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This story was prepared by Domi- LONDON—The two-track CD single

nic Pride in London, with reports
from Emmanuel Legrand in Par-
1s, Wolfgang Spahr in Hamburg,
Willem Hoos in Amsterdam, Ken
Neptune in Stockholm, and Kai
Roger Ottesen in Oslo.

‘THE NEW ALBUM
FROM FISHBONE:

is striking the right note with impulse
buyers in major European markets
and is rapidly plugging the gap left
by the dying T-inch vinyl single.

CD singles experienced double-digit
unit growth in the key European mar-

“GIVE.A_MOMKEY-A_ BRAIN...
AND! BE'LL SWERR HE'B | THE
CENTER OF THE UNIVERSE.”

Vid Retailers Value H'wood
Emphasis On Family Films

EBY JIM McCULLAUGH

PRODUCED BY TERRY-DATE AND FISHBONE
MIXED BY ANDY WALLACE

u I N T H E Tu E I s H A I' LOS ANGELES—Retailers are opti-

J

'S W A M ..[ mistic that Hollywood’s move toward
|

'{

quarter for sell-through.

Several weeks ago, it appeared as
though Walt Disney Home Video’s
“Aladdin” and FoxVideo’s “Home
Alone 2: Lost In New York” would
headline a small field of sell-through
titles during the holiday season (Bill-
board, May 8).

That is a sharp contrast to last fall,
when 13 major sell-through titles vied

(Continued on page 104)

A family-oriented films this summer
IS s Uummer on will generate additional titles for
what could have been a dry fourth

Golumbia Lures
Fishbone Fans

llapalooza'93

COLUMBIA

CD Singles Swinging Across Europe
Some Markets Post Double-Digit Growth

kets in first-quarter 1993, suggesting
that the continent may be rediscover-
ing its affinity for the single format,
which has been plummeting for more
than a decade.

Higher levels of CD hardware pen-
etration, a greater commitment to
marketing the single format, and re-
duced consumer spending power by
CD-player owners are among the fac-
tors driving growth.

Yet the CD single has been ham-
pered by something of an identity cri-
sis, with prices, availability, packag-
ing, and the number of tracks per
disc varying between among compa-
nies and territories.

CD singles have been available for
more than four years in some terri-
tories such as Holland. Others, such
as France, have taken to the format
within the last two years. Normally
packaged in a slimline jewel box,
most CD singles feature three or four
tracks, with some offering extended

(Continued on page 103)

EBY DAVID SPRAGUE
and ERIC BOEHLERT

NEW YORK—It's fitting that Fish-
bone, the hyperkinetic Los Angeles
act that has been fusing alternative
W BY ARTHUR GOLDSTUCK

JOHANNESBURG—Reggae has
invaded the South African music
scene, making the kind of impact it
previously had only in
its land of origin.
Less than a decade
ago, it was almost im-
possible for a native
reggae musician to
get a record contract
in this country. By the
mid-'80s, reggae stars
such as Bob Marley
and Peter Tosh had an enormous fol-
lowing in South Africa in the strongly

#6146

Featuring the multi-formatted
debut single

‘Give Him A Love He Can Feel”ue4655
Produced by Steve “Silk” Hurey

Album in-store 5/18
Video on BET. The Box and
your local outlets.

FISHBONE

rock, hip-hop, metal, and political ac-
tivism for nearly a decade, is part of
this summer’s Lollapalooza, a festi-

(Continued on page 90) |

Management: The Eichner Entertainment Co., Inc
Executive Producer: Mickey Eichner

Reggae Rings True For
South African Listeners

segregated black and white markets.
But that never led to support for
home-grown reggae.

And then came a man called Lucky
Dube.

Today Dube is the
most popular singer
in South Africa, and
possibly all of Africa,
routinely selling a
quarter-million units
of every album he re-
leases, according to
label estimates. In
the local context,
where 50,000 units qualifies as platl-

(Continued on page 92) J

Mercury Makes
Tony! Toni! Tone!
A Major Prionity

l BY DAVID NATHAN

LOS ANGELES—Mercury Rec-
ords is launching an extensive cam-

TONY! TONI! TONE!

paign to market and promote “Sons
Of Soul,” the third album by Tony!
Toni' Toné!, one of R&B’s foremost
cutting-edge young bands.

The label considers the latest al-
bum by the platinum-plus act not
only a major company-wide priority

(Continued on page 90)

PolyGram Rejects
Used-GD Battie

EBY ED CHRISTMAN

NEW YORK—PolyGram Group Dis-
tribution has decided not to join three
other major record companies in their
campaign against the sale of used
CDs. Instead, PGD views its competi-
tors’ used-CD policies as an “unex-
pected opportunity’’ to gain more
space and leverage with independent
retailers in breaking new artists.
According to a company memo,
PGD plans to capitalize on policies in-
stituted by WEA, CEMA, and Sony
Music Distribution to withhold co-op
advertising dollars from retail cus-
(Continued on page 95)
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Toby Keith Rises To
No. 1 Heatseekers Slot

PAGE 25

P

P ;eadiﬂhead
Wi

= SN

NOW CROSSING TO CHR
TOP TEN ALTERNATIVE TRACK

\

[mUR KICKS OFF IN JUNEJ

THIS IS SO F-1%ING SPECIAL

PRODUCED BY SEAN SLADE AND PAUL Q. KOLOERIE
MANAGEMENT: CHR1S HUFFORD AND BRYCE EOGE

ON CAPITOL.
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TO A PERFECT YEAR.

LAST YEAR TORE INTO THE MOST SUCCESSFUL CHAPTER OF HIS CAREER WITH THE MULTI-PLATINUM
ALBUM, “NOMORE TEARS,” AND TWO SOLD-0QUT, NATIONWIDE TOURS: "THEATER OF MAONESS™ AND “NO MORE TOURS.” NOW,
THE DUST HAS BARELY SETTLED AND THE NEW IS ALREADY REARING (TS HEAD ON = EXCLUSIVELY
AVAILABLE ON VHS OR LASER DISC. THEN ON JUNE 15TH TURNS IT ON FULL BLAST AS EXPLODES
INSTORES ACROSS THE COUNTRY ON CO AND CASSETTE.

IS OVER 112 MINUTES OF PURE, STRAIGHT-FROM-THE-STAGE TAKEN
FROMTWO OF THE MOST TALKED ABOUT TOURS OF HIS CAREER.

T

NEVER-BEFORE-RELEASED LIVE VERSIONS OF 0ZZY'S BIGGEST HITS.
LIVE VERSIONS OF TRACKS FROM HIS LATEST RELEASE, “"NO MORE TEARS.”
APREVIOUSLY-UNAVAILABLE LIVE ACQUSTIC VERSION OF "CHANGES,”

THE FIRST SINGLE AND ViDED.
THE SONG “BLACK SABBATH” PERFORMED LIVE AT THE COSTAMESA REUNION.

AND LISTER TC THIS:

THE VHS COMES i THE DELUXE i AND FOR THE
SPECIALLY 2-CASSETTE SET y 3 TRULY DEDICATED,
PACKAGED LiKE 2 COMES wiTH | iT'S THE DELUXE
A SPEAKER, SIMILARSPECIAL — 2-COSETWITH
COMPLETE WiTH PACKAGING, . THE SPECIAL
METAL GRILL - _ A4-COLOR SPEAKER
GRATING AND P , 16-PAGE y: PACKAGING,
T0P-0F-THE- /s BOOKLET, ; ' AL-COLOR
LINE f APPROXEMATELY e 24-PAGE
ARTWORK. - Z HOURS OF f e ¥ FOLD-0UT BOOK,
MUSIC, AND 2 | 4 2 TATT00S, AND
TATTO0S. , APPROXIMATELY
o P 2 HOURS OF
MusiC.

m———

“CHANGES,” THE FIRST SINGLE AND VIDED, IS ALREADY LAUNCHED AND GETTING MASSIVE EXPOSURE ON RADIO AND MTV™.
AND WHEN THE SUN GOES DOWN ON MAY 29TH, LOGK TOMTV™ FOR AN HOUR-LONG 022Y SPECIAL.

= =

epic music video epiC
e
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Dave Grusin’s special tribute to Duke Ellington includes
new interpretations of the Duke’s classic hits, Mood
Indigo, Satin Doll, Sopbisticated Lady, Take The “A”

Train, and more. Guests include Clark Terry, Tom Scott,

Dave Grusin

Harvey Mason,

Eddie Daniels

and others. Deluxe

package with special text and photos.

GRUSIN & ELLINGTON

only on GRP CDs and Cassettes.

) Available on GRP Compact Disc
and HQ Cassette.
B ©1993 GRP Records Inc.
4
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ADULT ALTERNATIVE 7/ NEW AGE

Blockhuster Strives For Galm On IBM Deal
New Partners To Demo In-Store CD System

B BY DON JEFFREY

or form support this venture.” BMG did

store operators adopted a show-me

* IN MY TIME « YANNI = PRIVATE MUSIC 48 not comment. stance. Blockbuster intends to try mar-
ADULT ALTERNATIVE 7 WORLD MUSIC NEW YORK—The Blockbuster Enter- A week later, Warner, Sony, and MCA keting the system to retailers as a
* ADVENTURES IN AFROPEA 1 68 tainment/IBM joint venture that pro- had no further comments. means of inventory management.
ZAP MAMA * LUAKA BOP poses to manufacture CDs on demand in BMG spokesperson Trish Heimers, “We have said all along that we would
g CONTEMPORARY CHRISTIAN music stores plans to im{ibe labels and re- says, “We are extrjemely wary of such makg the technology.available to any
o * FREE AT LAST a7 tailers to a demonstration showroom in attempts to exploit our rights and at  music store,” says Knief.
P DC TALK * FOREFRONT Deerfield Beach, Fla., in early July in an this time we are not granting any rights For the purpose of demonstrating the
effort to allay their fears about a system or authorization.”” PolyGram says it  technology to labels and retailers, the
FTED Msgngrzng\ oL 36 that would radically change the way re- does ‘“‘not support any system . .. which  joint ventures (NewLeaf Entertain-
A ‘ corded music is distributed. threatens the illegal use of our soft- ment, the marketing unit, and Fairway
L GOSPEL 1 One source indicates that the venture ware.” Technology Associates, the manufac-
B 2 T e S T e o e ey S ) 48] hopes to have the system working in But an EMI spokesperson says, turing arm) have created a showroom at
u some retail stores within nine months. “We’'re intrigued by the technology. It  their headquarters in Deerfield Beach,
M HEATSEEKERS The most likely locations at ﬁr§t would be has a lot of possibilities anq we'd like to which they hope to open July 1. It is ex-
S * TOBY KEITH » TOBY KEITH * MERCURY 25] the Blockbuster-owned chains Sound  know more about it, especially if it has  pected to contain a kiosk from which
Warehouse and Music Plus. the potential to cut down onreturns and  customers could sample and order re-
LATIN /7 POP Meanwhile, some Blockbuster execu- piracy.” cordings. The music will be transmitted
* JON SECADA # JON SECADA # saK 43 tives say record companies that initially Another important constituency in as digital data from a central computer,
had hostile reactions to the plan softened this venture is music retailers. They did  called a server, at another location. For
LATIN 7 TROPICAL 7 SALSA in the week following the news. not react as strongly as did the labels,  the demonstration, the data will move
* CUENTA CONMIGO » JERRY RIVERA # SONYTROPICAL 43 “We were surprised there was reac-  whose copyrights and distribution sys-  through fiber-optic telephone lines.
tion,” says Blockbuster spokesman Wally tems would be at stake. Instead, the
LATIN 7 REGIONAL 7 MEXICAN Knief. Another source, who asked not to
* ENTRE A MI MUNDO * SELENA # EMHLATIN 43} be identified, says “certain companies
have made private commitments” to the
R&B plan. The venture needs some initial copy-
* FEVER FOR DA FLAVOR » H-TOWN # LUKE 30 right approvals from labels to demon- o ow oun W,
strate the technology. But no major label
* THE HOT 100 = 0| s saving it has granted this permission. Ed' H H H
* THAT'S THE WAY LOVE GOES « JANET JACKSON * VIRGIN The principal criticism from the labels I Ions Im av onl or
' has been that Blockbuster did not consult
* i Av?ggttoﬁi'}'lfmgngLGED.,, ‘ 87 them when it devised this venture with NEW YORK—Top 40 Airplay Monitor, the labels, we discovered overwhelming
ROD STEWART * WARNER BROS IBM. But what really troubles them, the successful new weekly radio airplay support for approaching each format sep-
some sources say, is a new form of distri- publication, will be joined June 25 by arately.”
N |Lovsfguwx1;gxmvs . 38 bution tha_t could threaten the way they Country Airplay .Monitor. And this fall, Lapder also announced the promotion
JOHN MICHAEL MONTGOMERY ® ATLANTIC have traditionally done business. And, the Country Monitor will be followed by of Michael Ellis, Billboard’s associate pub-
DANCE 7 CLUB PLAY since the major labels control most of the R&B Airplay Monitor. All are publications  lisher, to publisher of the Monitor publica-
T e o) I 33 copyrights on recorded music, their sup- of BPI Communications, Billboard’s par- tions. “We are excited about Monitor’s fu-
MASTERS AT WORK FEATURING INDIA * CUTTING port is crucial. ent company, and all use information pro- ture, especially under the guidance and
Blockbuster calls the criticism unfair. vided by Broadcast leadership of Michael Ellis. Michael also
DANCE / MAXI-SINGLES SALES 331 ‘“We have been meeting with label repre- Data Systems, another will continue in his role at Billboard to en-
i Bl MICLAEIOAS SONIE sentatives all along,” says Knief. “We BPI unit. sure that we maintain the highest quality
LATIN may not have met with the people By year’s end, BPI in all of our charts and research.”
* ME ESTOY ENAMORANDO 144 quoted.” also will introduce Country Airplay Monitor will draw its
LA MAFIA = SONY DISCOS | Executives at five of the six major re- Rock Airplay Monitor, data from 113 stations monitored by BDS.
R&B cox.'din.g companies or their distributipn incorporating airplay Each week, the Country Monitor will print
e T P | VTS (BT o TN Rer) I e Ol VL units issued statements on the plan (Bill- data for album rock more than 40 monitored playlists—com-
board, May 22). and modern-rock sta- plete with number of song detections—
‘ Sony Music Entertainment stated: tions. ELLIS from the largest country stations in the
. s T B RADIO MONITOR o 27]  “Neither Blockbuster nor IBM contacted Howard Lander, Bill- USS. Like the Top 40 Airplay Monitor, the
Sony Music regarding this concept for in- board Music Group publisher and BPI ex- country publication will include a top air-
R&B SINGLES SALES store replication.” Warner Music Group ecutive VP, explained the decision to issue play chart, an “Impact” page (with detec-
* KNOCKIN' DA BOOTS = H-TOWN * LUKE 27] and EMI Music released similarly worded individual Monitors for separate formats: tion totals for developing records), and
statements. PolyGram said its distribu- “When we first investigated the creation weekly listings of “Biggest Gainers” and
RAP tion president, Jim Caparro, had been of Airplay Monitor, one of the key issues “New Releases.” Pertinent video playlist
* DEEPER = BOSS * DJ WEST/CHAOS 311 contacted by Blockbuster, but the talks was whether to serve all formats in one information will be printed as well.
were preliminary and unstructured. MCA publication or have specific editions. After Lynn Shults, Billboard’s director of op-
ROCK /7 ALBUM ROCK TRACKS Music Entertainment chairman Al Teller canvassing reaction from both radio and (Continued on page 95)
* LVIN' ON THE EDGE = AEROSMITH = GEFFEN 88 said emphatically, ‘““We in no way, shape,
ROCK / MODERN ROCK TRACKS " THIS WEEK IN BILLBOARD E -
* REGRET = NEW ORDER ® QWEST |
. THIgPHgoAiy\:g\ZLAY I ?n:\EIThjSCTgs:\M 98 BETTING ON BETTE Album Reviews 69  Hot 100 Singles Spotlight 95
THE W COES = JANET JA g™} She’s been keeping box-office watchers busy during the past  Artists & Music 10 InThe Spirit 48
TOP 40 AIRPLAY /7 RHYTHM-CROSSOVER decade, and now Bette Midler is ready to launch an aural as-  Between The Bullets 105  International 49
* THAT'S THE WAY LOVE GOES = JANET JACKSON = vikon 98 sault with her first tour in 10 years. The jewel of the jaunt, to  The Billboard Bulletin 106  Jazz/Blue Notes “g
begin in August, will be a monthlong stint at New York’s Radio = Box Office 76 t:z:nh;ztas 84
TOP 40 RADIO MONITOR '94f | City Music Hall, scheduled for fall. And if that isn’t enough to  Boxscore 18 Mledialine 42
ENLENEWAIROVEGEES sl ANEIACKS SN wEam whet fans’ appetites, Atlantic is releasing a greatest-hits abum  Canada 62  pusic Video 41
TOP SINGLES SALES o4 in June. Melinda Newman reports in The Beat. Page 16 Chart Beat 1(;655 Popular Uprisings gg
* THAT'S THE WAY LOVE GOES * JANET JACKSON = VIRGIN Child’s Play Pro Audio
NAIRD MAKEs CAPITAL STATEMENT Classical/Keeping Score 45 R&B 26
T = TOP:/IDEO SALES = 7 The National Assn. of Independent Record Distributors & Man- Clip List 42  Radio 86
o e Dﬁ::? ::,;'3“0 ufacturers, which this year convened in the D.C. suburb of Ar- Commentary 8 Top Pop Catalog 70
P HEALTH & FITNESS lington, Va.,‘ was 'apt'ly fgll of politicgl commentaw over the sta- Country 35 They're Playing My Song 24
* CINDY CRAWFORD / SHAPE YOUR BODY WORKOUT | 76 tus of Bayside Distributing Co. Chris Morris was there, and he Dance Trax 32 Retail 64
v GOOBDTMESIIOVENVIDES reports in Declarations of Independents. Page 67 B o Rossi’s Rhythm Section 31
i KID VIDEO ©Copyright 1993 by BPI Communications. No part of this publication may be reproduced. stored in any eclarations Single Reviews 91
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U S West Gains Entertainment Link
Time Warner Backs Deal, Upgrades Cable

B BY DON JEFFREY

NEW YORK—With its $2.5 billion
strategic investment in Time Warner
Inc., U S West Inc. will become the
first regional telephone company to
obtain access to a vast library of en-
tertainment programming.

Although the deal does not directly
include the nation’s biggest record-
ing company, Warner Music Group, it
does give the phone company a sig-
nificant stake (25.5%) in several other
Time Warner operating units, includ-
ing Warner Home Video, Home Box
Office, and Warner Bros. Pictures.

In addition, the partnership will en-
able New York-based Time Warner to
forge ahead with its plans to upgrade
its U.S. cable systems to an interac-
tive fiber-optic data highway that
could lead to such direct services to
the home as music on demand and
video on demand. “The superhigh-
way could be a vehicle for some kind
of musie,” says a Time Warner
spokesman.

The deal, which had been widely an-
ticipated (Billboard, March 27), repre-
sents the culmination of a long world-
wide search by Time Warner for a new
strategic partner to help pay down its
huge, profit-draining debt.

According to the plan, U S West
will pay $2.5 billion for its stake, of
which $1.5 billion will be used to re-
duce Time Warner's $16.3 billion debt
and $1 billion will go toward upgrad-
ing Time Warner’s cable TV systems,
which have 7.1 million subscribers.

The venture will aid the fiber-optic
“full service network” Time Warner
Cable is building for 4,000 homes
near Orlando, Fla. That system,
scheduled to be working by year’s
end, should serve as the model for ca-
ble upgrades throughout the U.S. Us-
ing this “electronic superhighway,”
consumers will have access to vast li-
braries of data and entertainment
programming. Dick MacKnight, a U
S West spokesman, says, “We’ll pro-
vide a series of enhancements to the
existing cable system—additional fi-

PolyGram Enters E. Europe
Via Hunganian Joint Venture

B BY KEN KASRIEL

BUDAPEST—PolyGram has
opened its first subsidiary in East-
ern Europe in a joint venture in
Hungary. The move comes at a
time when a new law to combat
record piracy promises to make
the market a safer place for West-
ern music companies.

PolyGram has a 51% majority
share in PolyGram Hungary, a
joint venture with one of the coun-
try’s leading music business entre-
preneurs, Laszlo Hegedus. It has
the option to increase its owner-
ship share at the end of five years.

PolyGram Hungary will assume
the operations and assets of the
Zebra record label, its catalog of
Hungarian repertoire, and its tal-
ent roster. Zebra was a division of
the Multimedia entertainment
group, which Hegedus co-founded.
PolyGram’s international reper-
toire also will be distributed by Po-
lyGram Hungary. That product
previously was distributed by
Multimedia’s MMC Records, under
a licensing agreement that expired
March 31; PolyGram Hungary now
will be the Hungarian licensee for
MMC repertoire.

PolyGram’s move into Hungary
follows Warner Music Internation-
al’s acquisition of Hungarian inde-
pendent Magneoton Records earli-
er this year (Billboard, March 20).
EMI last year bought Quint Rec-
ords in Hungary, and BMG has a
subsidiary with an A&R and mar-
keting presence in the market.
Sony Music has an office in Buda-
pest but as yet no subsidiary.

PolyGram’s announcement May
18 came three days after a new
law, the fruit of a three-year lob-
bying effort by the IFPI, went into
effect, making piracy of film, mu-
sic, and software a crime in Hun-
gary. It imposes maximum penal-
ties in excess of $40,000 or five
years in prison and makes confis-
cation of bootlegging hardware
mandatory. In a move to publicize

the law, authorities had a steam-
roller crunch some 40,000 bootleg
cassettes at an exhibition ground
here.

Allen Davis, PolyGram presi-
dent for continental Europe, says
the expected passage of the piracy
law was vital to PolyGram’s nego-
tiations and subsequent deal.

“If we had not been able to see
that coming in, we’d still be on the
outside looking in,” says Davis.
“It’s crucial to PolyGram that
copyright legislation be in place
everywhere we go.”

Hungary had legitimate record
sales worth $29 million in 1992, a
22% increase over 1991, but pirat-
ed product has continued to be a
significant problem. Enforcement
of the new anti-piracy law is ex-
pected to benefit legitimate sales
further.

(Continued on page 92)

ber-optic cable, digital switching and
compression, and software enhance-
ments—to make that system sup-
portive of interactive services.” (See
related story, page 103).

Time Warner’s strategic coupling
with a phone company makes sense:
Telephone companies already have
been using digital switching and com-
pression for interactive two-way ser-
vices. Also, the regional Bells have
been steadily laying fiber-optic cable,
thin glass threads that carry far
more data than traditional copper
wiring. U S West announced earlier
this year it would spend more than $2
billion a year to upgrade phone sys-
tems in its 14-state area.

Before the deal closes, Time
Warner must divest its cable systems
in territories where U S West pro-
vides service. The law prohibits tele-
phone companies from owning big
stakes in cable programmers in their
phone areas. Spokesmen say the ter-
ritories in which the companies over-

(Continued on page 103)

B BY STEVE McCLURE

TOKYO—Tower Records is about
to boost its presence in the Far East
with the opening of stores in Hong
Kong and Singapore beginning this
summer.

The stores are the first entries
into those markets announced by a
major international music retailer.
The West Sacramento, Calif.-based
chain also will unwrap its second
store in the Taiwanese capital of
Taipei this summer.

Keith Cahoon, Tokyo-based man-
aging director of Tower Far East,
says the Hong Kong site will debut
by the end of August, and Singa-
pore should come on-line by Christ-
mas.

Rival chains HMV and Virgin are
known to be exploring business pos-
sibilities in the two territories but
have not revealed plans. “We are
studying the Pacific basin,” says

Tower Making Tracks In
Far East With 2 Openings

HMYV Group chief executive Stuart
McAllister.

Tower has signed a letter of in-
tent to lease a site in Hong Kong,
while the chain and a joint-venture
partner are about to sign a lease for
the Singapore site. Cahoon declines
to elaborate on the Hong Kong
move, except to say it will not be a
joint venture and that the store will
be in the Times Square complex in
Causeway Bay.

Nor will the Tower executive con-
firm rumors that its Singapore out-
let will be in the new Pacific Plaza
shopping center in Scotts Road. He
does say, however, that it will cover
approximately 11,000 square feet.
The company has been looking to
open in the city-state since 1989.

Cahoon notes that while the Sing-
apore market has problems such as
piracy, government censorship and
price wars, Tower is convinced its

(Continued on page 105)

A Cut Above. Sony Music artist Dolly Parton cuts the ribbon inaugurating Sony
Music Studios, the new five-story, 70,000-square-foot recording and visual arts
complex at West 54th Street in New York, designed for the exclusive use of
Sony Music artists. Shown, from left, are Sony Music International president Mel
liberman; Sony Music executive VP Michele Anthony; Sony Music artist Cyndi
Lauper; Columbia Records president Don lenner; Sony Corp. president/CEO
Norio Ohga; New York Mayor David N. Dinkins; Sony Music VP Al Smith; Parton;
Sony Music Entertainment chairman Michael P. Schulhof; and Epic Records

president David Glew.

Despite Slump, LIVE Predicts Rosy Future

Expenses Are Down; Firm Seeks New Video Deals

NEW YORK—Net sales for LIVE
Entertainment Inc. slumped 15% in
the first quarter due to a lack of
home video releases. But the compa-
ny has put most of its financial trou-
bles behind and is actively seeking
new video deals.

The quarterly net loss was lower
than last year’s because the video
supplier and music retailer was suc-
cessful in reducing its debt and inter-
est expense.

For the three months that ended
March 31, Van Nuys, Calif.-based
LIVE reports sales declined to $57.4
million from $67.6 million a year ago.
That caused operating profit to
plunge 98% to $77,000 from $4 million
last year. But the net loss narrowed
to $1.49 million from $1.88 million a
year ago.

The company says it had fewer hit
video rental releases than in 1992. In
last year’s first quarter, LIVE

reaped some benefits from its acqui-
sition of the bankrupt Vestron Inc,,
releasing about 20 titles from Ves-
tron’s library that had never before
been out on video.

But one of LIVE'’s biggest prob-
lems last year—its ability to acquire
video rights to movies—has been
solved. LIVE has restructured its
debt and obtained a $67 million credit
line for acquisitions. Recently it
bought the video rights to several
Miramax Film Corp. pictures, includ-
ing the Oscar-nominated “The Crying
Game.”

“We're ramping back up,” says Mi-
chael White, senior VP, LIVE.

David Bishop, senior VP/GM of
LIVE Home Video, says the company
is actively pursuing other deals.
“Dave Mount [LIVE'’s president] is in
Cannes now talking to people, lining
up things, looking for the next Mira-
max and for films we can get in-

volved with on an individual basis.”

LIVE's biggest video rental titles
in the second quarter are “Glengary
Glen Ross” and “Bob Roberts.” The
top first-quarter title was “Reservoir
Dogs,”” of which LIVE shipped
100,000 copies.

In the first quarter, the brightest
business for LIVE was its retail oper-
ations. Sales for stores open at least
one year rose 5%, although they had
declined by that amount the previous
year. The company owns 138 Straw-
berries and Waxie Maxie music out-
lets. “From our standpoint, retail con-
tinues to show a recovery,” says
White.

But LIVE'’s common stock has not
recovered yet. Shares closed at $1.75
each in New York Stock Exchange
trading at press time, within a 52-
week range of $1 to $3.

DON JEFFREY

Laserdisc Woes
Reflected In
Company Cuts

B BY MARILYN A. GILLEN

NEW YORK—An 18% decline in la-
serdisc player sales in the first quar-
ter of 1993 compared with the same
period last year closely follows re-
ports of deep cuts at laserdisc distrib-
utor Image Entertainment and a re-
thinking of laser operations at Pio-
neer LDCA (Billboard, April 3, May
8).

The figure, supplied by the Elec-
tronics Industries Assn., is not as bad
as might have been feared after Jan-
uary sales clocked in at almost 44%
below those in that month last year,
but it is nonetheless another unset-
tling crack in what one industry exec-
utive calls “a very fragile market.”

“I've talked to several people, and I
think there are a number of factors
influencing that decline,” says Dave
Goldstein, senior VP of operations
and administration at FoxVideo and a
board member of the Laser Disc
Assn. One simple factor, he says, was
the introduction by a major manufac-
turer of an enhanced laserdise player
line, “which would tend to inhibit
sales of the previous year’s models.”

On a deeper level, Goldstein also
cites consumer wariness about the
next new thing, and the chilling ef-
fect any fear of obsolesence may be
having on both player and laserdisc
purchasing decisions.

“There is probably a lot of ques-
tioning going on in the public’s minds
as they hear more and more about
compression techniques and 5-inch
discs and things of that nature right
now,” Goldstein says. “I think some-
where down the line some sort of as-
surance of compatibility would be a
very significant step forward in sup-
porting the continued viability of
software.”

Kerry McCammon, VP of market
planning at Pioneer, acknowledges

those concerns, but attributes them

more to those within the industry
than to consumers. “The [5-inch
(Continued on page 105)
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Keeping Gompany Actions Glean

@ BY JONATHAN LIEBMAN

The fines and jail terms imposed in the
Electric Factory concert fraud case in
Philadelphia (Billboard, May 8) should
send a warning signal to the musiec and
entertainment business. Companies and
individuals active in the industry should
pause to consider how to avoid the poten-
tial for draconian business forfeitures
and penalties resulting from misconduect
by company employees. The laws have
strengthened since the days of the cele-
brated “payola” scandals and some pre-
ventive steps can save a business.

In the Electric Factory case, a federal
prosecutor charged the concert promo-
tion company and two of its senior execu-
tives with a variety of federal crimes. No-
tably, the company itself was charged
with having made an illegal payment to
the president of the local International
Assn. of Theatrical and Stage Employees
Union (IATSE). This crime led to a fine of
$450,000 and the requirement that the
company pay $115,000 into the local
union’s treasury. Two senior Electric Fac-
tory executives also were convicted, hav-
ing been charged with a mail fraud
scheme on the basis of the falsification of
expenses at concerts involving Madonna,
U2, and other performers. Both drew jail
terms and significant fines in the case.

How is it that a company itself can be
convicted of a crime? What can a firm do
to avoid being held responsible? What are
the risks involved when misconduct by a
company’s employees captures the atten-
tion of prosecutors?

Nobody with experience in the industry
believes that Electric Factory or its two
convicted executives are the only players
in the concert business to have padded ex-
penses or paid off local union officials.
Nearly all prosecutions, however, are in
essence ‘‘selective.” Not everyone who
commits a crime ends up being prosecut-
ed for the offense and law enforcement
authorities often select targets for prose-
cution based on information that happens
to come into their hands, whether
through anonymous leads, disgruntled
employees, civil litigants, or through
their own investigation.

PALMER REFUTES PPT STORY

The article “Palmer Video Suspends Use
of PPT” (Billboard, May 15) is a blatant
example of taking a germ of truth and
blowing it up into a fantasy. The truth is,
we have not suspended our use of pay-
per-transaction. Furthermore, as I have
repeatedly said, Rentrak permits us to
stock far more copies of new releases
than we would be able to stock through
purchases via standard distribution, and
thus we’re able to guarantee availability
of hit product to our customers.

Our “in-stock’ guarantee differenti-
ates us in our markets and helps in-
crease traffic in our stores. There is no
doubt whatsoever that PPT helped Palm-
er increase traffic and market share.
While the extent of the gain is difficult
to pinpoint, it is sufficiently substantial
that 100% of our corporate stores, and

There are certain common situations
that can lead a business in the music in-
dustry to be exposed to criminal prosecu-
tion. Some of the obvious categories in-
clude illegal payoffs, commercial bribery,
fraud, tax evasion, and money laundering.

Given this landscape, music industry
executives should have a basic familiarity
with corporate sentencing guidelines and
forfeiture laws, two new features of fed-

‘Companies
should prepare
to be good
corporate
citizens’

Jonathan Liebman, a
former federal
prosecutor, is a partner

of Parcher & Hayes,
P.C., New York.

eral law.

Under federal law, corporations such
as Electric Factory are increasingly being
prosecuted for misconduct, even though
it is an employee within the corporation
who has engaged in the wrongful act. A
company can be found culpable even
where a low-level employee engages in a
corrupt act, particularly where the com-
pany has profited from the misconduct or
consciously avoided learning of the
wrongdoing. If convicted, under sentenc-
ing guidelines the company can be fined
heavily and forced to undertake expen-
sive and time-consuming community ser-
vice. The negative publicity that follows
can damage or destroy the business.

Recent changes and interpretations in
federal forfeiture law permit the govern-
ment to freeze, seize, and sell off bank ac-
counts, business assets, and entire com-
panies if there is probable cause to be-
lieve that the assets have been used to
facilitate federal crimes such as money
laundering and tax evasion. While many
lawyers and judges believe these laws
may unjustly wreak havoc on businesses,
the reality is that it is often within the dis-
cretion of a prosecutor to pursue onerous
forfeitures.

Avoiding corporate criminal liability
and forfeitures is no easy task, since it is

not a simple matter for a company in the
music business to scrutinize the conduct
of all employees who act on its behalf.
However, companies that have imple-
mented compliance programs to prevent
crime and misconduct within their organi-
zations not only can potentially thwart
wrongdoing, but also can possibly avoid
or curtail the imposition of corporate-lev-
el responsibility and the attendant prob-
lems and costs that flow with a eriminal
investigation.

The goal of these preventive proce-
dures, which must be tailored to the com-
pany’s needs, is to spot trouble in ad-
vance and to develop specific procedures
to stop misconduct from occurring. As a
result, if a prosecutor or judge is later
considering whether to hold a company li-
able for the acts of its employees, the
company can present its efforts to dis-
courage crime as a reason not to prose-
cute or fine the company itself.

Rather than look the other way or hope
that any wrongdoing is minimal, compa-
nies should consider the benefits of devel-
oping in-house procedures to assure com-
pliance with the law. The failure to have
these procedures in place, especially
where there is evidence that high level
employees should have been aware of po-
tential misconduct, can lead a prosecutor
or investigator to conclude that the busi-
ness itself has been operated in disregard
of the law. Moreover, even before suspi-
cions arise, companies should prepare to
be good corporate citizens.

Busy executives in the music, video,
and entertainment business tend to
spend their time jumping from problem
to problem and putting out fires. In the
helter-skelter pace of the business
world, it is difficult to focus attention on
problems that may occur in the future,
such as those that occurred in Electric
Factory. However, because of the enor-
mous magnitude of the possible penalties
and sanctions if a criminal investigation is
launched, managers and executives would
be well-served by considering whether
their businesses are vulnerable to crimi-
nal exposure, and on ways to minimize
the potential for draconian penalties and
business losses.

LETTE RS

most of our franchised stores, are on the
PPT program. In fact, we are constantly
adding stores to the PPT program, hav-
ing added four new Palmer Video stores
within the last 60 days.

As the article accurately pointed out,
we use PPT primarily for highly visible
titles that have generated very high rev-
enues at the box office. Clearly, if Ren-
trak does not offer titles that fit our re-
quirements during a particular period,
we purchase through standard distribu-
tion.

Finally, I stand behind the comments I
have made that have been incorporated
in Rentrak’s various magazine advertise-
ments.

Peter Balner
President

Palmer Video Corp.
Union, N.J.

A FITTING TRIBUTE

Seeing Mick Ronson live, playing foil to
David Bowie in the Spiders From Mars,
is one of my most treasured concert
memories. And the influence of those
groundbreaking records Bowie and
Ronson made together can still be felt,
more than 20 years later.

He was an extraordinary talent and,
as I found out when I finally met him, a
very sweet man, never too busy to talk
to a fan. Thanks for the fitting tribute
(Billboard, May 15).

Jeffrey Gold

Senior VP, creative services
Warner Bros. Records
Burbank, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Green Jelly Sweet Success For Zoo
Band Is Label’s Biggest Pop Performer

B BY CHRIS MORRIS

LOS ANGELES—The group’s offi-
cial motto may be “Green Jelly
Sucks,”” but you'll never get the
band’s label, Zoo Entertainment, to
agree.

The zany, hypertheatrical L.A.
group, which was gonged off “The
Gong Show” in its first L.A. appear-
ance in 1987, is responsible for Zoo’s
biggest pop successes to date.

According to manager Kevin Coo-
gan, the group’s album “Cereal Kill-
er Soundtrack” is just 20,000 units
shy of going gold. It will become the
first Zoo album to sell 500,000 since
the label started up four years ago.

The metallic nursery-rhyme rap
single “Three Little Pigs” has just
been certified gold by the Recording
Industry Assn. of America for sales
of 500,000 units.

“Three Little Pigs” stands at No.
22 this week on Billboard’s Hot 100
Singles chart, down from its peak of
No. 18 last week. ‘“‘Cereal Killer

Soundtrack” dips slightly to No. 26
on The Billboard 200 this week from
its peak of No. 23 last week.

These successes have spun off
Green Jelly’s hit longform video, “Ce-
real Killer,” issued last October by
the former ‘“‘video-only band” (Bill-
board, Sept. 19). The set already has
spent two weeks at No. 1 on Bill-
board’s Top Music Videos chart; it
holds at No. 2 this week. On the Top
Video Sales chart this week, it climbs
to No. 15, its peak so far, from No. 18,
It has been certified gold for sales of
50,000 units.

The “Three Little Pigs” video, orig-
inally seen in “Cereal Killer,” was
No. 1 on MTV the week ended May 9
(representing 33 plays that week),
and drops to No. 3 this week. The
clay animation piece, directed by
Fred Stuhr, was also a heavily re-
quested clip on The Box, according to
Coogan, and was a staple at regional
video outlets early this year.

John Cannelli, senior VP of music
and talent at MTV, says of the “Pigs”

Pilots Soar. Members of Atlantic’s Stone Temple Pilots, who rise 15-12 on The
Billboard 200, land at Billboard’s Los Angeles office to receive their Popular
Uprisings T-shirt awards for reaching No. 1 on the Heatseekers chart. From left
are band members Eric Kretz and Dean DeLeo; Geoff Mayfield, Billboard’s
associate director of charts/retail; and Pilots Robert DeLeo and Weiland.

video, “Certainly they did their ge-
nius marketing up front with the
[longform] video . . . We were certain-
ly in tune with the whole marketing
strategy. And the video visually is
very creative. Also, the song is a hard
rocker, and there was a window in
our programming for something of
that nature. The phones just lit up.
It's been one of our most requested
and most played videos for several
weeks.”

Green Jelly has attained its audio
and video hits at an infinitesimal cost:
The production of the “Cereal Killer”
video and album was capitalized by
Zoo at only $75,000. According to
band leader Bill Manspeaker, aka
“The Moronic Dicktator,” the break-
even point for the project was 16,000
videocassettes.

All of the rewards reaped by Green
Jelly amaze Manspeaker, who says
he started the group, under its origi-
nal name Green Jello, as “weekend
recreation” 12 years ago in Buffalo,
N.Y.

“People look at it and expect some
big Broadway play,” he says of the
group’s low-budget, scattergun sat-
ire of rock’n’roll and pop culture.
“No. It's a third-grade rendition of
‘Charlotte’s Web.””

Green Jello relocated to L.A. in
1987. Some 74 musicians have passed
through the group since it was
formed; its tangled history included a
brief period just before its signing by
Zoo in which it temporarily disband-
ed. By early 1991, the group was
drawing crowds of 800 to 1,000 at
L.A. club shows.

Coogan, who was then serving as
Zoo's manager of artist development,
and Chrysalis Music A&R man Gary
Helsinger (today a performing mem-
ber of the group) convinced Man-
speaker to approach Zoo with a mar-
keting plan.

“Kevin told me he'd get us a deal
at a record company, and I laughed

(Continued on page 104)

M BY DEBORAH RUSSELL

LOS ANGELES—As Sun-60's Joan
Jones prepares to paper the town of
Eugene, Ore., with posters to pro-
mote a gig by her band one May
evening, she reflects on the pending
release of her new Epic album,
“Only,” produced by partner David
Russo.

“David and I are polar opposites,
yet we have total respect for each
other,” Jones says, noting the duo’s
combined musical influences run
the gamut from Louis Prima, the
Beatles, and the Rolling Stones to
the Jam, X, and the Plimsouls.

Those influences are manifested
in the melodic montage of timeless
(and sometimes raucous) pop/rock
tracks on Sun-60’s sophomore Epic
album, which hits the streets June
1. Jones and Russo share vocals and
songwriting on the album.

“I am so fascinated by music, it’s
such a part of my life and has al-
ways been a saving element to me,”

Sun-60 Hopes To Shine
On Altemative Audiences

says Jones, one of the only pop art-
ists on record who plays the pocket
trumpet. “Dave doesn’t like to lis-
ten to music as much, and I think
it's because there’s so much music
going on in his head already.”
That music is
being performed
live for club au-

24 diences through-

e R out the Western
;g;;“ U.S., as Epic
“W..,.(gaa builds a base for
SUN-60 the album and

its debut single,

“Mary XMess,” which landed at al-

ternative radio May 18. The label
will promote “Only” to traditional
college and underground alterna-
tive outlets, as well as to music-in-
tensive adult-alternative album out-
lets, says Stu Bergen, Epic’s direc-
tor of alternative promotion.

Russo produced the album with
executive producer Scott Litt (of
the Replacements and R.E.M.

(Continued on page 98)

VJN Up For Grahs Again
As Island Withdraws Bid

LOS ANGELES—Island Trading
Inc. has withdrawn its March 18
agreement to purchase a majority
stake in the Miami-based interac-
tive video programmer Video
Jukebox Network. Bahamas-based
Island Trading originally had
agreed to purchase a controlling
stake in VJN for $7 million (Bill-
board, April 3).

VIN operates the interactive
music video channel The Box.

The original deal was terminat-
ed May 14 when Island Trading’s

Gourt Lets Stand Daughter's L'Ialm On Hanlr’s Royalties

WASHINGTON, D.C.—The Su-
preme Court for the third time in
four years refused to review a case
involving country singer Jett Wil-
liams and her contested share of the
royalties produced by the songs of
her father, Hank Williams Sr.

The case, brought by the country
legend’s son, Hank Williams Jr., his
widow, Billie Jean Williams, and pub-
lishers representing the interests of
the two, now returns to Judge John
Keenan of Federal District Court for
the Southern District of New York
for implementation and enforcement.

“All the appeals as to whether
she’s due the royalties are exhaust-
ed,” said Keith Adkinson, Williams’
husband and attorney. “Now it's a
question of how much of a share
she’s due.”

The Second Circuit Court of Ap-
peals in New York last July ruled

that the performer, who is the uncon-
tested out-of-wedlock daughter of the
country music legend, was entitled to
share in the royalties. That decision
reversed an earlier ruling that she
had made a claim on the royalties be-
yond a statute of limitations.

The Appeals Court also ruled the
royalty share, part of the accumulat-
ed renewal rights income, would be
retroactive to 1982.

The decision was appealed by Wil-
liams Jr. and Opryland Music Group,
predecessor publishers Acuff-Rose,
the widow, and Warner Chappell Mu-
sic.

Adkinson said the District Court
will now decide whether to grant Jett
Williams one-third or one-fourth of
the royalties.

A hearing may be scheduled June 3
to decide the implementation.

BILL HOLLAND

Jett Williams, left, stands beside a portrait of Hank Williams.

investment banker, Allen & Co.,
sought a third extension of the 30-
day due diligence period attached
to the deal. VIN rejected the ap-
peal on the grounds it would keep
the network from negotiating with
other potential investors, says
VJN chairman J. Patrick Michaels.

Talks with Island Trading re-
main open, but no longer are exclu-
sive, Michaels says, noting ‘“‘we
have a fiduciary duty to listen to
other interested parties.”

And while Michaels would not
reveal the identity of those ““other
interested parties,” it is widely ru-
mored another major cable net-
work and at least one other enter-
tainment entity have contacted
VJN about a possible deal.

In addition, Liberty Program In-
vestments, which has an 11% stake
in the network, may increase its
participation in VJN as a result of
the new round of negotiations,
says Michaels.

He estimates VJN needs some
$7 million-§10 million to convert to
new technology that would allow
the network to store video pro-
gramming and commercials on
computer hard disc.

Additional funds are necessary
to broaden The Box’s cable and
satellite coverage and to create a
direct-marketing and merchandis-
ing arm, he says.

The Box reaches about 14 mil-
lion households in 27 states, the
District of Columbia, Puerto Rico,
and the U.K.

DEBORAH RUSSELL
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Stars Chime In For Kids’ Music Festival
3-Day Benefit Planned At Knott’s Berry Farm

B BY MOIRA McCORMICK

CHICAGO—An all-star lineup of
children’s performers is scheduled
to appear June 11-13 at Knott's
Berry Farm, Buena Park, Calif., in
one of the largest kids’ music festi-
vals ever staged. Proceeds from
the three-day Children’s Hospital
International Music & Entertain-
ment (CHIME) Festival will bene-
fit the Children’s Hospital of Los
Angeles.

KPLS, the Los Angeles affiliate
of The Children’s Satellite Net-
work, whose flagship station is
Radio AAHS (WWTC Minneapo-
lis), will be doing a remote broad-
cast throughout the festival.

Industry veteran Lou Adler,
who currently heads children’s la-
bel Ode 2 Kids, is producing the
CHIME Festival. Ode 2 Kids art-
ists Waylon Jennings and Cheech

NARAS Revises
Eligibility Rules
For The Grammys

B BY TRUDI MILLER ROSENBLUM

NEW YORK—NARAS, the re-
cording academy, has revised eli-
gibility requirements for the
Grammy Awards.

Under the new rules, only
songs that first were recorded or
first came to prominence in the eli-
gibility year will be able to com-
pete for Grammys. “We’ve basi-
cally made standards like [recent
Grammy winners] ‘Unforgetta-
ble’ and ‘Layla’ ineligible,” says
NARAS president Michael
Greene. “We think it’s a step in
the right direction, to enfranchise
new compositions.”

Additionally, rules for best new
artist have been relaxed to include

(Continued on page 95)

RECORD COMPANIES. Stan Layton is
named president of Valley Vue Rec-
ords in Palm Springs, Calif. He was
senior VP/GM of DCC Compact Clas-
sics.

Paul Kremen is promoted to VP of
A&R for MCA Records in L.A. He
was director of A&R, West Coast.

Amy Strauss is appointed VP of
strategic marketing for Sony Music
in New York. She was director of
product marketing for Columbia.

Josh Zieman is named senior di-
rector of marketing for Mercury Rec-
ords in New York. He was director of
marketing at EMI USA.

Joe Bosso is promoted to director
of A&R for Polydor Records in New
York. He was manager of A&R.

Salvador Perez is promoted to
managing director for PolyGram La-
tino U.S. in Miami. He was director of
Latin artists marketing at Poly-
Gram’s Latin America office.

Eduardo Huett is appointed man-

Marin are among the headliners,
along with Joanie Bartels (Discov-
ery Music/BMG Kidz), Rockapella
(Zoom Express/BMG Kidz), Ro-
senshontz (Lightyear Entertain-
ment), Dan Crow (Sony Kids Mu-
sic), Craig‘n’Company and Nor-
man Foote (Walt Disney Records),
Joe Scruggs (Shadow Play Reec-
ords, Austin, Texas), Tim Noah
and Linda Arnold (A&M), Greg &
Steve (Youngheart Records, Los
Angeles), and Caren Glasser (Kid
Rhino).

Other popular children’s artists
are appearing, including the Ba-
nana Slug String Band, Janet &
Judy, Dennis Scott, Dave Kinnoin,
the Bumblebeez, and Lori Rich-
ards. In addition, popular cos-
tumed characters such as Bart
Simpson, Teenage Mutant Ninja
Turtles, Inspector Gadget, Rag-
gedy Ann and Andy, and the Pea-

nuts gang also will be on hand.

Celebrity hosts will introduce
acts and may read short stories be-
tween performances, says Adler.
Confirmed hosts include Debbie
Allen, L.A. Lakers Norm Nixon,
Byron Scott, and James Worthy,
Daryl Hannah, David Faustino,
and Daniel Stern.

Adler says there could be “up-
ward of 20,000 people a day” at-
tending the festival. Performers
will be appearing at “eight or nine
locations” throughout the amuse-
ment park, “some of which have
seating capacity. Seating ranges
anywhere from 150 to 2,000 seats.”
Adler says most of the acts will
play all three days, and “we're try-
ing to break it up, so performers
are seen in more than one venue.”

Each night, Adler adds, ‘“‘a sam-
pling of the day’s acts”’—including

(Continued on page 105)

1 Million ‘Summoner’s Tales.” A&M artist Sting, right, chats with actress Jodie
Foster at a party at Los Angeles’ Spago following the first of Sting’s four sold-out
shows at the Greek Theater. At the party, A&M president/CEO Al Cafaro gave
Sting a platinum award commemorating sales of more than 1 million copies of his
album “Ten Summoner's Tales,” which reached No. 2 on The Billboard 200 and
features the top 20 single “If | Ever Lose My Faith In You.”

Garey, Bolton Take Top Honors At BMI Pop Awards

B BY CARRIE BORZILLO

LOS ANGELES—Mariah Carey,
Michael Bolton, and Calvin Lewis
and Andrew J. Wright (authors of
“When A Man Loves A Woman”)
took top honors at BMI's 41st annu-
al pop awards dinner, held May 18
at the Regency Beverly Wilshire
Hotel here. Warner Music Group
was named top publisher.

The citations of achievement
were presented to the writers and
publishers of the 67 most-per-
formed songs on radio and televi-
sion from the fourth quarter of 1991
through the third quarter of 1992.

Bolton and Carey led the pack
with three citations each and took
songwriter-of-the-year honors.
Bolton’s three citations were for
“Love Is A Wonderful Thing,”
“Missing You Now,”" and ‘““Steel
Bars,” from his Columbia album
“Time, Love & Tenderness,”” which
has sold more than 6 million
copies.

EXECUTIVE TURNTABLE

KREMEN

LAYTON

aging director of EMI Odeon in Ar-
gentina. He was senior product man-
ager at McKinsey & Co. in Mexico.

EMI Records Group promotes Hi-
lary Lerner-Shaev to senior director
of alternative and video promotion
and Allison Bandier to director of
national video promotion. They were,
respectively, director of alternative
and video promotion and manager of
national video promotion.

Phran Schwartz is appointed di-
rector of marketing for Jim Henson
Records/BMG Kidz in New York.
She was director of marketing/artist

Carey won for “Can’t Let Go,”
“Emotions,” and ‘““Make It Hap-
pen,” from her sophomore release,
“Emotions,” also on Columbia.

“When A Man Loves A Woman,”
which was recorded by Bolton,
took song-of-the-year honors. The
song, co-written by Lewis and
Wright, and published by Pronto

Menken’s 5 Wishes Come True At BMI Film,

LOS ANGELES—Alan Menken, who
received five awards for his work on
“Aladdin,” including the citation for
scoring one of the year’s top-grossing
films, was the big winner at the annu-
al BMI Film and Television Awards
dinner May 19 at the Regent Beverly
Wilshire Hotel here.

Antonio “L.A.” Reid, Kenneth “Ba-
byface” Edmonds, and Daryl Sim-
mons were honored for the most-per-
formed song from a motion picture
for “End Of The Road” from the film
“Boomerang.”

ZIEMAN

STRAUSS

development at Arista Nashville.

Lucy Sabini is named director of
East Coast publicity for EastWest
Records America in New York. She
was publicity manager for Atco.

Susan Mainzer is appointed West
Coast director of media relations for
Island Records in Los Angeles. She
was director of West Coast opera-
tions for PR firm Set To Run.

A&M Records in Los Angeles pro-
motes Ann Lewis to director of A&R
administration and names Jon Mec-
Hugh marketing and operations
manager. They were, respectively,

B 8

Music and Quinvy Music Publish-
ing Co., received its first citations
for pop and R&B achievement in
1966 for a recording by Percy
Sledge.

Warner Music Group was named
publisher of the year, with 15 cita-
tions divided among its Pronto Mu-
sic, Unichappell Music Inc.,

Menken’s four other honors were
in recognition of his two Academy
Awards and two Golden Globe
Awards for the music from “Alad-
din” and the song “A Whole New
World.”

Michael Kamen was honored with
the Richard Kirk Award for lifetime
achievement. Kirk founded BMI's
Motion Picture and Television De-
partment.

Kamen was honored last year for
the score of “Robin Hood: Prince Of
Thieves” and the song “(Everything I

Warner House Of Music, and
Warner-Tamerlane Pub. Corp.
EMI-Virgin Songs Inc. and the End
Of Music’s “Smells Like Teen Spirit,”
performed and written by Nirvana,
was cited as the most-performed
song on U.S. college radio.
Wendy Waldman and Jon Lind’s
(Continued on page 84)

Television Awards

Do) I Do It For You.”

Among the composers honored for
their work on the top-grossing films
of 1992 were Danny Elfman (‘“Bat-
man Returns’), Jerry Goldsmith
(“Basic Instinct”), Hans Zimmer (“A
League Of Their Own"), Alan Silves-
tri (“Father Of The Bride”), John Wil-
liams (“Home Alone 2: Lost In New
York’), and Thomas Newman
(“Fried Green Tomatoes”).

The composers of the top-rated net-
work TV shows who were saluted in-

(Continued on page 105)

marketing and operations manager
for A&M and director of national pro-
motion for Elektra.

Jeff Young is named national sales
manager for EMI Latin in Los Ange-
les. He was credit manager for the
Latin division of CEMA Distribution.

Joseph DeMeo is appointed GM at
Continuum Records in Cranford, N.J.
He was senior director of sales at Is-
land.

Liz Silverman is named product
manager for Giant Records in Los
Angeles. She was national merchan-
dising manager at Warner Bros.

7
a

& =

& -

a3
-\.}'ﬁ

VELEZ

L o
LERNER-SHAEV

PUBLISHING. Peter Jaegerman is pro-
moted to VP of business and legal af-
fairs for Peermusic in Los Angeles.
He was manager of business and le-
gal affairs.

Barton J. Weiss is appointed direc-
tor of business affairs for EMI Music
Publishing in New York. He was an
attorney at Arista.

RELATED FIELDS. William Velez is
named senior VP of international for
SESAC in New York. He was senior
director of Latin music for BMI.
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ACHY BREAKY HEART
Don Von Tress
Millhouse Music

ALL 4 LOVE
Steve Cropper
Isaac Hayes
Howard Thompson
Irving Music, inc.
Howle Tee Music

BABY, | NEED YOUR LOVING****
Lamont Dozier

Brian Holland

Eddie Holland

Stone Agate Music

BEAUTY AND THE BEAST

i

Alan Menken b
Wonderland Music Company, Inc. T 5,

BLACK OR WHITE
Michael Jackson
Mijac Music

CAN'T FORGET YOU
Jorge Casas

Foreign Imported Productions
and Publishing, Inc.

CAN'T LET GO
Mariah Carey

M Carey Songs
Sony Songs Inc.

CHANGE

lan DeVaney (PRS)

Andrew Morris (PRS)

Lisa Stansfield (PRS)

Careors-BMG Music Publishing, Inc.

CONVICTION OF THE HEART

Guy Thomas
Southshore Music

CRAZY

Seal (PRS)

Guy Sigsworth (PRS)
SPZ Music Inc.

DANIEL**

Elton John (PRS)

Bernie Taupin

Songs of Polygram International, Inc.

THE DREAM IS STILL ALIVE
Chynna Phillips

Carnie Wilson

Wendy Wilson

EMI-Blackwood Music, Inc.

. el i
Andi Beat Goes On Mesic
Careers-BMG Music Publishing, In¢.
EMI-Blackwood Musie, Inc.
Sparrow Song '

EVERYBODY PLAYS THE

FOOL SOMETIME**
Jim Bailey ; ¥
Rudy Clark

Kenneth Williams

Alley Music Corp.

Trio Music Co., Inc.

(EVERYTHING | DO)
1 DO IT FOR YOU**

Michael Kamen
Zachary Creek Music, Inc.

FINALLY ®
Felipe Delgado ®

R. K. Jackson .

E. L. Linnear <
Leethal Muzik o
Main Lot Music

Urban Tracks Music

Wax Museum Music

F

gocu MYSELF '
L ina Amphlett (APRA)
rk McEnteo (APRA)

GOOD FOR ME
Wayne Kirkpatrick
Tom Snow
Careers-BMG Mus
Snow Music

Barrett Stron
Norman Whitfield
Stone Agate Music

I STILL BELIEVE IN YOU
Vince Gill
Benefit Music

EMI-Blaclowood Music, Inc.

1L BE BY YOUR SIDE
"'Dudqel Keith Atabay

Stevie B.
Myat Publishing
SHR Publishing Co.

I'LL BE [H RE

Johnnie Chgisto (PRS)

John Holliday (PRS)

Trevor Steel(PRS)

Milan Zekavice-(PRS)
Warner-Tameriane Pub. Corp.

I'LL GET BY
Andy Hill {PRS)
Eddie Money
Cashola Music
Chrysalis Songs
Pillarview, B. V.

I'VE GOT A LOT TO
LEARN ABOUT LOVE
Kevin Chalfant

Gregg Rolie
EMI-Blackwood Music, Inc.
Good Dog Compositions

JUST ANOTHER DAY
(Otro Dia Mas Sin Verte)
Miguel A. Morejon

Gloria Estefan

Foreign Imported Productions
and Publishing, Inc.

JUST FOR TONIGHT
Cynthia Weil
Dyad Music Lid.

LILY WAS HERE -
avid A. Stewart {PRS)
rs-BMG Music Publishing, Inec.

Foreign Importe "
and Publishing, INK
LOVE IS A WONDERFUL THING**

Michael Bolton
Mr. Boltoa's Music

“Warner-Tamerlane Pub. Corp.

~ MAKE IT HAPPEN

Mariah Carey
M Carey Songs
Sony Songs Inc.

MISSING YOU NOW
Michael Bolton

Mr. Bolton's Music
Warner-Tamerlane Pub. Corp.

MOTOWNPHILLY
Nathan Morris
Shawn Stockman
Mike Ton Publishing

MY LOVIN®
(YOU'RE NEVER GONNA GET IT)

Denzil D. Foster
Thomas D. Iroy

OH GIRL*****

Eugene Record
Unichappell Music, Inc.

OH PRETTY WOMAN****
Bill Dees

Roy Orkison

Acuff-Rese Music, Inc.
Orbi-Lee Publishin?

R-Key Barkus Puldishing

THE PROMISE OF A'NEW DAY
V. Jetfrey Smith

!MI-BI:‘wood Music, Inc.

Vermal Music

THE REAL THING
David Foster
Air Bear Music

REMEMBER THE TIME
Michael Jackson
Mijac Music

RESTLESS HEART
Andy Hill (PRS)
Chrysalis'Songs
Pillarview, B. V.

RHYTHM OF THE RAIN***

John Gemmoe
WarnersTameriane Pub. Corp.

ROMANTIC

Karyn White

Kings Kid Music
Warner-Tamerlane Pub. Corp.

SAVE THE BEST FOR LAST
Jon Lind

Wendy Waldman

Big Mystique Music
EMI-Vingin Songs, Inc.
Longitusle Music Co.

Moon and Stars Music

SET ADRIFT ON MEMORY BLISS
Gary Kemp (PRS)
Reformation Publishing USA

SHE TALKS TO ANGELS
Chris Rebinson

Rich Robinson

Def USA Music

Enough To Conterml With Songs

SILENT LUCIDITY

Chris DeGarmo
Queenaryche Publishing Company
Screen Gems-EMI Music, Inc.

SOMETHING TO TALK ABOUT
Shirley Eikhard (SOCAN)

Shirley Eikhard USA Music

Lynn Jocobs Publishing and Assoc.

SOMEWHERE IN MY BROKEN HEART**
Billy Dean
EMI-Blackwood Music, Inc.

SPENDING MY TIME
Per Gessle (STIM]

Mats Persson (STIM)
EMI-Blackwood Music, Inc.

STAND BY ME********
Ben E. Kin?
Unichappell Music, Inc.

STATE OF THE WORLD
Janet Juckson
Black Ice Publishing

STEEL BARS

Michael Bolton

Mr. Bolton's Musie¢
Warnes-Tameriane Pub. Corp.

TEARS IN HEAVEN
Eric Clapton (PRS)

Will Jennings

Blue Sky Rider Songs
Unichappell Music, Inc.

THEN AGAIN
Rick Bewles
Maypop Music

UNBELIEVABLE

James Atkins (PRS)

Deran Brownson (PRS)

Mark DeCloedt (PRS)

lan Dench (PRS)

Zachary Foley (PRS)
Warner-Tamerlane Pub. Corp.

UNDER THE BRIDGE
Flea )

John Frusciante
Anthony Kli."’

- it

& nrosrer

Linda Thompson

Air Bear Music

Linda's Boys Music
Warner-Tamerlane Pub. Corp.

THE WAY | FEEL ABOUT YOU
Bruce Sterlin

Christopher Troy

Karyn White

ATV Music

Kings Kid Music f

Left Over Soupped Music
Warner-Tamerlane Pub. Corp.
Writing Stoff Music

WHAT BECOMES OF THE
BROKENHEARTED**

James Dean

. William Weatherspoon
Stone Agate Music

WHAT'KIND OF LOVE
Will Jennings

Roy Orbison',

Blue Sky Rider,Songs
Orbisongs

WHEN A MAN LOVES A WOMAN**
Calvin Lewis '

Andrew J. Wright

Pronto Music

Quinvy Music Publishing Co.

WIND BENEATH MY WINGS*****
Larry Henley
Warner House of Music

YOU CAN'T HURRY LOVE***
Lamont Dozier

Brian Holland

Eddie Holland

Stone Agate Music

YOU WON'T SEE ME CRY
Chynna Phillips

Carnie Wilson

Wendy Wilson
EMI-Blackwood Music, Inc.
Get Out Songs

Lentle Music

Smooshie Music

YOU'VE LOST THAT
LOVIN' FEELIN'*******

Barry Mann

Phil Spector

Cynthia Weil

ABKCO Music, Inc.

Mother Bertha Music, Inc.
Screen Goms-EMI Music, Inc.

YOUR SONG**

Elton John (PRS)

Bernie Taupin

Songs of Polygram International, Inc.

** Second Award

**¢ Third Award

*se¢ Eourth Award
sseos Eifth Award
sesssss Seventh Award
séssstss Ejghth Award
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Epic Takes Luther’s Latest To Heart
‘Never Let Me Go’ Sounds Sweet To Label

B BY GIL GRIFFIN

WASHINGTON, D.C—Epic Records
will release Luther Vandross’ ninth al-
bum for the label, “Never Let Me Go,”
June 1, and even though his last eight al-
bums have gone platinum or better, Epic¢
staffers say thev’re making their biggest
push yet to take the balladeer to the
next level: consistent multiplatinum
sales.

According to Epic VP of marketing
Dan Beck, unprecedented efforts in pro-
moting the new Vandross dise have been
under way since the beginning of the
year and will continue long after the al-
bum’s release.

“You're going to see a lot of Luther
Vandross,” Beck says. And folks across
the country will not only see him on
many upcoming television appearances,
but they also will see his larger-than-life
likeness in retail outlets and shopping
malls across the country. In addition to
the customary posters that will appear

in record stores, Ipic has also developer
a three-dimensional cardboard counter
bin with Vandross' picture that holds the
CD and cassette versions of the first sin-
gle, “Little Miracles (Happen Every
Day).” But in a move that goes far be-
vond point-of-purchase promotion, Beck

‘ i . ‘M.

LUTHER VANDROSS

Anthrax Aims For New Peak
On Band'’s Elektra Debut

M BY CHRIS MORRIS

LOS ANGELES—As Anthrax seeks
to hit new commercial heights with its
Elektira debut, “Sound Of White
Noise,” the metul group also is scaling
some other peaks—"“Twin Peaks,” to
be precise.

Indicative of moody new wrinkles in
the group’s musical style and video
look, the May 18 release—the band’s
first with lead singer John Bush—fea-
tures a track, “Black Lodge,” co-au-
thored by and featuring composer

Angelo Badalamenti, who penned the
score for film maker David Lynch’s
cult TV series. The album’s first video,
“Only,” includes a guest turn by Frank
Silva, who portrayed the murderous
character Bob on “Twin Peaks.”
According to the group’s rhythm
guitarist, Scott lan, he and drummer
Charlie Benante are “not only “Twin
Peaks’ fans, but big David Lynch fans
in general.”
After receiving a tape of “Black
Lodge,” Badalamenti added his own
(Continued on page 24)
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says 6-by-14-foot vinyl murals of Van-
dross are being prepared for display in
the hallways of the nation’s 50 largest
shopping malls and should be up before
Labor Day weekend.

“The key to the crossover market,”
Beck says, “is awareness. Naturally,
we'll lead with efforts in the urban mar-
ket, where his core support has come
from. We see the mall mural project as
a sophisticated way to take Luther to
the mainstream. It'll coincide with the
second phase of our plan, where we're
targeting shoppers during the back-to-
school season. This kind of advertising

Party Time. MCA Records held a luncheon for Flotsam and Jetsam prior to the
act’s evening show at The Whisky in Los Angeles. Shown, from left, are band
members Jason Ward, Ed Carlson, and Eric A.K., MCA Records president Richard

Palmese, and F&J's Mike Gilbert and Kelly Smith.

(Continued on page 45)

THE RETURN OF THIE DIVINE ONE: Bette Midler
kicks off her first tour in 10 years in August, with the
crown jewel of the outing to be a record monthlong stint
at New York’s Radio City Music Hall.

The tour was announced May 20 at the Peninsula Hotel
in Los Angeles, where Midler is filming “Gypsy.” Though
by press time the August kickoff date was yet to be con-
firmed by Midler’s booking agency, Creative Artists
Agency, the RCMH dates are penned in for Sept. 14-Oct.
9, with tickets going on sale Monday (24) for the 20 sched-
uled New York shows.

Divine Miss M Makes Tour News;
Bottom Line On Baerwald’s Message

grown up the son of a leading Japanese scholar who was of-
ten investigated by the FBI, and his tunes, such as “ They
Got No Shotgun Hydrahead Octopus Blues” and “Nobody,”
bear the weight of an enlightened, frightened messenger. “I
can’t get away from this stuff. I see it evervwhere; I feel
it in every footstep I take,” he says. “I'm kind of a drag that
way, really. It’s really hard for me to mellow out. I hope
that someday this feeling of dread and paranoia will go

away.”
The album ultimately ends on a joyous note with Baer-
wald coming to the conclusion that

“Radio City has been trying to get
Bette to come back to the stage for
five or six years,” says Radio City
Productions executive producer
Scott Sanders. “We've held off fall
bookings all this year in hopes she
would accept our offer.” No word on
what that offer is—although sources

despite all the world’s atrocities,
there are still enough good things to
carry on. He sounds positively hope-
ful on the closing track, “Born For
Love.”

“When [ sang that song live during
a promotional tour in Europe, I reali-
zed that the most important thing to

says it is several million dollars—
but tickets prices, scaled at $60, $50,
and $40, suggest Radio City is mak-
ing it worth Midler’s while to leave
home.

For the perfect tour set-up, Atlantic Records will re-
lease “Experience The Divine Bette Midler—Greatest
Hits” June 22. The compilation will include 20 of Miss M’s
previously released hits, as well as a recording of “One For
My Baby (And One More For The Road)” as performed
by Midler last year on “The Tonight Show.”

Among other cities on the tour are St. Louis, Chicago,
Cleveland, Pittsburgh, Washington, D.C., Montreal, Sara-
toga, N.Y,, Toronto, Detroit, Cincinnati, Mansfield, Mass.,
and Los Angeles.

Sanders says the style of the shows is still being
planned, “but certainly everyone knows Bette does not just
come out and stand in front of a microphone.”

SECOND CHANCE: We headed down to the Bottom
Line May 15 to catch David Baerwald, who was part of the
“In Their Own Words” singer/songwriter series along with
Lisa Germano, Johnny Clegg, and Freedy Johnston. As
Baerwald sang the picturesque, bittersweet “China Lake”
from his cirrent A&M release, “Triage,” we thought, here’s
another noteworthy album that's this close to falling
through the cracks. Many of the songs on the February re-
lease feature dark characters who inhabit a shadowy nether-
world where the line between right and wrong is crossed
without so much as a backward glance. Much of the material
was inspired by Baerwald’s own investigations into govern-
ment activities since the early '80s and his horror over what
he's found metrely by obtaining documents via the Freedom
of Information Act. Rather than drawn-out political dia-
tribes, the songs paint scary, evocative tales of real and
imagined paranoia, conspiracy, and urban decay, backed
with provocative, melodic music.

Jaerwald couples that knowlege with that of having

by Melinda Newman

do is to be forgiving, generous, and
loving,” Baerwald says. “So as I was
performing the song, [ was using
George Bush as a test because I hate
him with every cell in my body, and I figure if for the three
minutes and 28 seconds that it takes me to perform that
song I can have feelings of tenderness toward Bush, than
T as a human being have survived.” Maybe there is hope for
us all.

FOUR DOWN, FIVE TO GO: Midway through Country
Takes Manhattan, the 10-day celebration of country music
taking place at several local venues, country music is defi-
nitely filling the air. However, it’s not necessarily filling
seats. Dolly Parton’s May 14 show at 2,804-seat Carnegie
Hall was an SRO event and one of the hottest tickets of the
the night. The following evening, the 5,832-seat Radio City
Music Hall featured acoustic performances by Mary-Cha-
pin Carpenter, Rodney Crowell, Joe Ely, and Lucinda
Williams before a house that looked to be less than two-
thirds full. Billy Ray Cyrus and the Kentucky Headhunt-
ers played to a reasonably full RCMH May 16, but the
Sammy Kershaw/Marty Stuart May 17 show at the 2,700-
seat Beacon Theater drew considerably fewer than 1,000
people, perhaps due to the fact that Stuart had played at
Long Island’s Westbury Music Fair a few weeks ago.
Whether large or small, the crowds have been uniformly en-
thusiastic and Radio City Productions officials, who are pro-
ducing the event, say they are pleased with the festival al-
though they could not give attendance figures by press time.
Look for a full wrap-up next week.

THIS AND THAT: Once-departed Guns N’ Roses guitar-
ist Izzy Stradlin is filling in for the band’s Gilby Clarke,
who broke his wrist, on five European stadium dates, May
22-30 . .. Atlantic Records has signed “The Bridges Of Ma-
dison County” author Robert James Waller. His first al-
bumn, produced by Arif Mardin, will be released in July.
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EVERYDAY PANIC

As the first band signed to his
resurrected Capricorn label,
Widespread Panic has a special place in
company president Phil Walden’s heart.
“They’re a very typical Capricorn band,”
he says. “Historically, we sign a band for
musical reasons only, and then we figure
out what we’re going to do with them.”

With its Allman-esque grooves and
quirky songs that stretch way past the
radio-friendly three-minute mark, the
Athens, Ga.-based band has presented a
challenge even to Walden’s seasoned
Capricorn team.

However, with “Wondering,” the first
single from Widespread Panic’s third
album, “Everyday,” the band is getting
played on major album rock stations
that have never touched the act before
(Billboard, May 22).

“It’s been a steady building process,”
says Capricorn VP of publicity Mare
Pucci. “There’s a misconception out
there that Widespread Panic is rooted in
a 30-to-35-year-old demographic. While
they do appeal to older people to a
certain extent, the median age is 20, 21.”

The band’s participation in last
summer’s H.O.R.D.E. tour may have
helped to change that lingering
perception. The idea for the eight-city
tour, which played to some 60,000
people, grew out of a meeting of
Widespread Panic and members of like-
minded bands Phish, Spin Doctors,
Blues Traveler, Bela Fleck & the
Flecktones, and Col. Bruce Hampton &
the Aquarium Rescue Unit.

“We all had decent record sales, and
we all knew how to work together,” says
Widespread’s lead singer/main
songwriter, John Bell. “We got it
organized first from a band level, and let
management take care of it from there.”

That statement pretty much sums up
Widespread Panic’s approach to its
entire career. Even before the band was
signed to Capricorn, it was touring 250

(Continued on page 24)

WIDESPREAD PANIC. David Schools,
Michael Houser, John Hermann, Todd
Nance, John Bell, and Domingo Ortiz.
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To improve your connections to the European pop music market, please connect the dots.
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Zeitge

el Vergn

Its simple as that: POPKOMM. is the name of a fair for the pop
music industry which is held annually in Cologne, Germany. Over
the course of the last four years, POPKOMM. has grown to be the
second biggest meeting for the music industry in the world. in
terms of record sales, Germany ranks third place worldwide; more-
over, it is located in the heart of Europe without borders, a Europe
which constitutes the largest of all markets for pop music.
POPKOMM.93 will be held from August 19 - 22™,1993. And

natiirlich we would like to invite you.

So what exactly can you expect from com-
ing to POPKOMM.93? Well, for starters, more
than 7,000 people fromall areas of the popmusic
industry participated in last years POPKOMM.,
representing more than 2,000 companies.
Major and independent record companies,
music publishers, TV and radio stations, the
trade and fan press, production companies, and
institutions all had their stands at the fair. You'll
have every opportunity to make new business
contacts and reinforce older ones, and do it the
easy way, too: Executives, managers, prod-
ucers, artists — all will be present right on the
trade fair complex. Sehr niitdich.

mdaBe
Musik

(s 0 2]

But there’s more: POPKOMM. isn't just a fair but a congress, too,
with a program that, by means of open talks, discussions, lectures,
and presentations covers a wide range of topical issues that affect
today’s pop music in Europe. Plus, the POPKOMM. Festival will give
you a comprehensive overview of the current state of pop music in
Germany. Last year, more than 200 bands and solo acts performed
there; German as well as international artists representing the
whole of modern pop music. Because, despite all the dots, it’s not

S P true that we're just about polkas.

1 ' Have we gotten you interested? Vorziiglich.

B For more information about POPKOMM.93 as

§ " well as your registration form (complete with a

2 . dotted line for you to sign on), please write or fax
to POPKOMM.Office, Rottscheidter Str. 6,
D-5600 Wuppertal 11, Germany,

. Fax O11-49-202-78 91 61

Thegerman
pop musicfair.
August 19 -22nd, (993
COLOCNE, GERMANY
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B BY JIM BESSMAN

NEW YORK— The question is obvi-
ous, but John Sebastian still is sur-
prised that everyone asks why “Tar
Beach,” his debut Shanachie album,
released several weeks ago, is his first
album in 17 years.

“Are reporters naive enough to
think that just because somebody had
success at a certain time that he would
continue it steadily the next 17 years?”
wonders the legendary Lovin’ Spoon-
ful front man and “Welcome Back Kot-
ter” theme writer.

“Musicians of my ‘vintage’ are ex-
pected by the industry to conform to
certain standards,” he continues, an-
swering himself. “Rule No. 1 is, ‘We
want you to always do your old songs,’
and rule No. 2 is, ‘If not, we want your
new stuff to sound like the old stuff.
Of course, the process of living and
growing has nothing to do with the mu-
sic industry. Most of my new songs, it
seems, have been rather well received
by the general public. They've also
been on the desk of every record com-
pany president for as long as I haven’t
had an album out.”

Continuing this line of questioning,
then, why did a small, world-music-ori-
ented indie label such as Shanachie
bite?

“I"d been a fan of Shanachie since
they started reissuing jug band anthol-
ogies on CD, and 1 called them to rave
and discovered that an old friend, Ste-
fan Grossman, was both an artist and
executive there,” Sebastian says.

Country blues
guitarist Gross-
man and Sebastian
were in the mid-
'60s Even Dozen
Jug Band. Now
VP/art director of
Shanachie, Gross-
man informed Se-
bastian that the la-
bel was starting a
pop music effort, and suggested he
might be a potential signee.

The new material, notes Sebastian,
isn’t “the nice, cheery stuff” long
sought by other labels, but more ma-
ture and admittedly darker songs only
exacerbated by such requests.

“ Bless 'Em All’ is an indictment of
people who do harm to others. “Some-
one Standing In Your Door,” mean-
while, resulted from “hanging out with
the right guy”—co-writer Levon Helm.

More recently, though, Sebastian,
playing guitar and harmonica, has
been part of John Sebastian & the J-
Jug Band, a quartet that has an album
in the can and now is on the road.

SEBASTIAN

Sebastian Returns With ‘Mature’ Set

‘“Tar Beach’ Marks Artist’s Ist Release In 17 Years

“We play the new tunes, songs from
‘Tar Beach,” and some Spoonful
stuff—heavily jug-band-rooted,” he
says. “After the first minutes we get
gaping mouths of people trying to ad-
just to what they’ll hear over the next
hour.”

Meanwhile, Shanachie continues its
unprecedented campaign on behalf of
“Tar Beach.” Executive VP of media
and artist development R. Wayne
Martin says Shanachie didn’t release
any product during last year’s fourth
quarter in order to aggressively
launch “Tar Beach” in 1993. Advance
CDs went out to media as part of
Shanachie’s new 90-day set-up period
for all product, and heavy print and
broadcast media response followed.

“We received strong retail support at
the major chains, which isn’t always the
case, being a smaller indie with world-
oriented titles,” says Martin.

But heightening Sebastian’s re-
newed retail visibility are reruns of
“Ed Sullivan Show” installments fea-
turing the Lovin’ Spoonful, Sebastian’s
recent guesting on “Married . .. With
Children,” a harmonica instructional
video, and a forthcoming children’s
book.

“It’s an accumulation of stuff,” says
Sebastian, “even though it may look
like I've just woke up after 17 years!”

DC: What's that?

is the smart move to moke. We'l

Bob Ludwig and Dan Lrewe of Gateway Mastering Studios quietly
discuss their move to Poriland, Maine.
BL:  Well-Dan, my dream studio is up and running in my dream gity.... | eouldn't Be fiappier with our_move
to Portiand. Glod | thought of it
D¢ Bob, you followed me here.

BL:  But! knew Portlond-was right-because after all, if's the perfect escape from the madness of the-big city.
You know, the rocky coast of Maine; real fresh air. No congestion. ‘Peaple who don't growl. Not to meption
all the réstourants, galleries and,clubs. Oh and how about the deal | got on our great new space?

BC: +Bob, The Downtown Porfiand Corporation helped us finance the space — does a low interest loan ring
a bell? Aind how about l the red tupe cutting. they did for us?

BL;  You know | wondered who all those pleaple in suits were. But you've got to agree with me on one point.

BL: If's much easier Ta get & coh ere.

Call Downtown Portland Corporation mdurund :I;erﬂi I&IIk to ‘y%ﬂbbgf why ;bmomm Portland
‘even-sgnd along b Tree vioeosbrd brochyre.

1-800-874-8144
PORTLAND, MAINE

The fity That Plays Well For The Music Indusiry

Downtown Porttond Corporation « 389-Congress. Street « Rortland, Maine 04107 o Tef:1-800-874-8144 « Fox: 207818649
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ARTISTS

TARIKA SAMMY
McCabe’s, Santa Monica, Calif.

UNTIL THE RELEASE of 1992’s
“A World Out Of Time” on Shana-
chie, the multifaceted music of Ma-
dagascar was an unknown quantity
to most globally minded listeners.
One group featured on that compila-
tion, Takira San.my, is in the midst
of a two-month American tour in
support of its album “Fanafody”
(Green Linnet/Xenophile). Within
the guitar-lined walls of McCabe’s
concert space, the young coed quar-
tet beguiled and excited the modest
crowd with energetic neotraditiona-
list fare.

Band founder Sammy proved his
mastery of an assortment of indige-
nous acoustic instruments, including
the marovany, a two-sided, 18-string
box zither, and the jejy voatavo,

IN ACTION

with its two sets of strings on a neck
connected to a large calabash.
Sammy, guitarist/hand-drummer
Tiana, and the sister act of Hanitra
and Noro on vocals and percussion
created subtly intense polyrhythms
over which they sang harmonies
slightly reminiscent of South Afri-
can or Tahitian choral styles.
One-time translator Hanitra
acted as the group’s spokesperson,
talking between songs about the
unique instruments on stage, the re-
gional musical styles, and the cultur-
ally specific stories—both light-
hearted and serious—behind the
lyries. Its 75-minute set featured
several new compositions as well as
selections from “Fanafody.”
One new tune,“Roba,” dealt with
a troubling problem on the world’s
fourth-largest island, that of rus-
(Continued on page 22)

“ . AMUSEMENT BUSINESS®
‘ GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PAUL McCARTNEY Georgia Dome May 1 $1,301 820 46,352 Celtar Door
Atfanta $32.50/ $16.25 seflout
PAUL McCARTNEY Busch Memorial April 29 $1,202,468 43,866 Cellar Door
Stadium $32.50/ $16.25 sellout
St. Louis
PAUL McCARTNEY Riverfront May 5 $1,156,513 38,000 Belkin Prods.
Stadium $32.50 40,000 Sunshine
Cincinnati Promotions
FRANK SINATRA Civic Opera May 12-16 $1,125,225 16,740 Jam Prods.
House $75/ 855/ five
Chicago $37.50 seliouts
STING Greek Theatre May 8- $915,521 24,700 Nederlander
DADA Los Angeles 9,11-12 $39/ $32/ $20 four Organization
seliouts
PAUL McCARTNEY Aggie Memorial April 20 $840,832 30,058 462 Concerts
Stadium $32.50 sellout PACE Concerts
New Mexico
State Univ.
Las Cruces,
NM.
MICHAEL BOLTON Sheffield Arena May 1213 $710,614 21,626 International
Sheffield, (473,743 British 23,056, Talent Services
England pounds) twa shows
$33.75/ $30
ELTON JOHN Thompson- May 1 $395,266 17821 PACE Concerts
Boling Assembly $25 seflout
Center & Arena
Univ. of
Tennessee,
Knoxville
Knoxville, Tenn,
CLINT BLACK /WYNOMNA McNichols April 24 1 11,168 Pro Tours
MICHAEL JOHNSON Sports Arena $24.75/ 822/ 17,625
Denver $20.35
CUNT BLACK /WYNONNA Orlando Arena May 6 $237,70 9,668 Pro Tours
MICHAEL JOHNSON Orlando $25/ $20 15566
Centroplex
Orlando, Fla.
Copyrighted and compiled by Amusement Business, a publication of BPt Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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You demand experience and
commitment behind the scenes.
Aon Entertainment/CNA gives you both.

Aon Entertainment has been a leader ~ years. Their loss control experts can
in entertainment insurance since 1962. help you prevent many claims and help
We focus our efforts exclusively on ser-  reduce insurance costs by creating a
vicing the entertainment industry and safer workplace. If a claim should arise,
we understand the specific needs of the ~ CNA has the expertise to handle
music industry. it quickly.

The CNA Insurance Companies have Experience and commitment are what
been committed to offering property/  you can expect from Aon Entertainment/
casualty products and value added ser- ~ CNA. Contact your independent agent or
vices continuously for nearly one hundred  broker for more information.

Complete, customized insurance for the music industry.
Aw ‘Aon Entertainment, Ltd. CNA
Insurance Services 1-800-235-2202

Los Angeles » New York * Nashville » Chicago * Montreal * Loadon For All the Commitments You Make®
Coverage is underwritten by property/casualty companies of the CNA Insurance Companies/CNA Plaza/Chicago, (L. 60685.

ARTISTS IN ACTION

(Continued from page 18)

tlers armed with AK-47s terrorizing
villagers whose wealth is measured
by the number of cows they own.
The headlong tempo and rap-like
urgency of the group’s vocals under-
scored the song’s earnest message.
Like many musicians from other
parts of Africa, the members of Tar-
ika Sammy have tried to rescue and
update the traditional sounds of
their homeland. As the combo’s im-
mensely entertaining show in Santa
Monica demonstrated, 1t performs
living roots music with much beauty
and passion. TOM CHEYNEY

THE AL DI MEOLA PROJECT
Rosebud, Pittsburgh

AL DI MEOLA'S current tour fea-
tures his electric band, spotlighting
tunes from his late-1991 Tomato
Records contemporary jazz hit,
“Kiss My Axe.” But whether he’s go-
ing electric or acoustie (as on 1991’s
unplugged, tango-ish “World Sinfo-
nia”), Di Meola continues to refine
his playing, composing, and explor-
ing. From flamenco to Afro-Cuban
and Afro-Brazilian to more than a
little rock’n’roll bravado, Di Meola
took listeners at two sold-out March
6 shows on a truly global safari.

The first set suffered a bit from
sound and lighting problems; from
behind his big glasses, Di Meola ges-
tured glumly at the lightman. But
the band soared in the second set.

The 38-year-old leader has
learned to let his prodigious tech-
nique breathe a little; furious bursts
of signature staccato notes alterna-
ted with sparer, quieter passages.
Di Meola switched from the bite of
his Gibson Les Paul, his mellower
Gibson ES-175, and an Ovation
steel-string acoustic—all wired into
synthesizers.

Di Meola’s shifting, eclectic com-
positions juggled tempos, rhythms,
and styles. The tunes balanced lyri-
cal melodic statements, improvisa-
tion and intricate ensemble erup-
tions by Di Meola, keyboardist
Rachel Z, and bassist Tony Scherr.

Percussionist Gumbi Ortiz and
drummer Richie Morales pounded
out buoyant Latin rhythms, with Di
Meola joining in once or twice with
some gleeful hits on timbales. Al-
though mixed too low, the wordless
vocals of Argentina’s Hernan Ro-
mero added an ethereal touch.

Between songs, Di Meola offered
a mild rebuke to radio for not play-
ing his albums, but he mainly let the
tunes speak for themselves. High-
lights included a lush minor-key
tune with harder interludes called
“One Night Last June,” and “Mor-
occo,” with its exotic scales and hand
claps conjuring up images of flying
feet and firelight.

The Barry Miles composition
“South Bound Traveler” evolved
from lyrical beginnings to a seream-
ing Les Paul solo. When Di Meola,
sporting a shirtless vest and day-old
beard, blazed away at such mo-
ments, it was easy to recall the
young gun of Return to Forever
days. But overall, the musie of Di
Meola’s middle age—while still
ballsy—has grown more subtle and
profound.

PETER B. KING
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Family Groove: Thiele Jr.
Explores Dad’s Footsteps

THE SON ALSO RISES: Bob
Thiele Jr. has lived on the West
Coast for the past few years with a
host of credits as a songwriter,
while his dad, Bob Thiele, contin-
ues a career of more than 50 years
in New York as a legendary jazz-
pop producer/songwriter, his skills
currently on view as the man behind
the Sony Music-distributed Red
Baron jazz label.

The senior Thiele’s involvement
with many a pop and jazz star natu-
rally rubbed off on his son, who as
a teenager decided to work in the

Plateau/London), Stephanie Mills
(MCA), Run-DMC (Def Jam), Sim-
ply Precious (Atlantic), Jay Wil-
liams (Atlantic) and Tafuri
(FFFR). Toby also has released his
own debut single, “You Got Me
Workin” on Jones/Island. He's also
written, produced, and recorded an
R&B song, “Somebody To Love
Me,” that was part of the successful
dance compilation album on Capitol
called “Black Havana.’

PUTTING IT ON: The production
team of Stratta-Philips will pro-
duce the 24th

try. By the
time he was
22, he pro-
duced his first
album, a proj-
ect for Capi-
tol Records.

In less than
two years,
Thiele Jr. has had four cover re-
cordings on the Neville Brothers’
“Family Groove” album, while Paul
Young and Aaron Neville have re-
corded his material. Ray Charles
made Charles’ effort, “My World,”
the title track of his latest album;
Andrew Strong, formerly of the
Commitments, is doing Thiele’s
“Half A Man” on a solo album.

Thiele also is working with Jamai-
can reggae act Barrington Levy,
Katey Segal of “Married With Chil-
dren,” and is set to co-write and pro-
duce an album with someone his
publisher, Warner/Chappell, de-
seribes as a “brilliant” L.A.-based
pop singer/songwriter. Thiele has
no argument with this assessment.
The talent, Amy Kanter, is his wife.

“Especially today, the element of
feel has become so important to the
art of songwriting,” says Thiele. “It
seems that producers and record
companies are not only seeking out
the great song, but the rendition is
equally important in many cases. So
when writing a song, you almost
have to envision how the record will
sound. The ‘demoing’ of a song be-
comes the first stage of record pro-
duction. I have had the experience
of actual song demos of mine being
used as the record, just changing a
guitar line here, a lead vocalist
there.”

music indus-

TIMELY, AGAIN: Songwriter/
producer Clyde Otis has gotten a
cover of his 1967 song, “Take A
Look,” via a new recording by Nata-
lie Cole (Elektra). Otis’ lyrics make
a plea for tolerance, a statement he
made at the height of a country torn
apart by the Vietnam War. “Broth-
ers fight brothers, and sisters wink
their eyes/While silver tongues bear
fruits of poison lies,” reads one cou-
plet.

SWEET-Y WORK: Since signing
an exclusive publishing deal re-
cently with BMG, rap artist/writer
Glenn “Sweety G” Toby has used
his writing and production skills to
work with such acts as Sybil (Next

by Irv Lichtman

annual Song-
writers Hall
of Fame cere-
monies and
show for the
fourth year in
a row. Event
is set for June
2 at the Sher-
aton Hotel and Towers in New
York.

THE WORDS & MUSIC piece on
composer Harry Warren in the
May 1 edition had the wrong lyricist
for “On The Atcheson Topeka &
The Sante Fe.” It was the late,
great Johnny Mercer.

DIVORCE, PORTER STYLE:
Cole Porter is the words-and-musie
man behind a six-performance con-
cert of his 1932 musical “Gay Di-
voree”—Fred Astaire’s last Broad-
way show—at Carnegie Hall’'s Weill
Recital Hall for six performances
June 9-13. With the redoubtable
John McGlinn as director and con-
duetor, scholarship is assured and,
indeed, the original orchestrations
are being used. “Night & Day” is
the score’s best-known song.

IT’S NOT THAT OFTEN that a
surprise birthday party includes a
live orchestra playing variations on
“Happy Birthday,” but this was one
of the treats that greeted Emile
Charlap on his 75th birthday April
27 at Sardi’s in New York, where 80
of New York’s top players came to
cheer Charlap, the music contractor
who has been involved in more than
100 film soundtracks recorded in
Manhattan, among them “Aladdin,”
“Beauty & The Beast,” and “Cape
Fear.” Works by G.P. Telemann,
Aaron Copland and Richard
Strauss also were on the program.
The new arrangements, played by
Broadway and Metropolitan Opera
musicians, were created and con-
ducted by Dave Matthews.

PRINT ON PRINT: The following
are the best-selling folios from Mu-
sic Sales Corp.:

1. 10,000 Maniacs, Our Time In
Eden

2. 10,000 Maniacs, Anthology

3. Red Hot Chili Peppers, Blood
Sugar Sex Magik

4. Bob Dylan, Good As I Been To
You

5. Raffi, Children’s Favorites.

Nashville Summit
Mulls Boundaries
Of Copyright Law

B BY EDWARD MORRIS

NASHVILLE—Copyright law is being
stretched to the breaking point by new
and evolving technologies, a team of law-
yers contended in a seminar held May 7
here.

The speakers—all specialists in intel-
lectual property—were Nora T. Cannon,
E. Andrew Norwood, and F. Casey Del
Casino, from the King & Ballow law
firm.

Cannon explained why electronic/opti-
cal publishing will require owners and
managers of intellectual property to re-
evaluate the ways in which they license
that property. Because optical for-
mats—such as CD-ROM and CD-I—can
hold enormous quantities of images and
sound, because that data can be manipu-
lated by the user, and because the tech-
nology evolves toward wider and easier
use, Cannon said, standard licensing
guidelines are becoming obsolete.

She noted, for example, that royalty
rates based on the publication of a single
work can no longer apply when one opti-
cal “publication” can contain several
works, such as “the full text of five books
and four musical compositions, including
three existing sound recordings.”

Cannon also pointed out that the an-
thologizing factor created by the large
optical capacity can put one’s work in
proximity to other works with which one
might prefer not to be associated.
Therefore, it may eventually become
commonplace for a potential licensor to
review the accompanying works before
granting a license.

“Fair use,” Cannon continued, “is the
most serious legal issue raised by the
large capacity of CDs.” (Under the fair
use doctrine, copyrighted material can
be used in certain limited ways without
being licensed.) Since many optical pub-
lications are compiled for educational
purposes, for instance, their publishers
may argue that the inclusion of unlicen-
sed material is covered by fair-use pro-
tection.

A fourth hazard to licensors pres-
ented by optical publishing, Cannon
added, is the practice of compressing
data so that more of it can fit on a CD.
Compressed data—whether it is images
or sounds—Ilose some of its original
quality. Thus, potential licensors will
need to know what compression will do
to their material and whether the altera-
tion in quality is acceptable.

Since the content of an optical publi-
cation can be manipulated as well as sim-
ply seen and heard, Cannon noted that
a variety of other problems can confront
the licensor, including the ability of the
user to combine works in ways never in-
tended or approved by their separate
creators and the ease of making unaut-
horized copies.

Cannon said that the rapid evolution
of hardware and software technology
presents copyright owners with benefits
as well as dilemmas. She said owners can
maximize the uses of their copyrights by
segmenting the rights they license ac-
cording to such factors as specific peri-
ods of time, computer operating systems
(DOS, Unix, Windows, etc.), operating
media (hard disc, CD-Rom, CD-I), deliv-
ery media (floppy disk, ROM chip, ra-

(Continued on page 45)

- UcLA
¥ EXTENSION

Entertainment Studies

Learn From Top
Professionals in
the Music Industry

Summer Quarter Begins June 26

Whether you are interested in one course or an entire
curriculum, UCLA Extension provides the highest level
of instruction and course content to help you achieve

your career and personal goals

Our courses are continually updated and expanded to
keep pace with current trends and events as well as
the latest in music technology. And you'll have access
to recognized leaders at the forefront of their fields,
chosen for both their professional accomplishments
and their ability to communicate

Here are some of the courses we offer this summer:

A&R: Making Music from Aquisition to Release,
Judy Ross, Manager of A&R, Epic Records

The Music Video Industry Today: The Process, the
Players, the Opportunities, Antony Payne, President
and Executive Producer, Gasp!/Impulse! Productions

Record Sales and Distribution: From the Label to
the Consumer, Nancy Shamess, Regional Label
Director, Arista Records

The Art of Concert Promotion: Buying and
Marketing Talent, Roger Shepherd, personal man-
ager, founder and former president of Pacificoncerts

Legal and Practical Aspects of the Recording and
Publishing Industries, Richard Shulenberg, JD, music
industry attorney; President, Veridian Productions

Personal Management in the Music Industry:
Specialties and Styles of Approach, Ned Shankman,
partner, Shankman, DeBlasio, Melina, a personal man
agement firm

Music Supervision for Film and Television, Gaylon
Horton, music supervisor whose credits include the
features 9% Weeks and Frankie and Johnny, and the
television series Beverly Hills 90210 and Melrose Place

Join us for this special FREE program:

Preparing for a Career in the Music Industry
Saturday, August 28, 9 am-5 pm

UCLA: 2160-E Dickson Art Center

Leading professionals answer your questions

about career training in their fields. Opportunities for
counseling and enrollment at a discount are availabie

Do you have questions about these and other courses in
recording engineering, electronic music, film scoring,
or music history and theory? Call us at (310) 825-9064.

Call Now For
Your Free Catalog
(800) 554-UCLA
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ARTIST DEVELOPMENTS

(Continued from page 17)

days a year and had sold 50,000 copies
of “Space Wrangler,” its independently
produced debut.

Capricorn subsequently picked up
that album, added two new tracks and
sold another 75,000 copies. The band’s
eponymous Capricorn debut sold
125,000 copies.

“It’s all an education process,” says
Walden. HO.R.D.E. was “a major help
in educating radio,” he continues. “They
see bands draw thousands of people, and
they ask ‘why aren’t these people
listening to my station?’ Well, you'’re not
playing their music.”

A revived HO.RD.E. tour will be
hitting the road this summer, with Big
Head Todd & the Monsters and the
Samples replacing Phish and the
Flecktones (Billboard, April 10).

Bell takes all these music-biz
considerations seriously, but tends to
view the new album’s continued rise in
more musically abstract terms. “Of all
our albums, this one is smooth and
complete, like a futon,” he says. “You
can relax in it, but it won’t make you
sleepy.” PETER CRONIN

SIMPLY BEING JUDYBATS

Given the constant new arrivals on the
grunge bandwagon, the Judybats’
leader, Jeff Heiskell, admits the band
could have increased its noise appeal on
its third album, “Pain Makes You
Beautiful.” “It would have been easy on

a couple of tracks to grunge them out,”
he says.

Instead, the Judybats continued to
create unique, sometimes twisted songs
of love and longing by keeping the focus
on memorable melodies and intricately
crafted lyrical statements. “We don’t
really think about what kind of music it
is or whether or not it has anything to
do with what’s going on in the market,”
Heiskell says. “Being [based] in
Knoxville, we’re not really connected. 1
mean, who gives a shit what goes on in
the market?”

That focus has paid off for the
Judybats—their new single, “Being
Simple,” reached No. 7 on Billboard’s
Modern Rock Tracks chart. Heiskell, an
admitted Joni Mitchell fan who draws
his style from literaturary influences, is
pleased the song also is being serviced
to pop and album-rock radio.

Anne Donoghue, Sire/Warner Bros.
product manager, credits the band with
the success, adding that several formats
have responded to the label’s targeted
remixes. “ ‘Being Simple’ just took off on
alternative and the [adult alternative]
format, which is [a format] we didn’t
focus on before with this band.”

For Heiskell, “Pain Makes You
Beautiful” stands above the band’s
previous efforts due to the live-in-the-
studio approach. “We wanted to do a live
record really bad. I told [WB] that I was
not leaving [Knoxville] to do another

layered record. This record was done
with us all in one room, with first-take
vocals and no guitar punch-ins, which is
really new for us. I almost feel like it’s
the first record I've ever done.”

Having gone through a number of
personnel shifts, the Judybats have
settled in to a better working unit,
especially when it comes to touring, says
the somewhat stage-shy Heiskell. “I feel
like I'm in a new band, everybody is so
confident. I actually feel comfortable on
stage for as much as a minute at a time.
It's a much stronger, much better band.
The crowds are a lot bigger, and people
just really, really like the new songs. It's
given us a real jump.”

BRIAN Q. NEWCOMB

THE JUDYBATS. Ed Winters, Jeff
Heiskell, Paul Noe, Johnny Sughrue,
and David Jenkins.

MUSIC

THEYRE
FLAYING
MY SONG

Trey Lorenz’s
soaring background
vocals on Mariah
Carey’s version of
Michael Jackson’s
“I’ll Be There” from
“MTV Unplugged”
thrust the 22-year-
old singer into the
spotlight. It’s fitting
that this young
vocalist should be
having such success
with another cover:
“Just To Be Close To
You,” the 1976 smash
by the Commodores,
penned by group
leader Lionel Richie.

Edited By Peter Cronin

3y

istry.

PUBL

“I’'m a big fan of Motown, and the Com-
modores were a Motown group. When
I was like 5 years old I used to go
through the records, and I remember
looking for the Motown symbol—Dbe-
fore I could read! I re-
ally wanted to do a trib-
ute to the Motown
artists that I loved !
growing up, and ‘Just |
To Be Close To You’ is
one of my favorites,
says Lorenz. “That was
a song that [producer}
Mariah [Carey] and I
both really loved, and it just came to-
gether kinda cool. I'm a big fan of
Lionel’s writing especially. So when I
do a cover, it’s more of a tribute. To me,
Lione! Richie is a great artist, and I
think it’s really cool when people who
are just coming up let people that have
been there for a while know how much
we do admire them, and the influence
they've had. It's like, ‘You did a good
job, kid. This is the fruit of your art-

“Just To Be Close To You” was written
by Lionel Richie and published by Jo-
bete Music Co. Inc./Libren Music
(ASCAP).
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”

LORENZ

ANTHRAX AIMS FOR NEW PEAK ON ELEKTRA DEBUT

(Continued from page 16)

parts to what Benante had written al-
ready.

Ian notes, “He gave the same atmos-
phere and the same feeling to our song
that he gives to his own stuff.”

After the connections Anthrax has
made with both Badalamenti and Silva,
the band is hoping Lynch will direct

one of the band’s forthcoming videos.

“We haven’t spoken to him yet,” says
Ian, “but he’s definitely aware of us,
because 1 know Angelo has spoken to
him about us, and maybe by this time
Frank has, too.”

It shouldn’t be surprising that
“Sound Of White Noise” strikes out

5 - 3Y

ENTERTAINING SPACE

200W57

THE RODIN STUDIOS

Qgice Suites for the
Entertainment District

* Suites from 750-10,500 sq. ft.
* Private bathroom & pantry in every suite

J Individually controlled A/C-24 hours
* Beautif‘uﬂy restored, 24 hour attended lobby
* Handsome landmark office buildinﬁ directly

across the street from Carnegie Ha

For information or to arrange an inspection, contact

Paul S. Prince, Director * 212-836-9380

\
‘ NEwMARK REAL ESTATE SERVICES ./’.&!\

into new territory given the addition of
former Armored Saint singer Bush,
who replaced Joey Belladonna last
year.

Ian explains, “We wanted a singer to
be part of the songwriting. We wanted
someone to have their own ideas, and
come up with lyrics, and be a part of
everything.”

Bush, who was invited to join the
band by manager Jonny Zazula, was in
tune with what Anthrax was looking
for. He says, “Once the phone call
came, I asked a lot of questions. I
wanted to know where everyone’s
heads were at. I said, ‘I want to create,
1 want to contribute,” ’cause I like do-
ing that, I like writing.”

The group appears encouraged by
its new relationship with Elektra,
which has had multiplatinum success
with Metallica in recent years.

Ian says, “If we had that much sue-
cess on Island, hopefully, being on
Elektra, even if things stayed the
same, we would do at least twice as
good.

“I know, just from the amount of
press we've done or the amount of ra-
dio [stations] we've [been] added to this
week—we've never had that before. 1
don’t even know what it means.”

According to Elektra marketing VP
Jeff Jones, the label’s promotional on-
slaught for “Sound Of White Noise,”
which will seek to lift the band above
the gold-plus plateau reached by its
previous releases, is “no holds barred.”

The company kicked off its prere-
lease campaign with a 30-market pro-
motional jaunt by bassist Frank Bello,
during which the musician visited al-
bum-rock and metal radio stations,
video outlets, and retail stores.

MTV’s “Headbangers Ball” ran a
five-week promotion tied to a six-date

club tour by Anthrax that started May
14 at Iguana’s in Tijuana, Mexico, and
concludes Monday (24) in New York.
“We're flying one viewer to all six ‘Live
In The Dive’ shows,” Jones says.

He adds, “In addition to the normal
[touring] route, we intend to take the
‘Only’ track to CHR.” The label will go
for adds in the format in late June.

The company also is supporting
“White Noise” with a retail merchan-
dising campaign and TV spots
launched three weeks before the al-
bum’s release date.

At the moment, the only element not
finalized is a U.S. summer tour. Ian says
the group is set to leave for Europe for
club dates in London and Paris and fes-
tival appearances in Germany, Sweden,
and Holland in late May and early June.

After a return to the States for a June
10 “Arsenio Hall” shot, the group de-
parts for 10 dates in 4,000-5,000-seat
halls in South America and Mexico.

Tan says he has no idea if Anthrax will
be able to repeat the sort of ground-
breaking cross-genre tour it mounted
with Public Enemy two years ago.

The guitarist says, “We know we're
gonna go out in the States at the end of
July, that’s the plan. We're gonna head-
line. We don’t know who we’re taking,
one band, two bands, who it’s gonna be
... You can’t even book a tour at this
point—if we knew, oh, our record’s
gonna do 2 million by that time, we could
just go out and book the tour and not
worry about who’s gonna play with us.
But we have no idea what’s gonna hap-
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Proclamation. The
Proclaimers’ *‘I'm Gonna Be
(500 Miles)” peaked at No. 21
on Billboard’'s Modern Rock
Tracks chart in April 1989, but
use of that song in the film
“Benny & Joon' has revived
sales for its “Sunshine On
Leith” album. A video touting
the Milan soundtrack and the
Chrysalis album has been sent
to music video outlets.

CLASS OF THREE: Three rap, or rap-influenced acts,
Stereo MC’s, Duice, and 95 South, graduate from Heat-
seekers this week. The first two mentioned are removed by
virtue of peaks reached on The Billboard 200, while 95 South
leaves the pack with a handsome jump on Top R&B Albums.
Gee Street/Island’s Stereo MC’s see a 6% gain over last
week’s sales, and jump 102-92 on The Bill-
board 200. The chart reflects sales rung dur- it
ing the week that the Stereo MC’s/Jesus |
Jones tour hit Los Angeles, The MC’s sales |

Big Head Todd & The Monsters, Sister Sweetly
el ;

Bad For Good. Inner Circle's “Bad Boys™ has had years of
exposure as the theme of Fox’s “Cops." Now, it is raiding top
40 radio, jumping 19-13 on Billboard’s Hot 100 Singles.

(99X). The track also is featured on MTV’s “Alternative Na-
tion” and “120 Minutes.”

The U.K. act’s strongest sales base so far is in Southern Ca-
lifornia, where first-week sales placed its “Pablo Honey” set
at No. 7 in the Moby Disc chain, No. 11 at Abbey Road Record

REGIONAL HEATSEEKERS #1°5

MOUNTAIN _;
i |

also benefit from increased top 40 airplay on
“Connected.” The UK. act spent six weeks
at No. 1 on Heatseekers, the chart’s second-
longest streak.

Georgia product Duice move 107-100 on
the big chart. In a soft sales week, the rap
duo’s sales are practically level with last
week’s tally. The affable act also is making
progress on Top R&B Albums, where it
jumps 46-41 on a 4% sales jump.

With a 6% sales gain, 95 South races 10
places, to No. 20, on Top R&B Albums. The
act also is making hay on The Billboard 200,
where a 14% sales increase moves it 136-108.
95 South, by the by, is the second Wrap/Ichi-
ban act to graduate from Heatseekers in the
last three weeks. M.C. Breed made the leap
in the May 15 issue.

NEW CHAMP: The invasion of the Nashville rookies contin-
ues, as Toby Keith becomes the new No. 1 Heatseeker. In a
busy Top Country Albums week, his self-titled debut holds at
No. 28, but his 7% sales gain moves him 16 spots, to No. 117.

CREEPY: Radiohead’s “Creep” has fetched a slew of adds
at album and alternative radio stations. Capitol says the track
is a top-five phone request at KNDD (The End) Seattle,
KPNT (The Point) St. Louis, WDRE Long Island, N.Y.,
WHFS Washington, D.C., and WKQX (Q101) Cincinnati, and
also is highly requested at Atlanta top 40 station WNNX

B |

L L B 9IA R D

Rodney O & Joe Cooley, F--K New York

NORTHEAST
Aimee Mann, Whatever

Whatever Will Be. Former 'Til
Tuesday leader Aimee Mann
makes a splash, as first week
sales make her first solo
outing the highest debut on
Heatseekers. “Whatever”
enters at No. 3, and also hits
The Billboard 200 at No. 127.
The title ranks No. 1 in her
home region, the Northeast,
and is a top-five Heatseeker in
four different regions.

Distributors, and in the top 30 at Blockbuster’s Music Plus
stores and at several Los Angeles-area Tower Records loca-
tions.

ATTACK: Chaos label manager Jim “Hey Tiger” Cawley
called to remind Popular Uprisings that when the Wailing
Souls’ album was released last year, he
promised his crew would work it over the
long haul. Sure enough, a full year after
e the release of its “All Over The World” al-

=
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 EAST NORTH CENTRAL
WEST NORTH CENTRAL
PACIFIC = l v

| | Big Head Todd & The Monsters, Sister Sweelly
Big Head Todd & The Monsters, Sister Sweefly D
SOUTH CENTRAL
___Toby Keith, Toby Keith

THE REGIONAL ROUNDUP

<

MIDDLE ATLANTIC
_ The Jerky Boys, The Jerky Boys

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
Big Head Todd/Monsters, Sister Sweetly
Gin Biossoms, New Miserable Experience
Toby Keith, Toby Keith
White Zombie, La Sexorcisto: Devil Music...
dada, Puzzle
Tasmin Archer, Great Expectations
Tool, Undertow
Rage Against The Machine, Rage Against...
Butthole Surfers, Independent Worm...
Flotsam & Jetsam, Cuatro

NORTHEAST
1. Aimee Mann, Whatever
. The Jerky Boys, The Jerky Boys
. Inner Circle, Bad Boys
. Young Black Teenagers, Dead Enz Kidz...
. Masta Ace Inc., Slaughtahouse
. PJ Harvey, Rid Of Me
. Positive K, Skills Dat Pay Da Bills
. Screaming Trees, Sweet Oblivion
. Butthole Surfers, Independent Worm...
10. Jeremy Jordan, Try My Love
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bum, the Souls and the Chaos crew are
still wailing.

Chaos notes KROQ Los Angeles,
XTRA (91X) San Diego, and KDGE (The
Edge) Dallas are among the stations that
have reinvigorated the album with airplay
on “Shark Attack,” a track Chaos origi-
nally took to radio last year. The song also
is banging on The Box video channel.

The reggae act hooked the warm-up
slot on a May swing with 10,000 Maniacs,
playing San Francisco, San Diego,
Denver, and two L.A. dates. And, the
Souls will also be on an outdoor bill, June
26, in Chicago.

OUT: PJ Harvey will headline a summer
tour. During it first week, its new “Rid Of Me” was the No.
1 seller at Music Millennium in Seattle and at Minneapolis
one-stop Electric Fetus, and No. 6 for hip Boston web New-
bury Comics . . . Maverick’s Proper Grounds are on tour with
Danzig, with 10 May dates . . . Jellyfish and Antenna kick off
a 41-stop tour Thursday (27) in Boston, with plans to hit sev-
eral East Coast markets, several Midwest cities, and to con-
clude with a few West Coast dates ... Columbia jazz pianist
Rachel Z is touring as a member of Steps Ahead. She'll start
playing dates with her own band in August or September.

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Roger Fitton and Brett Atwood.

CHART
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The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
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late entrepreneur Jimmy Bee.

Legends in Their Own Time. The Living Legend Foundation honored a group of
individuals for their contributions to the recording industry April 22 at the organization’s
first awards ceremony at Bally’s Hotel in Atlantic City, N.J. In back row, from left, are
foundation chairman Ray Harris, senior VP of black music marketing and promotion for
Wamer Bros. Records; honorees and producers Leon Huff and Kenny Gamble of
Philadelphia intemational; foundation treasurer Barbara Lewis Treat; and foundation
president Jerry Boulding. In front row, from left, are award recipients Bruce Webb, of
Webb’s Department Store; former DJ Douglass “Jocko™ Henderson; Louise Williams-
Bishop of the Pennsylvania State Assembly; DJ Georgie Woods; and King James of King
James Records. Also honored were DJ Al Jefferson, DJ Bemadine Washington, and the

W BY HAVELOCK NELSON

NEW YORK—"3-D Lifestyles”: It’s a
toothsome musical mass bent on tear-
ing open minds, toppling musical seg-
regation, and terrorizing booming sys-
tems. It's about blasting through (and
thoroughly destroying) the barrier be-
tween jazz and rap.

“3-D Lifestyles” is saxman Greg
Osby’s latest statement of how he’s
been living. “In between projects 1
grow,” he says. “I explore and my mu-
sic reflects that growth.” The Blue
Note album shipped to retail May 4,
two weeks after first single and lead
track “Mr. Gutterman.”

This week’s column was written by David Nathan, a Los
Angeles-based contributor to Billboard.

SISTERS ARE DOIN’ IT: The media has fondly tagged
1993 “The Year of the Woman™; certainly in the world of
R&B, the tag is justified. An unprecedented 20-plus female
artists, including virtually every major diva and several di-
vas-in-training, will have offered new music by year’s end.
Kicking off the year was Caron Wheeler’s superb second
EMI album, “Beach Of The War Goddess,” which, bereft of
an initial hit, is in danger of being lost, a crying shame con-
sidering its bold musical and lyrical statements. Soon after,
from Arista, came the first
album in several years from

Artists Set Pace In Year 0f The Woman

Stellar Roster Readies Releases For 2nd Half Of °93

... Jazz And Blues” (which includes several Holiday
tunes)—is busy on a 30th-anniversary boxed set, due from
Motown in September.

Other legendary ladies hard at work in the studio include
Roberta Flack, starting a new set for Atlantic; and at MCA,
Patti Labelle and Gladys Knight are beginning sessions
for albums due for release by the end of the year.

Elektra Entertainment has releases coming from an envi-
able and select group of female heavyweights. Natalie
Cole’s much-anticipated follow-up to her Grammy-winning,
multiplatinum “Unforgettable” classic is due June 15. Titled
“Take A Look,” it features a number of standards from the
’40s and '50s. The message-
laden title track and first

Dionne Warwick, the di-
verse “Friends Can Be Lov-
ers,” which likely will get a
boost with a second single,
“Where My Lips Have
Been.”

Other releases by female
artists of note from the first
quarter: Regina Belle with
her third Columbia album,

The
Rhythm
and the

Blues .

single is a remake of a mi-
nor 1967 hit recorded by
Aretha Franklin at Colum-
bia. Anita Baker is in the
studio to work on her fourth
Elektra album, tentatively
due in September or
October; and Graminy win-
ner Lisa Fischer is ready-

ing her sophomore album

“Passion”; Angela Bofill

making a welcome return to

the recording scene with her Jive Records’ debut, “I Wanna
Love Somebody”; and Millie Jackson, switching from Jive
to Ichiban for “Young Man, Older Woman: The Cast Al-
bum,” based on a musical starring the queen of
raunch’n’soul.

Setting the pace for a sizzling sisters’ summer: Virgin
Records superstars Janet Jackson and Tina Turner, both
off and running with their label debuts; and on the way in
the next few weeks are Brenda Russell’s premier set for
EMI, “Soul Talkin’,” her first totally self-produced effort,
and Oleta Adams’ much-awaited sophomore album for Mer-
cury, “Evolution.”

Vesta will retwrn in July with a new A&M set, while a
bevy of ladies is in the studio: Queen of soul Aretha Frank-
lin, fresh from a triumphant Fox-TV special, is recording
new tracks for an upcoming Arista set, a retrospective of
her hits for the label due in August; Phyllis Hyman is in
preproduction for a fall release on Philadelphia Interna-
tional/Zoo; and Nancy Wilson is preparing for studio chores
with producer Andre Fischer on a new Sony set due around
September.

Fulfilling a long-cherished career goal, Chaka Khan is
working on a jazz album for Warner Bros., while Giant’s
Miki Howard plans a tribute to Billie Holiday, possibly for
release by year’s end. And, speaking of Holiday, Diana
Ross——currently on the charts with her “The Lady Sings

for a late-’93 release.

Elektra also has just
added another black music legend to its roster: high priest-
ess of soul Nina Simone will have her first major-label re-
lease in 20 years with “A Single Woman,” produced by
Andre Fischer. As passionate and intense as ever on her
new album, Simone (whose contribution as a civil rights ad-
vocate in the late '60s and early "70s has been woefully ig-
nored) was heavily featured on the soundtrack for the recent
movie “Point Of No Return.”

THIS‘N’THAT: Singer/songwriter Gary Taylor has a new
album out on his own Morning Crew Records, distributed
through Sin-Drome. “Square One” shows Taylor’s excel-
lence as a consummate vocalist and tunesmith with material
mostly in the “quiet storm” vein. Taylor’s loyal fans have
the album going great guns in the UK.

Also in the UK., Reprise is releasing the dynamic debut
by Britain’s Urban Speech. The group’s name may suggest
it is a rap/hip-hop act, but in fact, the music is retro
R&B in character. Definitely worthy of a listen,

Back in the States: The Benson & Hedges Blues &
Rhythm concert series kicked off May 22 with two perform-
ances in Houston as part of that city’s Black Expo USA.
Headliners are the O’Jays and SWV. Future Blues &
Rhythm dates are June 5 in Philadelphia with After 7, Por-
trait, Chante Moore, and newcomer Work; July 3 in
Indianapolis; and Oct. 9 in Richmond, Va.

Drawing inspiration from Marvin
Gaye’s “What’s Going On,” the single
carves curvy contrapuntalism into and
around a roaring rap from the per-
spective of a homeless man “too poor
to pay rent, too rich to get assistance.”

On the album, this first burst is fol-
lowed by more intricately arranged ti-
tles, including “Raise,” “Godman Cec-
meth,” and “Street Jazz,” an
aggressively played song named after
the style of musical expression embo-
died in “3-D Lifestyles.”

The term is meant to distinguish
Osby’s attempt at hyphening jazz and
rap from attempts by others, including
Miles Davis and Guru. Co-producing
with Ali Shaheed (from A Tribe Called
Quest), Eric Sadler (of Bomb Squad
fame) and new, unsigned rap crew
100X, Osby was able to create what he
considers the first record capable of
properly representing jazz and rap.

Osby says he “tried to put [a valid]
spin on a genre that’s been trying tc
get off the ground for a while ... It
never [actually took off] because it was
coming from the perspectives of peo-
ple who normally do hip-hop. I dealt

Oshy: Breaking The Sound Barrier

‘Lifestyles’ Redefines Jazz-Rap Fusion

with it from a musical angle. T did
what I normally do compositionally
and improvisationally. But I also col-

(Continued on page 34)

GREG OSBY

The Chronicles 0f Funk:
P’Gram Bows ‘Essentials’

W BY JIM BESSMAN

NEW YORK—PolyGram’s Chroni-
cles reissue logo—already estab-
lished with a number of double-disc
anthologies—is giving up the funk
with its first genre-specific series of
reissue compilations.

The ongoing “Funk Essentials” se-
ries—said to be “digifunkatally re-
funkamastered”—was launched May
18. Spearheading the series debut is
Parliament’s “Tear The Roof Off
(1974-1980),” a double-disc “Deluxe
Anthology Release.” The two-dise set
will be slipcased similar to previous
Chronicle sets from Elton John and
Rod Stewart.

Issued simultaneously will be sin-
gle-disc “Funk Essentials,” best-of
compilations from Cameo, Bar-Kays,
Kool & the Gang, and Con Funk
Shun.

There’s also a “Funky Stuff” series
sampler including highlights of the
other discs together with rarities like
Leon Haywood’s “I Want’a Do Some-
thing Freaky To You,” Bohannon’s
“Let’s Start The Dance,” Kool & the
Gang’s “Funky Stuff,” and the 12-
inch version of Cameo’s “Rigor Mor-
tis.” All of the initial “Funk Essen-
tials” releases will be marketed by
Mercury.

“Mercury was the funk leader in
the "70s, and this is the first serious
rerelease of the genre,” says Harry
Weinger, “Funk Essentials” coordi-
nator and A&R director for Chroni-
cles.

“The Parliament anthology is the
cornerstone, drawing from nine Ca-

sablanca albums and telling the story
of the group for the first time. But it’s
also the first overview for the rest of
the groups: I've been in funk heaven
for weeks!”

Weinger adds that the entire
“Funk Essentials” series takes mate-
rial from the Mercury and 20th Cen-
tury labels, as well as Casablanca.
The single-disc entries contain 12-
page booklets, while the Parliament
set, like other deluxe anthologies, has
a 24-page booklet including essays by
journalist Greg Tate and Mercury A&
R director Tom Vickers, who worked
with the group.

According to Richard Bauer, Poly-
Gram Group Distribution’s VP of
marketing/catalog development, a
pair of “Quiet Storm” funk ballad
compilations are due later in the year;
other forthcoming “Funk Essentials”
releases, out later this year or early
in '94, will be best-of compilations
from the Gap Band, Ohio Players, and
Kurtis Blow, to be accompanied by
another sampler. The series also will
eventually mine Polydor and other
PGD labels, though straight catalog
reissues of albums by these and cur-
rent Chronicles artists do not fall un-
der the Chronicles umbrella.

Strategically released two weeks
ahead of Black Music Month, the first
“Funk Essentials” packages will be
heavily merchandised and promoted.
Besides having its own logo, “Funk
Essentials” has its own female mas-
cot—an ‘‘urban, bare-midriffed
funktress who epitomizes the look
then and now,” says Bauer. The

(Continued on page 30)
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THE CHRONICLES OF FUNK: POLYGRAM BOWS ‘ESSENTIALS’

(Continued from page 26)

woman’s image will appear on in-

store standees, advertising materials, liness of the series.

Eddie Santiago emphasizes the time-

will be targeted at Essence, Ebony,
and BET, while the alternative/col-

and a “six-pack of funk” slipcase de-
signed to hold the first six releases, to
be given away in radio and club pro-
motions.

“Funk contests” centering on dress
and dance are further planned for re-
tail, as is an aggressive co-op ad
budget. Thousands of in-store sam-
plers also have gone out to retail, as
have series posters and trims. Cross-
merchandising cards inserted into
each release tie in all titles.

Mercury’s marketing manager

“Just from listening to the sampler
you can see how much music that’s
out now uses samples from this mu-
sie,” says Santiago, pointing to hits
such as Jade’s “Don’t Walk Away,”
which borrows from Kool & the
Gang’s “Jungle Jazz,” and Dr. Dre’s
“Nuthin’ But A ‘G’ Thang,” which
cribs from Haywood’s “I Want’a Do
Something Freaky To You.”

Santiago notes that ads will go to
rap sheets like The Source to get the
word up. Adult urban econsumers also

lege crowd, which is “really into the
whole "70s attitude in general,” will be
hit in Alternative Press, which will
give samplers to new subsecribers and
award the special “six-pack” via a
drawing; and Details, which will in-
clude a “Funk Essentials” track in its
own monthly sampler.

Trivia contests are planned for
“classic” R&B radio stations, while
hip-hop-leaning formats will get a
“Guess the Sample” contest. “Liter-
ally hundreds of new records use

some tracks from this series,” says
Weinger.

Bauer adds that limited-edition
“collectible” vinyl versions of the se-
ries have been pressed for dance
pools, club jocks, and specialty ac-
counts. Also available is a video for
Parliament’s “Give Up The Funk
(Tear The Roof Off The Sucker),”
taken from archival footage.

Pricing for the reissue series, Bauer
notes, is entirely front line. “Price
point doesn’t drive these titles,” he
says. “Most consumers are more edu-
cated and demanding in regard to cat-

alog purchases now, and may be label-
conscious as well. So the ability to dis-
tinguish oneself in the marketplace
through a brand name like ‘Funk Es-
sentials’ may be the most efficient way
of selling six titles.”

The key, says Bauer, is to attract
those who purchased the music origi-
nally and the generation now growing
up with its sampled legacy.

“It’s exciting for me because I'm a
Prince fan and this is where his music
came from,” adds Santiago. “It’s re-
ally a bugout to see how it all comes
together now, 20 or so years later.”
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BUBBLING UNDER THE HOT R&B SINGLES CHART: When the new
chart system was introduced to the industry, many record executives swore
new artists would never have a chance on the charts, and that the heart and
soul of the industry would be dead and finished. Billboard chart managers care
very much about new artists and new music. Therefore, in November of last
year, when the BDS/SoundScan charts for R&B were presented in the maga-
zine, a feature that had been useful in the past was reactivated for
R&B and for the Hot 100. The “Bubbling Under” chart has been a good pre-
dictor of records soon to debut. Looking at the R&B chart from the April 3
issue though charts completed as of the issue on May 22, 67% of all debuts
first appeared on “Bubbling Under.” In that eight-week period, the percentage

ranges from a low of 40%, in the week of the April 17 when only four of the |

10 debuts had been on “Bubbling Under” prior to entering the singles chart,
to the week of April 10, when 85% of the week’s debuts previously had been
on the “Bubbling Under” chart. The only record that debuted without being
on the “Bubbling Under” chart was “Who Is It” by Michael Jackson (Epic).
During the week of May 15, four of the seven debuts were graduates. Addition-
ally, two other debuts, “Dre Day,” by Dr. Dre (Death Row), and “ABC-123,”
by Levert (Atlantic), were converted from extensive album airplay. Based on
the previous eight weeks, we can look each week to this chart for a pretty
good indication of future hits.

NO STAMPS NECESSARY, THANK YOU: A few weeks’s ago, I read a col-
umn prepared by WZAK’s program director, Lynn Tolliver. He compared
potential job losses in the record business (due to the computerized informa-
tion gathering process for Billboard charts) to the way automation affected
jobs at the post office. In many ways he is correct—certain types of jobs will
be lost. As in most industries, when modernization becomes a reality, new
types of jobs will be created, in that industry or in related fields. What effect
modernization will have on employees in the record industry largely will be
determined by their individual skills. If you cannot use a basic word-processing
program, or enter a few commands to run a report, then the post office sce-
nario will apply—automation or computerization most likely will put a person
out of business. Looking at this on the most basic level, if you cannot type
as opposed to hype, you may have a problem. The U.S. Postal Service exists
today, but now there is Federal Express and electronic mail. One would hope
some of those former post office employees have learned to become word pro-
cessors or have learned how to repair computers: Even Federal Express deliv-
ery people use hand-held computers to register their deliveries. I expect that
we will continue to see changes at record companies as a result of the many
changes taking place throughout the entertainment industry in general. I only
hope that we will develop new skills to ensure that we all are somewhere in
the work force in the coming years.

JANET JACKSON, JANET JACKSON, EVERYWHERE YOU LISTEN:
In my column in the April 17 issue, I noted that the new charts were revealing
new patterns for the way new albums are played at radio. Last week, Jackson’s
album “janet.” (Virgin) was shipped to radio. And, boy did they dig in to that
project. Based on a list of 250 titles from BDS monitored airplay, radio played
all but one cut from the album. They even played the segues between the
songs—WOW!

R&B

ARTISTS & MUSIC

ARTIST DEVELOPMENTS

BUBBLING UNDER. sivsiss.

A AEIE:
z |3 @ z| = @
2|5 |5 | nime 25| 5| TITLE
= | 3] %[ armsT (LABEL/DISTRIBUTING LABEL) = S| % | arTiST (LABEL/DISTRIBUTING LABEL)
1 |17 | 2 | THE POSSE (SHOOT 'EM UP) 14 | — | 1 | BACK FOR MORE
INTELUGENT HOODLUM (A&M) LULU/BOBBY WOMACK (EMI/ERG)
2 |13]| 6 | GIMME GIMME 1511 7 | OFF & ON
AVA CHERRY (RADIKAL /CRITIQUE) TRENDS OF CULTURE (MAD SOUNDS)
316 |5 | ANUTHA LUV 16 |— | 1 | TOUCH MY LIGHT
P.O.V. (GIANT/REPRISE) BIG MOUNTAIN (QUALITY)
4 |14 ] 3 | ALL I EVER ASK 17| —1| 1 | DROP DOWN
NAJEE (EMI/ERG) E-LA-TE' (JAMMSVILLE/WARLOCK)
5|5 |6 | LEGACY 18 |21 | 2 | AFFAIR
MAD COBRA (COLUMBIA) MAHOGANY BLUE (MCA)
6 | — | 1 | FEEL NO PAIN 19 {10 | 10 | RESPECT DUE
SADE (EPIC) DADDY FREDDY (CHRYSALIS/ERG)
7 (8| 4 | HEAD OR GUT 20 | — | 1 | ONE LAST CRY
ILLEGAL (ROWDY/ARISTA) BRIAN MCKNIGHT (MERCURY)
81— | 1 | | WANNA HOLD ON TO YOU 21|23 | 2 | PLEASE TELL ME TONIGHT
MICA PARIS (ISLAND/PLG) MOTIF (PAYDAY/LONDON/PLG)
9 | 7 | 2 | TONIGHT'S DA NIGHT 2 | —| 1 | TEDDY BEAR
REDMAN (RAL/CHAQS/COLUMBIA) G-WIZ (SCOTTI BROS.)
10 124 | 2 | DO DA WHAT 23| — | 1 | ARE YOU READY
1 OF THE GIRLS (EASTWEST) HERE & NOW (THIRD STONE/ATLANTIC)
11 | 19 | 3 | ONE NIGHT OF FREEDOM 28| — |1 | VLKEIT
B8.BO.TIL (A&M} JOMANDA (BIG BEAT/ATLANTIC)
12118 | 8 | BUT | LOVE YOU 25120 |10 | TICK TOCK
MIKI HOWARD (GIANT/REPRISE) KILO (WRAP/ICHIBAN)
— | 1 | SAYIT ISNT OVER Bubbling Under lists the top 25 singles under No. 100
SIVEIXIBCA) which have not yet charted.
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Brace yourself for “The Bizarre Ride
I1 The Pharcyde.” Rap innovation is
back on the move and on this maiden
voyage the lively L.A. foursome called
the Pharcyde combines slivers of soul,
jazz, funk, and cartoon voices to form a
cocktail of original, laidback musicality.

Says Lamar Algee, Delicious Vinyl’s
director of rap promotion, “The
Pharcyde’s tracks are constructed with
more song structure and perfect pitch
than your typical rap. Their sound
remains rooted in hip-hop, but their
appeal is
universal.”

The group’s
second single,
“Passin’ Me By,”
currently is
climbing
Billboard’s Hot
Rap Singles chart,
and is “on its way
to urban and pop
radio,” says Algee.

The Pharcyde consists of Romye
“Booty Brown” Robinson, Tre “Slim
Kid” Hardson, Imani “Dark Boy”
Wileox, and Derek “Fat Lip” Stewart.
The four started out as breakdancers
and, after writing rhymes and rapping to
other people’s records for several years,
they cut a three-song demo tape with
producer J-Swift.

The demo stirred interest at several
labels, including Delicious Vinyl. “We
decided to stay with the smaller, West
Coast thing, so we could talk to the label
president if we wanted to,” says Imani.

“T got excited when I heard their
tape,” says Delicious Vinyl president
Mike Ross. “It showed me another
level.”

The Pharcyde’s rhymes mix old school
and new school, East and West Coast
aesthetics. “A lot of our lyrics are
written,” says Slim Kid, “but sometimes
somebody might say something, just
freestyling or clowning around and that
might spark an idea. Our lyrics go
through several different stages.”

Delicious Viny! introduced the
Pharcyde to the world via “Soul Flower,”
a cut on the Brand New Heavies’ “Heavy
Rhyme Experience Vol. 1.” Last July, it
debuted the single “Ya Mama,” which
featured a series of mother jokes (“Ya
mama’s got a glass eye with a fish in it”).
The track “kicked up some dust,” says
Algee, but it also gave the group
somewhat of a novelty image. “Maybe it
was a mistake putting that out first,”
says Ross.

To promote the group, Delicious Vinyl
set up a teaser campaign using three
consecutive postcards containing mother
jokes. The album followed in November
and the early buzz paid off with the
arrival of “Passin’ Me By.” “It got fast
response from the street,” says Algee.

“The song is about anything you want
but can't have,” says Imani. “Like, I've
always wanted a Ferrari, but every time
I see one at an intersection, it just looks
at me, laughs, and drives away.”

HAVELOCK NELSON

HOLOING HER OWN

On first impression, Tené Williams does
not appear tough enough to bear the
music industry’s hectic push-and-pull.
Within the heavy promotional activity
and back-slapping smiles that
accompany a hit single, the petite and
soft-spoken Pendulum newcomer looks

too fragile to hold her own.

But, as the cliché goes, looks can be
deceiving. Tucked beneath the big,
boorning voice that fuels her first chart
hit, “Give' Him A Love He Can Feel,” are
a quick wit and a quietly focused
personality and a woman in complete
control of her career.

“At first, there were times when I felt
like some people were talking over me—
or like I wasn't even in the room,” she
says. “It can be hard to get your point
across when you're 4 young woman in
this business. But I have some very
definite ideas of what I want to sound
like, and T was able to get that across.”

Williams says it was vital that her
eponymous debut strike a balance
between the peppy new jill swingers that
radio currently requires, and the lush
R&B and jazz ballads she has always
dreamed of recording. By tempering

Billboard

beat-savvy ditties like “Good Morning”
with romantie, introspective moments
such as “Bluebird”
and “Silly For
You,” the singer
deftly bypasses
other urban
ingenues, taking on
seasoned pros.

“I have a deep
reverence and love
for singers who are
capable of simply
standing in front of
a mike, and creating a magical moment
with a song,” Williams says. “Making a
dance song work is a challenge, too. But
I, ultimately, want to focus on singing
beautiful timeless ballads.”

A New York native, Williams cut her
teeth singing gospel music under her

(Continued on page 48)
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Let Freedom Ring; Tales From Brave Ulysses

THE FINAL WORDS of “Voice Of
Freedom,” the debut solo single by
Freedom Williams, reveal much of
what you need to know about the ex-
C&C Music Factory rapper’s atti-
tude toward the past: “And you
thought I was going to disappear!”
That track, a rousing danece/hip-
hop anthem, also is exemplary of the
tone permeating Williams’ upcoming
Columbia collection, “Freedom.”
Roughly one year after a bitter
split with C&C creators David Cole
and Robert Clivilles, the Brooklyn,
N.Y., native has come out swinging,
armed with tunes that employ the

FREEDOM WILLIAMS

musical vibe of the hits “Gonna Make
You Sweat” and “Things That Make
You Go Hmmm,” while exploring
more worldly, streetwise lyrics.

“It was important for me to show
the world that I hadn’t gone soft,”
Williams recently said between stops
on a promotional tour of Florida. “I've
learned a lot in the last few years—
mostly what not to do. I wanted to in-
corporate some of those lessons into
an album that has a lot of energy,
with songs that have something to
say.”

Williams co-penned and -produced
nine of the 12 euts on “Freedom,”
mostly collaborating with newcomer
Mike More. Others on board were
former Family Stand members Pe-
ter Lord and Jeffrey Smith, and the
legendary Ashford & Simpson, who
contributed the aggressive “Re-
spect.” The song resulted from a
chance meeting between Williams
and Nick Ashford. “I saw Nick driv-
ing down the street one day, and he
invited me to a barbeque at his home.
We hit it off right away, and soon we
were exchanging ideas.”

A highlight of the project for the
rapper occurred during the recording
of its most creatively satisfying mo-

“When you said, ‘Meet me at Le Dufy and let’s
monkey around,’ this is not what I had in mind.”

“Escape to the city within the city. . .West Hollywood, California”

800-253-7997

1000 WESTMOUNT DRIVE
WEST HOLLYWOOD
CALIFORNIA 90069

*Offer based on availability.
Tax and gratuity not included.

by Larry Flick

ment, “When I Rise,” which lays up-
lifting rhymes atop a crafty blend of
urban/funk beats and jazzy horns. “I
remember when I was a studio go-
pher, being awestruck by [veteran
musicians] Marcus Miller and Jerry
Hey. It seemed inconeceivable that I
would ever get to make music with
them. And there we were, hanging
out in the studio and working on the
arrangement to that song. It was a
dream come true.”

With the music in place, Williams
now is immersed in the task of bring-
ing the musie to the clubs and radio.
Enhanced by Kenny Gonzalez and
Louie Vega’s underground-savvy
house remixes, “Voice Of Freedom” is
earning early kudos from DJs and
crossover programmers in its first
weeks of circulation. It bodes well for
Columbia’s plan to put Williams on
the concert trail in midsummer. In
fact, Williams already is assembling a
band for the trek.

In the meantime, Williams is happy
to be back with an album he believes
will prove to people how important a
factor he was in the overall success of
C&C Music Factory.

“Robert and David did not give me
the talent I have, or ereate my ap-
pearance,” he says. “Those were
things I brought to the project. C&C
Music Factory was a joint effort that
we could all be proud of. But all of
that is behind me now. 'm more in-
terested in looking forward, and tak-
ing this new musie as far it can go.”

THE SINGLE LIFE: One of the
bigger buzz records out of Chicago
right now is “I'm Leavin’ You,” a juicy
garage/house jam by newcomer
Ulysses (Large/Triad). Perhaps the
coolest thing about this record (be-
yond Li’l John Coleman’s astute
production) is that this sad tale of
love-gone-awry is not being delivered
by a finger-wavin’ diva. After too
many years of jock-holding street Ro-
meos, it is refreshing to hear a deep,
masculine voice handle the kind of
sensitive material that made Teddy
Pendergrass and Barry White fa-
mous. An added treat is Ulysses’
fluid, live sax playing—also a nice
break from the irritatingly overused
samples that we’re often served. A
genius jam that deserves to break out
of the underground.

It is a pleasure to welcome fierce
diva-on-the-rise Dina Carroll back to
the dancefloor with “Special Kind Of
Love” (A&M), a sparkling, pop-laced
twirler produced by Robert Clivilles
and David Cole. The cute album ver-
sion (reminiscent of the duo’s work
with Mariah Carey) is transformed
into a festive peak-hour affair by
C&C with assistance from Ricky
Crespo and Hex Hector. For a de-
lightful journey back to the "70s, delve

into Nigel Lowis’ plush mix, with its
grand piano lines and pillowy strings.
Import enthusiasts will need to snag
the U.K. pressing, which includes a
sweeping version of the song by
Brothers In Rhythm, not to mention
tasty West End renderings of “Ain’t
No Man” and “Express.”
Producer/composer Nicholas
James Howler blends the line divid-
ing rave and house with “Crawler”
(3Beat, U.K.), an instrumental he
recorded under the name Wobble-
head. Thick, driving beats are the
unifying thread for floating synth ef-
feets and a spiraling melody line.
Equally as strong are the spine-
crawling ‘“Angelic” and “Yuca’s
Army” on the flipside. Intense.
Erotic film actress Heather
Hunter makes a credible transition
into musie with “I Want It All Night
Long” (Great Jones/Island). Under
the guiding hand of Mike Cameron
and the Smack Productions posse,
Hunter coos and vamps admirably,
conjuring up images of '70s vixens
Andrea True and Sylvia. Meanwhile,

e Dace
Brodhouls
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Breakouts: Titles with future chart potential,
based on club piay or sales reported this week.

the beat-base is positively slammin’,
and ripe for play at several formats.
Could be a sleeper hit with the right
amount of promotional TLC.

The hi-NRG cover sweepstakes
rages on with Abigail’s techno-spiked
reading of k.d. lang’s recent pop/AC
hit, “Constant Craving” (Klone,
U.K.). The biggest asset of this rec-
ord is the astonishing similarity in
both singers’ voices. Admittedly,
hearing the song laid into a bright ar-
rangement is weird at first. But an
open mind ultimately will find the
track an amusing interlude.

TID-BEATS: Get ready for the re-
turn of Black Box. The Italo-house
group that enjoyed a string of hits
from its 1991 album, “Dreamland,”
will be back in September with an
RCA set fronted by former Brothers
In Rhythm belter Charvoni. The act
stirred up controversy last time

around when Martha Wash was not
credited as its primary vocalist. RCA
is mulling over potential singles, the
first of which is due in August ...
Gloria Estefan will try to build upon
the recently revived interest of club
jocks with house remixes of “Mi
Tierra” (Epic), the title track of her
forthcoming Latin-musie album.
Once again, Tommy Musto deftly
handles postproduction duties. (How
about someone getting TM and Glo
together for a little direct collabora-
tion?) Pablo Flores also contributes
three mixes ... Last week, we re-
ported that Jomanda’s new single, “I
Like It” (Big Beat/Atlantic), had not
been properly remixed for club play.
We stand (somewhat) corrected. E-
Smoove currently is primping the
record with house beats for future re-
lease. A fine decision, but it does not
erase the fact that the label first
introduced a new record by a dance-
rooted act to club DJs without a use-
ful dance version. A day late, a dollar
short? We'll see ... Miami’s up-and-
coming Murk Boys have been keep-
ing busy lately. They have added
their unique touch to new singles by
Deborah Harry, “I Can See Clearly”
(Sire), and Danni Minogue, “This Is
It” (MCA, U.K)) ... Pendulum inge-
nue Tené Williams proves herself a
formidable voecalist on her groovy
eponymous album (see story, page
31). Though much of the set aims for
top 40 and urban radio acceptance,
clubsters should check out Williams’
fun reading of Jackie Moore’s disco
nugget “This Time Baby,” and “Ja-
mie’s Dream,” a dreamy, downtempo
jewel that is begging for a grand Fra-
nkie Knuckles remix . .. As compila-
tion albums go, there really isn’t any-
thing stronger circulating right now
than “Over The Edge” (Jumpin’ &
Pumpin’, U.K.), a two-record set that
offers a glimpse into the vast and
ever-evolving underground house and
rave scenes overseas. There isn’t a
bad track to be found here, though a
highlight is a pair of cuts from a
promising new U.K. indie, Bush Rec-
ords: “Can’t Stop” by Plez and “The
Throwdown” by Bitch. Import
hounds, get crackin’ ... Madonna’s
fledgling Maverick Records will get
a nice boost this summer from “Plan-
tation Of Love” by stylish newcomer
Meshell. A sneak peek of the album
reveals her knack for literate rhym-
ing and sultry singing, which are off-
set by a rich landscape of dance, R&
B, and hip-hop grooves. No single has
been chosen yet, though we are root-
ing for the sassy banji-girl anthem,
“Boyfriend” ... DJs in search of
something unique (and oh-so-juicy)
should seek out “The Bone Dance,”
the sorely underrated debut album by
E-Zee Posse (More Protein, U.K.).
Mastermind Jeremy Healy serves up
a delicious menu of club dishes, rang-
ing in style from hearty house to slick
hip-hop. In addition to the hits “Love
On Love” and “Sun Machine,” turnta-
ble hounds are advised to delve into
“Vanity,” a smoker fueled by occa-
sional Beatmaster vocalist Chris
Ballan’s flashy turn. A huge hit just
waiting to happen.
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NEWD | | | INCHARGEcmais EL BARRIO 43 | 33 [ 22 | 11 | FUNKY CHILD i) (m PENDULUM 66330/ELEKTRA @ LORDS OF THE UNDERGROUND
NEWD | | | YOU GOT ME WORKIN’' GREAT JONES 530 625/ISLAND GLENN "SWEETY G' TOBY NEWD | | | THE CRYING GAME (x) SBK 19785/ERG @ BOY GEORGE
NEW ) 1 GLAMMER GIRL SEXY 1001/MAXI THE LOOK 45 | 21 14 11 | I'M RAVING (M) (T) (X} ARISTA 1-2525 & L.A.STYLE
NEWD | | | LOVE SENSATION DOUBLE J 5507/SALSOUL LOLEATTA HOLLOWAY 46 | 42 | 35 | 6 | INDEPENDENCE (T)(x) SBK 19777/ERG & LuLUY
41 | 40 | 40 | 4 | T-E-C-H-N-O panTERA 0404 BASIC ELEMENTS 47 | 31 | 11 | 11 | FAITH(IN THE POWER OF LOVE) (T) (x) EPIC 74887 ROZALLA
48 | 43 | 38 [ TYPICAL REASONS COLUMBIA 74865 ® PRINCE MARKIE DEE & SOUL CONVENTION NEW p 1 GIVE HIM A LOVE HE CAN FEEL (1) PENDULUM 66326/ELEKTRA & TENE WILLIAMS
49 | 45 | 42 5 | JUNGLE BILL SMASH 880 003/ISLAND ® YELLO NEW ) 1 WHAT CAN YOU DO FOR ME (1) (X) LONDON 857 103/PLG & UTAH SAINTS
50 | 37 | 22 | 14 | BRIGHTER DAYS CAJUAL 204/EMOTIVE CAJMERE FEATURING DAJAE 5 | 50 ] 32 | 16 | HIP HOP HOORAY (m) (1) (X) TOMMY BOY 554 # NAUGHTY BY NATURE

(O Titles with the greatest sales or club play increases this week. ® Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavaifable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-
single availability. © 1993, Billboard/BPI Communications.

tothe future™

_ Featuring 13 of the hottest rave

_ tracks from the coolest artists in

_party music, including: Jaydee,
The Shamen, The Sugarcubes,

2 Unlimited, and more.

In-store June 8w
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The hottest import goes domestic.
“Plastic Dreams” is now a reality.
On Sale Now.

On 12" and CD-5.
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ESSENTIAL
REFERENCE
.GUIDES

Sillbc

1. International Buyer’'s Guide: The worldwide music & video busi-
ness to business directory jampacked with record & video co's, music
publishers, distributors & more.

2. International Talent & Touring Directory: The source for US &
Intl’ talent, booking agencies, facilities, services & products.

3. Record Retailing Directory: Detailed information on thousands of
independent music stores & chain operations across the USA.

4. International Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry.

5, Country Music Sourcebook: Lists personal managers, booking
agents, performing artists, country music radio stations & more!

6. International Recording Equipment & Studio Directory: All
the facts on professional recording equipment, studios & equipment
usage.

7. International Latin Music Buyer’s Guide: The essential tool for
finding business contacts in the latin music marketplace.

For fastest service call: 1-800-223-73524
{outside NY), in NY 1-212.536-5174 Or
1-800-344-7119 (outside NJ), in NJ 1-908-363-4156
BOSDNEAGEESEHEREFI R4 0RRFRORIRERESGESRRESSOEETIRIRVRAD
Mail completed coupon to: Billboard Directories, PO Box 2016, Lakewood, NJ 08701

Company

Signature
Check for $ enclosed. Charge: (QVisa (QMC [ AMX
Card # Exp Dajg

Please add $3 per directory for S&H, add $8 for international oraers.
Add applicable sales tax in NY, NJ, GA TN, MA, IL & DC.

#copies Amount
1993 International Buyer's Guide (8057-9) $80
1993 International Talent & Touring Directory (8042-0) $70
— 1993 Record Retailing Directory (8059-5) $99
1992 International Tape/Disc Directory (8054-4) $35
1992 Country Music Sourcebook (8053-6) $40
1993 International Recording Equipment & Studio Directory (8043-9) $40
____ 1992 International Latin Music Buyer's Guide (8058-7) $50
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0SBY: BREAKING THE SOUND BARRIER

(Continued from page 26)

laborated with hardcore renegade pro-
ducers who weren't afraid to roll with
live musicians.”

Says Blue Note president Bruce
Lundvall, “I believe that Greg Osby
has made the most original and cut-
ting-edge statement in the new fusion
of jazz and hip-hop. Rather than sam-
pling and borrowing jazz elements and
fusing them with the language of rap,
Greg has forged an essentially new di-
rection.”

On “38-D Lifestyles,” Osby blows
hard. “I wanted to play like I was
Cube or Chuck D. going for it,” he
says. He charges alongside 100 X rap-
pers Mustafo, RM, Supreme, Mall-
Black, and Bad Newz atop and amid
tracks created by a combo that in-
cludes guitarist David Gilmour, bass-
ist Lonnie Plaxico, keyboardist Dar-
rell Grant, drummer Phil McClennin,
and singer Cassandra Wilson.

There are a few samples, but most
of the found sounds actually are repli-
cations of original recordings (“a lot of
out-of-print jazz tracks,” says Osby).
The sonic substitutions were
prompted by what Osby views as ex-
cessive prices some publishers are
asking for sampling rights. “That’s
greed,” says Osby, “and it stands in
the way of creativity while it also pre-
vents the resurrection of music that
has been dormant. But it's gonna so-
lidify the alliance between hip-hop and
musicians. Good musicians can play in
the same key and vibe as samples, plus

they’re cheaper and cleaner [sound-
ingl.”

Both Osby and the executives at
Blue Note realize that “3-D Life-
styles” will take a while to catch on.
Osby is certain there will be some op-
position in jazz and rap circles, “There
are people in those two realms who
would rather their stuff remain pure.
I don’t understand that, especially be-
cause jazz and rap are both made up
of other musies. My audience consists
of people who are tired of those two
styles as they're presently being pres-
ented—the same old thing.”

Blue Note’s multiphase plan for
promoting and marketing “3-D Life-
styles” kicked off “seven or eight
months ago,” according to Blue Note’s
manager of artist development, Tony
Harvin.

Phase one involved soliciting press.
“There were a bunch of group stories
that included comparisons to Digable
Planets and Guru,” says Harvin.
“Also, there were a few features about
the recording sessions.”

As the project continued to form,
the term “street-jazz” was invented.
“We realized it wasn’t like anything
else, and we later used ‘street-jazz’ on
all our sales sheets, ads, and on post-
cards that were mailed to hip-hop
press, jazz people, retail buyers, and
syndicated radio people,” says Harvin.
“They went out eight weeks before the
album.”

In phase two, ads were placed in un-

derground and hip-hop publications
such as The Bomb, One Nut Network,
and The Source. Phase three will tar-
get progressive-musie publications
such as Details and Options. Harvin
adds, “We've also been going after the
traditional jazz press from the very
beginning.”

On the radio side, Blue Note has
been approaching mix show DJs and
college outlets. Among the key sta-
tions that have played “Mr. Gutter-
man” are KDHX St. Louis, KGRU
Houston, WVNA Miami, and KCRW
Los Angeles.

Besides the posteards, some of the
marketing tools in Blue Note’s arsenal
are baseball caps, posters, and an elec-
tronic press Kkit.

Now the idea is to showcase Osby
live. He’s already played in Los
Angeles and New York. “We're look-
ing to have him do a promo tour with
a full band in June, tying in with vari-
ous black-music month events,” notes
Harvin. “There are pockets where the
record’s very hot, like the northeast,
the Bay Area through L.A., Chicago,
and Atlanta. The tour will be based
where we're getting the most re-
sponse.”

Osby says, “Let’s hope everybody
will cut themselves off from the perils
of closed-mindedness and put on their
3D shades to see the world in a dimen-
sional perspective as opposed to tun-
nel-vision view.”

among others.

through the 7th of June, 1993 - - - Amsterdam, Holland.

which dance music requires.

Dance music - from funk to soul to hip hop to house -
rapidly developing. For keeping abreast of new international developments as well as

Convention is indispensable.

Postbus 929, 1200 AX Hilversum, The Netherlands

Members of the dance music industry have only one place to be from the sth

The European Dance Music Convention offers the international dance music
industry a strong, workable platform for meeting new partners, discovering new talent
and conducting all sorts of business. An ideal backdrop, Amsterdam is a location
renowned for creativity, diversity and freedom - coincidentally the same ingredients

is ever changing and
monitoring local hotbeds in numerous countries, the European Dance Music

The record industry, hardware manufacturers, artists, DJs, producers and club
owners will be in attendance for the panels, exhibits, product demonstrations,
showcases, parties, raves and Amsterdam’s (in)famous nightlife.

On stage at our previous conventions: Technotronic, Alyson Williams, KLF,

Shamen, Rebel MC, James Taylor Quartet, Guru Josh, Sybil, King Bee, Wee Papa Girl
Rappers, Rozalla, Adeva, Quadrophonia, Cut ‘N Move, Alison Limerick, and Tony Scott,

The European Dance Music Convention: an opportunity to give your ears new
music, your eyes innovative acts, your body top D)'s and your intuition new trends.

The European Dance Music Convention is organised by The Dance Connexion
Holland and the Conamus Foundation in association with D.M.C. international.

For more information, call 02154-25187, fax 02154-25040 (The Dance Connexion)
For registrations and hotel reservations, call 035-218748, fax 035-212750 (conamus)

34

www americanradiohistorv com

BILLBOARD MAY 29, 1993


www.americanradiohistory.com

ARTISTS & MUSIC

Labels Ponder Older Acts’ Potential
Radio Rules Affect Signings, Comebacks

B BY EDWARD MORRIS

NASHVILLE—Radio’s reluctance to
program country artists who flourished
in the days before Randy Travis (Bill-
board, May 15) is making record labels
more reluctant to sign such acts, A&R
reps concede. The freeze-out is causing
some of the older acts to link themselves
with newer stars in an attempt to capi-
talize on their popularity.

Even artists of George Jones’ and
Dolly Parton’s magnitude are feeling
the squeeze. In accepting the Academy
of Country Music’s Pioneer Award re-
cently, Jones appended a plea to his ac-
ceptance speech. “I would wish that ra-
dio would pay a little more attention to
us older artists,” he said. “We'’re not
dead yet.”

Earlier, Jones had transmitted the
same message through his single, “I
Don't Need Your Rockin’ Chair.” The
single and its accompanying video were
studded with cameo appearances by vir-
tually every important young country
artist in the business.

Parton has been open about the fact
that she drafted Billy Ray Cyrus, Mary-
Chapin Carpenter, Kathy Mattea, and
Tanya Tucker for her “Romeo” video at
least partly as a way to gain radio atten-
tion and acceptance.

Even with the youth infusions, Jones’
single peaked at No. 34 and Parton’s at
No. 27.

The spurning of veteran acts is a
fairly new phenomenon. Five years ago
this week, at least half of Billboard’s
Hot Country Singles chart was held by
acts that had made breakthroughs in
the "70s or before, including Jones, Ron-
nie Milsap, Merle Haggard, Glen Camp-

bell, Tammy Wynette, the Oak Ridge
Boys, the Gatlins, the Statler Brothers,
Conway Twitty, Kenny Rogers, Charley
Pride, Mel Tillis, Moe Bandy, Mel
McDaniel, and Janie Fricke.

By contrast, this week’s chart boasts
only a handful of acts of pre-1980 vin-
tage, specifically Parton, Reba McEn-
tire, Alabama, Tucker, John Anderson,
and Lorrie Morgan (she had two low-
charters in 1979).

Although they say they don't like it,
label reps admit that age is an increas-
ingly important factor in deciding
whether to sign an artist.

“It’s certainly something you can’t ig-
nore,” says Garth Fundis, RCA’s VP of
A&R, “because radio is the main outlet
for us to promote our albums at this
point. With that in mind, if radio isn’t
going to play something, then we have
to come up with other ways of market-
ing our albums. I would admit there’s a
prejudice—everyone knows there is.”

Fundis says it is frustrating to have
to make decisions on matters other than
artistic merit. “It’s really tough, [but]
when you find someone who's very tal-
ented over a certain age, it definitely
comes under scrutiny. You don’t like to
follow trends—you like to lead in
trends, but you can’t ignore them.”

Age alone is not a deal-breaker, how-
ever, according to Fundis: “If I found
somebody who absolutely blew me
away, and I felt like they had something
really unique to offer, I would try to find
a way to make it work.”

Paige Levy, VP of A&R for Warner/
Reprise, says that age “definitely” fig-
ures in artist signings these days.
“We're less likely to take a chance on
older acts,” she continues. “It seems to

Country Fan Fair Announces
Updated Performance Lineups

NASHVILLE—Some of the brightest
and most revered stars of bluegrass mu-
sic will kick off the 22nd annual Country
Music Fan Fair here June 7. The festi-
val, which will be held at the Tennessee
State Fairgrounds, runs through June 12
and concludes with the daylong Grand
Masters Fiddling Championship at
Opryland Park.,

Scheduled for 7-10 pm., the bluegrass
show will feature performances by the
Bluegrass Cardinals, Jim & Jesse, Alison
Krauss, Doyle Lawson, Bill Monroe,
Lynn Morris, the Nashville Bluegrass
Band, the Osborne Brothers, Charlie Si-
zemore, Ricky Skaggs, Ralph Stanley,
and Mac Wiseman.

DJs Keith Bilbrey and Kyle Cantrell
will host the show.

The major record labels, staging sepa-
rate concerts during the fair, also have
updated their talent lineups:

Curb Records (June 8, 10 am.-noon):
Boy Howdy, Hal Ketchum, Ronnie
McDowell, Tim McGraw, Sawyer Brown,
Six Shooter, and Rick Vincent. Al Wyn-
tor and Katy Haas host.

Mercury Records (June 8, 2:30-4:30
pm.): John Brannen, Billy Ray Cyrus,
Kentucky Headhunters, Toby Keith,

Sammy Kershaw, Kathy Mattea, and
Shania Twain.

MCA Records (June 8, 7:30-9:30 pm.):
Tracy Byrd, Mark Chesnutt, Mark Col-
lie, Vince Gill, the Mavericks, Kelly Wil-
lis, and Run C&W.

Liberty Records (June 9, 10 am.-
noon): Steven Curtis Chapman, Billy
Dean, Cleve Francis, Ricky Lynn Gregg,
Chris LeDoux, and Pearl River.

Warner Bros. Records (June 9, 2:30-
4:30 pm.): Billy Burnette, Little Texas,
and Dan Seals. Jeff Foxworthy hosts.

Warner Western: Don Edwards, Bill
Miller, Waddie Mitchell, Michael Martin
Murphey, Sons Of The San Joaquin, and
Red Steagall.

RCA Records: (June 9, 7:30-9:30
p.m.): Alabama, Shenandoah, Larry
Stewart, Lari White. Darrell Waltrip
hosts.

Atlantic Records (June 10, 10 am.-
noon): Dean Dillon, Confederate Rail-
road, Tracy Lawrence, John Michael
Montgomery. Jerry Glanville and Neal
McCoy host.

Arista Records (June 10, 2:30-4:30
p.m.): Brooks & Dunn, Diamond Rio,
Radney Foster, Alan Jackson, Dude

(Continued on page 40)

be the young hunks. We see those as
acts that are breaking and selling a lot
of records, and it definitely influences
us ... That's not to say that we would
absolutely not [consider older perform-
ers], because there’s actually an older
artist we're talking to right now. We'd
be more likely to sign an older person
who has already had some success in
the business—as opposed to one who’s
starting out as a brand new act.”

MCA president Tony Brown, in an in-
terview in the current issue of GQ, con-
veys his own doubts about the prospects
for long-established acts whose popular-
ity has waned. Commenting in the inter-
view about certain career-revival efforts
undertaken by his predecessor, Jimmy
Bowen, Brown scoffs, “He really be-
lieved he could bring back Glen Camp-
bell and Eddie Rabbitt.”

Harlan Counting. Songwriter/publisher Harlan Howard, center, presents
Jackson Leap with a new guitar to celebrate Leap’s ““| Want You Bad (And That
Ain't Good),” a top 10 hit for Collin Raye. The celebration also commemorated
the first year of operation for the Harlan Howard Songs publishing company, for
which Leap writes. At Howard's left is his wife, Melanie.

(Continued on page 40)

THE IMPORTANCE OF BEING BUDDY: Buddy Killen
played in Hank Williams’ road band, partied with the likes
of Jim Reeves, Paul McCartney, and Burt Reynolds, and
sold his publishing company, Tree, and its allied properties
for $40 million. But he says his proudest moment oceurred
in 1985 when he was inducted into the Alabama Music Hall
Of Fame. That sentiment tells a lot about the man who rose
from wretched poverty to great fortune at the same time that
Nashville was evolving from its principal identification as the

“home of the Grand Ole Opry” into a world-famous recording
and publishing center. To a great degree, Killen's story is
Nashville’s story. They thri-
ved together.
Killen invites us to accom- .
pany him on his rags-to-ritz
Jjourney via his new autobi- NaShVIlle
ography, “By The Seat Of

My Pants: My Life In Coun- (i ;'——-

try Music” (Simon & Schus-

ter). And a marvelous jour-

ney it is. Killen has achieved

so much—as a publisher, ™
producer, songwriter, musi-

cian, single parent, and resi-

dent voice of sanity—that

there is no room in his narrative for dull spots. He has lived
his life at full throttle. Along the way, he has been enriched
and enraged by the antics of Roger Miller, Johnny Pay-
check, Mel Tillis, Joe Tex, and a thousand dreamers and
spellbinders who drifted through town on the way to oblivion
or immortality. (Killen even ponders the notion that he may
have been cuckolded by the King of Country Music.)

But beyond his wholly absorbing anecdotes, Killen also has
produced a first-rate work of inspiration. It is a stirring testi-
mony to the powers of self-assurance and hard work that
never becomes naive, formulaic, or smug. This is history at
its most entertaining and a key piece to that jigsaw puzzle
called “Music City.”

MAKING THE ROUNDS: According to the most recent
ratings figures, Country Music Television now reaches 18.9
million subscribers, a jump of 1.6 million over last December’s
totals ... Nashville songwriter and scriptwriter Tom C.
Armstrong has a new book of poetry on the stands. His
“Work In Words” is published by Baird Books ... Mickey
Gilley is back in the news. He’s just opened Gilley's Music
Row Theater in Nashville. Among its regular performers are
Johnny Lee and Dave & Sugar ... Seems like everyone
wants to cover this year’s Fan Fair. But press passes are get-

The Buddy System Tells Nashville Story

Also, CMT On The Rise; Red Allen Tribute Set

by Edward Morris

ting harder to come by. The Country Music Assn. has circu-
lated a list to label and indie publicists of 70 people whom
it has denied credentials for the June 7-12 festival . . . Wade
Conklin and Roy Mack have opened Split Publishing. The
first writers signed are Rich Grissom and J.L.. Crabb.

MARK YOUR CALENDAR: Nearly two dozen performers
have signed on for “A Tribute To Red Allen,” set for 7:30 pm.
Wednesday (26) at Nashville’s 328 Performance Hall. A leg-
endary bluegrass vocalist, Allen died April 3 in Dayton, Ohio,
of lung cancer. Proceeds from the tribute will go to pay his
medical bills. Scheduled to
perform are Bill Monroe,
Emmylou Harris & the
Nash Ramblers, Tony Rice,
Mark O’Connor, Bela
Fleck, Sam Bush, Jim &
Jesse, Pat Enright, Harley
Allen & Mike Lilly, Jim
Rooney, Kathy Chiavola,
Roy Huskey Jr., Matthews,
Wright & King, Vassar
Clements, Alan O’Bryant,
Curley Seckler, the Allen
Brothers, Debbie Nims, the
Cluster Pluckers, and Roland White. Tickets are $12 in ad-
vance and $15 the day of the show.

Photographer/artist Alan Messer will exhibit his photos
and silkscreens June 1-12 at the AKA Gallery in downtown
Nashville. Sharing the exhibit will be singer Joe Ely’s series
of lithographs, “How To Make Jail Hot Chocolate” . . . Grand
Ole Opry star Del Reeves headlines a June 5 benefit for the
Chapel Foundation Community Center For The Hearing Im-
paired. The show starts at 10 am. at the Community Center
at 585 Donelson Pike in Nashville. Other acts on the bill are
Melba Montgomery, George Covert, George Owens, Gene
Davis, Jimmy Faulks, Ear] Clark, Diane Clark, Steve Wil-
liams, and Gary Curtis . .. The third annual City Of Hope
Celebrity Softball Challenge & Concert will be held June 6
at 1 pm. in Nashville’s Greer Stadium ... The TNN Music
City News awards show will be held June 7 at the Grand Ole
Opry House. It will be hosted by Ricky Van Shelton, George
Jones, and Suzy Bogguss . . . Also June 7, the Grand Ladies
Of The Grand Ole Opry will conduct a luncheon and fashion
show to benefit the T.J. Martell Foundation. It will be held
at 11 am. in the Presidential Ballroom of the Opryland Hotel.
Hosts for the event include Skeeter Davis, Jan Howard,
Carol Lee, Jeanne Pruett, Jeannie Seely, Jean Shepard,
and Connie Smith. Tickets are available from Ticketmaster.
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CONFEDERATE RAILROAD 63 | 62 | 66 | 98 | TRISHA YEARWOOD A Mca 10297+ (9.98/15.98) TRISHA YEARWOOD 2

241026 | 25 [ 55 | SraNTic 5233540 (9.98/15.98) CONFEDERATE RAILROAD 21

@ = = B8 | ALABAMA @ AMERICAN PRIDE m 64 | 65 56 55 | LITTLE TEXAS WARNER BROS. 26820* (9.98/13.98) FIRST TIME FOR EVERYTHING 19
RCA 66044" (9.98/15.98)
; 65 | 59 | 44 | 12 | THE KENTUCKY HEADHUNTERS MERCURY 12568* (9.98 EQ/15.98) RAVEON! | 22

26 25 22 | 88 | GARTH BROOKS A ° LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1

66 68 | — | 79 | SUZY BOGGUSS @ LIBERTY 95847* (9.98/13.98) ACES 15

2 22 17 4 JOE DIFFIE epic 53002*/SONY (9.98 EQ/15.98) HONKY TONK ATTITUDE 17

2 % | 32 F TOBY KEITH mercury 514421+ (6.98 EQ/15.98) TOBY KEITH 28 67 57 59 | 132 | DWIGHT YOAKAM A REPRISE 26344*/WARNER BROS. (9.98/13.98) IF THERE WAS A WAY 7

29 | 27 | 27 | 211 | GARTH BROOKS A “ LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 68 | 63 ] 67 IS ;/;?::ECYH’;-\(:’SILESA}::;L?;;:.0(998“3.98) PR R o | B

0 | 24 26 B TRACY BYRD McA 10649+ (9.98/15.98) TRACY BYRD 24 63 67 | — | 134 COLUMBIA 46077*/SONY (8.98 EV13.98) SHOOTING STRAIGHT IN THE DARK 11
@ 38 | 35 | 33 | PAM TILLIS ARISTA 18649+ (9.98/13.98) HOMEWARD LOOKING ANGEL | 23 70 | 66 | 67 | 77 | TRACY LAWRENCE @ ATLANTIC 82326%/AG (9.98/13.98) STICKS AND STONES 10

COLLIN RAYE @

2 |31 |65 | 3 | KTOSLIN @ e  GREATESTHITS: SONGS FROM AN AGING SEX BOMB | 3I RE-ENTRY | 80 | Colacav/sony 9.98 EQ/13.98) ALLICANBE | 7

33 30 28 66 | JOHN ANDERSON A 8NA 61029* (9.98/13.98) SEMINOLE WIND 10 12 70 68 | 34 | HAL KETCHUM curs 77581*(9.98/13.98) SURE LOVE 36
3 | 34 | 32 | TANYA TUCKER @ LBERTY 98987+ (10.98/15.98) CAN'T RUN FROM YOURSELF | 12 713 | 64 | 50 | 33 g}hyﬁ:mf;’;&ﬁg’gfzrg;’&ﬁ;m CHIPMUNKS IN LOW PLACES | 6

3 3 30 31 RESTLESS HEART Rca 66049 (9.98/15.98) BIG IRON HORSES 2 14 74 70 86 BILLY DEAN @ sBi 96728+/LIBERTY (9.98/13.98) BILLY DEAN 22

% | 3| 3 7 | VARIOUS ARTISTS K-TEL 6068+ (7.98/12.98) TODAY'S HIT COUNTRY | 24 @ REENRY | 27 GEORGE JONES Nl e

37 | 35 | 33 | 40 | DOUG STONE epic 52436%SONY (9.98 EQ15.98) FROM THE HEART | 19 MCATIDREZ (T SBULE D)

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA

38 39 55 109 LORRIE MORGAN A RcA 30210* (9.98/13.98) SOMETHING IN RED 8 certification for sales of 1 miflion units, with multimillion sellers indicated by a numeral following the symbol. Most atbums avaiiable on cassette and

. CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all

3 38 3 16 BILLY DEAN sBK 98947 /LIBERTY (10.98/15.98) FIRE IN THE DARK " other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard/BP! Communications, and SoundScan, Inc.

Bilboard. Top Gountry Gatalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoindScari

FOR WEEK ENDING MAY 29, 1993

o |ex é Bl |o%|53 é &
£g % = LAA%ELIEIIUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) IEE 33 £z g E 33
1 1 PATSY CLINE A “ MCA 12(7.98/12.98) 101 weeks at No. 1 GREATEST HITS | 106 14 9 HANK WILLIAMS, JR. A 2 CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS | 93
2 2 REBA MCENTIRE A Mca 4979 (7.98/12.98) GREATEST HITS | 104 15 25 MARY-CHAPIN CARPENTER COLUMBIA 44228*/SONY (7.98 EQ/11.98) STATE OF THE HEART 8
3 3 GEORGE STRAIT A MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 106 16 16 | ALVIN & THE CHIPMUNKS CHIPMUNK 53435*/SONY (7.98 EQ/11.98) URBAN CHIPMUNK 14
4 6 GEORGE JONES @ EPiC 40776*/SONY (5.98 EQ/9.98) SUPER HITS 9] 17 17 | GEORGE STRAIT A MCA 5913 (4.98/11.98) OCEAN FRONT PROPERTY 83
5 4 DOLLY PARTON A RCA 4422 (7.98/11.98) GREATEST HITS | 89 18 20 | ALABAMA A RCA4939(7.98/11.98) ROLL ON 95
6 ) DWIGHT YOAKAM @ REPRISE 25989/WARNER BROS. (9.98/13.98) JUST LOOKIN’ FOR A HIT 63 19 15 | ANNE MURRAY A ¢ LIBERTY 46058+ (7.98/12.98) GREATEST HITS | 104
1 8 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 106 20 23 | PATSY CLINE DELUXE 5050*/IMG (4.98/8.98) 20 GOLD HITS 14
8 11 VINCE GILL @ Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 105 21 21 REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA 80
9 7 RAY STEVENS CURS 77312* (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 46 22 | 24 | DAVID ALLAN COE cOLUMBIA 35627*/SONY (5.98 EQ/9.98) GREATEST HITS | 22
10 13 | GEORGE STRAIT A 2 MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 104 23 22 | THE BELLAMY BROTHERS CURB 2146*/MCA (4.98/11.98) GREATEST HITS VOL. Il 11
1 10 | ALABAMA A ® RCA 7170(9.98/13.98) GREATEST HITS | 105 24 DOLLY PARTON RcA 6338* (3.98/9.98) COLLECTOR'S SERIES 11
12 12 | RAY STEVENS @ mca 5918 (4.98/11.98) ) GREATEST HITS 51 25 DOLLY PARTON @ COLUMBIA 44384/SONY (5.98 EQ/9.98) WHITE LIMOZEEN 10

13 | 14 | REBA MCENTIRE @ McCA 6294 (4.98/11.98) SWEET SIXTEEN | 94 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BPt Communications and SoundScan, Inc.
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[t Takes More Thaanllﬁfl’lL
nbition And Alibis

To Be
mber

JOHN MICHAEL MONTGOMERY

- LIFE'S A DANCE (52620

GE 3 L L THE ALREADY GOLD DEBUT ALBUM

SALES OVER 700,000
MANAGEMENT:ESTILL SOWARDS AND JOHN DORRIS, HALLMARK DIRECTION CO.
T (> ( PRODUCE BY DOUG JOHNSOK; WYATY EASTERLING

A% % 7 ON TOUR WITH REBA McENTIRE

et}

PFODUCED R

" | NUSIC MATTE

ON TOUR WITH GEORGE

........

And Thanks For Keeping Us At

Number One

THE ATLANTIC GROUP 1993 ATLANTIC RECORDING CORP. A TIME WARNER COMPANY

Five Weeks In A Row.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
= BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
I r ® &'I'H ABKS A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
OR WEEK ENDING MAY 29, 1993
F 3
~ x| 2 3 > x| 2 S
28| Sl | 38| €2 Tme ARTIST 2258 |5g| €3] tme ARTIST
£2| 32|~ | TS| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL F2| 32| 2| 5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
BORN TO LOVE YOU & MARK
| LOVE THE WAY YOU LOVE :iE* *3 Nk? 1 2 I *OJT)HN MICHAEL MONTGOMERY 39 | 30 18 18 | Dok (M.COLLIE,D.COOK,C.RAINS) W MEA%%'IE
at No.
! U | 12 1§ JoHNSON (v.SHAW.C.CANNON) i {C) V) ATLANTIC 87371 s4 | 70 | 3 m%'(}tﬁggmg‘(ﬁg&%'g&%m g s e UL
.COOK,S. I D. ISTA
AIN'T THAT LONELY YET © DWIGHT YOAKAM
(D] 2 | 5 | 12 | MNTTHAT LONELY YE R e T a1 | 38 | 35 | 20 | WHEN MY SHIP COMES IN & CLINT BLACK
TELL ME WHY WYNONNA J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) (V) RCA 62429
(D] 5 | 7 1 TR NG b (C) (V) CURB 54606/MCA IF | HAD A CHEATIN' HEART ® RICKY LYNN GREGG
a2 | 8 4 12 | £ iowARD (W.HOLYFIELD,A TURNEY)
g | 11 | 13 | SHOULD'VE BEEN A COWBOY ® TOBY KEITH : : . LIBRRTY ALPUM CUT
N.LARKIN,H.SHEDD (T.KEITH) (€) (v) MERCURY 864 342 43 | 40 | 38 | 17 | HARD WORKIN' MAN ¢ BROOKS & DUNN
(5)| 7 | 10 | 13 | ALRIGHT ALREADY & LARRY STEWART D-COOK, SHENDRICKSIRDUNN) (V) ARISTA 1:2513
S.HENDRICKS,L STEWART (B.HILL,J.B.RUDD) (V) RCA 62474 45 49 7 HEY BABY & MARTY STUART
@ 9 13 8 HOMETOWN HONEYMOON ALABAMA R.BENNETT, T.BROWN (M.STUART,P.KENNERLEY) (V) MCA 54607
J.LEO,L.M.LEE,ALABAMA (J.LEQ,J.PHOTOGLO) (V) RCA 62495 45 27 20 16 ngHSRo!_LlN' GIBSON/MILLER BAND
MADE FOR LOVIN' YOU & DOUG STONE D.JOHNSON (D.GiBSON,B.MILLER) (V) EPIC 74856
! 6 6 14 D.JOHNSON (C.PUTMAN,S. THROCKMORTON) (v} EPIC 74885 % 44 4l 20 IT'S A LITTLE TOO LATE & TANYA TUCKER
11 16 9 BLAME IT ON YOUR HEART & PATTY LOVELESS J.CRUTCHFIELD (P.TERRY,R.MURRAH) (C) (V) LIBERTY 44915
E.GORDY,JR. (H.HOWARD.KOSTAS) (V) EPIC 74906 47 a6 39 17 LEARNING TO LIVE AGAIN GARTH BROOKS
9 3 2 13 TENDER MOMENT & LEE ROY PARNELL A.REYNOLDS (S.DAVIS,D.SCHLITZ) (V) LIBERTY 56973
S.HENDRICKS,B BECKETT (L.R.PARNELL,R.M.BOURKE,C.MOORE) (C) (V) ARISTA 1-2623
. : HAUNTED HEART *
12 17 10 TROUBLE ON THE LINE SAWYER BROWN 51 o7 4 B.CANNON,N.WILSON (B.BROCK,K.WILLIAMS) (g)A(MrAAIEYF?C'fJE\?gg%\QIZ
R.SCRUGGS,M.MILLER (M.A.MILLER,B.SHORE) (V) CURB1043 | » x 5 20 | SHE'S NOT CRYIN' ANYMORE ® BILLY RAY CYRUS
@ 13 1 1 HONKY TONK ATTITUDE & JOE DIFFIE J.SCAIFE,J.COTTON (B.R.CYRUS, T.SHELTON,B.CANNON) (C) (V) MERCURY 864 778
B.MONTGOMERY,J.SLATE (J.DIFFIE,L. BOGAN) (VI EPIC 74911 YOU SAY YOU WILL TRISHA YEARWOOD
50 | 37 21 13
12 4 3 15 HEARTS ARE GONNA ROLL HAL KETCHUM G.FUNDIS (8.N.CHAPMAN V. THOMPSON) (V) MCA 54600
A.REYNOLDS, J. ROONEY (H.KETCHUM,R.SCAIFE) CURB ALBUM CUT @ T SURE IS MONDAY  ARKCHESNOTT
T-R-0-U-B-L-E & TRAVIS TRITT 65 | — 2
@ 14 15 7 | carown O.cHEsNUD (v) WARNER BROS. 18588 TSF;T;P:DELF;N::SS T (OIVITMEAS4630
i & LITTLE TEXAS
19 31 4 I’:EQ'IO?[SJS“(,:’MLEG?R,S.MAHL,G,BROOKS) GA(’\?)TLEE%!?YOIC%(Z% §2 48 3 18 J.smouJ,;DiNAPou,D.GRAU (P.HOWELL,D.O'BRIEN) (V) WARNER BROS. 18668
IF YOU’'RE NOT GONNA LOVE ME & DEBORAH ALLEN
15 | 19 , 3_';’0\,“0&1'?&)%EV(SX\,"E\H’T_BSAHEJRO) (C)I?\L)AMST'\A?ZQ 8|50 % ! R.VAN HOY,D.ALLEN (D ALLEN,R.VAN HOY.M.COLLIE) (V) GIANT 18530/WARNER BROS.
NO FUT! SOME GAVE ALL @ BILLY RAY CYRUS
16 22 8 T.I?ROWN (HSLEL'CSAEKHS%NF;AST YJ)'\:A%E 591[5% 4 52 o4 7 J.SCAIFE,J.COTTON (B.R.CYRUS C.CYRUS) (C) (V) MERCURY 865 096
17 10 4 15 | ALIBIS ( ¢ TRACY LAWRENCE 9% 53 o1 19 ME&%?L%SEEQ%TE(SA BYRD,J.ROBINSON) M RESTLE(\%SRc}:%ﬁz\ﬁg
J.STROUD (R.BOUDREAUX) (C) (V) ATLANTIC 87372 LEO, -BYRD,J.
= —
LEAD ME NOT LARI WHITE
* % * AIRPOWER ®* ® % 5 63 3 R.CROWELL L. WHITE,S.SMITH (L WHITE) (vl)?rlec;\ 62511
MONEY IN THE BANK & JOHN ANDERSON
26 | 32 | 5 | [ SRouD.IANDERSON (J JARRARD,B.DIPIERO.M.SANDERS) (C) (V) BNA 62507 GD| & | — [E | WEGOT THE LOVE @ o rcies RESHESSILEA )
* % * AIRPOWER * ® % 59 64 ; MORE WHERE THAT CAME FROM & DOLLY PARTON
23 | 27 | 10 | LOVE ON THE LOOSE, HEART ON THE RUN MCBRIDE & THE RIDE 3.BUCKINGHAM.0.PARTON (D.PARTON) {C) {Y) COLUMBIA 74954
$.GIBSON.T.BROWN (KOSTAS,A. L. GRAHAM) (V) MCA 54601 59 55 56 10 WHAT MADE YOU SAY THAT & SHANIA TWAIN
T — H.SHEDD,N.WILSON (T.HASELDEN.S.MUNSEY JR.) (C) (V) MERCURY 864 992
* % * AIRPOWER % * % CHATTAHOOCHEE ALAN JACKSON
22 30 7 TELL ME ABOUT IT TANYA TUCKER WITH DELBERT MCCLINTON 70 2 3 K.STEGALL (A JACKSON, ). MCBRIDE} (C) ARISTA 1-2573
J.CRUTCHFIELD (B.LABOUNTY.P.MCLAUGHLIN) (V) LIBERTY 66985
e —— S— ROMEO & DOLLY PARTON & FRIENDS
* % * AIRPOWER * & % 61 60 60 16 S.BUCKINGHAM,D.PARTON (D.PARTON) (C) (V) COLUMBIA 74876
AN OLD PAIR OF SHOES & RANDY TRAVIS RENO & DOUG SUPERNAW
LR T S eRSuMORES) ) WARNER BROS_18616 75 | — | 2 | RANDIS (SUPERNAW.BUCKLEY,DELEON,CRIDER KING, HUFF WHITE) (V) BNA 87356
@ 91 24 q SOMEBODY ELSE’S MOON COLLIN RAYE 63 57 58 7 MAYBE YOU WERE THE ONE & DUDE MOWREY
G.FUNDIS,J. HOBBS (P.NELSON,T.SHAPIRO) (v) EPIC 74912 M.CLUTET.DUBOIS (H.MOORE,R.LANDIS) (C) (V) ARISTA 1-2515
HEARTACHE & SUZY BOGGUSS WALKIN' ® CLEVE FR
@ U 5 10 J.BOWEN,S.BOGGUSS (L.GEORGE,I.ULZ) (V) LIBERTY 56972 64 63 66 4 J.BOWEN, J.CRUTCHFIELD (W.ROBINSON, T.NICHOLS) LIBERTY ALBﬁu%ller
| WANNA TAKE CARE OF YOU BILLY DEAN FOOL TO FALL & PEARL RIVER
2 37 8 J.BOWEN,B.DEAN (B.DEAN J.K.JONES) SW) SBK 56984/LIBERTY 65 62 68 5 J.CRUTCHFIELD (W.NEWTON, L STEWART) LIBERTY ALBUM CUT
SHE DON'T KNOW SHE'S BEAUTIFUL & SAMMY KERSHAW
5 17 12 16 B.CANNON,N.WILSON (B.MCDILL,P.HARRISON) (C) (V) MERCURY 864 854 66 61 61 19 SLQ&BEE%&QESCDDELEEL% A RIVER (DYING OF THIRST) ﬂ%ﬁ:&xﬁggﬁ
THE HARD WAY MARY-CHAPIN CARPENTER .
3] 38 7 J.JENNINGS.M.C.CARPENTER (M.C.CARPENTER) (v) COLUMBIA 74930 67 | 58 | 52 | 16 ?gR'glvsi?ﬂEoggR%%EaMY LOVETO ’(gﬁ\ﬁ%&%\ﬁg
@ 36 55 3 A BAD GOODBYE & CLINT BLACK WITH WYNONNA -
J.STROUD,C.BLACK (C.BLACK) (C) (V) RCA 62503 *x *HOT SHOT DEBUT* %
JUST AS | AM RICKY VAN SHELTON SE|
28 28 % 12 S.BUCKINGHAM (L.BOONE,P.NELSON) (v) COLUMBIA 74896 NEW ’ 1 B.MEEE?? {P.ALGER,R MURPHY} (ﬁﬁwcﬁxég&ﬁ
WHEN DID YOU STOP LOVING ME GEORGE STRAIT
3 | 43 S T.BROWN,G.STRAIT {M.HOLMES.D.KEES) (V) MCA 54642 69 | 68 | — 2 E%L'Dg%]nﬂIngj Qﬁ%ggGLE (C)’(\E AETAL’;‘N%'B';%'!
39 | 40 fle e 1SUERS XOL HAD TO BE THERE ¢ LORRIEMORGAS | [ 70 [ 69 | — | 2 | AINTBEEN A TRAIN THROUGH HERE IN YEARS # RICK VINCENT
31 | 32 | 33 | 11 | ALITTLE BIT OF HER LOVE # ROBERT ELLIS ORRALL y -
S.MARCANTONIO,R E.ORRALL,J.LEQ (R.E.ORRALL,L WILSON) (V) RCA 62475 @ NEW ) 1 EVERY LITTLE THING & CARLENE CARTER
2 8 ; 17 | TONIGHT I CLIMBED THE WALL * ALAN JACKSON H.EPSTEIN (C.CARTER,A.ANDERSON) (C) (V) GIANT 18527/WARNER BROS.
K.STEGALL,S.HENDRICKS (A JACKSON) (V) ARISTA 1-2514 @ NEW p 1 WHAT MIGHT HAVE BEEN ) & LITTLE TEXAS
@ I i ; CLEOPATRA, QUEEN OF DENIAL * PAM TILLIS J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL.D.O'BRIEN, B.SEALS) (C) (V) WARNER BROS. 18516
P.WORLEY,E.SEAY (P.TILLIS,B.DIPIERO,J.BUCKINGHAM) (C) {V) ARISTA 1-2552 13 72 71 16 NOW | PRAY FOR RAIN NEAL MCCOY
MY BLUE ANGEL & AARON TIPPIN J.STROUD (L.SATTERFIELD.G.TEREN) ATLANTIC ALBUM CUT
3 20 9 18 E.GORDY,JR. (A.TIPPIN,K.WILLIAMS,P. DOUGLAS) (V) RCA 62430 14 74 m 2 IT MUST BE THE)RAIN & MARTY BROWN
NOBODY WINS & RADNEY FOSTER R.BENNETT (M.BROWN (V) MCA 54612
3 34 2 19 S.FISHELL,R.FOSTER (R.FOSTER K.RICHEY) (C) (V) ARISTA 1-2512 15 7 o 9 DIXIEFRIED & THE KENTUCKY HEADHUNTERS
4] 47 3 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO BACK®CONFEDERATE RAILROAD THE KENTUCKY HEADHUNTERS (C.PERKINS,H.GRIFFIN) (V) MERCURY 862 150
B.BECKETT (S.CLARK,J.MACRAE) (V) ATLANTIC 82422
37 31 23 15 THE HEART WON'T LIE ¢ REBA MCENTIRE & VINCE GILL D Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
T.BROWN,R. MCENTIRE (K.CARNES,D.T WEISS) (V] MCA 54599 which attain 2000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is
19 59 3 IT'S YOUR CALL & REBA MCENTIRE unavailable. (C) Cassetig single availability. (D) CD_ sinvgie availabitity. iM) Cassette maxi-singie ;vailabiiity. (T} Vinyl maxi-singte availability.
T.BROWN,R.MCENTIRE (L.HENGBER,S. HARRINGTON-BURKHART,B.BURCH) (V) MCA 54496 (V) Vinyl single availability. (X) CD maxi-single availability. © 1993, Billboard/BP| Communications.
HEARTLAND ¢ GEORGE STRAIT EVEN THE MAN IN THE MOON IS CRYIN' € MARK COLLIE
i 1 P 2 T.BROWN (S.DORFF.J.BETTIS) 20 | b cOOK (M.COLLIE.D.COOK] 3 MCA
WHAT PART OF NO LORRIE MORGAN 15 14 10 22 NO ONE ELSE ON EARTH € WYNONNA
2 2 1 4 R_LANDIS (W.PERRY,G.SMITH) BNA | 19 T.BROWN (S.LORBER.S.HARRIS,J.COLUCCI) CURB
3 3 2 8 QUEEN OF MEMPHIS & CONFEDERATE RAILROAD 16 13 6 3 ONCE UPON A LIFETIME ALABAMA
B.BECKETT (D.GIBSON,K.LOUVIN) ATLANTIC J.LEQ,L.M.LEE ALABAMA (G.BAKER,F.J.MYERS) RCA
P . 5 | 34 | BOOT SCOOTIN' BOOGIE ® BROOKS & DUNN 7l 7 g | CANITRUST YOU WITH MY HEART @ TRAVIS TRITT
S.HENDRICKS,D.COOK B. TANKERSLEY (R.DUNN) ARISTA G.BROWN (T.TRITT,S.HARRIS) WARNER BROS
v SEMINOLE WIND € JOHN ANDERSON
5 5 3 6 'GFQ’LﬁngS]%B‘;’;‘?JY‘LAE':g THAT AIN'T GOOD) e — Ré‘;ﬂ% 18 19 13 22 | TSTROUD,JANDERSON (J.ANDERSON) BNA
y SHE'S GOT THE RHYTHM (AND | GOT THE BLUES) & ALAN JACKSON
b 9 4 15 BTOEH:SI(‘M?‘(:FS%EMBLiN,S.SESKiNI SR IS MONT(/;*(T)ME% I8 )a|18)12 :-SIEfA;LS‘é-;ﬁ‘;(’N-R-TRAV'S’ — % AS'STA
5 LL TH S AWYER BROWN
1 6 - 2 Sk,v,%g,‘jﬁgﬂwm HARDIN) ¢ MARK CHESN%TA 20 16 9 ! gﬁ;:ucigw.wum (M.MCANALLY) o mcﬁm
8 10 11 13 ?g?&vkﬂéﬂﬁ,_w‘s’ﬁﬁg“m SCIRRINGAWAY SAVINC %'&k a 2 15 16 :\.ssgiotziik:oomv (H.KETCHUM,G.BURR) PaYTETTY CARPEi\::]l:,g:
|
9 | 8 | 8 | 3 | AN KIS LWiLLANS) SIMARYSCHARINICARRE NIER 22 | 24 | 23 | 30 | ) ENNINGSMCCARPENTER (M.C.CARPENTER,DSCHLITZ) OLUMBIA
—— BOOM! IT WAS OVER ¢ ROBERT ELLIS ORRALL
10 12 12 15 %gs&ﬁﬁ yg’T;‘AﬁngDORFF EKAZ) &'GEORGE STR&'I 23 3 2z I S.MARCANTONIO,R.E.ORRALL,J. LEO (R.E.ORRALL,B.LLOYD) RCA
LET THAT PONY RUN ® PAM TILLIS 24 o o 1 TWO SPARROWS IN A HURRICANE & TANYA TUCKER
e J.CRUTCHFJELD (M.A.SPRINGER) LIBERTY
7 2
11 P.WORLEY,E.SEAY (G.PETERS) ARISTA WATCH ME @ LORRIE MORGAN
12 17 19 16 | "M INAHURRY (AND DON'T KNOW WHY) @ ALABAMA 25| — |2 18 | RANDIS (T.SHAPIRO,G.BURR) AN
JLEO.L MLEEALABAA (RMURRAH R VANWARMERD St ® Videocli ilability. R It titles which h Iread d on the top 75 Singles & Tracks chart for 20 weeks and h
ideoclip availability. Recurrents are titles whic ave already appeared on the top ingles rac! chart for WEEKS an ave
13 15 17 8 k??:Nm%A(sghS&géuﬁ-i) ¢ RCJXE,XELF;?%E dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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Country

ARTISTS & MUSIC

LABELS PONDER OLDER ACTS’ POTENTIAL

(Continued from page 35)

Radio’s neglect of veteran acts does
not sit well with Shelia Shipley, MCA’s
senior VP of national promotion. “I
don’t think it’s getting impossible [for
older acts to get airplay],” she says,
“put I think there are a lot of people out

there who don’t have a real open mind,
and who don't judge music based on its
merit.”

Shipley asserts that it is wrong to
generalize about radio, pointing out that
many stations have been “very, very

FAN FAIR UPDATES LINEUPS

(Continued from page 35)

Mowrey, Lee Roy Parnell, and Pam Til-
lis. Steve Wariner and Michelle Wright
host.

Columbia/Epic Records (June 10,
7:30-9:30 p.m.): Larry Boone, Bobbie
Cryner, Joe Diffie, Gibson/Miller Band,
Patty Loveless, Collin Raye, Ricky Van
Shelton, Doug Stone, and Joy White.

BNA Entertainment (June 11,
10-11:30 am.): John Anderson, Lorrie
Morgan, the Remingtons, Tim Ryan,
Lisa Stewart, and Doug Supernaw.

Giant Records (June 11, 1 pm.-2:30
p.m.): Deborah Allen, Hank Flamingo,
Daron Norwood, Clay Walker, and Zaca
Creek. Carlene Carter hosts.
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by Lynn Shults

MAKE IT THREE consecutive weeks at No. 1 on the Hot Country Singles
& Tracks chart for “I Love The Way You Love Me,” by John Michael Mont-
gomery. He and Lorrie Morgan are the only artists to hold the top spot
in '93 for three or more weeks. In '92, Collin Raye, Garth Brooks, Aaron
Tippin, Billy Ray Cyrus, Brooks & Dunn, and Wynonna Judd (twice) all
accomplished this feat. Cyrus’ “Achy Breaky Heart” held No. 1 for five con
secutive weeks, the longest No. 1 run by any artist in "92.

COUNTRY ALBUM SALES dominate the chart news this week, with to-
tals for country titles up by more than 17%. Retail sales of country releases
appear to have been boosted by two straight weeks of national television ex-
posure, first via the May 6 CBS-TV special “The Women Of Country” and
then by the May 11 NBC telecast of the Academy of Country Music Awards
(Billboard, May 22). At the same time, pop sales were down. The use of point-
of-sale information from SoundScan provides vivid proof of the impact such
TV exposure has on retail activity. Armed with this knowledge, label market-
ing departments—in coordination with retail and rack accounts—ean create
well-organized campaigns to maximize the use of co-op dollars and in-store
promotions. A big part of this newfound cooperation is the widespread appli-
cation of point-of-sale information. Prior to SoundScan, it was difficult to
track specifies of consumer trends. What information could be gathered was
treated with secrecy. Now, everything is in the open for all to see. And the
industry is the beneficiary.

ALBUMS BENEFITING the most from network television exposure gen-
erated during the past two weeks are “Now & Then” (71-42), by Michelle
Wright; Tanya Tucker’s “Can’t Run From Yourself” (36-34) and “Greatest
Hits 1990-1992” (23-17); “A Lot About Livin’ (And A Little 'Bout Love)” (19-
16), by Alan Jackson; and “I Still Believe In You” (15-13), by Vince Gill.
“Tell Me Why,” by Wynonna, debuts at No. 1 on the Top Country Albums
chart and No. 5 on The Billboard 200. “Big Time,” by Little Texas, debuts
at No. 60. “Come On Come On” (9-10), by Mary-Chapin Carpenter, in-
creases in sales by 25%, but slipped back a position due to Wynonna’s debut.

THE MOST ACTIVE TRACK this week is “It Sure Is Monday” (65-51),
by Mark Chesnutt, followed by “We’ll Burn That Bridge” (54-40), by Brooks

& Dunn; “It’s Your Call” (49-38), by Reba McEntire; “Money In The Bank” |

(26-18), by John Anderson; “Should’ve Been A Cowboy” (8-4), by Toby
Keith; “A Bad Goodbye” (36-27), by Clint Black and Wynonna Judd; “That
Summer” (19-14), by Garth Brooks; “I Guess You Had To Be There” (39-
30), by Lorrie Morgan; “Hometown Honeymoon” (9-6), by Alabama; and
“Blame It On Your Heart” (11-8), by Patty Loveless. A backward bullet oc-
curs on the chart as “Somebody Else’s Moon” (21-22), by Collin Raye, gains
in airplay but is pushed back a position by faster gaining tracks.

WHAT ABOUT INTERACTIVE COUNTRY? Much is being written
about the future role of digitally driven interactive entertainment. Although
not mentioned in any articles I have read, Nashville and its creative commu-
nity may be given a golden opportunity to make some hay while the sun is
shining.

supportive” of Jones and other older
acts. “But when you make a blanket
judgment call about a particular piece of
music and say ‘We don’t play older art-
ists like George Jones,” I don'’t buy that
... I think we, as an industry, need to
play the best music that we can, regard-
less of who it comes from.”

She says MCA has tried to combat ra-
dio parochialism “in every way that we
could,” citing as an example the younger
artists who came to Jones’ aid for
“Rocking Chair.” Too many program-

mers, she contends, are operating under
the “premise that because George is an
older artist, he’s not going to be appeal-
ing to the younger crowd—which is not
true. In his concerts, he’s playing to
high-school-age kids as well as 40- and
50-year-olds.”

MCA will release a new Conway
Twitty album within the next few
months, Shipley reports, even though
Twitty has not had any significant chart
activity for more than a year. She says
his long string of No. 1s and top 5 sin-

gles makes him an act worth backing:
“As long as artists consistently deliver
hit after hit, I think they have a
chance.”

The prospects are not entirely bleak
for acts whose chart roots reach back
into the ’60s and "70s or earlier. Reba
McEntire, who broke through in 1976,
is more popular today than ever—and
selling more albums. Alabama continues
to top the charts regularly. And John
Anderson, who made his chart bow in

1977, has made a platinum comeback.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

70 AINT BEEN A TRAIN THROUGH HERE IN YEARS (Rio
Zen, BMi/Longitude, BMI/Mike Curb, BMI/Bug, BMI/Me
And My House, BMI)

AIN'T THAT LONELY YET (Songs Of PolyGram, BMI/
Seven Angels, BMi/Madwomen, BMI/Sony Tree, BMI) HL
ALIBIS {Sony Tree, BMI/Thanxamiltion, BMI} HL
ALRIGHT ALREADY (Collins Court, ASCAP/J.B. Rudd,
BMI) CPP

A BAD GOODBYE (Blackened, BMI)

BLAME IT ON YOUR HEART (Harlan Howard, BMI/Seny
Tree, BMI/Songs Of PolyGram, BMI/Seven Angels, BMi}
HL
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39 BORN TO LOYE YOU (BMG, ASCAP/Judy Judy Judy,
ASCAP/Sony Tree, BMI} HL

60 CHATTAHOOCHEE (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/Sony Cross Keys, ASCAP)

33 CLEOPATRA, QUEEN OF DENIAL (Sony Tree, BMI/Little
Big Town, BMI/American Made. BMI/Duck House, BMD)

HL
75 DIXIEFRIED (Cedarwood, BMI/Hi-lo, BMI}
71 EVERY LITTLE THING (Sony Cross Keys, ASCAP/
Tortured Artist, ASCAP/Bash, ASCAP/This Big, ASCAP)
65 FOOL TO FALL (Warner-Tamertane, BMI/Writers House,
BMI/Larry Stewart, BMI)
26 THE HARD WAY (EMI April, ASCAP/Getarealjob, ASCAP)
HL
43 HARD WORKIN' MAN (Sony Tree, BMI) HL
48 HAUNTED WEART (Acuff-Rose, BMI/Sony Cross Keys,
ASCAP) CPP/HL
23 HEARTACHE (Naked Snake, ASCAP}
12 HEARTS ARE GONNA ROLL (Foreshadow, BMI/Songs Of
PolyGram, BMi/Virgin Timber, BMI) HL
37 THE HEART WON'T LIE (Moonwindow, ASCAP/Donna
Weiss, BMI)
44 HEY BABY (Songs Of PolyGram, BMI/lrving, BMI/
Littlemarch, BMI) HL/CPP
45 HIGH ROLLIN' (Nocturnal Eclipse, BMI/Umon County,
BMI/BrahmSongs & Careers-BMG, BMI) HL
6 HOMETOWN HONEYMOON (Warner-Elektra-Asylum,
BMI/Mopage, BMI/After Berger, ASCAP/Patrix Janus,
ASCAP/WB, ASCAP) WBM
11 HONKY TONK ATTITUDE (Sony Tree, BMI/Songwriters
Ink, BMI/Regular Joe, BMI) HL
69 HOT, COUNTRY, AND SINGLE {(Acuff-Rose, BMI/Milene,
ASCAP)
52 I'D RATHER MISS YOU (Square West, ASCAP/Howlin’
Hits, ASCAP) CPP
42 IF | HAD A CHEATIN' HEART (Polygram Int'l, ASCAP/
Songs Of PolyGram, BMI) HL
53 IF YOU'RE NOT GONNA LOVE ME (Posey, BMI/Royzboy,
BMI/BMG, ASCAP/Judy Judy Judy, ASCAP) HL
30 1 GUESS YOU HAD TO BE THERE (Ten Ten, ASCAP)
1 1 LOVE THE WAY YOU LOVE ME (Gary Morris, ASCAP/
Taste Auction, BME) CPP
74 IT MUST BE THE RAIN (Maceo Mistits, BMI/Music Corp.
0f America, BMI}
46 IT'S A LITTLE TOO LATE (Castle Street, ASCAP/End Of
August, ASCAP/Murrah, BMI) CPP
51 IT SURE 1S MONDAY (EM Blackwood, BMI/Linde
Manor, BMI}
38 IT'S YOUR CALL (Starstruck Writers Group, ASCAP/
Burch Brothers, BMI)
24 | WANNA TAKE CARE OF YOU (EMI Blackwood, BMI/
Jechol, ASCAP/EMI April, ASCAP) HL
28 JUST AS | AM (Sony Tree, BMI/Sony Cross Keys, ASCAP)
HL
56 LEAD ME NOT (Straight Lace, ASCAP/Sis ‘N Bro,
ASCAP/LaSongs, Ascap/Swell Kid, ASCAP) WBM
47 LEARNING TO LIVE AGAIN (EMI Blackwood, BMI/
Beartooth, BMI/Don Schiitz, ASCAP/Aimo, ASCAP)
WBM/CPP
31 A LITTLE BIT OF HER LOVE (EM! April, ASCAP/JKids,
ASCAP/Zomba, ASCAP) WBM/CPP
19 LOVE ON THE LOOSE, HEART ON THE RUN (Songs Of
PolyGram, BMI/Millhouse, BMI} HL
7 MADE FOR LOYIN' YOU (Sony Tree, BMI) HL
63 MAYBE YOU WERE THE ONE (Lee Greenwood, BMI/Big
Muddy, BMI/Spatz, BMI)
55 MENDING FENCES (WB, ASCAP) WBM
18 MONEY IN THE BANK (Alabama Band, ASCAP/
Wildcountry, ASCAP/Little Big Town, BMI/Amencan
Made, BMI/MCA, ASCAP) HL
58 MORE WHERE THAT CAME FROM (Velvet Apple. BMI)
CPP

34 MY BLUE ANGEL (Acuff-Rose, BMI/Sony Cross Keys,
ASCAP/BMG Sengs, ASCAP/Mickey Hiter, ASCAP) HL/

CppP

35 NOBODY WINS {(Polygram, ASCAP/St Juhien, ASCAP/
Mighty Nice, BMI) HL

16 NO FUTURE IN THE PAST (Benefit. BMI/Famous, BMI/
Too Strong, BMI) CPP/WBM

73 NOW | PRAY FOR RAIN (Screen Gems-EMI, BMI/
Zomba, ASCAP) WBM/CPP

15 OH ME, OH MY, SWEET BABY (Sony Tree, BMI/Terrace,

ASCAP) WBM/HL

21 AN OLD PAIR OF SHOES (WB. ASCAP/Tapper, ASCAP/
On The Wall, BMI/Great Galen, BMI) WBM

62 RENO (Supernaw, ASCAP)

61 ROMEO (Velvet Apple, BMI) CPP

68 SEEDS {Bait And Beer, ASCAP/Forerunner, ASCAP/
Howlin' Hits, ASCAP/Murfeezonges, ASCAP)

25 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram,
ASCAP/Ranger Bob, ASCAP/Careers-BMG, BME HL

49 SHE'S NOT CRYIN' ANYMORE (Songs Of PolyGram,
BMI/Sly Dog, BMI/HotDogGone, BMI) HL

4 SHOULD'VE BEEN A COWBOY (Songs Of PolyGram,
BMI/Tokeco, BMI} HL

22 SOMEBODY ELSE'S MOON (Sony Tree, BMI/Great
Cumberland, BMI/Diamond Struck, BMI} HL/CPP

54 SOME GAVE ALL (Songs Of PolyGram, BMI/Sly Dog.
BMI/Polygram Int'l, ASCAP/Music Express, ASCAP) HL

67 SOMEONE TO GIVE MY LOVE TO (Polygram Intl,
ASCAP) HL

66 STANDING KNEE DEEP IN A RIVER (DYING OF THIRST)
(Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger
Bob, ASCAP/Songs 0f PolyGram, BMI/Polygram int'l,
ASCAP) HL

20 TELL ME ABOUTIT (Warner-Tamerlane. BM!/Top Down,
BMI/Music Corp. Of Amenca, BMI/Frankly Scarlett, BMI)

WBM/HL

3 TELL ME WHY (Seagrape, BMI)

9 TENDER MOMENT (Polygram Int'l, ASCAP/R-Bar-P,
ASCAP/De Burgo, ASCAP/New Songs, ASCAP/Mama
Guitar, ASCAP) HL

14 THAT SUMMER (Bait And Beer, ASCAP/Forerunner,
ASCAP/Major Bob, ASCAP/No Fences, ASCAP) CPP

32 TONIGHT | CLIMBED THE WALL (Mattie Ruth, ASCAP/
Seventh Son, ASCAP) WBM

10 TROUBLE ON THE LINE (Zoo {l, ASCAP/Club Zoo, BMI)

13 T-R-0-U-B-L-E (Sony Tree, BMI} HL

64 WALKIN' (Maypop, BMI/Wildcountry, BMI/Hannah's
Eyes, BMI/Bro ‘N Sis, BMI) WBM

57 WE GOT THE LOYE (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struck, BMI/
Patenrick, BMI)

40 WE'LL BURN THAT BRIDGE (Sony Tree, BMI)

59 WHAT MADE YOU SAY THAT (Millhouse, BMI/Songs Of
PolyGram, BMI) HL

72 WHAT MIGHT HAVE BEEN (Square West, ASCAP/
Howlin' Hits. ASCAP} '

29 WHEN DID YOU STOP LOVING ME (Acuff-Rose, BMI)
CpPp

41 WHEN MY SHIP COMES IN (Howlin' Hits, ASCAP) CPP

36 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO
BACK (Music City, ASCAP/EMI April, ASCAP) HL

50 YOU SAY YOU WILL (BMG, ASCAP/EMI April, ASCAP/
Ides Of March, ASCAP) HL
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Music Video

ARTISTS & MUSIC

(Re)introducing Aimee Mann

Artist Sheds Old Perso

W BY DEBORAH RUSSELL

LOS ANGELES—She’s not the typi-
cal woman one ordinarily sees in music
video. She’s fully clothed, she wears lit-
tle makeup, and she’s got a sense of hu-
mor.

Her name is Aimee Mann, and her
debut solo video, “I Should’ve Known,”
is an offbeat celebration of the freedom
that comes with the end of a bad rela-
tionship.

The Imago Records clip, directed by
Katherine Dieckmann, entered MTV’s
“buzz bin” rotation May 17. The scene
opens on a casually clad Mann collect-
ing the possessions of a former lover—
jockstrap and all—running out into the
snow, lighting a bonfire, and prancing
about with a bottle of champagne.

“It’s unusual to see a woman in a
video who isn’t portrayed as a bimbo or
as some ‘tough chick,’” says Dieck-
mann, who shot the video with pro-
ducer Sandra Tait for Cascando Stu-
dios in New York.

And in this video, Mann portrays no
one but herself.

It’s a switch from the persona she
had created as the lead singer of 'Til
Tuesday, and puts the final touch on
her re-entry onto the video airwaves
after a hiatus from the public eye pres-
ented a challenge for both the artist
and the director.

After an initial “fireplace summit,”
during which the two realized they
shared a similar outlook on life, Dieck-
mann and Mann proceeded to concep-
tualize the clip.

“Aimee wanted to break out of the
whole 'Til Tuesday image of the heart-
broken, lovesick girl raging about rela-

Video director Katherine Dieckmann,
left, directs Aimee Mann in the Imago
Records video I Should’ve Known.”
Dieckmann shot the clip in mid-March
outside Ithaca, N.Y. (Photo: Jim Leavitt)

tionships,” Dieckmann says. “So we de-
cided to treat this breakup with some
black humor. I was pushing more of the
angry woman thing with the whole
burning of the boyfriend’s stuff, but Ai-
mee wanted it to be funny, like ‘thank
you; you did me the biggest favor by
leaving.’”

Mann truly is flying solo in the video;
she is the only person who appears on
screen. Dieckmann and a skeleton crew
spent two days shooting the charming,
low-budget clip in an empty house on
a lake outside the director’s hometown
of Ithaca, N.Y.

“We wanted to shoot down south and
have a spring feeling,” Dieckmann
says. “But then we got hit with the
storm of the century and we couldn’t
really go anywhere that wasn’t covered
in snow anyway.”

na For New Clip

Icy exteriors feature a freezing
Mann riding a bicycle, playing air gui-
tar, and planting artificial sunflowers
in a thigh-high snowbank.

Her only true co-stars in the clip are
a trio of Charlie McCarthy dummies,
which happen to come from her own
collection. In fact, most of the props in
the video, except a specially created
Monopoly-esque board game named
“Monobstacle,” were culled from
Mann’s possessions or from the be-
longings of crew members, friends, and
other Ithaca locals.

“As a director, I am very into put-
ting people into a situation in which
they feel comfortable, so I always en-
courage them to wear their own clothes
and bring things from home,” says
Dieckmann.

Instead of using shadows, distortion,
and thick, layered images, Dieckmann
chose to focus on clean, minimal images
shot mostly in natural light.

“I like to see what's going on in the
picture,” she notes, adding that she and
Mann discovered early on that they
shared a “fetish” for closeups, toys, ob-
jects, and words. During the chorus,
Mann sings the words, “dot, dot, dot,”
and Dieckmann says, “We had a ball rif-
fing on that whole thing, collecting ob-
jeets and words to illustrate it.

“Aimee is an extremely intelligent
and funny woman” she adds, “and that
hadn’t come through in her public per-
sona until now.”

The Mann clip is one of about 10 vid-
eos Dieckmann has reeled since mak-
ing her directorial debut with R.E.M.’s
“Stand.” Other credits include videos
for New Order, Indigo Girls, and
Throwing Muses.

l ———
LOS ANGELES

¢ Sean Alquist directed Drama-
rama’s new Chameleon video “Work
For Food.” Greg Everage and Mark
Meyers co-produced the shoot for E2.

¢ Marcus Nispel directed George
Michael’s “Killer/Papa Was A Rolling
Stone” video for Hollywood Records.
Shelly Bloch produced for Portfolio
Artists Network.

* Richard Heslop of Oil Factory
Inc. directed Paul McCartney’s new

PRODUCTION NOTES

Capitol clip, “Biker Like An Icon.”

* 25G’s director Julie Hermelin re-
cently wrapped “Devil's Johnson” and
“Queenie’” for Chameleon’s Ethyl
Meatplow.

¢ H-Gun Labs directors Wing Ko
and Eric Matthies shot fIREHOSE’s
latest video, “Blaze,” for Columbia.

NEW YORK
* Warner Bros. act Little Texas
went to the Big Apple to shoot its new

Films, has added some new talent to his roster. Pictured next to Grodin, from left,
are Arthur Mays, production manager; Hubert Taczanowski, director; and LJ
Kreussling, director.

video, “What Might Have Been.”
Flashframe Films’ Jack Cole di-
rected the shoot with producer George
Wieser.

¢ Cyclone Pictures Inc. director Jef-
ferson Spady directed Michael Rank’s
video “Dove” for Caroline Records. Lisa
Sartori produced. Sartori also produced
Lin Que’s Columbia video “This Is It”
for director Sam Martin.

OTHER CITIES

¢ Oil Factory’s Pedro Remhanyl
shot Bryan Ferry's “Will You Still
Love Me Tomorrow” video on location
in London. Guess supermodel Anna
Nicole stars in the clip.

* Scott Kennedy of Flashframe
Films trekked to Jamaica to lens Mo-
town artist Richie Stevens in “Body
Slam.” Alik Sakharov directed pho-
tography; Brook Altman produced.
¢ Directors Steven T. Miller and R.
Brad Murano shot the John Berry
video, “A Mind Of Her Own” on loca-
tion in Dallas. The duo also produced
the Liberty Records clip.

¢ The correct title of the Jimmy Buf-
fet & the Coral Reefers video directed
by Maverick Films’ Tanya Reihill
and Bret Redman is “Another Satur-
day Night.” The Irvine, Calif.-based
shoot was produced for Margaritaville
Records.

Vid Show Taps Talent;
Fans Hit The Tour Trail

NEW COUNTRY POWER: “Amer-
ica’s New Country,” the 1-year-old
country music video show generated
from Auburn, Calif., has a reputation
for promoting new talent, so it's no
wonder the show receives scores of
demos from aspiring songwriters.

ANC'’s executive producer, Rob
Smith, in partnership with N.Y.-
based Power Studios, decided to tap
in to that talent source, and created a
music production and publishing unit
named New Country Power.

“We figured if we're this type of a
magnet for talent, we might as well
formalize the operation and do some-
thing about it,” Smith says.

The plan is to collect
enough high-quality mate-
rial to produce a sampler of
unsigned talent to piteh to
country artist managers,
producers, agents, and
A&R scouts. The sampler
also will be available to
ANC viewers through the
program’s new on-air di-
rect marketing segment,
“America’s New Country
Store.”

The goal is to release
four samplers per year,
says Smith.

Other new developments
at ANC: John Davis, long
familiar to TNN viewers, is
now the host of ANC. The
hourlong show features up
to six videos weekly by
such up-and-coming acts as
Shania Twain, Toby Keith, and
Adrian Legg. With Davis’ arrival, the
format focus has shifted from pure
music videos to lifestyle and artist
segments.

Co-hosts have included K.T. Oslin,
Robert Ellis Orrall, the Kentucky
Headhunters, and Little Texas.

ANC is syndicated to network and
independent broadcast stations in
about 96 markets nationwide. Produc-
tion is helmed by Davis’ Red Dog Pro-
ductions; post-production is super-
vised by Manhattan Sierra
Entertainment in Auburn.

BANG YER HEAD: Anthrax and a
crew from MTV’s ‘‘Headbanger’s
Ball”” are wrapping a six-city roadtrip
during which the band showcased
tunes from its new Elektra album,
“Sound Of White Noise.”

Two brothers from Kingston, R.I.
were selected from a pool of some
30,000 MTV viewers who entered
1993’s first major “Headbanger’s”
promotion.

The duo tagged along with Anthrax
during gigs in L.A., Tijuana, Mexico,
San Franeisco, Boston, Philadelphia,
and New York. Footage from the live
dates will be packaged into a pair of
“Headbanger’s” episodes timed to co-
incide with the Tuesday (25) release of
the album, which features new lead
singer John Bush, formerly of Ar-
moured Saint.

DESTINATION WEMBLEY: On a
less elaborate scale, Geffen has part-

by Deborah
Russell

nered with Oakland’s California Mu-
sic Channel to offer viewers a chance
to win a trip to Wembley to see the
Candyskins. The campaign promotes
the group’s new video, “Wembley,”
which comes from the album “Fun.”

CMC, meanwhile, just wrapped a
“Stay Clear This Graduation Year”
campaign, in which viewers phoned in
pledges to stay sober during prom
weekend. Winners culled from the
pledges received a free tux rental,
limo ride, and the spinning services of
CMC VJ/DJ Andy Kawanami.

CREATIVE COST-CUTTING: Ex-
ecutives at Mercury Records are not

THE

waxing poetie when they
say they want to get “back
to the street” in breaking
L.A.-based rock act Greta.

Bass player Josh Evans
was commissioned to direct
the Stardog group’s debut
clip, “Rocking Chair.” And
lead singer Paul Plagens is
set to shoot follow-up vid
“Love Is Dead.”

(We hear Evans is no
stranger to video ... he
used to edit porno movies
before Greta’s big break.)

Each clip budget is less
than $3,000, and Mercury
plans to limit service to re-
gional shows in cities gen-
erating radio airplay. The
videos are designed to in-
spire an indie-like buzz that
should translate into major
sales once the album is released in late
summer.

REEL NEWS: Warner Bros. is re-
structuring its music video promotion
department. Wendy Griffiths is now
director, national video promotion,
sharing the title and responsibilities
with Steve Stevenson. Eleanor
Ozuna has been upped to video pro-
motion coordinator.

In programming: Armando Zapata
is leaving Chicago’s “Music Video
50" to join Chicago’s “JBTV” ... Da-
vid Balaban of Belleville, N.J.'s “New
Music Now” also will be working with
N.Y'’s “American Hot Video.”

In Production: Newly formed, bi-
coastal production company Green-
house Films has signed director Lori
Werner. Werner, formerly a profes-
sional dancer, actress, and music edi-
tor is probably best known in pop mu-
sic circles as Diamond, immortalized
on Prince’s “Diamonds And Pearls”
album ... One World Productions
has signed directors Cindy Keefer
and Tony Kunwalder.

CAN DID CAMERA: Julien Temple
may have directed Johnny Gill’s new
Motown clip, “The Floor,” but he
wasn't the only one behind a camera
during the May shoot.

Motown’s C.L. Merritt caught a
few scenes of her own for the Motown
record. CEO/president Jheryl Busby
is compiling a film archive modeled on
the one Motown founder Berry Gordy
had collected prior to selling the label.
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FOR WEEK ENDING MAY 16, 1993

Billooard.

VIDEO MONITOR.

COMPILED FROM
CLIP PLAYS
MONITORED BY
BROADCAST DATA
SYSTEMS

TREVIROW”

Continuous programming
1515 Broadway, NY, NY 10036

1 Aerosmith, Livin’ On The Edge
2 Stone Temple Pilots, Plush*
3 Green Jelly, Three Little Pigs
4 Janet Jackson, That's The Way. . .
5 Ugly Kid Joe, Cat's In The Cradle
6 Lenny Kravitz, Are You Gonna...
7 Ice Cube, It Was A Good Day
8 Bon Jovi, In These Arms
9 V. Williams/B. McKnight, Love is
10 Silk, Freak Me
11 P.M. Dawn, Looking Through. . .
12 Rod Stewart, Have | Told You Lately
13 R.E.M., The Sidewinder Sleeps...**
14 SWV, I'm So Into You
15 Depeche Mode, Walking In My...**
16 Eddie Murphy, Whatzupwitu
17 Tasmin Archer, Sleeping Satellite*
18 George Michael, Somebody To...
19 New Order, Regret
20 Shai, Comforter
21 Duran Duran, Come Undone
22 Midnight Oil, Truganini
23 4 Non Blondes, What's Up
24 Sade, No Ordinary Love
25 Michael Jackson, Who Is It
26 Gin Blossoms, Hey Jealousy
27 Anthrax, Only
28 Madonna, Fever
29 Dr. Dre, Nuthin' But A “G" Thang
30 Belly, Feed The Tree
31 World Party, Is It Like Today?
32 Van Halen, Dreams
33 Spin Doctors, Two Princes
34 B.H. Surfers, Who Was In My. . .
35 Vince Neil, Sister Of Pain
36 Terence Trent D'arby, She Kissed...
37 Robert Plant, Calling To You
38 Blues Traveler, Conquer Me
39 Snow, Girl I've Been Hurt
40 Guns N’ Roses, Don't Cry
41 Duran Duran, Ordinary World
42 Young Black Teenagers, Tap The...
43 Run-D.M.C., Down With The King
44 Big Head Todd , Broken. . .
45 Beloved, Sweet Harmony
46 Aimee Mann, | Shouid've Known
47 R. Kelly, Dedicated
48 Van Halen, Right Now
49 Metallica, Enter Sandman
50 Guns N’ Roses, November Rain

*® Indicates MTV Exclusive
* Indicates Buzz Bin

=/

Black Entertainment Television

14 hours daily
1899 9th Street NE,
Washington, DC 20018

€ )TNN

THE NASHVILLE NETWORK.
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

VHi

VIOEQ HITS ONE™

Continuous programming
1515 Broadway, NY, NY 10036

1 Janet Jackson, That's The Way. ..
2 Christopher Williams, Every Little...
3 Ice Cube, It Was A Good Day
4 H-Town, Knockin’ Da Boots
5 Mary J. Blige, Love No Limit
6 Sade, Kiss Of Life
7 U.N.V., Something's Goin' On
8 Chante Moore, It's Alright
9 Whitney Houston, | Have Nothing
10 SWV, Weak
11 Run-D.M.C., Down With The King
12 Heavy D. & The Boyz, Truthful
13 Waiter & Scotty, | Want To Know...
14 Dr. Dre, Dre Day
15 Bobby Brown, That's The Way...
16 Regina Belle, If | Could
17 Gerald Alston, Send For Me
18 Shabba Ranks, What'cha Gonna...
19 Jodeci, Let's Go Through...
20 Blackstreet, Baby Be Mine
21 Lorenzo, | Can't Stand The Pain
22 Colin England, Come Over, Baby
23 Showbiz & A.G., Bounce Ta This
24 Masta Ace, Inc., Saturday Nite Live
25 Arrested Development, Natural
26 Big Bub, Tellin Me Stories
27 Silk, Freak Me
28 Shai, Comforter
29 Portrait, Honey Dip
30 Levert, Good OI' Days

1 Reba Mcentire, It's Your Call

2 Lee Roy Parnell, Tender Moment

3 Joe Diffie, Honky Tonk Attitude

4 Marty Stuart, Hey Baby

5 Billy Ray Cyrus, Some Gave All

6 John Michael Montgomery, | Love...

7 Pam Tillis, Cleopatra, Queen...

8 Toby Keith, Should've Been A...

9 Tracy Lawrence, Alibis
10 Randy Travis, An Old Pair Of Shoes
11 Little Texas, What Might Have Been
12 Travis Tritt, T-R-O-U-B-L-E
13 Alan Jackson, Tonight | Climbed...
14 Mark Collie, Born To Love You
15 Doug Stone, Made For Lovin' You
16 Larry Stewart, Alright Already
17 George Jones, Wrong's What |...
18 Robert Ellis Orrall, A Little Bit...
19 Tracy Byrd, Holdin' Heaven
20 Lorrie Morgan, | Guess You Had...
21 Cleve Francis, Walkin'
22 Sammy Kershaw, Haunted Heart
23 Pearl River, Fool To Fall
24 Patty Loveless, Blame 1t On...
25 Marty Brown, It Must Be The Rain
26 Tim Ryan, Love On The Rocks
27 Dixiana, Now You're Talkin'
28 John Anderson, Money In The Bank
29 Dolly Parton, More Where That...
30 Carlene Carter, Every Little Thing

1 Whitney Houston, | Have Nothing
2 Janet Jackson, That's The Way. . .
3 Sting, !f | Ever Lose My Faith In You
4 V. Williams/B. McKnight, Love Is
5 George Michael, Somebody To. ..
6 Michael Jackson, Who Is It
7 Paul Mccartney, Off The Ground
8 Gloria Estefan, Go Away
9 Bruce Hornsby, Harbor Lights
10 Boy George, The Crying Game
11 David Bowie, Jump They Say#%
12 Chris Isaak, Can't Do A Thing
13 Go West, What You Won't Do For
14 Prince & The N.P.G., The Morning...
15 Jon Secada, Angel
16 David Crosby & Phil Collins, Hero
17 Restless Heart, Tell Me What You...
18 Aaron Neville, Don't Take Away...
19 Expose, I'll Never Get Over You...
20 Eric Clapton, Tears In Heaven
21 Sade, No Ordinary Love
22 Paul Simon, You Can Cail Me Al
23 Whitney Houston, I'm Every Woman
24 Dwight Yoakam, Ain’t That Lonely...
25 Eric Clapton, After Midnight
26 Robert Palmer, Addicted To Love
27 Steve Winwood, Higher Love
28 George Michael, Faith
29 Madonna, Open Your Heart
30 Peter Gabriel, Sledgehammer

* Indicates Five Star Video

" CLIP

LISTT..

FOR WEEK ENDING MAY 22,1993

A SAMPLING OF PLAYLISTS
SUBMITTED BY NATIONAL
& LOCAL MUSIC VIDEO OUTLETS

COUNTAY MUEIC TILEVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

Wes King, The Robe

Edwin Hawkins, Still The Need
Michael Bolton, Back On My Feet
Mark Fallone, Things Will Never .. .
Wayne Watson, It's Time

Wayne Watson, Touch Of The. . .
Wayne Watson, Long Arm Of The Lord
DC Talk, Heavenbound

Various Artists, Sun City

Spyro Gyra, Gliding

Wayne Watson, Friend Of The. ..

2 Lee Roy Parnell, Tender Moment
3 Toby Keith, Should've Been. . .
4 Doug Stone, Made For Lovin' You
5 Larry Stewart, Alright Already
6 Dwight Yoakam, Ain't That Lonely...
7 Joe Diffie, Honky Tonk Attitude
8 Suzy Bogguss, Heartache
9 Patty Loveless, Blame it On Your...
10 Randy Travis, An Otd Pair Of Shoes
11 Travis Tritt, T-R-0-U-B-L-E
12 John Anderson, Money In The...+
13 Shenandoah, Janie Baker
14 Tracy Byrd, Holdin' Heaven
15 Billy Ray Cyrus, Some Gave Allt
16 Pam Tillis, Cleopatra, Queen...+
17 Reba McEntire, It's Your Callt
18 Sammy Kershaw, Haunted Heartt
19 Dolly Parton, More Where That...+
20 Kentucky Headhunters, Dixiefriedt
21 Dean Dillon, Hot, Country...t
22 Carlene Carter, Every Little Thingt
23 Matthews, Wright & King, | Got...
24 Alan Jackson, Tonight | Climbed...
25 Aaron Tippin, My Blue Angel
26 Tracy Lawrence, Alibis
27 Shania Twain, What Made You..
28 Tim McGraw, Memory Lanet
29 Ricky Lynn Gregg, If | Had A...
30 Dude Mowrey, Maybe You Were...
31 Robert Ellis Orrall, A Little Bit...
32 Cleve Francis, Walkin’
33 Confederate Railroad, When You...
34 Peari River, Fool To Fall
35 Marty Stuart, Hey Baby
36 Larry Boone, Get In Line
37 Marty Brown, It Must Be The Rain
38 Tim Ryan, Love On The Rocks
39 Dixiana, Now You're Talkin'
40 Rick Vincent, Ain't Been A...
41 Brian James, One Single Night
42 Hank Williams, Jr., Diamond Mine
43 Mac Mcanally, Not That Long Ago
44 Marshall Tucker Band, Walk...
45 Deborah Allen, If You're Not...
46 Lisa Stewart, Under The Light...
47 Lorrie Morgan, | Guess You Had...
48 Mark Coltie, Shame Shame...
49 Garth Brooks, We Shall Be Free
50 Nitty Gritty Dirt Band, Little Angel

t Indicates Hot Shots

1 John Michaei Montgomery, | Love...

T H E
T E LEVISION

Continuous programming

12000 Biscayne Blvd, Miami, FL 33181
Five hours weekly s
223-225 Washington St

AMERICA'S NO. 1 VIDEO Newark, NJ 07102
Duice, D Duk:
e Da Lench Mob, Ain't Got No Class
Butthole Surfers, Who Was In . ..
BOX TOPS E.Y.C., Get Some

Primus, My Name Is Mud

2 Live Crew, Mega Mix Sisters With Voices, Weak

2 Pac, | Get Around

Dr. Dre, Dre Day

H-Town, Knockin' Da Boots
Half Pint, Boom & Hydraulic
ice Cube, It Was A Good Day
Janet Jackson, That’s The Way. . .
Kid Rock, U Don't Know Me
Mary J. Blige, Love No Limit
Onyx, Stam

Silk, Freak Me

Silk, Freak Me (Re-Mix)
Snow, informer

Sisters With Voices, Weak

Lenny Kravitz, Are You Gonna Go. ..
Wendy James, London’s Brilliant
Vince Neil, Sister Of Pain

Beatnuts, Reign Of The Tec
Nudeswirl, F Sharp

Phillip Bent, The World Is A Ghetto
Black 47, Maria's Wedding

The Young Fabulous, Would He?
Paw, Jesse

Hothouse Fiowers, One Tongue

Rick Vincent, Ain't Been A Train . . .
Richie Havens, Licensed To Kill {Live)
Strait Jacket Fits, Cat Inna Can
Boukman Eksperyans, Jou Nou Revolte
Soul Asylum, Runaway Train

ADDS

-~
American Hot Video

Three hours weekly .
110 E 23rd St, New York, NY 10010

1 Of The Girls, Do Da What

95 South, Whoot, There it Is
Beli Biv DeVoe, Above The Rim
G*Wiz, Teddy Bear

Gloria Estefan, Go Away
Goober & The Peas, Hot Women
Guru, Loungin’

Johnny Gill, The Floor

La Mafia, Me Estoy Enamorando
Latin Prince, With My House
Livin’ Proof, Come Back To Me
Masters At Work, | Can't Get No Sleep
MC Eiht, Streiht Up Menace
Men At Large, Um Um Good
Pete Rock & CL Smooth, it's Not...
Porno For Pyros, Pets

Robin S., Show Me Love

RuPaul, Back To My Roots
Sacred Reich, Crawling

Silk, Girl U For Me

Smooth, You Been Played

Soul Asylum, Runaway Train
Tiger/Q Tip, Who Planned It?

JIBY

WWOR

One hour weekly
216 W Ohio, Chicago, IL 60610

Arres

Brand Nubian, Love Me Or Leave . ..
Digable Planets, Where i'm From
Diamond/Neurotics, What You Heard
Dr. Dre, Dre Day

Funkdoobiest, Bow Wow Wow

Heavy D. & The Boyz, Truthful
House Of Pain, Who's The Man
inteliigent Hoodlum, Shoot Em' Up
Janet Jackson, That's The Way...
Lords Of Underground, Funky...
Onyx, Slam

The Pharcyde, Passin’ Me By

P.M. Dawn, Looking Through...
Positive K, Ain't No Crime

Redman, Tonite's Da Nite

Silk, Freak Me

TCF Crew, | Ain’t The One

Tim Dog, | Get Wrecked

Porno For Pyros, Cursed Female
Porno For Pyros, Pets

The The, Love Is Stronger Than Death
Frank Black, Hang On To Your Ego
Pure, Spiritual Pollution

Midnight Oil, Truganini

Trash Can Sinatras, Hay Fever
Hothouse Flowers, One Tongue
Gin Blossoms, Hey Jealousy
Green, Here

Mind Bomb, Do You Need Some
Anthrax, Only

d, Measure

7

04

One hour weekly
330 Bob Hope Dr, Burbank, CA 91523

Jesus Jones, The Right Decision

UNV, S hing's Going On
Yoyo, | B Doublin’ Wit My Crewin’

PELEvYIREION MaTwWORE. duE

15 hours weekly
P 0 BOX 398, Branson, MO 65616

e

Five 1/2-hour shows weekly
Signal Hill Dr, Wall, PA 15148

Mac McAnally, Not That Long Ago
Joe Ely, Highways & Heartaches
Bruce Hornsby, Harbor Lights
Carlene Carter, Every Little Thing
Kentucky Headhunters, Dixie Fried
Doug Stone, Made For Lovin' You
Reba McEntire, it's Your Cali
Nanci Griffith, The Sound Of The. ..
Lisa Stewart, Under The Light. ..
Suzy Bogguss, Heartache

Billy Ray Cyrus, Some Gave All
Sara Hickman, Simply

L

David Bowie, Jump They Say

Janet Jackson, That's The Way
H-Town, Knackin® Da Boots

SWV, Weak

Bruce Hornsby, Harbor Lights
Lenny Kravitz, Are You Gonna Go. ..

DC Talk, Walls

James Taylor, Shed A Little Light
Neville Bros., Sister Rosa
Friends First, Jabulani Africa
Doc, Get Annointed

Margaret Becker, Innocence

heim Steamrolier, Morning
Restiess Heart, Mending Fences
4HIM, The Basics Of Life
Little Texas, What Might Have Been
Ricky Skaggs, From The Word Love
Kenny G, Forever in Love
Anne Murray, | Can See Arkansas

Mark Chesnutt, Your Love Is A Miracle

edia

ine.

Print Media Take A Hit
As Used-CD Clash Grows

M BY ERIC BOEHLERT

GETTING USED: An increasing
number of media outlets are feeling the
trickle-down effects of the used-CD bat-
tle between retailers and distributors.

Radio stations have just begun to feel
the pinch (Billboard, May 15). Now,
those in the print business—alternative
weeklies, regional music mags, and even
college dailies—are coming to the same
sad realization as radio: Label co-op dol-
lars that once flowed generously have
evaporated suddenly.

The battle took shape when three ma-
jor distributors—WEA, CEMA, and
Sony Music—decided to withhold co-op
ad dollars from retailers who market
opened CDs (Billboard, March 20). The
final results of these policies are not yet
clear, but one thing’s for sure: Local ad
budgets are taking a beating.

For example, Waterloo Records, a
used-CD outpost in Austin, Texas, pur-
chased more than $30,000 worth of ad-
vertising last year in the Austin Chron-
icle, an alternative weekly. Much of that
money came courtesy of the co-op dol-
lars of WEA, CEMA, and Sony. Since
the crackdown, Chronicle sales man-
ager Jerald Corder says the local
Tower Records store has scooped up
some of Waterloo’s former co-op ads,

RHYTHM & THE BLUES:
A LIFE IN AMERICAN MUSIC
By Jerry Wexler & David Ritz
(Alfred A. Knopf, $25)

What a life it’s been. Wexler’s S saga as
record exec and producer takes in many
of the high points in the history of
rhythm & blues (a term he coined for
Billboard) and touches the careers of
rock artists ranging from Bob Dylan to
Dire Straits.

It would have been a snap for former
Atlantie Records partner Wexler to pen
a bland career overview, but, with the
aid of co-author Ritz (who penned the
definitive Marvin Gaye bio and co-wrote
Ray Charles’ scathing memoirs), he has
drawn out of himself a book that illumi-
nates his story with welcome eandor.

To be sure, Wexler’s many achieve-
ments are here: In relaxed anecdotal
fashion, he recounts his groundbreaking

but he insists that as long as the stand-
off continues the paper will lose out on
crucial ad pages this year.

The CD dispute could prove particu-
larly bothersome to alternative weeklies
that typically carry more record store
advertising than any other local me-
dium. The topic no doubt will be dis-
cussed when publishers and editors
meet next month in Austin at the annual
gathering of the Assn. of Alternative
Newsweeklies.

Along with the weeklies, regional mu-
sic mags are wrestling with the new
guidelines. According to Eddie Hogan,
editor of Charleston’s Free Time, a
rock magazine in South Carolina, one of
his key advertisers is nearby Manifest
Discs and Tapes. Because the store
sells used CDs, Hogan says his fledgling
bi-weekly will take a “serious hit” now
that Manifest is buying fewer ad pages.

One music publication even has been
put on hold because of the retailer/dis-
tributor battle. The California-based
Wherehouse Entertainment chain was
set this spring to debut its redesigned,
in-store publication Music Express.
‘Wherehouse, however, with 346 stores,
is the largest UJ.S. chain selling used
CDs. Since the chances of successfully
publishing without WEA, CEMA, or
Sony ads seemed remote, Music Ex-
press has been shelved temporarily.

work with Ray Charles, Big Joe Turner,
the Drifters, Wilson Pickett, Aretha
Franklin, and other R&B greats, and
looks back on his latter-day career as a
Warner Bros. A&R man and producer of
Dylan, Dr. John, and other rockers.

But, unlike many other self-serving
music-biz autobiographies, “Rhythm &
The Blues” never flinches when explor-
ing darker corners. Wexler deals bluntly
and honestly with his disquieting rela-
tionship with his mother, his rocky mar-
riages, his oft-combative business style,
and—most affectingly—with the drug
addiction and AIDS-related death of his
daughter. Testimony from friends, fam-
ily, and rivals all add seasoning.

Too rich, entertaining, and boldly told
to be adequately summarized here,
“Rhythm & The Blues” is the deftly
written and engrossing saga of a man
who has left a deep imprint on American
musical history. CHRIS MORRIS

POSSE
(PolyGram. Filwed Entertainment)

As a macho Western revenge-fantasy
film, Mario Van Peebles’ “Posse” leaves
little to be desired. Lead character Jesse
Lee’s cause—avenging the murder of his
father—is worth cheering for, and the
history lesson the film provides—that
one out of every three cowboys in the
late 1800s was black—is long overdue.
The film, with an eclectic soundtrack
ranging from doo-wop to hip-hop, works

due to its alternate take on a familiar
theme. Despite some continuity flaws,
“Posse” also is a suitable vehicle for Van
Peebles as Lee and his gang—rappers
Big Dacdy Kane and Tone Loc, and Tiny
Lister, Charles Lane, and Stephen Bald-
win—to explore their acting abilities.
While Van Peebles deserves applause
for a racially realistic look at the old
west, what he offers women is discourag-
ing: By and large they are relegated to
the background roles of nameless hook-
ers or townspeople. SUSAN NUNZIATA
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Top Latin Albums.

HIS WEEK
2 WKS. AGO

T

WKS. ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST TITLE  LABEL & NUMBER/DISTRIBUTING LABEL

Artists & Music

Sony Makes Initial Plans For S.D.1.

SONY DISCOS BROADENS: In a
move designed to further exploit its
massive roster, Sony Discos has es-
tablished an associated imprint called
S.D.I. The new label—slated to begin
operations June 1—will be headed up

by John Lannert

by José Antonio Asuaje, who most
recently was Sony Venezuela’s direc-
tor of marketing.

The four album debuts set for re-
lease include product from Colom-
bia’s favorite son Joe Arroyo
(“Fuego”), merenguero star Johnny
Ventura (“El Rey De Merengue”),
ex-Chayanne singing mate turned
salsero GYRO (“Simplemente Un
Corazén”), and young Spanish singer/
songwriter Manolo Tena (“Sangre
Espanola”).

Sony Discos VP/GM George Za-
mora says he expects S.D.I. “to im-
port and develop the overflow of
product from our sister Sony compan-
ies. That's basically why the label was
created.”

MORE MILTON: As reported in

KLAX (LA X) Los Angeles presented station manager Alfredo Rodnguez with its
“Man of the Year” award during a May 9 show at the Sports Arena. The concert,
titled “El Gran Festival De Mayo,” was co-sponsored by KLAX and Fonovisa,
whose promotional staff is shown here congratulating Rodriguez, center. To
Rodriguez's immediate left is Malu Elizondo, Fonovisa's director of special events
and PR. Third from Rodriguez’s left is Guillermo Santiso, Fonovisa executive VP.

last week’s eolumn, Milton Nasei-
mento has inked what Matt Pierson
calls “a long-term deal” with Warner.
Pierson, the label's A&R director/
producer, secured the contract with
Nascimento, now booked to begin re-
cording in June.

Pierson remarks the album—set to
be cut in Brazil and the U.S.—will
feature Nascimento singing in
English and Portuguese. No produc-
ers or guest artists have been se-
lected, even though Nascimento is
slated to record with label mate Paul
Simon. But, says Pierson, “We’re uti-
lizing the Warner roster because

there are so many artists on our ros-
ter that are big fans of Milton. So
we’re going to get them together.”

DYNAMITE SNAFU: For the past
33 years, Sonora Dinamita has been
known as one of the prime purveyors
of cumbia. Now there is a stateside
battle emerging for name ownership
between Discos Fuentes and Sonora’s
U.S. booking agent, Kiko Vargas.
(There also is another Sonora Dina-
mita performing in Mexico).
Fuentes, whose founder, Alejan-
dro Fuentes, formed the group, has
(Continued on next page)

1[1[45| JONSECADA A2 JON SECADA sBK 98845/EMILATIN
22|23| ANAGABRIEL THE BEST GLOBO 80871/SONY
313 ]41| CHAYANNE PROVOCAME SONYLATIN 80831/SONY
4| 4|69| ALVARO TORRES NADA SE COMPARA CONTIGO EmiLATIN 42537
5(6 25| PAULINARUBIO LA CHICADORADA EmiLATIN 42750
6|5 (25| RICARDO MONTANER LOS HIJOS DEL SOL RODVEN 2995
719(77| LUISMIGUEL ® ROMANCE wEA LATINA 75805
8| 8 |43| CRISTIAN AGUA NUEVA MELODY 9056/FONOVISA
9 [13|63| LOSBUKIS QUIEREME FONOVISA 9040
10(15| 15| RAUL DIBLASIO EN TIEMPO DE AMOR  aRIOLA 3466/BMG
11| 7 | 5| LOS FANTASMAS DEL CARIBE CARAMELO RODVEN 3015
12|11|21| BRAULIO ENTRE EL AMOR Y EL DESEQ SONY LATIN 80866/SONY
a |13(14|23| GLORIATREVI ME SIENTO TAN SOLA  aRiOLA 3391/BMG
E 14|10| 15| ALEX BUENO TERNURAS J&aN 80899/SONY
15|12 7 | RICARDO ARJONA ANIMAL NOCTURNO  SONY LATIN 80966/SONY
16{24| 5 | MALDITA VECINDAD EL CIRCO aRIOLA 3192/8BMG
171—11 MAGGIE CARLES AMOR SIEMPRE TU RODVEN 3037
18121 |25| EDNITA NAZARIO METAMORFOSIS EMmILATIN 42709
19(20( 3| MIJARES ENCADENADO EMILATIN81474
20|22|21| DANIELAROMO DE MIL COLORES EmiLaTIN80767
21{19|31| JONSECADA OTRO DIA MAS SIN VERTE 8k 80646/EMI LATIN
2|—|1 MANA DONDE JUGARAN LOS NINOS  wEA LATINA 90818
23|—| 3| GUSTAVO ALARCO ENTRE SUENOS rca 3408/8MG
24| —|[ 1| RICKY MARTIN ME AMARAS SONY LATIN 81044/SONY
25| —| 5| MYRIAM HERNANDEZ MYRIAM HERNANDEZ WeA LATINA 90123
1{1(51] JERRYRIVERA CUENTA CONMIGO SONY TROPICAL 80776/SONY
212(7| MARC ANTHONY OTRANOTA SOHO SOUNDS 80958/SONY
3|5]25] TONYVEGA APARENTEMENTE RMM 80915/SONY
44|21 REYRUIZ REY RUIZ SONY TROPICAL 80BA8/SONY
51(3|27| LOSSABROSOS DEL MERENGUE SINFRONTERA mP 6076
6|6 (11| WILFRIDOVARGAS ITINERARIO RODVEN 3005
717 (45| OLGA TANON SOLA WEALATINA 77478
8116| 7 | ORQUESTA GUAYACAN CONEL CORAZON ABIERTO RrMM 80983/SONY
9 (12| 3| ROKABANDA ELEJIDOS 