Sillsoard

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT
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Now Misarable Exporienon

It's been a very miserable year
5 e
190,000+ units & climbing
LIVE! on The Tonight Show, June 1st
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¥ ’ Active Rotation
2 appearances on David Letterman

Non-stop touring

Int’l Sales
Fuel Kaas For
U.S. Crossover

B BY EMMANUEL LEGRAND
and THOM DUFFY

For ‘Hero’ Tie-Ins

B BY DEBORAH RUSSELL

PARIS—In just five years, Patri-
cia Kaas has won France’s heart
as its leading
chanteuse and
has emerged
as one of the
country’s most
promising new

~>

i international

- stars.
§o - Kaas’ latest
KAAS album, “Je Te

Dis Vous,” re-
leased by Columbia Records in
France last month, has sold a half-
million copies in its first five
weeks, hitting No. 1 on the French

(Continued on page 115)

New Altemative
Outlets A Radio
Boon For Vet Acts

B BY ERIC BOEHLERT

NEW YORK—Critically acclaimed
artists who previously have fallen

WIDESPREAD PANIC

through the cracks at radio are being
embraced by an emerging group of
stations programming a format

(Continued on page 109)

LOS ANGELES—Synergy is the
buzzword at Sony Music these days,
as Columbia Records gears up for
the June 8 release of the “Last Action
Hero” movie soundtrack.

The Columbia Pictures film, star-
ring Arnold Schwarzenegger, opens
nationwide June 18. But the cross-
promotional machine is in full swing
already, incorporating all divisions of
Sony USA. “The whole crew is get-
ting its two cents in,” says Diarmuid
Quinn, VP of marketing at Columbia
Records.

Columbia projects it will ship
400,000 units of the hard-rock sound-
track, which includes tracks by AC/
DC, Alice In Chains, Queensryche,
Anthrax, Def Leppard, Megadeth,
Tesla, Fishbone, and Cypress Hill. In
addition, an unreleased version of
Aerosmith’s “Dream On,” culled
from MTV’s 10th anniversary spe-
cial, will be included.

“Schwarzenegger’s character,

(Continued on page 122)

NEWSPAPER

LOS ANGELES—With “The Body-
guard” topping The Billboard 200 for
the 19th week, major labels are issu-
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AN

Comprehensive Survey
Of Record Companies;
New Talent Roundup,

And All That Jazz

FOLLOWS PAGE 86

MAY 22, 1993

ing a slew of soundtracks packed
with radio-friendly fare to accompa-
ny the summer’s potential box-office
blockbusters.

Columbia Pictures’ “Last Action
Hero,” starring Arnold Schwarzen-
egger (see related story), Hollywood
Pictures’ ‘“‘Super Mario Brothers,”
and Paramount’s “Sliver” are pre-
dicted by industry pundits to be the
season’s biggest films to feature pop-
oriented soundtracks.

Those albums will be battling it out
with soundtracks from other summer
films, including Columbia Pictures’
“Poetic Justice,” TriStar’s “Sleepless
In Seattle,” New Line Cinema’s
“Who’s The Man?”’ and “Menace II

(Continued on page 122)

B’huster Plan A Mixed Blessing

Trade Reacts To In-Store Manufacturing

M BY DON JEFFREY
and PAUL VERNA

NEW YORK—BIlockbuster Enter-
tainment’s decision to pursue two

M BY CHRIS MORRIS

LOS ANGELES—Only two years
after its rebirth
as an indepen-
dently distribut-
ed label, Rest-
less Records is
poised for fresh
growth with a
rejuvenated artist roster and a piv-

St

GIANT SAND

L

Rethinking Restless: Indie
Ready For Bigger Role In Biz

otal role in Warner Music Group’s
new Alternative Distribution Alli-

ance.

“People have
to rethink what
they know
about Rest-
less,” says pres-
ident Joe Regis,
who bought the
(Continued on page 115)

ZUZU'S PETALS

joint ventures with IBM to develop
in-store manufacturing of CDs has
hit a wall of opposition from most
major record companies and skepti-
cism from other large retail chains.
One venture plans to promote the
technology to retailers as a hi-tech,
low-cost means of inventory manage-

(Continued on page 124)

SESAC, BDS Form
Latin Licensing Unit

HBY PAUL VERNA

NEW YORK—The agreement be-
tween rights organization SESAC
and Broadcast Data Systems to im-
plement a system of per-play royalty
collection and distribution for Latin
music constitutes a major departure
from conventional methods (Bill-

(Continued on page 109)
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Looks Like A Job For... the new album, featuring “How U Get A Record Deal ?”
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Efua: The Sweet Science Of A ‘Dream’

Physics is the science of matter, energy, and the correlations
between them. Creativity is the ability to conceive a personal sci-
ence out of life’s elements and intangibles and then make oneself
its sole authority.

Given such precepts, “Dream Juice” (Virgin, due June 1), the
debut album by Ghana-born singer/songwriter Efua, might be
perceived as the synthesis of these two disciplines, an irresistible
one-woman body of knowledge concerning the physics of person-
al compunction, i.e., once you've danced to it, you’ll know you've
been tested by an awfully seductive theory.

Prior to the 20th century, with its discoveries of subatomic par-
ticles and the concept of relativity, the traditional branches of
classical physics studied sound, light, the relationship between
heat and energy, the rules of charged particles, and magnetic re-
pulsion and attraction.

Applying physics to popular music, a quick scan of the above
categories indicates that rock'n’roll could well be the most encom-
passing throwdown between raw mortal energy

this was to be myself and not hold back.”

To put it in the epigrammatic terms, the 26-year-old Efua self-
mockingly imparts near the top of “Down Is The Drop”: “I am not
a background type of chick.” More ardent than assertive, she pre-
fers to wager with her emancipated heart and let the chips collect
where they fall. The diaphanous contours of “Dream Juice” are
embellished with ingenuous anecdotes of caprice and comical in-
sight, the particulars plucked from the days and nights of Efua’s
flaming youth. She gets infatuated, she gets fooled, she feels ri-
diculous, and we’ve free to critique the fatuities, and a lot of 'em
(as recounted in “Somewhere”) are pretty damned funny. But if
music is truth in motion, Efua makes every guileless word as edi-
fying as the breezy gambols around which they’re built. “Dream
Juice” is the intimate omnibus of a blithe spirit, and nothing this
natural could be simulated.

“I've never been able to sing a lyric that someone else wrote,”
says Efua,” suddenly giddy with her own unguardedness. “It

feels too fake! I wrote ‘Is There More’ when I was

and certain pressing carnal matter.

Which is where the science of Efua comes in.
Compared with her reinless and excursive
songs—each a caboodle of Caribbean shank-
toasting, sweet house pop, Afro-jazz hip-hop
jams, and predawn cafe confessions—the intrin-
sic confines of much of contemporary dance pop
appear perplexingly dismal. Why, you posit,
doesn’t every song on the radio or the rave speak-
ers emanate as instinctively as “Move,” “Down Is
The Drop,” “Is There More,” or “Kiss Kiss,”
whose chatty, yielding insouciances denote the
summer-night elation that is a dancefloor ideal?

Efua (pronounced “f-wha”) wonders the same
thing.

“Not being a trained musician,” she explains,
“I've never been overly aware of any of the usual
strictures associated with conventional music, so
I suppose the form of all my songs shows an atti-
tude of ‘Why not?’ rather than a conservative

Music

TOMYEARS

by Timothy White

22, while I was walking along Bridge Road in
Barnes, West London, singing to myself about a
love affair just beginning. I got signed on the ba-
sis of ‘Is There More’ and four other demo songs
I recorded in Christmas 1990. The vocal for
‘Somewhere’ is the original off the eight-track
demo because I couldn’t redo the moment I first
told that story in the studio!”

In a genre often pinioned by mixing-board
polish, “Dream Juice” is distinguished by its
intent to preserve the spontaneous evolution of
Efua’s per diem quandaries and frolicsome
quests. After studying jazz dance in Stockholm
and attending Richmond College in Twicken-
ham, the lithe 5-foot-11-inch Efau became a
clubland denizen who hoofed in Levi and Nike
trade shows for the imaginative Production
Team fashion troupe, besides accepting outre
modeling stints (“I was a live underwear man-
nequin in the window of Ktori lingerie on Wal-

thing of ‘What if?’

“When I first met Michael Garnette, the keyboard player who's
my musical collaborator, I'd sing him the lyrics to my songs,
which might move from some world music tempo to waltz time
and then quickly in and out of a reggae groove. Michael’s reaction
would be, ‘Hey! You can’t have a song in two or three different
times!” And I'd be laughing, telling him, ‘But Michael, I've also
got this fourth rap-tempo bit that comes later ...’

“He’d freak and say, ‘You're asking me to play everything like
it was jazz!’ Since my dad was a complete jazz head as [ was grow-
ing up, my reaction was ‘Ooooh, I like the sound of that!!"”

Born Efua (Ghanian for ‘girl born on a Friday’) Baker, daugh-
ter of a Cuban-born Jamaican entomologist and his English-Rus-
sian anthropologist wife, she left Africa while still in her infancy
when her parents continued their intinerant research and teach-
ing regimen as university professors. The sweep of the Bakers’
travels and the intricate tracery of their bloodlines imbued Efua
with a supple outlook on humanity’s supposed differences and as-
sumed restraints. “We all need risks,” she says.“My father came
to England from Jamaica in 1945 with just a suitcase and a desire
to form a steel band—there were so few in England at that time.
From there, he got into the study of insects and raised me to be-
lieve you should never step on one! My mother had the same live-
and-let-live, do-what-you-feel philosophy. The message I got from

B - e THIS WEEK IN BILLBOARD —

. JANET’S IN CONTROL

Janet Jackson'’s forthcoming self-titled album completes a trilo-
gy that began with her '86 smash, “Control."” And control is ex-
| actly what she has taken over in her life, her career, and her
songs. The new release presents the singer at a new pointin all
three. Larry Flick has the interview. Page 17

SPEECH TOASTS HIP-HOP

Arrested Development leader Speech, corresponding from Par-
is, takes over the R&B spot this week as guest columnist. The
rapper gets a serious craving for some American jams, and re-
flects on his upbringing as a child of hip-hop. Page 25
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ton Street’’) and ornamental appearances in
video shoots for Maxie Priest and Soul II Soul. Favored influ-
ences like Dennis Brown, Rickie Lee Jones, and Salif Keita
shaped the raps and jingles Efua penned to accompany her
own Production Team choreography, and prefigured the 10
dead-on-the-tip disquisitions of “Dream Juice.”

The unpretentious range between Efua’s satiny singing and
her savory London street accent exposes the radius between
her haphazard trials and her inner wiles. If the rapturous
“Strawberry Boy,” the album’s first single (released May 18),
details the artistic bent that rules her creative physics, then
“Champagne,” the single’s U.K. B side, defines her laws of
susceptibility: ‘“We could chill for a while/And have some-
thing to eat/We could play for some time/Because I like the
heat/I'd like to lay down on the table/Without my dress.”

“Most of my songs are about love,” says Efua with a droll
giggle, “and the ones that aren’t are about the chemistry be-
tween two people.”’

Between now and September, many summer strangers like-
ly will become friends or lovers to the sound of ‘“Dream
Juice.” Thus, it would be prudent to gain an advance acquaint-
ance with Efua’s alchemical assault, or prepare to be blinded
by science.
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Pain And Gain In Artist Gontracts

M BY RICHARD BAGEHOT

The contractual and working relation-
ships between artists and record compa-
nies are currently undergoing a high-pro-
file scrutiny as lawsuits over contractual
disputes continue to eat up time and money
in the music business.

In signing an artist, a record company
is faced with the dilemma of devising a
mutually beneficial contractual relation-
ship with the artist while protecting its
current and future investment in the art-
ist against the unpredictability of human
emotions. However, a contract should be
one on which the record company can
rely—one that will not be held later by
the courts as unduly restrictive.

The existing contractual structure is in
need of an overhaul. If an artist is given
greater responsibility by his record com-
pany for the success or failure of his ca-
reer, he may be less inclined to blame and
sue the company if his expectations are
not met.

In today’s contracts, the artist agrees to
a number of limits, including exclusivity of
performance for the record company and
restrictions on his freedom to record what
he or she wants. In some cases, the record
company also may have the right to decide
what will be recorded. In addition, the art-
ist hands over absolute and discretionary
record-release and promotion rights to the
record company. These are restrictions
that cause friction with the artist.

Meanwhile, the financial risks of the rec-
ord company lie in the fact that recovery of
its expenditure on the artist is limited to re-
coupment from the artists’ royalty income.

If a record company steps out of line, it is
in danger of being considered in breach of
contract; if it insists upon exercising its

THE COST OF PROMS

The report of the appointment of Ed-
ward McLean as CEO for the Perform-
ing Right Society (Billboard, May 1)
touched on the society’s recently aban-
doned Performing Right On-line Mem-
bership Services (PROMS) computer sys-
tem project. It reports PRS as stating
“songwriters likely will bear the cost of
PROMS.” This is incomplete and could
be misleading.

PRS has only one source of income; ev-
ery penny of that belongs to all its mem-
bers—composers, lyricists, and publish-
ers—so every penny it spends comes out
of that income before it is distributed.
There is only one place that the cost of
anything can come from—the perfor-
mance fees earned by PRS repertoire.
PRS-member writers and publishers,
who will justifiably be concerned about
how the costs of PROMS will affect
them, should know that even after the
exceptional expense of the project write-
off is taken into account, PRS’ 1992 dis-
tributable income will be shown to have
improved upon the 1991 figure by a sum
ahead of the U.K. inflation rate.

Terri Anderson

Controller, public affairs

The Performing Right Society
London

contractual rights against the artist it can
be considered to be acting in restraint of
trade. This leaves many unanswered ques-
tions about the status of existing contracts.
Are all recording contracts inherently ille-
gal, being potentially in restraint of trade?
If so, caveat record company.

Are the protective and restrictive
terms of a record company’s contract in
excess of what it needs legally for the

‘Are all recording
contracts
inherently
illegal?’

Richard Bagehot,
partner with London-
based law firm Field,
Fisher, Waterhouse, is
author of “Music
Business Agreements.”

reasonable protection of its legitimate in-
terests? In most contracts, the minimum
recording commitments, the time “win-
dows” in which a recording may be made,
and the definition of what constitutes a
“contract year” all can extend what the
artist thought would be a five-year deal
into one that spans up to 10 years for the
same number of recordings. While a max-
imum number of recordings to be made
per contract year makes commercial
sense to the record company, out of its
context, and on a personal basis, it is in-
herently restrictive to a prolific and suc-
cessful singer/songwriter.

The singer/songwriter is dependent for
a living on the recordings being made, re-
leased, promoted, and sold. The record
company has, in that sense, an inordinate
power and control over the artist’s career
through limitations and discretions in its

favor contained in the recording contract.

There are a number of areas in which re-
straint of trade claims could be made by
artists against record companies. One such
claim just waiting to be made by an artist
would involve a record company’s refusal
to release unused tracks that are in excess
of the requirements of the contract. Anoth-
er claim could result from a record compa-
ny deleting from its catalog recordings
that are fading in sales, effectively burying
them. Yet a third could be a claim by the
artist for the mechanical copyright of those
recordings for which he has paid back the
record company through royalty recoup-
ment.

A recording contract also seldom guar-
antees a release outside its originating ter-
ritory, and never for a licensed territory,
even though the artist may have an exclu-
sive worldwide deal. This produces a fun-
damental conflict between the interests of
the record company and of the artist.

Is the only safe way forward for the par-
ties jointly to present the contract to a
court of competent jurisdiction, to have it
examined and declared valid and enforce-
able? As that is not practical, another ap-
proach would be to have a form of joint
venture between the record company and
the artist, particularly if he or she is a prov-
en and popular performer, to share the fi-
nancial risk in his recordings in return for a
higher share of profit. There is commercial
value to be gained by the record company
through innovation in its contractual ap-
proach and more freedom for the artist.
However, as there is no gain without pain,
the artist would have to accept that, within
such a joint-venture structure, the days of
bonanza recoupable-only advance pay-
ments would be over.

LETTERS

CALLING RETAILERS TO ACTION

It is time for retailers to become aggres-
sive. After many years of mandates and
dictatorial policies on the part of the la-
bels, they now want to dictate to retailers
that we cannot carry used CDs in our
stores.

Declaring that selling used discs ‘“‘de-
values” the CD, these same people en-
courage and support the sale of product
through record clubs at eight CDs for a
penny. Where do they think a lot of used
CDs come from?

Obviously, the labels don’t remember
the last time they talked to an indepen-
dent retailer and pleaded for in-store play
and marketing to introduce an artist they
couldn’t get MTV or radio to promote.
Perhaps they forgot the truckloads of
money they have carried to the bank be-
cause independent retail broke an artist
for them.

We resisted used product until January
1992. We were forced to enter the used
market primarily because of the arrogant
policy of some of the labels regarding re-
turns. I can’t tell a customer who has pur-
chased a defective CD at my store that
the label says they have a statistically in-
significant amount of defects and my cus-
tomer must keep their defect. No, I must
replace the CD for my customer. I also

can't tell them to call a consumer quality
line listed in the small print of the CD
book because they will get no response.
We have tested this line several times and
after repeated calls over several weeks
we never talked to anyone about the de-
fective CD we had in our hands.

Since we started selling used-CD prod-
uct in our store, we have maintained a
higher increase percentage of new CD
product than we did before selling used
product. Many people sell older material
and buy new material. Also, it is unusual
for a hot new product to be in our used
bins soon after it’s released.

Maybe it is time for some action instead
of whimpering into the corner like a
whipped puppy. As a member of the Na-
tional Assn. of Recording Merchandisers,
we strongly urge that NARM consider
filing a class action lawsuit against the la-
bels to challenge the new policy regard-
ing used product as restraint of trade and
unfair business practice. The retail com-
munity must protect its existence. No one
else will do it for us.

Duke Ward
President

Side 1 Music
Richmond, Ind.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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THE UNMISTAKABILE SOUND OF THE

STEVE MILLER BAND

He's one of the most consistent artists in pop music history.
With perennially best-selling albums that sound as fresh and distinctive today as ever...
With one of the hottest and most hit-filled cancert tours in North America...

With the long-proven ability to land a song at the top of the charts...

Steve Miller moves into the future on "Wide River."

STEVE MILLER BAND, WIDE RIVER.

THE UNMISTAKABLE SOUND OF SUMMER, '93.
ON SAILOR/POLYDOR COMPACT DISCS AND CASSETTES

On Tour With Paul Rodgers

JULY AUGUST
Winneapolis, MN Target Thu 7/1 Wantaugh, NY Jones Bemch Theater Sun 871 Coata Mesa, AZ Pacific Amphithcater
Wilwaukee, Wi Marcus Amphitheater Fri 7/2 Wantaugh, NY Jones Baach Theater Mon 872 Costa Mesa, AZ Pacific Amphithemer
Zhicago, L Poplur Creek Swmi 7/3 Saratoga Springs, NY Performmg Arts Center Tue 83 Las Vegas, NV Thomas & Mack
Zincinnati. OH Riverlwnd Tue 7/0 Holmdel, NJ Garden Stute Arts Center Wed 84 Paocenix. AZ Desert Skv
Detroit, Mi Pine Kmob Wed 7/7 tlolmdel, NJ Garden State Arts Center Fri 86 CancendeCA Py l-’n\'ilion
Detroit, Mi Pine Knob Fri 7/9 New York. NY Paramount Sat 8’7 San Francisco, CA  Shoreline Amphitheater
Roronto, Canmla Kingsweal Sat  7/10 New York, NY Paramount Sun 88 Saeramento. CA CAL Expo
Roronto, Canmida Kingswood Wed 7/14 Atlanta, GA Lakewool Tue 810 F-esno, CA Sellund Arena
wlianapolis, IN Deercree< Thu 7/15 Nashville, TN Starwooc Amphitheater Sat 8/14 Corge, WA Champs Amphitheater
leveland, OH Blossom FMusic Center Fri 7/16 Si. Louis, MO Riverport Amphitheater Mon 8/16 aachorage, AK Sullivan Arani
ZRochester. NY Finger'ak=s Sart 17T Kansas City, KS$ Sandstere Amphitheater Wed 8/18 Hnolulu. HE Wakiki Shell
ittsburgh, PA Starlake amphitheater Tue 7/20 Denver. CO Red Rocks
Zoston. MA Great % omls Wed 7/21 Denver, CO Red Rocks
Zoston, MA Grent Woods Fri 7/23 Oklahoma City, OK  Zoo Amphith-ater Managemers by Herbie Herbert
Fhiladelphin, PA Munn Yhueir Center Sat  7/24 Dallas, TX Starplex Amip-hitheater for Herbie Herbert Management. Inc. 7‘!’
“hiladelphia. PA Mann Plhusic Center Sun 7/23 Ilouston, 'FX Woodlands ‘F"f
* olumbia, MD Merriwatl er Post Thu 7/29 Los Angeles. CA Greek Anphitheater - i__.
Fri 7/30 Los Angeles, CA Greek Anphitheater 1992 PolyGram Recards, hc. _altoe Powram Lane o
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U.K. Trade Faces Antitrust Prohe

Indie Labels Particularly Put Off By Report

H BY DOMINIC PRIDE

LONDON—The U.K. record indus-
try is facing what could be the first
antitrust investigation of its busi-
ness practices following the parlia-
mentary inquiry into CD prices.
Widely perceived as a public rela-
tions disaster, the hearings led to
members of parliament calling for
CD price cuts of about $3.
Independent record labels are es-
pecially concerned. Chiefs of labels
such as Beggars Banquet/4AD and
Cooking Vinyl concluded at a May
10 meet here that the livelihood of
dozens of such labels is at risk if
government forces them to drop
their prices. The indies were con-
cerned that their voices had not

Billhoard Latin
Meet Gelebrates
Prospering Genre

EBY JOHN LANNERT

been heard during the public de-
bate.

At press time, the U.K. Office of
Fair Trading was expected to an-
nounce its decision to refer the mu-
sic industry to the Monopolies and
Mergers Commission, the U.K.
antitrust authorities. Such a move
would be far more damaging than
the existing inquiry as movement
on the London stock exchange
showed. After comment in Sunday
papers on a likely OFT probe,
shares in W.H. Smith fell 27 points,
and Thorn-EMI stock dropped sev-
eral points.

Meanwhile, the parliamentary in-
quiry into CD pricing, held by the
Commons Select Committee on Na-
tional Heritage (Billboard, May 8),
announced its findings at a press
conference May 12 here.

The committee, chaired by Ger-
ald Kaufman, a member of the op-
position Labour party and its for-
mer spokesman on foreign affairs,
decided to investigate reasons for
the disparity between U.K. prices
and their equivalent in the U.S.

MIAMI—Diverse and prosperous are
the words that best describe the U.S.
Latin music industry now, as Bill-
board kicks off its fourth annual In-
ternational Latin Music Conference
Tuesday (18) here.

The U.S. Latin arena continues to
expand its sales through an increas-
ingly variegated market whose top-
selling Latino albums have come
from virtually every musical genre,
including pop, salsa, merengue, ran-
chera, Tejano, rap, and, in recent
months, banda.

“We've had hit records in pop with
Ana Gabriel, in salsa with Jerry Rive-
ra, and in regional Mexican with La
Mafia,” says George Zamora, VP/
GM of Hispanic market leader Sony
Discos. “The U.S. Latin market,
which I would say was worth $150
million wholesale last year, continues
to grow and change with the music.”

Billboard editor in chief Timothy
White points out that the magazine's
conference has grown with the mar-
ket, adding that significant upgrades
in Billboard’s coverage of the Latin
market have emerged from past con-
fabs.

“As a direct consequence of fact-
finding and feedback at each previ-
ous Latin Music Conference,” notes
White, “we have expanded our regu-
lar coverage in pertinent ways,
whether it meant adding weekly Lat-
in album reviews, expanding our Lat-
in radio reporting and the length of
the Latin Notas column, creating the
Caribbean and Latin bureau chief po-
sition, or revitalizing our regional cor-
respondent network so Billboard
could quadruple the number of Latin
feature stories that appear yearly on
the cover. Billboard, for example,
was the first national or international
publication to do a cover story on the
U.S. banda explosion.

“This year’s conference is no dif-
ferent: Billboard will be in Miami to
listen, to eagerly evaluate all advice
and suggestions, and then act on
them in ways immediately apparent
in the publication. I never like to walk
away from any meeting, let alone a
conference, without generating and
then implementing a host of fresh ini-

(Continued on page 71)

“Record companies should cut
their costs by at least two pounds
[$3.06],” said Kaufman in the final
report from the committee. “Retail-
ers too should put pressure on the
companies to bring the prices
down.” Stores should also lower
their prices, said Kaufman, who de-
clined to quantify the reduction
they should bear.

Members of parliament also
were highly critical of the way the
charts were run, saying that the
top 40 is manipulated by record
companies, and is no more than “a
cynical confidence trick.” Commit-
tee member Dr. John Gorst said, “1
think it’s rigging. If politicians did
something similar in elections
there would be an outery.”

The report, which is a public doc-
ument, concludes, “It is now time
for consumers to show that they
will no longer bear the prices cur-
rently charged for full-price com-
pact discs. In the United States ‘the
consumer is king’: it is high time
that the [U.K.] customer insisted

(Continued on page 123)

Pilatinum Pettibone. MCA Music Publishing executives present Shep Pettibone
with a platinum album in recognition of his contribution as songwriter and
producer on Madonna'’s “Erotica’ album. Pettibone currently is working on
Taylor Dayne's upcoming album. Shown in back row, from left, are John
Alexander, senior VP of creative; Merril Wasserman, VP of international
acquisitions; and Bob Cutarella, director of creative services. In front row, from
left, are Jane Brinton, manager; Pettibone; and John McKellen, MCA Music

president.

HBY DEBORAH RUSSELL

LOS ANGELES—Nickelodeon, one
of the largest producers of original
children’s TV programming, has
signed an exclusive, long-term do-
mestic agreement with Epic Rec-
ords to manufacture and distribute
home video and audio product via
Sony Music.

The first releases are slated for
the fourth quarter and will cover ti-
tles derived from original program-
ming on the Nickelodeon network
and newly developed, original proj-
ects for direct release to home video
and audio markets.

The first product is scheduled for
September, says Dave Glew, presi-
dent of Epic Records. In the first
year, up to 40 video titles and some
eight audio titles will be released.

While Glew would not name spe-
cific artists, he says it is likely some
Sony artists who normally do not
record for kids will use the agree-
ment to explore the children’s mu-

Nickelodeon, Epic Ink Deal
For Audio, Video Releases

sic genre.

“We will use the Columbia and
Epic rosters in the children’s
realm,” he says. “A number of au-
dio projects are being planned and
recorded now.”

Product will target the 2-to-11-
year-old demographic, with an em-
phasis on kids between the ages of
6 and 11, says Anne Kreamer, se-
nior VP of consumer products at
Nickelodeon.

Initial titles will be generated by
such programs as ‘“The Ren &
Stimpy Show,” “Rugrats,” “Doug,”
“Eureeka’s Castle,” and “Clarissa
Explains It All.” Each title will in-
clude original footage that didn't
appear on TV, Kreamer says.

“We want to deliver a fresh expe-
rience tied to some of the kids’ fa-
vorite programs, but which go be-
yond sitting in front of the TV,” she
says.

Nickelodeon’s library contains
some 400 hours of original program-

(Continued on page 124)

‘Wayne's World” Seen As
McDonald’s Next Plat Du Jour

B BY SETH GOLDSTEIN
and EARL PAIGE

NEW YORK—McDonald’s may be
bringing ‘“Wayne's World” back from
the video dead. The fast-food chain
reportedly is close to licensing the ti-
tle from Paramount Home Video for
a fourth-quarter promotion that
would replicate last year’s McDon-
ald’s offer of “Dances With Wolves”
for $7.99 with the purchase of a sand-
wich.

“Dances” delivered an estimated 7
million-8 million cassettes and infuri-
ated the Video Software Dealers
Assn., which sued licensor Orion
Home Video on behalf of its mem-
bers, who the association said were il-
legally denied access to the movie at
the same price. Despite the legal tan-
gle, studios want more such opportu-
nities to move catalog and current
product, evident in discussions at the
recent National Assn. of Video Dis-
tributors conference. NAVD drew su-
permarket and fast-food specialists

Time Wamer Interactive Service Gains Support
Scientific-Atlanta, Toshiba Team For Converters

EBY MARILYN A. GILLEN

NEW YORK—Time Warner Cable’s
plan to deliver interactive entertain-
ment services over a fiber-optic high-
way moved another step forward
with the announcement that Scientif-
ic-Atlanta and Toshiba will team to
develop and manufacture the set-top
converter boxes necessary to drive
the services home.

The terminals, which a Scientific-
Atlanta spokesman describes as hav-
ing the guts of a computer, will be
able to handle two-way digital video
and audio transmissions and other in-
teractive multimedia services.
Among the offerings that will be ac-
cessible via the boxes, Time Warner

cites video-on-demand, full-motion in-
teractive video games, and interac-
tive home shopping.

Time Warner Cable, which reaches
about 7 million homes in 36 states, ini-
tially will roll out its interactive cable
network to a limited subscriber base
in Orlando, Fla. (Billboard, Feb. 6).
The company anticipates completing
construction of the system for dem-
onstration purposes by year’s end,
with the first customers to be hooked
up in the first part of 1994.

The initial phase of construction
will encompass 10,000 homes.

The planned converter boxes will
contain video and audio decompres-
sion equipment, a high-capacity mi-
croprocessor, and digital communica-

tions capability that will transmit at
45 megabits per second per channel.
The prototype design will be geared
to the current MPEG digital compres-
sion standard, but is said to be upgra-
dable to other standards as they
evolve.

Additionally, the boxes are aimed
at “interoperability,” which Time
Warner Cable communications VP
Mike Luftman says “means that any-
thing that’s developed will be compat-
ible with other systems. So you
wouldn’t have from one city to the
next a full-service network version of
the Beta vs. VHS problem.”

Despite its hi-tech, high-power na-
ture, Time Warner and Scientific-At-

(Continued on page 124)

such as Promotional Concepts and Si-
mon Marketing, which brought
“Dances” to McDonald’s.

“Wayne’s World” presumably will
not offer the same problems because
mass merchants and video retailers
had ample opportunity to sell the title
when it went direct to sell-through
last summer—and moved many few-

(Continued on page 124)

Indie Retailers
Band To Fight
Used-GD Policies

H BY ED CHRISTMAN

NEW YORK—The controversy
over used CDs has served as a cat-
alyst for independent retailers to
form a new trade association.

After years of complaining that
the majors don’t pay enough at-
tention to independent retailers,
the merchants are banding to-
gether to address the used-CD is-
sue and other problems affecting
small retailers.

Four small chains and an inde-
pendent retailer have joined
forces with Don Kulak, founder
of the Independent Music Assn.,
to form the Independent Music
Retailers Assn.

Kulak, executive director of the
fledgling organization, says,
“There is a need for these retail-
ers to communicate between them
and to present a collective face to
the manufacturers. We don’t want
to work against the major [distrib-
utors] but with them.”

Kulak also is executive director
of the Ringwood, N.J.-based Inde-
pendent Music Assn., a trade
group that represents 1,600 inde-

(Continued on page 115)
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Book by Pete Townshend & Des McAnuff
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New Clannad Set Goming To America
Atlantic Follows BM G’ s Worldwzde Schedule

@ BY MELINDA NEWMAN

NEW YORK—Atlantic Records is re-
leasing the new Clannad album,
“Banba,” June 1, despite the fact that
the band’s last release, “Anam,” is
still climbing Billboard’s World Music
chart.

“Anam” came out domestically last
July, shortly after Atlantic signed the
Irish group. However, the record was
released in the rest of the world in
1990 via BMG, which distributes the
band’s product outside of the U.S.

“We would be delaying ‘Banba’ if
we could,” says Doug Morris, co-
chairman/CEO of The Atlantic
Group, “but we can’t control BMG.
They’re doing what’s best for them,
so it means we have to react to that. I
have no beef with them.”

Clannad’s manager David Kavan-
agh admits, “I don’t think it's ideal
timing. We would have much pre-
ferred to come with the album in Oc-

CLANNAD: Maire Brennan, Padraig
Duggan, Noel Duggan, and Ciaran
Brennan.

tober and let ‘Anam’ run its natural
course here, but the imports would
have hurt us.”

Imports are “a very real concern
for us,” says Jason Flom, Atlantic
Records VP of A&R. “To our knowl-
edge, ‘Anam’ sold approximately
50,000 albums on import prior to our
releasing the album.”

“Anam” is still being propelled by
the atmospheric Gaelic song “Har-
ry’s Game,” which received tremen-

GD, Jewel-Box Recycling
Under Way At Some Plants

@ BY MARILYN A. GILLEN

NEW YORK—New efforts to keep
discarded CDs and jewel boxes in
the manufacturing loop by turning
them into jewel-box trays are quiet-
ly under way in the U.S.

Though unglamorous and un-
trumpeted, the process is seen as
potentially high-impact in terms of
volume, with one tray maker, Atlan-
ta Precision Molding, already repro-
cessing some 100,000 pounds of
scrap CDs per month.

Although there is no plan in the
U.S. to follow the extensive CD re-
cycling efforts mounted by Poly-
Gram at its plant in Hannover,
Germany (Billboard, April 24), oth-
er methods of reducing landfill
waste from rejected or returned
discs and jewel boxes are em-
ployed at a number of manufactur-
ing facilities.

Already in operation at some

plants are systems to grind up old
jewel boxes for use in the manufac-
ture of new ones. Several manufac-
turers, including PolyGram Manufac-
turing and Distribution Centers in
Kings Mountain, N.C,, also have long
been grinding up a portion of un-
wanted CDs for sale at pennies a
pound to outside companies that use
the scrap in making secondary prod-
ucts such as asphalt.

Still others, such as Disc Manufac-
turing Inc. in California, sell unmetal-
lized CDs and plastic scraps to vari-
ous plastics companies, for use in
products not related to the record in-
dustry.

“The industry is definitely going
into a recycling mode,” says Dick
Meixner, managing director of
Denon Digital Industries, noting
his firm recently began sending its
discards to a grinder to have them
turned into trays, the opaque plas-

(Continued on page 102)

dous exposure through a Volkwagen
Passat commercial. In fact, the album
had sold roughly 30,000 units before
VW began airing its spot last Decem-
ber (Billboard, Feb. 27). According to
Morris, it has now topped the 350,000
mark. On Billboard’s biweekly World
Music Albums chart, “Anam”
jumped four places to No. 4 last
week.

Atlantic and Clannad hope
“Anam” has created a demand for
more material. Domestically, Kavan-
agh says, prerelease orders for
“Banba” have set a career high. “I
believe [pre-orders] are over 200,000
in the U.S. Prior to going to Atlantic,
our biggest seller was 70,000,” he
says. Additionally, he says the suc-
cess of “Anam” in the U.S. has boost-
ed the band worldwide. “Banba,”
which was released in the U.K. last
week, enters Billboard’s Hits Of The
U.K. chart at No. 5 this week, making

(Continued on page 113)

* COUNTRY = LATIN-CLASSICALJAZZ-MUSIC VIDEO

@ BY GENE SCULATTI

L.OS ANGELES—Capitol Records
hopes to catch a long-building wave
of consumer interest June 29 when
it releases a boxed set documenting
the musical career of the Beach
Boys.

Titled “Good Vibrations: Thirty
Years Of The Beach Boys,” the 134-
track retrospective features all of
the group’s top 40 hits (from 1962's
“Surfin’ Safari” through 1988’s
“Kokomo”), including material
from the band’s Capitol, Reprise,
and Caribou tenures. The set also
contains selections from the legend-
ary unreleased “Smile” album. The
set, which will retail for approxi-
mately $60, will be available as five
CDs or four cassettes in a 6-by-12-
inch box.

Underscoring Capitol’s full-throt-

Capitol Has Good Vibrations
On 134-Gut Beach Boys Box

tle approach to marketing the pack-
age, senior VP of artist and catalog
development Clark Duval says,
“We're giving the project the same
level of commitment we give to any
current front-line release.”

The campaign starts a week be-
fore street date with a major pro-
motion on the QVC home-shopping
channel, which will feature the
boxed set for 14 days. Duval ex-
pects heavy sales through QVC,
which “came in with a substantial
order,” but also anticipates that the
exposure will raise consumer
awareness and “drive people into
stores.”

The label concurrently will sup-
port “Good Vibrations” with tie-ins
with oldies stations across the coun-
try, heavy advertising and display
contests for retail accounts, and a

(Continued on page 113)

The Doctors Are In. At a luncheon at New York’s Hard Rock Cafe,
executives of Epic Records and MTV announce the Spin Doctors’ summer
tour, presented by MTV's “Alternative Nation,” with Soul Asylum and
Screaming Trees as opening acts. Spin Doctors also received a plaque
commemorating double-platinum sale of their debut album, “Pocket Full Of
Kryptonite.” Shown in back row, from left, are MTV VP of music and talent
Rick Krim; MTV VP of ad trade marketing John Shea; Sony Music executive
VP Michele Anthony; Epic president Dave Glew; Epic Associated president
Richard Griffiths; Epic senior VP of promotion Polly Anthony; and Sony Music
president Tommy Mottola. In front row, from left, are Spin Doctors Chris
Barron, Mark White, Eric Schenkman, and Aaron Comess; artist manager
David Sonnenberg; and MTV VJ Kennedy Montgomery.

Manufacturers Studying Magnetic Security Standard

@ BY PAUL VERNA

NEW YORK—The possible adverse
effects of acousto-magnetic retail se-
curity systems on tape-based media
have emerged as a major concern of
music manufacturers in their efforts
to implement an industry-wide stan-
dard for merchandise protection.

The six majors currently are evalu-
ating the recent recommendation by
the National Assn. of Recording Mer-
chandisers to use Sensormatic Elec-
tronics Corp.’s magneto-optical secu-
rity system to tag prerecorded music
and video product at the point of
manufacture.

Their concern is expressed in a
statement from the Recording Indus-
try Assn. of America that reads,
“Since the NARM announcement,
questions have been raised about the
impact of acousto-magnetic technolo-
gy on the sound quality of audiocas-
settes.”

At least three of the six majors are
conducting their own tests of the
technology, which was found in re-
cent studies by NARM and by Sen-
sormatic rival Checkpoint Systems
Inc. to deteriorate the sound quality
of type I tape packaged in cardboard
“O” packs; type I tape is used to man-
ufacture singles and lower-priced

cassette lines, according to industry
sources.

In addition, Checkpoint director of
business development Dave Show-
maker claims that other grades of
tape and packages are also suscepti-
ble to sound degeneration. However,
these claims could not be substantiat-
ed by the record companies, since
their tests are still in progress.

The distinctions may be moot, since
the majors contacted by Billboard
say they will not tolerate any sound
degradation on their product.

“We can’t do that to our product
under any condition,” says Sony Mu-
sic Distribution president Paul Smith.

“We have to get over that hurdle; ev-
erything else is secondary.”

CEMA Distribution president Russ
Bach agrees. “Our primary concern
is in the area of cassettes. We want to
make sure the system is failsafe,” he
says.

An additional concern relating to
audiotape is the apparent difficulty in
embedding the security tag inside the
product. The majors argue that tag-
ging the outsides of cassette boxes
would be ineffective as a measure to
counter theft and would undermine
NARM'’s initial goal of creating a sys-
tem whereby tags would be con-

(Continued on page 122)

Rhino Spearheads
Multiple-Act L.A.
Summer Folk Fest

@ BY CRAIG ROSEN

LOS ANGELES—Rhino Records,
Ben & Jerry’s, Northwest Airlines,
and Concert Associates are hoping
to give baby-boomers a Lollapa-
looza of their own with the Trouba-
dours Of Folk Festival, set for June
5and 6 at UCLA’s Drake Stadium.

The festival, which will benefit
the university’s performing arts
program, was inspired by the three
Troubadours Of The Folk Era com-
pilations Rhino released in spring
1992. In fact, many of the artists
featured on the series—including
Hamilton Camp & Bob Gibson, John
Hammond, Richie Havens, Carolyn
Hester, the Kingston Trio, Taj Ma-
hal, Odetta, and Joni Mitchell—are
scheduled to perform during the
two-day event.

Event organizers are optimistic
that the festival will work in other
markets as well, and have tentative
plans to stage an event in New York
in September, and to make it an an-
nual event in Los Angeles. If the
L.A. dates are a success, there also
is the possibility of a full-scale tour
next year, organizers say.

A possible Troubadours Of Folk
Festival television special and a
home video release also are being
discussed.

The festival is the brainchild of
Rhino A&R coordinator Ted Myers,
according to label president Richard
Foos. “He found out that many of
the artists on our compilations were
still working and still touring,” says
Foos.

The event will mark the first time
in 25 years that a folk festival of

(Continued on page 123)
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Brooks & Dunn Take ACGM Triple Grown
Gill Tucker, Garth Also Score At 3-Hr. Event

B BY CRAIG ROSEN

LOS ANGELES—Last year it was
Garth Brooks. This year, it’s Brooks
& Dunn. The Arista Records act was
the big winner May 11 at the 28th an-
nual Academy of Country Music
Awards show here. And, like Brooks,
who enjoyed substantial sales gains
after last year’s ACM triumphs,
Brooks & Dunn can expect increased
demand for their music in the coming
weeks.

The Nashville-based team of Kix
Brooks and Ronnie Dunn took awards
in three of the four categories in

Gountry Women
See Sales Gains
From TV Special

B BY EDWARD MORRIS

NASHVILLE—The May 6 broad-
cast of “The Women Of Country”
on CBS-TV appears to have siz-
ably increased album sales for
many of the artists featured on
the show.

The fact that several of the
women who appeared on the spe-
cial were also on the Academy Of
Country Music awards show on
NBC-TV less than a week later is
likely to maintain their momen-
tum.

Among the top beneficiaries of
“The Women Of Country” expo-
sure are Mary-Chapin Carpenter
(whose songs opened and closed
the special), Kathy Mattea, Pam
Tillis, Suzy Bogguss, and Michelle
Wright. All were featured per-
formers.

Reba McEntire, who did not
perform on the show but who was
cited prominently for her work,

(Continued on page 123)

which it was nominated and also per-
formed at the awards show, which
was nationally televised by NBC.

After last year’s show, Brooks’
“Ropin’ The Wind” shot from No. 7
to No. 5 on The Billboard 200, while
his “No Fences” was up from No. 15
to No. 7.

Brooks & Dunn were named top
vocal duet and took honors for single
record of the year for country dance
club sensation “Boot Scootin” Boogie”
and album of the year for the double-
platinum “Brand New Man,” current-
ly No. 63 on The Billboard 200.

Brooks & Dunn’s only defeat came
in the song-of-the-year category, in
which “Boot Scootin’ Boogie” lost to
Vince Gill's ballad “I Still Believe In
You.” Gill also won top male vocalist.

In accepting the song-of-the-year
honor, Gill commented on country
music’s growing popularity: “Watch-
ing the show, I've marveled at how
country music has grown,” he said.
“It hasn’t changed, it's just grown.”

Tanya Tucker, who picked up vid-
eo-of-the-year honors for “Two Spar-
rows In A Hurricane,” directed by Jo-
anne Gardner, dedicated her award
to her friend, Beverly Hills hairdress-
er Michael Tovar, who is suffering
from AIDS and was too ill to attend
the show.

Other winners included Michelle
Wright, top new female vocalist; Tra-
cy Lawrence, top new male vocalist;
Mary-Chapin Carpenter, top female
vocalist; Confederate Railroad, top
new vocal duet or group; Diamond
Rio, top vocal group; and Garth
Brooks, entertainer of the year.

The special Pioneer and Tex Ritter
awards were presented to country
legend George Jones and George
Strait, respectively.

Jones was féted for his influential
career of more than 40 years. Pre-
senter Garth Brooks noted that the
honor was “long overdue,” while
Jones vowed he would continue per-
forming as long as he lives, adding,
“I wish radio would pay attention to
us older artists.”

Strait picked up the special film

RECORD COMPANIES. Jorgen Larsen is
named president of MCA Music En-
tertainment International in London.
He was managing partner of Deut-
sche Schallplatten Berlin (DSB).

Jerry Greenberg is appointed pres-
ident of Michael Jackson’s MJJ label
in Los Angeles. He was president of
WTG Records, a subsidiary of Sony
Music.

Ele Juarez is named president and
CEO of PolyGram Spain. He was
president of Twentieth Century Fox
Spain.

Denis McNamara is promoted to
senior director of international A&R
for Polydor Records in New York. He
was director of international A&R.

Marilyn Batchelor is appointed
marketing director for MCA Records
in Universal City, Calif. She was ex-
ecutive assistant and product man-
agement coordinator in the R&B de-
partment of Virgin Records.

Matthew Aberle is named A&R di-

A

GREENBERG

rector for the Imago Recording Co. in
Los Angeles. He was an A&R repre-
sentative for Morgan Creek.

Kelly Mills is promoted to director
of advertising for A&M Records in
Los Angeles. She was New England
promotion manager.

Walt Disney Records in Burbank,
Calif., names Amy Malsin director of
public relations and Jane Gordon as-
sistant manager of public relations.
They were, respectively, manager of
public relations for the label and publi-
cist at Kathy Gangwisch & Associates.

Wayne Chernin is named North-

award for “Pure Country,” which
also spawned a successful sound-
track album,

Yet the winners were almost over-
shadowed by a multiple nominee who
was shut out. Billy Ray Cyrus, whose
Mercury debut, “Some Gave All,”
has sold more than 7 million copies,
was nominated in four categories,
but went home empty-handed.

Cyrus also was subjected to boos
and hisses from the crowd, suggest-
ing his enormous success has
spawned a backlash. Several artists
sympathetic to Cyrus’ plight com-
mented on the bashing.

Cyrus wasn’t the only artist with
tremendous sales to come up short at
the awards. Even Garth Brooks, who
picked up his third straight entertain-
er-of-the-year award, lost in the al-
bum-of-the-year and male-vocalist cat-
egories,

The ACM awards were expanded
to three hours this year to include
more performances. Among the art-
ists featured were Gill, Brooks &
Dunn, Wynonna, Alan Jackson,
Garth Brooks, Reba McEntire, Tanya
Tucker & Delbert McClinton, Travis
Tritt, Alabama, Doug Stone & Patty
Loveless, Lorrie Morgan, Billy Dean
& Suzy Bogguss, and John Anderson.

The show, which has been ratings
winner for NBC in the past, continued
to perform well despite strong compe-
tition. Although it lost to ABC’s “Full
House,” “Roseanne,” and “Home Im-
provement” in those half hours, it
helped NBC win the night, posting a
14.3 rating and a 23 share.

Winners in the instrumentalist cat-
egories, announced prior to the tele-
cast, included Glen Worf, bass; Eddie
Bayers, drums; Mark O’Connor, fid-
dle; John Jorgenson, guitar; Jerry
Douglas, specialty instrument (dobro);
and Jay Dee Maness, steel guitar.

Also garnering pretelecast awards
were Billy Bob’s, Fort Worth, Texas,
country nightclub of the year; Jon
Conlon, WGKX Memphis, DJ of the
year; and KNIX Phoenix, radio sta-
tion of the year.

EXECUTIVE TURNTABLE

MCNAMARA

JUAREZ

east regional sales director at Poly-
Gram Label Group in New York. He
was a sales representative at Poly-
Gram Distribution.

Robert Greenbaum is named man-
ager of A&R for Columbia Records
in New York. He was assistant music
director at WDRE New York.

I.R.S. Records in Los Angeles
names Charles Nobles director of
strategic planning and Jim Beisner
director of manufacturing and strate-
gic marketing information. They
were, respectively, director of royal-
ties for L.R.S. and trade budget ana-

Neville On ‘Tour.” Aaron Neville relaxes backstage after a showcase at Los
Angeles’ Cinegrill, at which he performed songs from his current A&M solo
album, “The Grand Tour,” including the single “Don’t Take Away My Heaven."
Neville will continue touring with The Neville Brothers through the summer.
Shown, from left, are A&M senior VP of sales Richie Gallo; senior VP of
promotion Rick Stone; senior VP of marketing Jim Guerinot; Neville; producer
Steve Lindsey; senior VP of A&R David Anderle; and senior VP of business

affairs Milt Olin.

Udder Madness: Aerosmith
Album Gover Incites Debate

B BY DON JEFFREY

NEW YORK—The cover of Aero-
smith’s new album, depicting a cow
with an earring through a pierced
nipple on its udder, has drawn reac-
tions from an animal rights group
and the London subway system,
among others, but nary a word from
music chains.

In fact, most retailers are happy
with the album, “Get A Grip,” which
debuted at No. 1 on The Billboard 200
for the week of May &.

“We've had no customer com-
plaints that I’ve heard,” says Lew
Garrett, VP of purchasing of 355-unit
Camelot in North Canton, Ohio,
where the album was the chain’s best
seller for two weeks. Garrett adds,
“Frankly, we heard more discussion
about the cover art before it was re-
leased than we did after it was re-
leased.”

Arnie Bernstein, president of The
Musicland Group’s Music Stores Divi-
sion, adds, “Haven’t heard a word.”

The cover appears to be a photo-

graph of the rear quarter of a cow
with a hoop ring through one of the
five teats on its udder. There also is
an Aerosmith logo branded onto its
hide. But sources say the picture is a
computer-generated image.

Advertisements for the album
were banned by the London subway
system. Brian Robinson, managing
director of London Transport Adver-
tising, states, “After careful consid-
eration LTA regrets that it cannot ac-
cept the poster for HMV advertising
the album ‘Get A Grip’ due to the po-
tentially disturbing nature of the de-
sign, which may cause offense
amongst sections of the Under-
ground audience.”

According to USA Today, the de-
piction brought about a reaction from
Wal-Mart, the nation’s largest mass-
merchandising chain, which decided
to paste price stickers over the of-
fending udder. The retailer did not re-
turn phone calls to confirm the re-
port.

However, Louis Kircos, senior VP

(Continued on page 113)
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lyst at Nestle Corp.

DISTRIBUTION. Joe McFadden is pro-
moted to senior VP of marketing and
sales for CEMA Distribution in Los
Angeles. He was VP of marketing
and sales.

PUBLISHING. EMI Music Publishing in
New York promotes Brooke Mor-
row to director of international and
U.S. creative operations and Claude
Mitchell to creative director, East
Coast. They were, respectively, man-
ager of international repertoire and

¥
MCFADDEN

creative manager, East Coast.

Erich Bulling is appointed creative
director, Latin Music, for Warner/
Chappell Music in Los Angeles. He
was an independent writer/arrang-
er/producer who has worked with
such artists as Earth Wind & Fire,
Julio Iglesias, Frank Sinatra, and
Kenny Rogers.

RELATED FIELDS. Doug Herzog is
named president of MTV Productions
in New York. He retains his title of
senior VP of programming for MTV:
Music Television.
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Janet Makes Definitive Statement
New Set Takes On Love, Life, Liberty

B BY LARRY FLICK

NEW YORK-—Prepare to meet the
adult Janet Jackson.

With “janet.,” the first release under
the singer’s $40 million deal with Vir-
gin Records, she completes the per-
sonal and creative evolution she
started with her 1986 breakthrough al-
bum, “Control.”

Over the course of a three-album cy-
cle, Jackson has issued a declaration of
independence from family ties, gained
a social conscience, and, finally, become
an assertive woman in touch with her
emotions and sexuality.

The album is “about love, it’s about
falling out of love, being in love,” says
Jackson. “After ‘Rhythm Nation,’ I de-
cided to take that route. It’s about
what’s happened in my life: past, pres-
ent, and what I'd like to have in the fu-
ture.”

Working once again with producers
Jimmy Jam and Terry Lewis, Jackson
also broadens her musical scope on
“janet.” by layering deep-house, swing-
Jazz, hip-hop, rock, and Caribbean ele-
ments on top of a radio-minded jack/
funk foundation. Leading the set is the
single “That’s The Way Love Goes,” a
sultry blend of lazy guitar picking and
shuffling soul beats. Last week, the
track charged to the top of Billboard’s
Hot 100 in its third week, making it the
second-fastest-rising single—behind

the Beatles’ “Can’t Buy Me Love”—in
the history of the chart.

Also, a week before climbing to No.
1 on the Hot R&B Singles chart,
“That’s The Way Love Goes” made a
record-breaking debut at No. 8 on that
chart.

The single’s success bodes well for
the overall picture of “janet.,” which
reportedly ships more than 2 million
units Tuesday (18).

JANET JACKSON

Label Forecasts Sunny Sales
For Cohn’s ‘Rainy Season’

B BY THOM DUFFY

LONDON-—Mare Cohn took the music
business entirely by surprise.

With singer/songwriters distinctly
out of fashion on the pop scene, Cohn
emerged in early 1991 with a modestly
produced, self-titled debut album on
Atlantic Records, released with virtu-
ally no fanfare or hype.

Yet within 12 months his debut disc
went gold in the U.S. and sold solidly
across Europe, the single “Walking In
Memphis” cracked the top 20, and this
Cleveland native with the melodic gift
and the soulful voice walked off with
the 1992 Grammy for best new artist.

In a field of Grammy nominees do-
minated by dance and hip-hop acts,
Cohn’s victory last year made a state-
ment about the continued appeal of the
rock singer/songwriter and his own po-

MARC COHN

tential within that genre.

“This is a guy with the talents of a
Billy Joel or a Don Henley,” says Doug
Morris, co-chairman/CEO of the Atlan-
tic Group. “My guess is that he’s going
to carry the mantle of artists a little bit
older. He is a remarkable artist and a
remarkable person.”

On June 1, Atlantic Records and its
affiliates worldwide will release Cohn’s
second album, “The Rainy Season,”
which features guest performances by
the likes of Bonnie Raitt, David
Crosby, Graham Nash, and Los Lobos’
David Hidalgo. The album’s first sin-
gle, “Walk Through The World,” has
been launched by Atlantic at album-
rock, adult-contemporary, and pop ra-
dio.

Cohn snuck up on fans and the rec-
ord industry two years ago, and now he
returns amid expectations he could
never have imagined then.

“It's the same for everybody,” says
Cohn philosophically. “I'm glad it went
down the way it did,” he says of his
unheralded debut. “That was to my ad-
vantage. It'’s all part of the growing
process.”

The process of writing his follow-up
album was not a calculated one, says
Cohn. “I didn’t step back at the begin-
ning and decide what I wanted it to
be,” he says. “It pretty much unfolded
in an unconscious way.”

The choice and sequencing of songs
on “The Rainy Season” then brought
shape to a record on which Cohn sings
about, among other things, a trinity of

(Continued on page 23)

“It’s a privilege to work an album
like this,” says Virgin president Phil
Quartararo. “If there is any pressure,
it's in our desire to do it justice in the
marketplace.”

Jackson, who is participating in ev-
ery decision surrounding the project,
has insisted on a low-key marketing
approach. “We have purposely not
built a campaign with a lot of lavish
bells and whistles,” Quartararo says.
“We agree with Janet in that every-
thing must be rooted to the music.”

Part of Jackson’s plan is to maintain
a close relationship with her urban
base, while continuing to build her fol-
lowing in the pop mainstream. The

(Continued on puge 23)

As The Crowe Flies. Members of the Black Crowes headed to The House Of Blues,
Cambridge, Mass., to catch the Muddy Waters Blues Band, which featured original
pianist Pinetop Perkins, and bassist Calvin *Fuzz” Jones. Shown, from left, are the
Crowes’ Marc Ford and Chris Robinson; Jones, and the Black Crowes’ Eddie Harsch.

L AISSEZ BON TEMPS: For those who couldn’t get
to the New Orleans Jazz & Heritage Festival, the event
will now come to them. Festival New Orleans!, a con-
cert featuring up to eight bands on three stages, plus tra-
ditional N’awlins food and crafts, will hit 18 cities this
year, starting with Dallas June 26. The amphitheater
outing, booked by the William Morris Agency, is being
produced by Quint Davis and George Wein of Festival
Productions, the creators of Jazz Fest (see story, page
22), and Danny Scher of Bill Gra-

New Orleans On The Move; Charity Kiss;
Gibson In U.K. ‘Grease’; Country Bloom

West End ... Windham Hill releases “Visom: Con-
temporary Music From Brazil” May 25. The sampler
is the U.S. debut from Brazilian contemporary instru-
mental label Visom. ... The North Carolina Music
Showcase is planned for June 3-5 at Wilmington’s
Mad Monk club. Sponsored by ASCAP, the event will
feature 15 area bands.

ON THE ROAD: Foreigner launched a five-month
tour May 7 at the St. Lucie

ham Presents. Among the acts
participating on selected dates are
Buckwheat Zydeco, Zachary Ri-
chard, the Radiators, Beausoleil,
Evangeline, John Mooney &
Bluesiana, the subdudes, the
Zion Harmonizers, the Young
Olympia Brass Band, and the Fa-

County Civic Center in F't. Pierce,
Fla. ... Jimmy Buffett starts his
annual summer tour June 3 at
Shoreline Amphitheater in Moun-
tain View, Calif. Opening the
dates with special preshow park-
ing lot parties will be Margarita-
™ ville Records act the Iguanas.

mous Rocks Of Harmony.

KISS AND TELL: Artists are
lining up to record tracks for an up-
coming Kiss tribute album helmed by band leader Gene
Simmons. Although a label for the project has not vet
been selected, proceeds from the Christmas release are
earmarked for charities including the Pediatric AIDS
Foundation, according to sources. Among the artists cut-
ting their favorite Kiss songs are Anthrax, Nirvana,
Pearl Jam, Garth Brooks, Nine Inch Nails, Green
Jelly, the Melvins, and Stone Temple Pilots.

THIS AND THAT: Atlanta-based Sky Records,
along with sponsors WNNX, WAGA-TVS5, and The
Roxy, will throw a summer kick-off party June 11 to
benefit local youth service organization Campus Live,
which produces a monthly television program high-
lighting area teens. The evening will feature Sky
bands Vigilantes Of Love, Reversing Hour, Insane
Jane, Five-Eight, and Seersucker. Tickets for the
show are $5 ... Mick Fleetwood will be the speaker
at the Univ. of California at Berkeley’s graduation
ceremonies Thursday (20). Fleetwood also will be
presented with an award from the school’s Committee
For Popular Culture Studies ... Although Ozzy
Osbourne supposedly has hung up his touring shoes,
his fans can relive the artist’s 1991 and 1992 tours via
“Live & Loud,” a home video to be released May 25,
and the similarly titled double album, coming from
Epic June 15 ... Michael Jackson will receive the
Lifetime Achievement Award from the Guinness
World of Records Museum Wednesday (19) in
Hollywood ... From the 1700s and “Les Miserables”
to the 1950s and “Grease”: Debbie Gibson will play
Sandy in the 20th-anniversary production of “Grease”
opening July 15 at London’s Dominion Theater in the

by Melinda Newman

... Lynyrd Skynyrd continues its
amphitheater outing through
July 11... The Allman Brothers
Band starts its latest outing Sa-
turday (22) at’Costa Mesa, Calif.’s Pacific Amphithea-
ter.

CONTINUITY: Continuum Records has named Jo-
seph DeMeo to the position of GM. He replaces
Howie Gabriel, who is now VP of sales and marketing
at Sony’s TriStar Music Group. DeMeo has been in
the industry since the late *70s, when he worked as an
account service rep for Phonodisc in Seattle. Other
posts include PGD’s director of field marketing and Is-
land Records’ senior director of sales.

THE SOUTHERN BEAT: We just returned from a
trip to Nashville, where the flowers were in bloom and
summer was well under way. The good news is that de-
spite the amazing amount of success coming out of that
town, label heads remain levelheaded and extremely
accessible. They were equally divided on how long the
current country boom will last and whether it is a true
multi-layered regeneration or simply led by such me-
gasellers as Garth Brooks and Billy Ray Cyrus, who
give an overinflated picture of the genre’s undisputed
rosy state. Given the advance tapes we heard on sev-
eral newcomers, we'd say Nashville’s stock will con-
tinue to rise for quite a while longer. An interesting
tidbit: Several sources noted that many of the upcom-
ing artists formerly made their living as songwriters.
Now that they are hording their best songs for them-
selves, some singers who relied on material by others
(probably more than half of the current recording art-
ists) are having a tough time getting top-notch mate-
rial. So burgeoning songwriters take note: Music City
is hanging out the Help Wanted sign.
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Ferry Finds Release Rephrasing Favorites
“Taxi’ To Open Doors For Delayed ‘Horoscope’ Set?

W BY PAUL SEXTON

LONDON—The sophisticated
chanteur image of Bryan Ferry,
which finds its latest expression on
his new Warner/Reprise album,
“Taxi,” can be traced back directly
to his Auntie Ethel.

Ferry recalls how his aunt took a
key role in his musical education by
playing him Nat “King” Cole, Billy
Eckstine, and the Ink Spots when he
was no more than 4. “I think I was
brainwashed into crooning-type
singing,” he smiles. Now, some 40
years later, the former Roxy Music
leader turns his vocal refinement to
a distinctive set of personal favorites
first made famous by the likes of
Fontella Bass, the Shirelles, the Vel-

vet Underground, and Screamin’
Jay Hawkins.

Ferry says his interest in jazz
helped him with
the project.
“You'd find Char-
lie Parker had
done several ver-
sions over the
years of the same
song, which usu-
ally he hadn't
written. Same
with Billie Holi-
day. I bring the same attitude to do-
ing other people’s songs. Sometimes
it’s great for me as a writer to get
away from my writing. In the '70s,
one of the reasons I was so prolific
was that I took the pressure off by

FERRY

doing albums like ‘These Foolish
Things.””

That album, released late in 1973,
failed to chart in the U.S. but
launched a high-profile parallel solo
career for Ferry alongside Roxy
Musie. Since the group disbanded in
1982, his “lounge lizard” persona has
made him an easy target for sections
of the British press, and Ferry is
aware of the mixed reception that
greeted “Taxi” at home, when it was
released in the U.K. several months
ago.

“It always amazed me that people
tend to view covers albums—I don’t
particularly like that word—with
distrust, as if they’re B movies,” he
says. “I think if you keep a song too

(Continued on page 21)
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Caroline Bienstock Maps
New Creative Initiatives

BUILDING BLOCKS: Caroline
Bienstock, now wearing two high-
profile hats at leading independent
publisher Freddy Bienstock Enter-
prises, is overseeing new creative ini-
tiatives. Her father formed the firm in
1966 after he bought out the UK. op-
eration—now known as Carlin Mu-
sic—owned by his former employers,
Jean and Julian Aberbach.
Bienstock, who joined the company
in the mid-'80s, most recently served
as CFO, a function she keeps as she
becomes COO of the company’s world-
wide activities. Freddy remains as
chairman of

exec VP, who is Caroline’s uncle.
Caroline’s interests also lie in a sec-
tion that represents the publishing in-
terests of major brands’ holdings in
jingles, including Anheuser-Busch
and Coca-Cola. “We've been teaching
major-brand companies to assert pub-
lishing rights to jingles they commis-
sion, rather than have them reside at
the ad agency level.” In recent years,
ASCAP and BMI have upgraded the
performance value of network jingles.
And in another interesting diver-
sion from straight pop music publish-
ing, Freddy Bienstock Enterprises
has half own-

the company,

which employs n

about 85 peo-

ple in the US.

and abroad. F ]
With wholly

owned

FJL
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rds&Music

ership in the
Red Baron la-
bel with vet-
eran Jazz pro-
ducer/
songwriter
Bob. Thiele.

branches in
the U.S. and
London, Bienstock has set up a third
international office in Paris, partially
in the aftermath of the acquisition of
EMHA Music from Europe 1 Radio,
France’s top radio broadcaster. Bien-
stock notes the Paris deal came via the
advice of London managing director
David Japp, who had worked for
Chappell Music when it was partially
owned by Freddy before its sale to
Warner Bros. She adds the deal al-
ready has seen major hits in France
with a song from the rock musical
“Star Mania.” The song has been a hit
under its original French-lyric title,
“Tycoon,” and one with a Tim Rice
English lyric retitled “The World Is A
Heart Of Stone” as performed by
Cyndi Lauper. Another French
smash from the show is Peter Kins-
bery’s “Only The Very Best.”

In the U.S., the company opened a
Nashville office a year ago under the
corporate umbrella of Bros ‘N Sis
Music. Deals have included half-own-
ership in writer Michael Martin
Murphey’s publishing company, and
half of producer Rob Galbraith’s
company, Hannah’s Eyes. Also, the
Nashville unit has signed artist/writer
Bill Miller and is about to be making
at least two additional signings.

For Bienstock, the emphasis is on
company participation in whole or
part of copyrights, rather than via ad-
ministration deals. Although open to
purchase of existing indie catalogs,
the company, she says, is “looking to
expand operations without competing
head-to-head with the [multination-
als]. We're less interested in signing
on to huge publishing deals.”

In addition to its strong position in
pop song copyright ownership, and,
through EB. Marks the control of
both pop and classical works, Freddy
Bienstock Enterprises also has one of
most important background music
companies in Carlin Recorded Music
Library, with some 120 CDs worth of
original pop and classical music that
finds a receptive audience among TV
networks, TV and film preproduction
houses and other background music
needs. The CRML unit is one of the
responsibilities of Johnny Bienstock,

by Irv Lichtman

Red Baron has
had about 15
jazz releases through Sony Music.
Thiele also has a music publishing ar-
rangement with the Bienstock firm.

“We've developed a situation here
where we want to acquire copyrights
and find creative ways of expanding,”
says the COO/CFO.

AT ALL-NATIONS: Among several
recent deals, All-Nations president
Billy Meshel reports the company
has purchased the compositions
owned by veteran country vocal group
the Statler Brothers. The two cata-
logs involved are American Cowboy
Music Co. (BMI) and Statler Bros.
Music Inc. (BMI), both containing a
combined total of 41 charted songs,
including “Do You Know You Are My
Sunshine,” “Elizabeth,” “My Only
Love,” and “Too Much On My Heart.”

Meshel also announces All-Nations
is the administrator in the U.S. and
Canada of personality/songwriter
Steve Allen’s Meadowlane Music
Inc. (ASCAP), which contains his
original “Tonight Show” theme, “This
Could Be The Start Of Something
Big,” and such others as “Impossible”
and “Pretend You Don’t See Her.”

A BMI affiliate of All-Nations, Mu-
sic Of The World, has acquired the
music to Dr Dre’s platinum single,
“Nuthin’ But A ‘G’ Thang,” penned by
Leon Haywood. The song reached
No. 1 on Billboard’s R&B and rap sin-
gles charts, and No. 2 on the Hot 100.
All-Nations also has entered into a co-
publishing agreement with Jesse
Saunders, producer and co-writer of
Jermaine Stewart’s hit dance single,
“Set Me Free.” Johnny Angel, co-
writer of five compositions on the new
album by Arcade (Epic), also has
joined All-Nations Musie/Music Of
The World.

PRINT ON PRINT: The following
are the best-selling folios from Cherry
Lane Music:

1. Metallica, Metallica

2. Ugly Kid Joe, America’s Least
Wanted

3. Steve Morse, Coast To Coast

4. Van Halen, Diver Down

5. Slayer, South Of Heaven.
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ARTIST
DEVELOPMENTS

COURTNEY'S CREATION’

“I always wanted to have the
sound of an African-Caribbean-
European,” says British
saxophonist Courtney Pine of the
far-ranging musical influences
displayed on his new album, “To The
Eyes Of Creation.”

Pine’s decision to draw upon jazz,
reggae, African, and Indian sounds
for his rich new disc is echoed in the
artist’s move from Antilles/New
Directions to 4th & B’way, both
imprints of Island Records.

“This speaks directly to [Island
founder] Chris Blackwell’s mode of
operation when he hears something
that falls into a number of
classifications,” says Pat Monaco,
VP/GM of Independent Label Sales,
the independent distribution arm of
PolyGram Group Distribution,
which handles the 4th & B'way
label.

The latest label move is part of
Pine’s career-long effort to avoid
pigeonholes.

Acclaimed as one of Britain’s most
promising young jazz artists with
the release of his 1986 debut,
“Journey To The Urge Within,”
Pine fulfilled that mandate with four
subsequent discs: “Destiny’s Song”
in 1988, “The Vision’s Tale” in 1990,
“Within The Realm Of Our Dreams”
in 1991, and “Closer To Home” in
1992.

Pine, who plays sax on Mick
Jagger’s latest solo album, says he
considered making “a serious
hardcore rap record” for this new
release. However, those plans were
changed by the tragic death of his
infant daughter, Cleopatra, while he
was on tour.

Pine says he questioned whether
he could continue to work, but
emerged from grief with “To The
Eyes Of Creation,” inspired by and
dedicated to his daughter’s memory.

With contributions from singers
including Mica Paris, the album
conveys a spiritual, adventurous
tone throughout. Highlights include
“The Healing Song,” which opens
the record, Pine’s cover of Bob
Marley’s “Redemption Song,” and
the African rhythms of “The Holy
Grail,” which closes the set.

Confident of widening Pine’s
audience, Island is promoting the
track “Psalm” to jazz and adult-
alternative radio. Pine, meanwhile,
is looking to widen his musical reach
further. “I'm still opening my
horizons,” he says.

THOM DUFFY

COURTNEY PINE

WE CAN TUNE YOUR EVENT
ANY WAY YOU WANT TO PLAY IT.

Depending on the seating configuration, 57%-100% of
the seats are within 200 feet of the stage and with first class
acoustics, the fans really are tuned right in on the action.

Add to that our full support services, excellent corporate
hospitality, improved catering and parking facilities and you can
see why we attracted major players like Prince, Dire
Straits, U2 and Genesis to central London in 1992.

Why not call Chris Vaughan on 011 44 71 370 8009
and tune up for your next big hit at Earls Court or Olympia?

EARLS COURT & OLYMPIA LIMITED, EARLS COURT EXHIBITION CENTRE, WARWICK ROAD, LONDON SW5 9TA. P&O

When it comes to fine tuning live shows, nowhere is more in
tune with your needs than Earls Court Olympia.

Whatever your event, we can pitch it exactly to the size and
style of your audience. With 4 venues offering capacities from
4,500 to 17,000 and built-in flexible seating options, there’s a

perfect stage for any size of concert. With an unrestricted ’\
\J

view for over 99% of a full house.
EARLS COURT OLYMPIA

As Europe’s largest indoor arena, Earls Court offers
all the technical scope and effects of outdoor venues.
L O N D O N
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DANIELA MERCURY
The Ritz, New York

THE FIRST stateside concert by
Brazil’s hottest artist took place
here April 23 before 2,500 mostly
Brazilian admirers who absorbed,
then emulated, the pop-inflected
samba/reggae fury descending from
the powerful Bahian chanteuse and
her crack sextet.

Vigorous vocal give and take be-
tween Mercury and the frenzied
throng proceeded throughout the
near two-hour performance as the
sensuous songstress and her two lis-
some dancers pranced and sang
through several well-known Brazi-
lian favorites plus material from her
first album, “Daniela Mercury,” and
her new Globo/Sony Discos debut,

ARTISTS

“Q Canto Da Cidade” (“The Song Of
The City”).

Technically flawless and superbly
paced, Mercury’s well-oiled act
opened with the thunderous title
track from the new album, followed
by a souped-up take of Gilberto Gil’'s
“Toda Menina Baiana,” which com-
menced with Mercury explaining in
English that the song’s lyrics extol
the God-bestowed virtues of Bahian
women. Undoubtedly, Mercury’s
rapidly improving English and
friendly stage demeanor bodes well
for her chances of becoming an in-
ternational star.

As it was, the throaty, strong-
voiced songstress spoke and sang in
faintly accented English, crooning
an alluring samba/reggae rendition
of the Police standard “Every

IN ‘ACTION

Breath You Take.” Midway through
her romp, Mercury nearly brought
down the house when out came
three, impossibly charming, pre-ad-
olescent male percussionists from
Bahia who began pounding out a
choppy samba/reggae cadence on
drums called tambores. Mercury
and the swaying crowd then joy-
ously broke into “Menino Do Peld”
(“Boy From Peld”), where “every
boy knows how to play a tambor.”
Mercury later lit into her 1991
Brazilian smash, “Swing Da Cor,”
an ode to African rhythms—which
comprise the heart and soul of musie¢
from Bahia—music that this always
smiling performer has made com-
mercially accessible without cor-
rupting its artistic essence.
JOHN LANNERT

Experience
a great

from only
$155 a night?

Now that'’s

New York hotel

entertainment.

More and more people in the
fashion and entertainment
industries are choosing the new
New York Renaissance Hotel.

Its Broadway location in
midtown Manhattan is just steps
away from Fifth Avenue shopping,
the fashion district, Central Park
and Broadway theatres.

But what makes the hotel
unique is its elegant art deco
style with rich mahogany, Italian
marble and stylish furnishings.

The New York Renaissance
Hotel is a hotel for those
sophisticated guests looking for
quality and intimacy at an
affordable price.

So let the sights and sounds
of Broadway surround you.

For reservations, please contact your Professional Travel Agent or 1-800-228-9898.

NEW YORK

ENAISSANCE

HOTEL

BROADWAY & 48TH STREET

714 Seventh Avenue, New York, NY Tel: 212-765-7676

* Rate subject to availability. Valid thru 12/30/93.

Continental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

PHILADELPHIA: Local music fans got their first taste of what keynote speaker
Jonathan Poneman of Sub Pop Records referred to as the music industry’s
growing “conference culture” when the first Philadelphia Music Conference
took place April 29-May 2. The PMC showcased more than 150 bands at 17
clubs around town for media and industry types, many lured down from New
York, and hosted 45 panel discussions during three days in the eramped, over-
heated quarters of the Center City Holiday Inn. (Next Year, the PMC moves
into the more spacious Philadelphia Convention Center.) Things got off to a
rocky start with attendance low and panels running late on the PMC's kickoff
Friday—director Brian Felsen admitted more than 80% of the 1,050 regis-
trants were comped and that the PMC took 2 financial beating—but by the
next day crowds were up and the informative seminars on the nuts and bolts
of the music biz were running smoothly. Guitar ace Adrian Belew held a SRO
guitar workshop, and keynotes were given by NARAS president Michael
Greene and Poneman. The PMC aimed to bring together urban, acoustic, and
rock forces under one roof, and although there was a strong hip-hop presence
at the daytime events with appearances by original Philly gangsta Schooly
D., his Ruffhouse/Columbia label mate Tim Dog, and Kris Kross manager
Jermaine Dupri, there was little rap to be found at night. Instead, the often
off-schedule showcases featured lots of locally based rock acts, some of
which—like rugged, rootsy Go To Blazes, country rockers the Rolling Hay-
seeds, acoustic popsters the Low Road, and female garage band the Friggs—
turned in excellent sets. Other nighttime highlights came from the Fishbone-
meets-Harry Connick Jr. of Athens, Ga.’s Donkey, noisily melodic Philadel-
phia quartet Caterpillar and Boston-based jazzy hip-hopsters G Love and
Special Sauce. DAN DELUCA

NEW YORK: Like its namesake, a passage from the prelude to the Tom Robbins
tome “Skinny Legs & All,” Thin Lizard Dawn invites its fans on a mystical,
winding journey that twists familiar themes into 4 new landscape of expres-
sion. The musical touchstones are the mellifluous rhythms associated with the
Beatles and Crosby, Stills & Nash, but the band pumps them out through
a harder, more groove-oriented beat. Formed by four students at Skidmore
College in upstate Saratoga, Thin Lizard Dawn’s members now all have mi-
grated to New York City after a year and a half that saw guitarist Howie
Statland and drummer Dave Berk
making the trek to Manhattan practi-
cally every week for gigs. Greg Lat-
timer, the band’s singer and primary
songwriter, explains that many of his
songs, about self-knowledge, rela-
tionships, and overcoming fears,
were tempered by the frenetic life-
style the Big Apple can breed. “My
sole reason for doing this is for peo-
ple so they can relax and smile and
get away from their problems,” he
says. To help achieve that happy feel-
ing, the Lizards prominently display
an ever-growing collection of diminu-
tive trolls at their live shows. They
were even burning incense on stage for a while, before it had to be nixed: “The
smoke was bothering Greg's throat and affecting his singing,” says bassist
Ken Fermaglich, who spends his days working in the music department at
the William Morris Agency and is the band’s business mind. Thin Lizard Dawn
recently began playing concerts up and down the Eastern Seaboard, and will
be opening for the Radiators at a Memorial Day Weekend show. The band
also may tour the Midwest later in the summer. “We just want to get more
people to listen,” says Lattimer. CATHERINE APPLEFELD

THIN LIZARD DAWN

CLEVELAND: The Front Row Theater, a theater-in-the-round in the eastern
Cleveland suburb of Highland Heights that has catered to artists of all genres
from metal to middle of the road, will close July 1 after 19 years. The shutdown
comes as a result of a merger between the 3,200-seat Front Row, owned by
Lawrence Dolin, and Playhouse Square Foundation, the nonprofit group that
operates four theaters in downtown Cleveland. It is expected to bring another
200,000 customers a year to Playhouse Square, helping that concern meet its
attendance goal of 1 million for its plays, concerts, musicals, and speaker series.
In an announcement made with Playhouse Square Foundation president Art
J. Falco, Dolin said the merger was made because of the resurgence of interest
in downtown Cleveland, an area marked by such developments as the Rock and
Roll Hall of Fame and Museum. Under the agreement, the Front Row will be
incorporated into Playhouse Square Foundation. Dolin and his crew will book
acts as before, focusing on comedy, R&B, country musie, and a lecture series.
The last artist to play the Front Row Theater is Luther Vandross, June 22-
23 and 25-26. After that, the theater will be put up for sale.

CARLO WOLFF
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BRYAN FERRY

(Continued from page 18)

much like the original, then it does
become a cover; you're just putting
your voice on the same arrange-
ment. I try not to do that if I touch
another song.”

“Taxi” came into being when
Ferry put his previous studio proj-
ect, a set of new songs called “Horo-
scope,” on hold. Several years over-
due, “Horoscope” will be completed
for early-1994 release, when Ferry
has finished promotion and a possi-
ble tour for “Taxi.”

“On the ‘Horoscope’ album I was
working with 56 tracks, and we filled
them all up. With ‘Taxi’ we went
back deliberately to 24-track analog
and I had somebody who was help-
ing me to keep it simple, [veteran
British rock guitarist] Robin
Trower. People find it a strange
combination, but we have very simi-
lar music roots actually: American
R&B music.”

“Taxi” made a bright start in the
U.S. with a No. 79 debut on the May
1 Billboard 200. Warner/Reprise
product manager Steven Baker says
Ferry’s albums tend to be long-
lived. His 1985 set “Boys And Girls”
is certified gold, 1987’s “Béte Noire”
is approaching gold, and Roxy’s fi-
nal album, “Avalon,” is well past 1
million units.

The first U.S. single from “Taxi”
is “Will You Love Me Tomorrow,” to
be released at the end of May; the
track also is included in the MCA
soundtrack to the hit movie “Inde-
cent Proposal.”

“Hopefully Bryan will be doing a
tour in the fall, then within a year,
we’ll have another album, so we end
up having a wonderful yearlong pro-
motion,” says Baker.

The fact that Ferry's U.S. success
does not approach his status in the
U.K. does not daunt the artist.

“I’ve never really been a commer-
cial songwriter, in my opinion,” says
Ferry. “Hence the relative lack of
popular success in America. You
could argue that I have a great loyal
fan base in America, and I'd rather
have that audience than any other.
Obviously you wish it was bigger,
but it’s a very discerning audience to
have.”

To the perennial question of a possi-
ble Roxy reunion, Ferry is upbeat:
“Maybe the 25th anniversary would be
a good time. I see Brian Eno and I'm
sure I'll work with him again, now that
I'm a bit more sure of what I need in
the studio. I'm more open to the idea
now than I was five years ago.”

PUBLICITY

PRINTS

LIEROQranied On Neavy Gloss Stock
BLACK & WHITE 8 X10’s

500-$70.00 1000 - $95.00
COLOR
1000 - $396.00
Above Prices include Typesetting & Freight
Send 8xi0 Photo - Check or M.O.

i A
Full Color & B/W Posters
Composites - Cards - Other Sizes

¥
Send For Catalog & Samples

) PICTURES

1867 E. Floriga, Dept. 88
Springfieid, MO 65803
(4171 869-9433 Or 869-3456

MYSTERIOUS WAYS BY U2:

Introducing DCC, from Philips.
What you see here represents only the first
4.7 seconds of the piece. But it stands for
years of enjoyment to come. It's all digital.
Zero noise, zero hiss. It's called DCC
(for Digital Compact Cassette).
And by no coincidence, it comes
from Philips. The same company
that invented the Compact

Disc. DCC not only plays music

with crystal-clear CD quality,

it lets you record with the same digital sound
quality. And it has features CD players
can't offer. Beyond direct track access and
a display for track number and elapsed
time, Philips DCC players show you the
current song title, album title and artist.
Right from the start, there are literally
hundreds of DCC titles available, from all
the major artists - in every style of music,
in new releases and classic titles. So what

happens to all of those cassettes you've

PHILIPS

=N
Y

amassed over the years?! Play on. They'll
sound as good as ever on every DCC
machine. The Philips home DCC player is
available as we speak. And very soon, you'll
be able to get a player for your car, or a
DCC portable to carry with you. Why not

visit your Philips dealer and hear for yourself?

COMPACT CASSETTE

Your music will never be the same.

PHILIPS
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Portlands Freshest Catch.
/>

Bob Ludwig, the renowned mastering engineer and now a partner
in one of Portland’s newest, most exciting businesses, Gateway
Mastering Studios. The most advanced studio of its kind. /

How could a ity like Portland, Maine lure such a music business :
giant? In o word, quality. Of life. And of doing business the way it~ /
should be done — without hassles or big city congestion /

Famed for its coastal beauty, Portland’s just o short drive from
Boston and our fair city has a hell of a lot to offer. Museums
and galleries. Fine restaurants and funky food places. Music
— mainstream and otherwise. Clubs that put you in the
mood, whatever your mood. An infemational airport — only
minutes from downtown — that will get you and your
clients where they need to be, fast.

Not fo mention the fact that the Downtown Portland :
Corporation will work hard to make it easy for you to make the
move. How do low inferest loans, site selection assistance and red
tape unraveling sound? They certainly worked for Bob.

Hey, you may never have thought about working anyplace other
than the place you are right now. But neither did Bob Ludwig ~
until he sow Portland, Maine — and now he’s opened Gateway
Mastering Studios. So maybe you should check out Portland, too

Just call 1-800-874-8144 and ask for ¢ free video
and brochure.

There’s no catch. And it just might be enough to lure you and
your business.

PORTLAND, MAINE

The City That Plays Well For The Music Industry

Downtown Portland Corporation
389 Congress Street » Portland, Maine 04101

1-800-874-8144

— )\
\ W \ gateway mastening studios, inc.
ot

Descnbmﬂ why the
Westwood Marquis Hotel and Gardens
rises above all the other luxury hotels
in L.A. is like describing the scene
at vour “basic chic” L.A. restaurant.

Except with us, vou won't be served
attitude, just superb food.

And should vou choose, you can have the
ultimate private dining room--vour suite.

While many of 1..A.’s hotels have one poolside at the Cafe Perroquet. And two

signature restaurant. we have three. very private dining options: Your own
That makes the decision not where to poolside cabana. Or most any edible you
eat, but where to eat first. Whether to can imagine brought to you in your
savor legendary dining with the Ertes in luxurious weekend suite (we have 258 to
the Dynasty Room. The famou% lunch
buffet under the

gazebo in the Garden

choose from), as the rest of [..A. sils on

’ Bl (he freeway wishi
2 l"ﬁ’ f SLW ”U{f ArquLs U GEIERAG LTS

ﬁHD

they were you,

Terrace. Or al fresco, IR G ARDEHNS

Where you belong.

930 Hilgard Avenue. Los Angeles. CA 90024 (Next door to Beverly Hills and Santa Monica). Telephone: (310) 208-8765
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Rain Hurts Jazz Fest Finale
But 400 Acts Shine At N.O. Event

B BY NICK MARINELLO

NEW ORLEANS—The 1993 New
Orleans Jazz and Heritage Festival,
held April 23-May 2, started at a rec-
ord-breaking pace, but showers the
second weekend kept the event from
setting a new attendance high. Final
numbers came in at about 316,000.

In its 24th year, the festival drew a
record-breaking 148,000 people the
first weekend, despite a hike in ticket
prices from $7 in advance and $10 at
the gate last vear to $9 in advance and
$13 at the gate this year. The high at-
tendance was attributed not only to the
sunny skies and mild temperatures the
first weekend but also to debut jazz
festival appearances by Bob Dylan on
Friday and the Allman Brothers Band
on Saturday. Dylan and his five-piece
band wove country, bluegrass, and
funk motifs into such classics as “Mr.

Tambourine Man,” “Tangled Up In
Blue,” and “Positively 4th Street.” The
next day, the Allmans turned in a loud,
sizzling performance that included
such old favorites as “Whipping Post”
and “One Way Out.”

The strength of the festival, how-
ever, remains not any single perform-
ance but the number of good perform-
ances that are happening at any given
time on its 11 stages.

“At one point we had Fats Domino,
Sonny Rollins, and Pete Fountain play-
ing on different stages at one time,”
says festival producer Quint Davis.
Other highlights from the more than
400 acts included powerful vocal per-
formances by Patti La Belle, local
R&B legend Johnny Adams and blues-
man John Campbell, and a riveting, al-
most hypnotie, musical soundscape
provided by Daniel Lanois and band in

(Continued on next puge)

AMUSEMENT BUSINESS®
GROSSES
Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PAUL MCCARTNEY Florida Citrus May 9 $1,163,061 42,614 Cellar Deor
Bowl $32.50/ $16.25 sellout Concerts
Orlando
Centroplex
Qrlando, Fla.
PAUL MCCARTNEY Williams-Brice May 7 $885,089 37,646 Cellar Door
Stadium $32.50/ $16.25/ 39,662 Concerts
Columbia, $.C. $15
CAIFANES Sports Palace April 30 $486,740 21,112 Avalon Attractions
MALDITA YECINDAD Mexico City (1,506,217 seliout
Mexican pesos)
$50/ $34.37/
$25/ $15.62
STING Hearst Greek April 30- $445,893 16,97¢ Bill Graham
DADA Theatre May 1 $32.50/ $25 two Presents
Univ. of sellouts
California-
Berkeley
Berkeley, Calif.
STING Pacific May 7 $389,336 15,432 Nederlancer
DADA Amphitheatre $35.75/ §29.70/ 16,000 Qrganization
Costa Mesa, $18.70
Calif.
ELTON JOHN Dean E. Smith May 7 $375,623 15,262 Cellar Docr
Center $21.50 sellout Concerts
Univ. of North
Carolina, Chapel
Hill
Chapel Hill, N.C.
BRONCO Mexico Bull May 2 $315,870 42,1% Radio Show
Ring (977,460 sellout Canto Nuevo
Mexico City Mexican pesos)
$25/ $16/ $10/
$3.50
TOM JONES Fox Theatre April 29- $305.214 16,697 Brass Ring Prods.
Detroit May 2 $37.50/ $10 18,712,
four shows
VAN MORRISON Beacon Theatre April 28-29 $290,550 5438 Delsener/Slater
New York $75/ $50 two Enterprises
selfouts
ARETHA FRANKLIN Radio City May 1-2 $289,585 7,060 Radio City Music
Music Hall $50/ $40/ $35/ 11,478, Hall Prods.
New York $30 two shows
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (6 15)-321-4295, Fax: (61 5)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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RAIN HURTS JAZZ FEST FINALE

(Continued from preceding page)

a set that was a last-minute addition to
the fest lineup.

Anticipating ever-growing crowds,
festival organizers made several alter-
ations to the festival grounds. Accord-
ing to Davis, more than 20 ramps were
built to provide easy access from the
grounds to the surrounding race track
to ease congestion. The four tents that
provide for “indoor” performances
were also enlarged, a change that was
happily embraced by the fans who
scurried to them during the second
weekend’s showers. The second week-
end’s lower attendance denied the fes-
tival a-record-breaking final number
for the first time in six years.

However, the rains did not diminish
the line of fans waiting outside the
Sound Warehouse tent for the chance
to have Aaron Neville sign copies of his
new A&M release, “The Grand Tour.”
Neville was among a number of artists,

JANET JACKSON MAKES DEFINITIVE STATEMENT

(Continued from page 17)

night before “janet.” is released, a se-
ries of listening parties at small, black-
owned stores around the States is
planned. At midnight, each will begin
selling the album.

Also planned is a world tour that
should keep Jackson on the road for at
least a year. The jaunt will start this
summer in Japan, with a trek through
the U.S. eyed for autumn. No dates
have been confirmed yet.

Although Jackson has always been a
prominent figure in the creative proc-
ess of her albums, her fingerprints are
all over “janet.” She co-wrote all the
songs with Jam and Lewis, except one:
“What'll I Do,” which is a cover of
Steve Copper and Joe Shamwell’s 1967
nugget.

including Buddy Guy, Zachary Ri-
chard, Anson Funderburgh, and Spyro
Gyra, to meet and greet fans as part of
a promotional event staged by Sound
Warehouse. The record chain set up a
tent on the festival grounds for the sec-
ond straight year to sell selected titles.
According to district manager Ray
Genovese, the tent was an opportunity
to give Sound Warehouse prime expo-
sure to enthusiastic customers.

“We're carrying pretty much jazz-
festival-oriented titles in the tent: peo-
ple playing at the fest, local artists, and
artists that reflect the type of music
that people have come to hear,” says
Genovese, who added that sales at the
tent were up as much as 33% from the
previous year.

For the third year, Tower Records
capitalized on both the jazz festival and
its own French Quarter location by
drawing patrons into the store in

droves with two weeks of live, in-store
performances by more than 20 local,
regional, and national acts, including
Marva Wright, Cowboy, Mouth, Beau-
soleil, Fairfield Four, and the Dirty
Dozen Brass Band. According to store
manager Freddie Szilagi, the perform-
ances brought as many as 600 people
into the store at one time and, along
with general jazz festival enthusiasm,
translated into record-breaking sales
for Tower. According to Szilagi, the
store did more volume in April than in
any month since it opened in No-
vember 1987, shattering daily sales
records for four consecutive days dur-
ing the last week of the festival. Over-
all, Szilagi says, sales were up 26%
from the record-breaking highs scored
during last year’s Jazz and Heritage

Festival.
Among the hottest events in town
(Continued on page 90)

“Writing can happen any kind of
way,” she says. “For example, on the
song ‘The Body That Loves You, we
started from scratch. Jimmy and I
were watching a ballgame on TV and
he started playing some chords and I
said, ‘Play that again,” and that’s really
where the song began.”

And because of the album’s sensual
and highly suggestive content, critics
are already arching their eyebrows in
surprise. On “Throb,” she lets out an
orgasmic “oh shit,” while on the next
single, “If,” she purrs “close your eyes
and imagine my body undressed . ..
you on the rise as you're touching my
thighs.”

Jimmy Jam says the expletive on
“Throb” was “what she was feeling,

LABEL PREDICTS SUNNY SALES FOR COHN

(Continued from page 17)

relationships with lovers (“Walk
Through The World”), parents (“Rest
For The Weary”), and children (“The
Things We've Handed Down”).

Cohn co-produced the album with
keyboardist Ben Wisch and guitarist
John Leventhal, both of whom worked
on his debut. “We had all worked very
hard to find the audience we found
then,” he says. “But I didn’t want to
make the same record either sonically
or lyrically or musically.”

The songwriting on “The Rainy Sea-
son” shows a new level of confidence,
most notably in Cohn’s willingness to
pen more open-ended, impressionistic
lyrics. The music and production on the
album are richer and more textured,
but largely retain the understated, al-
most mystical, feel of his debut.

Basic tracks were recorded by Cohn
and Leventhal with drummer Jim
Keltner, bassist James “Hutch” Hut-
chinson, and Heartbreakers’ organist
Benmont Tench. Then Cohn was able
to call upon a few notable new chums.

“I tried really not to flaunt any par-

ticular friendships,” he says, adding
that he chose the stellar guests on the
new album “because they were right
for those particular songs.” But there
is no question Cohn’s talent has been
embraced by his more established
peers. He opened shows on tour last
year for Crosby, Stills & Nash (and

contributed a song, “Old Soldier,” to
Crosby’s new Atlantic album, “Thou-
sand Roads”). He struck up his friend-
ship with Raitt while touring as her
opening act in Australia and New Zea-
land.

International markets also have em-
braced Cohn, who, along with his man-
ager Perry Watts-Russell and the
Atlantic Group, made a commitment to
tap his potential outside the U.S.

“I just had a meeting with our inter-
national managing directors in Madrid,
and they are so high on him,” says
Morris.

With good reason. Cohn’s debut
went gold in Canada before it did in the
U.S. and charted in the UK., Ireland,
Germany, and France. He played dates
in the UK. and toured solo through
Ireland, Germany, and Sweden, along
with numerous international promotion
trips, says Mary Hooton at Atlantic’s
London office.

A video for “Walk Through The
World” has been filmed by director
Jim Blashfield and Cohn, an engaging
and often humorous live performer, is
certain to supplement his video expo-
sure with his first full-scale U.S. tour
as a headliner, slated for the fall.

“I really want to get a band to-
gether to tour for this record,” he
says, “and that's going to take some
time.”

and we left it in.” On the whole, he says
the idea of the album was to be more
“warm and inviting” than previous ef-
forts.

Quartararo agrees, noting, “I think
she creates sensual imagery without
crossing the line. It’s rare and novel to
see someone who doesn’t feel the need
to do that.”

But “janet.” has more than merely
steam and romance. “New Agenda” is
a ferocious hip-hop jam about racism
and sexism, spurred by a guest rap
from Public Enemy’s Chuck D. The
song grew out of poem she wrote,
“African-American Woman.”

“It’s about instilling pride, changing
the future,” she says. “Hopefully it will
make people think. When 1 was grow-
ing up, T didn’t learn African history.
We [African Americans] are not just
from slavery, we're from kings and
queens. Not knowing that messes with
your pride, your self-esteem.”

“Funky Big Band” is another tune
celebrating Jackson’s African-
American heritage. It blends brassy
swing-styled horns and hip-hop
beats with lyries that pay homage to
the musical history of Harlem. “I lis-
tened to jazz when I was in school,”
says Jackson. “When I was doing
my homework, instead of watching
TV, I listened to jazz, because it re-
ally relaxed me.”

Even more experimental is “This
Time,” which weaves a haunting vo-
cal by opera star Kathleen Battle in
a fabric of rigid jack beats, metallic
guitars, and classical strings.

Adding promotional juice to this
project is Jackson’s co-starring role
in John Singleton’s forthcoming fea-
ture film, “Poetic Justice,” which
opens July 26. The film’s only vocal
tune, “Again,” is included on “janet.”
and is planned as the album’s third
single.

“The movie will undoubtedly raise
Janet’s profile, and reintroduce her
to the public as an actress [she was
once a regular of the television
shows “Good Times” and “Fame”],”
Quartararo says. “ ‘Again’ creates a
nice bridge between the two proj-
ects.”

Assistance tn preparing this story
was provided by David Nathan.
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Threat Met. Mercury
Nashville—which used a
unique video-and-club attack to
launch Billy Ray Cyrus—is
seeing the first dividends from
another innovative scheme, its
Triple Play tour, which
packaged new artists Toby
Keith, Shania Twain, and John
Brannen. Keith, the first of the
three to chart an album, moves
32-28 on Top Country Albums.

GRADUATION DAY: Tracy Byrd, one of three Nashville fresh-
men to invade the Heatseekers list within the last three weeks,
graduates from the chart after a two-week stay. A 14% sales in-
crease over the previous week pushes him 26-24 on Top Country
Albums, a plateau that removes him from Heatseeker status.

Byrd—who owes some of his early momentum to Country Music
Television exposure—also continues to make

Ace’s High. The highest debut
on Heatseekers belongs to
Brownsville, N.Y .-based rap act
Masta Ace Inc., whose front
man, Masta Ace, got his first big
break when he won six hours of
session time at Marly Marl’s
studio in a Queens, N.Y., rap
contest. “Slaughta House” is
the No. 3 Heatseeker album in
the Northeast and Middle
Atiantic.

and Fat Joe, and music entrepreneur Russell Simmons.
Meanwhile, the act’s “Reign Of The Tec” debuted in the top 15
at pay-to-see musie video channel The Box, and has scored airplay
at New York stations WRKS (Kiss 98.7) and WBLS, WPGC in
Washington, D.C., W10Q (Q102) Philadelphia, KPWR (Power 106)

REGIONAL HEATSEEKERS #1°'s

headway on The Billboard 200, where that 14%
unit boost moves him 127-115.
Artists are removed from Heatseekers when

'MOUNTAIN ]
| Big Head Todd & The Monsters, Sister Sweetly |
| Muaeasuass A Tl S s T

NORTHEAST
The Jerky Boys, The Jerky Boys
AR = = -3

Critics’ Rave. PJ Harvey, the
Island band led by and named
for Polly Jean Harvey, has
received rave notices from
critics since last year,
including kudos from USA
Today, Rolling Stone, Spin,
and the Los Angeles Times.
“Rid Of Me,” the group's
second album, debuts at No.
10 on Heatseekers and at No.
158 on The Billboard 200.

Los Angeles, and KMEL San Franeisco.

Press coverage began even before the album’s release. The
Beatnuts’ press file includes clips from Entertainment Weekly,
Musician, and The Source.

As noted last week in Popular Uprisings, the Beatnuts already
have compiled a long list of production credits, and that track rec-

ord helped the band attract music writers’
—] ink. Among the artists on the Beatnuts re-
\ sume are Naughty By Nature, Da Young-
| sta’s, Monie Love, Stereo MC'’s, and fellow

any career album hits the top half of The Bill-
board 200, the top 25 of Top R&B Albums or
Top Country Albums, or the top half of one of
our other popular format album charts.

GOING UP: SoundSecan estimates that
industrywide sales for the tracking period are
5% ahead of the prior week, and it appears de-
veloping artists contributed to this boost. Vol-
ume of units on Heatseekers is up 10% over the
prior week. In sharp contrast, volume on The
Billboard 200 is up by just 2%.

| Rodney O & Joe Cooley, F--K New York
s AN o |

| EAST NORTH CENTRAL
[ Duiqu mDazzLy Dul_(s__ )

VRN

WEST NORTH CENTRAL

A

o

" MIDDLE ATLANTIC |
The Jerky Boys, The Jerky Boys |

Violator/Relativity act Common Sense.

CLARIFICATION: We inadvertently
overstated Kathie Lee Gifford’s standing
at mail-order house Heartland Music. True,
the two-fer collection from which her

Warner Bros. album was culled has moved

Big Head Todd _§r ThelAgnsters, Sister Sweetly

o
|
|
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A host of fresh releases—including top 10
chart debuts by Masta Ace Inc. and PJ Har-
vey—contribute to the Heatseekers uptick. Al-
together, there are five new titles on the 40-po-
sition chart.

GOING BACK UP TO No. 1 on Heatseekers are the UK.s
Stereo MC’s, in their sixth week in the top slot. No doubt helped
by the opening slot on the current Jesus Jones tour, the act sees
a 14% sales gain. That burst moves the MC’s to No. 102 on The
Billboard 200, a new peak on the big chart.

AND THE BEAT GOES ON: Violator/Relativity rap rookie act
the Beatnuts rolled out their “Intoxicated Demons™ album with
a star-studded party at New York City’s Mecca. Among those in
attendance were A Tribe Called Quest, Brand Nubians’ Sadatx,
Da Youngsta’s, Nice & Smooth, Kid N’ Play’s Kid, Leaders Of
The New School’s Busta Rhymes, Nikki-D, label mates Chi-Ali

H
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~ SOUTH CENTRAL
. Euice, Dazzey Duks

THE REGIONAL ROUNDUP

SOUTH ATLANTIC
95 Souﬁ Quad City Kno_gk_

Rotating top-10 lists of best-selling titles by new & developing artists.

SOUTH CENTRAL
Duice, Dazzey Duks
Toby Keith, Toby Keith
Ricky Lynn Gregg, Ricky Lynn Gregg
Sth Ward Boyz, Ghetto Dope
Stereo MC's, Connected
Big Head Todd/Monsters, Sister Sweetly
95 South, Quad City Knack
Underground Kingz, Too Hard To Swaltow
Bass Outlaws, lilegal Bass
Tasmin Archer, Great Expectations

PACIFIC
Rodney O & joe Cooley, F--K New York
Radiohead, Pabio Honey
Big Mountain, Wake Up
Tasmin Archer, Great Expectations
Rage Against The Machine, Rage Against.
Stereo MC's, Connected
Kathie Lee Gifford, Sentimental
Butthole Surfers, Independent Worm
Toby Keith, Toby Keith
10. P} Harvey, Rid Of Me
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more than 100,000 sets to date, but she has
a way to go before she becomes Heartland’s
all-time best seller. Two Zamfir sets each
= moved more than 500,000 orders, and a
Statler Brothers set, which later spawned
a PolyGram album, moved more than
600,000 collections. Heartland's top seller so
far is a hits collection by Roger Whittaker,
which has sold more than 700,000 pieces.
Meanwhile, we thank Gifford and her
morning-show co-host Regis Philbin for the attention they have
given Popular Uprisings and the Heatseekers chart on their pop-
ular syndicated “Live With Regis & Kathie Lee.” The pair gave
this page generous attention on its May 4 and 5 programs. And,
thanks to an enterprising publicist who followed up a mention of
perennial Heatseeker act White Zombie on the May 4 show by
servicing the hosts with a press kit, Philbin and Gifford also chat-
ted at length about that Geffen group. We understand White Zom-
bie responded by sending flowers to Gifford.

Popular Uprisings s prepared by Geoff Mayfield unth assistance
from Brett Atwood and Roger Fitton.

CHART
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Double Vision. Ernie Singleton, president of the black music division at MCA
Records, center, does a double take upon meeting the group Twice, which
consists of two sets of identical twins. The group performed a sneak preview
of its summer debut album on MCA at a party in Los Angeles.

B BY CRAIG ROSEN

LOS ANGELES—“T didn't set out
to do a record,” says Diana Ross. “I
was just going to do a show in a
small little club in New York for my
own enjoyment.”

Ross did the intimate New York
showecase, but it became more than
a rare club date. The show, held
Dec. 4, 1992, at the Ritz, turned into
a live pay-per-view special, as well
as Molown’s “Diana Ross Live. The
Lady Sings ... Jazz & Blues Stolen
Moments” album, laserdise, and
home video—ull of which were re-
leased April 30.

This week’s guest columnist is a member of the Chrysalis/
EMI group Arrested Developinent.

I’VE BEEN OUT OF the states for about a4 month and a
half. Right now I'm on the “some vagabonds named Ar-
rested Development tour” of Europe, Australia, and Hawaii.
Count 'em, 90 days or move without any of my dusty record
collection I so much depend on. I've come to the realization
that I'm fiendin’ for some hip-hop! But damn, I'm in the mid-
dle of Paris, France, plus, I got crazy interviews today and
a celebration tonight. In my frenzy for funk I actually front
on sound check and ask my label representative to take me

Child Of Hip-Hop In Search Of Jams

An African-American In Paris Hits The Megastore

came out, either you had to be the coolest, the most willin’
to kill another brother or have all the ladies fainting over
how big your dick was. Well, shucks Wally, 1 had never
killed anyone before, and I hadn’t checked the local hospital
to see if' any sisters passed out over my dick size lately. So
for a brother like me, P.E., Rakim, and also KRS-ONE were
sayin’ something I could straight up relate to. Not that
everyone else was wack but, hallelujah hip-hop was again
experiencing growing pains. I say again, cuz hip-hop has al-
ways grown. Like the Sugar Hill days, when any hip-hop
on wax was all live instruments. The Funky Four Plus One
More had a sister rhyme along with the brothers. “Jazzy
Sensation” included singing

to the Virgin Megastore on
The

Champs-Elision or what-
ever that street is called.
Here I am like a kid in a

Rhythm
and the
Blves .

candy store, brother Speech
in a record store. Then
again, maybe I shouldn’t
call it a record store cuz
there isn’t too much vinyl in
the place at all. But, at this
point, a beat is a beat and a

with rhymin.” So did Afrika
Bambaataa and SS.F. with
“Planet Rock.” Run-D.M.C.
stripped hip-hop naked to
just a real funky beat, a
scratch, and some “M.C.
rhymes.” Hip-hop back then
was as creative and free as
the West African prior to
slavery. We did whatever

rhyme is a rhyme, as I
search up and down the
aisle for some classic hip-
hop jams. Folks in the store are starin’ at me probably thin-
kin’, Yo, ain’t that the kid from that “Tennessee” group?
But because I ain’t playin’ high post they ain’t sure if it’s
actually me.

Here it is—Baim—the “vap” section. Ice-T’s new album
1s out, but I ain’t sure if I should get it. I hear he’s been
dissin’ A.D. lately—why, I'll never comprehend, we were
Just chillin’ with him on the plane to L.A. about a month ago.
But, anyway, I'm trying to scoop up the classics, and what's
more classic than Public Enemy’s “It Tukes A Nution Of
Millions To Hold Us Back.” That’s when hip-hop was so ere-
ative. That album was mega innovative. Samples, live drum
machine fill-ins, crazy ill seratcehes, and political rhymes all
workin' together like a damn Utopia! The sequences weren’t
perfectly in syne, it was sloppy. There were no rules as to
where a scratch should go. Terminator X was doing some
musically radical things; on some songs he would serateh in
the open hi-hat instead of the Bomb Squad using the drum
machine to do it. That was an example of a turntable instru-
mentalist! They put passion, blood vessels, and life into a
50-pound piece of plastic and metal (the Technics 1200 turn-
table). My whole past as a D.J was influenced by brothers
like them. That's when I was called D.J Peech before I put
an “S” in front of my name as I began to rhyme. Chuck D’s
lyrics sent me on a journey into the unknown, especially on
the cultural tip. Before folks like P.E., and Eric B. & Rakim

by Speech

our souls possessed us to do.
There wasn’t this corny
phrase “Real Hip-Hop.” In
this world, the almighty creator is the only one who can or-
dain something to be “real.” We were all in this brand new
funk together. I say “we” because, although only New York
had the juice to get on wax, the whole nation was feeding
off hip-hop’s breast. We bought the records, we pushed the
music at our parties, and we wrote rhymes also. Even in
Milwaukee, Wisconsin, and Memphis, Tennessee, we were
scratehin’ and freestylin’ off breaks in old funk records.

Before I knew it, I had the franes equivalent of about $600
worth of jams in my arms! From the Native Tongues and
Gang Starr to the West Coast OG Rhymers. All hip-hop
classies, all quenchin’ my thirst for more breast milk.

I can’t believe it, here I am, in the Megastore, buyin’ crazy
amounts of other groups’ hip-hop while some hrother just
picked up my hip-hop “Unplugged” CD. This brother seems
to be from Africa, probably the West Coast. He’s lookin’ at
the cover of “Unplugged” and then lookin’ over here to me,
he probably don’t want to embarrass himself, cuz he ain't
sure if it’s really me. When I think about it, I’'ve now met
some of the same people I used to stare at on their record
sleeves. It bugs me out to think that I probably inspire some
future hip-hop wrtists with the Life music I come out with.
Before this tour, I was just finishing producing this funky
group from the Midwest called Gumbo. 1 brought the group
down south to my country environment. I made sure I
(Continued on page 28)

The project also became the sub-
ject of a unique promotion with
American Ex-
press (Billboard,
April 24), which
allowed  card-
holders to attend
the concert and

later purchase
the audio and
video releases

through an 800
number prior to
its release at traditional musie out-
lets.

According to Ross, when Motown
got wind of her plans for a club per-
formance, things “just kind of esca-
lated.”

Says Ross, “I called it ‘Stolen Mo-
ments’ because it was something
that was not planned. It wasn’t part

ROSS

Diana Ross Puttin’ On The Ritz

N.Y. Jazz Stand Becomes Multiformat Project

of a tour. It wasn’t anything except
something I had always wanted to
do, instead of doing a big concert ev-
ery time I performed.”

The story of “Stolen Moments”
dates back (o 1989, when Ross was
touring Australia. She ran into Gil
Askey, who worked as the musical
director of Ross’ 1972 soundtrack al-
bum “Lady Sings The Blues.” Says
Ross, “He came on stage and jam-
med with us and after the show I
said, ‘Gil, you are going to have to
come out of retirement and we’ll do
a little jazz show somewhere.” He
said, ‘If you need me, baby, just call
me.””

Ross took Askey up on the offer.
He is featured on trumpet and
served as musical arranger of the
set. Several other top jazz players

(Continued on puge 28)

| ARTIST DEVELOPMENTS

MAD FOR TRENDS

Bringing an “Uptown flava that makes
va hands clap,” Trends Of Culture are
hitting switches and rising up. The
band’s debut offering, “Off & On,” is at
No. 13 on Billboard’s Hot Rap Singles
chart. The song presents a unique flip-
flop/start-stop style that swings and
bounces.

The group, consisting of Nastee,
M.O.L. (pronounced Moe El), and
Grapevine, is signed to Mad Sounds, a
division of Motown Records. The label
was conceived last year and is overseen
by Motown senior VP of A&R Steve
McKeever, associate director of A&R
Darrale Jones, East Coast A&R
manager Matt Jones, and A&R
department manager Bruce Walker—
although Trends and their management
so far have maintained musical control.
Says Matt Jones, “Motown has always
been known as the sound of youth. Mad
Sounds was created to present the vibe
of image ol inner-city youth.”

Trends came to the attention of
Motown through the crew's manager,
Darren Chandler, and his company, Top
10 Entertainment. Chandler says, “I'd
been speaking to [Motown senior VP,
promotion] Paris Ely and Steve
McKeever. They wanted to get
something going on in the rap genre, but
they didn’t have the machine ready for
rap. [Still|, T took the group to them and
said, ‘Look, this is something vou all
need to get involved with.” I suggested,
If you want to come off with rap, you've
got to have a separate entity. It's got to
he set up like an indie that was picked
up by Motown because nobody’s gonna
give the stuff the play it deserves 'cause
of the connotations the name Motown
suggests.”

Initially, “Off & On” was shipped to
100 mix-show DJs with a white-lubel
pressing in early February. The single
hit retail racks March 2. Chandler says
the group’s sound (which blends samples
with live instrumentation, funk with jazz
and soul) plays the major role in its
development, but such marketing tools

as T-shirts and stickers also are used.
Also, visits to radio stations and video
outlets as well as interaction with the
press and public have helped stir a buzz.
“We've gotten great reviews,” says
Chandler. “And we've been doing lots of
dates that go over well.”

“We're really just, like, dropping a
bomb in the middle of the industry,” says
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TRENDS OF CULTURE: M.O.L.
Nastee, and Grapevine.

Grapevine. “For those folks that were
sleeping on Motown when it comes to rap
and hardeore street music, it’s time to
wake up.”

“Valley Of The Skinz” is the second
single due from Trends Of Culture later
this month. M.O.L =ays, “That’s just an
interesting look at relationships from
Grapevine and Nastee'’s point-of-view.”
Jones adds, “That’s just a straight-up
summetr record. Right now,” he offers,
“clothes are coming off, evervone is
feeling good, and this record fits right in
with the attitude of block parties, picnies,
beach parties, and step shows.”

According to Jones, Trends Of
Cultwre’s albumn “Trendz,” will drop four
to six weeks after the single. Some cuts
on the self-produced set swim freestyle,
while others explove girls, sexual polities,
and inner—ity street culture. The song
“Who Got My Back” bemoans the lack of
black unity and “Hassle On The Iron
Horse” involves black-on-black crime.
One line, sung in pseudo~Jamaican,
drops, “Me not no gangsta, me not . . . no
thug/But, yo, I swing the black llag if a
sucker wanna buck.”
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NATURAL TALENT. NATURAL WINNERS.

*

Irtroducing the 1993 Sony Innovators*™ Awards winners. Their ratural gift of creative expression in film/video ard music
mzde NMastar Innovators Louis Gosset, Jr. and Nancy Wilscr see them as the natural choice. Sony ccngratulztes the
1693 Sory Inncvatcrs Awards winners: <en Samble, Teocross Avery, Sherry Bates, Paula Harris, Angelette McFadden,
T. Carlos #illians, Jason Geary and Kisheh1 R. Smith Johnson. May your innovative talent continue to grow.
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©1993 Sony Corporation of A erica. Sony Innovators is a Service Nark of Sony Corporafion of America. All rights reservec


www.americanradiohistory.com

R&B

ARTISTS & MUSIC

DIANA ROSS PUTTIN’ ON THE RITZ

(Continued from page 25)

also took part, including bassist Ron
Carter, drummer Grady Tate, and
trumpeters Jon Faddis and Roy
Hargrove.

“I like what we got, because we
stayed true to my concept,” Ross
says. “I fought very hard to avoid
doing a big show. We stayed with
the concept of keeping it intimate.”

Material on the set ranges from
Billie Holiday’s “Fine & Mellow,”
“Don’t Explain,” and “Strange
Fruit” to Bessie Smith’s “Gimme A
Pigfoot (And A Bottle Of Beer),”
and George and Ira Gershwin’s
“The Man I Love.” Says Ross, “A
lot of the material I recorded when
I did ‘Lady Sings The Blues.” The
only difference is when I did the
film, I only recorded parts of the
songs.” Bobby Tucker, the pianist
who performed with Holiday,

accompanies Ross on the set.

The video also oifers fans a rare
treat: a performance by Ross’ 21-
year-old daughter Rhonda. “She’s
absolutely in love with jazz,” Ross
says. “She sings and listens to it all
the time, so the night I did the show
I asked her to come and sing a
song.”

At this point there are no con-
crete plans to support the album
with tour dates. “I don’t know if I
could do a show that is all jazz at
some place like Radio City Music
Hall, and not touch on people’s fa-
vorites [from the Supremes and solo
material],” Ross savs. “I went to see
Eric Clapton sing his blues and I re-
ally loved it, but I wanted him to
sing his hit record, and he didn’t and
I was really disappointed.’

Even if Ross doesn’t tour, she has

plenty of projects to keep her busy.
She has a jazz studio album full of
Harold Arlen material in the can for
possible {uture release; has just
completed a children’s book with an
accompanying CD for release in Ja-
pan; and is working on compiling a
boxed set for Motown that will cover
her 30-year career.

“I don’t want this to be another
‘Anthology,”” Ross savs. “It has to
have a special charm. There might
even be some unreleased material
on it, some of the things even before
the first hit record, some of the
things we did really early.”

The four-CD set also will include
a book with rare photos of Ross and
the Supremes. Says Ross, “There’s
so many boxed sets out right now, if
it’s not special, you lose your place.’

TERRIROSSI'S

" Bilbeers

Riding High!

Doo-wop, hip-hop, blues and ballads, live bands and tight harmonies...
R&B takes a tip from the past and sends it off with ablast!

Billboard celebrates the success of R&B music - the talent, the labels
andthe cross-over trends. Special editorial features include stories on
radio, independent publicists, new artist-producer helmed labels and an

indepth ASR report. Make your markin Billboard’s R&B spotlight.

e Issue date: June 12 -
- Ad close: Miay 18 -

LA: 213-525-2300
Michael Nixon * Jon Guynn
NY:212-536-5004
Nancy Bowman * KenKarp - Ken Piotrowski
Nashville: 615-321-42949

Europe: 71-323-86886
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Christine Chinetti

i
SHTION

AT THE TOP: In its third week at No. 1 on the Hot R&B Singles chart,
“That’s The Way Love Goes,” by Janet Jackson (Virgin), continues to make
strong gains. Its overall increase in points this week is 21%: Radio points in-
creased 14% and sales rose 25%. “That’s The Way” ranks No. 1 in airplay
on 17 stations, including KMJQ Houston; KACE and KJLH, both in Los
Angeles; WBLS New York; WOWT Nortolk, Va.; WQOK Raleigh, N.C; WJTT
Chattanooga, Tenn.; and XHRM San Diego. “Knockin’ Da Boots,” by H-Town
(Luke), holds at No. 2, gaining 15%. Radio and sales gains are 16% and 15%,
respectively. “Knockin’ Da Boots” is No. 1 in airplay on 12 stations, including
KKDA-FM Dallas; WHRK and KJMS, both in Memphis; KMJM St. Louis;
WZAK Cleveland; and WAMO Pittsburgh. The gap between the two singles
has widened: “That’s The Way” has 14% more points than “Knockin’ Da
Boots.” “Weuk,” by SWV (RCA), gains 14% in radio play and makes a strong
sales surge with a gain of 47%. The previous single, “I'm So Into You,” remains
in the top five. Jackson is the only established artist with a single in this week’s
top five.

MY GIRL: I am a Regina Belle fan, and this week her current single, “If
I Could” (Columbia), makes it into the top 10. She has had two No. 1 singles,
“Baby Come To Me” and “Make It Like It Was.” One of radio’s favorites,
“Show Me The Way,” made it to No. 2 in 1987. It you know Belle’s work, then
vou know it’s hard to imagine why anyone would want only the single! There-
fore, her showing in the top 10 based on single sales really, really is special.

POWER PICKS: “Show Me Love,” by Robin S. (Big Beat), has performed
remarkably well at R&B radio. It is this week’s Power Pick/Airplay winner.
The song ranks No. 1 in airplay at W.JHM Orlando, Fla., and is top 10 at four
other stations: WUSL Philadelphia; WKYS Washington, D.C.; WPLZ Rich-
mond, Va.; and WTLC Indianapolis. This week’s Power Pick/Sales award goes
to “Baby Be Mine,” by Blackstreet featuring Teddy Riley (MCA), from the
“CB4” soundtrack. It increases in sales points by 55% and moves up 55-39
on the Single Sales chart.

AND SO IT GOES: Again this week, records that gained points were pushed
back on the chart. “I Want To Know Your Name,” by Walter & Scotty (Capi-
tol), had been moving steadily up the chart. This week, despite monitored radio
and small-market airplay increases, it gets forced backward . .. The first sin-
gle released from the “Who’s The Man?” soundtrack, “Let’s Go Through The
Motions,” by Jodeci (Uptown), retains its bullet on the Hot R&B Singles chart
and moves up 43-37. Its gains were made in sales and small-market airplay,
0 it receives a bullet. Its gains on the sales chart are not reflected because
it gets pushed back, in part due to the debut of “Whoot, There It Is,” by Tag
Team (Life). Bellmark got it goin® on! ... Also, “Gold Diggin’,” by MC Nas-
D & DJ Fred (PanDise), earns a sales bullet but is not on the Hot
R&B Singles chart. The sales spurt is from a recent West Coast promotional
tour. Look for a new single to be released in the near future.

IT‘S A WONDERFUL LIFE: I thought “Posse” would be a great movie,
based on the great soundtrack on A&M Records. Well, all T can say is if you
don’t go to see this movie, it won't be because I didn’t tell you it was great!
I won't pretend to be a movie eritic, but it earns both thumbs up from me.

HOT R&B
 SINGLES..

BUBBLING UNDE

T

AHE AHEI
2| 2|2
2|5 |5 |TITLE 2|5 5| TTLE
= | 5 | | ARTIST (LABEL/DISTRIBUTING LABEL) = | 5| 3 | ARTIST (LABEL/DISTRIBUTING LABEL)
111812 | stam 18117 | 2 | ALL 1 EVER ASK
ONYX {JMJ/CHAOS/COLUMBIA) | NAJEE (EMIZERG)
t
2|6 |3 | LALALOVE 15|12 | 7 | WAKE UP EVERYBODY
BOBBY ROSS AVILA (PERSPECTIVE/A&M) NICK SCOTTI (REPRISE)
3 |— | 1 | 1 DON'T WANNA FIGHT 16 |16 | 8 | 1 DO CARE
TINA TURNER (VIRGIN) CLASSIC EXAMPLE (HOLLYWOOD BASIC)
4 110 | 3 | GIRL I'VE BEEN HURT 17 |— | 1 | THE POSSE (SHOOT 'EM UP)
SNOW (EASTWEST) INTELLIGENT HOODLUM (A&M)
517 |5 | LEGACY 18119 | 7 | BUT 1 LOVE YOU
MAD COBRA (COLUMBIA) MIKI HOWARD (GIANT/REPRISE)
61 ala|ANUTHA LUV 19 | 24 | 2 | ONE NIGHT OF FREEDOM
P.O.V. (GIANT/REPRISE) BB.O.TI. (A&M)
7 |—1 1 | TONIGHT'S DA NIGHT 20| — | 9 | TICK TOCK
REDMAN (RAL/CHAOS/COLUMBIA) KILO (WRAP/ICHIBAN)
8|5 | 3 | HEAD OR GUT 21 |— | 1 | AFFAIR
ILLEGAL (ROWDY/ARISTA) MAHOGANY BLUE (MCA)
g [21 | 3 | COME OVER, BABY 22 |125| 2 | BOUNCE TA THIS
COLIN ENGLAND (MOTOWN) SHOWBIZ & A.G. (LONDON/PLG)
10| 9 |9 | RESPECT DUE 23 || 1 | PLEASE TELL ME TONIGHT
DADDY FREDDY (CHRYSALIS/ERG) MOTIF (PAYDAY/LONDON/PLG)
11 (13| 6 | OFF & ON 24| —| 1 | DO DA WHAT
TRENDS OF CULTURE (MAD SOUNDS) 1 OF THE GIRLS (EASTWESTY
12 |— | 1 | IBWIN' WIT MY CREWIN’ 25 |— | 1 | FALLING IN LOVE
YO-YO (EASTWEST) [ NEW BORN (RELATIVITY)
13|11| 5 | GIMME GIMME Bubbling Under lists the top 25 singles under No. 100
AVA CHERRY (RADIKAL/CRITIQUE) which have not et charted.
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. COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I r AND PROVIDED BY SounIdIScI?alnl
FOR WEEK ENDING MAY 22, 1993 II

EN VOGUE A 2 EASTWEST 92121+/AG {10.98/15.98) FUNKY DIVAS 1
P
- ol 5. 2 51 | 42 50 18 | BIG BUB EASTWEST 92180*/AG (9.98/15.98) COMIN’ AT CHA 30
— x 44 x =
28|28 |58 | g3 ARTST TITLE | £8 5 | 43 | 40 | 10 | SOUNDTRACK McA 10758 (9.98/15.98) cea | 13
=53 2 [ o< | 25| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE OR EQUIVALENT FOR CASSETTE/CD) a & @ -
72 77 6 RAY CHARLES WARNER BROS. 26735* (10.98/15.98) MY WORLD 93
* kK No' 1 * k% 54 47 52 17 PRINCE MARKIE DEE AND THE SOUL CONVENTION FREE 47
@ NEW ) 1 RUN-D.M.C. PROFILE 1440 (10.98/16.98) 1 week at No. 1 DOWN WITH THE KING 1 SOUL CONVENTION 48686/COLUMBIA (9.98 F0/15.98)
2 1 1 21 DR. DRE A ? DEATH ROW/INTERSCOPE 57128/PRIORITY (10.98/15.98) THE CHRONIC L 59 H 3 13 :Li)gttsiRP(l)J:E?:LAT:::(J)TJF):::;::“EA?:;OAW15.98) EQVEMARESINOISENSH -
59 67 o BORN INTO THE '90'S 3
@] 3| 7| 5 | HTOWN ke 126 ©9816.98) FEVER FOR DA FLAVOR | 3 5% | %9 JIVE 41369* (9.98/13.98)
4 2 2 2% e el S ARG 7 51 55 — 2 MARVIN SEASE JIVE 41512 (9.98/13.98) THE HOUSEKEEPER 55
66 | 67 | 26 | UNDERGROUND KINGZ BIG TIME 41502*/3VE (9.98/13.98) TOO HARD TO SwaLLOW | 37
5 6 5) 27 | SADE A €epPiC 531787 (10.98 EQ/15.98) LOVE DELUXE 2
59 57 49 45 SOUNDTRACK A 2 | AFACE 26006 /ARISTA (10.98/15.98) BOOMERANG 1
6 | 7 | 4 | 25 | SOUNDTRACK A ® ARISTA 18699* (10.98/15.98) THE BODYGUARD | | SI = ' il
60 58 48 27 PORTRAIT CAPITOL 93496+ (9.98/13 98) PORTRAIT 16
1 4 3 25 | SILK A KEIA 61394*/ELEKTRA (10.98/15.98) LOSE CONTROL 1 R L i
8 | 5 | 6 | 7 | LEVERT Arianmc s2ea2vac (109315.98 FORREALTHO | 5 65 | 53 | 62 | TLC A2 LAFACE 26003vARISTA (9.98/15.98) OOOO0OMHH..ON THETLCTIP | 3
9 | 9 | 8 | 9 | GETOBOYS @ RaP-ALOT57191/PRIORITY (10.98/15.98) TILL DEATH DO US PART | 1 62 | 49 | 54 | 30 | LO-KEY?PERSPECTIVE 1003/ALM (9.9813.98) WHERE DEYAT? | 18
1 1 25 | KENNY G A ¢ ARISTA 18646- (10.98/15.98) BREATHLESS 2 63 | 56 | 55 | 30 | RACHELLE FERRELL MANHATTAN 93763+/CAPITOL (9.98/13.98) RACHELLE FERRELL 34
m 10 2 5 ONTX . . o BAGHA WGHR 5 64 51 46 24 | WRECKX-N-EFFECT A MCA 10566 (9.98/15.98) HARD OR SMOOTH 6
IMJ/CHAOS 53302/COLUMBIA (3.98 EG/15.9
2 8 9 3 o o B — 8 65 | 50 | 69 3 THE BEATNUTS VIOLATOR 1114*RELATIVITY (7.98/12.98) INTOXICATED DEMONS 50
UPTOWN 10794/MCA (9.98/15.98) ; ? — —
m 12 10 7 U GO0ty T e e— " 66 | 62 | 58 | 31 | GEORGE DUKE wARNER 8ROS. 45026* (10.98/15.98) SNAPSHOT | 36
L DEF JAM 53325/COLUMBIA (10.98 EQ/16.98) H e
67 52 66 14 | ABOVE THE LAW RUTHLESS/GIANT 24477 */WARNER BROS. (10.98/15.98) BLACK MAFIA LIFE 6
14 13 14 12 REGINA BELLE COLUMBIA 48826* (10.98 EQ/15.98) PASSION 13 o 8 5 - —— s o
=== WARNER 8ROS. 45209* (10.98/15.98)
15 16 18 o) INTRO ATLANTIC 82463/AG (9.98/15.98) INTRO 15 T —=—
—-- 69 53 60 12 | B-LEGIT THE SAVAGE Sic wiD [T 712* (9.98/15.98) TRYIN' TO GET A BUCK 41
23 7 MC BREED WRAP 8120*/ICHIBAN (9.98/16.98) - THE NEW BREED 16 70 ) 5 0 PR;NECE AN%BZ,;: /\P/JVE\RA{AEPROW(ESR (?ES‘ERAJB'PN Y & 3
PAISLEY PARK 9 ROS. (10.98/15.
A | 24 | 26 | 12 | 2PAC INTERSCOPE 92209%/aG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z 4 i " : i
18 | 21 | 23 | 9 | BLOODS & CRIPS DANGEROUS/PUMP 19138/QUALITY (9.98/13.98) BANGIN ON WAX | 18 71 | 70 | 68 | 14 | BRAND NUBIAN ELEKTRA 61381* (10.98/15.98) IN GOD WE TRUST 4
NEWD | | | FUNKDOOBIEST MMORTAL 5321 Z/EPIC (9.98 EQ/15.98 WHICH DOOBIE UB? | 19 | 72 | 64 | 61 | 103 | BOYZ!M MEN A ° MOTOWN 6320" (9.98/13.98) ___ COOLEYHIGHHARMONY | 1
o T e Yo
20 | 17 | 17 | 16 | SNOWA eastwesT 9220776 9.9815.98 12 INCHES OF SNOW 12 13|71 |76 3 | JEFF LORBER VERVE FORECAST 517998" (9.98/13.98) WORTH WAITING FOR | 71
@D | NEWP | | | WALTER & SCOTTY capitoL 52058" (9 98/15.98) MY BROTHER'S KEEPER | 21 74 | 60 | 63 | 12 | KIRK WHALUM COLUMBIA 46931 (10.98 EQ15.98) CACHE | 42
2 5 20 % e . _— e ATOR | 15 68 65 32 SHABBA RANKS @ EPIC 52464 (9.98 EQ/13.98) X-TRA NAKED 11
PRIORITY 57185 (10.98/15.98}
—? T " 13 2 S - - I 16 69 71 31 REDMAN RAL/CHAOS 52967/COLUMBIA (9 98 EQ/15.98) WHUT? THEE ALBUM 5
TOMMY BOY 1069* (10.98/15.98) - — =
—] 11 67 47 7 ARRESTED DEVELOPMENT CHRYSALIS 21994*/ERG (10.98/15.98) UNPLUGGED 38
24 | 19 | 15 | 13 | DIGABLE E'fg\l’fﬂg(%l\ 19.98/15.08) REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 5 YESORMER : Y
: E 78 81 85 13 R.B.L. POSSE iN-A-MINUTE 8000* (9 98/14 98) A LESSON TO BE LEARNED 78
25 18 19 19 | CHRISTOPHER WILLIAMS UPTOWN 10751/MCA (9.98/15.98) CHANGES 12 ;EQ 5 p - - -
RODNEY O & JOE COOLEY psYCHOTIC 51101 (9.98/15.98) F--K NEW YOI
26 26 21 41 MARY J. BLIGE A ? UPTOWN 10681 */MCA (9.98/15.98) WHAT'S THE 4117 | T
84 | 82 | 44 | BRIAN MCKNIGHT MERCURY 848605 (9.98 EQ/12.98) BRIAN MCKNIGHT | 20
2] 20 16 20 | SHAI A GASOLINE ALLEY 10762/MCA (9.98/15.98) IF | EVER FALL IN LOVE 3
81 80 7 D.J. MAGIC MIK 11%/CDG ¢ ) NE 4
28 | 22 | 22 | 31 | CHANTE MOORE SILAS 10605/MCh (2.98/15.98) PRECIOUS | 20 LS B S SO v THIS IS HOW IT SHOULD BE DO !
82 79 t 7 NORMAN ORS MOJAZZ 7003*/MOTOWN (9.98/13.98 EMEMBER WHO YOU ARE 7
29 | 28 | 30 | 19 | THE PHARCYDE DELICIOUS VINYL 92222/AG (9.98/1598)  BIZARRE RIDE Il THE PHARCYDE | 28 g b LI e CRIEEASE R R R 0
30 30 38 8 95 SOUTH WRAP 8117+/ICHIBAN (9.98/15.98) QUAD CITY KNOCK 30 = L & 0§ _SHICeRy bty eisosituce) SHch Lt
84 76 78 21 EAZY E @ RUTHLESS 53815/PRIORITY (4.98/6.98) 5150 HOME 4 THA SICK 1§
31 29 | 25 | 74 | MICHAEL JACKSON A 5 EPIC 45400 (10.98 EQ/15.98) DANGEROUS ) NEW)D ) B e I — e %
— wi 1 (9. 5.
NEWD> | 1 | MASTA ACE INC. DELICIOUS VINYL 92249/AG (9.98/15.98) SLAUGHTA HOUSE | 32 86 | 73 | 55 | 10 | WALTER BEASLEY mencuny s12592- 98 €308 I
M * (9. X
33 25 27 <) DA YOUNGSTA'S EASTWEST 92245%AG (9.98/15.98) THE AFTERMATH 25
s . R 87 85 87 89 VANESSA WILLIAMS A wING 843522/MERCURY (10.98 £Q/15.98) THE COMFORT ZONE l
L Y A 6 | ANT BANKS JIVE 41496 (9.98/13.98) SITTIN' ON SOMETHIN' PHAT | 22 [ aer SUGAT
35 | 31 | 24 | 6 | LORDSOF THE UNDERGROUND HERE COME THE LORDS | 13 REENTRY 1 2 | Scwipitzia @osnase TSALGoop § &8
PENDULUM 61415/ELEKTRA (10.98/15.98) )
= 5 N 3 T 89 78 ’ 74 41 HOUSE OF PAIN @ TOMMY BOY 1056 (10.98/15.98) HOUSE OF PAIN 16
P.M. DAWN GEE STREET/ISLAND 514517*/PLG (10.98/15.98) THE BLISS ALBUM. .? NATALIE COLE A ©
7 |3 = RE-ENTRY | 65 | Fiexira61049(13.9816.98 UNFORGETTABLE 5
5 32 15 PAPERBOY NEXT PLATEAU/FFRR 1012* (9.98/14.98) NINE YARDS 26 NEW) N T CEACEFUL @
WARLOCK 2737+ (9.98/15.98) A JOURNEY
38 | 32 | 28 | 58 | ARRENTED DN 3 YEARS 5 MONTHS & 2 DAYS INTHE LIFEOF. .. | 3 -
39 | 36 | 37 | 37 | AFTER7 @ viroina6349- 0951398 P TTT 8 92 | 92 | 84 | 43 | NAJEE Emi 99400+/ERG (10.98/15.98) JUST AN ILLUSION | 25 |
40 34 34 25 | JADE GIANT/REPRISE 24466*/WARNER BROS. (9.98/15.98) JADE TO THE MAX 19 .I 10 = 5 D I ey REDERAC &
i pr o - - ' 3 94 77 81 85 CYPRESS HILL A RUFFHOUSE 4788%/COLUMBIA (9.98 EQ/15.98) CYPRESS HILL 4
ICE-T RHYME SYNDICATE 53858/PRIORITY (10.98/16.98) HOME INVASION
— 95 86 83 ol PAUL JACKSON, JR. ATLANTIC JAZZ 82441 */AG (10.98/15.98) A RIVER IN THE DESERT 83
NEW ) 1 5TH WARD BOYZ RAP-A-LOT 53859 (9.98/15.98) GHETTO DOPE | 42 % | o L o i TR RO s Farchos biosmae B BROWN POSSE | %
43 | 37 | 39 | 17 | HEAVY D. & THE BOYZ @ UPTOWN 10734/MCA (10.98/15.98) BLUE FUNK 7 Af— PATTI LABELLE oATTI LABELLE LVE! | 18
44 39 35 | 37 | BOBBY BROWN A 2 MCA 10417 (10.98/15.98) BOBBY 1 : B | ucaiosol: (ogsisos .
MCArOARJUO. o0, YOUNG BLACK TEENAGERS . 56
98 | 88 | 94 | 14 | S5 "5 S5mch (358 15 88, DEAD ENZ KIDZ DOIN' LIFETIME BIDZ
45 | 40 36 | 44 | MEN AT LARGE EASTWEST 92159*/AG (9.98/13.98) MEN AT LARGE 24 NEW ) I g G - e SAD BOTS %
BIG BEAT 92261 ~/AG (9.98/15.98)
46 | 41 43 17 | DUICE TMR 71000*/BELLMARK (9.98/15.98) DAZZEY DUKS 26
= AN y o 100 | 93 l 93 | 100 | JODECI A 2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1
D.J. MAGIC MIKE MAGIC 9413+/CDG (9.98/15.98) BASS: THE FINAL FRONTIER
7 ™ (_) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
o4 64 42 LORENZQ ALPHA INTERNATIONAL 781000*/PL5 (9.98 EQ/13.98) LORENZO 2 certification for sales of 1 miltion units, with multimiilion seflers indicated by a numeral following the symbot. Most albums available on cassette
" and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked
9 & ] 12 KAM STREET KNOWLEDGE/EASTWEST 92208/AG (9.98/15.98) NEVAIAGAIN 18 EQ, and all other CDs, are equivalent prices, which areprjolercted from whom_saiggrices. © 1993, Billbgaer/BPl Communications.

mL . . (for early reqistration discount -walk up registrations will be taken at the door.)

& 4TH ANNUAL INTERNATIONAL LATIN MUSIC CONFERENCE
I r MAY 18, 19, & 20, 1993
» HYATT REGENCY, MIAMI, FL.

CALL ANGELA RODRIGUEZ (305) 441-7976 = MELISSA SUBATCH (212) 536-5018
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL

FOR WEEK ENDING MAY 22, 1993

= AND ONE-STOP SALES REPORTS.
x x| L e &
28| 2823 €| TITLE ARTIST
=2 | 33| QX | 35| LABEL & NUMBER/DISTRIBUTING LABEL

* Ak NO. 1T * xx

4 | 5 | g | TYPICAL REASONS  PRINCE MARKIE DEE
{C) (M) (1) (X} SOUL CONVENTION 74866/COLUMBIA 1 week at No. |

5 | 6 | 9 | PEACETREATY ® KAM
(M) (T} EASTWEST 96098*

1| 3 |7 | How rm comin ¢ LL COOLJ
(C) (T) DEF JAM 74811/COLUMBIA
DEEPER ¢ BOSS

(M) (T) DJ WEST/CHAQS 74737 */COLUMBIA

FUNKY CHILD ® LORDS OF THE UNDERGROUND
{C) (M) (T) PENDULUM 6467 2/ELEKTRA

ROLL WIT THA FLAVOR

¢ THE FLAVOR UNIT MC'S

|
~
~
(=]

b 7 7 (M) (T) (X) FLAVOR UNIT 74897*/EPIC

2 | 1 [ g | DOWN WITH THE KING ¢ RUN-D.M.C.
e (C) (T) (X) PROFILE 5391

8 | 8 | 10 | |GET WRECKED ® TIM DOG
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New Campaign To Crush ‘Negative’ Rap;
Hip-Hop Inﬂuence Bears Business Fruit

THE REVEREND VS. THE Rappers:
The Rev. Calvin O. Butts, pastor of the
Abyssinian Baptist Church in Manhattan
has kicked off a campaign to combat sex,
misogyny, and violence in rap lyrics. His
campaign—revealed in articles in the
New York Daily News and The New
York Times—targets such acts as
Apache, Scarface, and NW.A.

In the past, the minister rallied
against malt liquor and cigarette ads in
black neighborhoods. He went around
painting over billboards in Harlem. He
says his new crusade is aimed at “crush-
ing out [the] negative words and images
that are eroding the moral fabric of our
community and the society at large.”

Butts, who devoted part of his
Mother’s Day sermon on the rap issue
(“'This is the Devil I'm talking about,” he
began), has asked his congregation and
the general public to send him any rap
recordings they have deemed offensive.
At 10 am. June 1, he will stack the collec-
tion up and press them with a steam-
roller. No site has been selected yet for
this symbolic display.

Unlike many of the attacks on rap,
Butts’ denouncement is not aimed at the
entire genre. His criticism has drawn
support from members of the black and
rap communities, including some who
have been caught up in an intellectual
lockstep, being supporters of rap but also
having reservations about some of its
Iyrical content. Many had no. comment
for this column. One rap writer said, “I
think there needs to be more responsibil-
ity in some of what’s being put out there,
but the moves Butts is making will only
make the bad stuff stronger. It’s not the
way to go about changing things.”

What's needed is a greater under-
standing of rap’s sometimes complex
connotations and a bigger embrace of its
progressive texts. Efforts to promote
such understanding should be made by
the labels and in communities. Misogyny,
sexism, and other negative messages
can’t be wiped out with a construction ve-
hicle.

NEW DEAL: Artist manager Kedar
Massenburg has formed a new label,
Brooktown Records, to be based in
Brooklyn, N.Y., and distributed by Is-
land. Its first release, due late this sum-

by Havelock Nelson

mer, will be the solo debut by Daddy-O,
Stetsasonic’s main man and Massen-
burg’s brother. Massenburg, who holds a
law degree, also is the chairman/CEO of
Okedoke Music Producers and Manage-
ment. Among the company’s clients is
the inventive 4th & B'way rap crew
Freestyle Fellowship.

STRANGEPHRUIT and High Rize
Records are two new entities headed by
African Americans. Both were largely in-
spired by a desire to preserve and pro-
mote hip-hop’s feeling, form, and free-
style flavor.

Philadelphia-based High Rize is an in-
dependent label headed by Wiley Grif-
fin and Idris Abdullah. The pair also
comprise High Rize’s first act, Chase &
Destroy, which dropped the single
“Down Under.”

The founders of Strangephruit, mean-
while, see themselves as “keepers of the
culture.” The endeavor was started by
four young businesswomen: LaTanya
White, from Jive Records; Rhonda
Mann, from Columbia; Karen Taylor,
from Double Exxposure; and Suzanne
Cooke, from The Gersh Agency. Their
overall purpose, they say, is to assist
moves that will counteract efforts by
mainstream culture to co-opt hip-hop.

Beginning Tuesday (18), Strange-
phruit will host a weekly jam and mingle
at Mr. Fuji’'s Tropicana in Manhattan.
Doors will open at 9 pm. Kenny Parker
from Boogie Down Productions will act
as DJ. “We're looking to present cutting-
edge rap, reggae, and soul and to break
new artists,” says Taylor, adding, “Well
also present poetry, display artwork ...
basically recognize that hip-hop culture
is all encompassing and includes every-
one from doctors and lawyers to artists.
We want to reflect what’s happening in
our communities.”

So do the principals in High Rize. Be-
sides signing and supporting local rap

acts, its goals include plans to produce
independent films and clothing. “There’s
no telling how far we can go,” says
Abdullah. Sharing that sentiment,
Strangephruit’s White points out that
the weekly parties are “the beginning
and definitely not the end.”

BOUNCE TA THIS: There’s a buzz
building about Ruthless signee Blood Of
Abraham, which was recently in New
York’s Chung King House of Metal com-
pleting tracks for an album, due to be re-
leased during late summer cr early fall.
The act, which consists of Ben Yad and
Mazik, will filter its Jewish culture
through its lyrics. Yad says, “We don’t
want to be known as a Jewish rap group,
but we won’t shrink from dealing with is-
sues of anti-semitism” . . . Black & White
Television’s Paris Barclay recently
lensed a clip for Intelligent Hoodhum’s
“The Posse (Shoot 'Em Up),” from
A&M’s “Posse” motion-picture sound-
track album ... Shauna “Sho-Nuff”’
Hoodes is seeking out demo tapes by
unsigned rappers. She’s putting together
a compilation cassette to be distributed
at this year’s Jack The Rapper Family
Affair in Atlanta in August. For further
information, call Hoodes at 212-460-8012
..Chuck D. has a featured rap on “New
Agenda,” a track on Janet Jackson’s ju-
dicious “janet.” collection . .. Ultramag-
netic MCs’ third album (for a third label,
Wild Piteh) will be titled “The Four
Horsemen.” It is due to drop in late July.
First single “ Two Brothers W/Checks
(San Francisco, Harvey)” will arrive
June 15. This funky, stream-of-con-
sciousness jam is so weird that the
group’s Kool Keith says, “We don’t even
know what it’s about.” In the B-side
track “1-2, 1-2,” Keith will debut a new
double-speaking vocal style . . . Silver D.,
who spins on WBLS N.Y.’s “Operating
Room,” has joined the A&R staff at Se-
lect Records. He is soliciting demo tapes.
Select, now being distributed by Atlantic,
has a slew of releases planned for the
rest of the year, including sets from
Chubb Rock, AMG, and Kid 'N Play,
who have completed a track with the
Beatnuts. Among the others are COD,
TDC, and Sam & the Swing ... Oops:
Onyx is managed by Jeffrey Harris of
Queens, N.Y.-based GIA Management.

CHILD OF HIP-HOP

(Continued from page 25)

rocked some innovative stuff, not the
same o!’ beats flipped in a few different
ways. Well anyway, thank God I com-
pleted its album and more importantly
I'm hyped on it! When I play it, it makes
me feel good, it feels fresh just like
“Plug Tunin” by De La Soul felt when
I first heard it.

De La Soul influenced me a lot cuz
they redefined hard-core hip-hop. Hard-
core hip-hop to me is that crazy bugged
stuff, that underground funk, totally re-
bellious to what’s going on at the time.
P.E., Gang Starr, Ice Cube, Jungle
Brothers, Tribe, KRS, the list goes on—
that’s hard-core funk! They took some
chances and went from the soul. But, as
usual, popular culture has it all back-
ward. What they call hard-core hip-hop
is usually a perfect formula or recipe. I
can see it now, some “chef” wanting to

get rich so he adds a tablespoon of
“bitches” to his lyrics, two cups of
blunts and spliffs, an album cover with
at least three guns showing, and a sister
with her stretch-marked booty hanging
out. There you have it, a supposedly
“hard-core” song that goes top 10 on the
pop charts! A supposedly “real black”
song with majority white listeners.
This morning some French inter-
viewer asked me if A.D. had sold out. I
had to laugh. I talk about respecting
black women, and bein’ a poor musician,
in these times when “life ain’t nothing
but bitches and money!” He also asked
me if I really believed that Life music
was hip-hop. I replied by askin’ him,
“wasn’t ‘Play At Your Own Risk’ by
Planet Patrol just as important to hip-
hop history as “Hip-Hop Hooray” by
Naughty By Nature?” Well this guy

didn’t even know who Planet Patrol
was. I chuckled to myself again cuz I
wasn't surprised.

This day was a tripped-out awaken-
ing for me cuz I realized that I'm 24
years old, and I've been into hip-hop
since I was 10. I'm now a hip-hop artist/
producer myself who has sold 3 million
or more records. I'm also a pro-black
brother with revolution on my mind.
But what’s most bugged out is that I'm
a child of hip-hop. It was hip-hop that
formed so many of my views, my dress
style, my dialect, my hair. That’s some
deep shit! Hip-hop actually played that
big a role in my life. I guess that is why
we who feed from the breast of this
woman called hip-hop cannot allow any
white power structure, any record label,
or any of our brothers’ or sisters’ greed
to make hip-hop a prostitute!!!!
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Mood Il Swing Works To Avoid The Remix Trap

THE MEN WHO COMPOSE Mood
I1 Swing are embroiled in a battle
against clubland’s dreaded “remix
monster.”

Armed with a growing catalog of
solid productions and compositions,
Lem Springsteen and Jon Ciafone
are working overtime to prove that it
is possible to gain interest from the
pop mainstream without grinding out
postproductions like a coffee factory.

That should not imply that the pair
totally shy away from such projects.
Actually, they were heralded as the
“next big thing” in remix circles re
cently as a result of their fine work on
Xaviera Gold’s No. 1 hit, “Gonna Get
Back To You.” Also, a serious buzz
currently is building around their in-
terpretation of the forthcoming “Boy
Pop” by Book Of Love.

Springsteen says they are proud of
the mixes but want to “avoid getting
trapped in a slot that will limit the
other work we want to do. When you
focus on remixing, there’s a danger
that people in the industry will not
view you as being capable of writing
a song yourself, or producing a record
from scratch.”

To ensure a versatile image, Mood
IT Swing is tempering its remix
chores with catchy, well-structured
singles that are filling dancefloors
throughout the U.S. and much of
Europe. At the moment, “Rushing,”
sung by Loni Clark (Nervous, New
York; A&M, U.K)), is approaching
top 10 dance status in the U.K. and is
bulleted at No. 15 on this week’s Bill-
board Club Play chart. The duo’s
most recent creation, the brilliant
“Critical,” which was recorded by
Wall Of Sound with Gerald Letham
(EightBall, New York), is at the cen-
ter of active major-label bidding, and
has been a red-hot item on test press-
ing for the past two months.

“Critical” is a good example of the
easygoing, democratic vibe that
hangs over Mood II Swing sessions,
which often start with a germ of an
idea—perhaps an interesting title or
bit of melody—by Springsteen, which
is laid into a groove by Ciafone.

“[That song] first had a different
hook line,” Springsteen remembers.
“It was, ‘I can’t believe I'm falling for
my best friend,” which was an exag-
geration of something that was hap-
pening to a few people around us. And
Jon did not like the line at all.”

Ciafone says, laughing, “I have a
very close friend who I was afraid

MOOD Ii SWINGS: Jon Ciafone, Lem
Springsteen.

Fly Robin Fly. Big Beat/Atlantic diva
Robin S. works the crowd at New York
nightspot City with a performance of
her recent No. 1 smash, “Show Me

Love.” The singer currently is dividing
her time between a club tour of the U.S.
and the recording of her debut album.
(Photo: Chris Ross)

would get the wrong idea. Why get
into unnecessary drama? Besides, I
thought we needed a more universal
line. Eventually, we compromised
and came up with something that we
could both live with.”

Although they have been working
together as Mood II Swing for about
a year and a half, Springsteen and
Ciafone have been making music to-
gether since they met as students at
Hofstra Univ. on Long Island, N.Y,,
four years ago. Their partnership
grew from playing in a band that fal-
tered. Prior to that, Ciafone was the
DJ in Point Blank, a local rap act,
while Springsteen sang with his
brother. Bobby, in an act called
Springsteen Poets, and recorded an
album for Chrysalis that was never
released.

Mood IT Swing’s big break in dance
music came when New York’s Maxi
Records issued its first single, “Help-
less (What Am I Going To Do With-
out You),” with singer Silvano. The
critically lauded cut was a top five in-
ternational smash that led to a mo-
mentary deal with Big Life Records.
Plans for an album were quietly shel-
ved, and the pair’s alliance with Sil-
vano fell apart. The two are wary of
discussing the situation, other than to
call it “an educational experience.”

Working with Silvano has solidified
their goal to connect with a singer on
a permanent basis, and form a re-
cording act. In the meantime, Mood
IT Swing will continue fighting for the
freedom to work in all aspects of
dance and pop music. Given its con-
tinually evolving talent and positive
attitude, it will be a battle easily won.

SINGLES SCENE: Fans of No-
mad’s 1991 international smash, “(I
Wanna Give You) Devotion,” will be
pleased to find Sharon Dee Clarke,
the group’s leader, belting wildly on
Serious Rope’s “Happiness” (Ru-
mour, U.K.), a warm and fuzzy deep-
house ditty produced by Damon

Rochefort and Aron Friedman.

Clarke does an excellent job of ba-
lancing the song’s quasi-spiritual na-
ture with a lighthearted pop tone that
ensures multiformat play. For a taste
of trance, go for newcomer Red
Jerry’s atmospheric remix, which
kicks the tempo and adds an unusual
synth effect or two.

It appears that Nomad’s in-prog-
ress sophomore album will not see the
light of day. Although it is a pity,
given the strength of the material
that was floating on demo, it frees
Clarke up for a solo deal. Something
for labels here to consider.

Producer Kingsley O’s up-and-
coming K-London Club posse is
poised for its first national break-
through hit with “I Believe” (K4B,
Stamford, Conn.), a stomping, gospel-
tinged jam sung by Maydie Myles.
Kingsley and Zack Toms inject a
contagious pop hook into the track,
which gains much of its energy from
air-punching choir chants at the cho-
rus. Although it could use a longer
mix, “I Believe” sparkles brighter
than a lot of records on major labels
right now. There is great potential
here, just waiting to be discovered.
Wake up, folks!

The lovely Brenda K. Starr
bounces back from her disappointing
1992 Epic album by joining freestyle
king Tony Moran for his latest Con-
cept Of One effort, “So In Love,” a
fine prelude to a full-length set that
is due next month on New York’s
Cutting Records. The song is a brew
of sweet Latin flavors, thickened by a
heavy funk drum patterns and edgy
pop/rock guitars. Starr shimmies ad-
mirably, nicely holding her own
against a hard and busy arrange-
ment. Could do the trick in sprucing
up freestyle’s presence in main-
stream clubs and on crossover radio.

Now we have seen it all. Classic-
rock acts Jethro Tull and Motor-
head are now courting club DJs with
dance remixes of old hits. Tull’s “Liv-
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by Larry Flick

ing In The Past” (Chrysalis) is given
a breezy disco redressing by Tommy
D., while Motorhead’s “Ace Of
Spades” (W.G.A.F/BMG, U.K.) rips
into the rave realm at a staggering
141 beats per minute, courtesy of
CCN. We're kinda scared (and se-
verely worked) by the high musical
quality of these mixes. More impor-
tant, though, we also are troubled by
labels that clearly are exploiting the
club community in order to pump life
into the careers of bands so extraordi-
narily far removed from dance music.

TID-BEATS: The brigade of trans-
sexual and transvestite disco divas is
growing by the second. Chicago siren
Candy J. is ready for her close-up,
thanks to an album deal with the hip
Vinyl Solution Records in the U.K.
Her first single with the label will be
“Don’t Cry,” produced by the singer
with Sammy O. Candy also is prepar-
ing musical contributions to upcom-
ing albums by Ten City and Judy
Tenuta ... Producer/writer Blue-
jean is getting mighty busy with a se-
ries of interesting new singles. First,
he offers “Illustrious,” the dark and
dreamy house dub, just released on
Easy Street. Waiting in the wings is
“Kissing To The Top,” an R&B-in-
flected reof-raiser, featuring a sturdy
baritone vocal by Storm. Keep your
eyes and ears peeled for these potent
entries.

Lulu Of A Comeback: Singer
Declares Her ‘Independence’

NEW YORK—Watching Lulu dive
passionately into the vigorous promo-
tion regimen for her SBK/EMI come-
back, “Independence,” it is hard to
believe that initially, she had to be
coaxed back into the studio.

After a string of international hits
that began with the '60s pop classics
“Shout” and “To Sir With Love,” the
Scottish performer made a conscious
move toward stage and television
projects. “I had offers to make rec-
ords,” she says. “But I didn’t want to
Just sing cute pop songs anymore.
And on top of that, a lot of time was
devoted to bringing up my son.”

Last year, Lulu’s former brother-
in-law, Barry Gibb (she once was
married to Bee Gee Maurice Gibb),
went on a campaign to get her back
into the musieal loop. She soon found
herself assembling an album for the
EMI-distributed Dome Records in
London, with some of the industry’s
leading dance and urban taste-
makers. A deal with SBK in the U.S.
came shortly after the singer comple-
ted the set.

In addition to the Gibb-penned
“Let Me Wake Up In Your Arms,”
Lulu delves heartily into material by
Nick Martinelli, Errol Henry, and
Maxi Priest collaborator Winston
Sela. The result is a seamless collec-
tion that carefully combines lush
disco grooves with glossy modern
funk. The title cut recently reached
the top 10 on Billboard’s Club Play
chart, and the album features other
gems such as “Back For More,” a
duet with Bobby Womack. The singer
says, laughing, “I probably shouldn’t
admit this, but a lot of the people 1
worked with this time weren’t even
around when I first started record-
ing.”

But Lulu says every aspect of mak-
ing music was sweeter this time
around.

“I savored every single note I sang.

LULU

When you've been away for a while,
you learn that there isn’t anything
quite like approaching a song and dis-
covering its moment of true emo-
tion—it’s indescribably empowering.”

Actually, finding the strength of a
solid song is becoming a foremost in-
terest for Lulu; she is now actively ex-
ploring and developing her songwrit-
ing. Besides creating “I'm Walking
Away” on her own project, she re-
cently co-wrote “I Don’t Want To
Fight” for Tina Turner. As the latter
tune starts seeping into top 40 con-
sciousness, the line of artists seeking
Lulu compositions is growing.

In the meantime, the singer is in
the thick of promoting “Independ-
ence.” SBK currently is stoking up
for a push behind the set’s upcoming
second single, “Back For More,”
which has downtempo remixes by
Henry and Bob Jones that make the
song accessible to club and radio for-
mats.

“I look at this project as merely the
first step in a new phase of perform-
ing,” Lulu says. “I have miles to go
before I make that perfect album. I
want to expand my vocal range, write
better songs, and grow as a whole.
I'm so fortunate to have the opportu-
nity to go for it.” LARRY FLICK
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19 | 19 | 24 | 6 | MAKOSSA FREEZE 50029 MODSEIORCKESIES 18 ] 18 | 12 [ 9 | DOWN WITH THE KING ( () PROFILE 7391 @ RUN-D.M.C.
20 | 12 | 4 | 1l | FAITH (N THE POWER OF LOVE) €PiC 74887 ROZELCE 19 | 19 | 22 | 6 | WAKE UP EVERYBODY (n) (x) REPRISE 407539/WARNER BROS. @ NICK SCOTTI
21 | 23 | 25 | 6 | THE LOVE | LOST NEXT PLATEAU/LONDON 857 065/PLG SYBIL 21 | 30 | 4 | EVERY LITTLE THING U DO (T) (x) UPTOWN 54613MCA @ CHRISTOPHER WILLIAMS
2)| 7 | 3l 5 | GOAWAY epic 74843 @ GLORIA ESTEFAN 21| 14| 9 10 | 1I'M RAVING (M} (T) (X) ARISTA 12525 ® LA STYLE
23 | 20 | 11 | 11 | IFEEL YOU SIRE 40767/WARNER BROS. ¢ DEPECHE MODE 22 | 10 3 8 | FEVER/BAD GIRL (M) (T) (X) MAVERICK/SIRE 40793/WARNER BROS. © MADONNA
* % * POWER PICKX* x % @ 21 35 6 LOVE ME THE RIGHT WAY (T} (X) LOGIC 62529/RCA @ RAPINATION & KYM MAZELLE
30 | 42 | 3 | QUEENIE DAL 66305/ELEKTRA ETHYL MEATPLOW 24 | 24|29 5 | YOU'RE THE LOVE OF MY LIFE/THE LOVE | LOST () NEXT PLATEAU/LONDON 857 065/PLG @ SYBIL
25 | 21 | 16 | 11 | CAN'T GET ANY HARDER SCOTTI BROS, 75352 ® JAMES BROWN * % * POWER PICKX * %
2% | 28 | 29 5 | ELEVATOR UP AND DOWN ZvX 6668 INTERACTIVE @) 49 | — | 2 | WHAT'CHA GONNA DO? m tx EPIC 74938 © SHABBA RANKS (FEATURING QUEEN LATIFAH)
7| 16|19 7 BOW WOW WOW IMMORTAL 74852/E~iC IRONEDOOBIEST) 26 | 28 | 34 | 14 | CONNECTED (1) (x) GEE STREET/ISLAND 864 393/PLG © STEREO MC'S
28 | 3 35 4 GIVE HIM A LOVE HE CAN FEEL PENDULUM 66326/ELEKTRA © TENE WILLIAMS @ 2 | — 2 KNOCKIN' DA BOOTS (V) (1) LUKE 46 © H-TOWN
36 | — | 2 | YOURTOWN criaos 74959 @ DEACON BLUE 30 | 38 | 13 | PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
30 | 3 | ¥ 4 | FUNKY GUITAR 2vx 6881 1C 29 | 25 | 26 | 6 | NOLIMIT () (1) () RADIKAL 12389/CRITIQUE ® 2 UNLIMITED
3 29 17 10 | JAMAICAN IN NEW YORK ELEKTRA 66339 @ SHINEHEAD 30)| 38 | 46 3 CREWZ POP (M) (T) EASTWEST 96068/AG @ DA YOUNGSTA'S
32 | 35 | 36 | 4 | )LIFT MY CUP pULSE 3 12304RADIKAL Aol 10l 31 | 11| 4 | 10 | FAITH (IN THE POWER OF LOVE) (T (X EPIC 74887 ROZALLA
@3] 39 | — | 2 | |BELIEVE MOONSHINE MUSC 55300 CONETICRRINCE (32D | NEWP | | | THAT'S THE WAY LOVE IS M) (1) () MCA 52619 © BOBBY BROWN
* % * HOT SHOT DEBUT * % * 33 | 22 ] 20 | 10 | FUNKY CHILD i) (1 PENDULUM 66330/ELEKTRA @ LORDS OF THE UNDERGROUND
NEWD | | | PLASTIC DREAMS ericPromo SOAYDEE NEWD | 1 | BUDDY Xm0 viRoiN 12665 @ NENEH CHERRY
/| 3| — 2 SENTINEL-RESTRUCTURE REPRISE 40749/WARNER BROS MIKE OLDFIELD @ 37 | — 2 CATCH ME (1} 00 SIRE 40819/WARNER BROS BETTY BOO
47 | — | 2 | WIND IT UP ELEKTRA 66319 @ THE PRODIGY 36 | 33 | 37 | 5 | 1T'S ALRIGHT ) (m siLas 54577/mcA @ CHANTE MOORE
37 22 14 13 | BRIGHTER DAYS CAJUAL 204/EMOTIVE CAJMERE FEATURING DAJAE 39 | 43 3 DEEPER (M) (T) DJ WEST/CHAOS 74737/COLUMBIA © B8OSS
38)| 43 | — | 2 | CROSSTALK spvIMPORT ELEKTRIC MUSIC 38)| 48 2 | JUST A DREAM () (7) MCA 54595 © DONNA DELORY
C:) NEW ) 1 GOTTA KNOW (YOUR NAME) AeM 8135 © MALAIKA 39| 29 | 31 15 | NUTHIN' BUT A "G" THANG (M) (T) DEATH ROW/INTERSCOPE 53819/AG © DR. DRE
40 40 l 46 3 T-E-C-H-N-O PANTERA 0494 BASIC ELEMENTS 40 26 28 6 HOW I'M COMIN’ (T) DEF JAM 74810/COLUMBIA @ L.L COOLJ
NEWD | 1 | THAT'S THE WAY LOVE GOES VIRGIN 12661 @ JANET JACKSON 41 | 34 | 19 | 11 | 1FEEL YOU () ) (% SIRE 40767/ WARNER BROS. @ DEPECHE MODE
NEWD> [ 1 | CATCH ME SIRE 40819/WARNER BROS. BETTY BOO 42 | 35 | 36 | 5 | INDEPENDENCE (1) (x) SBK 19777/ERG & LULU
43 | 38 ] 38 5 | TYPICAL REASONS COLUMBIA 74865 @ PRINCE MARKIE DEE & SOUL CONVENTION NEW p> 1 | TYPICAL REASONS (M) (T) () COLUMBIA 74865 @ PRINCE MARKIE DEE & SOUL CONVENTION
NEW ) 1 THAT'S THE WAY LOVE IS MCA 54619 ¢ BOBBY BROWN 4 | 31 15 | 11 | BORN 2 B.R.E.E.D. (M) (T} {(X) WARNER 8ROS. 40641 © MONIE LOVE
45 42 40 4 JUNGLE BILL SMASH 880 003/ISLAND @ YELLO 45 45 — 2 LOOKING THROUGH PATIENT EYES (T} (X) GEE STREET/ISLAND 862 025/PLG & P.M. DAWN
46 3 28 12 ENJOY LIFE EIGHT BALL 9207 & WAVE 46 47 49 8 DAZZEY DUKS (1) TMR 3089/BELLMARK @ DUICE
NEW ) 1 SWEET HARMONY ATLANTIC 85759 @ THE BELOVED 47 41 50 4 WHERE I'M FROM (M) (T) (X) PENDULUM 663 1 8/ELEKTRA @ DIGABLE PLANETS
48 26 10 13 | BORN 2 B.R.E.E.D. WARNER BROS. 40641 @ MONIE LOVE 48 36 | 39 5 EXTERMINATE! (M) (T) (X) ARISTA 1-2545 ® SNAP FEATURING NIKI HARIS
49 49 41 8 EXTERMINATE! ARISTA 1-2545 @ SNAP FEATURING NIKI HARIS 49 | 43 | 4 3 MAKOSSA/I LIKE YOU (T) FREEZE 50029 HOUSE OF GYPSIES
50 | 32 | 26 | 12 | BOSS DRUM eric 72898 © THE SHAMEN 50 | 32 | 32 | 15 | HIP HOP HOORAY (M) (T) (X) TOMMY BOY 554 © NAUGHTY BY NATURE

Q Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-
single availability. © 1993, Billboard/BPI Communications.

MASTERS AT WORK COMING SOON
“The Album" the next single and video release
DOUBLE ALBUM SET M.A.W. featuring SCREECHIE DAN
Featuring INDIA, JOCELYN BROWN, "GIVEITTO ME™
SCREECHIE DAN and GRINGO : ;o
Mixes by KENNY "DOPE" GONZALEZ,
“LITTLE" LOUIE VEGA TODD TERRY
and MAURICE JOSHUA

LOOK FOR
*| CAN'T GET NO SLEEP* VIDEO
LIMITED EDITION RELEASE SINGLE
| CAN'T GET NO SLEEP" MK MIXES
b/w "ALL THAT* REMIXED BY MAURICE JOSHUA

104 Vermilyea Avenue, Sulte # B-2, New York, NY 10034
FH #2]2'3@4-34“] -.um-...-rfnm
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ARTISTS & MUSIC

‘Letters’ Bears Carter’s Signature
Artist Switches Labels For Latest Set

B BY PETER CRONIN

NASHVILLE—When Carlene Carter
says country music “comes from my
genes,” it takes a moment to figure out
that it’s not one of her infamous puns.
She’s talking seriously about her home-
spun pedigree as the only daughter of
country great Carl Smith and Carter
Family member June Carter.

On June 22, “Little Love Letters,” the
follow-up to “I Fell In Love,” Carter’s hit
album from 1990, arrives in stores. The
three years since her last release have
been busy ones for Carter and producer/
boyfriend Howie Epstein. The pair re-
corded diligently in their L.A. home stu-
dio but, between Carter’s tours with
George Strait and Clint Black, and
Epstein’s duties as bassist with Tom
Petty & the Heartbreakers, progress
was slow. Apparently too slow for
Carter’s label, Warner Bros. Nashville,
which understandably was anxious to fol-
low up on the success of “I Fell In Love.”
“There were times, because of schedules
and pressure to tinish this record, that
pressure came to me to let [Epstein] go,
and work with someone else,” Carter
says. “One of us might have backed down
without the other, but the unity between
us kept us on track.”

“Little Love Letters,” an exhilarating
mix of Carter’s feisty take on tradition
and Epstein’s multilayered, hi-tech,
honky-tonk production, was well worth
the wait. On the way to its completion,
however, the creative tug-of-war be-
tween Carter and her longtime label
reached a breaking point, with Carter
moving over to Giant Records’ Nashville
division in January 93,

Nick Hunter, recently appointed GM

of Giant Records Nashville, already had
worked closely with Carter in his former
capacity as Senior VP Sales and Promo-
tion at Warner Bros. Hunter feels
strongly that it’s time for Nashville to
stop imposing a “four-singles-and-an-al-
bum-a-year” schedule on artists like
Carter and that, in today’s crowded field,
the policy often only serves to shorten an
artist’s lifespan in the marketplace. He
points to Dwight Yoakam’s career as an
example of a better strategy. “A cam-
paign I acdmired was done by [manager]
Gary Borman along with Dwight,” says
Hunter. “Part of that was taking time off
and staying off the road until everything
was right, and we're going to do that
with Carlene this year.” Before finally
hitting the road this fall, Hunter will con-
centrate on “all the marketing stuff; tele-
vision, the trades, account visits, the pro-
motional roo-de-doo.” He concurs with
Carter, however, that the music must
come first. “We've got a wonderful rec-
ord here,” he says, “and I hope that, in
this day and age, that’s the main thing.”

While everyone involved refers to
“Little Love Letters” as “the second al-
bum,” Carter’s latest actually is her sev-
enth release. On the strength of one
song, “Easy From Now On,” which she
had written for then-newcomer Emmy-
lou Harris, the 23-year-old Carter was
signed to Warner Bros. in 1978. The
company promptly sent her off to
England, where she experienced the wild
side of life, recording with Rockpile, a
band that featured her future husband,
bassist Nick Lowe. The young singer
went on to make “every kind of record
I could possibly make,” finally calling
things to a halt after “Musical Shapes,”
a solid country rock album she made in

Bill lvey Takes Founders’ Award
At Music Row Industry Summit

NASHVILLE—Country Music Foun-
dation director Bill Ivey won the
Founders’ Award at the second annual
Music Row Industry Summit, held May
6-8 here. The honor was one of a series
presented at the awards banquet that
concluded the event.

David Ross and Jeff Walker, co-
founders of the Summit, said 412 people
registered for the three days of
speeches, panel discussions, round-ta-
bles, and parties. That total represents
an increase of 41% over last year’s
gathering.

The IFounders’ Award is conferred on
those who have made significant contri-
butions to the country music industry
via education and/or community serv-
ice. Last year’s recipient was talent
manager Ken Kragen.

In addition to his work at the Coun-
try Music Foundation—which is the
world’s largest repository of country
music data—Ivey has been a leading
figure in the National Academy of Re-
cording Arts and Sciences. He was for-
merly the organization’s national presi-
dent and currently is its national
chairman.

Other award winners cited at the

Summit banquet: Vince Gill, artist of
the year and performance video of the
year (for “Don’t Let Our Love Start
Slippin’ Away”); Wynonna, perform-
ance video (her “No One Else On
Earth” tied with Gill’s winner), break-
through artist, and album cut (“A Little
Bit Of Love”).

Also, Alison Krauss, best independ-
ent artist, and Alison Krauss & Union
Station, best independent video
(“Heartstrings”); Victoria Shaw, break-
through songwriter award (for “The
River”); “Walkaway Joe” (written by
Vince Melamed and Greg Barnhill and
performed by Trisha Yearwood), song
of the year.

And Kathy Mattea, best concept
video (“Standing Knee Deep In A River
| Dying Of Thirst]”); Deborah Allen,
breakthrough artist video (“Rock Me
[In The Cradle Of Love]™; Billy Dean,
best longform video (for his “Video
Hits” compilation); Lorianne Crook and
Charlie Chase, best electronic media
personalities; and Mercury Records,
marketing achievement award (for
Billy Ray Cyrus/“Achy Breaky Heart”
dance club promotion).

1980 with Lowe producing, failed to
make any commercial impact. “It hurt
me that Nashville wouldn’t accept me for
what I was,” she says, “and I wasn’t
dumb enough to go ahead and make a
sixth record.”

Instead, she hit the road with her
grandmother, Maybelle Carter, and her
aunts Helen and Anita, getting back to
her roots as a member of the Carter
Family. Carter spent two years on the
road and made a record with them, giv-
ing up aleohol and drugs in the process.

“Little Love Letters” displays
Carter’s hard-won respect for tradition
without sacrificing the sense of fun that
marks everything she does. For pro-
ducer Epstein, working with Carter has
been educational as well as romantic. Be-
fore the release of “I Fell In Love,” the
bassist-twrned-producer had never vis-

(Continued on page 37)
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Childs’ Play. New RCA artist Andy Childs, left, joins his producers Mark Wright,
seated, and Josh Leo in listening to a playback of his forthcoming self-titied
album. Childs’ first single, 1 Wouldn't Know,’ is due out June 7.

THEY’RE HISTORY: We were astounded, chagrined, and
driven perilously close to the edge of melancholy to learn
that many radio stations refuse to play country music that
dates back farther than Randy Travis’ first hits (Billboard,
May 15). “This is infamy of the vilest sort!,” we roared to
ourselves as we charged out the door in search of a stiff
drink. Then it occuured to us that this slight may he rooted
more in ignorance than in malice. Maybe the programmers
just don’t know any better, we reasoned. Maybe the pre-
Travis world is just so much terra incognita to them. To
make this older era of country music more understandable

" Quick Fix Of History For Radio PDs

Also, Garth At Work; Kershaw In Country’s New Tie

him by staying after his concert and signing autographs for
every fan who requested one. “That artist,” Brooks said,
“was John Anderson.” Then he sang Anderson’s early hit,
“1959,” while the delighted Anderson sang along with him.

MAKING THE ROUNDS: Valvoline, the motor oil com-
pany, will sponsor selected dates on Sammy Kershaw’s up-
coming tour. Although the company has long been associa-
ted with motor sports, this is its first country music tie-in.
The Valvoline logo was prominently displaved in Kershaw's
music video “Anywhere But Here.” In addition to its concert
sponsorship, Valvoline will

list of key terms:

* Farm: a barren, soul-
killing piece of real estate to
which a country singer un-
accountably longs to retun
once he has fled it; also, that
which Willie Nelson aids.

and approachable to pro-
grammers, we compiled a
N h .ll
YTy

offer consumers a compila-
tion CD or cassette of coun-
try hits, including “Any-
where But Here.”
Mary-Chapin Carpenter
hosts “Telluride! High-
lights From The 1992 Tellu-
ride Bluegrass Festival,”
which is airing on public ra-
dio through Memorial Day

° Mama: the parent for
whom a country singer generally manifests affection by
steadfastly ignoring her advice.

* The Outlaws: group of artists who caused great con-
sternation in the recording industry during the late "70s by
asking to read their contracts before they signed them.

* Roy Acuff: artist who miraculously attained interna-
tional stature without the aid of music videos.

* Buck Owens: California singer and guitar player
strongly influenced by Dwight Yoakam.

* Grand Ole Opry: predecessor to “Austin City Limits.”

TUMBLEWEED CONNECTION: If Garth Brooks ever
quits the music business, he could have a great career in
the diplomatic service. A few nights ago—on the evening be-
fore the Academy of Country Music Awards show—he was
at the Crazy Horse Saloon in Santa Ana, Calif,, to do a re-
mote spot for “Nashville Now.” John Anderson happened
to be in the neighborhood, and he joined Brooks for a brief
appearance on the broadecast. Afterward, the crowd at the
nightclub began shouting for Brooks to sing them a song.
He did. But first he told them a story. He said that when
he was working as a bouncer at the Tumbleweed in Stillwa-
ter, Okla., “keeping the girls off the artists,” a famous singer
came through to play the club. He said the singer impressed

* Guilt: a sensation
viewed as comparatively ™
pleasurable by older coun- .
try songwriters. by Edward Morris

... Reba McEntire will do
another movie, “The Man
From Left Field.” which
stars Burt Reynolds. Earlier, she accepted a role in the Rob
Reiner film “North” . .. More than 26,000 fans of bluegrass
and traditional music attended the Merle Watson Memorial
Festival, April 29-May 2 in Wilkesboro, N.C. This figure
compares with last year’s attendance ot 20,300.

After scoring phenomenal sales with his collection of mu-
sic videos, Ray Stevens has released a second compilation
for home video, “Ray Stevens Live!” It contains 12 perform-
ances from his stage shows in Branson, Mo. ... Theres a
new trade association on Music Row: the Christian Country
Music Assn. And like all other trade associations, it is going
to give achievement awards for those who work within its
format. The awards will be called Gabriels, and the first
round will be conferred Aug. 7, during Christian Country
Weekend at the Tennessee Performing Arts Center in
Nashville ... “King Of The Yodelers” Kenny Roberts is
celebrating his 50th year in country music. His first hit rec-
ord, “I Never See Maggie Alone,” dates back to 1949. He
was featured on the cover of Discoveries magazine’s April
issue with another musical pioneer, Ringo Starr.

Artists Travel, a division of Nashville’s Ambassador
Travel Agency, is donating 1% of its commissions through
June 30 to the Make-A-Wish Foundation, which grants
wishes to seriously ill children.
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SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY

|}
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
® &'l'“ AcKs A WEEK, SONGS RANKED BY NUMBER OF DETECTIONS.
OR WEEK ENDING MAY 22, 1993
=z =z
x x| L2 - E x x| @ O =t
28|54 38| €2 Tme ARTIST 24| 28| 23| 22| nTLe ARTIST
£z |32|3¢|33 PRODUCER {SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL Ex| 32| 2| 25| rrobucer sonewriTER) LABEL & NUMBER/DISTRIBUTING LABEL
HARD WORKIN’ MAN @ BROOKS & DUNN
* % x NO. 1 % % % 40 34 23 16 | E00K.S HENDRICKS (R.DUNN) (V) ARISTA 1-2513
@ 1 4 11 | LOVE THE WAY YOU LOVE ME ¢ JOHN MICHAEL MONTGOMERY
D.JOHNSON (V.SHAW,C.CANNON) (C) (V) ATLANTIC 87371 47 48 7 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO BACK®CONFEDERATE RAILROAD
AIN'T THAT LONELY YET o DV IGHT YOARAM B.BECKETT (S.CLARK,J. MACRAE) (V) ATLANTIC 82422
@ o 10 11 P.ANDERSON (KOSTAS J. HOUSE) (C) (V) WARNER BROS. 185690 50 50 4 CLEOPATRA, QUEEN OF DENIAL & PAM TILLIS
P.WORLEY,E.SEAY (P.TILLIS,B.DIPIERO, J. BUCKINGHAM) (C) (V) ARISTA 1-2552
3 2 3 12 TENDER MOMENT & LEE ROY PARNELL —
S.HENDRICKS,B.BECKETT (L.R.PARNELL.R.M BOURKE,C.MOORE) (C) (V) ARISTA 1-2523 44 44 11 IF | HAD A CHEATIN' HEART @ RICKY LYNN GREGG
s 3 . 14 | HEARTS ARE GONNA ROLL HAL KETCHUM C.HOWARD (W.HOLYFIELD,A. TURNEY) LIBERTY ALBUM CUT
A.REYNOLDS,J.ROONEY (H.KETCHUM,R.SCAIFE) CURB ALBUM CUT 44 4 37 19 IT'S A LITTLE TOO LATE & TANYA TUCKER
TELL ME WHY WYNONNA J.CRUTCHFIELD (P.TERRY,R. MURRAH) (C) (V) LIBERTY 44915
®| 7 11 8 T.BROWN (K.BONOFF) (C) (V) CURB 54606/MCA 19 51 6 HEY BABY & MARTY STUART
@' 6 2 13 | MADE FOR LOVIN' YOU © DOUG STONE R.BENNETT.T.BROWN (M.STUART,P.KENNERLEY) (V) MCA 54607
D.JOHNSON (C.PUTMAN.S. THROCKMORTON) (V) EPIC 74885 4% 3% | 2 16 | LEARNING TO LIVE AGAIN GARTH BROOKS
@ 0| 1 12 ALRIGHT ALREADY & LARRY STEWART A.REYNOLDS (S.DAVIS,D.SCHLITZ) {V) LIBERTY 56973
| S.HENDRICKS.L.STEWART (B.HILL,J.B.RUOD) (V) RCA 62474 4 5 3 19 SHE'S NOT CRYIN' ANYMORE @ BILLY RAY CYRUS
1 [ 16 17 | SHOULD'VE BEEN A COWBOY & TOBY KEITH JSCAIFE,J.COTTON (B.R CYRUS,T.SHELTON,B.CANNON) (C) (V) MERCURY 864 778
| N.LARKIN,H.SHEDD {T.KEITH) (C) (V) MERCURY 864 342 | 4 6 2 17 I'D RATHER MISS YOU © LITTLE TEXAS
|® 13 15 7 HOMETOWN HONEYMOON ALABAMA 8 | 3 J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.0'BRIEN) (V) WARNER BROS. 18668
J.LEO,L.M.LEE, ALABAMA (J.LEQ.J.PHOTOGLO) (V) RCA 62495 IT'S YOUR CALL © REBA MCENTIRE
10 4 1 11 | ALIBIS @ TRACY LAWRENCE %9 2 T.BROWN,R.MCENTIRE (L. HENGBER.S.HARRINGTON-BURKHART,B.BUNCH) (V) MCA 54496
J.STROUD (R.BOUDREAUX) (C) (v) ATLANTIC 87372 IF YOU'RE NOT GONNA LOVE ME « DEBORAH ALLEN
@ 16 - g BLAME IT ON YOUR HEART ® PATTY LOVELESS 93 5 6 R.VAN HOY,D.ALLEN (D.ALLEN,R.VAN HOY.M.COLLIE} (V) GIANT 18530/WARNER BROS.
E.GORDY.JR. (H.HOWARD KQSTAS) (V) EPIC 74906 HAUNTED HEART * SAMMY KERSHAW
@ 17 21 9 TROUBLE ON THE LINE . SAWY%\EC%@QYXE @ o 71 3 B.CANNON.N.WILSON (B.BROCK,K.WILLIAMS) (C) (V) MERCURY 862 096
R.SCRUGGS,M.MILLER (M.A.MILLER,B.SHOR
- - ME GAVE ¢ BIL
@ 1411710 y S&?JO;?NKSEEIUT})JIRIEE L.BOGAN) * (Jv())EEPELE';E @ 5% | % 6 JS.S%AIFE.J.COTTONA (IEI..R.cvRus.c.cvreus) © (V)LJEECﬁYRY%Et? gg%
] RY,J.SLATE (J. L
- MENDING FENCES @ RESTLESS HEART
15 | 19| 16 | T-R-0-U-B-L-E ¢ TRAVIS TRITT 33 | 51 | 46 | 18 | JIF0 RESTIFSS HEART (A BYRD.).ROBINSON) (V) RCA 62419
G BROWN (J.CHESNUT) (V) WARNER BROS. 18588 Y INERNEEAUERIbCE T BT
OH ME, OH MY, SWEET BABY DIAMOND RIO GOl 0| |2
@ 19 | 24 | 8 |\ oowetl.T.0U801S (M.GARVIN.T SHAPIRO) (C) (V) ARISTA 1-2464 DECO0K SHENDRICKSIRDUNNDICO0K) (ENIARISTAE 563
55 56 56 9 WHAT MADE YOU SAY THAT @ SHANIA TWAIN
* % *A|RPOWER * K K H.SHEDD,N.WILSON (T.HASELDEN.S.MUNSEY, R.) (C) (V) MERCURY 864 992
22 2 7 NO FUTURE N THE PAST VINCE GILL 56 63 2 LEAD ME NOT LAR] WHITE
T.BROWN (V.GILL,C.JACKSON) (V) MCA 54540 N R.CROWELL, L WHITE,S.SMITH (L.WHITE) (V) RCA 62511
17 12 6 15 SHE DON'T KNOW SHE'S BEAUTIFUL & SAMMY KERSHAW 57 58 59 3 MAYBE YOU WERE THE ONE ¢ DUDE MOWREY
B8.CANNON,N WILSON (B.MCDILL,P.HARRISON) (C) (V) MERCURY 864 854 M.CLUTE, T.DUBOIS (H.MOORE.R LANDIS) (C) (V) ARISTA 1-2515
18 | 8 | 5 | 1g | TONIGHT I CLIMBED THE WALL @ ALAN JACKSON 53 | 52 | 43 | 15 | SOMEONE TO GIVE MY LOVE TO @ TRACY BYRD
K.STEGALL,S.HENDRICKS (A.JACKSON) (V) ARISTA 1-2514 T BROWN (J.FOSTER,B.RICE) (C) (V) MCA 54497
THAT SUMMER GARTH BROOKS MORE WHERE THAT CAME FROM @ DOLLY PARTON
31 o 3 A,REYNOLé’S (P.ALGER,S.MAHL,G BROOKS) (v) LIBERTY 17324 64 69 4 S BUCKINGHAM.D.PARTON (D.PARTON) (C) (V) COLUMBIA 74954
20 q 7 17 MY BLUE ANGEL ¢ AARON TIPPIN 60 60 58 15 ROMEO & DOLLY PARTON & FRIENDS
E.GORDY.JR. (A.TIPPIN,K.WILLIAMS,P.DOUGLAS) (V) RCA 62430 $.BUCKINGHAM, D.PARTON (D.PARTON) (C) (V) COLUMBIA 74876
@D| 21 | 30 | 8 | SOMEBODY ELSE'S MQON COLLIN RAYE 61 | 61 | 57 | 18 | STANDING KNEE DEEP IN A RIVER (DYING OF THIRST) @ KATHY MATTEA
| G.FUNDIS.) HOBBS (P.NELSON,T.SHAPIRQ) (V) EPIC 74912 B.MAHER (B.JONES,B.MCDILL,D.LEE) {V) MERCURY 864 810
TELL ME ABOUT IT TANYA TUCKER WITH DELBERT MCCLINTON A
@E 30 35 6 J CRUTCHFIELD (8.LABOUNTY,P.MCLAUGHLIN) (V) LIBERTY 56985 68 72 4 fg;ﬂ'{CISEfD (IJVI.‘NEWTON,L_STEWART) f[BF;ETAff\tBFj}AV&fﬁ
LOVE ON THE LOOSE, HEART ON THE RUN MCBRIDE & THE RIDE '
@' 27 2 9 5.GIBSON.T.BROWN (KOSTAS A.L.GRAHAM) (V) MCA 54601 66 3 3 %évlv'g\!ymumwmo (W.ROBINSON.T.NICHOLS) ¢ CLIFBE\R/TEV Eﬁaﬁu%ﬁ
ARTACHE & SUZY BOGGUSS
B | 2 | 9 | N Saetuss Lcorce. U (v} LIBERTY 56972 * x xHOT SHOT DEBUT* x %
N OLD PAIR OF SHOES & RANDY TRAVIS WE GOT THE LOVE RESTLESS HEART
@ 28 33 7 ﬁLE}-?\JII.NG (J).FOSTER A MASTERS.J. MORRIS} (V) WARNER BROS. 18616 NEW D 1 J.LEQ,RESTLESS HEART (S.BOGARD,R.GILES) (v) RCA 62510
MONEY IN THE BANK & JOHN ANDERSON
32 45 4 1.STROUD,J.ANDERSON (J.JARRARD,B.DIPIERO.M.SANDERS) (C) (V) BNA 62507 NEW b 1 Hﬁ%’:ﬁéi%g"mm MAR(’é) 8@53’%9&2
SRR Elgﬂ@%e!ﬂh‘g;o“'B'M‘LLER’ GlBSON/Ml%&g@BﬁE&Q 66 | 65 | 65 5 gsgol%.k,ggN (L.BOONE,C.WATERS, T.SHAPIRQ) (cf(vL)/éma?ngﬁ
ST AS | AM RICKY VAN SHELTON
2|2 |31 |1 .S’EUCK\NGHL@(L.BOONE,PANELSON) (v) COLUMBIA 74896 67 | 62 | 61 7 ME%SggGkﬁm%RE L DIFFIE L WiLSOn) A4 T”VJVMSRGBR{%X\{
| WANNA TAKE CARE OF YOU BILLY DEAN
37 | 38 | 7 | | BOWEN.B.DEAN (B.DEAN LK. JONES) (V) SBK 56984/LIBERTY NEWD | | (';'gJTNng?DUD'ngYj ,ﬁ)’:%RSJF[‘fGLE (C)’W?EQANN%LS';%’:
3 | 18| 9 | 17 | BORNTOLOVE YOU ¢ MARK COLLIE AIN'T BEEN A TRAIN THROUGH HERE IN YEARS @ RICK VINCENT
SIS R S eo SN e NEWD 1 W.WALDMAN (R.VINCENT.5.HILL) (V) CURB 1045
THE HEART WON'T LIE & REBA MCENTIRE & VINCE GILL
31 3 ! 13 14 T.BROWN,R MCENTIRE (K.CARNES,D.T.WEISS} (V) MCA 54599 72 | — 2 E;‘é&fﬂ?&%ﬂ)ﬁmmm A'}é%{é%f%?%
@ 33 36 10 A LITTLE BIT OF HER LOVE & ROBERT ELLIS ORRALL
S.MARCANTONIO,R.E.ORRALL,J.LEQ (R.E ORRALL.LWILSON) (V} RCA 62475 @ NEW ) 1 DIXIEFRIED @ THE KENTUCKY HEADHUNTERS
@ - e ; THE HARD WAY MARY-CHAPIN CARPENTER THE KENTUCKY HEADHUNTERS (C.PERKINS, H.GRIFFIN) (V) MERCURY 862 150
JJENNINGS,M.C.CARPENTER (M.C.CARPENTER) (V) COLUMBIA 74930 12 | 71 62 15 | NOW | PRAY FOR RAIN NEAL MCCOY
NOBODY WINS © RADNEY FOSTER J.STROUD (L.SATTERFIELD,G.TEREN) ATLANTIC ALBUM CUT
B 20 18 | SFiSHELL R FOSTER (R.FOSTER K.RICHEY] (C) (V) ARISTA 1-2512 13 69 63 14 | LIKE A RIVER TO THE SEA STEVE WARINER
@ 23 50 4 WHEN DID YOU STOP LOVING ME GEORGE STRAIT | S.HENDRICKS, T.DUBQIS {S.WARINER) (V) ARISTA 1-2510
T.BROWN,G.STRAIT (M.HOLMES,D.KEES) (V) MCA 54642 NEW ’ 1 IT MUST BE THE RAIN & MARTY BROWN
55 o 2 A BAD GOODBYE CLINT BLACK WITH WYNONNA R.BENNETT (M.BROWN) (V) MCA 54612
J.STROUD,C.BLACK (C.BLACK) (V) RCA 62503 @ NEW P . RENO © DOUG SUPERNAW
3 7 12 12 | YOU SAY YOU WILL TRISHA YEARWOOD R.LANDIS (SUPERNAW,BUCKLEY,DELEON,CRIDER,KING, HUFF, WHITE) (V) BNA 87356
G.FUNDIS (B-N.CHAPMAN,V. THOMPSON} (V) MCA 54600_| )
& CLIN Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
38 3 Vel 19 }’.!#{EHDxngLECFJI(’(?JBCSCIXI.E.?\II&EOLAS) (V)Lcl?\léég; which attain 2000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is
unavailable. (C) Cassette single availability. {D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
40 | 42 | & | LGUESSYOU HAD 'O BE THERE @ LORRIE MORGAN | (1) Viny! single availabiliy. (X) CD maxi-single availabilty. © 1993, Billboard/8P Communications.
HEARTLAND & GEORGE STRAIT 21 NO ONE ELSE ON EARTH € WYNONNA
L — | — 1 T.BROWN (S.DORFF.J.BETTIS) T.8ROWN (S.LORBER,5.HARRIS,J.COLUCCH CURB
WHAT PART OF NO LORRIE MORGAN 1§ 17 8 7 LOOK HEART, NO HANDS ©® RANDY TRAVIS
2 1 1 3 R.LANDIS (W.PERRY,G.SMITH) BNA K.LEHNING (T.BRUCE,R.SMITH) . WARNER BROS.
ONFEDER, ALL THESE YEARS ¢ SAWYER BROWN
3 2 2 / ngJECE("éTcT)TD%FB,ggl\TLSLOUVIN) & CONFEDERATE Rﬂ#&%@ 16 9 / 6 R.SCRUGGS.M.MlLLiR (M.MCANALLY) = . CL'IMRAB‘
' I'M IN A HURRY (AND DON'T KNOW WHY) ALABA
4 s 5 A e bk BANAERSLEY. (RDUNNY e 718161 0L F ALIBAA (WU AR R et
v H AN H 3 ! K
A AR
N TR M T IR - i
Al T B R | RS S
8 ||| || s e e LBRAREANAINEU 2 | 18 | 20 | 11| {SrecArL (AJACKSON,RTRAVIS) ARISTA
gy s - SURE LOVE @ HAL KETCHUM
9 4 4 14 IBIFOEHﬁS%I\?(‘l\\'.“SCHE\MBLIN — @ JOHN MICHAEL MONTGOMERY 22 | 15 | 21 | 15 | FRFVNOLDS.J.ROONEY (H.KETCHUM G.BURR) CURB
11 | 10 | 12 | DON'TLET OUR LOVE START SLIPPIN' AWAY @ VINCE GILL 23 | 22 | 18 | 6 | B T A R ALLLLEQ (R.E.ORRALLELLOYD) MREEE TN BHEE
10 LEROWN (v.GILL P WASNER) — I FEEL LUCKY ® MARY-CHAPIN CARPENTER
11| 7 | 6 | 5 | SANITRUSTYOU WITH MY HEART SRR ISHTRIY M | 28 | 2 | 29 | jenniNGSW.COARPENTER (M.C.CARPENTER,D.SCHLIT) COLUMBIA
G.BROWN (1.TRITT.S-HARRIS) - TOO BUSY BEING IN LOVE ® DOUG STONE
1 CROSS MY HEART © GEORGE STRAIT 5| 20 | 4 9 D.JOHNSON (V.SHAW,G.BURR) EPIC
12 12 11 14 T.BROWN,G.STRAIT (S.DORFF E KAZ) MCA 8 = T : - T -
ONCE UPON A LIFETIME ALABAMA @ Videoclip availability. Recurrents a_re tltlE§ wh!ch_have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 6 — 2 J.LEO,L.M.LEE, ALABAMA (G.BAKER,F.J.MYERS) RCA dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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by Lynn Shults

NO. 1 FOR THE SECOND consecutive week is “I Love The Way You Love
Me” by John Michael Montgomery. The track is in its 11th week on the Hot
Country Singles & Tracks chart. “Life’s A Dance,” Montgomery’s first Atlantic
Records release, is No. 9 on the Hot Country Recurrents chart. The track has
now charted 20 weeks on the Hot Country Singles chart and 14 on the Hot Coun-
try Recurrents chart. The album “Life’s A Dance” (6-6) has logged 26 weeks
on the Top Country Albums chart. Atlantic is going against the grain of most
Nashville labels by not releasing new promotional singles shortly after a track
has reached its peak position on the singles chart. According to Brian Switzer,
the label’s VP of promotion, Atlantic will let “I Love The Way You Love Me”
have an extended life before releasing a new track.

ARE THE LABELS releasing follow-up singles too quickly? Coyote Calthoun,
PD at WAMZ Louisville, Ky., thinks so. He cites “Haunted House” (57-51) by
Sammy Kershaw and “Tell Me About It” (30-22) by Tanya Tucker & Delbert
McClinton as the latest examples of follow-up singles released too soon for his
programming needs. “If an artist goes No. 1 in a short period of time and the
label releases a brand-new song the following week, it's gonna be hell to get
that next release to No. 1. Half the [programmers) will be playing the current
one, with the other half saying, ‘I'm going on the new one.’ On the other side
of the fence, Mark Chesnutt’s ‘Ol' Country’ has been over for about a month
and now they [MCA] have released his new single. Now, I call that good market-
ing.”

THIS WEEK’S most active track is “It’s Your Call” (59-49) by Reba McEntire.
Next are “That Summer” (31-19) by Garth Brooks; “Alright Already” (10-7)
by Larry Stewart; “We’ll Burn That Bridge” (70-54) by Brooks & Dunn; “Cleo-
patra, Queen Of Denial” (50-42) by Pam Tillis; “Hometown Honeymoon” (13-
9) by Alabama; “Should've Been A Cowboy” (11-8) by Toby Keith; “Tell Me
About It” (30-22) by Tanya Tucker & Delbert McClinton; “Money In The Bank”
(32-26) by John Anderson; and “Haunted House” (57-51) by Sammy Kershaw.

A NEW ALBUM SITS ATOP the Top Country Albums chart. “It’s Your Call”
(2-1) by Reba McEntire ends the reign of “Some Gave All” (1-2) by Billy Ray
Cyrus at 34 weeks. Also racking up strong retail sales are “Greatest Hits: Songs
From An Aging Sexbomb” (65-31) by K.T. Oslin; “Life’s A Dance” (6-6) by John
Michael Montgomery; “Wynonna” (19-16) by Wynonna; and “Pure Country” (5-
4) by George Strait.

CONDUCT UNBECOMING: The boos and hisses directed toward Billy Ray
Cyrus by a few loudmouths at the Academy Of Country Music awards show
was the most disrespectful behavior I have witnessed in my 25-plus years of
covering award shows, concerts, and industry events. In an interview on KZLA

- Los Angeles, Vince Gill was most articulate in pointing out that such behavior
has no place in his life. “I'm embarrased by all the bashing. It serves no pur-
pose,” said Gill, adding that Cyrus “has sold over 7 million records. That’s more
than a whole lot of us have sold ... My hat’s off to him. There is plenty for
everyone. For us to be critical of each other, I don’t think it speaks well of us.”
Cyrus apparently was affected by the catealls. He stayed in his seat while other
performers gathered on stage for the finale—at least until Mary-Chapin Car-
penter brought him to center stage to join the rest of the cast.

Summer Goncert Season Shapes Up
As Country Festivals Ready Rosters

NASHVILLE—Several major summer
country music festivals—in addition to
those already reported or—have com-
pleted or nearly completed their talent
lineups. Most will be showcasing new
talent as well as established headliners.

Nashville’s Summer Lights In Musie
City, a downtown street festival, will
feature performances by country art-
ists Marty Stuart, Lynn Anderson, Joy
White, and Exile, and by blues artists
Johnny B. Moore, Willie Kent, Gloria
Hardiman, Magic Slim & the Tear-
drops, and Celinda Pink during its June
3-6 run. Other acts are to be announced.

CARLENE CARTER

(Continued from page 35)

ited a record company or a radio station.
His participation in Carter’s radio pro-
motion tour gave him some perspective
in the couple’s struggles with Warner
Bros. “They wanted a record at a partic-
ular time, and we couldn’t give it to
them,” he says. “I understand where
they were coming from, but the bottom
line is that this is a better record now
than it was five months ago.”

With the quarter-million-plus sales of
“I Fell In Love” giving her career a long-
awaited shot in the arm, Carter was not
about to let go of the creative reins this
time around. “I spent a lot of years being
manipulated by people telling me what I
should be doing,” she says. “But I'm not
intimidated by the machine.”

Country fans may think they've landed
on MTV by mistake when the video for
“Every Little Thing,” the first single
from “Letters,” appears onscreen. With
its wacky, rapid-fire images and big-
haired, all-female band (each part played
to the hilt by Carter), the video, directed
by Adam Bernstein of B-52’s “Love
Shack” fame, is not your usual country
clip. But Carter has never been a typical
country singer. The songs on “Little
Love Letters”—co-written with the likes
of Bernie Taupin, Radney Foster, Heart-
breakers Epstein and Benmont Tench,
and NRBQ's Al Anderson—showcase
Carter as an artist who is not afraid to
speak her mind. “It’s scary because I
ain’t a spring chicken anymore, and I've
been given a second chance at a career.”

Alabama’s 12th annual June Jam is
set for June 12 in Fort Payne, Ala. Tak-
ing the stage for the event will be Alan
Jackson, John Anderson, Michelle
Wright, Diamond Rio, Pam Tillis, Col-
lin Raye, Vince Gill, Neal McCoy, Tracy
Lawrence, Cleve Francis, Confederate
Railroad, Clinton Gregory, and Ala-
bama.

The 20th annual Telluride Bluegrass
Festival will, in spite of its name, spot-
light a wide array of musical types.
Scheduled so far for the June 17-20
event are Tish Hinojosa, Mark
O’Connor, the Iguanas, Bill Monroe &
the Blue Grass Boys, Emmylou Harris
& the Nash Ramblers, Zachary Ri-
chard, Robert Earl Keen Jr., Tony Rice
Unit, Peter Rowan, Shawn Colvin,
Strength In Numbers, John Hiatt,
Laurie Lewis & Grant Street, Tim
O'Brien & the O'Boys, Seldom Scene,
Jerry Douglas, Russ Barenberg, Edgar
Meyer, Bela Fleck & the Flecktones,
Mary-Chapin Carpenter, Sam Bush
and John Cowan, New Tradition, John
Hartford, Del McCoury, Richard

Thompson, Mare Cohn, and Dan Fogel-
berg.

Jamboree In The Hills, set for July
15-18 at its site near St. Clairsville,
Ohio, has added newcomers Ricky
Lynn Gregg, Neal McCoy, Martina
McBride, and Darryl & Don Ellis to its
roster. Also performing will be Hank
Williams Jr., Michelle Wright, Hal Ket-
chum, Chris LeDoux, Deborah Allen,
Mark Collie, Wynonna, Marty Stuart,
Ricky Skaggs, Collin Raye, the Charlie
Daniels Band, Vern Gosdin, Trisha
Yearwood, Little Texas, Travis Tritt,
Brooks & Dunn, Exile, John Conlee,
Tammy Wynette, and a number of lo-
cally prominent acts.

The Jamboree—which is produced
by personnel from radio stations
WWVA/WOVK in Wheeling, W. Va—is
also conducting an “Elvis Alive At The
Hills” contest to kick off the event. It
is soliciting applications from Elvis
look-alikes and sound-alikes all over the
world to compete for a $1,000 prize and
an appearance on the main stage.

EDWARD MORRIS

Flowery Presentation. Randy Owen, right, lead singer for Alabama, presents
Tennessee Governor Ned McWherter, second from left, with a painting of the
state's official wildflower, the maypop. Oddly enough, Maypop is also the name
of Alabama's publishing company. Also taking part in the ceremonies are Kevin
Lamb, left, Maypop's VP, and the painter, R.J. McDonald.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

blisher — Li ing Drg. ic Dist.
TITLE (Publisher — Licensing Drg.} Sheet Music Dist 40 HARD WORKIN' MAN (Sony Tree, BM) HL

69 AIN'T BEEN A TRAIN THROUGH HERE IN YEARS (Rio 51 HAUNTED HEART (Acuff-Rose, BMI/Sony Cross Keys,
Zen, BMI/Longitude, BMI/Mike Curb, BMI/Bug, BMI/Me ASCAP) CPP
And My House, BMI) 24 HEARTACHE (Naked Snake, ASCAP)

2 AIN'T THAT LONELY YET (Songs Of PolyGram, BMI/ 4 HEARTS ARE GONNA ROLL (Foreshadow, BM!/Songs Of
Seven Angels, BMI/Madwomen, BMI/Sony Tree, BMI) HL PolyGram, BMI/Virgin Timber, BMI) HL

10 ALIBIS (Sony Tree, BMI/Thanxamillion, BMI} KL 31 THE HEART WON'T LIE (Moonwindow, ASCAP/Donna

7 ALRIGHT ALREADY (Collins Court, ASCAP/J.B. Rudd, Weiss, BMI)
BMI} CPP 45 MHEY BABY (Songs Of PolyGram, BMI/lrving, BMI/

36 A BAD GOODBYE (Blackened, BMI) Littlemarch, BMI} HL/CPP

11 BLAME IT ON YOUR HEART (Marlan Howard, BMI/Sony 21 HIGH ROLLIN' (Nocturnal Eclipse, BMI/Union County,
Tree, BMI/Songs Of PolyGram, BMI/Seven Angets, BM) BMI/BrahmSongs & Careers-BMG, BM!) HL
HL 9 HOMETOWN HONEYMOON {(Warner-Elektra-Asylum,

30 BORN TO LOVE YOU (BMG, ASCAP/udy Judy Judy, BMI/Mopage, BMI/After Berger, ASCAP/Patrix Janus,
ASCAP/Sony Tree, BMI) HL ASCAP/WB, ASCAP) WBM

70 CHATTAHOOCHEE (Mattie Ruth, ASCAP/Seventh Son, 13 HONKY TONK ATTITUDE (Sony Tree, BMI/Songwriters
ASCAP/Sony Cross Keys, ASCAP) Ink, BMI/Regular Joe, BMI) HL

42 CLEOPATRA. QUEEN OF DENIAL (Sony Tree, BMI/Little 68 HOT, COUNTRY, AND SINGLE (Acuff-Rose, BMI/Milene,
Big Town, BMI/American Made, BMI/Duck House, BMI) ASCAP)
HL 48 I'D RATHER MISS YOU (Square West, ASCAP/Howlin'

71 DIXIEFRIED (Cedarwood, BMI/Hi-lo, BMI) Hits, ASCAP) CPP

62 FOOL TO FALL (Warner-Tamerlane, BMI/Writers House, 43 IF 1 HAD A CHEATIN' HEART (Polygram Int'l, ASCAP/
BMi/Larry Stewart, BMI) Songs Of PolyGram, BMI HL

66 GET IN LINE (Sony Cross Keys, ASCAP/Great 50 IF YOU'RE NOT GONNA LOVE ME (Posey, BMI/Royzboy,
Cumberiand, BMI/Oiamond Struck, BMI} HL/CPP BMI/BMG, ASCAP/Judy Judy Judy, ASCAP) HL

39 1 GUESS YOU HAD TO BE THERE (Ten Ten, ASCAP)

33 THE HARD WAY (EMI April, ASCAP/Getarealjob, ASCAP)
HL

1

| LOVE THE WAY YOU LOVE ME (Gary Morris, ASCAP/

Taste Auction, BMI} CPP

74 1T MUST BE THE RAIN (Maceo Misfits, BMI/Music Corp.
0f America, BMI)

44 TS A LITTLE TOO LATE (Castle Street, ASCAP/End Of
August, ASCAP/Murrah, BMI) CPP

65 T SURE IS MONDAY (EMI Blackwood, BMI/Linde
Manor, BMI)

49 IT'S YOUR CALL (Starstruck Writers Group, ASCAP/
Burch Brothers, BM))

29 | WANNA TAKE CARE OF YOU (EM! Blackwood, BMI/
Jachol, ASCAP/EMI April, ASCAP) HL

28 JUST AS | AM (Sony Tree, BMI/Sony Cross Keys, ASCAP)

HL

56 LEAD ME NOT (Straight Lace, ASCAP/Sis ‘N Bro,
ASCAP/LaSongs, Ascap/Swelt Kid, ASCAP}

46 LEARNING TO LIVE AGAIN (EM! Blackwood, BMI/
Beartooth, BMI/Don Schiitz, ASCAP/Aimo, ASCAP)
WBM/CPP

73 LIKE A RIVER TO THE SEA (Steve Wariner, BMI/Irving,
BMI) CPP

32 A LITTLE BIT OF HER LOVE (EMI April, ASCAP/JKids,
ASCAP/Zomba, ASCAP) WBM/CPP

23 LOVE ON THE LOOSE, HEART ON THE RUN (Songs Of

PolyGram, BMI/Millhouse, BMI) HL

MADE FOR LOVIN' YOU (Sony Tree, BMI) HL

MAYBE YOU WERE THE ONE (Lee Greenwood, BMI/Big

Muddy, BMI/Spatz, BMI}

67 MEMORY LANE (Forrest Hills, BMI/Zomba, ASCAP) CPP

53 MENDING FENCES (WB, ASCAP) WBM

26 MONEY IN THE BANK (Alabama Band, ASCAP/
Wildcountry, ASCAP/Little Big Town, BMI/American

~o

Made, BMI/MCA, ASCAP) HL

59 MORE WHERE THAT CAME FROM (Velvet Apple, BMI)
CPP

20 MY BLUE ANGEL (Acuff-Rose, BMI/Sony Cross Keys,
ASCAP/BMG Songs, ASCAP/Mickey Hiter, ASCAP) HL/
CpP

34 NOBODY WINS (Polygram, ASCAP/St Julien, ASCAP/
Mighty Nice, BMI) HL

16 NO FUTURE IN THE PAST (Benefit, BMI/Famous, BMI/
Too Strong, BMI) CPP/WBM

72 NOW | PRAY FOR RAIN (Screen Gems-EMI, BMI/
Zomha, ASCAP) WBM/CPP

15 OH ME, OH MY, SWEET BABY (Sony Tree, BM\/Terrace,
ASCAP) WBM/HL

25 AN OLD PAIR OF SHOES (WB, ASCAP/Tapper, ASCAP/
On The Wall, BMI/Great Galen, BMI) WBM

75 RENO (Supernaw, ASCAP)

60 ROMEOQ (Velvet Apple, BMI) CPP

17 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram,
ASCAP/Ranger Bob, ASCAP/Careers-BMG, BMI) HL

41 SHE'S NOT CRYIN' ANYMORE (Songs Of PolyGram,
BMI/Sly Dog, BMI/HotDogGone, BMI) KL

8 SHOULD'VE BEEN A COWBOY (Songs Of PolyGram,
BMI/Tokeco, BMI} HL

21 SOMEBODY ELSE'S MOON {(Sony Tree, BMI/Great
Cumberland, BMI/Diamond Struck, BMI) HL/CPP

§2 SOME GAVE ALL (Songs Of PolyGram, BMI/Sly Dog.
BMI/Potygram Int'l, ASCAP/Music Express, ASCAP) HL

58 SOMEONE TO GIVE MY LOVE TO (Polygram Int'l,
ASCAP) HL

61 STANDING KNEE DEEP IN A RIVER (DYING OF THIRST)

(Seny Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger
Bob, ASCAP/Songs Of PolyGram, BMI/Polygram Int'l,
ASCAP) HL

22 TELL.ME ABOUT IT (Warner-Tameriane, BMI/Top Down,
BMI/Music Corp. Of America, BMI/Frankly Scarlett, BMI)
WBM

5 TELL ME WHY (Seagrape, BMI)

3 TENDER MOMENT (Polygram intl, ASCAP/R-Bar-P,
ASCAP/De Burgo, ASCAP/New Songs, ASCAP/Mama
Guitar, ASCAP) HL

19 THAT SUMMER (Bait And Beer, ASCAP/Forerunner,
ASCAP/Major Bob, ASCAP/No Fences, ASCAP) CPP

13 TONIGHT | CLIMBED THE WALL (Mattie Ruth, ASCAP/
Seventh Son, ASCAP) WBM

12 TROUBLE ON THE LINE (Zoo I, ASCAP/Club Zoo, BMI)

14 T-R-0-U-B-L-E (Sony Tree, BMI) HL

63 WALKIN' (Maypop, BMI/Wildcountry, BMI/Hannah's
Eyes, BMI/Bro 'N Sis, BMI) WBM

64 WE GOT THE LOVE (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struck, BMI/
Patenrick, BMI)

54 WE'LL BURN THAT BRIDGE (Sony Tree, BMI)

55 WHAT MADE YOU SAY THAT (Miithouse, BMI/Songs Ot
PolyGram, BMI) HL

35 WHEN DID YOU STOP LOVING ME (Acuff-Rose, BMI)
CPp

38 WHEN MY SHIP COMES IN (Howiin' Hits, ASCAP) CPP

41 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO
BACK (Music City, ASCAP/EMI April, ASCAP) HL

37 YOU SAY YOU WILL (BMG, ASCAP/EMI April, ASCAP/
Ides Of March, ASCAP) HL
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TOP GOUNTRY ALBUMS

PROVIDED BY SoundScan

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

FOR WEEK ENDING MAY 22, 1993 ll"
i 5 g 8
o £ S
2 | 5| 2| ¢ | ARnST TITLE | X 2 % | 5| ¢ ARTIST TITLE | 2
e 3 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = S ~ 3 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
*kx NO. 1 » x % 40 | 36 | 45 | 37 | SAWYER BROWN CURs 77574* (9.98/13.98) CAFE ON THE CORNER | 23
(A 1 Ly S S B A S T SRR 61 | 51 | 31 | KATHY MATTEA uercURY 512567+ 098 E15.98)  LONESOME STANDARD TIME | 41
ZF A | ! I BILLY RAYCYRUS A7 uescunroioes> (10.98 6550 SONECHTE U 42 | 38 | 34 | 104 | ALAN JACKSON A aRisTases:- 9.9813.98) DON'T ROCK THE JUKEBOX | 2
3 3 3 11 | BROOKS & DUNN A ARISTA 18716* (10.98/15.98) HARD WORKIN' MAN 2 R 36 | 43 | CLINT BLACK & reh 66003+ (109811598 THE HARD WAY 5
4 5! 5 34 | GEORGE STRAIT A ? MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 3 4 | 47 | 13 | 84 | REBAMCENTIRE A won 10600 10 5815 98) T e 3
E 4 1 i DWIGHT YOAAR ieomSe4s24] IARRER SFOS L0 050 Tl nib/E ! 45 | 49 | 40 | 34 | RANDY TRAVIS @ wWaRNER BROS. 45045 (10.98/15.98) GREATEST HITS, VOL. 2 20
6 6 7 26 JOHN MICHAEL MONTGOMERY @ ATLANTIC 82420/AG (9.98/15.98)  LIFE'S A DANCE 6 52 50 3 R e e T R e TIG a0
; ; 2 393 (T::: L:;zi:(ff :LAN:;B?T'MG (9'98’15'98) s é\:fsli ? 47 | 43 | 44 | 28 | DIAMOND RIO aRISTA 18656 (9.98/13.98) CLOSE TO THE EDGE | 24
il 48 | 41 | 33 | 38 | SOUNDTRACK @ EPIC SOUNDTRAX 52845%SONY (10,98 E/15.98) HONEYMOON IN VEGAS | 4
@ i ol xf\L?MYB-‘ACgggl'ysgﬁ%zg’:gﬁ&:’ o ot : 49 | 48 | 4 33 | RICKY VAN SHELTON @ coLUMBIA 527534/SONY (10.98 EQ/15.98) GREATEST HITS PLUS J
10 8 8 1l ?o?bn%&gﬁggsﬁw.vuoss EQ/15.98) SLOW DANCING WITH THE MOON 4 50 | 40 32 | 58 | MARK CHESNUTT @ mca 10530+ (9.98/15.98) LONGNECKS & SHORT STORIES 9
11 | 10 | 12 | 61 | AARON TIPPIN @ Rca61129*(9.98/13 98) READ BETWEEN THE LINES 6 51 | 37 | 72 3 RICKY LYNN GREGG LigERTY 80135* (9.98/14.98) RICKY LYNN GREGG | 37
12 | 11 11 | 91 | BROOKS & DUNN A 2 ARISTA 18658* (9.98/13.98) BRAND NEW M_AN 8 52 . 53 | 54 | 37 | COLLIN RAYE @ £PiC 48983*/SONY (9.98 EQ/13 98) IN THIS LIFE | 10-
3|1 19 3 PATTY LOVELESS EPIC 53236*/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL 13 @ 63 | 65 | 34 | RANDY TRAVIS @ wARNER BROS. 45044* (10.98/15.98) GREATEST HITS, VOL. 1 14
15 | 13 | 139 | GARTH BROOKS A '° UBERTY 93866" (9.98/13.98) NO FENCES 1 54 | 45 1 39 | 41 S;':s;égg?gga/.u_gs) WHATCHA GONNA DO WITH A COWBOY 9
(@5)| 16 | 14 | 3 | VINCEGILLA wer 10630 G0sen5 90 FIEREEERENTR ] 3 55 | 58 | 55 | 44 | MARTY STUART @ wca 10596 (9.9913.98) THIS ONE'S GONNA HURT YOU | 12
L | S OISR AvTey depins oppei gooRnsi0 JANONNA 1. 8 56 | 5 | 48 | 102 | TRAVIS TRITT A2 waRNER 8R0S 26589+ 0om1398)  IT'S ALL ABOUT TO CHANGE | 2
y Ll 1 s SR gl U AR D R R e 57 59 59 | 131 | DWIGHT YOAKAM A REPRISE 263447/ WARNER BROS. (9.98/13.98) IF THERE WAS A WAY 7
N0 1o (IR, TRAVISTRIDTAreinen pposssosentioysise 0 58 | 6 | 60 | 113 | VINCE GILLA wca 10140+ (99815 98) POCKET FULL OF GOLD | 5
19 2 18131 /)?R%:rr: 1'21;\?15(51002;15.98) A LOT ABOUT LIVIN' (AND A LITTLE "BOUT LOVE) 6 59 44 | 46 11 | THE KENTUCKY HEADHUNTERS MERCURY 12568* (9 98 EQ/15.98 RAVE ON! 22
20 | 21 | 22 | 31 | LORRIE MORGAN ® gxA66047" (9.98/1398) WATCHME | 17 NEWDP | | | MCBRIDE & THE RIDE v 10787+ ©.98/15.9%) HURRY SUNDOWN | 60
@ 2312 7 WILLIE NELSON coLumelia 52752+/SONY (10.98 EQ15.98) ~ ACROSS THE BORDERLINE 15 61 | 51 | 62 | 162 | DOUG STONE A Epic 45303%/SONY (5.98 EQ/9.08) DOUG STONE 12
2 17 29 3 JOE DIFFIE eric 53002*/SONY (9.98 EQ/15.98) HONKY TONK ATTITUDE 17 62 66 66 97 TRISHA YEARWOOD A %Ch 10207 (9.98/15.95) TRISHA YEARWOOD 9
@ 24 | 56 3 | TANYA TUCKER LIBERTY 81367* (10.98/15.98) GREATEST HITS 1990-1992 | 23 63 | 62 | 52 | 26 | RADNEY FOSTER ARista 18713+ (9.98/13.98) DELRIO. TX 1959 | 46
26 2 TRACY BYRD wca 10649+ (9.98/15.98) TRACY BYRD 24 64 50 | 12 | 32 é\;mmﬁ(;;ﬁ.ﬁ;ﬂfg28,1{5/?3:8) CHIPMUNKS IN LOW PLACES 6
25 | 22 | 21 | 87 | GARTH BROOKS A 2 LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1 e - .
| o [ [o | ERERIE RS cowtoemtewinond | 8|y | | s wnee  mameesmos i St o sones |
4 LIBERTY *(9.98/13.98 GARTH BROOKS 2
A6 TN fouvrern 7| (@] o [1o ] BELTPRIUENES  swoommo s meonnk | 1
29 [ 29 | 26 | 39 | ALABAMA @ RCA66044° (9.98/15.98) AMERICAN PRIDE | 11 RE-ENTRY | 78 ﬁ;ﬁiﬁ;‘jﬁ?ﬁ;;,%, ACES | 15
30 | 28 | 25 { 65 | JOHN ANDERSON A BNA 61029+ (9.98/13.98) SEMINOLE WIND 10 69 | 60 | 53 18 | MARK COLLIE wmca 10658* (9.98/15.98) MARK COLLIE 38
@ bRl = 2 F}?(é:-éig??BL'l(rYOBBIISBB) GREATEST HITS: SONGS FROM AN AGING SEX BOMB 31 70 68 63 33 | HAL KELTCHUM 77581* (9.98/13.98) SURE LOVE 36
32 | 30 | 27 | 30 | RESTLESS HEART roa 66049+ (0 9815.99 BIG IRON HORSES | 26 ()| Re-enty | 35 | MICHELLE WRIGHT NOW & THEN | 20
33 | 31 | 28 | 6 | VARIOUS ARTISTS K-TEL Gogs* (7.98/12.98) TODAY'S HIT COUNTRY | 24 12 | 5 J 19 | 9 | HANKWILLIAMS, R, (1’0.98“5.98) ——
35 | 37 | 32 | PAM TILLIS ARisTA 18649* (9.98/13.98) HOMEWARD LOOKING ANGEL | 23 THE JUDDS &~
35 | 33 | 30 [ 39 | DOUG STONE EPiC 52436%/SONY (9.98 EQ/15.98) FROM THE HEART | 19 @)| weewmr | 207 CORBIBSIERCAIGEIRIE 58) SRR TESTHIS ., |
36 | 34 | 31 | 31 | TANYA TUCKER @ LBERTY 98987* (10.98/15.98) CAN'T RUN FROM YOURSELF 12 S UL PR o WECHARE O Gty Gy EllLL a0 i
@ 16 | 35 | 35 | TRISHA YEARWOOD A vea 10661~ (9.98/15.98 HEARTS IN ARMOR | 12 15 | 72 | 61 | 9 | ROSANNE CASH coLumaia 52729/SONY (9.98 EQ/15.98) THE WHEEL | 37
3 | 39 | 41| 15 | BILLY DEAN soxsesaricertyuosmnsse e T P e e e e e R e e e )
(39)] 55 | 58 | 108 | LORRIE MORGAN A rcn 30210- 93813 99 SOMETHING INRED | 8 | e arent et wich a e from nolssls prcs. © 1953, il boart P! Gommicatons, ané Sovndsean e+ -

Bilooord. Top Country Cataloy Albums.

COMPILED FROM A NATIGNAL SAMPLE GF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScafi

FOR WEEK ENDING MAY 22, 1993

fwﬁ = i% wi| o ié

' £ 3 £ IL.\A';!LI ﬂqumasmommaunwe LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2 =35 2 3 = £5
1 1 PATSY CLINE A 4 Mca 12 (7.98/12.98) 100 weeks at No. 1 GREATEST HITS | 105 14 3 REBA MCENTIRE @ mcA 6294 (4.98/11.98) SWEET SIXTEEN 93
2 9 REBA MCENTIRE A MCA 4979 (7.98/12.98) GREATEST HITS | 103 15 | 23 | ANNE MURRAY A “ LIBERTY 46058- (7.98/12.98) GREATEST HITS | 103
3 8 GEORGE STRAIT A Mca 42035* (7.98/12.98) GREATEST HITS, VOL. 2 | 105 16 12 | ALVIN & THE CHIPMUNKS CHIPMUNK 53435*/SONY (7.98 EQ/11.98} URBAN CHIPMUNK 13
4 5 DOLLY PARTON A RcA 4422 (7.98/11.98) GREATEST HITS 88 17 17 | GEORGE STRAIT A MCA5913(4.98/11.98) OCEAN FRONT PROPERTY 82
5 4 DWIGHT YOAKAM @ REPRISE 25989/ WARNER BROS. (9.98/13.98) JUST LOOKIN’ FOR A HIT 62 18 22 DWIGHT YOAKAM A REPRISE 25372*/WARNER BROS. (9.98/13.98)  GUITARS, CADILLACS, ETC., ETC. 8
6 7 GEORGE JONES @ EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS 90 19 | — | KENNY ROGERS REPRISE 26711*WARNER BROS. (7.98/11.98) 20 GREAT YEARS 12
7 2 RAY STEVENS CuRrB 77312* (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 45 20 16 ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 94
8 13 THE CHARLIE DANIELS BAND A EPiC 38795+/SONY (7.98 EQ/11.98) A DECADE OF HITS | 105 21 19 REBA MCENTIRE A McAa 42134 (4.98/11.98) REBA 79
9 11 HANK WILLIAMS, JR. A ? CURB 60193/ WARNER BROS. (9.98/13.98) GREATEST HITS 92 22 20 | THE BELLAMY BROTHERS CURB 2146*/MCA (4.98/11.98) GREATEST HITS VOL. Ill 10
10 15 | ALABAMA A 3 Rca 7170 (9.98/13.98) GREATEST HITS | 10# 23 18 | PATSY CLINE DELUXE 5050*/IMG (4.98/8.98) 20 GOLD HITS 13
1 10 | VINCE GILL @ rca 9814 (4.98/9.98) BEST OF VINCE GILL | 104 24 | 21 DAVID ALLAN COE COLUMBIA 35627*/SONY (5.98 EQ/9.98) GREATEST HITS 21
12 6 RAY STEVENS @ mca 5918+ (4.98/11.98) GREATEST HITS 50 25 | — | MARY-CHAPIN CARPENTER COLUMBIA 44228*/50NY (7.98 EQ/11.98) STATE OF THE HEART 7
13 | 14 | GEORGE STRAIT A2 MCA5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 103 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BPi Communications and SoundScan, Inc.
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RECGIONAIL MEXICAN

ALBUM OF THE YEAR

Alejandro Fernandez - “Alejandro Fernandez”
Vicente Fernandez - “Que De Raro Tiene”

La Mafia - “Estas Tocando Fucgo”

MALE ARTIST OF THE YEAR
Alejandro Fernande:

Vicente Fernandez

FEMALE ARTIST OF THE YEAR
Ana Gabriel

GROUP OF THE YEAR
La Mafia

NEW ARTIST OF THE YEAR
Alejandro Fernandez

SONG OF THE YEAR
“Estas Tocando Fuepo”
Artist: La Mafia
Composer: Jorge Luis Piloto

Producer: Armando Licktenberger

SALSA /TROPICAL

ALBUM OF THE YEAR

Jerry Rivera - “Cuinta Conmige”
Gilberto Santa Rosa - “Perspectiva”
Oscar D'Leon - “El Rey De Los Soneros”
(Soncro Records /RMM)

MALE ARTISTS OF THE YEAR
Jerry Rivera
Gilberto Santa Rosa

SONG OF THE YEAR

“Lo Que Es Vivir"”

Artist: Luis Enrigque

Composer: Jorge Luis Piloto
Producer: Luis Envigue / Jose Gazwey

NEW ARTIST OF THIE YEAR
Rey Ruiz

FEMALE ARTIST OF THE YEAR
India (Soho Records /RMM)

POP/BALLAD

ALBUM OF THE YEAR
Magneto - “Magneto”

MALE ARTIST OF THE YEAR
Chayanne

FEMALE ARTIST OF TIHE YEAR
Ana Gabriel

GROUP OF THE YEAR
H,0

Magneto

SONG OF THE YEAR
“Evidencias”

Artist: Ana Gabriel

Composer: Jose Augusto,

Paulo Sergio Valle, Ana Gab-iel

Producer: Max Pierre

“El Centro De Mi Corazon”
Artist: Chayanne

Composcr: Alejandro Vezzans
Producer: Gustave Sanchez

VIDEO OF THE YEAR
“Me Estoy Enamorando”

1 A Mq [711

“Magda/mm ?

Enmanuel
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BIENVENIDOS
iMuy buenas noches!...y bienvenidos a
“Premio Lo Nuestro a La Muasica Latina,”
presentado por Univision y Billboard.
Esta noche marca el quinto aniversario de
“Premio Lo Nuestro”, la eminente ceremonia
de premiaci6on a la misica latina, en
celebracion del extraordinario talento de los
mas destacados artistas del mercado musical
hispano de los Estados Unidos y Puerto Rico.
En aios anteriores, cada una de las ceremonias
de premiacion de “Premio Lo Nuestro” ha
presentado extraordinarios montajes
audiovisuales, anadiéndole resplandor al
mundo de la mdsica latina.
Ciertamente siempre hemos presentado
actuaciones memorables destacandose
triunfadores como Ana Gabriel, Juan Luis
Guerra y 4.40 y Gloria Estefan.
Y esta noche no serd diferente. Una vasta
seleccién de masica latina esta programada,
desde el tumultuoso sonido del rock de Gloria
Trevi alasuave entonacién tropical de Angela
Carrasco, nominada este ailo en la categoria
Tropical/Salsa como “Artista Femenina del
Afio”.
Extendemos nuestras mdés sinceras
felicitaciones a todos los nominados y
ganadores, y al mismo tiempo, invitamos a
todos a brindar junto a nosotros por el quinto
aniversario de “Premio Lo Nuestro”, en esta

otra jinolvidable noche de gran gala!

WELCOME

Buenas noches!.. y bienvenidos to “Premio
Lo Nuestro a la Misica Latina,” presented to
you by Univision and Billboard.

Tonight marks the fifth anniversary of
“Premio Lo Nuestro,” the pre-eminent Latino
music awards ceremony that fetes the fore-
most recording artists of the Hispanic music
market in the U.S. and Puerto Rico.

During each of its awards ceremonies over
the preceding fouryears, “Premio Lo Nuestro”
has provided exciting audio-visual snapshots
to add the ever evolving montage of Latin
music.

Indeed, memorahble performances have
been provided at past “Premio Lo Nuestro”
ceremonies by superstar awardees such as
Ana Gabriel, Juan Luis Guerra y 4.40, and
Gloria Estefan.

This evening will be no different. A broad
array of Latino music is on the menu, ranging
from the boisterous rock sounds of Gloria
Trevi to the suave.tropical grooves of Angela
Carrasco, nominated this year in the newly
created category of Female Artist of the Year,
Tropical/Salsa.

We offer heartfelt congratulations to all of
our nominees and winners. In addition, we
invite you to toast the fifth anniversary of
“Premio Lo Nuestro” along with us - it will be

another great night to remember.

Cf@ & -
Ray Rodriguez

Presidente
Univisién

Ray Rodrig"uez
President
Univision

/M%L
~/
Timothy White

Editor-in-Chiet
Billboard Publications

-
~ 7 4 :1
Timothy White

Editor
Ediciones Billboard
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REGIONAL MEXICAN

Album of the Year
"ENTRE A M| MUNDO"
SELENA
Male Artist of the Year
EMILIO NAVAIRA

Female Artist
of the Year
SELENA

Group of the Year
MAZZ

Song of the Year
"COMO LA FLOR"
SELENA

POP

Album of the Year
"JON SECADA"
JON SECADA

"NADA SE COMPARA CONTIGO"
ALVARO TORRES '

"ILEGAL"

PANDORA

Male Artist of the Year
JON SECADA

Female Artist of the Year
DANIELA ROMO

PAULINA RUBIO

Group of the Year
PANDORA

New Artist of the Year
JON SECADA

PAULINA RUBIO

Song of the Year
"ANGEL"
JON SECADA

TROPICAL/SALSA

Female Artist of the Year
ANGELA CARRASCO

Song of the Year
“TU AMOR ES UNA RUEDA"
ANGELA CARRASCO

Video of the Year
“OTRO DIA MAS SIN VERTE"
JON SECADA
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PREMIO AL MERITO

Por esta misma época el afto pasado, cuando
Univision v Billboard, presentaron la 4ta.
celebraciondel ‘PremioLo Nuestro”, Luis Miguel
estaba situado en la ciaspide de las tablas
populares en las encuestas del Billboard Hot
Latin Tracks por la sexta semana consecutiva,
con una preciosa y melancélica cancidn titulada,
“NoSéTi”, inspiraciondel legendarioy admirado
Armando Manzanero.

Un aiio después, Luis Miguel y Armando
Manzanero continiian disfrutando de la acogida
de “No Sé Ti”, otra de sus 800 maravillosas
canciones, convertida ya, en una hien llamada
clasica inspiracion.

La lista de las siempre en voga y admiradas
canciones de Armando Manzanero, es larga y
gratamente memorable, como: “Me Vuelves
Loca”; “EstaTarde VilLlover”; “Contigo Aprendi;”
y “Somos Novios”, que también logré un gran
éxito en el mercado norteamericano, con eltitulo
“It’s Impossible”, cuya versidon definitiva fue
grabada por Perry Como, una de las grandes
estrellas del mercado general, atraidas por la
sutil combinacidn de letra, melodia y expresion,
tan distintivos en la singular inspiracién de
Manzanero.

Entre la amplia gama de super-estrellas de la
cancién de dicho mercado, que han sentido esa

misma atraccién porsu obra musical, se incluyen: Frank Sinatra y Elvis Presley
y la reconocida intérprete brasilefia, Elis Regina, -por mencionar sélo unos
cuantos- lo que viene a demostrar que la musa inspiradora de sus
composiciones, simplemente no reconoce fronteras musicales ni lingiiisticas.

Nacido en la ciudad de Mérida, Yucatan, Manzanero comenzé sus estudios
musicales a la temprana edad de ocho afios y a los doce ya se lucia tocando
el piano en diferentes conjuntos musicales. A los quince afios compuso su
primera cancién y desde entonces no ha detenido su produccion.

Por derecho propio, el finisimo estilista de la cancién romantica, ha
continuado grabando y produciendo albumes musicales. Manzanero co-
produjo et impresionante éxito de Luis Miguel, “Romance”, nominado esta
noche como el Album del Afio. Y comosifuerapoco, acaba de tanzarel “album
de su vida” con algunos de sus grandes éxitos, interpretados por una amplia
representacion de estrellas y estilos, que van desde el grupo juvenil del
“rock”, "Maldita Vecindad”, hasta el suave y romantico estilo del vocalista,

José José.

Asi como muchas otras super-estrellas ya han sido reconocidas por el
“Premio Lo Nuestro”; Univisién y Billboard, se honran en distinguir a uno de
los mas aptaudidos y prolificos compositores latinoamericanos de los dltimos
25 aios. Y estanoche, conuninmenso placer conceden a Armando Manzanero,

Premio a la Excelencia.

LIFETIME ACHIEVEMENT AWARD

When Univision and Billboard presented “Premio Lo
Nuestro” this time last year, Luis Miguel was sitting on top
of Billboard's Hot Latin Tracks survey for the sixth consecu-
tive week with a gorgeous, melancholy ballad entitled “No
Se Tu.”

It was business as usual for Miguel, a habitual occupant
ofthetopspotonthe HLT. Butitalso was businesss as usual
for Armando Manzanero who witnessed another one of his
800-o0dd compositions becoming a classic.

Manzanero’s list of evergreens reads long and memo-
rable: “Me Vuelves Loca,” “Esta Tarde Villover,” “Contigo
Aprendi,” and “Somos Novios,” better known to English-
speaking music fans as “It's Impossible.”

Perhaps the definitive version of “It’s Impossible” was
recorded in 1970 by Perry Como, one of many non-Latino
singing stars drawn to Manzanero’s singular blend of lyric,
melody, and pathos. The wide array of non-Hispanics who
have recorded Manzanero’s songs - Frank Sinatra, Elvis
Presley, and Brazilian songstress Elis Regina, to name a
few - clearly illustrates that his compositional muse knows
no boundaries, linguistic or otherwise.

Born in Merida, Yucatan, Manzanero began studying
music at age 8. By the time he was 12, Manzanero was
playing in an assortment of bands. At 15, he composed his
tirst tune and has not stopped writing since.

A fine song stylist in his own right, Manzanero has
continued to record and produce albums, as well. He co-
produced Miguel’s blockbuster
smash “Romance,” nominated
this evening for a “Premio Lo
Nuestro” award, along with its
aforementioned smash single
“No Se Tu.”

In addition, Manzanero re-
cently released a live album of
some of his greatest hits sung
by a wide spectrum of stars
ranging from rock act Maldita
Vecindad to smooth pop crooner
Jose Jose.

As so many superstars al-
ready have done, Univision and
Billboard are recognizing one
of the most influential compos-
ers in the past 25 years. With
that in mind, we take great
pleasure this evening in pre-
senting Manzanero the Lifetime
Achievement Award.

www.americanradiohistorv.com
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cCOmo Se Gana

Exceptuando la categoria de Video Musical
del Afio, la seleccion de los galardonados de
“Premio Lo Nuestro” es un proceso que consta
de dos fases.

En la primera fase: a) Se escogen los
nominados, basandose en los reportes
semanales de difusion que genera la lista de
éxitos de discos sencillos - “Hot Latin Tracks”
- de la revista Billboard.

b) Segiin et reporte de ventas quincenal usado
para compilarlalistade los albumes de misica
fatina mas destacados - “Top Latin Album”. La
puntuacién es otorgada dependiendo de la
posicion que ocupan los discos y albumes en
sus respectivas listas.

En la segunda fase: Los ganadores se
determinan mediante una votacidn, en ta que
participan los programadores de las radio-
emisoras, vendedores mayoristas y al detalle,
quienes a suvez, reportandirectamente a Bill-
board.

Los votos son tabulados y certificados por la
firma de contadores Deloitte & Touche.

Las canciones y dlbumes nominados son
seleccionados de acuerdo con el tiempo de
radio-difusidn obtenido y el namero de puntos
acumulados, procedentes de las ventas
efectuadas desde marzo 7 de 1992 a marzo 6 de

1993. Las nominaciones son clasificadas en cuatro géneros o
categorfias musicales: Pop/Balada, Regional/Mexicana, Tropical/

Salsa y Rap.

Excepttforthe video category, the selection of
the “Premio Lo Nuestro” awardees is a two-
step procedure:

First, the nominees are chosen based on (a)
radio program directors’ weekly playlists which
comprise Billboard’s Hot Latin Tracks singles
chart and (b) bi-weekly sales reports used to
compile the newspaper’s Top Latin Albums re-
tail survey. Points are awarded to songs and
albums depending on their positions in the re-
spective charts.

Second, the winners are determined by a ballot
vote taken from radio station programmers,
whotesalers, and retailers who report to Bill-
board. The ballots are then tabulate and cer-
tified by the accounting firm Deloitte & Touche.

The nominated songs and albums are se-
lected in accordance with the number of airplay
orsales points accumulated from March 7, 1992
to March 6, 1993. The nominations are classi-
fied into four musical genres: Pop/Ballad,
Regional/Mexican, Tropical/Salsa and Rap.

There have been three major changes imple-
mented in the nominating process this year.
First, individual or group nominations are now
based on combined airptay and sales point from
theirsingles and albums. Before, nominations
were taken solely from
sales points.

Second, only one song
can be nominated per art-

Este afio se han introducido tres importantes cambios en Ia ist, thereby eliminating

implementacidon del proceso nominativo.

Primero: La nominacién de artistas individuales o de grupos se
basa en la combinacién de puntos acumulados con el tiempo de
radiodifusién obtenido y el nimero de puntos conseguidos por las

ventas.

Segundo: Sdélo una cancién por artista podrd ser nominada;
eliminando asi la maltiple ciasificacién de un artista en la misma

categoria.

Tercero: Anteriormente, la nominacién de los artistas de videos
musicales se determinaba por los puntos de teledifusion alcanzados.
Este afio, la lista de artistas nominados en el género de Video
Musical ha sido seleccionada por los ejecutivos de Univision y
Billboard. El ganador es entonces seleccionado por un panei de
prestigiosos directores, cuyos votos son tabulados y certificados

por Deloitte & Touche.

multiple nomination en-
tries from one artistinone
particular category.

Third, this year, the list
of video nominees was
chosen by Univision and
Bilthoard executives. Pre-
viously video nominees
were determined by airplay
points. The video winner
was then selected by a blue
ribbon panel of directors
whose votes were tabulated
and certified by Deloitte &
Touche.

How the "Lo Nuestro” Award is Won ‘
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W E A L A T , N A . At age six, the youngest of the majors.

The most selective of rosters, with edge that cuts from today to tomorrow.

Nine “Premio Lo Nuestro” Nominations. For Artists Whom We Congratulate Warmly.

in ‘92, for “ROMANCE", a multi-million seller. The Only Artist with an Audience of All Ages and Music

for All Times. His Nominations: Pop Album of the Year—Romance; Male Artist of the Year—Pop; Pop Song of

OLGA TANON:

Female Artist of the Year—Tropical/Salsa; New Tropical/Salsa Artist of the Year.

CA F E TA C U B A « The Los Angeles Times calls them “The New Face

showcases with Lollapalooza ‘92. Their Nomination: Video of the Year—“Maria”.

PRESUNTOS IMPLICAD OS: innovative Spanish Pop

sensations. Billboard says of “SER DE LUNA” album: “Rhythmic Sophisto-pop... Brilliant, Scintillating and

Delightful.” Their Nomination: Video of the Year—“Llovié”.

| Latina
©1993 WEA Larina Inc. A Time Warner Company
www americanradiohistorv com


www.americanradiohistory.com

LOS NOMINADOS
Durante los cinco afios de existencia de “Premio Lo Nuestro”,
se ha producido una dramatica evolucion y diversificacion de lo
conocido como “misica latina”.
Cinco anos atras no podiamos encontrar en las listas de
nominados nameros de rap, de banda o mdusica tejana. Hoy en
dia, contamos con la categoria de Rap, dos nominados por

musica Banday el grupode'musica Tejana, “La Mafia”, queya ha

logrado conquistar dos trofeos de fernandez
“Premio Lo Nuestro”. Los
nominados también han

evolucionado. De los 175 artistas
discograficos nominados en los
altimos cinco ainos, s6lo 14 han sido
nominados mas de cinco veces y
cuatro de elios, Ana Gabriel, Vicente
Ferndndez, Luis Enrique y Bronco
han atcanzado mas de 10
nominaciones a lo largo de la historia
de “Premio Lo Nuestro”.

Esta noche contamos con més de
20 artistas que han resultado
nominados por primera vez. Para
ayudarlies afamillarizarse con ellos,
les ofrecemos breves descripciones
profesionales de los mismos, asi
como también, datos biograficos de
los mas reconocidos exponentes de

nuestra musica.

POP/BALADA
BACHATA MAGIC — Cuando el
destacado productor dominicano
Manuel Tejada se decidié a anadir el
sensual compas de la bachata a las
baladas cldsicas nacié "Bachata
Magic”, al la carrera

igual que

discogrdfica de los magnificos

cantantes Francisco Cearay Audrey

bachata

Campos.

LOS BUKIS — El ya legendario
grupo de super-esirellas mexicanas,
Los Bukis, - al igual que Ana Gabriel,
Bronco, Luis Enrique y Vicente
Fernandez - forma parte de los cinco
artistas que han recibido multipies

nominaciones al “Premio Lo

cristian

Nuestro” durante cinco anos

consecutivos. Ellos han sido nominados 10 veces y han
conquistado 4 galardones.

CRISTIAN — Este atractivo joven, baladista romantico de 19
afios, hijode la popular estrella de cine, cantante y anfitriona de
la TV, Verénica Castro, es considerado ya todo un profesional,
que ha actuado en producciones teatrales y telenovelas.

CHAYANNE — Después de tres afnos de ausencia, Chayanne se

acredita su primera nominacién al “Premio Lo Nuestro”, por su

extraordinario éxito, “El Centro De Mi Corazén”, la primera de
tres canciones en colocarse entre las 10 primeras de las listas de
“Hot Latin Tracks” de Billboard, incluidas en su mas reciente LP,
“Provocame.’

ANA GABRIEL — Esta maravillosa intérprete y super-estrelia
mexicana, ha establecido un record al resultar ganadora de 9
trofeos del “Premio Lo Nuestro”, en las categorias de Pop/
Baladay Musica Regional/Mexlcana. Este aino, hasido nominada
para tres premios, fijando otro
importante record de 16
nominaciones en Cinco anos.

H20 — Este juvenll grupo
puertorriqueno resulté nominado
como “Revelacion del ano” en
1992. Su ultimo éxito discografico,
“Nena”, sali6 al aire el pasado mes
de diciembre y se ha situado entre
los primeros 40 de las listas de
Bitlboard.

MAGNETO — Este quinteto
mexicano, el super-grupo de
cantantes/bailarines de musica
pop, resulté acreedor del trofeo
como “Revelacion del ano” en
1992. Magneto acaba de completar
su Gltimo dlbum titulado “Magneto
Mas”.

LUIS MIGUEL — (/Qué mas

podriamos decir de Luis Miguel?
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La indiscutible super-estrelia
mexicana, cuyo extraordinario
éxito discografico “Romance”, ha
llegado a convertirse en el primer
album grabado en espanol de los
dltimos 10 anos que ha sido
certificado “Disco de Oro” en los
EE.UU., por RIAA (Recording In-
dustry Association of America).

RICARDO MONTANER —Enlos
ultimos nueve meses el fabuloso
cantautor venezolano, ha
establecido un inigualado récord
de mas rapida aceptacion popular
en las encuestas de “Hot Latin
Tracks” de Billboard, cuando s6lo
en cuatro meses logr6 colocar dos
discos sencillos, “Castillo Azul” y
DUIOJ “Piel Adentro” en la competitiva
lista de exitos latinos.

PANDORA — EI aplaudido trio femenino y gran favorito del
publico mexicano, obtuvo dos trofeos del “Premio Lo Nuestro”
en 1992 y se mantuvo en la cresta de las listas de los principales
albumes latinos de Billboard con “llegal”, logrando un agradable
compendio de populares canciones norteamericanas tales como:
“) Said a Little Prayer”, éxito de Dionne Warwick y “Without You”

de Nilsson.
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PELICITA A SUSARTISTAS NOMINADOS
EN LOS PREMIOS
LO NUESTRO

BACHATA MAGIC
Pop/Balada Revelacion del Ano

ﬁ ."I I’,-'__
RICARDO MONTANER

Pop/Balada - Artista Masculino del Afio
Gancion del Ano / Video del Ano

RUBEN 0J.
Artista del Ano Geners Rap

FAANHIE RUIZ
Tropical /Salsa-Artista Masculino del Ano
Cancion del Ano

MIAMI BAND
Artisia del Ano Genero Rap
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DANIELA ROMO — Esta sensual cantantey actriz ha conseguido
siete nominaciones como solista femeninaenlos cinco aios de
instituido el “Premio Lo Nuestro”, ocupando el segundo lugar
después de Ana Gabriel, que hasta ahora ha obtenido 16
nominaciones. Con su singular estiloy peculiartono de voz, esta
cantautora mexicana es so6lo una de los cuatro artistas hispanos
(Ana Gabriel, Ricardo Montaner y Vikki Carr), que han logrado
mantener una cancién en la cima de
las listas del “Hot Latin Tracks"” de
Billboard, durante diez semanas
consecutivas.

PAULINARUBIO — La voluptuosa
ex-integrante del renombrado grupo
pop mexicano, Timbiriche, vy
popularmente conocida como “La

Chica Dorada”, paso a ser solistay

alcanz6 a colocar sus dos primeros E
discos sencillos, “Mio” y “Abriendo k3
las Puertas al Amor”, entre los 10 g
primeros de las listas del “Hot Latin 0
Track” de Billboard. )]

JON SECADA — EI magnifico Ly
cantante y compositor Q

cubanoamericano, y nueva sensacion
discografica, ha disfrutado un ano
de extraordinario éxito profesional
destacando la nunca vista coleccion
de tres discos sencillos, situados
consecutivamente en el primer lugar
de las listas del “Hot Latin Tracks”
de Billboard. Jon Secada también
resulté galardonado con un Grammy
y tiene cinco nominaciones para
“Premio Lo Nuestro”.

ALVARO TORRES — EI primer
nominado de E! Salvador en este
“Premio Lo Nuestro” es un excelente
cantautor que haconseguido colocar
este aflo dos albumes de Musica Pop/
Baladay Regional/Mexicanaentre ios
10 primeros de las listas de
encuestas populares.

GLORIA TREVI — Su proyeccion
artistica se podria describir como
una combifacion a partes iguales
entre Janis Joplin, Cyndi Lauper y
Madonna. La intrépida y rebelde
mexicana, “lachica del calendario”, X1l T-Ba* 1!
finalmente logro colocar su primer
éxito entre los 10 primeros de las listas de "Hot Latin Tracks"” de
Billboard, con su “climé&tica” balada, “Con Los Ojos Cerrados™.

TROPICAL/SALSA
CANA BRAVA — Los cuatro miembros de este grupo de
adolescentes puertorriquefios son solistas en su primer elepé

“No Me Faltes Nunca,” un arregio efervescente de merengue que

se convirtié en uno de los 10 éxitos de i1a cartetera Tropical/
Salsa de la revista Billboard

ANGELA CARRASCO — Estareconocida cantante dominicana
del género pop, demostré su versatilidad al grabar *Piel Caneta”,
un album tropical con el que logro su segunda nominaciéon para
el “Premio Lo Nuestro”

OSCAR D’LEON — £l aclamado sonero venezolano aseguro
su primeranominacién de “'Premio
Lo Nuestro” gracias a su Gltimo, y
abienllamado etepé “El Rey de los
Soneros”, que incluye un dio vo-
cal con su hijo Yorman Ledn.

LUIS ENRIQUE — Este dotado
cantante y compositor
nicaraglense ha logrado obtener
12 nominaciones de “Premio Lo
Nuestro™ -tercer lugar del nimero
mas alto de nominaciones - y ha
ganado 6 veces.

JUAN LUIS GUERRA Y 4.40 —
Elsuper-grupo de merengue Juan
Luis Guerray 4.40 - ganadores de
cinco “Premio Lo Nuestro”-
obtuvo, en el mes de marzo, la
posicion No. 1 con la cancién “El
Costo De La Vida”.

INDIA — Esta puertorriquenia,
ex-corista del grupo de Pop/Baile

“TKA", dié un exitoso salto del

hip-hop a la salsa, al unirse a un
cantante de jazz latino, Eddie
Palmieri, para la grabacion de su
album “Lleg6 la India..Via Eddie
Palmieri”.

JERRY RIVERA — Con s6lo 19
afos de edad, este joven salsero
ha sido nominado para cinco
premios, incluyendo uno por
“Cuenta Conmigo”, dlbum que ha
superado los records de ventas de
todos los tiempos.

TITO ROJAS — Hace dos afios,
este puertorrigueqio fue reconocido
por su explosivo album, al que le
siguio el hit del mismo nombre
“Condénamea Tu Amor”, un fuerte
numero de salsaque acabd siendo
favorito entre los clubs en 1992,

LINDA RONSTADT — Su primer
album tropical le otorgo un premio Grammy. También el sencilio
“Frenesi”se colocoenlios “Top Ten” y “Entre Abismos" alcanz6
ubicarse dentro de los primeros 40 éxitos de la revista Bill:
board.

FRANKIE RUIZ — Este apreciado vocalista de Puerto Rico
vuelve a “Premio Lo Nuestro” después de cuatro anos con una

nominacién por la cancién “Bailando”, tema preferido
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especialmente hacia finales del pasado ano.

REY RUIZ — Solo tres anos después de haber buscado asilo
politico de Cuba, Ruiz se ha establecido como un prometedor
salseroy con su primer album, que Heva su nombre, produjo el
grandioso éxito “No Me Acostumbro™.

GILBERTO SANTA ROSA — Nominado por tercera vez en la
categoria “Artista masculino del afio”, este extraordinario
intérprete estrend, recientemente, un
excelente album como tributo al gloria trevi
legendario vocalista Puertorriquefo, :
Tito Rodriguez.

LOS SABROSOS DEL MERENGUE
— Este veterano conjuntode meren-
gue de 14 miembros, procedentes
de Puerto Rico, conquista su primera
nominaciéon a “Premio Lo Nuestro”
graciasasu album “Siete Veces Mas
Sabrosos”

OLGA TANON —

integrante

Para Tafon,

antigua de! grupo
femenino de merengue “Chantelle”,
suestreno como solistacon el album
“Sola,” le ha permitido conquistar
tres nominaciones at “Premio Lo
Nuestro”.

ZONA ROJA — Un cuarteto vocal

que fue fundado por la estretla del

grupo zeus

merengue, Jossie Esteban, se coloco
dentro de los 10 éxitos de Billboard
en la categoria Tropical/Salsa” con
su espeluznante estreno “Peligro!

Sabor Contagioso!”

REGIONAL/MEXICANA

BANDA MACHOS — En 1992
Banda Machos, que frecuentemente
ha colocado simultdneamente dos
albumes de musica regional
mexicana en las tablas de ventas de
Billboard, encendieron lallamade la
actual popularidad de la mdsica de
banda. Esta musica viene arrasando
en todas las ciudades con aito indice
de poblacién de origen mexicano.

BANDA VALLARTA SHOW —
Procedentes de Nayarit, en ia costa
de! Pacifico mexicano y como un
vendaval musical, Banda Vallarta
Show se ha convertido en un éxito
instantaneo, al modernizar con teclados y bajo electrénico el
sonido original de la muasica de “banda”.

BRONCO — Al obtener este afio otras tres nominaciones de
“Premio Lo Nuestro”, esta venerable banda de muisica nortefia
ha logrado acumular 13 nominaciones. En cinco afios, han
alcanzado reunir el mayor nimero de nominaciones de todos los

grupos.

cana brava

ALEJANDRO FERNANDEZ — Subiendo rapidamente en las
tabilas de Billboard, este estilista de la musica ranchera, quizas
aln no esteé listo para arrebatarie a su padre, Vicente Fernandez,
el cetro del “NMejor intérprete Masculino det Ano”, pero tarde o
temprano el momento ha de llegar.

VICENTE FERNANDEZ — E! actual e Iindiscutible “Rey de la
Ranchera”, ha ganado como el “Mejor Intérprete Masculino det
Afio” las cuatro veces en que ha
sido nominado. Ha obtenido 13
nominaciones, el segundo artista
en lograrlo después de Ana
Gabriel. Ferndndez se situa en el
primer fugar entre los cantantes
solistas masculinos con mayor
numero de nominaciones .

ANA GABRIEL — Con el popu-
lar album “Mi México™, lanzado en
1991, Ana Gabriel se ha mantenido
en las carteleras de éxitos,
haciendo posible este afio su
nominacién en la categoria Re-
gional/Mexicana como" Mejor
Intérprete Femenina del Aflo”

FLACO JIMENEZ — Tras su
separacion deios Texas Tornados
el pasado ano, el talentoso
acordeonista grabé un fabuloso
album, en el que incluy6 artistas
Dwight
Yoakam, Emylou Harris, Stephen
Stills y Linda Ronstadt.

LUCERO — En 1991, esta linda

invitados tales como:

intérprete mexicana interrumpié
poruntiempo suaplaudidacarrera
dentro de ta mdsica pop y grabé
un encantador disco de canciones
rancheras titulado “Lucero De
México”, del que surgié su gran

éxito "Llorar”.
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LA MAFIA — En marzo, este
formidable y popular quinteto
tejano - galardonado en 1992 con
dos trofeos de "Premio Lo
Nuestro” -se convirtidenelprimer
grupo tejano en llegar al tope de
las listas del "Hot Latin Tracks™ de
Billboard con la cancion, “"Me
Estoy Enamorando”, que también
ha sido nominada en {a categoria
de “Video Musical del Afio”.

MAZZ — Al igual que sus colegas, las estrellas tejanas Selena
y La Mafia, Mazz incluy6 la polka a su sonido Tex-Mex y colocé
su primer dlsco sencillo entre los 10 primeros en las listas de
Billboard con la tierna balada “No Es Amor™”.

EMILIO NAVAIRA — Uno de los mas populares y vibrantes

vocalistas masculinos de la musica telana, trata de irrumpir en
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el competitivo mercado norteamericano de la
musica “country”.
LINDA RONSTADT — EI

canciones”, le merecié a Linda Ronstadt un

album "Mas
Grammy y también una nominacién al “Premio
Lo Nuestro” como “Mejor Intérprete Femenina
del Afio”, por segundo afio consecutivo.

SELENA —En 1992, Selenaalcanz6 situarse
entre los 10 primeros lugares del “Hot Latin
Tracks” condos canciones: “Buenos Amigos”
y“Como LaFlor”. Su uitimo album, “Entre a Mi
Mundo”, parece estar pegado a la cresta de las
tablas de ventas de Billboard en musica re-
gional/mexicana.

LOS TEMERARIOS — La romantica balada
de Los Temerarios, con tres nominaciones al
“Premio Lo Nuestro”, continda con enorme
éxito tanto en los EE.UU. como en México, su
tierra natal. Este aplaudido quinteto atrajo a
mas de 130,000 expectadores a su estreno el

pasado mes de diciembre en [a ciudad de

México.
LOS YONICS — Bien conocidos por su
popular “Te Vas a Arrepentir’ - éxito que

alcanz6 entre los 10 primeros lugares del “Hot
Latin Track” de Billboard - tienen ya un total de
siete nominaciones en los cinco anos de
“Premio Lo Nuestro”, empatando en el cuarto
lugar de los grupos musicales con “Los
Temerarios” y “La Mafia”.

ZEUS — Co-fundado por su director musi-
cal, David Rodriguez Muiiozy la fuerza creativa
de Adolfo Angel Ailba, de "Los Temerarios",
este sexteto procedente de Zacatecas, México,
esta siguiendo con mucho éxito los pasos

musicales de “Los Temerarios”.

RAP

EL GENERAL — Es uno de los primeros
exponentes del “reggae en espanol”. Este
rftmico panamefio se ha convertido en una
estrellaiatinoamericanay ahoratiene su meta
en el mercado musical norteamericano.

KID POWER POSSE — MC Nick y E.Z.D.,
mas conocidos por Kid Power Posse, son la
nueva sensacién del hip-hop/reggae
procedente de Puerto Rico, donde el estreno
de su primer album “Los Nenes de la Medicina”,
se convirtié en el Rap de mayor venta el pasado
afo.

MIAM! BAND — La volcanica Miami Band,
integrada por un grupo de estudiantes
venezolanos de la Universidad de Miami,
grabaronen 1992 el himno al sexo sinriesgo,

“Ponte el Sombrero”.

nda ronstadt
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RUBEN DJ — Rubén DJ Urrutia, productor
del primer album de Miami Band, es también
el productor, intérprete y compositor que
conquisto la cartelera de éxitos de Billboard

con el atrevido “Si te Gusta el Hueso".

VIDEO DEL ANO
BRONCO — “Sheriff de Chocolate”. Un

video encantador y unode los pocos en el

mercado latino realizados con dibujos
animados.
CAFE TACUBA — “Maria: With Maria”.

Este excéntrico cuarteto azteca de rock
demostré claramente su capacidad de
componer una efectiva baladay cuyo video
destaca a laafamada actrizmexicana, Ofelia
Medina.

EMMANUEL — “Magdalena”. Una
romantica recreacién de Emmanuel sobre
la sombriay social narracion de alerta de
Gilberto Gil, en donde se refleja una vez
mas sus ya habituales y resplandecientes
videos.

JUAN LUIS GUERRA Y 4.40 — “El Costo
de la Vida”. Aunque censurado poOr varios
criticos como demasiado grafico, larealidad
reflejada enelvideo puede haberle ayudado
en la venta del album.

LA MAFIA — “Me Estoy Enamorando”.
Una vez mas, el amor recibe un brillante
resplandor visual en este tierno video

MECANO Una Rosa es Una Rosa”.
Realizado con muy buen gusto este es otro
de los extraordinarios videos del artfstico
trio que sigue tratando de abrirse paso en
los EE.UU.

LUIS MIGUEL — "Ameérica”. Una artistica
realizacién llena de excelentes tiros de
camara, muestra la variedad étnica que
integran los dos continentes que llamamos
“Ameérica”.

RICARDO MONTANER — “Castillo Azul”.
La compafera brasilefade Montaner casi
serobalaescenade este simpatico video.

PRESUNTOS IMPLICADOS — “Llovio”.
El! sofisticado trio espafol, habilmente
entreteje visuales de la sub-trama dentro
de los versos de lacancién, en la narrativa
de este lluvioso dia.

JON SECADA — “Otro Dia M4s Sin Verte”.
La emotiva interpretacién de Jon Secada,
unida a los draméaticos angulos vy
disclvencias fotograficas, crean un vibrante

paquete audiovisual.
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POAINADOS FELICITAD A

GLORIA TREVI

EL GENERAL Artista fern(;gfi)r)va / A_r'yo |
Artista De! Aro
T JUATY LUIS GUERRA

Grupo Del Afo (Tropical)
Gancion Del Ao (tltosto D La Vida?)
A\ Video Del Afo (€l Costo De La Vida®)

: NECANO x INTERNATIONAL
RID POWER POSST 1 V/df’o ?f’l/l Aro -
Artista Del Ao na ina
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ALBUM DEL ANO / ALBUM OF THE YEAR
LUIS MIGUEL, “Romance", JON SECADA, “Jon Secada"”, MAGNETO, “Magneto”,
ALVARO TORRES, “Nada Se Compara Contigo”, PANDORA, “llegal”

ARTISTA MASCULINO DEL ANO / MALE ARTIST OF THE YEAR
LUIS MIGUEL, CHAYANNE, JON SECADA, RICARDO MONTANER

ARTISTA FEMENINA DEL ANO / FEMALE ARTIST OF THE YEAR
ANA GABRIEL, GLORIA TREVI, DANIELA ROMO, PAULINA RUBIO

GRUPO DEL ANO / GROUP OF THE YEAR
PANDORA, LOS BUKIS, MAGNETO, H20

REVELACION DEL ANO / NEW ARTIST OF THE YEAR
JON SECADA, CRISTIAN, PAULINA RUB!IO, BACHATA MAGIC

CANCION DEL ANO / SONG OF THE YEAR

“EVIDENCIAS”
Intérprete/Artist, Apa Gabriel, Compositor/Composer, Jose Augusto, Paulo Sergio Valle, Ana Gabriel,
Productor/Producer, Max Pierre

“NO SETU”
Intérprete/Artist, Luis Miguel, Compositor/Composer, Armando Manzanero,
Productor/Producer, Armando Manzanero, Luis Miguel

“ANGEL”
Intérprete/Artist, Jon Secada, Compositor/Composer, Jon Secada, Gloria Estefan, Miguel A. Morejon
Productor/Producer, Emilio Estefan, Jorge Casas, Clay Ostwald

pop / ballad

“CASTILLOAZUL"™
Intérprete/Artist, Ricardo Montaner, Compositor/Composer, Ricardo Montaner, Zobeida Roitstein,
Productor/Producer, Oscar Gomez

“EL CENTRO DE MI CORAZON”
Intérprete/Artist, Chayanne, Compositor/Composer, Alejandro Vezzani, Productor/Producer, Gustavo Sanchez

tropical / salsa
tropica salsa

ALBUM DEL ANO / ALBUM OF THE YEAR
GILBERTO SANTA ROSA, “Perspectiva”, JERRY RIVERA, “Cuenta Conmigo”, TITO ROJAS, “Tito Rojas”
OSCAR D’LEON, “El Rey de los Soneros”, OLGA TANON, “Sola”

ARTISTA MASCULINO DEL ANO / MALE ARTIST OF THE YEAR
JERRY RIVERA, GILBERTO SANTA ROSA, TITO ROJAS, FRANKIE RUIZ

ARTISTA FEMENINA DEL ANO / FEMALE ARTIST OF THE YEAR
INDIA, OLGA TANON, ANGELA CARRASCO, LINDA RONSTADT

GRUPO DEL ANO / GROUP OF THE YEAR
ZONA ROJA, JUAN LUIS GUERRA Y 4.40, LOS SABROSOS DEL MERENGUE, CANA BRAVA

REVELACION DEL ANO / NEW ARTIST OF THE YEAR
OLGA TANON, REY RUIZ, CANA BRAVA, ZONA ROJA

CANCION DEL ANO / SONG OF THE YEAR

“EL COSTO DE LA VIDA”
Intérprete/Artist, Juan Luis Guerray 4.40, Compositor/Composer, Juan Luis Guerra, Diblo Dibala Kimla Eve
Productor/Producer, Juan Luis Guerra

“BAILANDO”
Intérprete/Artist, Frankie Ruiz, Compositor/Composer, Chein Garcia, Productor/Producer, Vinny Urrutia

“PERFIDIA™
Intérprete/Artist, Linda Ronstadt, Compositor/Composer, Alberto Dominguez, Productor/Producer, Peter Asher, George Massenburg

“TU AMOR ES UNA RUEDA™
Intérprete/Artist, Angela Carrasco, Compositor/Composer, Victor Victor, Productor/Producer, Julio César Delgado

“LO QUE ES VIVIR”
Intérprete/Artist, Luis Enrique, Compositor/Composer, Jorge Luis Piloto, Productor/Producer, Luis Enrique, Jose Gazmey
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ALBUM DEL ANO / ALBUM OF THE YEAR
LOS TEMERARIOS, “MI VIDA ERES TU”, ALEJANDRO FERNANDEZ, “ALEJANDRO FERNANDEZ”, LA MAFIA,
“ESTAS TOCANDO FUEGO”, VICENTE FERNANDEZ, “QUE DE RARO TIENE”, SELENA, “"ENTRE A Ml MUNDO"

ARTISTA MASCULINO DEL ANO / MALE ARTIST OF THE YEAR
VICENTE FERNANDEZ, ALEJANDRO FERNANDEZ, EMILIO NAVAIRA, FLACO JIMENEZ

ARTISTA FEMENINA DEL ANO / FEMALE ARTIST OF THE YEAR
ANA GABRIEL, LINDA RONSTADT, SELENA, LUCERO

GRUPO DEL ANO / GROUP OF THE YEAR
MAZZ, BRONCO, LA MAFIA, LOS TEMERARIOS

REVELACION DEL ANO / NEW ARTIST OF THE YEAR
BANDA MACHOS, ALEJANDRO FERNANDEZ, BANDA VALLARTA SHOW, GRUPO ZEUS
CANCION DEL ANO / SONG OF THE YEAR

“MI VIDA ERES TU”
Intérprete/Artist, Los Temerarios, Compositor/Composer, Adolfo Angel Alba,
Productor/Producer, Adolfo Angel Alba

“ESTAS TOCANDO FUEGO”

Intérprete/Artist, La Mafia, Compositor/Composer, Jorge Luis Piloto, Productor/Producer, Armando Lichtenberger

“PERO TE VAS A ARREPENTIR”
Intérprete/Artist, Los Yonics, Compositor/Composer, Marco Antonio Solis,
Productor/Producer, Johnny Ayvar, Rodolfo Luviano

“COMO LA FLOR”
Intérprete/Artist, Selena, Compositor/Composer, Abe Quintanillalll, Pedro Astudillo
Productor/Producer, Abe Quintanilta 11l

“ADORO™
Intérprete/Artist, Bronco, Compositor/Composer, Armando Manzanero, Productor/Producer, Bronco

icCana

I mex

regiona

regional mexican

ARTISTA DEL ANO/ARTIST OF THE YEAR
EL GENERAL, KID POWER POSSE, MIAMI BAND, RUBEN DJ

VIDEO DEL ANO

“CASTILLOAZUL"”
Intérprete: Ricardo Montaner, Productor: Marlene Rodriguez

P

“MAGDALENA"
Intérprete: Emmanuel, Productor:Nevil Dwek

“AMERICA”
Intérprete: Luis Miguel, Productor:Pedro Torres

“EL COSTO DE LA VIDA"
Intérprete:Juan Luis Guerray 4.40, Productor:Bienvenido Rodriguez

MuUusica ra

“OTRO DIA MAS SIN VERTE”
Intérprete:Jon Secada, Productor:Emilio Estefan

“MARIA"”
Intérprete:Café Tacuba, Productor:Gustavo Garzén

deos

“UNA ROSA ES UNA ROSA”
Intérprete:Mecano, Productor:Michael Georgeham

“SHERIFF DE CHOCOLATE”
Intérprete:Bronco, Productor:Daniel Martinezy Bronco

“ME ESTOY ENAMORANDO”
Intérprete:La Mafia, Productor:Abraham Pulido

“LLovio”
Intérprete:Presuntos Implicados, Productor:Alberto Suamma

rap music
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THE NOMINEES

During “Premio Lo Nuestro’s brief five-year existence, there has been
a dramatic evolution of what is known as “Latin music.”

Five years ago, there were no rap, banda, or Tejano acts to be found
among the nominated. Now there is a rap category, two banda nomi-
nees, and a Tejano act - La Mafia - which has already won two “Premio
Lo Nuestro™ awards.

The nominees themseives have changed, as well. Of the 175 record-
ing artists, producers, and composers

montaner

who have been nominated over the past

("]
L

five years, only 14 have been nominated
more than five times. Further, a mere

four recording artists - Ana Gabriel,

ricar

Vicente Fernandez, Luis Enrique, and
Bronco - have earned more than 10
nominations during the history of the
awards program.

Tonight, we have more than 20 artists
nominated for the first time. Here are
thumbnail sketches of those new nomi-
nees, as well as capsule biographies

their better-known counterparts.

POP /| BALADA

BACHATA MAGIC -When standout
Dominican producer Manuel Tejada de-
cided to put bachata’s sensual beat to
pop standards “bachata magic” was
born, along with the recording careers of
the project’s superb singers Francisco
Ceara and Audrey Campos.

LOS BUKIS - Mexico’s long-time su-
perstar group - along with Ana Gabriel,
Bronco, Luis Enrique, Vicente Fernandez
- is only one of five artists to secure a
“Premio Lo Nuestro” nomination five
years in a row. Los Bukis have been
nominated 10 times, winning four ku-
dos.

CRISTIAN - Son of well-known talk

show host/recording artist Veronica

U
2
™
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™
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Castro, this handsome, 19 year-old
crooner from Mexico City already is a
showbiz pro who has performed in the-
atrical production and teienovetas.

CHAYANNE - After a three-year ab-
sence, Chayanne snags his first “Premio
Lo Nuestro” nomination for his Top-Ten
smash “El Centro De Mi Corazén,” the
first of three Top-Ten hits taken from his mostrecentalbum “Provocame”

ANA GABRIEL - Gabriel has nabbed a record-setting nine “Premio Lo
Nuestro” trophies in the pop and regional/Mexican categories. This
year, the Mexican superstar is up for three awards which gives her afive-
year total of 16 nominations, also a record.

H20 - ANew Artistofthe Year nominee in 1992, this Puerto Rican teen

group’s latest Top -40 hit “Nena” came out in December.

MAGNETO - Mexico’s pop /dance quintet, who won the New Artist of
the Year award in 1992, have just completed their second album called
“Magneto Mas.”

LUIS MIGUEL - What more can be said about Luis Miguel, the
Mexican superstar whose mega-album “Romance” became the first
Spanish-language album in ten years to be centified gold (500,000 units
sold) in the U.S. by the Recording Industry Association of America
(RIAA).

RICARDO MONTANER - In the past
nine months Venezuela’s fabulous
singer/songwriter has set unmatched
speed records on Biltboards Hot Latin

Tracks survey: Both of his recent pair

of No. 1 singles, “Castillo Azul” and

“Piel Adentro” jetted up to the top of

the chart in a mere four weeks.
PANDORA - This Mexican distaff

2ADALA

trio, winner oftwo “Premio Lo Nuestro™
trophies last year, rode high on
Billboard's Top Latin Albums chartsin
1992 with “ilegal,” a pleasant com-
pendium of covers of U.S. pop hits

such as Dionne Warwicke’s “i Say a

Little Prayer” and Nilsson’s “Without

You.
DANIELA ROMO - In “Premio Lo

Tt

Nuestro’s” five year history, Romo

has nabbed seven nominations - sec-

ond only Ana Gabriels’s 16 nods

among female solo acts. The smoky-
voiced Mexican thrush is one of only
fourartists (Gabriel, Ricardo Montaner,
and Vikki Carr) to place a song atop
Billboard's Hot Latin Tracks for 10
straight weeks.

PAULINA RUBIO - An ex-member
of Mexican pop act Timbiriche, the
sultry “Chica Dorada” went solo and
hitthe Top Ten of Biltboard’s Hot Latin
Tracks with both of her firsttwo singles:
= Mio” and “Abriendo Las Puertas Al
Amor.”

JON SECADA - Cuban-American
singer/songwriter Jon Secada enjoyed
an incredible year hightighted by col-
€ lectingan unheard of three consecutive
g No. 1 singles on Billboard’s Hot Latin
Tracks chart. Secada also won a
Grammy, and has been nominated for
five “Premio Lo Nuestro” awards.

ALVARO TORRES - El Salvador’s first “Premio Lo Nuestro” nominee
is an excellent singer/songwriter who this year charted two albums in
the Top-Ten of both the pop and regional/Mexican surveys.

GLORIA TREVI - Equal parts Janis Joplin, Cyndy Lauper, and Ma-
donna, Mexico’s intrepid “calendar girl” finally nailed her first Top-Ten
hiton Blltboard’s Hot Latin Track chart with the climactic ballad “Con Los
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T&T: Un Servicio Completo

CENTRO NACIONAL AT&T

1800 235-0900

Su representante en el Centro Nacional AT&T le atiende amablemente en espafiol las 24 horas
del dia. Con gran experiencia y conocimientos, le contesta preguntas sobre su cuenta de
Larga Distancia de AT&T y le puede recomendar oportunidades de ahorro en sus
llamadas de Larga Distancia de AT&T.

Si necesita asistencia de operadora, s6lo marque 00 y diga “AT&T Espafiol”

AT&T le brinda conexiones claras y ripidas en llamadas de larga distancia nacionales e internacionales.

Estas son algunas de las muchas razones que hacen de AT&T iun servicio completo!
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Ojos Cerrados.”
TROPICAL / SALSA

CANA BRAVA - All four members of this teenage vocal group from
Puerto Rico sing lead on its debut album “No Me Faltes Nunca,” a
sizzling effort which became a Top-Ten fixture on Billboard’s tropical/
salsa chart.

ANGELA CARRASCO - Usually a pop songstress, this versatile Do-
minican siren recorded a tropical album “Piel Canela” and wound up
landing her second “Premio Lo Nuestro”

rey ruiz

nomination.

OSCAR O’LEON - Venezuela's beloved
sonero secured his first “Premio Lo
Nuestro” nomination by virtue of his
latest, aptly-titled record “El Rey De Los
Soneros,” which featured a vocal duet
his son Yorman Leon.

LUIS ENRIQUE - This gifted Nicara-
guan singer/songwriter has scored 12
“Premip Lo Nuestro” nominations - the
third highest number of nominations -
and has won six times.

JUAN LUIS GUERRA Y 4.40 - Meren-
gue mega-group Juan Luis Guerra y
4.40 - winners of five “Premio Lo
Nuestra” awards - finally snagged their
first No. 1 single “El Costo De La Vida”" in
March. 4.40 has won five “Premio Lo

Nuestro” awards.

mecano

INDIA - A former backing vocalist in
the popsdance group TKA, this Puerto
Rican born siren made a successful
switch from hip-hop to salsa by teaming
up with Latin jazz luminary Eddie Palmieri
for her first album *“Llego la India... via
Eddie Paimieri.”

JERRY RIVERA - Only 19, Rivera al-
ready has been nominated for five
“Premio Lo Nuestro” prizes, including

one for “Cuenta Conmigo” - one of the

ruben dj

best-selling salsa records of all time.

TITO RDJAS - Two years ago Puerto
Rico’'s noted sonero exploded with an
eponymous atbum that was followed by
the hit “Condename A Tu Amor,” a strong
salsa effort whose dramatic title track
became a club favorite In 1992.

LINDA RONSTADT - Ronstadt’s first
tropical album landed her a Grammy,
not to mention on Top-Ten single
“Frenesi” and a Top-40 entry “Entre Abismos.”

FRANKIE RUIZ - This highly-regarded vocalist from Puerto Rico
returns to the “Premio Lo Nuestro” party for the first time in four years,
with the Song of the Year nomination “Bailando™ appearing to be one of
the dancetloor song of choice late last year.

REY RULZ - Only three years after seeking political asylum from Cuba,

Ruiz has established himself as a promising salsero whose self-titled

debut album yielded the monster hit “No Me Acostumbro.™

GILBERTO SANTA ROSA - Nominated for a third time as Male Artist
of the Year, Santa Rosa recently released a fine tribute album to Puerto
Rican vocal legend Tito Rodriguez.

LOS SABROSOS DEL MERENGUE - This veteran 14-piece outfit from
Puerto Rico lands thelr first “Premio Lo Nuestro” nomination, thanks to
the strong chart performance of its hit album “Siete Veces Mas
Sakrosos *

OLGA TANON - For Tanon, former
member of merengue girl group
Chantelle, the firsttime is the charm as
her solo premiere “Sola” earned the
Puerto Rican chanteuse three “Premio
Lo Nuestro” nominations.

ZONA ROJA - A vocal quartet
founded by merengue star Jossie
Esteban, Zona Roja hit the Top-Ten of

Billboard’s Tropical/Salsa survey with

oigna euljned

their smoking premiere “Peligrol

Sabor Contagioso!”

REGIONAL / MEXICAN

BANDA MACHOS - In 1992, Banda
Machos, who often have put two al-
bums simultaneously in Billboards's
regional/Mexican sales chart, ignited
the current “banda” craze that is
sweeping across cities with signifi-
cant Mexican-based populations.

BANDA VALLARTA SHOW - Hailing
from Mexico’s Pacific coastal state of
Nayarit, Banda Vallarta Show has be-
come an instant hit by modernizing
the native “banda” sound with bass

and keyboards.

uo3I| SP 4EIDSO

BRONCO - By garnering three more
“Premio Lo Nuestro™” nominations this
year, this venerable nortefio band has
tallied 13 nominations - the best five-
year total by any group.

ALEJANDRO FERNANDEZ - Up-
start ranchera stylist may not be ready
to wrestie Male Artist of the Yearaward
from his father Vicente, but sooner or
later the torch will be passed.

VICENTE FERNANDEZ - The reign-
ing king of ranchera, who has won all
four times he has been nominated as
Male Artist of the Year, has been nomi-
nated 13 times - second only to Ana Gabriel among solo performers and
flrst among male solo acts.

ANA GABRIEL - Though “Mi Mexico” was released in 1991, the aibum
has remained on the charts, thus enabling Gabriel to earn another
Female Artist of the Year nod.

FLACO JIMENEZ - Last year, the Texas Tornados’ ace accordionist

broke away from his rowdy bandmates to record a fabulous solo album
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whose guest list included superstars Dwight Yoakam, Emmylou Harris,
Stephen Stills, and Linda Ronstadt.

LUCERO - In 1991, this pretty Mexican song stylist took a break from
her successful pop career and cut a delightful ranchera record “Lucego
De Mexico” that spawned the hit “Llorar”

LA MAFIA - In March, this white-hot Texas quintet - a two-award
winner at the 1992 *Premio Lo Nuestro” - became the first Tejano act to
top Billboard’s Hot Latin Tracks chart i
with “Me Estoy Enamorando,” which
also is nominated in the Video of the
Year category.

MAZZ - Like its fellow Tejano stars
Selenaand La Mafia, Mazz broadened its
polka-flavored, Tex-Mex sound and
scored its first Top-Ten single with the
tender ballad “No Es Amor.”

EMILIO NAVAIRA - One of the most
popular male vocalist in Tejano for the
past several years, this exciting per-
former is now looking to crack the country
market.

LINDA RONSTADT - “Mas Canciones”

tito rojas

landed a Grammy award for Ronstadt,
who Is nominated in the Female Artist of
the Year category for the second con-
secutive year.

SELENA - In 1992, Selena, whose
latestalbum “"Entre AMi Mundo” seemed
glued to the top Billboard’s regional/
Mexican sales chart this year, reached
the Top-Ten of the newspaper’s Hot Latin
Tracks with both a pop hit (“"Buenos
Amigos”), as well as a Tejano smash
(“Como La Flor”).

LOS TEMERARIOS - The sweet bal-
ladry of triple nominee candidate Los
Temerarios continues to be wildly suc-
cessful in both the U.S. and its native
Mexico, where the quintet drew a whop-
ping 130,000 fans to their debut
performance last December in Mexico
City.

LOS YONICS - Los Yonics’ nod for its
Top-Ten hit“Te Vas A Arrepentir” brings :
its five-year total to seven nominations, v, i L IgCh
good forafourth place tieamong groups —“ »
with Los Temerarios and La Mafia. h

ZEUS - Co-tounded by its musical
director David Rodriguez Mufioz and Los Temerarios’ creative force
Adolfo Angel Alba, this six-man outfit from Zacatecas, Mexico, is

successfully following in the romantic pop footsteps of Los Temerarios.

RAP
EL GENERAL - An early proponent of “reggae en espanol,” this
Panamanian rhymesman has become a Latin American star now eyeing

the English-language arena.

los sabrosos del merengue

KID PO'NVER POSSE -MC Nick and E.Z.D., better known as Kid Power
Posse, are the latest hip-hop/reggae sensation from Puerto Rico, where
their debLt album “Los Nenes De La Medicina” became the top rap
seller fast year.

MIAMI 3AND - The volcanic Miami Band was formed by a group of
Venezuelan students at the University of Miami who eventually re-
corded the safe sex anthem of 1992, “Ponte El Sombrero.

RUBEN DJ - Ruben “DJ” Urrutia,
who produced Miami Band's first al-
bum, is a producer/rapper/composer
who hitthe Hot Latin Tracks chart with
the cheeky, pulsating entry “SiTe Gusta

Ei Hueso.”

VIDEO OF THE YEAR
BRONCO - “Sheriff de Chocolate:
“Sheriff de Chocolate” is a delightful
video and Is one of the few animated

clips produced in Latino market.

CAFE TACUBA - “"Maria:” With
“Maria,” this zany Aztec rock quartet
from Mexico showed it was quite ca-
pable of authoring a poingnant ballad
whose video features famed Mexican
actress Ofelia Medina.

EMMANUEL - “"Magdalena:”
Emmanuel’s romantic re-working of
Gliberto Gil's somber socially-alert

parable is reflected in his customarily
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bright video.

JUAN LUIS GUERRA Y 4.40 - “El
Costo De La Vida:” Though decried by
some critics as too graphic, the true-
to-life clip may have helped atbum
sales.

LA MAFIA - “"Me Estoy
Enamorando:” Falling in love gets a
sparkling visual once-over in this ten-
der clip.

MECANO - “Una RosaesunaRosa:”
Another tastefully conceived clip from
the arty Spanish trio that still is trying
to break the U.S.

LUIS MIGUEL - “America:” An artful
montage filled with snappy camera
cuts display the ethnic diversity of the

two continents that comprise
“America.”

RICARDO MONTANER - “Castillo Azul:” Montaner’s Brazilian
companlon nearly steals the scene in this likeable video.

PRESUNTOS IMPLICADOS - “Llovio:” Spain’s sophisticated pop trio
deftly interweaves visual sub-plots into the lyrics of this rainy day
narrative.

JON SECADA - “Otro Dia Mas Sin Verte:” Secada‘s emotive delivery
combined with dramatic camera angles and dissolves formsacombus-

tible audio/visual package.
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» OFFICIAL RULES AND PRIZES -

1 p— 1. Send the following with each enry. a. Completed entry form {or photocopy). All signatures must be onginat. b
0One audio cassette recording for the song contest, or VHS video cassette recording for the video category, incluging

your name and address on cassete. Only VHS video cassettes accepted for the video category. ¢ Lyrics fyped or

printed fegibly In English. In latin category, lyrics may be written in Spanish with an English transiation. In jazz

category, lyrics not required. d Check or money order made payable to 5th Annual Billboarde Song Contest, or credit

card approval for $15.00 {U.$.) for each entry submitied. CONTESTANT S NAME, ADDRESS, AND SDNG TITLE MUST

APPEAR ON EACH ITEM ALONG WITH ANY CO-AUTHOR'S NAMES (IF APPLICABLE)

2. Mail entries to: Sth Annual Billboarde Song Contest P.0. Box 35346, Tulsa, OK 74153-0346. ENTRIES MUST BE
AECEIVED NO LATER THAN AUGUIST 31, 1993,

3. SONGWRITING ENTRIES: Each song submitted must be contestants original work. Songs may be no longer than
five minutes. VIDEQ PRODUCTION ENTRIES: Songs do not have to be original. Video may be no longer than ten
minutes. Video production prizes will be awarded to the video progucers/directors name on the winming entry forms.

1 4 Coniestant may enier as many 5oAgs as he/she wishes, Dut each song must have its own entry form and de recorded
on separate casse!te accompanied by typed or printed lyric sheet. Check or money order must reflect the total
number of entries submitted. Contestant May enter in more than one category, however each submission constitutes.
a separate entry, requiring its own entry form, entry fee, cassette and lynics Entry fee ¢s not relundable. Copyright
registration 1s not required. I song is registered. contestants must put copyright natices on entries and file under

[ U.S. copyright laws. Billboarde Song Contest not responsible tor entries late, lost, damaged, misdirected, Matled with
insufticient postage, stolen or misappropriated. CASSETTES ANO LYRICS WILL NOT BE RETURNED
4. SONGWRITING PRIZES and estimated maximum retail value: One (1) Grand Prize - $5,000 cash, Gibson Chet
Atkins SST Guitar, approx $1,199.00 value, Dean Markley K150 ampifier, approx. $500 00 value, BMG Publishing
Contract for winning song; Six (6) First Prizes (one in each category excluding the Grand Prize winner) - $1,000.00

cash, Gibson Chet Atkins SST Guitar, approx $1.199.00 vaiue, 8MG Publishing Contract for winning song;  Seven
{7} Secand Prizes (one in each category) - Gibson Epiphone PR-350 Guitar approx. $363 00 value. The top 500 song
writers in the contest will receive a pair of BluBlocker Sunglasses, approx. $60 00 value. 2,500 Honorable Mention
Certilicates of Achievement Lo writers judged among best signed by Billboarde pubhsher

VIDEQ PROQUCTION PRIZES and estimated maximum retad vaive: One (1) First Prize - camcorder, approx.
$750.00 value, Two (2) tickets to the annua! Annual Billboards Video Music Awards Conference, valued at $790 00

. Song Confest open to persons averaging less than $5,000 per year tatal royalties earned from music since 988
Including prize winnings from previous song contests. Video Production Contest open to amateur music video
producers/directors. Employees of Billboarde Magazine, Billboarde Publications, Inc., J A. Halsey and Associates, Inc.
BMG Music/Bertelsman Inc., Gibson Gudtars, Joseph Sugarman ang Associates, Dean Markley Strings, Inc., Laughton
Promotional Marketing ang their families, subsidiaries, affiliates, advertisig. ubic relations ang promotion agencies
are not eligibie.

B. Winners wiil be selected by a Blue Ribbon Panel under supervision of Laughtan Promotional Marketing, an
independent judging agency whose secision In alt matters pertaining ta contest s final. Blue Ribbon Panel will e
compnsed of noted professional songwriters and ather music industry professionals who may be substituted due to
avafiability or at contest discretion. Semi-finalisis will be selected for consideration by Blue Ribbon Panel by
pretiminary panels supervised by songwriting professionals. All song entries judged equally on Originafity, Lyrics,
Melody and Composition. Production and performance guality not considered. No duplicate winners In a single
category. Video production prize winners entries judged equally on: Creativity, Originality, Concept, Visual
Techmigues, and Aesthetic Composition. Winners will be determined by 1/31/94. No transfer and o substitution of
prizes except as necessary dus to availabilty, in which case prize of equa! or greater value will be awarded. Diision of
prizes among co-authors is responsibility of winners and awarded to first name on entry form. All prizes will be
awarded. Taxes responstbility of winners. Void where prohibited. At Federal, State and Local laws and regulations
apply

7. Winners will be notified by mall and must sign return aftidavit of eligibility / llabiity / pubhicity release within 14
days of notification date. Song Contest affidavit includes statement that winner's seng Is onginal work and he/she
helds all rights ta song. Failure 10 slgn and return such affidavit within 14 days or provision of false/inaccurate
intarmation therein will result [n immediate disqualification and alternate winner wiil be selected. Affidavits of winners.
under 18 years of age &t time of award must be countersigned by pareni or legal guardian. Affidavits subject to
veritication by Laughton Promotional Marksting and its agents. By accepting prize the winner releases sponsors from
alf liabiltty regarding prizes awarded. Entry constitutes permission to use wianers’ names, likenesses and voices for
tuture advertising and publicity purposes without additional compensation,

For additional entry form or winners [ist, send self-addressed stamped envelope to: 5TH ANNUAL BILLBOARDe
SONG CONTEST {PLEASE SPECIFY ENTRY FORM OR WINNERS LIST) P.0. BOX 35345, TULSA, OK 74153-0346.
Requests for entry formss must be recelved by July 31, 1993. Requests for winners list must be received by January
15, 1994, 1 you have any questions regarding contest call 918-627-0351. Mon-Fr between 9am and Spm central
fime.

* Enter today and win valuable
cash awards and prizes !

THE BILLBOARDe SONG CONTEST OFFICIAL ENTRY FORM

Enter the Fifth Annual Biliboarde Song Contest for the opportunity o win cash, music publishing
contracts and more! SONG AND VIDEQ CATEGORY ENTRIES ARE NOW ACCEPTED. Video directors
can enter for video production prizes. For each song you submil send a compieled entry form, lyncs
typed or printed legibly in English, an audio cassette for song contest or VHS video casselte for videc
category and a check, money order, VISA or MasterCard payment authonzation lor the $15 fee per
entry. Make sure your name, aodress and song title appear on each tem submitted. See official ruies for
dstails. MAKE CHECK OR MONEY ORDER FOR $15 PER ENTRY PAYABLE TO: 51H ANNUAL
BILLBOARD. SONG CONTESY

NAME
ADDRESS
CITY/STATE/ZIP

PHONE NUMBER AGE
If paying by credit card, circle ane: VISA MC
CARD NUMBER __ EXP.DATE

SIGNATURE

Winnerv Selecle(ﬂ ILy
World-Famous

CATEGORY: (Circle One)

A IW ROCK COUNTRY LATIN R&B or RAP
rtists on riters on our POP JAZZ GOSPEL/CONTEMPORARY CHRISTIAN
SONG TITLE

Blue “ilhl)on'uc]qinq panel!
Dusiney |

For VIDEO PRODUCTION prize eligibility, enter praducer/director here:

Nohaizs

NAME o
. ." ADDRESS p—— — -
500 pairs go fo Win a Gibson ~ cTvisTaTEZIP — —
50“ winners Chet Atkins SST Guital' It yous do not want to receive Sang Contest Info and music/entertainment industry opportunities, check here:

o 3 Mail your entry to: 574 ANNUAL BILLBOARDs SONG CONTEST
A winner in each cateﬂﬂry P.O. BOX 35346 - TULSA, OK 74153-0346 - phone: {918) 627-0351

1 certify that | have read and understand the Sth Annual Biliboard: Song Contest Official Rules and |
CO-SPONSORED BY: accept the terms and conditions of participation in this contest as stated in the official rules. If entrant Is
under 18 years oid, the signature of a parent or quardian is required.

Signature _ Date

L)
B agacoee  BMG  pon

MUSIC PUBLISHING Te it T o T s Parent/Guardian Signature Date

LOS NUESTRO
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REYES RECORDS, INC.

SALUDA AFECTUOSAMENTE
A LOS ARTISTAS Y A TODOS
LOS AMIGOS DE NUESTRA
INDUSTRIA QUIENES HACEN
POSIBLE EL GRAN EXITO DE LA
MUSICA LATINA Y FELICITA A
LOS ARTISTAS NOMINADOS
EN EL "PREMIO LO NUESTRO"

Ya sea que quiera hacer 50 cassettes al
dia 0 50.000 al mes. KABA fabrica
los mejores audio sistemas de
duplicacién de tiempo verdadero que
existen en el mercado. Gracias a
nuestro disefio modular, Ud. puede
almacenar los decks para satisfacer sus
requisitos econdémicamente

para acortar por mitad el tiempo de duplicacién

equipo para empacar, accesorios

KABA

Research & Development

1-800-231-8273 » Fax 415-883-5222

KABA ]
O =
REAL TIME | 24 Commercial Blvd., Novato, CA 94949 « 415-883-5041

(GRABACION EN EL ESTUDIO)
O EMPRESA DE GRABACION

® Tiempo verdadero o tiempo doble para un sonido superior y rendimiento

® El sistema disponible mas flexible, acepta audio de cualquier fuente maestra, 2-track o 4-track

® |ncreible 10.000 + hora "transporte de vida" mejora los costos efectivos

® Especialistas en Sistemas Completos, cargadores, imprimidores de cassettes, etiqueteros,

® Entrecara directa con estacion de trabajo digital multitrack para cassettes a directo de digital
HEMOS AMAESTRADO AUDIO DUPLICACION

J
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PRdDU(TIONS

DISTRIBUTORS

A\

TODO - TODO - TODO
LO QUE USTED NECESITE EN

La Mausica Latina

* Inventario Completo de
Musica Latina:

e CD ¢ Cassettes » 12"

* Videos Musicales

e Accesorios

¢ Perscnal Bilingue Para
Atencer Sus Ordenes.

e Comgletamente
Computarizado.

e Complete Inventory
of Latin Music:

e CD ¢« Cassettes » 12"

e Music Videos

¢ Accesories.

* Knowledgeable Bilingual
Sales Representatives.

¢ Fully Computarized.

6940 S.W. 12th Street » Miami, Fl 33144
Phone (305) 262-7711 ¢ Fax (305) 261-6143
Toll Free (800) 780-7712

PARTICIPATING

RADIO STATIONS ,
WKJB-AM WXTN-FM
Mayaguez, PR San Antonio, TX
WCHQ-FM KSAH-AM
Camuy, PR San Antonio, TX
WCMN-FM KGST-FM
Arecibo, PR Fresno, CA
WXYX-FM WTAQ-AM
Bayamon, PR Chicago, IL ;
WNNW-AM WIND-AM
Methune, MA Chicago, IL
WXDJ-FM WRTO-FM
Miami, FL Miami, FL
WQBA-FM KXYZ-AM ke
Miami, FL Houston, TX
WKDM-AM KGLA-AM
Carlstadt, NJ Marrero, LA
WIAC-FM KALI-AM
San Juan, PR Hollywood, CA
WRIiB-AM KiQl-AM
East Providence, Rl San Francisco, CA
WSSH-AM WOJO-FM
West Cummings Park, MA Chicago, Il
WIOA-FM WAOS-AM
Santurce, PR Austel, GA
WRMD-AM KAMA-FM
Tampa, FL El Paso, TX
WOYE-FM KQQK-FM
Mayaguez, PR Houston, TX
WONQ-FM KEYH-AM
Orlando, FL Houston, TX
WBRQ-FM KDIF-AM
Caguas, PR Riverside, CA
WTEL-AM KGBT-AM
Bala Cynwyd, PA Harlingen, TX
KLOC-AM KCOR-AM
Modesto, CA San Antonio, TX
WRCX-AM WDOY-FM
Sacramento, CA Fajardo, PR-
KTGE-AM WQBN-AM
Salinas, CA Tampa, FL J
KBRG-FM WZAR-FM
San Jose, CA Ponce, PR
WCMQ-FM KTXZ-AM
Miami, FL Austin, TX
WMDO-AM KKHJ-AM
Silver Spring, MD Hollywood, CA
WSKQ-FM KESS-AM
New York, NY Dallas, TX
KRAY-FM KBNA-FM
Salinas, CA E[ Paso, TX
KSTN-FM WKAQ-FM .
Stockton, CA San Juan, PR
KAZA-AM WXTO-AM
San Jose, CA Orlando, FL
KCTY-AM KRIO-FM
Salinas, CA San Antonio, TX
KSKQ-FM
Los Angeles, CA KRVA-AM
XLTN-FM Dallas, TX
Chula Vista, CA KLVE-FM
KQTL-AM Hollywood, CA
Tuscon, AZ KDOL-AM [}
KIDI-FM Las Vegas, NV
Albuguergue, NM KBNO-AM
KAFY-AM
Bakersfield, CA )I?Z:n ";"A fno
A, Chula Vista, CA |
KSSA-AM XHKY-FM__ .
Dallas, TX Chula Vista, CA
KWAC-AM KTZR-AM
Bakersfield, CA Tucson, AZ
KPHX-AM
FEr e ggn’::;:nhgisco CA
KVVA-FM ¢
Phoenix, AZ WJFD-FM
KXKS-AM Providence, RI
Albuquerque, NM
KUNO-AM LG
Corpus Christi, T)¢ /Salinas, CA
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Llocal:

15959 N.w.

15th Ave., Miami, Florida 33169 * Nationwide Toll Free: 800-329-7664
(305) 621-0070 * Fax #'s - Export: 621-0465 * Domestic Sales: 620-2216
Distribution: 621-9166 * Accessories: 624-6761 * Accounting: 620-7632

Qrsin
: DISTRIBUTORS BienV

Entertainment industry. Beingrated

Market.

enido A Lo Nuestro

Itis withmuch pleasure to the Bassin family to represent and be part of the ever growing Latin Music/

the #1 One-Stop Distributor by Billboard Magazine, for our most

complete service, is a proud accomplishment and responsibility. Therefore, we at Bassin Distribu-
tors have committed ourselves to dedicate and direct allour available recourcestowards the Latin

We extend our gratitude to every record label and their artist for supporting and allowing us to
present ourselves as your new Latin Music Distributor.

por nuestro insuperable servicio, es

Bassin Distributors @ téal;
S el

Ut (ave

Es un gran placer para la familia Bassin el poder representar y ser parte de la siempre creciente
industria de la musica latina. El ser clasificados el Distribuidor One-Stop #1 por la revista Billboard,

una realizacion de la cual eastamos muy orgullosos y la cual

lleva una gran responsabilidad. Por lo tanto, nosotros en Bassin Distributors, nos comprometemos
a dedicar y dirigir todos nuestros recursos disponibles al mercado latino.,

Extendemos nuestra mas sincera gratitud a todos los sellos disqueros y a sus artistas por su gran
Qpoyo y por permitirnos el presentarnos Como su nueva dls'rnbwdorc de musnco Io’nno
AF w2 v 1y l ’
4;\

{1
eve “"A_\_/u @ IOP ma s

Intemational k

uell[93 TLLREE RECORDS -
n¥o n@m NN TP =3 l,’:llba 6 ]

E= E'

Elementos Tipos

Ahora puedes tener »

LA MEJOR MUSICA EN ESPANOL

PRINCIPALES

[ o a—dl
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-

= [(72]
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w [72]
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EL TOP 40 DE LA MUSICA EN

LOS ESTRENOS DE LA MUSICA EN EUROPA LAS MEJORES CANCIONES EN ESPAﬂdL

ESPANOL DE TODO EL MUNDO

PRODUCT CONTACT: EVA CEBRIAN (34-3) 317-2278
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FUEBRIE
LRTANA.

THE ONE
AND ONLY
LATIN MUSIC
DISTRIBUTOR

800-74LATIN

800-745-2486

8963 Carroll Way, Suite C
San Diego, CA 92121

L0 MEJOR DE LA MUSICA INSTRUMENTAL
PARA EL PUBLICO SOFISTICADO

ROBERTO PERERA/ Dreums & Des1res
HUCD/MC 3018 p—

ROBERTO
PERERA
Passions, lllusions & Fantasies
OXCO/MC 3013

. For;F“r"ee (u!ui;)é: Pielg;ue‘ Wﬂv.ilte or (ull o
Heans ur
lN'(lN“'IOONl‘(nlfﬂs

PO. Box 976 Lynnwood, WA 98046 USA

206-349-1200 Fax 206-349-1166

SAVETHIS DATE!

The
1993

Billboard

AWARDS

ADOLPHUS HOTEL

Dallas, Texas

SEPTEMBER 9, 1993

Billboard
is proud to
announce that for
the first time in
broadcasting history,

LATIN RADIO
STATIONS

will be included in

Billboard’s
RADIO AWARDS
CEREMONY!

WWW americanradiohistorv com
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Karen Publishing Co.
Congratulates Our Exclusive Artist

JU A D

— UJ ?&5.'-.

For His Nominations
to “Lo Nuestro”

in the Following
Categories:

e Group of the Year

* Song of the Year
“El Costo de la Vida”

e Video of the Year
“FEl Costo de la Vida”
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~ If you are buying
the follomng products,
“you can now buy directly
from the distributor.

WwWw americanradiohistorv.com
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LATIN MUSIC CONFERENCE TO CELEBRATE PROSPERING GENRE

(Continued from page 10)

tiatives that make our Latin coverage
more immediate, more helpful to the
industry and more enjoyable to read.
Lastly, we want to ensure everybody
at the conference has fun, which is a
big part of what Latin music, and all
music, is about.”

As in previous years, Billboard’s
three-day conclave will feature musi-
cal showcases, keynote speeches,
panels, and presentations that reflect
the ongoing evolution of the Hispanic
music industry.

World music Grammy nominees
Strunz & Farah and regional Mexi-
can Grammy nominee Emilio Navaira
will headline the confab’s opening-
night showcase. Other first-night
performers will include veteran mer-
engue star Wilfrido Vargas,
R&B/pop crooner Bobby Ross Avila,
and Mexican rock act Café Tacuba.

Sony Discos’ showcase on the sec-
ond day of the conference will cover
rock (Ricardo Arjona), Tejano
(Fama), pop (Gemini II), and salsa
—(Marc Anthony, an RMM/Sony act).

An expected record turnout of 450
attendees—of whom 20% are coming
from outside the U.S.—will represent
a cross-section of producers, manag-
ers, agents, and Hispanic-American
rock musicians interested in getting
involved in the Latino market.

Well-known Latino rockers booked
to attend the conference are Rod
Stewart’s bassist Carmine Rojas,
Whitesnake bassist Rudy Sarzo, and
producer/guitarist Carlos Alomar,
who says the confab will increase his
contacts in the U.S. Latino industry.

“The Latin market is steamrolling
and I kind of want to jump in,” com-
ments Alomar, who already has
worked with Hispanic notables Soda
Stereo, Charly Garefa, I14n Chester,
and Wilkins.

Sarzo—who, along with White-
snake band mates Tommy Aldridge
and Adrian Vanderberg, has snagged
a record deal with PolyGram—ex-
presses similar sentiments, saying, “I
want to hear what people in the in-
dustry are saying and find out what’s
going on.”

Among those who will be talking
about what's going on will be the con-
ference’s two keynoters: producer/
manager Emilio Estefan, who will ad-
dress the gathering Wednesday (19),
and Ed Murphy, president/CEO of
the National Music Publishers’ Assn-
./Harry Fox Agency, who will speak
on Thursday (20).

The conference aiso includes five

panels on the following topics:

e “Latin Music And Television—
The '90s.” Alma Guerra, president,
Live Entertainment Network Sys-
tems, will moderate; panelists are
Alba Eagan, national promotions
manager, BMG U.S. Latin; Nely Ga-
lan, principal, HBO/Tropix; Cynthia
Hudson, VP, director of program-
ming and production, Telemundo; Fe-
lipe Rodriguez, president, Globo In-
ternational Network; and Alex Had-
dad, VP of entertainment, Univision.

e “Music Videos—Do We Still
Need Them?” Barbara Corcoran, ex-
ecutive producer, MTV Internacional,
will moderate. The panel consists of
Delroy Cowan, president, Caribbean
Satellite Network; Tima Surmelio-
gulu, producer, Southern Cross
Films; Al Zamora, VP of promotion,
Sony Discos; and Jellybean Benitez,
president, Jellybean Productions.

e “Billboard’s Radio Chart—The
Future Of BDS And The Hot Latin
Tracks.” Participants will be Marty
Feely, president, Broadcast Data
Systems; and, from Billboard, Mi-
chael Ellis, associate publisher, and
John Lannert, Latin American/Carib-
bean bureau chief.

e “Artists’ Business Affairs.” En-
tertainment attorney Peter Lépez,
partner Lépez & Gonzélez, will mod-
erate. Panelists slated to participate
are Gerri Leonard, business manag-
er; Tony Parodi, president Acme Pro-
ductions; Jorge Pinos, VP of interna-
tional, William Morris Agency; and
Catherine Schlinder, Latin division
manager, West Coast, Peer Music.

e “Retail Charts—The Future Of
SoundScan And The Top Latin Al-
bums Chart.” The panel will feature
Mike Fine, chairman of SoundScan,
and Billboard's Ellis and Lannert.

The conference will conclude with
the fifth annual “Premio Lo Nuestro
A La Mdsica Latina”—the Latin Mu-
sic Awards—presented by Billboard
and Univision, which will broadcast
the program live Thursday (20). Host-
ed by comedian Paul Rodriguez, the
awards show will feature perfor-
mances by top Hispanic stars such as
Ana Gabriel—winner of nine “Pre-
mio Lo Nuestro” trophies—Gloria
Trevi, Los Temerarios, Banda Ma-
chos, La Mafia, and Jerry Rivera.

For the first time, the conference
will feature a second awards competi-
tion. On Wednesday (19), ASCAP
president Morton Gould will host the
inaugural awards program “El Pre-
mio ASCAP,” which will honor

LOS ANGELES—Former Temp-
tations member Dennis Edwards
has sued Motown Records and
publisher Jobete Music, alleging
the label owes him back royalties
that have gone unpaid over the
years.

The action, filed April 30 in U.S.
District Court in L.A., charges
fraud and breach of contract and
seeks compensatory and punitive
damages of more than $10 million.

Edwards, a former member of
the Motown act the Contours who
sang co-lead vocals on a number of
Temptations chart hits in the late
'60s and early "70s, charges that a
February 1980 contract with Mo-
town dictating royalty payments

Dennis Edwards Sues Motown
- Former Temptation Claims Fraud

was breached by the label. Ed-
wards further alleges he was
fraudulently induced to sign the
contract, and that he was misled
about the amount of royalties to
which he was entitled.

Edwards also charges that he
received no publishing compensa-
tion from Jobete, and that Motown
misappropriated his likeness with-
out compensation.

Besides damages, Edwards
seeks an accounting of sales, prof-
its, and royalties from the defen-
dants.

A Motown spokesman could not
be reached by press time.

CHRIS MORRIS

ASCAP’s Latin songwriters and pub-
lishers.

Here is the list of ASCAP nomi-
nees (not all of the writers are
ASCAP members but their songs are
published by ASCAP affiliated com-
panies):

Pop Song: ““Amor Mio, Que Me
Has Hecho,” Camilo Sesto, writer,
BMG Songs Inc., publisher; “Eviden-
cias,” José Augusto, Paulo Sergio
Valle, and Ana Gabriel, writers, BMG
Songs Inc. and Colgems-EMI Music
Inc., publishers; “No Sé Tu,” Ar-
mando Manzanero, writer, Tillandsiz
Musie, publisher; “Otro Di M4s Sin
Verte,” Jon Secada, Miguel Angel
Morej6n, Gloria Estefan, writers, Es-
tefan Music Publishing Inc. and For-
eign Imported Songs, publishers; “Si
Piensas, Si Quieres;” Roberto Livi,
Alejandro Vezzani, writers, Livi Mu-
sic, publisher.

Tropical Song: “Amor Casual,”
Manuel Jiménez, writer, Unimusica
Inc., publisher; “Hasta Aqui Te Fui
Fiel,” Luis Angel, writer, Don Cat
Music, publisher; “Lo Que Es Vivir,”

Jorge Luis Piloto, writer, Lanfranco
Musie, publisher; “Suspiros,” Luis
Roldan G6mez Escolar and Julio Sei-
jas Cabezudo, writers, Ego Musical
S.A., Arpa Music S.A., and Colgems-
EMI Music Inc., publishers; “Tu
Amor Es Una Rueda,” Victor Victor,
writer, Sony Discos Music Publish-
ing, publisher.

Regional Mexican Song: “Ac4
Entre Nos,” Martin Solano Urieta,
writer, EMI April Music Inc., publish-
er; “Déjame Amarte Otra Vez,” José
Guadalupe Esparza, writer, BMG
Songs Inc., publisher; “Libros Ton-
tos,” Jos¢ Guadalupe Esparza, writ-
er, Vander Music Inc., publisher;
“Que De Raro Tiene,” Martin Solano
Urieta, writer, Golden Sands Enter-
prises Inc., publisher; “Yo Quiero,”
Vicente Ferndndez, writer, EMI April
Music Inc., publisher.

Tejano Song: “Como Me Duele
Amor,” Ricardo Quijano, writer, Lan-
franco Music, publisher; “Demasiado
Herido,” Angel Roberto Galetto and
Miguel Angel Valenzuela, writers,
Intersong U.S.A., publisher; “Est4s

Tocando Fuego,” Jorge Luis Piloto,
writer, Lanfranco Musie, publisher;
“No Es Amor,” Joe Lopez, writer,
Golden Sands Enterprises Inc., pub-
lisher; “Que Me Lleven Canciones,”
Humberto Ramén, writer, Golden
Sands Enterprises, Inc., publisher.

Rap Song: “Everybody’s Dancing
Now,” Manuel Jiménez, writer, Sony
Discos Music Publishing, publisher;
“Menéalo,” Vico C., writer, Prime
Publishing of Puerto Rico, publisher;
“Ponte El Sombrero,” Rubén DJ,
writer, Nueva Era Musical, publish-
er; “Si Te Gusta El Hueso,” Rubén
DJ, writer, Nueva Era Musical, pub-
lisher; “Te Ves Bien Buena,” El Gen-
eral, writer, E.A. Franco Music, pub-
lisher.

Songwriter Of The Year: Juan
Carlos Calderén, José Guadalupe
Esparza, Ana Gabriel, Glenn Mon-
roig, Jorge Luis Piloto, Jon Secada,
Alejandro Vezzani.

Publisher Of The Year: BMG
Songs Inc., EMI Music Publishing,
Lanfranco Music, Sony Discos Music
Publishing, Unimusica Inc.

SHADES OF J,
ITs CooL L

Jazz Billboard style means smokin' coverage
from mainstream to contemporary, from the
traditional to the ecclectic.

Billboard's annual special will include a
state-of-the genre address, an overivew
of jazz, which will discuss the

growing audiences
and markets.

Other special features indude,‘;

e The Return of the B-3 bo:hbcr
(funk charged Hammond B-3 organ
trios make a comeback)

* Hip-hop jazz

* Young female jazz vocalists
T Tenor Madness
e String Things-jazz guitarists
enjoy success

Set Your prospects on fire!

ISSUE DATE: JULY 3
AD CLOSE: JUNE 8

NY:(212) 536-5004

Norm Berkowitz, Ken Karp,

Nancy Bowman, Ken Piotrowski

LA: (213) 525-2300

Jon Guynn, Michael Nixon, Gary Nuell
UK & Europe: 71-323-6686

Pat Rod Jennings, Christine Chinetti
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Bilboards

FOR WEEK ENDING MAY 22, 1993

; I k
COMPILED FROM NATIONAL LATIN
% g — RADIO AIRPLAY REPORTS.
28|35 £g| g¥| armst TITLE
2|32 |2 25| LABELDISTRIBUTING LABEL
* % x NO.1 % x %
1 1 1 15 LA MAFIA & ME ESTOY ENAMORANDO
SONY DISCOS/SONY 7 weeks at No. 1
()| 2 | 2 | 8 | LOSFANTASMAS DEL CARIBE # MUCHACHA TRISTE
RODVEN
LUCERO VELETA
3 3 3 12___ MELODY/FONQVISA
4| 4 | 5 | 19| ALVARO TORRES TE DEJO LIBRE
EMI LATIN
5 | 5 | 4 | g | JUANLUISGUERRAY 4.40 MAL DE AMOR
KAREN/BMG
(6)| 8 | 10| g | RICARDO ARJONA & MUJERES
SONY LATIN/SONY
7 7 6 11 JOSE JOSE ESO NOMAS
ARIOLA/BMG
JON SECADA ® SENTIR
8 9 12 b SBR/EMI LATIN ]
9 | ¢ | 7 | g | GLORIATREVI ME SIENTO TAN SOLA
ARIOLABMG
11 | 16 | 4 | RICARDO MONTANER AL FINAL DEL ARCO IRIS
RODVEN
MIJARES & ENCADENADO
1 10| 10| 8 | MIARE
* % ¥ POWER TRACK* % %
AD| 2 | 1 | 3 52&% NAZARIO © UN CORAZON HECHO PEDAZOS
13 14 20 7 MARC ANTHONY @ HASTA QUE TE CONOCI
SOHO SOUNDS/SONY
MAZZ QUE SERA?
17 25 5 EMI LATIN
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Artists & Music

Luis Miguel Sets New Single, Album

MICKY’S BACK: “Ayer,” Luis Mi-
guel’s lush leadoff single from his
forthcoming release “Aries,” was re-
leased Monday (17) throughout Latin
America. “Aries,” due out June 15,
was co-produced by Miguel and Kiko
Cibrian and boasts contributions from
notable songsmiths David Foster,
Rudy Pérez, and Juan Luis Guerra.
One of the album’s 10 tracks is “Qué
Nivel De Mujer,” a Spanish-language
cover of Tower Of Power’s frantic
club number, “Attitude Dance.”

“I haven’t heard the vocals yet,”
says Tower Of Power founder Emilio
Castillo, “but the whole band put
down the instrumental tracks and
they came out great.” The celebrated
horn section of the hyperfunky, 10-
piece crew, now on tour in support of
its slamming Epic album “T.O.P.,”
also can be heard on Jorge Gonza-
lez’s eponymous premiere on EMI
Latin.

WARNER BROS. INKS Milton:
Warner Bros. has signed superstar
Brazilian singer/songwriter Milton
Nascimento. No details were availa-
ble by press time.

Elsewhere, Warner Bros. will be
shipping Mano A Mano’s solid, epon-
ymous Spanish-language debut
throughout Latin America this sum-
mer.

Finally, WEA Latina is mulling
over the possibility of a stateside re-
lease of Warner Bros.' excellent
“Mestres Da MPB” series, which fea-
tures greatest-hits compilations from
Tom Jobim, Hermeto Pascoal, Elis
Regina, Antonio Candeia, D.
Yvonne Lara, Gilberto Gil, and Joao
Gilberto.

SALSA EN WOLOF: While Afro-
Cuban grooves have been popular in
Africa for more than 60 years, there
have been relatively few albums fea-
turing both African and Latin musi-
cians. “Trovador Vol. 1”7 (Stern’s Mu-
sic U.S.), by Africando, smartly
bridges the two musical worlds as
seen through the eyes of noted Sene-
galese producer Ibrahim Sylla (Y ous-
sou N'Dour, Ismael Lo, Les Quatres
Etoiles).

Africando actually is a salsa super-
star session crew assembled by Sylla,
Malian flautist Boncana Maiga, and
his gifted brother-in-law, singer/com-
poser Ronnie Baro. Among the
standout guest players are flautist
Eddie Zervignon, trombonist Leo-
poldo Pineda, trumpeter Héctor
“Bomberito” Zarzuela, saxophonists
Mario Rivera and José ‘“Chombo”
Silva, pianist/producer Sergio
George, percussionists Papo Pepin
and Pablo Nuiiez, vocalist Adalberto
Santiago, and bassist Johnny Torres.

To provide the sparkling vocal ac-
companiment, Sylla recruited noted
Senegalese singers Medoune Diallo,
Nicholas Menheim, and Pape Seck,
each of whom croons and wails magni-
ficiently in their native Wolof lan-
guage. A seemingly phonetic cousin to
Spanish, Wolof nestles neatly into the
album’s scintillating splash of son,
charanga, and son montuno. The
bouncing title cut, one of record’s two
Spanish-language tracks (sung in this
case by Baro), could find easy access
to U.S. Latin tropical radio.

CHAOS AT SONY BRASIL: Sony

Brasil has launched a new label,
Chaos, which is designed to develop
alternative national acts, as well as
promote artists belonging to Sony
Music Entertainment’s U.S. imprint,
Chaos Recordings. Veteran record
exec Alice Pelegatti has been tapped
as Chaos’ label manager. Chaos’ first
release is an eponymous album from
Skank, a critically hailed reggae
group from Belo Horizonte.

EMI APPOINTMENTS: EMI Latin
America has named Eduardo Hiitt as
managing director, EMI Odeon,
Argentina. Hiitt previously was senior
project manager at McKinsey & Co.
Inc., Mexico. Meanwhile, EMI Latin
has appointed Jeff Young as sales
manager. A longtime CEMA execu-
tive, Young most recently was credit
manager of CEMA'’s Latin division.

MISCELLANEA: MTV Latin
America has set up shop in Miami

Beach at a 12,(iU-square-foot produc-
tion facility owned by Post Edge Inc.,
a production and postproduction outfit
located in Boca Raton, Fla. ... In its
May 3 issue, People magazine listed
Sony Latin’s veteran pop star
Chayanne as one of its “50 Most
Beautiful People In The World.” He
was the only Latino entertainer na-
med to the looker ledger.

RELEASE UPDATE: Just released
is Ray Barretto’s second Concord Pi
cante effort, “Ancestral Messenger”
... Messidor’s recently released com-
pilation “United Artists Of Messidor,”
which features Afro-Cuban jazz giants
Paquito d’Rivera, Arturo Sandoval,
and Mario Bauzi, is uniquely availa-
ble on all digital formats (CD, Mini-
Disc, and DCC), plus a limited-edition
audiophile double-album. Venezuela’s
Nobel prize-winning author Gabriel
Garcia Marquez wrote the preface
for the compendium.
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Billboards

FOR WEEK ENDING MAY 22, 1993

Top Classical Albums.

| Classical

P COMPILED FROM A NATIONAL SAMPLE
) = OF RETAIL STORE SALES REPORTS.
The DG supremo, who previously headed up the Poly- < 1813
KEEP[NG Gram operation in Italy (including pop), and before that v 1518
PolyGram Classics in the U.S., argues that MTV hag ac- 2 $1¢ | Tme ARTIST
customed a new generation of consumers to “seeing” P | & | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
SCORE music.fHe Cf)r.lsiders th.e implicat.ions for classica}l music xxx NO.1 * % %
as|pe and’ }t has rev1ved.a bas1.c human experience. 111153 GORECKI: SYMPHONY NO. 3  NONESUCH 79282* 11 weeks at No. 1
™ For mll(liema blefore th;e mventlonhof the p}i(onoligllraph, UPSHAW, LONDON SINFONIETTA (ZINMAN)
. all we had was live performance, he remarks. Music- »
by Is Horowitz making was seen as well as heard. 2 | 2|2 'FYOULOVEME onoonsseasrz CECILIA BARTOLI
Watch for more contemporary music on DG’s record- 3 | 3 |11 | PHILIP GLASS: LOW SYMPHONY _PONT MUSIC 4381502+/PHiLIPS
T ing agenda. Rebulla says he’s monitoring growing public BROOKLYN PHILHARMONIC (DAVIES)

RACKING THE FUTURE: Deutsche Grammophon acceptance closely, and that modern music can be ex- 4 | 4 | 23| TOUSLES MATINS DU MONDE  vALOIS v4640/HARMONIA MUND!
traces its origins to the earliest days of the recording in- pected to occupy an increasing share of the label's reper- JORDI SAVALL
dustry, but its need to develop new strategies for a toire mix. “There’s little room for yet another recording 5 | 5 |139| !N CONCERTA  LonboN 4302‘:3372' )
changing market are as pressing as that of any classical ~of Schumann’s Second Symphony.” ARER DO IN NG AV RO MERAE)
recording entrepreneur. Tradition and high reputation ~ Due in August, for example, is a recording of the Phi- 6 [l 3 |Eaf, [ROSSINIKERGINES - wichBolasters" CECILIA BARTOLI
are no longer enough to insulate one from the erosion lip Glass Yiolin ancerto by G_idon Kremer and th_e . AN ENGLISH LADYMASS  HARMONIA MUND! (FRANGE) 907080
of a consumer base. Vienna Philharmonic under Christoph ven Dohnanyi. 813 ANONYMOUS FOUR

Gianfranco Rebulla, who took over DG’s worldwide ~Sessions next fall will find James Levine and the Chi- 8 | g | 7 | SHORTSTORIES  nonesuck 979310.2V/ELEKTRA
presidential reins last October, is as aware of the chal- cago Symphony cutting works by Babbitt, Carter, Cage, KRONOS QUARTET
lenge as any record company chief. And he is guiding and Schuller. Thomas Hampson and Cheryl Studer will g | 7|7 | THEREINERSOUND Rrea61250-2*
new label approaches affecting repertoire, video, catalog be featured in a complete set of the songs of Samuel Bar- CSO/REINER
reissues, technical advances, and marketing. ber. And, stresses Rebulla, there is an ongoing commit- 10 | 11| 23 | OPERA'S GREATEST MOMENTS  rea6las0t

“The industry has reached a degree of market satura- ment to record the basic orchestral works of the 20th VARIDUSARTISTS
tion that forces every company to rethink its strategy,” century with Pierre Boulez. 11 | 12| 55 | BAROQUE DUET  SONY CLASSICAL SK 46672¢
he says. “We must find and reach new consumers.” On the technical side, DG soon will be introducing . KATHLEEN BATTUE WYNTONIMARSALIS

In part, this means making greater use of alternative “4D,” its own approach to improved CD sound, an inte- 12 | 10|37 | KATHLEEN BATTLE AT CARNEGIE HALL oo “35“0'K ATHLEEN BATTLE
distribution channels. Rebulla is not yet ready to spell gral process that includes 21-bit analog-to-digital con- HEAVY CLASSIX  AnGEL 647697
out DG’s new marketing tactics, but he maintains they version and all-digital mixing. Among the first 4D re- 13 |19 3 ’ VARIOUS ARTISTS
will not be pursued at the risk of good rapport with rec- leases are the CD version of “On the Town,” and a 14 |NEW | PRIMADONNA  SILuA AMERICA 1023YKOCH INTERNATIONAL
ord dealers. Mahler Symphony No. 5 with Claudio Abbado and the LESLEY GARRETT

Looking ahead, Rebulla is bullish on the future of Berlin Philharmonic. 15 | 14| 29 | HOROWITZ: DISCOVERED TREASURES  SONY CLASSICAL SK48093*
home video as a classical music carrier. But he’s quick More stress also will be given to secondary and terti- VLADIMIR HOROWITZ
to admit more creative approaches are needed. He prom-  ary exploitation, says Rebulla, although he feels it must 16 | 15| 5 | BERG: VIOLIN CONCERTO oG 4370932"
ises new visual twists in the approach to a concert per- be shaped largely by individual market preferences. One MUTTER, CHICAGO SYMPHONY(LEVINE)
formance in the label’s upcoming video of Bernstein's of DG’s most succesful recent reissue packages, “Mad 17 | 13| 9 | PANCES FOR FLUTE  reacosi7® P
“On the Town,” directed by Michael Tilson Thomas About Opera,” for instance, is being sold only in the U.S. AN 25 GAPRIEES 2
and due in September, as well as in a still-unscheduled “It just doesn’t translate well to German,” he notes 18 |NEWD : M OMSTERS 67032 ELIOT FISK
Strauss “Alpine Symphony” led by Giuseppe Sinopoli. wryly. 19 L1515 | TRILOGY reasizzezr

| OFRA HARNOY
20 18] 5 TAVENER: THE PROTECTING VEIL  virRGIN 59052+
STEVEN ISSERLIS
EIN STR RC 80314*
21 |NEWp| EINSTRAUSSFESTIL - reusncsos: CINCINNATI POPS (KUNZEL)
| PAGLIAC PHILIPS 43 "
22 INEWD . = LUCIANO PAVAROTTI
23 |20l BRAHMS: CELLO SONATAS  SONY CLASSICAL 48191*
YO-YO MA, EMANUEL AX
24 | 17] 33 SHOSTAKOVICH: 24 PRELUDES & FUGUES  Ecm 437189-2*
KEITH JARRETT
. L . 25 {2133 AMORE  LONDON 436719-2*
bloods—is the deal bringing Milt Jackson to Qwest. LUCIANO PAVAROTTI
Jackson, who at 70 still plays vibes better than any per-
son alive (sorry, loyalists defending Hampton, Hutcher- 'I'“P c“nsanEn AI.B“MST
by Jeff Levenson son, or Burton), has just waxed “Reverence And Com- M
passion” for the label. The album was produced by
RANK GEORGE DUKE right up there among the Andre Fischer, who surrounded Bags with a 27-piece %% NO.1 * v %
hardest-work.mg men in show business. His recent string section, among other group configurations. 1 11 || nusions  wonoon aserzoes G SR
“Snapshot” enjoyed a picture-perfect run on the contem- M UTE LEMPER
porary chart (five weeks at No. 1, 29 or so weeks total, ORTARBOARDS APLENTY: Trumpeter Clark 9 KIRI SINGS KERN _ ANGEL 54527
and still counting); a number of the artists he produced, Terry, precisely one of those seasoned vets who can a7 KIRI TE KANAWA
developed, mentored, the last few years rose to signifi- make more music with a kazoo than most musicians can 3 | 2 | 31| THEKINGAND I pries 43800720
cant career heights (Rachelle Ferrell, Diane Reeves, make with a marching band, has just received an honor- HOLLYWOOD BOWL ORCHESTRA (MAUCERI)
and Everette Harp, among them); and he found himself ary doctorate of music arts from Teikyo Westmar Univ. 4 | 3 |15| THEJULIET LETTERS  wARNER BROS. 45180°
scoring big with film scores, including his gospel se- in LeMars, Iowa. It’s his third such degree from an insti- ELVIS COSTELLO AND BRODSKY QUARTET
quences for “Leap Of Faith.” Tireless? Could be. tute of higher (hipper?) learning . .. Also in from acade- 5 | 5| 7 | PAVAROTTI & FRIENDS  LONDON 4401002*

Now the acclaimed keyboardist/producer/arranger is mia: At its 69th annual commencement service, sched- VARIOUS ARTISTS
about to take on Montreux and its famed jazz fest; he’ll uled for June 3, Queens College of the City Univ. of New 6 | 7|65 | HUSH  SONYMASTERWORKS Sk 48177~ YO.Y0 MA/BOBEY MCFERRIN
be wearing three distinct hats. The routine stuff has him York will be awarding a posthumous degree to Dizzy N R olits =
producing a live performance date for Miki Howard Gillespie, who died in January. Diz was scheduled to be- T 6|0 Rons13262 JAMES GALWAY
(July 6), and then reuniting with Anita Bal.(er J ul_y 17), gin a year at Queens as artist-in-residence just before 3 AT SN e e anL
for whom he’ll commandeer a big band while she inter- he died. $ |57 LESLEY GARRETT
prets standards. l . 9 | 12| 3 | ANDREW LLOYD WEBBER: LOVE SONGS SILvA AERICA 1022°K0CH NTL

His boffo moment, however, should come when he pre- S IT LIVE? CELLULOID? It makes for a good philo- LESLEY GARRETT
miers his jazz symphony for 90 pieces (that’s 90, as in sophical debate, whether or not this new release should 10 | 10] 5 | cHANsON D'AMORE  RCA61427-2*
the population of some Swiss villages) July 12. The work be considered a film soundtrack. Branford Marsalis THE KING'S SINGERS
is titled “Muir Woods Suite” and will feature France’s and his trio were recorded in concert at Indiana Univ. 11 | 5 | g | THE CELTIC HARP  rcasiasor
acclaimed Lille Symphony Orchestra, chaired with during the fall of 1991. D.A. Pennebaker captured the THE CHIEFTAINS
such Duke collaborators as Stanley Clarke, Billy performance for his Branford bio-pic “The Music Tells 12 | 11| 17 | THE IMPRESSIONISTS  wiNDHAM HiLL 11167
Cobham, and Airto Moreira, and conducted by Ettore You” (released on Sony Music Video). The resulting al- VARIOUS ARTISTS
Stratta. (Entreprenuerial thought for the day: Forget bum, with music drawn from the date, is “Bloomington,” 13 |NEwp | KURT WEILL SONGS: VOL. Il LONOON 43641721 IE L P
plastics. Think chair rentals.) pepypcleasedityf Columbias 14 | 15] 11 | AMERICAN PIANO CLASSICS  Teusec sonz®
BAGS’ (LATEST) GROOVE: A particularly reassuring DISTRIBUTION NEWS: Jazzmania Records, which = o OF STEP?JESD:SAJQ:OPS Ky NZ'EL)
sign that jazz companies are once again willing to mine has titles featuring Dick Hyman, Roger Kellaway, Bob 15 | 3|2 ERICA ERs THOMAS HAMPSON
the mother lode—that is, to renew acquaintances with Kindred, Hod O’Brien, and Claudio Roditi, has just as- : ‘ —== : —
veteran types previously ignored in favor of young- signed Twinbrook Music as its East Coast distributor. z"::f;"l'f"ff 'r:‘]ﬂ:zzyuﬁ;zf‘wg; ’Zg‘cf:'gg éﬁim" z’iﬁzgﬁai":‘é?c;‘;;at"?a";fﬁg;gﬂ%wﬁg?hfm] ggl'f'zﬁa;'l‘;:ms

available on cassette and CD. *Asterisk indicates vinyl unavailable. © 1993, Billboard/BPI Communications.
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Top Jazz Albums.

o
(]

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
AND ONE-STOP SALES REPORTS.

ARTIST TITLE
LABEL & NUMBER/DISTRIBUTING LABEL
*x%x NO.1 2 »x %

1 | 11| JOE HENDERSON  veRvE 517 674 9 weeks at No. 1
SO NEAR, SO FAR

THIS WEEK
2 WKS. A
WEEKS

ON CHART

2| 7 | JOESAMPLE  waRNER BROS. 45209+ INVITATION

A : .
3| 7 | JOSHUA REDMAN  wARNER BROS. 45242 bostumREr

Y p
5 | 7 | LYLEMAYS  GeFren 24521 FICTIONARY

RAWL TTAN 99548*/CAPITOL
11| Lou S MANHATTAN 99548*/CAPITO PORTRAIT OF THE BLUES

SOUNDS AND VISIONS

7 | AHMAD JAMAL  TeLaRC 83327+ CTICAGOIREVIS oD

4
g | 7 | THEEARL KLUGH TRIO  wWARNER BROS. 45158*
9
6

11 | JOHN SCOFIELD QUARTET  BLUE NOTE 99586*/CAPITOL WHAT WE DO

C- BB

16| 3 | KENNY BARRON  veRve 514 472+ SAMBAO

THE THELONIOUS MONK QUARTET FEAT. JOHN COLTRANE

10 1105 BLUE NOTE 99786*/CAPITOL LIVE AT THE FIVE SPOT
@ 17| 3 | MULGREW MILLER  Novus 63153*/RcA AN
@ 13| 5 | VANESSA RUBIN  novus 63152+/RCA TS

13 | ABBEY LINCOLN  verve 513 574+

—
w
~

DEVIL'S GOT YOUR TONGUE

NEW D MARK WHITFIELD  wARNER 8ROS. 45210* TR UL

1|15 BILLY TAYLOR  Grp 9692+ o

1819 SCOTT HAMILTON  concoRrD 538+ WITH STRINGS

121 13 WYNTON MARSALIS  COLUMBIA 53324+ . VEVENERT

20| 3 | BIRELILAGRENE  bLUE NOTE 80251+/CAPITOL STANDARDS

NGOLD
KOR ander der

NEWD BOBBY WATSON  coLuM8IA 53416* e TOR D

14 | 15| BILLY CHILDS  wiNDHAM HILL JAZZ 10144 PORTEATIOEEe (ER

251 3 | TONY WILLIAMS  sLue noTE 99(-)31'/CAPITOL LIVE IN TOKYO |

NEW D EDDIE DANIELS Grpo716* UNEERATHEIN U o

NEW ) GARY THOMAS  MT 514 000*/VERVE e WEIHAVEIFAGES

SEEIE HEICREEE

NEW D MICHEL PETRUCCIANI  BLUE NOTE 80590%/CAPITOL AR G

~
o

SWING KIDS

TOP CONTEMPORARY JAZZ ALBUMS..

*hkk NO.1 x x x

2115 SOUNDTRACK  HOLLYWOOD 61357+/ELEKTRA

1| 9| LEERITENOUR Gre9697* 3 weeiks at No. 1
WES BOUND

ALUM .
11 | KIRK WHALU COLUMBIA 46931 BT
DRAGONFLY SUMMER

LLI ”
17 | RICHARD ELLIOT = MANHATTAN 98946/CAPITOL SOUTToR e

2
g | 3 | MICHAEL FRANKS  Rreprist 45227
3
5

STEVE LAURY NON 75283*/ALLEGRO
11 ot . KEEPIN' THE FAITH

4 >
4|5 KENNY GA ARISTA 18646 BREATHLESS

TOM GRANT  VERVE FORECAST 517 657*/VERVE
619 6 THE VIEW FROM HERE

EFF LORBER RVE FORE 17 998*/VER
4 VEVEMEEEIT IVERVE WORTH WAITING FOR

~
%]
(%)

10| 7 | ACOUSTIC ALCHEMY  Gre 9698* THE NEW EDGE

11 | RAY OBIEDO  WINDHAM HILL JAZZ 10142*

—
=)
~

STICKS & STONES

TLE L
14| 3 | THE JAZZMASTERS FEATURING PAUL HARDCAS ﬁYiCEZJ(}\ZZIZMASTERS

WILTON FELDER  Par 2018

GE

FOREVER, ALWAYS

SPECIAL EFX  Jvc 2017+

—
w
e
(%)
~

PLAY

AT THE MOVIES BAND R .
o P B DISCOVERY 770850Y HEAT, JAZZ AT THE MOVIES

3

15 | 9 | 13| INCOGNITO  veRve FORECAST 514 198 TRIBES, VIBES & SCRIBES
16 | 11| 15| YELLOWJACKETS GRre9689" LIKE A RIVER
. Mal ¥
Kruse Operncho" - 17 | 12| 13| NELSON RANGELL  GrP 9695

TRUEST HEART

Leipzi9 estet Leig#'o
dhaus"'ch
Gewan NEW ) PAUL JACKSON, JR.  ATLANTIC 82441°

Lothal zogroset RIVER IN THE DESERT

NORMAN CONNORS  MOJAZZ 7003*/MOTOWN
REMEMBER WHO YOU ARE

=88

16| 7 | JACK DEJOHNETTE  MANHATTAN 99089+/CAPITOL
MUSIC FOR THE FIFTH WORLD

PHILLIP BENT .
315 GRP 9694 THE PRESSURE

ERIC LEEDS  PAISLEY PARK 45199*/WARNER BROS.
2 2|7 AS K 451991/ WARNER BROS THINGS LEFT UNSAID _

EORGE DUK b .
23 | 1931 GEO UKE  WARNER BROS, 45026 SNARSTOT

24 15| 23 RONNIE LAWS PAR 2015

DEEP SOUL

HUBERT LAWS R -
@ NEW)D B MUSICMASTERS 65100 MY TIME WILL COME

O Albums with the greatest saies gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million
indicated by a numberal following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. © 1993, Biliboard/BP| Communications.
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Music Video

ARTISTS & MUSIC

Interactivity Spurs Different Views
N.Y. Meet Mulls Role Of Artists, Participants

!BY JIM BESSMAN

NEW YORK—As such developments
as interactivity and sampling swiftly en-
croach upon the traditional music video
medium, the question as to who is the
artist and who is the viewer loomed
large May 4 at a session of the Multime-
dia Expo & Digital Video New York
Seminar.

Multimedia product developer Greg
Deocampo moderated the “Music Video
Directors, Recording Artists, And Pro-
ducers Roundtable” during the conven-
tion, which was held at the Sheraton
New York.

The panel featured a hi-tech video
presentation that, while dazzling in-
deed, left vague the true identity of the
storyteller behind each clip. Acclaimed
music video director Mark Pellington,
whose credits include clips for U2 and
INXS, expressed reservations about the
new technologies.

“I like to hear and see the voice of the
artist telling a story,” Pellington said. “I
don’t know if the viewer should tell me.”

The most cutting-edge demonstration
to which Pellington referred was Ty Ro-
berts’ multitrack interactive video for
David Bowie’s “Jump They Say.” Ro-
berts, a veteran video game and Macin-
tosh software designer who recently
launched the Ion interactive software
company, demonstrated a user-control-
led, CD-ROM version of the Bowie clip.
The video was developed in conjunction
with the artist and incorporates nine
hours of additional footage from the
video shoot, as well as alternate audio/

video mixes.

The viewer is able to create his/her
own version of “Jump” by choosing
from among five different video mixes
that appear in small boxes on the
screen. Using on-screen controls, the
viewer picks and chooses cuts from the
five video channels to create and edit a
personal video mix for playback.

TVT Records act Emergency Broad-
cast Network—known for its video sam-
pling—also was represented on the
panel. EBN’s video “Electronic Control
Behavior System” was screened for the
audience, and while the video wasn't
truly interactive, its authorship also was
open to interpretation.

The clip and its soundtrack were
created using “video samples” from nu-
merous cable and network TV sources,
including news programs, movies, info-
merecials, and “Star Trek” episodes.

Admitting he and fellow group mem-
bers weren’t “musicians,” EBN’s Jo-
shua Pearson said sampling technology
had allowed EBN to create music video-
and hip-hop-style soundtracks without
traditional training.

Peurson noted that fully user-friendly
video sampling technology is not yet
available, and said he hopes a keyboard-
controlled, instant-access video sam-
pling machine and sequencer would be
developed along the lines of audio sam-
pling equipment.

Robert Tercek, former director of on-
air promotions at MTV Networks,
pointed out, however, that video sam-
pling likely would inspire copyright con-
troversies that mirrored the audio sam-

pling realm.

“Who is the author?” asked Tercek.
He has just resigned from MTV to start
Seventh Level Interactive, a supplier of
CD-ROM-based interactive music prod-
uct. New technology, Tercek observed,
will change what has been accepted as
music to date.

It was likewise noted that the multi-
ple video versions of U2’s “One,” and
Billy Idol’s “Heroin,” (Billboard, May
8), might well change what has hereto-
fore been regarded as music video. The
six computer-manipulated “Heroin”
videos, especially, were seen by Tercek
as affording the means for CD-ROM
interactivity; he also noted different
clips for a single song could be more ef-
fectively promoted to different mar-
kets, thus “pushing the image a lot fur-
ther,” and in effect, handing more
control of the medium from “the face-
less corporation” to the individual
viewer.

Whether or not viewers want such
control remains open to question. Ro-
berts said demonstrations reveal peo-
ple find the idea of doing their own
video thing to be “pleasing,” and Ter-
cek said a “make your own Madonna
video” contest staged by MTV was a
hugely successful promotion.

“Making music video is fun,” added
moderator Deocampo, lauding the new
technologies for “lowering the barriers
to that experience.”

Still, Tercek saw reason for worry:
“I hope the new technologies are used
as tools for expression, and not gim-
micks to sell something.”

PRODUCTION NOTES

LOS ANGELES

» Squeak Pictures director Kim
Watson directed A&M’s Wooten
Brothers in “Happy.” Marvin Wadlow
Jr. produced.

* Rhythm & Hues directors Mike
Patterson and Candace Reckinger
recently reeled Donald Fagen’s new
Warner Bros. video “Tomorrow’s
Girls.” Doug Meyer produced.

NEW YORK
« Director Dwayne Coles of Utopia/
Gap Films recently reeled “Who’s The
One Rappin’” for Big Boss Records

rapper Okeydoke. Coles also shot “You
And I” and “Home” for Elite Street
Records artist Corey Andrews. Chris-
tos Konstianis directed photography;
Coles, Rikki Ricks, Sidney Whitfield,
and Jennie Pless produced.

* Cyclone Films director Jefferson
Spady shot Michael Rank’s new Caro-
line video “Dove.”

* Daniela Federici of Squeak Pic-
tures directed Boy Krazy in the band’s
new video, “Good Times With Bad
Boys.” Steve Willis produced.

* 900 Frames director Terry Stacey
directed Brokin English Klik’s new

The Money Shot. Nashville’s Hermitage Hotel was the site of John Anderson’s latest
BNA video, “Money In The Bank,” directed by Jim Shea. Anderson, right, is shown
hitting his mark as director Shea, behind the camera, prepares the shot.

Wild Piteh video, “Who's Da Gangsta?”
Hillary Caviness produced; Chris
Halliburton executive-produced.

OTHER CITIES

« Oil Factory Inc. director Freder-
ick Boklund shot Virgin act Jellyfish
in Stockholm for its latest video, “New
Mistake.” In addition, Oil Factory’s
Rusty Cundieff directed Fishbone’s
new Columbia video, “Swim,” with pro-
ducer Ruben Mendoza. Meanwhile,
Paul Andresen and George Dough-
erty (aka TV EYE) shot Dandelion’s
new Columbia clip, “Waiting for A
Ride” in Philadelphia. Jay Wakefield
produced.

* Director Darren J. Lavett of
Maddhatter Films recently reeled
“I’eace Pipe” for the Columbia band
Cry Of Love. Victoria Vallas produ-
ced the North Carolina-based shoot. In
addition, Maddhatter director Casey
Niccoli recently wrapped Gumball’s
new Columbia clip, “Real Gone Deal.”

« Maverick Films’ Tanya Reihill
and Bret Redman directed and pro-
duced Jimmy Buffet & the Coral Reef-
ers’ latest Margaritaville Records’ clip,
“Saturday Night (Live).” Michael Slo-
vis directed photography on the shoot,
split between Nashville and Irvine, Ca-
lif.

« Lindell Singleton directed and
produced Pierre Stahrre’s video “Hits
The Spot” for Nightwind Produc-
tions. Singleton shot the clip in Texas.

AEN Founder Is MIA;
Box Tops Competition

LACK OUT: America’s Entertain-
ment Network, which appeared to be
a new carrier of Newark, N.J.s
“Power Play” and Denver's “Jazz Al-
ley,” went dark at midnight April 30.
The network, which was uplinked by
Denver-based Teleport, purported to
reach some 24.9 million households in
about 121 U.S. cities.

The AEN name and logo were
owned by Palmer Entertainment of
Glendale, Calif. Its principal, Conrad
Palmer, could not be reached by press
time. In fact, when The Eye attempted
to phone Palmer Entertainment’s
West Coast headquarters, we received
a number that was disconnected or out
of service.

“The status of Palmer is
unknown,” says Paul
Brandenburg, VP of satel-
lite operations at Teleport.
He claims Palmer de-
faulted on its contractual
obligations to Teleport and
reports, “We've taken the
AEN service and the name
down. It’s off the air and we
have no intention of doing
anvthing further with
AEN'”

Kevin Ferd, executive
producer of “Power Play,”
claims Palmer also de-
faulted on contractual obli-
gations to “Power Play.”

Denver’s Teleport con-
tinues to be the service pro-
vider for the Showcase
America network, which
reaches about 18 million homes in
some 35 markets. “Jazz Alley” is car-
ried by Showcase America, and
“Power Play” is negotiating a deal for
carriage on that network. “Power
Play” also will be carried on Milwa-
ukee’s independent network WJJA,
which used to carry AEN.

BOXING FOR RATINGS: Miami-
based interactive network The Box is
celebrating a 1.8 TV household rating
received during a Nielsen Telephone
Coincidental Survey conducted from
4-8 pm. March 15-21 among cable sys-
tems carrying The Box in New York,
L.A., Philadelphia, San Francisco, De-
troit, Dallas, Miami, Washington, D.C.,
St. Louis, and Baltimore. During the
same survey, BET received a 1.3 rat-
ing, MT'V received a 0.8, and VH1 and
TNN each logged a 0.3.

A Nielsen spokesperson warns,
however, that the numbers in such a
survey can be difficult to evaluate.
“It’s like comparing apples and or-
anges,” says the Nielsen rep. “It can
be confusing because each cable sys-
tem has a different base.”

STATE OF THE INDUSTRY:
Members of the Music Video Produc-
ers Assn. met at the New York oftices
of Flashframe Films recently to iden-
tify issues of importance to the group
in 1993.

East Coust chairman Len Epand of
Flashframe Films reports the group
agreed to organize seminars to explore
the state of cinematography and post-

THE

by Deborah
Russell

production, particularly in relation to
digital imaging.

Epand says it is likely the first
MVPA seminar will occur this summer
in conjunction with Eastman Kodak.

In addition, Epand and GPA Films’
Lenny Grodin scheduled a meeting
with Richard Brick, head of the city’s
film office, to discuss launching a cam-
paign to educate film and video makers
about the benefits of shooting in the
Big Apple.

REEL NEWS: New York-based 900
Frames has signed director Terry
Stacey ... L.A -based Power Films
has hired Dan Falk to be its new di-
rectors representative. Falk
had been staff assistant pro-
moter at the Ritz in New
York . .. Maria Ruiz is the
new administrative assist-
ant for programming at The
Box ... Linda Alexander,
VP of corporate communi-
cations at MTV Networks,
is teaching a class titled
“Corporate And Artist Im-
age Building In The Music
Industry And Other Areas
Of Entertainment.” Her
guests during the May 25
session will include Traci
Jordan, VP of talent and
artist relations at MTV, and
Tom Hunter, VP of inter-
national for the network.

TAYIN' ALIVE: MCA
Records turned to regional
video outlets in an effort to breathe
new life into the Flotsam And Jetsam
video “Wading Through The Dark-
ness.” Pam Marcello reports she did
an advertising buy with some 10 local
programmers, including “Night Of
The Living Video” in Albany, N.Y,;
“Metalamania” in Huber Heights,
Ohio; “Rock Pit” in New York;
“Rock 60" in Martinsburg, W Va,; “V-
32” in Tampa, Fla.; and “30 Minutes
Of Rock,” in Bogart, Ga.
MCA supplied programmers with a
paid 60-second spot profiling the rock
band.

CHANNEL CHECK: Canada’s
MuchMusic video network will launch
its new topical and interactive pro-
gram, “Real Deal,” with a show about
racism May 23. Future topics to be ex-
plored on the 90-minute program in-
clude education, literacy, violence, sub-
stance abuse, peer pressure, and
employment ... On June 7, VHI1 un-
veils its new tabloid gossip game show
“Rumor Has It,” in which contestants
must decide whether statements about
celebrities are fact or fiction: In one of
the wackier segments, contestants
strive to match a celebrity with the
product he/she endorses ... And we
recently learned MTV has renewed
that lip-syncing game show “Lip Serv-
ice.” Doug Herzog, senior VP of pro-
gramming, MTV Music Television,
says Eric Clapton told him “Lip Serv-
ice” was his favorite show. Call us
crazy, but that sounds like a question
for the folks on VH1’s “Rumor Has It.”
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Silboard- \IDEO IMIONITOR.

COMPILED FROM
CLIP PLAYS
MONITORED BY
BROADCAST DATA
SYSTEMS

Continuous programming
1515 Broadway, NY, NY 10036

1 Green Jelly, Three Little Pigs
2 Janet Jackson, That's The Way...
3 Spin Doctors, Two Princes
4 Aerosmith, Livin' On The Edge**
5 Ugly Kid Joe, Cat's In The Cradle
6 ice Cube, it Was A Good Day
7 Lenny Kravitz, Are You Gonna...
8 Bon Jovi, In These Arms
9 Stone Temple Pilots, Plush*
10 Silk, Freak Me
11 P.M. Dawn, Looking Through...
12 Duran Duran, Come Undone
13 Rod Stewart, Have | Told You...**
14 Eddie Murphy, Whatzupwitu
15 Depeche Mode, Walking In...**
16 V. Williams/B. McKnight, Love Is
17 R.E.M.,, The Sidewinder Sleeps...**
18 New Order, Regret
19 Dr, Dre, Nuthin' But A “G" Thang
20 Whitney Houston, | Have Nothing
21 Tasmin Archer, Sleeping Satellite*
22 SWV, I'm So Into You
23 Michael Jacksen, Who Is It
24 Shai, Comforter
25 Belly, Feed The Tree*
26 George Michael, Somebody To...
27 Sade, No Ordinary Love
28 4 Non Biondes, What's Up
29 Midnight Oil, Truganini
30 Gin Blossoms, Hey Jealousy
31 World Party, is It Like Today?
32 B.H. Surfers, Who Was In My...
33 Young Black Teenagers, Tap The...
34 Prince & The N.P.G., The Morning...
35 Snow, Girl I've Been Hurt
36 Black Crowes, Hard To Handle
37 Temple Of The Dog, Hunger Strike
38 Guns N’ Roses, Don't Cry
39 Guns N’ Roses, November Rain
40 Toad The Wet Sprocket, All | Want
41 Bobby Brown, That's The Way...
42 Run-D.M.C,, Down With The King
43 Naughty By Nature, Hip Hop...
44 Jeremy Jordan, Wannagirl
45 Metailica, Enter Sandman
46 Red Hot Chili Peppers, Under...
47 Poison, Until You Suffer Some
48 Biues Traveler, Conquer Me
49 U2, Mysterious Ways
50 House Of Pain, Jump Around

** Indicates MTV Exclusive
* Indicates Buzz Bin

Black Entertainment Television

14 hours daily
1899 9th Street NE,
Washington, DC 20018

€ JTNN

THE NASHVILLE NETWORK.
The Heart of Courary

30 hours weekly
2806 Opryland Dr,,
Nashville, TN 37214

VHi

VIDEQ HITS ONE™

Continuous programming
1515 Broadway, NY, NY 10036

1 Janet Jackson, That's The Way...
2 Ice Cube, It Was A Good Day
3 Mary J. Blige, Love No Limit
4 Sade, Kiss Of Life
5 Chante Moore, It's Alright
6 Blackstreet, Baby Be Mine
7 Whitney Houston, | Have Nothing
8 Run-D.M.C., Down With The King
9 Gerald Aiston, Send For Me
10 Shabba Ranks, What'cha Gonna Do
11 Dr. Dre, Ore Day
12 Arrested Development, Natural
13 Silk, Freak Me
14 Regina Belle, If | Could
15 U.N.V,, Something’s Goin’' On
16 SWV, Weak
17 Lorenzo, | Can't Stand The Pain
18 Bobby Brown, That's The Way...
19 Prince Markie Dee, Typical...
20 Portrait, Honey Dip
21 Boss, Deeper
22 Sybil, You're The Love Of My Life
23 P.0.V,, Anutha Luv
24 Ray Charles, A Song For You
25 intro, Love Thang
26 L.L. Cool J, How I'm Comin’
27 Colin England, Come Over, Baby
28 Jodeci, Let's Go Through...
29 Najee, All | Ever Ask

1 Pam Tillis, Cleopatra, Queen...

2 Billy Ray Cyrus, Some Gave All

3 Alan Jackson, Tonight | Climbed...

4 Aaron Tippin, My Blue Angel

5 Travis Tritt, T-R-0-U-B-L-E

6 Reba McEntire, It's Your Call

7 Lee Roy Parneli, Tender Moment

8 Larry Stewart, Alright Already

9 Joe Diffie, Honky Tonk Attitude
10 Marty Stuart, Hey Baby
11 Patty Loveless, Blame It On Your...
12 John Anderson, Money In The Bank
13 Carlene Carter, Every Little Thing
14 Garth Brooks, We Shall Be Free
15 Mark Collie, Born To Love You
16 Toby Keith, Should've Been...
17 Dolly Parton, Romeo
18 Dwight Yoakam, Ain't That Lonely...
19 Robert Eliis Orrail, A Little Bit...
20 Lorrie Morgan, | Guess You Had...
21 Paul Overstreet, Take Another Run
22 Confederate Railroad, When You...
23 Deborah Allen, If You're Not...
24 Randy Travis, An Old Pair Of Shoes
25 Dixiana, Now You're Talkin'
26 Brian James, One Single Night
27 Mac Mcanally, Not That Long Ago
28 Dolly Parton, More Where That...
29 Little Texas, I'd Rather Miss You

1 Whitney Houston, | Have Nothing
2 George Michael, Somebody To...
3 Paul McCartney, Off The Ground
4 V. Williams/B. McKnight, Love Is
5 Janet Jackson, That's The Way...
6 Jon Secada, Angel
7 Sting, If | Ever Lose My Faith In You
8 Chris Isaak, Can't Do A Thing
9 Go West, What You Won't Do For
10 Boy George, The Crying Game
11 Michael Jackson, Who Is It
12 Sade, Kiss Of Life
13 Bruce Hornsby, Harbor Lights
14 David Bowie, Jump They Say#w
15 Prince & The N.P.G., The Morning...
16 Dwight Yoakam, Ain't That Lonely...
17 Enton John, Simple Life
18 Wendy Moten, Come In OQut Of ..
19 Expose, I'll Never Get Over You
20 Robert Palmer, Addicted To Love
21 Steve Winwood, Higher Love
22 Paul Simon, You Can Call Me Al
23 Eric Clapton, Tears in Heaven
24 En Vogue, My Lovin'
25 Gloria Estefan, Go Away
26 Paula Abdul, Cold Hearted
27 George Michael, | Want Your Sex
28 Madonna, Vogue
29 Aaron Neville, Don't Take Away...
30 Restless Heart, Tell Me What You...

30 Onyx, Stam 30 Tracy Lawrence, Alibis % indicates Five Star Video
THE A SAMPLING OF PLAYLISTS
SUBMITTED BY NATIONAL
™ & LOCAL MUSIC VIDEO OUTLETS
¥ H E Ugly Kid Joe, Cats In The Cradie

PEPTENp————

Continuous programming
12000 Biscayne Bivd, Miami, FL 33181

AMERICA'S NO. 1 VIDEQ

COUNTRY MUTIC TOLITISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

Duice, Dazzey Duks

O

Five hours weekly
223-225 Washington St
Newark, NJ 07102

ADDS

1 Lee Roy Parneli, Tender Moment
2 Tracy Lawrence, Alibis

3 Travis Tritt, T-R-0-U-B-L-E

4 Alan Jackson, Tonight | Climbed...
5 Aaron Tippin, My Blue Angel

6 Patty Loveless, Blame It On Your...

8 Toby Keith, Should've Been...

9 Doug Stone, Made For Lovin' You
10 Larry Stewart, Alright Already
11 Dwight Yoakam, Ain't That....
12 Joe Diffie, Honky Tonk Attitude
13 Suzy Bogguss, Heartache
14 Randy Travis, An Old Pair Of...+
15 Pam Tillis, Cleopatra, Queen...
16 Shenandoah, Janie Baker's Love...
17 Billy Ray Cyrus, Some Gave All+
18 Sammy Kershaw, Haunted Heartt
19 Kentucky Headhunters, Dixiefriedt
20 Dean Dillon, Hot, Country...t
21 Carlene Carter, Every Little Thingt
22 Tim McGraw, Memory Lanet
23 John Anderson, Money In The...t
24 Mark Collie, Born To Love You
25 Confederate Railroad, When...t
26 Robert Eliis Orrali, A Little Bit...
27 Paul Overstreet, Take Another Run
28 Marty Brown, it Must Be The Rain
29 Dixiana, Now You're Talkin'
30 Nitty Gritty Dirt Band, Little Angel
31 Brooks & Dunn, Hard Workin' Man
32 Dolly Parton, Romeo
33 Ricky Lynn Gregg, If IHad A...
34 Shania Twain, What Made You...
35 Dude Mowrey, Maybe You Were...
36 Lorrie Morgan, | Guess You Had...
37 Cleve Francis, Walkin'
38 Pearl River, Fool To Fall
39 Marty Stuart, Hey Baby
40 Larry Boone, Get In Line
41 Tim Ryan, Love On The Rocks
42 Deborah Allen, If You're Not...
43 Rick Vincent, Ain't Been A Train...
44 Brian James, One Single Night
45 Hank Williams, Jr., Diamond Mine
46 Mac Mcanally, Not That Long Ago
47 Marshall Tucker Band, Walk...
48 Garth Brooks, We Shall Be Free
49 Reba McEntire, It's Your Call
50 Dolly Parton, More Where That...

t Indicates Hot Shots

Apache Indian, Chok There

Biz Markie, Let Me Turn You On
Capital Tax, | Can't Believe It

Jade, One Woman

Lemonheads, Rockin' Strail
Madonna, Fever

Masta Ace, Inc., Saturday Night Live
Mobb Deep, Hit 'Em From The Back
Robert Piant, Calling To You
Sisters With Voices, Weak
Cranberries, Dreams

Wailing Souls, Shark Attack

BOX TOPS

7 John Michael Montgomery, | Love...

Dr. Dre, Dre Day

H-Town, Knockin' Da Boots

Sitk, Freak Me

Janet Jackson, That's The Way. . .
Silk, Freak Me (Re-Mix)

Marilyn Scott, You Don’t Know Me
2 Live Crew, Mega Mix

Snow, Informer

Ice Cube, It Was A Good Day
Snow, Girl, I've Been Hurt

2Pac, | Get Around

Half Pint, Boom & Hydraulic
Whitney Housten, | Have Nothing
Bloods And Crips, Bangin' On Wax
Onyx, Siam

Funkdoobiest, Bow Wow Wow
Beatnuts, Reign Of The Tec
Paperboy, Ditty

Naughty By Nature, Hip Hop Hooray
Geto Boys, Six Feet Deep
Redman, Tonite's Da Nite

Denis Leary, Asshoie

Eazy E, Only If You Want It

Jodeci, Let's Go Through The Motions
The Pharcyde, Passin’ Me By

PJ Harvey, 50 Ft. Queenie

TCF Crew, | Ain't The One

The Tragically Hip, 100th Meridian
Lee Ritenour, Waiting in Vain
Sisters With Voices, Weak

Tina Turner, | Don’t Wanna Fight
Michaet Jackson, Who Is It?

The Phunk Junkeez, | Am A Junkee
Murray Attaway, Under Jets (Live)
Frank Black, Czar (Live)

Crush, The Rain

Gin Blossoms, Hey Jealousy
Intelligent Hoodlum, The Posse
Black 47, Maria's Wedding
N2Deep, The Weekend

The Goats, Do The Digs Dug

Billy Ray Cyrus, Some Gave All
Pam Tillis, Let That Pony Run
Mindfunk, Goddess

Johnny Gill, The Fioor

Arrested Development, Natural
Midnight Oil, Truganini
Guardian, Shoeshine Johnny
Audio Adrenaline, POA
Operation Angel Wings, World...
4Him, Through His Eyes

Sandi Patti, Hand On My Shouider
Sting, If | Ever Lose ...

Elvis Presiey, Don't Be Cruel
Allies, Crying in The Chapel
Marc Cohn, Walking In Memphis
Al Green, Everything

Lulabox, | Befieve

American Hot Video

Three hours weekly
110 E 23rd St, New York, NY 10010

Brand Nubian, Love Me Or Leave ...
Digable Planets, Where I'm From
Diamond/Neurotics, What You Heard
Dr Dre, Dre Day
bi Bow Wow Wow

JBY

WWOR

One hour weekly
216 W Ohio, Chicago, IL 60610

N
6/', \ QS>>
One hour weekly

330 Bob Hope Dr, Burbank, CA 91523

Porno For Pyros, Cursed Female
Matter Rose, Beautiful John

Posies, Dream All Day

The The, Love Is Stronger Than Death
New Order, Regret

Midnight Oil, Truganini

Suede, Metal Mickey

Eleventh Dream Day, Making Like . . .
Screaming Trees, Dollar Bill

Deacon Blue, Your Town

Wendy James, London’s Brilliant
Afghan Whigs, Miles iz Ded

PJ Harvey, 50 Ft. Queenie

Antenna, Shine

Heavy D. & The Boyz, Truthful
House Of Pain, Who's The Man
Intelligent Hoodlum, Shoot Em' Up
Janet Jackson, That's The Way. ..
Lords Of Underground, Funky...
Onyx, Slam

The Pharcyde, Passin’ Me By
P.M. Dawn, Looking Through...
Positive K, Ain't No Crime
Redman, Tonite's Da Nite

Silk, Freak Me

TCF Crew, | Ain't The One

Tim Dog, | Get Wrecked

UNV, Something's Going On
Yoyo, | B Doublin” Wit My Crewin’

THLIvisrea miTwWwONK, tue.

15 hours weekly
P 0 BOX 398, Branson, MO 65616

David Bowie, Jump They Say

Janet Jackson, That's The Way. ..
H-Town, Knockin' Da Boots

Sisters With Voices, Weak

Bruce Hornsby, Harbor Lights
Lenny Kravitz, Are You Gonna Go .. .

o

Five 1/2-hour shows weekly
Signal Hill Dr, Wali, PA 15148

Michael W. Smith, Somebody Love Me
First Call, Always Come Back

Randy Stonehill, Hymn

77's, Nuts For You

Dakoda, Into The Sun .
DOC/Bride, God Gave Rock & Roll

Pat Metheny, The Longest Summer
Guy Clark, Boats To Build

Marilyn Scott, You Don't Know Me
Mac McAnaily, Not That Long Ago
Garth Brooks, We Shall Be Free

Patty Loveless, Blame It On Your Heart
Dean Dillon, Hot, Country & Single
Lee Ritenour, Waiting in Vain

Joe Ely, Highways & Heartaches
Cleve Francis, Walkin'

Pam Tillis, Cleopatra: Queen Of Denial
Tim McGraw, Memory Lane

Sara Hickman, | Couldn't Help Myself
David Sanborn, Bang Bang
Mannheim Steamroller, Come. ..
Reba McEntire, It's Your Cali

Carlene Carter, Every Little Thing

the g .
edidline
Nut Cracks The Big Time;
GOP TV: The Right Stuff?

B BY ERIC BOEHLERT

RAP SHEET: In 1990, after in-
terning at Def Jam and working as
urban music programmer at
WFCS at Central Connecticut
State Univ., Barry Wade put to-
gether a stapled, eight-page rap
newsletter, One Nut Network.
Sent out initially to college and mix
show DJs in New England as well
as to national label promotion
staffers, West Haven, Conn.-based
ONN has since expanded into a
one-man national monthly trade
magazine with a circulation of
1,000. The latest issue, featuring
Big Daddy Kane on the cover,
numbers more than 40 pages, 14 of
which are made up of label ads
(Full pages go for about $500.)

With its mixture of industry
news, charts, interviews, and re-
views, ONN “compares to an early
version of The Source,” says Jazzy
Jordan, senior director of black
music marketing at PolyGram La-
bel Group, referring to the now
widely read rap magazine.

Publisher Wade, 22, says ONN’s
biggest draw is its audience, which
is made up of what he calls the
“hip-hop elite”: jocks, retailers,
college PDs, and label execs. Jor-
dan agrees. “Its readers are people
in the know, people who go out and
buy product. And even if they don’t
[make purchases], they sell my
records just by talking about
them.” Those pace setters are par-
ticularly important in the hip-hop
community, says Karen Mason, di-
rector of marketing for EastWest
Records.

Early returns from an ONN
reader survey show more than half
the subscribers are between the

I N

GOLDMINE'S GUIDE TO
COLLECTIBLE JAZZ ALBUMS
1949-1969
By Neal Umphred
(Krause Publications, $19.95)

Because of fickle public pop tastes
and the success of label CD reissue
programs, all but a handful of vin-
tage rock and R&B albums are less
collectible with every passing
month. Not so with old jazz albums,
especially those from the ’50s and
early '60s. They’re worth money,
and the price is going up, driven pri-
marily by Japanese asnd European
collectors.

Neal Umphred, who's done sev-
eral price guides for Goldmine’s
Krause Publications, sets the infor-
mational and dollar-value record
straight in his new book, published
after several outdated or remarka-
bly lame earlier efforts, including
one that referred to Sarah Vaughan
as “the Devine One"” and Thelonious

ages of 21 and 25.

Jordan welcomes targeted publi-
cations, such as ONN. “It’s some-
thing this industry’s in need of be-
cause we [rap marketers] are
spending a lot of money in a lot of
the wrong places.”

RIGHT FIELD: National
Empowerment Television, a 24-
hour satellite network backed by a
who’s who of the Republican Right
(John Sununu, Newt Gingrich,
Fred Barnes), recently made its
debut out of Washington, D.C.
Available to nearly 4 million satel-
lite-dish-ready households, NET
features C-Span-like coverage of
goings-on in the capital, as well as
some original programming. “En-
tertainment Right” is one NET
show on the drawing boards.
Designed “to give a balanced
view of family entertainment,” as
the NET spokesperson puts it,
“Entertainment Right” would
highlight wholesome music, mov-
ies, and television, and also would
keep abreast of “Warner Broth-
ers’ latest box-office failures,” ac-
cording to the NET press release.

LADIES FIRST: Inspired by the
recent *‘Penguin Book Of Rock
And Roll Writing,”” an anthology
that features the work of dozens of
music writers but just a handful of
women, Gillian McCain, program
coordinator at the Poetry Project
in New York City, recently spon-
sored an evening of readings by fe-
male rock scribes Deborah Frost,
Ann Powers, Carol Cooper, and
Evelyn McDonnell. Was it diffi-
cult rounding up a field? “No. Each
year there seems to be more and
more woman writers,” says
MeCain. “Thank God.”

PRINT

Monk as a basic sideman.

For anyone with a bunch of old
modern jazz LPs, this guide is a
must. In general, Umphred
sketches out a collecting universe
where it's the serious musicians on
older albums from smaller labels
that command the big bucks. Pop
jazz and traditional jazz albums
don’t ring current collectors’ chimes.

For those thinking of dumping al-
bums for big cash, Umphred also
warns that dealers will be interested
only in flawless copies and only pay
less than half the selling price. So it
pays to do a little homework, and
this guide will give a good idea of
roughly what the albums are worth.

George Benson or Wes Montgo-
mery on CTI? Not much. Miles or
Coltrane on Prestige? Now you're
talking. A few near-mint Charlie
Parkers on Dial? Better call up
Brinks for an escort to the bank.

BILL HOLLAND
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IFPI To Fight For Euro B’cast Rights

W BY MIKE HENNESSEY

BRUSSELS—Record producers and
performers are expected this month to
pressure the European Parliament to
grant them an exclusive right to control
their works in cable and satellite broad-
casts.

Producers here and in the U.S. are
concerned that digital delivery of musie
could pose a serious threat to revenues

unless they have a right to allow or pro-
hibit use of their work.

The long-awaited directive on satel-
lite broadeasting and cable retransmis-
sion is expected to be put before the
European Parliament May 24, with a
second reading due in September. It
passed the Council of Ministers, April 6,
with a unanimous vote. France, how-
ever, abstained from the vote.

Global label group IFPT’s Brussels

Getting The Kinks Out. With the Kinks' move from MCA to Sony for “Phobia,” their
first new album in four years, label executives turned out for the band’s recent sold-
out performance at the Grand in London. Pictured, from left, are Bob Bowlin, senior
VP/CFO, Sony Music Entertainment; Paul Burger, chairman/CEO, Sony Music
Entertainment U.K.; Kinks leader Ray Davies; Mel IIberman, president, Sony Music
International; and Paul Russell, European president, Sony Music Entertainment.

Churches Burn;
Artist Accused

W BY KAl ROGER OTTESEN

office and the EC and EFTA national
groups will maximize their efforts to
persuade the Parliament to adopt an
exleusive right for producers and per-
formers, left out of the first draft. Their
efforts come as the RIAA is starting to
lobby the U.S. government for broad-
cast rights for producers.

With the existing wording, perform-
ers and producers will gain a right to
equitable remuneration for cable and
satellite retransmission of their record-
ings under the directive. They will re-
ceive revenue from such use but will not
be able to control it.

IFPI, however, claims this protection
is “inadequate” because it simply main-
tains the same level of protection pro-
vided for in the 1961 Rome Convention,
formulated before current develop-

German Megafest Dates Set
Open-Air Gigs Feature Int’l Talent

W BY ELLIE WEINERT

MUNICH—Prince, Rod Stewart,
Tina Turner, and other international
names are among the headliners for
what promises to be the biggest open-
air event ever to take place on Ger-

Chinese Writers May Earn
More From Int’l Royalties

W BY MIKE LEVIN

OSLO—Creating a blaze of pub-
licity is normally the job of the
promotion department, but one of
Norway’s metal artists has taken
on that task himself with the
strangest of campaigns.

Norwegian police arrested Bur-
zum, the 20-year-old death-metal
artist, accusing him of burning
down two churches in his home
town of Bergen, earlier this year.
A self-confessed Satan worship-
per, Burzum defended his actions,
claiming they were promotion for
his upcoming album.

The cover of the new CD,
“Aske” (Ashes), is adorned with
the charred ruins of one of the
churches he supposedly set light
to, plus a picture of a lighter.

Promotional items for the al-
bum include 300 Zippo lighters,
which will be distributed with the
album by Oslo-based independent
Voices Of Wonder.

“The Count,” as the artist also
calls himself, caused public debate
on Satanism and metal’s role in it.
British rock magazine Kerrang!
earlier this year published five
pages on Satanic music from Nor-
way, referring to the activities of
The Count.

After Burzum’s arrest, the
Oslo-based record store Helvete
(Hell) was closed down. Helvete is
owned by a member of the band,
Mayhem, with whom Burzum cur-

rently is working.

HONG KONG—After years of copy-
right and trade disputes, Hong Kong's
music industry has found that some-
thing as simple as language is the big-
gest obstacle to sharing in international
royalty payments. Changes are under
way to balance a system that now favors
North America and Europe.

Chinese songs are not in Romanized
script; instead, they are ideograms that
most Westerners can't understand. As a
result, Chinese songs never make it into
the computers of Western composers’
and authors’ societies, such as ASCAP
and BMI in the US., and no credit is
given to the Composers and Authors
Society of Hong Kong (CASH).

With more Chinese music finding its
way into movies and other media, execu-
tives here say the amount of unpaid
royalties is rising. Of the $8.5 million
paid to CASH in 1992, less than $700,000
came from the West. Most came from
Chinese films that have Romanized
names and are easy to document.

The problem is not limited to Hong
Kong. It has become more pronounced
now that all Asian countries, except
China and Thailand, have working
rights societies that monitor and remit
payments to overseas affiliates and ex-
pect credit in return.

“Western countries are so concerned
about getting royalties from Asia, they
forget that intellectual-property protec-
tion is a two-way street,” says the head
of a Hong Kong publishing company, re-
questing anonymity. “As long as they
got their money, they were happy. But
when it came to Chinese musie, why

bother figuring out a weird language?”

The Asian arm of CISAC is trying to
solve the problem by creating a regional
clearinghouse to process royalty credits
for Asian societies by dealing with the
language problem. Basically it will be a
translation service aimed at eliminating
the Western excuse of not paying royal-
ties because the names are unreadable.

The first stage of CISAC's plan is to
concentrate on Chinese repertoire be-
cause it has Asia’s broadest reach. All
Chinese songs will be submitted by
Western affiliates to CISAC’s outlet in
Singapore, which will figure out who
owes what royalty to which society.

Trial runs will be held in September
to see if such a system can work by co-
ordinating all the societies without du-
plication. “If that works then, the sys-
tem could be extended to all Asian
repertoire [with ideogrammatic names],
including Japanese and Korean,” says
K.T. Ang, CISAC's Asian chief.

Document translation will use the
standardized mainland Chinese system,
which can differ widely from Taiwanese
and Cantonese versions of the 2,000 to
3,000 daily-use characters. The head-
quarters likely will be in Hong Kong,
where CISAC can make use of CASH’s
expertise and upgraded facilities.

Ang admits that problems could arise
over individual societies relinquishing
control to a central body, but says, “I
think everyone realizes that a working
system is the best way to produce ac-
countability {from non-Chinese socie-
ties], at least better than the system we
have now.”

Outside of Japan, CASH has the most

(Continued on next page)

Aussie Govt. Visit
Gets Promises
From Thailand

W BY GLENN A. BAKER

ments in technology were considered.

The record business, facing the possi-
bility of dramatic changes in the means
of public access to recordings and the
potential replacement of sound carriers
by digital delivery, is pressing for pro-
ducers and performers to be granted an
exclusive right to authorize or prohibit
use of their material, similar to rights
given to authors.

Philippe Kern, head of IFPI’s Euro-
pean office in Brussels, says the pros-
pect of a massive increase in electronic
delivery poses dangers. “At retail level,
producers protect their intellectual
property through reproduction and dis-
tribution rights. To combat piracy, cus-
toms authorities are able to seize goods
crossing frontiers. But with electronic

(Continued on page 81)

SYDNEY—The Australian Rec-
ord Industry Assn. has praised
the breakthrough achievements of
trade minister Senator Cook and
his department following the out-
come of the most recent Australia-
Thai trade talks.

In his meeting with Thailand’s
minister of commerce, Uthai Pim-
chaichon, Cook insisted upon ac-
tion to curb the piracy of Austra-
lian copyright materials and
sought a bilateral industry prop-
erty agreement. He received a
“firm assurance” this will come to
pass and was invited to bring spe-
cific Australian concerns to the
minister’s attention as they arose.

Last year, Thailand reached an
agreement with the European
Community to reduce the level of
piracy of EC copyright material.
It is also under bilateral pressure
from the U.S. to provide greater
protection. The U.S. had Thailand
on its “special 301” list and the
government recently stated trade
retaliation is imminent if the coun-
try does not take immediate, ade-
quate steps to redress its lamenta-
ble piracy record (Billboard, May
8).

Australia has had a close rela-
tionship with Thailand on intellec-
tual property matters during the
past 10-15 years—despite the con-
tinuing proliferation of piracy of
sound recordings—and has pro-
vided considerable assistance in
the development and moderniza-
tion of Thailand’s intellectual
property regimes.

Australia signed a bilateral
copyright agreement with Indone-
sia last November, as a result of a
1991 ARIA submission, and the
new Thai agreement will see a fur-
ther strengthening of Australia’s
copyright leadership role in the

(Continued on page 84)

man soil.

The event, billed “Rock Over Ger-
many,” will involve concerts held in
four separate locations on two consec-
utive weekends at the end of August
and beginning of September.

Rock Over Germany, which took
more than five months of preparation
by tour promoter Marcel Avram of
Mama Concerts + Rau in Munich, is
sponsored by the private radio station
Antenne Bayern, celebrating its fifth
year in operation.

The open-air sites Aug. 27-29 will
be the old airport runway in Munich
and in Wildenrath, near Cologne, the
inactive airport of the British Royal
Air Force.

On the following weekend, Sept. 3-
5, artists will perform in Lueneburg,
near Hamburg, and at the Mainz-Fit-
hen airfield near Frankfurt.

Artists on the bill to date—which
Avram emphasizes are all headlin-
ers—include Turner, Stewart, Chris
De Burgh, Prince and the New Power
Generation, Joe Cocker, Gary Moore,
Jon Secada, Richard Marx, Duran
Duran, Meat Loaf, and German rock
singer Peter Maffay and the band

(Continued on page 81)

Cliff-hangers. EMI U.K. threw a party for its veteran star Cliff Richard, on the
occasion of his 56th album entering the charts at No. 1. Titled “Cliff Richard—
The Album,” it already has produced two top 10 singles, ensuring Richard hits
spanning five decades. Pictured at the bash, from left, are Rupert Perry, EMI U.K.
president; David Bryce, professional manager for Richard; Amanda Rabbs, senior
product manager, EM} U.K.; Jean-Francois Cecillon, managing director, EMIU.K,;
Richard; and David Franks, lawyer for Richard.
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

GERMANY: At the end of a triumphant swing through Europe and America that
included one night opening for U2 in Rotterdam May 10, Einsturzende Neubau-
ten will stage a final homecoming show Saturday (22) at the Tempodrom in Berlin.
The band’s name, which means “collapsing new buildings,” proved an alarmingly
apt description of some of its early performances at the start of the '80s. Armed
with road drills, power hammers, and chainsaws, members of the group would
physically attack the venues in which they per-
«  formed. The noise of destruction contributed to a
f cacophonous soundtrack of industrial percussion
v effects gilded by the discordant ravings of
o+ leather-clad vocalist Blixa Bargeld. On one mem-
E orable occasion, the ornate butterfly wings of Ber-
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lin’s Congress Hall caved in after the group had
finished making one of its more forceful artistic
statements. These days, Einsturzende Neubau-
ten’s shows are more restrained, and its music
more measured and accessible. There is still room
for audio-visual effects, such as sand being sluiced
down a sheet of metal to create a strange, cascading noise and even a boiling oil
solo, when the molten liquid is poured from a great height on to a miked-up tin
tray. But its latest album, “Tabula Rasa” (Rough Trade), is a collection of sophis-
ticated melodies, tinged with a unique brand of Teutonic melancholia. It breached
the chart’s top 40 soon after release, and all the signs suggest one of the country’s
great avant-garde acts finally is coming in from the cold. Ds.

DENMARK: “Histoire Du Tango” (Classico), by Duo Musica, is an ambitious at-
tempt to capture the history of tango, bossa nova, and Brazilian folk music all
on one dise. Duo Musica comprises flautist Bent Larson and guitarist Jan Som-
mer, who were trained at the Royal Danish Music Conservatory, and the album
is intended as a salute to the late Argentinian king of tango Astor Piazzolla. The
opening sequence traces the development of tango. Set in the Argentinian capital
of Buenos Aires, it starts in a brothel in 1900, symbolizing the beginnings of tango
as a working-class adaptation of a dance called the milonga. Next it travels to
a cafe in 1930, which was when the music began to aquire broader artistic credibil-
ity. The scene then jumps to a nightclub in 1960, when, influenced by Brazilian
rhythms, the tango evolved into a massively popular modern dance routine. The
final scene is a concert in the present day. In Denmark, where flamenco music
has been all the rage, the tango now is beginning to take over as the most popular
dance. Says the producer of “Histoire Du Tango,” Jens Sommer, “People like
the tango because it's a mixture of ethnic, folk, and classical music.”

KAI ROGER OTTESEN

SOUTH AFRICA: Jazz met the classics in a unique collaboration April 29 and 30
at the Johannesburg City Hall. Legendary jazz pianist Abdullah Ibrahim, who
went into political exile two decades ago when he was still known as Dollar Brand,
took to the stage with the National Symphony Orchestra, a bastion of establish-
ment culture. It was the first time the orchestra had played jazz—the set featured
such Ibrahim compositions as “Blues For A Hip King” and “Cape Town”—and
the event underpinned the current moves toward greater cultural fluidity in state-
sponsored arts. It also was a first for Ibrahim, who has performed with the likes
of John Coltrane and Duke Ellington, but never before with a symphony orches-
tra. Also on stage was Tbrahim’s band Ekaya, itself a cultural melange including
American saxophonist Horace Alexander Young and veteran Cape Town jazz
saxophonist Basil “Mannenberg” Coetze. ARTHUR GOLDSTUCK

ITALY: In a country that seems to be crumbling under the weight of corruption,
protest music is all the rage. In line with the mood of the times is Gang, a key
underground group since the early '80s that looks set for some deserved main-
stream success with its latest album, “Storie D’Ttalia” (CGD). The band debuted
in 1984 with the indie EP “Tribe’s Union.” A string of indie product followed,
including collaborations with UK. artists Billy Bragg and Paul Roland. What
set the band apart was its passionate commitment to socio-political issues with
songs such as “Libre El Salvadore” and “Against The Dollar Power,” and its first
album, “Reds,” released in 1988, Since then, Gang’s mu-
sic has developed from an early Clash-like thunder into
a sophisticated folk-rock storm that at times conjures un-
likely visions of a sober Pogues. On “Storie D’Ttalia,” the
three Gang members teamed with musician, songwriter,
and producer Massimo Bubola. His expertise in ethnic
Italian music lends added authority to a collection of
songs featuring instruments such as the mandola, talking
drums, taama, djambe, and shanai, as well as standard : e
electric guitars. The lyrics are hard-hitting, and among  laasascmccnsananas!
the “stories of Italy” referred to in the title are the well-

publicized Milan “kickback” scandal, the phenomenon of the north-south divide,
and the plight of Ttab Hassan Mustapha, a young Palestinian, currently being de-
tained in & Rome prison. DAVID STANSFIELD

l BY DOMINIC PRIDE

LONDON—The priority of Italy’s rec-
ord industry group FIMI is to redou-
ble its efforts against piracy with its
new-found status as an IFPI national
group, says its president Franco Reali.

IFPI recognized the breakaway
group, which formed last year, at the
end of April (Billboard May 15),
acknowledging that all major interna-
tional record companies had defected
from the established group, AFI.

While Reali says the fight against pi-
racy went on despite the rift, current
estimates put the pirate trade at $83
million (120 billion Italian lire), or some
20% of the national market. Local pro-
ductions, as well as bootlegs and coun-
terfeit CDs, all contribute to the thriv-
ing illegitimate market there.

In the absence of effective neighbor-
ing rights protection, FIMI has
worked together with Ttaly’s authors’-
rights society, STAE, against piracy,
and recently has been discussing a do-
nation of $138,000 (200 million lire) to
aid SIAE’s efforts in this field.

“Our efforts as multinational com-
panies continued in any case, but the
new status will make life much better
for us, especially when talking to the
government on issues such as rental, ”
says Reali, also managing director of
BMG Italy.

Ensuring EC directives, such as the
recent rental provisions, are adopted
by the Italian government is also a pri-
ority for 1993, explains Reali.

FIMI's IFPI status was backdated
to Jan. 1, following an agreement nego-
tiated between FIMI and AFI in three
meetings late last year. Once it became
clear that the new group was firmly
split from the old, AFT cooperated in
handing over the IFPI reins, says

International

Italian Record Association Targets Piracy
Breakaway Group Now Working With IFPI Status

Reali.

While the split leaves Italy’s largest
indie, Dischi Ricordji, firmly in the AFI
camp, Reali says the rift between the
two organizations can be bridged.
“There’s room for anyone in FIMI who
is creative,” he says.

There is, he adds, still the possibility
that the two organizations could re-
form. “But first AFT should look at how
many of its members are still record
companies.”

Reali also extends an invitation to
Ricordi, and its president/managing di-
rector, Guido Rignano. As one of the
oldest companies in Italy, Ricordi car-
ries with it great prestige. It is also the
distributor of many national and inter-
national independent labels, and owns
the country’s largest retail chain.

“Ricordi is a good company,” Reali

says. “They are very highly thought of
in the business. I would say to [AFI
president] Rignano, join us. Then we
can work together. Our constitution is
very clear; we can show it to anyone.”

Major record companies now com-
prise approximately 60% of FIMI’s
board. Vice presidents of the new body
are EMI’s Roberto Citterio and
Warner Music’s Gerolamo Caccia Do-
minioni. Members range from major
producer/distributors such as Sony
Music, through the semi-indie DDD,
part-owned by BMG, and independents
such as CAM and IT Dischi.

The adoption of FIMI as the IFPI
national group, and the backdating of
that decision to Jan.1 raises hopes that
the association can produce meaningful
figures on the Italian market, which
have been lacking during the conflict.

CHINESE WRITERS MAY EARN MORE ROYALTIES

(Continued from preceding puge)

efficient Asian organization. In opera-
tion for 15 years, it represents about
1,200 artists and 50,000 works and col-
lects about three times as many royal-
ties as does its Taiwanese counterpart,
which has about 3,000 artists and
100,000 works.

Manager Willie Yeung says it is im-
possible to pinpoint where CASH is los-
ing revenues in the West because of dif-
ferent rules regarding cinema, cable
TV, and performance royalties. But he
points out that something is wrong
when last year France remitted about
$25,000 to CASH, while the U.S. paid
only $3,000, Canada $6,000 and the UK.
only $11,500. Contrast this to Japan,
which paid $75,000 in royalties to CASH
in 1992.

“Right now it's a political subject,”

newsline...

says Yeung, “but if you look at where
the major Chinatowns are around the
world, that’s where most of our Western
revenues should come from, and where
our future potential lies.”

CASH expects growth in remittances
this year to rise between 10% and 20%.
Most of it will come from an increasing
number of media, such as satellite and
cable TV, locally and around the region.
Other growth will come as CASH helps
develop the infrastructure and effi-
ciency of neighboring societies. Train-
ing to analyze and collect royalties is the
only way “to integrate internationally,
which is where we have to go if we want
to be treated equally,” says Yeung.

The ultimate goal of all Asian music
societies is to bring China into the fam-
ily. The mainland currently pays no
royalties internationally (and very few
domestically) and has only just enacted
intellectual-property laws. One industry
analyst figures that if every Hong Kong
song played in China were paid a roy-
alty, CASH’s revenues would be at least
10 times as high.

VIRGIN RETAIL’s Spanish Megastore in Barcelona recorded sales of $8.7
million (1 billion pesetas) in its first six months of operation to March
31, according to the company. The store has sold more than 500,000 items
since opening Oct. 1, 1992, and has notched 857,000 visitors. The com-
pany says 80% of its sales come from sound carriers, with 10% in video.
The remaining 10% is accounted for by games, magazines, and merchan-
dise.

WARNER/CHAPPELL MUSIC’s U.K. managing director, Robin Godfrey-
Cass, has been co-opted onto the general council of PRS. The society
says it is the first time a Warner/Chappell head has sat on the council.
His co-option fills the vacancy left by John Brunning, head of interna-
tional at Warner/Chappell, who resigned from the company last year.

SONY MUSIC France has shuffled its staff in the wake of new appoint-
ments. Tristar, the fourth label, started May 1 with Columbia promotion
director Michel de Foligne as director. Jean-Luc Lavignette, former
head of BMG special marketing France, is new head of special market-
ing, and his predecessor, Meir Malinsky, moves to London as marketing
and commereial director of Sony Electronic Publishing. Sony France
also has started a video games sales division, headed by Corinne Leber,
formerly of Sega.

U.K. INDEPENDENTS meet next month to discuss the future of their kind,
and other topics, at the sixth Umbrella Seminar in London. Radio, new
technology, relationship with business advisers, and the live scene figure
in the panel sessions. Organized by Umbrella, the indies association, the
two-day meet will take place June 12 and 13 at London’s Univ. of London
Union.

BEST WESTERN

< J:?l " ..
The Lullabuy of Broadway

Milford Plaza Hotel
270 West 45th St., New York, NY 10036

For reservations call
(212) 869-3600
Toll Free USA & Canada,
(800) 221-2690

Cheryl A. Baedke, CTP
Executive Director Sales & Marketing

Fax (212) 944-8357
Vincent Sciabarassi

Sales Manager
Fax (212) 398-6919
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ALL THAT SHE WANTS ACE OF BASE MeGa
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THAT'S THE WAY LOVE GOES JANET JACKSON
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| HAVE NOTHING WHITNEY HOUSTON AristA
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ARE YOU GONNA GO MY WAY LENNY KRAVITZ
VIRGIN/EMI

CAT'S IN THE CRADLE UGLY KID JOE PHONOGRAM
THAT'S THE WAY LOVE GOES JANET JACKSON
VIRGIN

GIMME LITTLE SIGN PETER ANDRE MELODIAN
FESTIVAL

GIVE IN TO ME MICHAEL JACKSON epiC

NO LIMIT 2 UNLIMITED LIBERATION/FESTIVAL

MR. WENDAL/REVOLUTION ARRESTED
DEVELOPMENT cHRysaLIS

HOUSE OF LOVE EAST 17 poLvDOR

YOU WERE THERE SOUTHERN SONS smG

| WANT YOU TONI PEAREN MUSHROOM/FESTIVAL
TEARS IN HEAVEN/LAYLA (ACOUSTIC) ERIC
CLAPTON WARNER

RUMP SHAKER WRECKX-N-EFFECT mca

BED OF ROSES BON JOVI PHONOGRAM

TWO PRINCES SPIN DOCTORS sony

IF { EVER FALL IN LOVE SHAI mca
DETACHABLE PENIS KING MISSILE waRNER

"M EVERY WOMAN WHITNEY HOUSTON ARista
SOMEBODY TO LOVE GEORGE MICHAEL emi

A WHOLE NEW WORLD (ALADDIN'S THEME)
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ERIC CLAPTON UNPLUGGED WARNER MUSIC
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AEROSMITH GET A GRIP GeFFeN
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FAITH NO MORE ANGEL DUST LIBERATION/FESTIVAL
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THE BLACK SORROWS BETTER TIMES coLumsia
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ERIC CLAPTON THE CREAM OF ERIC CLAPTON
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10
NEW
18

SINGLES

INFORMER SNOW EASTWEST

WHAT IS LOVE HADDAWAY coconut

ALL THAT SHE WANTS ACE OF BASE METRONOME
SING HALLELUJAH! DR. ALBAN roGic

NO LIMIT 2 UNLIMITED zvx

OH CAROLINA SHAGGY ViRGIN

SWEET HARMONY THE BELOVED EASTWEST
WHEEL OF FORTUNE ACE OF BASE METRONOME
P.OWER OF A.MERICAN N.ATIVES DANCE 2
TRANCE BLOW UP/INTERCORD

BED OF ROSES BON JOVI JAMBCO/POLYGRAM
LOVE SEES NO COLOUR U96 POLYDOR

HOPE OF DELIVERANCE PAUL McCARTNEY
PARLOPHONE

ONLY WITH YOU CAPTAIN HOLLYWOOQOD PROJECT
BLOW UP/INTERCORD

OPEN SESAME LEILA K coma

CAT’S IN THE CRADLE UGLY KID JOE MERCURY
TE QUIERRO INTRANCE FEATURING D-SIGN
URBAN/POLYDOR

BECAUSE THE NIGHT CO.RO zv 2 |NEW| MAKI OHGURO DA DA DA TOSHIBAEMI POW WOW REGAGNER LES PLAINES . .. REMARK/
18 14 OPEN YOUR MIND USURA Rca 3 |NEW| TOMOYASU HOTEL GUITARHYTHM WILD TosHiBA POLYGRAM
19 | 20 | IFEEL YOU DEPECHE MODE mute M 7 | 10 | HELENE HELENE asmc
20 16 DEEP EAST 17 METRONOME 4 5 ER1 HARAMATSU SINGLE IS BEST Pony CANYON 8 15 ERIC CLAPTON UNPLUGGED wea
ALBUMS 5 3 HOUND DOG RIVER mMmG 9 8 JORDY POCHETTE SURPRISE sony music
o 1 | DEPECHE MODE SONGS OF FAITH AND 6 | 4 | TUBE SAY HELLO sonv 10 | 9 | MIDNIGHT OIL EARTH AND SUN AND MOON
DEVOTION MuTe 7 | 6 | THETRABRYU ROAD MELDAC COLUMBIA
2 | 3 | ACEOF BASE HAPPY NATION METRONOME 8 | 2 | AEROSMITH GET AGRIP mcavicTor 11 | 3 | DEPECHE MODE SONGS OF FAITH AND
3 | 2 | SOUNDTRACK THE BODYGUARD arista 9 | 9 | MASATOSHI ONO M ONO sonv SR TOLIEN] el i
2 | 5 | BONJOVI KEEP THE FAITH lamBcoroLvaram 10 |NEW| AKINANAKAMORI YOUR SELECTION warnermusic | 12 | 5 | TYCOON STARMANIA epic
5 | 4 | PAUL McCARTNEY OFF THE GROUND PARLOPHONE JAPAN 13 | 12 | STING TEN SUMMONER'S TALES poLvoor
6 | 7 | ERIC CLAPTON UNPLUGGED DUCKREPRISE 14 | 13 | MICHAEL JACKSON DANGEROUS epic
7 | & | BONNIE TYLER THE VERY BEST OF coLmaa _ 15 | 18 | MICK JAGGER WANDERING SPIRIT ATLANTIC/
8 | 6 | STING TEN SUMMONER'S TALES aam FRANCE (Nieisen/Europe 1) 6/14/93 16 | 16 | BOF ARIZONA DREA
9 | 10 | CAPTAIN HOLLYWOOD PROJECT LOVE IS NOT o LSS
Ee o JIIEIIS LAST SINGLES 17 | 17 | SADE LOVE DELUXE eric
10 | 9 | MICHAEL JACKSON DANGEROUS :eic EK| WEEK 18 | 14 | LAURENT vOULZY CACHE DERRIERE arioLa
1 1 NO LIMIT 2 UNLIMITED SCORPIO/POLYGRAM 19 | 19 | RONDO VENEZIANO RONDO VENEZIANO ARiOLY
11 | 12 S.UES;QA. AUTOMATIC FOR THE PEOPLE wARNER 2 | 2 | ALISON JORDY sowymusic e
3 | 3 | WOULD ILIETOYOU? CHARLES & EDDIE emi 20 | 20 | VANESSA PARADIS VANESSA PARADIS REmA
12 | 11 | PATRICIA KAAS JE TE DIS VOUS coLumsia e e 2 s
13 |NEW| SNOW 12 INCHES OF SNOW EASTWEST AL ITALY (Musica e Dischy) 5/10/93
14 | 13 | LENNY KRAVITZ ARE YOU GONNA GO MY WAY 4 | & | ARE YOU GONNA GO MY WAY LENNY KRAVITZ usica e Jischt
VIRGIN Sy THIS | LAST
15 | 18 | BADESALZ DIWODASO coiumei 6 | 4 | ONLYTHEVERY BEST PETER KINGSBERY coc | WEEK| WEEK| SINGLES
16 | 14 | ABBA GOLD roivsrar 7 | 9 | ONLYWITH YOU CAPTAIN HOLLYWOOD PROJECT 1 1 | SEIUNMITO 883 Fri
17 | 15 | DAVID BOWIE BLACK TIE WHITE NOISE ARisTA ORI 2 | 2 | SIONO FIORELLO fRI.
18 | 17 | MICK JAGGER WANDERING SPIRIT atiantic 8 1t | ORDINARY WORLD DURAN DURAN emi 3 3 10 NO JOVANOTTI FRi
19 |NEw{ BRUCE SPRINGSTEEN IN CONCERT-PLUGGED 9 | 10 | UN AMOUR DE VACANCES CHRISTOPHE 4 |NEW| ALL THAT SHE WANTS ACE OF BASE METRONOME
COLUMBIA RIPPERT BMG 5 5 TERAPIA RAMIREZ EXPANDED/DFC
20 INEW| EAST 17 WALTHAMSTOW LONDON METRONOME 10 16 L'AUTRE FINISTERE LES INNOCENTS VIRGIN 6 9 COSE DELLA VITA EROS RAMAZZOTTI bop
11 12 HOUSE OF LOVE EAST 17 BARCLAY/POLYGRAM 7 |NEW| COME ON (AND DO IT) FPI PROJECT PARADISE
- 12 | 18 | PHOREVER PEOPLE THE SHAMEN virGin PROJECT
JAPAN _(Music Labo) /10/93 13 |NEW| I'M EVERY WOMAN WHITNEY HOUSTON rca 8 | 4 | IFEELYOU DEPECHE MODE mure
THIS | LAST 14 |NEW| PINOCCHIO PIN-OCCHIO FLARMUSIDISC 9 | 7 | SWEET HARMONY BELOVED eastwest
week | week | SINGLES 15 | 7 | | WILL ALWAYS LOVE YOU WHITNEY HOUSTON 10 | 8 | DO YOU LOVE ME LIKE YOU SAY? TERENCE
1 | 2 | AIWO KATARUYORI KUCHIZUKEWO KAWASOU R TRENT D'ARBY coLumeia
WANDS ToSHIBVEMI 16 | 15 | CHIKICHIKA NOT REAL PRESENCE sonvMusic ALBUMS
2 | 1 | KIMIGA INAI ZARD BGRaM 17 | 14 | GIVE IN TO ME MICHAEL JACKSON tpic 1 |NEW| EROSRAMAZZOTTI TUTTE STORIE pop
3 | 3 | KONOMAMA KIMIWO UBAI SARITAI DEEDBGRAM | 18 | 8 | SWEET THING MICK JAGGER Attantic 2 ) 1 | VASCOROSSI GLI SPARI SOPRA €M
4 | NEw er\f/mRE\MASH?\ WST‘(‘ESH'KARA KIEMASHO 19 |NEw| END OF THE ROAD BOYZ Il MEN poLYDOR 3 | 2 | STING TEN SUMMONER'S TALES asm
L L LT LS ] 20 | 19 | PATRICIA KAAS ENTRER DANS LA LUMIERE 4 | 3 | PINODANIELE CHE DIO Ti BENEDICA cap
5 | 9 | KANOJONO KOIBITO NORIYUKI MAKHARA wea COLUMBIA s | 5 | raF canniBALI co
SRR e ALBUMS & | 4 | VAR NONE'LA A mmsc
7 | 4 | SHIAWASENI NARUTAMENI MIHO NAKAYAMA 1 | 1| PATRICA KAAS JETE DIS VOUS columeia g NN L e LSSl AL G
o 2 | 2 | SOUNDTRACK THE BODYGUARD Rca DEVOTION mute
8 |NEW| POCKETGA NUIDE IPPAI YMO roskiwem 3 | 6 | JACQUES DUTRONC DUTRONC AU CASINO 8 | 9 | SEORGEMICHAEL & QUEEN WITH LISA
T NSFIELD FIVE LIVE Emi
9 | 6 | TAISETSUNA ANATA SEIKO MATSUDA sony
10 | 10 | YAH YAH YAH CHAGE & ASKA FONYCANYON 4 | 11 | MICHEL SARDOU BERCY'93 Trema 2 DAVID BOWIE BLACK TIE WHITE NOISE savnc
ALBUMS 5 4 LENNY KRAVITZ ARE YOU GONNA GO MY WAY 10 7 MARCO MASINI T'INNAMORERAI RICORDI
1 | 1 | WANDS TOKINO TOBIRA rosHisatm YIRG SPAIN (vearvwe 51/93
THIS | LAST
m % week |week| SINGLES
1 |NEW| TRIBAL DANCE 2 UNLIMITED BUANCO ¥ NEGRO
2 1 NO LIMIT 2 UNLIMITED BLANCO Y NEGRO
% m ™ | 3 | 3 | COSAS DE LAVIDA EROS RAMAZZOTTI Rca
, a =8 : n B | 4 | 6 | ALLTHATSHE WANTS ACE OF BASE poLvcRAM
© 1993, Billboard/BPI Communications (Music Week/ © CIN/compiled by Gallup}  5/15/93 5 9 ROTTERDAM '93 DR. DJ CERLA BLANCO Y NEGRO
THIS | LAST THIS | LAST 6 | 10 | OPEN SESAME LEILAK max MusiC
weeK |Week| SINGLES WEEK | Week| ALBUMS 7 |NEW| ASIME GUSTA A Ml AZUQUITA POLYGRAM
1 1 FIVE LIVE (EP) GEORGE MICHAEL & QUEEN 1 |NEW{ NEW ORDER REPUBLIC CENTREDATE CO/LONDON 8 5 SUBE-SUBE MARCHIN CLICK/BLANCO Y NEGRO
PARLOPHONE 2 1 R.E.M. AUTOMATIC FOR THE PEOPLE waRNER BROS. [} 2 | FEEL YOU DEPECHE MODE SANNIRECORDS
2 | 5 | ALL THAT SHE WANTS ACE OF BASE METRONOME 3 | 5 | STING TEN SUMMONER'S TALES asm 10 |NEW| ONLY WITH YOU CAPTAIN HOLLYWOOD PROJECT
3 2 | THAT'S THE WAY LOVE GOES JANET JACKSON 4 [NEw| TERENCE TRENT D'ARBY SYMPHONY OR DAMN BLANCO Y NEGRO
VIRGIN COLUMBIA ALBUMS
4 4 TRIBAL DANCE 2 UNLIMITED PWL INTERNATIONAL 5 |NEW| CLANNAD BANBA rca
5 6 SWEAT (A LA LA LA LA LONG) INNER CIRCLE 6 2 WORLD PARTY BANG! ENSIGN . . EIAZL(I)LJL%&DEEM:'OADESLA GRS
MAGNET 7 | 6 | DURAN DURAN DURAN DURAN PARLOPHONE
6 | 3 | IHAVENOTHING WHITNEY HOUSTON arista 8 | 2 | CLIFFRICHARD THE ALBUM e 2 |NEW| ROCIO JRADO COMOLAS ALAS DEL VIENTO cos
7 9 EVERYBODY HURTS R.E.M. WARNER BROS g 8 DINA CARROLL SO CLOSE asm 4 2 ERIC CLAPTON UNPLUGGED WARNER
8 | 12 | BELIEVE IN ME UTAH SAINTS i
) 10 | NEW| KENNY G BREATHLESS aista 5 | 3 | VARIOUS ARTISTS LO MEJOR DEL SOUL arcadE
9 7 AIN'TNO LO\L/E (AIN'T NO USE) SUB SUB featuring 11 3 PJ HARVEY RID OF ME iSLAND ESPANA
10 1 10 m%‘r:‘h'fz:"sh'gws;:figsrAMEW 12 | 11 | ERIC CLAPTON UNPLUGGED DuckmepRISE 6 | 6 | SOUNDTRACK THE BODYGUARD arioLa
11 | 15 | HOUSECALL (REMIX) SHABBA RANKS/MAXI L A L L UL A e 7 | 7 | BRUCE SPRINGSTEEN IN CONCERT-MTV
PRIEST EriC 14 17 ANNIE LENNOX DIVA rca PLUGGED WARNER MUSIC
15 | 22 | TAKE THAT TAKE THAT AND PARTY Rca 8 | 8 | ROSARIO DE LEY eric
L2l R UG O 21K O R 16 | 20 | LENNY KRAVITZ ARE YOU GONNA GO MY WAY 9 |NEW| VICTOR MANUEL A DONDE IRAN LOS BESOS
13 | 8 | YOUNG AT HEART THE BLUEBELLS LonDON VRGN ARIOLA
14 | 22 | WALKING IN MY SHOES DEPECHE MODE wute 17 | 26 | RAGE AGAINST THE MACHINE RAGE AGAINST 10 | 5 | VARIOUS ARTISTS MAQUINA TOTAL 5 max music
15 | 20 | 10 YEARS ASLEEP KINGMAKER SCORCH/CHRYSALIS THE MACHINE ePiC
16 | 13 | WHEN I'M GOOD AND READY SYBIL PwL 1
WHEN IM G 18 | 14 EESGC&%P’S)TUGMSBTEEN IN CONCERT-MTV CANADA (Tre Record) 5/10/93
17 | 17 | I'M SO INTO YOU SWV rca 19 | 12 | ARRESTED DEVELOPMENT 3 YEARS, 5 MONTHS | THis | LAST
18 | 24 | SING HALLELUJAH! DR ALBAN LOGIC ARISTA AND 2 DAYS IN THE LIFE OF cooLtempo week |week| SINGLES
19 | 21 | URTHE BEST THING D:REAM MAGNET 20 | 23 | DEPECHE MODE SONGS OF FAITH AND 1 1 | CAT'SIN THE CRADLE UGLY KID JOE MERCURVPLG
20 {NEW| EXPRESS DINA CARROLL agm DEVOTION mute 2 2 NO LIMIT 2 UNLIMITED QuALTY
21 | 37 | 29 PALMS ROBERT PLANT ES PARANZA/FONTANA 21 | 18 | K.D.LANG INGENUE sire 3 4 THAT'S WHAT LOVE CAN DO BOY KRAZY NexT
22 14 SHOW ME LOVE ROBIN S cHampion 22 |NEw| THE SHADOWS SHADOWS IN THE NIGHT PLATEAU/LONDON
23 [NEW| STAND ABOVE ME ORCHESTRAL MANOEUVRES POLYGRAM 4 | 5 | DITTY PAPERBOY NEXT PLATEAU/LONDON
IN THE DARK vIRGIN 23 | 10 DAVID ESSEX COVER SHOT poLYGrAM 5 6 LOOKING THROUGH PATIENT EYES P.M. DAWN
24 [NEW| IN THESE ARMS BON JOVI JAMBCO 24 | 29 | SIMPLY RED STARS EASTWEST ISLAND/PGD
25 | 18 | BETTER THE DEVIL YOU KNOW SONIA ARisTa 25 | 36 | BONEYM THE GREATEST HITS TELSTAR 6 | 8 | LOVEIS VANESSA WILLIAMS LONDONPGD
26 | 19 | OH CAROLINA SHAGGY GREENSLEEVES 26 | 15 | EAST 17 WALTHAMSTOW LONDON 7 |NEw| THAT'S THE WAY LOVE GOES JANET JACKSON
27 | 31 | THE JUNGLE BOOK GROOVE JUNGLE BOOK 27 | 16 | DAVID BOWIE BLACK TIE WHITE NOISE ARisTA VIRGINCEMA
HOLLYWOOD 28 19 SUEDE SUEDE Nupe 8 7 ORDINARY WORLD DURAN DURAN CAPITOLICEMA
28 | 16 | BULLET IN THE HEAD RAGE AGAINST THE 29 | 21 | GLORIA ESTEFAN GREATEST HITS epic 9 | 9 | THERIGHT KIND OF LOVE JEREMY JORDAN GianT/
MACHINE epic 30 |NEW]| DOG D'AMOUR ... MORE UNCHARTERED WEA
29 [NEW| THE RETURN OF PAN WATERBOYS Gfs HEIGHTS cHina 10 | 3 | HIP HOP HOORAY NAUGHTY BY NATURE isew/
30 | 23 | WIND IT UP {REWOUND) THE PRODIGY xt 31 9 THE FALL INFOTAINMENT SCAN PERMANENT TOMMY BOY
RECORDINGS 32 |NEw| BON JOVI KEEP THE FAITH samsco ALBUMS
31 |NEW| GLORIA VAN MORRISON & JOHN LEE HOOKER 33 |NEW| INNER CITY TESTAMENT '93 Ten 1 | 3 | SPINDOCTORS POCKET FULL OF KRYPTONITE
EXILEPOLYDOR 34 | 30 | UGLY KID JOE AMERICA'S LEAST WANTED EPIC/SONY
32 33 PARISIENNE WALKWAYS '93 GARY MOORE virGIN MERCURY 2 4 AEROSMITH GET A GRIP GEFFENAUNI
33 |NEW| TWO PRINCES SPIN DOCTORS epic 35 | 13 | PORNO FOR PYROS PORNO FOR PYROS wARNER 3 | 1 | LENNYKRAVITZ ARE YOU GONNA GO MY WAY
34 | 27 | I'M GOING ALL THE WAY SOUNDS OF BROS VIRGIN/CEMA
BLACKNESS PERSPECTIVE 36 | 32 | BRUCE HORNSBY HARBOUR LIGHTS wrca 4 | 2 | ERIC CLAPTON UNPLUGGED REPRISEWEA
32 ig 8‘;’:{5 Z’L‘?ﬁé‘fx DURAN DURAN  PARLOPHONE 37 | 31 | RANDY CRAWFORD THE VERY BEST OF RANDY 5 5 | SOUNDTRACK THE BODYGUARD ARISTABMG
3 ELEKTRA CRAWFORD pino 6 6 SNOW 12 INCHES OF SNOW EASTWEST/WEA
37 | NEW| THE GREATEST FLAME RUNRIG CHRYSALIS 38 |NEW| R.E.M. OUT OF TIME WARNER BROS. 7 8 RANKIN FAMILY FARE THEE WELL LOVE camitol/
38 | 28 | FOR TOMORROW BLUR foop 39 | 27 | OZRIC TENTACLES JURASSIC SHIFT povetaw CEMA
39 | 25 | REGRET NEW ORDER Lonpon 40 |NEW! SHABBA RANKS X-TRA NAKED eric 8 | REN | BARENAKED LADIES GORDON SiREWEA
40 |NEW| SHOUTING FOR THE GUNNERS ARSENAL FA CUP 9 |NEw| COVERDALE PAGE COVERDALE PAGE GEFFENUNI
SQUAD '93 LonDON 10 8 STING TEN SUMMONER'S TALES aampPLG

Hits Of The World is compiled at Billboard/London by Julie Boodhoo. Contact 71-323-6686, fax 71-323-2314/2316.
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BROADCAST RIGHTS

(Continued from page 78)
delivery, recordings are delivered to

people’s homes in an [intangible| form. ]

The challenge is to keep track of the use
of these recordings that cross borders
at the speed of light,

“To derive adequate remuneration
for the use of their property, producers
must be granted an exclusive right to al-
low or prohibit all new forms of distri-
bution,” he continues.

Four EC member states—the UK.,
Spain, Portugal, and France—already
have legislation granting phonogram
producers an exclusive right to author-
ize or prohibit satellite broadecasting of
their phonograms, and while the pro-
posed directive allows these countries to
maintain this enhanced level of protec-
tion, this will only apply to broadcasts
that originate in those countries. It is
feared broadcasters may transmit from
countries inside or outside the EC
where minimum protection for produc-
ers applies.

Authors’ societies have given cautious
approval to the directive. SACEM pres-
ident Jean-Loup Townier is happy the
authors’ right has been kept at the cen-
ter of discussions, but is wary of greater
power going to producers and perform-
ers. “Our philosophy is that neighboring
rights must not interefere with or jeop-
ardize authors’ rights,” says Tournier,
“Artists have other ways of receiving
remuneration, from record compunies
and live performa<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>