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ADVERTISEMENTS 

60,000 UNITS IN 3 WEEKS 

PAa3EIgkif 

Available De Select Records, Canettes A Compact Discs 

Awash in turbulent guitars and slow burning, 
mind blowing, soul searching hysteria. 

Gadiohead 

Shonen Knife: 

On The Edge Of 

A Breakthrough 
BY STEVE McCLURE 

TOKYO -Is the world ready for a 
band that sings about flying jelly 
beans, household cleaning liquid, 
and insect collecting? 

The group in question is Shonen 
Knife, whose surreal take on ev- 

eryday life and 
simple, catchy 
music are win- 
ning converts 
inside and out- 
side its native 
Japan. With the 
band's major - 
label debut, 

SHONEN KNIFE "Let's Knife," 
released on Vir- 

gin Records in the U.S. in January, 
a string of prior indie releases, and 
a current European tour, there is 
definitely a buzz around the Osa- 
ka -based female trio. 

That's more than can be said 
(Continued on page 73) 

Billboard Adds BOS 

Monitored Playlists 

Of Music Vid Nets 
NEW YORK -Continuing its ef- 
forts to provide the most accurate 
data on the popularity of music 
and videos, Billboard this week in- 
troduces the first monitored play - 
lists for five key music video chan- 
nels. At the same time, Billboard 
converts its biweekly Music Video 
Sales chart to point -of -sale data 
provided by SoundScan (see story, 
page 6). 

The monitored playlists for the 
top 50 titles at MTV and CMT and 

(Continued on page 79) 

`LOST' VID RETAILERS UNEARTHED 
Survey Reveals 12,000 Additional Stores 

BY SETH GOLDSTEIN 

NEW YORK -As many as 12,000 
previously uncounted video retail 
stores in ethnic and rural enclaves 
may have been unearthed in an in- 
dustry analysis, bucking longstand- 
ing estimates about the size of the 
market. 

Conventional wisdom in the video 
business is that the livelihoods of 
25,000 -27,000 stores depend on the 
rental and sale of cassettes. The Vid- 
eo Software Dealers Assn. agrees 
with the number; so do distributors, 
suppliers, trade magazines, Wall 
Street analysts, and consultants. And 
they've had plenty of time to reach 
agreement -the number hasn't 
changed substantially since home 
video growth peaked in the mid -'80s. 

However, Bob Alexander of New 
York -based Alexander & Associates 
claims the industry has significantly 
undercounted stores and total reve- 
nues, and he has some cautious sup- 

port among program suppliers, 
VSDA executive VP Don Rosenberg, 
and some VSDA members. Alexan- 
der says his weekly Video Flash ser- 
vice, which calls consumers to find 
what titles they've rented and from 

whom, has uncovered stores that 
have fallen between the cracks but 
nonetheless account for $4 billion of a 
$17 billion market. 

These outlets, in big cities and in 
(Continued on page 70) 

Atlantic Takes Modern -Rock Bull 

By Horns With Matador Deal 
BY CHRIS MORRIS 

LOS ANGELES -A keen -eyed ob- 
server at the Dutch band Bettie Ser- 
veert's April 8 show at West Holly- 
wood's Whisky A Go Go would have 
spied what appeared to be most of 
the American record industry el- 
bowing among the youthful throng 
in the overheated, sold -out house. 

Evidencing a full -blown bidding 
war surrounding the band, A &R ex- 

Cajun Music Is Enjoying 
Vibrant, Expansive Phase 
BY JIM BESSMAN 

NEW YORK -Venturing in any di- 
rection out of Lafayette, La., is like 
moving back in time, especially if 
your radio is tuned to a Cajun music 
or zydeco station. 
But in the Lafayette - 
centered, French - 
speaking triangle 
known as Acadiana, 
the music spawned 
by the 1755 expulsion 
of Acadian French 
settlers from Nova 
Scotia is no less vi- 
brant than when the Cajun forefa- 
thers migrated to the swamps and 

prairies of southern Louisiana more 
than two centuries ago. 

Most remarkable is that a genre 
so much a product of cultural isola- 
tion and folk tradition is successful- 
ly regenerating at a time when the 

region is as influ- 
enced by mass -media 
homogeneity as any 
place else in modern 
America. A new gen- 
eration of musicians 
is renewing the clas- 
sic songs and tradi- 
tional "chanky- 
chank" instrumenta- 

tion, and the distinguishing Cajun 
(Continued on page 23) 

SUPERCHUNK BETTIE SERVEERT 

ecutives from at least a dozen major 
labels were in attendance to check 
out the college radio favorite, which 
combines the muscular vocals of Ca- 
nadian emigrée Carol van Dijk with 
a highly charged Crazy Horse -style 
guitar attack. Some companies had 
rolled out their heavy guns: Warner 
Bros. president Lenny Waronker 
and Virgin president Phil Quartar- 
aro looked on appraisingly; more 
than one observer reported David 
Geffen's presence at the show. 

Like the night's supporting act, 
Come (Billboard, March 13), Bettie 
Serveert was introduced to Ameri- 
can modern-rock audiences by the 
feisty New York -based independent 
label Matador Records, an imprint 

(Continued on page 68) 
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They were politically 

and environmentally 

concerned beiore it 

became the rage. 

Now, Iidnight Oil 

reaches new heights 

with "Earth And Sun 

And Ioon." 

Watch for appearances 

on Saturday Night Live 

(Iay 8), and an 

LiTirm Unplugged global 

broadcast (June 3), 

as well as their 

biggest U.S. tour 

ever- including same 

city, multi-venue 

concerts and special 

events beginning 

in July. 

Right now, you can 

look for Midnight 

Oil's new single and 

video Truganini to do 

what Midnight Oil 

has always done: take 

an uncompromising 

stand and let the 

shockwaves 

rock the globe. 

Featuring the single 

and video Truganini. 

-ALBUM IN-STORE APRIL 20 

-SATURDAY NIGHT LIVE MAY 8 

.MTV UNPLUGGED JUNE 3 

.WORLDWIDE TOUR 
STARTS NAY 15 

COLUMBIA 

Produced by Nick Launay and 

sidnight Oil. 

lanager: Gary horns 

'Columbia" seg. C.S. Pat. .1 Tm. Oit. Marna 

Begistrada./e 1993 Son, biopic Entertainment Inc. 
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Plant: The Song Remains The Aim 
If one truly believes that love of adventure is synonymous with 

the adventure of love, then no restless urge is improper, no hid- 
den knowledge is off -limits, no secret place is inviolable, and all 
journeys are greater than their inner or outer geography. 

"I have a fascination with other cultures, other places, and es- 
pecially other feelings and sensations," says singer Robert Plant. 
"Because of this, I love the road, the blue highways of the United 
States, the ruins of Welsh Bronze Age settlements, and the sun 
circles and misty mountains of what I call the other Britain. I 
read a lot about Celtic lore and religion, and the lives of the great 
European explorers and traders throughout the years -these 
fantastic souls like Sir Richard Francis Burton, who traveled all 
over Asia Minor and Africa in a Victorian period when no outsider 
dared to. Such people were shunned and called pornographers 
and mad poets because, in Burton's case, he translated the won- 
ders of the 'Kama Sutra," 'Arabian Nights,' and 'Ananga Ranga: 
The Hindu Art Of Love' for us in the West." 

The occasion for Plant's passionate meditations 
is two -fold, embracing his forceful, forboding 
"Fate Of Nations" solo album (Atlantic /Es Par - 
anza, due June 1) and his zesty identification with 
"The Devil Drives," the engrossing biography of 
Sir Richard Francis Burton by author Fawn M. 
Brodie, which Robert just finished devouring. 

The book quotes the storied Sir Burton's letter 
to a friend, dated 1863, in which Burton asked 
himself why, despite inviting constant outrage 
and censure from Victorian society, he pushed 
himself to such flagrant lengths as an explorer, 
scientist, and literary light. Burton's own half - 
whimsical reply: "Damned fool ... the Devil 
drives!" As his biographer judiciously noted, 
"Though Burton scoffed at all forms of religious 
superstition, he dwelt fascinated upon all things 
accounted devilish in his own time." 

Contemporary admirer Plant, being former 
lead singer /lyricist of Led Zeppelin, the source of 
eight rather rakish solo records, and the endless- 
ly emulated prototype for the restless rock satur- 
nalian, feels he knows what it is like to be a figure of comment 
and fanciful speculation. But Robert likewise discounts any occult 
overtones to his intrepid temperment, stating, "None of the pro- 
cess of simply investigating these ideas and places is macabre. 
What it is, though, is sensuous and transporting -and thank God 
for that!" 

Whether whooping Zep's "Whole Lotta Love," the inevitable 
"Stairway To Heaven," or howitzer -fired solo rhapsodies like the 
1988 hit "Tall Cool One" and the new "Calling To You" from 
"Fate Of Nations," Plant is an appealingly confounding symbol 
of surly virility and substantial tenderness. 

His now -clement acceptance of such paradoxes as well as the 
improbable distraction of competitors like Coverdale Page ( "Just 
separate artistic points of view," he allows, "and I respect them 
as that. ") have conspired to amplify the enviable weight of Plant's 
own music and impose a safe distance from rivals or antagonists. 

Certainly it would be difficult to identify a track more intrinsi- 
cally Plant -like than "Calling To You," its mythic tabernacle of 
seduction built around Pete Thompson's volcanic drum salvos, 
Robert's rich treble head tones and the gothic -classical duel of Ni- 
gel Kennedy's violin and the guitars of Kevin Scott MacMichael 
and Francis Dunnery. Equally transfixing is "Come Into My 

Life," a rapt fable of romantic consecration that features ghostly 
hurdy -gurdy, Richard Thompson's cascading chords, and an an- 
gelic vocal descant from Clannad's Maire Brennan. 

This is rock'n'roll contexture of a high order, redolent of early 
experimentalists like the Incredible String Band or Moby Grape 
on its first album, with Plant's vocals recalling the deep -soul en- 
treaties of James Carr. And that's exactly what Plant intended. 

"From the very beginning of this project, around January 1991, 
right after the 'Manic Nirvana' tour," he reflects, "I knew what I 
was going to do: go back into my past, listening to Grape, the Air- 
plane, Tim Hardin, Quicksilver, Traffic, and other turning -point 
artists in rock. These people were trying to tell the listener some- 
thing, joining various traditions, with the sense of a quest being 
insinuated and bandied in their acoustic and electronic themes. 

"I'm also very proud of what I've attempted to do lyrically, try- 
ing to tell vivid tales that come from a hearty tradition of prose. 
Things have changed since the glory days of teen lust. We've 

gone from Jerry Lee Lewis" 'Great Balls Of Fire' 
to Julian Cope's 'Jehovahkill'; our culture has 

me sic 
TO MY EARS 

by Timothy White 

grown more expansive and you need a facility for 
ambiguity and abstraction to comment on it. If 
'Stairway To Heaven' had just been about cruis- 
ing in a convertible, it wouldn't have endured in a 
meaningful way." 

Plant sees his solo songwriting as a steady pro- 
gression from his Zep lyricism for, say, "The 
Rover" and "In The Light," and informed by his 
cerebral avocations -but also salted with his full 
range of travel experiences. The devilishly sexy 
drive of "29 Palms" ( "My ideal love- affair -gone- 
wrong song ") emerged from some personal back - 
roads motoring through "rural Pennsylvania, the 
Outer Banks of North Carolina, on through to 
Boulder, Colo." during the "Nirvana" concert 
swing, while his version of Hardin's "If I Were A 
Carpenter" came about when he remembered 
that "in the Band Of Joy, before [future Led Zep 
drummer] Bonzo [Bonham] and I ever met any- 
body from London, let alone Jimmy Page or John 

Paul Jones, that was one of the best songs we used to do." 
Viewed as a whole, the solitary portion of Plant's career trek is 

quite cogent, starting with his ballsy 1966 rendition of the Young 
Rascals' "You Better Run" for a fictive studio group called Lis- 
ten, followed by his obscure 1967 CBS Brit R &B singles ( "Our 
Song " / "Laughin', Cryin', Laughin'," "Long Time Comin' " / "I've 
Got A Secret "), and such unmatched late -'60s sessions as his 
bluesy Alexis Korner- backed raveup on "Operator" -whose fal- 
setto fulminations are sufficiently propulsive to put a new part in 
any diehard Zep fan's hair. Add a generous dose of tracks ( "Burn- 
ing Down One Side," "Big Log," "Little By Little," "Heaven 
Knows," "Hurting Kind [I've Got My Eyes On You] ") from Rob- 
ert's modern solo outings, plus treats like "Let's Have A Party" 
from 1990's U.K. "The Last Temptation Of Elvis" charity tribute, 
and you've got the boxed set -sized sequel to the Zep denouement 
that cultists have craved for more than a decade. 

"The man wants to wander, and he must do so or he shall die," 
warned Sir Richard Francis Burton in an 1865 journal of his pil- 
grimages, but Robert Plant glimpses a clear goal to his own col- 
lateral rambles: "I've roamed, loved, shook my ass for fun, but 
my aim as a singer is still honesty. People should feel the song is 
the point." 

RETAIL'S BLUEGRASS -ROOTS EFFORT 
Bluegrass proponents all over the country are trying to grow the 
rootsy music into a successful genre of its own by getting it 

away from country music's considerable shadow and into a little 
light of its own. Retailers say making the effort means moving 
the music. Catherine Applefeld reports in the latest installment 
of "Selling," a retail series. Page 42 

BON JOVI'S `ROSES' ARE SWEET AT AC 
AC programmers have set aside heavy -metal apprehensions to 
welcome Bon Jovi's "Bed Of Roses" to their ranks. Some see 
the song's tempo and texture as an indication that the act finally 
has come to them -others theorize that maybe AC radio was 
willing to meet it halfway. Phyllis Stark has the story. Page 61 
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Commentary 
Music Biz: Watch Step Among Tax `Land Mines' 

BY MICHAEL R. MORRIS 

Proposed tax reforms by the Clinton 
Administration to confront the nation's 
economic malaise include certain revenue 
raisers that could directly impact the en- 
tertainment industry. 

Well -publicized changes now being con- 
sidered include a $1 million cap on execu- 
tive compensation deductions and a reduc- 
tion in the deductible percentage for busi- 
ness entertainment and meals. 

The IRS also has implemented special- 
ized task forces that focus on particular 
industries. Hollywood already has been 
targeted by one such task force, according 
to IRS field examiner Pamela K. Christen- 
sen, who reports that about 200 audit no- 
tices were sent to Hollywood stars and 
movie companies in December 1992, with 
more on the way. Although Christensen 
says the IRS has not begun training "mu- 
sic business" audit task forces, she does 
not discount the possibility. 

Christensen also acknowledges that the 
IRS has been woefully lax in issuing regu- 
lations or rulings regarding some of the 
most fundamental tax concerns affecting 
the music business, including realistic pa- 
rameters for the depreciation of intangible 
assets like copyrights and sound record- 
ings. This area of uncertainty could be fer- 
tile audit grounds. 

While music copyrights are eligible for 
depreciation under the Internal Revenue 
Code, they must normally be depreciated 
over the remainder of a copyright's legal 
life, unless a shorter useful life can be es- 
tablished. Thus, the burden of proof would 
fall on a music publisher to establish that 
its copyrights should be depreciated over 
a shorter period than either life plus 50 
years, or 75 years for "works for hire," 
the periods of copyright protection under 
current law. 

"Tangible" assets, such as automobiles 
and machinery, have long enjoyed tax -fa- 
vored status through short depreciation 
schedules, eligibility for a $10,000 current 

writeoff and, until fairly recently, the in- 
vestment tax credit (which may in some 
form be resurrected under Clinton). Con- 
versely, intangible assets like copyrights 
have always been the bastard child when 
Congress doles out tax favors. While copy- 
rights can be depreciated under the "in- 
come forecast method" if a useful life less 
than a copyright's statutory life can be es- 
tablished, the inherent nature of music 

`The IRS could 
have a field day' 
Michael R. Morris is a 

principal in the L.A. 
law firm of Valensi, 
Rose & Magaram, PLC, 
and a member of the 
National Academy of 
Songwriters' legal 
panel. 

copyrights makes establishing the income - 
generating life of these assets a formida- 
ble task. 

Sound recordings must also be depreci- 
ated over the income forecast method. Al- 
though sound recordings placed in service 
prior to 1986 briefly enjoyed tax- favored 
status as assets eligible for both the now - 
repealed investment tax credit and quick 
depreciation under the "accelerated cost 
recovery system," Congress made sound 
recordings ineligible for such accelerated 
depreciation beginning in 1986. Thus, the 
IRS could have a field day if industry - 
trained auditors began challenging music 
accounting procedures in the absence of 
clearer IRS or Congressional guidelines 
regarding depreciation of copyrights and 
sound recordings. 

To avoid this confrontation, the music 
industry should lobby for such guidelines, 
including the establishment of realistic de- 
preciation schedules for copyrights and 
sound recordings. Also, if an investment 
tax credit were reinstated under Clinton, 
the music business should lobby for its 
share of that pie. 

TALENT, NOT RACE, ON THE AIR 

The commentary from radio news anchor 
Joyce King (Billboard, March 20) is a bunch 
of baloney. 

In my 20 years in broadcasting, I have 
never seen any conscious attempt by any 
PD or GM to promote racism. Yes, broad- 
casting has more than its share of harass- 
ment, but any station I've worked for 
would put trained macaws on the air if they 
thought they'd get ratings. 

As a part -time instructor at a broadcast 
school, I look at 20 students and see one or 
two black faces. The school advertises, is 
government sanctioned, and money is 
available to the poor and needy, but they're 
not there. And Cleveland is an urban area. 

If I program a local AC station, I'm go- 
ing to have a tough time finding a black 
jock that will relate to my mainly white, 
middle -aged audience. If they're available, 
they'll be snapped up in a minute. 

Broadcasting is a business of talent. A 
radio station isn't a Ford plant with 3,000 
people working in it. Raises and promo- 
tions are almost always based on talent, 

LETTERS 

The Supreme Court's January decision in 
the Soliman case, which severely restricts 
the home office deduction, could also have 
repercussions for the music business. In 
the case, a physician who used a spare bed- 
room exclusively to keep patient records 
and to telephone patients and other doctors 
could not claim a home office deduction 
since that office was neither his "most im- 
portant place of business" nor used to reg- 
ularly meet with clients. 

Even though many musicians and song- 
writers exclusively use a room in their 
home for music endeavors, they may now 
be barred from taking a "home office" de- 
duction because their activities outside of 
the home (performing, for instance) may 
mean that the home studio is not the 
"most important place of business." This 
will not affect deductions for a music stu- 
dio adjacent but unattached to a residence, 
but many musicians, songwriters, and 
even some music publishers will no longer 
be able to claim a home office deduction 
due to the Soliman case. 

Since the "home office deduction" has 
long been a red flag on the IRS audit list, 
Soliman gives the IRS yet another weapon 
in its arsenal to disallow this deduction, 
even for a working musician who is exclu- 
sively and genuinely using part of his 
house for business. Some Congressional 
leniency is warranted, perhaps in the form 
of a less restrictive home office deduction 
for artists with limited income, to at least 
partially mitigate the artistically adverse 
ruling in Soliman. 

The Soliman decision, the IRS' avowed 
intention to step up its industry- special- 
ized audit program, and President Clin- 
ton's No. 1 goal of reducing the national 
debt are all reasons why creative indus- 
tries like the music business should ex- 
press legitimate concern to Congress 
about potential tax land mines. 

The Clinton Administration should rec- 
ognize the music industry's economic con- 
tributions and propose tax incentives that 
encourage expansion. 

not length of service, skin color, sex, 
height, or anything else other than ratings. 

Danny Wright 
Double D. Inc. 
Hudson, Ohio 

HIGH MARKS FOR TRISTAR 

Sony Music is to be congratulated on the 
creation of TriStar Music Group (Billboard, 
Feb. 23), a label dedicated to handling acts 
from outside the U.S. 

As a lawyer who has represented cre- 
ative talent based out of Australia for 10 
years, one of the major problems for acts 
signed to multinationals in breaking into in- 
ternational markets is that local signings 
receive priority. 

A.label dedicated to foreign acts has the 
potential to overcome this problem for acts 
from markets such as Australia while also 
recognizing the specific difficulties that 
foreign acts face in breaking into the U.S. 
domestic market. 

Warren Cross 
Warren Cross & Co. 

Surrey Hills, NSW 

NEW RELEASES WERE SHOWN AT NARM 

As the one who produced the CEMA pre- 
sentation at NARM, I take offense to Ram- 
sey Jabbar's letter (Billboard, April 3) 
claiming that at the convention "all of the 
majors chose to spend 90% of their presen- 
tation on how many records they sold last 
year ..." 

The CEMA presentation consisted of a 
combination of video and live perfor- 
mances. The video portion ran 40:28 min- 
utes, the live 31:34 minutes, for a total run- 
ning time of 72:02 minutes, not including a 
three -minute speech by Russ Bach. The 
majority of the video portion, 34:16 min- 
utes, was devoted to upcoming releases. 
This translates to 85% of our show spent on 
upcoming releases, 9% spent on releases 
that were current at the time, and the re- 
maining 6% on "how many records we sold 
last year." 

George Saadi 
Manager, artist development 

CEMA Distribution 
Woodland Hills, Calif. 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management 
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Battle Lines Drawn Over Used -CD Biz 
WEA, CEMA Hold Firm, But So Do Retailers 

BY ED CHRISTMAN 

NEW YORK -With WEA and now 
CEMA making good on their prom- 
ises to attack the used -CD business 
through sanctions, retailers appear to 
be digging in for a protracted battle. 

Both distributors have issued let- 
ters saying they will withhold co-op 
advertising dollars from accounts 
selling used CDs of their product. 

There is widespread speculation 
among retailers that some of the 
chains carrying used CDs will chal- 
lenge the manufacturers' initiatives 
with lawsuits. But so far, merchants 
carrying used CDs are saying only 
that they will not withdraw from the 
used -CD business because of the let- 
ters. 

The WEA letter issued April 7 says 
used CDs diminish "the perceived 
value" of the company's product. It 

adds that, effective May 17, the com- 
pany "will no longer extend advertis- 
ing authorization to any customer 
outlet that offers for sale used CDs 
of WEA - distributed product lines." 

The CEMA letter, which was to be 
sent out April 15, says, "CEMA will 
not authorize advertising for any cus- 
tomer selling used CDs of product 
distributed by CEMA." Furthermore, 
the letter states it is targeting ac- 
counts of one -stops as well. CEMA, 
using its sole discretion, will deny 
one -stops advertising reimburse- 
ments submitted on behalf of retail- 
ers carrying used CDs. 

The letter likely is CEMA's open- 
ing salvo. At the recent National 
Assn. of Recording Merchandisers 
convention, the company had three 
draft letters, designed to be issued in 
stages, each carrying escalating 
sanctions. As its last step, CEMA is 

Trade Asks Clarification 
Of Digital Royalty Rules 

BY BILL HOLLAND 

WASHINGTON, D.C. -A coalition of 
consumer electronics manufacturers 
and recording industry and music 
groups is asking the Copyright Of- 
fice to tune up regulations connected 
with the Audio Home Recording Act 
of 1992. 

The May 15 deadline is approach- 
ing for filing the first quarterly and 
annual statement of accounts de- 
manded by the new law from manu- 
facturers /distributors of digital au- 
dio recording devices, and the coali- 
tion -known as DART -has told the 
Copyright Office that, while it sup- 
ports the basic filing procedures, it 
has suggestions to clarify final rules. 
The group seeks to make filing more 
flexible, easier, and more accurate. 

Most of the suggestions come from 
the manufacturing quarter. 

The coalition also suggested to the 
Copyright Office that, before a judg- 
ment on accounting procedures is fi- 
nalized, its members should be given 
full and separate consideration in- 
cluding a full public comment period 
later this year. 

The DART coalition negotiated a 
historic compromise in 1992 that end- 
ed the decade -long war over home - 
taping copyright protection through 
compensatory royalties. Congress 
then enacted legislation legalizing 
the sale of new home -audio digital re- 
cording equipment as long as manu- 
facturers set aside royalties for re- 
cord companies, artists, music pub- 
lishers, and songwriters (Billboard, 
Oct. 17, 1992). 

The act could eventually bring mil- 
lions in new royalty income into the 
industry. The royalty pool will come 
partly from a 2% surcharge on con- 
sumer digital audio recorders, with a 
$1 minimum fee, an $8 cap for single 
recorders, and a $12 cap on dual -well 
machines. In addition, there is a 3% 
surcharge on blank digital recording 
media. 

The Copyright Royalty Tribunal 
has accepted claim forms for 1992 
distribution. In order for the distribu- 
tion to proceed, royalty payments will 
have to be identified as applicable to 
quarters ending in 1992. However, 
because the initial amount of royal- 

ties is expected to be very small, the 
DART coalition has told the Copy- 
right Office in its comments that "it 
would be unreasonable to require 
manufacturing parties to determine a 
precise allocation." 

The coalition also suggests that 
any quarterly statement of accounts, 
including a fiscal quarter ending af- 
ter 1992, "state a good faith esti- 
mate" of royalty payments through 
the quarter's close in '93. The coali- 
tion also suggests that the estimate 
not be subject to the audit and verifi- 
cation provisions of the Act. 

Also high on the list of recommen- 
dations was a change that would al- 

(Continued on page 6'9) 

threatening to stop selling direct to 
accounts carrying used CDs. 

Bruce Jesse, VP of advertising at 
Torrance, Calif. -based Wherehouse 
Entertainment, says, "We are disap- 
pointed that the vendors have taken 
this approach but we are not taking 
used CDs out at this point. We are 
continuing to evalute the issue and 
are exploring our options." 

At this point, Wherehouse is the 
main player in the used -CD business. 
But Amarillo, Texas-based Western 
Merchandisers is experimenting with 
used CDs in at least two of its stores, 
and Milford, Mass. -based Strawber- 
ries Inc. has used CDs in one of its 
outlets. Moreover, a number of other 
major chains are said to be either ex- 
perimenting with used CDs or plan- 
ning to. 

Meanwhile, the small chains and in- 
(Continued on page 78) 

Music Video Sales Chart 
Moves To SoundScan Data 

NEW YORK -Billboard this week 
brings SoundScan information to 
its video charts for the first time as 
the Top Music Video sales chart 
makes the switch to point -of -sale 
data. The move is the result of a 
new Billboard arrangement with 
SoundScan that gives the magazine 
even greater access to sales data 
collected by the Hartsdale -N.Y.- 
based research firm. 

The revamped Top Music Video 
sales chart is increased from 30 to 
40 positions (see page 53). Gone is 
the old methodology of calling 
stores for their reports on best -sell- 
ing titles. In its place is the Sound- 
Scan system of collecting data di- 
rect from retailers' cash -register 
scanners. 

The new reporting pool for the 

chart consists of retailers and racks 
that report to The Billboard 200 and 
the Top Singles Sales, Top Country 
Albums, Heatseekers, Top Pop Cat- 
alog, and Top Country Catalog 
charts. The sample consists of more 
than 11,000 retail locations and rep- 
resents more than 70% of the music 
marketplace. 

"There is strong, still- mounting 
enthusiasm at the retail level for 
music video," says Billboard editor 
in chief Timothy White, "and that 
mood is underscored by recent phe- 
nomena like the excitement sur- 
rounding Annie Lennox's Grammy 
win for her `Diva' longform, as well 
as the swift sales response to the 
new Sting, Moody Blues, Genesis, 
and Vince Gill music video pack - 

(Continued on page 79) 

Press, Studios 

maNOPresent Dual 

-' VSDA Challenge 

Still Famous. Before beginning their latest tour, members of Grammy winner 
Living Colour re -sign a long -term publishing agreement with Famous Music 
Publishing. Shown, from left, are Elliot Groffman, Living Colour's attorney; 
band member Vernon Reid; Irwin Z. Robinson, chairman /CEO of Famous 
Music; band members Doug Wimbish and William Calhoun; Jerry Love, 
director of A&R for Famous Music; and band member Corey 
Glover. 

PolyGram Plant Claims Recycling First 
German Facility Reprocessing Used Returned CDs 

BY WOLFGANG SPAHR 

HANNOVER, Germany -Poly- 
Gram's German CD plant is claiming 
a world first in recycling used and re- 
turned CDs. 

The move, a response to growing 
consumer concerns about the envi- 
ronment, is likely to generate interest 
in all major markets, as customers 
demand assurances that music prod- 
ucts are environmentally friendly. 

The Hannover -Langenhagen plant 
can reuse the high -quality polycar- 
bonate from the reject discs as well 
as recycle the packaging materials, 
according to Dr. Wolfgang Hix, chair- 
man of the PolyGram Germany 
board. 

"This results in a considerable re- 
duction of the waste quantity. Poly - 
Gram has invested several years of 
development work to solve this prob- 
lem, which was originally deemed im- 
possible." 

PolyGram says about 10% of the 
entire production of its CD plant can 
be expected to come back as rejects 
or returns. Polystyrene CD jewel 
boxes and cassette box cases from re- 
jects and returns are already being 
ground down and reused in new 
packaging, says Dr. Harald Ahrens, 
engineering and quality chief of Poly- 

Gram manufacturing. 
It was originally thought that plas- 

tic rejects from the CD manufactur- 
ing process could be used to produce 
new CDs. But, the polycarbonate 
used in the manufacturing process 
has to meet extraordinarily high 
standards of purity and stability of 
shape. 

According to Ahrens, the engineer- 
ing department tackled the problem 
in two ways. "We first tried to pro- 
cess transparent [without coating or 
printing] discs and lugs so they could 
be added to new compound in a spe- 

New Capital 
BY DON JEFFREY 

NEW YORK -Weak home video re- 
leases and problems in obtaining fi- 
nancing caused sales to plunge last 
year at LIVE Entertainment Inc. But 
new capital and lower debt have im- 
proved the picture for 1993. 

The Van Nuys, Calif.-based home 
video supplier concedes that its strug- 
gle throughout 1992 to line up new 
credit resulted in its failure to acquire 
and market new home video titles that 
might have yielded higher revenues. 

cific ratio." 
The material is ground, cleaned, 

extruded, and passed through a mi- 
crofiltering process before being 
forced out through a perforated disc. 
The molten compound forms threads, 
which are passed through cooling wa- 
ter. The strings formed are then cut 
into pellets whose quality matches 
that of new material. 

This process has already been in 
use in the Hannover plant. The next 
challenge, says Ahrens, was to recy- 
cle finished CDs, coated with alumin- 

(Continued on page 78) 

BY SETH GOLDSTEIN 

NEW YORK -The Video Software 
Dealers Assn. is fighting battles on 
two fronts, one involving the consum- 
er and business press, the other with 
some of its own members. 

Sometimes it appears the latter 
fight is harder to win. Time magazine 
was the latest publication to proclaim 
the death of home video at the hands 
of video-on-demand services in "The 
Info Highway," an April 12 cover sto- 
ry. "All we can do is answer back, 
and keep on doing business," says 
VSDA executive VP Don Rosenberg, 
who sent off a letter to Time suggest- 
ing video will be 10 times the size of 
the on- demand market by the turn of 
the century. His big worry: "The neg- 
ative effect on consumer's minds. 
You don't want to hear something 
you like is going to be extinct" 

A more immediate concern is 
VSDA's cancellation of a special Fa- 
ther's Day promotion that would 
have been the first national effort to 
hype sell -through of selected catalog 
titles. It was the second such disap- 
pointment this year, following an 
aborted Valentine's Day push, and 
for the same reason -insufficient 
Hollywood support. 

Four studios -FoxVideo, Para- 
mount, Columbia TriStar, and Dis- 
ney- failed to back the program, 
which would have placed an insert in 

(Continued on page 70) 

Lower Debt Bolster LIVE 
Last year LIVE's net sales fell 

19.3% to $291.4 million from $361.3 
million the year before. Fourth -quar- 
ter sales plunged 26.8% to $89.5 mil- 
lion from $122.4 million in the same 
period a year earlier. 

A positive comparison with the fi- 
nal quarter of 1991 would have been 
tough under any conditions because, 
at that time, LIVE booked initial rev- 
enues from the rentals of the block- 
buster video and box office feature 
"Terminator 2: Judgment Day." But 
the company says video releases 

throughout 1992 were weaker than in 
the previous year. Moreover, the 
market for movies that bypass the 
theaters and go directly to home vid- 
eo was "soft," according to LIVE. 

The lower sales resulted in operat- 
ing losses of $3.55 million in the 
fourth quarter and $2.8 million for 
the entire year. 

But the bottom line showed a 
marked improvement. In the fourth 
quarter, LIVE posted a net profit of 
$420,000 after payment of preferred 

(Continued on page 70) 
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After 50 Years, Disney's First 
Animated Musical Still Keeps 

WaltzingOut Th!i! oor. 

Presenting the crown ewel of 
the Disney animated liba_y filled with 

songs beloved for decades! Disney's first 
feature- length animates musical, Snow White 

and the Seven Dwarfs includes such unforgettable songs as "Heigh -Ho," 'Whistle While You 

(,1 me Day My Prince Will Come ". Your customers can relive the magic of this timeless story and these classic 

songs with a variety of audio products from Walt Disney Records. Order the "fairest products in the land" today! 

Renn AWNA COLLECTION 

Ship Date: May 25, 1993 Theatrical Re-release: July 2, 1993 For more information, call Bany Hafft, Direc,or of Sales, 818 -567 -5731 
© The Walt Disney Company Burbank. CA 91521 
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Restless Heart Wanders To AC, Pop 
Country Act's Crossover Creates Some Confusion 

BY ERIC BOEHLERT 

NEW YORK -The country cross- 
over waters can create tricky cur- 
rents for acts trying to appeal to 
two different audiences. Restless 
Heart is one band hard at work on 
navigating its way. 

Following its hit single "When 
She Cries," which soared beyond 
country radio's base, the band re- 
cently released its first non - 
country single, which may have 
some asking, "Will the real Rest- 
less Heart please step forward ?" 

After spending the second half 
of the '80s racking up a laundry 
list of country radio hits, Restless 

RESTLESS HEART 

Heart now is enjoying huge suc- 
cess on adult contemporary and 
pop radio, with top 10 ballads such 
as "When She Cries" and the cur- 
rent "Tell Me What You Dream." 

MCA Takin' It To The `Street' 

With Global Logo For /1 &B Acts 
BY DOMINIC PRIDE 

LONDON -MCA International has 
unveiled a plan to create a global 
"brand identity" for its R &B art- 
ists, aiming to provide a common 
link among media, retail, and street - 
level promotion. 

Bobby Brown, Shai, Wreckx -N- 
Effect, Mary J. Blige, Bell Biv De- 
Voe, and Heavy D. & the Boyz are 
among the acts that will have their 
records branded with the Street - 
beat logo. The campaign will take in 
artists on MCA's imprint and on the 
R &B label Uptown. 

By using a common brand name, 
MCA hopes it can generate interest 
in other R &B artists across its ros- 
ter. 

MCA International senior VP 
Stuart Watson, who has been plan- 
ning the multifaceted campaign for 
more than two years, says, "Street - 
beat is a brand, not a label. We hope 
it will become something instantly 
recognizable like Coca -Cola or 
Nike." 

Merchandise, tours, and sampler 
albums, as well as TV, press, and 
radio promotion are all part of the 
long -term plan to build the Street - 
beat identity. 

Key among the aims of the proj- 
ect, says Watson, is to ensure that 
the worldwide singles success of 
the R &B artists translates into al- 
bum sales as it has in the U.S., the 
only territory where Streetbeat 
branding will be not be used. 

"In the U.S., these acts generate 
huge album sales from singles," 
says Watson. "That isn't the case in 
the other markets, such as Sweden, 
Germany, Holland, Australia, the 
U.K., and Southeast Asia, where 
the R &B singles buyers don't tend 
to buy the albums. My brief from 
[MCA Music Group chairman] Al 
Teller was to make sure the success 
translated into album sales." 

The Streetbeat logo will be used 
at retail in displays and on Street - 
beat music samplers, as well as on 
the albums of the individual artists, 

(Continued on page 69) 

Despite that acceptance, the band, 
as well as executives at RCA, in- 
sist Restless Heart is first and 
foremost a country act. 

Even though the band's "I'll Still 
Be Loving You," hit No. 3 on Bill- 
board's Hot Adult Contemporay 
chart back in 1987 with a then -un- 
usual crossover hit, few confused 
the band's allegiance. Thanks to a 
unbroken string of six No. is and 
10 top 10 singles on the Billboard 
Hot Country Singles & Tracks 
chart from 1986 to 1990, Restless 
Heart ranked among country's 
elite groups. The band earned sev- 
en Country Music Assn. nomi- 

(Continued on page 63) 

Ugly And Platinum. Mercury recording group Ugly Kid Joe is presented with 
platinum plaques for its debut album, "America's Least Wanted," and gold 
plaques for its remake of Harry Chapin's "Cat's In The Cradle." Shown, from 
left, are band members Whitfield Crane, Dave Portman, and Cordell Crockett; 
Mercury president Ed Eckstine; band members Mark Davis and Klaus Eichstadt; 
and Mercury senior VP of A &R Bob Skoro. 

Giant Goes To BMG For Int'l Distribution 
Gassner Forges Link, Extends Own Bertelsmann Tie 

BY IRV LICHTMAN 

NEW YORK -Rudi Gassner, presi- 
dent /CEO of BMG International, is 
at the center of two major new devel- 
opments at the company: Gassner 
has made an international distribu- 
tion arrangement with Giant Rec- 
ords, while parent Bertelsmann Mu- 
sic Group has extended his contract 
as global chief. 

The ties with Giant outside North 
America- unusual in that the label is 
a 3- year -old partnership between 
Warner Bros. Records, a unit of mul- 
tinational Warner Music Group, and 
Irving Azoff -gives BMG Interna- 
tional licensing and distribution 
rights for a minimum of five years, 
effective April 13. 

BMG's other global associations 
with U.S. -based labels as an indepen- 
dent third party are with MCA Rec- 
ords and Geffen Records, with the 
exceptions of the U.K., Germany, and 
Japan. While BMG has no equity in 
Clive Calder's Jive Records -also 
handled by Gassner's unit -the label 
is distributed in the U.S. by BMG Dis- 
tribution. 

Azoff says he determined the 

Marian Anderson Leaves Precious legacy 
BY SUSAN ELLIOTT 

NEW YORK- Marian Anderson, 
whose rich, velvety contralto was a 
source of inspiration for millions of 

music lovers, left 
precious few re- 
cordings behind 
after her death 
April 8 at age 96 
of congestive 
heart failure. 

The first black 
to sing at the Met- 
ropolitan Opera, in 
1955, Anderson 

helped paved the way for blacks in 
the arts in America. She did so not 
from a political or ideological stand- 

ANDERSON 

point, but through her sheer artistry. 
Black artists from Leontyne Price 

to Jessye Norman and Kathleen Bat- 
tle cite Anderson as a role model. 
"Marian Anderson was the personifi- 
cation of all that is wonderful, simple, 
pure, and majestic in the human spir- 
it," said Norman in a prepared state- 
ment. "She wore the glorious crown 
of her voice with the grace of an em- 
press. I loved her all my life." 

Very little survives Anderson on 
disc. Currently available on Pearl 
(distributed by Koch) is a disc of spiri- 
tuals (including "Deep River" and 
"Heaven, Heaven "), arias, and songs 
by Schubert, Brahms, Tchaikovsky, 
Bach, and Handel, recorded from 
1927 -37 (GEMMCD- 9318). Also on 

Pearl is an early Brahms Alto Rhap- 
sody (she recorded the piece three 
times) along with three Brahms 
songs recorded in 1939 with the Phila- 
delphia Orchestra under Eugene Or- 
mandy. On that same disc are five Si- 
belius songs, recorded in 1936, and 
two arias recorded in 1928 (GEMM 
CD 9405). Pearl managing director 
John Waite says another Anderson 
disc is coming next year, but the con- 
tents haven't yet been determined. 

RCA /BMG's current Anderson 
disc covers the years 1924 -55 and in- 
cludes another Alto Rhapsody, "Re 
Dell'abisso Affrettati" from "Un 
Ballo" and works by Bach and Schu- 
bert. A Christmas collection by vari- 

(Continued on page 69) 

Giant CEO Irving Azoff, left, inks a 
distribution deal with Rudi Gassner, 
president /CEO of BMG International. 

switch from Warner to BMG on the 
basis that he was up against the enor- 
mous sea of U.S. repertoire sent 
abroad by Warner. 

"This is not a slap in the face at 
Warner. We made the move with 
their blessings. We thought of going 
territory -by- territory, but that isn't 
realistic these days. BMG has room 
in their pipeline for more American 
repertoire. I think Rudi is a terrific 

executive. And in the U.K., they've 
got Jeremy Marsh as managing di- 
rector of [BMG- owned] RCA there. 
When he was managing director of 
Warners in the U.K., he broke acts 
for us. We don't have that many re- 
leases and we did what we thought 
was right for our artists." 

Since Gassner's arrival in 1987 to 
establish BMG International, the 
company has increased its market 
share from 12.9% to 16.5% as of the 
end of 1992, making it second only to 
PolyGram in international clout, 
Gassner says. With 18 affiliate of- 
fices in 1987, the unit now has compa- 
nies or labels in 35 countries. 

"We've been swamped with offers 
to release American labels abroad, 
which, I guess, has a lot to do with 
our performance," says Gassner. But 
Gassner is not about to deal for inter- 
national representation on a whole- 
sale basis. "I've always said we'd 
make deals if we feel we can deliver 
and keep our reputation intact. I like 
Giant's artist roster and Irv's concept 
of running his operation." 

Giant was among a slew of well - 
funded startup labels that were cre- 

(Continued on page 70) 

Virgin Pre -Empts Radio Leaks 

On New Janet Jackson Single 
BY JANINE McADAMS 

NEW YORK -In a plan carefully 
orchestrated to avoid radio leaks, 
Virgin Records delivered copies 
April 14 of "That's The Way Love 
Goes," the first single from the 
forthcoming album by Janet Jack- 
son, "Janet," to radio programmers 
across the country. 

The delivery of the new single 
came almost two weeks ahead of 
Virgin's stated release date of April 
27. Copies of the single were deliv- 

ered by regional field staff or over- 
night mail to urban and pop outlets 
between the hours of 7 and 10 a.m. 
in each time zone. 

The new Jackson single, available 
in five mixes, previews the long - 
awaited Virgin Records debut by 
the artist, who signed a $40 million 
deal with the label in March 1991 
(Billboard, March 23) after charting 
two multiplatinum smashes -"Con- 
trol" and "Janet Jackson's Rhythm 
Nation: 1814 " -on A &M. Produced 

(Continued on page 69) 
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Promotions Tie In To Credit Cards 
Customers Offered Discounted Albums 

BY CRAIG ROSEN 

LOS ANGELES -American Ex- 
press, Motown Records, and Poly - 
Gram Diversified Entertainment are 
hoping consumers won't leave home 
without buying the new Diana Ross 
album or video. 

Meanwhile, Capitol Records and 
Direct Music Marketing are banking 
that consumers will buy titles via 800 
numbers with their Visa and Master - 
Cards. 

These programs are the latest de- 
velopments in record labels' continu- 

Aretha Teams 

For Televised 

Concert Show 
BY CHRIS MORRIS 

LOS ANGELES -Aretha 
Franklin, a rare presence on net- 
work TV and, in recent years, an 
infrequent live performer, is 
breaking form with "Aretha 
Franklin: Duet," an April 27 
concert that will air May 9 as an 
hourlong Fox Broadcasting TV 
special. 

The soul diva will be paired 
with six stars in the stage show 
and special: Elton John (with 
whom she recorded the 1989 top 
20 hit "Through The Storm "), 
George Michael (who cut the 
No. 1 pop hit "I Knew You Were 
Waiting (For Me)" with Frank- 
lin in 1987), Rod Stewart, Smok- 
ey Robinson, Bonnie Raitt, and 
Gloria Estefan. 

The live "Duet" show, to be 
mounted at the 1,200 -seat Ne- 
derlander Theatre in New York, 
already is a sellout. The concert 
is a benefit for the Gay Men's 

(Continued on page 68) 

ing drive to reach affluent consumers 
who don't customarily frequent rec- 
ord stores. 

MasterCard also is attempting to 
tap into active young consumers by 
lending its name and financial sup- 
port to a tour headlined by college 
rock favorite Soul Asylum. 

With the Ross promotion, Ameri- 
can Express cardmembers were of- 
fered the opportunity to purchase 
through an 800 number the audio and 
video recordings of "Diana Ross Live 
... The Lady Sings Jazz & Blues" six 
weeks in advance of the album's 
April 30 street date. Cardholders are 
offered the Ross album at 20% off 
the cassette's $10.98 list price and the 
CD's $15.98 list. The video is available 
at 15% off the $24.95 list. The Ameri- 
can Express offer is available until 
the album's street date. 

PolyGram Diversified Entertain- 
ment president John Scher estimates 
the promotion will reach 8 million to 9 
million people. 

The credit card company's involve- 
ment with the Ross project dates 
back to the album's genesis. Tickets 
to Ross' Dec. 4, 1992, performance at 
the Ritz in New York were offered 
exclusively to American Express 
cardmembers. The event, which was 
taped for the "Diana Ross Live ..." 
video and audio titles, also was tele- 
cast live as a pay -per -view special 
produced by PolyGram Diversified 
Entertainment. 

The special also will be aired on 
The Disney Channel during the 

month of June. 
According to Scher, the Ross proj- 

ect blossomed out of a discussion he 
had with the artist last summer. Ross 
wanted to perform an intimate con- 
cert for television, possibly to be re- 
leased as a home video and live al- 
bum. The small venue would allow 
Ross to sing jazz and blues and not 
be faced with the pressure of fans 
screaming requests for her old hits. 

With the concept in place, PDE ap- 
proached American Express to spon- 
sor the event, which marked the first 
time the credit card company has 
been involved in a pay- per -view event 
and has direct-marketed music soft- 
ware to its cardholders, according to 
American Express VP of public af- 
fairs Maureen Bailey. 

In the past, American Express has 
been involved in promotions in which 
its Gold Card holders were offered 
special ticket -buying privileges to 
concerts by Paul Simon, Frank Sina- 
tra, and Ella Fitzgerald. 

Although Scher won't reveal sales 
figures from the promotion, he says 
it has been a success. "From my per- 
spective, it has been a terrific experi- 
ence," he says. "The American Ex- 
press people have a very good idea 
about the marketplace, and they un- 
derstand how to direct -market as 
well as anybody in the world. This 
was an extraordinary opportunity to 
target- market a very sophisticated 
and classy show and album that 
needed to be marketed in a unique 

(Continued on page 73) 

Welcome Buckethead. Composer /guitarist Buckethead, formerly of the group 
Praxis, signs with Columbia Records. Shown in back row, from left, are Fred 

Erlich, VP /GM; Steven Saporta, co-chairman, Invasion Group Ltd.; and Don 

Zenner, president. In front, from left, are Steve Berkowitz, East Coast director of 
A &R /marketing; Buckethead; and David Kahne, senior VP of A &R. 

Artist's Suit Says Narada 
Blocked Creation Of Album 

BY MELINDA NEWMAN 

NEW YORK- Violinist Doug Camer- 
on has sued Narada Productions for 
alleged breach of contract and fraud. 
The suit charges, in part, that the Mil- 
waukee -based label is preventing 
Cameron "from earning a living at 
his profession" by indefinitely delay- 
ing the recording of his third album. 

In addition to the breach and fraud 
charges, the Cameron suit, filed in 
February in Los Angeles Superior 
Court, seeks a judicial declaration on 

Fan Riot At Metallica Show May Change Jakarta Concert Scene 
NEW YORK -Metallica's world tour 
is proceeding as planned following a 
riot outside an April 10 stadium show 
in Jakarta, Indonesia, that left as 
many as 80 people injured and sever- 
al hundred cars vandalized. 

However, the concert scene in Ja- 
karta may be altered as a result of 
the incident. The Jakarta Post quoted 
an Indonesian brigadier general as 
saying the altercation may lead the 

RECORD COMPANIES. Andre de Raaff is 
appointed president of Arcade Eu- 
rope in the Netherlands. He retains 
his duties as managing director of 
Arcade Benelux B.V. and Arcade Mu- 
sic Publishing B.V. 

Kenny Hamlin is named senior 
VP /GM for Asylum Records in New 
York. He was senior VP of sales /dis- 
tribution for Elektra. 

Dave Loncao is appointed VP of 
album rock promotion for RCA Rec- 
ords in New York. He was co-manag- 
er of John Mellencamp. 

Don Harder is named senior VP of 
information technology for EMI Rec- 
ords Group North America, in N.Y. 
He was a partner at Ernst & Young. 

Alyssa Pisano is promoted to VP 
of marketing /creative services for 
Priority Records in Los Angeles. She 
was executive director of marketing. 

Tracy Leshay is promoted to direc- 
tor of national, secondaries, pop pro- 
motion at Elektra Entertainment in 

city to be "more selective about 
which music groups we allow" to 
play in the area. 

According to other newspaper re- 
ports, the riots began shortly before 
Metallica took the stage, when fans 
without tickets outside the venue ex- 
pressed their anger at not being al- 
lowed into the sold -out 40,000 -seat Le- 
bakbulus Stadium. Indonesia's The 
New Paper reported some partici- 

pants set bamboo barricades ablaze. 
The fire then spread to a guard sta- 
tion. After setting several cars on 
fire and vandalizing others, the riot- 
ers moved on to a posh residential 
area one kilometer from the stadium, 
looted a supermarket, and smashed 
car windshields. Despite the melee, a 
second show April 11 went on as 
scheduled without any violence. 

(Continued on page 68) 

E X E C U T I V E T U R N T A B L E 

whether Narada may obtain an in- 
junction to prevent the artist from re- 
cording for a third party, should he 
decide to sign with another label. Ca- 
meron's suit claims that his Narada 
contract does not comply with a Cali- 
fornia statute that says a contract is 
not enforceable if the California resi- 
dent-in this case Cameron -is not 
paid a certain amount of money per 
month. Therefore, any injunction 
filed in accordance with terms of the 
contract would not be valid. 

On March 29, Narada filed a mo- 
tion asking the court to dismiss Ca- 
meron's suit based on the clause in 
the artist's contract that states all le- 
gal action take place in Wisconsin 
and be determined in accordance with 
Wisconsin law. 

A May 5 hearing in Los Angeles 
will determine if the California law 
supercedes that provision in Camer- 
on's agreement with Narada. 

Cameron's suit also seeks to settle 
a dispute between the artist and Nar- 
ada over the status of Cameron's con- 
tract, outside of the confines of the 

(Continued on page 73) 

DE RAAFF HAMLIN 

New York. She was national manag- 
er of CHR promotion. 

Pam Marcello is promoted to di- 
rector of video promotion for MCA 
Records in New York. She was direc- 
tor of marketing. 

Rae Bingham -Siebel is named di- 
rector of marketing operations for 
BMG Direct in New York. She was 
district manager at AT &T. 

Liberty Records promotes Jim 
Hall to East Coast regional sales di- 
rector in Atlanta, Bill Kennedy to 
Western regional salés director in 
Los Angeles, and Abbe Nameche to 

LONCAO HARDER 

manager of catalog and market de- 
velopment in Nashville. They were, 
respectively, regional sales manager, 
regional sales manager, and assis- 
tant to the president. 

Sony Nashville promotes Dave Ra- 
kich to Eastern director of sales in 
Cleveland and Phil Little to Western 
director of sales in Dallas. They were, 
respectively, sales rep and Southwest 
regional promotion manager. 

Tom Kenney is named promotion 
representative at Giant Records in 
Los Angeles. He was national promo- 
tion director at Rhino Records. 

PISANO LESHAY 

Andi Mogus is promoted to man- 
ager of artist relations for Atlantic 
Records in New York. She was artist 
relations coordinator. 

Gigi Gostas is appointed regional 
sales and marketing manager, West 
Coast, for Zoo Entertainment in Los 
Angeles. She was national sales /mar- 
keting manager. 

PUBLISINN6. BMG Songs in Los Ange- 
les, the U.S. division of BMG Music 
Publishing Worldwide, appoints Al- 
fred Taren director of copyright and 
Lee Reed manager of copyright ad- 

MARCELLO BINGHAM-SIEBEL 

ministration. They were, respective- 
ly, copyright manager at BMG Songs 
and director of copyright administra- 
tion at PolyGram /Island Music. 

Steve Prudholme is named cre- 
ative manager of West Coast cre- 
ative operations for EMI Music Pub- 
lishing in Los Angeles. He was writer 
coordinator. 

RELATED FIELDS. Leo Strauss Jr. be- 
comes counsel to New York enter- 
tainment law firm Hyman & Hyman. 
He was partner in amounting firm 
Prager and Fenton. 
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Yanni's `Time' In The Sun Has Come 
Private Going Public With Extensive Promo 

BY CRAIG ROSEN 

LOS ANGELES - Although Yanni's 
ninth album, "In My Time," features 
the instrumentalist in a stripped -down 
environment, there is nothing scaled 
back about Private Music's marketing 
approach for the platinum -selling art- 
ist. 

For "In My Time," Yanni opted to 
use piano as the dominant instrument, 
and downplay his trademark lush syn- 
thesizer arrangements. . 

Conversely, Private Music is build- 
ing up its biggest marketing push to 
date to support the April 6 release. The 
label's three -phase plan starts by fol- 
lowing the route traditionally taken 

VANNI 

with past Yanni releases -lots of 
dealer advertising, and full-page ads in 
People magazine. However, that will be 
supplemented by television and radio 
spots to highlight the release and ac- 
companying tour. The marketing plan 
will run through the fall, when a new 
holiday push is launched. 

Says Private Music president/CEO 
Ron Goldstein, "Our goal is to sell rec- 
ords to people who are already aware 
of Yanni, but for some reason or an- 
other haven't bought his records." 

To accomplish that goal, Private con- 
tracted a marketing firm and consult- 
ant. "They came up with research that 
indicated that potentially 10 million 
people knew of Yanni and were ripe to 
buy his records," Goldstein says. "Out 
of that 10 million, his biggest album, 
`Reflections Of Passion,' sold 1.4 mil- 
lion, so we want to go after that 8.6 mil- 
lion." 

Speaking from Venice, Italy, in the 
midst of a promotional tour for the new 
album, Yanni says "In My Time" is 
"the kind of album I always wanted to 
make. I've done nine albums now, and 
most of them have fairly dense orches- 
trations. It requires a certain amount 
of maturity to do an album like this 
one." 

"In My Time," recorded at Yanni's 
home studio in Los Angeles, offers a 
more intimate approach, the artist 
says. "I wanted the audience and the 
listeners to feel me, the human being, 
as much as possible," he explains. 
'When you do things like that, it's very 

The Buying Game Puts George 
Back In Action On The Charts 

BY LARRY FLICK 

NEW YORK -At the start of his 
first trip to New York in roughly 
seven years, Boy George admits 
feeling a bit giddy. 

"It's a little like being a kid let 
loose in a candy store," he beams. 
"There's no other place like this in 
the world. It's brilliant; the energy, 
the activity." 

For the former Culture Club 
front man, much of the activity is 
triggered by the surprise success of 
his current single, "The Crying 
Game," the title tune from Neil Jor- 
dan's Academy Award -winning film 
of the same name. A Pet Shop Boys 
production, the song showcases a 
sterling performance by George, 
and has fast become a brisk- selling, 
pop -radio staple. Already inside the 
top 20 of Billboard's Hot 100, the 
tune is George's biggest since '86, 
when "Move Away" was a hit for 
Culture Club. 

"It feels good to be back on the ra- 
dio and [on] the charts here," he 
says. "I wasn't sure that it was ever 
going to happen again. Now that 
things are in postive motion again, I 
want to be sure that everything is 
taken care of properly. I've got my 
eyes open nice and wide this time, 
and there are a few changes that 
need to be made." 

At the top of George's agenda is 

switching from his longtime label, 
Virgin, to its EMI Records Group 
sister company, SBK, which has re- 
leased "The Crying Game" sound- 
track and single. Although the pa- 
perwork for the deal is still being 
processed, the singer already is 
planning his first SBK/EMI Rec- 

ords Group al- 
bum, which will 
mark the debut of 
his new band, Je- 
sus Loves You -a 
name under 
which George has 
recorded U.K. - 
only solo material 
during the past 
two years. 

"For whatever reasons, I don't 
think Virgin has ever really under- 
stood where I was coming from as a 
solo artist," he says. "I want this 
band to have a clean and fresh start 
in a different environment. I want to 
be sure that we get a fair shot with 
no baggage from the past popping 
up." 

The lineup for Jesus Loves You 
comprises mostly London -based 
newcomers. Titles of tunes already 
penned include "Blinded By Para- 
dise" and "You Are The Deal." 
George describes the music as hav- 
ing a radio -friendly, groove -rooted 
rock vibe. "I think my writing has 

(Continued on page 32) 

BOY GEORGE 

dangerous. It's a very exposed album. 
There's nowhere to hide." 

Yanni's 35-40 -date U.S. tour to pro- 
mote "In My Time" kicks off June 8- 
13 at New York's Gershwin Theatre. 
To push the Broadway run, Private is 
hitting the streets with panel adver- 
tisements at subway entrances in the 
New York area. According to Gold- 
stein, more than $100,000 will be spent 
on advertising in the New York area 
alone. Significant advertising tie -ins 
and promotions also will be used when 
Yanni plays L.A.'s Greek Theater in 
June. A September appearance at the 

(Continued on page 15) 

Being There. Epic recording artist Martyn Joseph, second from left, relaxes 
after a Santa Monica appearance. Shown, from left, are Larry Douglas, VP of 
progressive adult music; Joseph; Epic West Coast senior VP Alan Mintz; and 
Colin Lester, Surgery Management. 

Darden Smith's Latest Set No Small Affair; 
Northwest Passage; Rhino Blast From Past 
BEAT PICK OF THE WEEK: "Little Victories" 
from Darden Smith. Coming April 27 from Chaos /Co- 
lumbia, the record features Smith's easygoing vocals 
gliding over instantly catchy, guitar -based melodies. 
The small stories about dreams, lost love, and life's re- 
wards are wrapped around folk, country, and rock -in- 
fluenced music. I first met Smith by chance on a plane 
from Dallas to Austin, Texas, more than five years ago. 
I was going to Austin for a job in- 
terview and he was flying back 
home from Nashville, where he'd 
just been signed to Epic Records. 
He told me to watch for his name, 
he was going places. The self -ti- 
tled record, released in 1988, was 
an underappreciated little gem 
that got stuck between country 
and rock. A critical breakthrough 
of sorts came in 1989 with "Evi- 
dence," a collection of tunes rec- 
orded with the Bible's Boo 
Hewerdine released on Ensign /Chrysalis. In 1990, 
Smith showed up on Columbia with "Trouble No 
More." Now, he's being funneled through Chaos with 
his latest. He's joined by Rosanne Cash on the wistful 
"Precious Time"; "Love Left Town," co- written with 
Hewerdine, is a kicking little number so clearly de- 
fined the listener can hear the train d'amour pulling 
out of the station. Commercial radio has so far proved 
immune to Smith's considerable charms, but maybe 
that will change. He's just finished a college acoustic 
tour with Peter Himmelman and Brenda Kahn and 
is getting ready to open for Shawn Colvin through 
June. Regardless of the outcome, Smith leaves little 
doubt that he's done it his way. As he unrepentantly 
sings on "Dream's A Dream ": "I knew what I was do- 
ing, and I'd do it all over again." We should all be so 
lucky. 

SEATTLE SCENE: Citing a lack of money and 
manpower, the Northwest Area Music Assn. has 
scrapped the panels and round -tables for its Memorial 
Day weekend event this year, and instead, will feature 
only musical showcases. "We're just kind of struggling 
financially, so we're doing our showcase event without 
the conference," says NAMA president Ed Beeson, 
owner of Seattle nightclub Backstage. The conclave, 
which is going into its fifth year, was growing in prom- 
inence and had little trouble drawing national panel- 
ists. Unfortunately, the organization, run by volun- 
teers, lost two of its strongest participants this year, 
among them co- founder Chris Knob, who cited burn 
out and is taking a break. Although there will be no 
panels, Beeson says this year's showcases, held during 
three nights at 11 clubs, will be the largest, with close 
to 130 bands playing. "The downside of not having a 
conference is that having one guaranteed us national 

label representation because we got them as speak- 
ers," Beeson says. "And there are indications that 
holding the event Memorial Day weekend isn't going 
to work in our favor. Oddly enough, we chose that 
weekend a long time ago because it was the only time 
we could secure a conference hotel." 

OUT AND ABOUT: We caught the Indigo Girls at 
The Bottom Line over the week- 
end. Despite selected illnesses, 
Amy Ray, Emily Saliers, and 
band mates put on a laudable 
show that left the audience hoot- 
ing and hollering for more. To 
give each of the shows on the min - 
itour more of a personal feel, each 
night's set list is compiled by the 
first fan in line. Gamely following 
the song selection, the pair 
launched into a lightweight, up- 
beat ditty from their 1988 self -re- 

leased EP. Ray looked at Saliers and suggested they 
put the song on the next album. "Everyone would say 
we'd lightened up," she said, poking fun at the duo's 
overserious rep. "What if it went to the top of the 
chart? Wouldn't that be embarassing ?" ... Aaron Ne- 
ville's angelic voice filled local restaurant B. Smiths, 
at a release party for his new A &M album, "The Grand 
Tour." Although he didn't perform it that night, the al- 
bum contains a wonderful cover of the 1972 Stylistics 
hit, "Betcha By Golly, Wow." He told the Beat the 
song reminded him of when he was living in New York 
between record deals and a little down on his luck. 
"But I'd hear that song and it always made me feel a 
little bit better," he said. Neville starts a tour in June 
that will last through November ... We're still reeling 
from Lindsey Buckingham's show at Town Hall. 
With a multitude of guitarists and percussionists on 
stage, Buckingham masterfully kept the melodic chaos 
from sliding into cacophony. Old Fleetwood Mac 
tunes were made new by retooled arrangements: 
"Tusk" took on a tribal motif; "The Chain" became a 
syncopated threat. Part guitar genius, part mad scien- 
tist, he burst through any pop music confines. 

CRAWLING FROM THE WRECKAGE: We wish 
we could be as hip as several other music writers we 
know and spend all our time listening to old blues mas- 
ters or underground, discordant bands way too hip to 
be the next big thing, but we absolutely squealed with 
glee the other day when the mail brought not only 
"The Dave Edmunds Anthology (1968 -90)" but also 
"House Party: The J. Geils Band Anthology," both 
courtesy of Rhino Records. Somehow, just having 
"Girls Talk" and "Love Stinks" on CD makes the day 
a little brighter. Both double -CD sets come encased in 
sturdy slipcovers that also hold nifty color booklets. 

by Melinda Newman 
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ARTIST 
DEVELOPMENTS 

JUL /ANNA RAY SHINES 
The promotion of new singer/ 
songwriter Julianna Ray is very much 
about getting her act together and 
putting it on the road without the 
singer ever leaving town. 

The New Jersey -born, LA -based 
artist's debut Reprise/WB album, 
"Something Peculiar," is being 
launched in her backyard with a series 
of performances in clubs here, backed 
by advertising and promotion geared 
to raising awareness of a performer 
with no live track record. 

"It's a virgin tour," Ray says with a 
laugh. `By the time things started 
happening [with the album], I wanted 
to be prepared." 

Before her April 1 set at the Mint, 
normally a midcity blues venue, Ray 
had never sung with a band before. An 
actress and aspiring songwriter when 
she first arrived in Los Angeles in 
1990, she sidled into music via her 
cousin, composer Michael Kamen. 

As an observer in the studio while 
Kamen was working on the soundtrack 
for "Robin Hood: Prince Of Thieves," 
Ray was introduced to producer/ 
musician Jeff Lynne, who was 
collaborating on the score. Ray wound 
up singing on the soundtrack; she 
explains, "[Lynne] really liked my 
voice, and I got kinda bold." 

Lynne subsequently offered to demo 
one of Ray's songs, and took it to 
Warner Bros., which ultimately signed 
the young vocalist; Lynne served as 
producer of "Something Peculiar." 

Warner Bros. senior VP of publicity 
Bob Merlis, who concocted the live 
campaign after seeing a solo acoustic 
showcase by Ray at Genghis Cohen in 
LA, says, "I was very, very impressed 
with her. She's for real. I didn't want 
people to think of her as a producer's 
confection." 

To that end, Ray - backed by a band 
led by former Red Hot Chili Peppers 
guitarist Jack Sherman -has been 
booked on seven LA shows in April, at 
the Mint, Le Cafe, Cafe Largo, and 
Molly Malone's. Covers at the venue 
range from low to none. 

"I convinced the powers that be to 
showcase her in a real low- pressure 
situation," Merlis says. "We're trying 
to respond to the worth of this album 
with a grass -roots approach." 

In ads for the shows in the LA 
(Continued on page 15) 

JULIANNA RAY 

DISQUES 

1 -800- 361 -8153 

CASSETTE DUPLICATION 

The ultimate state -of- the -art cassette tape 
duplication process with a digital loopbin 

SERVICES 
Compact disc replication 
Complete packages 
Graphics (design and printing) 
Warehousing & drop shipment (USA & Canada) 

OVER 10 YEARS EXPERIENCE 

George CarisortTravel ldet` xk 

Garner ForneevAilitikkeer 

Travel, 
Inc. Bwilding Worldwide Partnerships 

Largest Purchaser of Air, 
Hotel, and Car Rentals 
$6.1 Billion in Revenues - 

#1 in the World 
Fastest Growing Network 
of More than 2,500 
Locations Worldwide 

1.800.828.5681 FAX 312 645 9303 

THE ENTERTAINMENT INDUSfRY TRAVEL HOTLINE; 

TICKETS DELIVERED TO YOUR DESK OVERNIGHT 

PUBLICITY 
PRINTS 

Utnogr1plMd On Msa 'V c o Rock 

BLACK & WHITE 8 X 10's 
500 - $70.00 1000 - $95.00 

COLOR 
1000 - 5398.00 

AbOVe FYICes Include Typesetting I Freight 

Send $xI0 Photo - Check or M.O. 

Full Color & B/W Posters 
Composites - Cards - Other Sizes s 

Send For Catalog L Samples 

PICTURES 
1867 E FI=NId7. Dept BB 

Springfield. MO 65803 
14171 869-9433 or 869-3456 

,Hard Rock and heavy metal continue to be a 
,colossal force in music today. As the genre 
'heads into its 3rd decade, radical changes have 
occurred in the way the music's played, heard 
and sold. In our annual spotlight, Billboard 
documents these new directions and repo_ 

on what's in store for '93. 

Features in this issue The marketing of "hard 
,rock" -a term that includes everything from 
Judas Priest to Soul Asylum. Routes including 
MTV, press, radio, mini concerts and retail pro 
mos will be explored.* New radio formats which 

incorporate classic metal with new alternative 
-acts Popular rockers share their favorite music 

and influences Trends in the U.K and Europe 
Upcoming hard rock releases and much more! 

Be a part of the hard rock explosion and reach 
Billboard's captive audience. 

ISSUE DATE: MAY 22 
a e ,.. 

LA: Jon Guynn 213 -525 -2306 
NY: Nancy Bowman, Ken Piotrowski 212- 536 -5004 

UK & Europe: Pat Rod Jennings, 
Christine Chinetti 44 -71- 323 -668E 

Billboard 
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Billboard 
SALUTES NAIRD AND THE INDIE AWARDS 

The Indies are a vital part of the music industry and of 
Billboard's editorial package. 

Billboard's May 15 issue highlights the 
NAIRD convention, with a main piece covering 

this year's themes. 

It will also include: 
An interview with Holly Cass, Director of NAIRD 

The NAIRD convention schedule of events 
The Indie award nominees 

Reach key industry retailers and distributors and 

Billboard's over 200,000 readers. 

ISSUE DATE: MAY 15 
AD CLOSE: APRIL 20 

LA: Gary Nuell: 213 -525 -2302 
NY: Ken Karp: 212 -536 -5017 

NASHVILLE: Lee Ann Pack 615- 321 -4294 

Artists & Music 

EastWest Touts Snow For All Seasons 
BY JANINE McADAMS 

NEW YORK -With "Informer," 
white Canadian artist Snow has man- 
aged to put a dancehall- derived tune 
sung in Jamaican patois in the No. 1 

position on the Hot 100 Singles chart 
for seven weeks. In addition, the sin- 
gle (which features a rap by M.C. 
Shan) has become an international 
hit, reaching No. 3 on the U.K. chart. 

For EastWest, the artist's label, 
the current task is to keep the mo- 
mentum going. "Now the challenge of 
establishing Snow as an artist really 
confronts us," says Sylvia Rhone, 
CEO /chairman of EastWest Records. 
"When you have that phenomenal sin- 
gle that a lot of people can say is a 
novelty, we have to prove it's not a 
one -trick pony." 

To that end, EastWest plans to ex- 
pand on Snow's urban base with the 
loping hip -hop ballad "Girl, I've Been 
Hurt," to be released April 26. The la- 
bel is targeting the R &B/hip -hop au- 
dience in an effort to stabilize Snow's 
street credibility. To further that 
goal, the new single includes an ex- 
tended "bogie" mix by Jamaican su- 
perproducers Sly Dunbar & Robbie 
Shakespeare. 

"With the next single, we should so- 
lidify him as a multitalented pop art- 
ist and we can firmly root him in the 
dancehall arena as well as in the 
R &B arena," says Karen Mason, di- 
rector of marketing for EastWest. 

Rhone adds that current market - 
ing/promotion plans include making 
Snow much more visible in the mar- 
ketplace via television exposure and a 
limited tour later this summer. Until 
recently, Snow has been seen only on 
video. 

FULL BAND SUPPORT 
"We'll set him up with a full band, 

not in the typical dancehall style with 
a DJ and a turntable, but a full band 
to get a sense of him as a total per- 
former, a music -driven performer," 
says Rhone. 

Snow has already performed on 
MTV's "Spring Break" and has done 
track dates in Seattle; Portland, Ore.; 
and New York. He is set to appear 
April 29 on "The Arsenio Hall Show," 
and has been tapped by Prince for a 
special "Glam Slam After Dark" pay - 
per -view event, to air in May. 

Chart- topping success seems not 
have made too deep an impression on 
Snow himself. 

"I was surprised because when I 
made `Informer,' I was like, do you 
think people will like it ?" says Snow, 
the erstwhile Darrin O'Brien from 
Toronto, who grew up immersed in 
the culture and music of his Jamaican 
emigrant neighbors. "We weren't 
aiming for a pop hit. We all liked it 
and we jammed to it, but we didn't 
know what the public will like." 

Snow began his path to stardom on 
a vacation to Queens, N.Y., with his 
pal, rap producer DJ Prince. His 
demo tape came to the attention of 
artist- turned -producer M.C. Shan, 
who took him into the studio. Studio 
owners Steve Salem and David Eng 
then signed Snow to their manage- 
ment /production company, Motor 
Jam Records. 

Released to radio last December, 
"Informer" was originally targeted 
for the reggae /dancehall and R &B 

danceclub crowd and was soon picked 
up by pop radio, says Rhone. "Over 
the holidays, the record just caught 
its own steam," she says. "It became 

the No. 1 re- 
quested record on 
Hot 97 [WQHT 
New York]. It hap- 
pened better than 
we could have 
planned." 

Another factor 
in the success of 
"Informer" was 
video play on in- 

teractive video music outlet The Box, 
where the clip soon became the most - 
requested video on the channel. The 
explosive popularity of the track was 
more spectacular given the fact that 
most American listeners could not de- 
cipher the words. 

The song is actually the first -per- 
son tale of Snow's alleged frameup for 
attempted murder, for which he spent 

SNOW 

a short time in jail awaiting bail. He 
is now serving two years' probation. 
Snow's manager Salem suggested a 
captioned version of the video, which 
started airing on The Box and MTV 
in February. 

"The idea came based on the fan 
mail," says Salem, adding most 
letters begged for lyrics so fans could 
sing along. 

"Informer" is actually the second 
single from "12 Inches Of Snow." The 
label had released the more rap -ori- 
ented "Lonely Monday Morning" last 
August to little fanfare. "We released 
`Lonely Monday Morning' with white 
labels, with no image and no identifi- 
cation, just the name Snow," says 
Snow. 

"We were trying to solidify some 
credibility in the ethnic market so he 
wouldn't be perceived as just another 
white boy trying to copy a black art 
form," explains Rhone. 

/ p \ \I 

AMUSEMENT BUSINESS® 
I TOP 10 BOXSCORE GROSSCONCERT ES 

ARTIST(S) Venue Date(s) 

Gross Attendance 

Ticket Price(s) Capacity Promoter 

ELTON JOHN Capital Centre, April 9 

Landover, Md. 
$512,828 17,384 

$29.50 sellout 
Cellar Door Prods. 

NEIL DIAMOND Hemisfair March 17 

Arena, Henry B. 

Gonzalez 

Convention 

Center, San 

Antonio, Texas 

$387,150 15,486 

$25 sellout 

Ogden Presents 

PRINCE &THE NEW POWER 

GENERATION 

Chicago April 4 -6 

Theatre, 

Chicago. Ill. 

$361,831 10,433 

$50/ $35/ three 

$28.50/ $25 sellouts 

lam Prods. 

BON JOVI 

ARCADE 

Great Western March 12 

Forum, 

Inglewood, Calif. 

$264,556 12,660 

$21.50 13,000 

Avalon Attractions 

GUNS N' ROSES 

BLIND MELON 

Arena, April 9 

Rushmore Plaza 

Civic Center, 

Rapid City, S.D. 

$247,500 11,000 

$22.50 sellout 

Beaver Prods. 

GUNS M ROSES 

BLIND MELON 

Omaha Civic April 10 

Auditorium, 
Omaha, Neb. 

$240,615 16,$91 

$22.50 sellout 
Beaver Prods. 

KENNY G Northrop April 6-7 

Memorial 

Auditorium, 
University of 

Minnesota, 

Minneapolis, 

Minn. 

$235,455 8,299 
$37.50 / $28.50/ 8,942, two 
$24.50 shows 

Jam Prods. 

Company 7 

Theatre Live 

REBA MCENTIRE 

RESTLESS HEART 

JOHN MICHAEL 

MONTGOMERY 

Arena, Myriad April 3 

Convention 

Center, 

Oklahoma City, 

Okla. 

$210,620 10,531 

$20 11,000 

Starstruck 
Promotions 

BILLY RAY CYRUS Sydney April 7 

Entertainment 

Centre, Sydney, 

Australia 

$194,483 7,944 

($279,$32 11,000 

Australian) 
$39.60 

Good As Gold Ltd. 

BOBBY "BLUE" 

BUND /MILLIE JACKSON 

Star Plaza April 9 -10 

Theatre, 

Merrillville, Ind. 

$192g456 8,748 

$22 10,200, 

three 

shows, one 

sellout 

in -house 

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)- 321 -4295, Fax: (615)- 
327-1575. For research information and pricing, call Laura Stroh, (615)- 321 -4254. 
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Artists & Music 

Publisher's Priorities 
Include Plugging Acts 

MARKETING & MUSIC Pub- 
lishing: Supporting acts with such 
promotional ploys as trivia napkins 
(Soul Asylum), guitar giveaways 
(Albert Collins), or lost -luggage 
tags (Lost Luggage) is not gener- 
ally considered the domain of music 
publishing activities. Yet, these are 
times that call for it, according to 
Los Angeles -based Jim Cardillo, 
whose title, director of 
A &R /marketing at Warner /Chap- 
pell Music, is itself indicative of 
newer publishing priorities. 

Explains Cardillo: "We view our 
activities as 
that of being a 
supplemental 
marketing 
force, a way of 
shoring up la- 
bel projects. 
A couple of 
years ago, 
with new la- 
bels and the splitting off of older 
logos into new imprints, it became 
even more difficult to get attention 
for our acts, especially with the 
same number of slots at radio ... 
We had investments to protect and 
more costly ones at that." 

With a background in marketing, 
including stints at MCA as director 
of alternative marketing, VP of 
marketing at Concrete, and na- 
tional director of alternative radio 
at Island, Cardillo was brought to 
Warner /Chappell three years ago. 

Although he had worked at 
MCA's publishing operation in New 
York, he says he "never thought two 
seconds about publishing" when he 
was approached by Rick Shoe- 
maker, VP of creative at Warner/ 
Chappell. "Rick also worked at 
MCA when I was there, and at 
Warner /Chappell he'd come to me 
to recommend bands for publish- 
ing." 

Cardillio's original nomenclature, 
that of director of talent acquisition, 
was not a true indicator of his role. 
"The title was changed this year to 
reflect what I've been doing the 
past three years. 

"I was brought in to assess each 
situation at labels that had our 
acts," Cardillo says. "I also made 
sure we dealt with acts already 
signed to labels that would be a 
strong player in promoting the act. 
Once I got involved with a label, 
however, my job was to plug holes. 
A label might have a great radio de- 
partment, but lousy public relations. 
I'd hire an independent PR firm. In 
some cases, I'd hire independent 
promotion to work radio. We've also 
done some videos. Right now, we're 
working real close with Virgin on 
the new Kinsey Report album. 
We're bringing them to town to help 
showcase them for the label." 

Besides the marketing end of 
things, Cardillo gets "instrumental" 
credit in bringing a number of acts 
to the Warner /Chappell fold, such 
as Soul Asylum (Columbia), Dream 
Theatre (EastWest), Ministry 
(Sire), Consolidated (Nettwerk), 

the Gin Blossoms (A &M), and cur- 
rently unsigned artist/writers Lost 
Luggage, Neal Casal, and Andrew 
Green. 

FROM THE OTHER SIDE: In a 
recent TV miniseries set during the 
early part of this century, Jerome 
Kern is cited as an immigrant suc- 
cess story. Kern was born in the 
U.S.A. Mitchell Parish, the late 
great lyricist, wasn't, despite an er- 
roneous reference in his obituary in 
Billboard's April 10 edition. The 

ASCAP Bio- 
graphical Dic- 
tionary is 
wrong, notes 
Sherman 
Ford of Nash- 
ville -based 
Country In- 
ternational 
Records. 

Words &Musìç 

by Iry Lichtman 
"Your article on Mitchell Parish, an 
old friend of mine, was very accu- 
rate until the last paragraph. He 
was born in Lithuania, not Shreve- 
port, La., or so he told me many 
years ago. I don't know why the 
ASCAP biography has Louisiana." 

SIGNINGS: Cherry Lane Music 
has signed two writers: Jack Mur- 
phy and Megon McDonough. Mur- 
phy, who also writes comedy for Jay 
Leno, started in the late '60s as the 
leader of J.F. Murphy & Salt. He 
currently is collaborating with 
Frank Wildhorn, writer of Whit- 
ney Houston's hit "Where Do Bro- 
ken Hearts Go," on pop and show 
material. McDonough performs 
with Four Bitchin' Babes (with 
Christine Lavin, Sally Fingerett, 
and Julie Gold), who have a new al- 
bum on Rounder. 

SELF PROTECTION: As a tire- 
less advocate of songwriter rights in 
his role as president of The Song- 
writers Guild of America, George 
David Weiss is supporting his own 
creativity. An inductee into the 
Songwriters Hall of Fame, Weiss 
is the co- author of such hits as 
"What A Wonderul World," "Mr. 
Wonderful," "The Lion Sleeps To- 
night," "Lullaby Of Birdland," 
"Wheel Of Fortune," "Can't Help 
Falling In Love," and "Oh! What It 
Seemed To Be." These and 15 oth- 
ers have been brought together in a 
new folio from Warner Bros. Pub- 
lications called "What A Wonderful 
World -The George David Weiss 
Songbook" ($14.95). 

PRINT ON PRINT: The following 
are the best -selling folios from Music 
Sales Corp.: 
1. 10,000 Maniacs, Our Time In Eden 
2. 10,000 Maniacs, Anthology 
3. The Red Hot Chili Peppers, Blood 
Sugar Sex Magik 
4. Leonard Cohen, The Future 
5. Raffi, Children's Favorites. 

i ARTISTS IN ACTION J 

ICE CUBE 

Glam Slam, Los Angeles 

ICE Cube may be a nicer guy than 
he wants you to believe. Although he 
hasn't changed the message, the 
tough talk, the measured rage 
against poverty, or his views on po- 
lice brutality, the man could barely 
control a smile as he bounded out to 
the cheers of this hometown crowd, 
ready for his first local show in a few 
years. Strutting between the giant 
golden ladies flanking the stage at 
Prince's Glam Slam, Cube kept the 
atmosphere upbeat, and challenged 
fans to avoid the violence that has 
sometimes marred past shows. 

The next hour was spent on what 
has developed into one of the most 
energetic, focused live acts in hip - 
hop. And Cube doesn't even have any 
fancy dance steps. In fact, the only 
element the rapper brought along 
for this gig was the same two- turnta- 
ble minimalist setup that launched 
hip -hop a decade ago. The show tran- 
scended those limitations through 
the grooves of the inscrutable DJ 
Crazy Toones and the vocals of 
Cube's rapping partner, W.C. 

Old NWA raps like "F -- Tha Po- 
lice" were mixed into a set heavy 
with material from Cube's new "The 
Predator" album. But the gunfire 
and melodramatics of some between - 
song dialog often was taken to the 

level of slapstick, including the rap- 
per's taped intro, which had a 
doomed club owner (perhaps Prince 
in this case ?) refusing to let the 
mighty Ice Cube to the stage. If that 
dilutes the core messages of the rap- 
per's best work, it at least paradoxi- 
cally makes it safer as entertain- 
ment. 

By contrast, his performance of "It 
Was A Good Day" demonstrated the 
natural finesse that's at Cube's dis- 
posal when he's interested. Rapped 
across a smooth soul pulse, the song 
says much about the hard realities of 
life in South -Central Los Angeles by 
the violence, harassment, and daily 
disappointments that didn't happen 
on this "good day." 

Cube and W.C. were dressed, as 
usual, all in black, but there was 
nothing at all threatening about their 
presence. Like the crowd, and like 
the friends and fans that lined the 
back of the stage, the rapper was just 
looking for a good time, another good 
day, without undermining the con- 
tent of his material. 

STEVE APPLEFORD 

SUICIDAL TENDENCIES 
INFECTIOUS GROOVES 

American Theatre, St. Louis 

THIS double bill of two bands fea- 
turing the same lead singer and 
bassist gave the near- capacity crowd 

a double helping of leader Mike 
Muir's aggressive rock and attitude. 

With a name that raises PMRC 
ire, Suicidal Tendencies' 80- minute 
performance found the five -man 
band fitting rather comfortably 
within the professional expectations 
of any major metal/thrash outfit. 

However, the fresher, broader ap- 
proach of opener Infectious 
Grooves -which centers on bassist 
Robert Trujillo's ability to play funk 
and add string -poppin', jazz -like riffs 
to otherwise straightforward party 
anthems -may have depleted the 
impact made by Muir and Trujillo's 
main band. After displaying a lot of 
their capabilities in the opening set, 
Suicidal came dangerously close to 
redundancy later in the show. 

Still, the response to the Grooves' 
more funky, off -the -wall directions 
was rather cool by S.T.'s largely 
headbanger following. The more pre- 
dictable fist -in- the -air salutes and 
hair flags waving to the beat were sa- 
ved for Suicidal. Standing in the bal- 
conies, and with a moshpit on the 
floor that swirled like a raucously 
boiling cannibal's pot, fans shouted 
along to Muir's lyrics of rebellious 
self- assurance and aggressive inde- 
pendence. 

Offering up material from their 
punk debut, "Institutionalized" 
(which has been re- recorded for re- 
lease this month under the title "Still 
Psycho After All These Years "), 

(Continued on page 32) 

)escribrng why the Westwood Marquis rises 

above all the other luxury hotels in L.A. 

is like trying to describe how you felt 

when you heard 70's music was back. 

Y , us with t ith you'll have only good times Except Yg 
to remember. And no one will ask you 

the lyrics to "The Hustle". 

The Westwood Marquis has long been 
favored by most every major recording artist 

who has a session or gig in La La land. Maybe 

because every room is a luxurious suite. 

They've been the scene of many an after 

Grammy party. Maybe yours is next. Or, 

because compact disc systems are alwa)., 

available in your business suite. (S (t con 

might want to bring some 

of your favorite CDs 

along.) Other notes: 

drinks and schmooze by the pool seen in "Pretty 
Woman ". Very available private poolside 
cabanas with phones. A complete spa and 

health club. Legendary dining with the Ertes in 

the Dynasty Room, under the gazebo in the 
Carden Court, or al fresco, poolside at the Cafe 

Perroquet. 24 hour room service from the 

cuisine of all three. And some pretty famous 
musical entertainment of our 

own in the lounge. Hotel? 
More like a second home. 

clistwood 
H O T E L A N D 

Marquis 
G A R D E N S 

Where ion belong. 

930 Hilgard Avenue, Los Angeles, CA 90024 (Next door to lin erly Hills and Santa Monica), leleplioue: (310) 208 -8765 
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POPULAR.UPRISINGS 
B I L L B O A R D ' S W E E K L Y N A T I O N A L R E P O R T ON N E W A N D D E V E L O P I N G A R T I S T S 

Power Tool. Tool enters 
Heatseekers at No. 25, but the 
band began setting up this 
debut last year with the 
release of a six -song EP and 
tours with Rollins Band and 
Corrosion Of Conformity. The 
band, which joins the 
Lollapalooza tour July 16, 
opens in the top 20 at the 
Streetside Records chain and 
at No. 35 at RTI /Homer's. 

TRAVELING GRADUATES: A perennial Heatseeker, A &M's 
Blues Traveler, graduates this week, as its new set, "Save His 
Soul," debuts at No. 72 on The Billboard 200. 

Traveler's previous two albums have been popping on and off 
the Heatseekers chart since Popular Uprisings debuted in 
October 1991. Its self -titled debut and its second album, 
"Travelers & Thieves," each spent 22 weeks on 
Heatseekers; the first title peaked at No. 26 
and the latter rose to No. 7. Both albums were 
released prior to the debut of the Heatseekers 
chart. There were several weeks when both al- 
bums appeared on the chart at the same time. 

Blues Traveler's previous peak on The Bill- 
board 200 was No. 125, set during the five - 
week run posted by its second album. "Blues 
Traveler" spent a dozen weeks on the big 
chart, peaking at No. 136. 

REFERRING NON BLONDES: In a week 
when Heatseeker titles experience robust 
sales, none can top the continuing momentum 
shown by 4 Non Blondes. The rockers have 
shown steady weekly increases since they 
entered Heatseekers in the March 20 issue, 
posting double -digit percentage gain in most of 
those weeks. This week, a 27% increase blasts 
the Non Blondes into first place, ending the 
three -week reign by Stereo MC's. 

HAPPY EASTER: It is not unusual to see a holiday weekend, 
such as Easter, stir an increase in industry sales. And, when such 
seasonal increases happen, it is not unusual to see big -name art- 
ists post chart advances. A quick glance at The Billboard 200 
shows that such was the case this week. 

What is unusual -and may be cause for celebration at record 
labels -is the fact that the Easter -week increase on the Heat - 
seekers chart is greater than the gain posted by The Billboard 
200. Unit sales on the big chart were up by 8% over the previous 
week, but Heatseekers shows an even more robust gain of 18 %. 

More Sugar. "Copper Blue," 
the much -acclaimed debut 
album by Sugar, spent 28 weeks 
on Heatseekers but never 
entered The Billboard 200. Now 
with very little fanfare, the trio's 
new " Beaster," a six -song, 35- 
minute mini -album, debuts on 

the big chart at No. 130. Go figure. This album marks Bob Mould's 
fifth appearance on The Billboard 200. He previously charted with 
two solo albums and two Husker DO sets. The new Sugar set is a 
top -five Heatseeker in three of the eight regions. 

BUMPER CROP: Seven new titles enter the Heatseekers list, 
and four of those acts-Sugar, Arcade, Intro, and H Town - 
debut in the top 10. Although seven debuts is a relatively high 
number for this 40- position chart, three weeks in 1993 saw even 
more. The Feb. 20 issue had nine Heatseeker debuts; the March 

R E G I O N A L H E A T S E E K E R S # 1' s 

MOUNTAIN 
Big Head Todd & The Monsters,SisierSweetly 

High Fever. Up until now, 
Luther Campbell's Luke label 
was known for rap product. 
But with the release of H- 
Town's "Fever For Da Flavor," 
the Luke roster has charted its 
first vocal act. The Houston 
act's hot single, "Knockin Da 
Boots," jumps 11 -5 on Hot 
R &B Singles, while the album 
debuts on Top R &B Albums at 
No. 26. 

13 and April 10 issues each had eight. 

MOUTH -ING OFF: Indie grunge act Mouth, a band that has 
given new meaning to the concept of "homemade music," has 
inked a distribution deal with Metal Blade for its four -song EP, 
"Foreward." 

NORTHEAST 
Sugar, Boaster 

EAST NORTH CENTRAL 
Arcade, Arcade 

WEST NORTH CENTRAL 
4 Non Blondes, Bigger, Better, Faster, Morel 

r- 

r 

MIDDLE ATLANTIC 
Chris Walker, First Time 

PACIFIC 
Stereo MC's, Connected 

SOUTH ATLANTIC 
Dulce, Dazzey Duks 

SOUTH CENTRAL 
Duice, Dazzey Duks 

T H E R E G I O N A L R O U N D U P 

Rotating top -10 lists of best -selling titles by new & developing artists. 

PACIFIC 
1. Stereo MC's, Connected 
2. The Pharcyde, Bizarre Ride II The Pharcyde 
3. Big Mountain, Wake Up 
4. B -Legit The Savage, Tryin' To Get A Buck 
5. Rage Against The Machine, Rage Against... 
6. Rodney 0 & Joe Cooley, F "K New York 
7. 4 Non Blondes, Bigger, Better, Faster... 
8. Arcade, Arcade 
9. Prince Markle Dee, Free 

10. Intro, Intro 

SOUTH CENTRAL 
1. Duice, Dazzey Duks 
2. H -Town, Fever For Da Flavor 
3. Stereo MC's, Connected 
4. Underground Ringo, Too Hard To Swallow 
5. Walter Beasley, Intimacy 
6. Mark Collie, Mark Collie 
7. Bass Outlaws, Illegal Bass 
8. Radney Foster, Del Rio, TX 1959 
9. Widespread Panic, Everyday 

10. 4 Non Blondes, Bigger, Better, Faster... 

Why the "homemade" tag? The EP was 
self -produced on the band's own Soma la- 
bel. And, taking self -sufficiency a dramatic 
step further, Mouth -whose members hail 
from such noteworthy alternative groups as 
Mary's Danish, T.S.O.L., and Mother - 
may be the only band in the U.S. that can 
say it travels to gigs in a vehicle it built with 
its own hands. Mouth started out with an 
abandoned truck shell, and constructed a 
comfy van complete with stereo, VCR, 
video games, bunks, and sun roof. 

Mouth has been using its custom -built 
vehicle to hit dates with the likes of Prong, 
Big Chief, and Killing Machine. The van 
also is central in the band's 'Wheel Video," 
which was directed by Geoff McGann, who 
lensed the Red Hot Chili Peppers' Nike 
commercial, and executive -produced by 
Mark Fenske, who won the best -director 
trophy at the 1992 MTV Video Music 

Awards for his work on Van Halen's "Right Here, Right Now." 
The clip is rolling on various regional shows. 

EPOSURE: Hollywood Records' the Poorboys are traveling 
in the warm -up slot on Bryan Adams' tour. Dates began earlier 
this month and continue through May 2 ... The background mu- 
sic in the March 31 episode of Barry Levinson's NBC series 
"Homicide: Life On The Street" was drenched with Capitol's 
Charles & Eddie, including two spins of "N.Y.C. (Can You Be- 
lieve This City ?)." 

Popular Uprisings is prepared by Geoff Mayfield with assist- 
ance from Brett Atwood and Roger Fitton. 

B I L L B O A R D ' S H E A T S E E 1< E R A L BU M C H A R T 

Tines 
y 

ù w 
g 3 

z o 
>Q 

n 

COMPILED FOR WEEK ENDING APRIL 24, 1993 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, """I 

COMPILED, AND PROVIDED BY 

LABEL & NUMBER /DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTLCD) 
TITLE 

1) 2 6 

* ** No.1 * ** 
4 NON BLONDES INTERSCOPE92112./AG (9.98/13.98) 1 week at No. 1 BIGGER, BETTER, FASTER, MORE! 

3 13 DU ICE IMP 71000' /BELLMARK 19.98,15.981 DAllEY DUKS 

3 1 10 STEREO MC'S GEE STREET /ISLAND 14061 * /PLG (9.98 EO/13.98) CONNECTED 

( 4 ) - 1 SUGAR RYKODISC 50260' (7.98/10.98) BEASTER 

(D - 1 ARCADE EPIC 53012' (10.98 EQ/15.98) ARCADE 

( 6 ) - 1 INTRO ATLANTIC 82463'/AG (9.98/15.98) INTRO 

( 1 ) 12 10 YOUNG BLACK TEENAGERS SOUL 10733'/MCA (9.98/15.98) DEAD ENZ KIDZ DOIN' LIFETIME... 

8 5 6 THE PHARCYDE DELICIOUS VINYL 92222'/AG (9.98/15.98) BIZARRE RIDE II THE PHARCYDE 

(9) - 1 H -TOWN LUKE 126 (9.98/16.98) FEVER FOR DA FLAVOR 

10 9 5 BUDDY GUY SILVERTONE 41498' /JIVE (9.98/15.98) FEELS LIKE RAIN 

11 8 3 BUTTHOLE SURFERS CAPITOL 98798' (9.98/13.98) INDEPENDENT WORM SALOON 

CD 15 3 TASMIN ARCHER SBK 80134 /ERG (10.98/15.98) GREAT EXPECTATIONS 

13 10 7 BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486'ANB (9.98/15.98) SISTER SWEETLY 

14 11 5 FRANK BLACK 4.A.D 61467 /ELEKTRA (10.98/15.98) FRANK BLACK 

15 7 2 THE JERKY BOYS SELECT 61495/ATLANTIC (10.98/15.98) THE JERKY BOYS 

16 4 16 POSITIVE K ISLAND 514057/PLG (9.98 E1Ú13.98) SKILLS DAT PAY DA BILLS 

11 6 10 SUNSCREEM COLUMBIA 53449* (6.98 EQ/9.98) 03 

18 14 10 GIN BLOSSOMS A &M 5403' (9.98/13.98) NEW MISERABLE EXPERIENCE 

19 13 21 BASS OUTLAWS NEWTOWN 2210' (9.98/13.98) ILLEGAL BASS 

20 16 21 DADA I.R.S. 13141' (7.98/11.98) PUZZLE 

The Heatseekers chart lists the best -selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart, nor in the top 25 of the Top R &B Albums or Top Country Albums chart, nor in the top five 
of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are 
immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP 
is unavailable. Albums with the greatest sales gains. © 1993, Billboard/BPI Communications. 

21 18 25 RADNEY FOSTER ARISTA 18713- (9.98/13.98) DEL RIO, TX 1959 

22 24 3 RAGE AGAINST THE MACHINE EPIC 52959' (9.98 EQ/15.98) RAGE AGAINST THE MACHINE 

( 23) - 1 SAVATAGE ATLANTIC 82488'/AG (10.98/15.98) EDGE OF THORNS 

24 19 14 MARK COLLIE MCA 10658 (9.98/15.98) MARK COLLIE 

(--) - 1 TOOL zoo 11052` (9.98/13.98) UNDERTOW 

26 21 7 MARTHA WASH RCA 66052' (9.98/15.98) MARTHA WASH 

21 26 31 SCREAMING TREES EPIC 48996 (9.98 EQ /15.98) SWEET OBLIVION 

(28) 30 2 PRINCE MARKTEDEE/ SOUL CONVENTION SOUL CONVENTION 48686/COLUMBIA (9.98EQ/15.98)FREE 

29 17 3 BLACK 47 SBK 80686' /ERG (9.98/15.98) FIRE OF FREEDOM 

30 25 24 SHAWN COLVIN COLUMBIA 47122' (10.98 EO/15.98) FAT CITY 

31 23 8 INFECTIOUS GROOVES EPIC 53131' (10.98 E0/15.98) SARSIPPIUS' ARK 

32 27 42 2 UNLIMITED RADIKAL 15407 /CRITIQUE (9.98/13.98) GET READY 

33 20 3 WIDESPREAD PANIC CAPRICORN 42013 */WARNER BROS. (9.98/15.98) EVERYDAY 

(34) - 1 95 SOUTH WRAP 8117' /ICHIBAN(9.98/16.98) QUAD CITY KNOCK 

35 28 2 NANA MOUSKOURI PHILIPS 14467* (10.98/15.98) FALLING IN LOVE AGAIN... 

36 29 9 WHITE ZOMBIE GEFFEN 24460' /MCA (9.98/13.98) LA SEXORCISTO: DEVIL MUSIC VOL. 1 

31 22 5 OVERKILL ATLANTIC 82476'/AG (10.98/15.98) I HEAR BLACK 

38 39 2 WALTER BEASLEY VERVE 12592' /MERCURY (9.98 EQ/13.98) INTIMACY 

39 40 4 FLOTSAM & JETSAM MCA 10678' (9.98/15.98) CUATRO 

40 31 5 L.A. STYLE ARISTA 18718` (9.98/13.98) L.A. STYLE 
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Artists & Music 

ARTIST DEVELOPMENTS 
(Continued from page 11) 

Weekly and L.A. View, readers are 
directed to an 800 -number line that 
features selections from "Something 
Peculiar" and a message from Ray, 
noting the locations of her gigs and a 
two -week sale on the album at Tower 
Records outlets. 

At the shows themselves, audience 
members who fill out postcards 
distributed in the club receive a 
cassette, "11:43 With Julianna Ray," 
which includes excerpts from six of the 
album's 11 tracks and an interview 
with the vocalist. CHRIS MORRIS 

PERE UBU'S WORLD 
"It's a brand new album, a new 
company, a new world," says Pere 
Ubu leader David Thomas. The 
album is "The Story Of My Life," the 
record company is Imago, and the 
new world, Thomas hopes, is 

PERE UBU. Scott Krauss, Jim Jones, 
David Thomas, and Tony Maimone. 

commercial success. 
Released domestically April 6, 

"Story" is the first Ubu album 
created totally outside of Cleveland. 
It was Sugar's Bob Mould, a friend of 
Ubu bassist Tony Maimone, who 
turned the band on to The Outpost, 
the Stoughton, Mass., studio where 
"Story" was recorded. The effort was 
produced by Al Clay. 

The change of scene helps explain 
why the rock album sounds so fresh 
and funky, from the Santo & Johnny - 
inspired first single "Sleep Walk" to 
the forked rockabilly of "Louisiana 
Train Wreck" and the eerie sonics of 
"Heartbreak Garage." 

"We didn't set out to have any `Gee, 
we're going to do a funk record' sort 
of thing," says Thomas. 'We were 
anxious to do a project very 
immediately, as opposed to the two 
previous projects, which were drawn - 
out and picked over." This took six 
weeks to record, two to mix. 

'We're a band that prefers to work 
quickly and have more of a loose edge 
to things," Thomas says. "I'm not 
sure we have the patience to sit in the 
studio for months on end, to go over 
every quarter note, every 16th note. 
We wanted more of a raw record, 
more of a guitar record." 

Ubu will hit the road in May. 
Maimone, who dropped off the tour, 

We always have room 

Furnished corporate suites 

for half the cost of a hotel. 

Stays of 30 tl.rys or longer. 

Corporate Apartments 

SAN FERNANDO VALLEY / LOS ANGELES (800) 942 -2787 OR (213) 878 -2100 

National reservations (800) 888 -0808 

TOOL 
CONFIRMED FOR THE 1993 

LOLLAPALOOZA 
FESTIVAL 

ENIENIRIMMEMM , 
management: larrikin management : -3993 nag music. all rnvncs .eeer. ea. 

will be replaced by Michelle Temple. 
The five -week outing, dubbed the 
Imago Traveling Roadshow, will 
feature two other new Imago acts: 
Minneapolis' Boneclub and Boston's 
Orangutang (Billboard, March 27). 

"I think the main thing about Pere 
Ubu is that it's the most famous band 
that nobody's ever heard," says Kate 
Hyman, Imago VP of A &R. "Pere 
Ubu has an awful lot of support in the 
press. The thing with radio is, 'Oh, 
yeah, Pere Ubu, we'll play them.' But 
because of their long history of not 
really selling any records in this 
country, there isn't the excitement. 
They feel they have to support them, 
but there isn't really the belief that 
it's going to do that much," she says. 

Imago aims to change that attitude, 
Hyman vows. "As a record label, Ubu 
is a priority to us. There is enormous 
support from everybody, from press, 
from sales, from the marketing 
department. We think that just 
because they've been around for such 
a long time, they shouldn't be treated 
as a band that isn't going to go any 
farther." CARLO WOLFF 

YANNI 
(Continued from page 10) 

Acropolis in Athens, Greece, will be 
tied into radio and retail giveaways. 

For the live dates, Yanni will per- 
form with local 50-piece symphony or- 
chestras and his own backing band. 

While Yanni is on the road, he also 
will be on the television airwaves. Dur- 
ing June, the Home Shopping Network 
will offer a special Yanni boxed set con- 
taining three CDs or cassettes, a video 
of "Reflection Of Passions," and a new 
electronic press kit. 

In addition, Yanni is set to appear on 
"CBS This Morning" June 8. Spots on 
CNN and "Entertainment Tonight" 
are also set for that same week, while 
10 PBS stations plan to broadcast a 
Yanni concert with the Dallas Sym- 
phony, taped a few years ago. 

Goldstein hopes all this exposure will 
help create a closer association be- 
tween the man and his music. While 
Yanni remains a favorite of the new 
age/adult alternative radio format, mil- 
lions of other people have heard his 
music on television, unaware that he is 
the composer. His pieces have been 
featured prominently on such presti- 
gious sporting events as the Olympics 
and the U.S. Open. "There are more 
people that hear my music than are 
aware of me;" Yanni says. 

According to Goldstein, in addition 
to the media blitz, Private is attempt- 
ing to remedy that problem by asking 
TV producers for credits at the end of 
the program in lieu of licensing fees. 

Yanni's music also has been heard on 
TV commercials, most notably an 
award -winning British Airways ad. 
That commercial came about via the 
odd pairing of Yanni and former Sex 
Pistols manager Malcolm McLaren, 
who helped develop the concept of the 
commercial. The two happen to have 
the same agent for soundtrack proj- 
ects. 

'We're two people from completely 
different worlds," Yanni says. "Two 
things can happen when people like 
that get together -you can have an ex- 
plosion and failure, or it can be a won- 
derful collaboration." 

Continental Drift 
COAST TO COAST - EDITED BY MELINDA NEWMAN 

ATLANTA: Although beset by organizational and production gremlins too nu- 
merous to detail, the second annual Coca -Cola Atlanta Music Awards show 
took place March 31 at the Fox Theater. With seven awards -chosen by fan 
ballot- Atlanta's Arrested Development paced the evening's accolades. Local 
winners, by category, were Magnapop, pop/rock album/mdependent label, de- 
but pop/rock album/independent label, and pop/rock band; Daisy, outstanding 
pop /rock single/mdependent label; Kelly Hogan, local female vocalist; Rusty 
Johnson and David Zwart (tie), local male vocalist; Rupert's House Orches- 
tra, club band; and Close, local R &B /rap artist. Elton John, a part -time 
Atlanta resident for the past two years, was on hand to accept the Georgia 
Community Award for his work with local AIDS -related groups. The most 
tasteless event of the evening occurred when Laura Carter of nonwinner 
Jack -O -Nuts outraced members of Magnapop to the stage, grabbed the mike, 
and yelled to the crowd, "Fuck you all!" RUSSELL SHAW 

DETROIT: There were big names aplenty, but a pair of local acts snared the 
most prizes at the second annual Motor City Music Awards, held April 8 at 
the State Theatre. Rock band DC Drive, formerly signed to MCA under the 
name Adrenalin, took home the greatest haul, including outstanding national 
rock/pop single (from an album released last year on Capitol Canada). Mean- 
while, PR Music, the studio owned and operated by three of the band's mem- 
bers, won outstanding local recording and a special Board of Directors Award 
for "Christmas In Detroit," a charity album featuring contributions from more 
than 50 Detroit -area musicians. Right on DC Drive's heels were Chisel Broth- 
ers, who scored trophies for outstanding blues recording and outstanding 
blues ensemble, while singer Thornetta Davis was named outstanding blues 
individual. The Sun Messengers, a veteran and versatile Motor City outfit, 
won outstanding local R &B recording and outstanding world music act. The 
Chisel Brothers and DC Drive performed at the ceremony, which also featured 
appearances by national winners Ted Nugent (with Damn Yankees), Atlantic 
jazz group Straight Ahead, and Warner Bros. jazz artist Alexander Zonjic. 
The event raised money for Wayne State Univ.'s youth -oriented artStart pro- 
gram, the Motown Historical Museum, and the Graystone Jazz Museum. GARY 

GRAFF 

BOSTON: Underscoring the international influences on this city's current mu- 
sic scene, a ska- inspired band and an Irish -tinged rock group were among the 
top winners at the seventh annual Pepsi Boston Music Awards held April 
7 at the Wang Center for the Performing Arts. The Mighty Mighty Boss - 
tones (since signed with Mercury) walked away with trophies for album of 
the year /indie label for "More Noise & Other Disturbances" and outstanding 
club band, while Cliffs Of Dooneen were named outstanding local rock band 

and Dooneen's Eric Sean Murphy 
won outstanding local male vocalist. 
Other winners included Juliana Hat- 
field, who took three trophies, includ- 
ing outstanding local female vocalist; 
Big Catholic Guilt, local hard rock 
band; Gigolo Aunts, new local rock 
band; Morphine, debut album of the 
year /indie label for "Good "; Lisa Lee, 
local rap act; and Chucklehead, 
video /independent label for "Hum- 

dinger." A total of 46 awards were presented based on a 50-50 split between 
fan and industry votes. While major winners Brown (act of the year), Extreme 
(album of the year for "III Sides To Every Story"), and Lemonheads (out- 
standing modern rock act) were unable to attend, Charles & Eddie performed 
and presented an award. Other strong performances included Aimee Mann 
(outstanding female vocalist) and Ronnie Earl & the Broadcasters (outstand- 
ing blues act). Outstanding- rock -band winner Aerosmith picked up the first 
"Right To Rock" award for helping fund an M.I.T. art exhibit after it was den- 
ied a grant from the National Endowment for the Arts (Billboard, May 30, 
1992). GREG REIBMAN 

GIGOLO AUNTS 

MEMPHIS: On April 8 at the Peabody Skyway here, several of Memphis' finest 
musicians got together to benefit 2- year -old Hunter Raspberry, the son of 
local music patriarch Larry Raspberry, original member of '60s group the 
Gentrys ( "Keep On Dancing ") and founder of Larry Raspberry & the High - 
steppers. The Raspberry Jam, as the event was called, featured the Bar -Kays, 
Rob Jungklas, Jimmy Davis, Jimmy Griffin, Don Nix, John Kilzer, Keith 
Sykes, Bobby Whitlock, Robert Johnson, Fingers Taylor, Jason D. Wil- 
liams, Rufus Thomas, and others. An ancillary auction included one of Elvis 
Presley's guitars, a Michael Jackson autograph, and Jack Nicholson's glove 
from the movie "Batman." The event, which was to raise money for a liver 
transplant for Hunter, gained a special resonance as it was found out that the 
boy had passed away the previous evening from lung and liver complications. 
The money raised will now be used to help the Raspberrys meet their substan- 
tial hospital debt. RICK CLARK 
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Bent's Quiet Storm. New GRP jazz flautist Phillip Bent recently visited New York 
from London to shoot his video for the track "The World Is A Ghetto," and stopped 
off at WBLS during "The Quiet Storm." Shown, from left, are Doug Wilkins, senior 
director of national promotion, GRP Records; Vaughn Harper, host of WBLS' "The 
Quiet Storm "; and Bent. 

`Real' Sound Keeps Levert Fresh 
Group Relies On Roots To Stay In Touch 

BY JANINE McADAMS celebrity- studded album parties at 
the Hard Rock Cafe in New York 

NEW YORK -With R &B groups 
coming and going every year, Le- 
vert is managing to maintain its 
sound and its core audience. With 
its third album release, "For Real 
Tho'," the trio is mining its musical 
roots for a familiar twist while step- 
ping along into the '90s. 

"We've been out here for eight 
years," states Gerald Levert, whose 
distinctive voice often is compared 
with that of his father, the O'Jays' 
Eddie Levert. "None of the other 
new groups that started when we 
did are still around." 

CLEVELAND ROOTS 
Gerald credits Cleveland's "real" 

atmosphere and good songs with 
the group's ability to stay at the top 
end of the R &B charts. "The corn- 

Assemblage Of R &B Ensembles Grows 
P.O.V., Intro Among Latest Acts To Be Introduced 
DOWN ON THE ONE: What happened to black 
bands in R &B? They continue to diminish in favor of 
vocal ensembles, which are proliferating at an incredi- 
ble rate. While we wait for the forthcoming album by 
Tony! Toni! Toné! on Mercury, one of the few young 
bands left (along with Perspective's Lo -Key? and 
Mint Condition), we tested a couple of new releases 
that have come across the 
desk. 

Giant Records is pre- 
paring the tasty debut re- 
lease from the group 
P.O.V., called "Handin' 
Out Beatdowns." This act 
fuses Jamaican riddims, 
nasty hip -hop beats, doo- 
wop, new jack vocals, and 
a dose of midnight -mood 
ballads for a package that 
will satisfy the Silk/Le- 
vert /Portrait /Jodeci 
crowd. From the toasting- tinged groove "Summer 
Nights" to the smooth domestic descant "Settle 
Down," this is a pleasing package with production and 
writing done mostly by the group . .. DJ. Eddie F and 
the Untouchables crew are behind nouveau male trio 
Intro, whose self -titled Atlantic album has been pre- 
viewed by the swinging "Love Thang" (which bites its 
groove from Edie Brickell & the Bohemians). That 
single's rapid rise up the Hot R &B Singles chart bodes 
well for the album, which is filled with just -as -happy 
beats and soulful vocals and surprising samples that 
propel the groove. 

MECCA & THE TOUCHABLES: The lawsuit filed 
by Pete Rock & C.L. Smooth against their manager, 
DJ. Eddie F, has been settled out of court. According 
to attorney Bruce Jackson, of Jackson, Brown, and 
Powell, clients Rock & Smooth have been "contractu- 
ally released from all agreements, and we're in the 
process of talking to a few record companies about a 
production deal." Jackson adds that the rapper /pro- 
ducers will likely continue to work with Eddie F, head 
of the Untouchables production company, in the fu- 
ture. Financial terms of the deal were not available; 
the act had sued for back royalties and damages for 
mismanagement. Attorney for the defendant was not 

The 
Rhythm 
and the 
Blues TM 

by Janine 

available for comment by press time. 

COOL LIKE DAT: With hip -hop leaning back to- 
ward its bebop and jazz roots, and with so much 
smooth and jazzy R &B getting a rhythmic kick from 
the sounds of hip- hoppers, the new funk/jazz flavor is 
getting to be quite popular at clubs and on radio 

among the cool set. Brass 
Recordings out of Los 
Angeles, distributed by 
Delicious Vinyl, sponsors 
a series of live jazz/funk/ 
hip -hop club nights in the 
L.A. area (sort of L.A.'s 
version of New York's Gi- 
ant Steps). Every other 
month, they also compile 
what they term an urban/ 
alternative chart that 
lists the top 20 hip -hop/ 
jazz/soul tracks currently 

available, culled from a list of 11 DJs from around the 
country. The chart can be seen in Urb Magazine. The 
top 10 for April/May: "Too Young To Die," Jamiro- 
quai (Sony); "Luvliness," D- Influence (EastWest); 
"Passin' Me By," the Pharcyde (Delicious Vinyl); 
"Gutterman," Greg Osby, (Blue Note); "Where I'm 
From," Digable Planets, (Pendulum); "Dolly My 
Baby," SuperCat (Columbia),; "Nite Daze," Max Bes- 
ley's High Vibes (Boogie Back); "Entropy," D.J. 
Shadow (Soleside); "How Now," Humble Souls (Acid 
Jazz); and "Jazzin'," UFO (Zero Corp). 

THIS & THAT: Vaughn Harper of WBLS New York 
is back on the scene with Quiet Storm Live, the weekly 
series of live performances that is broadcast live on 
WBLS. The series had been on hiatus since late last 
year, but reopened April 14 at Sweetwater's, its origi- 
nal site, with Kirk Whalum and Caron Wheeler ... 
Don't let this one pass you by: "Back To My Roots," 
by RuPaul on Tommy Boy. The R &B music commu- 
nity -fans and industryites alike -is not exactly the 
type of crowd to welcome a 7 -foot black blonde drag 
queen with open arms. But RuPaul is special, combin- 
ing a real down -to -earth attitude with the theater of 
drag, and making campy, wonderful dance records. 

(Continued on page 20) 

McAdams 

LEVERT: Marc Gordon, Sean Levert, 
and Gerald Levert. 

pany [Trevel Productions] is in the 
'hood, so we stay close to the 
street," he says. 

The leadoff single from the cur- 
rent set, "Good 01' Days," is partic- 
ularly calculated to strike a chord 
with fans both young and old. The 
track contains a lyrical litany of' 70s 
sounds and activities, including 
watching "Good Times" on TV, do- 
ing the Bump, and paying $1 for she 
movies. The single has climbed into 
the top 20 of the Hot R &B Singles 
chart. 

The album features slick produc- 
tion on up -tempo numbers and the 
Levert signature ballads. And 
members Marc Gordon and Sean 
Levert step into the spotlight to 
display their vocal skills more on 
this album. Highlights include the 
up -tempo "Me'N'You," which con- 
tains samples of "Dazz" by Brick; 
the funk romp "Clap Your Hands "; 
and steamy ballads "My Place 
(Your Place)" and possible single 
choice "Do The Thangs." 

Atlantic Records has celebrated 
the release of "For Real Tho' " with 

and at Glam Slam in Los Angeles. 
The label plans to take the project 
to levels that match or surpass the 
group's previous gold albums, 
"Rope A Dope Style," "Just 
Coolin'," and "The Big Throw - 
down." 

CLASSIC R &B STYLING 
According to Richard Nash, sen- 

ior VP, R &B music, at Atlantic, the 
album has been selling well since its 
March 23 release, moving more 
than 350,000 units within its first 
two weeks. The album debuted at 
No. 6 on the Top R &B Albums 
chart and remains in the top 10. 

The next single planned is the 
classic- sounding R &B ballad 
"ABC- 123," which Nash says "is al- 
ready making a strong impact as an 
album cut in markets like Detroit, 
Washington, New York, and 
Atlanta." He adds that the official 
radio date for the single is not until 
mid -May, but that the setup for 
what he calls "a classic Levert radio 
track" is strong. 

The group is rallying with its first 
album in nearly four years. The 
holdup in Levert's plans has been 
the release of Gerald Levert's solo 
effort on EastWest, "Private Line," 
which was certified gold, as well as 
group members Gerald Levert and 
Gordon's involvement in their pro- 
duction company, Trevel, based in 
their hometown of Cleveland. In 
addition to penning and producing 
hits for Levert and Gerald's proj- 
ects, the Trevel team has churned 
out R &B smashes for Troop, Men 
At Large, the O'Jays, the Rude 
Boys, and others. 

MAINTAINING GROUP IMAGE 
The group and the label acknowl- 

edge that the public may have trou - 
(Continued on next page) 

Sisters With Gold. RCA executives and associates happily celebrate the gold 
certification of SWV's debut album, "'It's About Time," backstage at Radio City 
Music Hall in New York, where the femme trio performed with Run -D.M.C. and 
Naughty By Nature. Shown, back row from left, are Gwen Franklin, senior director, 
artist development, black music; Randy Goodman, senior VP, marketing, black 
music; Kenny Ortiz, VP, A &R, black music; Skip Miller, senior VP, black music; 
and Ron Howie, VP, sales. In front row, from left, are Joe Galante, president, RCA 
Records; Lelee, Coko, and Taj, SWV; and Maureen Singleton, manager, SWV. 
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Billboard. FOR WEEK ENDING APRIL 24, 1993 

R&D s sales,. 
Compiled from a national sub -sample of POS (point of sale) equipped key R&D retail stores which report number 

of units sold to SoundScan, Inc. This data is used in the Hot R &B Singles chart. 
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TITLE 
ARTIST (L An DISTRIBUTING LABEL) 
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* * NO. 1 * * 
FREAK ME 
SILK (KEIA/ELEKTRA) 5 weeks at No. I 

38 32 

® - 
2 2 12 NUTHIN' BUT A "G" THANG 

DR. DRE (DEATH ROW /INTERSCOPE /AG) ® 42 

CD 7 4 
KNOCKIN' DA BOOTS 
H -TOWN (LUKE) 

41 - 
4 3 15 INFORMER 

SNOW ( EASTWEST/AG) 
42 40 

5 4 IT WAS A GOOD DAY 
ICE CUBE (PRIORITY) 

43 41 

6 5 13 I'M SO INTO YOU 
SWV (RCA) 

® 52 

7 6 6 DOWN WITH THE KING 
RUN-D.M.C. (PROFILE) 

45 35 

® 8 13 
DITTY 
PAPERBOY (NEXT PLATEAU /FFRR) 

46 37 

9 9 14 SO ALONE 
MEN AT LARGE (EASTWEST /AG) 

47 43 

10 11 12 HIP HOP HOORAY 
NAUGHTY BY NATURE (TOMMY BOY) 

® 55 

11 10 8 I HAVE NOTHING 
WHITNEY HOUSTON (ARISTA) 

49 51 

12 14 24 
DAZZEY DUKS 
DUICE (TMR/BELLMARK) 

50 48 

13 12 12 COMFORTER 
SHAI (GASOLINE ALLEY /MCA) 

CD 74 

14 15 17 DON'T WALK AWAY 
JADE (GIANT /REPRISE) 

52 44 

15 13 21 I GOT A MAN 
POSITIVE K (ISLAND /PLG) 

53 47 

16 20 2 
DEEPER 
BOSS (DEF JAM /COLUMBIA) 

54 39 

17 16 17 MR. WENDAL 
ARRESTED DEVELOPMENT (CHRYSALIS) 66 

18 17 4 HOW I'M COMIN' 
L.L. COOL J (DEF JAM /COLUMBIA) 

56 54 

19 28 6 
TYPICAL REASONS 
PRINCE MARKIE DEE (COLUMBIA) 

57 50 

20 19 7 GOOD 012 DAYS 
LEVERT (ATLANTIC) 

Q 61 

21 18 23 I WILL ALWAYS LOVE YOU 
WHITNEY HOUSTON (ARISTA) 

59 57 

22 21 13 I'M EVERY WOMAN 
WHITNEY HOUSTON (ARISTA) 

® 67 

23 24 9 FUNKY CHILD 
LORDS OF UNDERGROUND (PENDULUM) 

61 56 

29 8 
LOVE IS 
V. WILLIAMS /B. MCKNIGHT (GIANT) 

62 53 

25 23 20 REBIRTH OF SUCK 
DIGABLE PLANETS (PENDULUM /ELEKTRA) 

® 62 

® 36 2 
WHOOT, THERE IT IS 
95 SOUTH (WRAP /ICHIBAN) 

64 60 

27 22 19 A WHOLE NEW WORLD 
P. BRYSON /R. BELLE (COLUMBIA) 

65 46 

28 25 IF I COULD 
REGINA BELLE (COLUMBIA) 

66 63 

29 27 4 ROLL WIT THA FLAVA 
THE FLAVOR UNIT MC'S (EPIC) 

67 49 

® 38 6 
SWEET ON U 
LO-KEY? (PERSPECTIVE/A&M) 

® 68 

31 - WHO IS IT 
MICHAEL JACKSON (EPIC) ® - 

32 31 il DEDICATED 
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) 

70 64 

33 30 7 CAN HE LOVE U LIKE THIS 
AFTER 7 (VIRGIN) 

71 65 

34 26 10 SHOOP SHOOP (NEVER STOP... ) 
MICHAEL COOPER (REPRISE) 

72 69 

35 34 9 SWEET THING 
MARY J. BLIGE (UPTOWN /MCA) 

73 59 

® 45 6 
WRECKX SHOP 
WRECKX-N- EFFECT (MCA) 

74 58 

37 33 7 HONEY DIP 
PORTRAIT (CAPITOL) 

75 70 

Billboard. FOR WEEK ENDING APRIL 24, 1993 R &B SINGLES A -Z 

R&D Radio Monitor. 
Compiled from a national sample of airplay supplied by Broadcas Data Systems' Radio Track service. 66 R &B stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross - 
re erencing exact times of airplay with Arbitron listener data. This data is used in the Hot R &B Singles chart. 

6 
TITLE 
ARTIST (LABEL /DISTRIBUTING LABEL) 

W 
3 

5 

ó 

w 
3 

TITLE 
ARTIST (LABEL /DISTRIBUTING LABEL) 

16 

** NO.1 ** 
FREAK ME 
SILK (KEIA /ELEKTRA) 6 weeks at No. I 

® 42 9 
TELLIN' ME STORIES 
BIG BUB ( EASTWEST) 

39 30 18 SHOOP SHOOP 
MICHAEL COOPER (REPRISE) 

2 2 16 ru SO INTO YOU 
SWV (RCA) 

40 6 
DOWN WITH THE KING 
RUN-D.M.C. (PROFILE) 

3 3 17 SO ALONE 
MEN AT LARGE (EASTWEST) 

41 41 8 PPERBOY (NEXT PLATEAU /FFRR /PLG) 

4 4 14 I HAVE NOTHING 
WHITNEY HOUSTON (ARISTA) 

42 35 16 LOVE MAKES NO SENSE 
ALEXANDER O'NEAL (TABU /AEM) 

5 5 23 DON'T WALK AWAY 
JADE (GIANT /REPRISE) 

43 6 
MARY, MARY 
HI -FIVE (JIVE) 

6 6 17 COMFORTER 
SHAI (GASOLINE ALLEY /MCA) 

44 36 18 REBIRTH OF SUCK 
DIGABLE PLANETS (PENDULUM /ELEKTRA) 

7 7 14 DEDICATED 
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) 67 2 

I WANT TO KNOW YOUR NAME 
WALTER & SCOTTY (CAPITOL) 

8 8 20 SWEET THING 
MARY J. BLIGE (UPTOWN /MCA) 

46 45 7 I SHOULD HAVE LOVED YOU 
CHUCKII BOOKER (ATLANTIC) 

9 10 14 NUTHIN' BUT A "G" THANG 
DR. ORE (DEATH ROW /INTERSCOPE) 

47 49 13 
INFORMER 
SNOW (EASTWEST) 

10 9 21 I'M EVERY WOMAN 
WHITNEY HOUSTON (ARISTA) 

LET'S GO THROUGH THE MOTIONS 
JODECI (UPTOWN /MCA) 

11 13 12 
KISS OF LIFE 
SADE (EPIC) 

49 44 9 TYPICAL REASONS 
PRINCE MARKIE DEE (COLUMBIA) 

12 20 4 
WEAK 
SWV (RCA) 

56 3 
DAYDREAMING 
PENNY FORD (COLUMBIA) 

13 15 11 
SWEET ON U 
LO -KEY? (PERSPECTIVE /A &M) 

51 51 6 
SEND FOR ME 
GERALD ALSTON (MOTOWN) 

14 14 23 GET AWAY 
BOBBY BROWN (MCA) 

52 50 5 LET ME BE THE ONE 
INTRO (ATLANTIC) 

15 17 4 
WHO IS IT 
MICHAEL JACKSON (EPIC) 

53 46 4 ONE WOMAN 
JADE (GIANT /REPRISE) 

16 12 24 MR. WENDAL 
ARRESTED DEVELOPMENT (CHRYSALIS) 

54 48 19 CRAZY LOVE 
CECE PENISTON (R &M) 

17 11 15 HIP HOP HOORAY 
NAUGHTY BY NATURE (TOMMY BOY) 

55 54 4 THE THINGS THAT WE ALL DO... 
NONA GAYE (THIRD STONE /ATLANTIC) 

18 22 4 
THAT'S THE WAY LOVE IS 
BOBBY BROWN (MCA) 

56 55 5 HOW I'M COMIN' 
L.L. COOL J (DEF JAM /COLUMBIA) 

19 18 10 IFI COULD 
REGINA BELLE (COLUMBIA) 

57 52 17 DAZZEY DUKS 
DUICE (TMR/BELLMARK) 

20 16 11 HONEY DIP 
PORTRAIT (CAPITOL) 

58 3 
WRECKX SHOP 
WRECKX-N-EFFECT (MCA) 

21 19 10 ITS ALRIGHT 
CHANTE MOORE (SILAS /MCA) 

59 53 11 WELCOME TO MY LOVE 
RACHELLE FERRELL (MANHATTAN) 

23 6 
EVERY LITTLE THING U DO 
CHRISTOPHER WILLIAMS (UPTOWN /MCA) 

60 57 19 IT HURTS ME 
JACCI MCGHEE (MCA) 

CD 32 4 
KNOCKIN' DA BOOTS 
H -TOWN (LUKE) 61 66 2 

THE MORNING PAPERS 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

24 21 10 IT WAS A GOOD DAY 
ICE CUBE (PRIORITY) 

3 
IN THE MIDDLE 
ALEXANDER O'NEAL (TABU /A &M) 

25 10 
GOOD OL' DAYS 
LEVERT (ATLANTIC) 

63 64 17 SAVING FOREVER FOR YOU 
SHANICE (GIANT /REPRISE) 

26 11 
CAN HE LOVE U UKE THIS 
AFTER 7 (VIRGIN) 

WHAT 'CHA GONNA DO? 
SHABBA RANKS /QUEEN LATIFAH (EPIC) 

27 24 19 LOVE NO LIMIT 
MARY J. BLIGE (UPTOWN /MCA) 

65 59 7 BORN 2 B.R.E.E.D. 
MONTE LOVE (WARNER BROS.) 

34 10 
LOSE CONTROL 
SILK (KEIA /ELEKTRA) 69 4 

LOTS OF LOVIN 
PETE ROCK & C.L. SMOOTH (ELEKTRA) 

29 28 5 LOVE DONT LOVE YOU 
EN VOGUE (EASTWEST) 

67 70 3 
TRUTHFUL 
HEAVY D. & THE BOYZ (UPTOWN /MCA) 

30 29 7 BABY BE MINE 
BLACKSTREET (MCA) cp LOVE ME DOWN 

TISHA (CAPITOL) 

31 31 13 
LOVE THANG 
INTRO (ATLANTIC) 

WHERE I'M FROM 
DIGABLE PLANETS (PENDULUM /ELEKTRA) 

32 33 13 NEVER DO YOU WRONG 
STEPHANIE MILLS (MCA) 

70 63 6 NEVER BEFORE 
SIMPLE PLEASURES (REPRISE) 

33 27 13 HAT 2 DA BACK 
TLC (LAFACE /ARISTA) 

71 18 
CONFUSED 
TEVIN CAMPBELL (QWEST /WARNER BROS.) 

37 5 
GIVE HIM A LOVE HE CAN FEEL 
TENE WILLIAMS (PENDULUM /ELEKTRA) 

72 
SHOW ME LOVE 
ROBIN S. (BIG BEAT /ATLANTIC) 

47 3 
ABC -123 
LEVERT (ATLANTIC) 

73 61 4 DOLLY MY BABY 
SUPER CAT (COLUMBIA) 

38 7 
YOU'RE THE LOVE OF MY UFE 
SYBIL (NEXT PLATEAU /LONDON /PLG) 

74 72 3 APHRODISIA 
ALEXANDER O'NEAL (TABU /A &M) 

37 39 7 
I CANT STAND THE PAIN 
LORENZO (ALPHA INTERNATIONAL/KG) - SIX FEET DEEP 

GETO BOYS (RAP -A -LOT /PRIORITY) 

o Tracks moving up the chart with airplay gains. © 1993, Billboard /BPI Communications. 

RUB RADIO RECURRENT MONITOR 
1 2 2 REMINISCE 

MARY J. BLIGE (UPTOWN /MCA) 

2 5 8 
CHANTE MOORE (SILAS/MCA) 

3 3 7 GAMES 
CHUCKII BOOKER (ATLANTIC) 

4 1 3 HERE WE GO AGAIN! 

5 4 3 OUI) ME 
HI 

6 7 8 

LO-FIVE 

(PRRSSPNECTIVÉ &M) 
7 6 6 BABBYY I 7 

M FOR REAL/NATURAL HIGH 

8 11 8 LO 
BSHOULDA 

BROUGHT YOU ... 

9 9 4 
HAPPY ÉY.EKTRA) 

10 15 3 ZAL ANLLORRENO (ALPHA TL/PLG) 

11 8 3 GIVE IT UP, TURN IT LOOSE 
EN VOGUE ( EASTWEST) 

12 13 12 WHAT ABOUT YOUR FRIENDS 
TLC (LAFACE /ARISTA) 

13 14 8 IF I EVER FALL IN LOVE 
SHAI (GASOLINE ALLEY /MCA) 

14 12 16 AIN'T NOBODY UKE YOU 
MIKI HOWARD (GIANT /REPRISE) 

ZS lO lO 
BOBBY 
GOOD 

BROWN (MCA) 

16 18 19 ALONE WITH YOU 
TEVIN CAMPBELL (QWEST /WB) 

17 17 3 I GOT AMAN 
POSITIVE K (ISLAND /PLG) 

18 22 7 NO ORDINARY LOVE 
SADE (EPIC) 

19 16 8 ALLISEE 
CHRISTOPHER WILLIAMS (UPTOWN /MCA) 

20 24 5 H ME, NOERON (WARNER BROS.) 

21 23 14 PEOPLE EVERYDAY 
ARRESTED DEVELOPMENT (CHRYSALIS) 

22 19 9 
WREACKXFF 

SHAKER 
EFEECT (MCA) 

23 21 16 
JJOOHNNÉ GILL (LAFACE/ARISTA) 

24 20 17 REAL LOVE 
MARY J. BLIGE (UPTOWN /MCA) 

25 - 24 BABY-BABY-BABY 
TLC 

Recurren s are titles which have appeared on the Monito 
for 20 weeks and have dropped below the top 20. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

36 BABY BE MINE (FROM CM) (Zomba, BMI /Donril, 
ASCAP /Street Rose, ASCAP) CPP 

73 BORN 2 B.R.E.E.D. (MCA,/Controversy,/WB, /Michael 
Anthony, ASCAP) WBM /HL 

98 BOW WOW WOW 

(Funkdoobiest /Immortal /BMG, /Lethal, /Saul Assasins, 

/MCA, ASCAP) 

22 CAN HE LOVE U LIKE THIS (Greenskirt, BMI /Kear, 

BMI /Sony Songs, BMI) 

87 CAN'T GET ANY HARDER (Virgin, ASCAP /Cole, ASCAP 

/Clivilles, ASCAP /Duranman, ASCAP /Leaders Of The 

New School, BMI) 
8 COMFORTER (Music Corp. Of America, BMI /Gasoline 

Alley, ASCAP) HL 

90 CRAZY LOVE (By George You've Got It, BMI /O'Hara, 

BMI /Music Corp. Of America, BMI /IDG, ASCAP) HL 

82 CREWZ POP (Naughty, ASCAP) 

74 DAYDREAMING (Springtime, BMI) 

30 DAllEY DUNS (Gigilo Chez, BMI /Alvert, BMI) 

16 DEDICATED (Willesden, BMI /R.Kelly, BMI) CPP 

47 DEEPER (Word Life, ASCAP/Windswept Pacific, 

ASCAP /Longitude, BMI /Frsthngtanyn, ASCAP) WBM 

17 DITTY (Next Plateau, ASCAP /Cisum Ludes, 

ASCAP /Saja, BMI/Troutman, BMI) 

64 DOLLY MY BABY (Wild Apache, ASCAP /Hancock, 

BMI /Zomba, ASCAP) 

9 DON'T WALK AWAY ( Gradington, ASCAP /MCA, 

ASCAP /Ronnie Onyx, BMI) HL 

12 DOWN WITH THE KING (Protoons, ASCAP /Rush 

Groove, ASCAP /Smooth Flowin', ASCAP /Pete Rock, 

ASCAP /EMI U, ASCAP) CPP 

89 DO YA WANNA RIDE? (WB /Playhard /Pencil Master, 

ASCAP/Trycep, /Willesden, BMI) CPP 

26 EVERY LITTLE THING U DO (Babydon, ASCAP /EMI 

April, ASCAP /KG Blunt, ASCAP /Zomba, ASCAP /Isaya 

He's Funky, ASCAP) CPP/WBM 

88 FOREVER IN LOVE (Kenny G, BMI /EMI Blackwood, 

BMI /Kuzu, BMI) HL 

1 FREAK ME (Keith Sweat, ASCAP /E/A, ASCAP/WB, 

ASCAP/Saints Alive, BMI) WBM 

54 FUNKY CHILD (Marley Marl, ASCAP /EMI April, 

ASCAP) WBM 

44 GAMES (Count Chuckula, BMI/Trycep, BMI /Black 
Satin, BMI /Big Giant, BMI/Warner- Tamerlane, 

BMI/Willesden, BMI) WBM /CPP 

92 GANGSTA BITCH (Forked Tongue, ASCAP /Zomba, 

ASCAP /Jazz Merchant, ASCAP) 

27 GET AWAY (Zomba, /Donril,/WB,/B Funk /Polygram 
Intl/Toe Knee Hangs, /MCA /Bobby BrownASCAP) 

CPP/WBM /HL 
60 GIVE HIM A LOVE HE CAN FEEL (Four Feathers, 

BMI /Last Sound, ASCAP/Third Coast, ASCAP) 

97 GOLD DIGGIN' GIRLS (Whooping Crane, BMI /Meriwar, 
BMI /Screen Gems -EMI, BMI /Calloco, BMI) 

18 GOOD OV DAYS ( Trycep, BMI/Willesden, BMI) CPP 

49 HAT 2 DA BACK (EMI /D.A.R.P., /Longitude, 

BMI /Music Corp. Of America, BMI) WBM /HL 
46 HERE WE GO AGAIN! (Hee Bee DooinitjUnit 

4,/WBASCAP /Slone Diamond, BMI /Jobete, /Black 
Bull, ASCAP /Doll Face, BMI)CPP / HL/WBM 

11 HIP HOP HOORAY (T -Boy, ASCAP /Naughty, ASCAP) 

20 HONEY DIP (WB, ASCAP /0 /B /0 Itself, ASCAP /Unit 4, 

ASCAP /Hee Bee Dooinit, ASCAP) WBM 

40 HOW I'M COMIN' (Def Jam, ASCAP /LL Cool 1, 

ASCAP /EMI April, ASCAP /Marley Marl, ASCAP) WBM 

31 I CANT STAND THE PAIN (Peljo, BMI/Walter 

Simmons, BMI) 

96 I DON'T WANNA CRY (AI B. Sure!, ASCAP /EMI April, 

ASCAP/Willaire, ASCAP) WBM 

19 IF I COULD (WB, ASCAP /Spinning Platinum, 

ASCAP /EMI Blackwood, BMI /ATV, BMI /Music 
Corp. Of America, BMI) HL/WBM 

100 IF ONLY YOU KNEW (Last Song,/Third CoastASCAP) 

94 IF YOU BELIEVE (Last Song,/Third CoastASCAP) 

63 IF YOU EVER LOVED SOMEONE AND LOST (Julorae, 

BMI) 

38 I GOT A MAN (Step Up Front, /Conducive, /Rhythm 
Planet, BMI /Bigone, ASCAP/Willesden,BM() CPP 

4 I HAVE NOTHING (Warner- Tamerlane, /One Four 

Three, /Linda's Boys, BMI) WBM 

23 I'M EVERY WOMAN (Nick -O -Val, ASCAP) CPP 

2 l'M SO INTO YOU (Barn Jams, BMI/Warner- 
Tamerlane, BMI /Interscope Pearl, BMI) WBM 

10 INFORMER (Motor Jam, ASCAP /Green Snow, 

ASCAP /M.C. Shan, ASCAP) HL 

93 IN THE MIDDLE (Big Giant, BMI /Coffey, Nettlesbey, 

BMI/Warner- Tamerlane, BMI) 
61 I SHOULD HAVE LOVED YOU (Big Giant, BMI /Count 

Chuckula, BMI) 
24 ITS ALRIGHT (EMI Blackwood, BMI/Chante' 7, 

BMI /Geffen, ASCAP /MCA, ASCAP) WBM 

7 IT WAS A GOOD DAY (Gangsta Boogie, ASCAP/WB, 

ASCAP/EMI April, ASCAP /Bovina, ASCAP) WBM /HL 
68 I WANT TO KNOW YOUR NAME (Warner -Tamerlane, 

BMI) WBM 

14 KISS OF LIFE (Angel, ASCAP /Sony Music UK, 

PRS/Sony Tunes, ASCAP) HL 

5 KNOCKIN' DA BOOTS (Pac Jam, BMI /Saja, 
BMI/Troutman, BMO WBM 

53 LET'S GO THROUGH THE MOTIONS (EMI 

April, /DeSwing Mob, /Back To The Ghetto, ASCAP) 

62 LOOKING THROUGH PATIENT EYES (MCA, ASCAP) HL 

77 LOTS OF LOVIN (Ness, Nitty & Capone, 

ASCAP /Smooth Flowin', ASCAP /Pete Rock, ASCAP) 

35 LOVE DON'T LOVE YOU (Two Tuff -Enuff, BMI /Irving, 
BMI) CPP 

55 LOVE IS 

(W B,/Pressmancherry/N.Y.M.,ASCAP/Warner- 
Tamerlane, /Pressmancherryblossom, 

ASCAP /Chekerman, BMI) WBM 

65 LOVE MAKES NO SENSE (Avante Garde, ASCAP /New 
Perspective, ASCAP) 

71 LOVE ME DOWN (MCA, ASCAP /Britift, ASCAP) 

72 LOVE ME OR LEAVE ME ALONE (Def Jam, ASCAP) 

43 LOVE'S TAKEN OVER (EMI Blackwood, BMI /Chante' 

7, BMI /EMI April, ASCAP) WBM 

28 LOVE THANG (Frabensha,MCA, /Frank 
Nitty,/Velle /Ness, Nitty & Capone, /Warner 

Bros, /Geffen /Edie Brickell, ASCAP) WBM 

50 MARY, MARY (Zomba, ASCAP /4MW, ASCAP) CPP 

70 THE MORNING PAPERS (Controversy,/WBASCAP) 
WBM 

25 MR. WENDAL (EMI Blackwood, BMI /Arrested 
Development, BMI) WBM 

79 MURDER SHE WROTE (Island, BMI /Ixat, BMI) HL 

95 MY CONSCIENCE SAYS NO ( Avante 

Garde, /Imaginable, /Breakin' The Rules, /Dope As 

Balls, ASCAP) 

TITLE 
ARTIST (LABEL /DISTRIBUTING LABEL) 

HAT 2 DA BACK 
TLC (LAFACE /ARISTA) 

LET'S GO THROUGH THE MOTIONS 
JODECI (UPTOWN /MCA) 

4 
LOOKING THROUGH PATIENT EYES 
P.M. DAWN (GEE STREET /ISLAND /PLG) 

SHOW ME LOVE 
ROBIN S. (BIG BEAT /AG) 

17 FOREVER IN LOVE 
KENNY G (ARISTA) 

14 TAP THE BOTTLE 
YOUNG BLACK TEENAGERS (SOUL/MCA) 

3 
DOLLY MY BABY 
SUPER CAT (COLUMBIA) 

10 THROW YA GUNZ 
ONYX (CHAOS /COLUMBIA) 

14 GET AWAY 
BOBBY BROWN (MCA) 

7 LOVE ME OR LEAVE ME ALONE 
BRAND NUBIAN (ELEKTRA) 

3 
EVERY LITTLE THING U DO 
CHRISTOPHER WILLIAMS (UPTOWN /MCA) 

4 
BABY BE MINE 
BLACKSTREET (MCA) 

5 KISS OF UFE 
SADE (EPIC) 

2 
PASSIN' ME BY 
THE PHARCYDE (DELICIOUS VINYL /AG) 

12 WHO GOT THE PROPS 
BLACK MOON (NERVOUS) 

5 I CAN'T STAND THE PAIN 
LORENZO (ALPHA INTL/PLG) 

19 GANGSTA BITCH 
APACHE (TOMMY BOY) 

3 
TELLIN' ME STORIES 
BIG BUB (EASTWEST) 

13 IT HURTS ME 
JACCI MCGHEE (MCA) 

17 MURDER SHE WROTE 
CHAKA DEMUS & PLIERS (MANGO) 

25 
NO ORDINARY LOVE 
SADE (EPIC) 

17 HEAL THE WORLD 
MICHAEL JACKSON (EPIC) 

3 
BOW WOW WOW 
FUNKDOOBIEST (IMMORTAL/EPIC) 

32 RUMP SHAKER 
WRECKX-N- EFFECT (MCA) 

3 LOVE THANG 
INTRO (ATLANTIC) 

4 
IT'S ALRIGHT 
CHANTE MOORE (SILAS /MCA) 

12 KNOCK -N -BOOTS 
WRECKX -N -EFFECT (MCA) 

9 CROOKED OFFICER 
CETO BOYS (RAP -A-LOT /PRIORITY) 

4 GOLD DIGGIN' 
MC NASD & DJ FRED (PANDISC) 

23 EVERYTHING'S GONNA BE ALRIGHT 
FATHER M.C. (UPTOWN /MCA) 

2 
CREWZ POP 
DA YOUNGSTA'S (EASTWEST) 

WHERE I'M FROM 
DIGABLE PLANETS (PENDULUM /ELEKTRA) 

6 LOTS OF LOVIN' 
PETE ROCK E C.L. SMOOTH (ELEKTRA) 

20 7 
PRINCE & THE N.P.G. (PAISLEY PARK/WB) 

5 BORN 2 B.R.E.E.D. 
MONTE LOVE (WARNER BROS.) 

28 HERE WE GO AGAIN! 
PORTRAIT (CAPITOL) 

5 SALLY GOT A ONE TRACK MIND 
DIAMOND /NEUROTICS (CHEMISTRY) 

22 HAPPY ELEKTRA) 

Singles with increasing sales. © 1993, Billboard /BPI Communications and SoundScan, Inc. 

69 NEVER BEFORE (Vangerrod, ASCAP) 

37 NEVER DO YOU WRONG (MCA /Geffen, ASCAP /Music 
Corp. Of America, BMI /Geffen Again,/Duboc, 

BMI /Radsongs, /Almo, ASCAP)CPP 

3 NUTHIN' BUT A G MANG (Ain't Nuthin' Goin' On But 

Fu -ckiñ, ASCAP/Sony Songs, BMI) HL 

52 ONE WOMAN (Gradington, ASCAP /MCA, 

ASCAP /Ronnie Onyx, BMI) 

85 PASSIN' ME BY (Beetjunkye, BMI /Bein Lo Key, BMI) 

45 REBIRTH OF SLICK (Wide Grooves / Gliro, BMI) 
91 REMEMBER WHO YOU ARE (Wild Pink, ASCAP) 

39 REMINISCE (Stone Jam, ASCAP/WB, ASCAP /Ness, 

Nitty & Capone, ASCAP /MCA, ASCAP) HL/WBM 

58 ROLL WIT THA FLAVA (Naughty/Freddie 
Foxxx /Queen Latifah, /E- Z- Duz -lt, /40th Street /Peep 
Bo,/Fu Schnick /EMI April, ASCAP) 

99 SALLY GOT A ONE TRACK MIND (Dusty Fingers /All 
Jams,/Terrace, BMI/Soul Cap, ASCAP)WBM 

42 SEND FOR ME (Lijersrika, BMI /Mercy Kersey, 

BMI /Irving, BMI) CPP 

44 SHOOP SHOOP (Norcal Atlanta,/Warner- 

Tamerlan/Playfull,BMI) WBM 

67 SHOW ME LOVE (Son- A -Tron, BMI /Champion, BMI) 

6 SO ALONE (Trycep /Ramal,/Willesden, BMI)CPP 

59 SO CLOSE (Polygram Intl, ASCAP /MCA, ASCAP) HL 

66 A SONG FOR YOU (Irving, BMI) CPP 

13 SWEET ON U (New Perspective, ASCAP) 

15 SWEET THING (MCA, ASCAP) HL 

80 TAKE A DIP (DA.R.P., ASCAP /EMI April, ASCAP) 

83 TAP THE BOTTLE (Disco Breaks From The 

Motherland, ASCAP) 

29 TEWN' ME STORIES (Big Herb's, BMI /Down Low, 

BMI /Davone Rayone Lee, BMi) 
34 MATS THE WAY LOVE IS 

( Zomba , /Donril /.icon /EMI April / Abdur 

Rahman /Bobby Brown, ASCAP) 

51 THE THINGS THAT WE AU. DO FOR LOVE (Virgin, 

ASCAP) 

76 THROW YA GUNZ (Harris Onyx, ASCAP/11l Posse, 

ASCAP /JMJ, ASCAP) 

86 TRUTHFUL (Tony Dofat, BMI /EMI April, /Across 110th 

Street, /E- Z- Duz- ItASCAP) 

32 TYPICAL REASONS (EMI Blackwood /Flow 
Tech, /Music Corp. Of America, /Second Generation 

Roomy Tunes, BMI) HL/WBM 

33 WEAK (Barn Jams, BMI) 

M WELCOME TO MY LOVE (Aural 

Elixir /Rosalie /Mycenae, /Feel The Beat, RMI/Stone 

Diamond, BMI) CPP 

81 WHERE I'M FROM (Wide Grooves, BMI /Gliro, 

BMI /Longitude, BMI) WBM 

78 WHO GOT THE PROPS (Target Practice, 

ASCAP/Misam, ASCAP) 

21 WHO IS IT(Mijac,/Wamer- Tamedane, BMI)WBM 

56 WHOOT,THERE IT IS (Jamie, /Koke,Moke & Noke, 

BMI) 
75 WITH YOU (Full Swing, ASCAP /AACI, ASCAP) 

57 WRECKX SHOP (EMI ApriljAbdur 
Rahman /Zomba /Donril./TadejASCAP) CPP/WBM 

41 YOU'RE THE LOVE OF MY UFE (Sweetman/Careers- 

BMG, BMI /Next Plateau, ASCAP) HL/WBM 
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AVAILABLE NOW THE NEW ALBUM GUN TALK 
74785 -50211 -2/4 

T H E N E W S I N G L E & V I D E O 

Gil- ZRL.S N GLTNS 
74785. 50038.4. 

BE ON THE LOOKOUT FOR THE RUNAWAY SLAVES IN MAY! 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
AND ONE -STOP SALES REPORTS. 

TITLE ARTIST 
-!lL & NUMBER/DISTRIBUTING I ?Y'.. 

10 2 2 6 

* * * No. 1 * * * 
IT WAS A GOOD DAY ICE CUBE 
(C) IT) PRIORITY 53817 1 week at No. 1 0 3 7 5 DOWN -WITH THE KING RUN -D.M.C. 
(C) (T) (X) PROFILE 5391 

O 4 5 8 FUNKY CHILD LORDS OF THE UNDERGROUND 
(C) (M) (T) PENDULUM 64672/ELEK T RA 

4 7 8 7 CROOKED OFFICER GETO BOYS 
(C) (T) RAP -A -LOT 53818/PRIORITY 

5 1 3 10 
TIME 4 SUM AKSION REDMAN 
(M) (T) RAUCHAOS 74794 /COLUMBIA 

o) 14 18 3 HOW I'M COMIN' L.L. COOL J 
(C) (M) (T) DEF JAM 74811 /COLUMBIA 

O 10 13 5 TYPICAL REASONS PRINCE MARKIE DEE 
(C) (M) (T) COLUMBIA 74866 

U 9 11 7 
BORN 2 B.R.E.E.D. MONIE LOVE 
(C) (M) (T) (X) WARNER BROS. 18691 0 11 14 5 
PEACE TREATY KAM 
(M) (T) EASTWEST 96098' 

10 6 1 12 THROW YOUR GUNZ ONYX 
(M) (T) RAUCHAOS 74766 /COLUMBIA 

1I 17 15 6 
I GET WRECKED TIM DOG 
(M) (T) (X) RUFFHOUSE 74857`/COLUMBIA 

12 12 10 8 BREAKER 1/9 COMMON SENSE 
(C) (T) RELATIVITY 1139 

13 19 25 3 
ROLL WIT THA FLAVOR THE FLAVOR UNIT MC'S 
(M) (T) (X) FLAVOR UNIT 74897'/EPIC 

14 16 17 9 FLIP DA SCRIPT DA KING & I 

(C) (M) (T) (X) ROWDY 5002 /ARISTA 

15 8 4 11 
NUTHIN' BUT A "G" THANG DR. DRE 
(C) (M) (T) DEATH ROW 53819 /INTERSCOPE 

16 13 12 7 SALLY GOT A ONE TRACK MIND DIAMOND /NEUROTICS 
(C) (T) CHEMISTRY 864 850 /MERCURY 

17 18 ' 19 5 
LOVE ME OR LEAVE ME ALONE BRAND NUBIAN 

. (C) (M) (T) ELEKTRA 64661 

ió 20 20 4 
BOW WOW WOW FUNKDOOBIEST 
(C) (T) IMMORTAL 74852/EPIC 

19 5 6 11 
GET THE POINT C.E.B. 
(C) (M) (T) RUFFHOUSE 74884 /COLUMBIA 

YO 23 - 2 WRECKX SHOP WRECKX -N- EFFECT 
(C) (M) (T) MCA 54531 

21 15 9 11 HIP HOP HOORAY NAUGHTY BY NATURE 
(M) (T) (X) TOMMY BOY 554' 

ZZ 22 23 3 
TICK TOCK KILO 
(C) (T) WRAP 138/ICHIBAN 

Y3 25 - 2 OFF & ON TRENDS OF CULTURE 
(CI (T) MAD SOUNDS 2199 /MOTOWN 

24 21 21 4 BOOTY MISSION RUNAWAY SLAVES 
(C) (T) SAVAGE 384 0 NEW 00. 

1 
DEEPER BOSS 
(M) (T) DJ WEST /DEF JAM 74737' /COLUMBIA 

26 26 28 4 ILL STREET BLUES KOOL G RAP & D.J. POLO 
(M) (T) (X) COLD CHILLIN' 2000' 

YÏ NEW 1 
CREWZ POP DA YOUNGSTA'S 
(M) (T) EASTWEST 96068' 

28 27 - 2 
LOTS OF LOVIN PETE ROCK & C.L. SMOOTH 
(C) (T) ELEKTRA 64662 0 NEW I GUNSHOT KENNY DOPE 
(M) (T) FREEZE 50032' /MOON ROOF 

30 28 29 3 PLASTIC P.M. DAWN 
(CI (T) GEE STREET /ISLAND 864 966 /PLG 

Records with the greatest sales gains this week. Videoclip availability. Recording Industry Association 
of America (RIAA) certi ication or sales of 500,000 units. RIAA certification for sales of 1 million units. 
Catalog no. is for cassette single. 'Asterisk indicates catalog number is for cassette maxi -single; cassette single 
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. 
(T) Vinyl maxi -single availability. (X) CD maxi -single availability. O 1993, Billboard /BPI Communications. 

Elektra Readies Summer Rap Releases; 
onyx Confronts Counterfeiters Head on 
WRECKX SHOP: The dancehall 
stylist Red Fox will debut on Elek- 
tra Entertainment this summer. 
having completed a hip- hop /reggae 
album titled "Murder." Producers 
on the set are Bobby Konders, 
Bobby Digital, Sting Interna- 
tional, Mikey Bennett, Dave 
Kelly, and Premier from Gang 
Starr, who is behind the title track. 
In other Elektra artist develop- includes the song sampled to create 
ments: Leaders Of The New Dr. Dre's "Nuthin' But A `G' 
School will drop "TIME: The Inner Thang." It's Leon Haywood's "I 
Minds Eye" in late July; first single Want'a Do Something Freaky To 
"Syntax Error" arrives in May ... You," which drags the listener 
The motion -picture soundtrack for through a funky, sensual wonder - 
"Made In America" will feature rap land ... Independently signed rap - 
tracks by D.J. Jazzy Jeff & the pers looking for opportunities over - 
Fresh Prince ( "Dance Or Die ") and seas, take heart: GP Records in Sao 
Del (the title track, whose video will Paolo, Brazil, wants to hear from 
feature Whoopi Goldberg, one of you. GP's GM, Marcelo Toledo, re- 
the film's stars) amid cuts by Gloria cently wrote, asking us to "please 
Estefan, Silk & Keith Sweat, tell rappers on indie labels to send 
Ephraim Lewis, and others ... their demos." He added, "If the 
KMD's second album has been songs are good," he'll cut a deal and 
scheduled for an October ship date. arrange for a tour. GP can be con- 

tacted at 011 -35 -5784 ... Chubb 
STRAIGHTEN IT OUT: After Rock now has a label, Rocktown 
leaving Manhattan's Chung King Records, through Warner Bros. 
studios April 7, on their way to pur- Raw Soul is scheduled to be the 
chase a DAT deck, the members of first artist to drop on Rocktown, 
RAL act Onyx walked it almost like whose roster already boasts seven 
they talked it on "Bitchassbootle - other acts. While Rock won't be the 
guz," a short cut on their high- chart- first artist to run a label, he may 
ing debut album, "Bacdafucup." soon become the first heading a 
When the crew spotted someone magazine. The Select signee, known 
selling counterfeit copies of their as the Chubbster, recently revealed 
tape and others, they didn't shoot. his plans to guide a black lifestyles 
They did, however, knock over the periodical called The Truth. Ideally, 
black -market retailer's table of Rock hopes to debut The Truth in 
wares. A fistfight ensued, and both September ... The always pleasing, 
the group and the target of their an- ever soulful duo Pete Rock & C.L. 
ger got carted off to jail for an after- Smooth has cuts on three upcoming 
noon. No charges were pressed, ev- motion -picture soundtracks: 
eryone went home, and the "What's Next On The Menu," from 
bootlegger even got his tapes back. "Who's The Man ?," "One In A Mil - 
That we couldn't believe. lion," from "Poetic Justice," and 

"Death Becomes Her," from "Men - 
OFF & ON: "Funky Stuff" (which ace II Society" ... Beastie Boys 
previews Mercury's Funk Essen- member Mike D says his Grand 
tials catalog series, due out May 18) Royal Records is discussing releas- 

by Havelock Nelson 

Planets Revolve. Pendulum Records act the Digable Planets hit the road for a 
series of dates in support of their debut album, "Reachin' (A New Refutation Of 
Time And Space." Pictured backstage at the Irving Plaza club in New York, from 
left, are Gil Williams, road manager; David Glinert, consultant and co- owner, 
Pendulum; Thomas Valentino, BMI; Doodlebug and Ladybug (leaning over in 
front), Digable Planets; Kim Jackson, BMI; Ruben Rodriguez, president, 
Pendulum Records; Butterfly, Digable Planets; and Dennis Wheeler, VP of A &R 
and marketing, Pendulum Records. 

ing an instructional bowling record 
narrated by Too Short. "People 
don't know," he says. "Short's an in- 
credible bowler" ... Black Moon, 
whose "Who Got The Props ?" con- 
tinues to blow up spots, has almost 
finished tracking its debut Nervous 
Records album. Producer Evil -D's 
sound is a sample -laden, pretty -but- 
hard jazz -funk mesh. Titles include 
"Powerful Impact," "Crooklynites," 
"Shit Is Real," and "Black Smif & 
Wesson," which flips Gang Starr's 
"Soliloquy Of Chaos" ... Pop -cul- 
ture critic Michael A. Gonzales 
points out that the title of Funk - 
doobiest's album, "Which Doobie U 
B ?," was inspired by a line from the 
once -upon -a -time TV series "What's 
Happening!" ... Houston A. Baker, 
a professor of English and Albert M. 
Greenfield Professor of Human Re- 
lations at the Univ. of Pennsylvania 
(where he also directs the Center for 
the Study of Black Literature and 
Culture) recently completed the 
book "Black Studies, Rap And The 
Academy." The book is due out soon 
on Univ. of Chicago Press. 

RHYTHM & BLUES 
(Co)(tilrll'dfrom page 16) 

Ru's first single, "Supermodel/You 
Better Work," was a dance club hit 
and something of a video curiosity 
on outlets like The Box and BET. 
But "Back To My Roots," should 
strike a chord with soul sisters in the 
R &B crowd: It's all about our hair! 
Ru talks about mama doing heads in 
her kitchen, and runs a litany of 
styles from finger waves to jheri 
curls to "afro puffs" over a finger - 
snapping, booty- wagging beat. The 
lines that work us most: "Ow, mama, 
that's my ear!" and "Chile, you must 
be tenderheaded." 

HOLD 
THE 

PHONE! 

Dial 800 -223 -7524 toll free 
to place an ad in ACTION - 
MART, Billboard's classi- 
fied advertising section. 
For quick results, call Jeff 
Serrette today (NY resi- 
dents dial 212 536 -5174). 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

z 
O 

Y H < 
aa 

1 1 83 3 

* * * No. 1 * * * 
L.L. COOL J DEF JAM 53325/COLUMBIA (10.98 EQ/16.98) 2 weeks at No. 1 14 SHOTS TO THE DOME 1 

2 2 1 21 SILK KEIA 61394' /ELEKTRA (10.98/15.98) LOSE CONTROL 1 

3 3 2 17 DR. DRE DEATH ROW / INTERSCOPE 57128/PRIORITY (10.98/15.98) THE CHRONIC 1 

4 4 4 21 SOUNDTRACK 1 ARISTA 18699' (10.98/15.98) THE BODYGUARD 

8 10 23 SADE EPIC 53178' (10.98 EQ/15.98) LOVE DELUXE 2 

8 24 SWV RCA 66074' (9.98/13.98) IT'S ABOUT TIME 6 

5 3 5 GETO BOYS RAP -A -LOT 57191 /PRIORITY (10.98/15.98) TILL DEATH DO US PART 1 

8 6 6 3 LEVERT ATLANTIC 82462'/AG (10.98/15.98) FOR REAL THO' 6 

9 11 7 21 KENNY G 3 ARISTA 18646 (10.98/15.98) BREATHLESS 2 

10 9 2 ONYX RAUCHAOS 53302/COLUMBIA 0.98 E0115.98) BACDAFUCUP 9 

11 10 8 NAUGHTY BY NATURE TOMMY BOY 1069 (10.98/15.98) 19 NAUGHTY III 1 

12 14 12 12 SNOW EASTWEST 92207'/AG (9.98/15.98) 12 INCHES OF SNOW 12 

13 15 13 16 SHAI GASOLINE ALLEY 10762/MCA (9.98/15.98) IF I EVER FALL IN LOVE 3 

14 16 11 9 DIGABLE PLANETS REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 
PENDULUM 61414/ELEKTRA (9.98/15.98) 5 

15 13 2 LORDS OF THE UNDERGROUND HERE COME THE LORDS 
PENDULUM 61415 / ELEKTRA (10.98/15.98) 13 

16 17 16 22 ICE CUBE PRIORITY 57185 (10.98/15.98) THE PREDATOR 1 

17 12 9 3 ICE -T RHYME SYNDICATE 53858/PRIORITY (10.98/16.98) HOME INVASION 

18 18 15 37 MARY J. BLIGE 2 UPTOWN 10681'/MCA (9.98/15.98) WHAT'S THE 411? 1 

19 20 17 70 MICHAEL JACKSON s EPIC 45400 (10.98 EO/15.98) DANGEROUS 1 

20 19 19 8 REGINA BELLE COLUMBIA 48826' (10.98 EQ/15.98) PASSION 14 

21 21 14 54 ARRESTED DEVELOPMENT 2 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF... 
CHRYSALIS 21929'/ERG (9.98/13.98) 3 

22 22 ANT BANKS JIVE 41496' (9.98/13.98) SITTIN' ON SOMETHIN' PHAT 22 

23 23 21 15 CHRISTOPHER WILLIAMS UPTOWN 10751'/MCA (9.98/15.98) CHANGES 12 

24 28 24 5 BLOODS & CRIPS DANGEROUS/PUMP 19138/QUALITY (9.98/13.98) BANGIN ON WAX 23 

25 24 22 27 CHANTE MOORE SILAS 10605/MCA (9.98/15.98) PRECIOUS 20 

26 NEW 1 H -TOWN LUKE 126 (9.98/16.98) FEVER FOR DA FLAVOR. 26 

27 25 20 8 2PAC INTERSCOPE 92209'/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z 4 

28 30 26 21 JADE GIANT /REPRISE 24466'/WARNER BROS. (9.98/15.98) JADE TO THE MAX 19 

29 32 28 11 PAPERBOY NEXT PLATEAU /FFRR 1012' (9.98/14.98) NINE YARDS 26 

30 29 25 40 MEN AT LARGE EASTWEST 92159/ÁG (9.98/13.98) MEN AT LARGE 24 

31 27 23 3 P.M. DAWN GEE STREET /ISLAND 514517'/PLG (10.98/15.98) THE BLISS ALBUM...? 23 

32 26 18 6 SOUNDTRACK MCA 10758 (9.98/15.98) CB4 13 

33 NEW 1 INTRO ATLANTIC 82463'/AG (9.98/15.98) INTRO 33 

34 31 27 33 BOBBY BROWN 2 MCA 10417 (10.98/15.98) BOBBY 1 

35 35 37 33 AFTER 7 VIRGIN 86349 (9.98/13.98) TAKIN' MY TIME 8 

36 34 32 5 D.1. MAGIC MIKE MAGIC 9413' /CDG (9.98/15.98) BASS: THE FINAL FRONTIER 26 

31 33 30 13 HEAVY D. & THE BOYZ UPTOWN 10734 /MCA (10.98/15.98) BLUE FUNK 7 

41 45 15 THE PHARCYDE DELICIOUS VINYL 92222/AG (9.98/15.98) BIZARRE RIDE II THE PHARCYDE 38 

39 36 31 55 EN VOGUE 2 EASTWEST 92121'/AG (10.98/15.98) FUNKY DIVAS 1 

40 39 29 8 KAM STREET KNOWLEDGE/EASTWEST 92208'/AG (9.98/15.98) NEVA AGAIN 18 

41 37 34 58 TLC '' LAFACE 26003` /ARISTA (9.98/15.98) 000000HHH...ON THE TLC TIP 3 

42 38 39 3 ARRESTED DEVELOPMENT CHRYSALIS 21994*/ERG (10.98/15.98) UNPLUGGED 38 

43 51 42 20 WRECKX -N- EFFECT MCA 10566 (9.98/15.98) HARD OR SMOOTH 6 

50 47 13 DUICE TMR 71000'/BELLMARK (9.98/15.98) DAZZEY DUKS 26 

45 65 84 4 95 SOUTH WRAP 8117 /ICHIBAN (9.98/15.98) QUAD CITY KNOCK 45 

46 45 33 41 SOUNDTRACK 2 LAFACE 26006' /ARISTA (10.98/15.98) BOOMERANG 1 

41 40 36 26 PRINCE AND THE NEW POWER GENERATION 
PAISLEY PARK 45037'/WARNER BROS. (10.98/15.98) 8 

48 44 53 63 R. KELLY & PUBLIC ANNOUNCEMENT BORN INTO THE '90'S 
JIVE 41469' (9.98/13.981 3 

49 49 41 23 PORTRAIT CAPITOL 93496' (9.98/13.98) PORTRAIT 16 

LIIII 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL 

STORE SALES REPORTS COLLECTE), COMPILED, 

AND PROVIDED BY ;;;;; i i S TM 

50 53 44 99 BOYZ I I MEN ° MOTOWN 6320' (9.98/13.98) COOLEYHIGHHARMONY 1 

51 43 40 10 ABOVE THE LAW RUTHLESS/GIANT 24477'/WARNER BROS. (10.98/15.98) BLACK MAFIA LIFE 6 

52 55 82 13 PRIINC E MATRKtE D EE AND THE SO LLCO VENTION FREE 47 

53 56 52 17 EAZY E RUTHLESS 53815 /PRIORITY (4.98/6.98) 5150 HOME 4 THA SICK 15 

54 42 51 26 LO -KEY? PERSPECTIVE 1003*/A&M (9.98/13.98) WHERE DEY AT? 18 

55 47 38 10 BRAND NUBIAN ELEKTRA 61381' (10.98/15.98) IN GOD WE TRUST 4 

56 46 43 3 JOE SAMPLE WARNER BROS. 45209' (10.98/15.98) INVITATION 43 

51 54 50 27 GEORGE DUKE WARNER BROS. 45026' (10.98/15.981 SNAPSHOT 36 

58 48 35 9 ALEXANDER O'NEAL TABU 9501'/Á&M (10.98/15.98) LOVE MAKES NO SENSE 18 

59 62 78 6 WALTER BEASLEY MERCURY 512592' (9.98 EO/13.98) INTIMACY 59 

60 52 46 5 D.J. MAGIC MIKE MAGIC 9411' /COG (9.98/15.98) THIS IS HOW IT SHOULD BE DONE 40 

61 59 61 38 LORENZO ALPHA INTERNATIONAL 781000' /PLG (9.98 EQ/13.98) LORENZO 24 

62 61 54 28 SHABBA RANKS EPIC 52464' (9.98 E0/13.98) X -TRA NAKED 11 

63 66 60 22 UNDERGROUND KINGZ BIG TIME 41502' /JIVE (9.98/13.98) TOO HARD TO SWALLOW 37 

64 58 55 26 RACHELLE FERRELL MANHATTAN 93769' /CAPITOL (9.98/13.98) RACHELLE FERRELL 34 

65 60 56 27 REDMAN RAUCHAOS 52967 /COLUMBIA (9.98 EQ/15.98) WHUT? THEE ALBUM 5 

66 57 48 9 APACHE TOMMY BOY 1068' (9.98/14.98) APACHE AIN'T SHIT 15 

61 68 58 8 B -LEGIT THE SAVAGE sIc WIG IT 712' (9.98/15.98) TRYIN' TO GET A BUCK 41 

68 73 63 14 BIG BUB EASTWEST 92180'/AG (9.98/15.981 COMIN' AT CHA 30 

69 64 62 7 MARTHA WASH RCA 66052' (9.98/15.981 MARTHA WASH 42 

10 70 66 37 HOUSE OF PAIN TOMMY BOY 1056 (10.98/15.98) HOUSE OF PAIN 16 

11 63 49 8 KIRK WHALUM COLUMBIA 46931* (10.98 EQ/15.98) CACHE 42 

72 77 74 81 CYPRESS HILL RUFFHOUSE 47889 /COLUMBIA (9.98 EO/15.98) CYPRESS HILL 4 

73 69 64 10 MICHAEL COOPER REPRISE 26686 */WARNER BROS. (9.98/15.98) GET CLOSER 56 a 79 89 6 INCOGNITO TALKIN LOUD 514 198./VERVE FORECAST (9.98/13.98) TRIBES, VIBES & SCRIBES 74 

15 75 69 54 KRIS KROSS ° RUFFHOUSE 48710' /COLUMBIA (10.98 E0/15.98) TOTALLY KROSSED OUT 1 

76 74 77 51 SPICE 1 TRIAD 41481' /JIVE (9.98/13.98) SPICE 1 14 

11 67 59 20 STEPHANIE MILLS MCA 10690 (10.98/15.98) SOMETHING REAL 22 

78 78 57 11 KING TEE CAPITOL 99354' (9.98/13.98) THA TRIFLIN' ALBUM 17 

19 71 65 40 BRIAN MCKNIGHT MERCURY 848605' (9.98 EQ/13.98) BRIAN MCKNIGHT 20 

80 72 70 3 NORMAN CONNORS MOJAZ2 7003' /MOTOWN (9.98/13.98) REMEMBER WHO YOU ARE 70 

81 90 88 9 R.B.L. POSSE IN- A- MINUTE 8000' (9.98/14.98) A LESSON TO BE LEARNED 81 

82 82 68 85 VANESSA WILLIAMS WING 843522/MERCURY (10.98 EO/15.98) THE COMFORT ZONE 1 

83 85 72 96 JODECI 2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1 

84 76 79 42 PEKERROCK 
é 

C.á .SMOOTH MECCA AND THE SOUL BROTHER 7 

85 89 90 28 COMPTON'S MOST WANTED ORPHEUS 52984' /EPIC 0.98 EQ/15.98) MUSIC TO DRIVEBY 20 

86 81 71 23 POSITIVE K ISLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS 50 

81 93 - 2 RAY CHARLES WARNER BROS. 26735" (10.98/15.98) MY WORLD 87 

8$ 96 97 10 Tun BLACK T9EENAG.9EeRS DEAD ENZ KIDZ DOIN' LIFETIME BIDZ 56 

89 88 87 22 GETO BOYS RAP -A -LOT 57183'/PRIORITY (9.98/15.98) GETO BOY'S THE BEST UNCUT DOPE 31 

90 84 95 22 BASS OUTLAWS NEWTOWN 2210' (9.98/13.98) ILLEGAL BASS 48 

91 NEW 1 THE CLICK SIC WID IT 707 (9.98/15.98) DOWN & DIRTY 91 

92 92 76 39 NAJEE EMI 99400 /ERG (10.98/15.98) JUST AN ILLUSION 25 

93 86 73 22 PATTI LABELLE MCA 10691' (10.98/15.98) PATTI LABELLE LIVE! 18 

94 87 92 42 N2DEEP PROFILE 1427' (9.98/14.981 BACK TO THE HOTEL 29 

95 80 93 29 CHUCK!! BOOKER ATLANTIC 82410./AG (9.98/15.98) NIICE N' WIILD 13 

96 NEW 1 
A eEXA $DER OCNÓ9á 

EQ/16.98) GREATEST HITS...THIS THING CALLED LOVE 96 

91 RE -ENTRY 42 
SUP 

DON DADA COLUER MBIA 
CAT 

52435 (9.98 EO/13.98) 37 

98 RE -ENTRY 10 ECWID IT 711` (9.98/13.98) FEDERAL 80 

99 RE -ENTRY 3 RODNEY 0 & JOE COOLEY 
F --K NEW YORK PSYCHOTIC 51101 (9.98/15.98) 89 

100 94 100 39 TOO SHORT JIVE 41467 (10.98/15.98) SHORTY THE PIMP 11 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. RIM 
certifica ion for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette 
and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked 
EQ, and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard /BPI Communications. 

1993 RECORD 
&Iw 1993 
RECORD 
RETAILING 

RETAILING 
DIRECTORY 
MUSIC VIDEO DEALERS 

pßE S 
AND CHAIN 
HEADQUARTERS 

DIRECTORY 
NOW AVAILABLE! 

If you service record retailers or sell them your products - this is the directory 
for you! The 1993 Record Retailing Directory is the only, complete, fully up -to- 
date listing of full line record stores - featuring major chains and independents. 
This all- important 3rd edition is a must - containing hundreds of new listings 
plus updates on over 60% of prior listings. With so many changes in the market- 
place this past year, the 1993 RRD is an essential sales tool. Order now at last 
year's price - just $99! (plus shipping & handling, $8 for international orders). 
To order your copy call 1- 800 -344 -7119 or 1 -908- 363 -4156. 
Or send check or money order with this ad to: BILLBOARD DIRECTORIES, 
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi- 
dents please add applicable sales tax.) 

Order bulk copies for your entire staff and marketing team- call for special rates! 
BORDO106 
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CAJUN MUSIC ENJOYING VIBRANT, EXPANSIVE PHASE 
(Continued from page 1) 

French dialect. Long- departed leg- 
ends, meanwhile, are achieving im- 
mortality through reissues as well as 
from direct descendants or prized 
protégés. 

"Younger musicians like Steve Ril- 
ey are getting into the older styles," 
says Todd Ortego, who specializes in 
Cajun and zydeco product at his Mu- 
sic Machine & Video store in Eunice 
and on his weekly radio shows 
"Swamp & Roll" on oldies station 
KJJB -FM and "Front Porch Zydeco" 
country station KBAZ -FM. 

"A couple years ago, everything 
was 'red shirt' Cajun bands, with ev- 
eryone having matching shirts and 
steel guitars, 'danga-danga- ding,' no 
identity or individuality," says Riley. 
"But now they're starting to discover 
or rediscover the soul and originality 
of traditional Cajun music. For a long 
time, they'd take a country and west- 
ern song and just do it in French, or 
infuse Cajun with country or some- 
thing else and get a hybrid. But now 
they're going back to the stories and 
melodies of the older songs, which 
have a lot more character." 

However, the country influence re- 
mains, with Johnny Sonnier and Hel- 
en Boudreaux's French remake of 
Keith Whitley and Lorrie Morgan's 
"Till A Tear Becomes A Rose," and, 
more recently, two Cajun versions of 
"Achy Breaky Heart." These re- 
leases demonstrate that South Loui- 
siana music, much like other folk/ 
ethnic genres with confined origins 
and potential for expansion, is faced 
with the issue of remaining true to its 
roots while being constantly mutated 
by outside influences. 

Rounder Records co-owner Ken Ir- 
win, whose extensive Cajun/ zydeco 
catalog includes Riley, D.L. Menard, 
Beausoleil, Mamou, John Delafose, 
and Jo-El Sonnier, points to a tradition- 
al vs. modern "factionalism" that is ap- 
parent both in and outside the state. 

OUTLANDERS KEEP IT ALIVE 

Famed accordion builder and play- 
er Marc Savoy actually ascribes the 
tradition's survival to "outlanders." 
"In London they like [late legendary 
accordionists] Joseph Falcon, Amede 
Breaux, and Amede Ardoin, while 
younger groups here don't know who 
they are," says Savoy. He adds that 
local musicians may be more prone to 
"mingling" with more mainstream 
forms of music, while newcomers to 
Cajun music from outside Louisiana 
seek the purer strains of its roots. 

Fiddler Michael Doucet, who leads 
the acclaimed band Beausoleil and 
also performs with Savoy and his mu- 
sician /author wife Ann Savoy, sees 
an additional dilemma in that playing 
within the tradition can curtail the ex- 
perimentation that has always added 
vitality to Cajun music. 

Doucet is a good case in point, hav- 
ing studied with such past master fid- 
dlers as Dewey and Will Balfa, Den- 
nis McGee, and Canray Fontenot pri- 
or to forming the seminal '70s Cajun 
rock fusion band Coteau, and later 
Beausoleil, which has likewise blend- 
ed Cajun music traditions with other 
music flavorings. 

"Coteau was the first group to get 
the attention of the young, hip gener- 
ation in South Louisiana," notes Bar- 
ry Jean Ancelet, associate professor 
of French studies at the Univ. of 
Southwest Louisiana in Lafayette 
and a prominent Cajun author /his- 
torian. "They were interesting, good 
to dance to, and played our own stuff 
that wasn't imported from else- 
where. Since then we've had artists 

Beausoleil, left, has blended Cajun music traditions with other musical flavorings. The group is one of several acts that 
have been successful in revitalizing the music and applying the youthful energy needed to push the boundaries. Lynn 
August, right, is preserving the roots of zydeco that some claim few young musicians are aware of. August says his 16- 

year -old son is playing scrubboard and keeping the traditions alive. 

like Beausoleil, Zachary Richard, 
Bruce Kaigrepont, Steve Riley, 
Wayne Toups, and Paul Daigle, who 
have been very successful at revital- 
izing the music and applying the 
youthful energy needed to push the 
boundaries. Some groups like early 
Mamou even tried out a heavy metal 
Cajun music; that didn't work but 
was at least worth trying." 

FRENCH IMMERSION 

Ancelet singles out the somewhat 
surprising endurance of the Cajun 
French language as key to the pres- 
ervation of Cajun music. "It's a criti- 
cal element in the survival of the mu- 
sic on its own terms, as opposed to zy- 
deco, where musicians are more 
willing to translate to English. Take 
[Cajun /country artist] Doug Ker- 
shaw, for example. Early on he was 
willing to translate and sing in Eng- 
lish and now he's far afield from pure 
Cajun music. Because the language 
really serves to stabilize Cajun music. 
Lose it and you open up a hell of a 
hole in the hull of the boat" 

Pete Bergeron, director of French 
programming at Lafayette public ra- 
dio station KRVS, also voices concern 
that younger musicians "don't have 
command of the language the way 
they should," though the "French im- 
mersion" program in the schools has 
been very successful. But he adds 
that young musicians are better tech- 
nically because they've had more 
time to study their instruments than 
forebears like Nathan Abshire and 
Lawrence Walker, who had to sup- 
port themselves through day jobs 
and played mainly weekend dances. 

Not that there are that many more 
full -time Cajun musicians today, but 
there certainly are more places to play. 
Besides the rural Cajun and zydeco 
roadhouses that dot the Acadiana 
countryside, there are restaurants like 
Mulatte's in Breau Bridge and Ran - 
dol's in Lafayette that are especially 
popular with tourists, and larger halls 
like the Liberty Center in Eunice. 

"Every weekend within a 40 -mile 
radius [of Lafayette], there's a fes- 
tival or some other reason to dance 
and drink," adds Ortego. Else- 
where, rock clubs like Tramps in 
New York regularly book Cajun 
and zydeco dance bands, while art 
centers and folkier venues show- 
case the less electric and more tradi- 
tional groups. Language and heri- 
tage barriers seem to crumble 
quickly: as Riley says, "Songs in 
French are really lively. Even when 
you sing about somebody dying, it 
still sounds like happy music!" 

The main problem facing Cajun mu- 

sic's growth, Bergeron feels, is achiev- 
ing widespread distribution. Although 
Richard is on A &M and Buckwheat 
Zydeco is on Island, very few major la- 
bels have picked up Cajun artists, and 
there is little indication of more major - 
label signings in the genre. 

Although major independent labels 
and distributors such as Rounder and 
Rhino play a significant part in re- 
leasing Cajun artists, the genre is 
still primarily distributed by Aca- 
diana indie labels. 

"We'd be in trouble if we depended 
just on major -label product," says 
Soileau, who carries a wide range of 
releases at his Floyd's Record Shop, 
with special emphasis on his own 
Swallow, Maison de Soul, and Jin 
lines centering, respectively, on Ca- 
jun, zydeco, and "swamp pop." 

Despite distribution problems, re- 
gional suppliers like Swallow, Vi- 
drine, La Louisianne, Lanor, and 
Goldband seem to be thriving, espe- 
cially in converting catalog to CD. 
The El Cerrito, Calif.-based Arhoolie 
is also "bringing back 78s" by filling 
its Cajun CD reissues with 78 min- 
utes of essential material. 

Abroad, Ace in England is licensing 
prime product from Louisiana sources 
mainly for compilations, though its 
Goldband- licensed "Iry LeJeune-Ca- 
jun's Greatest" lives up to its "The De- 
finitive Collection" subtitle. The re- 
leases are sold primarily in Europe. 

"We've sold over 10,000 units on 
some titles," says John Broven, au- 
thor of "South To Louisiana: The Mu- 
sic Of The Cajun Bayous" and a con- 
sultant to Ace. "In Cajun terms, 
that's like a million -selling record!" 

Stateside, Irwin says sales appear 
to have declined slightly from the Ca- 
jun music peak scaled by the 1987 

"The Big Easy" movie soundtrack. 
"Part of the problem is that [Zy- 

deco king] Clifton Chenier was so na- 
tionally dominant that when he died 
in 1987, he left such a void," says An- 
celet. 

Chenier also left a legacy behind. 
Rhino Records released a two -disc 
boxed set April 6 dubbed "Zydeco Dy- 
namite -The Clifton Chenier Anthol- 
ogy." Other recent or upcoming re- 
leases include Beausoleil's "La Danse 
De La Vie" on Rhino's new Forward 
label and a reissue of Tasso's "The 
Old Tinley Way" on Swallow. But Or- 
tego says that, despite a steady flow 
of product, few titles withstand the 
test of time, whereas Floyd Soileau, 
whose Ville Platte -based Flat Town 
Music Co. has been manufacturing, 
distributing, and retailing Cajun and 
zydeco since 1957, says that indige- 
nous music sales still account for 40% 
of his business. 

In fact, the time could well be ripe 
for another high -water mark in South 
Louisiana music, thanks to another 
soundtrack. John Sayles' current 
"Passion Fish" features music by the 
late Balfa Brothers, and Le Trio Ca- 
dien, which is composed of D.L. Men - 
ard (often called "the Cajun Hank 
Williams "), Iry LeJeune's son Eddie 
LeJeune, and Ken Smith. More sig- 
nificantly, zydeco stars John Dela- 
fose (with his son Geno) and Willis 
Prudhomme appear in the film. 

"Zydeco is one of the last true re- 
gional styles of music being played in 
this country today," says Rounder 
staff producer. Scott Billington. "On 
any given weekend there are proba- 
bly 100 zydeco gigs between Lafa- 
yette and Houston." 

Billington's recent zydeco projects 
include Nathan & the Zydeco Cha 

Chas and heralded newcomer Beau 
Jocque & the Zydeco High Rollers. 
"He has probably the most tradition- 
al style of zydeco," he says of Beau 
Jocque, whose self -titled tape on 
Lanor has caused quite a stir in Aca- 
diana. "He learned from his father 
and older brother, but is also influ- 
enced by down -home blues, rap, and 
sampling. As a result, when he plays 
zydeco dances, he pulls in the older 
black French -speaking people as well 
as the younger crowd who dance like 
the lambada -kind of zydeco 'dirty 
dancing.' 

Zydeco, which basically is the hard- 
er-edged Cajun music of the black Cre- 
oles, developed side -by -side with the 
French music of the white Cajuns, but 
with gospel, blues, and, later, R &B, 
and soul influences. Many modern zy- 
deco artists, though, have achieved 
popularity while singing more in En- 
glish and adding horns or other non- 
traditional instruments, leaning more 
toward New Orleans R&B. 

There are some musicians who 
stand a chance of filling Chenier's 
shoes and keeping the zydeco tradi- 
tions alive. "Boozoo Chavis is impos- 
sible to compromise, and Lynn Au- 
gust is like Michael Doucet in that 
he's gone back to the roots of zy- 
deco -which few young zydeco musi- 
cians know of," says Ancelet. 

August, a blind accordionist who 
once played drums for New Orleans 
rock'n'roller Esquerita, has gone all 
the way back to the a cappella jure 
group singing style -"essentially 
black French creole doo-wop," says 
Ancelet -that Chenier originally 
drew upon and reformulated. 

"My grandfather used to sing it 
when I was a little boy," says Au- 
gust. "Now my 16- year -old son is 
playing the scrub board and keeping 
the tradition going -so zydeco won't 
get handed over to rock'n'roll!" 

Soileau cites his new Swallow Cajun 
act Tasso as a young group "doing it 
the old way." The group evolved out 
of the band McCauley, Reed, and Vi- 
drine. Then there are upcoming accor- 
dionists like 16yearold Herbert Bou- 
dreaux Jr. of Le Band Passepartout, 
17- year -old Roddie Romero, and 14- 
year-old Kristie Guillory. 

"Young people are knocking down 
my door wanting lessons," says 23- 
year-old Riley, and Marc Savoy notes 
there are some 75 accordion builders 
in South Louisiana now; he was one 
of two when he began 33 years ago. 

"You have to go through the past 
to get to the future," concludes Dou- 
cet. "The tradition grows and 
changes. Like Dewey Balfa said, 
'Play like you feel -who you are. 
Don't play like me. "' 

Rhino, Esprit Team For Spoken Tapes 
BY EARL PAIGE 

LOS ANGELES -Rhino Records is 
taking on a line of spoken -word 
tapes from apparel manufacturer 
Esprit that allows for the label's fur- 
ther expansion beyond music prod- 
uct, while helping promote the social 
concerns of both companies. 

"We're doing this because, as a 
company, we want to, not because 
it's going to make a lot of money," 
says Chris Tobey, Rhino VP of mar- 
keting. Rhino will donate part of the 
proceeds to social and environmen- 
tal organizations, Tobey says. 

The $9.98 suggested list price line 
under the logo "Uncommon Knowl- 
edge" features recordings from lec- 
tures organized by Esprit de Corp, 
the San Francisco fashion firm that 
has been in the forefront of corpo- 
rate social consciousness, according 
to Dan Imhoff, Espirit communica- 
tions director. 

The five titles are from leading so- 
cial issues lecturers and well-known 
business leaders Gloria Steinem, 
Anita Roddick, Dave Foreman, Jere- 
my Rifkin, and Ben Cohen. 

With eight more audio tapes 
ready for release behind the five in 

the initial lineup, Esprit is looking to 
release home video product, too. 
"These lectures were all three-cam- 
era shoots -the production is excel- 
lent," boasts Imhoff. 

The releases will be available in 
record retail outlets as well as book- 
stores. 

The series extends Rhino's spo- 
ken word efforts which started in 
1991 with a Grammy- nominated 
boxed set of Jack Kerouac and a set 
of great speeches. Last November, 
the label released "The Beat Gener- 
ation," a boxed set on beat poets and 
musicians. 
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`Sleep' But No Rest For Masters; RuPaul's Roots 
HERE'S AN IMPORTANT Les- 
son: Always read the fine print of any 
contract you sign. You never know 
when it may come back to haunt you. 
For proof, ask "Little" Louie Vega 
and Kenny "Dope" Gonzalez, aka 
exalted remix and production team 
Masters At Work. 

The two inked a recording deal 
with New York -based indie Cutting 
Records several years ago, moments 
before they climbed to the top of the 
club heap with stellar postproduction 
on singles by Debbie Gibson, Ma- 
donna, and St. Etienne, among 
many others. They quickly issued the 
innovative "Blood Vibes" 12 -inch, 
and Cutting held an option for three 
albums -a contract clause Vega and 
Gonzalez admit having forgotten. 

Carefully playing its cards, the la- 
bel called for one of those long -play- 
ers last year. Vega and Gonzalez 
then delivered "Masters At Work: 
The Album," a superior set that has 
guest appearances by Jocelyn 

Takin' Shelter. Nervous siren Sandy 
B., pictured, was 'among the artists on 
hand to celebrate the second 
anniversary of New York nightspot the 
Shelter. Sandy performed her recent 
club hit, "Feel Like Singing." Also on 
the bill were Dajae, Butch Quick, 
Rochelle Fleming, Moi Rene, Michael 
Watford, and Mental Instrum. DJ/ 
Atlantic A &R exec Timmy Regisford 
pumped grooves into the daylight 
hours. (Photo: Chris Ross) 

Discover... 

>I 
soundhOCacks.. Nle 

...a Journey Into the depths 
of trance. Freezone /Irma Records 

Brown, rappers Screechie Dan and 
Gringo, and Vega's wife of two 
years, India, who provides deft diva 
belting on the single, "Can't Get No 
Sleep." 

"We didn't expect to be making an 
album for Cutting at this point, 
though the cool thing about working 
with [the label] has been having com- 
plete creative freedom," Vega says. 
"If we were on a major label right 
now, I'm not sure that things would 
be going as well. Majors don't always 
get the whole picture when it comes 
to dance music." 

That picture includes far more 
than merely house beats (which are 
plentiful); it also includes hard hip - 
hop vibes, sultry funk grooves, and 
spicy reggae nuances. The album is 
like a puzzle, with assorted bits and 
pieces from the duo's history tightly 
slotted alongside newer composi- 
tions. A fresh mix of "Blood Vibes" is 
featured, as is "Just A Li'l Dope," 
which is a vintage Gonzalez hardcore 
throwdown. Also, "Can't Stop The 
Rhythm" is a pop- drenched house 
jam they recorded with Brown more 
than a year ago. 

"We wanted to give people an idea 
of where we've been, and how we've 
grown," Vega says. "The older and 
more familiar stuff has been updated 
and shows where our heads are right 
now. But more than anything, we 
wanted and needed for this album to 
be varied." 

Interestingly, some of the act's 
more notable new cuts almost did not 
make it to the album. "When You 
Touch Me" originally was penned for 
Martha Wash's solo album, and is 
now pumped with unflinching sexual- 
ity by India. "Can't Get No Sleep" 
also was initially intended for an- 
other artist, and almost was never 
written. 

"I remember being sick with the 
flu on the day we started working on 
that song," India says. "I was feeling 
bitchy and sleepy, and I just went 
into the booth and let the words 
come out of me. At first, we weren't 
sure it would be a single since it 
doesn't have a typical song structure. 
But I guess you never know when 
you're going to be touched by 
magic." 

Apparently a musical muse was in 
the studio that night. "Can't Get No 
Sleep" springs to No. 10 on Bill- 
board's Club Play chart this week, 
and advances to No. 21 on the Maxi - 
Single Sales chart. Also, the cut is a 
hot import item in the U.K. and 
throughout Europe. 

For Vega and Gonzalez, the suc- 
cess of "Can't Get No Sleep" is a fit- 
ting career milestone for the two, 
both of whom started as club DJs. 
Vega regularly wooed punters at 
Studio 54, Heartthrob, and Devil's 
Nest, while Gonzalez worked at an 
array of hip -hop parties and put out 
tracks for a while on his indie Dope 
Wax Records. It was via producer 
Todd Terry, a mutual friend, that 
they connected. Over the years, they 
have developed a nice balance be- 
tween Gonzalez's distinctive style of 
heat production, and Vega's eye for 

detail, and ear for melody. 
Factor India, Screechie Dan, and 

Gringo into the mix, and you have the 
recipe for a club act that is empow- 
ered with the potential for main- 
stream pop radio acceptance. In the 
meantime, the duo is planning on 
slowly pulling away from their hectic 
remix schedule to concentrate on es- 
tablishing a firm reputation as writ- 
ers and producers. 

The two are now working on mate- 
rial for Ten City's Columbia de- 
but-in between video shoots for 
"Can't Get No Sleep" and the next 
single, "Give It To Me." Gonzalez and 
Vega also are pondering the idea of 
re- entering the studio to add vocals 
to a couple of the instrumentals on 
the album. 

"There's a lot of ground for us to 
still cover," Gonzalez says. "But 
we're taking it nice and easy. We 
don't want to burn out. We want to 
keep on growing and trying out new 
things." 

THE SINGLE LIFE: After satu- 

by Larry Flick 
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CLUB PLAY 

1. YOUR TOWN DEACON BLUE CHAOS 

2. SENTINEL -RESTRUCTURE MIKE 
OLDFIELD REPRISE 

3. SLAVE TO THE VIBE AFTERSHOCK 
VIRGIN 

4. NEVER BE ZETTE osa IMPORT 

5. T- E- C -H -N -O BASIC ELEMENTS PANTERA 

MAXI-SINGLES SALES 

1. WHERE I'M FROM DIGABLE PLANETS 
PENDULUM 

2. CREWZ POP DA YOUNGSTA'S EASTWEST 

3. JUMP THEY SAY DAVID BOWIE SAVAGE 

4. GO AWAY GLORIA ESTEFAN EPIC 

5. DEEPER BOSS CHAOS 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

rating the media in support of her 
first hit single, "Supermodel," Ru- 
Paul is out to prove her potential for 
longevity with "Back To My Roots" 
(Tommy Boy), a frisky li'l pop/house 
ditty that extols the creativity of 
African- American hair fashion. 

In between chants of "my hair is 
a revolution," RuPaul runs down the 
list of such styles and contortions as 
Afro -puffs, corn -rows, and hair - 
weaves ( "Call her Miss Ross! "). Pro- 
ducer Eric Kupper keeps the beats 

When Divas Collide. Martha Wash, left, and Teddy Riley congratulate each other 
on their recent successes. Wash has just enjoyed her second No. 1 solo smash 
with "Give It To You," which topped Billboard's Maxi -Singles Sales chart last 
week. Riley was recently honored with a Grammy for his production work on 
Michael Jackson's "Dangerous" album. Look for Todd Terry's remixes of Wash's 
next single, "Runaround," to ship in early May. 

hard and filled with disco colors, 
while Ru's charming personality 
shines. Though it did not seem possi- 
ble, "Back To My Roots" is actually 
stronger than "Supermodel," and 
should meet instant approval at club 
and radio levels. Can't wait for the al- 
bum, "Supermodel Of The World," 
due out this summer. 

Sweden's Legacy Of Sound twirls 
onto U.S. soil with "Happy" (RCA), 
a wildy infectious hi -NRG /house 
romp. A brain -embedding hook tops 
a hot groove created by the act's 
masterminds, Bag and Snowman. 
Los Angeles -bred vocalist Meja 
takes the lead with diva -like finesse, 
while cohorts Nevada and James Gi- 
cho provide ample support. Check 
out festive remixes by Band Of Gyp- 
sies, Stonebridge, and Nick Nice, 
who is riding high on the recent suc- 
cess of the Robin S. smash "Show 
Me Love." 

Newcomer Trudy M. comes on 
mighty strong with "You Make Me 
Feel" (Perfect Pair, New Jersey), a 
R &B- splashed house track co -pro- 
duced by long- absent siren /song- 
writer Sabrina Johnston and her 
husband /business partner, Ken 
Johnston. Trudy is a formidable 
singer, and is surrounded by a rush 
of pretty disco strings and retro -soul 
nuances. An offering of four mixes 
likely will make the grade at main- 
stream and underground club levels. 

By the by, buzzing rumor has it 
that Sabrina will finally have some 
new music out in the near future. De- 
tails are sketchy, so stay tuned. 

TID- BEATS: Longtime Atlantic 
dance and crossover department 
head Joey Carvello has opted not to 
renew his contract with the label. 
There is no official word yet on when 
he will leave the company, though 
sources say it likely will be within the 
next few months. He follows Marco 

Navarra, who recently jumped from 
Atlantic's club promotion gig to the 
national promotion director's slot at 
Next Plateau. We hear Rich Chris- 
tina is easing into portions of Na- 
varra's old job, handling mix show 
and retail promotion. The label will 
use indie club promoters for the fore- 
seeable future ... Mario Rios has 
left his post as manager of dance pro- 
motion at Mercury Records after 
eight years with the label. He is pur- 
suing options in A &R ... Can it re- 
ally be true? Is David Morales fi- 
nally ready to release his hotly 
touted Mercury recording debut? 
Word has it that the as- yet -untitled 
set will drop in early July. It'll have 
Morales fronting a band called the 
Bad. Yard Club, and will be pre - 
ceeded by the single "Gimme Luv." 
Can't wait ... Speaking of Morales, 
he will also be behind the production 
desk for six cuts on Darryl Hall's 
Epic debut. Busy lad, eh? ... Add 
the Daou to the list of bands seeking 
a new label. The ex- Columbia act, 
led by remixer /keyboardist Peter 
Daou and his wife, Vanessa, is now 
demoing material for the follow -up to 
its powerful '92 debut, "Head Music." 
The A &R bidding line forms to the 
left ... Along a similar line, we hear 
one of our fave divas, Eve Gal- 
lagher, is at the center of mucho 
U.S. label interest. She was in the 
middle of recording her More Pro- 
tein /Charisma debut when Cha- 
risma folded into Virgin, leaving 
More Protein without a stateside 
home. A virtually flawless nine -song 
demo is circulating, leaving anyone 
who hears it breathless. Most of the 
songs were co- written by her men- 
tor, Boy George (who also owns 
More Protein), and run the gamut 
from sturdy club stuff to delicious ur- 
ban and pop radio fare. There are 
hits here just waiting to happen. 
Which will be the lucky label? 
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OF DANCE CLUB PLAYLISTS. 

LABEL & NUMBER/DISTRIBUTING LABEL 

ARTIST 
Y 

15' 

r 
W. 3 

N 

w< 

z 
cc 

3 Ú 

MAXI -SINGLES SALES 
COMPILED FROM A NATIONAL SAMPLE 

OF RETAIL STORES AND ONE -STOP SALES REPORTS. 

TITLE 
& NUMBER/DISTRIBUTING LABEL 

ARTIST 

4 5 7 

* ** No.1 * ** 
TOOK MY LOVE COLUMBIA 74862 1 week at No. 1 BIZARRE INC FEATURING ANGIE BROWN O 3 4 4 

* * * No "1 * * * 
FEVER/BAD GIRL. (M) (T) (X) MAVERICWSIRE 40793/WARNER BROS. 1 week at No. 1 MADONNA 

2 3 4 8 SHOW ME LOVE BIG BEAT 10110 /ATLANTIC ROBIN S. 2 1 2 10 GIVE IT TO YOU (T) (X) RCA 62434 MARTHA WASH 

3 2 2 9 BRIGHTER DAYS CAJUAL 204 /EMOTIVE CAJMERE FEATURING DAJAE O 7 12 7 SHOW ME LOVE (M) IT) (X) BIG BEAT 10110 ROBIN S. 

® 6 9 7 I FEEL YOU SIRE 40767/WARNER BROS. DEPECHE MODE 4 2 1 8 I'M EVERY WOMAN (M) (T) 0o ARISTA 1 -2520 WHITNEY HOUSTON 

10 7 12 7 FAITH (IN THE POWER OF LOVE) EPIC 74887 ROZALLA 0 6 8 6 FAITH (IN THE POWER OF LOVE) IT) IX) EPIC 74887 ROZALLA 

6 1 3 9 BORN 2 B.R.E.E.D. WARNER BROS. 40641 MONIE LOVE 6 4 5 7 I FEEL YOU IM) (T) (X) SIRE 40767/WARNER BROS. DEPECHE MODE 

M 9 13 1 CAN'T GET ANY HARDER SCOTTI BROS. 75352 JAMES BROWN O 8 13 7 IT'S MY LIFE IM) (TI (X) ARISTA 1 -2492 DR. ALBAN 

O 11 20 4 FEVER MAVERICK/SIRE 40793/WARNER BROS. MADONNA ® 9 15 5 BOW WOW WOW (M) (T) IMMORTAL 74852 /EPIC FUNKDOOBIEST 

9 8 10 8 BOSS DRUM EPIC 74898 THE SHAMEN 9 10 11 7 BORN 2 B.R.E.E.D. (M) (T) (X) WARNER BROS. 40641 MONIE LOVE 

1 12 19 5 I CAN'T GET NO SLEEP CUTTING 273 MASTERS AT WORK FEATURING INDIA CI 13 19 7 I'M SO INTO YOU (M) (T) (X) RCA 62452 SWV 

11 14 22 6 GO ON MOVE STRICTLY RHYTHM 12128 REEL 2 REAL FEATURING MAD STUNTMAN 11 5 3 11 NUTHIN' BUT A "G" THANG (M) IT) DEATH ROW /INTERSCOPE 53819/AG DR. DRE 

12 5 1 8 LITTLE BIRD ARISTA 1 -2522 ANNIE LENNOX 12 16 20 6 I'M RAVING (M) (T) (X) ARISTA 1 -2525 L.A. STYLE 

13 16 27 5 INDEPENDENCE SBK 19777/ERG LULU 13 18 27 3 ROLL WIT THA FLAVA (M) IT) (X) FLAVOR UNIT 74897 /EPIC THE FLAVOR UNIT MC'S 

14 10 15 8 ENJOY LIFE EIGHT BALL 9207 WAVE 14 17 21 6 CAN'T GET ANY HARDER (T) (X) SCOTT) BROS. 75352 JAMES BROWN 

15 21 35 3 WHO IS IT EPIC 74406 MICHAEL JACKSON 10 22 36 5 DOWN WITH THE KING IT) IX) PROFILE 7391 RUN -D.M.C. 

16 18 26 6 JAMAICAN IN NEW YORK ELEKTRA 66339 SHINEHEAD 16 12 10 8 LITTLE BIRD (M) (T) (x) ARISTA 1 -2522 ANNIE LENNOX 

11 13 8 11 GIVE IT TO YOU RCA 62434 MARTHA WASH 17 28 41 3 BOSS DRUM/PHOREVER PEOPLE IT) IX) EPIC 74898 THE SHAMEN 

18 24 34 4 MORE AND MORE A25028/IMAGO CAPTAIN HOLLYWOOD PROJECT 18 21 31 4 WRECKX SHOP (M) (T) (XI MCA 54532 WRECKX-N- EFFECT 

19 15 16 8 I WANNA BE SOMEONE ATLANTIC 85791 CLUB Z 19 15 9 11 HIP HOP HOORAY (M) m (X) TOMMY Boy 554 NAUGHTY BY NATURE 

20 17 6 10 GUILTY OF LOVE DEF AMERICAN 40725/WARNER BROS. D.O. 20 11 6 15 INFORMER (M) (T) EASTWEST 96112/AG SNOW 

21 23 29 6 NO LIMIT RADIKAL 12389 /CRITIQUE 2 UNLIMITED 21 26 34 5 I CAN'T GET NO SLEEP (M) (T) CUTTING 273 MASTERS AT WORK FEATURING INDIA 

22 28 42 3 WAKE UP EVERYBODY REPRISE 40759/WARNER BROS. NICK SCOTTI 

22 31 38 4 

* * * POWER PICK*** 
TOOK MY LOVE (T) (x) COLUMBIA 74862 BIZARRE INC FEATURING ANGIE BROWN 23 19 7 10 FOREVERGREEN EPIC 74433 FINITRIBE 

24 27 37 3 BOW WOW WOW IMMORTAL 74852 /EPIC FUNKDOOBIEST 23 27 30 6 FUNKY CHILD 1M) (1) PENDULUM 66330 /ELEKTRA LORDS OF THE UNDERGROUND 

25 25 11 10 HIP HOP HOORAY TOMMY Kr 554 NAUGHTY BY NATURE 24 14 7 13 TAP THE BOTTLE (M) (T) SOUL 54536/MCA YOUNG BLACK TEENAGERS 

26 33 44 3 SWEET LULLABY EPIC 74919 DEEP FOREST 25 25 24 8 THROW YA GUNZ (M) (T) RAUCHAOS 74766/COLUMBIA ONYX 

21 29 36 5 L.S.D. BOLD! 2001 THE TRIPP 26 23 29 7 PHANTOM OF THE OPERA (T) (X) zrx 6677 HARAJUKU 

28 44 -- 2 

* * * POWER PICK*** 
WHAT CAN YOU DO FOR ME LONDON 857 103/PLG UTAH SAINTS 

27 19 14 12 LOVE U MORE (T) (X) COLUMBIA 74807 SUNSCREEM 

19 41 - 2 MORE AND MORE IM) IT) (X) A 25028/IMAGO CAPTAIN HOLLYWOOD PROJECT 

29 34 41 4 EXTERMINATE! ARISTA 1 -2545 SNAP FEATURING NIKI HARIS CI 42 - 2 HOW I'M COMIN' (T) DEF JAM 74810 /COLUMBIA L.L. COOL J 

30 37 39 4 NEVER DO YOU WRONG (M) (TI (X) MCA 54579 STEPHANIE MILLS 

3U ) NEW Po. 1 

***HOT SHOT DEBUT*** 
PRESSURE US COLUMBIA 74916 SUNSCREEM CI 40 - 2 NO LIMIT (M) (T) (X) RADIKAL 12389 /CRITIQUE 2 UNLIMITED 

32 43 - 2 WAKE UP EVERYBODY (T) (X) REPRISE 40759/WARNER BROS. NICK SCOTTI 
31 22 18 11 IT'S MY LIFE ARISTA 1 -2492 DR. ALBAN 

33 33 28 20 SUPERMODEL (YOU BETTER WORK)/HOUSE OF LOVE (M) (T) (x) TOMMY soy 542 RUPAUL 
32 45 - 2 JUMP THEY SAY SAVAGE 50034 DAVID BOWIE 

34 36 37 15 DON'T WALK AWAY (M) (T) (X) GIANT 40669/WARNER BROS. JADE 
33 20 14 13 LOVE U MORE COLUMBIA 74807 SUNSCREEM 

35 20 16 11 I GOT A MAN (T) ISLAND 864 305/PLC POSITIVE K 
34 39 45 3 FUNKY CHILD PENDULUM 66330 /ELEKTRA LORDS OF THE UNDERGROUND 

36 32 32 14 DITTY (M) (T) (X) NEXT PLATEAU /FFRR 350 012 PAPERBOY CI 46 - 2 MAKOSSA FREEZE 50029 HOUSE OF GYPSIES 0 44 48 10 CONNECTED (T) (X) GEE STREET /ISLAND 864 393 /PLG STEREO MC'S 
36 30 23 9 NUTHIN' BUT A "G" THANG DEATH ROW 53819 / INTERSCOPE DR. DRE 

38 NEW 1 

***HOT SHOT DEBUT*** 
YOU'RE THE LOVE OF MY LIFE/THE LOVE I LOST (T) NEXT PLATEAU/LONDON 857 065/PLG SYBIL 

0 47 - 2 THE LOVE I LOST NEXT PLATEAU /LONDON 857 065 /PLG SYBIL 

38 31 32 10 INFORMER EASTWEST 96112/ATLANTIC SNOW 

39 26 17 12 UNIQUE TRIBAL AMERICA 13879/I.R.S. DANUBE DANCE 39 NEW 1 INDEPENDENCE In SBK 19777 /ERG LULU 

40 42 43 4 I WORK HARD TO LOVE YOU NOTT -US 0003 /APOLLO KAREN ANDERSON 40 45 - 2 LOVE ME THE RIGHT WAY (T) (X) LOGIC 62447/RCA RAPINATION & KYM MAZELLE 

41 NEW 1 ELEVATOR UP AND DOWN ZYX 6668 INTERACTIVE 41 NEW» 1 EXTERMINATE! (M) (T) (X) ARISTA 1 -2545 SNAP FEATURING NIKI HARIS 

42 NEW 1 JUST A DREAM MCA 54595 DONNA DELORY 42 47 43 5 IF YOU BELIEVE (T) I.D. 1015 /RCA CHANTAY SAVAGE 

43 NEW 1 PHOREVER PEOPLE EPIC 74898 THE SHAMEN 43 29 25 11 FEEL LIKE SINGIN' (T) NERVOUS 864 905/MERCURY SANDY B. 

® NEW 1 TYPICAL REASONS SOUL CONVENTION 7L865/COLUMBIA PRINCE MARKIE DEE & SOUL CONVENTION 44 39 35 20 I'M GONNA GET YOU (M) (T) (X) COLUMBIA 74490 BIZARRE INC FEATURING ANGIE BROWN 

45 NEW 1 GO AWAY EPIC 74843 GLORIA ESTEFAN 45 34 26 16 REBIRTH OF SLICK (COOL LIKE DAT) (MI (T) PENDULUM 66369 / ELEKTRA DIGABLE PLANETS 

46 NEW 1 DO YOU NEED SOME? MERCURY 862 009 /PLG MIND BOMB 46 46 44 4 DAZZEY DUKS (T) TMR 3089 /BELLMARK DUICE 

47 40 38 5 PALLAS ATHENA ARISTA IMPORT PALLAS ATHENA 41 24 17 7 FOREVERGREEN IT) IX) EPIC 74433 FINITRIBE 

48 43 33 6 EVERYBODY GET ON UP PAISLEY PARK 40693/WARNER BROS. CARMEN ELECTRA 48 30 33 7 HAT 2 DA BACK IM) IT) (X) LAFACE 2- 4046 /ARISTA TLC 

49 35 28 14 PUSH THE FEELING ON GREAT JONES 530 620/ISLAND NIGHTCRAWLERS 49 NEW 1 PASSIN' ME BY (M) IT) DELICIOUS VINYL 10114 /AG THE PHARCYDE 

50 32 25 13 FEEL LIKE SINGIN' NERVOUS 664 905 /MERCURY SANDY B. 10 NEW 1 IT'S ALRIGHT (M) (T) SILAS 54577/MCA CHANTE MOORE 

Q Ti les with the greatest sales or club play increases this week. Videoclip availability. Catalog number is for cassette maxi -single, or vinyl maxi -single if cassette is unavailable. On sales chart (M) Cassette maxi- single availability. (T) Vinyl maxi -single availability. (X) CD maxi - 

single availability. © 1993, Billboard /BPI Communications. 

74785- 50035 -4 

Produced By David Bowie &Nile Rodgers 

Remixes by: Leftfield JAE -E Brothers & Rhythm 

(1IAVfl L3UVVIL 
"jump they say" 

the first single & video from the new solo album BLACK TIE 3SION 3IIHM 
74785-50212-2 4 

1993 DAVID BOWIE UNDER EXCLUSIVE LICENSE TO SAVAGE RECORDS LT:. 
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ARTISTS & MUSIC 

Country Makes Inroads In N'East 
Retailers Cite Crossover, Label Promos 

BY EDWARD MORRIS 

NASHVILLE -The momentum coun- 
try music has built over the past few 
years is now helping it sell more records 
in the once -dreaded East and North- 
east, where the genre has had negligible 
or no presence before. 

Several buyers surveyed say country 
labels are more active than they used to 
be in pushing their albums with ad dol- 
lars and point-of-purchase material. 

Even in such urban centers as Boston 
and Washington, D.C., there are harbin- 
gers that country has come to town -if 
not to stay, then at least for a long visit. 

Steve Walker, head buyer for the 170 - 
store Wee Three Record Shops network 
based in Philadelphia, reports country 
sales are picking up throughout the 
chain. 

"I think the interest in country is 
growing," he says. "And overlaying that 
is the kind of crossover appeal of the 
Garth Brookses and Billy Ray Cyruses 
of this world. That's happening natu- 
rally. Proactively, yes, we are running 
more and more country promotions." 

Walker says country labels are be- 
coming more aggressive in carving out 
new markets: "I think the labels are 
wanting to actively break out of the 
closed confines of country purism. 
They've seen the benefits from it. And 
certainly as far as Wee Three go, 
they're pushing against an open door. 
It's a category of music that's growing 
in popularity, and it's growing dispro- 
portionately to the rest of the catego- 
ries." 

While Walker concedes The Nashville 
Network and Country Music Television 
have helped record sales in new areas, 
he notes, "Radio should not in any way 
be underestimated in the part that it 
has played." 

Wee Three has stores in a 10 -state 
area within a 300 -mile radius of its 
headquarters. 

Jim Primerano, music buyer for the 
15- store, Buffalo, N.Y.-based Record 
Theatre chain, says, 'We're doing far, 
far better [with country music] than 
we've ever done before." The chain, 

which has operations as far west as 
Cleveland, is made up of freestanding 
superstores, ranging in floor size from 
12,000 - 24,000 square feet. 

"Just about everything [country] is 
selling," Primerano continues. "I'm re- 
ordering box lots on Travis Tritt and 
Randy Travis. I never ordered box lots 
on anything [country before]. When 
Alabama was winning all those awards, 
I would be lucky if I would sell 30 to 60 
units total. Now I'm on box lots reorder- 
ing the second week. The younger stars 
like Trisha Yearwood, Reba McEntire, 
and Travis Tritt have really taken a 
foothold in a lot younger demographics 
and are really selling well." 

He says, "Another thing that's helped 
is the Canadian airplay -the Canadian 
television that's being devoted to coun- 
try, specifically out of Toronto. We're 
getting a lot off of that." 

Joe Nardone Sr., CEO of Record 
Town, Wilkes -Barre, Pa., notes certain 
country stars have always gone over 
well in that area. Record Town operates 
nine Gallery Of Sound stores. 

"The young guys -Alan Jackson, 
Clint Black, Vince Gill -are selling like 
top 40 acts," Nardone says. `There's an 
upsurge with these people, but the war- 
horses never did stop selling, and we're 
still selling them. But they don't sell 
quite as fast as [Billy Ray] Cyrus and 
the superstars. We order box lots on 
those guys ... It's selling, I guess, just 
as hot as anybody else in the country in 
any part of the country." 

Nardone stresses it's not just that 
he's promoting country music more 
heavily in his stores but that the labels 
are increasing their commitment: 
"They're coming to us with ad dollars, 
and we promote with them on it. There's 
more in -store material being used. 
There's more bin talkers, and there's 
more posters. Unfortunately, they 
didn't do it for the old- timers. Now 
they're doing it for the new guys, and, 
sure, it's helping. 

'We had one country station in the 
market," Nardone continues, "and now 
we have a new one that just came on, 
probably within the last four weeks. 

Interstate Radio Net Offering 
Labels Free 5- Minute Ad Spots 
NASHVILLE -Interstate Radio Net- 
work, an eight -hour overnight country 
music program syndicated in 64 mar- 
kets, is offering record labels free five - 
minute spots to promote their artists 
and albums. 

Gene Davis, operations director for 
the Chicago -based IRN, says the pro- 
gram has five minutes of open time per 
hour and that about one -fifth of the sta- 
tions use the time to broadcast network 
news. The remaining stations, he adds, 
carry whatever the IRN offers. 

"It's a very difficult [space] to fill," 
Davis explains. 'We've been filling it 
with album tracks for five years. But 
there aren't a whole lot of country al- 
bum tracks that run five minutes; and 
it's hard to find two short ones, as 

well." 
That being the case, IRN contacted 

the national promotion directors at the 
labels and offered them the block of 
time free if they would produce pro- 
gramming that fit the slot precisely. 

During a period of a month and a 
half, each free spot will be run 12 times. 

So far, Davis reports, Liberty, 
Arista, and Epic have signed on, and 
Warner Bros. and BNA are consider- 
ing the offer. IRN's first freebie spot, 
which has been airing for six weeks, 
features Epic's Gibson/Miller band. 

Davis says the labels are free to de- 
cide what they want to promote and 
how they want to do it. And, he says, 
this is not a one -time offer: "It's open - 
ended. I plan on doing this forever." 

[It's called] Froggy 101, which is a 
50,000 -watt country format. Once they 
get a foothold, it's going to make coun- 
try get even stronger." 

In Boston, the 10 -store Newbury 
Comics chain specializes in alternative 
music. Even so, says buyer Natalie 
Werlin, there is a small, but growing, in- 
terest in country. 

'We're starting to do a little bit," she 
says. "Some of our suburban stores are 
starting to sell some of the bigger [coun- 
try] acts. They just started a country 
station up here recently. That may be 
starting to take effect." 

Werlin says her best sellers are such 
marginally country acts as Rosanne 
Cash and Lyle Lovett and, oddly 
enough, traditionalist Dwight Yoakam. 

Country record sales accounted for 
less than 5% of Merles Record Rack's 

(Continued on page 28) 
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Star Trek. Rock star Jon Bon Jovi, right, stops in at RCA's historic Studio B in 
Nashville to see the room where Elvis Presley, Willie Nelson, and other greats cut 
their hits. Bon Jovi's guide is Bill Ivey, director of the Country Music Foundation. 

Gold Or Granite In The Northern Hills? 
Farm Aid VI Expands Lineup; Victory Is Milsap's 
THE LAST CROSSOVER: Our passion for country music 
is as boundless as a DJ's self-esteem -but the time has come 
when we must armor our more congenial impulses and 
rudely proclaim, " J'accuse!" (No! No! Not "Jack Hughes." 
That's an entirely different expression of opprobrium.) The 
fount of our chagrin is the failure of country record labels 
to form and use affirmative action committees. 

These leveling devices may seem old hat and more likely 
to destroy harmony than create it. But unless we resort to 
them, how can we assure the world that people who are fun- 
damentally different from us have a fair chance at securing 
a coveted record deal? I al- 
lude, of course, to Northern- 
ers. Look at the country 
charts, and you will be 
shocked to discover that - 
except for an obvious token 
or two -every act is from 
the South or Southwest. 
And thus it has always been. 

Listen to the songs, and 
you will hear painfully few 
references to granite, snow- 
plows, East Hampton, or 
sexual anxieties among 
graduate students. Such egregious exclusion has got to stop. 
Music Row must send its recruiters to the chop shops of 
New Jersey, the wine bars of Pennsylvania, and the Saab 
repair shops of New England and bring back balladeers who 
will sing plainly and eloquently of their defeats in life, just 
as we do. Frankly, we're not at all sure that the incessant 
mingling of Texans and Oklahomans constitutes the limits 
of multiculturalism. 

MAKING THE ROUNDS: "Country Star Tracks" is back 
in production via the Gatwick Entertainment Group of 
Nashville. The weekly, hour -long syndicated radio show will 
be hosted by Lisa Foster, who also co-hosts The Nashville 
Network's 'Be A Star" series. The first show was set to de- 
but the weekend of April 17 ... Among acts tapped to per- 
form at Fann Aid VI, Saturday (24) in Ames, Iowa, are Lyle 
Lovett, Bruce Hornsby, Drivin' N' Cryin', Shai, Roger 
Clinton, the Kentucky HeadHunters, Merle Haggard & 
the Strangers, Arlo Guthrie, Sawyer Brown, Martina 
McBride, Tim Malchak, Knifewing, and Faron Young. 

Tennessee Gov. Ned McWherter has selected Ronnie 
Milsap to receive the state Victory Award, which is pres- 
ented each year as part of the national Victory Awards, 
sponsored by the National Rehabilitation Hospital in Wash- 

Nashville 
Scare 

ington, D.C. Milsap was chosen "for exemplifying inner 
strength, tenacity of purpose, integrity of effort, and cour- 
age in overcoming the many challenges of blindness" ... 
While Larry Gatlin twirls his rope on Broadway in `The 
Will Rogers Follies," his younger brother Rudy is trodding 
the boards in Branson, Mo., as the lead in a local production 
of "Oklahoma." The show, which premiered April 15, is at 
the Thunderbird Theatre. 

L.A. -based Bainbridge Records has released an album of 
western movie and TV themes called 'Way Out West." It 
includes themes from "How The West Was Won," `The 

Magnificent Seven," `The 
Big Country," and such ge- 
neric western fare as "Red 
River Valley" and "My Dar- 
ling Clementine." The last - 
named song features instru- 
mental performances by 
Nashvillians Kelso Herston 
and Lloyd Green. Bain- 
bridge purchased masters 
and rights to songs from 
Time Records. 

The third annual edition 
of the `Texas Music Indus- 

try Directory" has just been published. Copies may be or- 
dered from the Texas Music Office in Austin ... John David 
Nixón, former tour manager for Carlene Carter, has been 
named manager for Hank Williams Jr.'s 1993 tour. 

Miami -based Playback Records has opened a "Christian 
country" division. Inquiries may be made to the label's 
Miami or Nashville offices. Playback is distributed by 
Laurie Records ... Barbara Mandrell plays opposite Ri- 
chard Mulligan in a mid -May segment of NBC -TV's 
"Empty Nest" series. 

Former Billboard writer /current banjo player Andrew 
Roblin is featured in a five -page article hi the April issue 
of Bluegrass Unlimited., Roblin pioneered country music 
video coverage for Billboard. He now operates out of 
Emmaus, Pa.- sometimes as a bluegrass soloist, sometimes 
as a member of the Pocono Mountain Boys. 

George Jones and Joe Diffie will be spotlighted in the 
May -through -June "Jukebox Spring Into Action" promo- 
tion, sponsored by the Amusement & Music Operators Assn. 
Featured singles are Jones' "Wrong's What I Do Best" and 
"Tonight The Bottle Let Me Down" and Diffie's "Honky 
Tonk Attitude" and "Just A Regular Joe." The promotion 
will place 20,000 posters and 250,000 table tents and special 
title strips at 10,000 jukebox locations throughout the U.S. 

by Edward Morris 
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BiIIboard 
F OR WEEK ENDING APRIL 24 1993 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY SINGLES 

TM 

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 

A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 

&TRACKS 
STATIONS ARE ELECTRONICALLY MONITORED HOURS A DAY 7 DAYS 

> S 3 

N 

N á 

-l- 

3 Ú 
TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

Y Y 

g 

N 

á 

o_ 

$ Ú 
TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

O 3 8 11 

* * * No. 1 * * * 
SHE DON'T KNOW SHE'S BEAUTIFUL 1 week at No. ( SAMMY KERSHAW 
B.CANNON,N.WILSON (B.MCOILL, P.HARRISON)C) (V) MERCURY 864 854 

CI 45 51 5 
LOVE ON THE LOOSE, HEART ON THE RUN MCBRIDE & THE RIDE 
S.GIBSON,T.BROWN (KOSTAS,A.L.GRAHAM) (V) MCA 54601 

39 21 19 14 
STANDING KNEE DEEP IN A RIVER (DYING OF THIRST) KATHY MATTER 
B.MAHER (B.JONES,B.MCDILL,D.LEE) (V) MERCURY 864 810 

2 1 1 10 
THE HEART WON'T LIE REBA MCENTIRE & VINCE GILL 
T.BROWN,R.MCENTIRE (K.CARNES,D.T.WEISS) (V) MCA 54599 4 51 67 3 

NO FUTURE IN THE PAST VINCE GILL 
T.BROWN (V.GILL,C.JACKSON) (V) MCA 54540 

3 2 2 14 
NOBODY WINS RADNEY FOSTER 
S.FISHELL,R.FOSTER (R.FOSTER,K.RICHEY) (C) (V) ARISTA 1 -2512 4L 54 58 4 SOMEBODY ELSE'S MOON COLLIN RAYE 

G.FUNDIS,J.HOBBS (P.NELSON,T.SHAPIRO) (V) EPIC 74912 ® 5 9 10 
ALIBIS TRACY LAWRENCE 

STROUD (R.BOUDREAUX) (C) (V) ATLANTIC 87372 42 36 28 18 ONCE UPON A LIFETIME ALABAMA 
J.LEO,L.M.LEE,ALABAMA (G.BAKER,F.J.MYERS) (V) RCA 62428 

5 4 5 12 
HARD WORKIN' MAN BROOKS & DUNN 
D.000K,S.HENDRICKS (R.DUNN) (V) ARISTA 1 -2513 43 41 34 18 

PASSIONATE KISSES MARY -CHAPIN CARPENTER 
(L.WILLIAMS) C) (V) COLUMBIA 74795 © 8 12 12 

TONIGHT I CLIMBED THE WALL ALAN JACKSON 
K.STEGALL,S.HENORICNS (A.JACKSON) (V) ARISTA 1 -2514 44 32 30 10 

J.JENNINGS,M.C.CARPENTER 

LIKE A RIVER TO THE SEA STEVE WARINER 
V) ARISTA 1 -2510 

OIL 16 10 
HEARTS ARE GONNA ROLL HAL KETCHUM 
A.REYNOLDS,J.ROONEY (H.KETCHUM,R.SCAIFE) CURB ALBUM CUT 45 49 52 6 

S.HENDRICKS,T.DUBOIS (S.WARINER) 

A LITTLE BIT OF HER LOVE ROBERT ELLIS ORRALL 
(V) RCA 62475 ® 10 14 13 BORN TO LOVE YOU MARK COLLIE 

D.COOK (M.COLLIE,D.000K,C.RAINS) (V) MCA 54515 4$ 47 49 11 

S.MARCANTONIO,R.E.ORRALL,J.LEO (R.E.ORRALL,L.WILSON) 

SOMEONE TO GIVE MY LOVE TO TRACY BYRD 
(C) (V) MCA 54497 

CD14 17 13 
MY BLUE ANGEL AARON TIPPIN 
E.GORDY,JR. (A.TIPPIN,K.WILLIAMS,P.DOUG AS) (V) RCA 62430 0 55 68 3 

T.BROWN U.FOSTER,B.RICE) 

AN OLD PAIR OF SHOES RANDY TRAVIS 
V) WARNER BROS. 18616 

CI 16 24 7 
LOVE THE WAY YOU LOVE ME JOHN MICHAEL MONTGOMERY 

D.JOHNSON (V.SHAW,C.CANNON) (C) (v) ATLANTIC 87371 10 58 66 3 

K.LEHNING (J.FOSTER,A.MASTERS,J.MORRISI 

I WANNA TAKE CARE OF YOU BILLY DEAN 
J.BOWEN,B.DEAN (B.DEAN,J.K.JONES) (V) SBK 56984 /LIBERTY 

CI 18 21 9 MADE FOR LOVIN' YOU DOUG STONE 
D.JOHNSON (C.PUTMAN,S.THROCKMORTON) (VI EPIC 74885 (49) 53 54 7 

IF I HAD A CHEATIN' HEART RICKY LYNN GREGG 
C.HOWARD (W.HOLYFIELD,A.TURNEY) LIBERTY ALBUM CUT 0 17 20 8 TENDER MOMENT LEE ROY PARNELL 

S.HENDRICKS,B.BECKETT (L. R.PARNELL,R.M.BOURKE.C.MOORE) (C) (V) ARISTA 1 -2523 50 

(Si) 

57 

65 

59 

- 
4 

2 

I GUESS YOU HAD TO BE THERE LORRIE MORGAN 
R.LANDIS (J.ROBBIN,B.CLOYDI (V) BNA 62415 

TELL ME ABOUT IT TANYA TUCKER WITH DELBERT MCCLINTON 
J.CRUTCHFIELD (B.LABOUNTY,P.MCLAUGHLIN) (V) LIBERTY 56985 

13 6 4 12 
LEARNING TO LIVE AGAIN GARTH BROOKS 
A.REYNOLDS (S.DAVIS,D.SCHLITZ) (V) LIBERTY 56973 

14 15 22 7 
AIN'T THAT LONELY YET DWIGHT YOAKAM 
P.ANDERSON (KOSTAS,J.HOUSE) (V) WARNER BROS. 18590 

52 43 33 11 
ROMEO DOLLY PARTON & FRIENDS 
S.BUCKINGHAM,D.PARTON (D.PARTOM IC) (VI COLUMBIA 74876 

15 23 32 4 
TELL ME WHY WYNONNA 
T.BROWN (K.BONOFF) IC) (V) CURB 54606 /MCA 

53 48 46 20 TRYIN' TO HIDE A FIRE IN THE DARK BILLY DEAN 
J.BOWEN,B.DEAN (B.DEAN,T.NICHOLS) (V) SBK 56804 /LIBERTY 

16 9 3 15 
WHEN MY SHIP COMES IN CLINT BLACK 
J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) (VI RCA 62429 54 ) 66 - 2 THE HARD WAY MARY -CHAPIN CARPENTER 

J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) (V) COLUMBIA 74930 

1] 19 18 8 
YOU SAY YOU WILL TRISHA YEARWOOD 
G.FUNDIS (B.N.CHAPMAN,V.THOMPSON) (V) MCA 54600 

55 59 61 3 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO BACKA CONFEDERATE RAILROAD 
B.BECKETT (S.CLARK,J.MACRAE) (V) ATLANTIC 82422 

18 7 6 15 
SHE'S NOT CRYIN' ANYMORE BILLY RAY CYRUS 
J.SCAIFE,J.COTTON (B.R.CYRUS,T.SHELTON,B.CANNON) (C) (V) MERCURY 864 778 GL 

JU 
69 2 HEY BABY MARTY STUART 

R.BENNETT,T.BROWN (M.STUART,P.KENNERLEY) (V) MCA 54607 

19 20 23 13 
I'D RATHER MISS YOU LITTLE TEXAS 
J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN) (V) WARNER BROS. 18668 5] '! 

60 64 5 WHAT MADE YOU SAY THAT SHANIA TWAIN 
H.SHEDD,N.WILSON (T.HASELDEN,S.MUNSEY,JR.) (C) (V) MERCURY 864 992 

20 13 13 14 MENDING FENCES RESTLESS HEART 
J.LEO,RESTLESS HEART (A.BYRD,J.ROBINSON) (V) RCA 62419 

58 56 50 10 HONKY TONKIN' FOOL DOUG SUPERNAW 
R.LANDIS (A.BARKER) V) BNA 62432 

21 24 25 11 
HIGH ROLLIN' GIBSON /MILLER BAND 
D.JOHNSON (D.GIBSON,B.MILLER) (V) EPIC 74856 59 

$0 

52 

63 

44 

70 

11 

4 

WHAT A WOMAN WANTS LARI WHITE 
R.CROWELL,L.WHITE,S.SMITH (L.WHITE,C.CANNON) (V) RCA 62420 

TAKE ANOTHER RUN PAUL OVERSTREET 
B.BANNISTER,P.OVERSTREET (P.OVERSTREET,D.SCHLITZ) (V) RCA 62473 

22 28 31 12 
T- R- O- U -B -L -E TRAVIS TRITT 
G.BROWN U.CHESNUT) W WARNER BROS. 18588 

Y3 27 27 8 
ALRIGHT ALREADY LARRY STEWART 
S.HENDRICKS,L.STEWART (B.HILL,J.B.RUDD) (V) RCA 62474 V. 61 - 2 MAYBE YOU WERE THE ONE DUDE MOWREY 

M.CLUTE,T.DUBOIS (H.MOORE,R.LANDIS) (C) (V) ARISTA 1 -2515 
24 12 7 17 OL' COUNTRY MARK CHESNUTT 

M.WRIGHT (B.LAMOYN HARDIN) (V) MCA 54539 0 74 - 2 
IF YOU'RE NOT GONNA LOVE ME DEBORAH ALLEN 
R.VAN HOY,D.ALLEN (D.ALLEN,R.VAN HOY,M.COLLIE) GIANT ALBUM CUT/WARNER BROS. 

30 36 6 

* * * Q I R PO W E R * * * 
HONKY TONK ATTITUDE JOE DIFFIE 
B.MONTGOMERY,J.SLATE (J.OIFFIE,L,BOGAN) (V) EPIC 74911 

$3 70 73 3 
MEMORY 

MORE (J.DIFFIE,L.WILSON) 
TIMvMCG MCGRAW 

25 

64 64 62 20 HIGH ON TA MOUNTAIN 
ñOAMPBELU 

MARTY ^STUART 

CD 31 39 5 

***AIRPOWER*** 
TROUBLE ON THE LINE SAWYER BROWN 
R.SCRUGGS,M.MILLER (M.A.MILLER,B.SHORE) (V) CURB 1043 

65 62 56 10 
LOOK AT YOU GIRL CHRIS LEDOUX 
J.BOWEN,J.CRUTCHFIELD (L.ROSS) (V) LIBERTY 44915 

Z] 34 38 8 

* * *AIRPOWER * * * 
SHOULD'VE BEEN A COWBOY TOBY KEITH 
N.LARKIN,H.SHEDD (T.KEITH) (C) (V) MERCURY 864 342 

66 61 45 13 
TRUE CONFESSIONS 
B.CHANCEY,P.WORLEY (KOSTAS,M.STUART 

JOY WHITE 
(VI COLUMBIA 74845 

$] 72 74 3 
BACK WHEN VERN GOSDIN 
R. HALL (H.PRESTWOOD) '. COLUMBIA 74905 

Y$ 40 60 3 

* * *AIRPOWER * ** 
HOMETOWN HONEYMOON ALABAMA 
J.LEO,L.M.LEE,ALABAMA (J.LEO,J.PHOTOGLO) (V) RCA 62495 $$ NEW 1 

** *HOT SHOT DEBUT * ** 
ROU'RE TALKIN' DIXIANA 

K. STEGALL (J.COLLINS,M.HEENEY) (V) EPIC 74936 

29 35 43 4 

* * *AIRPOWER * ** 
BLAME IT ON YOUR HEART PATTY LOVELESS 
E.GORDY,JR. (H.HOWARD,KOSTAS) (V) EPIC 74906 

$J RE -ENTRY 2 SOME GAVE ALL BILLY RAY CYRUS 
J.SCAIFE,J.COTTON (B.R.CYRUS,C.CYRUS) (C) (V) MERCURY 865 096 

10 71 69 15 WHY BABY WHY PALOMINO ROAD 
C.HOWARD,K.FOLLESE,T.MCHUGH (G.JONES,D.EDWARDS) (V) LIBERTY 56974 

30 25 15 15 IT'S A LITTLE TOO LATE TANYA TUCKER 
J.CRUTCHFIELD (P.TERRY,R.MURRAH) (C) (V) LIBERTY 44915 1 

11 NEW 1 
PACK YOUR LIES AND GO CELINDA PINK 
R.PENNINGTON (A.SYMS) (C) (V) STEP ONE 458 

31 22 10 17 
HEARTLAND GEORGE STRAIT 
T.BROWN (S.DORFF,J.BETTIS) (V) MCA 54563 12 73 65 6 WRONG'S WHAT I DO BEST GEORGE JONES 

E.GORDY,JR. (D.LEE,M.CAMPBELL, F.WELLER) (VI MCA 54604 

32 
q 

42 48 4 OH ME, OH MY, SWEET BABY DIAMOND RIO 
M.POWELL,T.DUBOIS (M.GARVIN,T.SHAPIRO) C) (V) ARISTA 1 -2464 n N, I GET IN LINE LARRY BOONE 

D.000K,D.WILSON (L.BOONE,C.WATERS,T.SHAPIRO) (C) (V) COLUMBIA 74913 

33 33 29 19 WHAT PART OF NO LORRIE MORGAN 
R.LANDIS (W.PERRY,G.SMITH) (V) BNA 62414 04 NEW 1 ANY ROAD CORBIN /HANNER 

H. SHEDD, J. SCAIFE ,J.COTTON,B.CORBIN,D.HANNER (D.HANNER,B.CORBIN,K.HERRING) MERCURY ALBUM CUT 

34 26 11 17 
LET THAT PONY RUN PAM TILLIS 
P.WORLEY,E.0EAY (G.PETERS) (C) (V) ARISTA 1 -2506 75 75 72 7 

HARD WAY TO MAKE AN EASY LIVIN' THE BELLAMY BROTHERS 
H.BELLAMY,D.BELLAMY (H.BELLAMY,D.BELLAMY,J.BELAND) (VI BELLAMY BROTHERS 9108/INTERSOUND 

35 39 41 7 JUST AS I AM RICKY VAN SHELTON 
S.BUCKINGHAM (L.BOONE,P.NELSON) (V) COLUMBIA 74896 

T acks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which 
attain 1500 detections for the first time. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. 

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (V) Vinyl single 
availability. (X) CD maxi -single availability. © 1993, Billboard/BPI Communications. 

36 29 26 11 
NOW I PRAY FOR RAIN NEAL MCCOY 
J.STROUD IL.SATTERFIELD,G.TEREN) ATLANTIC ALBUM CUT 

31 44 53 5 
HEARTACHE SUZY BOGGUSS 
J.BOWEN,S.BUGGUSS (L.GEORGE,I.0 Z) V) LIBERTY 56972 

HOT COUNTRY RECURRENTS 
1 1 1 3 

QUEEN MEMPHIS 
SHIS 

CONFEDERATE RAILROAD i D BO OUVIN) ATLANTIC 

2 - - ] I WANT YOU BAD (AND THAT AIN'T GOOD) COLLIN RAYE 
G.FUNDIS,J.HOBBS (J.LEAP) EPIC 

3 1 
CAN I TRUST YOU WITH MY HEART TRAVIS TRITT 
G.BROWN (T.TRITT,S.HARRIS) WARNER BROS. 

4 5 - 2 ALL THESE YEARS SAWYER BROWN 
R.SCRUGGS,M.MILLER (M.MCANALLY) CURB 

5 2 4 10 D.JOHNSON 
D 

A.SHAMBLIN,S.SESKIN) 
JOHN MICHAEL MONTGOMERY 

6 4 3 3 
LOOK HEART, NO HANDS 
K.LEHNING (T.BRUCE,R.SMITH) 

RANDY TRAVIS 
WARNER BROS. 

7 3 2 q JUST ONE NIGHT MCBRIDE & THE RIDE 
S.GIBSON,T.BROWN (T.MCBRIDE) MCA 

8 6 7 8 DON'T LET OUR LOVE START SLIPPIN' AWAY VINCE GILL 
T.BROWN (V.GILL,P.WASNER) MCA 

9 7 6 5 
TOO BUSY BEING IN LOVE DOUG STONE 
D.JOHNSON (V.SHAW,G.BURR) EPIC 

10 9 8 29 BOOT SCOOTIN' BOOGIE BROOKS & DUNN 
S. HENDRICKS,D.000K,B.TANKERSLEY (R.DUNN) ARISTA 

11 14 14 17 
SEMINOLE WIND JOHN ANDERSON 
J.STROUD,J.ANDERSON (J.ANDERSON) BNA 

12 12 13 10 
I CROSS MY HEART GEORGE STRAIT 
T.BROWN,G.STRAIT (S.DORFF,E.KAZ) MCA 

13 8 5 3 
IN A WEEK OR TWO 
M.POWELL,T.DUBOIS (J.HOUSE,G.BURR) 

DIAMOND RIO 
ARISTA 

14 11 16 17 
NO ONE ELSE ON EARTH WYNONNA 
T.BROWN (S.LORBER,S.HARRIS,J.COL000U CURB 

15 10 10 7 WILD MAN RICKY VAN SHELTON 
S.BUCKINGHAM (S.LONGACRE,R.GILES) COLUMBIA 

16 15 9 11 
I'M IN A HURRY (AND DON'T KNOW WHY) ALABAMA 
J.LEO,L.M.LEE,ALABAMA (R.MURRAH,R.VANWARMER) RCA 

11 16 15 15 
EVEN THE MAN IN THE MOON IS CRYIN' MARK COLLIE 
D.COOK (M.COLLIE,D.000K) MCA 

1 8 13 11 11 
SURE LOVE HAL KETCHUM 
A.REYNOLDS,J.ROONEY (H.KETCHUM,G.BURR) CURB 

19 - - 1 DRIVE SOUTH SUZY BOGGUSS 
J.BOWEN,S.BOGGUSS (J.HIATT) LIBERTY 

20 19 19 14 WATCH ME LORRIE MORGAN 
R.LANDIS (T. SHAPIRO,G.BURR) BNA 

21 18 12 $ SOMEWHERE OTHER THAN THE NIGHT GARTH BROOKS 
A.REYNOLDS (K.BLAZY,G.BROOKS) LIBERTY 

22 20 18 5 WALKAWAY JOE TRISHA YEARWOOD 
G.FUNDIS (V.MELAMED,G.BARNHILU MCA 

23 17 11 7 
SHE'S GOT THE RHYTHM (AND I GOT THE BLUES) ALAN JACKSON 
K.STEGALL (A.JACKSON,R.TRAVIS) ARISTA 

24 - - j MY STRONGEST WEAKNESS WYNONNA 
T.BROWN (N.JUDD,M.REID) CURB 

25 - 9 BURN ONE DOWN CLINT BLACK 
J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS,F.MILLER) RCA 

Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped 
below the top 20. Commercial availability is not indicated on the recurrent chart. 
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Country 
A R T I S T S & M U S I C 

COUpT&4 

CORNER 
IL 

by Lynn Shults 

NO.1 FOR THE first time on Billboard's Hot Country Singles & Tracks chart 
is Sammy Kershaw, with "She Don't Know She's Beautiful" (3 -1), co- written 
by Bob McDill and Paul Harrison and produced by Norm Wilson and Mer- 
cury records director of A&R Buddy Cannon. Kershaw, a Louisiana native and 
relative of the legendary Rusty & Doug Kershaw, exploded onto the scene with 
"Cadillac Style" in December 1991. Mercury VP of marketing Steve Miller par- 
layed the hit into a series of regional Cadillac television arts featuring Kershaw, 
which, combined with his music videos, gave him a most credible beginning. 
Though his best effort of the next three singles peaked at No. 10, his club and 
concert performances placed him among the hottest new country artists. 

ONE OF NASHVILLE'S most -quoted statements is, "It all begins with a 
song." Norm Wilson says he knew he'd found a special song when he first heard 
"She Don't Know She's Beautiful." "We got the song when we first started look- 
ing for new tunes for this album. Both Buddy and I loved the song immediately. 
It had a wonderful and simple hook." As for getting the song and Kershaw's 
vocal performance to come together in the studio, Wilson says, "It went easy. 
[Recording sessions] usually do when you've got something." Wilson is one of 
Nashville's most successful songwriters, having either written or co-written gi- 
ant copyrights such as `The Most Beautiful Girl," for Charlie Rich, released 
in September 1973. Wilson's 1974 George Jones classic, `The Grand Tour," is 
the title track of the new album by Aaron Neville. Wilson adds, 'We are hoping 
[A&M] may see fit to put it out as a single, because it is a killer. There is nothing 
phony about the record. It's as real as anything you've ever heard." 

FOR THE SECOND WEEK, "Home Town Honeymoon" (40 -28), by Alabama, 
is the most active single, followed by "Oh Me, Oh My, Sweet Baby" (42-32), by 
Diamond Rio; `Tell Me About It" (65 -51), by Tanya Tucker and Delbert 
McClinton; "Somebody Else's Moon" (54 -41), by Collin Raye; `Tell Me Why" 
(23 -15), by Wynonna Judd; `The Hard Way" (66-54), by Mary -Chapin Carpen- 
ter; "No Future In The Past" (51 -40), by Vince Gill; "Honky Tonic Attitude" 
(30 -25), by Joe Diffie; `Trouble On The Line" (31 -26), by Sawyer Brown; and 
"Blame It On Your Heart" (35 -29), by Patty Loveless. 

THE MOST ACTIVE ALBUM on the Top Country Albums chart is "Life's 
A Dance" (11 -10), by John Michael Montgomery, followed by "Pure Country" 
(8-8), by George Strait; "Across The Borderline" (19 -17), by Willie Nelson; 
"Voices In The Wind" (52 -45), by Suzy Bogguss; and "Confederate Railroad" 
(28 -25), by Confederate Railroad. 

CUTTING-EDGE radio consultant Steve Warren reports on his tactic of new 
releases in high rotation and his use of album tracks: "[Listener requests are] 
happening now with the Brooks & Dunn album `Hard Workin' Man.' I'm getting 
requests for `Rock My World' and ̀ Mexican Minutes.' All of my stations are play- 
ing `Chattahoochie,' by Alan Jackson." In Houston, he has Confederate Rail- 
road's `Trashy Women" in medium rotation on KKBQ. 

Another `Crying' Game: Writer 
Claims Credit For Cyrus Single 
NASHVILLE -A Georgia song- 
writer has sued Billy Ray Cyrus in 
U.S. District Court here, alleging that 
the current Cyrus single, "She's Not 
Crying Anymore," was copied in large 
part from his own 1973 composition. 

Also named in the suit are Cyrus' 
record label, Mercury Records, and its 
corporate parent; his co- writers, 
Terry Shelton and Buddy Cannon; 
their publishing companies; and 
unspecified individuals involved in fa- 
cilitating the alleged copyright in- 
fringement. 

In his action, filed April 8, Danny 
Mote asks the court to declare that the 
Cyrus song was "derived directly" 
from Mote's "Crying Eyes "; that it 
award suitable actual and statutory 
damages; and that it enjoin the de- 
fendants from further use of the alleg- 
edly infringed song. 

Filed as exhibits with Mote's com- 
plaint are his 1973 certificate of copy- 
right registration, labels from copies 
of single versions of the song when it 
was released in 1976 on his own label, 
and a letter from a Nashville musicol- 
ogist stating that "She's Not Crying 
Anymore" derives directly from "Cry- 
ing Eyes." 

As outlined in the complaint, Mote 
composed "Crying Eyes" in late 1973 
while working as a nightclub singer in 
Panama City, Fla. He subsequently 
registered the song with the U.S. 

Copyright office and was issued a reg- 
istration certificate dated Oct. 18, 
1973. 

In 1976, the complaint continues, 
Mote recorded the song and issued it 
as a 45 single and, later, on an album 
on his own label, A.R.P. Records. 

To promote the single and album, 
the complaint says, Mote took copies 
to "numerous" radio stations, record 
companies, and music publishers in 
Nashville and Memphis. 

Mercury Records released "She's 
Not Crying Anymore" last year as 
part of Cyrus' "Some Gave All" album. 
It was released as a single in January 
and went to No. 6 on Billboard's Hot 
Country Singles & Tracks chart. 

The complaint says the two songs 
are, "for all practical purposes, identi- 
cal melodically, harmonically, and 
rhythmically," are "written in the 
same key and tempo," and "lyrically 
speak of the same theme." 

E. Michael Harrington, an associate 
professor at Belmont Univ.'s School of 
Music, concludes in his exhibit: "Both 
songs have numerous striking similar- 
ities in harmony, melody, melodic con- 
tour, rhythm, key, tempo, phrase 
structure, style, sound, subject mat- 
ter, and mood." 

Mote is represented by Nashville 
attorneys Grant Smith and John A. 
Ascione. 

EDWARD MORRIS 

COUNTRY MAKES INROADS IN NORTHEAST 
(Continued from page 26) 

business six years ago, says buyer Mike 
Papa. Now the Derby, Conn. -based 
chain sees it amounting to approxi- 
mately 15 %. Merles' five stores are in 
the Derby/New Haven area. 

Papa says Garth Brooks, Randy Tra- 
vis, Brooks & Dunn, and Billy Dean are 
among his best country sellers. 

Matthew Owen, record buyer for the 
five -unit Olsson's Books & Records in 
Washington, D.C., reports, "Over the 
past six months to a year, we have seen 
an increase in country sales -not a 

large one, but enough that we have in- 
creased the stock." 

Owen credits Garth Brooks with lead- 
ing the country breakthrough: "I hate 
to be so cliche- sounding, but I think he 
really did." 

He says crossover acts like Billy Ray 
Cyrus are selling best for him. 'We still 
haven't hit a mainstream country sort of 
crowd." He adds that hometown favor- 
ite Mary -Chapin Carpenter "does fan- 
tastic ... We sell huge numbers of her 
albums." 

COUNTRY SINGLES A -Z 
PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 11 MADE FOR LOVIN' YOU (Sony Tree, BMI) HL 

61 MAYBE YOU WERE THE ONE (Lee Greenwood, BMI /Big 
BMI /Polygram Int'I, ASCAP /Music Express. ASCAP) HL 

46 SOMEONE TO GIVE MY LOVE TO (Polygram Intl. 
Muddy, BMI /Spatz, BMI) ASCAP) HL 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 63 MEMORY UNE (Forrest Hills, BMI /Zomba, ASCAP) CPP 39 STANDING KNEE DEEP IN A RIVER (DYING OF THIRST) 
28 HOMETOWN HONEYMOON (Warner -Elektra- Asylum. 20 MENDING FENCES (WB, ASCAP) WBM (Sony Cross Keys. ASCAP /Bucky Jones, ASCAP /Ranger 

14 AIN'T THAT LONELY YET (Songs Of PolyGram. BMI/ 
Seven Angels, BMI /Madwomen. BMI /Sony Tree, BMI) HL 

BMI /Mopage, BMI /After Berger. ASCAP /Patrix Janus, 
ASCAP /WB, ASCAP) 

9 MY BLUE ANGEL (Acuff -Rose, BMI /Sony Cross Keys. 
ASCAP /BMG Songs, ASCAP /Mickey Niter, ASCAP) HL/ 

Bob, ASCAP /Songs Of PolyGram, BMI /Polygram Intl, 
ASCAP) HL 

4 ALIBIS (Sony Tree, BMI /Thanxamillion, BMI) HL 25 HONKY TONK ATTITUDE (Sony Tree. BMI /Songwriters CPP 60 TAKE ANOTHER RUN (Scarlet Moon, BMI /Don Schlitz, 
23 ALRIGHT ALREADY (Collins Court, ASCAP/J.B. Rudd. Ink, BMI /Regular Joe. BMI) HL 3 NOBODY WINS (Polygram, ASCAP /St. Julien, ASCAP/ ASCAP /Almo, ASCAP) CPP 

BMI( CPP 58 HONKY TONKIN' FOOL (0 -Tex, BMI) Mighty Nice, BMI) HL 51 TELL ME ABOUT IT (Warner- Tamerlane, BMI /Top Down. 
74 ANY ROAD (Polygram Int'I. ASCAP /Play On, ASCAP /Bob 19 I'D RATHER MISS YOU (Square West. ASCAP /Howlin' 40 NO FUTURE IN THE PAST (Benefit, BMI /Famous. BMI/ BMI /Corn Country. BMI) 

Corbin, ASCAP /Songs Of PolyGram, BMI( Hits, ASCAP) CPP Too Strong, BMI) CPP 15 TELL ME WHY (Seagrape, BMI) 
67 BACK WHEN (Careers -BMG, BMI /Hugh Prestwood, BMI) 49 IF I HAD A CHEATIN' HEART (Polygram Intl, ASCAP/ 36 NOW I PRAY FOR RAIN (Screen Gems -EMI, BMI/ 12 TENDER MOMENT (Polygram Intl, ASCAP /R- Bar -P. 
29 BUME IT ON YOUR HEART (Harlan Howard. BMI /Sony Songs Of PolyGram, BMI) HL Zomba, ASCAP) WBM /CPP ASCAP /De Burgo, ASCAP /New Songs, ASCAP /Mama 

Tree, BMI/Songs Of PolyGram, BMI /Seven Angels, BM]) 62 IF YOU'RE NOT GONNA LOVE ME (Posey, BMI /Royzboy, 68 NOW ROU'RE TALKIN' (BMG, ASCAP /Songs Of Guitar, ASCAP) HL 

HL BMI /BMG, ASCAP /Judy Judy Judy, ASCAP) PolyGram, BMI /Bantry Bay, BMI) 6 TONIGHT I CLIMBED THE WALL (Mattie Ruth, ASCAP/ 
8 BORN TO LOVE YOU (BMG. ASCAP /Judy Judy Judy, 

ASCAP /Sony Tree. BMI) HL 

50 I GUESS YOU HAD TO BE THERE (Ten Ten, ASCAP) 

IO I LOVE THE WAY YOU LOVE ME (Gary Morris, ASCAP/ 
32 OH ME, OH MY, SWEET BABY (Sony Tree, BMI/Terrace, 

ASCAP) WBM /HL 
Seventh Son, ASCAP) WBM 

26 TROUBLE ON THE LINE (Zoo II, ASCAP /Club Zoo, BM!) 
13 GET IN LINE (Sony Cross Keys. ASCAP /Great Taste Auction, BYO 24 OL' COUNTRY (EMI April, ASCAP /K -Mark. ASCAP) WBM 22 T- R- O- U -B -L -E (Sony Tree, BMI) HL 

Cumberland, BMI /Diamond Struck, BMI) 30 IT'S A LITTLE TOO LATE (Castle Street. ASCAP /End Of 41 AN OLD PAIR OF SHOES (WB, ASCAP/Tapper, ASCAP/ 66 TRUE CONFESSIONS (Songs Of PolyGram, BMI /Hank's 
75 HARD WAY TO MAKE AN EASY LIVIN' (Bellamy Bros., 

ASCAP /BMG, ASCAP) HL 

August, ASCAP /Murrah, BMU CPP 

48 I WANNA TAKE CARE OF YOU (EMI Blackwood, BMI/ 
On The Wall, BMI /Great Galen, BMI) 

42 ONCE UPON A LIFETIME (Zomba, ASCAP /Dixie Stars, 
Cadillac, BMD HL 

53 TRYIN' TO HIDE A FIRE IN THE DARK (EMI Blackwood, 
54 THE HARD WAY (EMI April, ASCAP /Getareal¡ob, ASCAP) Jechol, ASCAP /EMI April, ASCAP) ASCAP) HUCPP BMI /Coburn, BMI) HL 

5 HARD WORKIN' MAN (Sony Tree. BMI) HL 35 JUST AS I AM (Sony Tree, BMI /Sony Cross Keys, ASCAP) 71 PACK YOUR LIES AND GO ( Almarie, BMI) 59 WHAT A WOMAN WANTS (LaSongs. Ascap/Almo. 
31 HEARTACHE (Naked Snake. ASCAP) HL 43 PASSIONATE KISSES (Lucy Jones, BMI /Nomad- Noman, ASCAP /Taste Auction, BMI) CPP 

31 HEARTLAND (Warner -Tamerlane, ASCAP /Nocturnal 13 LEARNING TO LIVE AGAIN (EMI Blackwood, BMI/ BMI /Warner -Tamerlane, BMI) CLM /WBM 57 WHAT MADE YOU SAY THAT (Millhouse, BMI /Songs Of 

Eclipse, BMI /WB. ASCAP /John Bettis. ASCAP) WBM Beartoath. BMI /Don Schlitz. ASCAP /Almo, ASCAP) 52 ROMEO (Velvet Apple. BMI) CPP PolyGram, BMI) HL 

7 HEARTS ARE GONNA ROLL (Foreshadow, BMI /Songs Of WBM /CPP 1 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram. 33 WHAT PART OF NO (Zomba. ASCAP /O -Tex, BMI) CPP 

PolyGram, BMI /Virgin Timber, BMI) HL 34 LET THAT PONY RUN (Sony Cross Keys, ASCAP) HL ASCAP /Ranger Bob, ASCAP /Careers -BMG, BMI) HL 16 WHEN MY SHIP COMES IN (Nowlin' Hits, ASCAP) CPP 

2 THE HEART WON'T LIE (Moonwindow. ASCAP /Donna 
Weiss, NO 

44 LIKE A RIVER TO THE SEA (Steve Wariner, BMI /Irving, 
BMI) CPP 

18 SHE'S NOT CRYIN' ANYMORE (Songs Of PolyGram, 
BMI /Sly Dog, BM) /HotDogGone, BMI) HL 

55 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO 

BACK (Music City, ASCAP /EMI April, ASCAP) 

56 HEY BABY (Songs Of PolyGram, BMI /Irving, BMI/ 
Littlemarch. BM)) 

45 A LITTLE BIT OF HER LOVE (EMI April, ASCAP /JKids, 
ASCAP /Zomba, ASCAP) WBM /CPP 

27 SHOULD'VE BEEN A COWBOY (Songs Of PolyGram, 

BMI/Tokeco. BMI) HL 

70 WHY BABY WHY (Trio, BMI /Fort Knox, BMI) HL 

72 WRONG'S WHAT I DO BEST (Songs Of PolyGram, BMI/ 
64 HIGH ON A MOUNTAIN TOP (Midstream, BMI) 65 LOOK AT YOU GIRL (Wyoming Brand, BMI) 41 SOMEBODY ELSE'S MOON (Sony Tree, BMI /Great Young World, BMI) HL 

21 HIGH ROLLIN' (Nocturnal Eclipse. BMI /Union County, 

BMI /BrahmSongs g Careers -BMG, BMI) HL 

38 LOVE ON THE LOOSE, HEART ON THE RUN (Songs Of 

PolyGram, BMI /Millhouse. BMI) HL 

Cumberland, BMI /Diamond Struck, BM!) HUCPP 

69 SOME GAVE ALL (Songs Of PolyGram, BMI /Sly Dog, 

17 YOU SAY YOU WILL (BMG, ASCAP /EMI April, ASCAP/ 

Ides Of March, ASCAP) HL 
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North American Tour 

4/16 

4/17 

4/18 

4/21 

4/23 

4/24 

4/27 

4/28 

4/29 

4/30 

5/1 

5/2 

5/4 

5/7 

5/8 

5/13 

5/14 

5/15 

5/16 

5/19 

5/20 

5/21 

5/22 

6/3 

6/5 

6/11 

6/12 

6/15 

6/24 

6/25 

6/26 

7/5 

7/9 

7/10 

7/15 

7/16 

7/17 

7/24 

7/25 

7/30 

7/31 

8/1 

8/4 

8/6 

8/7 

8/8 

8/11 

8/13 

8/15 

8/17 

8/21 

8/22 

8/23 

San Antonio, TX 
Belton, TX 
Dallas, TX 
Chadron, NE 
Lincoln, NE 
Cedar Rapids, IA 
St. Cloud, MN 
Rochester, MN 
Milwaukee, WI 
Ft. Wayne, IN 
Nashville, IN 
Saginaw MI 
Sioux City, IA 

Ft. Smith, AR 
Paducah, KY 
Rochester, NY 
Poughkeepsie, NY 
Hampton, VA 

Johnson City, TN 
Baton Rouge, LA 
Biloxi, MS 
Little Rock, AR 
Jackson, TN 
Charlotte, NC 
Myrtle Beach, SC 
Ozark, AL 
Pensacola, FL 
Eminence, MO 
Farmington, NM 
Gallup, NM 
Grand Junction, CO 
Marinette, WI 
Merrillville, WI 
Chippewa Falls, WI 
Roseau, MN 
Hamilton, ND 

Madison, WI 
Grand Rapids, MI 
Pigeon Forge, TN 
Columbia, MO 
Jasper, IN 
Mendon, IL 
Davenport, IA 
Detroit Lakes, MN 
Cumberland, MD 
Warwick, RI 
Oshkosh, WI 
Mason City, IA 
Mandan, ND 
Lewisburg, WV 
Adrian, MI 
Nashville, IN 
Branson, MO 
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You know who they are... 

BROWN 

Didn't they...? 

Yes, as a matter of fact they did. 

Wasn't it them who sang...? 

Yes, they sang that. 
Hei, I do know who these guys are! 

I was pretty sure that you did. 

Aren't they...? 

Yes, that's them. 

CURB 

Check your stock...their sold out tour is headed your way. It's the unmistakable SAWYER BROWN ! 

"THE WALK" made an emotional rise to the top of the charts. 

"DIRT ROAD ", their follow -up single, then soared to number -one. 

THE DIRT ROAD album was lust certified gold. 

"SOME GIRLS DO" became their biggest number -one hit ever. 

"CAFE ON THE CORNER" with it's passionate message, once again, carried them to the top. 

"ALL THESE YEARS" has touched our heart and soul as their lastest number -one hit. 

"TROUBLE ON THE LINE ", the new single, is foot -stompin' fun as only they can do it! 

www.americanradiohistory.com
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Billboard®TOP 
FOR WEEK ENDING APRIL 24, 1993 

COMPILED FROM A NATIONAL SAMPLE 

OF RETAIL STORE AND RACK SALES 

REPORTS COLLECTED, COMPILED, AND 

PROVIDED BY SoundScan 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 
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1 1 1 47 

* * * No. 1 * * * 
BILLY RAY CYRUS 6 MERCURY 510635* (10.98 EQ/15.98) 31 weeks at No. 1 SOME GAVE ALL 1 

39 42 40 80 REBA MCENTIRE 2 MCA 1040o* (10.98/15.98) FOR MY BROKEN HEART 3 

40 32 26 5 
HANK WILLIAMS, JR. 

OUT OF LEFT FIELD CURB /CAPRICORN 45225./WARNER BROS. (10.98/15.98) 25 

2 2 2 11 REBA MCENTIRE MCA 10673* (10.98/15.98) ITS YOUR CALL 2 

41 41 42 27 KATHY MATTEA MERCURY 512567* (998 E0115.981 LONESOME STANDARD TIME 41 
3 3 3 7 BROOKS & DUNN ARISTA 18716` (10.9815.98) HARD WORKIN' MAN 2 

42 33 27 7 THE KENTUCKY HEADHUNTERS MERCURY 12568* (9.98 EQ /15.98) RAVE ON! 22 
4 4 6 3 DWIGHT YOAKAM REPRISE 45241 */WARNER BROS. (10.9$15.98) THIS TIME 4 

43 44 44 98 TRAVIS TRITT z WARNER BROS. 26589* (9.98/13.98) IT'S ALL ABOUT TO CHANGE 2 
5 5 4 7 

DOLLY Y 
COLUMBIA 5 

PARTO PARTON 
SONY (10.98 EO 15.98) 

SLOW DANCING WITH THE MOON 4 

44 45 48 35 RICKY VAN SHELTON COLUMBIA 52753 */SONY (10.98 EQ/15.98) GREATEST HITS PLUS 9 © 7 7 29 GARTH BROOKS s LIBERTY 98743` (10.98/16.98) THE CHASE 1 

45 52 47 27 SUZY BOGGUSS LIBERTY 98585* (9.98/15.98) VOICES IN THE WIND 31 
1 6 5 5 TRACY LAWRENCE ATLANTIC 82483 * /AG (9.98/15.98) ALIBIS 5 

46 47 49 22 RADNEY FOSTER ARISTA 18713* (9.98/13.98) DEL RIO, TX 1959 46 ® 8 10 30 GEORGE STRAIT 2 MCA 10651* (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 3 
41 43 43 33 SAWYER BROWN CURB 77574* (9.9813.98) CAFE ON THE CORNER 23 

9 9 8 87 BROOKS & DUNN 2 ARISTA 18658" (9.98/13.98) BRAND NEW MAN 3 
48 48 46 14 MARK COLLIE MCA 10608* (9.98/15.98) MARK COLLIE 38 ! 11 11 22 JOHN MICHAEL MONTGOMERY ATLANTIC 82420 * /AG (998/15 98) LIFE'S A DANCE 10 
49 53 52 104 LORRIE MORGAN RCA 30210 *(9.98/13.98) SOMETHING IN RED 8 

11 10 9 41 MARY -CHAPIN CARPENTER COME ON COME ON 
COLUMBIA 48881 */SONY 19.98 EQ/13.98) 

6 50 46 2 VARIOUS ARTISTS KTEL 6068" (7.98/12.98) TODAY'S HIT COUNTRY 46 

12 12 16 135 GARTH BROOKS 9 LIBERTY 93866* (9.9813.98) NO FENCES 1 

51 51 51 24 DIAMOND RIO ARISTA 18656' (9.98/13.98) CLOSE TO THE EDGE 24 

13 16 18 57 AARON TIPPIN RCA 61129* (9.98/13.98) READ BETWEEN THE LINES 6 
52 59 54 109 VINCE GILL MCA 10140 * (9.98/15.98) POCKET FULL OF GOLD 5 

14 14 14 54 WYNONNA , CURB 10529 */MCA (10.98/15.98) WYNONNA 1 
53 60 61 127 DWIGHT YOAKAM REPRISE 26344./WARNER BROS. (9,98/13.98) IF THERE WAS A WAY 7 

15 15 12 32 VINCE GILL MCA 10630* (10.98/15.98) I STILL BELIEVE IN YOU 3 
54 56 50 33 COLLIN RAYE EPIC 48983 */SONY (9.98 EQ/13.981 IN THIS LIFE 10 

16 13 13 5 SAMMY KERSHAW MERCURY 14332* (9.98 EO 15.98) HAUNTED HEART 11 
55 62 60 30 RANDY TRAVIS WARNER BROS. 45044* (10.98/15.98) GREATEST HITS, VOL. 1 14 a 19 15 3 WILLIE NELSON COLUMBIA 52752 */SONY(10.98EQ/15.98) ACROSS THE BORDERLINE 15 56 58 58 81 BILLY DEAN SBK96728` /LIBERTY (9.9$13.98) BILLY DEAN 22 

18 18 19 83 GARTH BROOKS9 LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1 
57 64 62 93 TRISHA YEARWOOD MCA 10297* (9.98/15.98) TRISHA YEARWOOD 2 

19 20 24 206 GARTH BROOKS 4 LIBERTY 90897` (9.98/13.98) GARTH BROOKS 2 58 57 57 72 TRACY LAWRENCE ATLANTIC 82326 " /AG (9.98/13.98) STICKS AND STONES 10 

20 17 17 27 ALAN JACKSON A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 
ARISTA 18711* (10.98/15.98) 

6 59 54 55 24 GEORGE JONES MCA 10652" (9.98/15.98) WALLS CAN FALL 24 

60 65 63 50 LITTLE TEXAS WARNER BROS. 26820* (9 98/13.98) FIRST TIME FOR EVERYTHING 19 
21 21 22 34 TRAVIS TRITT WARNER BROS 45048 no 98(15 9a) T- R- O- U -B -L -E 6 

CI 22 20 27 LORRIE MORGAN BNA 66047' (9.98/13.98) WATCH ME 17 61 49 53 158 DOUG STONE EPIC 45303* /SONY (5.98 E0/9.98) DOUG STONE 12 

23 24 23 35 ALABAMA RCA 66044* (9.98/15.98) AMERICAN PRIDE 11 
62 61 59 40 MARTY STUART MCA 10596* (9.98/13.98) THIS ONE'S GONNA HURT YOU 12 

24 23 21 61 JOHN ANDERSON BNA 61029* (9.98/13.98) SEMINOLE WIND 10 63 55 56 3 DEBORAH ALLEN GIANT 24485'/WARNER BROS. (9.98/15.98) DELTA DREAMLAND 55 

25 28 34 50 CONFEDERATE RAILROAD ATLANTIC 82335"/AG (9.98/15.98)CON FEDERATE RAILROAD 21 
ó4 68 72 29 HAL KETCHUM CUR877581`(9.9813.98) SURE LOVE 36 

0 26 35 26 RESTLESS HEART RCA 66049' (9.98/15.98) BIG IRON HORSES 26 
65 50 45 5 ROSANNE CASH COLUMBIA 52729/SONY (9.98 EQ/15.98) THE WHEEL 37 

27 27 25 27 TANYA TUCKER LIBERTY98987* (10.98/15.98) CAN'T RUN FROM YOURSELF 12 
66 63 65 98 DIAMOND RIO ARISTA8673* (9.98/13.98) DIAMOND RIO 13 

28 25 29 54 MARK CHESNUTT MCA 10530* (9.98/15.98) LONGNECKS & SHORT STORIES 9 
61 67 67 87 HAL KETCHUM CURB 77450* (9.98/13.98) PAST THE POINT OF RESCUE 6 

29 29 28 37 CHRIS LEDOUX WHATCHA GONNA DO WITH A COWBOY 
LIBERTY 98818* (9.98/13.98) 

9 
68 66 64 74 SAMMY KERSHAW MERCURY 510161' (9.98 EO/13.98) DON'T GO NEAR THE WATER 17 

69 72 68 130 MARY -CHAPIN CARPENTER 
COLUMBIA 46077 */SONY (8.98 EO/13.98) SHOOTING STRAIGHT IN THE DARK 11 

30 30 36 34 SOUNDTRACK EPIC SOUNDTRAX 52845* /SONY (10.98 EQ/15.98) HONEYMOON IN VEGAS 4 

70 73 69 76 SUZY BOGGUSS LIBERTY 95847* (9.98/13.98) ACES 15 
31 35 33 39 CLINT BLACK RCA 66003' (10.98115.98) THE HARD WAY 2 

71 74 73 244 THE JUDDS ' CURB 8318 /RCA (9.9$15.98) GREATEST HITS 1 
32 37 37 32 TRISHA YEARWOOD MCA 10641* (9.98/15.98) HEARTS IN ARMOR 12 

72 71 70 162 ALAN JACKSON ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4 
33 34 32 28 PAM TILLIS ARISTA 18649* (9.98/13.98) HOMEWARD LOOKING ANGEL 23 

73 O RE -ENTRY 158 
TRAVIS TRITT 
WARNER BROS. 26094* (9.98/13.98) COUNTRY CLUB 3 34 38 38 100 ALAN JACKSON 2 ARISTA 8681* (9.98/13.98) DON'T ROCK THE JUKEBOX 2 

35 39 39 30 RANDY TRAVIS WARNER BROS. 45045" (10.98/15.98) GREATEST HITS, VOL. 2 20 74 75 75 79 ALABAMA RCA 61040' 19.98/13.981 GREATEST HITS VOL. 2 10 

36 31 30 28 ALVIN & THE CHIPMUNKS CHIPMUNKS IN LOW PLACES 
CHIPMUNK 53006* /SONY (9.98 EQ/13.98) 

6 
75 70 66 50 MCBRIDE & THE RIDE MCA 10540' (9.98/13.98) SACRED GROUND 27 

31 40 41 35 DOUG STONE EPIC 52(736' /SONY (9.98 EO/15.98) FROM THE HEART 19 
Albums wi h the greatest sa es gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIM 

certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette and 
CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked Ea, and all 
other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard/BPI Communications, and SoundScan Inc 

38 36 31 11 BILLY DEAN SBK 98947` /LIBERTY (10.98 15.98) FIRE IN THE DARK 14 
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1 PATSY CLINE ° MCA 12 (7.98/12.98) 96 weeks at No. 1 GREATEST HITS 101 14 11 RAY STEVENS CURB 77312* (6.98/9.98) HIS ALL -TIME GREATEST COMIC HITS 41 

2 2 REBA MCENTIRE MCA 4979 (7.98/12.98) GREATEST HITS 99 15 17 REBA MCENTIRE MCA 6294(4.98/11.98) SWEET SIXTEEN 89 

3 5 GEORGE STRAIT MCA 42035* (7.98/12.981 GREATEST HITS, VOL. 2 101 16 19 THE BELLAMY BROTHERS CURB 2146* /MCA (4.98/11.98) GREATEST HITS VOL. III 6 

4 4 THE CHARLIE DANIELS BAND EPIC 38795 */SONY (7.98 EQ/11.981 A DECADE OF HITS 101 11 14 ALABAMA ' RCA 4939 (7.98/11.98) ROLL ON 90 

5 3 ALVIN & THE CHIPMUNKS CHIPMUNK 53435" /SONY (7.98 EQ/11.981 URBAN CHIPMUNK 9 18 16 PATSY CLINE DELUXE soso * /IMG (4.98/8.98) 20 GOLD HITS 9 

6 13 GEORGE STRAIT 2 MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 99 19 18 GEORGE STRAIT MCA 5913 (4.98/11.98) OCEAN FRONT PROPERTY 78 

7 7 DOLLY PARTON RCA 4422 (7.98/11.98) GREATEST HITS 84 20 K.D. LANG SIRE 25724 */WARNER BROS. (9.98/13.98) SHADOWLAND 3 

8 6 GEORGE JONES EPIC 40776 */SONY (5.98 EQ/9.98) SUPER HITS 86 21 22 ANNE MURRAY LIBERTY 46058* (7.98/12.98) GREATEST HITS 99 

9 10 DWIGHT YOAKAM REPRISE 25989/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT 58 22 20 REBA MCENTIRE MCA 42134 (4.98/11.98) REBA 75 

10 8 RAY STEVENS MCA 5918* (4.98/11.98) GREATEST HITS 46 23 23 DAVID ALLAN COE COLUMBIA 35627 '/SONY(5.98E0/9.98) GREATEST HITS 18 

11 15 HANK WILLIAMS, JR. 2 CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS 88 24 DWIGHT YOAKAM REPRISE 25372 */WARNER BROS. (9.98/13.98) GUITARS, CADILLACS, ETC., ETC. 4 

12 9 VINCE GILL RCA 9814 (4.98/9.98) BEST OF VINCE GILL 100 25 - MARY -CHAPIN CARPENTER COLUMBIA 44228 */SONY (7.98 EQ/11.98) STATE OF THE HEART 6 

GDFATFCT I41TC Inn 
13 12 MLMDMIYIM UN /1/U I7.`Ja/1J.`Jal Uatalog albums are older nues Wnlcn are registering slgnmcant sales. to 1770, atuooarwarl l.ommunlcaLIOUS ana awn(' can, Inc. 
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Artists & Music 
Billboard® 

Notes On MP Imprint NRT's Records, Tapes; 
Navaira To Latin Meet; Vargas Hits Home 
MP'S NEW NOTE: With 20 acts on 
the label roster, it might seem curious 
that MP -a quietly prosperous salsa/ 
merengue label from Miami -would 
form an associated imprint called NRT. 
But as MP president Tony Moreno re- 
lates, NRT -short for Notes, Records 
and Tapes -was created "to root out 
new artists for new marketing and pro- 
motion campaigns, because there is a lot 
of talent out there that we cannot ex- 
ploit through one label." 

The tropical -oriented NRT will be 
managed from San Juan by Ilan Raza. 
Five acts already have been signed to 
the label, among them Orquesta Fuera 
De Liga, Orquesta Mulenze, Ramon 
Rodríguez, Bandakan, and Conjunto 
Chaney. Each act, save Chaney, has re- 
leased product. 

MP is active on other fronts, as well, 

w:. 

Notas 
by John Lannert 

shipping Anthony Cruz's sophomore 
solo album at month's end, while Willie 
Rosario completes his 30th- anniversary 
record. In addition, MP recently inked 
a record deal with talented composer 
Elizabeth "Mimi" Ibarra, set to go 
into the studio in May. 

Finally, Tito Rojas, who is recuperat- 
ing from a car accident, has received the 
Golden Reel award from Ampex. 

LATIN MUSIC CONFERENCE Up- 

N 

HLDISTRIBUTORS, 
6940 S.W. 12 Street INC. 
Miami, Florida 33145 

Inventario Completo de Complete Inventory 
Musica Latina: of Latin Music: 
CD Cassettes 12' CD Cassettes 12' 
Video Musicales Music Videos 
Personal Bilingüe para Knowledgeable 
Atender Sus Ordenes Sales Reps 

Completamente Fully Computerized 
Computarizado 

Local: 305 -262 -7711. Ask for Gloria 
or Call Toll Free: 1-800-780-7712 

Fax: 305 -261 -6143 

WE ARE A SERVICE ORIENTED COMPANY 

Nuestro Servicio No Se Puede Comparar 
Le ofrecemos 5% descuento en su primera orden y 

servicio de flete de segundo dia gratis. Llamenos hoy 
mismo para mas informacion y reciba su catalago gratis. 

Con Buenos Precios 
Personal Bilingue Para Servirle Mejor 
Especiales Cada Semana 
Amplio Surtido y Mucho Mas SOUT ST 

Llame Gratis 800 -275 -4799 WHO ESALE 
Ph 713 -681 -0629 

4240 Lockefield Houston, Texas 77092 Fax 681 -3037 
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date: Capitol/EMI Latin's Grammy 
nominee Emilio Navaira has been 
booked to appear May 18 during Bill- 
board's Latin Music Conference. A su- 
perb performer in the Garth Brooks 
mode, Navaira has been one of the few 
Latino artists who has appeared on Bill- 
board's Regional Roundup chart listed 
in the Popular Uprisings section. Na- 
vaira currently is managed by Nash- 
ville -based Refugee Management. 

Also scheduled to appear May 18 is 
Diva, a smart, melodic rock quintet 
signed to BMG Chile. 

PREMIO LO NUESTRO Update: 
Sony Latin superstar Ana Gabriel is 
set to perform at ` Premio Lo Nuestro," 
the Latin Music Awards. 

STRICTLY KILLER: Delightful 
could be the adjective that best de- 
scribes Ignatius Jones' rambunctious 
rendition of "Rhumba De Burros," 
which ap -ors on the soundtrack of the 
equally delightful romantic dance film 
"Strictly Ballroom" (Columbia). While 
Jones' exuberant delivery does make his 
Spanish hard to decipher at times, the 
galloping, neo-mambo groove and mem- 
orable melody begs for a remix. 

LM, BEBU, BUSY: Hoping to im- 
prove the puny sales of "Nascimos Para 
Cantar," the Spanish -language debut by 
its sertaneja stars Chitáozinho & Xo- 
roró, PolyGram Brasil has tapped 
Argentinian composer /producer Ro- 
berto Livi to produce the duo's second 
Spanish -language album, due out in 
June ... Meanwhile, Bebú Silvetti is 
producing a pop record for Capitol/EMI 
Latin's opera superstar Placido Dom- 
ingo, which will contain 40 Latin Amer- 
ican classics. 

M ISCELLANEOUS: For its next 
consumer profile, let us hope the Re- 
cording Industry Assn. of America can 
create a separate classification for Latin 
music, now lumped indiscriminately 
with other strong -selling categories 
such as electronic, spoken -word, and ex- 
ercise ... KRVA's annual Latin Jazz 
and Food Festival -slated to be held 
July 26-27 in Dallas- boasts a solid bill 
that includes Grammy nominees Stnmz 
& Farah, who also will perform at the 
Latin Music Conference, Wilfrido Var- 
gas, Johnny Ventura, Laureano Bri- 
zuela, and Los Silver Stars. 

RELEASE UPDATE: Just shipped 
on Karen is Wilfrido Vargas' most wel- 
come greatest -hits set, "Los Años Dora- 
dos," which contains evergreens such as 
"El Africano," "Abusadora," and "Vo 
lveré" ... Globo /Sony has shipped a 
twin -disc retrospective from Yolandita 
Monge ( "Antología Musical Vol. 1 "); 
meanwhile, Sony Tropical/Sony has put 
out a double disc from Grupo Niche 
( "12 Años ") . Hermán Olivera, ex- 
lead vocalist of Conjunto Libre, has re- 
leased his solid debut, " Chequea La Me- 
rcancía," on Miami label Dis -Sal Rec- 
ords ... New York label Big World has 
shipped a smooth, Brazilian- flavored 
jazz album, "Infinite Love," by accordi- 
onist/keyboardist Gil Goldstein, whose 
backing quartet includes virtuoso Brazi- 
lian guitarists Romero Lubambo and 
Toninho Horta 

FOR WEEK ENDING APRIL 24, 1993 

Hot Latin Tracks.. 
Y 

`SO w 
3 

Y 
Ñ Li 
5 3 

vi 

3 8 
N á 

z 01- 
a 

3 o 

COMPILED FROM NATIONAL LATIN 
RADIO AIRPLAY REPORTS. 

ARTIST TITLE 
LABELDISTRIBUTING LABEL 

1 1 1 li 
* * * No. 1 * * * 

LA MAFIA ME ESTOY ENAMORANDO 
SONY DISCOS/SONY 3 weeks at No. 1 

2 2 2 10 
RICARDO MONTANER 
RODVEN 

PIEL ADENTRO 

0 5 8 8 
LUCERO VELETA 
MELODY /FONOVISA 

4 4 4 12 
EDNITA NAZARIO TRES DESEOS 
CAPITOL -EMI LATIN 

5 6 9 7 JOSE JOSE ESO NOMAS 

6 3 3 12 CHAYANNE EXXTASIS 
SONY LATIN/SONY 

1D 10 17 4 LOS FANTASMAS DEL CARIBE MUCHACHA TRISTE 
RODVEN 

8 8 7 11 
DANIELA ROMO ATAME A TU VIDA 
CAPITOL -EMI LATIN 

9 11 10 6 ALVARO TORRES TE DEJO LIBRE 
CAPITOL -EMI LATIN 

10 14 20 4 JUAN LUIS GUERRA Y 4.40 MAL DE AMOR 
KAREN /BMG 

1l 12 11 8 PAULINA RUBIO ABRIENDO LAS PUERTAS AL AMOR 
CAPITOL -EMI LATIN 

12 9 6 10 
ANA GABRIEL TODAVIA TENEMOS TIEMPO 
SONY LATIN/SONY 

) 3i Ci 16 22 4 GLORIA TREVI ME SIENTO TAN SOLA 
IOLNBMG 

14 7 5 11 
BRAULIO CRONICA DE UN VIEJO AMOR 
SONY LATIN/SONY 

15 15 15 7 WILFRIDO VARGAS EL BAILE DEL PERRITO 
RODVEN 

I 19 24 5 
RICARDO ARJONA MUJERES 
SONY LATIN/SONY 0 20 21 5 

. 

LOS TEMERARIOS PERDONAME 
AFG SIGMA 

18 17 14 10 MYRIAM HERNANDEZ SE ME FUE 
WEA LATINA 

19 26 35 3 

* * * POWER TRACK*** 
TROPICAL CARIBE 
FONOVISA 

SEXO FUERTE 

20 21 26 4 MIJARES ENCADENADO 
CAPITOL -EMI LATIN 

21 18 13 9 VICTOR VICTOR ASI ES MI AMOR 
SONY TROPICAL/SONY 

22 22 19 5 
OLGATANON' UNA MUJER ROTA 
WEA LATINA 

23 13 12 10 CRISTIAN SOLO DAME UNA NOCHE 
MELODY /FONOVISA 

Z4 35 - 2 LOS TIGRES DEL NORTE PACAS DE A KILO 
FONOVISA 

25 28 18 14 LOS BUKIS VIENDOLO BIEN 
FONOVISA 

26 27 28 11 PEPE AGUILAR RECUERDAME BONITO 
MUSART /BALBOA 

21 30 38 3 MARC ANTHONY HASTA QUE TE CONOCI 
SOHO SOUNDS/SONY 

Zß 33 - 2 JON SECADA SENTIR 
SBA/CAPITOL -EMI LATIN 

29 29 27 6 LUNNA MIENTRAS VIVAS 
CAPITOL -EMI LATIN 

30 25 16 10 PANDORAATIN PIERDO EL CONTROL 
CAPITOL-EMI 

31 32 23 6 ALEX BUENO 
AN/SONY 

QUIEREME 
N/SONY 

32 38 34 3 
VIKKI CARR DEJAME 
SONY LATIN/SONY 

33 24 25 7 BRONCO 
FONOVISA 

AQUI NOMAS 

34 34 - 2 YURI COMO TE AME 
SONY LATIN/SONY 

35 23 30 7 BANDA MACHOS 
FONOVISA 

LA SECRETARIA 

3ó NEW 1 

* * *HOT SHOT DEBUT*** 
MAZZ QUE SERA? 
CAPITOL -EMI LATIN 

37 31 2 BANDA SUPERBANDIDO MALDICION RANCHERA 
AN DRENFONOVISA 

Sit NEW 1 
GUSTAVO ALARCO 
ARIOLNBMG 

ASI ERES TU 

39 37 32 8 TONY VEGA DONDE ESTAS? 

4O NEW 1 
SELENA AMAME 
CAPITOL -EMI LATIN 

Q Records with the greatest airplay gains this week. Videoclip availability. © 1993, Billboard /BPI 

Communications. 
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LATIN MUSIC DISTRIBUTOR 
7626 MIRAMAR ROAD SUITE 3600 SAN DIEGO CALIFORNIA 92126 

Knowledgeable Latin Service Reps. 
Best Prices Guaranteed 
Catalogs and Flyers 
10:1% Returns' (on recommended products ) 

PHONE : (619) 695 -8863 

FAX : (619) 695 -3768 

TOLL FREE : 1- 800 -74 -LATIN 
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Artists & Music 

by Jeff Levenson 

DOUBLING YOUR PLEASURE: Talk to some of the 
pianists who have recorded at the Bay Area's Maybeck 
Recital Hall, and a consensus emerges: The venue pos- 
sesses a solemn, cathedral -like quality, which not only in- 
spires their creativity but draws audience members (and 
their energy) into the performance. Try planning for 
that in any architectural drawing. 

Concord, which has scored nicely with its live, solo pi- 
ano series at the hall (now numbering better than 20 ti- 
tles), is about to introduce a companion set of duo record- 
ings, featuring .some of those same keyboardists with 
bass accompaniment. First up is "Life's A Take" with 
Roger Kellaway (who, trivia mavens already know, 
composed the theme to television's "All In The Family" 
100 years ago) and the recently departed Red Mitchell. 
Volume Two showcases Dave McKenna and Gray Sar- 
gent. 

SWINGING SENIOR: There are precious few octoge- 
narians in jazz who can resin their digits, switch on the 
charm, and turn your knees into gelatinous quills of quiv- 
ering quince. (Take that Safire, and your boy Agnew, 
too.) I guess Benny Carter can do that, and perhaps Doc 
Cheatham, as well. My vote, however, for the classiest 
of the lot (owing, no doubt, to his national and cultural 
ancestry) is violinist Stephane Grappelli. He turned 85 
in January. 

Grappelli's career spans 65 years, a fact made all the 
more remarkable because he's still at it, playing with a 
songful, lyrical exuberance that resonates with the soul 

of youth. (At half his age, I only resonate when I eat 
Mexican food.) 

Absolut, the spirits company that supports the spirit 
of artistic achievement, is planning a birthday tribute to 
Grappelli June 9 at Carnegie Hall. Classical fiddler Ni- 
gel Kennedy (who considers Grappelli an important in- 
fluence, he says) will join the celebration as a special 
guest; also guesting is the Rosenberg Gypsy Trio, a 
group of wunderkinds known throughout Europe and 
certain to revive the ghost of Grappelli's soul mate, 
Django Reinhardt. 

FORTY YEARS IN THE BIGS: Delmark, the Chi- 
cago -based label that got its start in 1953 (in St. Louis, 
actually, by founder Bob Koester), has, over the years, 
made a serious contribution to the worlds of trad jazz, 
modern jazz, and blues. Recordings by artists such as 
Art Hodes (who recently left us at the age of 88), the 
Art Ensemble Of Chicago, and Sleepy John Estes, rep- 
resent, respectively, the categories of music that Del - 
mark documented. 

The company (which claims to be the oldest active la- 
bel still run by its founder) is about to mark its 40th an- 
niversary by kicking off the opening -night ceremonies of 
the Chicago Blues Festival, May 27. Performers that 
evening will include Delmark artists Robert Lockwood 
Jr., Junior Wells, Jimmy Dawkins, Jimmy Johnson, 
and Mighty Joe Young. 

COVERING ALL BASSES: Bassist Jay Leonhart, 
who for years has served as the perfect utility man, com- 
plementing groups and musics of various persuasions, 
has been busy'establishing himself as a songwriter of 
considerable merit. (Like your humor wry and dry? 
Keenly honed tongue tucked firmly in cheek? He's your 
man.) He's also DRG's newest signing -for two albums, 
at least. The first is a live date, to be recorded next 
month at New York's Fat Tuesday's. 

BUYING GAME PUTS BOY GEORGE BACK IN ACTION ON THE CHARTS 
(Continued from page 10) 

gotten clearer, and more focused. 
The added plus is being in a band 
again. I'm really getting into the.ca- 
maraderie and bonding that we're 
experiencing." 

The singer's journey back to top 
40 airwaves has been fraught with 
tension, drama, and personal 
growth. Perhaps most notable was 
George's well -publicized bout with 
drugs, which contributed to his ab- 
sence in the U.S. due to visa prob- 
lems. He also issued three underap- 
preciated solo albums, including 
1990's "The Martyr Mantras," which 
spawned several international club 
hits. In fact, George's renewed in- 
terest in the club community was 
among the catalysts in his formation 
of a dance -oriented indie label, More 
Protein Records. 

"It was a long time before I had 
any real energy toward having 
'hits,' " he says. "I was more focused 
on really developing myself as a 
good songwriter and singer. In 
terms of my career, nothing mat- 
tered more than making good music. 
It still doesn't." 

And yet, George concedes, there 
is little point in releasing records 
that no one hears. With that in mind, 
he has thrown himself into the thick 
of promotion with the passion and 
determination of a new artist ped- 
dling his first single. "I refuse to lose 
myself in the hysteria again," he 
says. "But I'm also not afraid to 
work my ass off for something I be- 
lieve in." 

To that end, George and partner 

Ross Fitzsimons also are vigorously 
shopping for a new stateside distrib- 
utor for More Protein and its eclec- 
tic roster, which includes R &B/ 
dance diva -in- waiting Eve Gal- 
lagher and producer /artist Isus A.D. 
George will issue his autobiography, 
"Take It Like A Man," co- written 
with Spencer Bright, later this 

spring. 
"It was therapeutic for me to put 

everything that has happened to me 
so far on paper," he says. "It's been 
quite a heavy load, but I think I'm 
stronger as a result. It has given me 
a greater understanding. God only 
know what's waiting around the cor- 
ner!" 

ARTISTS IN ACTION 
(Continued from page 13) 

through their latest, "The Art of Re- 
bellion," S.T.'s material worked to 
maximum effect. While Muir's be- 
tween -song patter -part sermon on 
self -reliance, part narcissistic self - 
aggrandizing -may have flown over 
the heads of his listeners, it provided 
breathing space between the band's 
aural assaults. 

From the opening "You Can't 
Bring Me Down," to the closing 
"Pledge," guitarists Mike Clark and 
Rocky George worked with Trujillo 
to build an impressive wall of sound, 
while Muir paced the stage floor like 
a tiger on the prowl. Although the 
momentum was interrupted by 
Muir's reflective asides, when the 
band played, there was no denying 
Suicidal Tendencies' power, versatil- 
ity and intensity. 

Given Muir and Trujillo's double 
duties, Infectious Grooves probably 
took on a bit too much by playing for 
a full hour. While the introduction of 
the larger- than -life lizard man Sar- 
sippius (a rap singer in a paper 

mache )nask) kept things light- 
hearted and fun, the inclusion of the 
Led Zep cover "Immigrant Song" 
proved of little tangible worth. 

BRIAN Q. NEWCOMB 

SOMEONE 
IS LOOKING FOR 

YOUR ADVERTISING MESSAGE ... 
HELP THEM FIND YOU 

FAST!!! 

BILLBOARD'S CLASSIFIED SECTION 
WILL DELIVER THE GOODS - 

CALL TODAY 
TOLL FREE 

1 -(800) 223 -7524 
(OUT OF STATE) 
(212) 536-5174 

WE'LL ASSIST YOU IN 
PUTTING TOGETHER A VERY 

AFFORDABLE ADVERTISING CAMPAIGN 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
AND ONE -STOP SALES REPORTS. 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 7 

* * * No. 1 * * * 
JOE HENDERSON VERVE517674 5weeks at No.1 

SO NEAR, SO FAR 

O 11 3 
JOE SAMPLE WARNER BROS. 45209* 

INVITATION 

3 2 9 ABBEY LINCOLN VERVE 513 574* 
DEVIL'S GOT YOUR TONGUE 

.5 
7 

LOU RAWLS MANHATTAN 99548 /CAPITOL 
PORTRAIT OF THE BLUES 

5 4 7 JOHN SCOFIELD QUARTET BLUE NOTE 99586 * /CAPITOL 
WHAT WE DO 

© 21 3 
JOSHUA REDMAN WARNER BROS. 45242* 

JOSHUA REDMAN 

7 6 11 
BILLY TAYLOR GRP 9692* 

DR. T 

8 3 9 
WYNTON MARSALIS COLUMBIA 53324* 

CITI MOVEMENT 0 17 3 
LYLE MAYS GEFFEN 24521* 

FICTIONARY 

10 7 29 TONY BENNETT COLUMBIA 52965* 
PERFECTLY FRANK 

11 18 3 
THE EARL KLUGH TRIO WARNER BROS. 45158* 

SOUNDS AND VISIONS 

12 12 11 
BILLY CHILDS WINDHAM HILL JAll 10144 

PORTRAIT OF A PLAYER 

CI 20 3 
AHMAD JAMAL TELARC83327* 

CHICAGO REVISITED 

14 9 19 HARRY CONNICK, JR. COLUMBIA 53172* 
25 

CD NEW ' 
THE THELONIOUS MONK QUARTET FEAT. JOHN COLTRANE 
BLUE NOTE 99786* /CAPITOL LIVE AT THE FIVE SPOT 

16 16 5 
SCOTT HAMILTON CONCORD 538* 

WITH STRINGS 

11 14 9 
HENRY THREADGILL AXIOM 514258 *ASLAND 

TOO MUCH SUGAR FOR A DIME 

18 8 9 JOHNNY GRIFFIN ANTILLES 512604 *NERVE 
DANCE OF PASSION 

19 10 23 DAVID BENOIT GRP 9687* 
LETTER TO EVAN 0 NEW VANESSA RUBIN NOVUS63152* /RCA 

PASTICHE 

21 13 9 MARCUS ROBERTS NOVUS 63149* /RCA 
IF I COULD BE WITH YOU 

22 15 13 
CHARLES FAMBROUGH CTI 79484* 

THE CHARMER 

23 24 3 
AL GREY CAPRI 74038* 

FAB 

24 22 5 CHARLIE SEPULVEDA ANTILLES 512 768*NERVE 
ALGO NUESTRO OUR THING" 0 NEW SOUNDTRACK HOLLYWOOD61357 * /ELEKTRA 

SWING KIDS 

TOP CONTEMPORARY JAll ALBUMS, 

O 3 7 

* * * No. i * * * 
KIRK WHALUM COLUMBIA 46931* 1week at No.1 

CACHE 

O 4 5 
LEE RITENOUR GRP 9697* 

WES BOUND 

3 1 13 
RICHARD ELLIOT MANHATTAN 98946* /CAPITOL 

SOUL EMBRACE 

4 2 19 
KENNY G' ARISTA 18646* 

BREATHLESS 

5 7 9 INCOGNITO VERVE FORECAST 514 198* 
TRIBES, VIBES & SCRIBES 

6 5 11 
YELLOWJACKETS GRP 9689* 

LIKE A RIVER 

i) 11 7 STEVE LAURY DENON 75283 /ALLEGRO 
KEEPIN' THE FAITH 

8 10 9 NELSON RANGELL GRP 9695* 
TRUEST HEART 

9 6 19 
RONNIE LAWS PAR 2015* 

DEEP SOUL 

10 12 7 RAY OBIEDO WINDHAM HILL JAll 10142* 
STICKS & STONES 

II 13 5 
TOM GRANT VERVE FORECAST 517 657 *NERVE 

THE VIEW FROM HERE 

IT 16 3 
ACOUSTIC ALCHEMY GRP 9698* 

THE NEW EDGE 

13 8 27 GEORGE DUKE WARNER BROS. 45026* 
SNAPSHOT 

14 15 13 
KEIKO MATSUI WHITE CAT 77701 * /UNITY 

CHERRY BLOSSOM 

15 21 3 
SPECIAL EFX JVC 2017* 

PLAY 0 18 3 
JACK DEJOHNETTE MANHATTAN 99089* /CAPITOL 

MUSIC FOR THE FIFTH WORLD n 1 
3 

ERIC LEEDS PAISLEY PARK 45199*/WARNER BROS. 
THINGS LEFT UNSAID 

18 14 21 
FATTBURGER SIN -DROME 1805' 

ON A ROLL 

19 9 19 KEVYN LETTAU JVC 2016* 
SIMPLE LIFE 

ZO NEW pi, WILTON FELDER PAR 2018* 
FOREVER, ALWAYS 

21 19 37 PAT METHENY GEFFEN 24468* 
SECRET STORY 

ZZ 25 3 
JAZZ AT THE MOVIES BAND 
DISCOVERY 77001' BODY HEAT, JAll AT THE MOVIES 

Z3 NEW OREGON INTUITION 2073* 
ALWAYS, NEVER, AND FOREVER 

Cl NEW 10. PHILLIP BENT GRP9694* 
THE PRESSURE 

25 24 3 ROBERTO PERERA HEADS UP 3018* 
DREAMS & DESIRES 

Q Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification 
for sales of 500,000 units. RIAA certification for sales of 1 million units with each additional million 
indicated by a numberal following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl 
unavailable. © 1993, Billboard /BPI Communications. 
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Artists & Music 

r-. 

KEEPING 

SCORE 
by Is Horowitz 

DELOS RECORDS enters its third decade this April with 
a commitment to broaden its Great American Composers 
program. On the marketing side, a promotional campaign 
will plug the label's accomplishments and future plans. 

The backbone of the GAC series continues to be Gerard 
Schwarz and the Seattle Symphony Orchestra, says label 
president Amelia Haygood. They'll be heard this year in 
works by Diamond, Hovhaness, and Piston, as well as pieces 
by Lazarof, Webern, Strauss, and Honegger. 

Sessions with Schwarz in May will lay down Diamond's 
ballet " Tom," and his Symphony No. 8. Other Seattle ses- 
sions will be devoted to the MacDowell piano concertos, with 
Thomas Lorango as soloist, and two works by Bloch. 

Product to supplement the American program will come 
from a joint enterprise in Russia supervised by Joel Spie- 
gelman. He conducts the Moscow Radio Symphony in the 
project's first disc, a set of works by Irving Fine. 

Haygood says other American conductors, as well as solo- 
ists, will appear with orchestras in Moscow and St. Peters- 
burg. She expects three projects will be completed this year. 

Another new series will find Delos moving into the histor- 
ical arena through an arrangement with the Stanford Ar- 
chive. First out will be six CDs of vintage performances by 
Lawrence Tibbett, Richard Bonelli, and Richard Crooks. 
They derive from a number of sources, including radio, 
films, and private recordings, says Haygood. Singers to be 

featured in later releases include Geraldine Farrar and 
Ernestine Schumann- Heink. 

THEN AND NOW: Around the turn of the century, it 
wasn't at all unusual for composers to make piano rolls of 
their own music. To later generations, the rolls often provide 
insight into how composers wanted their music to sound. 

Much rarer, and certainly unique in the case of Mahler 
as a piano roll performer, is a modern recording of a vocal 
line dubbed over the piano part. That is exactly what Gilbert 
Kaplan has done in a Pickwick CD due for release next 
month under the marketing aegis of Allegro Imports. 

Kaplan, the magazine publisher who startled the music 
world some years back as "amateur" conductor of a best- 
selling recording of Mahler's Symphony No. 2, has had 
mezzo Claudine Carlson overdub two Mahler songs played 
by composer, and soprano Yvonne Kenny the vocal part of 
the last movement of Mahler's Symphony No. 4, played in 
piano reduction. His piano performance of the first move- 
ment of his Symphony No. 5 is also on the disc. 

The piano rolls were made in 1905 using Welte- Mignon 
equipment, said to provide a truer picture of a pianist's dy- 
namics, accents, and pedaling. Performances of both the solo 
piano and vocally dubbed versions are carried on the disc. 

Also on the CD are spoken recollections of the composer 
by musicians who had worked with Mahler, as well by the 
composer's daughter Anna. The material was recorded in 
the '60s by composer/musicologist William Malloch. 

PASSING NOTES: Christopher Hogwood and the Han- 
del & Haydn Society will record Mozart's adaptation of Han- 
del's "Ode for St. Cecilia's Day" for L'Oiseau -Lyre late this 
month, part of a cycle of four major Handel works reorches- 
trated by Mozart. It will be paired on disc with "Alexander's 
Feast," to be recorded by the Boston -based group in 
October. A "Messiah" is slated to be cut in a subsequent sea- 
son. The series commenced with "Acis & Galatea" last year. 

LESLEY GARRETT 
DIVA! A Soprano at the Movies 

52 weeks on the Classical Crossover 
charts and still going strong! 

No.5 Billboard Crossover Album 
of the year - 1992 

78 weeks on UK Classical Charts 

No.1 Classical Album in Australia 

Now...The New Album 

PRIMA DONNA 
Top 5 UK Classical Album 
"It would be difficult to imagine a 
better balanced, more intelligently 
varied program." (Classic CD) 

"She is one of the brightest stars in the 
current British Operatic firmament." 
(CD Review) 

1600 Broadway, New York, NY 10019 Distributed by KOCH International 
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COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE SALES REPORTS. 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 49 

* * * No. 1 * * * 
GORECKI: SYMPHONY NO. 3 NONESUCH 79282' 7 weeks at No I 

UPSHAW, LONDON SINFONIETTA (ZINMAN) 

2 3 25 
IF YOU LOVE ME LONDON 4362672' 

CECILIA BARTOLI 

3 2 19 
TOUS LES MATINS DU MONDE VALOIS V4640' /HARMONIA MUNDI 

JORDI SAVALL 

4 4 7 
PHILIP GLASS: LOW SYMPHONY POINT MUSIC 4381502 /PHILIPS 

BROOKLYN PHILHARMONIC (DAVIES) 

5 5 135 
IN CONCERT LONDON 430433 -2' 

CARRERAS, DOMINGO, PAVAROTTI (MEHTA) 

6 12 3 
SHORT STORIES NONESUCH 979310 -2' /ELEKTRA 

KRONOS QUARTET 

7 9 51 
ROSSINI HEROINES LONDON 436075 

CECILIA BARTOLI 

8 10 19 
OPERA'S GREATEST MOMENTS RCA 61440' 

VARIOUS ARTISTS 

9 18 3 
THE REINER SOUND RCA 61250 -2' 

CSO /REINER 

10 6 51 BAROQUE DUET SONY CLASSICAL SK 46672' 
KATHLEEN BATTLE, WYNTON MARSALIS 

11 1 33 
KATHLEEN BATTLE AT CARNEGIE HALL DG 435440 

KATHLEEN BATTLE 

12 11 9 AN ENGLISH LADYMASS HARMONIA MUNDI (FRANCE) 907080' 
ANONYMOUS FOUR 

13 8 25 
HOROWITZ: DISCOVERED TREASURES SONY CLASSICAL SK48093' 

VLADIMIR HOROWITZ 

14 13 5 
DANCES FOR FLUTE RCA 60917' 

JAMES GALWAY 

15 14 29 
SHOSTAKOVICH: 24 PRELUDES & FUGUES ECM 437189 -2' 

KEITH JARRETT 

16 15 29 AMORE LONDON 436719 -2 
LUCIANO PAVAROTTI 

17 16 23 
IT AIN'T NECESSARILY SO EMI CLASSICS 54576 

NADJA SALERNO -SONNENBERG 

18 20 9 AMERICAN ORIGINALS DG 4358642* 
EMERSON STRING QUARTET 

19 17 59 
PIECES OF AFRICA NONESUCH 79275 -2' 

KRONOS QUARTET 

20 19 23 BRAHMS: CELLO SONATAS SONY CLASSICAL 48191 
YO -YO MA, EMANUEL AX 

21 NEW BERG: VIOLIN CONCERTO DG 4370932' 
MUTTER, CHICAGO SYMPHONY(LEVINE) 

22 22 13 
ENCORE! SONY CLASSICAL SK52568' 

MIDORI 

23 21 9 BEETHOVEN: VIOLIN CONCERTO EMI CLASSICS 54574' 
KENNEDY, NDR SYMPHONY (TENNSTEDT) 

24 NEW P. TAVENER: THE PROTECTING VEIL VIRGIN 59052' 
STEVEN ISSERLIS 

25 NEW TRILOGY RCA 61228 -2' 
OFRA HARNOY 

TOP CROSSOVER ALBUMS 

1 1 9 

* ** No. 1 * * * 
ILLUSIONS LONDON 4367202' 7 weeks at No 1 

UTE LEMPER 

2 2 11 
THE JULIET LETTERS WARNER BROS. 45180' 

ELVIS COSTELLO AND BRODSKY QUARTET 

3 3 27 
THE KING AND I PHILIPS 4380072 

HOLLYWOOD BOWL ORCHESTRA (MAUCERI) 

4 13 3 
PAVAROTTI & FRIENDS LONDON 4401002' 

VARIOUS ARTISTS 

5 14 3 
KIRI SINGS KERN ANGEL 54527 

KIRI TE KANAWA 

6 5 7 
GALWAY AT THE MOVIES RCA 61326 -2 

JAMES GALWAY 

7 4 61 
HUSH SONY MASTERWORKS SK 48177' 

YO -YO MA/BOBBY MCFERRIN 

8 6 5 
THE CELTIC HARP RCA 61490' 

THE CHIEFTAINS 

9 7 53 
DIVA! SILVA AMERICA SSD 1007' /KOCH INTERNATIONAL 

LESLEY GARRETT 

10 9 13 
THE IMPRESSIONISTS WINDHAM HILL 1116' 

VARIOUS ARTISTS 

11 8 23 
AMERICAN DREAMER: THE SONGS OF STEPHEN FOSTER ANGEL54621' 

THOMAS HAMPSON 

12 11 7 
AMERICAN PIANO CLASSICS TELARC 80112' 

CINCINNATI POPS (KUNZEL) 

13 10 15 
THE ART OF THE BAWDY SONG DORIAN 90155' /ALLEGRO 

THE BALTIMORE CONSORT 

14 12 27 
SYMPHONIC TANGO TELDEC 9031769974' 

ETTORE STRATTA 

15 NEW CHANSON D'AMORE RCA 60938 -2' 
THE KING'S SINGERS 

Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. RIAA certification 
for sales of 1 million units with each additional million indicated by a numeral following the symbol. All albums 
available on cassette and CD. *Asterisk indicates vinyl unavailable. O 1993, Billboard /BPI Communications. 
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Music Video 
ARTISTS & MUSIC 

Forti /Layne's South Beach Memoirs 
Behind - The -Scenes Work With Estefan Pays Off 

BY DEBORAH RUSSELL 

LOS ANGELES -It was the Miami - 
based musician named Kevin Layne 
who, once upon a time, played the 
drums at the senior prom of a high 
school girl named Gloria. 

But it was the video director named 
Kevin Layne who years later would 
help orchestrate the comeback of 
singer named Gloria -Estefan, that 
is -after she'd survived a devastating 
bus accident while touring with her 
popular Latin pop group Miami Sound 
Machine. 

"I see it as a karmic thing," says 
Layne, who with his partner /producer 
Brian Forti, has built a thriving music 
video production business on the 
shores of Miami's tony South Beach 
community. 

Together for close to a decade, 
Layne and Forti hit high gear in their 
production careers in 1991 when they 
were hired by Emilio Estefan to shoot 
some behind- the -scenes footage of Glo- 
ria's return to touring after the 1990 
accident that nearly crippled her. The 
Forti/Layne portfolio included a num- 
ber of commercials reeled in the duo's 
early years at a cable firm, as well as 
some dance and rap videos lensed for 
the Florida label Pandisc. 

The Estefan job clearly looked like 
their "big break" in music video. The 
duo seized the opportunity, and edited 
two days' worth of backstage- with -Glo- 
ria footage into a 90- second short, 
which they used as a pitch to reel an 
entire documentary about her forth- 
coming tour. 

"The timing was perfect," says 
Forti. "Emilio had just made a deal 
with VH1 for a special and he was look- 
ing for someone to do it." 

The footage was packaged into the 
Telly Award -winning home video 
"Coming Out Of The Dark," and it has 
been nonstop specials and music videos 
ever since. The team won two 1992 Ca- 
ble ACE Awards for the follow -up Dis- 
ney special "Gloria Estefan: Going 
Home," and has reeled five clips for 
Estefan, including "Live For Loving 
You," "Always Tomorrow," and "See 
Your Smile," featuring fellow Flori- 
dian, actor Andy Garcia. 

In addition, Forti/Layne produced 

Forti /Layne producer Brian Forti, left, 

and director Kevin Layne flank Emilio 
Estefan backstage during the 1992 

Cable ACE Awards. Their Disney 
special, "Gloria Estefan: Going Home," 
received awards for music special of the 
year and directing music special of the 
year. Estefan executive -produced. 

Estefan's recent VH1 "Center Stage" 
concert performance, which was shot in 
a Florida studio that once was home to 
"Flipper." 

The team's credits also include three 
clips for Latin crossover artist (and 
Estefan protégé) Jon Secada. The 
SBK/EMI Records Group clip "Otro 
Dia Mas Sin Verte" won three Bill- 
board Music Video Awards in 1992, 
including a best -director nod to Layne. 

The Secada videos widened the door 
at EMI last year, as Najee, whose so- 
phisticated R &B videos generally are 
set against a New York backdrop, 
came to South Beach to shoot his video 
cover of Color Me Badd's "I More Mi 
Amore." Forti and Layne hope to at- 
tract artists in all genres to the region. 

"This is a right -to -work state with 

plenty to offer," Layne says. "We have 
killer weather and fresh locations with 
lots of variations, from the Everglades 
to the art deco architecture." 

Operating outside the traditional bi- 
coastal production hubs of the music 
video industry provides a number of 
advantages to Forti and Layne. 

"It's cheaper to shoot here than in 
New York or L.A.," says Forti. "The 
budgets are lower, and the dollar goes 
a lot further. The government isn't 
strangling you with location fees. And 
all of the crews and talent are out to 
prove we can do some great stuff 
here." 

Layne projects the team may open a 
West Coast office and hire an addi- 
tional director someday, but for now 
the operation remains lean and mean. 
Forti and Layne are hands -on through- 
out the production process, from con- 
ceptualizing and directing the long - 
and shortform jobs to shooting and ed- 
iting each project. 

They have no plans to leave their 
production paradise, and predict a 
number of entertainment entrepre- 
neurs will soon discover the unique vir- 
tues of South Beach. The signs already 
are in place: The Video Jukebox Net- 
work is headquartered in Miami, Is- 
land's Chris Blackwell has built a facil- 
ity there, and a number of celebrities 
are buying property in the region. 

Currently, Forti and Layne are dis- 
cussing future projects with the Este - 
fans, and are pitching their own scripts 
for feature films and TV pilots, com- 
plete with original music. It's a long 
way from the senior prom. 

PRODUCTION NOTES 

LOS ANGELES 

Maddhatter Films director Dar- 
ren Lavett directed Gruntruck's "Crazy 
Love" video for Roadrunner. Victoria 
Vallas produced. 

Director Parris Mayhew is the eye 
behind Biohazard's Roadrunner Rec- 
ords video "Shades Of Gray." Drew 
Stone produced the shoot. 

Adam Bernstein of Epoch Films 
directed Carlene Carter's new Warner 

Model Shoot. Director Eric Meza, third from left, is the eye behind New Model 
Army's latest Epic video, "Here Comes The War." Pictured on location in a 

former London steelworks, from left, are the band's Nelson, Justin Sullivan, 
Meza, and Robert Heaton. 

Bros. video, "Every Little Thing." Ei- 
leen Malyszko produced the shoot. 
Roger Tonry directed photography. 

NEW YORK 

Ken Greenblatt of Akiva Films 
shot Gary Lucas' new Enemy video, 
"Skin The Rabbit." Ian Woolston 
Smith directed photography. Themba 
Sibeko produced. 

NASHVILLE 

Studio l'roductions director 
Roger Pistole recently reeled Brian 
James' Warner Bros. clip "One Single 
Night." Clarke Gallivan produced the 
clip, shot in the Darkhorse Theatre. 

Michael Merriman of Pecos 
Films lensed Tim McGraw's latest 
Curb clip, "Memory Lane." Bryan 
Bateman produced the shoot. 

TO OUR READERS 
Billboard this week intro- 

duces Video Monitor, which fea- 
tures the first monitored play - 
lists for five key music video 
channels. The Video Monitor ap- 
pears on the following page 
(along with a revamped Clip List 
of shows not yet monitored). A 
complete explanation of Video 
Monitor appears on page 1. 

BET On Summer Tour; 
Title Transition At VJN 

BET ON WHEELS: Black Enter- 
tainment Television is taking the 
show on the road this summer with 
its new "BET On Wheels" mobile 
unit. The 70 -foot, 18- wheeler folds 
out into a 32 -by -28 -foot concert stage, 
complete with video monitors and 
other electronic amenities. The vehi- 
cle will be unveiled at the National 
Cable Convention in June. 

Later in the summer, BET will hit 
the road to launch its "Unity In The 
Community Tour," scheduled to run 
through May 1994. The "BET On 
Wheels" crew will sponsor local tal- 
ent contests and community outreach 
events and will be on the scene at var- 
ious festivals around the 
country. 

In other BET news: 
Prince wrote the new 
theme song for BET's 
"Video LP" program. The 
Prince tune "Phero- 
drome" will debut over the 
opening of the April 27 
"Video LP" show, which 
presents an overview of 
the artist's career. BET 
will be giving away CDs 
and other Prince para- 
phernalia during the show. 

SO MANY TITLES, So 
Little Time: Jules Haimo- 
vitz, acting president/ 
COO at Miami's Video 
Jukebox Network, re- 
cently was appointed pres- 
ident/CEO at L.A. -based 
TV program distributor ITC Enter- 
tainment Group. 

He retains his acting title at VJN 
as well as his position on the board of 
directors, but says, "The [VJN] title 
was `acting,' and I never had any in- 
tention of running the company per- 
manently." 

Bahamas -based Island Trading 
Co. Inc., which manages a number of 
interests identified with Chris 
Blackwell, recently invested some 
$7 million in VJN (Billboard, April 3). 

"I'll retain the position through the 
transition until such time as [Black- 
well] has an opportunity to fill the po- 
sition," says Haimovitz. 

He adds he will continue to spend 
time in Miami as VJN requires, but 
says he is unsure whether he will re- 
tain a seat on the VJN board of direc- 
tors when Blackwell takes over. 

DATES: The East Coast Chapter of 
the Music Video Producers Assn. 
will hold an open meeting at 6:30 p.m. 
Monday (19) at the office of Flash - 
frame Films in New York. Call 212- 
477 -2733 for details ... The Music 
Video Assn. will hold an East Coast 
regional meeting at 7 p.m. Tuesday 
(20) at Elektra's Rockefeller Plaza 
location in New York. Call 212 -355- 
1600, ext. 381. 

REEL NEWS: Mark Freedman 
Productions has signed directors 
Marta Houske, Jim Robinson, Toby 
Tilley, and Cecilia Miniucci. Mark 
Freedman directors Sidney J. Bar- 

tholomew and Dominic Orlando are 
completing the Joanie Bartels chil- 
drens' longform "The Substitute 
Teacher" for Discovery Music. 

In other vid news: Director Clau- 
dia Castle signed with the L.A. - 
based office of The End ... Gia De- 
Santis has joined the West Coast 
video team at Capitol Records as 

manager of video promotion. DeSan- 
tis, who for years hosted Anaheim, 
Calif. -based "Request Video," will 
oversee distribution and regional 
video promotion with the help of Su- 
sie Franz. Franz also is taking on 
some production duties as the assis- 
tant to Michelle Peacock, VP of 

video promotion and pro- 
duction. 

CAPITOL IDEA: And 
speaking of Capitol, the la- 
bel recently world -pre- 
miered the Poison video 
"Until You Suffer Some 
(Fire And Ice)" on Martins- 
burg, W.Va.'s "Rock 60." 

Viewers of the April 9 in- 
stallment of the hard -rock 
and alternative video show 
were the first to see the 
clip, directed by Tycoon's 
Jeff Stein. 

CLOSE CALL: Lori Sei- 
fert has joined the L.A. of- 
fice of the National Cap- 
tioning Institute as 
programming marketing 
representative. As a hear- 

ing- impaired lover of music videos, 
she says her primary goal is to step 
up the NCI's global efforts to en- 
lighten the music industry about the 
value of closed- captioning clips. 

CONNECTING: Bob Harvey, the 
host and executive producer of Red- 
lands, Calif.-based "Country Connec- 
tion," reports he began shipping a 13- 
week series of programs to Denver's 
Pacific Mountain Network April 11. 

The satellite is delivering the hour- 
long program to public broadcasting 
stations nationwide, free of charge, 
and Harvey says about 35 PBS out- 
lets, in such cities as Grand Rapids, 
Mich.; Lubbock, Texas; Cleveland; 
Nashville; and Miami, have commit- 
ted to carrying the show. 

A typical playlist is heavy on cur- 
rent hits, with clips by Billy Dean, 
Sammy Kershaw, and Kathy Mattea, 
but Harvey says he works in at least 
one classic (Hank Williams Sr., 
Patsy Cline, George Jones) and some 
recurrents (Garth Brooks, Clint 
Black, the Judds) in each program. 

"Country Connection" debuted in 
January 1992, and has aired on the 
San Bernardino, Calif.-based PBS af- 
filiate KVCR, as well as San Bernar- 
dino cable- access outlet KCSB. It also 
can be seen in Palm Springs, Calif., on 
the NBC affiliate KMIR. 

April Childress directs the pro- 
gram; Steve Chandler is editor /cam- 
eraman; and Shirley Harlan owns 
Video Lady, the production company 
behind the weekly show. 

by De 
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I N I I P R I N T 

Bi °b°°`d. VIDEO MONITOR.. 
COMPILED FROM 
CLIP PLAYS 
MONITORED BY 
BROADCAST DATA 
SYSTEMS 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Aerosmith, Livin' On The Edge 
2 Snow, Informer 
3 Ugly Kid Joe, Cat's In The Cradle 
4 Dr. Dre, Nuthin' But A "G" Thang 
5 Spin Doctors, Two Princes 
6 Guns N' Roses, Dead Horse.. 
7 Van Halen, Dreams.. 
8 Naughty By Nature, Hip Hop... 
9 Green Jelly, Three Little Pigs 

10 Def Leppard, Tonight 
11 Jade, Don't Walk Away 
12 Whitney Houston, I Have Nothing 
13 Stereo MC's, Connected* 
14 Silk, Freak Me 
15 Belly, Feed The Tree. 
16 Sting, It I Ever Lose My Faith In You 
17 Michael Jackson, Who Is It 
18 Soul Asylum, Black Gold. 
19 Bon Joni, Bed Of Roses 
20 Lenny Kravitz, Are You Gonna Go... 
21 Stone Temple Pilots, Plush 
22 Depeche Mode, I Feel You 
23 Black Crowes, Bad Luck Blue...' 
24 Positive K, I Got A Man 
25 Coverdale Page, Pride And Joy 
26 Neneh Cherry, Buddy X. 
27 Prince, The Morning Papers 
28 Tasmin Archer, Sleeping Satellite 
29 Jesus Jones, The Right Decision 
30 Duran Duran, Ordinary World 
31 Pearl Jam, Even Flow 
32 Arrested Development, Mr. Wendal 
33 Alice In Chains, Rooster 
34 V. Williams /B. McKnight, Love Is 
35 Shai, Comforter 
36 Pearl Jam, Alive 
37 U2, Mysterious Ways 
38 4 Non Blondes, What's Up 
39 SWV, I'm So Into You 
40 Joey Lawrence, Nothin' My Love... 
41 Aerosmith, Janié s Got A Gun 
42 Guns N' Roses, Don't Cry 
43 Red Hot Chili Peppers, Give It Away 
44 U2, One 
45 House Of Pain, Jump Around 
46 Arrested Development, People... 
47 Pearl Jam, Jeremy 
48 Jacky!, Down On Me 
49 Run -D.M.C., Down With The King 
50 Flotsam & Jetsam, Wading... . Indicates MTV Exclusive 

Indicates Buzz Bin 

Black Entertainment Television 

14 hours daily 
1899 9th Street NE, 
Washington, DC 20018 

E 31114IN 
THE NASHVILLE NETWORK. 

The Heart of Country 

30 hours weekly 
2806 Opryland Dr. 
Nashville, TN 37214 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Ice Cube, It Was A Good Day 
2 Lo-Key ?, Sweet On U 

3 R. Kelly, Dedicated 
4 Shai, Comforter 
5 Silk, Freak Me 
6 Run -D.M.C., Down With The King 
7 Blackstreet, Baby Be Mine 
8 After 7, Can He Love U Like This 
9 Whitney Houston, I Have Nothing 

10 Sade, Kiss Of Life 
11 Portrait, Honey Dip 
12 Levert, Good 01' Days 
13 Pharcyde, Passin Me By 
14 Ray Charles, A Song For You 
15 Men At Large, So Alone 
16 Big Bub, Tellin Me Stories 
17 Prince, The Morninf Papers 
18 TLC, Hat 2 Da Back 
19 Chante Moore, It's Alright 
20 SWV, I'm So Into You 
21 Intro, Love Thang 
22 Regina Belle, If I Could 
23 B. Brown Posse, Drop It On... 
24 Christopher Williams, Every... 
25 P.O.V., Anutha Luv 
26 Walter Beasley, If You Ever... 
27 Stephanie Mills, Never Do You... 
28 Lords Of Underground, Funky... 
29 Pete Rock & C.L. Smooth, Lots... 
30 Ramsey Lewis, People Make... 

1 Clint Black, When My Ship... 
2 Travis Tritt, T- R- O- U -B -L -E 
3 Aaron Tippin, My Blue Angel 
4 M.-C. Carpenter, Passionate Kisses 
5 Restless Heart, Mending Fences 
6 Doug Stone, Made For Lovin' You 
7 Larry Stewart, Alright Already 
8 Dwight Yoakam, Ain't That... 
9 Garth Brooks, We Shall Be Free 

10 John Michael Montgomery, I Love... 
11 Reba Mcentire /V. Gill, The Heart... 
12 Lorrie Morgan, I Guess You Had... 
13 Paul Overstreet, Take Another Run 
14 Sammy Kershaw, Haunted Heart 
15 George Strait, Heartland 
16 Alan Jackson, Tonight I Climbed... 
17 Pam Tillis, Let That Pony Run 
18 Mark Collie, Born To Love You 
19 Radney Foster, Nobody Wins 
20 Kathy Mattea, Standing Knee... 
21 Joy White, True Confessions 
22 Brooks & Dunn, Hard Workin' Man 
23 Toby Keith, Should've Been... 
24 Dolly Parton, Romeo 
25 Bellamy Brothers, Hard Way... 
26 Lee Roy Parnell, Tender Moment 
27 Shania Twain, What Made You... 
28 Tim McGraw, Memory Lane 
29 Suzy Bogguss, Heartache 
30 Larry Boone, Get In Line 

1 Sting, If I Ever Lose My Faith In You 
2 Eric Clapton, Running On Faith 
3 V. Williams /B. McKnight, Love Is 
4 Whitney Houston, I Have Nothing 
5 Elton John, Simple Life 
6 Go West, What You Won't Do For 
7 Jon Secada, Angel 
8 Dwight Yoakam, Ain't That Lonely... 
9 Clannad, Harry's Game* 

10 Paul Mccartney, Hope Of... 
11 Prince, The Morning Papers 
12 Gloria Estefan, I See Your Smile 
13 Boy George, The Crying Game 
14 Chris Isaak, Can't Do A Thing 
15 Bon Jovi, Bed Of Roses 
16 Boy Krazy, That's What Love... 
17 Whitney Houston, I'm Every Woman 
18 Michael W. Smith, Somebody... 
19 Madonna, Deeper And Deeper 
20 P. Bryson /R. Belle, A Whole New... 
21 Wendy Moten, Come In Out Of... 
22 Sade, Kiss Of Life 
23 David Bowie, Jump They Say 
24 Carole King, Lay Down My Life 
25 Madonna, Bad Girl 
26 Garth Brooks, We Shall Be Free 
27 Gloria Estefan, Conga 
28 Duran Duran, Ordinary World 
29 Carmen Electra, Everybody Get... 
30 Eric Clapton, Tears In Heaven 

* Indicates Five Star Video 

THE CLIP LIST. 
A SAMPLING OF PLAYLISTS 
SUBMITTED BY NATIONAL 
& LOCAL MUSIC VIDEO OUTLETS 

T H E 

B01{ 

Continuous programming 
12000 Biscayne Blvd, Miami, FL 33181 

ADDS 

C T 
II It r...v,.,or- 

Continuous programming 
2806 Opryland Dr. 
Nashville, TN 37214 

Bloods And Crips, Bangin' On Wax 
Bobby Ross Avila, La La Love 
Bon Jovi, In These Arms 
Duran Duran, Come Undone 
Expose, I'll Never Get Over You 
George Michael /Queen, Somebody... 
Heavy D. & The Boyz, Truthful 
Heavy D, Who's The Man 
Paris, Assata's Song 

4, / - a\ 
QQr IIDEO 

TELEVISION 

Five hours weekly 
223 -225 Washington St 
Newark, NJ 07102 

BOX TOPS 

1 Radney Foster, Nobody Wins 
2 Mark Chesnutt, 01' Country 
3 Tracy Lawrence, Alibis 
4 Clint Black, When My Ship... 
5 Garth Brooks, We Shall Be Free 
6 Alan Jackson, Tonight I Climbed... 
7 Aaron Tippin, My Blue Angel 
8 Mark Collie, Born To Love You 
9 Kathy Mattea, Standing Knee... 

10 Restless Heart, Mending Fences 
11 Brooks & Dunn, Hard Workin' Man 
12 Dolly Parton, Romeo 
13 Reba Mcentire /V. Gill, The Heart... 
14 John Michael Montgomery, I Love... 
15 Little Texas, t'd Rather Miss You 
16 Lee Roy Parnell, Tender Moment 
17 Dwight Yoakam, Ain't That Lonelyt 
18 Randy Travis, An Old Pair Of Shoes 
19 John Anderson, Money In The... 
20 Billy Ray Cyrus, She's Not Cryin'... 
21 Travis Tritt, T- R- O- U- B -L -Et 
22 Tim McGraw, Memory Lane+ 
23 Joe Diffie, Honky Tonk Attitude+ 
24 Lorrie Morgan, I Guess You Had...+ 
25 Suzy Bogguss, Heartachet 
26 Confederate Railroad, When... 
27 Marty Stuart, Hey Babyt 
28 Patty Loveless, Blame It On...t 
29 Dixiana, Now You're Talkin't 
30 Tanya Tucker, It's A Little Too Late 
31 M. -C. Carpenter, Passionate Kisses 
32 Nitty Gritty Dirt Band, Little Angel 
33 Tracy Byrd, Someone To Give My... 
34 Lari White, What A Woman Wants 
35 Toby Keith, Should've Been A... 
36 Doug Stone, Made For Lovin' You 
37 Ricky Lynn Gregg, If I Had A... 
38 Larry Stewart, Alright Already 
39 Shania Twain, What Made You Say... 
40 George Jones, Wrong's What I Do... 
41 Dude Mowrey, Maybe You The... 
42 Robert Ellis Orrall, A Little Bit... 
43 John Brannen, Moonlight &... 
44 Paul Overstreet, Take Another Run 
45 Sammy Kershaw, Haunted Heart 
46 Pearl River, Fool To Fall 
47 Marty Brown, It Must Be The Rain 
48 Deborah Allen, If You're Not... 
49 Doug Supernaw, Honky Tonkin'... 
50 Larry Boone, Get In Line 

t Indicates Hot Shots 

2 Live Crew, Mega Mix 
Beatnuts, Reign Of The Tec 
Boss, Deeper 
Christopher Williams, Every ... 
Da Youngsta's, Crewz Pop 
Denis Leary, Asshole 
Dolly Parton & Friends, Romeo 
Duice, Dazzey Duks 
Eazy E, Only If You Want It 
Funkdoobiest, Bow Wow Wow 
Geto Boys, Damn It Feels ... 
Green Jelly, Three Little Pigs 
H -Town, Knockin' Da Boots 
Ice Cube, It Was A Good Day 
Joey Lawrence, Nothin' My Love. 

Rock, U Don't Know Me 
LL Cool J, How I'm Comm ty 
Luke, You & Me 
Naughty By Nature, Hip Hop Hooray 
Onyx, Throw Your Guns In The Air 
Paperboy, Ditty 
The Pharcyde, Passin' Me By 
Run D.M.C., Down With The King 
Shai, Comforter 
Silk, Freak Me 
Snow, Informer 
SWV, I'm So Into You 
TLC, Hat 2 Da Back 

Elton John, Simple Life 
Sade, Kiss Of Life 
The Sundays, Wild Horses 
P.M. Dawn, Looking Through... 
Duran Duran, Come Undone 
Bon Jovi, In These Arms 
Take That, Only Takes A Minute 
Crush, The Rain 
Phillip Bent, The World Is A Ghetto 
Sofia Shines, One Last Kiss 
Chris Mars, Public Opinion 
Frank Black, Los Angeles 
4 Non Blondes, What's Up 
Jellyfish, Ghost At Number One 
Sunscreen, Pressure 
Boss, Deeper 
Ricky Lynn Gregg, If I Had A... 
Spinal Tap, Break Like The Wind 
Run -D.M.C., Down With The King 
The Loud Family, Jimmy Still... 

Michael W. Smith, Friend 
Brian Duncan, Love Takes Time 
Shawn Comm. vn Steady On 
BeBe & CeCe Winans, It's OK 
Don Henley, Heart Of The Matter 
Amy Grant, Find A Way 
Michael Bolton, Time, Love And ... 
King's X, Finding Who We Are 
Newsboys, I Cannot Get You 
DOC /Bride, God Gave Rock & Roll 
Petra, Dance 
B E Taylor, Came To Me 
Mylon Lefevre, Invincible Love 
Tom Green, Lenton Song 
Michael Kelly Blanchard, Picture 

American Hot Video 

Three hours weekly 
110 E 23rd St, New York, NY 10010 

JBA/ 
W WOR 

One hour weekly 
216 W Ohio, Chicago, IL 60610 

AMERICA'S NO. 1 VIDEO 

Dr. Dre, Dre Day 

One hour weekly 
330 Bob Hope Dr, Burbank, CA 91523 

Crush, The Rain 
Buddy Guy, Some Kind Of Wonderful 
Lulabox, I Believe 
Alice In Chains, Rooster 
Rage Against The Machine, Killing... 
Belly, Feed The Tree 
Dinosaur Jr., Start Choppin' 
Gumball, Accelarator 
Ned's Atomic Dustbin, Intact 
Inclined, Day At The Races 
Butthole Surfers, Who Was In ... 
Luna, Slide 
Jesus Jones, The Right Decision 
Best Kissers, Pickin' Flowers 

Da Youngsta's, Crevez Pop 
Dr. Dre, Nuthin' But A "G" Thang 
En Vogue, Free Your Mind 
Flavor Unit, Roll Wit The Flava 
Grand Pupa, Check It Out 
Ice Cube, It Was A Good Day 
L.L. Cool J, How I'm Comm ty 
Lords Of Underground, Funky... 
Monie Love, Born 2 B.R.E.E.D. 
Pete Rock /CL Smooth, Lots Of Lovin' 
The Pharcyde, Passin' Me By 
Positive K, Ain't No Crime 
Redman, Time For Some Action 
Regina Belle, If I Could 
Run -D.M.C., Down With The King 
Shabba Ranks, What'cha Gonna Do 
Shai, Comforter 
Silk, Freak Me 
Tim Dog, I Get Wrecked 
Whitney Houston, I Have Nothing 

AMERICANA 
15 hours weekly 
P 0 BOX 398, Branson, MO 65616 

George Michael /Queen, Somebody... 
Bryan Adams, All I Want Is You 
Boy George, The Crying Game 
Neneh Cherry, Buddy X 
Stereo MC'S, Connected 
Damn Yankees, Silence Is Broken 
Tasmin Archer, Sleeping Satellite 
L.L. Cool 1, How I'm Comity' 
Take That, It Only Takes A Minute 
Regina Belle, If I Could 
Expose, I'll Never Get Over You 

Five 1/2 -hour shows weekly 
Signal Hill Dr, Wall, PA 15148 

Steve Curtis Chapman, Great... 
Quincy Jones, Hallelujah 
Carman, Addicted To Jesus 
Cindy Morgan, How Could I .. . 

Michael W. Smith, Place In This World 
Michael W. Smith, Secret Ambition 
Michael W. Smith, I Miss The Way 
Michael W. Smith, I Will Be Here 
Michael W. Smith, Somebody Love Me 

Nitty Gritty Dirt Band, Little Angel 
Suzy Bogguss, Heartache 
Robert Ellis Orrall, A Little ... 
Sandi Patti, Hand On My Shoulder 
Pam Tillis, Let That Pony Run 
Larry Stewart, Alright Already 
Patty Loveless, Blame It On Your Heart 
BeBe & CeCe Winans, Celebrate New... 
Joan Baez, Stones In The Road 
Tish Hinojosa, Closer Still 
John Michael Montgomery, I Love ... 
Robert Cray Band, Right Next Door 
Reba McEntire /V. Gill, The Heart... 
Nashville Bluegrass Band, Blue Train 
Lee Roy Parnell, Tender Moment 
Twila Paris, Destiny 
Johnny Otis, Black Territory Band 
Restless Heart, When She Cries 
Texas Tornados, Is Anybody Goin'... 
Jonathan Edwards, Look What We... 

,4'ledialine, 
Book Marks: Sales On 
Unauthorized Bios Slip 

BY ERIC BOEIILERT 

S HORT 'N SWEET: Brief, quick - 
read, unauthorized biographies of 
pop and rock stars, once a healthy 
publishing niche, have slowed dur- 
ing the last few years, thanks to a 
string of unsuccessful titles, accord- 
ing to editors and agents. 

Five to 10 years ago, the attitude 
among publishers seemed to be if 
artists sold records, their names 
could sell books, too. Or, as Made- 
leine Morel, literary agent for 2M 
Communication, puts it, "If they 
could crank out a song, I could crank 
out a book." 

Today, artists must have an ac- 
knowledged, passionate following 
(e.g., New Kids On The Block, Me- 
tallica, Red Hot Chili Peppers), 
not simply impressive chart posi- 
tions in order for writers to get the 
"quickie" bio go- ahead. Midlevel 
acts are out. 

For instance, a couple of years 
ago a new act such as P.M. Dawn 
would have made a perfect bio topic, 
says Gary Luke, senior editor at Si- 
mon & Schuster. Not anymore. "The 
recession cut out that type of spon- 
taneous book purchase, " that drove 
healthy sales in the '80s, he theo- 
rizes. 

As for the economics of the bios, 
writers are paid $10,000- $15,000, 
plus a 7% royalty fee. Some 30 -120 
days later, the writer (usually a 
moonlighting, pseudonym -loving 
magazine staffer), delivers the art- 
ist- friendly transcripts. 

In order make money, trade pa- 
perback bios (priced at $10.95), must 
sell roughly 15,000- 20,000 copies. 
For the mass -market catagory 
($4.95), 60,000 copies is generally 
the break -even mark. 

Although considered low -risk 
ventures, recent failed INXS and 
Run -D.M.C. projects, among oth- 
ers, have cooled publishers to the 
genre. Even the possibility of hitting 
home runs with bios doesn't seem to 
be enough to lure publishers back. 
"The odds [against those smash 
hits] are getting longer and longer," 
says Luke. 

But what beauties those hits 
were. After watching Michael 
Jackson moon -walk across the 
stage during the infamous Motown 
special, executives at Dell quickly 
assigned a biography on Jackson. 
Within months, sales of Nelson 
George's ensuing paperback began 
a climb to the million -plus mark and, 
say some editors, invented the 
genre overnight. That success was 
most closely repeated during the 
New Kids phenomenon, during 
which several band bios and picture 
books littered The New York Times' 
best -seller list. 

In a curious but by now familiar 
sign of the times, country is serving 
as the exception to the sales rule. 
Recent bios of Randy Travis, Reba 
McEntire, and, of course, Garth 
Brooks, continue to sell well. 

DATA: "Top Pop Albums 1955- 
1992" (Record Research, $95), by 
Joel Whitburn, looks like a must for 
chart -hungry researchers. The bulk 
of the 968 -page tome comprises an al- 
phabetical listing of all Billboard's al- 
bum- charting artists complete with 
each qualifying album and every song 
from those records. Other bonuses in- 
clude a ranking of the top 500 pop -al- 
bum -sales acts (No. 500: Tommy 
James & the Shondells), as well as a 
tally of the going rate for mint condi- 
tion copies of every listed record 
( "Elvis' Christmas Album ": $200). 

RANTERS & CROWD PLEASERS: 
PUNK IN POP MUSIC, 1977 -92 

By Greil Marcus 
(Doubleday, $22) 

Students of book marketing will note 
with some glee that the jacket of this 
new collection of essays mimics the or- 
ange, black, and white color scheme of 
Jon Savage's fine punk history 
"England's Dreaming." The similarity 
ends there. 

As in his likewise flawed "Dead 
Elvis," veteran critic Marcus pulls to- 
gether scattered writings with an os- 
tensibly common subject-in this case, 
punk and postpunk music. 

At his best, Marcus is capable of 
some smart reporting and on -the- 
money observation. For example, he 
crystallizes the Clash's political view- 
point in a pithy exchange between Joe 
Strummer and Mick Jones: A dis- 
gusted Jones suggests an album 
graphic of the "Sgt. Pepper" film cast 
hanging from gallows; Strummer, ever 
the rebel, suggests an image of them 

swinging from lampposts. Marcus also 
is expert at excoriating the self -love in 
such rock politicking as No Nukes and 
USA For Africa. 

But the writer's latter-day work suf- 
fers from myopia, and an excessive 
windiness. His notion of "punk" is ex- 
ceptionally narrow, exalting left -lean- 
ing, often female or co -ed English 
groups while ignoring or completely 
misreading contemporaneous Ameri- 
can artists (save nonpunk Bruce 
Springsteen, seemingly the sole stand- 
ard bearer of righteous rock in the 
Reagan era). 

Worse, Marcus' late -'80s work, most 
of it for the art publication "Artforum," 
groans under the weight of its preten- 
sions: When a column on the Mekons 
comes complete with a quote from a 
17th -century heretic, you know you're 
in for rough sledding. 

While not devoid of insight -Mar- 
cus' writing never is-this tome will be 
most prized by rock -crit obsessives. 

CHRIS MORRIS 
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Despite The Restrictions Of Glass Ceilings And Mommy Tracks, 

Women Executives Are Making Music Their Business. 

BY TERRY BARNES 

e Year Of The Woman began in October, 1991, when Anita Hill 
ed punches with Clarence Thomas. Thirteen months later, four 

women knocked four men out of U.S. Senate seats and Clinton head- 
ed to the White House (with husband Bill). But things weren't so hot 
for women at the Fortune 500 companies, knee -deep in recession. 
Men accounted for 499 of the CEOs and held more than 95 percent 
of upper- management jobs. 

Meanwhile, the record business celebrated a record -breaking year 
with $9 billion in sales, a good chunk of which was generated by 
women in high places. The phenomenal influx of women into man- 
agement is documented in a March 1993 Billboard survey in which 
major and independent labels revealed the number of women with VP 
or higher titles compared to the total number of employees with simi- 
lar titles. The results are dramatic: Women in music, compared to 
women in the Fortune 500, are far more likely to become VPs and to 
combine childbearing with senior management positions. 

The bad news is that, despite six-figure salaries, executive women 
in music are probably paid considerably less than men. An earlier Los 

Angeles Times study found that the pay gap between men and women 
in entertainment may be even wider than for U.S. business overall. 
Their statistics showed that female directors and actresses earned an 
average of $45,250 in 1989 -62 percent of what similarly employed 
men earned. The average U.S. woman, by comparison, earns 70 cents 
for every dollar earned by a man doing similar work. 

Entertainment attorney Lee Young Jr., who represents some of the 
management women in this story, believes that one reason women 
earn less is because they tend to come up through the ranks. 

Continued on page W -4 
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McIntire and the Lollapalooza tour. Bottom line: Women don't make 
much music. 

"Although things are starting to change, most groups tend to be all 
male," says Karin Berg, Warner Bros. VP and East Coast A&R direc- 
tor. "It's hard to say whether it's sexism or bonding. Guys in groups 

Women ìm music, compared * women in **se For- 

must be very, very close. They may spend 360 days a year together and 
sleep in the back of a van. So I can understand that men may find it 
easier to bond with other men. For women, the future might bring 
more all -female groups, not miniskirt bands, but serious rock groups." 

Finding female musicians, however, won't be easy. A survey 
returned by about 1,000 members of the American Federation of 
Musicians identified respondents as 78 percent male and 22 percent 

fusse SOON are far more iiiceiy tto beaoms VIPs- 

WIN 
Continued from page W-3 

"Companies pay more to outsiders, who are brought in as heroes with 
new solutions and contacts," says Young. "It's much harder for 
employees who work their way up, male or female, to get top salaries. 
Basically, the more powerful friends you have, the more you're likely 
to be paid." Women are starting to make the industry-wide connec- 
tions that can lead to the very top jobs, where recruiting talent is the 
ultimate talent. 

But why is that talent so overwhelmingly male? The all -time best- 
selling albums -27 titles certified by the RIAA at 8 million or 
more -include 25 albums by men and one album each by Fleetwood 
Mac and Whitney Houston. Similarly, the Top 20 biggest tours of 
1992, according to Pollstar, consisted of 18 male acts plus Reba 
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video hasn't had a chance 

to build a glass ceiling, and 

five women already are 

installed as presidents. 

female, which may indicate the proportion of women among the 
150,000 -plus union members. Women musicians tend to play only 
certain instruments: piano, flute, strings, harp, perhaps clarinet. But 
guitar, brass and drums are for boys -ask any fifth -grader. 

Among high -schoolers the bias is even clearer, as NARAS presi- 
dent Michael Greene saw in this year's Grammy All- American Jazz 
Band competition. "The entire universe of high school bands is small- 
er now, but girls are almost non -existent -maybe a third as many as 
there were 10 years ago," he says. "At regional tryouts we might see 
10 girls out of 150 students -and the teachers would be proud that 
many showed up." 

At top U.S. music conservatories, including the Juilliard School, 
women have always outnumbered men, but, until recently, many 
orchestras wouldn't hire them. It took a lawsuit, filed by a woman vio- 
linist in the late '70s, to make "blind" auditions standard procedure in 
the classical world. Now, auditioners play behind screens and are 
identified by numbers; judges never see them. As a result, orchestras 
comprising 30 to 50 percent women are common. Of course, blind 
auditions couldn't work for pop music: you might get someone ugly. 

Female performers in pop music are under terrific pressure to look 
good, which may lead to more primping than practicing. Professional 
drummer Sue Evans, a successful Juilliard graduate who switch -hits 
between classical and rock gigs, notes, "Women in the pop field tend 
to put performing and entertaining before music. I'll see women 
singers holding tambourines wrong, or drummers who just pound out 
the rhythm, unaware of the harmony around them. So I can't always 
blame men who think women aren't as serious about music." 

Even rarer than female musicians are female producers. As one 
major label VP (name withheld by request) says, "I've worked here for 
21 years, and I've never seen a woman producer who wasn't working 
alongside a male producer." Where are the female David Fosters, 
Jimmy Jams and Terry Lewises? 

"The recording studio is the most macho environment in the 
world," says Nancy Jeffries, senior VP of A&R for Elektra. "The engi- 
neer is very macho, in command of all this complicated, technical 
stuff -like he's navigating the Starship Enterprise. The recording 
process itself involves marrying all this technology to a wildly creative 
experiment, which you have to keep together at the same time as 
huge recording costs are piling up. It demands a lot of control, and 
men understand that control is part of the creative process." 

Jam and Lewis are experts when it comes to control, which they've 
passed along to many women. "There's no shortage of females here," 
says Jimmy Jam, who, with partner Terry Lewis, appointed Sharon 
Heyward president of their Perspective label and gave Angela 
Winbush her first production credit, on "Control." 

"Before 'Control,' ' " Jam recalls, "Janet Jackson had a couple 
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Mary Ann Levitt 
President and CEO, The Record 
Shop 

The Record Shop, a 30 -store 
chain run by Mary Ann Levitt, 
was founded by her uncle in 
1956, with her father as silent 
partner. In 1966, Levitt joined 
RCA Records, where she 
worked in various administra- 
tive capacities for the next 14 
years. "I was exceptionally 
lucky," she says, "getting to work in both the record and retail 
ends of the business." In the late '70s recession, the Record 
Shop suffered serious financial setbacks, and Levitt's uncle 
retired in 1980. Levitt became CEO and, over the next 13 years, 
successfully turned the company around. 

Today, four of the Record Shop's nine management staffers 
are women, and 11 of its stores have women managers. "I have 
never gotten any negative feedback from the record companies 
or other retailers about being a woman," says Levitt, who joined 
NARM's board of directors in 1988. "I don't think the record 
business is an old boys club at all -women are doing very well 
these days." 

Madonna 
Co- Founder and Partner, 
Maverick 

It's been one year since 
Madonna, the most powerful 
woman in music, and Time 
Warner, the world's leading 
media/entertainment company, 
announced the formation of 
Maverick. "Maverick is the per- 
fect marriage of art and corn - 

merce," said Madonna of the multi -media complex of compa- 
nies that will develop feature films, network TV specials and 
series, cable television and pay -per -view programs, music videos 
and books. 

Running the operation are Madonna and Freddie DeMann, 
who have recruited entertainment attorney Ronnie Dashev as 
executive VP to hammer out the deals. Madonna's double -plat- 
inum "Erotica" was the first release on Maverick records, which 
is distributed through Sire. Four new acts have been signed to 
Maverick: rap /rock group Proper Grounds (now in release), 
Detroit R &B outfit UNV (scheduled for a June release), jazz-rap 
artist Me'Shell Johnson and Seattle -based group Candlebox. 
During the course of her career as a recording artist, Madonna 
herself has generated sales in excess of $1.2 billion and has 
sold 150 million audio units. 

Shelia Shipley 
Senior VP of National Promotion, 
MCA Rcords/Nashville 

"He did practically all the talk- 
ing," says Shelia Shipley of her 
1984 interview with MCA's 
Jimmy Bowen. "He finally said, 
`You make me feel comfort- 
able, and you'll make my artists 
feel comfortable.' " And Shipley 
was hired on the spot as direc- 
tor of sales/marketing. Within five months, MCA moved from 
almost -worst to first on Billboard's country label tally. 

While a new head of promotion was being sought, Shipley was 
calling radio stations and scoring No. 1 records; she was offered 
the position. "I was skeptical," she says. "I knew the guys would 
take a lot of flak, working for a woman." Only after she found that 
every regional promo rep wanted her to take the job, did she. And 
there was plenty of flak for her and staff. "But the worst part was 
that my peers -the other promotion heads -wouldn't even talk to 
me or stand within 15 feet of me at industry events," says Shipley. 
"It took a good two and a half years until they began to treat me as 
a leader." 

In 1986 Shipley became the first female promotion VP in 

Nashville history, and in 1992 was promoted to senior VP. During 
her tenure, the label's chart share has risen from 11 to 25 
percent. 
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dbums with hardly any creative input. When she came to us, we 
encouraged her the same way we encourage all our acts, male or 
female, to learn to write and produce and control their own destinies." 
Jackson became the first woman ever nominated (together with Jam 
and Lewis ) for a Grammy in the Producer Of The Year category. 

"From the demos we get in, I have noticed one difference between 
men and women," Jam adds. "Men somehow learn enough of the 
technical side of producing to run a four -track machine and produce 
their own demos. Women, on the other hand, tend to find men to do 
it." Having a home studio, according to Jam, is an important step 
toward becoming a producer. 

La La (La Forrest Cope), who wrote and produced Whitney 
Houston's first big hit, "You Give Good Love," and has produced 
tracks for Johnny Gill, Freddie Jackson and Stephanie Mills, has 
turned to producing full -time. 

Joyce Irby, a former member of Klymaxx, learned production from 
Leon Sylvers and formed her own 
company, Diva One Productions. She 
signed 17- year -old Dallas Austin as 
one of her producers, and, Irby says, 
the two "spent about three years 
together, working 14 hours a day." 
She took one of Austin's songs, 
"Motownphilly," around to A &R 
executives. "Nobody got too excited," 
she says. "So I let Dallas take the song 
to Boyz II Men, a new Motown group, 
and they liked it immediately." 
"Motownphilly" became the first sin- 
gle from their 5- million- selling album, 
while two other tracks that Dallas cut 
for Irby became the biggest hits off 
Another Bad Creation's 2- million- 
seller. 

"After the songs were hits, I called 
some of the people I'd played them for 
in the beginning, but everyone seemed 
to forget that I was involved," Irby 
recalls. Now starting up her own label, 
1863 Records, she says she's changed 
one procedure: "I don't meet with 
record companies anymore; I send a 
man. Somehow people listen more 
seriously -or hear a song differently - 
when it's presented by a guy." 

Other female producers include 
Wilma Cozart Fine, who produced 
classical music in the '50s and is a pio- 
neer in the recording studio. Genya 
Rayan produced pop music in the 

early '70s, while Chaka Khan, Barbra Streisand, Madonna, Debbie 
Gibson, Bonnie Raitt and Mariah Carey produce because they have 
the clout. 

Engineering is one route to producing, but not the easiest, as Diana 
Reid Haig discovered. "I tried to learn engineering by osmosis in 
recording studios," says Haig. "But engineers spoke a completely dif- 
ferent language, and I had to learn it." Haig studied sound engineer- 
ing at UCLA and took instruction from producers and Grammy -win- 
ning engineers Bruce Swedien and George Massenburg. But 
education couldn't move 500 -pound speakers. "Dealing with equip- 
ment is part of the job, but I'm 5'2" and 110 pounds. I can understand 
that studios might prefer a big, brawny engineer on dates where a lot 
of outboard equipment has to be loaded." Haig, who has produced 
and compiled a number of historical sets (Elvis Presley, Scepter), is 
betting that a home studio will be her ticket to hooking up with new 
talent looking for a producer. 

A less expensive route to production is songwriting. Diane Warren 
( "Rhythm Of The Night ") is now receiving production credit on her 
songs. And Wendy Waldman ( "Save The Best For Last ") has pro- 
duced some country hits, but still finds plenty of resistance. "I don't 
know if it's that boys club thing or a place of insecurity, or a lack of 
belief that women can handle it," she told one publication. 

The same holds true overseas, where women are entering the 
administrative side, but rarely the creative side of the music industry. 
The Hillary Clinton of the global record business is Nancy Berry, 
executive VP of Virgin Music Worldwide and wife of Virgin CEO Ken 
Berry. Among the 15 or so major labels' British companies, two are 
headed by females: Diana Graham at Arista UK and Moira Bellas at 
WEA/UK. Lisa Anderson, former managing director of RCA/UK is 
now executive producer of The Brits awards show (similar to the 
Grammys). In Japan is the towering presence of Misa Watanabe, who 
founded that country's first artist management company in 1959. Her 
empire now includes music production, concert promotion and music 
publishing. 

Publishing -the business of songwriting -has developed a number 
of female stars, including former song- plugger Diana Graham, Tree 
International's Donna Hilley, and Kathy Spanberger, VP of U.S. oper- 
ations for Peer Music, the third -largest independent music publisher 
in the world. Spanberger has recruited Miki Howard for Peer, which 
holds some 250,000 copyrights. She also introduced Jud Friedman to 
partner Allan Rich, which resulted in the Oscar- nominated "Run To 
You," from the 30- million -selling (worldwide estimate) "Bodyguard" 

Burnie Raitt 
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soundtrack. 
Women are at the highest levels of performance societies: Frances 

Preston is president of BMI; Gloria Messenger is managing director of 
ASCAP. Karen Sherry handles ASCAP's publicity, a field that attracts 
many women in industries throughout the world. While some see PR 
as a great opportunity for women, others see it as a career dead -end: 
publicists don't become presidents. 

"There's an unusually high proportion of women publicists in the 
record business," says VP of communications Dennis Fine, who over- 
sees a 10 -woman staff for PolyGram Label Group. "When the record 
business began, publicity was an adjunct to the main work of making 
and selling records. If a magazine needed a photo or a bio, a secretary 
would send it out. Things started changing in the late '60s, as image 
and personality became more important. Record companies began to 
need publicity departments, and the secretaries who had been sending 
out the photos started them." 

But today's publicists aren't exactly yesterday's secretaries. Among 
the most successful high -powered independent publicity firms are 
those created by women. And halfway between corporate and inde- 
pendent PR is Warner Bros. publicity VP Liz Rosenberg, who is 

Madonna's publicist of choice. Certainly, Madonna can choose from 
legions of in- your -face publicists, but sticks with her Warner Bros. pal. 

If publicity is at one end of the female -friendly spectrum, most of 
radio is near the other end. Since music first hit the airwaves in 1904, 
radio has been a man's world. Male radio programmers, general man- 
agers and disc jockeys make up the smoke -filled room of the commu- 
nications industry. More than 95 percent of the music stations that 
report to Billboard are programmed by men. In a Billboard commen- 
tary (3/20/93), KVIL news personality Joyce King cited a 1990 study 
that found a total of some 200 women on the air, full- or part -time, in 
some capacity (news, traffic, sidekick) at the 11,000 -plus U.S. radio 
stations. 

"Even through the '70s, it was thought that women wouldn't listen 
to women on the radio, or trust women doing the news," says Whitney 
Allen, midday jock at KIIS -FM in Los Angeles. Like most women, she 
started on the night shifts. "They let women on the air at night, 
because supposedly men were listening and wanted to hear a sexy 

Continued on page W-8 

Donna Hilley 
C0O, Tree International; Senior 
VP, Sony Music Publishing 

Donna Hilley first met Tree 
founder Jack Stapp when she 
was working at his radio station, 
WKDA. "At that time, Tree was 
just his little publishing company 
on the side," she says. When 
Tree became full -time work, 
Hilley joined its publicity depart- 

ment and then was offered a position as Stapp's right -hand per- 
son. "I didn't know anything about the business of publishing, but I 

agreed to take the job for a year and see if I liked it," she recalls. 
Now celebrating her 20th year at Tree International Billboard's No. 

1 country publisher for 20 consecutive years Hilley has negotiated 
all the writers' contracts and has acquired more than 50 major 
catalogs. 

Hilley was the first major publisher to bring a contemporary 
Christian musical influence into country music, by negotiating the 
formation of gospel -music publisher Meadowgreen Music, of which 
she is still a partner. "I've had a lot of help from experts in the 
field," she says. "Work is only work if there's somewhere else you'd 
rather be, and I've always enjoyed what I do." 

Her proudest achievement, she says, was negotiating the 1989 
sale of Tree International to Sony. "Sony didn't know me personal- 
ly, but they knew I knew publishing. I structured the sale and came 
up with a way to keep every employee's job in the process. We 
didn't miss a beat." 

Cassandra Mills 
President, Black Music Division, 
Giant Records 

"Tenacity, perseverance, 
endurance and never believing 
that anything is impossible" are 
the qualities that, according to 
Cassandra Mills, launched her 
career. In only three years with 
Giant, Mills has delivered a dou- 
ble- platinum soundtrack with 
"New Jack City," established triple -platinum stars Color Me 
Badd, hit gold with Jade and recently put Jeremy Jordan, from 
Giant's "Beverly Hills 90210" soundtrack, on the fast track. 

An interesting change of plans for a woman whose earliest 
ambitions were to be a flight attendant and the first female 
attorney general. Mills did become a flight attendant but then 
went to work for Stephanie Mills as first her personal secretary 
and then personal manager. "When I came to Giant I brought 
my history with me," she says. "Managers are forced to look at 
the artist's overall capability and career. My background gave 
me the ability to be a little more visionary. I try to make deci- 
sions today with career development in mind." As for the future, 
Mills believes herself to be a "CEO in training." 

Diana Graham 
Managing Director, Arista Records 
U.K. 

"Women excel in publicity, 
human resources, international 
departments, publishing and 
legal. But I see very few women 
in creative areas of the music 
business, in either A &R or pro- 
duction," says Diana Graham, 
who is one of only two female 
managing directors (equivalent 

to presidents) of major labels' British companies. 
Graham was recruited by Arista in 1992, four years after she 

had set up BMG Music Publishing's International office in 
London. As managing director, she presides over a staff of 25, 
including four A &R managers. With their input, Graham also 
signs talent. Coming in April is an album from the World 
Wrestling Federation Superstars, whose pre- Christmas single, 
"Slam Jam," sold 300,000. Arista has reached the Top 10 with 
singles by Boney M, Lisa Stansfield, Snap and Whitney Houston, 
including two from the "Bodyguard" soundtrack. 

"The most important part of a record is the song. I do an awful 
lot of song searching," says Graham, noting that 40 percent of 

Arista's artists do not write their own material. Arista U.K. is now 
the top single label in the U.K., and 1992 was the best year in 

its history. 

Florence Greenberg 
Founder & President, Scepter 
Records 

Florence Greenberg was a mid- 
dle -aged housewife when she 
founded Scepter Records in 
1959. In those pre -Civil Rights 
days, she and her partner, black 
producer /songwriter Carl Dixon, 
formed what was an unimagin- 
able alliance. Together they pro- 

duced 17 R &B hits and 14 Pop hits within two years -and 
launched one of the greatest independent labels in music 
history. 

A step ahead of Berry Gordy, Greenberg took black talent to 
No. 1 on the pop charts in 1960, teaming her discoveries, the 
Shirelles, with songwriters Carole King and Gerry Goffin. She 
ordered Burt Bacharach and Hal David to find the girl who sang 
on their song demos: a 22- year -old named Dionne Warwick. 
And to promote her records, Greenberg hired Jerry Moss and 
Russ Regan. 

"In the '60s, I was the only woman in music and the best 
'promotion man' in the business," says Greenberg. "I worked 20 
hours a day and loved every minute of it. Even when my artists 
were being bought by big record companies, and I didn't have 
enough money to compete, I couldn't bring myself to sell. Some 
people thought that was a mistake. But I knew I wasn't the kind 
of person who could work for somebody else." 

Nancy C. Widmann 
President, CBS Radio Division 

"When I joined CBS in 1972, I 

was the only woman in New York 
selling radio," recalls Nancy 
Widmann, who, as president of 
the CBS Radio Division, may be 
the most powerful woman in radio 
today. Her 1,000 -employee 
empire governs 21 CBS -owned 
radio stations, provides news, talk 
and sports programming to another 1,000 stations through the 
CBS Radio Networks, and offers sales support in 27 markets 
through CBS Radio Representatives. 

Widmann's career path took an unusual twist in 1977, when 
she accepted the position of VP of recruitment and placement 
at CBS Inc. "I definitely took a risk, leaving a proven track in 
radio and moving to a staff position," she says. "But it was 
offered to me by the chairman of CBS, who felt I could gain 
some management skills there. It turned out to be invaluable 
experience. I went from a staff of six to over 40 and began to 
interact with all parts of the corporation, from legal to personnel. 
Most important, it gave me very high visibility within CBS." 
Widmann says her strongest suit is "being decisive, which is crit- 
ically important to women and men." 

Judy Ellis 
General Manager, WQHT (Hot 97) 
New York 

As one of the highest- ranking 
female radio executives in New 
York and the country, Judy Ellis 
knows how to take a radio station 
to heights it has never reached 
before. Under her reign, the Top 
40 station has achieved its best 
ratings and billing yet. 

Ellis steadily worked her way up from sales manager at WKLO 
(99X) New York (now WRKS) in 1977 to account executive posts 
at WNEW -FM New York and WKTU (now K -Rock) to sales manager 
at WAPP New York, which eventually became Hot 97. She joined 
WQHT in 1986 as general sales manager and became GM in 

1988. 
"I really try to be a good role model," she says. "I feel like it's 

another responsibility I have -to show other women that it can be 
done." 
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Connie Bradley 
Southern Executive Director, 
ASCAP 

Connie Bradley, 
ASCAP /Nashville's highest -rank- 
ing executive, is in charge of a 

20 -state area, where her main 
objective is to sign rising young 
songwriters. Under her reign, 
Garth Brooks, Alan Jackson, 
Randy Travis, George Strait, 
Mary Chapin Carpenter, Reba 
McEntire and countless other superstars have joined ASCAP. 
She also serves on the boards of the Country Music Assn., 
Country Music Foundation, Gospel Music Assn., Copyright 
Society of the South and many others. 

Bradley paid her dues in various secretarial posts at Famous 
Music Publishing, Dot Records and RCA Records for several 
years before joining ASCAP in 1976 as assistant director. She 
was promoted to Southern executive director in 1980. 

"It's been very rewarding to be in country music when the 
move toward more female country singers is happening. Looking 
back to the 1970s there were few hit female country singers, 
now there are a lot of them," she says. 

Diane Warren 
Songwriter 

Plain and simple: Diane 
Warren is a hitmaker and a 

career -maker. Not only is she 
the hottest female song- 
writer, but she's the hottest 
contemporary songwriter. 
Warren has written a total of 
34 Top 10 hits on Billboard's 
Hot 100 and AC charts, 
including Michael Bolton's 

"How Can We Be Lovers," Cher's "If You Could Turn Back 
Time" and Heart's "Who Will You Run To." She also heads 
up her own publishing company, Realsongs. 

Her songs appear on more than 23 platinum albums, 
and in 1989 Warren became the first songwriter in 
Billboard history to log seven hits, by different artists, on 
the Hot 100 chart. Aside from the countless Grammys and 
other music awards her songs have received, Warren has 
won the L.A. Music Awards' songwriter of the year in 
1991, ASCAP songwriter of the year in 1989 and 1990, 
and Desi Awards' song of the year for Gloria Estefan's 
"Live For Loving You." 

"It doesn't matter if you're a woman or a man," says 
Warren. "You have to be great at what you do. That is what 
will break those barriers. Songs don't have gender." 

Ann Daly 
President, Buena Vista Home 
Video 

After working in retail, Ann 
Daly joined Disney 10 years 
ago, at the advent of the 
video industry. A marketing 
pro, she extended her vision 
to the rest of the company 
and last year became the first 
president of Buena Vista 
Home Video. 

As the highest- ranking executive at the home video indus- 
try's top company, Daly is one of the true pioneers in her 
field. She was a key player in the advancement of the video 
rental business and the development of the sell- through 
industry, was responsible for the first major marketing 
breakthrough with "Sleeping Beauty," and initiated the first 
network television advertising campaign for video rental 
with "Down And Out in Beverly Hills." Additionally, Daly was 
the force behind the huge success of the two best -selling 
videos of all time: "Beauty And The Beast" and "Fantasia." 
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(ice. I remember being told to sound sexy." At one time, Allen was 
one of three women with air shifts at Q106 in San Diego. "There'd 
never been anything like it on radio. And the ratings proved that 
women didn't tune us out: We were No. 1." 

During the '80s, women invaded one area of radio: sales. When a 

1992 Radio Sales Today survey asked stations to identify their top 
billers by gender, responses from the 300 -plus stations indicated that 
women made up slightly more than half of the stations' sales staffs - 
and outnumbered men as top billers by a three -to -two margin. 

Rivaling radio as a means of exposing music is MTV, which expos- 
es quite a bit more than music. "Sexy videos are one of the good things 
about MTV," executive VP Judy McGrath told one publication, "but 
obviously there's a difference between sexist and sexy. I've seen a 
tremendous evolution for the better, in terms of the image of women 
on video on MTV." But, let's face it, "video ho's," as one record com- 
pany VP called them, epitomize the "do -ya- think -I'm- sexy" image 
that offends many women, and more than a few men. 

"Sexy as opposed to sexist is in the mind of the perceiver," says 
Ronnie Dashev, executive VP of Maverick, the entertainment com- 
plex owned by Madonna and Freddie DeMann. Dashev, a top enter- 
tainment attorney recruited from private practice, and the mother of 
an 8- year -old girl, is rarely offended by sexuality in entertainment. "A 
beautiful body presented in a positive manner is sexy to me, but the 
same body, presented as the object of violence, for example, would be 
sexist." Madonna has become a symbol of sexual marketing, although 
sex sells in almost all U.S. business. 

"I've worked in other companies, including the Red Cross and a 
community arts program," says Capitol's black music GM Jean 
Riggins. "I don't think there's more sex in music than there is in any 
other business. Some people might complain that all the sexy videos 
degrade women, but it's a double -edged sword. Some women may use 
it [to their advantage]." 

A "sexy" woman attracts men in the streets and in the office, but 
an "authoritative" woman, to some men, has all the charm of finger- 
nails on a chalkboard. Cassandra Mills, president of Giant's black 
music division, rose from management, where being demanding was 
often in the best interest of the artists. "One comment I've heard 
throughout the industry," says Mills, "is that women who are very spe- 
cific about what they want to do and which direction they're taking 
are considered bitchy. Women have to be smart enough to know how 
to get what they want without irritating so many people that they 
defeat their purpose." The flipside of the "bitchy" stereotype seems to 
be "emotional." 

"I'm extremely emotional," says Virgin's sales VP Joyce 
Castagnola. "But I think it's one of my best points. I'm passionate 
about my job and the people I work with. I barge through closed -door 
meetings -I go after things! I'm just passionate about working." 

For the past 20 years, employers had their pick of a huge crop of 
post -graduate talent and were able to choose males almost exclusive- 

ly for the executive track. Simply stated, women weren't needed in 
management. But a demographic upheaval is changing all that. Since 
1959, the birth rate has dropped 40 percent. Women now account for 
about 25 percent of the people in MBA programs and almost 50 per- 
cent of taw candidates. As a result, employers who want to recruit the 
cream of the crop -graduates in the top 10 percent of the best 
schools -will have to hire women, or dip down to men in lower per- 
centiles. 

So says Felice Schwartz, founder of Catalyst, a group that studies 
and makes recommendations about women in business. Schwartz has 
spent years tracing the "glass ceiling" -the invisible barrier between 
women and top management. Her 1990 Harvard Review article set off 
an avalanche of controversy. Quite a few women were appalled by 
Schwartz's notion of a slower -paced "mommy track" for women with 
families. Her new book, "Breaking With Tradition," describes what 
Schwartz calls a conspiracy of silence among (male) management. 

Men, for fear of being called male chauvinists, have bottled up a lot 
of misconceptions about female biology as it relates to ability. One for- 
mer record company president who was interviewed for this story 
insisted on anonymity, admitting that he feels menopausal women are 
ill -equipped to handle the stress of senior management. 

Men are also mum about the "maternal aura" that they see around 
women (they'll probably marry; they'll probably have children; they'll 
probably leave their jobs). It is an inaccurate stereotype, since only 35 
percent of executive women in U.S. business have children, compared 
to 90 percent of executive men. But it is one reason that women may 
be treated less seriously by management, which hands them smaller 
paychecks and smaller jobs. And that may be why women executives 
are 2.5 times more likely to leave their jobs than are men, according 
to Schwartz's research. Departing executives, male or female, repre- 
sent a huge waste of companies' investments in their training. 

Motown's Karen Sherlock was told that VPs couldn't handle 
babies. She had worked in international for eight years when she first 
became pregnant, in 1982. "While I was on maternity leave, my boss 
was fired and the president asked me to run the department from 
home. But after I gave birth and returned to the office, he wouldn't 
give me my boss' job. He said he didn't think I could run the depart- 
ment and take care of the baby at the same time. Well, the man he 

Continued on page W -10 
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Roxanne Lippel 
Senior VP of Music, Universal 
Television 

As music became a more inte- 
gral part of television, major stu- 
dios began beefing up their 
music departments. Enter 
Roxanne Lippel. She has been 
the key individual in choosing 
theme songs for such shows as 
(the upcoming) "Danger 

Theatre" and "Delta," for which she also selected the bar band 
to be featured in the show. 

Lippel also helps find music for TV movies and other series, 
such as "Northern Exposure," "Quantum Leap," "Law And 
Order," "Crime And Punishment," "Major Dad," "Coach" and 
others. 
As senior VP of music, she coordinates recording sessions, 
handles the budget, and oversees the department that handles 
the contracts, licensing and soundtrack albums, such as the 
one for "Northern Exposure" released last year. 
Lippel started in 1979 as an attorney at Manatt, Phelps and 

Phillips, which has represented Diane Warren, Barbra Streisand 
and Guns N' Roses, and later joined Warner Bros. Records as 
an attorney in its business and legal affairs department. She 
joined Universal in 1985 as director of music business affairs for 
Universal Pictures and Television. 

Vallery Kountze 
Executive VP /General Manager, 
ITC Home Video /Domestic 

As one of only five female 
home video heads, Vallery 
Kountze has helped change 
the face of home video. While 
GM of RCA/Columbia Pictures 
Home Video's mass merchant 
division, Kountze was instru- 
mental in the company's move 
toward non -traditional video distribution. She also created the 
company's music video line, MusicVision. 

As president of Republic Pictures Home Video, Kountze cre- 
ated the classic film line "Hollywood Stars," helped bring 
Hallmark Hall of Fame features to home video, and took the 
business from 7.6 million a year in revenue to 30 million in a 
span of four years. 

She then formed her own company, Mainstreet Marketing, 
before joining ITC to help develop a domestic home video label 
of its own. The first of its titles, "Doppelganger," "Mortal Sins" 
and "Trouble Bound," are due out this summer. 

Wilma Cozart Fine 
Producer 

Due to her vast knowledge 
and genuine love of classical 
music, Wilma Cozart Fine 
found that working her way up 
from an assistant in Mercury 
Records' classical department 
in 1950 to VP of the company 
and head of the classical divi- 
sion six years later was an 
easy climb. 

In 1962, Fine led the first American -run recording sessions 
in the former Soviet Union. She also produced the 
1951 -1956 recordings that became Mercury's "Living 
Presence" series in 1990. After retiring from the label in 
1964, she returned in 1988 to supervise that reissue pro- 
ject and transfer those classical recordings from analog to 
digital. 

"When I first started working in the business," says Fine, 
"women were primarily in promotion and publicity jobs. 
When I came back, I saw that women were so prominent...it 
makes my heart sing. Unfortunately, they're still not as 
active at the level where records are being made, but that 
too is changing rapidly." 

Wendy Waldman 
Songwriter /Producer, Artist 

When she's not playing in her 
own band, Wendy Waldman is 
writing or co- writing such hit 
songs as her latest, Vanessa 
Williams' "Save The Best For 
Last." She also co -wrote the 
1983 Crystal Gayle song, "Baby 
What About You," and The Dirt 
Band's "Fishin' In The Dark," 
which are now in the BMI Millionaires performance club. 
Waldman recorded her own "Heartbeat" in 1982, and actor 
Don Johnson later covered it. Additionally, she co -wrote 
"Wind" and "Oh Industry" for the Bette Midler film 
"Beaches." 

It seems that just about every country hotshot, and some 
pop stars, have recorded Waldman's songs. They include Kim 
Carnes, Linda Ronstadt, Johnny Mathis, Randy Travis, Kathy 
Mattea and Cher, among countless others. Her song "I Owe 
You One" will be Aaron Neville's next single. 

Waldman's first solo album, "Love Has Got Me," came out 
in 1973 on Warner Bros. Records and seven albums followed. 
It was her Cypress release in 1987, "Letters Home," that 
gained her attention as a producer. Following that release, 
she produced Suzy Bogguss for Capitol, the Forrester Sisters 
for Warner Bros., Jonathan Edwards for MCA/Curb and many 
others. 

"There aren't a lot of female producers in country music," 
says Waldman. "Some people say I'm a pioneer. But unless 
others follow behind me, I'm just a token, not a pioneer." 

Ann Marie Wilkins 
Wilkins Management 

While keeping a very low profile, 
Ann Marie Wilkins manages the 
careers and finances of two of 
the music industry's top per- 
formers: Branford Marsalis and 
Harry Connick Jr. After working 
as a CPA with the Peat Marwick 
firm, graduating from Cornell 
University and Harvard Law 

School, and working in corporate transactions in Washington, 
she formed Wilkins Management in 1986. 

The firm recently signed two new acts: Connick's guitarist 
Harry Russell and piano player Monty Alexander, who comes 
from Wilkins' native Jamaica. Describing her company as a 
"boutique" firm, Wilkins says she likes to groom the artists and 
break them one at a time. 

Monica Lynch 
President, Tommy Boy Records 

Monica Lynch is a one -woman 
pep squad for the hip -hop 
nation. She has made Tommy 
Boy one of the most important 
dance /hip -hop labels in the 
world and has helped shape the 
image and career direction of 
such acts as Naughty By 
Nature, Queen Latifah and De 
La Soul. 

An Illinois native, Lynch came to the biz after answering a "Gal 
Friday" advertisement in the Village Voice. With no concrete 
music experience, save stints as "lead hairdo" in a band and as 
a go -go dancer, Monica began working with Tom Silverman in 
1981. In 1982 she became VP (of the two -person company), 
and in 1985 she was promoted to label president. She was 
made VP at Warners when that organization acquired an interest 
in Tommy Boy. 

"I have always been tenacious," says Lynch. "I tell people that 
I think my working as a waitress qualified me for other lines of 
work. I really think that everybody should have a mandatory six - 
month term doing that, because it teaches you basic values and 
skills that you can apply anywhere." 

Continued on page W -12 
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hired didn't work out, and then I gave birth to a second child. The 
president came to me, apologized, and said, ' You sure made a liar out 
of me.' Personnel told him that I hadn't missed any work in two years. 
He offered me the vice presidency." Now a senior VP, Sherlock took 
seven acts overseas and spent 20 weeks on the road in 1992 -and also 
posted the biggest sales in the label's international history. 

A newer attitude toward maternity is reflected by Atlantic Group 
co- chairman and co -CEO Doug Morris, the first record man to pro- 
mote a woman (Sylvia Rhone) to CEO. "Women are half of the men- 
tal assets of this world. I really believe that men and women are exact- 
ly the same when it comes to working. And because women feel there 
are barriers against them, they're even more aggressive and work even 
harder." But Morris remembers that Andrea Ganis, his senior VP of 
promotion, was frazzled when it carne to telling him about her preg- 
nancy. 

"I was so nervous about telling him that I couldn't get the words 
out," Ganis recalls, "so I glued a photo of my face on the pregnant pic- 
ture of Demi Moore. I finally worked up the courage to show it to him, 
but he didn't get it!" Morris says that the pregnancy had "an almost 
negligible" effect on the company, thanks to Ganis' meticulous plan- 
ning. 

Epic's Polly Anthony, senior VP of promotion, rejects the image of 
women being the sole nurturers of children. "Nine of my 18 local pro- 
motion managers work out of their homes," she says. "When a child is 
ill or has a problem, it's been my experience that the available parent, 
regardless of gender, stays home and takes care of things. Everybody 
works today, and the available parent is often the father. Men are 
much more involved in raising their children today." 

But it was Motown CFO Lisa Chamberlain -not her husband - 
who took the baby to work. "I gave birth eight weeks prematurely, and 
hadn't had time to find day care," says Chamberlain, "So the baby 
ended up sharing an office with me for almost three months. If she 
cried during a meeting, I'd feed her." Discreet breast -feeding became 

Continued on page W-12 
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Saturday evening June 12, 1993 the National Kidney Foundation 
of New York /New Jersey will be holding its Annual Awards Banquet 

at the New York Hilton. 

Terri Santini, Executive Vice President and 
General Manager of EMI Records Group North America, 

will be honored at this gala dinner as 
941Joman of the Year" 

for her support and dedication to the 

Foundation and its programs. 

HO p e you can join us! 

(For more information contact the Foundation at 

Congratulations Terri, from all of us at 

212 -629- 9770.) 

EMI Records Grou 
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WOMEN IN UPPER MANAGEMENT 
(VICE PRESIDENTS OR ABOVE) 
AT RECORD COMPANIES 
(information volunteered by record companies in March 1993) 

COMPANY #FEMALE VPs 
OR HIGHER 

TOTAL # % FEMALE 
VPs or HIGHER 

FORTUNE 500 3 -5% 
& SERVICE 500 
COMPANIES 
(per a 1990 survey by Catalyst; numbers have not changed 
since then.) 

A &M 2 
ANGEL 1 
ATLANTIC 
GROUP 12 
(Atlantic, EastWest 
Records America 
[includes Atco], A *Vision 
Entertainment) 

23 
5 

43 

9% 
20% 

28% 

BMG (RCA, 16 88 18% 
Zoo, Arista) 

CAPITOL 4 20 20% 
ELEKTRA 7 28 25% 
EMI 9 33 27% 
(EMI, Chrysalis, 
SBK) 
GEFFEN 2 10 20% 
GIANT 3 11 27% 
HOLLYWOOD 4 10 40% 
LIBERTY 4 10 40% 

MCA (Declined to participate in survey) 

MERCURY 5 19 26% 
MORGAN CREEK 0 4 0% 
MOTOWN 6 15 40% 
PERSPECTIVE 1 1 100% 
POLYGRAM LABEL 
GROUP 4 19 21% 
(London, Island, 
Polydor, Atlas) 
RHINO 2 12 17% 

SONY MUSIC (did not provide specific no.) 25% 
(Columbia, Epic 
and all other 
Sony -owned labels) 

SPARROW 0 8 0% 
VIRGIN 7 19 37% 
WARNER BROS 16 62 26% 
(WB, Def Jam, 
Paisley Park, 
Maverick) 

TOTAL 105 440 24% 
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part of many high -level meetings, but COO Harry Anger didn't mind. 
"Frankly, I think it was great that she brought her daughter to work," 
he says. "She was able to bond with her baby at a crucial time, which 
I think made her happier, more able to concentrate on work -and 
she could always stay late." 

The RIAA, the record industry's trade association, is seeing 
women move into the highest management echelons. "For years I was 
the only woman at the RIAA's board of directors meetings," says 
RIAA executive director Hilary Rosen, a former political lobbyist. 
"Now, Michele Anthony [Sony executive VP] and Terry Santisi [EMI 
executive VP and GM] have joined the 22- member board, making it 
10 percent female. It beats the Senate at 6 percent," she notes, "hut 
both could stand some improvement." 

Among the gutsiest women in music are its entrepreneurs. There's 
Jenniene LeClercq, founding partner, executive VP and GM of Next 
Plateau Records, which has Salt -N -Pepa, the only million- selling 
female rap act in the business. Queen Latifah's Flavor Unit Records, 
distributed by Epic, just released its first album, "Flavor Unit MCs," a 
compilation that introduces the label's whole posse. Pebbles (aka Perri 
Reid) has formed Savvy Records, a joint venture with MCA. Her first 
act is Parental Advisory, who are heard on the "CB4" soundtrack. 
This fall Paula Abdul's Captive label will issue its first album, distrib- 
uted through Virgin. In Atlanta, Nina Easton co- founded Ichiban 
Records, where she is sales, marketing, distribution and production 
manager. And, from her South Central L.A. offices, Pat Charbonnet 

Continued on page W -14 
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Ann Lief 
President, Specs 

"There are two boys and two 
girls in my family, and the girls 
chose to go into the busi- 
ness," explains Ann Lief, who 
presides over Specs, the 
Florida retail music chain 
founded by her father. (Lief's 
sister is Specs' executive VP.) 
After graduating from college 
in 1974, Lief went to work full -time at the family shop. "I'm 
very fortunate that my father gave me a lot of responsibility," 
she says. "He wasn't concerned that I was a female. From 
what I can see it's a pretty male- dominated industry, but all 
of the men I've come in contact with have been very nice in 
their dealings with me and I've never had any problems." 

Lief notes that women executives tend to handle business 
in a more humanistic manner, saying, "I hate to stereotype, 
but women are more tuned in to child -care issues and issues 
of trying to balance work and home life. We have no choice. I 

think the main thing is that, if you can do the job, there are 
tremendous possibilities. If you have good credibility, you will 
get ahead." 

Pam Lewis 
Partner, Doyle /Lewis 
Management 

Not only is Pam Lewis one -half 
of the management team 
behind Garth Brooks' rise to the 
top, but the native upstate New 
Yorker also runs PLA Media and 
has formed Oasis Discs, distrib- 
uted by Atlantic. Despite her 
multimedia success, Lewis can 

recall times when she was assumed to be her male partner's 
secretary. 

Lewis attended a small woman's college, a choice she cites 
as very empowering, saying, "I got an awful lot of encourage- 
ment from some wonderful role models." After graduation 
came an internship at Ms. magazine and then a stint at 
Warner Amex Satellite, where she was part of the publicity 
team that brought the nascent MN to the world. 

Lewis moved to Nashville to head RCA's media and develop- 
ment department, and in 1988 she expanded into personal 
management with her first client, an unknown Garth Brooks. 
For their efforts, she and partner Bob Doyle were named 
1992's Personal Managers of the Year by Performance maga- 
zine -the first non -rock managers to receive the honor. 

Lewis often cites women who helped her out along the way. 
"We have to reach out to other women as opposed to being 
jealous and infighting," she says. "Men have succeeded 
because of that good -ol' -boy network and that's new to us. 
We need to do more nurturing. We do it for our kids at home 
and then in the business world we eat our young." 

Terry Santisi 
Executive VP /GM, EMI Records 
Group North America 

Terry Santisi came to EMI 
from the accounting firm 
Ernst & Young, where as a 

partner she headed the 
recorded music side of the 
media and entertainment 
group. While participating in 
the negotiation of EMI 
Music's acquisition of SBK Songs, Santisi met Charles 
Koppelman, EMI's chairman and CEO, who was so 
impressed with her skills that he asked if she was interested 
in a career change. Santisi came over to the newly created 
company as the chief financial officer, setting up publishing 
operations in 23 countries. When SBK, Chrysalis came 
under the Thorn -EMI umbrella, so did Santisi, who took over 
all of the business affairs, serving as co -GM before being 
promoted to her current position. 

"I've never encountered sexism," says Santisi. "Here at 

EMIRG, about 27 percent of our executives are female. To 
me, it boils down to your talents, your knowledge, your 
focus -that's the fact of the matter." 

Judy McGrath 
Creative Director, MN 

As creative director, Judy 
McGrath is the guardian of 
MTV's image. McGrath and 
her team of producers have 
won Clios and have been 
nominated for Emmys. She's 
helped make the cable net- 
work a major force in the 
artistic and music communi- 
ties by bringing such nota- 
bles as Spike Lee and Robert Longo to the masses. 

McGrath came to MN precursor Warner Amex Satellite in 
1981 from what she calls "the old -girl network" at Conde 
Nast and quickly went from copywriter to editorial director. 

"Over the last two years," says McGrath, "we have tried to 
support the breadth of roles that women can play on MN. 
Although we don't make the videos, we do determine how 
to program them. It's not for me to be the cultural police, 
but it is for me to say whether or not a video is really great. 
Neneh Cherry and Belly are in the Buzz Bin now, and that's 
not accidental. Some of the interesting things happening in 
music are good for women." 

Pam Horovitz 
Executive VP, National Association of 
Recording Merchandisers 

Pam Horovitz got her start in the 
music business by working in 
record shops as a teenager in 
Minnesota. After college, she 
worked in the WEA office in 
Minneapolis doing promotion. As 
an example of the attitude toward 
single working women back then, 
Horovitz recalls that when she 

entertained male clients they were shocked when she'd pick 
up the dinner tab. 

When Horovitz began her tenure with NARM, she relocated 
to Philadelphia. She has held her current title since 1989. 
As the chief staff person for the small but powerful associa- 
tion, Horovitz oversees the day -to -day operations of NARM 
and all its ventures, including lobbying efforts, retail con- 
cerns and the yearly convention. 

"My being a woman in the music business is just a point 
of fact," says Horovitz. "There are three women currently 
sitting on the NARM board of directors. Our organization has 
what I would consider a pretty good track record in that 
department." 

Frances Preston 
President and CEO, BMI 

Fortune magazine has called 
Frances Preston one of the 
true powerhouses in the pop 
music business, and she was 
cited as one of the most pow- 
erful people in country music 
by Entertainment Weekly. As 
head of one of the world's 
largest music licensing orga- 
nizations, she is one of the 
most respected and honored women in the business. 

Preston joined BMI in 1958 and opened the company's 
southern regional office. She was named VP in 1964, and 
in 1986, after relocating to New York, she became presi- 
dent and CEO. 

Preston, who was a "working mother" before the term 
existed, recalls, "When I started, there were very few 
women in the music industry other than secretaries. I was 
very fortunate to have gone to a company that had women 
officers and was hired by a man who really believed in the 
talents of women in the work force. Of course, once you 
were there you had the uphill battle, the so- called pioneer - 

Continued on page W -14 
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Continued from page W -12 

ing. I think what helped me is that I really refused to think 
of myself as 'a woman in business.' I thought of myself as a 
businessperson. Now the doors are open to women because 
we've proven ourselves to be very valuable in the music 
industry." 

Gloria Messenger 
Managing Director, ASCAP 

A leading advocate for creators' 
rights in the international com- 
munity, Gloria Messenger was 
the first woman in the world to 
become chief of a performing - 
rights society. She has held 
that position since 1981. 

A Yale Law School graduate at 
a time when women didn't do 

that, Messenger has been at ASCAP her entire career, arriving 
there via her expertise in copyright laws. She has lectured at 
universities around the world on that subject and was on the 
executive bureau of CISAC from 1986 to 1988. 

"I had the good fortune of working with the general counsel of 
ASCAP, who had no problem working with women," says 
Messenger. "I also had the professional status and education, 
which helped as to how I was treated. You didn't make a pass 
at me that easily -not that it didn't happen. I do think it's 
tough for women; it's hard to get treated seriously. But you 
deal with it by just doing your job." 

Michele Anthony 
Executive VP, Sony Music 

Michele Anthony first caught 
the attention of Sony Music as 
a partner in a major entertain- 
ment law firm, where she 
helped bring the "Seattle 
sound" to national promi- 
nence. She joined Sony in 
1990 as senior VP and helped 
oversee the management and 
operation of the various divisions of Sony Music. In addition, 
she established and managed the regional A &R offices. In 
1993 she was made executive VP. 
The industry is second nature to Anthony, whose father was 

Tony Bennett's manager. He later brought over English rock 
bands, such as Traffic, Jethro Tull and Ten Years After. As a 
teen, she worked at her dad's management firm, spending 
part of her senior year of high school with Humble Pie in 
Japan and Europe. 

At Sony, Anthony has played a key role in securing deals for 
Pearl Jam, Alice In Chains, Aerosmith and Chris Whitley, and 
she has been instrumental in the revitalization of the A &R 
departments. "Gender really has not been an issue," says 
Anthony, "and I know that's not typical. I have always found 
that intelligence, passion and creativity can really break 
through. I'm really fortunate and excited to be part of a gen- 
eration of executives who help ensure that those attributes 
will always break through- regardless of gender. We are real- 
ly in a climate of change, evidenced by the number of quali- 
fied women in very visible and important positions." 

Sylvia Rhone 
Chairman and CEO, EastWest 
Records America 

EastWest chair and CEO since 
1991, Sylvia Rhone is the 
first African American woman 
to rise through the ranks to 
the top of the music industry. 
Rhone was raised in New 
York City and has always 
loved music. After graduation 

from Wharton Business School, Rhone entered the finan- 
cial world but left after one year to follow her heart into 
the music business. 

Starting as a secretary at Buddah Records, Rhone even- 
tually was promoted to national promotion director. She 
joined the Warner family in 1980, and in 1986 was 
moved over to Atlantic Records, where she was named 

national director of black music promotion and was ele- 
vated to senior VP in 1988. 

As someone who has been on the receiving end of both 
sexism and racism, Rhone has had a unique perspective 
on the industry. "The roles of women in the corporate 
structure have changed dramatically," she says. "The 
power behind the throne, the unsung heroes who are 
women, are now stepping out in positions of power and 
influence. A lot of women are breaking through the glass 
ceilings because there are more women in positions that 
directly impact the bottom line." 

Moira Bellas 
Managing Director, 
WEA Records UK 

Moira Bellas began her record career 28 years ago at the 
legendary Pye Records, which distributed Warner /Reprise. 
In 1971 she moved to WEA/UK where, 21 years later, she 
took the company's top job. Over the past year, WEA has 
kept R.E.M.'s double -platinum, No. 1 album riding high 
with singles in the Top 10, along with hits from k. d. lang, 
whose album reached No. 3, and a platinum album from 
Mike Oldfield. 

Bellas considers marketing her strongest suit. "Women 
tend to do well in product management, marketing and 
publicity," she says, "and are now moving into A &R." 
Although Bellas has held the MD title for only six months, 
she has set A &R as her next priority. "I signed the 
Pretenders in the '70s, and I will be concentrating again 
on A &R. It's the starting point for any company: The 
repertoire you sign is the most important element." 

Betsy Wood Knapp 
Founder & CEO, Wood Knapp 
& Co 

Even after producing "Angela 
Lansbury's Positive Moves," 
an exercise /lifestyle video 
that sold over 350,000, 
Wood Knapp & Co. didn't 
plunge into production. 
Instead, Betsy Wood Knapp 
saw that the recession was 
taking its toll on an already hard -to- market product -special 
interest video -and became a marketing specialist. 

"The video business is consolidating," says Knapp. "Our 
company, unlike others, has continued to market and sell 
its product to all retail and direct -response channels, and 
we also produce a few titles a year. Through licensing agree- 
ments, Knapp developed a product line large enough to feed 
her full sales staff. "We became very good at gauging risk," 
she notes. "And we were extremely careful about how much 
product we shipped to stores." In 1991 Wood Knapp & Co. 
acquired a catalog business -a new distribution channel for 
their large library, which has more than doubled since 
1990. Today, Wood Knapp's Special Interest Video catalog 
carries 900 video titles. New products include the Children's 
Circle Studio video library, never before available to the pub- 
lic. Knapp has also taken on a new product category, spo- 
ken -word audio tapes, and has found a market for them in 
video stores. With her solid background in computers, 
Knapp is considering producing, marketing and licensing 
interactive programming as well. 

Profiles for this special section were contributed by Terry Barnes, 
Carrie Borzillo and Amy Linden. 

Pebbles 
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not only manages Ice Cube, but is a partner in his entire Street 
Knowledge empire, which includes the EastWest- distributed label 
and Da Lench Mob. 

Female entrepreneurs in retail are also carrying on family tradi- 
tions: Ann Lief and Mary Ann Levitt run their family businesses, 
Specs and the Record Shop. Besides tapes and CDs, many record 
retailers carry the products of a brand new business: home video. 

Barely 15 years old, home video hasn't had a chance to build a glass 
ceiling, and five women already are installed as presidents. At the 
helm of Time -Life Video & Television is president Candice 
Carpenter, a partner in two of the biggest special interest videos in 
recent years: "The Civil War" and "Trials Of Life." Ann Daly is now 
president of Buena Vista Home Video -and the first woman to be 
named as a president of any division of Walt Disney Studios. And at 
Playboy Home Video, Christie Hefner (CEO, Playboy Enterprises) is 
reaching women with the successful "For Couples Only" series. Such 
titles as "Secrets Of Making Love To The Same Person Forever" and 
"101 Ways To Excite Your Lover" have created a 50 percent female 
consumer base. 

Virtually every woman who started in the music business before the 
'80s either sang or typed -or, in the case of Diana Ross, did both. But 
when the change came, it came at the speed of sound, far surpassing 
the feminization of America's largest companies. Today, more than 
100 women at record companies have earned at least VP stripes, mak- 
ing up about 24 percent of all VPs or higher at the labels surveyed by 
Billboard. Women in music are about six times more likely to join the 
ranks of upper management than women at Fortune 500 /Service 500 
companies, where women account for 3 to 5 percent of the VPs and 
higher. 

Perhaps it is this large talent pool, with executives of both genders, 
that has enabled the record business to rack up its biggest -ever sales - 
15 percent higher than the year before -right in the middle of a reces- 
sion. Especially in music, it has been the year of the woman. 
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International 
Megastore Off To Slow Start 
Hong Kong Proves Tough Mkt. To Crack 

Global Development. Arrested Development's recent show at the Hammersmith 
Palais in London was part of a six -day event staged by EMI Music International 
to promote nine EMI -affiliated acts. It involved 20 journalists from four 
continents -Asia, Australia, South America, and Africa. Gathered at a postshow 
party and surrounding Arrested Development front man Speech, from left, are 

band member Eshe, Silvina Otero, marketing manager, EMI Argentina, David 

Stockley, chief executive, EMI Music International, Mario Ruiz, VP of marketing, 
EMI Music International, Shig Fujita, international product manager, Toshiba -EMI 

Japan and Virginia Irving, marketing manager for U.S. product, EMI Music 
International, and Headliner of Arrested Development. 

Piracy Still 
Hurts Spain's 
Audio, Vid Biz 

BY HOWELL LLEWELLYN 

MADRID- Spaniards spent $307 
million (35 billion Spanish pesetas) 
on video rentals and purchases in 
1992, an increase of 17% over the 
previous year, according to statis- 
tics from UVE, the Spanish Video - 
graphic Union. 

The sum was divided between 
$219 million spent on video rental 
and $88 million on sell- through, 
according to UVE. The body fore- 
casts an 8.5% increase in sales and 
rental this year, to reach a total in- 
come of $333 million. 

Piracy continues to plague the 
market, despite advances made in 
recent years. Fraud last year cost 
the business $66 million, of which 
$40 million was accounted for by 
pirate transmission by local com- 
munity TV stations. Illegal copy- 
ing accounted for $22 million and 
the remaining $4 million related to 
unauthorized transmission of 
video on long- distance buses. 

Audio piracy also is still preva- 
lent in the market. On April 10, 
the Civil Guard tax squad seized 
55,443 pirated cassettes and 6,917 
compact discs in a raid in Barce- 
lona. The material was imported 
from Italy, and was worth an esti- 
mated $1.1 million, according to 
the Civil Guard. 

Destined for sale at gas stations 
and newspaper kiosks, the pirated 
material featured works by inter- 
national acts including Madonna, 
Eric Clapton, Elton John, Dire 
Straits, Bruce Springsteen, Mi- 
chael Jackson, and Iron Maiden. 

BY MIKE LEVIN 

HONG KONG -The slow growth of 
the city's only music superstore has 
been disappointing for its investors, 
but it has taught other outlets here 
some interesting lessons about the 
market. 

Megastore, the superstore that 
opened last year in Causeway Bay, a 
major shopping center, was supposed 
to be the music fan's dream, with 12 

floors and 14,000 square feet of retail 
space. But competition from smaller 
outlets emerged almost right away. 

Says GM Sam Ho, "It's difficult for 
any record store to make money now 
because there is so much undercut- 
ting." 

Music retailing here has never 
been a high -margin business, but the 
main lesson learned from the Mega - 
store experience is that price, not se- 
lection, remains the consumer's main 
concern. 

A business characterized by small, 
family -run stores is keeping retail 

`Lost Tapes' Are Found To Be 

More Trouble For Dutch Label 
BY WILLEM HOOS 

AMSTERDAM- Customers who 
bought "Neil Young -The Lost Tapes" 
will get their money back, say the pro- 
ducers and distributors of the CD. 

Blaricum CD, which issued the 
tracks on its Movieplay Gold label, and 
the CD's distributor, Bertus, both be- 
lieve the voice on the tape belongs to 
Young. Yet they have admitted there 
are serious flaws in their claims that 
masters used in the production are au- 
thentic vintage Young performances. 

The 17 -track CD has been on sale 
since mid -December and, according to 
Bertus, it has sold 7,000 -8,000 copies, 
far fewer than the 20,000 claimed by the 
company earlier this year. Bertus says 
any copies that found their way into the 
German or Dutch market did not do so 
through them. 

Warner Music Holland, which holds 
the Dutch rights to Young's recordings, 
already issued a lawsuit against Blari- 
cum CD (BCD), after its sister com- 
pany, Los Angeles -based Warner Bros., 
consulted Young himself. The artist 
swore an affidavit that he did not make 
the recordings, and that the production 
has injured his reputation. 

A summary judgment Jan. 29 in 
Amsterdam courts ruled that an inde- 
pendent third party should decide on 
the authenticity of the masters. Bertus 
obeyed the interim injunction of the 
court and stopped distributing the CD. 
It has now decided to take the record 
out of circulation permanently. 

TNO, the Institute of Sensory Physi- 
ology, in Holland was given the job of 
determining whether the voice on the 
tape belonged to Young. A compilation 
of 12 tracks was submitted to the insti- 
tute, with only three from the alleged 
Young tapes and three original Young 
songs. The other six were made up of 

three each from Richie Furay and Lou- 
don Wainwright III, who both have 
been suggested as the possible per- 
former on the tape. 

The TNO delivered its findings to 
both parties March 29, but this infor- 
mation was not made public. The week 
before the outcome of TNO's investiga- 
tion, BCD and Bertus issued a joint 
statement saying customers who 
bought the CD, costing 25 Dutch guil- 
ders ($13.90), would get their money 
back if they wanted it. 

Bertus and BCD say investigations 
made because of the Warner Bros. law- 
suit make them believe they were mis- 
led over the tape's origins. 

BCD managing director Huub Her - 
mus says, "I have the strong impression 
we have been fooled." The company is 
considering what action to take in the 
light of new evidence. 

Blaricum purchased the master tapes 
from Robert Vincent, a Nashville auc- 
tioneer. BCD says the masters came 
with a certificate of authentication from 
John Noland, a studio engineer at Qua- 
drophonic Studios in Nashville. 

The recordings supposedly were 
made in 1967, but it has been discov- 
ered that the facility was not operating 
at that time. The studio went bankrupt 
in 1988 and is now closed. 

Warner Music Holland marketing 
manager Rob Schouw says he is 
pleased that a final decision has been 
made and that the name and reputation 
of Neil Young have been cleared. 

Hermus now says he regrets having 
issued the recordings: "It has cost me 
10,000 guilders [$5,500] and two months 
of lost work." 

Like many other Dutch experts, Her - 
mus still believes the recordings were 
made by Young. If they weren't, says 
Hermus, "I want to know who it is. If 
I find out I'll give him a contract." 

prices closer to cost than in other in- 
dustrialized countries. 

A typical first -run CD sells for 
$14.80, some 75 cents over cost price, 
say store managers. Back -catalog 
items can be priced as low as $11, and 
there is no lack of outlets willing to 
cut prices even lower to attract cus- 
tomers. 

Gross profit margins have dropped 
below 20 %, high in comparison with 
Western outlets, but much lower than 
the 50% expected in industries such 
as video. 

High rents and the burden of an in- 
ventory unsuited to local tastes have 
hobbled operations. But Ho says the 
store was undercapitalized at its 
start -up, had problems with equip- 
ment and advertising, was unpre- 
pared for managing such a large floor 
space, and made the mistake of mix- 
ing hardware and software. 

But the key factor, says Ho, was 
that record companies said the store's 
turnover did not merit a broader vari- 
ety of stock, when variety was sup- 
posed to be the store's major advan- 
tage. 

Restructuring has solved some of 
these problems. Retail space has 
been cut to 6,000 square feet on just 
five floors, and the store now relies on 
music sales alone. Yet a more flexible 
relationship with record companies 
has yet to emerge, says Ho. 

STILL AIMING FOR 20% 
When Ho and three other Hong 

Kong investors planned the Mega - 
store, their aim was to grab about 
20% of the local market, worth an es- 
timated $77 million annually. So far it 
has managed to secure only about 7 %, 
or about $5 million. Yet Ho feels 20% 
is still possible now that most of the 
early kinks have been ironed out. 

"We need that 20% so that we have 
more muscle with the record compan- 
ies. Otherwise we are at their mercy 
over selection and quantity," he says. 

Plans to franchise out a chain of 
smaller stores have been delayed un- 
til the main store is in the black. Ho 
says he is now more interested in ex- 
panding into China than growing in 
Hong Kong. Target areas are Shang- 
hai and other northern cities, as the 
southern cities already have estab- 
lished sales networks. 

Preliminary talks have been held 
with Tower Records and Virgin over 
a joint venture in Hong Kong. Inter- 
national chains have so far stayed out 
of the city because of rental costs. 
Rents here can be as high as 50% of 
overall costs, some five times more 
than the 10% that such chains are 
used to. 

INDEPENDENT OUTLETS 
Hong Kong has about 400 record 

stores, 90% of which are independent 
outlets taking in fewer than 1,000 
square feet. Apart from Megastore, 
Hong Kong Records and United Rec- 
ords, large operations tend to be 
wholesalers operating under licens- 
ing agreements in department stores. 
Limited space and more aggressive 
marketing styles are squeezing rec- 
ord stocks even tighter. 

Chief casualty has been interna- 
tional repertoire, which has dropped 
from 50% to 10% in the last 20 years. 

EXPORT MARKETS 
Lucrative re- exports, although 

technically illegal, also were a major 
cash generator. Yet these export 
markets have dried up as Asian coun- 
tries establish their own distributors 
and exchange rates have stopped 
Western customers from buying. 

Now record companies limit their 
supplies to the few artists they know 
will sell, mostly "Canto -pop" and a 

few international artists. 
"Music sales are healthy but not 

growing like they used to because of 
the world recession," says Thomas 
Chan, manager of Hong Kong Rec- 
ords, the territory's second -largest 
retailer, with three stores on Hong 
Kong Island. 

Chan's outlets also suffer from the 
record company policy of "no return, 
no parallel imports," which makes 
stores limit catalogs to sure sellers. 
"Without a bigger inventory, we are 
competing on price with all the [fam- 
ily -run] stores with lower overheads," 
complains Chan. 

Wong Shuen, owner of Wong Kee 
Music, says record companies are not 
happy with discounted sales, "but this 
is Hong Kong style. People like con- 
venience and low price, so we have no 
choice but to meet that demand." 

Megastore, meanwhile will adapt to 
fit the status quo. Says Ho, "We will 
have to use a supermarket style, 
where some items are priced low to 
bring people in, and where others sell 
for premium prices." 

As a backdrop to the problems of 
growing the market, pirate CDs from 
China have started to work their way 
into smaller stores and street ven- 
dors, undermining the bread and but- 
ter of Hong Kong retailers. 
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International 

Heritage Man. Frankie Valli found he had friends in high places when he was 
presented with a gold disc by two of his biggest U.K. fans, secretary of state for 
national heritage Peter Brook, and minister of parliament Greg Knight. Valli was 
whisked to Downing Street, home of prime minister John Major, for the 
presentation, in honor of his 150,000 sales of "The Very Best Of Frankie Valli And 
The Four Seasons." Pictured, from left, are Brian Berg, PolyGram TV managing 
director; Brook; Paul Walden, Flying Music; Valli; Flying Music's Derek Nicol; 
Knight; and PR rep Jennie Halsall. 

Industry Chiefs Assess Euro Copyright Law 
3- Pronged Gathering To Scrutinize Plans For Digital Era 

BY MIKE HENNESSEY 

BONN- European copyright law's 
lack of protection for rights owners in 
the digital age will be the subject of a 
top -level meeting between representa- 
tives of the German phonographic, 
music publishing, and broadcasting 
industries Wednesday (21) here. 

The music business will meet with 
federal government representatives to 
consider the technical, economic, and 
legal implications of digital dissemina- 
tion of music (Billboard, April 17). 

Initiatied jointly by the German mu- 
sic publishers association (DMV) and 
the record industry association 
(BPW), the discussion will be moder- 
ated by Dr. Reinhold Kreile, president 
of Germany's authors rights siciety, 

SHAPING THE FUTURE OF LATIN MUSIC 

PREMIO LO NUESTRO 
A LA MUSICA LATINA 

In conjunction with Billboard's Latin Music 
Conference, Billboard and Univision present 
Premio Lo Nuestro A La Musica Latina, the 

annual Latin awards ceremony (Miami, 
May 18 -20). This is the Latin Music event of 

the year! Billboard's May 22 issue features the 
Program Guide for this very special event. 

Salute your finalists and show you're a player 
in this dynamic market! 

ISSUE DATE: MAY 22 
AD CLOSE: APRIL 27 

Miami: Angela Rodriguez (305)- 441 -7976 
Mary Fidler í2l 3) -52 5 -2299 

Billard. 

GEMA. 
Principal speakers will include inde- 

pendent publisher and GEMA board 
member Hans Sikorski, BPW manag- 
ing director Norbert Thurow, head of 
entertainment for broadcaster WDR 
Rudolf Heinemann, and secretary of 
state for the German Ministry of Jus- 
tice Rainer Funke. 

Says Sikorski, "We want to achieve 
a better knowledge of the develop- 
ment of digital diffusion, and to see to 
it that [federal government in] Bonn is 

aware of the potential dangers to 
rights owners inherent in new technol- 
ogy -such as the possibility of deliver- 
ing music direct to the home and by- 
passing rights societies. 

"There is urgent need for Europe - 
wide legislation in this area. Now that 
it is possible to transmit perfect digital 
recordings from computer to com- 
puter via modern, it is clear we shall 
have to consider a levy on diskettes 
and hardware." 

Matsushita, Pioneer Tout 
Hi -Def Laserdisc Players 

BY STEVE McCLURE 

TOKYO- Matsushita Electric In- 
dustrial and Pioneer Electronic 
Corp. have introduced high- defini- 
tion laserdisc players that promise 
greatly improved picture quality 
compared with existing LD decks. 

Matsushita's LX -HD10 goes on 
sale in Japan May 20 at a list price 
of 600,000 yen ($5,357), with 
monthly production set at 500 units. 

The product is aimed at Japan's 
small but steadily growing high - 
definition (or "Hi- Vision," as it's 
known here) market. Matsushita 
expects annual demand in Japan for 
HDTV sets to reach 50,000 units in 
fiscal 1993, ending in March 1994. 

Pioneer's HLD -1000 will go on 
the market in Japan in July for 
650,000 yen ($5,800), with monthly 
production of 800 units. 

Both are based on the specifica- 
tions for Hi- Vision laserdiscs in the 
Japanese MUSE format, agreed on 

in 1991 by Matsushita, Sanyo, Sony, 
Toshiba, and Pioneer. With MUSE, 
pictures are reproduced using ana- 
log signals. In contrast, HDTV re- 
search in Europe and North Amer- 
ica is moving toward a system using 
digital technology. 

Users will be able to play existing 
NTSC- format laserdiscs on the LX- 
HD10 and the HLD -1000. 

A Pioneer spokesman says his 
firm may introduce a digital HDTV 
laserdisc system if the need for one 
arises. 

Simultaneous with the unveiling 
of the HLD -1000, the company's 
software production firm, Pioneer 
LDC, announced four Hi- Vision la- 
serdisc titles: "Terminator 2" and 
"Basic Instinct," priced at 25,000 
yen ($223), and "Atlantis" and "F -1 
Grand Prix '91 -'92," 
priced at 20,000 yen ($178). 

Pioneer LDC plans to introduce 
six more Hi- Vision LD titles this 
year. 

newsline ... 
SONY SOFTWARE CORP. says it is considering "significant expansion" in 
Thailand after meetings held between the company's president, Michael 
Schulhof, and the King of Thailand. Sony already has a record label, Epic 
Thailand, but considers that further multimedia expansion in films and 
electronic publishing would be possible once effective copyright laws are 
made and enforced. 

SHARP CORP. has announced the development of a new audio format us- 
ing "flash memory" technology. A prototype unveiled by Sharp features 
random access, instant skip replay, and compatibility with personal com- 
puters. It isn't known when and if the product will come onto the market. 

REINHOLD KREILE, chairman of the board of German rights body GEMA, 
has been elected president of CISAC, the international confederation of 
authors rights societies. The decision was made April 6 at the European 
committee meet of CISAC in Warsaw. 

THE PERFORMING Right Society in the U.K. has appointed Nick Lowe 
to the new post of PRS director of legal affairs. PRS has been without 
a chief executive since the resignation of Michael Freegard last No- 
vember, and PRS board chairman Wayne Bickerton has in the interim 
period taken on the powers of CEO. 

VIRGIN RETAIL is to open two new stores in the U.K., bringing the chain's 
total to 72 shops. Stores in central Coventry and Chester, both in north- 
west England, will open in the fall, with trading areas of 9,500 square 
feet and 11,500 square feet, respectively. 

38 BILLBOARD APRIL 24, 1993 

www.americanradiohistory.com

www.americanradiohistory.com


GL 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

LAPLAND: Spread across the Northern extremes of Sweden, Norway, Finland, 
and the former Soviet Union, this Arctic region of Scandinavia is home to a small 
population with a distinctive folk music tradition. By far the most celebrated 
Lapp singer is Marie Boine, a former teacher from Gamehisnjarqa. For more 
than a decade, she has been writing and recording music based on traditional 
poetry and incorporating elements of "joik," a Lapp song style often involving 
circular breathing techniques. As one of the acts selected for the cultural enter- 
tainments being staged in connection with the 1994 Norwegian Winter Olympics 
(Pulse, April 17), she is now poised to achieve wider international acclaim. On 
her fourth album, "Goaskinviellja" (Eagle Fellow), released on Sonet Grammo- 
fon, her voice soars with a light, jazzy touch above a spellbinding combination 
of Lapp drums, violins, guitar, bass, Indian flutes, and charango. The central 
theme of the album is her belief that everyone has an eagle inside him/her and 
that through her music she can "make people fly. There are so many women 
who bundle their wings together," she says. 

KAI ROGER OTTESEN 

SOUTH AFRICA: Quincy Jones' cross -cultural, genre -hopping treatment of Han- 
del's Messiah has had a dramatic influence here. A Zulu translation of the Mes- 
siah, written by former cattle herder Sam Shabalala, was performed for the 
first time March 20. "It is my way of thanking the Lord for the opportunity 
of bringing classical music to the masses," he said when the performance, in 
the Pietermaritzburg City Hall, was announced. The South African Broadcast- 
ing Corp. carried the concert on its Radio Zulu station and filmed it for local 
TV transmission and for international marketing. Shabalala, who presents a 
classical music programme on Radio Zulu, also has translated work by Ramirez 
and Vivaldi. ARTHUR GOLDSFUCK 

JAPAN: One of the year's most interesting albums by a Japanese artist is 
"Wheels Of The Sun" (Teichiku Records), by Kazu Matsui. A shakuhachi (barn- 
boo flute) player, who has lived in Los Angeles since the '70s, Matsui has worked 
with Joni Mitchell, Ry Cooder, Ravi Shankar, and Kenny Loggins, and has 
contributed to the soundtracks of such films as "Empire Of The Sun," "Golden 
Child," and "Red Heat." This new, mostly instrumental album owes much to 
the multitalented guitarist David Lindley, who played on all tracks and arran- 
ged five of them. The result is a fascinating melange of Matsui's mutated Japan- 
ese sensibility and Lindley's rock/bluegrass/Middle Eastern plank- spanking 
madness. One track, the reggae -ish " Bakemono Shuffle," takes its title from 
Lindley's Japanese nickname, "Bakemono," meaning `monster." The monster 
and Matsui make mellifluous music. STEVE McCLURE 

GERMANY: Philip Boa & the Voodooclub's eagerly awaited spring tour, taking 
in 24 cities April 2 -May 3, marks a return to live performance after an absence - of two years. Despite his considerable commercial suc- 

c 0 ä 
+ cess, Boa remains one of the most innovative and criti- 

cally acclaimed acts of the underground scene, an artist 
who has made the transition from indie- to major -label 
status without losing his "alternative" fan base. He has 
long been compared with David Bowie, with whom he 
shares a passion for musical experimentation along with 
certain vocal mannerisms and even a strangely similar 
name. Boa's fifth album, "Boaphenia" (Polydor), which he 
co- produced with E. Roc and (ex -Bowie producer) Tony 

Visconti, is a heady combination of bizarre, rebellious lyrics, driving electric 
guitars, voodoo drums, and electronic effects. It remains lodged in the top 20, 
while his current single, "Love On Sale," featuring the haunting backing vocals 
of his wife, Pia Lunda, currently is in its seventh week on the chart. 

ELLIE WEINERT 

AUSTRALIA: When an unknown director /actor/writer named Yahoo Serious 
made his first feature film in 1988, he invited a few musician friends to remake 
some of his favorite songs. Mental As Anything tackled Chuck Berry and the 
Saints did an Easybeats number for the soundtrack of "Young Einstein," which 
became one of the five most successful Australian films of all time. Now this 
self -styled "music- orientated film maker" has repeated the trick, and the sound- 
track CD to his second film, "Reckless Kelly" (Picture This/Mushroom), opens 
with Steppenwolf's "Born To Be Wild" as rendered by INXS and carries on 
with such barnstormers as the Troggs' "Wild 
Thing" played by Divinyls and the Beatles' "Happi- 
ness Is A Warm Gun" by the Dukes, the band 
fronted by former Models singer Sean Kelly. The 
17 -track disc also includes performances by Yothu 
Yindi, Steve Kilbey (of the Church), James Reyne, 
Mental As Anything, and many others. Serious says 
he "attempted to select and record the most eclectic 
bunch of Australian music of our time." He would 
appear to have done just that. GLENN A. BAKER 

International 

Spanish Act On Straight Line To Success 
BY HOWELL LLEWELLYN 

MADRID -A low -key Spanish band 
that sold more domestic copies of its 
last record in 1990 than any other act 
in Spain is odds -on favorite to repeat 
the performance in 1993. 

El Ultimo De La Fila (Last In 
Line) is a curious phenomenon. Led 
by an "odd couple" of musicians, 
working outside the star machinery, 
the band now is probably Spain's big- 
gest money- spinning outfit after 
undisputed leader Mecano. 

El Ultimo De La Fila's new album, 
"Astronomia Razonable" (Reasonable 
Astronomy), on its own Perro Rec- 
ords, distributed by EMI -Hispavox, 
has been been No. 1 on the Spanish 
albums chart since its release March 
1. It has sold 300,000 copies and is ex- 
pected to surpass sales of 1 million in 
Spain alone. 

The group's 1990 album, "Nuevo 
Pequeno Catalogo De Seres Y Sta- 
res," (loosely traslated as "New Small 
Catalogs Of States And Beings "), 
which was released outside Spain 
with the more succinct title "Musico 
Loco" (Crazy Music) sold 750,000 co- 
pies worldwide, including domestic 
sales of 600,000. 

The event chosen to launch the new 
album was typical of the band -a tiny 
concert in the small town of Vic, near 
Barcelona, in Catalonia, northeastern 
Spain, the group's home region. 

What makes this band a phenome- 

non? Listeners notice first the unusu- 
ally sharp lyrics sung by the fla- 
menco- tinged voice of Manolo Garcia 
against the tight, often complex Span- 
ish Arabic rock arrangements of his 
partner, Quimi Portet. This means 
that although the group is first and 
foremost a rock outfit, it has an un- 
mistakable sound that draws on the 
Spanish traditions without succumb- 

ing to the clichés expected by visitors. 
"Astronomio Reasonable," in fact, 

takes a slight departure from El Ul- 
timo De La Fila's style to date. It is 
more acoustic, a little less flamenco, 
and more rural -not surprising, since 
it was recorded between September 
and December 1992 at Peter Ga- 
briel's Real World Studios deep in the 

(Continued on next page) 

El Ultimo De La Fila, led by Manolo Garcia, left, and Quimi Portet, has hit No. 

1 on the Spanish album chart with the new release " Astronomia Razonable" 
(Reasonable Astronomy) on the band's own Perro Records label, distributed by 
EMI Hispavox. 
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Ireland's Retail Race Heats Up 

With Tower Debut, HMV Growth 
BY KEN STEWART 

DUBLIN -The capital's music re- 
tailing sector is set to take a double 
leap forward here, with one HMV 
store almost doubling its trading 
space and Tower Records opening 
its first Irish outlet July 1. The move 
is sure to expand the market, say in- 
dustry observers here. 

HMV's Grafton Street store, one 
of two in Dublin, opens an extra 
12,000 square feet of trading space 
at the end of this month. It will con- 
tain a new games shop for Sega, 
Nintendo, and PC software, with 
space for customers to test games. 

A larger classical department of- 
fers what GM Alan Townsend calls 
"the widest range of specialist CD in 
Ireland within its own enclosed envi- 
ronment." 

The importance of Irish music on 
the international scene will be re- 
flected in a new Irish section, and 
The Bassment aims to provide the 
newest dance, indie metal, and rap 
releases. 

HMV plans to open two more 
stores this year, in the Dublin satel- 
lite town of Tallaght and in the 
southwestern town of Limerick. 

Tower will open on Wicklow 
Street, near HMV's enlarged store, 
and will introduce opening until 
midnight for a trial period. 

IFPI chairman Peter Price wel- 
comed Tower's decision to open its 
first Irish store in Dublin, hailing it 
as "proof again of the power of Dub- 
lin city center as a shopping area." 

Says Price, "From an industry 
point of view, I say thank goodness 
they're coming because they're 
great buyers of catalog. Most re- 
tailers were worried when Virgin 
and HMV came in, but I believe they 
grew the market." 

The company's approach will ac- 
knowledge the retailing situation in 
the capital, says product controller 
Malachy Magee. "We'll be coming in 
with a different style, different atti- 
tude, and a better depth of stock," 
he says. 

"Wherever we've gone, where 
we've had stiff competition, the mar- 
ket has grown. The last time we 
opened in that situation was in Glas- 
gow, a similar -sized city," he contin- 
ues. "It then had two HMV and two 
Virgin stores. They're still in busi- 
ness and we have a profitable store 
there." 

Says Magee, "Our stores are run 
autonomously. There's no central 
buying. Buyers and managers react 
to the market they're in. We give 
them as much freedom as we can." 

The Tower Dublin store will be 
managed by Caroline Downie, cur- 
rently with Tower in Glasgow. 

SPANISH ACT FOLLOWS LINE TO SUCCESS 
(Continued from preceding page) 

heart of the southwest English coun- 
tryside. 

Garcia and Portet both look like 
students or trainee priests, but this is 
their sixth album as El Ultimo since 
1985. (They recorded a couple prior to 
that as Los Burros.) Garcia is the son 
of immigrants from Andalusia, south- 
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ern Spain, hence the flamenco- tinged 
voice. Portet is out -and -out Catalon- 
ian, serious, studious, and industri- 
ous. 

The band already has sold out eight 
concerts in Barcelona, where the 
band has an unconditional following; 
seven more in Madrid, and a string of 
others around Spain. Most of 1992, 
prior to the recording sessions at 
Real World, was spent touring 
around Europe. The act is big in 
France, Italy, Mexico, and Venezuela. 

Its manager, Ana Carrascal, points 
out that "since they started in 1985, 
not one group has managed to imitate 
them." This says much about El Ul- 
timo in a country where so many 
bands sound like Anglo -Saxon clones. 

Garcia, a graphic designer who lays 
out all the band's album covers (vinyl 
is still big in Spain), says, "If you want 
to continue communicating with peo- 
ple, you've got to stay in the real 
world and not in the galaxy of the 
stars." Asked about the acoustic influ- 
ence on the new album, he says, "We 
wanted the record to be moved by an- 
imal attraction, so that everything 
would sound as if it really had been 
touched by a person. And after the 
human voice, the most animal thing is 
an acoustic instrument." 

Portet says his lyrics revolve 
around two concepts. "The after -din- 
ner air, those easygoing chats con- 
ceived with the typical glass of 
brandy and coffee, and the narrow - 
gauge philosophical air. That's to say, 
philosophical lyrics typical of two 
guys who haven't been to university." 

Canada 

Canadians Work To Lure Acts Up North 
Execs Pitch Parent Labels For Tours, Promotions 

BY LARRY LEBLANC 

TORONTO -Due to its proximity 
to the U.S. and its population of only 
26 million, Canada has often been 
overlooked as a separate market by 
many American -based acts, as well 
as those international acts seeking 
access to the North American mar- 
ketplace. 

For years, Canadian -based divi- 
sions of the multinationals have 
been aggressively pitching their 
parent labels and the managers of 
superstar and developing acts with 
potential here for increased promo- 
tion and tour commitments. But the 
response has been mixed. Only re- 
cently, labels have seen an increase 
in artist traffic from the U.S. and 
abroad. 

"Ten years ago, most of the U.S. 
[record executive] mentalities dealt 
with just the U.S. market; you'd be 
begging them to send somebody," 
says Joe Summers, president of 
A &M /Island Records Canada. 
"We'd call managers and do our own 
things, but often we wouldn't know 
about some of the new acts until we 
saw a success story building there. 
Today, with any act going out on a 
promo tour, we're called and offered 
them." 

"It isn't being initiated down 
there [in the U.S] any more than it 
has been," says Dave Tollington, 
senior VP /managing director of the 
domestic /international division at 
Warner Music Canada. "We're just 
trying to be on it more and earlier. 
If it's an artist from the U.K. that we 
want up here, and if we hear any- 
thing about them coming over to do 
New York or Los Angeles, we're in 
there fighting." 

Adds Peter Diemer, VP of na- 
tional promotion at EMI Music Can- 
ada, "Almost every act we have with 
current, active records has been in 
our market or is about to be." 

Industry observers here gener- 
ally cite increased globalization of 
the varied entertainment industries 
and a general lessening dependence 
on radio, television, and print media 
in breaking new acts and records as 
reasons for the increased foreign 
traffic. 

"You can't depend upon press re- 
views, radio, and video airplay to sell 
a lot of records anymore," says Ste- 
phen Tennant, VP of marketing at 
MCA Records Canada. "The days of 
that sort of marketing, especially for 
new bands, is over in this country. 
You have to get the bands up here, 
doing publicity, touring, and meet- 
ing the fans. And not just in Toronto 
or Vancouver either." 

ACT AVAILABILITY 
From the point of view of the Can- 

adian distributor, a foreign act is 
ideally available in advance of the al- 
bum for in- person or telephone in- 
terviews to cover key monthly music 
magazines; is available on release 
for radio and retail promotion; and 
is available to tour several months 
after the album's release. While the 
timing is what the Canadian label 
deems suitable for the act's develop- 
ment, any such activities must fit the 
band's schedule and the parent la- 

bel's international strategy. Some- 
times there's no choice in timing of 
promo trips or tour, and it's an "ei- 
ther- take -them -now -or- wait -six- 
months" situation. 

"It's a little late down the road to 
ask us what we're going to do here 
when the band has broken big in 
America and [now] has this touring 
circuit which pays them a lot of 
money," says Tollington. "Where 
were they when we were trying to 
break [the album] simultaneously ?" 

FAILURE FACTORS 
U.S. popularity, long distances 

between key Canadian cities, and 
such economic factors as the lesser - 
valued Canadian dollar and lower 
club and concert grosses are often 
cited as reasons that labels here fail 
to get tour or promotion commit- 
ments from foreign acts. 

"We're finally getting Blues Trav- 
eler," says Summers. "Here's an act 
that's 300,000 to 400,000 on their 
two albums in the U.S., and we've 
only been selling 10,000 to 12,000 
/units. We were able to get three 
dates [to promote the album "Save 
His Soul "]. Another act we've 
wanted for some time is the Gin 
Blossoms. We're getting them up 
here in May, their first availability. 
We had the band here only once be- 
fore, about 18 months ago. A &M 
[U.S.] is probably 160,000 units with 
`New Miserable Experience'; we're 
only at 5,000 units. Our airplay has 
been limited, but we know there's 
something there. 

"With both these acts," he contin- 
ues, "I don't think it's neglect that 
they haven't been here. It's just that 
they can work five nights a week in 
the U.S." 

COUNTRY ACTS RELUCTANT 
Canadian labels have also found 

that American superstar country 
acts are generally reluctant to invest 
time in this market -particularly 

for touring. Earning sizable incomes 
touring the U.S., many of these acts 
are wary of reduced Canadian con- 
cert receipts. Also, developing 
American country acts often either 
will not come to Canada on a timely 
basis or will not come at all, prefer- 
ring to work on breaking the U.S. 
market. 

"Getting more touring from devel- 
oping acts and, more importantly, 
the superstar acts, is an ongoing 
problem," says Tennant. "We keep 
fighting and we keep pushing and, 
as much as we understand the eco- 
nomics of it all, we could certainly do 
more business if they were more in- 
terested. The Nashville roster is ter- 
rifically cooperative in doing promo- 
tions, meet -and -greets, meeting 
winners backstage [at U.S. shows], 
but we're missing the profile of the 
live performance." 

EMI's Diemer notes some Ameri- 
can country managers have realized 
the potential of the Canadian mar- 
ketplace. "Chuck Morris [of Chuck 
Morris Entertainment, which han- 
dles Suzy Bogguss and the Nitty 
Gritty Dirt Band], has made upfront 
commitments to this market for his 
artists," he says. "The same with the 
managements of Tanya Tucker and 
Sawyer Brown. Of course, Garth 
Brooks has done a number of dates 
here and a great deal of promotion 
for us, and it's paid off." 

If increased promotion and tour- 
ing is needed to further boost coun- 
try music sales, for alternative acts, 
such activities are essential to build- 
ing any kind sales base in Canada, 
according to industry executives 
here. 

"It's important for those types of 
acts to make an appearance in Can- 
ada," says Diemer. "The true alter- 
native network in this country is not 
as deep as it is in America, so they're 
going to have to make a few more 
stops here to get a base going on a 
street level." 

Flying High. Executives of MCA Canada present recording group the Arc 
Angels with platinum awards in Canada (representing sales of more than 
100,000 units) for the band's self -titled debut. The Arc Angels recently 
performed a sold -out show at Toronto's RPM. Shown, from left, are guitarist/ 
vocalist Doyle Bramhall Il; marketing manager Sarah Norris; sales coordinator 
Carolyn Taylor; bassist Tommy Shannon; drummer Chris Layton; publicity 
coordinator Cori Ferguson; Ontario sales representative lain Taylor; Ontario 
marketing representative Rich Wharton; guitarist /vocalist Charlie Sexton; and 
sales representative Brian Hetherman. 
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STING TEN SUMMONER'S TALES A &M 

PAUL McCARTNEY OFF THE GROUND PARLOPHONE 

BONNIE TYLER THE VERY BEST OF COLUMBIA 

ERIC CLAPTON UNPLUGGED DUCK/REPRISE 

ACE OF BASE HAPPY NATION METRONOME 

LENNY KRAVITZ ARE YOU GONNA GO MY WAY 
VIRGIN 

MICK JAGGER WANDERING SPIRIT ATLANTIC 

BON JOVI KEEP THE FAITH MERCURY 

MICHAEL JACKSON DANGEROUS EPIC 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER 

MUSIC 

SOUNDTRACK GUTE ZEITEN SCHLECHTE ZEITEN 
ULTRAPOP 

ABBA GOLD POLYSTAR 

FURY IN THE SLAUGHTERHOUSE MONO SPA 

ROD STEWART LEAD VOCALIST WARNER BROS. 

BONEY M GOLD -20 SUPER HITS HANSA 

PHILLIP BOA AND THE VOODOOCLUB 
BOAPHENIA POLYDOR 
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MICHAEL JACKSON DANGEROUS EPIC 

JACQUES DUTRONC DUTRONC AU CASINO 
COLUMBIA 

POW WOW REGAGNER LES PLAINES ... REMARK/ 

POLYGRAM 

LAURENT VOULZY CACHE DERRIERE ARIOLA 

IRON MAIDEN A REAL LIVE ONE EMI 

VANESSA PARADIS VANESSA PARADIS REMARK 

B.O.F. ARIZONA DREAM PHONOGRAM 

VANGELIS 1492 CONQUEST OF PARADISE 
CARRERE 

ERIC CLAPTON UNPLUGGED WEA 

DIVERS ARTISTES STARMANIA WEA 

V.SANSON SANS REGRETS WEA 
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ALL THAT SHE WANTS ACE OF BASE MEGA 

I FEEL YOU DEPECHE MODE MUTE 

SING HALLELUJAH DR ALBAN SWEMIX 

INFORMER SNOW EASTWEST AMERICA 

GIVE IN TO ME MICHAEL JACKSON EPIC 

OH CAROLINA SHAGGY GREENSLEEVES 

OPEN SESAME LEILA K COMA 

ONLY WITH YOU CAPTAIN HOLLYWOOD PROJECT 
BLOW UP 

YOUNG AT HEART BLUEBELLS LONDON 

ALBUMS 
DEPECHE MODE SONGS OF FAITH AND 
DEVOTION MUTE 

SOUNDTRACK THE BODYGUARD ARISTA 

STING TEN SUMMONER'S TALES A &M 

LENNY KRAVITZ ARE YOU GONNA GO MY WAY 
VIRGIN 

ERIC CLAPTON UNPLUGGED DUCK/REPRISE 

PAUL McCARTNEY OFF THE GROUND PARLOPHONE 

MICK JAGGER WANDERING SPIRIT ATLANTIC 

SUEDE SUEDE NUDE 

ACE OF BASE HAPPY NATION MEGA 

BRYAN FERRY TAXI VIRGIN 
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SINGLES 
ALISON sow JORDY Music 

WOULD I LIE TO YOU? CHARLES & EDDIE EMI 

ONLY THE VERY BEST PETER KINGSBERY EPIC 

I WILL ALWAYS LOVE YOU WHITNEY HOUSTON 
RCA 

ARE YOU GONNA GO MY WAY LENNY KRAVITZ 
VIRGIN 

NO LIMIT 2 UNLIMITED SCORPIO / POLYGRAM 

GIVE IN TO ME MICHAEL JACKSON EPIC 

IN THE DEATH CAR ARIZONA DREAM PHONOGRAM 

ONLY WITH YOU CAPTAIN HOLLYWOOD PROJECT 
ATOLUPOLYGRAM 

SLEEPING SATELLITE TASMIN ARCHER EMI 

L'AUTRE FINISTERE LES INNOCENTS VIRGIN 

UN AMOUR DE VACANCES CHRISTOPHE 
RIPPERT BMc 

SWEET THING MICK JAGGER ATLANTIC 

L'AIGLE NOIR MARIE CARMEN EMI 

LITTLE BIRD /LOVE SONG FOR A VAMPIRE ANNIE 
LENNOX RCA 

TU VAS ME MANQUER PASCAL OBISPO EPIC 

BECAUSE THE NIGHT CORO POLYGRAM 

HOPE OF DELIVERANCE PAUL MCCARTNEY EMI 

CONQUEST OF PARADISE VANGELIS CARRERE 

HEAL THE WORLD MICHAEL JACKSON EPIC 

ALBUMS 
DEPECHE MODE SONGS OF FAITH AND 
DEVOTION VOGUUBMG 

TYCOON STARMANIA EPIC 

SOUNDTRACK THE BODYGUARD RCA 
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ORDINARY WORLD DURAN DURAN PARLOPHONE 

I FEEL YOU DEPECHE MODE MUTE 
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OPEN SESAME LEILA K POLYDOR 

LA SOLITUDINE LAURA PAUSINI CGD 
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BAD GIRL MADONNA SIRE/MAVERICK 
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DAVID BOWIE BLACK TIE WHITE NOISE SAVAGE 
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SINGLES 
ARE YOU GONNA GO MY WAY LENNY KRAVITZ 
VIRGIN/EMI 

CAT'S IN THE CRADLE UGLY KID JOE PHONOGRAM 

GIMME LITTLE SIGN PETER ANDRE MELODIAN/ 

FESTIVAL 

GIVE IN TO ME MICHAEL JACKSON EPIC 

HOUSE OF LOVE EAST 17 POLYDOR 

IF I EVER FALL IN LOVE SHAI MCA 

TEARS IN HEAVEN /LAYLA (ACOUSTIC) ERIC 
CLAPTON WARNER 

MR. WENDAL/REVOLUTION ARRESTED 
DEVELOPMENT CHRYSALIS 

EASY FAITH NO MORE LIBERATION /FESTIVAL 

YOU DON'T TREAT ME NO GOOD SONIA DADA 
FESTIVAL 

I'M EVERY WOMAN WHITNEY HOUSTON (RAG 

YOU AIN'T THINKING (ABOUT ME) SONIA DADA 
FESTIVAL 

IN THE STILL OF THE NITE BOYZ II MEN POLYDOR/ 

POLYGRAM 

TRUGANINI MIDNIGHT OIL COLUMBIA 

BED OF ROSES BON JOVI PHONOGRAM 

I WILL ALWAYS LOVE YOU WHITNEY HOUSTON 
ARISTA 

SLEEPING SATELLITE TASMIN ARCHER EMI 

DECEMBER 1963 (OH WHAT A NIGHT) THE FOUR 
SEASONS CURB /SONY 

MRS ROBINSON/RUDDERLESS LEMONHEADS 
WARNER 

ORDINARY WORLD DURAN DURAN EMI 

ALBUMS 
LENNY KRAVITZ ARE YOU GOING GO MY WAY 
VIRGIN 

MIDNIGHT OIL EARTH AND SUN AND MOON 
COLUMBIA 

ERIC CLAPTON UNPLUGGED WARNER Music 

KENNY G BREATHLESS mac 

JIMMY BARNES HEAT MUSHROOM /FESTIVAL 

ARRESTED DEVELOPMENT 3 YEARS, 5 MONTHS, 
& 2 DAYS IN THE LIFE OF.. CHRYSALIS 

METALLICA METALLICA PHONOGRAM 

SONIA DADA SONIA DADA FESTIVAL 

SOUNDTRACK THE BODYGUARD BMG 

UGLY KID JOE AMERICA'S LEAST WANTED 
PHONOGRAM / POLYGRAM 

DEEP FOREST DEEP FOREST COLUMBIA 

DAVID BOWIE BLACK TIE WHITE NOISE eMc 

STING TEN SUMMONER'S TALES POLYDOR 

MICHAEL JACKSON DANGEROUS EPIC 

THE DOORS THE BEST OF THE DOORS WARNER 

BOOM CRASH OPERA FABULOUS BEAST WARNER 

COMPANY OF STRANGERS COMPANY OF 
STRANGERS COLUMBIA 

THE SEEKERS SILVER JUBILEE ALBUM EMI 

ICE -T HOME INVASION VIRGIN 

DEPECHE MODE SONGS OF FAITH AND 
DEVOTION LIBERATION/FESTIVAL 
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ROAD THE TRABRYU MELDAC 

TOKINO TOBIRA WANDS TOSHIBNEMI 

DOLPHIN RING ANRI FOR LIFE 

WATASHINO NATSU CHISATO MORITAKA WARNER 

MUSIC JAPAN 

YOUKINO KOTOBA MULTI MAX TOSHIBNEMI 
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I FEEL YOU DEPECHE MODE SANNI RECORDS 

NO LIMIT 2 UNLIMITED BLANCO Y NEGRO 

I'M EVERY WOMAN WHITNEY HOUSTON ARIOLA 

OPEN SESAME LEILA K MUSIC 

SUBS -SUBS MARCHIN 
MAX 

MAR MUSIC Y NEGRO 

GIVE IN TO ME MICHAEL JACKSON sow EG Music 

LOVE SONG FOR A VAMPIRE ANNIE LENNOX 
ARIOLA 

NO ES VERDAD VICEVERSA MAX MUSIC 

JUMP THEY SAY DAVID BOWIE ARIOLA 

POWER OF AMERICAN DANCE 2 TRANCE MAX 

MUSIC 

ALBUMS 
EL ULTIMO DE LA FILA ASTRONOMIA 
RAZONABLE EMI ODEON 

ERIC CLAPTON UNPLUGGED WARNER 

DEPECHE MODE SONGS OF FAITH AND 
DEVOTION SANNI RECORDS 

SOUNDTRACK THE BODYGUARD ARIOLA 

max x C VARIOUS ARTISTS MAQUINA TOTAL 5 music 

PAUL McCARTNEY OFF THE GROUND EMI/ODEON MUST 

KENNY G BREATHLESS ARIOLA 

ROSARIO DE LEY EPIC 

STING TEN SUMMONER'S TALES POLYGRAM IBERIC 

VARIOUS ARTISTS LO MEJOR DEL SOUL ARCADE - 
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SINGLES 
YOUNG AT HEART THE BLUEBELLS LONDON 

INFORMER SNOW EAST WEST AMERICA 

OH CAROLINA SHAGGY GREENSLEEVES 

AIN'T NO LOVE (AIN'T NO USE) SUB SUB featuring 
MELANIE WILLIAMS ROB'S 

WHEN I'M GOOD AND READY SYBIL PWL 

INTERNATIONAL 

SHOW ME LOVE ROBIN S CHAMPION 

MR. LOVERMAN SHABBA RANKS EPIC 

DON'T WALK AWAY JADE GIANT 

U GOT 2 KNOW CAPPELLA INTERNAL 

NO LIMIT 2 UNLIMITED PWL CONTINENTAL 

REGRET NEW ORDER LONDON 

WIND IT UP (REWOUND) THE PRODIGY XL 

RECORDINGS 

COME UNDONE DURAN DURAN PARLOPHONE 

CATS IN THE CRADLE UGLY KID JOE MERCURY 

SLOW IT DOWN EAST 17 LONDON 

GO AWAY GLORIA ESTEFAN EPIC 

DO YOU LOVE ME LIKE YOU SAY? TERENCE 
TRENT D'ARBY COLUMBIA 

FEVER MADONNA MAVERICK 

IS IT LIKE TODAY? WORLD PARTY ENSIGN 

WRESTLEMANIA THE WWF SUPERSTARS ARISTA 

TENNESSEE ARRESTED DEVELOPMENT 
COOLTEMPO 

SING HALLELUJAH! DR ALBAN LOGIC ARISTA 

COPACABANA (AT...) (1993 REMIX) BARRY 
MANILOW ARISTA 

LIVIN' ON THE EDGE AEROSMITH GEFFEN 

SHOTGUN WEDDING ROD STEWART WARNER BROS. 

I NEVER FELT LIKE THIS BEFORE MICA PARIS 
aTH +B'WAY 

EVERYBODY HURTS REM WARNER BROS 

YOU'VE GOT ME THINKING THE BELOVED 
EASTWEST 

LITTLE BIRD /LOVE SONG FOR A VAMPIRE ANNIE 
LENNOX RCA 

ARE YOU GONNA GO MY WAY LENNY KRAVITZ 
VIRGIN 

IT'S A SHAME ABOUT RAY LEMONHEADS ATLANTIC 

ONE VOICE BILL TARMEY ARISTA 

GIVE IN TO ME MICHAEL JACKSON EPIC 

I'M BACK FOR MORE LULU AND BOBBY WOMACK 
DOME 

JAMAICAN IN NEW YORK SHINEHEAD ELEKTRA 

SWEET FREEDOM POSITIVE GANG PWL 

ONTINENTAL 

JUMP THEY SAY DAVID BOWIE ARISTA 

BROWN GIRL IN THE RING BONEY M ARISTA 

TRUGANINI MIDNIGHT OIL COLUMBIA 

I'M EVERY WOMAN WHITNEY HOUSTON ARISTA 

THIS 
WEEK 

1 

2 
3 
4 
5 

6 

7 

8 

9 

10 
11 

12 
13 

14 
15 
16 

17 
18 

19 

20 
21 
22 

23 

24 
25 
26 
27 

28 

29 
30 
31 
32 
33 

34 
35 
36 
37 
38 

39 
40 

LAST 
WEEK 

NEW 

1 

NEW 
6 

NEW 

7 

8 
5 

16 

9 

4 

3 

2 

13 
24 
15 

14 
REN 

10 

11 

29 
32 

NEW 

20 
12 

REN 
NEW 

21 

25 
33 
18 
28 
35 

34 
NEW 

19 
38 
36 

17 
27 

ALBUMS 
DAVID BOWIE BLACK TIE WHITE NOISE ARISTA 

SUEDE SUEDE NUDE 

SUGAR BEASTER CREATION 

DAVID ESSEX COVER SHOT POLYGRAM 

THE ALMIGHTY POWERTRIPPIN POLYDOR 

ANNIE LENNOX DIVA RCA 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS. 

ERIC CLAPTON UNPLUGGED DUCK/REPRISE 

ARRESTED DEVELOPMENT 3 YEARS, 5 MONTHS 
AND 2 DAYS IN THE LIFE OF COOLTEMPO 

DINA CARROLL SO CLOSE A&M 

LENNY KRAVITZ ARE YOU GONNA GO MY WAY 
VIRGIN 

HOT CHOCOLATE THEIR GREATEST HITS EMI 

DEPECHE MODE SONGS OF FAITH AND 
DEVOTION MUTE 

STING TEN SUMMONER'S TALES A&M 

TAKE THAT TAKE THAT AND PARTY RCA 

HOLLIES THE AIR THAT I BREATHE -THE BEST OF 
EMI 

BONEY M THE GREATEST HITS TELSTAR 

DAVID ZINMAN GORECKI: SYMPHONY NO.3 
ELEKTRA NONSUCH 

RANDY CRAWFORD THE VERY BEST OF RANDY 
CRAWFORD DINO 

K.D. LANG INGENUE SIRE 

EAST 17 WALTHAMSTOW LONDON 

DURAN DURAN DURAN DURAN (THE WEDDING 
ALBUM) PARLOPHONE 

WWF SUPERSTARS WRESTLEMANIA -THE 
ALBUM ARISTA 

MICHAEL JACKSON DANGEROUS EPIC 

BRYAN FERRY TAXI VIRGIN 

GLORIA ESTEFAN GREATEST HITS EPIC 

THE BLUEBELLS THE SINGLES COLLECTION 
LONDON 

PINK FLOYD THE DARK SIDE OF THE MOON 
HARVEST 

TASMIN ARCHER GREAT EXPECTATIONS EMI 

UGLY KID JOE AMERICA'S LEAST WANTED VERTIGO 

COVERDALE PAGE COVERDALE PAGE EMI 

SIMPLY RED STARS EASTWEST 

MICHAEL BALL & BARBARA BONNEY WEST SIDE 
STORY IMC.IPICKWICK 

EN VOGUE FUNKY DIVAS EASTWEST AMERICA 

GLAD ALL OVER AGAIN THE DAVE CLARK FIVE EMI 

P.M. DAWN THE BLISS ALBUM ... GEE STREET 

THE STEREO MG'S CONNECTED 4TH + B'WAY 

RAGE AGAINST THE MACHINE RAGE AGAINST 
THE MACHINE EPIC 

IRON MAIDEN A REAL LIVE ONE EMI 

HUE & CRY LABOURS OF LOVE -BEST OF HUE AND 
CRY CIRCA 

CANADA (The Record) 4/5/93 
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SINGLES 
HIP HOP HOORAY NAUGHTY BY NATURE ISBN 

TOMMY BOY 

CAT'S IN THE CRADLE UGLY KID JOE MERCURY PLG 

ORDINARY WORLD DURAN DURAN CAPITOLCEMA 

I FEEL YOU DEPECHE MODE SIRWEA E/3 

DITTY PAPERBOY NEXT PLATEAU /LONDON 

THAT'S WHAT LOVE CAN DO BOY KRAZY NEXT 

PLATEAU /LONDON 

THE RIGHT KIND OF LOVE JEREMY JORDAN GIANT 

WEA 

BED OF ROSES BON JOVI MERCURY/PGD 

NO LIMIT 2 UNLIMITED QUALITY 

MR. WENDAL ARRESTED DEVELOPMENT 
CHRYSAUS/CEMA 

ALBUMS 
ERIC CLAPTON UNPLUGGED REPRISE/WEA 

LENNY KRAVITZ ARE YOU GONNA GO MY WAY 
VIRGIN/CEMA 

SPIN DOCTORS POCKET FULL OF KRYPTONITE 
EPIC/SONY 

SOUNDTRACK THE BODYGUARD ARISTNBMG 

COVERDALE PAGE COVERDALE PAGE GEFFEN/UNI 

STING TEN SUMMONER'S TALES A &M /PLG 

SNOW 12 INCHES OF SNOW EASTWEST WEA 

DEPECHE MODE SONGS OF FAITH AND 
DEVOTION SI RE/WEA 

THE CULT PURE CULT VERTIGO 

BARENAKED LADIES GORDON SIRE/WEA 

GERMANY (Der Musikmarkt( 4/6/93 
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SINGLES 
ALL THAT SHE WANTS ACE OF BASE METRONOME 

WHAT IS LOVE HA 
UNLIMITED 

COCONUT 

NO LIMIT 2 UNLIMITED zvx 

SING HALLELUJAH! DR. ALBAN LOGIC 

HOPE OF DELIVERANCE PAUL McCARTNEY 
PARLOPHONE 

I FEEL YOU DEPECHE MODE MUTE 

OPEN SESAME LEILA K COMA 

ONLY WITH YOU CAPTAIN HOLLYWOOD PROJECT 
BLOW UP /INTERCORD 

OPEN YOUR MIND 
GIVE IN TO ME MICHAEL JACKSON SON EPIC 

SWEET HARMONY THE BELOVED EASTWEST 

POWER OF AMERICAN NATIVES DANCE 2 
TRANCE BLOW UP/INTERCORD 

I'M EVERY WOMAN WHI TNEY HOUSTON ARISTA 

DEEP EAST 17 METRONOME 

I WILL ALWAYS LOVE YOU WHITNEY HOUSTON 
ARISTA 

Hits Of The World is compiled at Billboard /London by Julie Boodhoo. Contact 71- 323 -6686, fax 71- 323 -2314/2316. 
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Retail 
Bluegrass Retailing That's A Cut Above The Rest 
This is another installment of "Sell- 
ing," an occasional Billboard series 
that focuses on new retail strategies 
for the '90s. 

BY CATHERINE APPLEFELD 

NEW YORK -If you carry it, they 
will come. Customers looking for 

bluegrass music, 
that is. 

While the Re- 
cording Industry 
Assn. of America 
reports sales of 
country product 
recently have 
taken off at light- 
ning speed (Bill- 
board, April 10), 
country's root - 

sier, instrumental -leaning cousin 
has yet to break out of its specialty 
niche, according to those familiar 
with the genre. Retailers who have 
found success with bluegrass, how- 
ever, say it could be a boon to music 
stores -if only more of them would 
stock it. 

Meanwhile, bluegrass has a loyal 
friend at the WaxWorks /Disc 
Jockey chain, based in Owensboro, 
Ky., which heavily stocks the genre 
at all of its 131 outlets. Owner and 
president Terry Woodward has 
been such a staunch supporter that 
he recently cut the ribbon on a local 
club that features bluegrass singer/ 
songwriter types and carries his 
surname. Woodward also serves on 
the boards of the International 
Bluegrass Music Assn. and the Na- 
tional Bluegrass Museum. 

"[Bluegrass] is a small segment of 
the music industry, and I'm not 
claiming everyone could make a liv- 
ing selling it," notes Woodward. 
"But every big music store should 
have a bluegrass section." 

For example, a typical "full- line" 
WaxWorks store stocks about 335 
bluegrass titles in the CD configura- 
tion and about 515 cassette titles, 
according to Woodward. If other 
stores made that kind of commit- 
ment to bluegrass, "they'd sell it if 
they had the right product," he says. 

While it might seem like a basic 
concept, stocking the "right" prod- 
uct, in the right section of the store, 
is an obstacle some retailers may be 
struggling with. 

Dan Hays, executive director of 
the Owensboro -based IBMA, says 
he thinks many merchants are 
caught in a vicious circle: They don't 
keep up with the hot bluegrass acts, 
therefore don't stock their albums, 
and then become frustrated when 
the product they do carry doesn't 
move. 

"A lot of managers just aren't 
aware of what's going on out there," 
Hays says. "And if they don't carry 
the product the fans want, they 
aren't going to shop there any- 
more." 

SITUATING PRODUCT 
Once the product is in stores, re- 

tailers say situating it in well -de- 
fined sections with proper signage 
and category cards is an important 
factor in luring potential bluegrass 
customers. 

Gene Berger, owner of the 2,000 - 
square -foot Horizon Records store 
in Greenville, S.C., has developed 
his own solution to the placement 
predicament. Because Horizon's 
stock leans heavily toward what 
Berger terms adult -alternative gen- 
res -many of which share musical 
elements and fans -he has desig- 
nated a "Pickin" section, which com- 
prises bluegrass, folk, Cajun, and 
other roots -based recordings. 
Berger says the store stocks about 
600 bluegrass titles on CD and 
about 400 on tape. 

"A lot of the time, [bluegrass] art- 
ists' albums are filed in the wrong 
section of stores, and I think that 
hurts their credibility," says 
Berger. "Most people who know 
anything at all about this music can 
tell if a store knows what the hell it's 

doing. With our method, we can 
automatically cross -merchandise." 

Horizon's dedication to bluegrass 
is, literally, written on the wall. 
Since opening the store in 1975, 
Berger has been collecting blue- 
grass memorabilia, such as LP cov- 
ers, photographs, and concert bill- 
ings, which he showcases 
prominently on the wall behind the 
Pickin section. A 2 -by -3 -foot image 
of mandolin/fiddle player Sam Bush, 
for example, is a particular favorite. 

Like WaxWorks, Horizon stocks 
deep on catalog product. "Bluegrass 
isn't exactly a hit -oriented music," 
explains Berger, "although there 
are some titles that create a buzz." 
The trick to spurring and maintain- 
ing sales, he says, "is knowing what 
the strong catalog titles are and ser- 
vicing them. It also has a lot to do 
with radio." 

RADIO SUPPORT 
Indeed, although there are only 

about two dozen radio stations that 
program solely bluegrass music, ac- 
cording to IBMA's Hays, there are 
more than 1,000 outlets that feature 
bluegrass artists in their regular 
programming mix or as part of spe- 
cial features, he says. 

WaxWorks hosts a weekly blue- 
grass radio show on Owensboro's 
WBKR -FM, which is broadcast 
over an area that takes in four of the 
chain's stores, according to Wood- 
ward. In addition to simply helping 
familiarize listeners with the music, 
the company also uses the outlet as 
a means to advertise various blue- 
grass promotions. 

And Berger says Spindale, N.C., 
radio station WNCW, which is 

Greenville, S.C.'s Horizon Records is pick -y when it comes to placement of 
bluegrass product. The store's "Pickin" section, pictured here, is embellished with 
photos and memorabilia from stars of bluegrass and other genres. 

The Owensboro, Ky. -based WaxWorks /Disc Jockey chain takes stock in 
bluegrass, featuring extensive sections in all of its stores. Here, Angie Woodward, 
manager of the Disc Jockey superstore in Lexington, Ky., proudly shows off some 
current bluegrass titles. 

heard in several parts of the Caro- 
linas, has been a tremendous asset 
to Horizon Records. In May, the 
station will be expanding its reach 
into Greenville via an additional 
transmitter tower, says Berger. 
"That station plays an eclectic mix- 
ture of things. It's really broken 
down barriers so you can say, listen 
to a Lucinda Williams cut back to 
back with a Tim O'Brien." 

Because of the void in bluegrass 
product at many music stores, sev- 
eral mail -order businesses stocking 
the genre have sprouted up and be- 
gun to blossom. Dave Freeman 
started up County Sales, a mail-or- 
der operation out of Floyd, Va., 
about 28 years ago. He also now op- 
erates a distributor, Record Depot, 
which services national and foreign 
accounts with product from about 
110 labels, mainly bluegrass im- 
prints. 

"A lot of the salable stuff is not in 
stores in the malls. If people don't 
have a specialty store to go to, they 
buy through the mail," he says, add- 
ing, "There are still retailers that 
think bluegrass is hillbilly or don't 
know anything about it or ignore it. 
I get the feeling some just wish it 
would go away." 

Freeman does sympathize with 
the plight of retailers who do not 

have the room for a large bluegrass 
section. "We realize our place in the 
market when you're dealing with 
major releases," he says. "[At 
County Sales] we probably carry 
more than 5,000 pieces," he says. 

Although Freeman does not have 
the dollars to put toward advertis- 
ing in the mainstream press, he 
places spots in about four special -in- 
terest publications, including the 
monthly Bluegrass Unlimited and 
Banjo Newsletter, both published 
out of the greater Washington, D.C., 
area. 

"Now it's grown to the point that 
when something gets a good review 
[in the special- interest magazines], 
you can feel it at the retail and 
wholesale level," he says. 

"Bluegrass has definitely been 
treated as a stepchild for years and 
since the key decisions in the music 
industry are made in New York and 
Los Angeles, it suffers," he adds. 
"They really don't know what it's all 
about." 

FESTIVAL MARKETING 
Freeman and others cite the liter- 

ally thousands of bluegrass festi- 
vals, many of them multiday events, 
that take place around the U.S. ev- 
ery spring and summer as golden 

(Continued on page 46) 

WHY DOES THE LARGEST NATIONAL 
ONE -STOP ON THE WEST COAST HAVE 

SUCH A SMALL AD? 
Why don't you ask the One -Stops with the large ads why their 
prices are up to 5% higher than Abbey Road's everyday prices? 

Abbey Road Distributors 
Orange County Los Angeles Atlanta 

800- 827 -7177 800-7954874 800 -758-6710 

Compact Discs. Cassettes .LaserDiscs.Video.Accessories 

r 

RE 1'i i IRS 

LASERDISCS 
COMPACT DISCS 

CASSETTES & MORE 
CALL TODAY FOR A 

FREE CATALOG 

(800) 877-6021 
NORWALK RECORD DISTRIBUTORS 

1193 Knollwood Circle 
Anaheim, CA 92801 

You Know The Rest, Now Try The Best! 
Your full line, full service one -stop 

090,000 Titles Same Day 
Shipping P.O.P Material 

Excellent Pricing Great Fills! 
We Have Imports! 

Toll Free 800- 275 -4799 
Ph 713 -681 -0629 

4240 Lockefield Houston, Texas 77092 Fax 681 -3037 

SOUTHWEST 
WHOLESALE 

Service Is Our #1 Priority records & tapes 

42 BILLBOARD APRIL 24, 1993 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard® FOR WEEK ENDING APRIL 24, 1993 

To p Pop® Catalog Albums.. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 

REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 
ARTIST "" TITLE 
LABEL 8 NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) 

o 
cc 

O 

1 I 

* * * No.1 * * * 
PINK FLOYD '2 DARK SIDE OF THE MOON 
CAPITOL 46001 (9.98/15.98) 2 weeks at No. 1 101 

2 2 
ERIC CLAPTON ' TIME PIECES - THE BEST OF ERIC CLAPTON 
POLYDOR 825382 (7.98 EQ/11.98) 101 

3 3 
BOB MARLEY AND THE WAILERS 3 LEGEND 
TUFF GONG/ISLAND 846210 /PLG (9.98/16.98) 90 

4 4 
ENYA 2 WATERMARK 
REPRISE 26774 */WARNER BROS. (10.98/15.98) 78 

5 5 
MEAT LOAF ', BAT OUT OF HELL 
CLEVELAND INT'L 34974 /EPIC (7.98 EO/11.98) 101 

6 7 

JIMMY BUFFETT 2 SONGS YOU KNOW BY HEART 
MCA 5633 (7.98/11.98) 101 

7 6 
JOURNEY ° JOURNEY'S GREATEST HITS 
COLUMBIA 44493` (9.98 E0115.98) 101 

8 8 
JAMESTAYLOR ° GREATEST HITS 
WARNER BROS. 3113 (7.98/11.98) 101 

9 9 

THE EAGLES 12 GREATEST HITS 1971 -1975 
ELEKTRA 105 (7.98/11.98) 101 

10 11 
MICHAEL JACKSON THRILLER 
EPIC 38112' (9.98 EO/15.98) 13 

11 10 
METALLICA 3 ...AND JUSTICE FOR ALL 
ELEKTRA 60812* (9.98/15.98) 92 

12 20 
ENYA ENYA 
ATLANTIC 81842 * /AG (7.98/11.981 56 

13 15 
AEROSMITH . GREATEST HITS 
COLUMBIA 36865* (5.98 E(Ú9.98) 99 

14 24 
ELTON JOHN GREATEST HITS 
POLYDOR 512532 * /PLG (7.98/11.98) 95 

15 13 
PINK FLOYD e THE WALL 
COLUMBIA 36183 (15.98 EQ/31.98) 101 

16 14 
STEVE MILLER BAND6 GREATEST HITS 
CAPITOL 46101" (7.98/11.98) 101 

17 22 
THE EAGLES GREATEST HITS VOL. 2 
ELEKTRA 60205' (7.98/11.98) 99 

18 16 
GUNS N' ROSES 'O APPETITE FOR DESTRUCTION 
GEFFEN 24148* (9.98/15.98) 101 

19 12 
METALLICA 2 RIDE THE LIGHTNING 
ELEKTRA 60396' (9.98/13.98) 86 

20 18 
ELTON JOHN GREATEST HITS 1976 -1986 
MCA 10693'17.98/12.98) 20 

21 11 
METALLICA 2 MASTER OF PUPPETS 
ELEKTRA 60439' (9.98/13.98) 87 

22 23 
JANIS JOPLIN 2 GREATEST HITS 
COLUMBIA 32168* (5.98 E0/9.98) 60 

23 21 
THE DOORS BEST OF THE DOORS 
ELEKTRA 60345' (12.98/19.98) 90 

24 19 
MICHAEL JACKSON 6 BAD 
EPIC 40600* (9.98 E0/15.98) 9 

25 33 
JIMI HENDRIX2 SMASH HITS 
REPRISE 2276/WARNER BROS. (7.98/11.98) 46 

26 26 
BEASTIE BOYS ° LICENSED TO ILL 
DEF JAM 40238* /COLUMBIA (7.98 EQ/11.98) 39 

27 49 
PETER GABRIEL 3 SO 
GEFFEN 24088* (9.98/13.98) 3 

28 27 
U2 5 THE JOSHUA TREE 
ISLAND 842298/PLG (9.98/16.98) 69 

29 35 
THE BEATLES8 SGT. PEPPER'S LONELY HEARTS CLUB BAND 
CAPITOL 46442 (9.98/15.98) 34 

30 30 
BON JOVI A9 SLIPPERY WHEN WET 
MERCURY 830264* (7.98 EO/11.98) 41 

31 34 
BILLY JOEL ° GREATEST HITS VOL. I & II 
COLUMBIA 40121' (11.98 E 128.98) 101 

32 31 
PATSY CLINE ° GREATEST HITS 
MCA 12 (4.98/10.98) 101 

33 25 
DEF LEPPARD 10 HYSTERIA 
MERCURY 830675* (10.98 E0115.98) 91 

34 29 
THE POLICE 3 EVERY BREATH YOU TAKE - THE SINGLES 
MM 3902* (9.98/15.98) 80 

35 32 
CREEDENCE CLEARWATER REVIVAL CHRONICLES VOL. 1 

FANTASY 2 (11.98/18.98) 13 

36 28 
FLEETWOOD MAC GREATEST HITS 
WARNER BROS. 25801* (9.98/15.98) 80 

37 38 
SADE 2 DIAMOND LIFE 
EPIC 39581* (7.98 EO/11.98) 4 

38 36 
MICHAEL JACKSON OFF THE WALL 
EPIC 35745* (7.98 EQ/11.98) 9 

39 39 
CHICAGO GREATEST HITS 1982 -1989 
REPRISE 26080/WARNER BROS. (9.98/15.98) 92 

40 37 
LYNYRD SKYNYRD BEST - SKYNYRD'S INNYRDS 
MCA 42293* (7.98/12.98) 19 

41 43 
LED ZEPPELIN (e LED ZEPPELIN IV 
ATLANTIC 19129/AG (7.98/11.981 97 

42 - NEIL YOUNG 3 HARVEST 
WARNER BROS. 2277* (7.98/11.98) 4 

43 42 
METALLICA KILL 'EM ALL 
ELEKTRA 60766* (9.98/13.98) 61 

44 44 
KENNY G2 LIVE 
ARISTA 8613* (13.98/16.98) 23 

45 47 
THE BEATLES9 ABBEY ROAD 
CAPITOL 46446' (9.98/15.981 25 

46 - 41 
RIGHTEOUS BROTHERS BEST OF RIGHTEOUS BROTHERS 
CURB 77381* (6.98/10.98) 98 

47 45 
BOB SEGER & THE SILVER BULLET BAND , NINE TONIGHT 
CAPITOL 12182* (12.98/15.98) 59 

48 40 
CAROLE KING 2 TAPESTRY 
COLUMBIA 34946* (7.98 EQ/11.98) 7 

49 - LED ZEPPELIN 6 LED ZEPPELIN 2 
ATLANTIC 19127/AG (7.98/11.98) 51 

50 - SOUNDTRACK 5 TOP GUN 
COLUMBIA 40323* (7.98 EQ/11.98) 24 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. Recording Industry Assn. Ot America (RIAA) certification for sales 

of 500,000 units. RIM certification for sales of 1 million units, with multimillion sellers indicated by 

a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl LP 

unavailable. Suggested price is for cassette and CD. Equivalent prices (indicated by EQ), for labels that 
do not issue list prices, are projected from wholesale prices. © 1993, Billboard/BPI Communications, 
and SoundScan Inc. 
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Long Island Sound Sails Into 21st Year 
3 -Store Beach -Town Chain Stresses Service, Familiarity 

BY ED CHRISTMAN 

SMITHTOWN, N.Y. -Although 
Long Island Sound's stores are more 
than 50 miles from New York, the 
small independent chain is dependent 
on that city for its customers. That is 
because two of the chain's three 
stores are located in the Hamptons, a 
Long Island beachfront area that 
New Yorkers have been fleeing to on 
summer weekends for more than 70 
years. 

When stores are located in a sum- 
mer resort area, it means the retailer 
has a whole different set of obstacles 
to overcome as well as alternative op- 
portunities to maximize, according to 
Gary Madison, who co -owns Long Is- 
land Sound with his partner, David 
Press. 

Business during the summer can 
be phenomenal, Madison says. Over- 
all, that season represents about 50% 
of the chain's annual business. Christ- 
mas, meanwhile, is usually a shorter 
season for the chain, comprising 
about 10 % -15% of the company's an- 
nual business, compared with the 40% 
most other music merchants take in 
during the holiday selling season. 

"Some of these towns are like ghost 
towns after the summer," says Madi- 
son. "But this area was always a sum- 
mer resort; it enjoys its share of stars 
and wealthy people. Even if you look 
back to the '20s, this area was used by 
the upper class as a summer resort. 
You can see that in F. Scott Fitzger- 
ald's `The Great Gatsby,' which used 
the Hamptons as a geographic back- 
drop." 

Accordingly, Long Island Sound 
has a very sophisiticated clientele, ac- 
cording to Madison. "A lot of music 
industry people and movie industry 
people have summer homes out 
here." Among the well -known names 
Madison counts as part of Long Is- 
land Sound's customer base are Ste- 
ven Spielberg, Billy Joel, Paul 
McCartney, Paul Simon, and Quincy 
Jones. 

"People with money will always be 
here," says Madison. "On a typical 
summer day, you can look outside the 
store and it wouldn't be unusual to 
see 10 Mercedes Benzes and BMWs 

In keeping with its surrounding environment of the Long Island beaches, the chain 
designs its stores to resemble a boat's deck and cabin. The chain's Smithtown 
store takes the motif a step further, designing CD bins in the shape of a wooden 
boat. (Billboard photo) 

back to back. We are very fortunate 
to have that type of customer, but it's 
not just a coincidence that I chose this 
area to open stores." 

Madison, 41, who was born and 
raised in Manhattan, opened his first 
store, under the name of Long Island 
Sound, back in 1972 in Southampton. 
Long Island Sound is a body of water 
north of the island. Madison says he 
really can't remember how he came 
up with the name but "it fits so well." 

Prior to opening that store, "I 
spent quite a few summers on Nan- 
tucket, where a friend opened a rec- 
ord store." 

After spending a lot of time in that 
store, "on a lark I came out here, 
rented a store with $10,000 that I bor- 
rowed from my father, and opened a 
record store in the fall of 1972." 

BUILDING A REPUTATION 
After a few years of operating the 

Southampton store, Madison met his 
partner, Press, who was born and 
raised in the Hamptons. The two 
started a mobile disco service to- 
gether, spinning records at all the 

Long Island Sound suffers little in the way of employee turnover. Employees 
usually work for the chain during summer breaks from high school and college. 
Pictured is Will Neville, who has worked at the company's Smithtown, N.Y., 
location for the last four years, while attending nearby Univ. of Farmingdale. 
(Billboard photo) 

"biggest, best, and chi -chi parties out 
here," Madison remembers. 

Subsequently, Press bought into 
the original Long Island Sound store 
and, around 1975, the two opened 
their second outlet in Riverhead. 
They opened a third store in East 
Hampton in 1977. 

Then, says Madison, "The River- 
head area [began] to decline, so we 
closed that stores and opened one in 
West Hampton in about 1982." About 
five years ago, they opened a store in 
Smithtown, and this year they re- 
cently closed the West Hampton loca- 
tion, leaving them with their current 
total of three outlets, each averaging 
about 1,100 square feet. "The lease 
was up so we are looking for a better 
location in that town," he says. 

Madison is located at the East 
Hampton store, while Press spends 
his time in the Southampton outlet. In 
dividing the work, Press does the 
buying, which is mainly from one - 
stops, although both discuss what to 
buy and how much. Madison, mean- 
while, works the stores. 

Since the name Long Island Sound 
conjures the image of the Atlantic 
Ocean, the stores are designed to re- 
semble a boat, with wooden walls that 
look like the inside of a boat's cabin. 
The Smithtown store also has a 
wooden floor designed to look like the 
deck of a boat. Also, three of the fix- 
tures in that store are carved in the 
shape of a boat. "We try to run all the 
stores in a similar fashion but each 
town has its own stringent codes," 
says Madison. 

The summer season helps the chain 
endure the long winters when sale 
revenues are hard to come by. During 
the winter, Long Island Sound gets 
hit by a double -whammy. Not only 
does it lose the summer crowd, but 
Long Island, a bedroom community 
to New York City, sheds many of its 
college -age residents, with many of 
them going to out -of -state schools. 

Moreover, Long Island has been 
hit harder than most other places by 
the recent recession. 

(Continued on page 46) 
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Wherehouse Sets Up Shop; 
Future Of The (Trans) World 
IN THE HOUSE: Track hears that 
Wherehouse Entertainment has 
signed a letter of intent to buy the 30- 
unit Record Shop. If the deal closes, it 
would give Wherehouse Entertainment 
a total of about 345 stores. More impor- 
tantly, it would diversify the chain be- 
yond its main stronghold of California, 
which is mired in a recession that has 
significantly impacted Wherehouse per- 
formance. Record Shop has stores in 
seven Western and Midwestern states. 

The deal also would help Whereh- 
ouse follow through on its goal of diver- 
sifying its retail concept thrust. Cur- 
rently, the chain's portfolio is 
dominated by free- standing and strip - 
center-based'combo stores. The 30 Rec- 
ord Shop stores, 29 of which are in 
enclosed malls, would give Wherehouse 
about 80 mall - 
based outlets. 

Wherehouse 
has been reinvi- 
gorated since 
Merrill Lynch 
and chain man- 
agement pulled 
off a leveraged 
buy out of the 
chain last year. If the Record Shop deal 
goes through, it would mark the second 
acquisition for Wherehouse, as late last 
year it bought seven outlets from 
Rocky Mountain Records. Executives 
at the Record Shop were unavailable to 
comment, and Wherehouse Entertain- 
ment officials decline to comment. 

AS THE WORLD TURNS: Trans 
World Music Corp. held a very suc- 
cessful awards dinner at the Rainbow 
Room in New York at the end of March. 
The winners were printed in Billboard's 
April 10 issue. But before the winners 
were announced, Trans World chair- 
man, CEO, and president Bob Higgins 
let loose with a few tidbits as to where 
the chain is headed during the next year 
or so. He pointed out that in 1992, 
Trans World, which has 653 stores, 
added five more states to its portfolio - 
Arizona, Texas, Oregon, California, and 
Washington -bringing total penetra- 
tion to 37 states. The company likely 
will beef up its presence in the new 
markets as it moves to expand its gross 
leasable area by 20% to reach a total of 
2.5 million square feet by the end of 
1993, according to Higgins. 

Among the stores that will be adding 
to the chain's total square footage are 
an 11,000 -square-foot store in Tyson's 
Corner, Va.; an 11,000- square -foot 
store in Northpoint shopping center in 
Atlanta; a 6,000- square -foot store in 
Roosevelt Field on Long Island, N.Y.; 
and a 23,000- square -foot store at 66th 
Street and Broadway near Tower Rec- 
ords' Lincoln Center store. 

In addition, he said he expected fur- 
ther growth from two strategic alli- 
ances. He pointed out that the chain will 
open its third outlet inside an Incredi- 
ble Universe in October. So far the In- 
credible Universe, an electronics super- 
store run by Tandy Corp., contains an 
8,500 -square -foot Trans World store, 
which uses a discount pricing strategy 
designed to drive traffic. Higgins said 
Incredible Universe should grow to 15 
outlets by the end of 1994, and that new 
Trans World departments will be ex- 

panded to about 10,000 square feet. 
He also gave an update on the alli- 

ance with The Limited, one of the lar- 
gest specialty retailers, with more than 
10 chains taking in some 3,000 outlets, 
by noting that Trans World will open its 
second outlet in conjunction with the 
Ohio -based merchant. That outlet, to 
take in 15,000 square feet, will be loca- 
ted in Northshore Mall, outside Boston. 

Looking back, Higgins said he was 
pleased with 1992's performance. He 
described 1992 as "an up- and -down 
year," with the company posting strong 
numbers in the first quarter followed by 
weaker numbers in the second and 
third. "But in the fourth quarter my 
people didn't let me down," he said. 
"The fourth quarter gave us a good, de- 
cent year." 

RETAIL 
TRACK 
by Ed Christman 

KEY Appoint- 
ment: Super 
Club Music 
Corp. has been 
the object of 
much speculation 
this year as to 
what the future 
holds for the 

chain. At first, it seemed Philips' in- 
vestment in Blockbuster Entertain- 
ment would lead to a sale of the 
Atlanta -based chain to the Fort Lau- 
derdale, Fla.-based video giant. But all 
has been quiet on that front, as well as 
other fronts, and the industry has been 
waiting for Philips to give it a vote of 
confidence that Super Club will be an 
ongoing entity or some kind of sign 
whether it will be sold. 

Against that backdrop, Super Club 
appoints William Luckert as executive 
VP of marketing and merchandising at 
Super Club Music Corp. Luckert for- 
merly served as a VP of Laura Ashley 
Inc., where he was responsible for plan- 
ning and distribution for the 200 -store 
chain. 

Darrell Baldwin, president and 
CEO of Super Club Retail Entertain- 
ment, declines to comment on industry 
speculation about the future of Super 
Club. "This shows that we are running 
the business to try to make it even more 
profitable than it already has been. 
[ Luckert] represents the third outside 
executive we have brought in to im- 
prove the chain's performance." Previ- 
ously, the company appointed Mike 
Loftus, formerly with the Upton's de- 
parment store chain as director of dis- 
tribution, and George Waybright, from 
Athlete's Foot, as director of MIS. 

FINALLY, WORD COMES from 
Universal One Stop that the com- 
pany will celebrate its 40th anniver- 
sary in 1995 and, in anticipation of 
that event, it is preparing a history of 
the company. The release notes that 
since so many of the industry leaders 
began their careers at the wholesaler, 
it used to be nicknamed "Universal 
U." Universal VP Frank Lipsius is 
putting out a call to the industry, ask- 
ing for help in compiling the com- 
pany's history. He is looking for "doc- 
uments and interviews pertaining to 
the company." Lipsius can be reached 
by phoning Universal, which is based 
in Philadelphia. 

ADVERTISEMENT 

Consistency: 

WEBSTER DEFINES IT AS: 
Showing steady conformity 
to character, constant; unfailing; 
invariable. 

Y 
We define it as: 
Walt Disney Animated musical 
soundtracks. 

Winner of 6 Academy Awards, 
for Best Original Song (3), 
and Best Original Score (3). 

1990 The Little Mermaid 

1992 Beauty & The Beast 

1993 Aladdin 

Each a multi -platinum 
seller. 

Each universally acclaimed 
for setting new standards in 
family music. 

Y 
In fact, since the original release 
of Snow White and the Seven 
Dwarfs in 1937, Disney has 
defined the meaning of the 
musical soundtrack. In a retail 
environment populated by so 
many one -hit wonders, you 
don't have have to wonder 
about Disney. 

Y 
Disney music is the one constant 
you can count on for innovative 
musical entertainment for the 
entire family. 

(l)Ar sNFito 

RERDS 
© DISNEY 
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Mammoth Effort For L.A. Club Jabberjaw; 
Satanics Sing; Insane Jane On The Brain 
COFFEE, ANYONE? Last weekend, 
DI trundled down to the Los Angeles 
coffee house /rock venue Jabberjaw to 
catch what proved to be an estimable set 
by C/Z Records' all -female rock group 
7 Year Bitch. It was a great show, but 
the venue itself has points of special in- 
terest. 

Jabberjaw, located on one of the 
scruffier stretches of Pico Boulevard's 
industrial wasteland, has been in busi- 
ness as an all -ages alternative rock club 
for more than three years, according to 
co -owner Gary Dent. During that time, 
the java -only spot (capacity: 150) has 
played host to the cream of indie rock 
acts; part of its ceiling is festooned with 
DayGlo- bright posters advertising the 
likes of Bikini Kill, Helmet, Gas 
Huffer, and the Laughing Hyenas, to 
name a handful. Few venues in the city 
are as comfortable and intimate. 

But Jabberjaw has had some run -ins 
with the fire marshals in recent months, 
among other problems. "The club's so 
small, they're having trouble staying 
open," says Mammoth Records presi- 
dent Jay Faires. 

To lend a helping hand, Mammoth 
later this year will issue three 7 -inch, 
four -track compilations featuring bands 
that have played the club; a 16 -track 
compilation, with four brand -new, un- 
issued songs, will then be released. 

" The bands are donating their royal- 
ties to the club," says Faires, who adds 
the EPs and album will be distributed 
independently through RED, and not via 
Atlantic/WEA, with which Mammoth 

by Chris Morris 

recently pacted on a first -look basis. 
While the list of contributing acts 

hasn't been finalized yet, Faires says 
groups expressing interest in the benefit 
project have included Helmet, Ween, 
Unrest, Mecca Normal, Jawbox, Teen- 
age Fanclub, and Gumball. 

NEW PRIORITIES: Leading rap in- 
die Priority Records in LA. has set up 
a division that will develop the label's 
rock and alternative acts. This fresh ar- 
rangement supplants the company's Pri- 
ority Rocks imprint, which so far has 
issued a debut album by hard -rock unit 
Slammin' Gladys. 

Priority executive VP Stephen Drath 
and recently appointed divisional VP/ 
GM Jeff Neben, formerly a promotion 
exec with Impact Records, will head up 
the new team. A spokesman says the di- 
vision plans to debut six new acts this 
year, with a first signing to be an- 
nounced next week. 

The move to beef up the rock side 
comes as little surprise: Priority presi- 
dent Bryan Turner's trip to Austin, 
Texas, for South By Southwest this year 
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was predicated on beating the rock'n'roll 
bushes for talent and contacts. 

THEIR SATANIC MINSTRELS: If 
the Necronomicon -fed fantasies of 
Slayer aren't enough for you, you might 
take solace in "Speak Of The Devil!," a 
conceptual trip to the seventh circle of 
the Inferno by Boston's Satanics, on 
Chicago's Limited Potential Records. 

Lead singer Devlin Carnate serves 
up such hellbound hits as "Devil Music," 
"Pure Evil" ( "It ain't half bad," it pro- 
claims), "Helena Handbasket," "Let's 
Make The World A Worse Place To 
Live," and "Save A Bullet For Me (An- 
them Of The Teenage Suicide)." 

Really, DI is not making any of this 
up. But, yes, it is a joke. The aforemen- 
tioned Mr. Carnate (get it ?) is none 
other than Nat Freedberg, former lead 
singer for Boston's sensational Titanics; 
he is joined here by hot -as -hell ex -Tur- 
bines guitarist Dave Fredette and a 
hard -rocking rhythm section. The point, 
of course, is to spoof metal -flaked wor- 
shippers of the Beast 666, and their self - 
righteous opponents; the music is 
straight- ahead, highly potent raunch, 
and quite hilarious, but durable enough 
to withstand repeated spins. Best indie- 
label gag of the month. 

FLAG WAVING: Tom Branch, lead 
guitarist for the Atlanta -based band In- 
sane Jane, admits that one of the big- 
gest problems in talking about the band 
is its indefinable sound. 

"I would just call it rock," Branch 
says. "I'm not really sure. We've got a 
lot of similar influences, and a lot of unsi- 
milar influences." 

The band's bouillabaise of styles is 
heard to great effect on its second al- 
bum, "Each Finger," on Atlanta's Sky 
Records. The group, whose members 
met while they were all living in a mid- 
town Atlanta apartment building, previ- 
ously recorded their own seven -song 
1989 cassette, "A Green Little Pill," 
which was followed two years later by an 
augmented 13 -song version on Sky. 

The band's sound is hard to finger; 
maybe "pop- oriented modern rock" fills 
the bill. But the powerful vocalizing of 
singer Yellow and the pungent playing 
of Branch, bassist Dave Roth, and 
drummer Tim Campion definitely call 
up vague memories of rock bands past. 

Some comparisons crack the band up, 
Branch says, "Some people compared us 
to old Rush! I've never understood that 
one ... A lot of people want to say Yel- 
low sounds like Janis Joplin. [Yellow] 
really hates that." 

About the only bona -fide clue to the 
group's musical antecedents -and a sur- 
prising one at that -may be found on the 
album track "I'm Flying," in a lyrical 
reference to and a sample (from "Kick 
Out The Jams ") by the MC5. 

"That's one of the few bands we're all 
into," Branch says. And, not surpris- 
ingly, one of the few that is not immedi- 
ately apparent in its sound and style. 

Insane Jane, which received its widest 
exposure last spring when it toured the 
Midwest, Northeast, and Southeast in 
support of Matthew Sweet, doesn't 
have a firm 1993 itinerary together, but 
will hit the road in support of "Each Fin- 
ger" in late May, with plans calling for 
its first West Coast dates. 
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BLUEGRASS RETAILING THAT'S A CUT ABOVE THE REST 
(Couatinued f Tom page 42) 

opportunities for retailers to cross - 
promote product. 

Horizon's Berger takes the con- 
cept of tying in with festivals one 
step further. He not only waits for 
events to pass through town, he ac- 
tually produces and promotes some 
concerts himself and in conjunction 
with various companies. 

"We really get into total merchan- 
dising," says Berger, explaining 
that he and other Horizon employ- 
ees have been known to bring truck- 
loads of a bluegrass act's recordings 
to a concert site. "Around here, 
bluegrass is almost a way of life," he 
says. "Most of the great names that 
have to do with the history of the 
genre as well as current acts are 
born of or rooted to the Southeast." 

OUTSIDE APPALACHIA 
But bluegrass is not landlocked to 

one portion of the country, of the 
world, for that matter. Witness 
Hear Music, a 3- year -old company 
based in Wellesley, Mass., that be- 
gan as a catalog operation and just 
opened its first music shop in Sep- 
tember in Berkeley, Calif. 

Tor Hansen, music resource di- 
rector, says his company sees the 
Berkeley locale as a perfect land- 
mark because it is situated next to 
a popular restaurant and therefore 
attracts a lot of foot traffic. 

The Hear Music Catalog, which is 
sent out quarterly to the company's 
mailing list of approximately 
200,000 people in the U.S., takes a 
word -of -mouth approach to intro- 
ducing bluegrass music, with the 
word often coming from noted art- 
ists of a variety of genres. Each edi- 
tion features interviews with about 
six acts. 

"We talk to [artists] about what 

Browsers at Hear Music in Berkeley, 
Calif., can listen and learn about 
bluegrass artists at 60 different 
listening booths, such as this one, 
which features New Orleans music. 

they like to listen to," explains Han- 
sen, "and then we market those al- 
bums with the story and the person 
who is reading can purchase them 
through the catalog." Recent fea- 
tured artists have included John 
Prine, Lyle Lovett, and Mary -Cha- 
pin Carpenter. 

Customer service is the key at 
Hear Music's Berkeley store, which 
takes in about 1,800 square feet. Al- 
though the shop is "boutique" size, 
according to Hansen, it features 60 
listening booths that each contain 
nine CD albums and literature on 
the acts. The booths, which are up- 
dated every three months to coin- 
cide with the catalog, are arranged 
by musical genre; about four of 
them feature bluegrass. 

"The way I see it, if people were 
to go to a bluegrass festival, they'd 
come back loving the music," says 
Hansen. "It's the experience of it all 
that makes people get into the mu- 
sic, and if you can make that happen 
in a retail store with the images and 

graphics, the music speaks for it- 
self." 

Like Horizon, Hear also believes 
in cross -merchandising bluegrass 
with other musics. The store's artist 
category cards contain background 
information on each act and sugges- 
tions about other recordings fans 
might want to check out. Because 
the store caters so strongly to 
browsing, Hansen says many cus- 
tomers end up walking away with 
impulse buys. "Most people walk in 
and probably had no idea they were 
going to walk out with an Alison 
Krauss or Nashville Bluegrass 
Band [album]," he says. 

COLLECTORS CHOOSE CDs 
As in many other genres, blue- 

grass sales gradually have been ex- 
panding from the cassette format to 
CD. Country Sales' Freeman and 
Horizon's Berger say CD grabs the 
lion's share of bluegrass sales at 
their operations, while Hansen says 
Hear's bluegrass sales are "almost 
all" on CD. 

"LPs used to be what sold the 
best, and CD has replaced LP as far 
as collector goes. Those who are into 
acoustic music want the CD," says 
Freeman. "A lot of cassettes are 
sold in bluegrass music, but these 
are sold more by the artist out at the 
shows, in the festival market." 

Woodward says that while cas- 
settes still dominate the bluegrasss 
sales at WaxWorks /Disc Jockey, the 
cassette/CD margin is growing ever 
smaller. Likening the move over to 
CD with that of country music, 
Woodward says, "We're seeing a 
change happening this year with 
more growth in the CD market [for 
country], and it is the same thing in 
bluegrass." 

LONG ISLAND SOUND SAILS INTO 21ST YEAR 
(Conti uued front page 43) 

Because "you have to do 12 months 
of business in five months, you have 
to be exteremely careful with your in- 
ventory," Madison says. "You can't sit 
with $1 million in inventory from Jan- 
uary through March." 

Consequently, the 7,000 -8,000 titles 
each in CD and cassette that the 
chain's three stores carry during the 
summer season wind down to about 
1,500 -2,000 titles in the dead of win- 
ter. The chain has a point -of -sale sys- 
tem that aids in that task. 

Because of the changing flow of 
business, high rents, and the tight 
rein that must be kept on inventory, 
Madison says he believes music re- 
tailers must be owner- operated to 
keep overhead down, service up, and 
in general be successful in the Long 
Island resort areas. 

INVENTORY REMAINS STABLE 
In terms of inventory, the stores 

don't vary that much. "Basically, you 
will find the top 40 in all of our stores 
and catalog titles from Streisand, Sin- 
atra, and Michael Bolton. The Smith- 
town [outlet] sells more heavy metal, 
while the Hamptons stores sell more 
classical, easy listening, and pop." 

The chain merchandises cassettes 
behind glass, while its CD fixtures 
are built to accommodate the long - 
box. With the current changeover to 

jewel- box -only packaging, the chain 
is using "keepers until something bet- 
ter comes along," says Madison. 

As for pricing, the chain's slogan 
says it all: "All the hits and big new 
hits on sale always," which means 
Long Island Sound usually has 400- 
500 CD titles on sale at $12.99- 13.99, 
with the remainder of the product pri- 
ced at list. 

Service is an extremely important 
element of Long Island Sound's suc- 
cess, according to Madison. "Our 
stores are not threatening," he says. 
"We greet everyone when they come 
in. If they want help we supply it. If 
they want to browse, that's fine too. 
If they want to listen, we will play it 
if it is already opened in the store." 

That service has allowed the chain 
"to build up a very loyal clientele," 
Madison says. After all, he notes, "A 
lot of our customers go back to Man- 
hattan during the week, so we are 
competing against Tower, HMV, Sam 
Goody, Coconuts," and a wide array 

of independent retailers. 
The chain also has competition 

from Record World, now run by Phi- 
ladelphia -based Wee Three, which 
has opened up a couple of outlets on 
Long Island. Also, Long Island 
Sound competes with other independ- 
ent outlets as well as mass- merchan- 
diser Caldor. 

Despite competing against New 
York and Long Island merchants, 
Long Island Sound's sales per square 
foot approach that of a chain -store 
volume, Madison says, declining to be 
more specific. 

Another ingredient that helps keep 
the customer comfortable is that the 
chain doesn't have a lot of turnover 
among its employees. "In some of 
these stores, the manager might man- 
age for the summer and then go back 
to school in the winter," Madison 
says. "During the summer, we fill in 
with seven to 10 more employees. But 
some of them we have had since high 
school, and they continue to work 
with us all the way through college." 

Madison says the store's loyal cus- 
tomers depend on the chain for musi- 
cal recommendations. "We have peo- 
ple who have been customers for over 
10 years and they say, `You know 
what I like. Pick out five albums for 
me.' People come in and tell us we are 
their musical gurus." 
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Retail 

Joint Project From Jive, New Line Poses `Menace' To Society 
BY DON JEFFREY 

NEW YORK -Jive Records is mar- 
keting the rap -heavy soundtrack to 
the new film "Menace II Soci- 
ety" -which its directors refer to as 
a full -length version of a rap song - 
in close cooperation with the film 
makers. 

The effort involves a variety of 
cross -promotional activities across 
the country in anticipation of the 
movie's May 26 opening. 

"It's probably the most synergis- 
tic relationship with any record com- 
pany we've dealt with to date," says 
Chris Pula, president, theatrical 
marketing, New Line Cinema Corp. 
"We are completely utilizing our 
field organizations together. This is, 
at least, unprecedented for this com- 
pany." 

The soundtrack, which will fea- 
ture new raps by Brand Nubian, DJ 
Quik, Too Short, and others, and 
new R &B tunes by acts such as Hi- 
Five, will hit the stores the day be- 
fore the movie opens. 

At least two singles will precede 
the album's debut. The first, "Trigga 
Gots No Heart" by Spice 1, came out 
April 9. The second, MC Eiht's 
"Streiht Up Menace," ships to radio 
May 10. About the time the movie 
hits the theaters, two R &B tracks, 
by Smooth and Hi -Five, will be re- 
leased as singles. 

The movie's directors are identi- 
cal twin 21- year -old brothers Allen 
and Albert Hughes, who have di- 
rected rap videos for Jive artists 
such as KRS -ONE, Spice 1, and Too 
Short. Their first video was for 
Hollywood Records act Digital Un- 
derground. 

The picture is about a teenager 
who grows up in the mostly black 
Watts section of Los Angeles and 
falls into a life of crime and violence. 
Tyrin Turner plays the lead. Also 
appearing are acclaimed actors 
Charles Dutton, Samuel L. Jackson, 
and Bill Duke. Rappers making 
their acting debuts in the movie are 
Too Short, Pooh Man, and MC Eiht 
(of Compton's Most Wanted). The 
script was written by Tyger Wil- 
liams. 

In production notes for the film, 
Allen Hughes says, " `Menace II So- 
ciety' is about the guys who didn't 
have fathers for role models. 
They're hustling. On the street. To 
make a buck. Good or bad. It's based 
on true, day -to -day Watts." 

Julia Lipari, Jive's director of 
product management, says of the 
film: "It's targeted to the same audi- 
ence that listens to rap music." But 
she adds that because the Hughes 
brothers are new to moviemaking, 
"Jive felt we really needed get early 
awareness beyond the traditional 
marketing and advertising of film 
companies." 

In January, five months before 
the film's debut, a "complex market- 
ing plan" was started, she says. It 
began with teaser advertisements in 
rap and R &B magazines. Then came 
the distribution of tens of thousands 
of stickers, as well as a flood of base- 
ball caps, with the film's logo and 
name. "We wanted to get the name 
out there," says Lipari. A press jun- 
ket was set up in February in Oak- 
land, Calif., where journalists met 
the directors and were on hand as 
some of the rappers recorded songs 
for the soundtrack. 

On April 16, Jive and New Line 
were scheduled to launch a 20 -city 
joint promotion with The Source 
magazine. An eight -passenger van 
with large speakers is expected to 
stop at schools, independent record 
stores, chain outlets, radio stations, 
beaches, and community events. 

Spice I 's Trigga 
Gots No Heart' will 
be the soundtrack's 

first single 

"They'll be handing out parapherna- 
lia, pumping out music, and gener- 
ally creating a buzz," says Lipari. 

The van stops first in the San 
Francisco Bay area; its last stop, on 
May 20, is in New York. Other cities 
on the tour include Los Angeles, 
Dallas, Houston, New Orleans, 
Atlanta, Birmingham, Memphis, St. 
Louis, Milwaukee, Chicago, Detroit, 
Cleveland, Pittsburgh, Norfolk, 
Richmond, Baltimore, Washington, 
D.C., and Philadelphia. 

For the first day of the tour, the 
van's itinerary included the follow- 
ing music stores: Leopold Records 
in Berkeley, Music People in Oak- 
land, Tower Records on Jones 
Street in San Francisco, T's Wauzi 
Records in Oakland, Tower Records 
on 20th Street in San Francisco, 
Wherehouse Entertainment in San 
Francisco, and Creative Music in 
San Francisco. During the evening 
it was to stop at six clubs in San 
Francisco and Oakland. 

The van tour was supposed to 

start April 9, but it was postponed 
because, Lipari says, "There were 
some concerns about the current cli- 
mate in Los Angeles." Referring to 
the Rodney King beating case, on 
which jurors were deliberating at 
press time, she adds that it would 
have been "irresponsible, on the 
West Coast, putting a vehicle that 
was going to create crowds in some 
neighborhoods." 

In other marketing support for 
the film, Jive and New Line will co- 
sponsor a national promotional me- 
dia tour of 12 cities in which the di- 
rectors and some of the artists on 
the soundtrack will participate. 

Jive was chosen over other record 
companies to do the soundtrack, 
says Toby Emmerich, senior VP of 
music, New Line, in part because 
the Hughes brothers and their man- 
ager, Darryl Porter, "had a relation- 
ship" with the label." Emmerich 
continues, "There was a certain 
comfort level, a familiarity. But 
most importantly, we felt that their 
artist roster itself and the way they 
approach recording -not only A &R 
but in marketing, advertising, and 
promotion -was not that different 
from the way the movie is posi- 
tioned." New Line, Emmerich 
claims, is a "niche- marketing com- 
pany and Jive is a kindred spirit, 
having a niche market and creating 
products specifically for that mar- 
ket. Ultimately that was the reason 
to go with Jive." 

In selecting tracks, the Hughes 
brothers worked with Jive A &R 
staffers and served as executive pro- 
ducers of the soundtrack. The tenta- 
tive tracks on the album are "Trigga 
Gots No Heart," Spice 1; "Streiht 

Up Menace," MC Eiht; "Pocket Full 
Of Stones," UGKz; "Only The 
Strong Survive," Too Short; 
"Packin' A Gun," Ant Banks; "Can't 
Fuck Wit A Nigga," DJ Quik; "The 
`P' Is Still Free," BDP; "Stop 
Lookin' At Me," Cutthroats; "Nut'N 
Nice," Kam; "Death Becomes You," 
Pete Rock & C.L. Smooth; "All Over 
A Ho," Kilo; "Like Dem Mutha- 
fuckas," Brand Nubian; "You Been 
Played," Smooth; and "Top Of The 
World," Kenya Gruv. There will also 
be a new track by Hi -Five, but Li- 
pari says it has not yet been deter- 
mined which one. And, the sound- 
track will serve to introduce music 
fans to new Jive acts Smooth, Cut- 
throats, and Mz Kilo. BMG will dis- 
tribute the album. 

This is the second collaboration 
between Jive and New Line. Jive 
produced the soundtrack for the 
movie company's "Nightmare On 
Elm Street 5." It also did the sound- 
track for "The Jewel Of The Nile," 
which yielded Billy Ocean's No. 2 
pop hit, "When The Going Gets 
Tough, The Tough Get Going." 

Jive, which is part of privately 
held Zomba Recording Corp., was 
formed in 1980 by Clive Calder in 
the U.K. Its first big hits were by 
Ocean and Samantha Fox. Over the 
years the label gradually signed 
American acts, including Whodini, 
D.J. Jazzy Jeff & the Fresh Prince, 
Kool Moe Dee, and Boogie Down 
Productions. Its current roster also 
includes the acts A Tribe Called 
Quest, Angela Bofill, Fu- Schnick- 
ens, R. Kelly & Public Announce- 
ment, and Shaquille O'Neal. 

Mondrian... 
Were In The Biz 
The next time you're in the city, stay where your friends stay - Mondrian - contemporary, comfortable and all- suites. 

Enjoy the luxury you deserve, with 24 -hour suite -service, fitness 

center and spa. 
from i45* 

Call our 800 number today: 800 -525 -8029, or call your travel professional. 

*Rates are per suite, per night, based on availability. Rates subject to change without notice. 

_u 
MONDMA 1 

HOTEL DE GRANDE CLASSE 

8440 Sunset Boulevard West Hollywood, California 90069 (213) 650-8999 (800) 525 -8029 

BILLBOARD APRIL 24, 1993 47 
www.americanradiohistory.com

www.americanradiohistory.com


Album Reviews 
EDITED BY PAUL VERNA, CHRIS MORRIS, AND EDWARD MORRIS 

P O P 

O GEORGE MICHAEL AND QUEEN WITH LISA 

STANSFIELD 
Five Live 
PRODUCERS Various 
Hollywood 61479 

In this live recording from the Freddy 
Mercury tribute concert, Michael and 
Queen perform stellar versions of the band's 
"Somebody To Love" and "These Are The 
Days Of Our Lives," featuring Stansfield. 
Also included from a Michael show (without 
Queen) is a medley of Seal's "Killer," the 
Temptations' "Papa Was A Rolling Stone," 
and the theme from "Baghdad Cafe." Artist 
royalties and label's net profits go to benefit 
the Mercury Phoenix Trust for AIDS 
charities. 

THE KINKS 

Phobia 
PRODUCER: R. Douglas Davies 
Columbia 48724 

When the brothers Davies rock, they rock, 
and on this album -their 30th and first for 
Columbia -they have their moments. The 
title track, "Drift Away," and first single 
"Hatred (A Duet)" are all fired-up 
rock'n'rollers in league with their best. 
Others offer glimpses of past greatness, like 
"Scattered" and "Only A Dream." Much of 
the rest is flat, but there's enough fuel on 
those tracks to ignite interest among fans 
and at rock radio. 

RADIOHEAD 

Pablo Honey 
PRODUCERS: Sean Slade & Paul Q. Kolderie 
Capitol 81409 

U.K. quintet is primed to blast onto the 
American scene with initial modem rock 
track "Creep," a tense, guitar- dominated 
number that appears in unexpurgated form 
on this debut album. Certain tracks here 
may remind listeners of U2 (thanks largely 
to Thom E. Yorke's vocal mannerisms and 
overall guitar texturing), but lyrics have 
enough bite to make it on their own. 
"Ripcord," "I Can't," and `Blow Out" all 
contain excitement enough to heat up at 
target radio markets. 

THE FLUID 

Purplemetalflakemusic 
PRODUCERS: Mike Hosley & the Fluid 
Hollywood 61445 

Denver unit steps into the wayback machine 
again for first blast of major -label fireworks, 
first perfected on the Sub Pop roster. Five- 

piece fronted by John Robinson reaches 
back into the Stooges' garage, and into the 
Stygian depths of Detroit rock history, for 
brazenly imitative yet truly electrifying 
punkola, played hard and without 
affectation. "My Kind," "She Don't 
Understand," "Lies," and "Said That I'm 
Through" are 'tude -packed tracks aimed at 
modern rock 'bangers. 

* MONSTER MAGNET 

Superjudge 
PRODUCER: Dave Wyndorf 
A &M 31454 0079 

Big ugly noises are emitted by New Jersey 
foursome that clearly believes the '60s still 
exist. Major -label debut rattles the same 
cages that units like Blue Cheer and the 
MC5 once did; comparisons to latter -day 
loose nuts like Thee Hypnotics are similarly 
apt. Dumb, loud as all gitout, and vastly 
enjoyable, album includes thud- and -blunder 
originals like "Trvin Earth" and title cut, and 
loony covers of Howlin' Wolfs "Evil" (in 
Derek & the Dominoes' stop -time 
arrangement) and Hawkwind's 
"Brainstorm." Crazed and hilarious. 

THE PURSUIT OF HAPPINESS 

The Downward Road 
PRODUCER Ed Stasium 
Mercury 314 512 972 

On the Canadian group's third album, front 
man Moe Berg's kinky charm and intellect 
subvert an otherwise innocent, power -pop 
sound that's made to jell by first -rate 
performances and by the skills of hard -rock 
veteran Stasium. The entire affair works 
exceptionally well throughout, but 
particularly on tracks like "Nobody But 
Me," "Pressing Lips," and "A Villa In 
Portugal" (co-written by Jules Shear). A 
strong candidate for alternative and album - 
rock channels. 

BOY ON A DOLPHIN 

Words Inside 
PRODUCERS. Various 
Modem/Atlantic 92242 

Sheffield, U.K., quartet opens its debut 
album with the beautiful, Senegalese- 
flavored "Nouwê 0 N'Mazei," then pulls 
from its hat one exquisite pop gem after 
another; the running motif is a delicate 
flamenco guitar that works surprisingly well 
in the different settings. First single "Fire," 
title track, Caribbean- flavored "One 
World," and "Malaika -Your Land" give a 
hint of what project is all about. There's 

N E W & N O T E W O R T H Y 

ELLA FITZGERALD 

First Lady Of Song 
COMPILATION PRODUCER: Michael Lang 
Verve 314 597 898 

Not far behind GRP's excellent 
compilation of her Decca sides, Verve 
steps in with first installment of its year- 
long Ella celebration. Three -CD 
retrospective, which touches on almost 
every album Fitzgerald cut for the label, 
couldn't be more handsome: Folio -style 
CD album -with -booklet looks like a hip - 
pocket version of label's stylish Billie 
Holiday box. Inside is a sublime collection 
of Verve gems, with sizable selections 
fru,n classic "Songbook" series (to be 
issued complete in mammoth box late in 
'93) and other jewels. Satchmo, the Count, 
and the Duke are among ace 
accompanists. 

THIS MORTAL COIL 

1983 -1991 
PRODUCERS: No Watts -Russell, John Fryer 

4AD 45135 

If it's moods for moderns you're in the 
market for, 4AD's typically stylish four - 
CD box will supply all the subdued, 
trance -inducing TMC one could want. The 
brainchild of label founder Watts -Russell, 
studio group excelled in atmospheric 

modem rock during its three -album 
existence; members of the Cocteau Twins, 
Modern English, Dead Can Dance, and 
the Wolfgang Press were among 
prominent contributors. Set compiles 
albums "It'll End In Tears," "Filigree & 

Shadow," and "Blood"; fourth CD niftily 
puts together original versions of songs 
covered by the "group." 

VARIOUS ARTISTS 

Capricorn Records Presents The Jewel,/Paula Records 

Story 
COMPILATION PRODUCER: Diana Reid Haig 
Capricorn 42014 

Capricorn continues its ramble through 
the history of historic independent labels 
with this two-CD retrospective devoted to 
Stan Lewis' Shreveport, La-bred 
operation. More up-to-date than previous 
Capricorn comps, set follows the Jewel 
and Paula imprints from the '60s through 
late '80s, during which Lewis recorded hot 
blues, R &B, and soul by Lightnin' 
Hopkins, Ted Turner, Little Johnny 
Taylor, Toussaint McCall, John Lee 
Hooker, Joe Turner, and Roosevelt 
Sykes, among many. As usual, sound is 
great, annotation is impeccable, and music 
is smokin'. 

S P O T L I G H T 

CHRIS ISAAK 
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CHRIS ISAAK 

San Francisco Days 
PRODUCER: Erik Jacobsen 
Reprise 45116 

One can't say Isaak rushed to 
capitalize on the success of his big hit; 
it's been four years since the release of 
last album "Heart Shaped World," 
which spawned top 10 single "Wicked 
Game." Now Isaak returns with a 
largely unchanged formula: 
ingratiating ballads and brisk but 
never overbearing country- and 
rockabilly- tinged tunes. Leadoff single 
"Can't Do A Thing (To Stop Me)" is a 
sultry number that should cash in on 
vocalist's singular sex appeal; other top 
cuts include Fogerty -esque "Beautiful 
Homes," up -tempo "I Want Your 
Love," and adept cover of Neil 
Diamond's "Solitary Man." 

something here for pop, AC, alternative, 
and world -music outlets. Dive in. 

PERE UBU 

Story Of My Life 
PRODUCER Al Clay 
Imago 72787 21024 

Cleveland alternative -rock idols move to a 
new label, bringing with them a refreshed, 
funky sound that could score at modern 
outlets. First single "Sleepwalk" is a good 
starter; other tracks to watch for are 
"Heartbreak Garage," "Come Home," and 
"Fedora Satellite II," the catchiest of the 
bunch. Upcoming Roadshow tour with other 
Imago acts will help build a base of support 
for the record. 

ORIGINAL CAST RECORDING 

Kiss Of The Spider Woman 
PRODUCER: Martin Levan 
RCA Victor 30 

The improbable -a musical version of the 
book -turned -movie about cellmates in a 
South American prison -is a fact of life, a 
hit in London, and coming to the U.S., 
where it had its creative origins. The score 
by John Kander and Fred Ebb is something 
of a mix of Kurt Weill and Stephen 
Sondheim. Whatever the influences, it's got 
a lot of fine songs, including three lovely 
ballads in "Dear One," "Marta," and "You 
Could Never Shame Me." Chita Rivera 
leads this London cast album, beautifully 
recorded for posterity. 

R & B 

ONYX 

Bacdafucup 
PRODUCERS: Various 
JMJ /RALJChaos/Columbia 53302 

There's nothing subtle about Onyx. From 
the rap group's members' extreme baldie 
haircuts to their angry rhymes and 
agressive delivery, they're all about ghetto 
toughness and pure sonic assassination. On 
tracks like "Black Vagina Finds," "Bust Dat 
Ass," and the frothy street -corner anthem 
and radio hit "Throw Your Guns," Onyx 
brilliantly represents the rap-ain't-no-joke 
aesthetic and, throughout this set, is 
manically playing to win. 

IN' INTRO 
PRODUCERS: Various 
Atlantic 82463 

Another R &B /new -jack vocal outfit? 
What makes this debut stand out amid a 
slew of similar young vocal troupes is the 
production by the Untouchables: D.J. 
Eddie F, Nevelle Hodge, Dave Jam Hall, 
and Kenny Kornegay. Their 
incomparable ability to set up repetitive 
yet irresistible grooves and soul- stirring 
hooks works well, while trio of 
unquestionably talented writer /singers 
brings it all home with earnest lead 
vocals and melting harmonies. Treats are 
"Let Me Be The One," Stevie Wonder 
nugget "Ribbon In The Sky," first single 
"Love Thang," and ballad "Don't Leave 
Me." 

CURTIS MAYFIELD 
People Get Ready: A Tribute To Curtis Mayfield 
PRODUCERS: Joe Ferry & Jon Tiven 
Shanachie 9004 

Stars from disparate galaxies pay 
homage to soul master by performing his 
songs in accordingly diverse 
arrangements. Former Impressions 
mate Jerry Butler chips in the 
controversial "Choice Of Colours," 
Bunny Wailer offers "I Gotta Keep On 
Moving," and David & Jonathan Sanborn 
deliver a jazzy instrumental version of 
the title track. Other notable 
contributors include Huey Lewis & the 
News, Delbert McClinton, and Living 
Colour's Vernon Reid and Will Calhoun. 
Half of the royalties from the album go 
directly to Mayfield, who was partially 
paralyzed in a 1990 stage accident. 

J A Z Z 

STEVEN SCOTT 

Aminah's Dream 
PRODUCERS: Brian Bacchus & Steven Scott 
Verve 314 517 996 

This 24 -year old pianist's inventive 
second outing as a leader should 
establish him fully as an astounding 
player who understands pace and texture 

VITAL 
REISSUES,. 

PINK FLOYD 

The Dark Side Of The Moon Twentieth Anniversary 
Edition 
PRODUCERS: Pink Floyd 
Capitol 81479 

With 741 weeks logged, the mighty 
Floyd's 1973 release is all-time chart 
longevity champ; last week the durable set 
rose to No. 1 on the Top Pop Catalog 
Albums chart, in its 100th consecutive 
week there. Little wonder Capitol is 
celebrating the beginning of "Moon's" 
third decade with this snazzy boxed 
anniversary package, which includes an 
illustrated lyric booklet, dandy- looking 
card inserts, and digitally remastered 
sound. Bet your "Money" that collectors 
are already moving on this 
commemorative edition. 

EURYTHMICS 

In The Garden 
PRODUCERS: Canny Plank & Eurythmics 
RCA 66195 

Eurythmics loyalists and fans of Annie 
Lennox's and Dave Stewart's solo work 
will want to augment their collections with 
this long -out -of -print debut from the 
synth -pop duo. Recorded in 1981 -on the 
cusp of the group's breakthrough -the 
disc presents a more uptempo, less 
techno- driven, and less polished version of 
the sound one associates with the 
Eurythmics. It also reveals that many of 
the U.K.'s new -school alternative acts 
may not be blazing trails as much as 
they're walking on tracks laid by works 
such as this one. A record of irrefutable 
archival and musical merit. 

and never falls into youthful tendency to 
overwhelm. Scott shows plenty of facility 
and original vitality here, aided by 
masterful rhythm section of Ron Carter 
and Elvin Jones plus horns. There are 
also hints of past masters in his quirky, 
elegant style and writing. Fans who liked 
him on Joe Henderson's Grammy - 
winning "Lush Life" should heed the call. 

R E G G A E 

* BLACK UHURU 
Mystical Truth 
PRODUCERS: Black Uhuru 
Mesa 79044 

Prismatic vocals and a glistening array of 
melodies are the hallmarks of this 
surprisingly diverse Uhuru triumph. 
Nightclubbers will love the libidinous 
sway of "Don't You Worry " and the "Get 
Up Stand Up "- tinged cover of War's 
classic "Slippin' Into Darkness." 
Meanwhile, the conscious crowd should 
delight in the dignity- minded Rasta soul 
strut of "Questions," "Dreadlock Pall 
Bearers," "Young School Girl," "One 
Love" (not the Marley standard, and 
featuring a tuff guest shot by Louie 
Rankin), and "Living In The City." Last 
but not least is the mesmerizing, album - 
closing rendition of Peter Gabriel's 
"Mercy Street," a brilliant track that 
brings a pan -cultural dimension to the 
song's message and merits special 
attention from modern rock and 
alternative programmers. 

LATIN 
BANDA SONORA 

10 Grandes Exitos De La Dinamita 
PRODUCER: William Vargas 
New World Presents 07794 

Upstart Hollywood label has recruited a 
14 -piece male /female ensemble to sing 
Sonora Dinamita's perky evergreens, set 
to a catchy banda/cumbia hybrid. Most of 
the tracks adapt nicely to banda's oom- 
pah groove, except "El Africano," which 
sounds convincing only when rendered as 
a merengue number. Contact: 213 -871- 
8644. 

RAMON RODRIGUEZ Y SU CONJUNTO CLASE 

El Dulcero 
PRODUCER: Ramón Rodriguez 
NRT /MP 1001 

One of the newest releases from MP's new 
NRT imprint, this spry salsa set crackles 
from the get -go, powered by punchy brass 
arrangements and lead singer William 
Duval's rangy tenor. Furiously -paced 
entries "De Padre A Hijo" and "Cualquier 
Lo Baila" are ear -opening entries, as well as 
mournful, slower -tempo love ode "Sigo 
Pensando En Ti." 

C O U N T R Y 

TIM O'BRIEN & THE ()'BOYS 

Oh Boy! O'Boy! 
PRODUCER: Jerry Douglas 
Sugar Hill 3808 

Having written hits for Kathy Mattes and 
come painfully close to a major -label deal, 
O'Brien stays left -of- Nashville on his second 
indie -label solo release. But when he wraps 
his distinctive voice and mandolin around 
these songs, from the consoling "Time To 
Learn" to the wistful "The Church Steeple," 
it sounds like mainstream success may not 
be far away for this Boulder, Colo.-based 
bluegrass vet. 

* CACTUS BROTHERS 
PRODUCERS: Allen Reynolds. Mark Miller 
Liberty 80473 

Former members of Walk The West add 
electric dulcimer and dobro and come up 
with a slightly twisted, hit -and -miss country 
mix. High points include debut single, 
"Crazy Heart," the heartfelt "Our Love," 
and the wah -wah fiddle -driven "Devil 
Wind." 

SPOTLIGHT: Predicted to be a significant success on The Billboard 200 or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased 

albums and compilation records of special artistic, archival, and commercial interest. PICKS (p.) : New releases predicted to hit the top half of the chart in the format listed. CRITICS CHOICE ( *) : New releases, regardless of potential chart action, which 

the reviewer highly recommends because of their musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire 

Blvd., Los Angeles, Calif. 90036. Send country and gospel albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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By Seth Goldstein 

SCALING THE HEIGHTS: 
Warner laid heavy numbers and 
high prices on distributors who at- 
tended its sales conference April 7- 
8 at the Four Seasons Resort in Dal- 
las. Direct -to- sell -through got stiffed 
in its 12 -title product reel. Warner 
pegged "The Bodyguard," once ru- 
mored for $24.95 release, at $99.95 
and figures to deliver 500,000 units 
when it ships in late July. "Unforgi- 
ven," due in late June, also arrives 
at $99.95; the goal is 450,000 units. 
For three other A titles, $94.95 is 
the norm: "Forever Young" (early 
June, 350,000), "Malcolm X" (mid - 
July, 275,000), and " Sommersby" 
(early August, 325,000). "Falling 
Down" has been tentatively set for 
late August, probably at $94.95. 
Warner will tie lesser titles to hits, 
such as linking TV series "North 
And South" with "Sommersby." 
They'll arrive day and date. 

GREENER PASTURES: CTI has 
taken its business away from A *Vi- 
sion, which has too many lines to 
suit the tiny New York -based CD 
and video label. But there's a catch 
attached to any new deal: CTI wants 
a cable outlet for its glossy jazz pro- 
ductions. A *Vision did one title. 

VIDBITS: Disney may advance 
the sell- through release of "Aladdin" 
a week, to the end of September. Co- 
lumbia TriStar, meanwhile, is still 
mulling a $24.95 list for "A Few 
Good Men" ... Supermarket video 
revenues rose 17.8% to $1.59 billion 
last year, according to Supermarket 
News, which estiníated 1991 volume 
at $1.35 billion. Its annual survey 
places rentals at $1.24 billion and 
sell- through at $350 million, with in- 
and -out promotions 32% of pur- 
chases. Sell- through broke down as 
follows: new releases, 55%; chil- 
dren's and family, 20%; catalog, 
18%; videogames, 4 %; special inter- 
est, 3% ... GoodTimes Home 
Video will be a first -time attendee at 
the NAVD conference, May 2-5 in 
Indian Wells, Calif. It's got a full 
card of meetings since dropping 
Ingram as its exclusive wholesaler 
and creating a rental label. Also 
new: A *Vision, CapCities /ABC 
Video Publishing, and PolyGrain 
Video ... Paramount, as expected, 
has the rights to the library of "Pea- 
nuts" TV shows. We couldn't name 
it several weeks ago (Billboard, 
March 6). 
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Stores Shy From Better -Sex Vids 
Tape Content Limits Retail Exposure 

BY TRUDI MILLER 

NEW YORK -Sex sells. Instructional 
sex is harder. 

In the never -ending search for an 
untapped consumer base, a number of 
companies are targeting couples by pro- 
ducing erotic how -to videos that prom- 
ise fulfillment in the bedroom. Their 
content, however, limits retail exposure, 
and suppliers have turned to a variety 
of alternative marketing techniques. 

For example, the eight -tape `Better 
Sex" series, produced by Stephen Kape- 
low, has sold more than 300,000 copies 
in its three- and -a -half years of release. 
Yet Kathy Brummitt, director of the 
Chapel Hill, N.C. -based Townsend In- 
stitute, which markets the series, esti- 
mates only 1% has come from video 
stores. 

Instead, Townsend relies on direct 
mail, particularly ads placed in main- 
stream publications including Cosmo- 
politan, USA Today, and The New York 
Times. Townsend also has several cata- 
logs, and recently launched Explora- 
tions, a free "magalog" that features 
sex -related articles and order forms for 
videos and other products. The tapes re- 
tail for $29.99 each. 

Passway Productions' three- volume 
"Great Sex" has had unit sales of more 
than 30,000 since its release a year ago, 
according to Leslie McClure of 411 
Video Information, which markets the 
series. The tapes are sold via catalogs - 
Critics Choice, Wood Knapp, Playboy, 
and the erotically inclined Xandria- 
and to sex therapists, libraries, and col- 
leges, she says. Series creator Dr. 
Frank Sommers was featured on HBO's 
Valentine's Day special, "Real Sex." 

However, retailer doors remain shut. 
"Sex has become a topic that's so ta- 

boo," says McClure. "These videos are 
trying to say that it's an important part 
of your life and there's nothing wrong 
with these terms. Yet chains are so 
afraid of anything that might be ex- 
plicit." 

Playboy Enterprises has little or no 
trouble getting its instructionals into 
stores, mainly because retailers know 
Playboy avoids explicit sex. While 
other programs teach the viewer dif- 
ferent techniques and positions (with- 
out showing genitalia), titles like Play- 
boy's "101 Ways To Excite Your 
Lover" and "Secrets Of Making Love 
To The Same Person Forever" focus on 
creating a romantic atmosphere, mas- 
sage, and sharing fantasies. 

"Our programs are produced within 
R -rated guidelines," says Playboy PR 
director Jim Nagle. "These are not so 
much sex manuals as advice on how to 
use sex to keep the spark alive in your 
relationship, by using sex games, body 
oils, dressing up for your partner." 

Nagle fmds that 50% of the tapes' 
sales are to women. "It's an interesting 
psychology," he says. "Women whose 
husbands are not normally receptive to 
this kind of tape find it's easier to get 
them to watch it because of the Play- 
boy name. Guys are always willing to 
watch a Playboy video. The women can 
kind of disguise what it really is." 

Playboy suffers from a Catch -22, 
however. Its name gets tapes into 
stores, but often only onto X -rated 
shelves --a turnoff to porn customers. 
"Retailers who place us in the X -rated 
sections don't sell, because a customer 
who's looking for an X -rated tape is not 
going to be satisfied by a Playboy 
tape," says Nagle. Moreover, women 
are often intimidated by the idea of 
browsing through X -rated titles. 

Basking In Oscar's Glow. Skouras Home Video president Danny Kopels, 
shown at center, chats up VSDA's Southern California chapter president Glen 
Powers, left, at the party held in Los Angeles the night of the Academy Awards. 
Veteran retailer Sid Spinak observes. The party drew 400, including 150 
dealers and 12 celebrities. 

In contrast, the recently released 
"Penthouse Kama Sutra" does focus on 
sexual positions and shows couples 
demonstrating them. However, no gen- 
italia are shown, and the tape strives 
for a "classy" tone, with high -end pro- 
duction values, romantic music, an em- 
phasis on loving relationships, and a 
narrator describing activities with a 
cultured British accent. 

"It's erotic without being 'porno- 
graphic," says Lee Stimmel, product 
manager for New York -based A *Vi- 
sion, which markets the Penthouse 
video line. "It's natural and loving, not 
a T&A tape. We're hoping to tap into 
the women's market." The tape has 
shipped 6,000 units, says A *Vision na- 
tional sales director Mike Smith. 

About 60% of the Penthouse units 
are sold in video stores and 40% in mu- 
sic outlets, Stimmel adds. The latter 
has also been successful for Playboy. 
"Music stores are heavily trafficked by 
young guys in the 18-25 age bracket," 
Stimmel notes. 

A *Vision also is cross- promoting the 
tape with a new edition of "Kama Su- 
tra" from Harper Books. Bookstores 

(Continued on next page) 

VSDA Opens 
The Book On 

New Chapters 
BY EARL PAIGE 

LOS ANGELES-Small video spe- 
cialty chains and independents, re- 
flecting the maturity of the busi- 
ness, are looking to organize. 

That's why for the first time in 
the past five years there is talk of 
forming new regional chapters of 
the Video Software Dealers Assn. 
Rick Karpel, VSDA's director of re- 
gional activities and legislative af- 
fairs, is excited, although he cau- 
tions, "Don't count new chapters 
before they happen." Rick Vein - 
grad, owner of Florida -based Video 
Connection, says, "We're just test- 
ing the waters, there's no guaran- 
tee it will take off." 

Nevertheless, startup chapters 
on Florida's West Coast and in 
West Virginia are gestating. West 
Virginia begins organizing Wednes- 
day (21), Florida the next day; Kar- 
pel will address both gatherings. 

(Continued on page 52) 

ANIMATION OF 
ANOTHER KIND. 

YBOY 

c 

This week, Playboy Celebrity Centerfold: Jessica Hahn is 
the only live -action feature in Billboard's Top 5. That means lots 

of action at your cash register - from customers who want 
much more than cartoons. 

O 1993 Playboy. All Rights Reserved. 
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CD -ROM Rental Uncertain; 
Double Take Touts Catalog 
RENTAL WRANGLE: Video re- 
tailers are reminded of the early home 
video problems surrounding rental 
when it comes to two of the latest soft- 
ware offerings -CD -ROM and CD -I. 

A spokesperson at Baker & Taylor 
Software in Chatsworth, Calif., says, 
"There are some legal issues [with CD- 
ROM]. Right 
now, it's not be- 
ing offered for 
rental." How- 
ever, a number 
of retail outlets, 
including 
Blockbuster 
Video, are of- 
fering CD -I titles on a rental basis. 

Tom Adams, an analyst at Paul Ka- 
gan Associates, says, `The rental of 
CD -ROM is controversial. It may end 
up being something that the publisher 
has to decide on. There may be the 
need for a new law." 

"Rental is a very interesting situa- 
tion," says Sonya Gustafson, product 
manager at Microsoft, which offers a 
single -disc encyclopedia called 
" Encarta," retailing for $395-a prime 
candidate for rental. Although Gustaf- 
son says that may have a place in the 
early stages of CD -ROM distribution, 
she thinks "Encarta" likely will be 
available only for purchase. 

"Encarta" illustrates a glimpse of 

what CD -ROM has to offer as the new 
technology rolls out. There are 21,000 
articles in 94 categories, 100 anima- 
tions, seven hours of sound, 800 color 
maps, more than 7,000 illustrations, a 
dictionary of 83,000 words, and a the- 
saurus with 40,000 entries. 

DOING A 
Double: The 
promotion of 
rental catalog is 
getting a boost 
from Sight & 
Sound Distrib- 
utors through a 
program called 

"Double Takes," according to promo- 
tions director Lynn Petersen. 

The promotion hypes actors and di- 
rectors with rental -case inserts that 
mention previous movie credits. In the 
case of Geena Davis, for example, ti- 
tles are: `The Fly" (1986); `The Acci- 
dental Tourist" (1988); "Beetlejuice" 
(1988); "Earth Girls Are Easy" (1989); 
"Quick Change" (1990); `Thelma And 
Louise" (1991); and the title in current 
release, "A League Of Their Own." 

Supplier representatives were re- 
cently introduced to the catalog pro- 
motion at Sight & Sound's first vendor 
conference held at the Ritz Carlton hi 
St. Louis. According to J.D. Man - 

(Continued on next page) 

SUM 
MONITOR - 

ru 

4111WIIM 

by Ear i Paige 

RETAILERS SHY FROM BETTER -SEX VIDS 
(Continued from preceding page) 

are carrying each side -by -side. 'We're 
trying to get into every nook and 
cranny we possibly can," he says. The 
Penthouse line is carried by Tower 
Video, Camelot, Spec's, Sound Ware- 
house, Wherehouse, and distributors 
including Ingram, Star Video, and 
Baker & Taylor. 

Many video chains, though, will not 
stock sex instructionals, even if they do 
carry centerfold programming. Sun - 
coast Motion Picture Co. president 
Gary Ross believes chains have every 
right to avoid product that is inappro- 
priate or inconsistent with their image. 
'We passed 'em around our people, and 
most of them felt the videos were too 
explicit. Even though they're supposed 
to be educational, we felt they showed 
too much and could be misconstrued by 

320 VIDEOS IN 2 sq. feet! 
Full line of counter, wall 8 floor displays 

Video boxes ht 

flat in Browser Pak- 

3 different sizes 

Î3rowsr® 
DISPLAY SYSTEMS 

CHICAGO ONE STOP INC logpAww 
401 Wes! Superrot otiara 
Chicago Illinois 60610 I __iei 
3128220822 
8008224410 Perlent, 781353: d 4859879 

a number of people." Musicland and 
Blockbuster also consider the tapes in- 
appropriate. 

The lack of video -chain interest is a 
source of frustration to some video 
companies. "Chains like Blockbuster 
feel they are family -oriented, but we 
feel these types of videos are meant to 
help the family. This series was pro- 
duced by a doctor. They're not porno 
stuff," says McClure. 

Deborah Giusti, marketing director 
of Santa Rosa, Calif. -based Wishing 
Well Video Distributors, thinks the 
real problem isn't the sexual aspect, 
but the instructional aspect. "Video 
chains are mostly interested in theatri- 
cal releases, and that's what distribu- 
tors push," she says. "Most stores are 
pretty narrow -minded about self -im- 
provement and just haven't allowed for 
instructional videos to be part of their 
store." 

But some mainstream outlets al- 
ready have. Sacramento, Calif.-based 
Tower Video carries the Playboy line 
and has ordered the "Penthouse Kama 
Sutra." "The Playboy ones did really 
well, so we expect the `Kama Sutra' to 
do fairly decently," says video purchas- 
ing VP John Thrasher. "The sensual 
massage videos do well, too." Where X- 
rated sections exist; Penthouse and 
Playboy tapes generally are stocked 
separately. 

Thrasher thinks these instructionals 
offer stores a competitive edge: "It's 
something you won't fmd in mass mer- 
chants or a Target store. We seem to 
do well with these videos because cus- 
tomers can't find them in other places." 
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1 1 5 

* * * No. 1 * * * 

THE LAST OF THE MOHICANS FoxVideo 1986 
Daniel Day -Lewis 
Madeleine Stowe 

992 

2 2 8 A LEAGUE OF THEIR OWN Columbia TriStar Home Video 51223 -5 
Tom Hanks 
Geena Davis 

1992 PG 

3 3 7 SNEAKERS 
Universal City Studios Robert Redford 
MCA/Universal Home Video 81276 Dan Aykroyd 

1992 R 

4 NEW P UNDER SIEGE Warner Bros. Inc. 
Steven Seagal 

Warner Home Video 12420 
1992 R 

5 4 7 HONEYMOON IN VEGAS 
New Line Home Video James Caan 
Columbia TriStar Home Video Nicholas Cage 

1992 PG -13 

6 6 3 SINGLES Warner Bros. Inc. Campbell Scott 
Warner Home Video 12410 Bridget Fonda 

1992 PG -13 

7 12 2 MR. SATURDAY NIGHT 
New Line Home Video Billy Crystal 
Columbia TriStar Home Video 76063 David Paymer 

1992 R 

8 10 3 CANDYMAN Columbia TriStar Home Video 9463 -5 
Virginia Madsen 
Tony Todd 

1992 R 

9 7 8 DEATH BECOMES HER 
Universal City Studios Meryl Streep 
MCNUniversal Home Video 81279 Goldie Hawn 

1992 PG -13 

lo 9 3 MR. BASEBALL 
Universal City Studios 

Tom Selleck 
MCNUniversal Home Video 81231 1992 PG -13 

11 13 2 CAPTAIN RON 
Touchstone Pictures Kurt Russell 
Touchstone Home Video 1586 Martin Short 

1992 PG -13 

12 5 10 SINGLE WHITE FEMALE Columbia TriStar Home Video 51433 Bridget Fonda 
Jennifer Jason Leigh 

1992 R 

13 8 9 UNLAWFUL ENTRY FoxVideo 1977 
Kurt Russell 
Ray Liotta 

1992 R 

14 NEW 0. THE PLAYER 
New Line Home Video Tim Robbins 
Columbia TriStar Home Video 75833 Greta Scacchi 

1992 R 

15 11 7 COOL WORLD 
Paramount Pictures Kim Basinger 
Paramount Home Video Gabriel Byrne 

1992 PG-13 

16 16 6 RAPID FIRE FoxVideo 1978 Brandon Lee 1992 R 

11 15 5 OF MICE AND MEN MGM /UA Home Video 902693 John Malkovich 
Gary Sinise 

1992 PG -13 

18 21 2 PURE COUNTRY Warner Bros. Inc. 
George Strait 

Warner Home Video 12593 
1992 PG 

19 18 4 INNOCENT BLOOD Warner Bros. Inc. Anne Parillaud 
Warner Home Video 12570 Robert Loggia 

1992 R 

20 25 27 MY COUSIN VINNY FoxVideo 1876 
Joe Pesci 
Marisa Tomei 

1992 R 

21 14 9 MO' MONEY 
Columbia TriStar Damon Wayans 
Home Video 51313 -5 

1992 R 

22 27 26 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 

23 20 5 WHISPERS IN THE DARK 
Paramount Pictures 

Annabella Sciorra 
Paramount Home Video 32756 

1992 R 

24 22 5 
LITTLE NEMO: ADVENTURES IN Hemdale Pictures Corp. 

Animated 
SLUMBERLAND Hemdale Home Video 7140 

1992 G 

25 26 4 WIND Columbia TriStar Home Video 70733 Matthew Modine 
Jennifer Grey 

1992 PG -13 

26 17 11 RAISING CAIN 
Universal City Studios John Lithgow 
MCNUniversal Home Video 81285 Lolita Davidovich 

1992 R 

27 23 12 A STRANGER AMONG US 
Hollywood Pictures Melanie Griffith 
Hollywood Home Video Eric Thal 

1992 PG -13 

28 29 3 MEDITERRANEO 
Miramax Films Diego Abatantuono 
Touchstone Home Video 1593 Claudio Bigagli 

1992 R 

29 19 16 HOUSESITTER Universal City Studios Steve Martin 
MCNUniversal Home Video 81280 Goldie Hawn 

1992 PG 

30 RE -ENTRY BASIC INSTINCT Carolco Home Video Michael Douglas 
Live Home Video 69015 Sharon Stone 

1992 R 

31 NEW Po. GAS FOOD LODGING Columbia TriStar Home Video 92533 
Brooke Adams 
lone Skye 

1992 R 

32 32 3 MISTRESS Live Home Video 9864 Robert Wuhl 
Robert De Niro 

1992 R 

33 30 6 LIGHT SLEEPER Live Home Video 69006 Susan Sarandon 
Willem DaFoe 

1992 R 

34 40 11 DIGGSTOWN MGM /UA Home Video M902692 James Woods 
Louis Gossett Jr. 

1992 R 

35 31 11 3 NINJAS 
Touchstone Pictures Victor Wong 
Touchstone Home Video 

1992 PG 

36 39 3 CROSSING THE BRIDGE 
Touchstone Pictures Jason Gedrick 
Touchstone Home Video 1584 Josh Charles 

1992 R 

37 NEW CONSENTING ADULTS 
Hollywood Pictures Kevin Kline 
Hollywood Home Video 1523 Mary Mastrantonio 

1992 R 

38 NEW 111. RESERVOIR DOGS Live Home Video 68993 
Harvey Keitel 
Tim Roth 

1992 R 

39 24 15 BOOMERANG 
Paramount Pictures Eddie Murphy 
Paramount Home Video 32717 Robin Givens 

1992 R 

40 28 4 BEBE'S KIDS 
Paramount Pictures Animated 
Paramount Home Video 32745 

1992 PG -13 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, o of 
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. OITA platinum certification for a minimum sale of 250,000 units 
or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail 
for nontheatrical titles. © 1993, Billboard /BPI Communications. 
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`River' Runs On Disc; Pioneer Prepares Double Versions 
COLUMBIA TRISTAR is about to 
release two of 1992's best films on la- 
serdisc. Robert Redford's "A River 
Runs Through It" (widescreen, side 3 
CAV, $39.95), with Craig Sheffer, 
Brad Pitt, and Emily Lloyd, will 
launch May 19. "Howards End" (wide, 
$39.95), with Emma Thompson and 
Anthony Hopkins, has a June 2 street 
date. Just out: "Husbands And Wives" 
(wide, $34.95), the Woody Allen com- 
edy starring Allen, Blythe Danner, 
Mia Farrow, and Juliette Lewis. 

MORE NOTABLE DISCS: Pioneer 
has two more acclaimed 1992 movies, 
each in double versions. "Glengarry 
Glen Ross" (wide or pan-scan, $34.95), 
with Al Pacino and Jack Lemmon, 
bows May 19, while "Chaplin" with 
Robert Downey Jr. (wide or pan-scan, 
$39.95) debuts June 9. Another of last 
year's best is being launched by 
MGM/UA on June 16: "The Lover" 
(wide, $34.98) is a romantic-erotic tale 
based on a novel by Marguerite Duras 
and directed by Jean -Jacques Annaud 
( "Quest For Fire," "The Name Of The 
Rose," "The Bear "). 

LASER MERGE: Pioneer Commu- 
nications of America Inc. and Pio- 
neer Laser Entertainment Inc. have 
been consolidated into Pioneer New 
Media Technologies Inc. The new en- 
tity, based in Long Beach, Calif., now 
encompasses Pioneer's Multimedia 
Systems Division, Business Systems 

STORE MONITOR 
(Continued from preceding page) 

delker, president, "Our idea is that the 
distributor becomes the link between 
the dealer and Hollywood, and we need 
to fit better into that pattern. We believe 
it involves our learning to speak 'vendor- 
ese,' if you will, a kind of special lan- 
guage and jargon." 

The concept behind the two-day con- 
fab is outlined by senior VP Larry De- 
Vuono: a review of the distributor's 
sales and marketing tools; a critique of 
evaluation surveys of suppliers and staff; 
and private discussion of sales perform- 
ance and future sales objectives. 

Sight & Sound is developing another 
merchandising feature, "Coming Soon," 
a display featuring 40 upcoming re- 
leases. Consumers can tear off ballots 
and inform the store on their interest 
"as another help to dealers in their buy- 
ing decisions," says Petersen. 

Developer of the store display, Ri- 
chard Pinson of Vid Pro, demonstrated 
the concept, which may soon become in- 
teractive. 

LASER 
SCANS. 

by Chris McGowan 

Division, Optical Memory Systems Di- 
vision, and Entertainment Division. 

LASER SURGE: Sales of laserdisc 
players jumped 18.8% percent in Feb- 
ruary as compared to the same month 
last year, according to the EIA. This 
was welcome news after a laser hard- 
ware slump in January. 

LUMIVISION has just released the 
Japanese sci -fi animation feature 
"Lensman" (1990, $39.95), which in- 
cludes Japanese and English sound- 
tracks; "Le Boucher" (1969, side 2 
CAV, $34.95), another great film by 
French master Claude Chabrol (Lumi- 
vision also has his 1968 title "Les 
Biches"); and "Opera Stars In Con- 
cert" (1991, $34.95), which features 
Alfredo Kraus, Ruggero Raimondi, 
and the Madrid Symphony Orchestra 
conducted by Gian Paolo Sanzogno. 

M ULTIMEDIA NEWS: American 
Expositions, Inc. will host Digital 
Video New York, a May 4-6 confab at 
the Sheraton New York Hotel and 
Towers that will explore CD -ROM, in- 
teractive TV, virtual reality, desktop 
video production, and other digitized 
possibilities. Call 212- 226 -4141 for in- 
formation. 

On the West Coast, Seybold Semi- 
nars is hosting Digital World from 
June 23 -26 at the Beverly Hilton Ho- 
tel in Beverly Hills. Contact 800 -433- 
5200 or 310 -457 -8500. 

MICROSOFT recently released its 
long- awaited "Microsoft Encarta 
Multimedia Encyclopedia" (MPC 
CD -ROM, $395), a remarkable elec- 
tronic resource that includes the corn - 
plete text from the 29- volume "Funk 
& Wagnalls New Encyclopedia," plus 
the following: seven hours of sound 
(including 350 jazz, classical, and 
world music excerpts and some 5,000 
word pronunciations); thousands of 
photos; animation; interactive charts; 
a knowledge adventure game; and 
some 1,000 new articles written exclu- 
sively for "Encarta." The price is 
steep, but "Encarta" will probably be 
bundled for much less with CD -ROM 
hardware purchases. 

COLLECTORS' CORNER: Sony 
Classical's "Concert For Planet 

I wle wW eloOVI Lr rM1iV MIME MV11V 
41.P ` Best Laser Disc Karaoke One -Stop in the Business 

Widest Selection of Import Latin CD's 
and Music Video Discs 
We also Feature Commercial Hardware from Pioneer 

01111116111; IMP 
_NO %II WI MOO 

Phone: (305) 477 -1561 - Fax: (305) 477 -1464 

Earth: Rio De Janeiro 1992" (114 
mins., $29.98) features a tropical eve- 
ning of extraordinary entertainment 
that should appeal to a wide variety 
of music lovers. Tenor Placido Dom- 
ingo headlines the show, which took 
place during last year's international 
environmental conference in Rio. He 
is joined by trumpet standout Wyn- 
ton Marsalis, the superb Brazilian vo- 
calist Gal Costa, and legendary bossa 
nova composer Antonio Carlos Jobim. 
The visual and audio quality of the 
disc are excellent, and the concert is 
full of surprises. Domingo performs 
not only Puccini and Paganini, but 
also Ary Barroso's classic "Aquarela 

Billboard@ 

Do Brasil" (with Marsalis accompa- 
nying) and Carlos Gardel's "El Dia 
Que Me Quieras," while Julio Bocca 
and Eleonara Cassano dance a re- 
markable tango. This crossover disc 
could be the Christmas gift of 1993. 

Myth lovers and special- effects 
fans will be delighted with MGM/ 
UA's "Clash Of The Titans" (1981, 
wide, $39.98), in which Harry Hamlin 
plays Perseus, Laurence Olivier is 
Zeus, and Ray Harryhausen supplies 
some of his most impressive effects 
magic, casting an otherworldly spell. 
The visuals are sharp and vivid in this 
letterboxed edition. 

While many of Voyager's Crite- 

rion Collection titles resemble clas- 
ses on film aesthetics and production, 
their deluxe version of "The Player" 
(wide, side 4 CAV, extras, $99.95) is 
like a seminar on Hollywood intrigue 
and dealmaking. Michael Tolkin 
scripted and Robert Altman directed 
the dark satire, which stars Tim Rob- 
bins, Greta Scacchi, Whoopi Gold- 
berg, and some 65 celebs in cameos. 
Included in the edition are deleted 
scenes with even more stars, video in- 
terviews with 20 screenwriters, and 
an audio commentary track with To- 
lkin, Altman, and cinematographer 
Jean Lepine. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 
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1 RE -ENTRY 

* 
PINOCCHIO 

* * No. 1 * * * 
Walt Disney Home Video 
Image Entertainment 239 

Animated 1940 G 29.99 

2 1 5 SNEAKERS 
Universal City Studios 
MCA/Universal Home Video 41431 

Robert Redford 
Dan Aykroyd 

1992 R 39.98 

3 13 3 UNLAWFUL ENTRY 
FoxVideo 
Image Entertainment 1977 -85 

Kurt Russell 
Ray Liotta 

1992 R 39.98 

4 10 3 SINGLES 
Warner Bros. Inc. 
Warner Home Video 12410 

Campbell Scott 
Bridget Fonda 

1992 PG 13 29.98 

5 2 / A LEAGUE OF THEIR OWN Columbia TriStar Home Video 51226 
Tom Hanks 
Geena Davis 

1992 PG 39.95 

6 NEW 11. THE PLAYER 
New Line Home Video 
Image Entertainment ID2290LI 

Tim Robbins 
Greta Scacchi 

1992 R 39.99 

7 8 3 CANDYMAN Columbia TriStar Home Video 94636 Virginia Madsen 
Tony Todd 

1992 R 34.95 

8 6 5 20,000 LEAGUES UNDER THE SEA 
Walt 
Image 

Disney 
Entertainment 15 

Home Video 
87 Kirk Douglas 

James Mason 
1954 G 6918 

9 4 5 COOL WORLD 
Paramount Pictures 
Pioneer LDCA, Inc. LV32356 -WS 

Kim Basinger 
Gabriel Byrne 

1992 PG -13 34.95 

10 7 5 MARY POPPINS Walt Disney Home Video 
Image Entertainment 1588 

Julie Andrews 
Dick Van Dyke 

1964 G 69 98 

11 5 5 HONEYMOON IN VEGAS 
New Line Cinema 
Image Entertainment 2288 

James Caan 
Nicholas Cage 

1992 PG -13 34.98 

12 17 25 BASIC INSTINCT 
Carolco Home Video 
Pioneer LDCA, Inc. LD69015 

Michael Douglas 
Sharon Stone 

1992 R 39.95 

13 NEW Illo MR. BASEBALL 
Universal City Studios 
MCA/Universal Home Video 41461 

Tom Selleck 1992 PG -13 3418 

14 NEW Illo MR. SATURDAY NIGHT 
New Line Home Video 
Image Entertainment ID2289LI 

Billy Crystal 
David Paymer 

1992 R 39.99 

15 20 3 INNOCENT BLOOD Warner Bros. Inc. 
Warner Home Video 12570 

Anne Parillaud 
Robert Loggia 

1992 R 29.98 

16 NEW II. RAPID FIRE 
FoxVideo 
Image Entertainment 1978 -80 

Brandon Lee 1992 R 39.98 

11 3 7 DEATH BECOMES HER 
Universal City Studios 
MCA/Universal Home Video 41279 

Meryl Streep 
Goldie Hawn 

1992 PG -I3 34.98 

18 RE -ENTRY THE ABYSS 
FoxVideo 
Image Entertainment 1988 -85 

Ed Harris 
Mary Mastrantonio 

1989 PG -13 99.98 

19 15 13 BEYOND THE MIND'S EYE 
Miramar Images Inc. 
BMG Video 7233380018 -6 

Jan Hammer 1992 NR 2918 

20 12 13 SISTER ACT 
Touchstone Pictures 
Image Entertainment 1452 

Whoopi Goldberg 
Harvey Keitel 

1992 PG 2998 

21 NEW ' THE LAST OF THE MOHICANS FoxVideo 
Image Entertainment 1986 -85 

Daniel Day -Lewis 
Madeleine Stowe 

1992 R 39.98 

22 11 9 SINGLE WHITE FEMALE Columbia TriStar Home Video 51438 Bridget Fonda 
Jennifer Jason Leigh 

1992 R 34.95 

23 9 15 LETHAL WEAPON 3 
Warner Bros. Inc. 
Warner Home Video 12475 

Mel Gibson 
Danny Glover 

1992 R 29.98 

24 25 69 TERMINATOR 2: JUDGMENT DAY 
Carolco Home Video 
Pioneer LDCA, Inc. LD68952 -2 

A. Schwarzenegger 
Linda Hamilton 

1991 R 29.95 

25 14 5 HONEY, I BLEW UP THE KID Walt Disney Home Video 
Image Entertainment 1371 

Rick Moranis 1992 PG 39.98 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, 
or of at leas 25,000 units and $1 million at suggested- retail for nontheatrical titles. o ITA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. © 1993, Billboard /BPI Communications. 
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1ne Video 

Paramount Raises `Hell' 
Pinhead Promo Campaign Set 

BY EARL PAIGE 

LOS ANGELES -Talk about in -your- 
face advertising: a billboard of horror 
heavy Pinhead outside the headquarters 
of key distributors ordering " Hellraiser 
III: Hell On Earth" 
from Paramount 
Home Video. 
Wholesalers in six 
key U.S. markets 
will have to face this 
scary reminder to 
buy their assigned 
quotas of the movie 
by the April 29 cut- 
off. The street date 
for the title, in the rated and unrated 
versions, is May 26. 

Paramount wanted to make a state- 
ment for its first involvement with a 
project of Clive Barker, whose credits 
include the " Hellraiser" trilogy, "Candy - 
man," and "Nightbreed." It's one of the 
studio's biggest-literally-home video 
promotions and should generate sales of 
200,000-300,000 units for the rental re- 

PINHEAD 

lease, according to senior marketing VP 
Alan Perper. Barker's two earlier "Hell - 
raiser" titles, " Hellraiser" and "Hell - 
bound: Hellraiser II," sold 129,000 and 
143,000 cassettes, respectively. 

The latest release will get a major 
consumer push through a $250,000 al- 
bum -oriented radio campaign in 18 top 
U.S. markets, says product manager 
Joseph Craig. During a 10- to- 14-day 
period, consumers will be invited to in- 
vent their own monster vision and have 
the drawing judged by author and film 
maker Barker, Pinhead's creator. 

The $10,000 grand prize will have the 
added bonus of a three -night and two - 
day trip for two to Los Angeles to meet 
and have lunch with Barker. Other 
prizes include a Philips CD -I player in 
each market and 25 copies of the movie. 

Barker will be available, on tape, as 
part of a rental traffic incentive 
plugged in a recorded spot on each 
copy of "Hellraiser III." Consumers 
who mail in a sales receipt will be sent 
a 32- minute video interview titled 
"Clive Barker: The Art Of Horror." 

VSDA OPENS BOOK ON NEW CHAPTERS 
(Continued from page 49) 

VSDA hasn't witnessed the forma- 
tion of new chapters in the U.S. for 
some time, Karpel says. "When I first 
came here, we were starting up 10 -15 a 
year. It's much harder to get them go- 
ing today." One factor mentioned is the 
steady attrition of established video 
stores. "Some of the people who were 
interested in chapters four or five years 
ago are no longer in business," he notes. 

In some cases, just the absence of a 
few key people can make the differ- 
ence. Karpel points to the struggling 
Southwest Washington/Oregon Chap- 
ter: "Andy Lasky left Portland and 
Tom Keenan is no longer involved." 
Both were prime movers in the area. 
West Virginia got off to a false start a 
year ago after one gung -ho member 
"decided it was too much work, so the 

whole effort there just dissolved." 
Retail consolidation has had its ben- 

efits to VSDA. 'We are seeing people 
from the larger companies starting to 
participate," says Karpel. "Two of our 
strongest chapters, New England and 
New Jersey/New York, have members 
from the larger retail chains and dis- 
tributors." 

Local chapters used to organize to 
fight threatening legislation. Today 
there is a different atmosphere. Video 
stores in Florida had taken note of the 
national headlines surrounding the 2 
Live Crew case. Northern Florida's re- 
pressive climate "was something we all 
wanted to be aware of," says Veingrad. 
"Right now, though, there is no big leg- 
islative issue." 

T ' REPORTERTOP 10 
W E E K L Y M O V I E G R O S S E S 

THIS 
WEEK PICTURE /(STUDIO) 

WEEKEND 
GROSS (5) 

NO. OF 
SCRNS 

PER SCRN 
AVG($) 

WKS 
IN 

REL 

TOTAL 
GROSS 

TO DATE 
(S) 

1 Indecent Proposal 18,387,632 1,694 - 24,543,997 
(Paramount) 10,854 

2 The Sandlot 4,918,712 1,772 - 5,994,542 
(20th Century Fox) 2,776 

3 Cop And a Half 4,509,650 1,786 1 12,853,270 
(Universal) 2,525 

4 Adventures of Huck Finn 4,202,794 1,803 1 11,604,444 
(Buena Vista) 2,331 

5 Ninja Turtles Ill 3,150,318 2,087 3 33,836,703 
(New Line Cinema) 1,509 

6 The Crush 2,648,142 1,759 1 9,326,261 
(Warner Bros.) 1,505 

7 The Crying Game 2,198,427 921 19 54,393,001 
(Miramax) 2,387 

8 Point of No Return 2,044,294 1,356 3 23,696,061 
(Warner Bros.) 1,508 

9 Unforgiven 2,013,242 945 35 88,900,163 
(Warner Bros.) 2,130 

10 Born Yesterday 1,859,476 1,243 2 13,960,987 
(Buena Vista) 1,496 
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TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

d 
75 s 
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1 3 148 

* * * No.1 * * * 
PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 24.99 

2 1 24 BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G 24.99 

3 4 6 
LITTLE NEMO: ADVENTURES IN Hemdale Pictures Corp. 

Animated SLUMBERLAND Hemdale Home Video 7140 1992 G 24.95 

4 2 4 
PLAYBOY CELEBRITY CENTERFOLD: Playboy Home Video 

Jessica Hahn JESSICA HAHN Uni Dist. Corp. PBV0729 1993 NR 19.95 

5 5 53 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 G 24.99 

6 6 9 DANCES WITH WOLVES Orion Pictures 
Kevin Costner 

Orion Home Video 8786 1990 PG -13 14.98 

7 12 6 LIVE: RIGHT HERE, RIGHT NOW. Warner Reprise Video 3 -38290 Van Halen 1993 NR 29.98 

8 7 7 
SPORTS ILLUSTRATED'S 1993 

HBO Video 90847 Kathy Ireland 
SWIMSUIT VIDEO Rachel Hunter 

1993 NR 1295 

9 14 4 
PLAYBOY: INTERNATIONAL Playboy Home Video 

Various Artists PLAYMATES Uni Dist. Corp. PBV0730 1993 NR 1915 

10 8 11 JFK: DIRECTOR'S CUT 
Warner Bros. Inc. 

Kevin Costner Warner Home Video 12614 1991 R 24.98 

11 10 27 CINDY CRAWFORD /SHAPE YOUR 
GoodTimes Home Video 7032 Cindy Crawford BODY WORKOUT 1992 NR 19.99 

12 15 29 THE RESCUERS Walt Disney Home Video 1399 Animated 1977 G 24.99 

13 17 8 
BARNEY'S MAGICAL MUSICAL 

The Lyons Group 98091 Various Artists ADVENTURE 1992 NR 14.95 

14 21 38 THE GREAT MOUSE DETECTIVE Walt Disney Home Video 1360 Animated 1986 G 24.99 

15 9 9 FRIED GREEN TOMATOES Fried Green Tomatoes Productions Kathy Bates 
MCA/Universal Home Video 81228 Jessica Tandy 

1991 PG -13 19.98 

16 13 20 BEYOND THE MIND'S EYE 
Miramar Images Inc. 

Jan Hammer BMG Video 7233380018 -3 1992 NR 19.98 

17 20 10 BARNEY IN CONCERT The Lyons Group Various Artists 1992 NR 14.95 

18 11 22 SISTER ACT Touchstone Pictures Whoopi Goldberg 
Touchstone Home Video 1452 Harvey Keitel 

1992 PG 19.99 

19 19 4 
PLAYBOY: 101 WAYS TO EXCITE Playboy Home Video 

Various Artists YOUR LOVER Uni Dist. Corp. PBV0711 1993 NR 29.95 

20 16 29 ERIC CLAPTON: UNPLUGGED Warner Reprise Video 38311 Eric Clapton 1992 NR 19.98 

21 25 5 LAURA FoxVideo 1094 Dana Andrews 
Gene Tierney 

1944 NR 19.95 

22 18 6 MICHAEL JORDAN: AIR TIME FoxVideo (CBS /Fox) 5770 Michael Jordan 1993 NR 19.98 

23 31 8 ROCK WITH BARNEY The Lyons Group 98081 Various Artists 1992 NR 14.95 

24 24 7 GREEN JELLY: CEREAL KILLER Zoo Records 
Green Jelly 

BMG Video 11036 1993 NR 16.98 

25 22 10 THE MUPPET MOVIE Walt Disney Home Video The Muppets 1979 G 22.99 

26 26 4 COUNTRY LINE DANCING Quality Video, Inc. 60053 Various Artists 1992 NR 9.99 

27 30 4 STING: TEN SUMMONER'S TALES PolyGram Video 4400895673 Sting 1993 NR 19.95 

28 35 10 SWEATIN' TO THE OLDIES 2 GoodTimes Home Video 9304 Richard Simmons 1993 NR 19.99 

29 32 74 THE JUNGLE BOOK Walt Disney Home Video 0602 Animated 1967 G 2499 

30 29 70 FANTASIA Walt Disney Home Video 1 132 Animated 1948 G 24.99 

31 NEW 110. THE LITTLE ENGINE THAT COULD MCA/Universal Home Video 80929 Animated 1993 NR 1298 

32 36 33 WAYNE'S WORLD Paramount Pictures Mike Myers 
Paramount Home Video 32706 Dana Carvey 

1992 PG -13 24.95 

33 28 28 BEETHOVEN Universal City Studios Charles Grodin 
MCA/Universal Home Video 81222 Bonnie Hunt 

1991 PG -13 24.98 

34 NEW 00, 
BO 
KEEP 

N JOV 
THE 

I 

FAITH: AN EVENING WITH 
PolyGram Video 4400865153 Bon Jovi 1993 NR 19.95 

35 NEW 10. BARNEY'S BEST MANNERS The Lyons Group 99021 Various Artists 1993 NR 14.95 

36 27 12 PLAYBOY: SEXY LINGERIE V 
Playboy Home Video 

Various Artists Uni Dist. Corp. PBV0727 1993 NR 19.95 

37 33 11 
THE MOODY BLUES: LIVE AT RED PolyGram Diversified Ent. 

The Moody Blues ROCKS PolyGram Video 4400867613 1993 NR 1995 

38 40 23 
PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video 

Various Artists CALENDAR Uni Dist. Corp. PBV0720 1992 NR 19.95 

39 38 9 BARNEY GOES TO SCHOOL The Lyons Group 98061 Various Artists 1992 NR 14.95 

40 23 12 PLAYBOY: EROTIC FANTASIES II 
Playboy Home Video 

Various Artists 
Uni Dist. Corp. PBV0728 1993 NR 19.95 

RIAA gold cert. fo sales of 50,000 units or $1 million in sales at suggested retail. RIAA platinum cert. for sales of 100,000 units or $2 million in sales at 
sugges ed retail. ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrcal titles. © 1993, Billboard /BPI Communications. 
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Video Previews 
E D I T E D B Y C A T H E R N E A P P L E F E L D 

MUSI C 

James Taylor, 
"Squibnocket," Columbia 
Music Video, 65 minutes, 
$19.98. 
JT's voice is as crystal -clear 
as ever during the rehearsals 
for his upcoming tour that fill 
this video, filmed at Taylor's 
farmhouse on Martha's 
Vineyard. Running through a 
range of repertoire that sheds 
light on various stages of the 
veteran singer /songwriter's 
career -from the early 
"Traffic Jam" and "Sweet 
Baby James" to "Copperline" 
and "(I've Got To) Stop 
Thinkin "Bout That" from his 
most recent effort, 1991's 
"New Moon Shine." In 
between the relaxed jam 
sessions are brief interludes 
with Taylor talking about his 
songs, his life, and his New 
England home. Taylor -made 
for success. 

CATHERINE APPLEFELD 

Travis Tritt, "A 
Celebration: A Musical 
Tribute To The Spirit Of 
The American Disabled 
Veteran," Warner Reprise 
Video, 59 minutes, $16.98. 
Each year the Disabled 
American Veterans hosts its 
National Winter Sports 
Clinic, an event that brings 
together veterans for a few 
days of fun, physical activity, 
and spirit -lifting. As much a 
documentary of the sixth 
annual DAV event, held at 
Snowmass, Colo., as of the 
rollicking concert Tritt 
performed at the gathering, 
this video is touching without 
being saccharine or preachy. 
Grammy winner Tritt, 
accompanied on some 
selections by Marty Stuart 
and Mark O'Connor, is in 
wonderful form as he barrels 
through such hits as "Put 
Some Drive In Your 
Country," "Anymore," "The 
Whiskey Ain't Workin'," and 
"I'm Gonna Be Somebody." 
Perhaps it is Tritt's unbridled 
joie de vivre, perhaps it is 
simply the special nature of 
the performance, but the 
concert comes across as a 
perfect complement to the 
various scenes on the ski 
slopes and basketball court 
and the many recounts by 
veterans of their tales and 
triumphs. A keeper. 

C.A. 

CHILD ' E N ' S 

"Classic English Nursery 
Sing -Alongs," Strand Home 
Video (310- 396- 7011), 30 
minutes, $12.98. 
If Barney the Dinosaur has 
proven anything, it's that kids 
love to watch and sing along 
with other little kids on TV. 

That being the case, this 
charming program is a sure 
winner. A pleasant young 
Englishwoman leads a group 
of British preschoolers 
through such timeless 
rhymes as "Hickory Dickory 
Dock" and "Row, Row, Row 
The Boat." Each song has its 
own accompanying hand 
gestures, which young 
viewers will enjoy imitating. 
The host also frequently 
addresses the viewer directly: 
"What kinds of things make 
you happy ?" Parents will be 
reminded of that old TV 
favorite, "Romper Room." 

TRUDI MILLER 

"Barney & Friends : 

Barney's Best Manners," 
Lyons Group, 30 minutes, 
$14.95. 
A schoolyard picnic sets the 
stage for Barney & Friends 
to sing, dance, play, and learn 
about manners. Songs range 
from the pointed ( "Please 
And Thank -You ") and 
educational ( "Snackin' On 
Healthy Food ") to the silly 
( "Does Your Chewing Gum 
Lose Its Flavor ") and just - 
for -fun ( "Three Little 
Fishies "). The latter is likely 
to be inspirational, as viewers 
see Barney & Friends act out 
the song with cute fishie 
puppets. Also activity - 
oriented are the picnic games 
played- tug -of -war, bubble - 
blowing, and a sack race. 
While some song selections 
are weak, the video does 
teach manners effectively and 
entertainingly. 

CATHERINE CELLA 

HEALTH /FITNESS 
"LA Jammin Featuring The 
Laker Girls," JMR 
E ntertain ment/LGV 
Distribution (310- 451- 4001), 
60 minutes, $24.95. 
A four -part workout -warm- 
up, two dance routines, and a 
cool down -brought peppily 
to video via the world- famous 
Laker Girls, this title is high 
on energy and effectiveness. 
A brief disclaimer at the 
beginning of the program 
states the forthcoming 
movements may be more 
dramatic than is practical for 
some participants at home, 
and this quickly is proven 
true. Situated on a three - 
tiered platform and in 
matching purple and black 
workout gear, the Laker Girls 
lead a routine that 
emphasizes toning and 
cardiovascular strength. The 
workout is intense, but the 
cheerleaders' undiminishing, 

revved -up demeanor is 
enough to keep even the most 
weary exerciser in the 
ballgame. Partial proceeds 
from sales of "LA Jammin" 
are earmarked for the Magic 
Johnson Foundation for 
AIDS research. 

C.A. 

DOCUMENTARY 
"Yankee Thunder, Rebel 
Lightning," Classic Image 
Productions (800 -888- 5359), 
120 minutes, $39.95. 
This comprehensive two -tape 
set tells the story of one of our 
nation's most troubled 
period -the Civil War. Part 
documentary, part docu- 
drama, this well -produced 
program uses still photos, 
animated maps, and live re- 
enactments in dramatic 
fashion. From the explosive 
election of Abraham Lincoln 
to the emotional surrender at 
Appomattox, the viewer will 
witness the brave warriors in 
blue and gray locked in 
mortal combat. It is the re- 
enacted battle scenes that are 
the most impressive. The 
costumes, weapons, and 
locations depicted here are 
accurate down to the smallest 
detail, and will make these 
tapes exciting viewing for 
anyone. 

MARC GIAQUINTO 

"A Still Small Voice: 
Mysticism & The Search 
For Religious 
Understanding," Advent/ 
Atlas Video (301- 907 -0030), 
60 minutes, $19.95. 
Attempting to convey the 
nature of mystical experience 
in a TV documentary is 
perhaps a hopeless task, due 
to the intensely subjective, 
not to mention nonverbal, 
character of the event. To its 
great credit, this tape avoids 
a phony mystical aura, 
eschewing light and sound 
effects or psychedelia, and 
presenting instead a 
thoroughly rationalist 
approach to a pitfall -laden 
subject. Journalist Bill Kurtis 
introduces several highly 
diverse individuals who 
recount their experiences and 
discuss various forms of 
prayer and meditation; some 
of man's earliest spiritual 
artifacts, such as the Lascaux 
cave paintings and Ireland's 
New Grange, are also 
explored. Perhaps most 
interesting are the notions 
that addiction is really a 
search for godhead, a longing 
for the sacred, and that 
modern society's attempt to 

Video Previews is a weekly look at new titles at sell- through prices. 
Send review copies to Catherine Applefeld, Billboard, 1515 
Broadway, New York, N.Y. 10036. 

separate mysticism from 
religion has led to Marxism 
and Nazism. A most thought - 
provoking hour. 

MORRIS KLIEGMAN 

INSTRUCTIONAL 
"Sex After 50," Educational 
Video Corp. (800-866-1000), 
90 minutes, $29.95. 
Beginning with a series of 
talking heads (most of them 
people who have not yet 
reached the golden year) who 
relate a gloomy forecast for 
sex after 50, this video sets 
out and goes a long way in 
proving them wrong. The 
video is divided into sections 
that document medical issues 
(changes in the male and 
female physiology), 
interpersonal relations (the 
effect of having the children 
out of the house, work 
pressures, etc.), and topics 
suited to those in the 
advanced phases of life (the 
loss of loved ones and ways to 
meet others). And to make 
the proceedings more human 
and enjoyable, the program 
peppers the informational 
segments with dramatic re- 
enactments and interviews 
with sexually active -and 
happy -people over 50. The 
only downpoint of the 
program is that some of the 
re- enactments are, well, for 
lack of a better word, childish, 
and come across as silly 
rather than substantive. 
Otherwise, "Sex After 50" is a 
golden opportunity that 
should not be missed. 

C.A. 

"Menopause And Beyond!," 
Educational Video Corp., 60 
minutes, $29.95. 
A companion to the above - 
mentioned "Sex After 50," 
this video is hosted by Dr. 
Judy Seifer, president -elect 
of the American Assn. of Sex 
Educators, Counselers and 
Therapists. As such, it 
adeptly combines 
professional explanations, 
diagrams and definitions, and 
woman -on- the -street 
interviews to paint a positive, 
albeit realistic, picture of 
menopause and its physical 
and emotional effects on 
women. Medical issues such 
as heart strain, osteoporosis, 
and urinary incontinence are 
explored, as are the pros and 
cons of hormonal - 
replacement therapy. But 
also important -and given 
equal consideration here - 
are the emotional changes 
that may accompany 
menopause, including mood 
swings, depression, and 
differences in sexual activity. 
As the cover boasts, an 
important program for any 
woman over 40. C.A. 
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1 1 21 

* * NO. 1 * * 
LIVE A4 

Billy Ray Cyrus 
PolyGram Video 440085955.3 

LF 19.95 

2 7 LIVE: RIGHT HERE, RIGHT NOW. 
Van Haien 

Warner Reprise Video 3 -38290 
LF 29.98 

3 3 11 
CEREAL KILLER Green Jelly 
Zoo Records BMG Video 11036 

LF 16.98 

4 5 43 
THIS IS GARTH BROOKS AB 

Liberty Home Video 40038 
Garth Brooks LF 24.98 

5 4 2 KEEP THE FAITH: AN EVENING WITH BON 
Bon Joe, 

JOVI PolyGram Video 4400865153 
LF 19.95 

6 6 33 
UNPLUGGED Eric Clapton 
Warner Reprise Video 38311 

LF 19.98 

7 11 56 
MOONWALKER A8 Michael Jackson 
Ultimate Production SMV Enterprises 49009 

LF 24.98 

8 NEW ` THE WAY WE WALK IN CONCERT Genesis 
PolyGram Video 4400864973 

LF 24.95 

9 12 21 
A YEAR AND A HALF IN THE LIFE OF Metallica 
METALLICA Elektra Entertainment 40148 

LF 34.98 

10 
7 9 I STILL BELIEVE IN YOU Vince Gill 

MCA Music Video 10679 
SF 9.98 

11 8 3 
LIVE AT RED ROCKS The Moody Blues 
PolyGram Diversified Ent. PolyGram Video 4400867613 

LF 19.95 

12 10 19 
THIS IS MICHAEL BOLTON Michael Bolton 
SMV Enterprises 19V -49159 

LF 19.98 

13 14 15 
USE YOUR ILLUSION: PARTS I & II Guns N' Roses 
Geffen Video Um Dist. Corp. 39525 

LF 34.98 

14 13 21 
BILLY RAY CYRUS A6 Billy Ray Cyrus 
PolyGram Video 440085503-3 

SF 12.95 

15 18 65 
GARTH BROOKS A4 

Garth Brooks 
Capitol Video 40023 

LF 14.95 

16 20 23 
LIVE AC /DC 
AVision Entertainment 50346 -3 

LF 19.98 

17 23 17 
A YEAR AND A HALF: VOL 1 Metallica 
Elektra Entertainment 40146 

LF 19.98 

18 
BEYOND THE MIND'S EYE 

Jan Hammer 
Miramar Images Inc . BMG Video 7233380018 -3 

LF 19.98 

19 17 3 
TEN SUMMONER'S TALES Sting 
PolyGram Video 4400895673 

LF 19.95 

20 19 17 
A YEAR AND A HALF: VOL. 2 Metallica 
Elektra Entertainment 40147 

LF 19.98 

21 21 19 
BUILDING EMPIRES Queensryche 
EMI Home Video 33153 

LF 19.98 

22 16 11 
FOR MY BROKEN HEART A2 

Reba McEntire 
MCA Music Video 10528 

SF 9.95 

23 25 2 
THE PREMIERE COLLECTION ENCORE Andrew Lloyd Webber 
PolyGram Video 4400861533 

LF 19.95 

24 22 32 
REBA IN CONCERT 
MCA Music Video 10380 

Reba McEntire LF 14.95 

25 24 33 
X -TREME CLOSE -UP Kiss 
PolyGram Video 4400853953 

LF 19.95 

26 26 23 
THEIR FINAL CONCERT The Judds 
MPI Home Video 6351 

LF 19.98 

27 28 15 
LIVE Elton John 
AVision Entertainment 50358 -3 

LF 24.98 

28 27 25 
ACHTUNG BABY U2 
PolyGram Video 440085557 -3 

LF 19.95 

NEW THE JOHN LENNON VIDEO COLLECTION John Lennon 
Capitol Video 40039 

LF 14.95 

30 9 127 
THE THREE TENORS IN CONCERT A8 Carreras - Domingo - 

PolyGram Video 0712233 Pavarotti 
LF 24.95 

31 29 45 
LIVE AT THE EL MOCAMBO Stevie Ray Vaughan 
SMV Enterprises 19V -49111 

LF 19.98 

32 31 124 $19.98 HOME VID CLIFF'EM ALL Metallica 
Elektra Entertainment 40106.3 

LF 19.98 

33 33 13 
USE YOUR ILLUSION: PART I 

Guns N' Roses 
Geffen Video Uni Dist. Corp. 39521 

LF 19.98 

34 32 43 WE WILL ROCK YOU Queen 
MobileVision /Yeilowf>ill /Queen Strand Home Video 2115 

LF 11.98 

34 27 JUMP Kris Kross 
SMV Enterprises 9VS -49139 

VS 9.98 

36 30 13 
PLUGGED Bruce Springsteen 
SMV Enterprises 19V -49162 

LF 19.98 

37 35 41 
SOUL AND PASSION Michael Bolton 
SMV Enterprises 19V -49122 

LF 19.98 

38 RE -ENTRY 
ELVIS: THE LOST PERFORMANCES Elvis Presley 
MGM /UA Home Video 202759 

LF 19.98 

39 36 7 
THE LOVE BONE EARTH AFFAIR Mother Love Bone 
PolyGram Video 4400863773 

LF 11.95 

40 40 2 
VIDEO HITS Billy Dean 
Capitol Video 40047 

SF 12.98 

O RIAA gold cert. for sales of 25,000 units for video singles; RIAA gold cert. for sales of 50,000 units for SF or 
LF videos; A RIM platinum cert. for sales of 50,000 units for video singles; RIM platinum cart. for sales of 
100,000 units for SF or LF videos; O RIAA gold cert. for 25,000 units for SF or LF videos certified prior to April 1. 

1991; RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 1991. LF long -form. 
SF Short-form. VS Video single. © 1993. Billboard /BPI Communications. 
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Pro Audio 

`Amazing' Graces Plant. The cast of Andrew Lloyd Webber's "Joseph & The 
Amazing Technicolor Dreamcoat," currently being staged in Los Angeles and 
Broadway- bound, has been working on the show's cast recording in the Record 
Plant's Neve I control room. Pictured, clockwise from top left, are music producer 
Nigel Wright; Michael Damian, who plays Joseph; engineer Robin Sellars; musical 
supervisor Paul Bogaev; and Kelli Rabke, the show's narrator. 

Digital Interface Testing Set 
Latest DISQ Link Is With SSL Consoles 

BY MARILYN A. GILLEN 

NEW YORK -Initial studio testing on 
the third AT &T DISQ Digital Mixer in- 
terface is set to begin this month in 
Nashville. The DISQ team will test the 
interface to Solid State Logic G Series 
consoles April 24 -26 at Masterfonics 
Studios there. 

The SSL interface, which will pro- 
vide connectivity to SSL boards with G 
Series automation or Ultimation, fol- 
lows the earlier testing and introduc- 
tion of systems designed for Neve VR 
consoles equipped with GML Series 
2000 automation and Neve VRs with 
Flying Faders. 

Introduced at the Audio Engineer- 

Flood Tracks Ebb & Flow of Depeche Mode 
Takes Band In New Direction On Latest Album 

BY SUSAN NUNZIATA 

NEW YORK- Taking Depeche 
Mode in a new and, thus far, highly 
successful direction has been "posi- 
tive," says Flood, who co- produced 

"Songs Of Faith 
And Devotion" with 
the band. 

Calling the tracks 
on the album "rough 
diamonds," Flood 
notes the band 
sought a more "or- 
ganic" sound with 
its latest recording, 
moving away from 
the heavily pro- 
duced, synthesized 
sound of its earlier 

PRO 

FILE 
projects. 

"It's basically things we touched on 
with `Violator.' But they've done so 
many albums and been working for 
so long; bands in that sort of period 
in their career feel they need a 
change," he says. "These were things 
we started to touch on with `Violator' 
and then, when it came to this album, 
we decided to go a bit more full 
ahead." 

The main objectives with the al- 
bum lie in trying to raise the appar- 
ent emotional stroke of the recording, 
and in meshing a live -performance 
edge with the band's synthesized 
foundation, according to Flood. A 
slight change in instrumentation was 
part and parcel of that objective: 
Drums, guitars, and other instru- 
ments were used in places where the 
band might have opted for samples in 
the past. 

But, the primary difference, ac- 
cording to Flood, was in lead vocalist 
Dave Gahan's performances, which 
he says were recorded with minimal 
processing. "He's a good showman 
and a good performer live, and some- 
times on record he has in the past 
come out a little statically." 

Vocal processing on the album var- 
ies from song to song, says Flood. "A 

lot of it would have been `standard,' 
but there are moments when songs 
and voices were going through ampli- 
fiers. On a lot of the backing vocals, 
we played around with tape loops and 
just sort of H- 3000'd [with the Even- 
tide H-3000 harmonizer]. We'd play 
around; maybe do some backing vo- 
cals and then sample 'em off and then 
effect the sound and turn 'em around 
backward or something like that. 
Quite often, we'd treat them more as 
an instrument rather than necessar- 
ily as a voice." 

In his role as producer, Flood 
acted as a sounding board for the 
evolving band. "I think all of them 
were looking for change and obvi- 
ously each individual has his own idea 
of what the change should be but, col- 
lectively, I thought it was very posi- 
tive with all four trying out new 
ideas," he says. "Having gone so far 
in their career, this almost seemed 
like the logical extension to it." 

The project touched down in three 
countries, with recording split be- 
tween a villa in Madrid and Chateau 
Du Pape Studios in Hamburg, and 

Flood says of his production work 
with Depeche Mode that he acted as 
a sounding board for the evolving 
band, whose new album, "Songs Of 
Faith And Devotion," debuted at 
No. 1 on The Billboard 200. 

mixes completed in London. In Ma- 
drid, the idea was "here's a house, 
let's fill it up with studio gear," says 
Flood. Through London's Hilton 
Sound the group rented a Soundcraft 
Sapphyre console, speakers, power 
supply, and microphones. "The band 
and myself, we've got quite a lot of 
outboard gear and all the instrumen- 
tation, obviously, and off we went re- 
ally." 

Although Flood feels the eight 
weeks spent recording in the villa 
were generally successful, with seven 
or eight people living and working to- 
gether for an extended period, there 
were some tense moments. "That 
sort of healthy bit of tension never 
hurt anybody really," he says. "As far 
as the sort of quality of the work that 
came out of there, we got some really 
good things that we probably 
wouldn't have gotten somewhere 
else. But on the down side, we spent 
quite a lot of time wandering aim- 
lessly." 

The tracks "In Your Room" and 
"Condemnation" were among the ma- 
terial that emerged from the Madrid 
sessions. 

Steve Lyons engineered the Ma- 
drid recording sessions, and Mark 
Stent mixed the project. Other engi- 
neers on the album included Chris 
Dickie and Paul Kendall, and the 
project was mastered by Kevin Met- 
calfe. 

A self- described "analog fiend," 
Flood notes the project was recorded 
on 48 tracks of analog with Dolby SR. 
"With SR, most of the old problems 
of analog have been eliminated," he 
says, noting that use of a computer- 
ized digital editing system avoided 
some generational degradation. "A 
lot of the time we would be running 
a lot of long loops and someone would 
go down and play, say, the drums. 
They'd play half the song and then 
we'd loop off something like 16 bars 
and just be listening to that off the 
computer to build the song. So when 

(Continued on next page) 

ing Society Convention last October, 
the DISQ interfaces generated a great 
deal of attention -and anticipation 
(Billboard, Oct. 17). A software -based 
system, DISQ is designed to operate as 
a digital mixing and postproduction 
system in conjunction with existing an- 
alog consoles, effectively expanding 
their capability into the digital realm. 
The software base allows for future ad- 
vances in technology, according to the 
company. 

The system uses AT &T's parallel 
processor, a digital signal processor 
originally designed to support radar 
and sonar signal processing, speech 
recognition, and object recognition. 
Once connected to a console, the 
board's knobs, faders, and switchers 
become encoders that generate signals 
to control the digital processing. The 

signal completely bypasses the con- 
sole's analog circuitry but maintains 
the familiar work surface. 

The full system, designed to fit into 
a 19 -inch rack, can handle 32 -72 chan- 
nels of audio. 

Planning is said to be under way for 
customer trials of the DISQ system at 
studios in New York and Los Angeles 
this spring and summer. Three studios 
in Tokyo will try out the system in late 
April and May, according to AT &T 
Digital Systems, a co- developer of the 
system with Russ Hamm of Gotham 
Audio in New York and George Mas- 
senburg Labs of Van Nuys, Calif. 

No customers for the top -end DISQ 
system, whose price range runs from 
$375,000- $475,000, have yet been an- 
nounced. 

Smithsonian Names '93 Award Nominees 
NEW YORK -SoundScan Inc., the 
company that electronically tracks 
record sales at retail stores and 
whose data is used in compiling 
some of Billboard's charts, has been 
nominated in the 1993 Computer - 
world Smithsonian Awards Pro- 
gram. The program, in its fifth year, 
honors innovative uses of informa- 
tion technology in the media, arts, 
and entertainment industries and in 
nine other categories. 

A total of 416 nominations in the 
10 categories were announced 
March 25; nominations were made 

by the chairmen of leading informa- 
tion technology companies. Finalists 
will be revealed in May, and they 
and the winning finalists will be hon- 
ored June 7 at a banquet. 

Winning applications will be in- 
cluded in "The Information Age: 
People, Information, And Technol- 
ogy," a permanent exhibition at the 
Smithsonian Institution in Washing- 
ton, D.C. Materials submitted by all 
nominees become part of the perma- 
nent collection of the Smithsonian 
Institution's National Museum of 
American History. 

EUROSOUNDS 

A column by Zenon Schoepe on the European professional audio industry. 

GERMANY 

DEFA Film studios in Babelsberg, is undergoing a refit that will include the 
creation of one of the biggest film mixing and dubbing studios in Europe and the 
installation of a Harrison MPC console -the fourth in the country through dis- 
tributor GTC Studiotechnic. Now under new French management and due to 
open in August, DEFA studios will also house Albrecht magnetic film recorders 
and players, Kinotron projectors, THX sound, and a Sony 3324S. 

PRODUCER Harold Faltermeyer has bought the world's largest Euphonix 
CSII digitally controlled analog console. The 104 -fader system with studio control- 
ler and dynamics section is installed at his Red Deer Studios in Munich. 

SWITZERLAND 

STELLAVOX, manufacturer of the Stelladat portable timecoded location DAT 
machine, filed for bankruptcy March 11. Managing director Michel Reverchon 
told distributors this was due to the withdrawal of support from its financial back- 
ers responding to the "heavy financial load of putting the Stelladat to serial pro- 
duction." He added there was a strong chance of the company being bought. 

U.K. 

COURT ACOUSTICS has released the Sound Check Audio Test and Demon- 
stration CD, co- produced by Alan Parsons and Stephen Court, containing nu- 
merous test signals, such as phase and time alignment checks for up to five -way 
speaker systems, and test programs. "This is the first practical professional audio 
test disc put together by practical people as opposed to academics," says Court. 

Third octave band pink noise permits spectrum analysis to be performed on 
an SPL meter and a second CD is planned that will include a calibrated condenser 
mike and SPL meter built into the CD case. 
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Ed Rak 
DEMANDS 

DOLBY SR 

Ed Rak in Control Room B of Clinton Recording Studios 

" 
Digitcil was my first choice 

for ten years_ So why am 
I recording analog again ?" 

Occupation 

Recent credits 

Career rrerlits 

Career direction 

On his technique 

On Dolby SR 

Engineer, producer, and owner of Clinton 
Recording Studios, NYC 

Juan Luis Guerra, Patti LaBelle, Roy 
Hargrove, Cleo Laine, Liza Minnelli, John 
Pizzarelli, Michel Camilo 

Artists: Karen Carpenter, Steely Dan, Dave 
Grusin, NY Philharmonic, Diana Ross, Frank 
Sinatra 

Films: "Manhattan," "Reds," "Peggy Sue Got 
Married," "Tequila Sunrise," "A Stranger 
Among Us" 

"Recording great film scores in one of New 
York's few remaining large orchestral 
recording spaces is a fabulous job, and I look 
forward to doing lots more." 

"I capture the sense of each soloist and 
section, lock them together in perspective, and 
apply the glue when I mix." 

"Dolby SR hears it my way- everything I 
record sounds like I want it to, from start to 
finish. Plus 
Dolby SR 
has insured 
my invest- 
ment in 
analog 
equipment 
for years 
and years to 
come." 

Studio A: 
Clinton Recording 

Dolby SR now over 70,000 tracks worldwide. 

OD Dolby 
Dolby laboratories Inc. 100 Patter° Avenue, Sai Francisco, CA 941034813 Telephone <t5-558.0M3 Facsimile 115863 -1373 Telex 34409 

Doty labatatoies Inc. Ornate Bassett Ward* RN Bel &ghM Telephone 8!9842100 Fecanie0793842101. Telo 4449 
Dolby, end tla Cable D symbol are badeoais of Dolby (eEaelaties Liaoning CapmaNn 01993Dolby laEaelaica tr. 5939771 

Pro Audio 
Billboard. 

STUD O AC ON 
TAa 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING APRIL 17, 1993) 

CATEGORY HOT 100 R &B COUNTRY ALBUM ROCK DANCE -SINGLES 

TITLE 
Artist/ 
Producer 
(Label) 

INFORMER 
Snow/ 
M.C. Shan 
(East West) 

FREAK ME 
Silk/ 
K.Sweat 
T.H. 
(Keia /Elektra) 

THE HEART 
WON'T LIE 
Reba Mcentire & 
Vince Gill/ 
T.Brown 
R.Mcentire 
(MCA) 

LIVIN' ON THE 
EDGE 

Aerosmith/ 
B.Fairbairn 
(Geffen) 

BORN TO 

B.R.E.E.D. 
Monie Love/ 
Prince 
(Warner Bros.) 

RECORDING 
STUDIO(S) 
Engineer(s) 

BAYSIDE SOUND 
(Woodhaven,NY) 
John Ficarrotta 

DOPPLER 
(Atlanta,GA) 
Peter Blayney 

EMERALD 
(Nashville) 
John Guess 
Marty Williams 

LITTLE 
MOUNTAIN 
(Vancouver,B.C) 
Ken Lomas 

PAISLEY PARK 
(Minneapolis,MN) 
Steve Noonan 

RECORDING 
CONSOLE(S) 

MCI JH636 SSL 4000E SSL 4064E 
with Ultimation 

SSL 4048E /G SSL 6000E /G 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise Reduction) 

MCI JH 24 Otari MTR90 Mitsubishi X -850 Studer A800 Studer A800 MK III 

STUDIO 
MONITOR(S) 

Yamaha NS10 Augsperger Hidley /Kinoshita Yamaha NS10 Custom Westlake 
SM -1 

MASTER TAPE Ampex 456 Ampex 499 Ampex 467 3M 996 3M 250 

MIXDOWN 
STUDIO(S) 
Engineer(s) 

BAYSIDE SOUND 
(New York) 
John Ficarrotta 

SOUTHERN 
TRACKS 
(Atlanta,GA) 
Keith Sweat 
Carl Heilbron 

MASTERFONICS 
(Nashville) 
John Guess 
Marty Williams 

CAN AM 
(Los Angeles) 
Brendan O'Brien 

TANGLEWOOD 
(Brookfield,IL) 
Larry Sturm 
Steve Hurleyr 

CONSOLE(S) MCI JH636 SSL 4000 SSL 4064E/G SSL 4000E 
G Computer 

N/A 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise Reduction) 

MCI JH24 Sony JH24 Otari DTR -900 II Studer A -820 N/A 

STUDIO 
MONITOR(S) 

Yamaha NS10 Augsperger 
Wright 

Hidley /Kinoshita Yamaha NS10 N/A 

MASTER TAPE Sony DAT Ampex 499 Ampex 467 Ampex 456 N/A 

MASTERING 
(ALBUM) 
Engineer 

MASTERDISK 
Tony Dawsey 

HIT FACTORY 
Herb Powers 

MASTERFONICS 
Glenn Meadows 

MASTERDISK 
Greg Fulginiti 

HIT FACTORY 
Tom Coyne 

PRIMARY CD 

REPLICATOR 
(ALBUM) 

WEA 
Manufacturing 

WEA 

Manufacturing 
Uni 
Manufacturing 

Uni 
Manufacturing 

WEA 
Manufacturing 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

WEA 
Manufacturing 

WEA 
Manufacturing 

Uni 
Manufacturing 

Uni 
Manufacturing 

WEA 
Manufacturing 

© 1993, Billboard /BPI Communications, Hot 100, R &B & Country appear in this feature each time, Album Rock, Modern Rock, Rap, Adult 
Contemporary & Dance appear in rotation. 

PRO -FILE 
(Continued from preceding page) 

we came to record it, the problem of 
running the tape round the heads over 
and over and losing the top end wasn't 
an issue. We could just use all the ben- 
efit of the analog without having to nec- 
essarily dump down to digital." 

Flood is no stranger to the studio. 
He spent five or six years engineering, 
first with studios and then free -lance, 
before embarking on a career as a pro- 
ducer in the mid -'80s. His studio gigs 
included work at Morgan and Trident 
Studios in London, and his first project 
as a free -lance engineer was for the 
Irish act the Virgin Prunes. 

There are certain times when Flood 
considers his engineering experience 
"invaluable" to his production work. 
"There's occasions when how things 

are sounding influence the way things 
are played," he says. "You can have a 
great part, but the sound of it is com- 
pletely wrong and if you can sit there 
and think, from an engineer's point of 
view, I can get this or change that, then 
it might influence your decision 
whether you keep it or change the part. 
Apart from all the obvious things, 
you're not being bewildered by what 
you can and can't do on a pure technical 
level." 

Although he numbers "Violator" and 
"After The Grave" among his favorite 
projects, there are several lesser - 
known projects of which he is equally 
fond, among them Renegade Sound - 
wave, Nights Zareb, and Nick Cave. 
"Moments or albums I've done with 

them are equally as important to me as 
the ones that are just obvious to the 
public," he says. He also engineered 
U2's "Achtung Baby" and produced 
two albums for Erasure. 

Flood is now looking to work once 
again with bands that are just starting 
out. "As a view to the future, I'd like 
to say here's somebody 19, 20, just 
starting out. There's a band [in Ire- 
land] called Therapy? who I think are 
really good." 

In general, though, the producer 
doesn't foresee changing much. "I just 
want to give people a chance to be able 
to make the music they want really. 
That's what I've always tried to do and 
I can't really at the moment foresee 
that changing." 
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Newsmakers 

Endangered Music. Rykodisc executives, a member of Congress ,. and the 
Grateful Dead celebrate the release of "The Spirit Cries: Endangered Music Of 
South Amerce And The Caribbean" at the Library of Congress in Washington, 
D.C. The album the first in the ' Endangered Music" series, 3roduced by 
Grateful Dead percussionist Mickey Hart in conjunction with. the American 
Folklife Center at the Library of Congress. Shown, from left. are Rykodisc VP of 
business affairs Arthur Mann; Rykodisc president Don Rose; Hart; 
Rep. Norman Y. Mineta (D- Calif.;!; and James H. Billington, the Librarian of 
Congress. 

Words And Music. Authors of music -related books are honored at the fourth 
annual Ralph J. Gleason Music Book Awards, held recently at New York's 
University Cllub. The event was sponsored by BMI, Rolling Stone, and New York 
Univ. Shown, from left, are Anthony DeCurtis, senior features editor of Rolling 
Store; second -place winner Thomas L. Morgan, co- author of "From Cakewalks 
To Concert Halls: An Illustrated History Of African American Popular Music 
Fron 1885 To 1930 "; first -place winner Jon Savage, author of "England's 
Dreaming: Anarchy, Sex Pistols, Punk Rock And Beyond "; "Cakewalks" co- 
author William Barlow; and BMI president /CEO Frances Preston. Not pictured is 

third -place winner Robert Greenfield, co- author of "Bill Graham: My Life Inside 
Rock And Out.' 

Dynamic Duo. NARAS president 
Michael Greene, center, congratulates 
the members of recording duo Hall & 

Oates after presenting hem with 
awards signifying their induction into 
the Philadelphia Music Alliance's 1993 
Walk of Fame. 

They Were Barn To Play The Funky Ceiii. Larry Kirwan of SBK act Black 47 
socializes backstage after a recent show. Having gathered a loyal following by 
playing in Manhattan pubs, the band recently released its firs( album, "Fire Of 
Freedom." Shown, from left, are actor Fisher Stevens; Kirwan; actor Matt Dillon; 
and EMI Records Group president Daniel Glass. 

Hail To The Chieftains. RCA Victor VP Steve Vining presents members of the 
Chieftains with plaques commemorating the two Grammys they won for their 
current album, "The Celtic Harp." The album has reached the top 10 of 
Billboard's Classical Crossover chart. Shown, from left, are Vining and band 
members Kevin Conneff and Paddy Moloney. 

Elektra Swings. Elektra Entertainment chairman Bob Krasnow announces the 
company's new production /logo agreement to distribute the releases of Swing 
Mob Records. Swing Mob is headed by songwriter /producer Devant. Swing, 
who is a member of Uptown /MCA act Jodeci and wrote the band's three No. 1 

singles. Shown, from left, are Elektra senior VP of business affairs Gary Casson; 
Swing; Krasnow; and Steve Lucas, Swing's manager. 

In Memoriam. Recording artist David Crosby and members of the board of directors of the Bobby Brooks Foundation 
celebrate at the foundation's music industry party, held on the night of the Academy Awards in the atrum of the Creative 
Artists Agency in !Los Argeles. The evening raised $20,000 for the foundation, which combats illiteracy. The foundation 
was established in 1991 in memory of late CAA agent Brooks. To date, the foundation has raised almost $150,000. 
Shown, from left, are David Passick and Kan Kushnick of Kushnick Passick Management; Crosby; Barbara Cane, BMI 
assistant VP oil writer/publisher relations; Bill Siddons of Siddons and Associates; Rob Light of Creative Artists Agency; 
and recording artist Graham Nash. 
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( 
If You Don't 
Sound Good, 

We Don't Look Good. 
State of the art mastering. replication, 

and duplication services for the 

111111'lll// 
discriminating producer. 

L . TRUTONE INC. 
:310 Hudson St. Hackensack, NJ 07601 
201 -489 -9180 Fax: 201- 489 -1771 / 

CALL TOLL FREE 
1 -800 -223 -7524 Billboard Classified Action Mart 

Regular Classified: $4.50 per word, minimum order: $90.00 
DISPLAY CLASSIFIED: 

1" - 1 INSERTION $126.00 PER 
1" - 4 INSERTIONS 116.00 PER 
1" - 12 INSERTIONS 110.00 PER 
1" - 26 INSERTIONS 103.00 PER 
1" - 52 INSERTIONS 85.00 PER 

REVERSE ADVERTISEMENT: $15.00 
POSITION WANTED: $60.00 PER COLUMN INCH 

BOX NUMBER: $15.00 

Call Jeff Serrette NY State - 212/536 -5174 Outside NY State - toll free 800/223 -7524 
Billboard Classified 1515 Broadway New York, NY 10036 

**REAL ESTATE TO THE STARS** 
For Real Estate information call Roseanne Amorello 

1 (800) 223 -7524 - in NY (212) 536 -5173 NY OFFICE FAX # (212) 536 -5055 
800 223 -7524 - For Classified Advertising 

FAX YOUR AD 
212- 536 -5055 

Real Estate To The Stars 
$59.00 per inch 

SERVICES 

RECORD PROMOTION 
EXPERIENCE! EXCELLENCE! 25 YRS.! 
Working All Leading National Charts. 

One Of The Foremost 
Names in Music Promotion" 

RCI Records Inc., 1 -800- 737 -9752 
4815 Trousdale Dr., Nashville, TN 37220 

615- 833 -2052 FAX 615-833-2101 

SERVICES 

-The 
Presidential 

Economy 
CD* Package 

` l'IintUn DI]iUllnt 

SERVICES 

* 500 CD's - $1099 * * * 
Complete (From your 1630): Glassmaster - Free Layout & Design - 

2 Color Label Printing - Protective (Safe Packing) Vinyl Sleeve 
Convertible to our 1 Color CD Package anytime: (from your Camera -Ready Art): 

7 Color - 2 Page Booklet and Traycard, Jewelbox and Shrinkwrap (including Composite Negs) add $399.00. 
1 Color Rear Cards for Presidential Package including Typesetting add $100.00 

Radnbo 1138 Berkeley Street Santa Monica, CA 90404 

Records ti Cas set es (310) 829-0355 (310) 829 -3416 fax (310) 828 -8765 

PROFESSIONAL RECORDING 
AND DUPLICATING SUPPLIES 

CUSTOM AUDIO -VIDEO CASSETTE BLANKS 
1 MIN. - 126 MIN. 

Ampex & BASF Mastering Tape 
DArs Reels & Boxes 
Splicing & Leader Tape 
Norelco & Poly Cassette Boxes 
Color Cassette Labels & J -Cards 
TDK Endless Cassettes 
C -0 Cossette Shells 
BASF & Magnetic Media Audio Tape Pancakes 
Duplicating Equipment 
On Cnssette Printing (CALL FOR a^- 
Printed Labels & J -Cards FREE CATALOG 

Brooklyn, New 
5th Avenue 

& New York 11232 
In New York Tel (7181 369 -8273 

24 Hour Fax. 17181 369 -8275 Nuxprd ..... . _....,c. 
TOLL FREE 1- 800 -538 -2336 

BLANK TAPE & AUESSORIES 
Widest Selection Anywhere l 

Cell For Free Catalog 

(800) 355-4400 
rf9V got OQWfr11Y.4L 

101 RnSH ROAD HORSHAM, PA 11014 

Custom Loaded 
Cassette Blanks 

utilizing 
MAXELL XLII HIGH BIAS TAPE 

or your choice of 
AMPEX, AGFA, BASF PREMIUM TAPE 

Any length up to C -96 
r1r rushed 

17 17ettsum 
runs 

- -' -- TRUTONE INC. 
310 Hudson St. Hackensack. NJ 07601 
201-489 -9180 Fax: 201 -489 -1771 

FOR COMPLETE CASSETTE, 
C.D., RECORD MANUFACTURING 

& PACKAGING SERVICES CALL: 

QCQ` (513) 681 -8400 
2832 SPRING GROVE AVE.-CINCINNATI, OH 45225 

41LSHIRF 
COMPACT DISCS 

CASSETTES 
RECORDS 

COMPLETE ONE STOP !! 

500 CASSETTES $ 599 
500 COMPACT DISCS $1699 

1000 EACH CASS and CD $2999 
FROM YOUR 1630 L FOUR COLOR FILM 

MAJOR LABEL QUALITY 
PHONE: (800) 423-2936 

FAX: (818) 569 -3718 
BURBANK, CALIFORNIA 

NEED FINANCIAL BACKING 
FOR YOUR MUSIC PROJECT? 
Call Julian Daniels & Assoc. 

(313) 754 -4853 or 
FAX (313) 754 -6309. 

NEW FOR THE USA! 
POWERFUL BRITISH VOICE -OVERS 

A new mail -order source of professional 
English male & female custom ID's for 
your club, radio or TV shows! 

CALL US NOW FOR DETAILS! 
Mayfair Leisure Tel: 

INT +44 473 272678 (24hrs) 

Best Services Unlimited 
Cassette Duplication Compact Disc Replication 

Record Pressing Video Duplication 
Complete Art Dept. Digital Editing 

10001000 1000 1000 
Cassette Albums Compact Disc Cass EP's 

Compact Disc 52370.00 5999.00 
53199.00 60 min 

500 300 1000 
Cassette EP's 12 inch singles Posters Imo cols,) 

S795.00 S799.00 18 x24)5600.00 
All Prices Include P,e.Masterirg11630i, Mastering, label Printing, 

0 Panel Full Color Front and AIN Back J -Card and CD Booklet Printing Retail 
Ready Shrink Wrap Aram Your Composite Film 

All Cassette Poids Include Chrome Tape 
Design Typesetting B Film Services Available í Digital Editing Services 

For Excellence in Sound Make The Best Choice -r Oakpurt 5l. Oakland CA. `)-t6 21 

1 -800- 627 -7365 loa, w.letca,d 

"AUDIOPHILE 

QUALITY " .. 

Complete 
Audio Manufacturing 

SPECIALS ' FReadelrooard 

500 Cassettes - $595 
Complete with FULL COLOR Graphics! 

Everything included - Test. Typesetting & 

Layout. Full Color J-Card. Norelco Box & 

Shrink -Wrap 

500 CD's - $1,380 
3-WEEK DELIVERY! 

Everything included - 1630, Glass Master, 
Typesetting & 2 -Color CD Label. 

Packaging in Slimline Jewel Case 

500 12" Vinyl - $995 
Complete 12" Single Package 
Direct Metal Mastering, Test, Label 

Layout & Printing, Plastic Sleeve, Die -Cut 

Jacket & Shrink Wrap 

CD Ref's - $95 
Your DAT master digitally transferred 

to a Compact Disc: 
Up to 25 minutes - 1st CO, SO5; extras, S75 

Up to 63 Minutes - 1st CD, 5125; extras, S105 
Up to 74 minutes - 1st CD, S175; extras, 5150 

Call For Our Complete Catalog 

EURO..,PADISKdLT Ili 
75 Varick Street, New York, NY 10013 

(212) 226 -4401 FAX (212) 966 -0456 i 

AUDIO & VIDEO 
BLANK CASSETTES 
Norelco Box, CD Jewel Case 

Video Tape, Library Case 
Video Duplication & Conversions 

PAL to NTSC to SECAM 
1- 800 -331 -5152 

V.S. INT'L INC. 
828 Chester St. Oakland, Ca 94607 

SERVICES 

COMPLETE CD AND CASSETTE 
PRODUCTION l Till I l01l IL-r jUli 7l I I IL ri r_I_1t= 
212-333-5950 

MASTERING REPLICATION 
PRINTING TOTAL PACKAGING 

POSTERS GRAPHIC DESIGN STUDIO 
PERSONALIZED EXPERT SERVICE 

1 330 WEST 58TH ST. NEW YORK, N.Y. 10019 

"FOR THOSE WHO HEAR THE 
DIFFERENCE" 

e 
wr5 High-Speed D U plie 

atl For 

.ROO 45R_dxdnc 
Only $615,00 

DISC MAKERS 

Cassette & CD 

Manufacturing 
FREE Graphic Design 

Complete Packages 

Major Lobel Quality 
Money Back Guarantee 

Call Today For Our 
FREE Full Color Catalog: 

1- 800 -468 -9353 

500 CDs 
with 

BMW inserts 
in two piece 
jewel box 

only 51/ 
J90 

1328 N. 4th St., Philo., PA 19122 
215- 232 -4140 FAX: 215 -236 -7763 

FROM THE USA -AIR FREIGHT 
Transport daily. Special to the Music Indus- 
try since 1953, Worldwide. Confidential At- 
tention. Low Rates. Contact: 

Dennis Klainberg, Dir. 
BERKLAY AIR SERVICES CORP. 

P08 665, JFK Airport, NY 11430, U.S.A. 

Fax: 718-917-6434 Ph: 718-656-6066 

FOR SALE 

ALBUMS - CASSETTES - CD'S 
At the Best Prices 

Major Label overstocks and de- 
letes. Send for our free 100 page 
catalog. 

Dealers Only 

Foreign customers and fleamarkets 
welcome. 

Phone: 
314 531 4644 Fax: 314 531 4646 

Great Atlantic & Pacific Music 
3310 Samuel Shepard Dr. 

St. Louis MO 63103 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD'S 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66 th ST., DEPT J 
MIAMI, FL 33166 
Phone: (305) 591 -2188 

Fax : (305) 591 -7210 

DEALERS 
ONLY 

FOR SALE 

PVOfedli Nvy Metal Punk Jazz Blues RAI 
Campus Records 

x: 

Wholesale Distributor of 
"Deletions /Overstocks" IMPORT O 

874 Albany Shaker Rad °: 

Latham, NY 12110 EXPORT 
(518) 783 -6698 
(518) 783 -6753 FAX 

For a Unique Blend of Independent and ' 
Major Label Closeouts and Overstocks 

h ,.usanpul Ms0 . BM . a, oaNal . au.0 . 

RETAIL-WHOLESALE-EXPORT 

LATEST SELECTION ON 
RECORDS TAPES AND CD'S, 
TURNTABLES, MIXERS, DJ 

EQUIPMENT 

12" - $3.99 - $4.44 
LPS - TAPES - $6.99 - $7.99 

CD'S - $7.99 - $11.99 

MAIL ORDERS $50.00 MINIMUM 

CALL OR FAX 
ROCK & SOUL ELECTRONICS, INC. 

PH (212) 695 -3953 -4 
FAX (212) 564 -5358 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Ma- 
jor label CD's, cassettes and LP's as low as 50c. 
Your choice from the most extensive listings 
available. for free catalog call 1609) 890 6000. 

FAX: (609) 890 0247 or write 
SCORPIO MUSIC, INC. 

P.O. Box A 

Trenton, NI 08691 0020 

OPERATING SUPPLIES 
.level Boxes CD Blisters Security 
Packaging Plastic & Paper Sleeves 
Folding Longboxes Divider Cards 

WRAPPING áB PACKAGING 
The Shrinkmaster Packaging System 

Retail -lc. cl JlrinA ar:y'i::ny la,r. (i). \ 
more S29.5'. 9,5 u,rnplr lr' 

The CD Sealer 
STOP TAPING! STOP STAPLING! Seal CD 

blisters cleanly & efficiently. $229.95 complete! 
1i':o-vissi ,c,asuntre' 

MUSIC AND MORE... 
Indic Label. Budget & Cul -(tin CD's. lapon. IP'. 

Novelties Comics Books and Magazine. 

ERFORMANCE 
DISTRIBUTORS 

2 OAK ST. NEW BRUNSWICK NJ 08901 Te1:908.545 -3004 Fax:908.545.6054 

MOVIES /USED 
100% GUARANTEED 

OVER 100,000 in STOCK 
STORE -SETS 200 10,000 TITLES 

PLAYBACK INTERNATIONAL 
1 (800) 899 -7529 FAX (214) 644 -4270 

TALENT 

PRODUCTION COMPANY 
WITH MAJOR LABEL AFFILIATION 
LOOKING FOR DOPE PRODUCERS 
AND SELF CONTAINED ARTIST. FOR 
RECORDING DEAL .. . 

Call: 

(212) 475 -9598 

JOBS AVAILABLE 

BANDS! NEED BOOKINGS? (Rock & Metal 
only) Send CD: TODD'S MANAGEMENT, 
24677 Abernathy Road #2B, Springfield, LA 
70462 -8745. 
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HELP WANTED 

SALES OPPORTUNITY 
Rapidly expanding national 
independent distributor seeks 
experienced and aggressive 
salesperson for Los Angeles 
branch office. Self- starter who 
knows how to juggle priorities and 
is knowledgeable in many areas 
of music preferred. Resume and 
salary history to: 

Box # 8059 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

BOX NUMBER IN 4/10 ISSUE WAS 
INCORRECT. ABOVE BOX NUMBER 

8059 IS CORRECT. 

MARKETING MANAGER 
Major Independent distributor seeks 
creative, enthusiastic and experienced 
person to coordinate the marketing of 
product and promotions to retailers and 
wholesalers. Indie experience a plus. 

Box 8054 Billboard Magazine 
1515 Broadway New York, NY 10036 

VIDEO SOFTWARE DEALERS 
ASSOCIATION 

LA -based trade association for home 
video industry seeks the following: 

Marketing Director 
Professional to head department. 
Responsible for developing marketing 
programs for the video industry, 
including third party promotions with 
major corporations, and marketing 
associations's internal programs and 
benefits. Requires management skills 
and minimum 3 -5 years professional 
marketing experience. 

Public Relations Director 
Professional to direct video industry PR 
effort. Responsible for planning and 
execution of PR campaign to encourage 
positive consumer press coverage and 
counter negative press relating to cable, 
telco video -on- demand efforts, running 
press office at convention coordinating 
statistical research projects and handling 
all press contacts. Requires minimums 
3 -5 years professional PR experience. 

National Sales Manager 
Sales- oriented invidividual to head 
membership department. Responsible 
for planning and execution of annual 
membership sales and retention 
program, and providing support for 53 
volunteer based regional chapters. 
Requires management skills, minimum 
3 -5 years experience, strong public 
speaking skills and extensive travel. 
Video industry experience highly 
desirable. 

Telemarketing 
Telemarketing assistant to national sales 
manager to sell membership and 
association programs. 

Send cover letter and resume stating 
salary requirements to: VSDA, 303 
Harper Dr., Moorestown, N.J. 08057. 
Deadline for receipt is May 1. No 
telephone calls. 

WANTED 
Large independent classical and 
jazz distributor, N.Y. area, seeks 
general manager to direct and 
oversee all sales and promotional 
operations. We seek an applicant 
who is energetic, aggressive, 
dynamic, innovative and 
enterprising. Experience in record 
industry mandatory. Salary open. 
Please send resumes to: 

Box 8060 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

HELP WANTED 

INTERNATIONAL 
PRODUCT 
MANAGER 

Record company seeks an 
international manager with 
strong background in 
marketing and product 
management. In -depth 
knowledge and experience in 
all aspects of servicing the 
distribution of international 
product on a worldwide basis. 
Send your resume in complete 
confidence to: 

G &G ADVERTISING 
Confidential Reply Service -BM 
195 Froehlich Farm Boulevard 

Woodbury, NY 11797 

WANTED TO BUY 

We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890 -6000. 

LIQUIDATION 
CONSULTANTS 
SERVING YOUR INDUSTRY 

WITH DISCRETION 

AND CONFIDENTIALITY. 

Bankruptcies Warehouse 
Consolidations Clean -outs 
Liquidations Barter of Aged 
Overstocks Receivables 

Serving Manufacturers, Wholesalers, 
Distributors and Retailers. 

WE BUY BRAND NAME 
MERCHANDISE 

Audio Books 
Consumer Electronics 
Videos 
I ,ascr Discs 

Video Gaines 
(:umpurers 
Compact I )iscs 
( .assettes 

Si lTHALSTE 
.A,NIT COAII'ANY 

NEW YORK 
(516) 420 -8300 
F.(5161420-8455 

DALLAS 
(214) 915-0054 
Fax (214)915 -0056 

POSITIONS WANTED 

INTERNATIONAL MARKETING 
EXECUTIVE, N.Y. BASED, CREATIVE, 

EXPERIENCED IN DEVELOPING 
CUSTOMIZED CD'S AS 

PROMOTIONAL PREMIUM'S FOR U.S. 
AND OVERSEAS MARKETS, SEEKS 

MARKETING /BUSINESS 
DEVELOPMENT ROLE WITH RECORD 

LABEL. FAX: (914) 762 -3084. 

COMPUTERS 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Call or fax today to see why Y5L is undeni- 

ably the leader in computer systems for 

music and video retailers and wholesalers 

We built 20+ years of music and video in- 

dustry experience into our computer systems 

to help make your business more profitable. 

YOUNG SYSTEMS LIMITED Phone 1404) 449 -0338 

Fax 1404) 840 -9723 

Australia: 108) 338 -2477 

6185 Buford Hwy Sle C -100, Norcross. Ga 30071 

CONNECTIONS 
ARE EVERYTHING 

Since 1981, The PAN Network has 
been connecting music professionals 
all over the world, in all segments of 
the music industry. 
To connect by computer and a 
modem, call 617- 576 -0862. Press 
RETURN when you connect, and type 
PANJOIN. When asked for an 
Authorization Code, type 
BILLBOARD. 

The PAN Network, PO Box 162 
Skippack, PA 19474 
Voice: 215 -584 -0300 
FAX: 215 -584 -1038 

MUSICWARE the 
POSitive Choice 

Complete POS and Inventory 
Control Systems for the 

Record Retailer. 
Compatible with all major databases. 

SoundScan reporting. 
Electronic Ordering. 

Malawus USA 
5611 Creed noor Rd. 
Suite 245 
Ralelglt, NC 27612 
(SIS) 633-5533 
Fax (919) 833 -1900 

Muskrats Europa 
Saxony House 
EeslMmpnetl, Chichesla 
Sussex, England 
POIS WY' 
(0243) 775419 
Fax (0243) 778327 

i 

RecloirdTrak 
800-942-3008 

Advanced 
inventory 
control systems 
for record stores. 

Trak Systems 
Wallingford, CT 
203 -265 -3440 

Fax 203.269.3930 
(Canada) 604 -562 -7240 

With over 11 years experience and 3,500 
POS systems installed worldwide, count on 
Bonafide for the best computerized solution 
for your music, video and book stores. 

Headquarter Control 
Automatic Reordering 

NI Purchase Forecasting 
On -Sale & Promotions 

I 24 Hr/365 Day Support 

NOVELTIES 

ROCK & ROLL MERCHANDISE 
The greatest variety of licensed product around! 

Same day shipping / "no- minimums" 
POSTERS, T- SHIRTS (over 700 styles), PATCHES. 

TATTOOS, JEWELRY - WE HAVE IT ALLI! 
1- 800 -248 -2238 Dealers Only! 
ZMACHARS POSTERS, INC. 

7911 N.W. 72 AVE., SUITE 102 
MEDLEY, FL 33166 

1305) 888-2238 FAX:(305) 888 -1924 
Service is our #1 Goal! 

I REAL ESTATE i0 THE STIRS 

ARIZONA 
GENTLEMAN'S 
RANCH 

:: 

Own the Box L Ranch and experience the 4 gentle seasons and unsurpassed privacy in 

Arizona's high country. Located 40 miles NW of Prescott. The Box L offers the 
unexpected marriage of a gracious modern life style and rustic surroundings. The 
8,800 SF New Orleans Territorial home completed in 1985 sits on 580 deeded acres and 

is surrounded by thousands of acres of national forest land. Offered by The Prudential 
Arizona Realty. $2,900,000 
Call Sherry Wolfert or Evan Katz 602 -954 -6888 Video Available. 

STUDIO FOR SALE 
MAJOR RECORDING STUDIO IN 
NASHVILLE -NEVER BEFORE AVAILABLE, 
MUSIC ROW, EXCELLENT CONDITION, 
PROFITABLE, ALL STATE -OF- THE -ART 
EQUIPMENT INCLUDED. OWNER TERMS 
AVAILABLE WITH SUBSTANTIAL DOWN. 

BERN! NASH /THE REALTY CENTER 
(615) 244-2626 

RECORDING STUDIO 
3 +1 3/4, Cent. air, log yrd., Sec. 

system, Nu roof, Hrdwd firs. 

$209,500 
Phillis Lovit (818) 752 -6799 

NOVELTIES 

ROCK T- SHIRTS 
OVER 100 STYLES 
TOP ROCK ARTISTS 
LICENSED DESIGNS 
FREE CATALOG 

NICEMAN MERCHANDISING 
1. 800 -279 -2545 

DEALERS ONLY 

TIE DYE TOUR SHIRTS! 
r Grateful Dead 

Guns 'r Roses 

'Stevie Ray Vaughn 

'v Environmental 

. I Stickers & ! eychains 

Grateful Bears 

OD LIQUID BLUE'-' 
( P-0. Box 3248. 

No. Attleboro, MA_ 02761 
Tri 508-645 -7967 or 8011- 962 -3323 
Dealers only Pleas,' 

FIXTURES 

FACTORY DIRECT 
CD JEWELBOX STORAGE 
CABINETS. In Stock Now, No 
Waiting. Choice of colors, 2 sizes. 
2 drawer, 570 capacity, $208 
3 drawer, 855 Capacity, $272 
Prices INCLUDE locks. Textured 
steel construction. 
CD JEWELBOX SHELF, 2 -TIER. 
Gridwall, Slatwall, Pegboard. 8 

facings, capacity 64. 25' long, 
double tier. Black, white, grey. 
Adjustable dividers. "Flip -thru" 
browsing. Use for CD -ROM too. 

Architectural Merchandising Floor 
Plans at no cost or obligation. 

JEWELBOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 
Stocked in Chicago, Baltimore, 

Los Angeles and London, England 

Free 100 Page Color Catalog 

1- 800 -433 -3543 
Ask for Kirk Wiseman 

Fax: 213- 624 -9022 

BUSINESS 
OPPORTUNITIES 

WE WILL SHOP YOUR DEMO. 
OVER 5 YRS. EXP. WITH ALL 
LABELS. SEND TAPES, etc. w/ 
$49.95 check /M.O. To: M.E. 
Productions, 267 Fifth Ave., Suite 
801, N.Y., N.Y. 10016. A SMALL 
PRICE FOR A MAJOR RECORD 
DEAL. 

RETAILERS HEAR FREE SAMPLE ... 12" 
Dance Music, Call now!! ACACIA REC- 
ORDS, (313) 249 -5675. Distributed by: 
WATTS (516) 596 -9771, RECORDTIME 
(313) 773 -7373, UNIQUE (516) 294 -5900. 

MAKE $600 + NIGHTLY with PRO- SINGA- 
LONG KARAOKE. Everybody wants to sing. 
You run the show; Clubs, Private parties. Dis- 
cover Karaoke Music Moneymaker. 1 -800- 
568 -2000. PRO -SINGALONG, 7401 W. 
100th PL. #1106, Bridgeview, IL 60455. 

TAPES 

PROFESSIONAL RECORDING SUPPLIES 
CUSTOM AUDIO /VIDEO CASSETTES 

TDK VIDEO CASSETTES DATS ' AMPEX MASTER- 
ING TAPE SPLICING TAPE' EMPTY REELS & BOXES 
' INSERT CARDS NORELCO & SOFT POLY BOXES 

AUDIO /VIDEO ALBUMS CASSETTE LABELS 
' ENDLESS CASSETTES C -O's 'BASF & MAGNETIC 
MEDIA AUDIO CASSETTE TAPE (PANCAKES) 

' CELEBRATING OUR 25TH YEAR. 
DON'T DELAY CALL TODAY FOR OUR FREE 

CATALOG AND PRICE LISTI!' 

ANDOL AUDIO PROD., INC. 
4212 14th AVENUE BROOKLYN. NY 11219 

1- 800 -221 -6578 FAX (718) 853 -2589 
516 -212 CALL 718 -435 -7322 

MON.- FRI. -9AM TO 5PM 
VISA /MASTERCARD ACCEPTED 

INCREASE PROFITS 
BY REDUCING THEFT! 

PROTECT YOUR RETAIL 

OUTLETS WITH LOW COST 

EASY TO USE CASSETTE & 

CD SECURITY PRODUCTS 

FAST SHIPMENT FROM 

INVENTORY WITH 7 SELECTIVE 
MODELS FROM WHICH TO 

CHOOSE! 

CALL OR WRITE TODAY FOR 

SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEOUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1-800-922-6287 
502/885 -8088 
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Update 
LIFELINES 

BIRTHS 
Boy, William Taylor, to Chip and 
Kathy Wall, Feb. 6 in Atlanta. He is 
the director of store merchandising 
for Super Club Music Corp. 

Girl, Carina, to Sante Scorcia and 
Nanci Brizzi, March 8 in New York. 
He is manager of information technol- 
ogy office systems for EMI Music. She 
was formerly director of production 
for EMI Records. 

Girl, Pooja, to Raj and Nalini Patel, 
March 16 in Atlanta. She is accounts 
payable clerk for Super Club Music 
Corp. 

Boy, Kirby Reed, to Steve and Kathy 
White, March 24 in Atlanta. He is a 
store manager for Turtle's and she is 
a merchandising specialist for Super 
Club Music Corp. 

Boy, Glenn Russell, to Barry and 
Jewel Coburn, March 24 in Nashville. 
He is president of Ten Ten Mgmt. 
Inc., Alan Jackson's manager. She is 
managing director of Ten Ten Music 
Group. 

Girl, Grace Eileen, to Steve and Gail 
Countryman, March 27 in San 
Francisco. He is buyer for Amoeba 
Records in Berkeley. She is managing 
owner of Rough Trade Records in San 
Francisco. 

Boy, John Charles, to John and Cathy 
Robison, March 27 in Atlanta. She is 
receptionist for Super Club Music 
Corp. 

Girl, Rebecca Elizabeth, to Glenn and 
Christina Smith, March 28 in Atlanta. 
She is accounts payable manager for 
Super Club Music Corp. 

Boy, Austin Nicholas, to Jody and Ra- 
chel Serrato, April 3 in Bowling 
Green, Ohio. He is a singer and song- 
writer. She is the daughter of Bill- 
board's country music editor, Edward 
Morris. 

Boy, Jordan Charles Mills- Benedict, 
to Kelly Benedict and Deena Mills, 
April 3 in New Haven, Corm. He is a 
disc jockey under the name Kelly 
Nash on WKCI New Haven. 

Boy, William Hart, to Tom Griswold 
and Betsy Blankenbaker- Griswold, 
April 8 in Indianapolis. He is morning 
man at WFBQ Indianapolis. 

MARRIAGES 
Keith Newcomb to Caroline Davis, 
March 20 in Nashville. He is owner of 
music publishing firm. Keith New- 
comb & Co. She is media relations co- 
ordinator for BMI Nashville. 

Sam Reagan to Carol LeFleur, 
March 21 in Allart, Tenn. They are, re- 
spectively, fixed assets supervisor and 
inventory control representative for 
Super Club Music Corp. 

J.B. Brenner to Rachel Gottschalk, 
March 28 in Bel Air, Calif. He is VP 
of national album promotion at A &M 
Records. 

Robert Jett to Robin Mishik, March 
20 in Bear Mountain, N.Y. He is direc- 
tor of technical operations for Jack 
Morton Productions in New York. She 
is talent buyer for the 10 Jack Morton 
Productions offices nationwide. 

DEATHS 
Andrew E. Anka Sr., 74, following a 
long illness, April 6 in Las Vegas. 
Anka guided the music career of his 
son Paul and served as president of 
their company, Spanka Music Publish- 
ing. He is survived by his wife Mar- 
garet, sons Paul and Andrew Jr., 
daughter Mariam Becker, seven 
brothers and sisters, and eight grand- 
children. Donations may be made in 
the name of Andrew Anka Sr. to the 
Nathan Adelson Hospice, 4141 Swen- 
son St., Las Vegas, Nev. 89119, or the 
Zelzah Shrine Temple, Children's 
Transportation Fund, 2222 West Mes- 

quite Ave., Las Vegas, Nev. 89106. 

Richard (Rick) Harvey, 43, of kidney 
and heart failure, April 5 in Memphis, 
Tenn. Harvey was one of Memphis' 
most recognized blues guitarists and 
head of the Rick Harvey Band, which 
was a fixture in local clubs. He also 
played on Bobby Blue Bland's 
Grammy- winning album "Members 
Only" and performed with such artists 
as B.B. King, Rufus Thomas, Billy 
Joel, James Brown, Stevie Ray Vaug- 
han, Bo Diddley, Carl Perkins, and the 
Little Milton Band. He is survived by 
two sons, Ricky and Tommy; his par- 
ents, John and Geneva; three broth- 
ers, John, James, and Steven; and his 
two grandmothers. 

Send information to Lifelines, c/o 
Billboard, 1515 Broadway, 14th Floor, 
New York, N.Y. 10036 within six 
weeks of the event. 

CALENDAR 

Side By Side By Sondheim. Executives of Warner /Chappell Music announce the 
signing of Tony Award -winning composer /lyricist Stephen Sondheim to a 
worldwide, long -term music publishing agreement. Sondheim wrote the music 
and lyrics for such hit musicals as "Sweeney Todd," "Into The Woods," and "A 
Funny Thing Happened On The Way To The Forum." Shown from left: Paul 
McKibbins, director of publishing of Sondheim's Rilting Music Inc.; Jay 
Morgenstern, president, Warner Bros. Publications Inc.; Sondheim; Les Bider, 
chairman /CEO, Warner /Chappell Music; and Frank Military, senior VP of New 
York operations, Warner /Chappell Music. 

A weekly listing of trade shows, con- 
ventions, award shows, seminars, and 
other events. Send information to Cal- 
endar, Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

APRIL 
April 18 -22, National Assn. of Broadcasters 

Convention, Las Vegas Convention Center, Las Ve- 

gas, Nev. 202 -429 -5300. 

April 18 -22, CDISC -4, fourth annual compact 

disc -interactive software conference, Newport Mar- 

riott Hotel, Newport Beach, Calif. 310 -444 -6600. 

April 21 -23, Counseling Clients in the Enter- 

tainment Industry, presented by the Practising 

Law Institute, The Beverly Hilton, Los Angeles. 212- 

765 -5710. 

April 21 -24, Discos Latino National Latin Mu- 

sk Seminar, Days Inn Hotel, New York. Angel Luis 

Garcia, 212 -931 -7656. 

April 22 -25, Impact Conference, Bally's Park 

Place, Atlantic City. 215 -646 -8001. 

April 22, "How To Start And Run Your Own 

Record Company," seminar presented by The 

Learning Annex, The Hyatt on Sunset Blvd., Los 

Angeles. 310 -478 -6677. 

April 23 -May 2, New Orleans Jazz & Heritage 

Festival, Fair Grounds Race Track, New Orleans. 

Anna Zimmerman, 504 -522 -4786. 

April 24, Music Business Seminar; presented 
by California Lawyers for the Arts, location to be 

announced, Los Angeles. 310 -395 -8893. 

April 26, Songwriters Guild of America Aggie 

Awards, Le Bel Age Hotel, West Hollywood. B. 

Aaron Meza, 213- 462 -1108. 

April 29 -May 2, Philadelphia Music Confer- 

ence, Center City Holiday Inn, Philadelphia. 215- 

426 -4109. 

April 29 -May 2, Southeastern Music Confer- 

ence, Holiday Inn Ashley, Tampa, Fla. 813 -989- 

1472. 

April 29 -May 2, Classical Music Broadcasters 

Assn. Houston Conference, Houston Omni, Hous- 

ton, Texas. 713 -921 -5787. 

MAY 
May 1 -4, National Assn. of Video Distributors 

Annual Convention, Hyatt Grand Champions Hotel, 

Palm Springs, Calif. 202 -872 -8545. 

May 4 -6, Digital Video New York, Sheraton 

New York Towers, New York. 212 -226 -4141. 

May 5 -7, "Creating A Winning Package," mu- 

sic seminar /showcase presented by New Artist Ad- 

visory, Radisson Hotel, Newark, N.J. Antoinette Dai- 

ley, 212 -388 -8210. 

May 6 -8, Second Annual Music Row Industry 
Summit, Regal Maxwell House Hotel, Nashville. 

615 -269 -7073. 

May 9 -12, Food Marketing Institute Show, 

McCormick Place, Chicago. 202 -452 -8444. 

May 11, Academy of Country Music Awards, 

Universal Amphitheatre, Los Angeles. 213 -462- 
2351. 

May 12, World Music Awards, Monte Carlo 

Sporting Club, Monte Carlo. 011- 33 -93- 254 -369. 
May 12 -16, NAIRD Convention, Hyatt Regency, 

Crystal City, Va. 609 -482 -8999. 

May 13, T.1. Martell Foundation Second An- 

nual Chicago Music Golf and Tennis Classic, 

Indian Lakes Country Club, Bloomingdale, Ill. 

Andrea Thompson, 312 -280 -1212. 

May 13 -15, Undercurrents, national music 

conference, Cleveland Convention Center, Cleve- 

land. 216- 241 -5555. 

May 16 -23, TJ. Martell Foundation 1993 Rock 

'N Charity Celebration, various locations, Los 

Angeles. 818 -883 -7719. 

May 18, Entertainment and Sports Confer- 

ence, presented by The Foundation For Accounting 

Education, covering accounting and tax develop- 

ments affecting the entertainment industry, location 

to be announced, New York. 212- 973 -8383. 
May 18 -20, Billboard Latin Music Conference, 

GOOD WORKS 

MORE JOBS FOR SUMMER: 
Time Warner expects to produce 
more than 1,000 additional summer 
jobs for disadvantaged youths 
throughout the company's busi- 
nesses, including the Time Warner 
Music Group. "We are hopeful 
other corporations will join us in this 
efort," says Time Warner chairman/ 
CEO Gerald M. Levin in announc- 
ing the program. 

SANTISI HONORED: Terri San - 
tisi, executive VP /GM of EMI Rec- 
ords Group North America, will be 
honored by the National Kidney 
Foundation of New York/New Jer- 
sey as its woman of the year June 12 
at the New York Hilton Hotel. The 
organization is a 40- year -old volun- 
tary nonprofit health group dedi- 
cated to research, treatment, and 
cure of kidney, urologie, and hyper- 
tensive diseases. It relies solely on 
the private sector for funds. For 
more info, contact Yon Elvira at 
212 -333 -7728. 

FOR KIDS: The 13th Musicians 
for UNICEF benefit concert, March 
21 at the Palomino Club in North 
Hollywood, Calif., raised $9,500 to 
aid children throughout the develop- 
ing world. Performers included Lit- 
tle Feat, the Robbie Krieger Band, 

Downtown Hyatt, Miami. Melissa Subatch, 212- 
536 -5018. 

May 18 -19, BMI Pop Awards Dinner and BMI 

Motion Picture and Television Awards, honoring 

songwriters, composers, and publishers, Regent 

Beverly Wilshire Hotel, Los Angeles. Stacy Nick, 

310 -289 -6328. 

May 20, Billboard/Univision Latin Music 
Awards, James L. Knight Center, Miami. Melissa 

Subatch, 212- 536 -5018. 

May 26 -30, Black Radio Exclusive (BRE) Con- 
vention, Grand Hyatt, Washington, D.C. 213 -469- 
7262. 

Dallas Hodge & Friends, and "Mu- 
sicians for UNICEF Band." 

FUND FOR ARTISTS: An 800 
number has been established to sup- 
port the Vee -Jay Artist Fund with 
the Smithsonian -based Rhythm and 
Blues Foundation. The new owners 
of the label, which plans to rerelease 
10 albums four times a year, are 
committed to distributing proper 
royalties to artists on rereleased al- 
bums. If a customer cannot find a 
Vee -Jay CD or cassette at a local 
record store, he can order by calling 
800 -531 -4533. One dollar from each 
sale will go the fund to help needy 
Vee -Jay artists. For more info, con- 
tact Angela Drinkwater at 201 -445- 
7606. 

SCHOLARSHIP SHOW: Linda 
Ronstadt, along with host actor /co- 
median Paul Rodriguez, the Maria - 
chi Los Camperos De Nati Cano, 
and Lighter Shade Of Brown, will 
perform April 30 at the Wiltern The- 
atre in Los Angeles to benefit the 
decade -old National Hispanic 
Scholarship Fund. Sponsor of the 
event, Anheuser -Busch, hopes to 
raise $200,000 for NHSF. For more 
info, call Michael Levine or Robert 
Pietranton at 310- 659 -6400. 

CHILD -ABUSE SONG: A record- 
ing of a song, "Break The Cycle," by 
Vicki Gaudreau, who says she is a 
survivor of child abuse, and Shane 
Keister, is being released this 
month, which is National Preven- 
tion of Child Abuse Month. Its 
royalties are being contributed by 
the writers to V.O.I.C.E.S. (Victims 
Of Incest Can Emerge Survivors) 
and National Committee For Pre- 
vention Of Child Abuse. For more 
info, contact Gaudreau at 908 -462- 
4412. 

CELEBRITIES are being re- 
cruited for the T.J. Martell Founda- 
tion For Leukemia, Cancer and 
AIDS Research's 11th annual Rock 
N' Charity Celebration May 16 -23 
in Los Angeles. Highlight of the 
week will be the softball games May 
23, the only event open to the public. 
Other events include a tennis match, 
May 16; the first billiards tourna- 
ment, May 18; a golf classic, May 20; 
and a bowling tournament, May 22. 
A western -themed party and silent 
auction is scheduled for May 21. Pro- 
ceeds from these events will benefit 
the T.J. Foundation /Neil Bogart 
Memorial Fund. For more info, 
contact Sue Gold at 213 -851 -2561. 
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Love Boat. Jon Secada was this year's host at WKQI (Q95) Detroit's annual 
"Cruise for Women Only." Secada, center, is flanked by 095 midday jock Kevin 
O'Neill, left, and overnighter Kelly Green. 

`Roses' Breaks Bon Jovi At AC 
Act's Other Singles Not So Sweet To PDs 

BY PHYLLIS STARK 

NEW YORK- Despite having re- 
leased quite a few power ballads 
over the years, Bon Jovi has not 
cracked the Hot Adult Contempo- 
rary chart until now. "Bed Of 
Roses" has become the first Bon 
Jovi song to appear on the chart. It 
debuted April 10 at No. 45 and is 
currently at No. 41 with a bullet. 

AC stations playing the record 
seem evenly divided among those 
playing the album version, those 
playing the AC edit, which does not 
contain the guitar solo found in the 
original, and those playing a spe- 
cially cut acoustic version, which is 
not commercially available in the 
U.S. And, like the different ver- 

Banner Year For Women's Organization 
AWRT Membership Up; Harassment Effort Honored 

BY CARRIE BORZILLO 

LOS ANGELES -It's been a stel- 
lar year for American Women In 
Radio And Television, one of the 
oldest professional organizations 
for radio, television, and cable. 

Under national president Sallie 
Forman, membership has in- 
creased 25 %. Additionally, the 42- 
year -old organization's ongoing 
radio and television public service 
announcement campaign, "Stop 
Sexual Harassment," was honored 
with the Breakthrough Award by 
the Washington, D.C. -based Wom- 
en, Men & Media. 

The campaign goes along with 
AWRT's theme for the year, which 
is advancing leadership and 
change. 

"It's even more critical for us to- 
day to provide leadership training 
for our members because that's 
the key skill for them to advance in 
the workplace," says Forman. 

The organization was actually 
founded as a spin -off of the Na- 
tional Assn. of Broadcasters, 
which had a separate division for 
women in its early years. A small 
group of women, headed by its 
first president, Edyth Messarand, 
wanted an organization of its own 
and formed AWRT in 1951. 

Membership is now up to 2,300 
people in 45 chapters from all ar- 
eas of the business, including on- 
air, management, finance, promo- 
tion, public affairs, consulting, 
and engineering. 

One hundred and twenty -one of 
the members are in radio and tele- 
vision, and another 821 are just in 
radio. And, surprisingly, 15% of its 
members are men, including act- 
ing FCC chairman James Quello. 

Forman says the organization 
was formed because "women real- 
ly need the kind of development 
and nurturing that AWRT can pro- 
vide. Look at the statistics and 
you'll see that there aren't as 
many women in management posi- 
tions as there could be." 

AWRT's mission is to advance 
the impact and status of women in 
electronic media and related fields 
by educating, advocating, and act- 
ing as a resource, says Forman. 
Men have joined because they also 
share the mission of advancing 
women, she adds. 

One of the most important func- 
tions of AWRT is representing 
women's rights and issues on Capi- 
tol Hill. 

For example, Forman explains, 
"The FCC grants tax certificates 
to owners of stations who sell to 
minorities. We want women to be 
included as a minority to include 
them in these benefits." 

Forman says she is also working 
with members of Congress to get 
special recognition for AWRT's 
"Stop Sexual Harassment" cam- 
paign. 

Another important service for 
members is AWRT's job listings. 
The organization provides mem- 
bers with a list of 70 to 80 jobs 
available around the country every 
week. 

"The potential for membership 
is three times what we have now," 
adds Forman. "While other organi- 
zations are also very valuable, 
ours is really the only one which 
caters to women's issues and real- 
ly helps to advance the careers of 
women in their fields." 

AWRT's biggest event is its an- 
nual convention, which will draw 
approximately 500 professionals 
May 19 -22 in Orlando, Fla. The 
group will also sponsor five re- 
gional conferences around the 
country next fall. 

AWRT has four awards pro- 
grams to recognize good work. Its 
Commendation Awards recognize 
programs that treat women and 
women's issues in a realistic way. 
The Silver Satellite Award goes to 
an individual who has contributed 
to the advancement of women in 
the industry. The Star Awards go 
to three companies and three indi- 
viduals in the categories of radio, 
TV, and cable, and the Achieve- 
ment Award goes to an AWRT 
member. 

New York Soul. The staff at WMXV (Mix 105) New York recently hung out with 
soulful duo Charles & Eddie. Pictured, from left, are VP /programming Bob 
Dunphy; the group's Charles Pettigrew; Dunphy's assistant, Karen Peterson; the 
group's Eddie Chacon; APD /MD David Isreal; and Capitol Records' Frank 
Murray. 

BON JOVI: David Bryan, Tico Torres, 
Alec Jon Such, Jon Bon Jovi, and 
Richie Sambora. 

sions they have selected, AC PDs 
cite different reasons why they 
are finally playing a Bon Jovi re- 
cord. 

"I was apprehensive [about 
playing Bon Jovi] at first because 
it was not a traditional AC artist," 
says WIMX -FM Harrisburg, Pa., 
OM Ed August. "But the appeal of 
this record is its tempo and tex- 
ture. It's a ballad I can play from 
Bon Jovi. His other ballads 
weren't appropriate for AC play." 

"I think this is the most accessi- 
ble one for AC," agrees WKYE 
Johnstown, Pa., PD Jack Michaels. 
"The other stuff was slow but in- 
tense." 

A SOUND THAT WORKS 

Eric Norberg, editor and pub - 
lisher of The Adult Contemporary 
Music Research Letter, thinks 
"Bed Of Roses" has become the 
band's first AC crossover because 
it finally hit on a sound that works 
for AC. 

"The two things that adults who 
like AC like the best are melody 
and rhythm, and this song's got 
them both," he says. 

PDs say factors contributing to 
the song's success at AC are that 
top 40 stations in their markets fa- 
miliarized the song for their audi- 
ence, and VH1 has given the song 
exposure. "Bed Of Roses" is the 
first Bon Jovi video ever played on 
VH1. 

Mercury Records president Ed 
Eckstine theorizes that this single 
is the breakthrough for Bon Jovi. 
"Maybe AC radio has accepted rec- 
ords with a little harder edge and 
maybe Bon Jovi, with this one, has 
a bit of a softer edge, and they met 
in the middle." Eckstine also says 
"Bed Of Roses" was the first Bon 
Jovi single "aggressively worked 
to AC." 

In addition, Eckstine credits the 
aging of the band's audience for 
its newfound AC appeal. 

"A kid who was buying a ballad 
from 'Slippery When Wet' seven 
years ago is now 25 and Bon Jovi is 
a core artist for them," he says. 

Eckstine notes, however, that 
the band's appeal to an older audi- 
ence has not come at the expense 
of young listeners, which it is still 
attracting. 

"The audience that was with Jon 
[Bon Jovi] as teens are now older, 
[but] we're not and Jon is not try- 
ing to [make the band] an AC act," 
he says. "He's still a rock artist at 
his core. But if the fact is that 
there is a broader appeal as a re- 
sult of the audience getting older, 
God bless it." 

NO GUARANTEES 

Nevertheless, the success of 
"Bed Of Roses" does not necessar- 
ily mean that future Bon Jovi bal- 
lads will be instant adds at AC 
since many PDs are still wary of 
acts with a hard -rock heritage. Mi- 
chaels says all follow -ups will be 
evaluated individually, but that 
"AC still isn't going to touch some 
of their songs." 

Adds August, "This is an artist 
I'd like CHR to deal with first." 

Norberg notes that because AC 
is a song -oriented rather than an 
artist -oriented format, one cross- 
over record would not turn the 
band into an AC- friendly act. 

"Most PDs in AC seem to think 
that artist values make a differ- 
ence and it really doesn't happen," 
he says. Norberg adds that the 
success of this single "does dem- 
onstrate that for the AC audience 
if an unlikely artist comes up with 
the right song, they'll go for it, al- 
though they may not necessarily 
go for it the next time." 

August and WMTX Tampa, Fla., 
OM /PD Mason Dixon say they get 
calls from listeners interested in 
purchasing the acoustic version 
every time it is played. Because of 
that interest, Eckstine says that 
version may be released as a B side 
on a future single. 

ABC Radio 

Links Up With 
Satellite Media 
NEW YORK -ABC Radio Net- 
works has made an investment 
in London -based Satellite Media 
Services Ltd., which distributes 
radio programs and commer- 
cials to the British commercial 
radio market. The new partner- 
ship will provide ABC with a 
platform to distribute its pro- 
gramming in Europe. 

SMS is owned by a consor- 
tium of U.K. broadcasters, in- 
cluding Capital Radio, Metro 
Radio, Radio City, and Radio 
Clyde. 

This is ABC Radio's first ac- 
quisition for its international 
unit, ABC Radio International, 
which creates, markets, and 
distributes programming to 
more than 600 stations in more 
than 60 countries. 
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Album Rock Tracks.. 
Compi ed from a nationa sample of airplay supplied by Broadcast Data Systems' Radio Track service. 93 album rock stations are 
electronically monitored 24 hours a day. 7 days a week. Songs ranked by number of detections. 

Y 
3 

Y 
-J ?i <v 

z 
3 

TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LABEL 

0 1 1 3 

* * * No.1 * * * 
LIVIN' ON THE EDGE 3 weeks at No.1 AEROSMITH 
GET A GRIP GEFFEN 

O 2 4 6 
ARE YOU GONNA GO MY WAY LENNY KRAVITZ 
ARE YOU GONNA GO MY WAY VIRGIN 

3 3 2 9 PRIDE AND JOY COVERDALE/PAGE 
COVERDALE/PAGE GEFFEN U 5 7 7 WIRED ALL NIGHT MICK JAGGER 
WANDERING SPIRIT ATLANTIC 

5 4 3 14 TWO PRINCES SPIN DOCTORS 
POCKET FULL OF KRYPTONITE EPIC 

(o) 11 13 6 
BLACK GOLD SOUL ASYLUM 
GRAVE DANCERS UNION COLUMBIA 

12 12 7 ROOSTER ALICE IN CHAINS 
DIRT COLUMBIA 

8 6 5 11 
IF I EVER LOSE MY FAITH IN YOU STING 
TEN SUMMONERS TALES A &M 

9 7 18 5 SHAKE MY TREE COVERDALE/PAGE 
COVERDALE/PAGE GEFFEN 0 13 19 6 PLUSH STONE TEMPLE PILOTS 
CORE ATLANTIC 

11 9 6 18 
BLACK PEARL JAM 
TEN EPIC 

12 10 15 11 
DOWN ON ME JACKYL 
JACKYL GEFFEN 

i 18 20 6 
SHAPE I'M IN ARC ANGELS 
ARC ANGELS DGC /GEFFEN 

14 15 17 7 TONIGHT DEF LEPPARD 
ADRENALIZE MERCURY 

15 14 16 8 LEAVE IT ALONE LIVING COLOUR 
STAIN EPIC 

16 8 8 10 
SHE GOT ME MASTERS OF REALITY 
SUNRISE ON THE SUFFERBUS CHRYSALIS /ERG 

ll 21 - 2 ANGRY BILLY SQUIER 
TELL THE TRUTH CAPITOL 0 20 23 8 RUNNING ON FAITH ERIC CLAPTON 
UNPLUGGED DUCIVREPRISE 

L9 NEW I 1 

* * *AIRPOWER /FLASHMAKER * * * 
THE HUNTER PAUL RODGERS 
MUDDY WATERS BLUES -A TRIBUTE TO MUDDY WATERS VICTORY /PKG 

20 22 24 5 SILENCE IS BROKEN DAMN YANKEES 
DON'T TREAD WARNER BROS. 

21 16 9 13 
MAN ON THE MOON R.E.M. 
AUTOMATIC FOR THE PEOPLE WARNER BROS. 

ZZ 25 25 6 

* * *AIRPOWER * * * 
BROKEN EHEARTED SAVIOR BIG HEAD TODD /MONSTGERRS 

0 28 34 3 

* **AIRPOWER *** 
AM I EVER GONNA CHANGE EXTREME 
III SIDES TO EVERY STORY A&M 

24 19 10 12 CAT'S IN THE CRADLE UGLY KID JOE 
AMERICA'S LEAST WANTED STARDOG/MERCURY 

25 24 21 13 DON'T TEAR ME UP MICK JAGGER 
WANDERING SPIRIT ATLANTIC 

26 23 22 8 KISS THAT FROG PETER GABRIEL 
US GEFFEN 

27 27 28 5 
CRYIN' JOE SATRIANI 
THE EXTREMIST RELATIVITY 

28 17 11 9 DRIVEN BY YOU BRIAN MAY 
BACK TO THE LIGHT HOLLYWOOD 

29 33 - 2 NOTHIN' TO LOSE ARCADE 
ARCADE EPIC 

30 34 40 3 WHAT'S UP 4 NON BLONDES 
BIGGER, BETTER, FASTER, MORE! INTERSCOPE 

CI NEW I 1 
TRUGANINI MIDNIGHT OIL 
EARTH AND SUN AND MOON COLUMBIA 

3Z NEW 1 
HATRED (A DUET) THE KINKS 
PHOBIA COLUMBIA 

33 30 29 20 PULL ME DREAM THEATER 
IMAGES E ATCO/EASTWEST 

34 36 - 2 IN THESE ARMS BON JOVI 
KEEP THE FAITH JAMBCO /MERCURY 

35 29 32 5 
TAKE THE TIME DREAM THEATER 
IMAGES AND WORDS ATCO /EASTWEST 

36 32 35 5 THING OF BEAUTY HOTHOUSE FLOWERS 
SONGS FROM THE RAIN LONDON /PLG 

31 35 - 2 EVERYBODY ANIMAL BAG 
ANIMAL BAG STARDOG/MERCURY 

38 26 14 9 GOOD LOVIN'S HARD TO FIND LYNYRD SKYNYRD 
THE LAST REBEL ATLANTIC 

39 31 30 9 SWEATING BULLETS MEGADETH 
COUNTDOWN TO EXTINCTION CAPITOL 

40 38 - 2 HARBOR LIGHTS BRUCE HORNSBY 
HARBOR LIGHTS RCA 

Tracks showing an increase .n detections over the previous week, regardless of chart movement. Airpower awarded to 
those records which attain 500 detections for the first time. Videoclip ava ilabdv..,. ; 1993, Billboard/BPI Communications. 

ALBUM ROCK RECURRENT TRACKS 
1 1 6 14 LITTLE MISS CAN'T BE WRONG SPIN DOCTORS 

POCKET FULL OF KRYPTONITE EPIC 

2 4 4 32 REMEDY THE BLACK CROWES 
THE SOUTHERN HARMONY AND MUSICAL COMPANION DEF AMERICAN /REPRISE 

3 2 1 28 EVEN FLOW PEARL JAM 
TEN EPIC 

4 3 2 16 JEREMY PEARL JAM 
TEN EPIC 

5 7 3 9 HOTEL ILLNESS THE BLACK CROWES 
THE SOUTHERN HARMONY AND MUSICAL COMPANION DEF AMERICAN /REPRISE 

6 5 10 9 HARD TO HANDLE THE BLACK CROWES 
SHAKE YOUR MONEY MAKER DEF AMERICAN /REPRISE 

7 6 7 11 
BAD TO THE BONE GEORGE THOROGOOD 
THE BADDEST OF GEORGE THOROG000 EMI /ERG 

8 8 - 5 MORE THAN A FEELING BOSTON 
BOSTON EPIC 

9 - 8 35 MYSTERIOUS WAYS U2 
ACHTUNG BABY ISLAND /PLG 

l0 - - 12 ALIVE PEARL JAM 
TEN EPIC 

Recurrents are titles which have appeared on the Album Rock Tracks chart for 20 weeks and have dropped below 
the top 20. 
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Marshall's Plan 

To Open Own 

Consultancy 
BY BILL HOLLAND 

WASHINGTON, D.C. -FCC com- 
missioner Sherrie Marshall, whose 
official term expired last June, 
handed in her resignation April 13 
and wasted no time in also an- 
nouncing she will be starting her 
own planning, policy, and acquisi- 
tions consultancy firm specializing 
in communications and entertain- 
ment industry issues. Marshall's 
resignation will be effective April 
30. 

Marshall, whose term expired 
June 30, has served on the commis- 
sion since 1989, and helped shape 
communications policy at a time 

WASHINGTON 
RDUNDUPM 

the forces of new technology have 
begun to transform the broadcast 
industry. 

After her term expired, the 
Bush administration asked Mar- 
shall to stay on at the commission 
until after the election. President 
Clinton soon will announce his 
nominations to fill the chairman's 
seat, now held by Democrat inter- 
im chairman James Quello, and 
Marshall's Republican seat. 

Headquarters for Marshall's 
new firm will be in Los Angeles 
and Washington. She also will be a 
consultant to the law firm of Zif- 
fren, Brittenham & Branca, also 
based in Los Angeles. 

NO PERFORMANCE RIGHT TILL SUMMER 

Sources on Capitol Hill say the 
broadcast industry has until mid- 
summer to marshal] lobbying 
forces against the expected intro- 
duction of a record industry -spon- 
sored performance right bill. 

Introduction of such a measure 
will not take place until late June 
at the earliest, after lawmakers 
analyze the impact and conclu- 
sions of a paper produced at a 
high- level, international copyright 
conference in Geneva dealing with 
the protection of the rights of per- 
formers and producers of sound 

(Continued on next page) 
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COMPILED FROM COMMERCIAL AND 
COLLEGE RADIO AIRPLAY REPORTS. 

TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEVDISTRIBUTING LABEL 

1 I 1 9 

* * * No. 1 * * * 
I FEEL YOU 5 weeks at No. 1 DEPECHE MODE 
SONGS OF FAITH AND DEVOTION MUTE/SIRE/REPRISE 

2 3 8 6 ARE YOU GONNA GO MY WAY LENNY KRAVITZ 
ARE YOU GONNA GO MY WAY VIRGIN 

( ) g 2 REGRET NEW ORDER 
REPUBLIC OWEST/WARNER BROS. 

(4) 7 14 4 JUMP THEY SAY DAVID BOWIE 
BLACK TIE WHITE NOISE SAVAGE O 14 20 3 
CURSED FEMALE PORNO FOR PYROS 
PORNO FOR PYROS WARNER BROS. 

© i0 11 5 
LOS ANGELES FRANK BLACK 
FRANK BLACK 4.A.D /ELEKTRA 0 16 18 4 BEING SIMPLE THE JUDYBATS 
PAIN MAKES YOU BEAUTIFUL SIRE/WARNER BROS. 

8 11 13 4 IS IT LIKE TODAY? WORLD PARTY 
BANG! ENSIGN/CHRYSALIS /ERG O 19 - 2 TRUGANINI MIDNIGHT OIL 
EARTH AND SUN AND MOON COLUMBIA 

10 6 5 8 WE ARE THE NORMAL GOO GOO DOLLS 
SUPERSTAR CAR WASH METAL BLADE/WARNER BROS. 

11 4 6 9 LEAVE IT ALONE LIVING COLOUR 
STAIN EPIC 

12 2 2 13 
FEED THE TREE BELLY 
STAR SIRE/REPRISE 

13 5 3 12 
START CHOPPIN DINOSAUR JR. 
WHERE YOU BEEN SIRE/WARNER BROS. 

14 8 4 11 
IF I EVER LOSE MY FAITH IN YOU STING 
TEN SUMMONER'S TALES A &M 

15 12 12 9 SLEEPING SATELLITE TASMIN ARCHER 
GREAT EXPECTATIONS SRWERG 

16 17 15 6 THING OF BEAUTY HOTHOUSE FLOWERS 
SONGS FROM THE RAIN LONDON/PLG 

11 20 22 5 
THE RIGHT DECISION JESUS JONES 
PERVERSE SBK/ERG 

18 18 23 5 
COME UNDONE DURAN DURAN 
DURAN DURAN CAPITOL 

L9 28 - 2 LOVE IS STRONGER THAN DEATH THE THE 
DUSK EPIC 

ED P9 - 2 CREEP RADIOHEAD 
PABLO HONEY CAPITOL 

21 13 7 11 
TAKE ME ANYWHERE SCHOOL OF FISH 
HUMAN CANNONBALL CAPITOL 

Z2 25 28 3 PLUSH STONE TEMPLE PILOTS 
CORE ATLANTIC 

23 15 9 13 CONNECTED STEREO MC'S 
CONNECTED GEE STREET /ISLAND /PLG 

24 24 26 3 SWEET HARMONY THE BELOVED 
CONSCIENCE ATLANTIC 

25 NEW P 1 
CAN'T DOA THING (TO STOP ME) CHRIS ISAAK 
SAN FRANSISCO DAYS REPRISE 

Yó NEW o, 
1 WALKING IN MY SHOES DEPECHE MODE 

SONGS OF FAITH AND DEVOTION MUTE/SIRE/REPRISE 

21 27 30 3 
DO YOU RIGHT 311 
MUSIC CAPRICORN/WARNER BROS. 

28 22 16 7 
THE CRYING GAME BOY GEORGE 
THE CRYING GAME' SOUNDTRACK SBK/ERG 

29 21 19 7 
DRIVING ALOUD (RADIO STORM) ROBYN HITCHCOCK 
RESPECT A &M 

30 23 10 4 DRUMS OF HEAVEN MIDNIGHT OIL 
EARTH AND SUN AND MOON COLUMBIA 

T acks with the g eatest airplay gains this week. Videoclip availability. © 1993, Billboard /BPI 
Communications. 
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RESTLESS HEART WANDERS TO AC, POP TERRITORY 
(Continued from page 8) 

nees and in 1990 won Academy of 
Country Music's vocal group of the 
year. 

Since 1990, the number of viable 
country groups has exploded, mak- 
ing it more difficult to secure mas- 
sive radio air time. That, combined 
with programmers at AC stations 
searching for an easy, vaguely Ea- 
gles -like sound that Restless Heart 
has mastered, led to the natural 
marriage on "When She Cries." The 
single became the band's first to 
perform better on the AC chart (No. 
2) than on country (No. 9) when it 
peaked in January '93. 

B.J. McCarty, OM at AC KYKY 
St. Louis, explains the success of 
"When She Cries" by pointing out 
that for most AC stations, women 
25-44 make up the only demo that 
matters. "Everything we do is de- 
signed to reach out and grab them," 
he says. And "When She Cries" 
grabbed them. 

At top 40 WPLJ New York, 
"When She Cries" has been the No. 
1 call -out research record for the 
last month, according to APD Mike 
Preston. The single is the first by 
Restless Heart to be aired on 
WPLJ, which is courting more older 
women listeners today then it did 
when Restless Heart last made pop 
inroads in 1987. 

Determined to seize upon that 
crossover momentum, RCA under- 

took the unusual step of following 
"When She Cries" with an AC -only 
single. It happens to be a single that 
did not originally appear on the 
band's latest album, "Big Iron 
Horses." 

- RCA's VP of promotion, Bonnie 
Golden, explains that at the time of 
the success of "When She Cries," 
RCA saxophonist Warren Hill was 
putting together his next album and 
considering a song co- written by 
Timothy B. Schmit called "Tell Me 
What You Dream." Instead of Hill 
recording it, RCA's A &R staff de- 
cided to give the song to Restless 
Heart and include Hill's work on the 
single. Since "Big Iron Horses" had 
already been available in stores for 
months, the label went back and, at 
the first of this year, stripped the 
single onto the record. Golden says 
because most of the album's early 
purchasers were country fans they 
were unlikely to be disappointed 
that the mellow sounds of "Tell Me 
What You Dream" were missing 
from the album. 

While that AC positioning was 
taking place, RCA had shipped 
"Mending Fences" to country radio 
exclusively. That means Restless 
Heart currently holds the unusual 
distinction of having two different 
singles near the top of two different 
charts. Unlike most instances when 
the same single crosses over from 
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country to AC, "Mending Fences" is 
No. 20 with a bullet on the Hot 
Country Singles & Tracks chart 
while "Tell Me What You Dream" 
logs in this week at No. 5 with a bul- 
let on the Hot Adult Contemporary 
chart. 

The band's recent triumphs out- 
side the country format do invite a 
down side, though. Namely, will 
longtime country fans (and pro- 
grammers) become disenchanted 
with Restless Heart and its circle of 
newfound friends? 

As for the whole are- they -coun- 
try -or- are -they -pop debate, "The 
public doesn't care one way or an- 
other," insists band member John 
Dittrich. He does admit, "We worry 
about our standing with country 
programmers." 

Wade Jessen, MD at influential 
WSM -AM -FM Nashville, says the 
group's last two singles "have not 
been performing the way Restless 
Heart records once did." J.D. Can- 
non, PD at country Indianapolis' 
WFMS recalls that the first time he 
and his programming staff sat 

down and listened to "When She 
Cries," an immediate consensus 
formed: AC. 

Others, though, support the 
band's often light sound. PD Bill 
Jones at country WGKX Memphis 
thinks Restless Heart's contempo- 
rary approach adds variety to his 
station's sound. 

RCA staffers are well aware of 
the potential pitfalls of crossover 
acceptance. "Restless Heart wants 
to be a country -based act," says 
Dale Turner, the label's national di- 
rector of promotion /Nashville. He 
points out nearly all of the band's 
live shows include a local country 
station tie -in and that the $40,000 
video for "Mending Fences" helped 
send a reassuring message to coun- 
try fans and programmers. Restless 
Heart's next country single, "We 
Got the Love," arrives at stations 
May 10. 

Meanwhile, the band returns to 
the studio at summer's end to make 
its seventh album. Will it contain an 
AC -ready track? "I'd hope not," 
says Turner in Nashville. 

WASHINGTON ROUNDUP 
(Continued from preceding page) 

recordings. 
Proponents of such legislation 

take the position that, in the digi- 
tal age, the U.S. must have perfor- 
mance -right protections in U.S. 
copyright law similar to those in 
other countries. Legislative propo- 
nents agree with the proposed new 
guideline or "instrument" that will 
probably emerge from meetings 
on the subject of performance 
rights connected with the Berne 
International Copyright Treaty. 

U.S. opponents, such as Nation- 
al Assn. of Broadcasters president 
Eddie Fritts, have said the current 
arrangement with record compa- 
nies works fine, that there is no ev- 
idence digital services will take 
away profits from labels, and that 
U.S. copyright law shouldn't be 
changed just to accommodate in- 
ternational interests. 

FCC WANTS TO REVOKE "SILENTS" 
The FCC wants to know why the 

license of two silent AM stations 
should not be revoked. 

WKLO Danville, Ky., has been 
off the air since 1989 and licensee 
Honus Shain has told the commis- 
sion he is financially unable to re- 
turn the station to a broadcast 
schedule. 

WJHH Soperton, Ga., has been 
off the air since 1990 and the trust- 
ee of the former Holiday Broad- 
casting property, according to the 
commission, has not shown that 
"he has the capability and the in- 
tent to expeditiously resume 
broadcast operations." 

The FCC will hold a hearing to 
decide if there are extenuating cir- 
cumstances to warrant a time ex- 
tention. 

FCC PROBES KBER AND KQOL OWNERSHIP 

The FCC wants two broadcast- 
ers to show cause that the commis- 
sion shouldn't hand out a $250,000 

fine for taking part in a "sham as- 
signment" scheme and withhold li- 
cense renewals for Salt Lake City 
stations KBER and KQOL because 
of their deceptive practices and 
lack of candor in dealing with the 
commission. 

The FCC claims that KBER's 
owner, Chris Devine, owned the 
two stations in the same market 
(before that rule was changed), 
and that Devine and a former 
KBER jock, Street Stryder, took 
part in a sham assignment scheme 
to circumvent FCC rules. 

NAB TELLS FCC TO NIX SATELLITE 

The NAB has told the FCC once 
again that it should reject all pend- 
ing satellite digital audio broad- 
casting applications for digital ra- 
dio services. 

The NAB said that first the com- 
mission must develop an overall 
DAB policy that would be fair to 
all entrants in the new field. Any 
other action, said NAB, would be 
"wildly premature." 

In the comment stage of the pro- 
ceeding, NAB told the commission 
that giving satellite DAB opera- 
tors a head start by accepting their 
proposals for digital radio services 
before the radio industry can put 
forward its own system would also 
be "potentially devasating" for lo- 
cal radio stations. 

NAB commented further that 
the systems of all four satellite 
proponents would not work well in 
most urban and suburban areas 
due to interference and other re- 
ception problems encountered 
with satellite delivery. 
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DON'T EVEN SUGGEST to KKBQ -AM -FM Hous- 
ton PD Dene Hallam that the country boom may be 
winding down unless you want to hear a vigorous and 
enthusiastic rebuttal. In fact, Hallam likens the cur- 
rent "Nashville invasion" of new and talented artists 
to the "British invasion" of the '60s. "There is an unlim- 
ited supply of incredible music coming out of Nash- 
ville," he says. 

Although the hot country station plays about 50 cur- 
rents, Hallam says, "It's still a problem getting it down 
to [50] because there is so much good stuff. We haven't 
played some very good records by some of the newer 
people because there just wasn't room." 

As for the end of the Nashville boom, Hallam scoffs, 
"It's nowhere near [over], I promise you that." 

Hallam's enthusiasm is one factor helping to propel 
KKBQ up in the ratings. Since its change to the format 
last fall, the station has risen 
1.8 -2.9 in its first Arbitron 
book. In the second winter 
Arbitrend, it was up to a 4.0 
12 -plus, which bodes well for 
a good winter book. 

The former top 40 sta- 
tion's move to country was a 
gutsy play considering the 
No. 1 and No. 2 stations in 
the market are country pow- 
erhouses KILT -FM and 
KIKK -FM. But after a stint 
as an "easy country'' station, 

"KIKK is drifting toward the TNN thing, which is 
taking advantage, I guess, of their heritage," he says. 
"We're really CMT with personality. KILT tries to 
play both sides of the fence and hopefully it will catch 
up with them eventually." 

Despite a slightly different skew, Hallam says for 
the most part his two rivals are so interchangeable 
that he refers to them with the combined call letters 
"KIKKLT." 

Because the market's mainstream top 40, KRBE, 
uses the "hits without the hype" slogan and presenta- 
tion, Hallam says it is not really a competitor. "If you 
want fun, active radio, we're the only choice," he says. 

"We are very active musically," adds Hallam. "We 
get guest DJs on the air, do double shots every hour 
or two, and [run] a liberal amount of artist drops. The 
artist has a lot of presence on this station." 

Liners include "Houston's 
new generation of country," 

`I think we play more 
currents than any major 

country station in the 
country and we are at the 
top of the BDS report on 
amount of plays per week' 

93Q flipped to its current 
presentation last fall. 

A format change was no challenge for Hallam, who 
is one of the most versatile PDs in the business, having 
programmed country, top 40, AC, oldies, and N/T sta- 
tions. His resume includes PD stints at KBZT San 
Diego, WWWW Detroit, WHN and WKHK New 
York, and Kansas City, Mo., stations KUDL, and 
KCPW, where he won a Billboard Radio Award for top 
40 PD of the year. 

Having programmed so many formats has given 
Hallam a unique perspective on the competitive radio 
industry and generated this favorite analogy: "We're 
all going fishing and the formats are all just different 
lures." 

Hallam describes KKBQ as "a top 40 station that 
plays country records ... We use top 40 formatics 
[and] we heavily respond to the streets." In addition 
to keeping an eye on the booming local country club 
scene, 93Q staffers host a live broadcast from a club 
every Saturday night. 

The hot country format 
choice was a natural, Hal- 
lam says, because "in 
Houston, country music is 
the mass -appeal music." 
Nevertheless, in taking 
on two rival powerhouses, 
Hallam and his staff took 
nothing for granted. 
"There is no question that 
there are two very power- 
ful radio stations here," he says. "They are well - 
funded, great radio stations. So to come in here and 
expect to knock them out of the box the first time up 
is unrealistic." 

Instead, Hallam says the corporate goal for 93Q was 
to "just see forward progress." With the latest trend, 
Hallam says the station is a bit ahead of schedule rat- 
ings -wise. 

In terms of audience, 93Q targets a younger demo 
than its two rivals, particularly KIKK, which has 
skewed older of late, according to Hallam. He likens 
KIKK to TNN and 93Q to the somewhat hipper, 
younger CMT. 

and "We play fresh country 
hits." And because 93 is the 
station's dial position, the 
station is also tying in heav- 
ily with the current year and 
promoting it as "The year of 
the Q in Houston." 

KKBQ is approximately 
60% current in all dayparts, 
25% recurrent, and 15% old- 
ies (which date back just five 
or six years). The station em- 
ploys three Texas -based con- 

sultants, Steve Warren, Lee Randall, and Lee Bayley. 
"I think we play more currents than any major coun- 

try station in the country," says Hallam, "and we are 
at the top of the BDS report on amount of plays per 
week." Hallam says power records are played seven 
times a day and his slowest rotation on a current rec- 
ord is two or three spins a day. 

Other differences between 93Q and other country 
stations are that 93Q plays local artists, even if they 
are unsigned, seeks out dance mixes of records and 
plays them in every daypart, and plays album cuts in 
regular rotation. 

Among the album cuts currently getting heavy air- 
play are George Strait's "Overnight Male," Confeder- 
ate Railroad's "Trashy Women," and John Michael 
Montgomery's "Dream On Texas Ladies." 

Here's a recent afternoon hour: Dwight Yoakam, 
"Ain't That Lonely Yet"; John Michael Montgomery, 
"I Love The Way You Love Me "; Brooks & Dunn, 
"Rock My World Little Country Girl "; Tanya Tucker, 
"Down To My Last Teardrop "; George Strait, "When 
Did You Stop Loving Me "; Clint Black, "When My 
Ship Comes In "; Alabama, "I'm In A Hurry And Don't 
Know Why "; Tracy Lawrence, "Alibis "; Wynonna 
Judd, "No One Else On Earth"; Wynonna Judd, "Tell 
Me Why "; John Anderson, "Money In The Bank "; 
Garth Brooks, "Friends In Low Places" (live); Vince 
Gill, "No Future In The Past "; Confederate Railroad, 
"Trashy Women" (dance mix); and Pam Tillis, "Let 
That Pony Run." 

The station is heavily marketed with TV, billboards, 
some print, and a lot of community involvement, ac- 
cording to Hallam. "You can't overemphasize the 
streets," he says. "We have four or five vehicles and 
we're at all the clubs." 

In addition to plenty of concert ticket giveaways, the 
station runs a lot of contests, including the current va- 
cation -a -day contest, in which listeners win trips to ex- 
otic locations. 

"A word that's really important to us is fun," says 
Hallam. "We're always thinking `will this be fun,' and 
we play fun records [like] "Romeo" by Dolly Parton." 

PHYLLIS STARK 

RACE Affiliates To Run 
Earth Week Eco Features 
LOS ANGELES -The Radio Ac- 
tion Coalition for the Environ- 
ment, a new nonprofit organization, 
is in the midst of planning national 
environment -related promotions to 
begin this fall. But many stations are 
already involved in promotions cen- 
tered on RACE's syndicated 90 -sec- 
ond, daily information feature, 
"Earth Currents." 

Earth Week, which begins Mon- 
day (19), marks the official launch of 
the Pasadena, Calif. -based RACE 
when "Earth Currents" debuts on 
approximately 100 stations. Affiliates 
include KIFM San Diego, WPNT 
Chicago, KRXQ Sacramento, Calif., 
KKLD Tucson, Ariz., and KMXV 
Kansas City, Mo. 

RACE president/executive direc- 
tor Dede Whiteside is recruiting 
four regional RACE representatives 
to support local station efforts and is 
developing a college intern program, 
which will include 30 local reps. She 
says the promotion staff will be hired 
this summer. 

"We hope to create a bridge be- 
tween radio and the environmental 
community," says Whiteside. "We 
want to create a support mechanism 
[with our national promotion staff] to 
help stations do promotions and 
show them that it's just as easy to do 
an environmental promotion as it is 
a Jell -O jump." 

A possible national promotion this 
fall may be centered on a movie with 
an environmental theme. The station 
tie -in likely would be a "Canned 
Food Festival," already done at quite 
a few stations, in which listeners do- 
nate canned goods in exchange for 
movie tickets. 

RACE also hopes to plan some na- 
tional promotions centered on John 
Paul Mitchell Systems, the sponsor 
of the Tuesday "Earth Currents" 
show. (RACE is seeking sponsors for 
the remaining four days.) 

Meanwhile, during Earth Week, 
RACE affiliates are tying in their 
public affairs responsibilities and/or 
promotions with "Earth Currents." 

KRXQ has Sacramento Rideshare 

HC 
RADIO ACTION COALITION FOR THE ENVIRONMENT 

sponsoring the first four weeks of 
"Earth Currents." In conjunction 
with the organization, the station is 
encouraging listeners to bicycle to 
work. Jock Alison Miller will join 
the May 6 bicycle caravan along 
Highway 50 to support the organiza- 
tion's "Buddy Bicyclist Program." 

Also, KRXQ promotion director 
John Nelson is working on finding a 
local recycling center to do monthly 
recycling runs. 

KIFM is giving away oil drip pans 
in conjunction with Motorola. GSM 
Scotty Morache says, "We have an 
audience and client base in San 
Diego that is extremely environmen- 
tally aware. We have sponsors lined 
up for this thing even before it 
starts." 

by Carrie Borzillo 

WPNT jock and RACE board 
member Jim White hopes to team 
with a local television station and 
newspapers to co- sponsor an envi- 
ronmental fair. 

"The primary benefit for a station 
to get involved [with RACE] is they 
become a station that is doing some- 
thing proactive," says White. "It can 
only reinforce their position as a 
leader in the market." 

RACE board member and KRXQ 
PD Judy McNutt sent a list of sug- 
gestions to other RACE affiliates 
about what kind of promotion/public - 
service events stations could do. 
Those ideas included paperless pic- 
nics, weight -loss competitions, and 
"Recycle Trash Not Music" week - 
a no- repeat week. 

RACE is also working on a weekly 
live call -in show, broadcast from ar- 
eas of environmental interest, such 
as the Amazon, and a large Earth 
Day event for 1994. 

Among those on the RACE advi- 
sory board are artists John Denver 
and Bonnie Raitt, and Virgin Rec- 
ords president Phil Quartararo. 
Other RACE board members in- 
clude KRNO Reno, Nev., jock Tim 
Anderson, KKLD AE Tom Zlaket, 
former Reprise Records promotion 
rep Linda Baker, and Jones Satel- 
lite Networks personality Laurie 
Cobb. 

IDEA MILL: OPENING DAY 
WQMF Louisville, Ky., sponsored 

the opening day promotion, "back -to- 
back," for baseball's Louisville Red- 
birds. The station awarded a lucky 
ticketholder $50,000 when the team 
hit two homers in a row. The winner 
cashed in during the first inning. 

In its opening day promotion for 
the Mariners, KMTT Seattle es- 
corted 50 fans -decked out in station 
T- shirts -to the game, following a 
pregame show featuring Bruce 

(Continued on next page) 
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PROMOTIONS AND MARKETING 
(Continued from preceding page) 

Hornsby. Winners also received a 
copy of Hornsby's latest album. 

While most stations are thinking of 
spring and baseball, some places are 
still dealing with snow. CJFM Mon- 
treal jocks Ric Peterson and Rick 
Moffat got in over their heads when 
they offered to shovel out anyone 
still snowed in after a recent storm. 
It seems the driveway of listeners 
Marcy and Michel Ohayon, who were 
bringing their new baby home from 
the hospital, was too much for the 
jocks to handle and they had to call 
in professionals. Rick's Snow Re- 
moval donated its fee to the Montreal 
Children's Hospital. 

KZST Santa Rosa, Calif., received 
a lot of outrageous calls when it 
asked what listeners would do for $1 
million, including one from a man of- 
fering to fill his BMW with Cheez 

Whiz and eat his way out. Turns out 
KZST was kidding about the stunts, 
but not about the money. The station 
will give away $1 million by randomly 
calling listeners May 26. 

WWSN Dayton, Ohio, got the 
word out about its new double -M call 
letters, WMMX -FM, by sending 
M &M's with the new logo to clients, 
the press, and some listeners. 

KITS (Live 105) San Francisco is 
hosting a Modern Rock Earth Day 
Auction April 25. Proceeds will go to 
Greenbelt Alliance, an organization 
dedicated to preserving Bay Area 
open space. 

WGCI -AM Chicago gathered 
some black radio legends from the 
area to guest jock as part of "Leg- 
ends Week" April 12 -16. Listeners 
got a chance to meet E. Rodney 
Jones, Bill "Butterball" Crane, 

Lucky Cordell, Joe Cobb, Merri 
Dee, and Richard Stamz at a party 
and live broadcast. 

PRO- MOTIONS 
Notice the new byline? Beginning 

this week, I will be authoring the 
Promotions & Marketing column in 
addition to the Networks & Syndica- 
tion column. Please fax your promo- 
tion press releases to me at 213 -525- 
2394/2395. I can also be reached by 
phone at 213- 525 -2293 or by mail at 
5055 Wilshire Blvd., 7th Floor, Los 
Angeles, Calif. 90036. I look forward 
to hearing from you. 

Elsewhere, WODJ Detroit traffic 
manager Julie Festerling is upped 
to promotion director, replacing Jen- 
nifer Williams -Widina, who exits. 

ANNOUNCING 

THE VIDEO INDUSTRY 

AIDS AO1ON COMMITTEE 

FINANCIAL ASSISTANCE PROGRAM 
FOR PEOPLE WITH 

AIDSorHIVINFEC11ON. 

Current or former employees of companies in the video industry 
may be eligible for emergency or ongoing grants to help pay for: 

* RENT * MEDICAL INSURANCE * MEDICATION * TRANSPORTATION 

* MOVING EXPENSES * OTHER 

This program is completely confidential and is managed through AID for AIDS, 

a non -profit service agency not connected to the video industry. 

For more information phone: (213) 656 -1107 

The Video Industry Financial Assistance Program 

AID for AIDS 
8235 Santa Monica Boulevard, Suite 200 

Los Angeles, CA 90046 

video industry aids action committee 
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COMPILED FROM A NATIONAL 
SAMPLE OF RADIO PLAYLISTS 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 1 12 

* * * No. 1 * * * 
LOVE IS VANESSA WILLIAMS & BRIAN MCKNIGHT 
GIANT 18630 3 weeks at No 1 

O 2 3 10 I HAVE NOTHING 
ARISTA 1 -2527 

WHITNEY HOUSTON 

3 5 5 14 ABNGELRG JON SECADA 

4 3 4 12 
I SEE YOUR SMILE GLORIA ESTEFAN 
EPIC 74847 0 6 7 9 TELL ME WHAT YOU DREAM RESTLESS HEART/W. HILL 
NOVUS 62468/RCA 

6 4 2 12 SIMPLE LIFE ELTON JOHN 
MCA 54581 

1O 7 10 8 WHAT YOU WON'T DO FOR LOVE GO WEST 
EMI 50428/ERG 

8 9 8 15 COME IN OUT OF THE RAIN WENDY MOTEN 
EMI 50417/ERG 

9 8 6 23 FOREVER IN LOVE KENNY G 
ARISTA 1 -2482 

10 13 14 10 IF I EVER LOSE MY FAITH IN YOU STING 
A &M 0111 

11 12 13 13 PASSIONATE KISSES MARY -CHAPIN CARPENTER 
COLUMBIA 74795 

lY 14 16 9 I'LL NEVER GET OVER YOU (GETTING OVER ME) EXPOSE 
ARISTA 1 -2518 

13 10 11 12 SOMEBODY LOVE ME MICHAEL W. SMITH 
REUNION 62465/RCA 

14 11 9 23 A WHOLE NEW WORLD PEABO BRYSON & REGINA BELLE 
COLUMBIA 74751 

15 15 19 6 WATER FROM THE MOON CELINE DION 
EPIC 74809 

16 20 26 6 THE CRYING GAME BOY GEORGE 
SBK 50437/ERG 

11 16 18 10 I DON'T KNOW WHY SHAWN COLVIN 
COLUMBIA 74861 

ió 24 30 4 

* * * POWER PICK* * * 
A SONG FOR YOU RAY CHARLES 
WARNER BROS. 18611 

19 18 15 18 NO MISTAKES PATTY SMYTH 
MCA 54554 

20 27 27 6 THAT'S WHAT LOVE CAN DO BOY KRAZY 
NEXT PLATEAU /LONDON 857 024, /PLG 

21 19 17 14 ORDINARY WORLD DURAN DURAN 
CAPITOL 44908 

22 17 12 13 HOPE OF DELIVERANCE PAUL MCCARTNEY 
CAPITOL 44904 

23 23 24 8 HOW FAST FOREVER GOES HOWARD HEWETT 
ELEKTRA 64653 

24 21 20 16 REACH OUT (I'LL BE THERE) MICHAEL BOLTON 
COLUMBIA ALBUM CUT 

25 29 31 5 
KISS OF LIFE SADE 
EPIC 74848 

26 22 21 21 HEAL THE WORLD MICHAEL JACKSON 
EPIC 74790 

21 26 23 26 WHEN 1SHE CRIES RESTLESS HEART 
RCA 

28 25 22 26 NEVER A TIME GENESIS 
ATLANTIC 87411 

0 NEW 
* * * HOT SHOT DEBUT*** 

HERO 
ATL ANTIC ALB/IM CUT 

DAVID CROSBY & PHIL COLLINS 

30 32 37 4 IF I COULD REGINA BELLE 
COLUMBIA 14864 

31 38 - 2 HARBOR LIGHTS BRUCE HORNSBY 
RCA ALBUM CUT 0 34 38 6 WELoCOME TO MY LOVE RACHELLE FERRELL 

33 33 35 7 THE PASSION THEME WARREN HILL 
RCA ALBUM CUT 

34 42 - 2 CAN'T DO A THING (TO STOP ME) CHRIS ISAAK 
REPRISE 18604 

35 30 28 24 I WILL ALWAYS LOVE YOU WHITNEY HOUSTON 
ARISTA 1 -2490 

36 28 25 20 IN THE STILL OF THE NITE BOYZ II MEN 
MOTOWN 2193 

31 35 34 31 DO YOU BELIEVE IN US JON SECADA 
SBK 50408/ERG 

38 31 29 25 FAITHFUL GO WEST 
EMI 50411 /ERG 

39 36 36 17 HAVE I TOLD YOU LATELY ROD STEWART 
WARNER BROS. 18511 

40 37 33 19 
IRRESISTIBLE CATHY DENNIS 
POLYDOR 861 210 /PLG 

Cl 41 45 3 
BED OF ROSES BON JOVI 
JAMBCO 864 852 /MERCURY 

42 39 39 28 THE LAST SONG ELTON JOHN 
MCA 54510 

43 NEW 0. I EVEN A FOOL CAN SEE PETER CETERA 
WARNER BROS. ALBUM CUT 

44 44 2 
THA E 

54576 
BEST I EVER WAS JOHN PAGANO 

MC 

45 40 40 28 FEELS LIKE HEAVEN PETER CETERA (WITH CHAKA KHAN) 
WARNER BROS. 18651 

46 45 47 7 BEAUTIFUL GIRL INXS 
ATLANTIC 87383 

41 NEW 1 ALL THESE YEARS SAWYER BROWN 
CURB ALBUM CUT 

48 46 43 29 TO LOVE SOMEBODY MICHAEL BOLTON 
COLUMBIA 74733 

49 43 41 23 LOVE CAN MOVE MOUNTAINS CELINE DION 
EPIC 74337 

50 48 42 14 
I'M EVERY WOMAN WHITNEY HOUSTON 
ARISTA 1 -2519 

cD Records with the greates airplay gains this week. Videoclip availability. © 1993, Billboard/BPI 
Communications. 
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Sinale Reviews 
EDITED BY LARRY FLICK 

P O P 

JANET JACKSON That's The Way Love Goes 
(4:26) 
PRODUCERS: Jimmy Jam, Terry Lewis, Janet Jackson 
WRITERS: J. Jackson, J. Harris III, T. Lewis 
PUBLISHERS: Black Ice, BMI; Flyte Tyme, ASCAP 
REMIXER: CJ Mackintosh 
Virgin 12773 (do CEMA) (cassette single) 

La Jackson previews her Virgin debut, 
"janet," with a gorgeous midtempo jam 
fueled by warm classic funk and soul 
instrumental colors. Romantic, almost 
poetic lyrics, and an instantly memorable 
chorus are given depth by Jackson's 
caressing, whispery vocal and fluid guitar 
lines. CJ Mackintosh provides several 
trend- conscious remixes, though nothing 
matches beauty of the original album 
version -which will steam up top 40, 
urban, AC, and dance formats within 
seconds. 

GEORGE MICHAEL & QUEEN Somebody To 

Love (5:17) 
PRODUCERS: George Michael & Queen 
WRITER: F. Mercury 
eUBLISHERS: Queen/Beechwood, BMI 
Hollywood 10307 (cassette single) 

Michael steps into the late Freddie 
Mercury's shoes on this faithful 
rendition of a gem from the Queen 
catalog. His live performance with the 
band during last year's tribute concert 
for Mercury can be heard on Michael's 
"Five Live" AIDS benefit EP. Besides 
supporting an important cause, record 
also manages to succeed on a creative 
level; Michael turns in a rousing, 
heartfelt vocal and Brian May's guitar 
licks are typically strong. Early radio and 
sales promise a quick sprint up the 
charts. 

UB40 Can't Help Falling In Love (3:23) 
PRODUCERS: UB40 
WRITERS: G.D. Weiss, H. Peretti, L. Creatore 
PUBLISHERS: Gladys/Williamson, ASCAP 
Virgin 12772 (do CEMA) (cassette single) 

U.K. dancehall stars indulge in Elvis 
Presley memories on this first single 
from the soundtrack to Sharon Stone's 
new movie, "Sliver." Track has a pillowy, 
midtempo pace that dabbles in 
island beats and radio -conscious funk. 
Brassy horns are a jolting, though 
ultimately pleasing, element in the 
arrangement. A fun respite from usual 
top 40 fare. 

TOY BOY You Ain't Packin' (5:07) 
PRODUCER: Person "P- Funk" Middleton 
WRITERS: P. Middleton, D. Adams, L. Turner, L. 
Deguzman, D. Bingham 
PUBLISHERS: Phoenix America Songs/Adams Apple, BMI 
Onyx/Biscayne Europa 30051 (CD single) 

What it is that he is packin' is the basis 
for a double -entendre -filled look at the 
ongoing battle of the sexes. Shuffling 
pop /urban beat -base rolls along nicely, 
while the male and female members of 
the group cut one another down in cute 
raps and vocal passages. Imaginative jam 
doesn't declare winner, but it sure does 
open up a fun (if not tried- and -true) can 
of worms. Have a spin. 

LEWIS LOVEBUMP Hey Mallorca (3:32) 
PRODUCER: not listed 
WRITER: L. Lovebump 
PUBLISHER: Warner- Chappell 
Thump 1047 (cassette single) 

Frenetic pop /dance track has a healthy 
rave sensibility, with just a touch of 
house (via rolling piano lines) and air - 
punching Spanish -language chants. A 
refreshing change of pace for crossover 
stations. Contact: 909- 595 -2144. 

RENE If Only You Knew (4:32) 
PRODUCER: Frank Lords 
WRITER: not listed 
PUBLISHERS: Our Jam/Whooping Crane, BMI 
Tropical Wave/Pandisc 2001 (cassette single) 

The urgency of techno proves a fitting 
match for the cheeky drama of freestyle 
on this keyboard -driven cut. Rene's 
limited vocal reach is veiled by a barrage 
of sound effects and chunky beat -breaks. 
Best programming choice is the smooth 
"Studio" remix. Pass on all of the others 

Contact: 407 -966 -2029. 

R & B 

JODECI Let's Go Through The Motions (4:15) 
PRODUCER: DeVante Swing 
WRITERS: D. Swing, C. Elliott 
PUBLISHER: not listed 
REMIXER: Darryl Pearson 
Uptown/MCA 54636 Wo Uni) (cassette single) 

Quartet teases its legion of fans with a new 
tune, taken from the soundtrack to "Who's 
The Man?" Rockin' funk/swing beats poke 
into thick layers of harmonies, flexing lead 
vocals, and butch raps. Way -catchy workout 
will sail up urban charts in the blink of an 
eye. Now, how 'bout a new album, guys? 

SWV Weak (4:54) 
PRODUCER: Brian Alexander Morgan 
WRITER: B.A. Morgan 
PUBLISHER: Barn Jams, BMI 
RCA 62521 (c/o BMG) (cassette single) 

Follow -up to the gold -selling "I'm So Into 
You" soothes and caresses with a blend of 
nicely sculptured, En Vogue -like harmonies 
and a sing -along chorus. Track gains subtle 
movement from its finger-snappin' retro- 
soul groove. Label is smartly launching this 
single in the urban arena, where support has 
been ardent. Concentrated top 40 push is 
planned in the coming weeks. 

TISHA CAMPBELL Love Me Down (3:59) 
PRODUCER: Vassal Benford 
WRITERS: V. Benford, A. Tatum 
PUBLISHER: not listed 
REMISER: John "L.A. Jay" Barnes 
Capitol 79604 (c/o CEMA) (cassette single) 

Actress -turned -singer continues her bid for 
radio play with jacked -up bit o' R &B 
romance. Campbell has a warm and 
engaging vocal style, and is at home inside 
an arrangement of midtempo beats and 
plush keyboards, courtesy of the 
increasingly hot Vassal Benford. Sultry 
whispers midway through the track likely 
will have male urbanites hyperventilating. 

COLIN ENGLAND Come Over, Baby (3:37) 
PRODUCERS: Roy "Dog" Pennon, Hakeem Abdulsamad 
WRITERS: R. Pennon, C. England, G. Cox, H. Abdulsamad 
PUBLISHERS: Fat Hat/Cznin/Buff Man, BMI; T- Porsa/EMI- 
Virgin, ASCAP 
Motown 6310992 (c/o PGD) (cassette single) 

England dons the guise of new jack Romeo 
with mixed results. He certainly has an 
enticing vocal style. Unfortunately, he has 
to work overtime to rise above a busy 
arrangement that holds few (if any) 
surprises. The track starts on a promising 
note, but never really kicks in. Still, record 
deserves a whirl or two-if only for 
England's performance. 

VERTICAL HOLD Seems You're Much Too Busy (4:37) 
PRODUCERS: Vertical Hold 
WRITERS: A. Stone, K. Khaleel 
PUBLISHERS: Music Corp. Of America/Baby Diamond, BMI; 
Colgems -EMI/Mantronik, ASCAP 
REMIXERS: Dave Shaw, Winston Jones, Dave Darlington 
A&M 8083 (c/o PGD) (12 -inch single) 

Slinky urban/funk jam is proof that an act 
does not have to clunk you over the head in 
order to to be effective. A slowly 
ingratiating funk groove clips along at a 
comfy pace, while easy -going harmonies 
cushion a soft and soulful lead vocal. Wisely, 
each remix (even the house version) 
maintains the quiet strength of the original 
track. A nice change of pace. 

C O U N T R Y 

GEORGE STRAIT When Did You Stop Loving Me 

(2:481 
PRODUCERS: Tony Brown, George Strait 
WRITERS: M. Holmes, D. Kees 
PUBLISHER: not listed 
MCA 54642 (c/o Uni) (7 -inch single) 

This is Strait at his best. Backed by a great, 
weeping steel guitar, he moans the blues in 
classic country style. 

PEARL RIVER Fool To Fall (4:02) 
PRODUCER: Jerry Crutchfield 
WRITERS: W. Newton, L. Stewart 
PUBLISHERS: Wamer- TamerlaneNdriter's House/Larry 
Stewart, BMI 
Liberty 79635 (c/o CEMA) (CD promo) 

This tender, contemplative bit of self - 
examination is the antithesis of macho 
country. Strong lead vocals and properly 
wistful harmonies. 

BRIAN JAMES One Single Night (2:39) 
PRODUCER: Blake Mevis 
WRITERS: L. Williams, K. Bergsnes, H. Rippy 
PUBLISHERS: Acuff -Rose/Hidden Harbor, BMI; Haven 
Harbor, ASCAP 
Warner Bros. 6134 (CD promo) 

With his Haggardesque vocals and 
dynamic delivery, James sounds like a star 
right out of the box. He is aided 
immeasurably by the thoughtful -and 
quotable -lyrics, a good example of which 
is, `That old double -standard has doubled 
back on me." 

D A N C E 

RUPAUL Back To My Roots (7:15) 
PRODUCER: Eric Kupper 
WRITERS: R. Charles, J. Harry, E. Kupper 
PUBLISHERS: T- Boy/Say Love/Whorga Musica/Squalene/ 
EMI, ASCAP 
Tommy Boy 564 (12 -inch single) 

After saturating the media in support of 
the smash "Supermodel," RuPaul aims to 
prove her potential for longevity with a 
festive house ditty that extolls the 

N E W & N O T E W O R T H Y 

INNER CIRCLE Bad Boys (3:48) 
PRODUCERS: Ian Lewis, Touter Harvey, Roger Lewis 
WRITER: not listed 
PUBLISHER: not listed 
REMIXERS: David Morales, Tommy Aderbratt, Per 
Ekman 
Big Beat/Atlantic 5016 (cassette single) 

Theme from the popular Fox -TV 
program "Cops" is well -positioned for 
top 40 invasion, thanks to its 
contagious dancehall hook and slick, 
pop -conscious production. Weekly 
television exposure sure doesn't hurt, 
either. Head -bobbin' bass line is 
properly elastic, and the subtle, jiggly 
guitars are a plus, and are 
prominently featured in each of the 
five remixes. Jam on it. 

BADD BOYZ OF THE INDUSTRY One Night Of 

Freedom (3:47) 
PRODUCER: Damian Johnson 
WRITERS: D. Johnson, S. Evans 
PUBLISHERS: PolyGram Internatidnal/Shydi/Dizz, 
ASCAP 
MM 8126 (c/o POD) (cassette single) 

Quintet takes an impressive bow with 
a textured, jack- swing -derived 
workout from the soundtrack to the 
Mario Van Peebles film "Posse." 

Sweet layers of harmonies and 
sturdy, staccato beats nicely 
complement the strength of the song. 
Talented new group gets a promising 
launch with a track that would fit well 
within urban and top 40 formats. 
Looking forward a full -length album. 

NU COLORS Fallin' Down (5:42) 
PRODUCER: Bryan Powell 
WRITERS: B. Powell, L. Johnson 
PUBLISHERS: PolyGram/BMG Songs, ASCAP 
REMIXERS: Jermaine Dupri, Paul Gotel, Graeme 
Park, Well Hung Parliament 
Polydor 867327 (c/o PLG) (12 -inch single) 

British groove collective aims to 
transfer overwhelmingly U.K. and 
European kudos to U.S. market. 
First single from act's fine 
"Unlimited" album is a melange of 
hearty funk beats, rieh harmonies, 
and jazzy lead vocals. Variety of nifty 
mixes could do the trick in-opening 
doors at urban radio and club levels. 
Best of the bunch are Paul Gotel's 
bright and lively version and Well 
Hung Parliament's trance /rave 
excursion. A delightful introduction. 

creativity of African- American hair 
fashion. Eric Kupper's production is 
heavy on smart beats and disco charm, 
while Ru unleashes a flood of charisma 
and funny raps. An instant club hit 
poised for radio success. 

MALAIKA Gotta Know (Your Name) (7:42) 
PRODUCER: Steve "Silk" Hurley 
WRITERS: S. Hurley, E. Miller, T. Miller, J. Principle 
PUBLISHERS: Last Song/Third Coast, ASCAP 
REMIXERS: Maurice Joshua, Todd Terry, Jason Hess 
A &M 8135 (c/o PGD) (I2 -inch single) 

Diva -in- training who scored several 
months back with "So Much Love" offers 
the title track from her debut album. In 
its original form, the song is a shuffling 
jack -pop jaunt. Club punters, however, 
are served smokin' house revisions by 
Maurice Joshua and Todd Terry, who 
have a field day with the song's ample 
hook and Malaika's sassy vocal. Destined 
for success. 

* HIGH SOCIETY FEATURING STEPHANIE 
McKAY All My Love (I Surrender) (7:45) 
PRODUCERS: Sean Tucker, Frederick Jorio 
WRITERS: S. Tucker, F. Jorio 
PUBLISHERS: Jorio/Money & Love/Rising Notes, ASCAP 
Project X 19923 (12 -inch single) 

McKay strikes a seductive vocal pose, 
while producers Sean Tucker and 
Frederick Jorio weave a dark and jazzy 
deep -house beat foundation. Beneath all 
of the style and moody club vibes lies a 
strong pop /R &B tune that could make 
the move in mainstream radio circles 
with the right promotional push. 
Regardless, dance tastemakers should 
jump on it out of the box. Contact: 212- 
255 -0242. 

OSCAR G. OF MURK PRODUCTIONS PRESENTS 
TILT On My Mind (no timing listed) 
PRODUCER: Oscar Gaeton 
WRITER: O. Gaeton 
PUBLISHER: Renegade One, ASCAP 
One 12004 (12 -inch single) 

A member of the up- and -coming Murk 
Productions posse steps out on his own 
for a moment to deliver a salacious slice 
of dark house. Minor -key synths are laid 
over a rigid beat, while vocal loops and 
sound effects swirl about. An 
underground delight. Also, be sure to 
check out the equally cool "Yeah ..." on 
the flipside. Contact: 212- 757 -4671. 

LaTOUR Hypnomania (7:52) 
PRODUCER: Mark Picchiotti 
WRITER: LaTour 
PUBLISHERS: Songs Of PolyGram/Take -2, BMI 
REMIXERS: Maurice Joshua, Mark Picchiotti, Dave Sears 
Smash 880004 (c/o Island) (12 -inch single) 

Chicago artist who generated attention in 
1991 with "People Are Still Having Sex" 
returns with a sharper, more intense 
techno tone. Rapid beats are countered 
with his deep- voiced chatting and 
pulsating synths. A variety of remixes 
aims to entice exposure at all possible 
dance formats. 

JEROME MIKULICH FEATURING NATURE LOVE 
It Feels Right (5:001 
PRODUCER: Jerome Mikulich 
WRITER: J. Mikulich 
PUBLISHER: Auspex, ASCAP 
REMIXER: The Clubhouse Team 
Clubhouse 134 (c/o Emotive) (12 -inch single) 

Pop/house twirler will have folks 
gleefully reaching for their old disco 
paraphernalia. Kinetic, lively percussion 
kicks, while Love has a spirited presence. 
The techno mix is sadly out of place, 
though the other versions are hot enough 
to compensate. Cute one. Contact: 212- 
645 -7330. 

A C 

* NICKY HOLLAND Tongue -Tied Twisted (4 13) 
PRODUCER: Stephen Lipson 
WRITERS: N. Holland, E. Shipley 
PUBLISHERS: 1ONirgin, ASCAP; Virgin Songs/Shipwreck, 
BMI 
Epic Associated 4938 (c/o Sony) (CD promo) 

Wonderfully crafted tune from Holland's 
sadly underappreciated, eponymous 
debut should have ushered the set in last 

year. Epic can be forgiven for this 
mistake by putting a vigorous push 
behind the track at AC radio. Holland's 
unique alto wafts lazily over a lush, piano - 
dominated arrangement that focuses on 
the song's sweet melody and hummable 
chorus. 

ROCK TRACKS 
BRIAN MAY WITH COZY POWELL Resurrection 
(4:38) 
PRODUCER: Brian May 
WRITERS: May, Powell, Page 
PUBLISHERS: Queen/Beechwood/Mystery Ltd. /Corbert, 
BMI 
Hollywood 10320 (CD promo) 

Second single from May's solo set, "Back 
To The Light," sounds like it could have 
been recorded by Queen during its 
heyday. Operatic backing vocals lend 
appropriate melodrama to a complex, 
hard- rockin' tune. May's slicing, nimble 
guitar riffs are matched by a thunderous 
drum solo. Album -rock programmers, 
take heed. 

TRIXTER Rockin' Horse (4:12) 
PRODUCER: James "Jimbo" Barton 
WRITERS: S. Brown, P. Farley, P. Loran 
PUBLISHER: not listed 
MCA 2646 (do Uni) (cassette single) 

Fist -waving shot from band's current 
"Hear!" collection works the MTV /radio- 
friendly headbanger formula for all it's 
worth. Their wide -eyed, almost giddy 
sincerity transforms this cut into a 
guilty pleasure that will have you leaping 
around with your air -guitar when no 
one is looking. Go ahead, have a blast 
with it. 

GOLDEN EARRING I Can't Sleep Without You 
(3:33) 
PRODUCERS: Golden Earring 
WRITERS: Kooymans, Hay 
PUBLISHER: Bouncy'. Balls 
First Quake 4488 (CD promo) 

Classic -rockers re- emerge with an 
unplugged acoustic rendition of an old 
favorite. Crisp recording and agile 
instrumentation will help generate 
desired album -rock attention. From the 
album "The Naked Truth." 

MONSTERLAND Peanut Butter Karma (no timing 
listed) 
PRODUCERS: Morgan Walker, Monsterland 
WRITER: not listed 
PUBLISHER: not listed 
spinART 8 (7 -inch single) 

Postpunk aggression meets power -pop 
smiles on a noisy ditty that assaults the 
senses with a smashing guitar attack. 
That blow is followed by happy vocals 
and a hook that refuses to be tucked 
away in the muck of production. A good 
one for college radio playlists. Contact: 
P.O. Box 1798, New York, N.Y. 10156- P17.0.. 

R A P 

Box 

INTELLIGENT HOODLUM The Posse (Shoot 'Em 
Up) (4:18) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
A &M 8175 (do PGD) (cassette single) 

The "Posse" soundtrack is starting to 
show signs of becoming a major album. 
Rapper swaggers with a machismo that 
befits the Mario Van Peebles film, but 
also scores on its own street merit. The 
bassline will creep up your spine and 
have you shakin' it until you're 
breathless. Piano/beat/sample 
breakdown toward the end is a 
startling and effective way to close 
the track. Deserves a shot at urban 
radio. 

PICKS (10.) : New releases with the greatest chart potential. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and'or retail in the U.S. are eligible for review. Send 
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Term. 37203. 
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Radio 

Arbitron Unlocks KMAP Diary Scam; 
Rivers Returns; Kelley Joins WHEW 
FOLLOWING A SUCCESSFUL 
sting operation, Arbitron has filed a 
civil suit against KMAP Inc., owner 
of Spanish KWAC Bakersfield, Ca- 
lif., and also announced it will de -list 
the station in the winter book for 
"obtaining, falsifying, and returning 
radio survey diaries." 

Between January and March of 
this year, the station allegedly broad- 
cast requests for people who had re- 
ceived cash in the mail to contact the 
station. Because cash premiums are 
mailed along with the Arbitron dia- 
ries, the company considered the re- 
quests to be "a direct appeal to Arbi- - 
tron diarykeepers." 

Arbitron hired an investigator, 
who contacted the station claiming 
he had received two diaries. The in- 
vestigator then turned the diaries 
over to a station representative in ex- 
change for a $25 restaurant coupon 
and "offers of other compensation," 
according to Arbitron. The comple- 
ted diaries later were received at 
Arbitron headquarters in Laurel, 
Md. 

The suit seeks at least $50,000 in 
compensation and additional punitive 
damages on the grounds of interfer- 
ence with business, violation of the 
California Business and Professions 
Code, and conspiracy to commit 
fraud. 

In other news, oldies KKSN -FM 
Portland, Ore., night jock Manuel 
DeJesus Esperanza (aka Andy 
Manuel) was arrested April 9 on 
charges that he was dealing cocaine 
out of the station, according to The 
Oregonian. Police also arrested Man - 
uel's alleged accomplice, David Wes- 
ton Taylor, who police say was on 
his way to deliver a half -ounce of co- 
caine to Manuel at the station. A 
search of Taylor's home turned up 
more cocaine valued at between 
$15,000 and $18,000. 

According to the paper, Manuel al- 
legedly used the station's phones to 
take drug orders, which were then 
filled by Taylor. Customers would 
pick up their orders at the station. 
Although calls to GM Harry Wil- 
liams went unreturned, police say no 
other station staffers were involved 
in the scheme. 

WHTZ (Z100) New York GM 
Alan Goodman says the station has 
reached an "amicable settlement" 
with WKSZ Philadelphia over the 
use of the slogan "Z100" (Billboard, 
April 17). According to Goodman, 
WKSZ will stop using the slogan 
Monday (19). WKSZ GM Lloyd 
Roach and PD Eric Johnson did not 
return phone calls. 

Former WKYS Washington, D.C., 
jock Kevin James has filed a $1.2 
million suit against the station claim- 
ing breach of contract, invasion of 
privacy, and defamation, according 
to The Washington Post. In the 
seven -count suit, filed April 1 in D.C. 
Superior Court, James charges that 
PD Barbara Prieto broke into his 
locker at the station and removed 
and copied approximately 50 tapes 
from James' personal collection. 
James also claims he was promised 
freedom to program his own show, 
which was subsequently revoked. 

Station president Skip Finley said 
the suit has "absolutley no merit," 
but declined to comment further. A 
hearing has been set for July. 2 

In happier WKYS news, the sta- 
tion put a new spin on the traditional 
tax deadline day nocturnal post office 
broadcast by encouraging listeners 
who support D.C. statehood to bring 
a tea bag along with their tax forms. 
Finley says the stunt was a play on 
the Boston Tea Party protest against 
taxation without representation. 
Meanwhile, WVEE (V103) Atlanta's 
tax day promotion featured the 
"V103 Instant Tax Refund Machine," 

by Phyllis Stark 
with Eric Boehlert 
& Carrie Borzillo 

a modified leaf blower that blew free 
money into listeners' cars. 

The American Civil Liberties Un- 
ion has come to the defense of embat- 
tled WLUP -FM Chicago jocks Steve 
Dahl and Garry Meier in their long - 
running indecency battle against the 
FCC. According to the Chicago Sun - 
Times, the group has joined WLUP 
parent Evergreen Media in its chal- 
lenge of fines leveled against the 
jocks by the commission. 

PROGRAMMING: RIVERS RETURNS 
After eight months away, Tom 

Rivers returns to WQYK -FM 
Tampa, Fla., this time in the newly 
created position of OM. Rivers exits 
WMZQ Washington, D.C., where he 
was PD /morning man. Morning co- 
host Sandy Weaver is handling the 
shift solo for now. 

Bob Wood joins WCTS Minnea- 
polis as PD. He was most recently 
VP /GM at WNSS /WEZG Syracuse, 
N.Y. WCTS, formerly a religious sta- 
tion, currently is dark but will be re- 
turning to the air shortly, with a new 
format, under new owners Colfax 
Communications. 

Kevin Mason joins WFMS 
Indianapolis as PD, replacing Char- 
lie Morgan, who now is marketing 
and operations manager. Mason 
most recently was PD /morning man 
at WRXZ Bloomington, Ill. ... Top 
40 WYHY (Y107) Nashville heads in 
a more rock -intensive direction, 
eliminating crossovers from urban 
and AC ... PD Brian Kerkan exits 
WRRK Pittsburgh. 

Brian Wallace, former midday 
host at KKDA -FM Dallas and one- 
time WYLD -FM New Orleans PD, 
is the new PD at WQMG -FM 
Greensboro, N.C. He replaces Terry 
Foxx ... WOVV West Palm Beach, 
Fla., PD Kurt Kelly exits and has 
not been replaced. 

WCDA Albany, N.Y., flips from 
satellite AC to Jones Satellite Net- 

works' "CD Country" ... WMKS 
Macon, Ga., OM/PD Jon Allen joins 
WGNA Albany as PD. He replaces 
Fred Horton, now with Rusty 
Walker & Associates. 

WYXY (Y97) Scranton, Pa., flips 
from satellite AC to local, main- 
stream top 40 as WBHT (Hot 97). 
The station debuted April 10 after 
airing 12 hours of "Hot, Hot, Hot" by 
the Cure and Buster Poindexter. 
PD /afternoon jock Bill Sheridan 
previously hosted the station's local 
morning show. The rest of the lineup 
consists of former WAVA Washing- 
ton, D.C., jock Mark Anthony, who 
is paired in mornings with market 
vet Renee, who returns to radio. 
MD /midday jock T. Russell worked 
at the former WBSB (now WVRT) 
Baltimore. Night jock Tony Mojo 
was at the former WEGX Philadel- 
phia, and late -nighter Steve Foxx 
joins from sister station WMGS. 

KMCK Fayetteville, Ark., owner 
George Hochman is launching a 
new network for mainstream top 40 
stations Aug. 2. "Music Channel 
One" will be available 6 p.m. -6 a.m. 
weekdays and 24 hours on week- 
ends. Cost to affiliates is $200 a 
month. 

WWDZ Danville, Ill., signs on as 
the fourth station in the Illinois net- 
work of album rock stations owned 
by Mark Rollings. Programming 
originates from WZNF Champaign, 
Ill. Other affiliates include WZZP 
Kankakee and WZNX Arcola. 

KDBQ Monterey, Calif., has 
changed its calls to KSRI ... KOUL 
Corpus Christi, Texas' new PD/ 
morning man is Jim Prewitt, who 
previously hosted afternoons. 

PEOPLE: KELLEY TO WNEW 
Former KMET Los Angeles vet- 

eran Pat Kelley returns to radio as 
the host of WNEW New York's 
morning show. Current host Ri- 
chard Neer will be reassigned to fill - 
in work and special projects. 

KDWB Minneapolis morning 
man Steve Cochran exits. ND/ 
morning co -host Lee Valsvik re- 
mains. PD Mark Bolke is looking 
for Cochran's replacement. 

Former WMXZ New Orleans 
morning hosts Jim and Melissa 
Sharpe join KYSR Los Angeles for 
that shift, replacing Tommy Jax- 
son, who segues to sister station 
KXEZ for evenings. Melissa also 
gets the ND title. KYSR fill -in jock 
Paul Freeman is upped to middays, 
replacing Sandy Kelley, who is now 
doing afternoons at KXEZ. New 
KYSR evening jock Gina St. John 
was last with the former WPHR 
(now WENZ) Cleveland. KYSR PD 
Greg Dunkin is still looking for a 
programming assistant/weekend air 
talent. Send T &Rs. 

Also at KXEZ (formerly KQLZ), 
Greg O'Neil joins for mornings, ND 
Penny Voyne will do morning news, 
and Claudine St. Claire joins for 
middays. All three had worked at 
KYSR under its previous format 
and call letters. Tom Banda joins 
for overnights. 

Former WQHT (Hot 97) New 
York evening jock Freddie Colon 

newsilne ... 
MAUREEN LESOURD has been named VP /GM of WQCD New York, re- 
placing Ray Gardella. She previously was GM of WRQX Washington, 
D.C. 

RICHARD KELLEY has been upped from director of sales to VP /GM at 
KMEL San Francisco. That position had been vacant since the depar- 
ture of Paulette Williams. Also, Keith Naftaly has been upped from PD 
of KMEL to VP of programming at parent Evergreen Media. He will 
oversee KMEL and KKBT Los Angeles. 

STATION SALES: KSJL San Antonio, Texas, from Inner City Broadcast- 
ing to Clear Channel Communications, owner of crosstown WOAI, 
KAJA, and KQXT, for an undisclosed price; KKRD Wichita, Kan., from 
Sherman Broadcasting Corp. to New West Radio Inc. for an undisclosed 
price; WETT/WWTR Ocean City, Md., from co- receivers Banking Serv- 
ices Corp. and Roger Akin to Benchmark Communications for $500,000. 

DOUG WELLDON has been named GM at WKHI Ocean City, Md., which 
recently was purchased by Benchmark Communications. He replaces 
Stevie Prettyman. Weltdon had been PD at WJBR Wilmington, Del. 

CHRISTINE HILLARD moves from the GM slot at WCMB/WIMX Harris- 
burg, Pa., to that job at WFRG Rome, N.Y. 

KIM ROMANO, former GM at WRMM -AM -FM Rochester, N.Y., becomes 
national sales manager at WPEN/WMGK Philadelphia. 

joins crosstown WQEW for over- 
nights ... WBLX -FM Mobile, Ala., 
MD Morgan Sinclair exits and has 
not been replaced. 

WPGR Philadelphia midday jock 
Bob Charger exits and is replaced 
by Andy Volvo, who previously did 
weekends and production ... The 
Cleveland Plain Dealer reports that 
WMMS morning man Jeff Kinz- 
bach may be replaced in the next 
120 days by WFAN New York jock 
Don Imus' syndicated show. This 
would be the first Cleveland fallout 
from the Shamrock /Malrite 
merger (Billboard, March 27). 

KABC Los Angeles night host, 
psychiatrist David Viscott, exits af- 
ter 13 years. The station will use fill - 
in jocks and air live Dodgers broad- 
casts until a replacement is hired. 

Former WKCI (KC101) San 
Francisco PD John Scott joins 
KIOI San Francisco for middays .. . 

Jim McBean joins Skip Herman in 
mornings at WCXR Washington, 
D.C. McBean had been at WCSX 
Detroit for the last four years. 

WNWV Cleveland morning man 
Brian Cruise exits for mornings at 
WJJZ (formerly WEGX) Philadel- 
phia and is replaced by Pat Allen 
from KMGA Albuquerque, N.M. 
The rest of the lineup at WJJZ con- 
sists of PD Bernie Kimble in mid- 
days, former WEGX overnighter 
Max Vierra in afternoons, and 
former WJPC Chicago morning 
host Deserie McRay in nights. 
Overnights are still open. Former 
WEGX promotion director Paul 
Williams becomes radio promotion 
rep at Universal Studios in Florida. 
Also, ex -WEGX promotion coordi- 
nator Dave Demer lands the assist- 
ant promotion director gig at cross- 
town WKSZ. 

Album KAZY Denver finally has 
a new lineup after months of run- 
ning jockless. Beau Bennett, APD 
at sister KRFX, adds morning host 
duties at KAZY. Former KAZY 
morning sidekick Lois Todd rejoins 
as MD /middays. KAZY night jock 
Buzz Hernandez rejoins for after- 
noons. Former Satellite Music 

Network "Z- Rock" jock Madd 
Maxx Hammer joins for nights. 
Former KRFX P/T jock Crash 
Fender will do overnights. KRFX 
OM Jack Evans is also PD at 
KAZY. 

Tom Adams joins WRVF Colum- 
bus, Ohio, for nights from a P/T job 
at crosstown WWHT. Adams re- 
places Gretchen Woods, who now is 
handling music research duties ... 
WIYY (98 Rock) Baltimore MD 
John Knapp exits. 

Nancy Barrow joins the morning 
show at WMJQ (Q102) Buffalo, N.Y. 
She previously was morning co -host 
at WPYX Albany, N.Y. ... KRLV 
Las Vegas P/T jock John Berry is 
upped to MD /middays, replacing 
the late Steven Ortolano. 

By mid -May WZZU Raleigh, 
N.C., will be broadcasting, via satel- 
lite, the syndicated John Boy and 
Billy morning show that originates 
at WRFX Charlotte, N.C. They will 
replace PD Rob Vanderberry and 
ND John Wesley Brett, who re- 
main for their respective program- 
ming and news duties. 

WODJ Grand Rapids, Mich., as- 
sistant promotion director /midday 
jock Katy Cole joins WMMQ Lans- 
ing, Mich., for mornings, replacing 
Jaz McKay ... WSPD Toledo, 
Ohio, morning man Dave Macy is 
out. 

At WEZK Knoxville, Tenn., 
former production man Jim Jay 
takes over middays, replacing 
Amanda Hamilton -Moore, who ex- 
its. Also, former night host Jim 
Kelly becomes creative -services di- 
rector. Stephanie Lyle is serving as 
the interim night host. 

Steve Slome and Mark Rein exit 
the morning show at WKLC Charl- 
eston, W.V., for that shift at WRKU- 
FM Youngstown, Ohio. Filling their 
place is Steve Smith, a former 
WKLC vet, who was last doing P/T 
work at WLAV Grand Rapids, 
Mich. ... Jessica Stevens exits the 
overnight shift at WALK Long Is- 
land, N.Y., to become promotion co- 
ordinator and P/T jock at new cross- 
town outlet WBZO (B103). 
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ATLANTIC TAKES MODERN -ROCK BULL BY THE HORNS WITH MATADOR DEAL 
(Continued from page 1) 

that has helped define modern 
rock's cutting edge in its 31 /Z year 
history. 

The company is operated by Ge- 
rard Cosloy, the former label man- 
ager of distributor Dutch East India 
Trading Co.'s label Homestead Re- 
cords, and Chris Lombardi, a one- 
time Dutch East salesman and the 
former head of Fire Records' Amer- 
ican operations. The partners have 
excelled at discovering or bringing 
to wider attention a number of 
homegrown and foreign modern - 
rock powers. 

In 1990, Matador released "A 
Catholic Education," the debut al- 
bum by Scottish phenom Teenage 
Fanclub, which went on to sign a lu- 
crative deal with Geffen. The label 
has issued three albums by Chapel 
Hill, N.C. -based punk -pop act Su- 
perchunk, a consistent collegiate fa- 
vorite. Earlier this year, "Slanted & 
Eñchanted," the label debut and 
first full -length album by Stockton, 
Calif., noise -rockers Pavement, 
came in second in the Village 
Voice's prestigious "Pazz & Jop 
Poll" of national critics. 

Other acts that have appeared on 
the eclectic Matador roster include 
the much -lauded Vancouver duo 
Mecca Normal; the pop- skewed 
New York -based female trio the 
Shams; San Francisco drone -rock 

BAILTER SPACE 

act Flipper; American Music Club's 
lead singer Mark Eitzel; pop- orient- 
ed singer /songwriter Tommy 
Keene; the roiling New Zealand gui- 
tar band Bailter Space; and New 
York gorehound act the Unsane. 

On May 18, Atlantic Records will 
release "The Infotainment Scam," a 
new album by the founding U.K. 
punk band the Fall, as the first fruit 
of the major's nonexclusive joint 
venture with Matador (Billboard, 
Jan. 16). 

The prolific indie, now high -pro- 
file and major- connected, had its 
humble beginning late in 1989 when 
Lombardi issued its initial releases 
by Superchunk, Austrian band H.P. 
Zinker, and New York's Railroad 
Jerk. 

"At the time, Gerard had quit 
Homestead and was looking for 
something to do," Lombardi recalls. 
"He helped me out with some con- 
tractual stuff that he was more fa- 
miliar with, and it just snowballed 
into the fact that we could do this to- 
gether, and just keep going." 

It was Cosloy who brought Teen- 
age Fanclub to Matador, after re- 
ceiving a tape from a friend of the 
band. "I originally wanted to do it at 
Homestead, but nobody there really 
liked it," Cosloy says. "In between 
Homestead and Matador, I was try- 
ing to get some sort of a deal with 
any number of majors, none of 
whom really wanted to do anything. 
Chris and I talked about it, we de- 
cided we should do it." 

Many of the notable acts that 
have appeared on Matador arrived 
there as the result of personal 
friendships and the fannish pursuits 
of the label partners. 

Of Pavement and Superchunk, 

Lombardi says, "They're kind of 
our friends. They're people who 
were on the scene, bands that we 
liked from live shows or from sin- 
gles that they had put out. Both 
bands had put out singles before we 
signed them." 

Cosloy adds, "In the case of Su- 
perchunk, Chris and I had both 
known [singer /guitarist] Mac 
[McCaughey] for a while. He went 
to Columbia, and he used to go see 
bands like Volcano Suns and Sorry 
when they would play in New York. 
I used to run into Mac when Corro- 
sion Of Conformity would play in 
New York." 

Cosloy and Lombardi had also 
been fans of De Artsen, a Dutch 
band that included Bettie Serveert's 
future guitarist Peter Visser and 
bassist Herman Bunskoeke. After 
receiving a tape of the new group, 
the Matador owners decided to fly 
to Holland to see Bettie Serveert. 
Lombardi calls the unprecedented 
move on their part "probably our 
most extravagant thing we ever did 
up until that time." 

BANDS MAY MOVE ON 

Not all of Matador's relationships 
with its acts may continue. Bettie 
Serveert was signed to a one-off al- 
bum deal and is clearly being court - 
ed heavily by the majors. Super - 
chunk has fulfilled its obligations to 
Matador, and may choose to release 
future albums on its own label, 
Merge Records. 

While Cosloy calls the farm -team 
status of an indie like Matador "in- 
evitable," he adds, "It's OK. We 
don't own [the bands]. They're not 
someone's property, they're people 
who have a right to have some con- 
trol over their own career. While 
they go off and make another rec- 
ord elsewhere, there's still a lot of 
great stuff for us to work on 
... When we lost Teenage Fanclub 
two years ago, that was not the end 
of the world for us." 

NEW ATLANTIC RELATIONSHIP 

For now, Matador is looking 
ahead to its new relationship with 
Atlantic, but the partners are em- 
phatic about maintaining the label's 
long -standing relationship with its 
indie constituents, especially the 
mom -and -pop outlets where Mata- 
dor's audience base has been built. 

"Almost everything we do goes 
through the independent pipeline, 
and selling direct is part of that," 
says Cosloy. "One of the key things 
about the beginning of the label 
was, whereas other indies of similar 
size and similar aspirations start off 
by hiring radio pluggers and hiring 
publicists and buying a lot of ads 
and stuff, our big thing was to hire 
people to sell our records. 

"We hired [distribution manager] 
Johan [ Kugelberg] and [direct sales 
manager] Rusty [Clarke] to sell di- 
rect to mom -and -pops around the 
country. That C.O.D. money has 
been a real blessing, and the kind of 
close -knit relationship we have with 
the retailers has really helped us 
out a lot. We're not as dependent on 
Caroline and Dutch East as a lot of 
other people, and that helps." 

Matador will continue to move its 
albums through such indie distribu- 
tors as Caroline, Dutch East, Twin 
Cities Imports, Revolver, Scat, K, 
Ajax, and Trip. 

While four or five Matador al- 
bums will be promoted, marketed, 
and distributed by Atlantic this 

PAVEMENT 

year, an additional 10 or 11 will go 
the independent route. "Why Are 
People Grudgeful ?," the first CD -5 
from the Fall album, will be distrib- 
uted independently. 

The label co- owners speak very 
discreetly about the level of Mata- 
dor's success to date. 

"I don't know how you define suc- 
cessful," Cosloy says. "There are a 
lot of levels where things are suc- 
cessful [in areas] other than num- 
bers ... You can just safely assume 
that we've got some bands that 
don't sell nearly as well as Garth 
Brooks, and we've got a lot of bands 
that sell a lot better than Concrete 
Blonde." 

Lombardi continues, "I'd say 
about three -quarters of what we do 

makes the money back and then 
some, and then the remaining quar- 
ter does not lose an awful lot." 

LOW COST BEIWIIDINBS 

Any profitability on Matador's 
part likely is a result of the firm's 
low overhead. The company em- 
ploys only nine (including Cosloy 
and Lombardi), and tries to keep its 
production costs cut to the bone. 

"Most of our bands record very 
cheaply, especially compared to 
what they wind up selling," says 
Cosloy. "The Pavement record cost 
600 bucks to make." 

Matador's 1993 slate includes its 
current album "Vortex" by pop -ori- 
ented Las Vegas punks Christmas 
(whose former label I.R.S. refused 
to issue the album, according to 
Cosloy); the May 5 release of "Exile 
In Guyville," an album by the pop - 
conscious yet startlingly frank Chi- 
cago singer Liz Phair; and forth- 
coming albums by Bailter Space and 
the Jon Spencer Blues Explosion, a 
New York band featuring the ex- 
Pussy Galore member. 

Lombardi says the Atlantic ar- 
rangement won't alter Matador's 
approach to any great extent. "We'll 
still be doing the cool stuff that 

SHAMS 

we've always done, and not just fo- 
cusing on money -making, big -name 
acts, or anything." 

Adds Cosloy, "As far as the way 
we do our business and the way we 
treat people and the way we inter- 
act with people who buy our rec- 
ords, I don't think that's gonna 
change. I think if it did change, the 
label would really suffer. We're still 
gonna have a fairly antagonistic at- 
titude about the way the rest of the 
business operates, and the way a lot 
of these shitty records sound and 
look, and I think it's always gonna 
come off like that." 

ARETHA TEAMS FOR TELEVISED CONCERT SHOW 
(Continued from page 9) 

Health Crisis. 
Says producer Ken Ehrlich, "With 

this lineup, we probably could have 
sold out Radio City Music Hall real 
fast, but there's an intimacy to this 
show we wanted to preserve." 

Ehrlich, whose television credits in- 
clude the last 13 Grammy Awards 
telecasts, has produced such music - 
oriented TV shows as PBS' "Sound - 
stage," the ACE award -winning 
"Showtime Coast To Coast," "Atlan- 
tic Records 40th Anniversary," and 
James Brown's 1991 pay -per -view 
special. 

Directing the TV show will be Da- 
vid Grossman, who worked with Ehr- 
lich on the Brown pay -per -view 
broadcast and "The Dennis Miller 
Show." 

Ehrlich compares the concept for 
the Franklin special with a Cinemax 
special he produced on B.B. King, in 

METALLICA RIOT 
(Continued from page 9) 

Metallica co-manager Cliff Burn- 
stein says the band was not aware of 
the fracas, and adds that the band did 
not know there was such an over- 
whelming demand for tickets. "We 
are really at the mercy of local pro- 
moters in these cases," he says. 
"We'd never been to Jakarta before. 
It's not the last frontier, but it's pret- 
ty close; they don't have shows there 
every week." 

Burnstein says the band added se- 
curity for its next date in Singapore, 
April 13, and that the show went on 
without incident. 

In a statement released from Sin- 
gapore, the band said, "It is highly 
upsetting to us that a group of our 
so-called 'fans' would use our concert 
as an excuse to burn houses and 
trash cars. That's not what our music 
or our concerts are about. We loved 
the gigs and can't wait to return to 
Jakarta." 

From Southeast Asia, the tour 
moves to Latin America and then Eu- 
rope. MELINDA NEWMAN 

which the blues guitarist performed 
with such peers and inheritors as Al- 
bert King, Eric Clapton, Etta James, 
and Paul Butterfield. 

"Even though this show is a little 
more structured, I'd like to think that 
the same premise exists," Ehrlich 
says. "I've [always] loved the idea, 
particularly when I could show some 
sort of time line -the baton being 
passed." 

The Franklin show will tentatively 
include the star performing "Chain 
Of Fools," backed by Michael, John, 
Stewart, and Robinson; duets with 
Michael on "Until You Come Back To 
Me," Estofan on "Coming Out Of 
The Dark," John on "Border Song" 
and "Spirit In The Dark," Raitt on 
"Since You've Been Gone," Robinson 
on "Just To See Her," and Stewart on 
"People Get Ready "; a trio perfor- 
mance of "A Natural Woman" by 
Franklin, Raitt, and Estefan; solo 
Franklin performances of "It's My 

Turn," "Daydreaming," and her first 
big hit, "I Never Loved A Man (The 
Way I Love You) "; and an ensemble 
finale of "We Need Power." 

The TV show is also set to include 
rehearsal footage, an introduction by 
Dustin Hoffman, and celebrity trib- 
utes from Whoopi Goldberg (whose 
film feature "Jumpin' Jack Flash" 
featured a version of the title song by 
Franklin), Candice Bergen, and 
Oprah Winfrey. 

According to an Arista Records 
spokesman, Franklin's label has no 
current plans to release an album of 
the show, although Ehrlich says an 
audio recording is being made. "Ev- 
erything's open to discussion, based 
on what happens with the special," 
the spokesman says. 

However, the special could boost a 
Franklin greatest hits compilation 
that Arista plans to release in Au- 
gust. 

Cool Deal. Executives of RAS Records and calypso label Ice Records 
announce RAS' exclusive distribution deal with Ice at a press conference at 
New York's Club Harambee. Shown, from left, are Ice Records CEO Mike 
Dolan; recording artist Mighty Sparrow; Ice Records president Eddy Grant; 
recording artist Roaring Lion; RAS Records president Gary Himelfarb, aka Dr. 
Dread; and conference moderator Dr. Keith Warner. 
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MARIAN ANDERSON LEAVES PRECIOUS LEGACY 
(Continued from page 8) 

ous artists, scheduled for August re- 
lease on the living Stereo line, fea- 
tures Anderson's famed reading of 
Schubert's "Ave Maria." 

The Metropolitan Opera Guild 
plans a disc of songs, spirituals, ora- 
torio, and opera for fall release on its 
Portraits in Memory line. (Available 
only in Lincoln Center shops and by 
mail from the Guild.) The current 
Schwann Artist Issue incorrectly 
cites a live 1984 concert disc that 
should be listed under June Anderson. 

Her communicative power was un- 
deniable. She delivered her compos- 
ers' messages free of distracting 
mannerisms, with utter sincerity, 
more concerned with musical content 
than with sound for its own sake. 
Though classified as a contralto, she 
was effective across a three- octave 
range. "They labeled her as a contral- 
to, but I think that's because at the 
time it was the best way to sell her," 
says soprano Grace Bumbry, an An- 
derson protégé. 

Ironically, it was an act of preju- 
dice that first brought Anderson to 
national attention. In 1939, her man- 
ager, Sol Hurok, attempted to book 
Constitution Hall, headquarters for 
the Daughters of the American Revo- 
lution. When he was turned down (he 
was told all the dates were taken), he 

appealed to the public for support. 
First Lady Eleanor Roosevelt imme- 
diately resigned from the D.A.R., fol- 
lowed by other women of high public 
profile. The U.S. government then of- 
fered Anderson the Lincoln Memorial 
as a site for her recital. Some 75,000 
people attended that concert, Easter 
Sunday in 1939, and millions heard it 
broadcast on the radio. Marian An- 
derson was suddenly a household 
name. 

"When I first knew about what the 
D.A.R. had done, it was terribly up- 
setting," Anderson later recalled. 
"Music to me means so much, such 
beautiful things, and it seemed im- 
possible that you could find people 
who would curb you, stop you, from 
doing a thing which is beautiful. I 
wasn't trying to sway anybody into 
any movements or anything of that 
sort, you know. I just wanted to sing 
and share. 

"The masses of people who turned 
out for that [Lincoln Memorial] per- 
formance seemed simply overwhelm- 
ing to me," she continued. "It was a 
tremendous thing and my heart beat 
like mad -loud and strong and as 
though it wanted to say something." 

Marian Anderson was born Feb. 
27, 1897, in Philadelphia, the oldest of 
three children. Her father died when 

she was 9 years old. By her own de- 
scription, the family was poor, 
"though never lacking in love and 
support. My mother always encour- 
aged me to do anything I wanted." 

She began singing at age 3 and 
joined the choir at the Union Baptist 
Church when she was 6. By scrub- 
bing floors and with funds raised by 
the choir, she was able to pay for her 
first formal training, at age 15, with 
Mary S. Patterson. Later, the Phila- 
delphia Choral Society, a black en- 
semble, gave benefit performances to 
raise money for her further studies, 
with Agnes Reifsnyder and Giuseppe 
Boghetti. 

It was Boghetti who entered An- 
derson, at age 28, into a New York 
Philharmonic voice competition, in 
which she won first prize out of a 
pool of 300. She debuted with the 
Philharmonic at Lewisohn Stadium 
on Aug. 27, 1925, and was signed to 
management. A Town Hall recital fol- 
lowed, but, in a country infested with 
racial prejudice, her career failed to 
gather momentum. Seeking accep- 
tance elsewhere, and hoping to per- 
fect her command of foreign lan- 
guages, Anderson departed for Eu- 
rope in 1930. 

There, she was a huge success. She 
toured Germany and Scandinavia, 

where she met composer Jean Sibe- 
lius, who was so taken by her warm, 
burnished tone and interpretive sen- 
sitivity that he dedicated his song 
"Solitude" to her (available on a Pearl 
CD). 

It was also on this tour that Arturo 
Toscanini heard her for the first time 
and remarked, "A voice like yours is 
heard only once in 100 years." 

In 1935, impresario Hurok heard 
Anderson sing in Paris and urged her 
to return to the U.S. for another 
Town Hall recital. She was initially, 
and understandably, reluctant, but 
followed his advice nonetheless. This 
time, armed with a European track 
record, American audiences paid at- 
tention. New York Times critic How- 
ard Taubman wrote, "Let it be said 
from the outset, Marian Anderson 
has returned to her native land one of 
the great singers of our time." 

Because opera houses shunned her 
until relatively late in her career, An- 
derson was best known for her recit- 
al repertoire, which ranged from 
Bach and Handel oratorio arias to the 
songs of Schubert, Brahms, and 
Tchaikovsky to spirituals. "They are 
my own music," she once said of this 
last group. "But it is not for that rea- 
son that I love to sing them. I love 
them because they are truly spiritual 

VIRGIN PRE -EMPTS RADIO LEAK ON NEW JANET JACKSON SINGLE 
(Continued from page 8) 

+ by Jimmy Jam & Terry Lewis, the au- 
ral architects of Jackson's previous 
chart- topping hits, "That's The Way 
Love Goes" is a soulful midtempo 
swing tune featuring Jackson's re- 
laxed soprano vocals. 

The issue of radio leaks has be- 
come increasingly problematic for la- 
bels and stations of late, particularly 
with new releases by multiformat, 
superstar artists. A month ago, Mo- 
town Records had to issue cease -and- 
desist orders to a handful of radio 
stations to get them to stop playing a 
leaked single from the forthcoming 
Johnny Gill album. And urban sta- 
tions threatened a boycott of Sony 
product late in 1991, after rival pop 

stations were first to receive copies 
of Michael Jackson's "Black Or 
White." 

Waymon Jones, Virgin's national 
director of R &B promotions, says, 
"We threw a fictional April 27 date 
out to prevent leaks. But our goal 
was to close every radio station in the 
country [with adds] by 3 p.m. [on the 
14th]. My goal is to have everyone 
serviced simultaneously." Jones adds 
the entire company co-operated, from 
managing co- directors Jeff Ayeroff 
and Jordan Harris on down, "making 
sure that no one got the jump on it." 

Jeffrey Naumann, VP of radio pro- 
motion, explains the strategy was 
even kept secret from the field staff 

until a week before the single was re- 
leased in order to ensure airtight de- 
livery. Virgin field -promotion staff- 
ers were notified of the plan at 3 p.m. 
April 13, and told to set up delivery to 
stations beginning at 7 a.m. the fol- 
lowing day. 

"It went about as smooth as we 
could have expected for a superstar 
release," Naumann says. 

In addition, the label rushed out 
copies of the video (directed by her 
longtime associate Rene Elizondo) to 
BET, which premiered "That's The 
Way Love Goes" at 3 a.m. (ET) (mid- 
night PT), and to MTV, which pre- 
miered the clip at 7 a.m. (ET). In addi- 
tion, the 24-hour music channel devot- 

ed the entire day to Jackson, with a 
video countdown of her hits, a Jack- 
son "Rockumentary," and "The Mak- 
ing Of `Rhythm Nation: 1814.' " 

"With an artist of this magnitude, 
programmers get real creative on 
how to beat the competition," says 
Virgin's Naumann, who adds a hand- 
ful of stations did tape the tune from 
the early- morning BET videoclip 
broadcast. "They have their contacts 
and leaks do occur, but we diverted 
that. I'd say we were [close to] 100% 
successful" 

Jones adds the label did not deliber- 
ately mean to mislead radio program- 
mers. "There was a reason for it-it 
was an issue of fairness," he says. 

MCA UNVEILS `STREETBEAT' 
(Continued from page 8) 

which will be sold to retailers as 
front -line product. 

A magazine containing informa- 
tion and interviews on the artists will 
be distributed at points of sale, at 
movie theaters where the acts' music 
is used in films, and at clubs. In -store 
and retail publications in many terri- 
tories will distribute the magazine ei- 
ther on their own or as a supplement 
to existing in -house magazines. 

The publication will feature arti- 
cles by journalists in the field, and 
production will be overseen by MCA. 

The Streetbeat magazine will be 
printed in several languages, includ- 
ing Chinese, for distribution in Hong 
Kong and other Southeast Asian 
markets. 

Deals to carry the magazine and 
the product have been struck with 
key retailers, such as Tower Records 
in the U.K., Free Record Shop in the 
Netherlands, and Salem Records in 
Malaysia, but such deals are not ex- 
clusive, says Watson. "We are 
pleased to deal with any retailer who 
is interested and is willing to work 
with us," he says. 

An in -store promotional video con- 
taining videoclìps and interviews will 
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also be available for sale to consum- 
ers through those retailers promot- 
ing the Streetbeat campaign. 

STREETBEAT TOURS 

Bobby Brown, who begins his 
world tour May 29, will tour under 
the Streetbeat logo. The company 
plans to package several Streetbeat- 
branded artists together on one tour 
before the end of the year, says Wat- 
son. 

MCA -owned merchandiser Winter- 

land has produced Streetbeat caps, 
shirts, and other products, to be sold 
at tours. The merchandise also will be 
available for sale through the maga- 
zine; through those mail -order cus- 
tomers MCA intends to build up an 
international database for future 
marketing activities. 

MCA already has tried out some of 
the ideas used in Streetbeat in Japan, 
where, through its MCA Victor sub- 
sidiary, it launched "Buppie Club," a 
membership club centered on a brand 

name and a magazine. That club is 
continuing, and part of the Street - 
beat campaign will be included for 
club members. 

Watson declines to divulge how 
much MCA has spent on the Street - 
beat campaign, due to roll out in Eu- 
rope April 26 and in Asia May 10. 

Steetbeat is being coordinated 
from MCA International in London. 
MCA licensees, including BMG in Eu- 
rope, also contribute to the market- 
ing costs of the campaign. 

TRADE ASKS FOR CLARIFICATION OF DIGITAL ROYALTY REGULATIONS 
(Continued from page 6) 

low manufacturers to alter their fil- 
ing basis from fiscal to calendar year 
within three years. This further flexi- 
bility should be allowed, the DART 
coalition claims, "because the first 
three years of any party's compliance 
with the Act are likely to be the most 
uncertain, as procedures and controls 
are institutionalized and tested." 

Suggested changes in the lan- 
guage of the necessary filing forms 
include a "first distribution" clarifica- 
tion in the section on products subject 

to statement of accounts and royalty 
payment obligation. The group seeks 
to avoid wording that might force 
each distributor in the electronics dis- 
tribution chain to pay royalties on a 
single piece of equipment. 

Other suggestions are for greater 
specificity under product category, 
model number organization, and 
varying transfer price information. 

Members of the DART coalition in- 
clude the Electronic Industries Assn., 
the National Music Publishers' Assn. 

(and its subsidiary, the Harry Fox 
Agency), the Recording Industry 
Assn. of America, the Home Record- 
ing Rights Coalition, and the newly 
formed Alliance of Artists and Re- 
cording Companies. The performing 
rights societies ASCAP, BMI, and 
SESAC, the AFM of U.S. and Cana- 
da, AFTRA, Copyright Management 
Inc., and the Songwriters Guild of 
America are also members of the co- 
alition. 

in quality; they give forth the aura of 
faith, simplicity, humility, and hope." 

Anderson was no longer at the 
peak of her vocal powers when she 
made her Met debut on Jan. 7, 1955, 
singing Ulrica in Verdi's "Un Ballo In 
Maschera." That trademark dark, 
velvety tone was not as rich as it once 
had been, and a light tremelo had 
crept into the voice. But it hardly 
mattered. Her style and consistently 
majestic presence were still very 
much intact. 

"It was such an electric night, you 
can't imagine," soprano Roberta Pe- 
ters remembers. Peters sang Oscar in 
that same production of "Ballo." 

"The curtain went up and there 
was an immediate standing ovation, 
as soon as they saw her, for five or 10 
minutes. She said afterward that she 
wasn't nervous until everybody start- 
ed applauding. But she sang glorious- 
ly and after she finished her aria, the 
audience again just rose to its feet. It 
was a momentous and historic 
night" 

"She was so regal, so elegant, both 
personally and vocally," says BMG 
Classics executive producer Jack 
Pfeiffer, who was involved in some of 
her RCA recordings. "You really 
knew that you were in the presence 
of royalty." 

Lee Walter, an artist manager who 
was a young employee in the Hurok 
office during Anderson's regime, re- 
calls that "everyone in the office was 
in awe of her, not just of her musi- 
cianship, but of her humanity. She 
treated all of us, from Mr. Hurok 
down to the lowest mailroom person, 
with the same great respect" 

Among the many honors Anderson 
received later in her life were the 
Presidential Medal of Freedom 
(1963), the Kennedy Center Honors 
(1978), the Eleanor Roosevelt Human 
Rights Award of the City of New 
York (1984), and the National Arts 
Medal (1986). The Marian Anderson 
Awards, founded in 1943 and resur- 
rected in 1990, include among its re- 
cipients soprano Sylvia McNair. 

Anderson spent her later life on 
her farm in Danbury, Conn. She was 
married in 1943 to architect Orpheus 
H. Fisher, who died in 1986, and is 
survived only by her nephew, conduc- 
tor James DePreist. 
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'LOST' VIDEO RETAILERS UNEARTHED 
(Continued from page 1) 

rural markets, either don't know or 
don't care about VSDA, and they 
don't buy direct from suppliers or 
from established wholesalers, accord- 
ing to Alexander. 

Alexander's "shadow industry," as 
one skeptical Hollywood executive 
describes it generally meets with dis- 
belief. 

Another home video executive, 
who heard an Alexander presenta- 
tion, is more adamant "I was utterly 
flabbergasted. If it's true, we've all 
missed the boat" Pointing to a late - 
1992 Dun & Bradstreet report of 
27,000 stores, consultant Dick Kelly 
says, "I feel that's pretty accurate." 

But MCA /Universal Home Video, 
while not buying the whole theory, 
believes Alexander may be on to 
something. Sales and marketing se- 
nior VP Andrew Kairey says the Vid- 
eo Flash research "did spur a lot of 
thought" about "those retailers 
you'll never find in the phone book." 
Kairey has launched a direct -mail 
test in several markets, seeking re- 
tailers "that I feel I can influence." 

To qualify for the studio's mailing 
list, considered among the best in the 
industry, stores have to fill out a 
questionnaire and return it with a 
copy of an invoice of an MCA /Uni- 
versal title purchased in the last 90 
days. 

Of the 5,000 names Kairey ac- 
quired from an unnamed source for 
the test, 2,300 weren't on his list; it 
will be another 45-60 days before he 
can evaluate the results and decide 
whether they justify other mailings 
elsewhere. 

INVISIBLE RETAILERS 

Thus far there has been no concert- 
ed effort on the part of VSDA to 
broaden its reach to ethnic or rural 
stores. But the organization is find- 
ing previously invisible retailers. Ro- 
senberg says association consultant 
Kevin Wolcott discovered 20% more 
outlets than appeared on studio and 
distributor lists when he did an on- 
the -spot count in Nebraska in prepa- 
ration for the Pizza Hut -VSDA cross - 
promotion. "A lot of these stores 

were very legitimate," Rosenberg 
notes, even though "they're com- 
pletely out of the loop" on industry 
matters. As for Alexander's bigger 
picture, "you never know." One trade 
executive says those "tiny" outlets 
VSDA did find are indicative of "sig- 
nificant players in rural and ethnic 
areas" that could expand the store 
universe by 10%-20%. 

Both FoxVideo and Disney work in 
the 30,000 -32,000 range, and doubt 
the number is much higher, although 
FoxVideo president Bob DeLellis ac- 
knowledges, "I don't know, and I'm 
not sure anyone knows." 

"There are a lot of undetected 
stores, too small to be noticed," main- 
tains Steve Scavelli, president of 
Flash Distributors in New York, 
most of whose 350 -400 accounts 
aren't on studio mailing lists. He 
adds: "A lot of them just don't care to 
get involved. Most of my guys won't 
respond [to surveys]. I think there 
are more stores." 

Flash reaches its customers as an 
established, though small, distributor 

NEW CAPITAL, LOWER DEBT BOLSTER LIVE 
(Continued from page 6) 

dividends, compared with a $7.81 mil- 
lion loss a year earlier. The profit 
came from a $3.96 million gain on the 
restructuring of debt. Although that 
gain will not recur, the refinancing 
will boost profits by reducing annual 
interest and dividend payments by 
$11 million. LIVE's attempt to retire 
its old high- interest debt forced it into 
Chapter 11 this year, but it exited 
bankruptcy protection after less than 
two months. 

For the entire year, the net loss 
was significantly narrowed to $14.8 
million from $108 million in 1991. The 
latter figure included $89 million in 
losses on the operations and sale of 
the rackjobbing subsidiary Lieber- 
man Enterprises. 

Now that the money -losing unit 
has been shed and the onerous debt 
has been refinanced, LIVE looks for- 
ward to better numbers. Its home 
video division will benefit from new 
credit commitments totaling $67 mil- 
lion from its banks and one of its 
principal shareholders, the laserdisc 
supplier Pioneer LDCA, which now 
owns 30% of the voting stock of 
LIVE. And in March, LIVE cut a vid- 
eo- distribution deal with the indepen- 
dent movie company Miramax Film 
Corp. LIVE Home Video will be ship- 
ping Miramax's hit "The Crying 
Game" in the third quarter (Bill- 
board, April 17). Some other films on 
LIVE's slate this year are "Bob Rob- 
erts," "Glengarry Glen Ross," 

PRESS, STUDIOS PRESENT DUAL VSDA CHALLENGE 
(Continued from page 6) 

359 Sunday newspapers that include 
the USA Weekend supplement. The 
promotion would have been for a col- 
lection of sell -through titles tied in 
with local retailers. 

"I'm angered by it," says Rosen- 
berg, who wants to "get this on the 
table" at the May meeting of the 
VSDA's marketing committee. 

VSDA has launched some aspects 
of its multipart awareness campaign, 
announced at the 1992 convention in 
Las Vegas, but others, such as the 
holiday promotions, have been slow 
to evolve. Some will never work, and 
some will be dramatically different 
from their original concepts when 
they're ready to roll out, says Rosen- 
berg. The 1992 plan "is not a bible, 
it's a guidebook." 

The association has done best with 
efforts that don't require consensus 
among members, such as a news bu- 
reau coordinated by its PR agency, 
Porter Novelli. But Rosenberg ac- 
knowledges "it's a hard thing" to co- 
ordinate retailers and studios. "It 
takes forever and a day," he says. "It 
can be of nightmare proportions." 

Father's Day is an example of the 
difficulties. While the promotion did 
attract nine participants, among 
them MCA /Universal, Warner, LIVE 
Home Video, MGM /UA, and Hem- 

dale Home Video, others believed the 
effort wasn't worth the expense. 
They did not buy Rosenberg's pitch 
that an advertiser would have broken 
even with sales of only seven units of 
$19.95 product. "Any additional sales 
received from the Los Angeles 
Times, the Chicago Tribune, and The 
New York Times would have been all 
profit," he adds. 

Rosenberg isn't sure why there 
wasn't greater enthusiasm. "Of the 
prerecorded video suppliers who de- 
cided not to take part in the pro- 
gram," he says, "I never once heard 
that the program `won't work' " 

VSDA may test the program re- 
gionally to prove its worth. Rosen- 
berg says in hindsight that may have 
been the way to go: "If there's one 
mistake we made, we probably 
should have gone into a small market 
and done it once." 

Even that approach, however, has 
its drawbacks for VSDA retailers 
"anxious to see things happen." 
Members fail to realize how much 
time it takes to develop a campaign. 
The rental cross - promotion with Piz- 
za Hut, with 105 stores in Nebraska 
and Iowa, began to take shape last 
summer, he recalls. "It's months be- 
fore you roll it out, and it's hard for 
our industry to understand that." 

"Chaplin," and "Reservoir Dogs." 
LIVE remains the exclusive video 

distributor of films by Carolco Pic- 
tures Inc., which owns 35% of LIVE's 
voting equity. But LIVE reports that 
Carolco's contribution to net sales this 
year is likely to drop to about 5%-10% 
from 25% last year. LIVE says the fi- 
nancial viability of Carolco, which pro- 
duced "Terminator," is "in question." 

MORE AGGRESSIVE 

Moreover, LIVE states in a finan- 
cial report that it is "becoming more 
aggressive in seeking to acquire 
films from other sources." 

LIVE's 138 -store retail operations, 
meanwhile, improved after a $10 mil- 
lion line of credit from Foothill Capi- 
tal Corp. was secured. LIVE operates 
108 Strawberries and 30 Waxie Maxie 
music and video stores. 

The company says sales for stores 
open at least one year rose 4% in 1992 
and there was a "slight increase in 
sales" overall to $98.7 million. 

Ivan Lipton, president of LIVE's 
specialty retail division, says, "Get- 
ting the Foothill facility had a big 
positive impact on our business. We 
increased our inventory levels by as 
much as 20%." 

He also says 18 stores were remod- 
eled, expanded or relocated during the 
year. 

Lipton expects the company will 
open eight to 10 new outlets this year. 

that buys direct from three or four 
major suppliers and expects to add 
more. However, that may be the tip 
of the iceberg. Subdistributors of 
new and used cassettes reach legions 
of uncounted retailers, notes the 
sales VP of one independent supplier. 
He deals with 20-25 so-called "rent 
racks" that claim to stock anywhere 
from a few dozen to 1,000 outlets. 
Since he registers the sales only to 
the subdistributor, store counts likely 
are "misleading." 

DOES COUNT MATTER? 
Does the count matter if suppliers 

are delivering as much product as the 
market will bear? Alexander says it 
does because the trade underesti- 
mates retail rental and sell -through 
revenue. He doubts shipments of 
blockbuster titles would be affected, 
but thinks the difference would be 
noticeable for releases delivering 
fewer than 100,000 tapes. 

Alexander notes that the names of 
the previously uncounted retailers 
are on file, but acknowledges the list 
still must be purged of duplicates and 
errors. The studios may be asked to 
pay the several hundred thousand 
dollars needed to clean up the files. 

Alexander's $17 billion gross for 
1992 is far ahead of another veteran 
consultant, Paul Kagan Associates, 
which finished the year at $12 billion - 
$13 billion. "I just don't buy a $4 bil- 
lion difference," says a studio mar- 
keting VP. "I've been looking at the 
Kagan numbers for a long, long time. 

I would have to assume the industry 
is worth $12 billion-$14 billion." Para- 
mount Home Video marketing VP 
Alan Perper agrees: "I question it. 
It's very, very difficult to swallow." 

Several observers attribute the 
longstanding discrepancy between 
Kagan and Alexander to their per- 
spectives: Alexander is a home video 
advocate, while Kagan is more com- 
fortable covering cable and broadcast, 
where the firm got its start. "Alexan- 
der's numbers tend to be high," says 
another studio executive. "We tend to 
think the market is $12 billion." 

DOLLAR DISCREPANCY 

But some feel Alexander's addi- 
tional- store count plays a role in ac- 
counting for the dollar discrepancy. 
"That would be the difference, al- 
though I can't believe it's that much 
more," says Kagan home video ana- 
lyst Tom Adams, who acknowledges 
the trade could use "another effort to 
finally settle the issue of how many 
stores are out there." 

VideoScan, a new marketing ser- 
vice that provides clients the first 
point-of-sale data, thinks it's the an- 
swer. "Once we're on the landscape 
for a year or so," says partner Mi- 
chael Shalett, "we'll give the industry 
a more accurate picture." 

Rosenberg believes the question of 
the size of the video market is an im- 
portant issue to resolve: "We can't 
have an industry" with two respected 
sources, Alexander and Kagan, so 
far apart. 

GIANT GOES TO BMG FOR INTERNATIONAL DISTRIB 
(Continued from page 8) 

ated as the new decade began. Many 
have failed to set the music industry 
afire (Billboard, Oct. 31), although Gi- 
ant is emerging as a success story. 

That many of these startup labels 
have shown disappointing results 
during the past two or three years is 
no surprise to Gassner. He feels any- 
one who predicted a startup label suc- 
cess rate of 50% or better, after two 
or three years in the marketplace, 
"started with the wrong assump- 
tions. The U.S. market is the biggest 
in the world. You've got to spend 
money even with the knowledge that 
only a few new labels are going to 
make it." 

In looking at challenges ahead un- 
der his new employment contract, 
Gassner tempers his basic optimism 
that BMG International will bolster 
its market share with some serious 
concerns. "It'll be tougher than the 
last five years, when we were riding 
a tailwind. We'll have to fight more 

for an increased market share. There 
is no increase in unit sales whatso- 
ever. But we're looking forward to 
the challenge." 

In prepared comments, Azoff ech- 
oes Gassner's view that it is tough 
out there. "BMG International's ag- 
gressive savvy is working wonders in 
the current music business climate." 

Gassner says he was drawn to Gi- 
ant by its diverse talent roster, in- 
cluding developing talent. The label 
has a multiplatinum act in Color Me 
Badd and the soundtrack to the TV 
series "Beverly Hills, 90210," which 
generated singles successes by Shan- 
ice, a duet by Vanessa Williams and 
Brian McKnight, and a song by new- 
comer Jeremy Jordan. Another hit 
was the soundtrack for the feature 
film "New Jack City." Other Giant 
acts include Jade, which had marked 
success in the U.K., Big Head Todd & 
the Monsters, and veteran hit makers 
Air Supply and Kenny Rogers. 

United Video Group Joins Interactive Race 
NEW YORK -As cable companies 
continue their drive toward building 
fiber -optic "information highways," 
United Video Satellite Group has an- 
nounced plans for a satellite avenue 
for delivery of interactive video, au- 
dio, and data services. 

The infrastructure is already in 
place for the satellite service United 
Video is offering potential program 
riders, company president Roy Bliss 
says. Businesses in the Tulsa, Okla. - 
based United Video Satellite Group 
currently market satellite- delivered 
TV program guides to 34 million ca- 
ble homes and uplink and market 
such major independent TV stations 
as WGN Chicago. 

Integral to phase II of the plan is 
the related announcement of a rela- 
tionship with Kaleida Labs Inc., the 
multimedia software venture of IBM 
and Apple Computer. Kaleida's soft- 
ware will be needed in the creation of 
multimedia programs to be transmit- 
ted via the satellite service. Produc- 
tion of such programming is current- 
ly being done, Bliss says, in conjunc- 
tion with several companies. 

Bliss cites interactive video games 
as among the most likely initial offer- 
ings, but says "any information you 
can digitize you can offer." 

Scientific -Atlanta, Zenith Cable 
Products, and Pioneer New Media 
Technologies are also participants in 

the United Video project, having an- 
nounced plans to develop hardware 
for the system, including TV set-top 
converters with an interface connec- 
tion to a "module." The modules 
would connect customers who choose 
to buy them with the interactive of- 
ferings; Bliss estimates they will cost 
$404100. 

Scientific -Atlanta will include the 
interface on one of its set-top convert- 
er lines beginning this summer, Bliss 
says. Talks are also said to be under 
way with unspecified consumer elec- 
tronics manufacturers to include in- 
terfaces on TVs and VCRs. 

MARILYN A. GILLEN 
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* * NO. 1 * * 
I HAVE NOTHING 6 weeks at 

Na 
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WHITNEY HOUSTON ( ARISTA) 

® 39 6 SO NE 
RG MEN AT 

ALO 
LAE ( EASTWEST) 

®40 7 
NOTHIN' MY LOVE CAN'T FIX 
JOEY LAWRENCE (IMPACT /MCA) 

2 14 
FREAK ME 
SILK (KEIA /ELEKTRA) 

40 37 4 THE MORNING PAPERS 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

4 14 
LOVE 
V. WILLIAS MS/B. MCKNIGHT (GIANT) 

41 36 11 MAN ON THE MOON 
R.E.M. (WARNER BROS.) 

4 3 19 DON'T WALK AWAY 
JADE (GIANT) 

42 35 19 HEAL THE WORLD 
MICHAEL JACKSON (EPIC) 

CD 5 6 
LOOKING (THROURGH PAT EONP EYES ®53 3 DUME DUNDONAPITOL) 

© 7 12 
TWO PRINCES 
SPIN DOCTORS (EPIC) ®49 10 

DAZZEY DUKS 
DUKE (TMR /BELLMARK) 

7 6 17 INFORMER 
SNOW ( EASTWEST) 

45 43 20 HAVE I TOLD YOU LATELY 
ROD STEWART (WARNER BROS.) 

8 13 11 
SM SO INTO YOU ®50 4 

TELL ME WHAT YOU DREAM 
RESTLESS HEART /WARREN HILL (RCA) 

9 8 17 COMFORTER 
SHAT (GASOLINE ALLEY /MCA) 

47 46 4 DOWN WITH THE KING 
RUN -OM.C. (PROFILE) 

10 11 13 
NUTHIN' BUT A "G "THANG 
DR. DRE (DEATH ROW /INTERSCOPE) 

48 44 11 COME IN OUT OF THE RAIN 
WENDY MOTEN (EMI /ERG) 

11 12 13 
NAUGHTYB NATURE (TOMMY BOY) 49 62 2 TASMINIAR 

SATELLITE 
)SBKERG) 

12 9 17 ORDINARY WORLD 
DURAN DURAN (CAPITOL) ® 67 2 

GIVE HIM A LOVE HE CAN FEEL 
TENS WILLIAMS (PENDULUM /ELEKTRA) 

13 10 19 I'M EVERY WOMAN 
WHITNEY HOUSTON (ARISTA) 51 - 1 

LETS GO THROUGH THE MOTIONS 
JODECI (UPTOWN /MCA) 

14 17 10 
IF I EVER LOSE MY FAITH IN YOU 
STING (ABM) 

52 51 5 TARZAN BOY 
BALTIMORA (SBK /ERG) 

15 14 26 MR. WENDAL 
ARRESTED DEVELOPMENT (CHRYSALIS) 58 

, 3 LIVIN' ON THE EDGE 
AEROSMITH (GEFFEN) 

16 15 16 THAT'S WHAT LOVE CAN DO 
BOY CRAZY (NEXT PLATEAU /LONDON) 

54 47 14 REBIRTH OF SLICK 
DIGABLE PLANETS (PENDULUM/ELEKTRA) 

17 18 12 
ANGEL 
JON SECADA (SBK /ERG) 55 59 3 

TOUCH MY LIGHT 
BIG MOUNTAIN (QUALITY) 

18 20 5 
WHO IS IT 
MICHAEL JACKSON (EPIC) ® - 1 

THAT'S THE WAY LOVE IS 
BOBBY BROWN (MCA) 

19 16 20 THE RIGHT KIND OF LOVE 
JEREMY JORDAN (GIANT) 

57 56 4 CANDY EVERYBODY WANTS 
10,000 MANIACS (ELEKTRA) 

20 19 19 A WHOLE NEW WORLD 
P BRYSON /R. BELLE (COLUMBIA) 6 

TAP THE BOTTLE 
YOUNG BLACK TEENAGERS (SOUL /MCA) 

21 22 18 DITTY 
PAPERBOY (NEXT RBOY (NEXT PLATEAU /FFRR /PLG) 

, 
3 

LA LA LOVE 
BOBBY ROSS AVILA (PERSPECTIVE/A&M) 

22 23 7 THE CRYING GAME 
BOY GEORGE(SBK /ERG) 

®_ 1 MORE AND MORE 
CAPTAIN HOLLYWOOD PROJECT (IMAGO) 

28 8 
DEDICATED 
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) 

61 45 9 CLOSER 
REMEDY (HOLLYWOOD) 

24 38 4 WEAK 
SWV (RCA) 

62 48 10 BEAUTIFUL GIRL 
INXS (ATLANTIC) 

25 21 13 BED OF ROSES 
BON JOVI (JAMBCO /MERCURY) 

63 61 16 REMINISCE 
MARY J. BLIGE (UPTOWN /MCA) 

26 24 16 FOREVER IN LOVE 
KENNY G ( ARISTA) 0 64 9 

SUPERMODEL 

RUPAUL (TOMMY BOY) 

27 25 19 I GOT A MAN 
POSITIVE K (ISLAND /PLG) 

65 52 5 WHAT YOU WON'T DO FOR LOVE 
GO WEST (EMI /ERG) 

2g 26 9 SIMPLE LIFE 
ELTON JOHN (MCA) 

66 55 9 I SEE YOUR SMILE 
GLORIA ESTEFAN (EPIC) 

® 34 6 
BUDDY X 
NENEH CHERRY (VIRGIN) 67 - 1 

SOMEBODY TO LOVE 
GEORGE MICHAEL & QUEEN (HOLLYWOOD) 

® 31 14 
I'M GONNA GET YOU 
BIZARRE INC / ANGIE BROWN (COLUMBIA) 

68 63 4 1 FEEL YOU 
DEPECHE MODE (SIRE /REPRISE) 

31 27 10 
UGLY KID JOE 

THE 
(S ARDOC MERCURY) 

69 57 6 SHOOP SHOOP 
COOPER (REPRISE) 

w 
32 5 

LOVE DONT LOVE YOU 
EN VOGUE ( EASTWEST) 

70 68 2 I'LL NEVER GET OVER YOU 
EXPOSE (ARISTA) 

33 30 8 LOVE U MORE 
SUNSCREEM (COLUMBIA) 71 O 1 

GIRL U FOR ME 
SILK (KEIA /ELEKTRA) 

® 42 5 
SHOW ME LOVE 
ROBIN S. (BIG BEAT) 72 74 5 

KIDS OPIO IFE 

O 41 5 
CONNECTED 
STEREO MC'S (GEE STREET /ISLAND /PLG) 73 - 1 

KNOCKIN' DA BOOTS 
H -TOWN (LUKE) 

36 29 20 R THING SWEET 
E (UPTOWN/MCA) 

Ja 70 3 TYPICAL 
PRINCE MARKIE 

37 33 8 IT WAS A GOOD DAY 
ICE CUBE (PRIORITY) 75 - I IF I COULD 

REGINA BELLE (COLUMBIA) 

Q Tracks moving up the chart with airplay gains. © 1993 Billboard /BPI Communications. 

TOP 40 RADIO RECURRENT MONITOR 
1 2 4 RHYTHM IS A DANCER 

SNAP (ARISTA) 
14 12 8 RUMP SHAKER 

WRECKX -N- EFFECT (MCA) 

2 1 6 DO YOU BELIEVE IN US 
JON SECADA (SBK /ERG) 

15 16 4 WHEN SHE CRIES 
RESTLESS HEART (RCA) 

3 5 2 7 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

16 13 23 BABY- BABY -BABY 
TLC (LAFACE /ARISTA) 

4 7 12 END OF THE ROAD 
BOYZ II MEN (BIV 10 /MOTOWN) 

17 19 7 GOOD ENOUGH 
BOBBY BROWN (MCA) 

5 3 2 HERE WE GO AGAIN! 
PORTRAIT (CAPITOL) 

18 17 5 FAITHFUL 
GO WEST (EMI /ERG) 

6 6 5 SAVING FOREVER FOR YOU 
SHANICE (GIANT) 

19 18 5 NEVER A TIME 
GENESIS (ATLANTIC) 

7 4 4 IF I EVER FALL IN LOVE 
SHAT (GASOLINE ALLEY /MCA) 

20 22 22 ALL I WANT 
TOAD THE WET SPROCKET (COLUMBIA) 

8 10 11 REAL LOVE 
MARY J. BLIGE (UPTOWN /MCA) 

21 23 13 WALKING ON BROKEN GLASS 
ANNIE LENNOX (ARISTA) 

9 8 13 WHAT ABOUT YOUR FRIENDS 
TLC (LAFACE /ARISTA) 

22 21 16 PEOPLE EVERYDAY 
ARRESTED DEVELOPMENT (CHRYSALIS) 

10 9 9 I'D DIE WITHOUT YOU 
P.M. DAWN (GEE STREET /LAFACE / ARISTA) 

23 20 5 I WILL ALWAYS LOVE YOU 
WHITNEY HOUSTON (ARISTA) 

11 14 20 JUST ANOTHER DAY 
JON SECADA (SBK /ERG) 

24 25 56 FINALLY 
CECE PENISTON (A &M) 

12 11 3 GIVE IT UP, TURN IT LOOSE 
EN VOGUE (EASTWEST) 

25 - 1 EVERYTHING'S GONNA BE ALRIGHT 
FATHER M.C. (UPTOWN /MCA) 

13 15 37 MY LOVIN' (YOU'RE NEVER ... ) 
EN VOGUE (EASTWEST) 

Recurrents are titles which have appeared on the Monitor 
for 20 weeks and have dropped below the top 20. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

39 7 (Controversy, ASCAP/WB, ASCAP) WBM 

81 ALIBIS (Sony Tree, BMI/Thanxamillion, BMI) HL 

18 ANGEL (Estefan, ASCAP /Foreign Imported, EMI) CPP 

83 BAD GIRL (WB, ASCAP/Webo Girl, ASCAP /Shepsongs, 

ASCAP /MCA, ASCAP) HL/WBM 

65 BEAUTIFUL GIRL (Polygram, ASCAP) HL 

14 BED OF ROSES (Polygram Intl, ASCAP /Bon Joni, 

ASCAP) FIL 

89 BOW WOW WOW (Funkdoobiest, ASCAP /Immortal, 
ASCAP /BMG, ASCAP /Lethal, ASCAP /Soul Assasins, 

ASCAP /MCA, ASCAP) 

45 BUDDY X (EMI Virgin, BMI/Tricky Track, BMI) HL 

67 CANDY EVERYBODY WANTS (Christian Burial, ASCAP) 

9 CATS IN THE CRADLE (Story Songs, ASCAP) CPP 

71 CLOSER (Alaura International) 

60 COME IN OUT OF THE RAIN (Square Lake, 

ASCAP /M. Squared, ASCAP/WB, ASCAP /Cotton Row, 

BMI /Radidio, BMI) WBM /HL 
59 COME UNDONE (Publisher Pending) HL 

12 COMFORTER (Music Corp. Of America, BMI /Gasoline 

Alley, ASCAP) HL 

35 CONNECTED (EMI Virgin, ASCAP /Harrick, 
BMI /Longitude, BMI) WBM /HL 

19 THE CRYING GAME (FROM THE CRYING GAME) 

(Southern, ASCAP) CPP 

38 DAllEY DUKS (Gigilo Chez, BMI /Alvert, BMI) 
40 DEDICATED (Willesden, BMI /R.Kelly, BMI) CPP 

95 DEEPER (World Life, ASCAP /Longitude, BMI) WBM 

10 DITTY (Next Plateau, ASCAP /Cisum Ludes, 

ASCAP /Saja, BMI/Troutman, BMI) 

5 DON'T WALK AWAY (Gradington, ASCAP /MCA, 
ASCAP /Ronnie Onyx, BM)) HL 

26 DOWN WITH THE KING (Protoons, ASCAP /Rush- 

Groove, ASCAP /Smooth Flowin', ASCAP /Pete Rock, 

ASCAP /EMI U Catalog, ASCAP) CPP 

75 EASY (Jobete, ASCAP /Libren, ASCAP) CPP 

92 EVERY LITTLE THING U DO (Babydon, ASCAP /EMI 
April, ASCAP /KG Blunt, ASCAP /Zomba, ASCAP /Isaya 
He's Funky, ASCAP) 

29 FOREVER IN LOVE (Kenny G, BMI /EMI Blackwood, 

BMI /Kuzu, BMI) HL 

2 FREAK ME (Keith Sweat, ASCAP /E /A, ASCAP /Saints 
Alive, BMI) WBM 

82 FUNKY CHILD (Marley Marl, ASCAP /EMI, ASCAP) 

WBM 

73 GET AWAY (Zomba, ASCAP /Donril, ASCAP/WB, 

ASCAP /B Funk, ASCAP /Polygram Intl, ASCAP/Toe 

Knee Hangs, ASCAP /MCA, ASCAP /Bobby Brown, 

ASCAP)CPP/WBM /HL 
78 GOOD OL' DAYS (Willesden, BMI/Trycep, BM)) CPP 

62 HAT 2 DA BACK (EMI, ASCAP /D.A.R. P., 

ASCAP /Longitude, BMI /Music Corp. Of America, BMI) 
WBM /HL 

86 HAVE I TOLD YOU LATELY (Essential, BMI /Rightsong, 

BMI) 
42 HEAL THE WORLD (Mijac, BMI/Warner- Tamerlane, 

BMI) WBM 

13 HIP HOP HOORAY (T -Boy, ASCAP /Naughty, ASCAP) 

63 HOW I'M COMIN' (Def Jam, ASCAP /LL Cool 1, 

ASCAP /EMI April, ASCAP /Marley Marl, ASCAP) WBM 

56 I FEEL YOU (Grabbing Hands, ASCAP /EMI, 
ASCAP /EMI Blackwood, BMI) WBM 

70 IF I COULD (WB, ASCAP /Spinning Platinum, 

ASCAP /EMI Blackwood, BMI /ATV, BMI /Music 
Corp. Of America, BMI) HL/WBM 

21 IF I EVER LOSE MY FAITH IN YOU (Blue Turtle, 

ASCAP) HL 

16 I GOT A MAN (Step Up Front, BMI /Conducive, 

BMI /Rhythm Planet, BMI /Bigone, ASCAP/Willesden, 

BMI) CPP 

4 I HAVE NOTHING (FROM THE BODYGUARD) (Warner - 

Tamerlane, BMI /One Four Three, BMI/Linda's Boys, 

BMI) WBM 

61 I'LL NEVER GET OVER YOU ( Realsongs, ASCAP) WBM 

22 I'M EVERY WOMAN (Nick -O -Val, ASCAP) CPP 

49 I'M GONNA GET YOU (Schnozza, PRS /House Of Fun, 

BMI) WBM 

7 I'M SO INTO YOU (Bam Jams, BMI/Warner- 
Tamerlane, BMI /Interscope Pearl, BMI) WBM 

1 INFORMER (Motor Jam, ASCAP /Green Snow, 

ASCAP /M.C. Shan, ASCAP) HL 

64 I SEE YOUR SMILE (Foreign Imported, BMI /Estefan, 

ASCAP) CPP 

93 ITS MY LIFE (Misty /Swemix) 
15 IT WAS A GOOD DAY (Gangsta Boogie, ASCAP/WB, 

ASCAP /EMI April, ASCAP / Bovina, ASCAP) WBM /HL 
30 I WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP 

80 KISS OF LIFE (Angel, PRS /Sony Music UK, PRS /Sony 
Tunes, ASCAP) HL 

43 KNOCKIN' DA BOOTS (Pac Jam, BMI /Saja, 
BMI/Troutman, BMI) WBM 

90 KNOCK -N -BOOTS (EMI April, ASCAP /Abdur Rahman, 

ASCAP /Zomba, ASCAP /Donril, ASCAP/Tadej, ASCAP) 

CPP/WBM 

66 LETS GO THROUGH THE MOTIONS (FROM WHO'S 

THE MAN?) (EMI April, ASCAP /DeSwing Mob, 

ASCAP /Back To The Ghetto, ASCAP) 

34 LIVIN' ON THE EDGE (Swag Song, ASCAP /MCA, 
ASCAP /Beef Puppet, ASCAP) HL 

11 LOOKING THROUGH PATIENT EYES (MCA, ASCAP) HL 

44 LOVE DON'T LOVE YOU (Two Tuff- Enuff, BMI /Irving, 
BMI) CPP 

6 LOVE IS (FROM BEVERLY HILLS, 90210) (WB, 

ASCAP /Pressmancherry, ASCAP /N.Y.M., 
ASCAP/Warner -Tamerlane, 

ASCAP /Pressmancherryblossom, ASCAP /Chekerman, 
BMI) WBM 

36 LOVE U MORE (BMG, ASCAP) HL 

47 MAN ON THE MOON (Night Garden, BMI /Unichappell, 
BMI) HL 

48 THE MORNING PAPERS (Controversy, ASCAP/WB, 

ASCAP) WBM 

20 MR. WENDAL (EMI Blackwood, BMI /Arrested 
Development, BMI) WBM 

94 MURDER SHE WROTE (Island, BMI /Ixat, BMI) HL 

28 NOTHIN' MY LOVE CAN'T FIX (Joey Lawrence, 

BMI /Platinum Plateau, ASCAP /Irving, ASCAP /Eric 
Beall, BMI) CPP 

3 NUTHIN' BUT A G THANG (Ain't Nuthin' Gain On But 

Fu -ckin, ASCAP /Sony Songs, BMI) HL 

17 ORDINARY WORLD (Copyright Control) HL 

85 PASSIONATE KISSES (Lucy Jones, BMI/Warner- 
Tamerlane, BMI /Nomad- Noman, BMI) CLM/WBM 

37 REBIRTH OF SLICK (COOL LIKE DAT) (Wide Grooves, 

BMI /Gliro, BMI) 

87 REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness, 

Nitty 8 Capone, ASCAP /MCA, ASCAP) HL/WBM 

46 RHYTHM IS A DANCER (Hanseatic, ASCAP /Songs Of 
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ARTIST (LABEL /DISTRIBUTING LABEL) 

© 1 14 

* * NO. 1 * * 
INFORMER 
SNOW (EASTWEST /AG) 6 weeks at No. 1 

®43 g TAP THE BOTTLE 
YOUNG BLACK TEENAGERS (SOUL/MCA) 

39 37 20 7 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

2 8 
FREAK ME 
SILK (KEIA /ELEKTRA) ®41 5 

TARZAN BOY 
BALTIMORA (SBK /ERG) 

3 
O 

3 12 
NUTHIN' BUT A "G "THANG 
DR. DRE (DEATH ROW /INTERSCOPE /AG) 4I - I WHO IS IT 

MICHAEL JACKSON (EPIC) 

4 
O 

4 9 
CATS IN THE CRADLE 

UGLY KID JOE (STARDOG /MERCURY) 42 50 3 
CONNECTED 
STEREO MC'S (GEE STREET /ISLAND /PLG) 

CD5 19 
DITTY 
PAPERBOY (NEXT PLATEAU /FFRR) 

43 40 7 SHE'S NOT CRYIN' ANYMORE 
BILLY RAY CYRUS (MERCURY) 

(C-.) 6 11 
I'M SO INTO YOU 
SWV (RCA) 

44 38 10 HAT 2 DA BACK 
TLC (LAFACE /ARISTA) 

O 9 7 IT WAS A GOOD DAY 
ICE CUBE (PRIORITY) 

45 42 10 THAT'S WHAT LOVE CAN DO 
BOY CRAZY (NEXT PLATEAU /PLG) 

8 7 8 I HAVE NOTHING 
WHITNEY HOUSTON (ARISTA) ®47 , 

TRACY LAWRENCE (ATLANTIC /AG) 

9 10 6 
DOWN WITH THE KING 
RUN -D.M.C. ( PROFILE) 

47 45 9 SWEET THING 
MARY J. BLIGE (UPTOWN /MCA) 

10 11 15 
NT WALK AWAY 

JADE (GIANT) 
48 46 5 EASY 

FAITH NO MORE (SLASH /REPRISE) 

11 8 17 I GOT A MAN 
POSITIVE K (ISLAND /PLG) 

49 48 30 RUMP SHAKER 
WRECKX -N- EFFECT (MCA) 

12 12 12 
HIP HOP HOORAY 
NAUGHTY BY NATURE (TOMMY BOY) 

50 44 8 BAD GIRL 
MADONNA (MAVERICK /SIRE/WB) 

CD 22 7 
THREE LITTLE PIGS 
GREEN JELLO (ZOO) 

51 49 13 GET AWAY 
BOBBY BROWN (MCA) 

CI 18 10 TWO PRINCES 

SPIN DOCTORS (EPIC) 
52 51 8 I FEEL YOU 

DEPECHE MODE (SIRE /REPRISE) 

15 14 23 I WILL ALWAYS LOVE YOU 
WHITNEY HOUSTON (ARISTA) 

r D 64 22 
NO ORDINARY LOVE 
SADE (EPIC) 

16 13 12 BED OF ROSES 
BON JOVI (JAMBCO /MERCURY) 

54 53 12 KNOCK -N -BOOTS 
WRECKX.N- EFFECT (MCA) 

17 17 12 COMFORTER 
SHAI (GASOLINE ALLEY /MCA) 

55 52 3 IF I COULD 
REGINA BELLE (COLUMBIA) 

18 19 8 LOVE IS 
V. WILLIAMS/B. MCKNIGHT (GIANT) 

56 54 6 GOOD OL' DAYS 
LEVERT (ATLANTIC /AG) 

19 16 19 A WHOLE NEW WORLD 
P BRYSON /R. BELLE (COLUMBIA) 

57 55 20 IN THE STILL OF THE NITE 
BOYZ II MEN (MOTOWN) 

20 15 17 MR. WENDAL 
ARRESTED DEVELOPMENT (CHRYSALIS) 

58 5S 5 FUNKY CHILD 
LORDS OF UNDERGROUND (PENDULUM) 

21 
O 

24 5 
THE CRYING GAME 
BOY GEORGE (SBK /ERG) ®- 1 

SHOW ME LOVE 
ROBIN S. (BIG BEAT) 

22 20 15 REBIRTH OF SLICK 
DIGABLE PLANETS (ENDULUM /ELEKTRA) ®69 2 

TYPICAL REASONS 
PRINCE MARKIE DEE (COLUMBIA) 

23 25 7 ROMEO 
DOLLY PARTON (COLUMBIA) 

61 59 7 I SEE YOUR SMILE 
GLORIA ESTEFAN (EPIC) 

24 
O 

30 8 
NOTHIN' MY LOVE CANT FIX 
JOEY LAWRENCE (IMPACT /MCA) - I 

I LOVE THE WAY YOU LOVE ME 
JOHN MICHAEL MONTGOMERY (ATLANTIC) 

25 21 12 ORDINARY WORLD 
DURAN DURAN (CAPITOL) 

63 63 9 DEDICATED 
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) 

I® 32 3 
KNOCKIN' DA BOOTS 
H -TOWN (LUKE) 

64 57 4 ROLL WIT THA FLAVA 
THE FLAVOR UNIT MC'S (EPIC) 

27 27 10 SO ALONE 
MEN AT LARGE (EASTWEST /AG) 

65 56 24 HERE WE GO AGAIN! 
PORTRAIT (CAPITOL) 

28 23 13 FOREVER IN LOVE 
KENNY G (ARISTA) 

66 62 8 MAN ON THE MOON 
R.E. M. (WARNER BROS.) 

® 39 3 
LIVIN' ON THE EDGE 
AEROSMITH (GEFFEN) 

67 61 9 I'M GONNA GET YOU 
BIZARRE INC /ANGIE BROWN (COLUMBIA) 

30 29 16 DAZZEY DUKS 
DUICE (TMR /BELLMARK) 

, 1 LET'S GO THROUGH THE MOTIONS 
JODECI (UPTOWN /MCA) 

31 26 12 I'M EVERY WOMAN 
WHITNEY HOUSTON (ARISTA) D 73 

2 
ER 

BOS 
DEES P 

(DEF JAM /COLUMBIA) 

32 28 11 THE RIGHT KIND OF LOVE 
JEREMY JORDAN (GIANT) 

70 60 4 SHOOP SHOOP 
MICHAEL COOPER (REPRISE) 

O 35 4 
LOOKING THROUGH PATIENT EYES 

DAWN (GEE STREET /ISLAND /EG) 71 - 1 
I'LL NEVER GET OVER YOU 
EXPOSE (ARISTA) 

34 31 10 SUPERMODEL 
RUPAUL (TOMMY BOY) 

72 71 2 HONEY DIP 
PORTRAIT (CAPITOL) 

35 33 10 ANGEL 
JON SECADA (EMI /ERG) 

73 66 27 IF I EVER FALL IN LOVE 
SHAT (GASOLINE ALLEY /MCA) 

® 36 12 
HEAL THE WORLD 
MICHAEL JACKSON (EPIC) 

74 65 21 EVERYTHING'S GONNA BE ALRIGHT 
FATHER M.C. (UPTOWN /MCA) 

37 34 4 HOWOOL (OO SAM 
COLUMBIA) 75 - I WREE KKX SHOP 

(MCA) 

Singles with increasing sales. © 1993, Billboard /BPI Communica ions and SoundScan, Inc. 

Logic, BMI /Intersong, ASCAP) HL 

27 THE RIGHT KIND OF LOVE (FROM BEVERLY HILLS, 

90210) (MCA, ASCAP /Matak, ASCAP /Mad Ay, 

ASCAP /Dresden China, ASCAP/WB, ASCAP) HL/WBM 
99 ROLL WIT THA FLAVA (Naughty, ASCAP /Freddie 

Foxxx, ASCAP /Queen Latitah, ASCAP /E- Z- Duz -It, 
ASCAP /40th Street, ASCAP /Peep Bo, ASCAP /CPMK, 

BMI /EMI April, ASCAP) 

53 ROMEO (Velvet Apple, BMI) CPP 

97 SAVE YOUR LOVE (A La Carte, ASCAP) 

77 SHE'S NOT CRYIN' ANYMORE (Songs Of PolyGram, 

BMI /Sy Dog, BMI /HotDogGone, BMI) HL 

72 SHOOP SHOOP (NEVER STOP GIVIN' YOU LOVE) 

(Norm! Atlanta, BMI/Warner- Tamerlane, BMI /Playfull, 
BMI) WBM 

50 SHOW ME LOVE (Song- A -Tron, BMI /Champion, BMI) 
79 SILENCE IS BROKEN (FROM NOWHERE TO RUN) 

(Ranch Rock, ASCAP/Warner- Tamerlane, 

BMI/Tranquility Base, ASCAP/WB, ASCAP /Broadhead, 

BMI) WBM 

32 SIMPLE LIFE (Big Pig, ASCAP / Intersong U.SA, 
ASCAP) HL 

76 SLEEPING SATEWTE (EMI Virgin, ASCAP) HL 

31 SO ALONE (TrycepjRamal,/Willesden, BMI)CPP 

98 SO CLOSE (Polygram Intl, ASCAP /MCA, ASCAP) HL 

88 SOMEBODY LOVE ME (O'Ryan, ASCAP /Emily Boothe, 

BMI /Magic Beans, BMI /Reunion, ASCAP) HL 

52 SUPERMODEL (YOU BETTER WORK) (T -Boy, 

ASCAP /Music Whorga Musica, ASCAP) 

91 SWEET ON U (New Perspective, ASCAP) 

41 SWEET THING (MCA, ASCAP) HL 

55 TAP THE BOTTLE (Shocklee, BMI) 

51 TARZAN BOY (Screen Gems -EMI, BMI) WBM 

54 TELL ME WHAT YOU DREAM (Careers -BMG, 

BMI /Mopage, BMI /Jasper teeters, BMI /August Wind, 

BMI /Longitude, BMI /Jeddrah, ASCAP) WBM /HL 
84 THATS THE WAY LOVE IS (Zomba, ASCAP /Donril, 

ASCAP /Micon, ASCAP /EMI April, ASCAP /Abdur 
Rahman, ASCAP /MCA, ASCAP /Bobby Brown, ASCAP) 

24 THATS WHAT LOVE CAN DO (All Boys USA, BMI) 
CPP 

33 THREE LITTLE PIGS (Jello-R -Us, 

ASCAP/Schmemetone, ASCAP /Chrysalis, ASCAP) CPP 

68 TONIGHT (Bludgeon Rifola,/Zomba, ASCAP) HL 

69 TOUCH MY LIGHT (Euro Tec, BMI /RMI, BMI) 
8 TWO PRINCES (Sony Songs,/Mow Blow, BMI) HL 

74 TYPICAL REASONS (SWING MY WAY) (EMI 

Blackwood, BMI /Flew Tech, BMI /Music Corp. Of 

America, BMI /Second Generation Rooney Tunes, BMI) 
HL/WBM 

58 WEAK (Barn Jams, BMI) 
96 WHAT'S UP (Stuck In The Thoat, ASCAP) 

57 WHAT YOU WON'T DO FOR LOVE (The Music Fora, 
BMI /Longitude, BMI) WBM 

25 WHO IS IT (MijacjWarner- Tamerlane, BMI) WBM 

23 A WHOLE NEW WORLD (ALADDIN'S THEME) 

(Wonderland, BMI/Walt Disney, ASCAP) HL 

100 YOU'RE THE LOVE OF MY UFE/THE LOVE I LOST 

(Sweetman, BMI /Careers-BMG, BMI /Next Plateau, 

ASCAP/Warner -Tamerlane, ASCAP) HL/WBM 

Rll I BOARD APRII 24- 1993 71 
www.americanradiohistory.com

www.americanradiohistory.com


Monx 
APR. 5 -APR. 11, 1993 TOP 40 AIRPLA V.. DETECTIONS 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service to Top 40 Airplay Monitor. 75 top 40 /mainstream and 32 top 
40 /rhythm stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. © 1993, Billboard /BPI Communications, Inc. 

NW 

=3 
NWrriQ 3 

ó 
30 

TOP 40 /MAINSTREAM 
TITLE /LABEL /DISTRIBUTING LABEL ARTIST 

O 1 11 

* ** NO.1 * ** 
TWO PRINCES EPIC 3 weeks at No. 1 SPIN DOCTORS 

0 3 8 LOVE IS (FROM "BEVERLY HILLS, 90210") GIANT VANESSA WILLIAMS & BRIAN MCKNIGHT 

O 4 7 I HAVE NOTHING (FROM THE BODYGUARD ") ARISTA WHITNEY HOUSTON 

O 6 9 IF I EVER LOSE MY FAITH IN YOU A &M STING 

5 2 12 THAT'S WHAT LOVE CAN DO NEXT PLATEAU /LONDON /PLG BOY KRAZY 

© 8 10 DON'T WALK AWAY GIANT JADE 

O 11 4 LOOKING THROUGH PATIENT EYES GEE STREET/ISLAND /PLG P.M. DAWN 

8 5 17 ORDINARY WORLD CAPITOL DURAN DURAN 

9 7 12 THE RIGHT KIND OF LOVE GIANT JEREMY JORDAN 

10 10 10 ANGEL SBK /ERG JON SECADA 

ED 13 5 THE CRYING GAME (FROM "THE CRYING GAME ") SBK /ERG BOY GEORGE 

12 12 7 INFORMER EASTWEST SNOW 

13 22 3 WHO IS IT EPIC MICHAEL JACKSON 

14 9 13 BED OF ROSES JAMBCO/MERCURY BON JOVI 

15 15 11 CAT'S IN THE CRADLE STARDOG /MERCURY UGLY KID JOE 

16 20 6 LOVE U MORE COLUMBIA SUNSCREEM 

17 19 7 SIMPLE LIFE MCA ELTON JOHN 

18 25 4 

* * * AIRPOWER * * * 
FREAK ME KEIA /ELEKTRA SILK 

19 18 13 MR. WENDAL CHRYSALIS -ERG ARRESTED DEVELOPMENT 

20 17 14 I'M EVERY WOMAN (FROM "THE BODYGUARD ") ARISTA WHITNEY HOUSTON 

21 14 11 MAN ON THE MOON WARNER BROS. R.E.M. 

® 24 3 

* * * AIRPOWER * * * 
THE MORNING PAPERS PAISLEY PARK, WARNER BROS PRINCE AND THE NEW POWER GENERATION 

23 23 5 

* * * AIRPOWER * * * 
NOTHIN' MY LOVE CAN'T FIX IMPACT MCA JOEY LAWRENCE 

24 16 17 A WHOLE NEW WORLD (ALADDIN'S THEME) COLUMBIA PEABO BRYSON & REGINA BELLE 

25 21 19 7 PAISLEY PARK /WARNER BROS. PRINCE AND THE NEW POWER GENERATION 

® 30 3 BUDDY X VIRGIN NENEH CHERRY 

27 28 28 RHYTHM IS A DANCER ARISTA SNAP 

28 26 30 DO YOU BELIEVE IN US SBK /ERG JON SECADA 

® NEW CONNECTED GEE STREET /ISLAND /PLG STEREO MC'S 

30 27 9 FOREVER IN LOVE ARISTA KENNY G 

CI 34 3 COMFORTER GASOLINE ALLEY /MCA SHAI 

O NEW, LIVIN' ON THE EDGE GEFFEN AEROSMITH 

33 33 20 SAVING FOREVER FOR YOU (FROM "BEVERLY HILLS, 90210 ") GIANT SHANICE 

34 35 3 LOVE DON'T LOVE YOU EASTWEST EN VOGUE II NEW, COME UNDONE CAPITOL DURAN DURAN 

36 32 8 HEAL THE WORLD EPIC MICHAEL JACKSON 

37 31 13 HERE WE GO AGAIN! CAPITOL PORTRAIT 

38 38 25 FAITHFUL EMI /ERG GO WEST 

® NEW, SLEEPING SATELLITE SBK /ERG TASMIN ARCHER 

40 37 18 GIVE IT UP, TURN IT LOOSE EASTWEST EN VOGUE 
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TOP 40/RHYTHM-CROSSOVER 
TITLE /LABEL /DISTRIBUTING LABEL ARTIST 

O 1 13 FREAK ME KEIA- ELEKTRA 

* * * N0.1 * * * 

9 weeks at No. 1 SILK 

CD 2 10 I'M SO INTO YOU RCA SWV 

O 3 12 NUTHIN' BUT A "G" THANG DEATH ROW/INTERSCOPE DR. DRE 

4 4 18 DON'T WALK AWAY GIANT JADE 

5 5 17 COMFORTER GASOLINE ALLEY /MCA SHAI 

6 7 16 INFORMER EASTWEST SNOW 

O 9 12 HIP HOP HOORAY ToMMY Boy NAUGHTY BY NATURE 

6 6 LOOKING THROUGH PATIENT EYES GEE STREET /ISLAND /PLG P.M. DAWN 

O 10 8 DEDICATED JIVE R. KELLY & PUBLIC ANNOUNCEMENT 

10 8 14 I HAVE NOTHING (FROM "THE BODYGUARD ") ARISTA WHITNEY HOUSTON 

11 19 3 WEAK RCA SWV 

12 11 17 DITTY NEXT PLATEAU /FFRR /PLG PAPERBOY 

13 13 IT WAS A GOOD DAY PRIORITY ICE CUBE 

14 18 5 SO ALONE EASTWEST MEN AT LARGE 

15 12 19 I GOT A MAN ISLAND /PLG POSITIVE K 

16 14 17 I'M EVERY WOMAN (FROM "THE BODYGUARD ") ARISTA WHITNEY HOUSTON 

17 15 20 SWEET THING UPTOWN /MCA MARY J. BLIGE 

20 5 LOVE IS (FROM "BEVERLY HILLS, 90210 ") GIANT VANESSA WILLIAMS & BRIAN MCKNIGHT 

19 16 26 MR. WENDAL CHRYSALIS /ERG ARRESTED DEVELOPMENT 

20 17 21 HERE WE GO AGAIN! CAPITOL PORTRAIT 

21 3 WHO IS IT EPIC MICHAEL JACKSON 

22 28 7 THE RIGHT KIND OF LOVE GIANT JEREMY JORDAN 

30 LOVE DON'T LOVE YOU EASTWEST EN VOGUE 

24 24 END OF THE ROAD (FROM 'BOOMERANG ") BIV l0 /MOTOWN BOYZ II MEN 

25 27 LA LA LOVE PERSPECTIVE /A &M BOBBY ROSS AVILA 

26 22 27 RUMP SHAKER MCA WRECKX -N- EFFECT 

27 NEW SHOW ME LOVE BIG BEAT ROBIN S. 

28 23 29 IF I EVER FALL IN LOVE GASOLINE ALLEY /MCA SHAI 

36 3 TOUCH MY LIGHT QUALITY BIG MOUNTAIN 

30 25 7 SHOOP SHOOP (NEVER STOP GIVIN' YOU LOVE) REPRISE MICHAEL COOPER 

31 38 2 BUDDY X VIRGIN NENEH CHERRY 

32 29 9 CLOSER HOLLYWOOD REMEDY 

34 13 I'M GONNA GET YOU COLUMBIA BIZARRE INC FEATURING ANGIE BROWN 

NEW LET'S GO THROUGH THE MOTIONS UPTOWN /MCA JODECI 

35 39 2 DOWN WITH THE KING PROFILE RUN -D.M.C. 

36 26 15 A WHOLE NEW WORLD (ALADDIN'S THEME) COLUMBIA PEABO BRYSON & REGINA BELLE 

37 35 28 SAVING FOREVER FOR YOU (FROM "BEVERLY HILLS, 90210 ") GIANT SHANICE 

NEW DAZZEY DUKS TMR/BELLMARK DUICE 

39 NEW NOTHIN' MY LOVE CANTI FIX IMPACT/MCA JOEY LAWRENCE 

40 32 13 REBIRTH OF SLICK (COOL LIKE DAT) PENDULUM / ELEKTRA DIGABLE PLANETS 

J Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on either chart for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which 
attain 1250 detections (mainstream) or 500 detections (rhythm) for the first time. 

TOP 40 AIRPLAY MONITOR 
A CHARTER SUBSCRIPTION OFFER 

Get the impact charts and power playlists every 
week, all year long! 

Be on top of the most important information in radio! 
If you are a Billboard subscriber, then you are eligible 

to be a charter subscriber -at only $99 per year! 
REGULAR SUBSCRIPTION PRICE: $200 

YES! SEND ME THE TOP 40 AIRPLAY MONITOR! 
I am currently a Billboard subscriber. Please enroll me as an Airplay Monitor charter 
subscriber at the discounted rate of $99 for one year (51 issues). Note: You must enclose your 
Billboard label to receive this discount. 

I am not a Billboard subscriber but I would like to receive the Airplay Monitor at the regular 
subscription rate of $200 for one year (51 issues). 

I would like to subscribe to both Billboard and Airplay Monitor and get both weeklies for one 
year at the combined special rate of $299. (Save$126). 

Name 

Title 

Company /Station Address 

City /State /Zip 

Business Classification: Radio Record label Other 

Mail your payment along with this coupon to: Billboard Top 40 Airplay Monitor, 
Attn: Jeanne Jamin, 1515 Broadway, New York, NY 10036 AAIR 

72 BILLBOARD APRIL 24. 1993 
www.americanradiohistory.com

www.americanradiohistory.com


SRN A MILLION FACES AND ROCRED THEM AL! 
.41k 

toS 

A R 5 MILLION SALES WORLDWIIFIE... 

' ?FTER SRO CONCERTS IN OVER 40 CITIES... 

AFTER NATIONAL TV APPEARANCES ON 

SATURDAY NIGHT LIVE 

THE AMERICAN MUSIC AWARDS 

THE TONIGHT SHOW 

DAVID LETTERMAN 

AND A GROUND-BREAKING 

SPECIAL*... 

"IN THESE ARMS" 
THE FOLLOW-UP TO THE TOP 10 SMASH AND 
#1 MOST REQUESTED VIDEO, "BED OF ROSES" 
FROM KEEP THE FAITH ON JAMBCO/MERCURY COMPACT DISCS, CASSETTES AND DCC. 

* The MTV performance. "Keeo The Faith: An Evening With Bon lovi," is now available in stores on VHS and laser disc. 

Produced by Bob Rock Engineered by Randy Staub Management: Bon .lovi Management 
a PolyGram company 

47;;CD 
PolyGram Video 
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THETHE B.11100. d, TOP- SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY 

FOR WEEK ENDING SoundScan 

TM APRIL 24, 1993 I III1 
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w á 

z 
O ~ N q 
3 o ARTIST 

BEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 
TITLE 

á 
N ° B 

t n W 

3 
H W 

3 
Y O 
N < 

z 
ó Q 
3 O 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 
TITLE 

ó 
Y N 
á B 

( 1 ) 1 2 21 

* * * No. 1 * * * 
SOUNDTRACK / ARISTA 18699 (10.98/15.98) 16 weeks at No. 1 THE BODYGUARD 1 

(56) 65 63 11 PAPERBOY NEXT PLATEAU /FFRR 1012" (9.98)14.98) NINE YARDS 56 

57 56 61 14 JADE GIANT /REPRISE 2466 */WARNER BROS. (9.98/15.98) JADE TO THE MAX 56 (D 2 3 21 KENNY G ARISTA 18646 (10.98/15.98) BREATHLESS 2 58 51 45 27 R.E.M. 2 WARNER BROS. 45138* (10.98/15.98) AUTOMATIC FOR THE PEOPLE 2 

CD 4 6 43 

* **TOP 20 SALES MOVER*** 
SPIN DOCTORS 2 EPIC 47461 *(10.98E0/15.9ß) POCKET FULL OF KRYPTONITE 3 

59 49 46 41 MARY -CHAPIN CARPENTER COLUMBIA 48881*(9.98 EQ/15.98) COME ON COME ON 31 

(60) 61 69 3 ARRESTED DEVELOPMENT CHRYSALIS 21994'/ERG(10.98/15.98) UNPLUGGED 60 

3 4 33 ERIC CLAPTON 5 DUCK/REPRISE 45024 */WARNER BROS. (10.98/15.98) UNPLUGGED 1 

61 50 44 28 MICHAEL BOLTON . COLUMBIA 52783* (10.98 E0/16.98) TIMELESS (THE CLASSICS) 1 O 8 7 12 SNOW EASTWEST 92207 * /AG (9.98/15.98) 12 INCHES OF SNOW 5 

62 53 50 48 ANNIE LENNOX ARISTA 18704* (10.98/15.98) DIVA 23 
6 7 5 H STING A &M 0070` (10.98/16.98) TEN SUMMONER'S TALES 2 

( ) 9 8 17 DR. DRE DEATH ROW /INTERSCOPE 57128/PRIORITY (10.98/15.98) THE CHRONIC 3 
63 52 52 59 TLC O (AFACE 26003' / ARISTA 19.98 15.981 OOOOOOOHHH...ON THE TLC TIP 14 

8 10 9 16 SILK KEIA 61394' /ELEKTRA (10.98/15.98) LOSE CONTROL 8 64 57 55 24 NEIL YOUNG REPRISE 45057 */WARNER BROS. (10.98/15,98) HARVEST MOON 16 

9 6 1 3 
DEPECHE MODE 

SONGS OF FAITH AND DEVOTION 
SIRE/REPRISE 45243'/WARNER BROS. (10.98/16.98) 1 

65 62 51 23 . SOUL ASYLUM COLUMBIA 48898 (9.98 E0/15.98) GRAVE DANCERS UNION 51 

(10 ) 12 23 22 SOUNDTRACK 2 WALT DISNEY 60846* (10.98/16.98) ALADDIN 6 
66 59 56 56 K.D. LANG SIRE 26840 WARNER BROS. (10.98/15.98) INGENUE 18 

11 5 - 2 L.L. COOL J DEF JAM 53325/COLUMBIA (10.98 EQ/16.98) 14 SHOTS TO THE DOME 5 
(61) NEW 1 YANNI PRIVATE MUSIC 82106* (10.98 15.98) IN MY TIME 67 

(D 14 22 23 SADE EPIC 53178 (10.98 EO 15.98) LOVE DELUXE 3 
(68) 69 62 73 ENYA 2 REPRISE 26775`/WARNER BROS. (10.98/15.98) SHEPHERD MOONS 17 

13 13 10 4 COVERDALE/PAGE GEFFEN 24487* (10.98/15.981 COVERDALE PAGE 5 69 67 76 136 GARTH BROOKS 9 LIBERTY 93866* (9.98/13.98) NO FENCES 3 

14 11 12 47 BILLY RAY CYRUS 6 MERCURY 510635* (10.98 EQ/15.98) SOME GAVE ALL I 10 64 54 33 BOBBY BROWN 2 MCA 10417 (10.98/15.98) BOBBY 2 

15 15 11 7 NAUGHTY BY NATURE ToMMY BOY 1069* (10.98/15.98) 19 NAUGHTY III 3 71 60 64 7 SOUNDTRACK SBK 89024* /ERG (10.98/15.98) THE CRYING GAME 60 

16 16 16 69 PEARL JAM " EPIC 47857* (10.98 EQ/15.98) TEN 2 CD NEW 1 BLUES TRAVELER A &M 0080* (10.98/15.98) SAVE HIS SOUL 72 (D 20 15 72 MICHAEL JACKSON 5 EPIC 45400 (1o.98 EQ/15.98) DANGEROUS 1 

73 71 85 10 BELLY SIRE/REPRISE 45187* WARNER BROS. (7.98/11.98) STAR 71 

18 11 17 17 REBA MCENTIRE MCA 10673 (10.98/15.98) IT'S YOUR CALL 8 74 68 60 9 MICK JAGGER ATLANTIC 82436 " /AG (10.98/15.98) WANDERING SPIRIT 11 

19 19 13 54 
ARRESTED DEVELOPMENT 2 

CHRYSALIS 21929* /ERG (9.98/13.98) 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF ... 7 CD 108 99 8 JOEY LAWRENCE IMPACT 10659* /MCA (9.98/15.98) JOEY LAWRENCE 75 

(20) 23 24 47 JON SECADA SBK 98845 " /ERG (9.9815.98) JON SECADA 15 (76) 87 84 25 SOUNDTRACK GIANT 24465'AVARNER BROS. (10.98/16.98) BEVERLY HILLS, 90210 76 

21 18 18 7 BROOKS & DUNN ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 9 CD 84 77 28 PETER GABRIEL GEFFEN 24473* (10.98/15.981 US 2 (D 24 19 5 LENNY KRAVITZ VIRGIN 86984* (9.98/15.98) ARE YOU GONNA GO MY WAY? 18 
78 80 93 43 AARON TIPPIN RCA 61129* (9.9813.98) READ BETWEEN THE LINES 50 CD 25 29 14 SWV RCA 66074* (9.98/13.98) IT'S ABOUT TIME 23 
79 76 73 54 WYNONNA 2 CURB 10529* /MCA (10.98/15.98) WYNONNA 4 

24 21 20 16 SHAI GASOLINE ALLEY 10762/MCA (9.98/15.98) IF I EVER FALL IN LOVE 6 

(80) 82 79 30 QUEEN HOLLYWOOD 61265 * /ELEKTRA(10.98/16.98) GREATEST HITS 11 
25 26 30 3 DWIGHT YOAKAM REPRISE 45241./WARNER BROS. (9.98/15.98) THIS TIME 25 

26 28 25 7 DURAN DURAN CAPITOL 98876* (9.98/13.98) DURAN DURAN 7 
81 70 78 8 REGINA BELLE COLUMBIA 48826* (10.98 E0/15.98) PASSION 65 

(27) 32 31 31 
UGLY KID JOE AMERICA'S LEAST WANTED 
STARDOG 512571* /MERCURY (10.98 EQ/15.98) 

27 
(82) 105 103 41 SOUNDTRACK EPIC SOUNDTRAX 52476' /EPIC (10.98 EQ/16.98) SINGLES 6 

28 29 21 7 DOLLY PARTON COLUMBIA 53199* (10.98 E0/15.98) SLOW DANCING WITH THE MOON 16 
(83) 86 86 29 JACKYL GEFFEN 24489* (9.9813.98) JACKYL 81 

29 33 32 29 GARTH BROOKS 5 LIBERTY 98743* (10.98/16.98) THE CHASE 1 84 66 - 2 LORDS OF THE UNDERGROUND 
HERE COME THE LORDS PENDULUM 61415/ELEKTRA (10.98/15.98) 66 

30 30 28 5 TRACY LAWRENCE ATLANTIC 82483 * /AG (9.98/15.98) ALIBIS 26 85 79 70 32 VINCE GILL MCA 10630* (10.98/15.98) I STILL BELIEVE IN YOU 10 

31 27 26 5 GETO BOYS RAP -A -LOT 57191 /PRIORITY (10.98/15.98) TILL DEATH DO US PART 11 86 74 71 5 SAMMY KERSHAW MERCURY 14332* (9.98 EQ/15.98) HAUNTED HEART 57 

32 35 37 3 P.M. DAWN GEE STREET /ISLAND 514517 * /PLG (10.98/15.98) THE BLISS ALBUM...? 32 87 81 98 25 SOUNDTRACK MORGAN CREEK 20015.110.98/15.98) THE LAST OF THE MOHICANS 42 (D 40 57 30 GEORGE STRAIT 2 MCA 10651* (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 6 
88 75 68 26 PRINCE AND THE NEW POWER GENERATION 

PAISLEY PARK 45037* WARNER BROS. (9.98/15.98) 
34 22 14 3 ICE-T RHYME SYNDICATE 53858/PRIORITY (10.98/16.98) HOME INVASION 14 

89 73 58 6 NANCI GRIFFITH ELEKTRA 61464* (10.98/15.98) OTHER VOICES, OTHER ROOMS 54 
35 36 35 16 STONE TEMPLE PILOTS ATLANTIC 82418 " /AG (9.98/15.98) CORE 35 

(90) 94 75 3 WILLIE NELSON COLUMBIA 52752' (10.98 EQ/15.98) ACROSS THE BORDERLINE 75 
36 38 33 23 BON JOVI JAMBCO 514045* /MERCURY (10.98 EQ/16.98) KEEP THE FAITH 5 

37 34 27 9 
DIGABLE PLANETS REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 
PENDULUM 61414 /ELEKTRA (9.98/15.98) 

15 (91 93 90 42 ELTON JOHN MCA 10614* (9.98/15.98) THE ONE 8 

38 37 39 3 LEVERT ATLANTIC 82462'/ÁG (10.98/15.981 FOR REAL THO' 37 
92 77 74 5 D.J. MAGIC MIKE MAGIC 9413'/CDG (9.98/15.98) BASS: THE FINAL FRONTIER 67 

(39) NEW 1 

***TOP DEBUT * * * 
DAVID BOWIE SAVAGE 50212* (10.98/15.98) BLACK TIE WHITE NOISE 39 

93 88 81 54 KRIS KROSS ° RUFFHOUSE 48710' /COLUMBIA (10.98 EO/15.98) TOTALLY KROSSED OUT 1 

94 83 82 37 HOUSE OF PAIN TOMMY BOY 1056* (10.98/15.98) HOUSE OF PAIN 14 

(40) 48 53 28 ALICE IN CHAINS COLUMBIA 52475* (10.98 EQ/15.98) DIRT 6 95 72 59 6 SOUNDTRACK MCA 10758 (9.98/15.98) CB4 41 

41 39 38 21 ICE CUBE PRIORITY 57185 (10.98/15.98) THE PREDATOR 1 96 85 72 41 SOUNDTRACK 2 LAWACE 26006* / ARISTA (10.98/15.98) BOOMERANG 4 

(42) 45 43 7 VAN HALEN WARNER BROS. 45198* (20.98/27.98) LIVE: RIGHT HERE, RIGHT NOW 5 97 92 95 83 GARTH BROOKS 9 LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1 

(43 ) 47 49 23 GLORIA ESTEFAN EPIC 53046* (10.98 EO/16.98) GREATEST HITS 15 98 95 96 54 DEF LEPPARD ' MERCURY 512185* (10.98 EQ/15.98) ADRENALIZE 1 

44 31 - 2 ONYX RAL/CHAOS 53302/COLUMBIA (9.98 EQ/15.98) BACDAFUCUP 31 99 91 91 39 MEGADETH CAPITOL 98531* (10.98/15.98) COUNTDOWN TO EXTINCTION 2 

45 43 40 87 METALLICA 6 ELEKTRA 61113 (10.98/15.98) METALLICA 1 100 98 94 73 U2 A ° ISLAND 510347/PLG (10.98 EQ/15.98) ACHTUNG BABY 1 

(46) 78 107 6 

* * * POWER PICK*** 
CLANNAD ATLANTIC 82409 * /AG (10.98/15.98) ANAM 46 

101 97 87 103 MICHAEL BOLTON 6 TIME, LOVE AND TENDERNESS COLUMBIA 46771 (10.98 EQ/15.98) 1 

102 101 118 155 GARTH BROOKS " LIBERTY 90897 (9.98/13.98) GARTH BROOKS 13 (47) 58 65 4 GREEN JELLY zoo 11038* (9.98/13.98) CEREAL KILLER SOUNDTRACK 47 

103 89 89 27 
ALAN JACKSON 

A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) ARISTA 18711* (10.98/15.98) 20 48 41 34 55 EN VOGUE 3 EASTWEST 92121'/ÁG (10.98 /15.98) FUNKY DIVAS 8 

49 44 42 72 BROOKS & DUNN 2 ARISTA 18658* (9.98/13.98) BRAND NEW MAN 10 104 106 105 9 PAUL MCCARTNEY to CAPITOL 80362* (10.98/15.98) OFF THE GROUND 17 

(50) 63 67 !á JOHN MICHAEL MONTGOMERY ATLANTIC82420' /AG (9.98/15.98) LIFE'S A DANCE 50 105 102 108 5 BLOODS & CRIPS DANGEROUS/PUMP 19138/QUALITY(9.98/13.98) BANGIN ON WAX 102 

51 46 41 20 WRECKX -N- EFFECT MCA 10566* (9.98/15.98) HARD OR SMOOTH 9 106 104 104 34 TRAVIS TRITT WARNER BROS. 45048* (10.98/15.98) T- R- O- U -B -L -E 27 

(52) NEW 1 BRUCE HORNSBY RCA 66114* (10.98/15.98) HARBOR LIGHTS 52 107 90 80 8' 2PAC INTERSCOPE 92209 * /AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z 24 

(53) 55 48 28 10,000 MANIACS ELEKTRA61385* (10.9815.98) OUR TIME IN EDEN 28 (108) 111 110 164 
ORIGINAL LONDON CAST 2 

PHANTOM OF THE OPERA HIGHLIGHTS POLYDOR 831563/PLG (10.98 EQ/16.98) 46 

54 42 36 37 MARY J. BLIGE 2 UPTOWN 10681" /MCA (9.98/15.98) WHAT'S THE 41 1? 6 

(109) 117 136 4 
4 NON BLONDES 
INTERSCOPE 92112'/AG (9.98/13.98) BIGGER, BETTER, FASTER, MORE! 109 

55 54 47 100 BOYZ II MEN 4 MOTOWN 6320 (9.98/13.98) COOLEYHIGHHARMONY 3 

Q A bums with the greases sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500 000 uni s. RIM certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available 
on cassette and CD. *Asterisk indicates vinyl unavailable. Most tape prices are labels' suggested list. All CD prices, and tape prices marked EQ, are equivalen prices, which are projected from wholesale prices. 0 1993, Billboard /BPI Communications, and SoundScan, Inc. 
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110 100 92 15 CHRISTOPHER WILLIAMS UPTOWN 10751* /MCA (9.98/15.981 CHANGES 63 156 148 161 44 TEMPLE OF THE DOG A&M 5350* (9.98/13.98) TEMPLE OF THE DOG 5 

151 141 138 37 
CHRIS LEDOUX 
LIBERTY 98818' (9.98/13.98) 

WHATCHA GONNA DO WITH A COWBOY 65 
111 96 88 8 POISON CAPITOL 98961 *(10.9815.98) NATIVE TONGUE 16 

(1 It 118 115 44 SOUNDTRACK HOLLYWOOD 61334' /ELEKTRA (10.98/15.98) SISTER ACT 40 158 151 160 35 SOUNDTRACK EPIC SOUNDTRA% 52845'/EPIC (10.98 EQ/15.98) HONEYMOON IN VEGAS 18 

113 107 101 24 AC /DC ATCO/EASTWEST 92215 * /AG (10.98/15.98) LIVE 15 159 174 183 16 LEMONHEADS ATLANTIC 82460/AG (9.98/13.98) IT'S A SHAME ABOUT RAY 68 

114 109 97 26 LORRIE MORGAN BNA 66047* (9.98/15.98) WATCH ME 65 160 162 153 39 CLINT BLACK RCA 66003* (10.98/15.98) THE HARD WAY 8 

115 99 66 6 LIVING COLOUR EPIC 52780* (10.98 EQ/16.98) STAIN 26 161 143 147 11 EAZY E RUTHLESS 53815/PRIORITY (4.98/6.98) 5150 HOME 4 THA SICK 70 

(116) 119 128 12 DUICE TMR 71000 * /BELLMARK (9.98/15.98) DAZZEY DUKS 103 162 165 165 32 TRISHA YEARWOOD MCA 10641 (9.98/15.98) HEARTS IN ARMOR 46 

117 103 83 25 MADONNA 2 MAVERICK/SIRE 45031/WARNER BROS. (10.98/16.98) EROTICA 2 163 170 164 57 QUEEN HOLLYWOOD 61311 /ELEKTRA (10.98/16.98) CLASSIC QUEEN 4 

(118) 126 129 73 SOUNDTRACK A 2 WALT DISNEY 60618* (8.98/14.981 BEAUTY & THE BEAST 19 164 161 149 28 PAM TILLIS ARISTA 18649* (9.98/13.98) HOMEWARD LOOKING ANGEL 82 

119 113 116 5 STEREO MC'S GEE STREET /ISLAND 14061 /PLG (9.98 EQ/13.98) CONNECTED 113 (165) RE -ENTRY 2 YOUNG BLACK TEENAGERS DEAD ENZ KIDZ DOIN' LIFETIME BIDZ 
SOUL 10733" /MCA (9.98/15.98) 

165 

120 112 113 13 CHANTE MOORE SILAS 10605/MCA (9.98/15.98) PRECIOUS 101 
166 175 - 2 THE PHARCYDE BIZARRE RIDE II THE PHARCYDE 

DELICIOUS VINYL 92222/AG (9.98/15.98) 
166 

(121) 128 123 82 GUNS N' ROSES ^ GEFFEN 24415 (10.98/15.98) USE YOUR ILLUSION I 2 167 167 169 100 ALAN JACKSON 2 ARISTA 8681* (9.98/13.98) DON'T ROCK THE JUKEBOX 17 

122 110 114 113 ENIGMA CHARISMA86224 */VIRGIN (9.98/13.98) MCMXC A.D. 6 
168 164 174 162 

THE BLACK CROWES' SHAKE YOUR MONEY MAKER 
DEF AMERICAN/REPRISE 24278/WARNER BROS. (9.98/13.98) 

4 

(123) 131 133 3 SOUNDTRACK SBK 89016* /ERG (10.98/15.98) TEENAGE MUTANT NINJA TURTLES III 123 
169 146 122 11 DENIS LEARY A&M 0055* (10.98/15.98) NO CURE FOR CANCER 85 

124 120 121 94 BONNIE RAITT °CAPITOL 96111 (10.9815.98) LUCK OF THE DRAW 2 
170 134 102 5 THE MOODY BLUES POLYDOR 17977 "/PLG (10.98 EQ/16.98) A NIGHT AT RED ROCKS 93 

125 121 117 35 ALABAMA RCA 66044* (9.98/15.98) AMERICAN PRIDE 46 
(171) NEW I H -TOWN LUKE 126 (9.98/16.98) FEVER FOR DA FLAVOR 171 

126 114 119 16 DREAM THEATER ATCO/EASTWEST 92148"/AG (9.98/15.98) IMAGES & WORDS 61 
172 169 178 82 OZZY OSBOURNE 2 EPIC 46795 (10.98 E0/15.98) NO MORE TEARS 7 

127 115 100 61 JOHN ANDERSON BNA 61029* (9.98/13.98) SEMINOLE WIND 35 
173 178 171 28 RED HOT CHILI PEPPERS EMI 94762 /ERG (10.98/15.98) WHAT HITS? 22 

128 129 126 152 VAN MORRISON MERCURY 841970 (9.98 EQ/16.98) THE BEST OF VAN MORRISON 41 
174 180 182 30 RANDY TRAVIS WARNER BROS. 45045* (10.98/15.98) GREATEST HITS, VOL. 2 67 

129 125 120 81 NIRVANA° DGC 24425 GEFFEN (9.9813.98) NEVERMIND 1 

175 171 173 197 MICHAEL BOLTON 1° COLUMBIA 45012 (9.98 E0/15.98) SOUL PROVIDER 3 

(130) NEW i SUGAR RYKODISC 50260* (7.98/10.98) BEASTER 130 
176 154 144 27 

ALVIN & THE CHIPMUNKS CHIPMUNKS IN LOW PLACES 
CHIPMUNK 53006 *lEPIC(9.98 /13.98) 

21 

131 122 139 10 MEN AT LARGE EASTWEST 92159/AG (9.98/13.98) MEN AT LARGE 122 
177 176 172 52 ZZ TOP WARNER BROS. 26846 (10.98/15.98) GREATEST HITS 9 

132 127 111 45 MARIAN CAREY 2 COLUMBIA 52758* (7.98 EQ/13.98) MTV UNPLUGGED EP 3 

178 158 148 9 
GENESIS 
ATLANTIC 82461 " /AG (10.9815.98) 

LIVE: THE WAY WE WALK VOL. 2: THE LONGS 20 

(133) NEW i ARCADE EPIC 53012 (10.98 E0115.98( ARCADE 133 

179 188 191 69 ROD STEWART WARNER BROS. 26300* (9.98/15.98) VAGABOND HEART 10 

134 124 109 16 PORTRAIT CAPITOL 93496 (9.98/13.98) PORTRAIT 70 

180 166 - 61 
R. KELLY & PUBLIC ANNOUNCEMENT BORN INTO THE '90'S 
JIVE 41469 (9.98/13.98) 

42 
(135) 172 181 29 MICHAEL W. SMITH REUNION 66163 * /GEFFEN (9.98/13.98) CHANGE YOUR WORLD 86 

136 133 125 42 TOAD THE WET SPROCKET COLUMBIA 47309 (10.98 EQ/15.98) FEAR 49 181 153 131 34 PATTY SMYTH MCA 10633* (9.98/15.981 PATTY SMYTH 47 

137 138 140 82 GUNS N' ROSES ° GEFFEN 24420 (10.98/15.98) USE YOUR ILLUSION II 1 182 182 193 28 DOUG STONE EPIC 52436' (9.98 EQ/13.98) FROM THE HEART 99 

(138) 140 155 21 
CONFEDERATE RAILROAD CONFEDERATE RAILROAD 
ATLANTIC 82335/AG (9.98/15.98) 

105 183 147 137 10 BRAND NUBIAN ELEKTRA 61381" (10.98/15.98) IN GOD WE TRUST 12 

(184) RE -ENTRY 253 
ORIGODO(1N T 2 
POLYDOR 831273 

INAL L 
/PNLG 7.98 

CAS 
EQJ31.98) 

1 PHANTOM OF THE OPERA 68 
139 132 134 54 CELINE DION EPIC 52473* (10.98 E0/15.98) CELINE DION 34 

140 136 159 25 RESTLESS HEART RCA 66049" (9.98/15.981 BIG IRON HORSES 116 185 184 162 5 BUDDY GUY SILVERTONE 41498* /JIVE (9.98/15.98) FEELS LIKE RAIN 145 

186 173 175 111 NINE INCH NAILS TVT 2610* (9.98 E0114.98) PRETTY HATE MACHINE 75 
141 150 157 9 DINOSAUR JR. SIRE 45108 */WARNER BROS. (9.98/15.98) WHERE YOU BEEN 50 

181 191 - 6 GO WEST EMI 94230 /ERG (10.98/15.98) INDIAN SUMMER 154 
(142) 149 158 69 CYPRESS HILL RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 31 

188 183 154 3 BUTTHOLE SURFERS CAPITOL 98798* (9.98/13.98) INDEPENDENT WORM SALOON 154 

143 130 124 5 D.J. MAGIC MIKE MAGIC 9411 /CDC (9.9815.98) THIS IS HOW IT SHOULD BE DONE 107 

189 163 145 11 BILLY DEAN seK98947* /LIBERTY (10.9815.98) FIRE IN THE DARK 83 

144 139 130 21 GENESIS ATLANTIC 82452 /AG(10.98/16.98) LIVE: THE WAY WE WALK VOLUME 1 35 

(190) RE -ENTRY 72 GENESIS 3 
WE CAN'T DANCE 

ATLANTIC 82344 /AG (10.98/15.98) 
4 

145 123 146 3 ANT BANKS JIVE 41496 (9.98/13.98) SITTIN' ON SOMETHIN' PHAT 123 

146 116 112 13 HEAVY D. & THE BOYZ UPTOWN 10734/MCA(10.98/15.98) BLUE FUNK 40 (191) RE -ENTRY 15 
SPIN 
EPIC 53309" 

DOCTORS 
(9.98 

HOMEBELLY GROOVE 
EQJ13.98) 

145 

147 137 127 27 TANYA TUCKER LIBERTY 98987* (10.98/15.98) CAN'T RUN FROM YOURSELF 51 (192) NEW 1 TASMIN ARCHER 58K 80134* /ERG (10.98/15.98) GREAT EXPECTATIONS 192 

148 145 152 81 RED HOT CHILI PEPPERS 13 BLOOD SUGAR SEX MAGIK 
WARNER BROS. 26681' (10.98/15.98) 

3 193 186 167 29 NINE INCH NAILS NOTHING/TVT- INTERSCOPE 92213/AG (7.98/11.98) BROKEN 7 

149 135 141 54 MARK CHESNUTT MCA 10530* (9.98/15.98) LONGNECKS & SHORT STORIES 68 194 193 189 80 REBA MCENTIRE 2 MCA 10400* (10.98/15.98) FOR MY BROKEN HEART 13 

150 144 166 32 AFTER 7 VIRGIN 86349* (9.98/13.98) TAKIN' MY TIME 76 195 200 199 4 
ANDREW LLOYD WEBBER 

THE PREMIERE COLLECTION ENCORE 
POLYDOR 17336 * /PLG (10.98 EQ/16.98) 

191 

151 142 151 59 PANTERA ATCO/EASTWEST 91758"/AG (10.98/15.98) VULGAR DISPLAY OF POWER 44 196 197 - 95 NATALIE COLE5 ELEKTRA61049 *(13.98/16.98) UNFORGETTABLE 1 

152 155 142 86 VANESSAWILLIAMS WING 843522 /MERCURY (10.98 EQ/15.98) THE COMFORT ZONE 17 197 195 190 109 R.E.M. A 4 WARNER BROS. 26496 (9.98/15.981 OUT OF TIME 1 

(153) NEW 1 INTRO ATLANTIC 82463 * /AG (9.98/15.98) INTRO 153 ED RE -ENTRY 61 
DEF 
SIR MIX -A -LOT MACK DADDY 

AMERICA W REPRISE 26765/WARNER BROS. (9.98/15.98) 
9 

154 156 163 126 MADONNA 3 SIRE 26440/WARNER BROS. (13.98/18.98) THE IMMACULATE COLLECTION 2 199 196 - 5 BIG HEAD TODD & THE MONSTERS 
SISTER SWEETLY 

GIAN" PRISE 24486./WARNER BROS. (9.98/15.98) 
139 

155 157 150 48 
THE BLACK CROWES THE SOUTHERN HARMONY & MUSICAL COMPANION 
DEF AMERICAN/REPRISE 26976 */WARNER BROS. (10.98/15.98) 

1 200 185 179 22 THE SUNDAYS DGC 24479*/GEFFEN (9.98/13.98) BLIND 103 

TOP ALBUMS A -Z (LISTED BY ARTISTS) 

2Pac 107 
4 Non Blondes 109 

AC/DC 113 
After 7 150 
Alabama 125 
Alice In Chains 40 
Alvin & The Chipmunks 176 
John Anderson 127 
Ant Banks 145 
Arcade 133 
Arrested Development 19, 60 

Regina Belle 81 
Belly 73 
Big Head Todd & The Monsters 
The Black Crowes 155, 168 
Clint Black 160 
Mary J. Blige 54 
Bloods & Crps 105 
Blues Traveler 72 
Michael Bolton 61, 101, 175 
Bon Jovi 36 
David Bowie 39 
Boyz II Men 55 
Brand Nubian 183 
Brooks & Dunn 21, 49 

Garth Brooks 29, 69, 97, 102 
Bobby Brown 70 
Butthole Surfers 188 

Mariah Carey 132 
Mary- Chapin Carpenter 59 
Mark Chesnutt 149 
Clannad 46 
Eric Clapton 4 
Natalie Cole 196 
Confederate Railroad 138 
Coverdale/Page 13 
Cypress Hill 142 
Billy Ray Cyrus 14 

199 D.J. Magic Mike 92, 143 
Billy Dean 189 
Def Leppard 98 
Depeche Mode 9 
Digable Planets 37 
Dinosaur Jr. 141 
Celine Dion 139 
Dr. Dre 7 
Dream Theater 126 
Duice 116 
Duran Duran 26 

Eazy E 161 

En Vogue 48 
Enigma 122 
Enya 68 
Gloria Estefan 43 

Kenny G 2 
Peter Gabriel 77 
Genesis 144, 178, 190 
Geto Boys 31 
Vice Gill 85 
Go West 187 
Green Jelly 47 
Nanci Griffith 89 
Guns N' Roses 121, 137 
Buddy Guy 185 

Heavy D. & The Boyz 146 
Bruce Hornsby 52 
House Of Pain 94 
H -Town 171 

Ice Cube 41 
Ice -T 34 
Intro 153 

Michael Jackson 17 
Alan Jackson 103, 167 

Jacky) 83 
Jade 57 
Mick Jagger 74 
Elton John 91 

R. Kelly & Public Announcement 
Sammy Kershaw 86 
Lenny Kravitz 22 
Kris Kross 93 

L.L. Cool J 11 
k.d. lang 66 
Joey Lawrence 75 
Tracy Lawrence 30 
Denis Leary 169 
Chris LeDoux 157 
Lemonheads 159 
Annie Lennox 62 
LeVert 38 
Living Colour 115 
Lords Of The Underground 84 

Madonna 117, 154 
Paul McCartney 104 
Reba McEntire 18, 194 
Megadeth 99 
Men At Large 131 
Metallica 45 

John Michael Montgomery 
The Moody Blues 170 
Chante Moore 120 
Lorrie Morgan 114 

180 
Van Morrison 128 

50 Generation 88 

Queen 80, 163 

R.E.M. 58, 197 
Bonnie Raiff 124 
Red Hot Chili Peppers 148, 173 
Restless Heart 140 

Sade 12 
Jon Secada 20 
Shai 24 
Silk 8 
Sir Mix -A -Lot 198 
Michael W. Smith 135 
Patty Smyth 181 
Snow 5 
Soul Asylum 65 
SOUNDTRACK 

Aladdin 10 
Beauty & The Beast 118 
Beverly Hills, 90210 76 
The Bodyguard 1 

Boomerang 96 
CB4 95 
The Crying Game 71 
Honeymoon In Vegas 158 
The Last Of The Mohicans 87 

Naughty By Nature 15 
Willie Nelson 90 
Nine Inch Nails 186, 193 
Nirvana 129 

Onyx 44 
ORIGINAL LONDON CAST 

Phantom Of The Opera 184 
Phantom Of The Opera 

Highlights 108 
Ozzy Osbourn 172 

Pantera 151 
Paperboy 56 
Dolly Parton 28 
Pearl Jam 16 
The Pharcyde 166 
P.M. Dawn 32 
Poison 111 
Portrait 134 
Prince And The New Power 

Singles 82 
Sister Act 112 
Teenage Mutant Ninja Turtles 
Ill 123 

Spin Doctors 3, 191 
Stereo MC's 119 
Rod Stewart 179 
Sting 6 
Doug Stone 182 
Stone Temple Pilots 35 
George Strait 33 
Sugar 130 
The Sundays 200 
SWV 23 

Tasmin Archer 192 
Temple Of The Dog 156 
10,000 Maniacs 53 
Pam Tillis 164 
Aaron Tippin 78 
TLC 63 
Toad The Wet Sprocket 136 
Randy Travis 174 
Travis Tritt 106 
Tanya Tucker 147 

U2 100 

Ugly Kid Joe 27 

Van Halen 42 

Andrew Lloyd Webber 195 
Vanessa Williams 152 
Christopher Williams 110 
Wreckx -N -Effect 51 
Wynonna 79 

Yanni 67 
Trisha Yearwood 162 
Dwight Yoakam 25 
Neil Young 64 
Young Black Teenagers 165 

ZZ Top 177 
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Western Acts Still Trying To Get foothold In Nang Kong Concert Biz 
BY MIKE LEVIN 

HONG KONG -When Elton John's 
recent four -night stint at the Colise- 
um here drew an audience of about 
40,000, concert promoter Anders 
Nelsson and a long list of co- promot- 
ers and sponsors gurgled happily 
about a renaissance of live Western 
music in Asia. 

Even the star seemed pleased at 
how smoothly things worked, a 
change from his last stop here in 
1984, when he was dissatisfied with 
the manner in which the organizers 
ran things. In his last trip, the artist 
encountered a plethora of problems, 
such as transportation and hotel foul - 
ups. 

But, promoting a Western act in 
Asia can be difficult. Turning a profit 
is problematic, and it takes the coor- 
dination of several sponsors and local 
promoters. 

Once the John books are done, for 
instance, there is little chance that 
any of the local organizers will make 
much of a profit, if any at all. The 
tour, like all other concerts, likely will 
have lost revenues to last- minute de- 
mands from the artist and agents, 
such as hotel rooms for 20 extra peo- 
ple, extra limos, or special food not 
previously noted. Even with Coca - 
Cola, PolyGram Records, two radio 
stations, and a production company 
as sponsors on the John tour, as well 

as a local Chinese outfit as co-promot- 
er, unexpected costs will eat up reve- 
nues. 

Nelsson, of The Entertainment 
Co., will not discuss figures but has 
said he runs high -profile concerts for 
the prestige, because "they aren't big 
moneymakers yet." 

In the '60s and '70s, a few big -name 
Western concerts made money in 
Hong Kong. That was when foreign 
and local music were supported 
equally, before tours by international 
acts changed into the "events" they 
are today, making profits harder to 
come by in Asian markets. 

Today, Hong Kong prefers Chi- 
nese music over foreign by a ratio of 
about 10:1. Most foreign concerts run 
between one and three shows, while 
Chinese shows can sell out as many 
as 30 dates. The top three Chinese 
promoters booked 22 concerts last 
year, none of which, they say, lost 
money. 

Tickets for Chinese shows never 
rise above $44, while top foreign 
shows can cost as much as $70, which 
many feel is too expensive for local 
wallets. There is often talk about Mi- 
chael Jackson playing Hong Kong, 
but tickets would run in the $100 -$150 
range. 

Without an endless supply of ador- 
ing teenagers, concert promoters say 
it simply costs too much to bring in 
foreign acts, what with traveling 

POLYGRAM PLANT CLAIMS RECYCLING FIRST 
(Continued from page 6) 

ium, lacquered and printed. This was 
more difficult, as the coatings have to 
be perfectly bonded to ensure the 
CD's long life. 

After finding that chemical separa- 
tion would cause more problems than 
it solved, a mechanical solution was 
found, says Ahrens. "The engineer- 
ing team remembered how, when 
making veneer, a layer of uniform 
thickness is peeled off a block of 
wood. Engineers figured it would be 
possible to use that method for sepa- 
rating coatings from CDs. 

PolyGram engineers engaged the 
help of a specialist, Witt of Braun- 
schweig, a firm that makes special 
machinery for the piano industry. A 
veneer machine was the basis for the 
production line process now in place 
at the PolyGram facility. 
It was unclear at press time how 

many discs the equipment could pro- 
cess or what PolyGram's investment in 
the new recycling techniques has been. 

Environmental consciousness had 
already brought about developments 
at PolyGram Germany. The company 
issued a series of CDs through the 
Metronome label Nature, which 
places high value on "environmental 
compatibilty." 

Nature CDs are sold in special 
packaging which is mostly free of 
plastic constituents. Environmental 
organizations and the Federal Office 
for the Preservation of the Environ- 
ment co-operate closely on producing 
information on green issues, which is 
printed on the two-track CD single 
along with detailed explanations of 
ecological problems. 

Comments PolyGram Germany 
president Wolf -D. Gramatke, "Poly - 
Gram is making efforts to reduce 
packaging material by over 50% and 
is succeeding. Our commitment has 
proved that preserving the environ- 
ment still leaves room for profitabili- 

Two years ago, Federal Environ- 

ment Minister Klaus Toepfer passed 
legislation that obliged all packaging 
to be labelled with a green dot if it 
could be recycled. It was accepted at 
the time that the jewel box was an in- 
tegral part of the CD product, and did 
not constitute packaging. 

However, the level of environmen- 
tal consciousness in Germany is very 
high, and all industries are under 
government pressure to minimize 
waste and pollution. 

costs, entourages, and last- minute 
demands that can bleed thousands of 
dollars. Top names command $25,000- 
$200,000 per gig, not including costs. 
The only way for promoters to turn a 
profit is by spreading risk through 
joint ventures with other promoters 
and sponsors, and booking the right 
number of nights. 

In Hong Kong, only five or six pro- 
moters will even consider booking big 
Western acts; most prefer to deal 
with Chinese or smaller foreign acts 
in the $5,000- to $25,000 -a -week 
range. For these, costs are stable and 
can be calculated ahead of time. "We 
don't need the headaches of bringing 
in foreign acts. There are too many 
surprises," says Angel Lau, promo- 
tion director for Yiu Wing Entertain- 
ment. "We are in this business to 
make money." 

FOREIGN TOURS GROW IN '93 
Recently, however, there has been 

an increase in the number of foreign 
acts touring Hong Kong. In 1992, 
only four high -profile, Western acts 
played Hong Kong: Paul Simon, Pau- 
la Abdul, Simply Red, and Diana 
Ross, all handled by Andrew Bull's 
International Concert Promotions 
(ICP). In the first quarter of this 
year, there were five: John, Foreign- 
er, Chicago, Bryan Adams, and Pub- 
lic Enemy (all were co-promoted and 
co- sponsored). There could be as 
many as 12 or more through the rest 
of the year, with Bobby Brown and 
Kenny G among those due. 

The appearances have helped make 
the international music scene more 
popular here than it has been in 
years, and foreign record sales have 
stopped declining. 

Despite the increase in foreign 
tours, the problems of the market- 
place remain. 

Competition for venues is fierce. 
The Coliseum, which seats 10,000- 
12,000, is the largest indoor facility 
and the only one larger than 5,000 
seats. Yiu Wing Entertainment has 
prebooked it for the most high -de- 

mand nights this year, such as holi- 
days, and other promoters must buy 
those dates at a premium. 

Some promoters feel 20,000 seats 
are a necessity, while others say they 
could fill a 30,000 -seat arena easily 
with the right act. But the local go- 
verment has no plans for a bigger fa- 
cility yet. 

Unlike the U.S., many Chinese rec- 
ord companies also run promotion 
companies, as well as record produc- 
tion, manufacturing, and wholesaling 
businesses. Despite the diversity of 
these entertainment companies, for- 
eign tours in Hong Kong still require 
sponsorship, and finding a willing 
sponsor can be a challenge. "The way 
things are today, without a sponsor, 
you will definitely lose money," says 
T.W. Cheung, promotions manager 
for Coca Cola's franchise, Swire Bot- 
tlers. "But from the sponsor's point 
of view, it may not be good advertis- 
ing expenditure because the market 
is so small here and event sponsor- 
ship has become very costly." 

Philip Chan, head of Capital Art- 
ists, a record and promotion compa- 
ny, says his company tends to stay 
away from headline Western acts be- 
cause of the "harsh demands by stars 
and their agents. Promoters, adver- 
tisers and sponsors have been scared 
away from getting involved because 
they are never sure what costs will 
actually be." 

However, tackling a concert alone 
is a virtual guarantee for disaster for 
a promoter, says Nelsson. "The way 
this business is set up here favors ev- 
eryone except the promoter," he com- 
ments. "The venue costs are the high- 
est in the world. Once the govern- 
ment takes 20% of the gross and the 
performer takes a flat fee, the law- 
yers figure 10% -15% is a good return 
for the promoter." 

For example, ICP's Bull, the terri- 
tory's most prolific promoter of West- 
ern acts, is also the poorest. Of the 
eight concerts Bull promoted in 1992 
and so far in 1993, only one reported- 
ly broke even, and sources say he has 

Westwood One Puts R &R On The Block 
Sale Of Trade Paper Expected To End Asset Selloff`' 

BY CARRIE BORZILLO 

LOS ANGELES -Westwood One, 
one of the largest radio networks, 
hopes the sale of its trade newspaper, 
Radio & Records, will put it on the 
road to financial recovery. 

WW1 formally put the weekly ra- 
dio and music industry publication on 
the block April 12, after years of 
speculation that it was for sale. The 
company has retained the investment 
banking firm Lazard Freres & Co. to 
coordinate the sale. 

Westwood One has been steadily 
selling off its non -network business- 
es and chipping away at its debt, be- 
ginning with the sale of its 50% stake 
in WNEW -AM New York in August 
1992 for $13.5 million. Subsequently, 
WW1 sold WYNY New York in Janu- 
ary and KQLZ Los Angeles this 
month for $50 million and $40 million, 
respectively. 

At the time of the WNEW -AM 
sale, WW1's total debt was approxi- 
mately $170 million. 

According to WW1 chairman/CEO 
Norm Pattiz, R &R is the last asset 
the company plans to sell. 

"When the sale of R &R is done, the 
proceeds will go to pay off the bal- 

ance of our nonpublic debt, which will 
leave us with about $49 million of 
public debt," Pattiz says. 

With its debt down significantly, 
Pattiz says the company expects an 
encouraging second half for 1993. 

Unlike the sale of KQLZ, which 
was sold for $16 million less than 
what WW1 paid for it in 1989, R &R is 
likely to be sold for more than double 
its 1986 purchase price, according to 
Paul Kagan Associates senior ana- 
lyst Bishop Cheen. 

Pattiz says he bought R &R for ap- 
proximately $18.5 million. In an inter- 
view with Billboard last year, he val- 
ued it at approximately $50 million. 
While the asking price hasn't been 
disclosed, Cheen says $50 million is 
possible, although he expects bids 
will be closer to $35 million. 

"They took an OK music trade and 
tripled its cash flow and made it into 
a franchise [even though Pattiz has] 
been distracted by all this debt," says 
Cheen, noting that a potential buyer 
"would think he could easily take it 
from a $5 million to an $8 million busi- 
ness. I expect to see a bid seven times 
its cash flow." 

Cheen sees another network com- 
pany, possibly Capital Cities /ABC, as 

the likely buyer. Other possible buy- 
ers, he says, are Daily Variety owner 
Cahners Publishing, Billboard owner 
BPI Communications, and Advertis- 
ing Age and Automotive News par- 
ent Crain Communications. 

Inside Media owner Cowles Busi- 
ness Media also is said to be interest- 
ed. 

R &R publisher Bob Wilson, who 
founded the publication in 1973, is 
also a potential buyer. Wilson had no 
comment. 

Pattiz says the sale of R &R "points 
the networks to profitability, if we 
can get cooperation from the market- 
place." He adds that the networks 
likely will add new programming in 
the coming months. 

Last week, WW1 announced two 
new country programs, the weekly 
"Country's Cutting Edge" and the 
daily "Country Star Trax" (Billboard, 
April 17). 

WW1 is the parent company of the 
Mutual Broadcasting System, NBC 
Radio Network, Talknet, The Source, 
and Westwood One Radio Networks. 
It produces 54 regularly scheduled 
programs and a number of specials 
each year. 

often had to be rescued financially by 
a local businessman. 

Bull declined to be interviewed by 
Billboard. 

"Everyone in the business knows 
Andrew Bull loses money because he 
only books expensive foreign acts 
and doesn't use enough partners," 
says Yiu Wing's Lau. 

Despite media reports, sources say 
a recent Diana Ross concert promot- 
ed by Bull was a financial failure. So 
many of the 1,200 top -priced $120 
tickets were given away for free that 
the promoters lost as much as 
$250,000, according to sources. 

However, promoters such as Nels- 
son believe there is profit to be made 
from top Western bands, if the right 
band is booked and the intricacies of 
the business are known. "Concerts 
are just another business in Asia; you 
have to play by local rules," he says. 

USED CDs 
(Continued from page 6) 

dependent retailers carrying used 
CDs make no qualms about how they 
are reacting to the WEA and CEMA 
letters. For instance, John Carnahan, 
CEO at five -unit, St. Paul, Minn. - 
based Northern Lights Music, says, 
"We will forgo the advertising dol- 
lars. In our analysis, the used -CD 
[business] is more lucrative than re- 
ceiving their co-op ad dollars. I would 
guess that our analysis is not alone. 
It seems to be a fairly unanimous 
opinion among retailers." 

Another merchant at a small chain 
that carries used CDs agrees. "We 
get so little co-op support, we don't 
care about that money." He says his 
chain will stay in the used -CD busi- 
ness. He adds, "Everybody's out- 
raged by the letters. We see it as an 
assault on the independent retailer." 

In addition, an open letter was be- 
ing circulated around the industry by 
three independent Michigan retail- 
ers -Vinyl Solution, Rebeat The 
Beat, and Boogie Records. Among 
other things, the letter points out 
that if manufacturers withold co-op 
ad dollars, they are really hurting de- 
veloping artists. The letter claims 
that in attacking used CDs, the man- 
ufacturers are attacking the stores 
that labels depend on to work and 
break developing artists. By taking 
away co-op ad dollars, "you end up 
shooting yourselves -and your art - 
ists-in the back." 

One -stop reaction to CEMA's 
threat was mixed. Bruce Ogilvie, 
president of Santa Ana, Calif.-based 
Abbey Road, says, "If everybody is 
treated the same, I have no problem 
with that. CEMA is very poor on co- 
op advertising for independent rec- 
ord stores so I don't think [those 
funds] are going to be greatly 
missed." 

Lou DelSignore, who heads up 
Latham, N.Y. -based Northeast One 
Stop, says CEMA's threat will not af- 
fect his company because it doesn't 
do any print advertising. 

Moreover, he says he is happy the 
manufacturers are trying to chase 
the chains out of the used -CD busi- 
ness. "I think that is the one niche 
that the independent retailers have 
and when they do it, it doesn't hurt 
anybody," he says. If the [manufac- 
turers] go after the independents, we 
would have to fight that. As it is, the 
independents are not on a level play- 
ing ground with the major chains. 
The independents have to have their 
niche in order to survive." 
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BILLBOARD ADDS MONITORED VIDEO PLAYLISTS 
(Continued from page 1) 

the top 30 titles at VH1, BET, and 
TNN are listed in a new feature 
called Video Monitor (see page 36). 
The five channels have potential 
audiences ranging from CMT's 
18.9 million households to MTV's 
57.3 million households. 

The monitored playlists are pro- 
vided by Broadcast Data Systems, 
a division of Billboard parent BPI 
Communications that supplies ra- 
dio airplay data for numerous Bill- 
board airplay charts and Top 40 
Airplay Monitor. Previously, Bill- 
board printed rotations for the five 
networks as submitted by their 
programmers. 

"Billboard's use of BDS -moni- 
tored radio playlists has already 
become the industry standard for 
accurate airplay information," 
says Michael Ellis, Billboard's as- 
sociate publisher /director of 

charts and research. "We are ex- 
cited to be able to offer the same 
high level of accuracy now for the 
five primary national video chan- 
nels." 

Mark Ghuneim, director of video 
promotion at Columbia, says he 
has been using the BDS informa- 
tion to track Columbia video play 
for almost a year, but the new in- 
formation in Billboard's Video 
Monitor will help draw the line be- 
tween the perception and reality of 
video airplay. 

Elektra's Linda Ingrisano, direc- 
tor of national video promotion, 
concurs, and notes the conversion 
to BDS information for the nation- 
al networks will make it easier for 
her to communicate with other la- 
bel departments who rely on BDS 
to follow radio activity. 

"It keeps everything cohesive; 

BULLET S. 
by Geoff Mayfield 

EASTER PARADE: Not only did Peter Cottontail bring Easter baskets 
to girls and boys, he also delivered healthy increases to music mer- 
chants. After two consecutive weeks in which units on The Billboard 200 
declined by 2% from the previous week, this week's chart shows a 
healthy 8% increase. This sort of increase is not unusual during a holiday 
week; with many businesses closing early on Good Friday, music stores 
found improved traffic. Several big -name artists benefit from the Easter 
bonanza, but along with the expected march of the familiar, the traffic 
boost also helps several alternative acts. 

TOPS IN TOPS: Not only does BMG Distribution sell Arista's pair of 
chart toppers, it also distributes this week's three highest debuts, with 
David Bowie (No. 39), Bruce Hornsby (No. 52), and Yanni (No. 67) ... 
Speaking of BMG, this week's charts reflect the name change under- 
gone by the performance group previously known as Green Jello that 
came about as a result of a settlement between Zoo and General Foods 
(Billboard, April 17). The band's new moniker, Green Jelly, now appears 
on The Billboard 200, Top Music Videos, and Top Video Sales. 

YES, AGAIN: The soundtrack from "The Bodyguard" is No. 1 and Ken- 
ny G is No. 2 on The Billboard 200. Sound familiar? It should, because 
Arista has held that parlay for all but four weeks since the Jan. 30 issue, 
when G's "Breathless" first climbed to its No. 2 peak. The streak has 
been interrupted only by Eric Clapton's three -week, post- Grammy 
march at No. 1 and Depeche Mode's April 10 debut in the top slot. Get 
used to it, as it is likely -in fact, almost certain- that the two chart - 
topping albums will hold these positions again next week. Two possible 
challengers loom the following week when the George Michael /Queen 
charity EP and the new Midnight Oil album make their chart debuts. 

FILMS SCORE FOR FILM SCORES: The incredibly heavy saturation 
of television ads for "Indecent Proposal," and that film's triumphant de- 
but atop the Box Office chart account for the continued momentum 
shown by Sade. Use of the song "No Ordinary Love" in the commercials 
and in one of the film's scenes stokes a 30% sales gain (14 -12) ... "Sin- 
gles" ranks No. 6 on Billboard's Top Video Rentals while "Pure Coun- 
try" moves 21 -18. We bring you these video chart positions to explain 
why the soundtracks from each are gaining. The former jumps 104 -82 on 
a 45% gain, while George Strait's "Pure Country" scoots seven steps, to 
No. 33, on a 27% jump. 

ALONG WITH TITLES by Chris Isaak, Michael Franks, and the Gi- 

ant debut of Kenny Rogers, April 13 was the street date for an artist 
who-much to the chagrin of music critics- likely will rack up big num- 
bers. The singer in question is TV talk -show host Kathie Lee Gifford, 
whose Warner Bros. album compiles tracks from two mail -order titles 
that have been advertised on cable channels for more than two months. 
The label originally figured Gifford's "Sentimental" would ship about 
50,000 units, but by street date, orders exceeded 250,000 copies. Even if 
she doesn't see a big debut next week, it seems this title will end up be- 
ing a success story. Considering that her book reached No. 3 on the New 
York Times best -seller list, as did a cookbook done by her and co-host 
Regis Philbin, that she's been on a slew of magazine covers of late, and 
that she has an ABC special May 5, this one seems a certain winner. And, 
if all else fails, she can plug it on her daily talk show. 

we're all speaking the same lan- 
guage," she says. 

Ghuneim says he looks forward 
to a time when the Video Monitor 
also tracks strong regional and lo- 
cal programmers, many of which 
regularly outperform major net- 
work shows in the local ratings. 
"These shows are moving re- 
cords," he says. 

In addition to the Video Monitor, 
Billboard will continue to publish 
The Clip List, which will consist of 
rotations supplied by the program- 
mers of seven video networks and 
shows, including The Box. The oth- 
er shows whose playlists comprise 
The Clip List are "Friday Night 
Videos," "Lightmusic," "JBTV," 
"Power Play," and two new en- 
tries, "American Hot Video" and 
"Americana Television Network." 

Because the BDS rankings are 
based on actual plays of videoclips, 
the editors of Billboard for the 
first time can report on the actual 
exposure being given the clips at 
the monitored networks. 

For example, on this week's Vid- 
eo Monitor, the No. 1- ranking title 
at MTV received 37 plays for the 
period of April 5-11. The clip, "Li- 
vin' On The Edge" by Aerosmith, 
is reported as being in "heavy" ro- 
tation by MTV. By contrast, the 
No. 50 clip, "Wading Through the 
Darkness," by Flotsam & Jetsam, 
received six plays (and was report- 
ed in "active" rotation by MTV). 

As an added bonus, the Video 
Monitor will use symbols to indi- 

cate MTV Exclusives and Buzz Bin 
titles as reported by the network. 
This week's four Buzz Bin clips re- 
ceived 12 -16 plays for the week and 
fall in the 13 -26 range on the BDS 
rankings. The three MTV Exclu- 
sives received 12 -27 plays and fall 
in the 6 -23 range on the BDS rank- 
ings. 

CMT is by far the most music -in- 
tensive network of the five being 
monitored. The No. 1 title on CMT, 
"Nobody Wins" by Radney Foster, 
received 40 plays. Looking farther 
down the rankings, the No. 10 title 
got 35 plays, No. 20 got 29 plays, 
No. 30 received 25 plays, and the 
No. 50 title received 21 plays. 

Here's a look at the other three 
networks: 

VH1: "If I Ever Lose My Faith 
In You," by Sting, is at No. 1 with 
28 plays. The No. 30 title had seven 
plays for the week. 

BET: "It Was A Good Day," by 
Ice Cube, is at No. 1 with 19 plays. 
The No. 30 title had seven plays. 
The network programs 14 hours of 
music daily. 

TNN: "When My Ship Comes 
In," by Clint Black, is at No. 1 with 
seven plays. The No. 30 title had 
four plays. TNN programs 30 
hours of music weekly. 

As for The Clip List, the two 
newest reporters are "American 
Hot Video" and "Americana Tele- 
vision Network." 

New York -based urban music 
video show "American Hot Vid- 
eo," executive -produced by Jack 

Wendorf, is in its sixth season. The 
weekly, interactive program 
reaches approximately 12 million 
broadcast households and 250,000 
cable households in New York and 
Philadelphia. "American Hot Vid- 
eo" airs from 5-6 p.m. on Fridays 
via Manhattan Cable (channel 35) 
and the New York -based UHF 
channels 44, 54, and 38. The show 
can be seen in Philadelphia from 10 
p.m. to midnight every Saturday 
via the Philadelphia UHF channel 
48. Wendorf is negotiating a num- 
ber of syndication deals. 

Artists who have co- hosted the 
program include Mary J. Blige, Di- 
gable Planets, Cypress Hill, and 
Monie Love. 

Branson, Mo. -based "Americana 
Television Network," headed by 
former CMT executive Stan Hitch- 
cock, debuted April 3 on the Nos- 
talgia Network and reaches some 
15 million cable households nation- 
wide. Americana is servicing Nos- 
talgia with 15 hours of program- 
ming per week and plans to in- 
crease that slate to 30 hours by 
mid -summer. Americana is trying 
to create its own 24 -hour cable net- 
work by 1994. 

The Clip List page includes the 
top 20 from the network's one - 
hour "Americana Sampler" video 
show. Clips run the gamut of 
homespun American music, draw- 
ing upon the blues, bluegrass, 
jazz, country, and mountain music 
genres. 

MUSIC VIDEO CHART MOVES TO SOUNDSCAN DATA 
(Continued from page 6) 

ages. We're thrilled with the move to 
SoundScan for our Top Music Video 
chart, because it enables us to assess 
this positive consumer reaction with 
greater immediacy." 

Adds SoundScan Inc. COO Mike 
Shalett, "We have been producing on 
the music side in Billboard the most 
accurate chart our business has ever 
seen. The music video chart is a con- 
tinuation of that. We are providing 
the most accurate information that's 
ever been available to [Billboard] 
readers and manufacturers." 

The most obvious impact of the 
switch to SoundScan is the new 
strength being shown by country art- 
ists. The No. 1 title this week, "Live" 
by Billy Ray Cyrus, was at No. 9 two 
weeks ago under the old methodolo- 
gy. Garth Brooks' "This Is Garth 
Brooks" was No. 12 two weeks ago; 
this week it is No. 4. 

Moreover, two weeks ago, the 
aforementioned titles were the only 
country releases in the old top 30. 
With SoundScan, the 40- position 
chart identifies seven additional coun- 
try-oriented titles by Gill (at No. 10), 
Cyrus (14), Brooks (15), Reba McEn- 
tire (22 and 24), the Judds (26), and 
Billy Dean (40). 

This powerful showing by country 
acts can be traced directly to the addi- 
tion to the chart of sales information 
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from the Handleman Co. and West- 
ern Merchandisers, the leading rack - 
jobbers. Previously, there were no 
racks reporting to the Music Video 
Sales chart. 

Mike Fine, CEO of SoundScan Inc., 
points out the significance of the rack 
data for the music video chart. "The 
percentage of the total business that 
racks represent of over -the -counter 
music video sales is even greater 
than the percentage of over -the- 
counter music sales," he says. 

Although the new chart is com- 
piled weekly, it will continue to run in 
Billboard on a biweekly schedule, 
with the "last week" numbers re- 
flecting the previous unpublished 
week. This is effective starting this 
week; the "last week" numbers on 
the chart refer to last week's Sound- 

Scan data, not the last week of the 
old system. However, the "weeks on 
chart" column refers to each title's 
history, combining the new and old 
systems, and will include the unpub- 
lished weeks. 

In the weeks the chart is not pub- 
lished, it is still available to subscrib- 
ers of the Billboard Information Net- 
work or SoundScan. 

Billboard's new deal with Sound - 
Scan gives the magazine the ability 
to do additional charts and other 
data -based features in the future. 

"Billboard readers can expect 
some nice surprises in the next few 
months in terms of other additions 
and innovations in each issue," adds 
White. "We feel certain the music in- 
dustry will get a real kick out of the 
things we're planning." 

DISC MAKERS 
Complete Cassettes in 7 Days! 

300 C -45 CASSETTES FOR ONLY $550! 

Includes FREE Graphic Design 
Dolby HX PRO Duplication 
HI -TECH Clear Shell 
Black & White Inserts 

Major Label Quality 

Some happy clients who 
got their cassettes FAST: 

Syrice D. Adams, Cleveland, OH 
"Thanks for the great design!" 

Chuck Block, Washington, DC 
More affordable than I thought." 

Greg Disotell, New Orleans, LA 

"Your excellent service is 

much appreciated." 

Also Available: Complete CD and LP Manufacturing 

Call Today For Our FREE Full Color Catalog: 

1 -800- 468 -9353 
1650 Broadway, Suite 1010, New York, NY 10019, In NYC call: 212 -265 -6662 FAX: 212 -262 -0798 
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Wall Street Awaiting 
Public Offering By 3D0 

BY DON JEFFREY 

NEW YORK -A new technology 
firm, 3D0 Co., is expected to go pub- 
lic this week and raise about $25 mil- 
lion to continue its efforts to develop 
and market an interactive multimedia 
player for the home. 

Wall Street has been eagerly await- 
ing this initial stock offering because 
of the enormous interest surround- 
ing the proposed product and be- 
cause of the nonstop salesmanship of 
the company's 39- year -old founder, 
Trip Hawkins. 

3D0 is also notable for the rich cor- 
porate partners it has lined up as in- 
vestors and licensees. They include 
entertainment companies Time 
Warner Inc. and MCA Inc., consumer 
electronics manufacturer Matsushita 
Electric Industrial Co. Ltd., and tele- 
communications powerhouse Ameri- 
can Telephone & Telegraph Co. 

San Mateo, Calif.-based 3D0 is ex- 
pected to sell at least 2.2 million 
shares of stock at an estimated price 
range of $10-$12 each. The proceeds 
will be used to finance the fledgling 
company's operations. 

Despite the hype the firm remains 
a big risk for investors. Since it be- 
gan in October 1991, 3D0 has accu- 
mulated losses amounting to $13.2 
million and booked no revenues. 

The company is designing an inter- 
active home multimedia player that 

its creators hope will become stan- 
dard for the emerging digital interac- 
tive industry. So far, Philips, Commo- 
dore, and Tandy have introduced 
home interactive multimedia players, 
but there is no market standard. 

3D0's product is designed to play 
conventional audio CDs, photo CDs, 
and a new generation of CD -ROM 
products that could include interac- 
tive movies. 3D0 suggests it be 
priced at $700 (Billboard, Jan. 23). 

Matsushita, one of the strategic in- 
vestors, has agreed to manufacture 
and market the 3D0 Interactive Mul- 
tiplayer, which is expected to be in 
stores before Christmas. Software is 
being developed by Electronic Arts 
Inc., the company Hawkins started in 
1982. 

3D0 expects to make its money 
from licensing the technology to 
manufacturers and from royalties on 
the software sold for the player. On 
every CD manufactured for a 3D0 
multiplayer or a machine compatible 
with it, the company says it would re- 
ceive $3. 3D0 says in its stock -offer - 
ing prospectus that it has signed 120 
licensees to produce software titles 
for the player. 

If the initial product works, 3D0 
plans to design a network version of 
the device that will be able to access 
the new services, such as video on de- 
mand, which will be provided through 
fiber -optic cable or telephone wires. 

Managers First To Testify 
At Govt. CD- Pricing Inqui,y 

BY DOMINIC PRIDE 

LONDON -Artist managers were 
first to give evidence to the govern- 
ment committee inquiry into CD pric- 
ing, which began April 15 here. 

Dire Straits manager Ed Bicknell 
told the committee in the Houses of 
Parliament that he was "not here to 
hammer the record companies. We 
are here to help the business to get 
the music out to the public." 

Under cross -examination from the 
Commons Select Committee on Na- 
tional Heritatge, Bicknell conceded, 
"The record companies could afford 
to do without 1 or 2 pounds from a 
CD without too much headache." 

Elliot Rashman, co-director of Sim- 
ply Red's management, So What 

Arts, outlined what he believed to be 
the inequities of record company 
practice, including packaging deduc- 
tions and recouping recording costs. 

The Consumers Assn., a nonprofit 
consumer watchdog group that in 
1990 published a report on CD pric- 
ing, was represented by Stephen 
Locke, director of policy, and Derek 
Prentice, assistant director. Both inti- 
mated U.K record companies' copy- 
right laws were being used to keep 
out cheaper imports from abroad. 

Evidence will be taken from retail- 
ers Thursday (22) and from record 
companies April 29. Key execs, in- 
cluding EMI U.K. president Rupert 
Perry and PolyGram U.K. chairman 
Roger Ames, are due to testify. 

Promo Man `Humdinger' Singer Dies 
Philly Native Aided Career Of Jim Croce 
NEW YORK- Nathan "Matty" 
Singer, the legendary Philadelphia 
radio promo man who helped Jim 
Croce gain mainstream radio accep- 
tance, died April 13. He was 80. 

For much of his four-decade career 
in pop music, he worked as a record 
promoter in the Philadelphia region. 
He was known as a master of the 
continuous, avid pitch, as well as for 
his friendly thoughts of the day. 

"He was probably the single best 
record promotion man I've ever 
worked with, and I've seen a gang of 
them over the years," says Jay Cook, 
GM at WUSA /WDEA Tampa, Fla., 
and former PD at -then Philadelphia 

top 40 leader, WFIL. 
Matty "Humdinger" Singer, as he 

called himself, is perhaps best -known 
for helping engineer the success of 
Philly native Croce. He also influ- 
enced the careers of Ray Charles, 
Paul Anka, and Jimmy Buffett. 

Remembered as feisty at times, 
Singer often could be found driving 
from station to station with a trunk- 
ful of vinyl and candy bars to hand 
out to jocks and PDs. Cook recalls 
Singer was genuinely interested in 
people. "He was one of the few pro- 
motion people who bothered to stay 
in touch with you after you left his 
market." ERIC BOEHLERT 
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CLINTON TO TAX INTL ROYALTIES? 

A new Clinton administration pro- 
posal on the tax treatment of "intan- 
gible asset" foreign royalty income 
could have a serious impact on the 
record industry, say sources. It 
would change the status of foreign 
royalties, thus increasing tax liabil- 
ity. The new proposal, which aims to 
keep jobs and technology at home 
by targeting companies that pro- 
duce goods in foreign countries and 
move jobs overseas, could cause un- 
intentionial harm to labels that dis- 
tribute only abroad. No official 
word until the Recording Industry 
Assn. of America reviews the ac- 
counting procedure views of mem- 
ber labels, but chances are the 
RIAA (and film group MPAA and 
other entertainment groups) will 
work to have the proposal modified. 

ARISTA'S DUBOIS WEIGHS OPTIONS 

Bulletin has learned that man in de- 
mand in Nashville -Arista's Tim 
DuBois -stands a strong chance of 
sticking with the label, even though 
he is being aggressively wooed to 
take over the top job at Sony /Nash- 
ville. DuBois' negotiations with 
Arista are for a lucrative extension 
of his current employment contract, 
which has about 15 months remain- 
ing. Currently in Europe for a 
Country Music Assn. board meet- 
ing, DuBois was scheduled to meet 
with Michael Dornemann, CEO of 
Bertelsmann Music Group, which 
owns Arista. Arista /Nashville has 
on its roster multiplatinum acts 
Alan Jackson and Brooks & Dunn, 

platinum -selling Diamond Rio, and 
gold -selling Pam Tillis. Joining 
Arista four years ago, DuBois is 
credited with its current Nashville 
success. 

YID 'HOME 2' DUE JULY 27 
FoxVideo's "Home Alone 2" takes 
up retail residence July 27 at $24.98 
suggested list. The studio and three 
sponsors, Life Cereal, Aviva 
Sports, and American Airlines, will 
spend $15 million through year-end 
to support sales of 9 million to 10 
million units. FoxVideo's next di- 
rect -to -sell- through release: the ani- 
mated "Once Upon A Forest," 
which should arrive in late Septem- 
ber, three months after theatrical 
release. 

AUSTRALIA GIVES DISC AWARDS 

Crowded House, Wendy Mat- 
thews, Diesel, the quartet 
Frente!, and Yothu Yindi were 
top winners April 14 at the sev- 
enth annual Australian Record 
Industry Awards. ARIAs went to 
Crowded House as best Austra- 
lian group; Matthews as best fe- 
male artist; Diesel front man 
Johnny Diesel as best male art- 
ist; Frente! for best album; and 
Yothu Yindi for best indigenous 
record. Indie labels took home 16 
of the 24 awards. 

GREEN CMA'S INTL DIRECTOR 

Jeff Green is the new, Nashville - 
based international director for 
the Country Music Assn. He joins 
from Film House, the radio mar- 

keting firm also based in Music 
City. Previously, he was editor in 
chief of European trade weekly 
Music & Media, a sister publica- 
tion of Billboard. 

MCA/FGRAM SETTLE OVER MOTOWN 

As expected, the lawsuit between 
MCA and PolyGram over Mo- 
town Records' switch from Uni 
Distribution Corp. to PolyGram 
Group Distribution has been set- 
tled out of court. 

WADIES TO ARISTA POST 

Janine McAdams leaves her post 
as R &B music editor of Billboard 
to join Arista Records in New 
York as associate director of mar- 
keting, effective May 3 ... John 
Curtis has left his post as direc- 
tor of artist development for Cap- 
ricorn Records. He joined the la- 
bel when it opened offices in 
Nashville in April 1991. Previous- 
ly involved in management and 
booking, he can be reached at 615- 
386 -9072. 

JUMPING THE GUN? 

Will it or won't it? Blockbuster 
doesn't seem to know. On April 
14, it announced sponsorship of 
the 22 -city Paul McCartney New 
World Tour, which began April 14 
in Las Vegas -only to be counter- 
manded by a "kill" fax following 
on the heels of the first. Block- 
buster wasn't available for com- 
ment, but the likelihood is that an 
eager chain jumped the gun on its 
own embargo date of Sunday (18). 

Snow Secure; Silk A Smooth Second 
SNOW AND SILK maintain their lock on the top two 
positions of the Hot 100. For Snow, it's the seventh con- 
secutive week at No. 1 for "Informer." That single is 
now the second- most -successful chart entry for a Cana- 
dian artist in the history of the Hot 100, tied with "(Ev- 
erything I Do) I Do It For You," by Bryan Adams. 
Snow would have to stay at No. 1 for two more weeks to 
equal Percy Faith's nine -week run at the top in 1960 
with "Theme From `A Summer Place. "' Like Snow, 
Faith was born in Toronto. 

Snow won't melt, so Silk re- 
mains at No. 2 for the fifth week 
with its second single, "Freak Me." 
The Atlanta -based quintet has giv- 
en Keith Sweat his biggest hit as a 
writer and producer. Sweat, who 
first heard Silk perform at a 
Fourth of July barbecue, has had 
two top 10 hits of his own: "I Want 
Her" in 1988 and "I'll Give All My 
Love To You" in 1991. If "Freak 
Me" dislodges "Informer" next 
week, Sweat may be sorry he gave the song away: he 
originally planned to record it himself. 

SOME GUYS HAVE ALL THE HITS: Rod Stewart 
scores his 44th Hot 100 entry this week with "Have I 
Told You Lately." It's not the 1946 copyright written by 
Scott Wiseman; that song was titled "Have I Told You 
Lately That I Love You" and was a hit for Bing Crosby 
and the Andrews Sisters in 1950 and a No. 29 hit for 
Ricky Nelson in 1957. Stewart's recording is a remake 
of a song written by Van Morrison for his 1989 album 
"Avalon Sunset" 

There may be more title confusion ahead, as Bobby 
Brown debuts at No. 84 with `That's The Way Love Is," 
the fourth single from "Bobby," and Janet Jackson is 
poised to debut with `That's The Way Love Goes," the 

ClARI 
BEAT.. 

by Fred 

first single from "janet" 

CHANGES31BOWIE: David Bowie has the Top Debut 
on The Billboard 200 with his 31st album to chart, 
"Black Tie White Noise." The disc is his debut on the 
Savage label, and his first new solo effort in almost 
three years. This is Bowie's highest debut on the album 
chart since "Tonight" entered at No. 35 in October 1984. 

While Aladdin Sane is off to a good start, just plain of 
"Aladdin" returns to the top 10, bolstered by the sound- 

track's double -Oscar win for best 
original song and best score. And 
another soundtrack, "The Body- 
guard," is No. 1 for the 16th week. 
If it remains on top next week, it 
will tie "Some Gave All," by Billy 
Ray Cyrus, as the third- longest- 
running No. 1 album of this dec- 
ade. The ones to catch: "Ropin' The 
Wind" by Garth Brooks with 18 
weeks, and "Please Hammer Don't 
Hurt 'Em" by Hammer with 21 

Bronson 

weeks. 

STARTING ALL OVER AGAIN: Sugar, the band cre- 
ated by ex- Husker DO member Bob Mould, debuts at 
No. 130 with "Beaster" and Arcade, featuring Stephen 
Pearcy (ex -Raft) and Fred Coury (ex -Cinderella), de- 
buts at No. 133 with "Arcade." 

THEY COULD BE HEROES: David Crosby and 
Phil Collins are back together on "Hero," the Hot 
Shot Debut on the Hot Adult Contemporary chart. 
The Atlantic label mates met for the first time at the 
company's 40th Anniversary Concert at Madison 
Square Garden in 1988. Collins invited Crosby to 
contribute vocals to "Another Day In Paradise, " - 
which went to No. 1 in 1989. 
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FNE LIVE 
Now Available on Hollywood Records Compact Discs and Cassettes 

Features the Hit 

"SOMEBODY TO LOVE" 

All artist royalties and record 

company net profits will he 

donated to the Mercury 

Phoenix Trust for distribution 

to AIDS charities worldwide in 

memory of the incomparable 

Freddie Mercury. 
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STEVE STEVENS -LEAD GUITAR VIK FOXX -DRUMS 
PERCUSSION 

ROBBIE 

VINCE NEIL 

CRANE-BASS DAVE MARSHALL - 
RHYTHM GUITAR 

(4/2. 45260) 

EXPOSED 
HIS SOLO DEBUT, ON WARNER BROS. CASSETTES AND COMPACT DISCS. PRODUCED BY RON NEVISON MIXED BY CHRIS LORD -ALGE 

Management: Gary Bird it Rich Fisher /Camel Management Inc. ©1993 Warner Bros. Records Inc. Gentlemen, start your engines. 
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