crossover Paul Simon hit
“Loves Me Like A Rock”

Luther Barnes

All past releases Billboard
charted. Known for such
hits as “So Satisfied” and
*Still Holding On™.

Founumingbirds

aeraserasisan

In Good Fhealth

Dadtieated to the memory of
Gaames Walker
Mou2e, 1980 Cetuber 30, 1992
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RECORDS & TAPES

AIR10184 AIR10182

For more information on these and other great releases
call 1-800-669-9669 or call your local distributor today.

ATLANTA INTERNATIONAL RECORDS CO., INC. » 881 Memorial Drive, S.E. + Aflanta, GA 30316

® Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1
million units with each additional million indicated by a numeral following the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl unavailable. © 1993, Billboard/BPI Communications.

TRIBUTES

A TRIBUTE TO
THOMAS A. WHITFIELD
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ARTISTS & MUSIC

Satellites Bring MTV Asia Home

Channel Draws Fans In 42 Countries

B BY MIKE LEVIN

HONG KONG—Eighteen months af-
ter its launch as part of the STAR TV
satellite network (Billboard, Sept. 28,
1991), MTV Asia is reaching 11 million
subscribers and has developed a cult
following among young viewers in
places such as India, Taiwan, and Hong
Kong.

But the music video channel, sensi-
tive to the Asian marketplace’s particu-
lar cultural taboos, engages in self-cen-
sorship when selecting the videos it
chooses to air.

While satellite TV is officially
banned in authoritarian China and
Singapore as well as Muslim Malaysia,
STAR is in reality limited only by the
cost of a satellite dish. And even that
restriction is loosening its grip, due in
part to the success of MTV.

“[Asian youth] has never been tar-
geted as a group before and they are
loving the attention,” says Darren
Childs, MTV’s programming director
in Hong Kong. The station gets more
than 350 calls a day on its open-line
shows. Most come from Taiwan and
India, but now about 30 come from
China.

Officially, there are 40,000 satellite
dishes in the Chinese mainland. Indus-
try analysts in Hong Kong say that

number is probably five to 10 times
higher and growing 30% a year. Almost
all satellite dishes are produced by
state-owned companies and sold on the
black market.

There are approximately 1 million
dishes in Taiwan, India, and Hong
Kong, with growth forecast at about
20% annually. In countries like Thai-
land, South Korea, Indonesia, and the
Philippines, figures are harder to come
by, but dish growth is thought to be al-
most as high.

STAR’s revenues are difficult to
gauge because it is a private company
and does not release figures. Also, it
was not until last December that all
five of the network’s channels were
broadcasting. Executive VP Arnold
Tucker will say revenue bookings for
January 1993 were higher than all
STAR revenues in 1992.

Because MTV hit the airwaves in
1991, it appears the station is one of the
smaller contributors to STAR’s busi-
ness. Last year, analysts say, contribu-
tions from Taiwan, Hong Kong, and
India comprised about 80% of revenues
for MTV.

STAR is not the only company with
a stake in MTV Asia’s success. The sta-
tion is the only cross-border music ve-
hicle in Asia, and record executives
hope exposure will add to the region’s

Congratulations,

PETER
GABRIEL

1992 GRAMMY
AWARD

BEST MUSIC VIDEO-
SHORT FORM

creativity. It is also an incredible mar-
keting tool. In the six months since
Indian rocker Khalid was introduced
by video, sales of his records have
reached 150,000—a significant number
in the region. MTV has also helped
make Whitney Houston’s “I Will Al-
ways Love You” the best-selling song
in Asian history (Billboard, Feb. 27).

UNIQUE PROBLEMS

But the outlet does have to deal with
some unique and often confusing prob-
lems. Although STAR TV has a broad-
cast range reaching more than 3 billion
people, most of Asia is not technologi-
cally equipped to receive any television,
let alone satellite broadcasts. It has to
deal with governments suspicious of
any Western-style media. And MTV’s
sector targeting can be awkward in so-
cieties where youth are expected to
study, keep quiet, and follow the exam-
ple of their parents.

So far, however, the often conten-
tious nature of rock videos has not
posed a problem. Programming at
MTV is self-censored, says Childs, and
there has only been one letter of com-
plaint—from Pakistan. “We have never
been told [by STAR management] we
can or cannot show certain videos. It is
really a simple question of being sensi-
tive to religions; for example, we
wouldn’t show slaughtering a cow in
India or nudity in Muslim countries,”
Childs says.

Station executives agree that as the
new toy on the shelf, there is little need
to push the borders of content accepta-
bility for the sake of competition. At
least not yet. More so than in the West,
business here is a bottom-line affair,
and STAR’s Hong Kong parent, Hut-
chison Whampoa, is a highly conserva-
tive company, skilled in dealing intra-
regionally. STAR’s standards and
practices division reviews each video,
but gives a free hand to decisions by
MTV’s programmers.

NEWS THREAT
In fact, one U.8. record executive
says uncensored BBC news, not music
(Continued on puage 44)

Real ‘Rock Rap’ World. Elektra rapper
Heather B., left, a featured player on
the MTV series “The Real World,”
recently visited Dante Moratto on the
set of his Albertson, N.Y.-based “Rock
Rap’* program. Her visit was taped by
an MTV crew that wanted to capture “a

day in the life of Heather B.” for “The
Real World Reunion.” Good timing for
Moratto.

Bloods & Crips Vid Shoot
Attracts Industry Support

VOLUNTEER VIDEO: L.As pro-
duction community and leading mem-
bers of two rival gangs came out in
full force for the mid-March shoot of
the video “Bangin’ On Wax,” directed
by Dan O’Dowd of O’Dowd-Dia-
mond Productions.

The Dangerous Records/Quality
clip is gangsta rap in the truest sense,
examining the L.A. gang “truce,”
through the lyries of artists who be-
long to the rival groups known as the
Bloods and the Crips.

In the clip, says O’'Dowd, the rivals
“face off, but rather than bang with
guns, they choose to bang on wax.”

The video shoot inspired a wide
spectrum of production
entities that donated ser-
vices and covered nearly
the entire video budget.

Agfa Film donated film
for the shoot and Foto-
Kem donated the process-
ing. Film Technologies
donated telecining, Dia-
mond Post donated edit-
ing services and graphics
work, Hollywood Rentals
donated the lights, Young
Generators donated
power generators, and
Lightning Strikes do-
nated lightning genera-

TIHIE
€ve

EEL NEWS: Marcus Rayboy
has left 900 Frames and joined the
directors roster at The End. Direc-
tor David Mallet also has signed to
The End ... Robert Tercek has
been named director of on-air pro-
motion at MTV. He had been direc-
tor of on-air promotion for MTV
Asia ... Black Dog Films has mo-
ved to 634 N. Lapeer Drive in Los
Angeles. The new phone number is
310-659-1017.

QUICK CUTS: L.A. mayoral can-
didate Richard Katz is following in
President Clinton’s footsteps and is
courting the unclaimed 18-24-year-
old vote by airing cam-
paign ads on MTV. The
fast-paced commerecial is
cut to meld with MTV’s
style: The candidate never
speaks in the ad, and in-
stead channels his mes-
sage through urban im-
ages and the words of local
residents. Katz also
bought time on VHI ...
The Box is now being car-
ried by Cable London in
the U.K. The service
reaches nearly 400,000
households in Camden,
Haringay, Hackney,

tors. The City Of LA, s I[slington, and Enfield.
Film & Permit Office, in The Box reaches some
conjunction with the Film by Deborah 750,000 viewers in the
Commission, gave the Russell U.K. ... Branson, Mo.'s

crew (about 40 of whom
also donated their time
and services) carte blanche. Body-
guards were provided by Bosso Bod-
yguard & Escort Service, and Jack
In The Box donated meals.

“It’s refreshing to see people who
normally do things only for profit
turn out and do this,” says O'Dowd.

The all-night shoot was a real drill,
he says, featuring a couple hundred
extras, stunts with police cars, and a
great deal of “gut-wrenching reality.”
The crew shot in a desolate location
featured in the “Terminator” films.

O'Dowd produced the clip with his
partner, John Diamond. Ronnie
Phillips also produced and coordi-
nated talent. Paul Bocca and Eric
Scott directed photography.

AI)VENTURES IN VIDEO: A&M
Records is using David Baerwald’s
new album “Triage” to explore un-
conventional methods in producing
and exploiting the music video genre.
Eight directors, working under the
auspices of L.A.-based Palomar Pic-
tures, simultaneously are shooting
individual clips for each track on the
album, linking the separate works
with a single narrative theme. The
Bauhaus-type production is using the
same cast, erew, cinematographers,
and editors for each video vignette.
A&M has yet to explore the myriad
uses for the finished product. Direc-
tors contributing to the project in-
clude Neil Abramson, John Bick,
Brad Briggs, John Drake, Melodie
McDaniel, Len Peltier, Nico Soul-
tanakis, and Gore Verbinski.

Americana Television

Network debuts Saturday
(3) via Nostalgia Television. Ameri-
cana’s programming will begin air-
ing 1-9 p.m. (ET) Saturdays, and 6
p.m.-1 am. (ET) Sundays. By mid-
summer, Americana plans to offer
Nostalgia viewers 30 hours of prime-
time programming per week. By
April 1994, the network plans to
move to its own transporter space
for 24-hour programming.

ROCK 60 TO THE RESCUE:
Martinsburg, W.Va.’s hard rock/al-
ternative video outlet “Rock 60” is
seeking CDs to restock the entire
audio library recently stolen from
the college radio outlet WSHC. DJs
from the alternative station, based at
Shepherd College in Sheperdstown,
W.Va,, often host “Rock 60.”

“WSHC is virtually off the air
now,” says Tim Bergling, who pro-
duces “Rock 60.” He recently
launched a “Rock 60 CD Drive” on
his hourlong, weekly program. Ber-
gling hopes to collect enough alterna-
tive, underground, and “out there” ti-
tles to put the station back on the air.
Interested parties can send product
to Bergling at 1 Discovery Place,
Martinsburg, W.Va. 25401.

“Rock 60" airs Friday and Satur-
day nights on the local Fox affiliate
and reaches about 1 million people in
the region covering Washington,
D.C., Maryland, West Virginia, and
Pennsylvania. A sample playlist runs
the gamut from Saigon Kick and Ex-
treme to the Gin Blossoms and
Afghan Whigs.
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MARCH 27, 1993

oo CLIP LIST

A SAMPLING OF PLAYLISTS AT

NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

Boy Krazy, That's What Love Can Do

X\

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC

€ JTNN

THE NASHVILLE NETWORK «
The Heart of Courtry
The Nashville Network

30 hours weekly
2806 Opryland Dr, Nashville,TN
37214

Aerosmith, Livin' On The Edge
Black Crowes, Bad Luck ...
Guns N’ Roses, Dead Horse
Van Halen, Oreams

HEAVY

Eric Clapton, Running On Faith
Gloria Estefan, | See Your Smile
Whitney Houston, I'm Every Woman
Eiton John, Simple Life

Jon Secada, Angel

Sting, If | Ever Lose My Faith

Vi Williams, Love Is

Arrested Development, Mr. Wendal
Bon Jovi, Bed Of Roses

Coverdale Page, Pride And Joy

Def Leppard, Tonight

Dr. Dre, Nuthin' But A “G" Thang
Duran Duran, Ordinary Worid
Whitney Houston, | Have Nothing
Jade, Don't Walk Away

Naughty By Nature, Hip Hop Hooray
Snow, Informer

Spin Doctors, Two Princes

Sting, I | Ever Lose My Faith

Ugly Kid Joe, Cats In The Cradle

HEAVY

Bon Jovi, Bed Of Roses

Boy George, The Crying Game

Go West, What You Won't Do For Love
Paul McCartney, Hope Of Deliverence
Prince, The Morning Papers

WHAT'S NEW

BUZZ BIN

Belly, Feed The Tree

Neneh Cherry, Buddy X

Digable Planets, Rebirth Of Slick
Soul Asylum, Black Gold

Stereo MC’S, Connected

10,000 Maniacs, Candy Everybody. . .
David Bowie, Jump They Say

Carmen Electra, Everybody Get On Up
Dina Carroll, So Close

Shawn Colvin, | Don't Know Why

Peter Gabriel, Blood Of Eden

Nanci Griffith, Speed Of The Sound .. .
Whitney Houston, | Have Nothing
Carole King, Lay Down My Life

Wendy Moten, Come In Out Of. ..
Sade, Kiss Of Life

Michael W. Smith, Somebody Love Me

Silk, Freak Me

Dr. Dre, Nuthin' But A “G" Thang
SWV, I'm So Into You

Men At Large, So Alone

Shai, Comforter

Whitney Houston, I'm Every Woman
R. Kelly, Dedicated

Michael Cooper, Shoop Shoop

TLC, Hat 2 Da Back

Sade, Kiss Of Life

Alexander O'Neal, Love Makes. . .
LeVert, Good Ol' Days

Lo-Key?, Sweet On U

Bobby Brown, Get Away

Snow, Informer

After 7, Can He Love You Like This?
Portrait, Honey Dip

Rachelle Ferrell, Weicome To My Love
Chante Moore, It's Alright

ADDS Chris Isaak, Can't Do A Thing . ... ADDS
5 e Ray Charies, A Song For You
L ChTiocate, | kkagger Dont e Up | 1ewCabe s A Gond Doy
Young Black Teenagers, Tap The.. FIVE STAR VIDEOQ Pri':uce, Tyr;e Mgrning Papers
The Sundays, Wild Horses Clannad, Harry's Game segiga B::"e(')" 1 Could
un D.M.C., Down With The King
ARTIST OF THE MONTH Walter Beasley, If You Ever Loved ...
EXCLUSIVE Dwight Yoakam, Ain't That Lonely Yet ADDS
GREATEST HITS HEAVY Deborah Allen, If You're Not Gonna...

Patty Loveless, Blame It On Your Heart
Doug Stone, Made For Loving You
Suzy Bogguss, Heartache

HEAVY

MEDIUM

STRESS

Alice In Chains, Rooster

Depeche Mode, | Feel You

Michael Jackson, Who Is It?

Lenny Kravitz, Are You Gonna Go. . .
Living Colour, Leave It Alone
Positive K, | Got A Man

R.E.M., Man On The Moon

Silk, Freak Me

T H E

L TpvisioN veu CONTIOK .

Continuous programming
12000 Biscayne Blvd, Miami,FL

Christopher Williams, Every . ..
D-Influence, Good 4 We

Kenny G, Forever In Love

Ray Charles, A Song For You
Shabba Ranks, Muscle Grip

Trey Lorenz, Photograph Of Mary

ADDS

ACTIVE

Tasmin Archer, Sleeping Satellite
Boy George, The Crying Game

Eric Clapton, Running On Faith
Flotsam & Jetsam, Wading Through...
Ice Cube, It Was A Good Day
Jackyl, Down On Me

Jesus Jones, The Right Decision
Joey Lawrence, Nothin' My Love. . .
LL Cool J, How I'm Comin’
Paperboy, Ditty

Prince, The Morning Papers

Shai, Comforter

Stone Temple Pilots, Plush
Sunscreem, Love U More

SWV, I'm So Into You

Vanessa Williams, Love Is

ON

4 Non Blondes, What's Up
Bizarre Inc., 'm Gonna Get You
Blind Melon, Tones Of Home
Dinosaur Jr., Start Choppin’
Drivin’ N Cryin’, Turn it Up Or. ..
Green Jello, Three Little Pigs
Masters Of Reality, She Got Me
Megadeth, Sweating Bullets
Monie Love, Born To B.R.E.E.D.
Run D.M.C., Down With The King
The Sundays, Wild Horses
Young Black Teenagers, Tap The...
Neil Young, Unknown Legend

Arc Angels, Shape I'm In

Bizarre Inc., I'm Gonna Get You
Blackstreet, Baby Be Mine

Brian May, Driven By You

Chante Moore, It's Alright

Coup, Not Yet Free

Def Leppard, Tonight

Dr. Dre, Dre Day

Elton John, Simple Life

Iguanas, Fortune Teller

Jackyl, Down On Me

LL Cool J, How I'm Comin’

Lenny Kravitz, Are You Gonna Go. . .
Madkap, Whole Kit N’ Kaboodle

MC Serch, Daze In A Weak

Nangi Griffith, Speed Of The Sound ... .
P.M. Dawn, Looking Through Patient...
Ray Charles, A Song For You
Regina Belle, If | Could

School Of Fish, Take Me Anywhere
Sonic Youth, Sugar Kane

Sybil, You're The Love Of My Life
Tasmin Archer, Sleeping Satellite
Tim Dog, | Get Wrecked

Tisha Campbell, Love Me Down

COUNTRY MURIC TRLEVISION.

Continuous programming
2806 Opryland Or, Nashville, TN
37214

Clint Black, When My Ship Comes in
Suzy Bogguss, Drive South

Brooks & Dunn, Hard Workin' Man
Garth Brooks, We Shall Be Free
Mary-Chapin Carpenter, Passionate...
Mark Chesnutt, OI' Country

Mark Collie, Born To Love You

Billy Ray Cyrus, She's Not Cryin'...
Radney Foster, Nobody Wins

Alan Jackson, Tonight | Climbed. . .
Tracy Lawrence, Alibis

Kathy Mattea, Standing Knee Deep . ..
McBride & The Ride, Just One Night
Reba McEntire/V. Gill, The Heart. ..
Dolly Parton & Friends, Romeo
Restless Heart, Mending Fences
Larry Stewart, Alright Already
George Strait, Heartland

Pam Tillis, Let That Pony Run

Aaron Tippin, My Blue Angel

Travis Tritt, T-R-0O-U-B-L-E

Tanya Tucker, t's A Little Too . . .

MEDIUM

HEAVY

Aaron Tippin, My Blue Ange!

Alan Jackson, Tonight | Climbed. ..
Billy Ray Cyrus, She's Not Cryin'...
Brooks & Dunn, Hard Workin' Man
Clint Black, When My Ship Comes in
Dolly Parton & Friends, Romeo

Garth Brooks, We Shall Be Free
George Strait, Heartland

John Michael Montgomery, | Love .. .
Kathy Mattea, Standing Knee Deep . . .
Mark Chesnutt, Ol' Country

Mark Collie, Born To Love You

Pam Tillis, Let That Pony Run
Radney Foster, Nobody Wins

Reba McEntire/V. Gill, The Heart. . .
Restless Heart, Mending Fences
Tanya Tucker, It's A Little Too. ..
Tracy Lawrence, Alibis

HOT SHOTS

Yall So Stupid, Van Full Of Paki

BOX TOPS

BY

WWOR

One hour weekly
216 W Ohio, Chicago,IL 60610

2 Live Crew, Mega Mix

Boss, Deeper

Common Sense, Breaker 1/9
Denis Leary, Asshole

Dr. Dre, Nuthin’ But A “G” Thang
Duice, Dazzey Duks

Eazy E, Only If You Want It

Haif Pint, One Leg Up

ice Cube, It Was A Good Day
Naughty By Nature, Hip Hop Hooray
Run D.M.C., Down With The King
Snow, Informer

*Dixiana, Now You're Talkin’

*Dwight Yoakam, Ain't That Lonely Yet
Joe Diffie, Honky Tonk Attitude

Lorrie Morgan, | Guess You Had To. ..
Marty Stuart, Hey Baby

Patty Loveless, Blame It On Your Heart
Paul Overstreet, Take Another Run
Pear] River, Fooi To Fall

Robert Eliis Orrall, A Littie Bit Of. . .
Suzy Bogguss, Heartache

Travis Tritt, T-R-0-U-B-L-E

Tracy Byrd, Someone To Give My. ..
Joe Diffie, Honky Tonk Attitude

Cleve Francis, Walkin'

Clinton Gregory, Look Who's. ..

John Gorka, When She Kisses Me
Ricky Lynn Gregg, If | Had A . ..

Toby Keith, Should've Been A Cowboy
George Jones, Wrong's What | Do Best
Sammy Kershaw, Haunted Heart
Chris LeDoux, Look At You Girl

Little Texas, I'd Rather Miss You

John Michael Montgomery, | Love ...
Lorrie Morgan, | Guess You Had To. . .
Robert Eilis Orrall, A Little Bit Of. ..
Paul Overstreet, Take Another Run
Lee Roy Parnell, Tender Moment

Lisa Stewart, Drive Time

Doug Supernaw, Honky Tonkin' Fool
Shania Twain, What Made You Say That
Joy White, True Confessions

Lari White, What A Woman Wants
Hank Williams, Jr., Everything. . .
Zaca Creek, Broken Heartland

MEDIUM

AMERICA'S NO. 1 VIDEO

Silk, Freak Me

Sitverfish, Big Bad Baby

Rage Against The Machine, Killing. . .
Pooh Sticks, World Is Turning On
The The, Dogs Of Lust

Jesus Jones, The Devil You Know
Yello, Jungle Bill

Sonic Youth, Sugar Kane

W\

CURRENT
Goo Goo Dolis, We Are The Normal
Bare Naked Ladies, Be My Yoko Ono One hour weekly
Ultra Vivid Scene, Blood & Thunder 330 Bob Hope Dr, Burbank,CA 91523
Pure, Biast
Daniel Ash, Here She Comes CURRENT
Tragically Hip, Courage Whitney Houston, | Have Nothing
Stereo MC’S, Connected Spin Doctors, Two Princes
Depeche Mode, | Feel You Prince, The Morning Papers
EBN, Psychoactive Drugs Snow, Informer

Bon Jovi, Bed Of Roses

Vanessa Williams, Love Is

Silk, Freak Me

Jon Secada, Just Another Day
Jon Secada, Do You Believe In Us
Gloria Estefan, | See Your Smile
Ugly Kid Joe, Cats In The Cradle

Chris LeDoux, Look At You Girl

Cleve Francis, Walkin'

Clinton Gregory, Look Who's. . .
Deborah Allen, If You're Not. . ,

Doug Stone, Made For Loving You
Doug Supernaw, Honky Tonkin' Fool
Dude Mowrey, Maybe You Were. . .
George Jones, Wrong's What | Do Best
Guy Clark, Boats To Buiid

John Brannen, Moonlight & Magnolias
John Gorka, When She Kisses Me

Joy White, True Confessions

Lari White, What A Woman Wants
Larry Boone, Get In Line

Larry Stewart, Alright Already

Lee Roy Parnell, Tender Moment
Little Texas, i'd Rather Miss You
Marty Brown, It Must Be Rain

*Nitty Gritty Dirt Band, Little Angel
Mary-Chapin Carpenter, Passionate...
Ricky Lynn Gregg, {fi Had A. ..
Sammy Kershaw, Haunted Heart
Shania Twain, What Made You Say That
The Bellamy Brothers, Hard Way To. . .
Tim Ryan, Love On The Rocks

Toby Keith, Should've Been A Cowboy
Tracy Byrd, Someone To Give My. . .

* DENOTES ADDS

[ Py /V‘ ! .
Five 1/2-hour shows weekly
Signal Hiil Dr, Wail,PA 15148

CURRENT

Young Disciples, Apparently Nothing
Garth Brooks, We Shall Be Free
Phil Keaggy, Royal Commandment
First Call, I'l Always Come Back
Twila Paris, Destiny

Carman, Addicted To Jesus

Quincy Jones, Hallelujah

Freedom Of Soul, This Is Love
DeGarmo And Key, | Believe
Denise Graves, | Will Be Here

Patti Labelle, When You've Been...
Hammer, Do Not Pass

Amy Grant, Wise Up

Petra, Dance

Altar Boys, You Are Loved

In Reach, Faded Love

Michael W. Smith, Secret Ambition
Mylon Lefevre, Stranger To Danger
Ed DeGarmo, Feels Good To. . .
White Heart, Live At The Powerhouse
Michael W. Smith, Rockettown
White Heart, Maybe Today

Music Video

PRODUCTION NOTES

LOS ANGELES

* Charles Peterson directed and
produced Best Kissers In The
World's new MCA video, “Pickin’
Flowers For.”

* Bill Stobaugh directed the
Butthole Surfers in “Who Was In
My Room Last Night.” Victoria
Vallas produced the Capitol shoot
with Stobaugh for Maddhatter
Films. Vallas also produced Circus
Of Power’s new video, “Heaven And
Hell,” directed by Paul Rachman.
In addition, Rachman and Vallas
also directed and produced
Flowerhead’s psychedelic video
“Snagglepuss.”

* DNA’s Rocky Schenck is the
eye behind Sofia Shinas’” Warner
Bros’ video “One Last Kiss.” Bruce
Coleman produced and Sven Kir-
sten directed photography.

NEW YORK

¢ Picture Vision director Peter
Israelson shot Regina Belle'’s latest
Columbia clip, “If I Could.” Steven
Saporta executive-produced.

¢ Abraham Lim of Riviera
Films directed Boy Krazy’s debut
video, “That’s What Love Can Do.”
Bob Lerner directed photography;
Andrena Hale and Suzanne Cold-
well produced the shoot.

¢ Richard Lewis of Spellbound
Pictures directed Showbiz & A.G. in
“Bounce Ta This” for PolyGram

Records. Douglas Johnson pro-
duced the clip, reeled on location at
the Ritz.

¢ GPA Films director Lori Jean
Kreussling shot “In My Nature” for
Pocket Town artists Nuttin Nyce.
Lenny Grodin produced.

OTHER CITIES

¢ Ricky Lynn Gregg’s latest Lib-
erty video, “If I Had A Cheatin’
Heart,” is a Scene Three production
directed by Marc Ball. Kitty Moon
produced the Dallas-based shoot.

* Alternative Visions’ director
Thom Oliphant shot the Texas Tor-
nados’ new Reprise video, “Guaca-
mole,” with producer Cindy Mon-
tana.

¢ Flashframe Films’ George Se-
minara is the eye behind “Bad
Boys” from Atlantic reggae act In-
ner Circle. George Wieser pro-
duced the shoot, set in Munich, Ger-
many.

* Rowdy Records’ act Illegal
trekked to Atlanta to reel “Head Or
Gut” with 900 Frames director Der-
rick Boatner. Igor Sunara directed
photography on the shoot; Marc
Smerling produced.

* Dave Daniel of Hex Films di-
rected “Walk A Little Closer” for
Wild Pitch rapper N-Tyce. Daniel
shot footage for the North Carolina-
based clip on the college campus
where the artist attends classes.

Congratulations,

ANNIE
LENNOX

1992 GRAMMY*
AWARD

BEST MUSIC VIDEO-
LONG FORM

RADIO CITY MUSIC HALL PRODUCTIONS

ty & Ted .

8 & Thaasl E
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Artists & Music

Gonstruction
0f Rock Hall
Set To Roll

NEW YORK—Dust off those
shovels, and start packing for
Cleveland. The Rock and Roll Hall
of Fame Foundation says “‘actual
construction” of the long-antici-
pated facility will begin there Fri-
day (2).

Key to the new momentum, ac-
cording to Suzan Evans, executive
director of the Rock and Roll Hall
of Fame Foundation, is that a total
of $3 million in music-industry
funding has been raised from Sony
Music, Warner Music Group, and
EMI Music. The Foundation has
made a commitment on behalf of
the music sector to raise a total of
$5 million of the overall $98 million
construction and development
package for the hall. “Now that
this initial funding is in place, we
are able to go forward with con-
struction,” Evans says.

A formal ground-breaking is
planned for June 14, and will in-

R clude a ceremony at the site as
the TJ Martell Foundation well as a “major concert’” open to
- the public to follow at Cleveland
Municipal Stadium. Evans says de-

- tails on the event will be revealed
a, cancer and AIDS research as the entertainment lineup is
. firmed.
4 " ¢ Completion of the Hall of Fame

n 1 arian award dinner is expected for spring 1995, accord-

, ing to the foundation.

The Rock and Roll Hall of Fame
has encountered significant dis-
cord in its long quest toward ful-
fillment of the dream to honor the
genre’s leading lights. The first

- site planned for the hall was cho-
in honor of S F sen in 1987, with ground-breaking
" z e planned for October 1990. That
o e e i site was eventually abandoned in
- ; ' 1991, after questions about the
a B e Y‘ m a n ‘ ) i . ) proximity of a record store were
N, el : raised, in favor of the current site
d ! : & _— at North Coast Harbor. Ground-
: . - breaking was then set for late-
, . 1991, with an opening planned for
1993 . _ 1993. A schools-and-taxes dispute
- . later surfaced in 1991, threatening

a complex funding deal.
. : o Most recently, a planned August
new york ailton ! 1992 ground-breaking was scut-
tled amid troubles in securing the

needed financing.

There was even talk for a while
F of moving the site from Cleveland.
MARILYN A. GILLEN

saturday evaninig april

SOMEONE

:  ag IS LOOKING FOR
. ; YOUR ADVERTISING MESSAGE ...
HELP THEM FIND YOU
: ! FASTII!

¥ X ¥ BILLBOARD'S CLASSIFIED SECTION

N - fO r mosre. in formatj on WILL DELIVER THE GOODS —
CALL TODAY

TOLL FREE
212 5 I8 1(-)(800())223-7524)
.2 1 8 (OUT OF STATE
27 I (212) 536-5174

WE'LL ASSIST YOU IN
PUTTING TOGETHER A VERY
AFFORDABLE ADVERTISING CAMPAIGN

call
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WALT DISNEY RECORDS
" PROUDLY CONGRATULATES THESE
- GRAMMY WINNERS )

BEAUTY anoHE BEAST

alls
~a

&3

Best Song
Written For A Motion Picture
Or For Television

ALAN MENKEN

AND
HOWARD ASHMAN
P a

Best Instrumental Compositian
Written For A Motion Picture Or
For Television

ALAN MENKEN,
COMPOSER

ff“\
Best Album For Children
ALAN MENKEN
AND

HOWARD ASHMAN
/’(\

Best Pop Performance
By A Duo Or Group With Vocal

CELINE DION
AND
PEABO BRYSON

© DISNEY
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The Sound Of Movie Music

Behind The ’Tracks Hit Streak: Why Now And What’s Next

BY DAVIN SEAY

ram “The Badyguard” ta “Beauty And The
Beast,” “A Whole New World” to “Wayne's
World,” soundtracks are the topic du jour in
the executive suites of movie and music
moguls alike.

The history-making run of Whitney Houston's
blockbuster “Bodyguard” singfe, I Will Always Lave
You,” platinum-plus sales for “Boomerang,”
“Singles” ond “Pure Country,” ond on unprecedented
31-week run ot No. 1 for soundirack singles indicate
the potent cross-promotional potential of soundtiacks
in today’s increasingly inferconnected market. No
longer simply souvenirs of the cinematic experience,
soundtracks are making hot new connections between
music and movies.

Nowhere is that more tive than at Walt Disney
Studios, where hit animated films have provided o spring-
board for best-selfing albums and vice versa. following up
the Tap 10 “Beauty And The Beast” with the fast-rising “A
Whole New Warld” from “Aladdin,” the company has set
the poce for successful saundtrack marketing.

“Hoving o No. T odult cantemparary single gave us
o big baost in ticker sales,” soys Mark Joffee, VP of
Wolt Disney Records. The label is currently in the midst
of an incentive campoign, affering discounts an
“Aloddin” oudio product for moviegaers. Says Joffee,
“With o project like this, where the musical tie-in is s
strang, the olbum is os much o port of the experience
0s the mavie.”

It's o tie-in thot's reaped profit and prestige for the
compony The key, insists Chris Mantan, Disney’s senior
VP of music for motian pictures and TV, is quality.
“There's no formula,” he says. “You start with o well-
executed story, ond the music comes from that. With
‘The Little Mermaid,” there wasn’t o song that staod
alone from the movie. ‘Beauty And The Beost” and
‘Moddin’ had thot element. That con’t be plonned.
Your first concern is getting the mavie right.”

Disney plans te get it right with two high-profile
prajects, both scheduled for ‘94: “Pocahontas” will
feature “Colors Of The Wind,” by Oscar ond Grommy
winner Alan Menken; “The Lion King” will featue the
Elton John—penned “Con You Feef The Love Tonight

“When soundtrocks do weli, everyane jumps on the
bendwagon,” coutions Montan. “People get indiscrim-
inote soundtrock-itis. It's o huge effort to make sound
tracks really work—on the screen ond on o record.”

One place it's working is Arista Records, where the
double-barreled hits “Boomerang” ond “The
Bodyguard” have put the company ot the forefront of
the current soundtrock surge. Arista chief Clive Dovis
takes the long view “As much os I'm excited about our
success, this isn't the first or last time it's hoppened,”
he says. “There've been mony dromotic exomples of hit
soundtracks in the past. It's alwoys been obout the
some thing: o merger of music within the cantext of o
film. One drives the ather. It's @ marrioge of mediums.”

Gary Lemel, Worner Bros. Pictures’ president of
music, ottributes the “Bodyguord” phenomenon in port
to o corefully coordinated campoign between the studio
ond the label. “When the movie opened, we olready hod
1 No. 1 single,” he exploins. “We had four weeks to build
onticipotion ond hod o very strong album. The music
helped introduce the mavie and then kept it rolling

Worner Bros. hos two music-heavy movies on its
slote, and demagraphics is a key soundtrack consider-

Man Behind The Music: Dovid Foster produced four
tracks on the chart-breaking “Bodyguard,” including
Whitney Houston's “! Will Always Love You.”

7

Unplanned Parenthood: The “Beauty And The
Beast” film spawned o soundtrack smash

ation. Both “Dennis The Menace™ and “Free Willy” will
skew decidedly young.

The studio has seen soundtrock success with two
other projects keyed to specific morkets: “Pure
Country,” with o triple-platinum seundtrack, and the
oftbear “Singles.” “Singles was tough to market,”
Lemel reveals. “We used the soundtrack, with Peorl
Jom, Soundgorden, Alice In Cheins, to key info the
film’s oudience.

Genre-specific soundtracks—whether it's rap,
country or kids, don’t always ensure sales. “’Leap Of
Foith” hod o great gospel saundtrack,” asserts Kothy
Nelson, senior VP of soundtracks for MCA Records.
“When the film didn’t perform, it missed its oudience.

“We olways try to geor the album to the film’s demo-
graphics. You con't count on the film driving the album
It's got to stand on its own.” Among MCA projects cur-
rently on their legs ore “Indecent Proposal,” with a track
by rocker Chrissie Hynde, and the rop comedy “(B-4.

While the New Line film “Surf Ninjo™ is targeted
toword o youth-oriented oudience, the music on the
soundtrack, soys Atfontic VP and GM Poul Cooper, will
appeol to “ofl ospects of the youth market.” The
soundtrack to the summer “93 release encamposses o
variety of genres ond includes cuts by Tone Log, King
Missile, Marky Mark, Bad Company ond even o cover of
“Barbara Ann by The Bobs. While the album moy not
fit neatly into ony one niche, each single could prove

Continved on page 5-6

THE COMPANY
WITH A
SOUND

TRACK RECORD
FOR
RECORD
SOUND TRACKS.

We’ve proved it with our
world-wide OST album rights to:

A River Runs Through It
G-and Canyon
Diva
Ghost
Body of Evidence
Patriot Games
Backdraft
Jezn de Florette
3razil
Point cf No Return
Wings of Desire
Naked Lunch

...and others

(Ihlan

BUEROS AIRES #LCNDON * MUNEZH “NEW YORK *PARIS * RIO DE JANEIRO * SOFIA « ZURICH

/ U.S.A.: Toby Pieniek, 635 Madison Ave., N.X., N.Y. 10022 Phone: (212) 935-5810, Fax: (212) 759-1055
{ France: Emmanuel Chamborecon, Phone: 011-33-1-4786-3619, Fax: 011-33-1-4786-3631

\
f \

\

1993 MILAN ENTERTAINMENT, INC

BILLBOARD APRIL 3, 1993

A BILLBOARD SPOTLIGHT

www americanradiohistorv com


www.americanradiohistory.com

AM

: ORIGINAL SOUNDTRACK :

OUR ILATEST

ENNIO MORRICONE

ON COMPACT DISC

T ORICINAL SOLNUTRACK

X [Gosv suamouina

DIITINAL MOTI)ION ?1CTURE $ OUNDTRACK

* CARLA GRAVINA

* JACQUES PERRIN

* ALIDA VALLI

« OTTAVIA PICCOLO

in un film prodotto da
GIORGK LEOPARDI &
FELICE LAUDADIO

scritto da Felice LAUDADIO

1 lunco
SILENZIO

(THE LONG SILENCE)

UN FILM DI
MARGARETHE
VON TROTTA

THE LONG SILENCE
(Il lungo silenzio)

A film directed by Margarethe von Trotta
Music composed, orchestrated and
conducted by Ennio Morricone
Soprano: Mariella Devia

DDD - TOTAL TIME: 45'22
COS 014

Dolby and X cre rodemarks of
Delby tabaratones Licensing Corporction

[X][poLeY surrounp]”

nvery time I work on a film it's as if it is the first
one: I am seized with anxiety and angiiish.

But Morricone has composed dozens of fils in his
extraordinary artistic career, and I would never have
thought to find in him - along with an almost juvenile
passion and an incredible hromility for a great artist like
hin - the scame anxiety and the same angiish. As if.
Jor Ennio also, THE LONG SILENCE were his first film.

Margarethe von Trotta

AVAILABLE SOON:

COS 015 - Jonah Who Lived In The Whale
(Jonea che visse nella balenc)
Music by Ennio Morricone

COS 016 - Twist (Colpo di codet)

Music by Pino Donaggio

REQUEST OUR CATALOG

AM

VIA VIRGILIO, 8 - 00193 ROMA - ITALY
FAX (396) 6874046

The All-time Biggest Soundtrack Hits

From “Poppins” And “South Pacific” To Disco And “Dirty Dancing,” Popular Films
Have Made Tracks On The Album Charts

BY CRYIG ROSEN

he recent 13-week run of “The
Bodyguord”” on top of The Billboard 200
puts it in an elite closs of soundtrocks
thot hove had multiple-week runs at
No. 1
The longest-running No. 1 sound-
track of the post 30 years, “West Side Story,” is also
the longest-running No. 1 olbum of the rock ero. The
album rocked up o totol of 54 weeks af the top, first
hitting No. 1 on May 5, 1962. All the more omozing,
“West Side Story”” did not benefit from a hit single.

However, like such eorlier soundtrock hits as
“South Pocific” (No. 1 for 31 weeks in 1958), “West
Side Story” rode on a wove of excitement thot begon
on the theoter stoge ond peaked on the big screen.
“West Side Story” also offered o youthful and rebel-
lious oppeol similor to thot of Elvis Presley, who hod
several No. 1 soundiracks himself, including “G.1.
Blues” (No. 1 for 10 weeks in 1960} ond “Blue
Howoii”" (No. 1 for 20 weeks in 1961).

“West Side Story”” was originally recorded in two
doys in August 1960. Stephen Sondheim wrote the
lyrics, Leonord Bernstein the music, ond Johnny Green
conducted the orchestra. More thon 30 yeors later,
Didier C. Deutsch obioined the originol 35 mm mog-
netic four-trock recordings from the MOM/UA voults
ond tronsferred them to 24-track digital. The reissue,
releosed in late 1992 by Sony Masterwarks, cantains
approximotely 15 minutes of music not included on
the arigina! soundtrack album.

Just as “West Side Story” and Elvis became cul-
tural phenameno, so too did the Beattes, scaring mul-
tiple-week stays at No. 1 with their first two Copitol
olbums. But the soundtrack to the Fab Four’s first film
wos the biggest hit of their early coreer.

Releosed in July 1964, “A Hard Day’s Night”
yielded two No. 1 singles, “Con’t Buy Me Love” and
the title track. The soundtrack topped the album chort
for 14 weeks. The title track, os legend hos it, was
nomed by Ringo Storr. Says Beatles producer George
Martin, “When he hod finished one particulor track
and wos feeling o bit fired, he soid, “God, it's been o
hard doy’s night.” The boys thought it was o great
fitle. It wos just something he soid out of the blue.”

According to Martin, only the title track was writ-
ten specifically for the film. “When the title was
decided, John went away and wrote o tune,”” he says.
“That track, of caurse, starts off on that clangy guitor
chord which wos devised in arder to make on impact
on the picture. It was octually written with the idea
that it would be the opening track of the picture.”

The success of the Beatles may have led some to
assume that mare traditional musicals were a thing of
the past, but Wait Disney, along with the sangwriting
siblings Richard M. and Robert B. Sherman, would
prove that was not the case. In 1965, “Mary Poppins”
equaled the 14-week run ot No. 1 of “A Hard Day’s
Night."" It also won the Grammy for Best Originol
Score over the Beatles” first film soundtrack.

The brothers drew on their own experiences for
some of the most memorable cuts. “Super-Cali-
Fragil-Istic-Expi-Ali-Docious” wos o word the broth-
ers and their friends made up of summer camp. “Let’s
Go Fly A Kite” was based on their childhood trips to
the park with their fother.

Like “West Side Story,” “Mary Poppins” also suc-
ceeded without the help of o hit singte. Of the three
singles released from the soundtrack, only “Super-
Coli-Fragil-Istic-Expi-Afi-Docious™ hit the Hot 100,
ond thot song, performed by Julie Andrews, stolled ot
No. 66.

The year 1965 could be called the yeor of the
soundfrack. “The Sound Of Music,” olso feoturing
Julie Andrews, Elvis Presley’s “Roustabout” ond

“Super-Cali-Fragil”’: Julie Andrews and the brothers
Sherman

B

Prince’s “Purple Rain” contained two Top 5 singles.

“Goldfinger,” from the James Bond film, oll topped
the album chart. And so would another Beotles
saundtrack, “Help!”

Although “Help!,”” with a nine-week run at No. 1,
wasn't quite as successful as “A Hard Day’s Night,” it
too featured two Na. 1 hit singles, “Ticket To Ride”
and the title track.

Althaugh Martin praduced the tracks for “Help!,”
he was not further involved in the project, because he
and director Richard Lester didn’t get olong. Still, he
sees “Help!"” and “A Hard Doy’s Night”” as influentiol
works. “They set the pottern that it doesn’t matrer
what you do in the film as fong os you have good
songs,” he says.

Simon & Garfunkel weren’t actually in “The
Graduate,” but their music wos an essential part of
the motion picture. In fact, the song “Mrs. Robinson™
is o closely connected to the film that New Line Home
Video ond Atlantic Records hud the Lemanheads

Quick Quiz 1: What movies yielded the

following soundtrack singles?

a} “Send One Your Love” by Stevie Wonde:
b} “It Must Have Been Love” by Roxerre

<) “Kokomo™ by the Beach Boys

d) “Crazy For You™ by Madanna

e) “Drivin’ My Life Away” by Eddie Rabbitt

Quick Quiz 2: What hit songs originated
in the following movies?

0) “Ar Close Range”

b) “The Jewel Of The Nile”

¢} “The Magic Christion”

d) “You're A Big Boy Now”

e) “The Adventures of Ford Fairlone”
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record o version of the clossic hit to help promate the
recent 25th-onniversary home video edition.

Although Simon & Garfunkels “Mis. Robinsan”
tapped the Hot 100 for three weeks in June of 1968
and was the only song written specifically for the film,
the hit rendition was not one of the two versions
included on “The Groduate’ soundtrack, which
topped the album chort for nine weeks. Although it
was primarily known for the Simon & Garfunkel mote-
riol, “The Groduate’ olso included music by Dovid
Grusin, who would go on to become an accloimed jozz
artist ond the “G” in GRP Records.

It would be a decade between "The Graduate”
and the next big blockbuster soundtrack, but that
album would have an almost unprecedented impact.

Al Coury still remembers the day he received o call
at his New York hotel room from Robert Stigwood. At
the time, Coury was on executive at Capitol Records
and Stigwood wos attempting to woa him ta his
recently established RSO Recards.

“He colled me and tald me to ga down in the
lobby and pick up New York magazine with an arti-
cle by Nik Cohen in it colled Tribol Rites Of Soturday
Night." I went down to the lobby to get it, ond he
called me back and soid, “I'm going to toke that story
ond make o movie, and you are going fo hove the
biggest soundtrock ever.

Stigwood's predictions were not 100 for off the
mark. “Saturday Night Fever” topped the Billboard
Top Pop Albums chart for o whapping 24 weeks in
1978 and spawned four No. 1 hit singles—Yvonne
Elliman’s “If | Con’t Have You™ ond the Bee Gees’
“How Deep Is Your Love,” “Night Fever” and “Stayin’

Continved on page $-7
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Big Screen Records

A o Y e i

Forever Young

ool dsamich

T Wi riwni

Tales From The Crypt

T ———

Used People

R .

.I‘F

(4/2-24482)

(4/2-24481) (4/2-24462)

P | B b o Bt P n e s
-

Mr. Saturday Night Schoo

Mare SHudrman

BILLY Qfﬂ_u-'sm. Setting A New
j Precedent In
Film Soundtracks

Original Soundtrack From Forever Young
Music Composed and Conducted by Jerry Goldsmith.

Mation Picture Awork € 1932 Warer Bros

Original Score From Used People
Music Composed by Rachel Portman.
Mation Piclure Artwork © 1992 Largo Entertainment

Original Score From Mr. Saturday Night
Original Music Composed by Marc Shaiman.

Motion Piclure Artwork © 1992 Castle Rock Entertainment

Original Music From Tales From TheCrypt
Music from the HBO series (4/2-24454)
Astwork € 1992 Tales Fram Tha Crypt Holding

(4/2-24456)

Music FromThe Original Motion Picture
Soundtrack School Ties
Original Music Composed and Conducted by Maurice Jarre.

Motipn Picture Artwork © 1392 Paramaunt Pictures:

Original Score From Radio Flyer
Music Composed and Arranged by Hans Zimmer.

Motian Picture Artwork © 1992 Columbia Piclures Industnes Inc

[

ﬁ\ Music From Hear My Song
Music Composed and Conducted by John Aitran.
Video Casette now available on Paramount Home Video!
Big Screen Records Motion Picture Awork © 1832 Miramax Films © 1952 Giant Records
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MOVIE MUSIC
Continued from page $-3

populor in its individual radio market.

Another Atlantic soundtrack—for the Poramount
film “The Craw”—is now in the works. Cooper soys
that, although the soundtrack is basically geared
toword an olternative oudience, “there are no limita-
tions.” He says the film, based on the J. 0’Barr comic
baok, has “strong passibilities of o cult following,” ond
Atlantic is now finalizing deals with contributing acts
thot fit that bill.

Morketing fodoy’s soundtrack is o camplex ond
costly effort, asserts Horlan Goodman, Paromount
Pictures” senior VP of music. “With ‘The Addams
Family” and Hommer, we had o single, videos, o trail-
er ond inferviews,” he says. “It oll contributed ta the
success of the film.” Paramount is also georing up for
“Beverly Hills Cop III,” for which, Goodman explains,
“singles and videos will be key marketing tools.”

Exposure through music videos is o well-estab-
lished avenue for soundtrack promotion. “It’s very
helpful to have o sang thot stands alone in o video,”
says Michael Dilbeck, Sony Pictures” executive VP of
music. “It’s the some oudience going to movies and
buying records.” With two mojor summer contenders in
the wings, Sony soundtrack hopes are riding high.
“Aside from ‘The Lost Action Hero,” there’ll be on
important soundtrack for “Poetic Justice,” which fea-
tutes Janet Jockson,” soys Dilbeck.

“Poetic Justice” will be released on Epic’s

Soundtrax lobel, where o wide-ronging opprooch has
put 0 new spin on mavie music. “"Honeymaon In
Vegos” combined pop, rock and country with the one
thing that unites them all—Elvis,” says Soundtrox
president, Glen Brunman. “We wanted ta be o5 inno-
vative os possible with the marketing campoign, with
an emphasis on point-of-purchase. People got the
message—it’s o plotinum album.”

Brunman, whose lobel will release “Sleepless In
Seottle” with o soundtrack of vintage 405 and 505
cuts, shares the concern about market saturation.
“Something like ‘Badyguard’ distorts the frue value of
soundtrocks,” he soys. “Everyone wants o hit single,
but not every film has o ploce for one.”

Alternatives are also explored ot Giant Records’ Big
Screen soundtrock wing. “Hallywood sometimes gets
corried awoy,” osserts Big Screen Records president,
Tim Sexton. “They try to shoehorn music into o movie
to get the marketing spin. What you wont is on emo-
tional connection to o moment in the film. And thot
doesn’t always hove to be in o single format.”

Sexton goes on to reveal Big Screen’s unique niche.
“By releasing album scores, the instrumental music,
we've topped into o growing market,” he says. “Scores
like “Qut Of Atrica,” “Dances With Wolves” and “Ghost’
are million sellers.”” Big Screen’s current product
includes “Used People,” “Forever Young” and “Hear
My Song.”

“Music is alwoys the lost creative element to go info o
film," says Sexton. “If's also one of the most importont." M

The Yiew From Abroad

BY PAUL SEXTON

urope hos follen equally under the spell of
" " The Bodyguard” soundtrack. The album
hos been No. 1 in Belgium, Denmark,
France, Germany, Greece, Holland, ltaly,
Norway, Portugol, Spain, Sweden,
Switzerland ond the U K., where it hos
remained out of sight of readers of
Billboard's * " Hits Of The World”
column due to its exclusion from the
Artist Albums chart. However, it
spent seven straight weeks atop the
compilation chort, only relinguish-
ing the top spot in lote February.
Blockbuster Boyz
Arista’s other U.S. blockbuster,
* " Boomerang,” was morkedly less
successful across Europe, despite the
enormous achievements of the Boyz
Il Men single * " End Of The Rood,”
from the afbum. Bram Stoker’s
Draculo” has chorted of lote for
Columbig, helped by the inclusion of
BMG-signed Annie Lennox’s Europe-wide hit single
" “love Song For A Yompire.” Of the last yeor's other
mojor Hollywood scores, * * Sister Act” has performed
especially well on the Hollywood label in Germany,
recently reaching the Top 5.
Likely to drow attention throughout Europe this fall
will be CAM's ™ Tutro Fellini,” o deluxe double-CD set
(featuring o 170-page booklet) of scores from all 22 of

“Drac” has done bloody well.

the legendary director’s films. The ltolian lobel has
begun re-releasing its prestigious back catolog through
the CAM Soundtrack Encyclopedia imprint. Amang the
100 fitles already out are classic scores from such film
composers as Nino Rota, Ennig Morricone and Mikos
Rozso.

Temps’ Track Hit

In the UK., strong sales have
lotely been achieved by several TV
soundtracks, notably Barrington
Pheloung’s series of three Virgin
olbums of music from the hugely
populor detective series ™ Inspector
Morse.” Telstar’s * " Head Over
Heels,” the soundtrack to o recent
rock 'n’ roll—eio musical series, hos
figured prominently in the compilo-
tion chart of lote, while impressive
soles continue to be achieved by cat-
olog items such as MCA’s " “The
Commitments”—now double plat-
inum in the U.K., with more than
600,000 units to its nome—and RCA’s * " Dirty
Dancing,” which hos sold more than 1.5 million copies
in Britain alone.

Also of note was Epic’s achievement with the ™~ My
Girl” soundtrack turning the Temptations” title song into
the mojor British hit single it never was in the 1960s. It
peoked ot No. 2 and wos the U.K."s 22nd best-selling
single of 1992. m

The Top Film Soundtracks chort covers o 52-week
period, from the March 3, 1992, issue to the Feb. 27,
1993, issue. Ranks are bosed on sales accumuloted
during the time these titles appeared on The
Billboard 200. Sales data for The Billboard 200 is
provided by SoundScan.

TOP FILM SOUNDTRACKS

os. Title (Label)

“The Bodyguard” (Arista)
“Boomerang” {LaFace)

“Pure Country” (MCA)

“Woyne's Warld” (Reprise)

“Beauty And The Beast” (Walt Disney)
“Singles” (Epic Soundirox)

“Aloddin” (Walt Disney)

“Sister Act” (Hollywood)

“Mo” Money” (Perspective)
“Honeymoon In Vegos™ (Epic Soundtrax)
“The Commitments” (Beacon)

“Rush”” (Reprise)

“The Lost Of The Mohicans” (Morgan Creek)
“Juice” (Soul)

15 “The Momba Kings” (Elekira)

16 “Trespass” (Sire)

17" “Home Alone 2 (Fox)

18 “For And Awoy” (MCA)

19 “The Commitments - Vol. 2 (Beacon)
20 “Brom Stoker’s Dracula” {Columbia)
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SOUNDTRACK HITS
Continued from page S-4

Alive.” It is still the largest-selling soundtrack of all
time, with sales of more than 25 million.

According to Coury, o large port of the success of
“Saturday Night Fever”” was due to the unique col-
laborative effort of Stigwood’s record and film com-
panies. “We were part of the some company,” he
soys. “We worked hand in hand. There wasn’t some
big corporate umbrella we had to pierce.”

That synergy would also ploy a big part in the suc-
cess of “Grease,” which spent 12 weeks at No. 1 on
the album chart in the summer and foll of 1978 and
gave birth to a number of hit singles. “You're The One
That 1 Wont,” a duef featuring leads Olivio Newton-
John ond John Trovolta, hit No. 1 on the Hot 100, os
did the title track performed by Frankie Volli.
“Hopelessly Devored To You" and “Summer Nights”
fored almost os well, peaking ot No. 3 ond 5, respec-
tively.

As with “Saturdoy Night Fever,” two of the three
soundtracks with the longest runs ot No. 1in the “80s
carried o fomilior theme—doncing.

“Footloose” rocked up o 10-week stoy at No. 1 in
1984, buoyed by the No. 1 singles “Let’s Hear It For
The Boy” by Deniece Willioms and the title trock, per-
formed by Kenny Loggins. The album produced a total
of five Top 40 hits, tying the mark set by “Soturdoy
Night Fever”” and “Xanadu.”

“Dirty Doncing” logged 18 weeks at No. 1,
thonks in part to the hit single “(I've Hod) The Time
Of My Life”” by Bill Medley & Jennifer Warnes. Jimmy
lenner, who served os executive producer of the
soundtrack, says the album, single and film were hits
lorgely for their emotional impoct. Yet the choice of
pairing Medley with Wornes wos seen by some as less
than righteous. “Bill had an emotional voice, like the
Patrick Swoyze charocter, and Jennifer hod o voice
that mircored Jennifer Grey’s character,” lenner soys.
“A lot of people wanted me committed. They were
picking out rooms with little flowers.”

Yet “Footloose”” and “Dirty Dancing” were no
match for Prince’s reign. In 1984, Prince & The
Revotution’s “Purple Rain” topped the Top Pop
Atbums chart for 24 weeks, matching “Soturday Night
Fever.”

Harking back to the film days of Elvis ond the
Beatles, Prince bosically ployed himself in the semi-
biogrophical film, and that ollowed him plenty of
opportunity to perform songs from the soundirock in
the film.

The album contained several hit singles, including
“When Doves Cry’” ond “Let’s Go Crozy,” which both
went to No. 1, ond the title track, which peoked at
No. 2.

With “The Bodyguard,”” Whitney Houston is
enjoying similar success, lorgely due to the record-
breaking single “I Will Always Love You.”

According to Arista VP/GM Roy Lott, that song
originally was not going to be included in the film.
Instead, the centerpiece was on old Motown song.
“We had expressed concern that this is an opportuni-
ty for something to be o potential hit single, ond we
didn’t think thot song would be o potential hit,” he
S0ys.

Finally, music supervisor Moureen Crowe brought ”|
Will Always Love You,” a Dolly Parton composition thot
had been o two-time hit for the country star.

“Everyone liked it,” Lott says. “From Kevin
[Costner] to Whitney to Clive [Dovis] and everyone ot
Aristo.”” According to Lott, it was Costner’s suggestion
that the song begin as an a cappella number. “He
thought it would work better from o dramotic stond-
point in the film,"” Lott says.

Although Lott says “The Bodyguord” soundtrack
hos done more for the film thon the film has done for
the olbum, the fact thot Houston performs in the
movie is o plus. “Having on artist perform in the film
is the best of all worlds,” he soys. m
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‘TRACK TRIVIA

® The twa most successful singles of the rock era are from
soundtracks. Which films pravided the sangs? “The
Bodyguord” and “Boamerang.” The faimer featured co-
stor Whitney Houston's version of Dally Parton’s I Will
Always Love You,” which holds the record os the longest-
running No. T single of the rock ero (14 weeks).
“Boomerang” contained “End Of The Road” by Boyz Il
Men, which was No. 1 for 13 weeks.

m Of oll the Jomes Bond theme songs to make the Hot
100, only one has gone oll the way to No. 1: “A View To A
Kit!” by Duran Duran. Two Bond themes peaked ot No. 2:
“live And Let Die” by Wings ond Corly Simon’s “Nobody
Does It Better” from “The Spy Wha Loved Me.”

m Winning an Oscor for Best Original Song ond topping the
Hot 100 do not necessarily go hand in hond. Of the 37 runes
to win an Academy Award in this cotegory, only 14 have been
No. 1 on the Billboord pap singles chart. Fram 1981101987,
every Oscor-winning song went ta No 1, but from 1988 to
1991 none of the winners were chort-tappers. Of the 1992
nominees, onty ane hos gone to No. 1: “AWhole New World”
by Peabo Bryson & Regina Belle, from “Aloddin

m One of the most successful soundtrack singles of the
rock ero wosn't from o soundtiock of oll. Debby Boone's
“You Light Up My Lite” wos No. 1 for 10 weeks, vut mony
peaple forget thot Boone did not sing the hit in the movie.

That honor went to Kacey Cisyk. Boone's vocal wos record-
ed over the same instiumental track that Cisyk used.

m The “Racky” films have praduced two Na. T hits.
“Gonna Fly Now” by Bill Conti wos included in the first of
the serigs, and “Eye Of The Tiger” by Survivor was the
theme song for “Rocky I.” Survivor aimost didn’t get the
chonce fa provide o song for the film—eorly on, Sylvester
Stollone decided to use o song thot had already been o
hit—"Another One Bites The Dust” by Queen. Fortunately
for Survivor, Stallone chonged his mind and decided to
look for an original song.

m When Simple Minds recorded Keith Forsey ond Steve
Schiff's “Don’t You (Forget About Me)” for “The Breakfost
Club,” it wos only the second song they had recorded but
not written The first wos o cover of Lou Reed’s “Street
Hassle.” Simple Minds weren't Forsey’s first choice to sing
the film’s theme; he turned to them ofter Bryan Ferry
turned him down.

m Both of Bryon Adoms’ No. T singles were from sound-
tracks. “Heaven” was No. 1 in 1985, two yeors ofter it wos
used in the Christapher Atkins film “A Night In Heoven
His second chart-topper wos “(Everything | Do) | Do It For
You” from “Rabin Hood: Prince Of Thigves.”

m When Huey Lewis wos usked to write o song for the film

“Back To The Future,” he came up with a ditty calied “In The
Nick Of Time.” But negotiations dragged on forever, and
Lewis ended up giving the sang to anather film—
“Brewster's Millions,” starring Richard Pryor. Banes Howe,
music supervisor for “Back To The Future,” was upset ot los-
ing the song, but Lewis promised he’d write anather ane. Not
only did he write “Back In Time,” but he olso come up with
“The Power Of Love,” which ended up going ta No. 1.

m Dionne Worwick’s version of “That's What Frignds Are
For,” recorded with Gladys Knight, Stevie Wonder ond
Elton John, was Billboard’s No. 1 single of 1986.
Songwriters Burt Bochorach ond Carole Boyer Sager were
inspired by Elizbeth Toylor to donate proceeds from the
songs to the Americon Foundation for AIDS Reseorch. But
the song wos not written for Dionne Worwick. Bachorach
ond Sager composed it four yeors earlier for the film “Night
Shift,” and Rod Stewart sang if on the soundtrack. “The
record compony didn’t want fo consider 1t os a single for
Rod becouse they thought it wos too soft,” soys Soger.
“The song quietly disappeared into obfivion.”—F.B.

Stewart had “Friends” hefore Worwick.
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Soundtracks are an integral part of both the movie and music industries and
their importance is ever increasing. As soundtracks top the charts, the

entertainment industry listens with anticipation.

Billboard hopes that you are finding our first annual Soundtracks Spotlight
interesting and informative. We are committed to following this popular and
lucrative artform, so keep an eye to Billboard for an ear on soundtracks.
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Fax: 331 4322 4042.

GERMANY—Wolfgang Spahr, PO Box 1150, Kelt-
ingstrasse 18, 2360 Bad Segeberg, Germany;
Phone: 49 4551 81428, Fax: 49 4551 8 4445;
Telex: 261656. Ellie Weinert, Wilhetm-Dull Str.
9, 8000 Munich 19; Phone: 49 89 157 3250;
Fax: 49 89 157 5036.

GREECE—IJohn Carr, Mavromihaleon 28, Halan-
dri, Athens 15233; Phone: 30 1 684 9447; Fax:
30 1360 9673.

HUNGARY—Ferenc Kaszas, Budapest 111, Vic-
torla ul9 IV/10 1031; Phone: 36 1 118 1031.

HONG KONG—Mike Levin, 4th Floor, No. 1
Prince's Terrace, Mid Levels; Phone: 852 526
9550; Fax: 852 522 3595.

IRELAND—Ken Stewart, 65 Carysfort Downs,
Blackrock, County Dublin; Phone: 3531 283
2527.

ITALY—David Stansfield, via Guglielmo Marconi
3, 20060 Cassina De’ Pecchi, Milan; Phone/Fax:
3929534 37 14,

JAMAICA—Maureen Sheridan, P.0. Box 775,
Ocho Rios: Phone/Fax: 809 974 5499; Fax: 809
974 5014.

NETHERLANDS-—Willem Hoos, Bilderdighlaan
28, Hilversum; Phone: 31 35 24 31 37.

NEW ZEALAND—Graham Reid, 19 Stott Avenue,
Birkdale, Auckland 10; Phone: 64 979 5050;
Fax: 64 936 61568.

NORWAY—Kai Roger Ottesen, Vestlisvingen 96,
0969 Oslo; Phone/Fax: 47 22 21 83 59.

PHILIPPINES—Marc A. Gorospe, Hillhaven, Don
Antonio Heights, Don Mariano Marcos Ave., Di-
liman, Quezon City; Phone: 63 2 963344; Fax:
63 2 966892/9219587.

ROMANIA—Octavian Ursulescu, Str Radu de la
la, Afumati, Nr 57-B, Sector 2, Bucharest.
RUSSIA—Vadim Yurchenkov, P.0. Box 110,
195268 St Petersburg, K-268; Phone: 7 812
225 3588/275 7827 Fax: 7 812 271 3227; Te-

lex: 7 812 121449/121395.

SINGAPORE——Christie Leo, 112 Middle Road, 04-
02, Midiand House, Singapore 0718; Phone: 65
337 5060; Fax: 65 339 1709.

SOUTH KOREA—Byung Hoo Suh, 243-3, Ssang-
dongri, Chowolmyum, Kwangjukun, Kyunggido,
464-860; Phone 82 347 64 3151; Fax: 82 347
6329 74.

SPAIN—Howell Llewellyn, Modesto Lafuente 6,
Quinta Planta-A, 28010 Madrid; Phone: 34 1
593 2429.

SOUTH AFRICA—Arthur Goldstuck, P.O. Box
93309, Yeoville; Phone/Fax 2711 787 2193.
SWEDEN—Kenneth Neptune, Stromfallsvagen 32,
184 41 Akersberga; Phone: 46 8-540-23456;

Fax: 46-8-540-23145.

IFPI Files Suit Against
5 Singapore CD Traders

B BY CHRISTIE LEO

SINGAPORE—Authorities here are
getting tough on pirates, now threaten-
ing the profitable market for Chinese-
lanugage CDs.

Global label group IFPI has initiated
lawsuits against five Singapore-based
companies for allegedly trading in
more than 40,000 pirated compact discs
last year.

According to Giouw Jui Chiang,
IFPI’s Asia-Pacific director, these
cases will be prosecuted in court with-
out compromise. “It’s time to get tough
with companies trading in pirated
CDs,” he says. “The situation is defi-
nitely getting out of control.”

Until recently, CD pirates have kept
to international repertoire, with Chin-
ese artists being pirated on cassette.
But the recent trend shows an upsurge
in local product being copied.

IFPI surveys show that the Singa-
pore-manufactured pirate CDs were
sold in Hong Kong, East Malaysia,
Canada, and Macau.

More than 60% of the merchandise
features regional artists, mostly popu-
lar Cantonese and Mandarin perform-
ers. International product accounted
for nearly 40%, including the block-
buster soundtrack to ‘“The Body-
guard,” which currently ranks as
BMG’s best-selling soundtrack in
Indonesia, Malaysia, and Singapore.

“We've traced the source of the pi-
rated CDs to a local manufacturing
plant and have taken appropriate ac-
tion to halt production,” says Giouw.
He adds that IFPI has also managed
to persuade the factory to assist the as-
sociation in its case against the five
companies, two of which are locally
registered record companies, involved
in the illegal trading of pirated CDs.

IFPI statistics show that more than
2.6 million CDs, worth $19 million,
were sold in Singapore last year. It was
the first time CD sales outsold cas-
settes, previously the market’s most
popular format. Giouw observes that
pirated-CD sales also increased from
$380,000 in 1991 to nearly double that
value last year.

“We're experiencing a situation
where music pirates have merely
switched formats from cassettes to
CDs,” he says. “They used to earn
profits of between 38 and 75 cents for
pirated cassettes. Now, their profits
range from $1.90 to $2.25 for pirated
CDs.”

Although the law provides for a max-
imum fine of $3,800 per infringed copy,
most of the cases brought to court have
resulted in fines not exceeding $115.

IFPI investigators have to date con-
ducted 10 raids resulting in seizure of
140 pirated CDs. Giouw notes that po-
licing the situation is difficult as the
primary sales avenue for pirated CDs
are roadside stalls outside the city lim-
its.

Pirated CDs, according to Giouw,
usually feature compilations of hit sin-
gles by various international artists.
The main suppliers of pirated CDs last
year were Thailand, Singapore, and
Taiwan.

The Right Day. Britain’s secretary of state for national heritage, Peter Brooke,

announces the launch of National Music Day in the company of Right Said Fred’s
Fred, left, and Richard Fairbrass. The U.K. event takes place June 26-27 around
the country.

Frank’s French Hit Arouses Skeptics

B BY EMMANUEL LEGRAND

PARIS—Frank Black, former leader
of now-disbanded cult group the Pix-
ies, has enjoyed the most rapid rise
and fall on the French chart. In the
second week of March, “Los
Angeles,” the first single from his
eponymous solo album, entered the
Top 50 singles chart at No. 11, and
quit the chart the following week.
This one-shot raised many questions
about the French chart system, and
will be analyzed by the industry.

This unprecedented event is the re-
sult of a coup set up by Virgin, 4AD’s
licensee in France.

Gerard Beullac, who runs Virgin's
specialized department Labels, ex-
plains: “Initially, this operation was
not created to get into the Top 50. We
had decided to release a limited-edi-
tion CD-single for the hardcore fans
of the Pixies and decided that it would
be in store only for one day, Feb. 19.”

Only a selected number of retailers
were involved. Says Beullac, “The re-
sult exceeded our expectation. All
4,000 units went in half a day and the
that was enough to push the single
onto the charts.”

Beullac says reactions within the
industry ranged from interest to
skepticism, especially after industry
body SNEP stopped endorsing the
Top 50 chart late last year, due to dis-
crepancies in the results.

According to Beullac, what made
the Black single’s entry on the charts

possible is a recent change in the
monitoring system. At the end of Jan-
uary, Top No. 1, the company in
charge of the charts, introduced a
computerized point-of-sale system,
which takes into account the different
types of stores, specialized retailers,
and chains monitored by Ipsos, and
hyper- and supermarkets monitored
by Nielsen.

Comments Beullae, “The fact that
we have been able to chart this single
shows that the previous system
wasn’t working, and that with a more
accurate system, it is possible to
break singles through specialized re-
tailers only and very narrowcasted
promotion.”

Sources say due to the flat market
and the high volume of sales on this
single, it made sense for it to enter
the charts, although Nielsen did not
report any sales (which is normal, as
no hypermarket was involved), while
“Los Angeles” was high on Ipsos’
sales compilation.

Chart specialists consider that the
changes in the monitoring system
have brought a quicker and more ac-
curate chart, which should prompt
SNEP to re-evaluate its decision on
the singles chart.

Industry sources are confident

FNAC will be soon added to the Top.

50 singles chart. Some industry man-
agers resent deeply the fact that the
38-store FNAC chain, which repre-
sents some 25% of France’s music
sales, and is often ahead of trends, is

Swedes Abroad Swell STIM Revenues

B BY KEN NEPTUNE

STOCKHOLM—Compositions per-
formed by Abba and Roxette kept
Swedish music high on the world’s
charts last year and contributed to a
19% increase in foreign income for
Sweden’s performing rights society
STIM.

The boost contrasted sharply with
domestic performance income, which
rose below the rate of inflation.

Total gross revenues for the society
in 1992 were $26.9 million (207 million

Swedish kronor), up 5.4% over last
year. Deductions for commission and
administration shrank from 19.5% of
gross revenue in 1991 to 18.5% last
year.

Monies paid to STIM from sister so-
cieties for performance of Swedish
music inereased by 19% to $7.16 mil-
lion (55.2 million kronor). This in-
crease comes partly from favorable
currency fluctuations, but also reflects
strong performance of Swedish acts
overseas.

Abba compositions experienced a

revival, spurred by Erasure’s “Abba-
Esque” EP. Per Gessle enjoyed suc-
cess with his compositions for Roxette.

By contrast, revenues from the per-
formance of Swedish and foreign mu-
sic in Sweden increased by only 2%
last year to $24.1 million (185.7 million
kronor). Recession bit hard into the
traditional users of music: hotels, res-
taurants, and the entertainment busi-
ness in general. Bankruptcies and dis-
continued payments from these
sources increased dramatically, ac-
cording to STIM.

not part of the panel. Adding FNAC
will give the charts a greater dyna-
mism and rapidity. But so far, FNAC
management has strongly resisted all
demands to be part of the album
chart panel.

Pony Canyon,
Life Records
Create Pact

W BY STEVE McCLURE

TOKYO—Leading Japanese inde-
pendent label Pony Canyon has
moved into the Malaysian market
via a new joint venture with long-es-
tablished local indie Life Records.

The new company, Ponycanyon
Entertainment Malaysia, is 75%
owned by the Japanese record firm,
with the remainder belonging to
Life. PEM is capitalized at 1 million
ringgits (approximately $388,000).

“Malaysia is a developing mar-
ket,” says Harry Kaneko, Pony
Canyon GM for corporate develop-
ment. “It’s also close to Indonesia,
so if we develop Malaysian artists,
then we can try to promote them in
Indonesia, as well as promoting
Indonesian artists in Malaysia.”

The new venture is to begin oper-
ations by marketing Pony Canyon
Japanese product and work by
Wester artists under license.

Life Records president Ng
Cheong Hock will serve as PEM’s
senior managing director and will
report to Kaneko in Tokyo. The new
company has 12 staffers, including
one representative seconded from
Pony Canyon, who will be based in
Kuala Lumpur, the Malaysian capi-
tal. Pony Canyon has expanded rap-
idly in the last few years, establish-
ing subsidiaries in South Korea,
Hong Kong, Singapore, and
Taiwan.
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International

HOW DOES a record company
guarantee its acts press, radio, and
TV exposure in Japan, Australia,
New Zealand, South Africa, South-
east Asia, Mexico, Argentina, Chile,
Brazil, and Venezuela—and do it all
in one week?

Simple. Fly in media from all
those markets for a marathon of
concerts and interview sessions, as
EMI Music International in Lon-
don did at the end of March, when,
as good luck would have it, EMI la-
bel acts including Duran Duran,
Jesus Jones, Go West, and Ar-
rested Development all had plan-
ned shows in or around London.

“We just happened to see they
were all performing back to back”
on consecutive nights,
says Mario Ruiz, VP of
marketing for EMI
Music International,
who then began coor-
dinating the media
roundup with execu-
tives at EMI affliates
in each market in-
volved. In addition to
the participation of the
performing acts, inter-
view availability was
secured with Monie

Love, Lulu, Karl
Wallinger of World
Party, Chesney

Hawkes, the Quire-
boys and others.

The timing was right for EMI
Music International to boost new
albums by each of these acts,
including Duran Duran’s new self-
titled release, Jesus Jones’ “Per-
verse,” Go West’s “Indian Sum-
mer,” Arrested Development’s up-
coming “Unplugged” album, Monie
Love’s “In A Word Or 2” (on
Warner Bros. in North Ameriea but
Cooltempo/Chrysalis in the U.K.),
Lulu’s comeback album, “Inde-
pendence,” World Party’s “Bang!,”
Hawkes’ “Get The Picture,” and the
Quireboys’ sweetly titled “Bitter
Sweet & Twisted.”

Ruiz, who previously worked
with Sony (then EMI) in Latin
America, recalls capitalizing on art-
ist appearances in Florida, Texas,
or Southern California to fly in me-
dia representatives from Latin
American markets.

However, this was the first media
event of its kind and scale EMI Mu-
sic International has staged in the
U.K,, says Ruiz, and he is delighted
with the level of participation. Some
21 journalists and broadcasters
were flown to London for the week
of EMI exposure.

But is such an event worth the
considerable expense of airline tick-
ets, hotel rooms, cocktail parties
and such? In EMI’s view, appar-
ently so. And figures may back up
them up. By rough estimates, the 21
media organizations involved reach
a combined international audience
of more than 20 million.

SHAGGY DEAL: In the wake of
the success of his single “Oh Caro-

HOME &
ABROAD

by Thom Duffy

EMI Goes For Maximum
Exposure For Its Artists

line” on the independent label
Greensleeves, which has hit No. 1
on the U.K. singles chart, Shaggy
has been signed for markets out-
side the U.K. by Virgin Records,
which will release his debut album
in the U.S. ... Virgin also has se-
cured the signing of Ice-T and will
release his new “Home Invasion”
album outside of the U.S., while the
rapper’s release comes from
Rhyme Syndicate/Priority Records
... Austin, Texas, singer/song-
writer Laurie Freelove, whose de-
but album on Ensign Records
earned a critical buzz last year, was
subsequently dropped from the la-
bel in the companywide roster cuts
at EMI in 1992. But Freelove re-
mains signed to En-
sign’s publishing arm,
Dizzy Heights Music,
and has relocated to
London to seek a new
deal, with manage-
ment by Aaron Sixx
or Aura Entertain-
ment.

MOSCOW SPRING:
Boris Yeltsin may
have problems with his
ties to the U.S. nowa-
days, but that’s not a
concern of the Russian
pop-culture tabloid
Student Meridian.
Founded in 1971, the
870,000-circulation Russian-lan-
guage monthly reports on pop mu-
sic and youth culture in Russia,
Europe, and North America for a
predominately Russian readership.
And it now has a U.S. representa-
tive, Mike O’Hara, who is forward-
ing English-language press infor-
mation to the Moscow office for
editorial consideration and transla-
tion. O’Hara can be reached at the
Student Meridian, 902 S. Main
Ave., Scranton, Pa. 18504.

BORDER CROSSINGS: With
their new album, “Live: Right
Here, Right Now,” charting across
Europe, the boys of Van Halen
open their first European tour
since 1985 Tuesday (30) in Munich
... Dance act Ten City opens a two-
week tour of the U.K. Monday (29),
booked by the Concorde Interna-
tional Artistes agency, on the heels
of Ten City’s new deal with Colum-
bia Records. The band’s debut al-
bum for Columbia features the
track “Fantasy,” a club hit last
summer in Chicago, New York, and
London . .. Freebird flies overseas.
The reunited Lynyrd Skynyrd
lands April 18 at the Hammersmith
Apollo in London backed by Def
American artists the Red Devils.

Home & Abroad is « biweekly col-
wmn spotlighting the activity of the
international music business and
artists outside their native mur-
kets. Information may be sent to
Thom Duffy, 23 Ridgmount Street,
London, WC1E-7AH or faxed to
071-323-2314.

Greece Hopes For Sales Turnaround
New Copyright Law Could Help End 4-Year Slump

B BY JOHN CARR

ATHENS—Greece’s music business
executives are hoping this year for a
long-awaited upturn in sales. Bolster-
ing hopes are a brand-new copyright
law and lower retail prices for sound-
carrier hardware.

Labels cite the two factors as mak-
ing them bullish for 1993, expecting a
reverse of four straight years of
plunging sales. Market figures for
1992, just released by the local IFPI
branch, confirmed a general drop of
some 30% to 2.6 million units.

The value of sales rose by 16% to
$48 million (10.8 billion Greek
drachma), although after accounting
for inflation, the market experienced
a slight decline in real terms.

The passage of a Greek copyright
law, after years of wavering by suc-
cessive governments and months of
hard work by a special commission,
promises to deliver a knockout blow
against audio- and videocassette pi-
racy and to guarantee more revenue
from performing rights. “It’s going to
be our savior,” says PolyGram Greece
managing director Viko Antippas.

However, success in the war
against piracy relies on Greece’s judi-
ciary and police enforcing the provi-

sions of the new law, which sets jail
terms of between one and 10 years
and fines of up to $50,000 for con-
victed pirates. The provisions could
take time to enforce. “The money
won’t automatically fall into our pock-
ets,” cautions IFPI attorney Takis
Damaskinos. “We’ll have to work at
it.”

BLANK-TAPE LEVY

The copyright law also cheers the
country’s music industry—one of
Europe’s smallest—by enacting a
levy of 6% on retail sales of blank cas-
settes and all audio and video hard-
ware. The revenue collected will be
divided among copyright-owning la-
bels, artists, and producers.

Low consumer spending on dura-
ble hi-fi and video equipment in 1992,
in fact, was one reason the labels
were in the doldrums. This year, that
will probably change. The Greek
state recently abolished its 40% sales
tax on such goods, and slashed the
value-added tax from 36% to 18%.
Executives are hoping the lower
equipment prices will boost cassette
and CD sales, though vinyl remains
surprisingly strong in this market.
Compact disc sales still represent
only 23% of Greece’s total sound-car-

Cinea Joins P’Gram Fold
Joint-Production Plans On Slate

W BY PHILIPPE CROCQ

PARIS—PolyGram France has
acquired a 50% stake in Cinea, a
movie production company that has
scored a number of box-office suc-
cesses, including “Monsieur Hire,”
“Romuald Et Juliette,” and “Un
Coeur En Hiver” (Billboard, March
27).

PolyGram Audiovisual president
Jose Covo says his company has also
agreed to joint productions with
Cinea in years to come, as part of an
audiovisual development program
that should ensure 30% of revenue
coming from cinema projects by the
end of the century.

Cinea’s sales in 1992 totaled 2.62
billion francs ($648 million). Target
for this year is 3.5 billion francs ($1.4
billion), from video and cinema activi-
ties.

PolyGram currently is reaping the
benefits of the 35% stake it secured in
the film distribution company Pan
Europeene, which currently distrib-
utes a French box-office smash, Cyril
Collard’s “Les Nuits Fauves,” which
has won four Cesar Awards and so far
has been seen by more than one and
a half million people. PolyGram also
has the rights to the film’s soundtrack
album.

“Our policy,” says Covo, “is to con-
centrate on medium-budget film pro-
ductions which have good box-office
potential, rather than blockbuster
productions whose viability is more
problematic. This is the policy pur-
sued by PolyGram Filmed Entertain-
ment director Michael Kuhn, who re-
cently concluded a partnership deal
with Jodie Foster’s Egg Pictures in
the U.S.”

Creating A Stir. U.K. indie label Creation Records opened its New York offices
with a celebration last month. Seen partying are Creation’s Alan McGee, Peter
Shersin from Columbia, and Jerry Jaffe, from Creation label MBJ. Last year,
Creation did a deal with Sony's licensed repertoire division for the world outside
the U.K.

rier market, according to one indus-
try leader.

International repertoire suffered in
1992, with a drop of at least one-fifth
over the previous year. The biggest-
selling international album was Mi-
chael Jackson’s “Dangerous,” with
unit sales of just 30,000.

The arrival of the European Com-
munity single market has brought the
local music business another head-
ache in the form of parallel imports,
including cassettes of dubious legal-
ity. “We are many ways a backward
market,” says BMG’s Miltos Karad-
sas.

Rosi Seen As Likely
To Take Reins At
Phonogram Italy

W BY DAVID STANSFIELD

MILAN—Industry observers here
expect Andrea Rosi, marketing direc-
tor of Warner subsidiary CGD Rec-
ords, to replace Bruno Tibaldi as
managing director of Phonogram
Italy.

A 12-year PolyGram veteran, Ti-
baldi resigned two weeks ago (Bill-
board, March 27), as did Phonogram
vice managing director and director
of public relations, Danilo Ciotti.

No official explanation has been
given for the double departure. In an
internal statement also released to
Billboard, PolyGram Italy president
Stefano Senardi confirms resignation
dates for both executives, thanks
them for their work, and indicates he
will cover both positions in the inte-
rim.

Rosi is strongly tipped to succeed
Tibaldi because of past links with
Senardi, who has headed PolyGram
Italy since last September. A 10-year
CGD employee, Rosi was named that
firm’s marketing director when Sen-
ardi was promoted to managing di-
rector in 1991.

Rumors have been circulating for
some time in the industry about Ti-
baldi’s likely departure, but observ-
ers were surprised by Ciotti’s exit.
He joined PolyGram at about the
same time as Tibaldi. In 1990, a sepa-
rate Phonogram division was
launched and Ciotti moved from his
Rome-based position as PolyGram
promotions/PR director to join Ti-
baldi in Milan.

Some believe the resignations were
linked to poor domestic-artist results.
A Phonogram source says the com-
pany has suffered a decline in Italian
artists recording for PolyGram. On
taking up the presidency last year,
Senardi commented, “The company
has done one of the best jobs in the
world with classical music. The same
is true of its pop labels, like A&M,
London, and so on. But we need to
have much stronger local repertoire.”

Neither Tibaldi nor Ciotti could be
reached for comment, but a source
close to tie ex-managing director
says he has no intention of returning
to the music industry.
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GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

FINLAND: Here, as elsewhere in Europe, the veteran stars of the "70s are
packing in the crowds on the comeback trail. Remu, the only surviving
member of Hurriganes, the undisputed rul-
ers of '70s Finnish rock, now croons cabaret-
jazz with his All-Stars band and hosts a
weekly club night in Helsinki’s stock ex-
change building. Meanwhile, a Hurriganes
boxed set is selling briskly. Danny & Armi,
the duo that scored the biggest hit of 1977
with “Tahdon Olla Sulle Hyvin Helld,” is re-
uniting for a tour in April, as is prog-rock
combo Wigwam, which split up in 1979.
Other schlagermeisters such as Katri-He-
lena and Tapani Kansa have never gone away, doing steady business
everywhere from summer barn dances to the Helsinki-Stockholm luxury
liners. Hector, this country’s melancholy answer to Bob Dylan, is touring
again this spring with frequent Eurovision song-contest entrant Pave Mai-
janen. And the first Finnish punk band, Sleepy Sleepers, who have evolved
since the "70s into the notorious Leningrad Cowboys, just earned their own
brand of beer—export only. WIF STENGER
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EGYPT: The continuous search for new sounds has taken Muhammad
Mounir through a variety of styles inspired mainly by Western trends.
This is especially evident on his new release, “The Length, The Colour, And
Freedom” (Sound Of America), a real melting pot of an album that com-
bines rock, reggae, jazz, and Egyptian elements, which all flow smoothly
throughout. The result is a comfortable listening experience interrupted by
improvisations on various instruments, notably electric guitar and key-
boards. Now a household name, Mounir began his career in the early "70s,
when his distinctive vocal lines and modern outlook first captured the imag-
ination of the youth market. Creatively ambitious and commercially suc-
cessful, Mounir’s music combines the skill of the contemporary craftsman
with a nostalgic tone conjured by his voice and melodies.

MUHAMMAD HIJAZI

NORWAY: Singer, guitarist, and songwriter Embee Normann says she is
inspired by “trolls” and “trollsk” atmosphere, which adds a mysterious,
gloomy, and yet very peaceful ambience to her music. Her voice has a sen-
suous purity, and the adult-oriented, acoustic guitar music on her latest al-
bum, “Wonderland” (Stageway/BMG), is like balm for tired ears. On some
tracks there is a faintly celtic lilt to her singing, a distant icy echo of Enya.
Even on a lighter, funky, sax-based piece called “Stormy Weather,” her mu-
sic evokes a mood of total relaxation.

KAI ROGER OTTESEN

AUSTRALIA: Unchallenged as this country’s finest postwar comic talent,
Barry Humphries is best known internationally
for his alter-ego characters Dame Edna Ever-
age and Sir Les Patterson. In his homeland,
where he is a revered pioneer of the arts, his first
comedy monolog recordings appeared on the in-
dependent Melbourne label Score in 1956 and
continued to be issued by EMI and Phillips dur-
ing the '60s. A year ago, the specialist reissue im-
print Raven released a 77-minute CD anthology
titled “Moonee Ponds Muse.” Now, to mark the
staging of a major surrealism exhibition at the Australian National Gallery
in Canberra, Raven and Humphries have put together a sequel CD, “Dada
Days,” which includes 30 minutes of private recordings painstakingly res-
cued from 78-rpm dises cut by Humphries' university Dada-ist group in
1951-52. It also makes available the first official Dame Edna recording,
“The Migrant Hostess,” from a 1956 Score EP. “Dada Days” will be sold
exclusively by the National Gallery for the duration of the exhibition, and
then given a general release by Raven/EMI. GLENN A. BAKER
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FRANCE: While jazz and world music have long been a significant part of
the scene here, France has lagged behind her Belgian and German neigh-
bors in the field of techno. Now the situation is changing, as major labels
create specialist dance divisions to exploit this rapidly expanding genre.
The latest and most active of these is the dance department of FNAC Mu-
sic, which is signing and developing a roster of local acts that includes Laur-
ent Garnier, Shazz, Deepside, and Lunatic Asylum. All are being
launched internationally. Head of this special division, Eric Morand, de-
seribes dance as a “highly emotional” form of music, which he believes ex-
plains its natural appeal to the French. “We are seeking first and foremost
1o develop dance acts with staving power,” he says, “not just one-hit won-
ders.” PHILIPPE CROCQ

MTV ASIA

(Continued from page 40)

video, is the real political hot potato
for satellite TV in the region.

Video suppliers say MTV is no
threat to governments. “It is impor-
tant to young people, and as long as
it doesn’t get out of control, [ can’t
see officials objecting to it,” says
Paul Ewing, VP and Southeast Asia
regional director for Warner Music
International.

BMG International’s director of
A&R and marketing for Asia Pa-
cific, Dwayne Welch, says he dis-
cusses with MTV programmers the
videos that best fit regional sensibi-
lities. He feels the success of the
station’s format has been inevitable
because of the increased purchasing
power of Asian youth. It is also
gaining strength as a social force as
well as a marketing tool.

YOUTH MEDIUM
“A more powerful youth medium
has been needed for a long time.
Kids here have become more so-
phisticated in their views of sex and

It is really a simple
question of being
sensitive to religions
... We wouldn’t
show nudity in
Muslim countries’

politics than I think most govern-
ments realize,” Welch says. “Being
sensitive in its content has allowed
MTYV to get across important mes-
sages, like AIDS awareness.”

Welch adds that there could eas-
ily be a backlash if MTV executives
were to lose sight of the impression-
ability of Asian youth. No one at the
channel wants to lose broadecast
rights through a government’s
claim that music videos are inciting
teenagers to use drugs or commit
violence—often an excuse for social
problems arising from economic de-
velopment.

SMALL NUMBER OF QUTLETS

PolyGram’s marketing manager
for Southeast Asia, Alex Chan, feels
the biggest obstacle to growth of
the music industry as a whole is the
small number of media outlets in
Asia. “Governments like to control
the media,” he comments.

There are also the inherent prob-
lems of a television station trying to
cater to extremely diverse popula-
tions (42 countries, 21 major lan-
guages, and eight major religions in
STAR’s region). It is virtually im-
possible to create a programming
mix that is right for everyone.
“IMTV] is run almost totally by ex-
patriates, who are technically excel-
lent but who don’t always seem to
understand the various cultures
well,” says a senior multinational la-
bel executive.

Norman Cheng, president of Po-
lyGram Far East, says that with
the proper programming, MTV
Asia could be as powerful as in any
other market. But Asia has little re-
spect for complacency. “It may be
an open market right now but
[MTV] could lose out to a television
station that gets it better,” Cheng
says.

Canada

Dion Dominates Junos

(Continued from page 40)
Time.” Cohen’s dry performance un-
derscored his later quip: “It’s only in a
country like this that I could get the
male vocalist of the year.”

The choice of Dion as Juno host had
been much-questioned throughout the
Canadian music industry. Hosting an
English-language TV awards show
seemed an enormous task for someone
unable to speak the language four
years ago. To further complicate the
matter, Dion spent most of the week
fighting the flu. Although Dion often
seemed nervous during the show, most
agreed that considering the circum-
stances, she performed admirably.

The evening was not without contro-
versy. During the pretelecast awards,
rapper Devon, who won for top rap re-
cording, chastised Juno organizers for
the lack of black performers on the
televised portion of the show. “There
are no R&B or black artists perform-
ing on the Junos,” he said. “It’s time to
start shaking it up and representing
music right across Canada, and stop
segregating it and putting it into cate-
gories.” However, Devon was one of
several acts featured in pretaped per-
formance clips during the televised
portion of the show. There also was a
satellite performance by the Tragically
Hip, on tour in Australia. The act won
the award for Canadian entertainer of
the year—the Juno's sole fan-voted
category.

The complete list of Juno winners is:

Canadian entertainer of the year: The Tragi-
cally Hip (MCA).

International entertainer of the year: U2 (Is-
land).

Best-selling album: “Waking Up The Neigh-
bours,” Bryan Adams (A&M).

Best-selling single: “Achy Breaky Heart,” Billy
Ray Cyrus (Mercury).

Best-selling francophone album: “Dion
Chante Plamondon,” Celine Dion (Columbia).

Album of the year: “Ingenue,” k.d. lang (Sire).

Single of the year: “Beauty And The Beast,”
Celine Dion/Peabo Bryson (Columbia).

Femaie vocalist of the year: Celine Dion (Co-
lumbia).

Male of the year: Leonard Cohen (Columbia).

Group of the year: Barenaked Ladies (Sire).

Instrumental artist: Ofra Harnoy (RCA).

Hard-rock album: “Doin’ The Nasty,” Slik
Toxik (Capitol).

Most promising female vocalist: Julie Masse
(Les Disques Victoire).

Most promising male vocalist: John Bottom-
ley (RCA).

Most promising group: Skydiggers (fre).

Country female vocalist: Michelle Wright
(Arista).

Country male vocalist: Gary Fjellgaard (Sa-
vannah).

Country group or duo: Tracey Prescott &
Lonesome Daddy (Columbia).

Songwriter of the year: k.d. lang & Ben Mink.

Best children’s album: “Waves Of Wonder,”

Juno winners included, clockwise from
top, Celine Dion, Michelle Wright, and
k.d. lang.

Jack Grunksy (BMG Kidz).

Best classical album/solo or chamber en-
semble: “Beethoven: Piano Sonatas,” Louis Lortie
{Chandos).

Best classical album/large ensemble: **Har-
del: Excerpts From Floridante,” Tafelmusik (CBE
Records).

Best classical composition: “Concerto For
Flute And Orchestra,” R. Murray Schafer (CBC
Records).

Best dance recording: “Love Can Move
Mountains (Club Mix),” Celine Dion (Columbia).

Best jazz album: “My Ideal,” P.J. Pery
(Unity).

Best rap recording: “‘Keep It Slammin’,"" De-
von (Capitol).

Best R&B/soul recording: “Once In A Life-
time," Love & Sas (RCA).

Best roots/traditional album: “‘Jusqu'aux
P'tites Heures,” La Bouttine Souriante (Disques
Mille Pattes).

Best world beat recording: “Spirits Of Ha-
vana,” Jane Bunnett (Denon/CBC Radio).

Producer of the year: k.d. lang, Ben Mink, and
Greg Penny for lang's “Constant Craving” and
“The Mind Of Love.”

Recording engineer of the year: Jeff Wolpert
and John Whynot for “The Lady Of Shallott” by
Loreena McKennitt.

Best video: “‘Closing Time" by Leonard Cohen,
directed by Curtis Wehrfritz.

Best album design: Rebecca and Kenny Baird
for “'Lost Together” by Blue Rodeo.

Hall of Fame Award: Anne Murray.

The Walt Grealis Special Achievement
Award: Brian Robertson.

Barenaked Ladies accept the Juno award for group of the year.
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"ECHO AWARDS

A BILLBOARD EXPANDED SECTION ON THE GERMAN MUSIC

INDUSTRY HONORS

Healthy Image Of German Music Biz
Resonates At Modest Echo Ceremony

H BY DOMINIC PRIDE

BERLIN—Echoes have a habit
of fading away, but in less than a
year the German music indus-
try’s awards already are starting
to make a noise.

When more than 400 industry
leaders and artists assembled for
the second Echo ceremony
March 15 at Berlin’s Wintergar-
ten, it was difficult to believe only
10 months had passed since the
first KEcho Awards in May of last
year.

This year the media were al-
lowed to see what they had
missed when they were excluded
last year, and the show was expo-
sed to the scrutiny of national
TV, radio, and press.

The development of the Echo
Awards reflects the growing self-
confidence of the German mar-
ket, now the largest in Europe
and a center for export of talent.
Yet the lack of glitz and glamour
at the awards also reflected Ger-
man reluctance to shout louder
about what are undeniable
achievements.

Gerd Gebhardt, chairman of
the German Phono Academy,
which organizes the Echoes,
comments, “It’s our evening at
the Echo Awards, it's our chance
to build up our image. But
there’s still a little reluctance on
the part of the German industry
to party, to congratulate our-
selves.”

Continues Gebhardt, “We
have proved that we are an im-
portant market, that we have our
own stars, and that we're not just
an appendix of someone else.”

Gebhardt, also managing di-
rector of Warner Music Ger-
many, says the aim of the [Echoes
is to become a full-fledged
awards ceremony such as the
Grammys, with a powerful
knock-on in sales terms. Warner
Music singer/songwriter Marius
Muller-Westernhagen, looking
more like a bank manager than a
rock’n’roller, was the star of the
show at Echoes (see results,
page 46).

“If 1 could hope to gain the
same sales push as Clapton did
from the Grammys, I would be
very happy,” observes Gebhardt.

Sales are just one part of the
ultimate intention of Echo. The
German music business has for
vears suffered from an image
that has made politicians and es-

‘We have proved
that we are an
important market,
that we have our
own stars, and that
we're not just an
appendix of
sorneone else’

—Gerd Gebhardlt

tablishment press stay away
from the industry, while patron-
izing serious music and other
forms of culture.

The Echo Awards could play a
vital part in building the bridge
with politicians and serious me-
dia. For the second year, Ger-
many’s parliamentary president,
Rita Suessmuth, attended the
awards, and recieved a check for
$60,000 (100,000 marks) for
AIDS charities.

Suessmuth looked relaxed at
the awards, joking that last year
she had received 35,000 marks
more, whereupon Peter Schen-
kel, owner of the Wintergarten,
agreed to make up the shortfall.
Phil Collins also pledged another
100,000 marks to match the ini-
tial amount, underlining the
fund-raising power of the busi-
ness. With other donations from
around the hall, the event raised
more than $187,000 (300,000
marks).

This year another prominent
politician, federal president
Oskar LaFontaine, was also
present, although Gebhardt ex-
pressed dismay that the mayor
of Berlin, a senior figure, was un-
able to attend.

This year the Echo ceremony
was opened to the public gaze,
with national media present.
While the show attracted no crit-
icism for the content, it was felt
by many there that it lacked pace
and dynamism. Live music came
from Die Fantastischen Vier,
Sony’s German-language rap act
(Billboard, March 27), which per-
formed its latest single, “Saft”

(Juice), a plea for safe sex with
graphic references to exchange
of fluids.

Reinhard Mey, recipient of the
Lifetime Achievement Award,
received a standing ovation for
his unexpected live rendition of
one of his works, and he prom-
ised his work to date was “just a
start.”

An equally rapturous recep-
tion awaited harmony group Die
Prinzen (the Princes), Hansa’s
five young singers from Dres-
den, the former East German
town. The group was introduced
as being “happier millionaires
than young pioneers” (a refer-
ence to the old Communist youth
organization).

The only controversy of the
evening turned out to be an issue
that united the entire audience.
Kai Havaii, of the band Extra-
briet, churlishly introduced the
winner of the best-fernale-artist
award as Nicole, not Sandra, the
real winner.

Her husband, producer Michel
Cretu, stormed on stage and
made an impassioned plea for
“decent presenters next year,”
much to the approval of all pres-
ent.

The significance of holding the
awards at the Wintergarten was
not lost on everyone. Although
now in a different location, the
Wintergarten was one of the
foremost cabaret clubs in Berlin
in the decadent ’20s. One guest
remarked he only hoped it would
inspire those present to achieve
the same level of sophistication
the country once posessed.

MARIUS MUELLER-WESTERNHAGEN:
The Warner Music singer/songwriter
collected three Echoes

MICHAEL JACKSON: The King of Pop
won an Echo for best international
male artist.

DIE PRINZEN: The Hansa act, from the former East Germany, captured an award
for best national group.

NICK! HARR!S: Snap, of which Harris
is a member, picked up two awards at
the Echo ceremony.

ANNIE LENNOX: The RCA recording
artist took the Echo for best
international female artist.
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Echo Awards

REGAL CINEMA

TONIGHT. Ll%ﬁ‘? ON ;«S?A@é
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GENESIS: The year-end chart position of the seminal group’s “Wea Can't Dance”
brought the band the best-international-group honor.

DIE FANTASTISCHEN VIER: Named best newcomer, the rap act turned in an
energetic live performance at the Echo ceremony.

KASTELRUTHER SPATZEN: The veteran Koch International act, which has 19
gold and 11 platinum albums to its credit, won this year's Echo for best folk music.

Labels Enjoy Share Of The Glory

Industry Recognzes Bst Of The Best

B BY DOMINIC PRIDE

BERLIN—A bespectacled and so-
ber-looking Marius Mueller-Wes-
ternhagen proved an almost perma-
nent fixture at the Echo Awards
podium March 15, carrying off
prizes for best national male artist,
best German producer, and most
successful video of the vear.

“Jaja,” Westernhagen’s triple-
platinum album (1.5 million units
sold), proved Germuny was capable
of building its own megastars at
home. But while Westernhagen sin-
gle-handedly cleaned up for Warner
Music, other labels could also right-
fully claim the night was theirs.

Virgin and its roster also took
three prizes. After seven years of hit
singles, Sandra finally won the re-
cognition of the German business,
with the Echo for best national fe-
male artist of the year. Her award
came mainly from strong sales of
her “Greatest Hits” album,

The members of Genesis traveled
from London to receive their prize
for best international group, based
on “We Can’t Dance,” which scored
highest on the year-end chart.

The joint marketing campaign
with Volkswagen, which involved
Volkswagen sponsoring the Genesis
tour and producing a special-edition
VW Golf automobile, was among
last yeuar’s most successful cam-
paigns in Europe, winning market-
ing campaign of the year.

Technically, BMG and its affili-
ates garnered the most awards.
RCA artist Annie Lennox won best
international female artist, although
she remained home from the awards
to care for her newborn baby.
Frankfurt’s Logic Records, a BMG
joint venture, took two Echoes,

HOWARD CARPENDALE: Th
Polydor artist was named best
schlager (ballad) artist.

NICOLE: The Jupiter artist took home
an Echo award for best female
schlager artist.

REINHARD MAY: Intercord’s May
accepted the Echo Lifetime
Achievement Award.

thanks to Snap. The group’s
“Rhythm Is A Dancer” won for sin-
gle of the year, and the act took the
prize for most successful artist
abroad,
“Rhythm” and the album “The Mad-
man’s Return.”

Hansa, BMG’s Berlin-based label,
basked in the success of its signee
Die Prinzen (the Princes), the first
act from the former East Germany
to achieve postunification success.
The group earned the Echo for best
national group for its platinum-sell-
ing (500,000) first album, “Das Le-

mainly as a result of

ben Ist Grausam” (Life Is Cruel),
and the follow-up “Kuessen Verbo-
ten” (Kissing Forbidden).

EMI took both classical awards,
with Deborah Sasson winning best
national classical artist, mainly on
the basis of her new album “The
Best Of Me.” British violinist Nigel
Kennedy appeared on video after
winning his Echo for best interna-
tional classical artist, earned chiefly
through his sales of Beethoven's Vi-
olin Concerto, with the Symphony
Orchestra of North German Radio,

(Continued on page 50)

Artists Can Count On Echo Awards

Charts Are Solid Source For Determining Winners

BERLIN—If Echo is still learning
from its own brief experience, it
could nevertheless teach other,
more established award ceremonies
how to avoid the jealousy and bitter-
ness that often follow the announce-
ment of the winners.

All the artists who walked off the
stage clutching trophies the night of
March 15 did so safe in the knowl-
edge that they had some tangihle
reason for winning. The German
Phono Academy uses the Media
Control charts, published in German
trade magazine Der Musikmarkt, as
the basis for its awards to artists.

One disadvantage of such a
charts-based system is that it makes
the winners easier to predict; any-
one with a calculator could have pin-
pointed the outcome with a high de-
gree of accuracy. However, the
system appears for the most part to
have avoided the usual Brits or
Grammys postaward griping, when
accusations of block voting and
vested interests circulate in print or
rumor.

For the national and international
group of the year, and male and fe-

male artist of the year, Echo used
the data from the Musikmarkt Top
100 album charts from March 1,
1992, to Feb. 2%, 1993. The winners
are those with the highest placing on
the year’s chart.

The same rules are applied to the
male and female artist and group in
the volksmusik category.

POINTS SYSTEM

For the most successtul single of
the year, the academy uses a points
system, with the German-produced
winner having scored the highest
position on the year’s singles chart.

A similar rule applies to the prize
for most successful music video,
with the additional proviso that the
vocals have to be in the German lan-
guage, and the song must have been
published in 1992,

In the category of most successful
national artist abroad, the academy
uses year-end charts from the U.S,,
Japan, U.K., France, and Ttaly.
Chart placings in these markets are
given points, and are added up with
a weight according to the market
size.

The two classical awards are for
the highest-selling classical albums
in the calendar year 1992, a criterion
that applies only to new recordings.

Singles and album charts are com-
bined for the producer-of-the-year
award to Feb. 28, with the album
charts having a weight three times
as great as the singles charts.

The academy’s board decides on
the prize for the most promising
newcomer—an award for artists
whose name appeared for the first
time on Der Musikmarkt’s Top 100
albums chart. Solo artists who were
formerly members of a band that
had a chart placing before 1992 were
excluded.

Other categories are decided by
academy nominees. The Lifetime
Achievement Award jury is made up
of press and broadcast media repre-
sentatives, concert promoters, and
industry figures. Marketing cam-
paign of the year is decided by re-
tailers; the retailer of the year by
sales chiefs of the record company
members of the academy; and the
media man of the year by the acad-
emy’s board. DOMINIC PRIDE
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ARTIST OF THE YEAR

Marius Miller-Westernhagen

Echo.

Deutscher
Schallplattenpreis
1992

3-time winner in
following categories:

~ NATIONAL MALE
¥ ROCK/POP ARTIST
OF THE YEAR

«E PRODUCER
. OF THE YEAR

. LONG-FORM
g MUSIC VIDEO
OF THE YEAR

All of us at WEA Music
are very proud and happy
to congratulate you on this
triple achievement.

Keep on rockin” Marius!

wea
MUSIC

Adivision of

W

WARNER MUSIC
GERMANY

Management: kick. Musik

© 1993 Warner Music Germany « A Time Warner Company.
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Echo Awards

Echo Celebrates 2nd Year

BERLIN—The German musie business gathered March 15 at Berlin’s Win-
tergarten for the second annual Eche Awards, honoring national and inter-
national recording artists and industry professionals. Rita Suessmuth,
president of the German parliament, was among the guests of honor, and
she accepted a donation of 100,000 marks ($60,000) raised by the industry
for the Joint Committee of German AIDS Foundations.

N AE R

Phil Collins meets Rita Suessmuth, president of the
German parliament, during the Echo dinner, with former
Two members of Die Fantastischen Vier mug for the - § i & Virgin Records International managing director Jen
camera after receiving their award for best German : - : s Weobster, center.
newcomer. = ] 15 =IE N TER . - = o e e e e

Mingling at the reception, from left, are Dieter Cehms, ’ Die Prinzen accept their Echo award for best German
head of Philips Germany; Christoph Schmidt, managing rock/pop group.

director of BMG Ariola; and Gerd Gebhardt, chairman of : $

the Phono Academy and managing director of Warner

Music Germany.

Sharing the Echo podium, from left, are Mike Rutherford, Tony Banks, and Phil
Collins of Genesis, and Marius Mueller-Westernhagen. Genesis won an
accolade for best international group, and Westerrnhagen took three prizes,
including best German rock/pop artist.

Monti Lueftner, left, former president of BMG Ariola GSA, ' ’ Heinz Canibol, left, managing director of MCA Music
relaxes with producer Ralph Siegel and his wife during N 2 Entertainment Germany, socializes with Manfred
the pre-show cocktail reception. 5 Zumkeller, president of Warner Music Europe.

Wolf D. Gramatke, left, president of PolyGram Germany, Phono Academy chairman Gerd Gebhardt, right, hands over the donation check Helmut Fest, left, president of EMI Music for the GSA
enjoys the Echo festivities with Popkomm principal Dieter for 100,000 marks ($60,000) tc Rita Suessmuth, president of the German territories, chats with Professor Reinhold Kreile, board
Gorny. parliament. Shown, at center, is Academy managing director Werner Hay. chairman of GEMA.
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Echo Awards

CASEBOOK: SANDRA

BIZA IS NOW THE more temperate home of Sandra, who was born in

Germany’s Saarland and won this year’s Echo for best female artist. San-
dra lives and works with Romanian-born producer Michel Cretu, the master-
mind behind the group Enigma, which gave Virgin the European-wide mil-
lion-selling album “MCMXC A.D.” and the single “Sadeness—Part 1.”

Sandra produced the sensuous
breathy vocals on the Enigma album,
but is known to millions of Euro-
peans as a star in her own right.

Last year, she produced her sixth
album, “Close To Seven,” which con-
solidated her position at home and
led to greater success abroad. Her
critics may have labeled her a one-hit
wonder in the '80s, but the album and
the Europe-wide summer hit “Don't
Be Aggressive” proved them wrong.
Sandra’s “Close To Seven” has
passed the 200,000 sales mark world-
wide, and her greatest-hits compila-
tion has exceeded 400,000 units sold.

Sandra’s first single, “Maria Magdelena,” went to No. 1 in Germany in
1985, selling 5 million copies worldwide and topping national charts from
Greece to Mexico. Her expertly produced pop sound has since become the
blueprint for many other acts.

In 7'/2 years, she has amassed more than 30 gold dises and has a healthy
following in such far-flung countries as Japan and Russia. Her album sales
have topped the 4-million mark.

At home, she’s had eight top-10 singles out of 18 releases. Her “Greatest
Hits” album was released in the fall last year. In 1991, she was voted best
female singer for the fourth consecutive year by Germany’s pop magazine
Bravo.

Yet success in the prestige markets of the U.S. and the U.K. has eluded
her, an ironic state of affairs considering her achievements are based entirely
on English-language songs. Thanks in some part to the success of Cretu’s
Enigma project, “Close To Seven” received a warmer welcome in the U.K.

Virgin says its commitment to Sandra is even stronger this year, with plans
including new videos and the remixing of old tracks.

SANDRA

LABELS ENJOY SHARE OF THE GLORY

(Continued from page 46)

conducted by Klaus Tennstedt.

Michael Jackson was among the
absentee Echo winners, despite hav-
ing recently overcome his reluc-
tance to face the public. Sony Musie
Germany managing director Jochen
Leuschner picked up Jackson’s
award for best international mule
artist. The presence of Sony Ger-
many’s rap act Die Fantastischen
Vier made up for the missing Jack-
son. The group’s energetic live per-
formance set the stage for its victory
in the best-newcomer category.

Polydor’s Howard Carpendale
was on holiday, and could not return
to receive his award for best
schlager (ballad) artist.

Independents had their moment
at the ceremony. Intercord’s Rein-
hard Mey not only walked off with
the Lifetime Achievement Award,
but also sang an impromptu a cap-
pella version of one of his songs
“Zimmer 110” (Room 110). Mey rec-
orded his first album for Intercord
some 25 years ago; along the way he
has recorded more than 250 songs in
German and French. Most of his 17
albums have gone gold.

Independent label Jupiter had
Echo success with Nicole winning
best female schlager artist.

Koch International act Kastel-
ruther Spatzen won the best-folk-
music honor. The group, whose most
recent album is “12ine Weisse Rose,”
has 19 gold and 11 platinum discs to

appeared on video after winning for
best international classical artist.

its eredit.

Professor Dr. Reinhold Kreile,
president of the board GEMA, Ger-
many’s authors rights society, pres-
ented awards to composers and lyri-
cists. Erich Liessman, whe, under
the name Jean Frankfurter, has
composed songs sung by almost all
the postwar schlager artists, won
the entertainment-composer award.
The lyricist-of-the-year award went
to Irma Holder, who has written lyr-

DEBORAH SASSON: The EMI artist
won best national classical artist,
based on her album “The Best Of Me.”

ics for Frankfurter’s melodies.

Professor Wolfgang Rihm, mast
famous for his chamber opera
“Jakob Lenz,” won the Echo for
best classical composer.

Echoes also were awarded to in-
dustry members: Karlheinz Koegel,
owner of airplay and sales data com-
pany Media Control, won media
man of the year, and retail store of
the year went to Rimpo Tontraeger,
Tuebingen.

To QOur Echo Award
Winning
Artists/Writers
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EMI Music Publishing Germany
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Virgin Schallplatten congratulates
the ECHO award winners 1992

ECHO AWARD WINNER 1992 :
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* most successful international band of the year

¢ best marketing campaign of the year

ECHO AWARD WINNER 1992: most
suceessiul national artist of the year

Y 5eY

e
A5

£
¥
)



www.americanradiohistory.com

g .
|
I .
T - ]
4 Element of Crime

CE NGRAT
8O O I HOWARD CARPE. LE!

NOgrarmy

www americanradiohistorv com

KRUGER LIEQOED WERBUNG MAMBURGE


www.americanradiohistory.com

THE GERMAN SOUND
G OES GLOBAL

A BILLBOARD EXPANDED JNTERNATIONAL SECTION

A New Generation Is Overcoming Old

8 BY WOLFGANG SPAHR

OR YEARS, pop product

from Germany flopped in the
world marketplace. Some blamed
the language barrier; others the
unsalable banality of many of the re-
leases. Today things are different.
“Made In Germany” has become a
seal of quality, a hallmark of com-
mercial viability, with more than 50
acts, covering just about every
style—rap, folk, rock, pop, jazz, new
age—making themselves at home
around the world.

The change can be traced to a new
generation of songwriters, artists,
and producers. But there is also a po-
litical factor: Social tensions among
voung people following the reunifica-
tion have led to German-produced
music that is more committed, con-
vineing, and courageous. As a result,
there’s a special quality evident in
the German domestic music scene.

For starters, muny international
artists are using German studios, an
interchange helping local talent sell
itself internationally. And German
subsidiaries of multinationals are
more consistent in exploiting local
talent, with the result that the ears
of the world have opened up for
product from Berlin, Munich, Frank-
furt, and Hamburg.

And should the big companies
miss out on something, there are
plenty of indies keeping close tabs on
Germany from offices in London,
Los Angeles, aund New York.

German producers like Michael
Cretu (Sandra, Enigma), Michael
Muenzing and Luca Anzilotti (Snap),
Frank Farian (Milli Vanilli), Jack
White (David Hasselhoff), and Di-
eter Bohlen (Blue System, Bonnie
Tyler, Dionne Warwick) are ensur-
ing Germany’s voice can be heard.

The dance scene is particularly
strong. The Muenzing/Anzilotti team
(co-owners of Logic Records, pro-
filed on page 52), produce Snap. Off,
and 16 Bit. At Matiz/AC16 are Ingo
Haus, Helmut Hoinkis, Alex Chris-
tensen, and Hajo Panarinfo, who
produce U96, Chocolate, and Oliver
Cheatham. Thorsten Fenslau (owner
of the Abfahrt label) broke Culture
Beat and LDC while Bass Bumpers’
Euro success is attributable to Hen-
ning Reith and Caba Kroll. Success
stories for Allstar Productions
(Matthias Grien and Jam El Mar) in-
clude B.G. The Prince Of Rap, Jam
& Spoon, and Dance 2 Trance on the
Jam label.

Germany’s menu of product with
international potential is long and
impressive, Virgin’s Enigma, with
unit sales in excess of 10 million, has
been released in 38 countries. San-
dra gets global release schedules;
Die Toten Hosen is released in 11
countries. Blind Guardian does well
in Japan. Warner Music has Alpha-
ville out in 30-plus territories and, on
a direct signing, has long produced
Ttalian duo Al Bano and Romina
Power in Germany. Warner also has
Edelweiss, Charade, Daffy Duck,

and Vernon,

Errol Brown (ex-Hot Chocolate) is
exclusively with East West Records
in Germany and produced by Boh-
len, and the London Boys are big
abroad. Phonogram’s international
triumphs include Doro, Nina Hagen,
the Scorpions, and Yello, while Inter-
cord’s Captain Hollywood and Dance
2 Trace have charted high around
the world.

EMI Electrola signed British
singer Maggie Reilly to a direct deal
in Germany; other company notables

include Axxis. Fisher Z, Broon,
MSG, and Jennifer Rush. BMG
Ariola Hamburg’s international suc-
cesses include Inker & Hamilton, Ac-
cept, and Sydney Youngblood. Snap
has topped the 10 million unit sales
mark for BMG Ariola Munich, and
Dr. Alban (another Muenzing/Anzi-
lotti production credit) is also scor-
ing heavily.

In Berlin, Hansa, part of the BMG
Ariola group, has Blue System,
Tyler, and Warwick in the pan-Euro-
pean charts. Polydor’s German rap

A variety of German acts, veterans and newcomers alike, are making themselves heard around the globe. Shown, clockwise
from top left, are Sony Music act Badesalz; RCA’s Accept; Electrola’s Jennifer Rush: East West Reccrds’ Errol Brown; Warner
Music act Charade; Phonogram’s Nina Hagen; and Mercury/Phonogram’s the Scorpions.

Barriers

group U96, with DJ Alex Christen-
sen, has sold more than 6 million
units in more than 20 countries—and
the company has Leila K., Turbo B,
and James Last. The latter has for
25 years been the epitome of German
success abroad and he still packs 'em
in on tour.

International high-flyers for Sony
Music include Badesalz. B.G. The
Prince Of Rap, Pink Cream 69,
Muenchener Freiheit, Die Fantastis-
chen Vier, Paris Red, and pan-flau-
tist Edward Simoni.

The list is long—and it grows
longer by the month.

Gerd Gebhardt. chairman of the
nonprofit German Phono Academy,
also managing director of WEA Ger-
many, keeps close tabs on German
creativity. Since reunification, the
academy has concentrated on the
new Federal States which, after 40
years of communist rule, clearly
needed time to adjust to the western
music market and its habits.

Gebhardt is convinced there are
hundreds of talented rock and pop
acts and writers of genuine pan-Eur-
opean polential just “waiting to be
discovered.” But he is concerned
German artists are often not taken
seriously by a mediua that favors in-
ternational productions. “Domestic
talent needs all the help it can get to
grab some space in the never-ending
glut of international exposure. Qur
creativity has never been greater,
and the whole world could profit
from it,” says Gebhardt,

Wolf D. Gramatke. president of
PolyGram. says the German-lan-
guage market—taking into account
border regions ot neighboring coun-
tries—is now about 150 million peo-
ple, a statistic that gives national
product a true European dimension.

PolyGram, the German market
leader in national repertoire, cites
Howard Carpendale, Udo Linden-
berg, James Last, Ute Lemper, Phi-
lip Boa, Matthias Reim, the Scorpi-
ons, U9, and Uwe Ochsenknecht as
examples of acts that fire an audi-
ence Europe-wide. The PolyGram
philosophy is to make available to do-
mestic artists all the backup availa-
ble from its multinational know-how
and energy.

Gramatke’s concern is that na-
tional product does not get u fair deal
from the media, asserting the re-
tailers order product only after it
gets airplay, thereby “creating a per-
fect ‘Cateh 22' situation.”

Peter Zombik, managing director

(Continued on page 56)
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German Sound

International Pop Beats Path
To German Producers Doors

W BY ELLIE WEINERT

T'S NOT ONLY German perform-

ing and songwriting talent earning
acclaim in the international pop music
business of the '90s. German-based
producers also are immensely success-
ful—evidenced by the way so many in-
ternational acts are using their serv-
ices.

One of the most successful teams is
that of DJ/producers Alex Christensen,
Ingo Hauss, Hayo Panarinfo, and Hel-
mut Hoinkes, collectively known as
Matiz, whose techno version of the
movie theme “Das Boot” by U9 sold
more than 1 million copies worldwide,
It was the first techno track to reach
No. 1 in Germany and went platinum
after 13 weeks at the top.

Two years earlier, Matiz had a pan-
European dance hit with “Ritmo De La
Noche” by Chocolate (East West Rec-
ords), which charted in Germany, Hol-
land, and Spain. The latest Matiz out-
put is the new U9 single, “Love Sees
No Color,” and album, “Unplugged.”

Zurich-born Armand Volker, a long-
time musician/producer, collaborated
with Michael Cretu on Moti Special,
Sandra, and Cretu (as performer) be-
fore  becoming producer for
Muenchner Freiheit, one of Germany’s
most successful pop bands. Volker's in-
ternational standing was heightened in
1987 with the Freiheit English-lan-
guage single “Keeping The Dream
Alive” (Sony), which hit No. 12 in the
U.K., and with Italian singer Gianni
Nannini’s Europe-wide hit “I Maschi”
(Metronome), the single “Careless

German studio standouts, clockwise
from top ieft, Frank Farian, Armand
Volker, Michael Cretu, and Dieter
Bohlen have been making quite a
production lately in the international
pop-music scene.

Love” by the duo Swimming With
Sharks (WEA), and (working again
with Cretu) Hubert K’s “Limousine,”
which reached No. 6 on Billboard’s
Dance Club Play chart.

Volker is enjoying current success
with “Echoes,” the album by Maggie
Reilly—the former Mike Oldfield
singer signed to EMI Electrola in Ger-
many. The album and the track
“Everytime We Touch” had a pan-Eur-
opean release and reached No. 1 (scor-
ing platinum) in Norway, Finland, and
Denmark.

Michael Cretu’s first international
success as producer and artist in his
own right was “Samurai,” a Virgin sin-
gle release that went to No. 4 in Italy

and No. 1 in Greece, and struck gold in
Sweden. His big breakthrough as pro-
ducer was with Sandra’s “Maria Mag-
dalena” (Virgin), which had 22 weeks at
No. 1 Germany (going gold) and was a
hit in Sweden, Norway, France, Portu-
gal, and Holland. He’s followed
through with a string of successive hits
with her.

Because of his Enigma triumphs,
which he also produced, Cretu was
handed the German record industry’s
Echo Award last year as the most suc-
cessful German artist abroad. The al-
bum “MCMXC A.D.” sold 6 million
units worldwide (collecting 33 gold and
20 platinum certifications, including
the UK. and U.S.). It became the big-
gest-selling German-produced album
ever. The single “Sadeness—Part 1”
went No. 1 in 24 countries, gold in 10
European territories, No. 5 in the U.S,,
platinum in Germany, and silver in the
U.K. Cretu is working on an Enigma
follow-up.

Dieter Bohlen, who emerged as half
of the Modern Talking duo, which he
also produced, is another German pro-
duction success. All 16 albums of his
solo project Blue System made the
charts, and all went gold. A new Blue
System single (“History”) and album
(“Backstreet Dreams”), came out in
March. Bohlen produced some of the
tracks on the “Bitterblue” album by
Bonnie Tyler (a British act signed di-
rect to Hansa in Germany) and her
“Angel Heart” package, and both were
major sellers. Her chart-riding “Best
Of ...” album was a joint venture be-
tween Sony Music and Hansa. Former
Hot Chocolate singer Errol Brown is

Shown, top row from left, are Tim Renner, A&R marketing director, Polydor

Progressive Music, and Hayo Panarinfo, a member of the Matiz production team.
in front row, from left, are Ingo Hauss, Matiz; composer/lyricist Klaus Doldinger;
Helmut Hoinkes, Matiz; U96 alterego Alex Christensen; and Goetz Kiso, managing
director, Polydor.

another international star produced in
Germany by Bohlen.

Frank Farian is similarly successful
with the revival of one of his first
groups, Boney M. Following the
“Mega-Mix" single, the band mounted
a major European promotion tour.
MTV, radio, Europe-wide exposure,
plus releases in Canada, South Africa,
and Australia have followed, and the
group is set to play Russia, the UK,
and the Far East this year.

With the Boney M. return already
big business, other Farian priorities in-
clude Mauritius-born singer Nemorin,
with the single “It Feels Good To Be
Loved,” and ethno-pop album “Creole
Dance” (sung in English and Creole),
plus the group Try’N’B.

The production team of Tony Hen-
drick and Karin Hartmann, whose Co-
conut label is distributed by BMG
Ariola, has had consistent success with
the trio Bad Boys Blue since the band’s

formation in 1983: seven albums with
consistent sales of between 60,000 and
100,000 units and 16 top-20 singles. The
band, released worldwide, has sold
110,000 on a back-catalog release, and
the current album, “Totally Bad Boys
Blue,” is already gold.

Bad Boys Blue, via Zoo, broke in the
U.S. with the single “Save Your Love,”
and the new album is set for release in
Canada, the U.S,, and the Far East—
linked to a long promotional tour.

In 1991, the Hendrick/Hartmann
team scored with the pop-dance hit
“Nothing Compares To You” by Chyp-
notic; three follow-up singles also
charted. The duo’s newest success is
male singer Haddaway, whose interna-
tional launch includes a video and al-
burm as follow-up to his “What Is Love”
single.

Another major German producer is
Jack White, who had a string of

(Continued on page 59)

Frankfurt Label Logic Goes On The Record Via Dance Hits

M BY THOM DUFFY
HEN LOGIC Records

W officially opened its

doors in Frankfurt in 1988, the label’s
co-founders made a clear declaration of
their priorities.

“The record, the record, and the rec-
ord,” recalls Luca Anzilotti, who, with
fellow DJ/producer Michael Muenzing
and co-founder Matthias Martinsohn,
launched what has become Germany’s
hottest international dance label. As
Anzilotti explains, Logic’s foremost
concern from the start has been not on
fancy marketing or promotion but
rather on finding the groove that
moves fans, from the dance clubs of
Frankfurt to record shops around the
world.

From such early projects as Moses
P, 16 Bit, and Off to the blockbuster of
“The Power” by Snap to the more re-
cent achievements of Dr. Alban, Rapin-
ation & Kym Mazelle, Eden, Sound
Factory, and productions by Detroit’s
Blake Baxter, Logic consistently has
scored commercial success while main-
taining all-important credibility in the
club community.

Through joint-venture and world-
wide distribution with BMG, and with
the opening in late 1991 of an office in
London under Conrad von Loehney-

sen, their longtime liaison with BMG
Ariola Munich, Logic Records also has
achieved its goal of a global presence.
“Logic is not a German label,” notes
Martinsohn. “Logic is a European label
targeting international dance music.”
The Logic Records partnership has
its roots in the clubs of Frankfurt, spe-
cifically the Dorian Gray, where Mar-
tinsohn had been manager while Anzi-
lotti and Muenzing worked as DJs. “I
was always very impressed with Mi-
chael’s style, his use of synthesizers
and drum computers,” recalls Anzilotti.
The two began their friendship talking
about technology and with “endless
nights playing computer games,” says
Anzilotti, “It’s not much different than
what is basically going on now,” he
adds, describing a production partner-
ship that has involved uncounted hours
in the studio spent constructing dance
tracks with cutting-edge technology.
Logic existed in name only when the
sales of 16 Bit tracks such as “Where
Are You” and Off’s “Electric Salsa” al-
lowed the company to set up shop in
Frankfurt. “We were all coming out of
the club field, the marketing and pro-
motion of discotheques,” says Martin-
sohn. “We had a lot of experience.”
That included the negative experi-
ence of dealing with established record
labels as D.J/producers. “When you
popped into a major company, they did
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Michael Muenzing, Ieft, and fellow DJ/producer Luca Anzilotti, right, have
launched hot dance label Logic Records along with co-founder Matthias
Martinsohn.
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not take you seriously,” says Martin-
sohn. “We said, ‘OK, we have to find
our own structure,””

The structure ultimately included
Logic’s distribution and licensing
through BMG worldwide, although,
Martinsohn notes, “BMG doesn't ask
for any influence in marketing deci-
sions.” However, BMG's international
clout and Arista Records’ licensing and
marketing of Snap led to platinum
sales of “The Power” in the U.S. by
mid-1990.

Logic still owns the Omen club in
Frankfurt, and observers in the dance
music community say Logic has proven
equally adept at tapping into the styles
of house, techno, trance, or whatever
may fuel movement on a dance floor.
“Michael and I have always had a very
broad sense of taste in music,” says
Anzilotti.

Logic also has responded to market-
place changes with such moves as the
introduction of Logic Light, a label for
more pop-oriented tracks that are un-

likely to find support in the clubs. “The
days are gone when a ‘Billy Jean’ [by
Michael Jackson] is being played in the
clubs, because the sound has changed
so drastically,” says Anzilotti. “So we
have to make a distinction between
what is a club track with crossover po-
tential and what is a good pop track.”

At the other end of the spectrum,
Logic uses an imprint it calls Save The
Vinyl for vinyl-only distribution of
tracks produced or licensed by Logic
solely for DJs. “It’s just a platform for
releasing personal favorites,” says
Anzilotti. But offering that platform
also to the productions by other D.Js al-
lows Logic to stay in touch with the
street. If a Save The Vinyl track takes
off in the clubs, it may be commercially
released by Logic proper.

“This is just another part of the phi-
losophy we have of keeping our finger
on the pulse,” says Anzilotti. “I regu-
larly club in London. I know, for exam-
ple, that the common beats per minute
now is between 130 and 136.

“To Michael and I, as producers,
what matters is giving the people who
do tracks with Logic the opportunity to
express themselves. It's not just turn-
ing out tracks, it's songwriting,” he
continues. “If you have a good record,
we are going to do everything in our
power to give this act the best opportu-
nity it has on the market.”
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Just to mention
we promote thse

important german acts:

£ =

pe Werner/NTEHCOHD
on tour in germany: 20.04.-15.05.93

heinz rudolf kunze.
on tour in germany: 19.05.-26.05.93

herbert gronemeyer..
on tour in germany: 11.10.-05.11.93+09.03.-29.03.94

achim reichel..
on tour in germany: sept./oct. 93

klaus hoffmanin
on tour in germany: 21.10.-25.11.93

&

karsten jahnke - konzerte+tourneen gmbh - hallerstralSe 72 - 2000 hamburg 13
tel. (germany) -49 40 41 47 880 - fax -49 40 44 35 97

German Sound
CASEBOOK: U96

_l BY DOMINIC PRIDE

HE I'ACE BEHIND last year’s smash hit “Das Boot” remains a mystery

to many of U9’s fans, even though almost 1 million Germans bought the
single. Yet to regulars of Hamburg’s Trinity or Zeppelin clubs, Alex Christensen
is no stranger.

He is the D.J who, as the brains behind U9, pro-
duced the nation’s first techno chart topper. The
single gave rise to the album “Das Boot,” which
captured the essence of the vibrant Gernan dance
scene in the early "90s. U9 went on to fire the
imagination of the rest of Europe and beyond with
chart action from Scandinavia to Lsrael.

The U9 single and album pay homage to Ger-
many’s musical past in more ways than one. The
first single was a techno reworking of the theme
from the film “Das Boot,” the modern black-and-
white movie about a wartime U-boat captuin and
crew. The ill-fated submarine’s name was, of
course, UY6.

Starring German rock star Herbert Groene
meyer, the movie has since become a cult classic,
not least because of the haunting theme music by
Klaus Doldinger, a veteran jazz musician and
founder of experimental band Passport.

The U96 single defied all conventional wisdom
and took the record company Polvdor by surprise. Neither radio nor MTV had
worked the single, which was issued only in maxi-cassette and CD formats. Says
Tim Renner, head of A&R and marketing for Polydor Progressive Music in Ham-
burg, “This started in the clubs. We didn’t do any promotion in the traditional
sense at first.”

The single eclipsed all others at the start of last year. It was No. 1 for a reco
13 weeks in Germany and ended up at No. 11 in the Coca-Cola Eurochart f
1992, a placement that took into account chart-topping singles in Austria and Swit-
zerland, and top-10 placings in Norway, Finland, Sweden, Denmark, the Nether-
lands, and Belgium.

For the second single, “I Wanna Be A Kennedy,” also taken from the U% al-
bum, Christensen made no concessions to airplay. The heavier techno/ambient
sound was lifted from the '80s electro-disco hit “Fade To Grey” by Visage. John
I". Kennedy is also brought on board, with U9 snatching moments from his inau-
guration speech. On the album, U96 also tips its hat to the founding father of
techno, fellow German act Kraftwerk, with a sample from that band’s seminal al-
bum. “Autobahn.”

UY6's album *Das Boot” was recorded in just one month, when Christensen
and his production team locked themselves away in the backyard Matiz studio
in Hamburg. The tracks blend techno, house, and ambient beats with sonar, radio,
and underwater noises to create an album that’s still riding the crest of the techno
wave in Germany.

Polvdor’s Renner says Christensen and his team are in the studio recordin
their new U9 album, provisionally titled “Unplugged,” for release in May and
are readying a new single, “Love Sees No Color.”

NEW GENERATION OVERCOMES OLD BARRIERS

(Continued from page 53)

of the Federal Assn. of the Phono-
graphic Economy, has written an
open letter to the TV and radio sta-
tions protesting how viewer-listener
ratings battles and in-fighting for ad-
vertising revenue means established
top acts get the exposure, while the
newcomers are largely disregarded,
Louis Spillmann, Phonogram
managing director. believes it is no
easier nowadays to release German
product abroad—though the success
of dance acts is an exception. But he
notes the Scorpions have been “out-
standingly good” for years, that
Yello has found its feet in the U.S.
and elsewhere, and that Doro, Nina
Hagen, and Stephan Eicher are pop-
ular in pan-European terms.
Jurgen Otterstein, managing di-
rector of East West Records, signs
international artists direct to Ger-
many. He notes the success of Errol
Brown, former Hot Chocolate
singer; Lalo Schifrin, film composer
and jazz musician; and the London
Boys, with more than 1.8 million al-
bums sold worldwide. Otterstein
says the dance label Ultraphonic and
his team plan a 1993 emphasis on

dance product with international po-
tential.

Herbert Wandjo, director of artist
marketing at Sony Music, says,
“When we look at the performance of
German artists outside the [Ger-
many, Switzerland, Austria] terri-
tory, we have to rate them according
to repertoire category but there is,
as yet, no international German mu-
sic as such. In dance, we're already
established as a viable and independ-
ent repertoire source.” Top German
acts, including B.G. The Prince Of
Rap, Culture Beat, and Ben Lie-
brand from Sony’s own Dance Pool
label, have helped raise the profile of
German DJs, producers, and artists
to an extremely high international
level, he says. “The Frankfurt sound
is a marketable commodity, and this
trend will continue as continental
dance fans favor German dance mu-
sie.”

Sony had great success with
Nena's “99 Red Balloons™ and also
with Andreas Vollenweider, and
there is also the “previously unima-
ginable” pan-European success of

(Continued on page 59)
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Oh yes,
Jennifer Rush.
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We continue to maintain our vinyl pressing plant at highest
quality levels with constant upgrades in equipment and plant.

We are always at your service to fulfill your vinyl
pressing requirements.

STANDARD LONG PLAY @

(Special weight pressings, colour pressings, picture discs etc.)

SINGLES
R OICONMPACTIDIS €

EXTENDED PLAYS @

Due to our resources we can offer a full service spectrum-tape
to finished sound carrier. In addition to 40-years of
: experience in the record manufacturing industry, we can
quote fast turnaround, reliable service and
ORCHESTROLA outstanding terms.
Our highly experienced staff are always available to support
you in all aspects of manufacturing.

Don't hesitate to contact us by fax or phone:

49-(0)5441-4014 Phone
49-(0)5441-4010 Fax
Pallas Group
m“’ic Auf dem Esch 8
D-2840 Diepholz/Germany

Please also consider our services in CD Audio/Rom/
Photo manufacturing, music cassette manufacturing,
worldwide distribution and publishing.
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