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“We got;a wake thls world up
from its:sl eep .

r—

"‘Emergency_w

_ Thelr debut album

CHLLMBIA

Yearwood Book  Warner Reshapes Jazz Agenda

catches A Star
" In The Making

B BY MARILYN A. GILLEN

l NEW YORK—A music industry
| book due this fall from William |
Morrow will
draw back the
curtain on the
starmaking |
process, reveal-
ing the mecha-
nisms behind |
the magic. |
A self-de- |
scribed ‘“‘hy-
brid,” “Get Hot |
| Or Go Home/Trisha Yearwood:
The Making Of A Nashville Star”
’ (Continued on page 16) '
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YEARWOOD

En Vogue’s
Sept. Songs
Are Sung On EP

B BY DANYEL SMITH

NEW YORK—A new six-track EP
from En Vogue, “Runaway Love,”
will hit store shelves in September

A I
EN VOGUE

shortly after the quartet hits the road
for a 75-show tour with headliner Lu-
ther Vandross. The EP includes two
new songs—one with hip-hop group
Salt-N-Pepa—and will be accompa-

(Continued on page 80)

B BY JEFF LEVENSON

NEW YORK—In fewer than two
years, Warner Bros.’ jazz division has
redefined itself, shaping a roster that

&

SAMPLE FRANKS

is rich on both sides of the jazz di-
vide—contemporary and traditional.
Moreover, it has earned its stripes by
tapping into jazz’s youth movement,
integrating newcomers’ efforts with
those of established winners.

Fueled by the recent album suec-
cesses of Joe Sample (“Invitation”),
Michael Franks (“Dragonfly Sum-
mer”’), George Benson (‘‘Love Re-
members”’), Milt Jackson (“Rever-
ence And Compassion”), and Joshua

Redman and Mark Whitfield (each
with self-titled entries), the label has
added weight and dimension to its
previous reputation as a commercial
jazz hit machine.

“We wanted presence in the jazz
community, in botk jazz communi-

ties,” says Warner artist Bob James,
who joined the corporate staff as VP
of A&R in 1991. “We believe that the
broader the area of musical mastery,
the healthier it is for everybody.
We're very lucky that [chairman) Mo

(Continued on page 80)

As Flood Waters Persist,
Trade Mobhilizes For Victims

Midwest Surveys Biz Loss

B BY EDWARD MORRIS

Stars Rally For Benefits

B BY PAUL VERNA

NASHVILLE—With rains persisting
in the most heavily flooded regions of
the Midwest, record and video retail-
ers and concert promoters there are
taking stock of their short-term
losses and waiting to see what the
devastation will mean for them in the
long run.

(Continued on page 65)

Greek Rock Revival Springs
 From Roots Of Rebellion

B BY JOHN CARR

ATHENS—In the streets of inner-
city Athens and large Greek towns,
crudely printed handbills and post-
ers proclaim the
names of bands like
Deus Ex Machina,
Alla Mantata,
Trypes, Exoristi, and
Pax Romana. These
groups, which exist
on the fringe of the
Greek rock scene,
are creating a raw
new energy that music executives
here are wondering if they can tap.

I

Influenced in part by the surge in
Greek patriotism brought on by tur-
moil in the neighboring Balkan
states, this new generation of
Greek acts is embracing its own
heritage. They are
rejecting the bland,
homogenized style
that has long charac-
terized the Greek
pop scene. What
they have in common
is a hard-driving
sound, explosive
honesty, and a
strong aversion to joining the music

(Continued on page 38)

NEW YORK-—As the Midwest grap-

MELLENCAMP BLIND MELON

ples with one of the worst floods in
its history, rock and country musi-
(Continued on page 80)

Gin Blossoms
Bloom On A&M

B BY MELINDA NEWMAN

NEW YORK—Long after the Gin
Blossoms wanted to come in from the
cold, A&M kept
the band out on
the road, logging
179 concerts dur-
ing the past year
and visiting every
retailer and radio
station in sight.
As Gin Blossoms’ guitarist/voca-
(Continned on page 81)

GIN BLOSSOMS

D-Generation Tweaks
Major Label Interest
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mm g as long as i (can be with you) and loves glory.

“An album that celebrates innocent love, brain-twisting
desire. and .he .ause of the fever...’-Newsday

produced by mike campbell. management: dana millman for gold mountain entertainment

COLUMBIA
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“Sturdy, shimmering pop"-Newsweek
"k perfect album"~Entertainment Weekly

':Paui scialfa’s debut

album presents 12 songs

by a singer and songwriter

with a richly emotional

Par 6T O Marca Regearaa /0y S s Exeriammmes b

voice and intensely

personal vision
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As an artist, songwriter and producer, Babyface's impeccably crafted explorations of love, romance and
relationships have made an indelible imprint on the evolution of Rhythm and Blues and Pop Music throughout the
world. His debut album, “Tender Lover” sold 2.5 million albums. Along with partner LA. Reid, their chart
domination over the past decade verges on the incomparable; 66 Top-10 R&B and Pop hits, 28 No.1 R&B hits,
25 Top-10 Pop hits, including six No.1's, producing sales of some 15 million singles and 40 million albums.
| In 1993 he won the “Producer Of The Year” Grammy Award and in 1989, 1990 and 1991, BMI named him
"Songwriter of The Year.”
3 Now, the Tender Lover is back and cooler than ever. Presenting..."For The Cool In You.” B
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L’ Executive Producer: Kenny “Bobyface” Edmonds  Produced by Babyfoce, L.A. Reid ond Daryl Simmans. * Management: Romon Hervey I, Hervey &
: “Epic” Reg. U.S. Pat. & Tm. OF. Morca Regishoda./ #Eis a trademark of Sony Music Enlertainment Inc./© 1993 Sony Music Entertoinment Inc
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Promises And Lies includes ten UB40 originals,

starting with the new single “Higher Ground.”

UB40’s last album Labour Of Love 11 charted for
two years running, selling more than 5 million copies
and including the Top 10 hits “The Way You Do The
Things You Do” and “Here | Am.”

Their chart longevity and sold-out international tours
make them one of the most popular bands

in the world.

‘/bmmé% il e

WORLD TOUR STARTS THIS SUMMER IN AMERICA

JULY

AUGUST

SEPTEMBER

and much more

30 Philadelphia
31 Poughkeepsie

2 Boston

3 Wantagh NY

4 Holmdel NJ

6 Columbia MD
8 Pittsburgh

9 Toronto

10 Detroit

12 Cleveland

13 St. Louis

14 Minneapolis
16 Chicago

18 Denver

19 Salt Lake City
21 Santa Fe

22 Mesa AZ
24-25 San Diego
27 Irvine CA
30-9/1 Los Angeles

2 Concord CA

3 Mountain View CA
5 Portland

6 Seattle

7 Vancouver

featuring the #1 platinum
smash *“(I Can’t Help)
Falling In Love With You”

Top 5 i} Video Countdown,
Heavy Rotation i & VLI

#1 in the UK, Canada, Australia, Austria,
Finland, Greece, Holland,

New Zealand and Sweden

Top 3 in Denmark, Germany, Ireland and
Switzerland

Top 5 in Norway

Top 10 in Spain, France and Belgium

Produced by UB40
David Harper Management, Ltd.

e
© 1993 Virgin Records Ltd.
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Terrance Simien Makes ‘Room’ For All

It was a tough night for Terrance Simien and the Mallet Play-
boys. Every chair was empty on a recent Manhattan Tuesday at
Tramps, and the capacious club’s idle bartender was free to
catch up on his bottle-washing—yet neither circumstance was
cause for concern. Rather, the evening’s trials centered on the
fact that it had taken nearly five songs for Terrance and com-
pany to pack the dance floor.

But no matter: Virtually every bouncing patron in the bus-
tling establishment had finally abandoned the sea of tables to
huddle buttocks-to-belt-buckles before the bandstand (and
that’s not counting the nine spectators spontaneously wel-
comed onstage, who receive tambourines, cowbells, and wash-
boards to augment the revelry) as a maniacally flailing Simien
and band thrashed out the thrilling “A Moi Maison” from his
upcoming album, “There’s Room For Us All"” (Black Top/
Rounder, due Sept. 15).

“Where we come from, if people don’t dance it's an insult!”
said the Eunice, La.-born Simien with a husky

Catholic Church.

“They used to have record hops at the church hall at St.
Ann’'s for teens,” Simien remembers, “but the top 40 music was
‘kiddie’ and uptight for me. Instead, at 13 I used to sneak into
clubs like Slim’s Y-Ki-Ki in Opelousas, where a guy named Wil-
fred LaTour was playing. The zydeco dance was ‘come as you
are, do what you wanna do,’ and mainly an older crowd, but
there was a lot of kids my age that would come with their par-
ents. A better scene than St. Ann’s—pretty loose!”

At this point, Simien had spent three years studying jazz and
classical trumpet at Lawtell Elementary, but his interest in the
school orchestra faded as the zydeco saloons intensified their
century-old siren call. The word zydeco is a Creole modification
of Les Haricots (pronounced lay-zah-ri-co”), or snap beans, as
popularized in the traditional Cajun one-step “L’haricots Sont
Pas Sales” (The Snap Beans Aren’t Salty).

The music itself grafts Acadian folk songs onto the Afro-Ca-

ribbean rhythms brought to Louisiana by

guffaw the following afternoon. “The real deal
is: We a lot of times get people in the crowd who
are kinda shy and really wanna dance. We kinda
Jforce things so the ones that should dance will
come up.”

Most nights Simien accomplishes this whole-
sale feat of funky levitation by means of franti-
cally fluttering hand gestures interspersed
with bursts of his diatonic button accordion—as
well as the undeniable uplift of his rib-rumbling
zydeco sextet. Just as late zydeco king Clifton
Chenier incorporated the bluesy '20s Cajun-Cre-
ole synthesis pioneered by accordionist Amade
Ardoin and fiddler Dennis McGee into the mon-
grel that is modern zydeco, so Simien has fur-
thered Chenier’s open-stewpot approach by add-
ing parboiled portions of the Jackson 5's reper-
toire, Bob Marley's reggae, and the smooth
sizzle of the early Commodores.

Roughly half the album’s 13 cuts are bewitch-

muUsic

TO MY EARS

by Timothy White

French-speaking slaves and free men of color in
the wake of the Haitian Revolution (1791-1804).
The accordion was introduced to fiddle-focused
Cajun instrumentals in the 1870s by German im-
migrants, and the vivacious “black Cajun” Cre-
ole form called ““lala” gradually overlapped
with Cajun two-steps at community dances
known as fais-dodos (an alloy of “go to sleep,”
i.e. advice given underage children, and “fete de
Dieu” [festival of God]). Clarence Garlow
scaled Billboard’s R&B charts in 1950 with
“Bon Ton Roula” (a French revision of Louis
Jordan’s “Let The Good Times Roll”). Clifton
Chenier's mid-"50s sides for Specialty and Chess
clinched zydeco’s R&B repute.

As for Simien, another illicit trip in 1981 to
Slim’s Y-Ki-Ki exposed him to zydeco’s squeeze-
box monarch: Chenier himself. Clifton’s set
turned Terrance’s heart from rock to roula.
Glued every subsequent Saturday (11 a.m.-noon)

ing laments like the title cut or “Come Back

Home,” but Simien and company also provide terrific adapta-
tions of “Zydeco Boogaloo” (which Terrance embellishes with
sly fragments of the Jackson 5's “I Want You Back”), and Bob
Dylan’s “I Shall Be Released”. The woe-stricken treatment of
the Dylan hymn is redolent of such early Cajun dirges as “J’ai
Passé Devant Ta Porte,” sounding as though it emerged dur-
ing Le Grand Derangement that brought Simien’s ancestors
to Louisiana.

“The Simiens are a mixture of Acadian and Creole; they went
from France to Canada, and then straight to Louisiana in the
early 1800s, I think,” says Terrance, alluding to the French-Ca-
nadian colonists expelled from the Maritime Provinces of Nova
Scotia and New Brunswick in 1755 for refusing to swear alle-
giance to the Crown of the conquering British Army. Many of
these Acadian aka “Cajun” refugees (they’d named their colo-
ny “Acadie” in homage to the rural utopia of ancient Greece)
wandered for decades before reaching the Attakapas region
west of New Orleans.

“Zydeco is the music of my people and the music that I love
most, and it's from the heart, not from the head,” asserts Si-
mien, son of bricklayer Matthew Simien and the former Ethel
Rene. One of four children, he was born September 3, 1965, and
grew up watching his mother sing in the choir of St. Ann’s

BAYSIDE DEAL DOCKED

The fate of Bayside Record Distributors is uncertain after owner
Tower Records told potential buyer REP “no sale.” The deal,
which was set to close July 1, was yanked after negotiations
stalled. Chris Morris has the story in Declaration Of Indepen-
dents. Page 46

PILZ PLANTS PA. ROOTS

German CD maker Pilz opened doors at its Concordville, Pa.,
production plant this month, marking the firm's first U.S. ven-
ture. The firm, a major European player, expects to feel right at
home in its new setting. Marilyn A. Gillen reports.  Page 60
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to Lou Collins’ Black Zydeco Special on Eunice ra-
dio station KEUN, Simien taught himself the music of Fernest
Arceneaux, the Sam Brothers, and Chenier, practicing on a $250
Hohner single-row diatonic he’d gotten for his 15th birthday. He
used these skills in 1982 to anchor the initial, short-lived incarna-
tion of the Mallet Playboys (“The group was an older clan,” ex-
plains Simien, “that didn’t want to learn more than five songs”).

After another decade and several recordings (including the
1986 Grand Point single “You Used To Call Me” with guest vocal-
ist Paul Simon; “The Big Easy” film soundtrack, and the 1991
Restless album “Zydeco On The Bayou”), Terrance Simien and
his younger and wiser Mallet Playboys are well-poised for the re-
lease of “There’s Room For Us All,” a collection that captures, in
co-producer Jeffrey Greenberg's words, “all the diversity of tradi-
tional forms of zydeco and other Southern rural musics”—plus
the raucous authority of the finest vanguard house-rockers. And
the presence on the “Room” project of such distinguished side-
men as bassist/producer Daryl Johnson, pianist Art Neville, and
the Meters only deepens the peppery kick of this cutting-edge
étouffee.

Simien feels “the album’s title says it best: There’s a lot of mu-
sicians on this record that came from different bands and differ-
ent backgrounds, and there are a lot of different people in this
world that we gotta learn to love and accept.”
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301: A Powemrfceul Antipira

@ BY STUART WEINSTEIN

It is estimated that overseas copyright,
patent, and trademark piracy costs Ameri-
can businesses some $12 billion to $15 bil-
lion annually. The most effective weapon
the U.S. has to combat this theft is the
trade law “Special 301.”

Special 301 requires the U.S. Trade Rep-
resentative to determine whether the laws
and practices of other countries deny ade-
quate and effective protection of intellectu-
al property rights for American exporters
and whether foreign laws or practices deny
fair and equitable market access to U.S
persons who rely on intellectual property
protection.

Countries that have the most onerous
and egregious acts, policies, and practices
and are not engaged in good-faith negotia-
tions to address those problems are identi-
fied as “priority foreign countries.”

Through “out-of-cycle” reviews, the
Trade Representative may identify a coun-
try as a “priority foreign country” at any
time that the facts warrant, and the Trade
Representative may remove a country’s
identification at any time.

After identification of a country as a
“priority foreign country,” the Trade Rep-
resentative must investigate the acts, poli-
cies, or practices that were the basis of the
identification.

If the Trade Representative determines
that such acts are in violation of U.S. trade
law, retaliatory action such as increased
duties on selected imports must be imple-
mented shortly thereafter.

Significant results also have been ob-
tained through the so-called ‘“‘priority
watch list” and the “watch list” which—al-
though not required by law—have been
used to warn trading partners of American
concerns about intellectual property rights
practices.

The Trade Representative recently has
begun to initiate “immediate action plans,”
which include setting deadlines and bench-
marks for evaluating a country’s perfor-

In addition, each of the intellectual prop-
erty agreements that have resulted from
Special 301 investigations is being moni-
tored under section 306 of the Trade Act. If
the Trade Representative is not satisfied
with the implementation of any Special 301-
related intellectual property agreement,
the Trade Representative may take further
action against such offending country at

‘Special 301 is
a powerful tool
for the U.S. to
combat piracy’

Stuart Weinstein is a
music industry
attorney based in
Los Angeies.

any time.

Taiwan, Thailand, and China have come
under particular scrutiny as the result of
Special 301.

On April 30, the Trade Representative
placed Taiwan on the “Priority Watch List”
and has formulated an “immediate action
plan.” Taiwan has until July 31 to meet the
requirements of the immediate action plan
by addressing problems in the protection of
audiovisual products from the U.S., such as
video games, as well as copyright piracy by
cable TV stations in Taiwan.

Although the Trade Representative is-
sued a press release in late May in which it
indicated that it decided not to initiate a
new investigation of Thailand, that does
not mean the country is “‘off the hook.”
Thailand remains subject to Section 306
monitoring, which requires that continued
consultations must take place between it
and the U.S. Moreover, under Section 306,
the Trade Representative is free to autho-
rize retaliation without a moment’s notice
if such action is—in the Trade Representa-
tive’s judgment—necessary.

Serious problems exist in Thailand with

LEAVE ROYALTIES ISSUE RESOLVED
In a recent commentary (Billboard, July
3), William Hochberg says royalties
should be placed on analog tape and
equipment. Anyone familiar with the rich
history leading up to congressional action
on digital products would suggest that
this violates the spirit and letter of the
compromise. After a decade of controver-
sy, Congress passed the Audio Home Re-
cording Act of 1992 only after all interest-
ed industries agreed that analog record-
ing products should be royalty-free.
Let’s leave the issue of audio recording
royalties resolved as the music and hard-
ware industries agreed.
Gary J. Shapiro
Group VP
Consumer Electronics Group
Electronic Industries Assn.
Washington, D.C.

WHAT HAPPENED TO CHOICE?

I find it alarmingly suspicious that an ar-
ticle on hardcore female rappers could be
written (Billboard, July 10), let alone con-

cy Weapon

respect to enforcement of copyrights. For
instance, prosecution of pirates of U.S.
works in the Thai courts has not yet been
successful. Although cases have been filed,
some of those cases have been pending for
nearly two years with little result.

In China, the U.S. threat to impose Spe-
cial 301 sanctions resulted in the signing of
a wide-ranging memorandum of under-
standing between the two countries on Jan.
17, 1992. In October 1992, China joined the
Berne Convention and the Universal Copy-
right Convention and enacted patent law
amendments that will “provide world-class
protection.”

The Trade Representative is monitoring
the situation in China very closely to see
that the significant intellectual property
protection adopted is effectively enforced.
At present, lack of effective criminal penal-
ties is a concern. Most experts, further-
more, remain highly skeptical that China
has the enforcement capability necessary
to properly effectuate its ambitious intel-
lectual property program.

As these examples demonstrate, Special
301 is a powerful tool for the United States
to combat piracy abroad.

A major concern for the Clinton adminis-
tration is effective enforcement of laws
that foreign governments already have en-
acted. For instance, if a foreign govern-
ment is a weak one that lacks the political
will to crack down on the pirates, all the
laws on the books will not help.

In light of the fact that piracy and theft
of intellectual property abroad has a very
strong negative impact on the anemic U.S.
economy by costing jobs, the industry can
expect a very tough line on enforcement of
Special 301 by the Clinton administration.

Excerpted from a speech given by Wein-
stein June 22 at the International Music
Market ‘93 Conference in Singapore. Por-
tions of his commentary quote at length
materials provided by the office of the
U.S. Trade Representative and the Inter-
national Intellectual Property Alliance.

LETTERS

ceived, without mention of Rap-A-Lot re-
cording artist Choice. Could her relent-
less, vicious verbal attacks and merciless
ridicule of males have anything to do with
this? Her albums ‘“The Big Paycheck”
and ‘‘Stick-N-Moove’ are certainly
among the most provocative and outspo-
ken rap recordings ever released, and I
am baffled as to why she has garnered
virtually no attention in the overwhelm-
ingly misogynistic pop and urban media.
What are author Havelock Nelson and
Billboard afraid of?
Johnny Noxzema
A&R Dept.
Bitch Nation Records
Toronto

(Nelson responds: The piece was not an
overview and analysis of all hardcore fe-
male rappers. It was an examination of
some of the walls they have come up
against, whether those walls still erist
and, if so, whether newer female MCs can
break through them. In no way was I
“afraid” to approach Choice’s work.)

ROOTS ROYALTIES NEED IMPROVEMENT
Regarding royalty payments to “roots
artists,” some companies are quoted as
having “forgiven” old debit balances and
are paying a 10% royalty. That begs the
question, ‘10% of what?’ Is that retail or
wholesale, with or without packaging de-
ductions, on 90% or 100%, after discounts
or reserves?

The big money on old recordings ex-
changes hands in the special-markets di-
visions of these same companies, which
routinely pay 50% of net receipts to art-
ists. The going intercompany rate is 4
cents to 8 cents per track. So the artists
get 2 cents per track for low-priced CDs
and up to 4 cents for high-priced ones.
Work out what 2 cents represents as a
percentage royalty rate on an 1l-track
CD with a suggested list of $9.98. It’s no-
where near 10%, whichever way you cal-
culate it.

Trevor Churchili
Ace Records Ltd.
London

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries shoukt be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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AN OPEN LETTER TO THE MUSIC INDUSTRY

FROM NATIONAL MUSIC PUBLISHERS’ ASSOCIATION, INC.
AND THE HARRY FOX AGENCY, INC.

in keeping with our standing commitment of providing optimum services at the lowest possible
cost to our clients, we are pleased to announce that the mechanical and synchronization
licensing commission rates of The Harry Fox Agency, Inc. have peen reduced for the last six
months of 1993 as follows:

e The HFA commission rate on mechanical licensing distributions are
lowered from 4.5% 10 3.5% effective July 1, 1993.

The HFA commission rate on television and commercial licensing
distributions are lowered from 5% 10 4% (subject to the usual
ceiling of $2,200 per transaction) effective July 1, 1993.

These rollbacks have been made possible by the achievement of operational efficiencies
through upgraded computerization within the Agency, as well as the substantial economic
penefits derived from an aggressive audit program which has fuelled a 100% increase in HFA's
collections over the past five years. In 1993, royalty collections by the Agency will approach
$300 million, and approximate|y 120,000 licenses will be generated. As the largest and pre-
eminent mechanical royalties collection organization in the world, HFA has sustained economic
growth at a relatively nominal cost to its pub|isher—principa|s, while exerting its considerable
influence on a global basis.

A significant portion of the commissions retained by HFA are used to support essential activi-
ties of its parent company, National Music Publishers’ Association, Inc. With this funding, NMPA
is able to vigorously represent and support the rights and interests of its members, and the
music community at large, both domestically and internationally, to ensure the protection of
American musical copyrights around the world. The successes of NMPA/HFA are due in large
measure to the mandate of confidence and trust you have placed in us, for which we extend our
thanks and gratitude.

To the music publishing community—creators of musical works, and our copyright licensees—
we pledge our pest efforts to provide improved and expanded services, and a continuing
resolve to ensure that NMPA remains a strong advocate for the rights of music publishers when-
ever and wherever the need arises.

NMPA and HFA welcome your inquiries and comments concerning our activities, and our staff
will be pleased to address any of your questions and assist you in any way possible. We look
forward to hearing from you.

Sincerely,

/EdwéP. Murphy %

4

" NMPA : |
PA/HFA IS LOCATED AT 205 EAST 42 STREET. NEW YORK, NY 10017

TELEPHONE: (212) 370-5330 FAX: (212) 953-2384
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Vid Catalog May Brighten Christmas
Old Titles May Offset Lack Of Megahits

B BY SETH GOLDSTEIN
and JIM McCULLAUGH

NEW YORK—Video retailers accus-
tomed to an influx of direct-to-sell-
through titles in the fourth quarter
will not have the megahits this
Christmas that they’ve had in the
past. Right now, only FoxVideo’s
“Home Alone 2” and Disney’s “Alad-
din” are expected to have the kind of
box-office clout that translates into
sales of 10 million cassettes or more.

But stores and the studios will ben-
efit from sales of catalog titles. “Ev-
eryone has a good catalog,” says Mu-
sicland Group VP Peter Busch.
“There’s not a supplier out there that
doesn’t have some gems.”

In many cases, the gems are more
affordable than ever, appealing to
specialty stores long on the fringes of

sell-through. Warner Home Video
has repriced about 200 of its older
features to $14.98, the first time the
studio has tried that price point.
“They’ve got the most titles dropping
into the market at one time,” says
Busch, who thinks the Warner move
is indicative “of the resurgence of
catalog in general.”

New York-based Flash Distribu-
tors, which deals mostly with small
independent stores, should register a
15% increase in catalog sales this
year over last, says president Steve
Scavelli. He attributes the gain to
lower price points.

FoxVideo could get much of the
credit if the studio succeeds with its
release of a colorized version of the
Christmas favorite, “Miracle On 34th
Street,” priced at $9.98. The an-
nouncement, made during the July

NEW YORK—Promotional Con-
cept Group thinks supermarket cus-
tomers have a hunger for budget-
priced music videos that will trans-
late into aid for the hungry.

This fall, New York-based PCG
commences a yearlong promotion
of 12-15 previously released titles at
$5.99 per cassette to grocery cus-
tomers who spend $6 or more on
other goods. The company will do-
nate 75 cents for each tape sold to
two organizations it says are dedi-
cated to the elimination of hunger
in America: the Center on Hunger,
Poverty, and Nutrition at Tufts
Univ. and Second Harvest, the larg-
est food bank in the US.

Second Harvest is supported by
numerous food manufacturers, sev-
eral of which are expected to bol-
ster the campaign via advertising,
in-store coupons, and the like, ac-
cording to PCG chairman/CEOQO
Barry Grieff. “I like the idea and I
like the charity,” he says.

Grieff has already lined up titles
“by major artists” from two music
video suppliers and figures to land
three more in time for a September-
October start.

Grieff isn't ready to identify the
titles in the charity campaign, but
sources indicate PolyGram Video
and BMG Video aren’t among the
suppliers. PolyGram’s new presi-
dent, Gene Silverman, helped devel-
op “In Concert Against Hunger”
during his brief tenure at PCG. One
reason for Grieff’s secrecy, says a
trade executive, is that “he doesn't

Grocery Promo Feeds
Hunger For Music Vids

want Simon [Marketing] beating
him to the punch.”

Simon, another supermarket pro-
motions specialist, had partnered
with PCG until the two went their
separate ways earlier this year.

PCG plans to have cassettes in
close to a dozen major chains, in-
cluding A&P, Kroger/Peyton’s,
Lucky’s, Pathmark, Safeway, and
Winn-Dixie; at least one conve-
nience chain likely will take part.
Grieff plans to stagger the rollout
of “In Concert Against Hunger,”
stocking titles for four to six weeks
per market before moving on. He
hasn’t picked a starting point as
yet.

The staggered rollout is the same
approach PCG has taken with earli-
er video promotions. It claims to
have delivered more than 10 million
cassettes—mostly movies—to some
70 chains and 5,000 locations
throughout the U.S. and Canada.

Music videos usually die a quick
death at retail, sales fading rapid-
ly after street date, says Grieff,
largely because ‘“they’re sold in
the wrong venues.” Supermar-
kets, he believes, ought to right
that wrong. Grieff says PCG has
sold 100,000 units each of such
performers as Neil Diamond, Eric
Clapton, and Elton John in promo-
tions launched after music and
video store retail demand had
been exhausted. “Some of these
might be’’ making a return en-
gagement, he acknowledges.

SETH GOLDSTEIN

Rivals Await

LOS ANGELES—Home video retail-
ers, as always keeping a wary eye on
Blockbuster Entertainment’s expan-
sion plans, are hopeful the chain’s de-
cision to purchase its two largest
franchisees—WJB Video Limited
Partnership and Ul Video Hold-
ings—points to a slowing growth
rate. One sign, they reason, is that
Blockbuster is aggressively shopping
for stores rather than building its
own, thus maintaining store popula-

11-14 Video Software Dealers Assn.
convention in Las Vegas, drew posi-
tive response from many attendees
who see the title as their chance to
match the McDonald’s-Paramount
multititle promotion to start in late
fall (Billboard, June 5).

VSDA and numerous retailers op-
pose the movie-and-sandwich exclu-
sive, which they say gives the fast-
food giant an unfair price advantage
for the second year in a row. In 1992,
McDonald’s offered Orion’s “Dances
With Wolves” for $7.99.

This time around, Hannaford
Bros., a Portland, Me.-based grocery
chain, “will remove all Paramount
sell-through products from our
shelves,” said video buyer/merchan-
diser Katherine Domingo in a June 30
letter to the studio.

(Continued on page 16)

How Sweet it Is. Matthew Sweet mingles with Zoo Entertainment executives
prior to his recent showcase at Club Lingerie in Los Angeles. Sweet performed
songs from his new album “Altered Beast,” including the single “The Ugly
Truth,” as well as material from his previous album, “Girlfriend.” Shown, from
left, are Tom Simonsen of Carter/Simonsen Management; Bud Scoppa, Zoo
Entertainment VP of A&R; Jayne Simon, senior VP of marketing; Michael Prince,
national director of AOR promotion; Sweet; Lou Maglia, president; and Lisa
Cristiano, manager of alternative promotion.

Wherehouse Suit Hits Used-GD Policies

Are Four Major Distribs Taking ‘Calculated Risk’?

B BY CRAIG ROSEN

LOS ANGELES—The four major
distributors named in a lawsuit filed
by Wherehouse Entertainment may
have “taken a calculated risk” by
possibly violating antitrust laws in
an attempt to thwart the growing
used-CD market, sources say.

In a suit filed July 19 in U.S. Dis-
trict Court in Los Angeles, Tor-
rance, Calif.-based Wherehouse En-
tertainment claims that CEMA Dis-
tribution, Sony Music Distribution,
UNI Distribution Corp., and WEA
Corp. “conspired to unreasonably
restrain trade and commerce in
used CDs” by withholding coopera-
tive advertising dollars from retail-
ers who buy and sell used discs.

While the battle over used CDs
has been brewing for months, this
marks the first time it has taken a
turn into the courthouse.

An antitrust law expert says that,
while the distributors likely violated
the law, it may have been worth the
gamble of the potential lawsuit to
discourage the sale of used CDs.

“The cost of the lawsuit is tiny
compared to the cost of protecting
the new-CD market,” says Los An-
geles-based attorney Eliot Disner,
author of “Antitrust For Business:
Questions And Answers.”

The four distributors named in
the suit declined to comment.

Published reports have suggest-
ed that the Federal Trade Commis-
sion is looking into the used-CD con-
troversy, but a FTC spokesperson
declined to confirm or deny the re-
port.
Although damages were not spec-

Blockhuster’s Next Move

tion close to status quo.

That may be wishful thinking. A
source notes Blockbuster is building
three more corporate stores in Dallas
“where they already have 99% of the
market,” but he also agrees the chain
“definitely has slowed down. There
aren’t that many places to expand
m"’
One franchisee thinks Blockbuster
must “keep showing growth and the
only way now pretty much is through

acquisitions.”

For the first time, Blockbuster ex-
hibited at the July 11-14 Video Soft-
ware Dealers Assn. show in Las Ve-
gas in an effort to convert indepen-
dents into franchises. Other sources
note Blockbuster continues to place
emphasis on nonvideo operations,
such as Discovery Zone’s children’s
playground.

Some retailers are breathing a sigh

(Continued on page 74)

ified in the suit, sources say they
could represent “millions and mil-
lions” in lost advertising support
and the resulting loss of profits to
Wherehouse.

The 339-unit Wherehouse web
claims that the four distributors
conspired against the chain
“through or in conjunction with the
Recording Industry Assn. of Ameri-
ca.” The RIAA is not named as a de-
fendant.

The suit also alleges that the dis-
tributors are fighting against used
CDs to protect the “artificially high
new-CD priees” and “record clubs,”
which sell new CDs at prices below
retail.

Don Rosenberg, owner of the 14-
store Charlotte, N.C.-based Record
Exchange of Roanoke Inc. and one
of the co-founders of the recently
established Independent Music Re-
tailers Assn., is sorry to see the bat-
tle end up in the courts. “We have
been working very hard to try to

find other solutions,” he says.

Yet, while the 100-member IMRA
prefers to avoid similar legal action,
Rosenberg says, “Given no other
choice, we may have to do some-
thing as well.”

The effects of the used-CD battle
will also impact Wherehouse’s an-
nual convention, set for Sept. 28 in
L.A. VP of marketing communica-
tions Bruce Jesse confirms that
CEMA has withdrawn plans to par-
ticipate in the event.

Part of the used-CD controversy
involves the resale of promotional
goods.

According to Jesse, Wherehouse
does not buy promotional CDs,
which he defines as titles that have
the word “promotional” stamped on
the disc, jewel box, or CD booklet.

However, the majority of major
labels do not label promotional titles
in such a fashion, but rather cut or
drill the jewel boxes or punch a hole
in the bar code in the inlay card.

M BY DOMINIC PRIDE

LONDON—These are moving
times for MTV Europe—in more
ways than one.

The channel took up residence
July 12 in Camden Lock, London, in
the post-modern studio complex for-
merly occupied by the U.K.'s na-
tional breakfast TV broadcaster,
TV-am.

The move means more style and
more space for MTVE but will also
give the channel access to two TV
studios, allowing it to produce pro-
gramming in-house without renting
facility services from Chrysalis TV
and other suppliers. More live pro-
ductions are on the way for MTV
Europe, and it means a greater role
for London in providing programs
for MTV’s other networks around
the world. There also exists more
potential for interactive program-
ming, such as “Dial MTV,” on
which viewers vote for videos by

MTV Europe On The Move

New Digs, New Direction For Web

phone.

Brent Hansen, MTV Europe's
programming and production direc-
tor, says the new environment is
good news for new acts. “It will en-
able us to break into programs with
a live set from a new act, or it will
enable us to transmit and record at
the same time. It will bring a livelier
feel.”

Hansen says it will give the chan-
nel more chance to record and focus
on European acts, through “Un-
plugged” sessions, documentaries,
and other programs. Plans are also
afoot to expand MTV’s editorial of-
fices in Europe, enabling it to be
better informed about musical
trends on the continent.

But the move also indicates that
the network, not just the program-
ming, is poised to take a new direc-
tion.

After 5Y, years in Europe, MTV is
reaching a turning point. In the year

(Continued on page 58)
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Soundtrack Race Getting Hotter
Retailers Bet On ‘Coneheads’ To Score Big

@ BY CRAIG ROSEN

LOS ANGELES—The soundtrack
war heating up The Billboard 200 is
bound to get hotter as Warner Bros.’
“Coneheads” landed July 20 and Cha-
08/Columbia’s “So I Married An Axe
Murderer” hits dealers Tuesday (27).

Retailers expect both releases to
generate healthy sales, but that the
broad-based appeal of “Coneheads”
may give it an edge.

Currently residing in the top 20 of
The Billboard 200 are Epic Sound-
trax’s adult-leaning “Sleepless In Se-
attle,” Columbia’s hard-rocking
“Last Action Hero,” Arista’s Whit-
ney Houston vehicle “The Body-

guard,” Jive's hip-hop flavored “Men-
ace II Society,” and Virgin’s Tina
Turner collection “What's Love Got
To Do With It.”

Warner Bros. is betting that “Cone-
heads” will sell “mass quantities” (as
Beldar Conehead might put it) and
join the list. The album features a
mix of proven classics, including Paul
Simon’s “Kodachrome,” and material
previously unreleased in the U.S. by
platinum-sellers Red Hot Chili Pep-
pers and R.E.M.

The track record of albums from
previous “Saturday Night Live” spin-
offs certainly bodes well for the cur-
rent projects.

“Briefcase Full Of Blues,” the first

En Vogue Leads MTV Pack
With 7 Video Award Noms

LOS ANGELES—The R&B divas of
En Vogue lead the nominations for
the 1993 MTV Video Music Awards,
set for Sept. 2 at the Universal Am-
phitheatre here.

The EastWest act garnered seven
nominations for their video “Free
Your Mind,” directed by Mark Ro-
manek. En Vogue is up for best video
of the year, best group video, and
best dance video.

“Free Your Mind” also was nomi-

Contenders From
All Walks Yie For
"93 Mercury Prize

@ BY THOM DUFFY

LONDON—PIlatinum pop, cut-
ting-edge dance and rock, and jazz
and classical albums are among
the 10 contenders for the Mercury
Music Prize. The competitors, for
the best album of the year from
the UK. and Ireland, are mea-
sured solely by critical excellence.
The nomination shortlist—cho-
sen from 127 entries submitted by
record companies for the year
ended June 30—consists of the
following albums, listed with their
U.K. labels, announced in random
order July 22 by critic Simon
Frith, chair of the judging panel:
e “Republic,” New Order (London
Records);
@ “No Reservations,” Apache In-
dian (Island Records);
e “Ten Summoner’s Tales,” Sting
(A&M Records),
o “Suede,” Suede (Nude Records);
® “Portraits Plus,” the Stan Tracy

Octet (Blue Note/EMI);
©“So Close,” Dina Carroll (A&M
Records);

® “Jesus’ Blood Never Failed Me
(Continued on page 79)

nated in the new R&B category,
which MTV added in response to the
success of its “MTV Jams” program.

Also new to the 10th annual event
is a live performance by R.E.M.,
which was nominated for five
awards, including best video for
“Man On The Moon.” Other titles
nominated in the best video of the
year category include Pear] Jam's
“Jeremy,” Peter Gabriel's “Digging
In The Dirt,” and Aerosmith’s “Livin’
On The Edge.”

Aerosmith, which collected five
nominations, also is scheduled to per-
form live. The slate of live perfor-
mances, rumored to number as many
as 12, will include Janet Jackson. Ac-
tor Christian Slater will host the
awards broadcast.

A full list of MTV Video Music
Awards nominees will appear in the
Aug. 7 issue. DEBORAH RUSSELL

album by the Blues Brothers, John
Belushi and Dan Aykroyd, hit No. 1
in December 1978 and went on to sell
more than 2 million. The subsequent
soundtrack, “The Blues Brothers,”
climbed to No. 13 in June 1980, selling
more than 500,000.

In April 1992, “Wayne’s World” hit
No. 1 on The Billboard 200, eventual-
ly garnering platinum-plus sales.

Although “Axe Murderer” is not
an “SNL” spin-off, the film stars the
show’s Mike Myers in his first movie
role since “Wayne’s World.”

The alternative-rock-leaning
soundtrack features such hot acts as
the Spin Doctors, Soul Asylum, and
Toad The Wet Sprocket.

Of the two new soundtracks,
“ ‘Coneheads’ has a better chance to
be a hit, because it’s spread out more
between different styles,” says Joel

(Continued on page 18)

@ BY ERIC BOEHLERT

NEW YORK—Calling audio books
an untapped market, executives at
Atlantic Records and Time Warner
Publishing—which have teamed to
create an audio book division—hope
their brand of aggressive market-
ing will help capture new, younger
consumers and dramatically boost
sales.

The move, in which the Atlantic
Group joins with Time Warner
Trade Publishing to create Time
Warner AudioBooks, is one of the
first ongoing collaborations be-
tween a major record label and a
book publisher. AudioBooks will
produce and distribute audio book
tapes to record, book, and video
stores as well as other types of re-

Atlantic, Time Wamer Link
For AudioBook Venture

tailers (truck stops, convenience
stores, etc.). Through the distribu-
tion capabilities of Atlantic’'s WEA
Distribution and the Time Warner
trade compa-
nies—Warner
Books and Litt-
tle, Brown—Au-
dioBooks will be
available in
30,000 stores,
half of which
will be record
outlets, accord-
ing to Lori Wein-
traub, AudioBook’s newly appoint-
ed president/CEQ. Weintraub re-
tains her title as executive VP of
A*Vision, Atlantic’s video division.
Weintraub forecasts 20 Audio
(Continued on page 20)

WEINTRAUB

Back To The Beach. Former Beach Boy Brian Wilson meets with the
producers of "Good Vibrations: Thirty Years Of The Beach Boys," a five-CD
boxed set of hits and rare recordings by the group. Shown, from left, are Clark
Duval, Capitol Records senior director of catalog and artist development and
executive producer of "Good Vibrations"; Wilson; and "Good Vibrations"

producers David Leaf and Andy Paley.

Jury In Ahdul Gase Sees ‘Total Recall’

@ BY CHRIS MORRIS

LOS ANGELES—Record-mixing
technology took center stage in fed-
eral court here as attorneys for sing-
er Yvette Marine sought to prove her
role as ‘“co-lead vocalist’’ on two
tracks on Paula Abdul’s debut Virgin
Records album.

Fighting fire with fire during the
first two days of testimony, July 19-
20, Virgin's lawyers tried to deflate
the opposition’s claims by using a vid-
eotape of a “total recall” mix recon-
struction of an Abdul song submitted
as evidence by Marine’s legal team.

Marine’s suit against Virgin Re-
cords was filed in April 1991. The trial
began July 13 (Billboard, July 24).

Most of the July 19 proceedings
were devoted to testimony by L.A.
studio owner Skip Saylor, whose fa-
cility was used to mix three of the
songs on Abdul’s 1988 album, “For-
ever Your Girl.” Marine’s lawyers
hired Saylor to perform two separate

recalls of two Abdul tracks, “I Need
You” and “Opposites Attract,” in Oc-
tober 1991 and September 1992. Some
recording consoles store a complete
copy of a mix, including all console
settings, on an internal or external
computer, and an exact “recall” of a
mix can be created from that stored
material. A stereo videotape of the
'92 recall, which showed meter levels,
was played for the jury in the court-
room.

Under examination by Marine's co-
counsel, Laurence Berman, Saylor
said the recall of “I Need You”
showed that Marine’s vocal track was
“a vocal double. . . as close as human-
ly possible” to Abdul's. VU meters
captured in the video showed Ma-
rine’s voice considerably louder than
Abdul’s in the mix.

While the video and audio evidence
on “Opposites Attract” appeared less
conclusive, Saylor said, “On both
songs, [Abdul and Marine] were very
good vocal doubles of each other.”

However, under cross-examination
by Virgin attorney Joseph Yanny,
Saylor admitted that “there’s proba-
bly vocal doubling on every record
put out today.”

Saylor, who had earlier noted that
Virgin never identified the final
mixes of the songs and presented Ma-
rine’s lawyers with 15 different
mixes of the two songs, said in one
exchange with Yanny, “You were
making things as difficult as you
could possibly make them.”

Yanny managed to coax an admis-
sion from Saylor that “hairline differ-
ences” could be found in the '91 and
'92 recalls—a statement that dramat-
ically came into play during Yanny’s
cross-examination of Marine herself
on July 20.

Under examination that day by her
attorney, Steven Ames Brown, Ma-
rine testified about the circumstances
of her work on four songs for “Forev-
er Your Girl” for producers L.A. &

(Continued on page 79)

Sub Pop Sues
To End Caroline
Distrib Deal

LOS ANGELES—The distribution
future of Seattle-based Sub Pop is
cloudy in the wake of the label’s $12
million fraud suit against Caroline
Records.

Sub Pop, which incubated the ca-
reers of such popular grunge rock
bands as Nirvana and Soundgarden,
is seeking a declaration that it is enti-
tled to terminate its 2-year-old agree-
ment with Caroline, its New York-
based distributor. Sub Pop is unilat-
erally declaring its contract with
Caroline void as a result of the dis-
tributor’s failure to pay monies it al-
legedly misappropriated.

Sources indicate that the pact had
one year left to run.

Industry sources had indicated
that Sub Pop had been unhappy with
its arrangement with Caroline. But in
an interview (Billboard, June 25), Jon-
athan Poneman, who co-owns the la-
bel with Bruce Pavitt, said, “I cannot
foresee any changes happening immi-
nently” on the distribution side.

Poneman refuses to comment on
the suit or where Sub Pop may turn
next for distribution.

Obvious candidates include two
current independent rock distribution
powers: Relativity Entertainment
Distribution (half owned by Sony Mu-
sic, which dangled a deal in front of
Sub Pop a couple of years ago) and
Warner Music Group’s Alternative
Distribution Alliance (which moves
albums by such notable rock indies as
Restless, Matador, and Mammoth).

The possibility exists that Sub Pop
might opt to take a major-label distri-
bution deal, although in their June
Billboard interview Poneman and Pa-
vitt asserted their intentions to re-
main independent.

Sub Pop’s suit, filed July 16 in U.S.
District Court in New York, accuses

(Continued on page 79)
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New Execs For New-Look Gapitol
Marketing, A&R In Revamp; Jobs Sliced

@ BY CHRIS MORRIS
and CRAIG ROSEN

LOS ANGELES—Under the direc-
tion of new president/CEO Gary
Gersh, Capitol Records is undergoing
another wave of retooling with the
re-establishment of a formal market-
ing department headed by GM/se-
nior VP of marketing Bruce Kirk-
land, the installation of a new A&R
team, and the dismantling of a corpo-
rate structure instituted last fall by
ex-president Hale Milgrim.

In his new post, Kirkland will over-
see the marketing, media relations,
video, and creative services depart-
ments reporting directly to Gersh.

Capitol has operated without a
head of marketing since last fall,
when Jeremy Hammond, then VP of
marketing, and Tom Corson were
named VPs of artist development in
Milgrim’s “refocusing’ of the label
(Billboard, Oct. 10, 1992).

Sources say that Hammond has
now been asked to head Capitol’s cat-
alog development, while Corson is
destined to return to international,
which he formerly ran as VP.

Meanwhile, more Capitol staffers
were let go July 15, as Gersh put his
own stamp on Capitol's various divi-
sions. Sources estimate the personnel
toll between 12 and 17 people.

Gersh was unavailable for com-
ment by press time.

The most prominent casualties in-
cluded VP of video & media Mick
Kleber, VP of creative services Mar-
cia Edelstein, and VP of rock promo-
tion Jeffrey Shane.

A&R director Alison Donald and
A&R representative Amiel Morris
were laid off, apparently completing
a virtual housecleaning in the A&R
department that began during Mil-
grim’s tenure with the departure of
senior VP Simon Potts in March (Bill-
board, April 3).

Sources indicate that Gersh has
settled on a new A&R team that in-
cludes Kim Buie, formerly with Lib-
erty in Nashville; ex-A&M staffers
Patrick Clifford and Julie Pane-

bianco; and Matt Robinson, who for-
merly ran Peace Posse Productions.
A&R VP Tim Devine and East Coast
director of A&R Josh Deutsch re-
main from the previous regime.
Director of video production Foster
Corder was also axed, and sources
say that VP of video promotion and
production Michelle Peacock will now
just oversee promotion and has been
asked to relocate to New York.
According to Kirkland, the latest
changes are not cuts, but rather a
“reorientation” of Capitol’s strategy
to a more A&R-driven approach.
On that front, Kirkland says he
plans to establish an artist services
department to oversee tour support.
“With most record labels, they set
the tour budget and they think their
job is done,” he says. “In my view, it
hasn’t even started.”
Since 1983, Kirkland has been pres-
ident and owner of the management

firm Second Vision, which has guided
the careers of Depeche Mode, Peter
Gabriel, and Erasure in North Ameri-
ca. He expects that experience to
come into play at Capitol.

Although Kirkland’s appointment
wasn’t officially announced until July
20, he has been working out of Capi-
tol’s Hollywood headquarters since
Gersh's official start on July 6. “I felt
it important to be here at the start of
Gary'’s official takeover,” he says. “A
lot of changes have been taking place,
and I wanted to be a part of them.”

As for Second Vision, Kirkland
says Capitol has given him a six-
month grace period to wrap up cur-
rent Depeche Mode and Gabriel pro-
jects. At the end of that time, Kirk-
land will have to divest himself of the
company, but at this point he is un-
sure if he will “wind it down or have
someone else take over.”

A Cat Goes To Hollywood. Former Stray Cats singer/guitarist Brian Setzer,
center, signs with Hollywood Records as a solo artist. Setzer plans to record an
album of big band versions of original songs and standards with his 17-piece
Brian Setzer Orchestra. Looking on, from left, are Jim Martone, Hollywood
Records VP of marketing; Dave Kaplan, Setzer's manager; Wesley Hein,
Hollywood Records executive VP; and Peter Paterno, Hollywood Records
president.

Licata’s New Ghallenge: Brighten Picture For RED

# BY PAUL VERNA

NEW YORK—Although Relativity
Entertainment Distribution CEO
Barry Kobrin says his decision to
create the new position of president
of RED—a job that has gone to in-
dustry veteran Sal Licata—was mo-
tivated by inter-
nal factors, he ad-
mits the idea was
born at the time
ADA, the new
Warner-funded
indie distribution
venture, was
starting up.

“I made a state-
ment when ADA
was setting up and some of the la-
bels [we distribute] were thinking
about moving over there,” says Ko-
brin. “I said to some of those labels,
‘I'm going to bring a major execu-
tive to head up our distribution.’ ”

At the time, even Kobrin didn’t

RECORD COMPANIES. Bruce Kirkland is
appointed GM/senior VP of market-
ing for Capitol Records in Los Ange-
les. He was president and owner of
management company Second Vi-
sion. (See story, this page.)

Wesley Van Linda is named presi-
dent/CEO of Narada Records in Mil-
waukee. He was head of Music De-
sign, an affiliated company.

PolyGram Special Markets in New
York names William Crowley VP of
sales development and Mark Spiel-
man director of retail accounts. They
were, respectively, director of mar-
keting and new product development
for Time-Life Music, and principal of
Sight & Sound Marketing, a sales
consulting company.

Jacquie Perryman is appointed
VP of Arista Soundtracks in Los An-
geles. She was VP of international
artist development for the sound-
track division of Virgin Records.

Marco Bissi is promoted to VP of

KIRKLAND VAN LINDA

marketing, Latin America for Sony
Music International in Miami. He was
VP of marketing, A&R development
for Sony Music International in New
York.

Howard Gabriel is appointed. VP
of sales and marketing for TriStar
Music Group in New York. He was
executive VP/GM for Continuum
Records.

Liberty Records in Nashville pro-
motes Bill Catino to senior VP of na-
tional promotions and Sam Cerami
VP of national promotion. They were,
respectively, VP of promotion and di-

know the executive would turn out
to be Licata, most recently presi-
dent of EMI Records and formerly
head of BMG Distribution. Kobrin
says he’d already considered other
candidates for the job when Sony
Music VP of operations Len Adel-
man recommended Licata. Licata
says he had turned down several of-
fers when the RED opportunity pre-
sented itself.

“I wanted something that had a

challenge, something I could work
with,” says Licata. “This is definite-
ly a challenge. This is something
that could be made better.”

The first step in making RED bet-
ter, Licata and Kobrin agree, is im-
proving communications between
the company and its 39 distributed
labels, which include flagship im-
print Relativity plus Roadrunner,
Metal Blade, Earache, Tristar, and
Mammoth.

““The thing we lacked is the ability
to communicate, the ability to
schedule, the ability to set up meet-
ings with labels on a timely basis,”
says Kobrin. “I would have a con-
versation with a label, the head of
sales would have a conversation
with the label, and the CFO would
have a conversation with the label,
but the communication was a little
warped.”

(Continued on next page)

Jackson Delays Asian Tour To Honor Creative Commitments

HONG KONG—Michael Jackson has
canceled the Hong Kong shows that
were to kick off the Asian leg of his
Pepsi-sponsored ‘“‘Dangerous” tour
on Aug. 15 and 16.

The tour will bypass Hong Kong,
opening Aug. 25 in Bangkok, and
moving on to Singapore; Taipei, Tai-
wan; Seoul, South Korea; and Fukuo-
ka, Japan. Sources say the Hong

EXECUTIVE TURNTABLE

CROWLEY PERRYMAN

rector of national promotion.

Lydia Fernandez is named man-
aging director of Virgin Records Es-
pana in Spain. She was marketing di-
rector (Latin America) for BMG In-
ternational.

Jim Welch is named director of
A&R for Columbia Records in New
York. He was label director of Ear-
ache Records (U.S.)

Kelly Haley is promoted to nation-
al publicity director, black music, for
MCA Records in New York. She was
East Coast director of publicity, black
music.

Kong gigs were canceled because
Jackson had to complete creative
commitments, including a song for
the new “Addams Family” movie and
a video game with Japanese maker
Sega.

“What can I say? I always thought
a contract was a contract,” says Al-
lan Zeman of Arena Group, lead pro-
moter of the shows. “[Jackson’s man-

agement] has admitted it’s their
fault. Now we have to wait and see if
we can deal with the problems of the
pocketbook.” The original contract
stipulated Jackson’s advance would
be returned only if the shows were
cancelled.
The decision leaves Arena and two
other promoters wondering about re-
(Continued on page 18)

BiSSI

GABRIEL

A&M Records in Los Angeles pro-
motes Alice Lessin to singles/new
release director and Sergio Silva to
national manager of video promotion.
They were, respectively, new release
coordinator and video coordinator.

Amy Macy is appointed associate
director of marketing for MCA/
Nashville. She was administrator of
field product development for RCA.

Heidi Brown Lewis is named asso-
ciate product manager for Epic Re-
cords in New York. She was director
of national promotion for Reunion
Records.

WELCH RALEY

RELATED FIELDS. Sheila Canovan is
named director of broadcast licensing
for SESAC in Nashville. She was
West Coast regional manager of ra-
dio licensing for ASCAP.

Dell Furano is named president/
CEO of Sony Signatures, the new
merchandising division of Sony Mu-
sic in San Francisco. He was founder
and CEO of Winterland Productions.

Cindy Rose Painter is appointed
director of planning and development
for Gountry Music Television in
Nashville. She was talent manager
for The Nashville Network.
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Atiantic Remembers
Nesuhi Ertegun With
Event At Montreux

@ BY KEITH BRICKHOUSE

MONTREUX—The late Nesuhi Erte-
gun, as a producer, left a rich legacy
of classic jazz, blues, and pop record-
ings and, as an international music
executive, was honored with a con-
cert July 16 at Stravinsky Hall during
the Montreux Jazz Festival.

“Nesuhi loved music and musi-
cians,” said Ahmet Ertegun, cochair-
man and co-CEO of the Atlantic
Group, in dedicating the evening in
the memory of his brother, who died
July 15, 1989 (Billboard, July 29,
1989). “The performers appearing
this evening were Nesuhi’s friends.
Of all the performing artists, he
loved the Modern Jazz Quartet the
most.”

The tribute, produced by Ahmet
Ertegun, Arif Mardin, and Joel Dorn,
was led by the Modern Jazz Quartet,
featuring Connie Kay, Percy Heath,
Milt Jackson, and John Lewis. Join-
ing them on the evening’s bill were
the Atlantic All-Stars led by Gerald
Albright and Paul Jackson Jr., Joe
Sample, Charles Lloyd, Eddie Harris,
Nathan East, Klaus Doldinger, Robin
Kenyatta, Greg Phillinganes, Corky
Hale, and Duane Smith.

After Ahmet Ertegun founded At-
lantic Records in 1947, he was joined
by Nesuhi, who launched Atlantic’s
jazz division and became renowned
for working with such artists as John
Coltrane, Charles Mingus, Thelonius
Monk, Ornette Coleman, the Modern
Jazz Quartet, Ray Charles, Roberta

(Continued on page 39)

LICATA’S NEW CHALLENGE

(Continued from page 10)

Licata adds that RED’s affiliation
with Sony Music, which owns 50%
of the company, will help it commu-
nicate internally and better service
all its accounts, small and large.
“We have all the facilities that the
big companies have, but we can
work at a small level,” he says.

Sony Music executive VP Mi-
chelle Anthony says of Licata’s ap-
pointment, “[RED] is the leading in-
dependent distributor in the U.S. as
a result of its vision and success in
bringing important, cutting-edge
music from many independent la-
bels to a national audience. Sal Li-
cata will help take RED to the next
level and build on its considerablc
stature within the industry.”

Licata began his music industry
career in independent distribution in
1961. He subsequently held posts at
then-independently distributed la-
bels like Blue Thumb and Chrysalis
before moving on to Arista in the
"70s. He then took the top spot at
BMG Distribution, and later was ap-
pointed president of EMI Records, a
post he held until the label’s parent
company underwent a restructur-
ing in late 1991 that resulted in his
departure.

Licata is scheduled to take the
reins at RED Monday (26); he will be
based at the company’s Hollis, N.Y.,
headquarters.
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Axeman Vai-ing For Spiritual Style
New Band Helps Spark Relativity Set

M BY CARRIE BORZILLO

LOS ANGELES—With the release
Tuesday (27) of “Sex And Religion,” it
seems Steve Vai’s musical tastes have
come full circle. He began his career as
axe-slinger for the eccentric, progres-
sive Frank Zappa, did some hard rock
stints with David Lee Roth and White-
snake, and now is back with a progres-
sive, left-field third release from Rela-
tivity Records.

“Sex And Religion” is quite a depar-
ture from his previous release, the
Grammy-nominated ‘“Passion And
Warfare,” which peaked at No. 18 on
The Billboard 200 in 1990. First, it’s
not a solo guitar record—it’s a com-
plete band, called Vai, with a fresh face,
21-year-old Vancouver singer Devin
Townsend. The rest of Vai consists of
T.M. Stevens (Miles Davis, Pretend-
ers) on bass and Terry Bozzio (Zappa,
Jeff Beck, and Missing Persons) on
drums. Secondly, the lyrical content
and music leans more toward industrial
rock rather than mainstream rock.

Vai explains, “Those who like what I
do will find it’s still there. There’s

enough guitar playing to satisfy those
fans, but it’s definitely not a wanky solo
record with lyrics.”

The first single, “Down Deep Into
The Pain,” went to modern rock and al-
bum radio the week of July 12. A clean
version of the video, which is directed
by Jon Reiss, the man behind Nine
Inch Nails’ “Happiness In Slavery”
and Danzig’s “It’s Coming Down”

STEVE VAI

Grusin Releases Give Fans
Two Ways To Pay Homage

8 BY CRAIG ROSEN

LOS ANGELES—Composer/record
executive/pianist Dave Grusin is facing
one of the dilemmas of being a prolific
artist—he currently has two different
releases vying for consumer attention.

Grusin’s “Homage To Duke” on
GRP Records is in the upper regions
of the Top Jazz Albums chart. (Grusin
is the “G” in GRP as well as co-founder
and executive VP of the label.) Mean-
while “The Firm” soundtrack, which is
composed primarily of Grusin’s origi-
nal score, was released June 29 by
MCA/GRP, and recently debuted on
The Billboard 200.

“I was concerned about my own
company releasing the Duke record,”
Grusin admits. “And then ‘The Firm’
record coming out now because it has
to coordinate with the release of the
film. I hope ‘The Firm’ is an enormous
hit, but I hope it isn’t responsible for
burying the Duke record.”

“Homage To Duke” is a follow-up of
sorts to Grusin’s 1991 Grammy winner,
“The Gershwin Collection.” Although

DAVE GRUSIN

Grusin admits as a youth he wasn't a
fan of the big-band sound favored by
Ellington, when he began composing
his own material, he discovered the art-
istry of Duke and his band’s improvisa-
tional style. “There was a tradition in
that band that was so strong that if a
player left and somebody came in to re-
place him, there usually wasn’t a book,”
Grusin says. “They were supposed to
figure out their notes based on what
everybody else was playing.”

Yet when Grusin decided to record
“Homage To Duke,” he opted to steer
clear of the big band arrangements
Ellington made famous. “I had been
thinking for a couple of years of how to
do it without doing another big band
arrangement of the same material,” he
explains. “I was trying to figure out
how to personalize it without totally re-
writing everything.”

In order to achieve that goal, Grusin
used different line-ups on the album’s
10 tracks. The nucleus of the album
features Grusin’s piano, plus tenor sax,
trumpet, trombone, and a rhythm sec-
tion. There are also a few tracks per-
formed by a trio, and one track per-
formed by Grusin solo.

One thread running through the al-
bum is the horn of Clark Terry, who
was a key part of the Ellington sound
through the ’50s.

During the recording sessions, Gru-
sin and company received word that
another jazz great, Dizzy Gillespie, had
died. “We were kind of frozen at that
moment and nobody felt much like
playing for a while.”

Yet Grusin and the players in the
session began to reminisce about
Gillespie. “Anyone who knew him had
stories about him,” he says. “And most
of them were kind of funny. Finally
everybody cheered up and we kept

(Continued on next page)

clips, will be serviced to MTV, the Box,
and other video outlets. An X-rated
version will be serviced to under-
ground clubs.

“Down Deep Into The Pain,” Vai
says, is about how suffering is neces-
sary in life in order for people to be-
come stronger. To wit, the song fea-
tures soundbites of his wife giving
birth to their son, Fire, a year ago.

As for the choice of the first single,
Relativity VP of marketing and promo-
tion Alan Grunblatt says, “There are
other more mainstream rock tracks on

(Continued on next page)

Chicago Moves To Pennsylvania. Members of the group Chicago receive
thanks following a show at Star Lake Amphitheater, Burgettstown, Pa. Blue Cross
held a benefit party the night of the show which raised $10,000 for Children's
Hospital. From left are band members Jason Scheff, Lee Loughnane, Walt
Parazaider, and Jimmy Pankow; Dolores Wilden, VP of community affairs, Blue
Cross of Western Pennsylvania; and Richard Macino, public service director, the
Pittsburgh Post-Gazette.

A QUICK TRIP TO THE LAND OF 1,000 Ad-
vances: Underneath stacks of photos, candy bar wrap-
pers, phone messages, faxes, unopened mail, and as-
sorted other mainstays of any respectable reporter’s
desk, we unearthed dozens of advance cassettes the
other day. Treasures found among the ruins:

» John Hiatt, “Perfectly Good Guitar.” Hiatt finally
captures on tape the raucous, stripped-down nature
exhibited during his concerts. Though this September
A&M release isn't a live record, it has the energy of
one. Produced by Matt Wallace,

Upcoming Releases Rise To The Top;
Garth Sparks Barbecues & Boycotts

and Stone Temple Pilots to the top of the rock charts.
The album is out any day from Maverick/Sire/WB.

BURNING MAD: In retaliation to Garth Brooks’
recent declaration that he does not want stores that
sell used CDs to receive the CD version of his Aug. 29
release, several independent retailers have organized
Garth Brooks barbecues, where customers can bring
in Brooks’ albums and burn them (Billboard, July 24).
Now, some of these retailers are saying they will not

carry any Brooks titles in any for-

the album kicks off with the
spare, rollicking ‘“Something
Wild” and proceeds to a bluesy
“Old Habits,” the truly bizarre
“The Wreck Of The Barbie Fer-
rari,” and chugging “Permanent
Hurt.” Some of the edge picked
up musically is lost lyrically;

mat. Fresno, Calif.-based Ragin’
Records, which has three outlets,
and both Music Millennium
stores in Portland, Ore., are
among those stores that have
pulled all Brooks’ records and
merchandise. In response, Brooks
™ tells Billboard, “Retail is a dog-

there’s nothing here that makes
your heart feel like it’s sur-
rounded by jagged glass, but
there’s still plenty here to think
about.

* Epic Soundtracks, “Rise Above.” While precious
names such as this generally send us into a grand mal
seizure, the sweetness of the music on this Bar/None
release distracted us. Soundtracks (yes, it is an individ-
ual’s name) has concocted a retro sound that is redo-
lent of “Pet Sounds” and Blood Sweat & Tears pre-
David Clayton Thomas. Should he threaten to get
lost in the past, Dinosaur Jr’s J Mascis pulls Sound-
tracks into the '90s and beyond with his sure-handed
drumming on several tracks. Best cuts are “I Don’t
Know” and “Sad Song.”

¢ Hank Flamingo, “Hank Flamingo.” This new sextet
comes on like a cross between Webb Wilder and the
Georgia Satellites on its Giant Records debut. While
the album isn’t out until January, first single “Baby
It's You” hits the airwaves in September. Much of this
release is way too quirky for country radio, but cuts
such as “Redneck Martians Stole My Baby” should
make inroads at college and wacky alternative outlets.
* Smashing Pumpkins, “Siamese Dream.” “Cherub
Rock,” the first single from this upcoming Virgin re-
lease is already meeting open arms at modern rock ra-
dio, and there's plenty more where that track came
from. By turns hard-hitting and hypnotic, “Siamese
Dream” is the most cohesive effort from this Chicago
outfit. The spooky urgency of the chilling “Disarm”
and hard-driving melodics of “Geek USA” top the set.
* Candlebox, “Candlebox.” Similar to Smashing
Pumpkins, Candlebox sounds best when the songs are
delivered with a relentless, oddly calm intensity rather
than a sledgehammer. On “You,” lead ‘singer Kevin
Martin recalls, of all things, a hard-rocking Stephen
Stills. “Cover Me” has the kind of deceptively harm-
less acoustic sound that has sent tunes by Pearl Jam

by Melinda Newman

eat-dog business. If someone
doesn’t carry [the records], it only
makes them more precious for
someone who does. But I admire
the stores [that are pulling the product]. If you're go-
ing to take a stand, stick to it, and that’s what they’re
doing.” Given that Wherehouse Entertainment has
just slapped Brooks’ distributor, CEMA, as well as
Sony, WEA, and Uni, with a lawsuit alleging that the
distribution companies are committing conspiracy and
unfair trade practices by trying to punish stores sell-
ing used CDs, it will be interesting to see if CEMA is
even able to carry out Brooks’ mandate.

COME ONE, COME ALL: Elektra Records has
organized an Aug. 6 benefit concert at New York’s
Lone Star Roadhouse for the 6-month-old daughter of
the late artist John Campbell, who died June 13. Al-
ready slated to appear at the benefit are Blues Trav-
eler’s John Popper, Jimmie Dale Gilmore, Dr. John,
Chris Whitley, and the aptly named Cruel 13, a unit
composed of the remaining members of Campbell’s
band. Additional acts may be added.

“This is pretty much for John’s friends and as a ben-
efit for Paris, John’s daughter,” says Howard Thomp-
son, Elektra’s senior VP of A&R, who organized the
event. The 500 tickets are priced at $20 each. Thomp-
son adds that there may be more benefits down the
line.

MOTION DENIED: New York Supreme Court Judge
Beverly S. Cohen has denied former Blondie manager
Peter Leeds’ motion that he is entitled to a commission
on ex-Blondie lead sirger Deborah Harry’s solo works. In
a July 6 ruling, Cohen stated that the initial agreement be-
tween the two parties ended in February 1985, and that
Harry'’s selo contracts did not count as a “modification” of
the original agreement, as Leeds’ attorneys had argued.
Harry has a new release coming later this summer.
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World Domination Goes Independent, Keeps Ties To CEMA

@ BY CHRIS MORRIS

LOS ANGELES—World Domina-
tion Records, the alternative music
imprint funded since its formation
by Capitol Records, is severing its
link with Capitol to go the independ-
ent route with new financial back-
ing.

However, according to World
Domination president Ron Stone,
the label will continue to be distrib-
uted through CEMA for the imme-
diate future.

World Domination was one of five

ARTISTS

H.0.R.D.E. FESTIVAL:
WIDESPREAD PANIC
BLUES TRAVELER
COL. BRUCE HAMPTON
& THE AQUARIUM RESCUE UNIT
BIG HEAD TODD & THE MONSTERS
ALLGOOD
THE SAMPLES
Mud Island Amphitheater
Memphis, Tenn.

THE SECOND annual H.O.R.D.E.
festival (Horizons Of Rock Developing
Everywhere) rolled into Memphis with
all of the freewheeling timewarp glory
of a late '60s be-in.

H.O.R.D.E. showcased eight hours of
music, as well as featuring a bazaar that
contained shops, special interest booths,
food stands, and various games.

Widespread Panic (already a very
popular act in the Memphis area) head-

imprints with which Capitol forged
A&R-driven production deals early
last year under the aegis of the la-
bel’s former president Hale Milgrim
(Billboard, Feb. 8, 1992). Acts on
World Domination’s roster include
Sky Cries Mary, Low Pop Suicide,
Contagion, label co-founder Luc van
Acker, and the reformed Shriek-
back, which includes label co-presi-
dent and A&R director Dave Allen
as a member.

Stone says that while Milgrim’s
recent departure from Capitol may
have “subconsciously” played a part

in the timing of his company's split,
the imprint’s status as an independ-
ently oriented label ultimately led to
the parting of the ways.

“You can’t be an independent in
the context of a major,” Stone says.
“Everything you do is contrary to
what they do.”

Stone also notes that World Dom-
ination’s presence within Capitol be-
came increasingly redundant as the
major label developed its own slate
of modern rock acts, including the
Butthole Surfers and Radiohead.

“They were spending their time

and energy developing their own
homegrown alternative produect,”
Stone says. “They developed their
own agenda, which made us mean-
ingless to them.”

But Stone praises new Capitol
president Gary Gersh (who signed
one of Stone's former managerial
clients, John Waite, to an EMI con-
tract years ago), and notes that such
artists as Bonnie Raitt, Beastie
Boys, and Tom Cochran, who are
handled by Stone’s Gold Mountain
Management, continue on as Capitol
artists. Stone adds that Capitol has

IN ACTION

lined this particular show with a seem-
ingly nonstop string of songs from the
group’s three albums. The band’s
unflagging energy and multisegmented
song constructions won much audience
response. Nevertheless, by the time
Widespread Panic came on, the audi-
ence had already digested six hours of
music and Delta heat.

It was also hard to top the perform-
ance of Panic’s predecessor, Blues Trav-
eler. Their high-powered precision play-
ing (particularly singer John Popper’s
blazing harmonica work) and concise ar-
rangements easily provided the festival
with its musical highlight.

By comparison, Big Head Todd & the
Monsters started slowly but gathered
steam, with Todd wowing the crowd
with his vocabulary of electric blues and
somewhat Hendrix-inspired technique.

On the other hand, the Samples’ first

few songs were enjoyable, but their set
quickly degenerated into a sameness of
sound and arrangement.

Col. Bruce Hampton & the Aquarium
Rescue Unit provided the other major
musical highlight of H.O.RD.E., deliv-
ering an engaging fusion of jazz, blue-
grass, and rock. Memphis guitarist
Shawn Lane (whose Geffen debut gen-
erated considerable critical notice)
guested on the last half of Hampton’s
set, firing blistering, hyperspeed lead
work to a dazzled audience. leading peo-
ple to bow before the stage when he fin-
ished playing. Even without Lane,
Hampton’s set should have been placed
much later in the show.

Allgood preceded Hampton with a
solid Allmanesque set that also gave a
musical nod to Al Green.

Although the audience spirit recalled
a Dead show, the bands represented at
H.O.R.D.E. owed more to the musical
interaction of the Allman Brothers. Al-
most without exception, they were

VAI-ING FOR SPIRITUAL STYLE

(Continued from preceding page)

the record, but we intentionally led
with ‘Down Deep Into The Pain’ be-
cause we want to position him as super-
left wing. We've gotten a great reaction
with radio so far. [The label leaked the
single to some stations.] We tested it at
[hard rock station] KRXX in Minnea-
polis. It got 200 calls and 190 were pos-
itive.”

The uncensored video, according to
Vai, will be as graphic as Reiss’ latest

GRUSIN RELEASES

(Continued from preceding page)

playing. We recorded two more tunes
that day.”

While jazz buffs are seeking out
“Homage To Duke,” millions of movie-
goers are hearing Grusin’s score music
in “The Firm.”

Grusin, who won an Oscar for scor-
ing “The Milagro Beanfield War,” be-
came involved in the project at the re-
quest of director Sidney Pollack. The
two had worked together previously on
“The Slender Thread,” “Tootsie,” and
“Havana.”

Pollack’s idea of featuring solo
blues piano to complement the Mem-
phis setting of the film intrigued Gru-
sin. “Frankly, it was the real reason
I was interested in doing it,” he says.
“I just didn’t think I wanted to do an-
other dramatic film score for a piece
like this. That kind of put another
edge on it for me.”

works for Nine Inch Nails and Danzig.
Val says the song is partially about
childbirth, therefore the clip will show
a woman giving birth. It will also in-
clude a nude nun whipping herself.

“I wanted to make a video that was
striking and one that was under-
ground, sort of X-rated, but also had
some positive redeeming value and fol-
lowed the concept of the song, which is
loosely based around childbirth,” he
says.

“There are two versions, because
you can’t show childbirth on TV, but
you can show a guy getting his fucking
head blown off. The religious aspect of
it is the representation of this nun who
was a saint, St. Teresa Abitar, who
used to flagellate herself and have orgi-
astic experiences with God.”

Similar to “Deep Down Into The
Pain,” all the songs on the album cen-
ter on religious themes.

“What I'm trying to do with my mu-
sic is give the listeners some kind of en-
tertainment value and hope it has so-
cially redeeming value,” says Vai.
“Some people will get it, for some it will
be a complete revelation and will
change their life; others it won’t.

“Like any artist, you’re drawn to the
things that interest you. Personally, I
feel that all of the pain and suffering in
the world is due to the lack of spiritual
understanding, the lack of understand-
ing yourself. This seems to me to be the
most important thing in life, so I natu-
rally gravitate to it and so does my mu-

”

sic.

Grunblatt says the label is aiming
“Sex And Religion” not only at the gui-
tar-heads that bought Vai’s last album
but also at “the kids who buy Stone
Temple Pilots, Pearl Jam, and Nine
Inch Nails.”

Relativity set up a hotline for kids to
hear a sneak preview of the record be-
tween June 15 and July 27. The New
York number was advertised in Rip,
Hit Parader, Guitar Player, Guitar For
The Practicing Musician, and Guitar
World. The two-minute prerecorded
message plays excerpts of the songs,
offers information about the band, and
gives the street date of the release.

“We wanted to create a frenzy and
anticipatory buzz,” says Grunblatt. “In
[the first] three weeks, we've gotten
20,000 calls on the hotline.”

Grunblatt says the label also con-
ducted a direct-mail campaign, sending
more than 10,000 potential consumers
a postcard announcing the release of
the new album.

To generate excitement at retail,
Relativity also did a mailing. “We sent
out a five-piece mailing—two post
cards and three fliers—to get them
crazy about it. We're sending pieces of
the artwork too,” says Grunblatt.

Additionally, during the July 4 week-
end, Relativity rented airplanes with
banners that read “Steve Vai album
coming soon,” and flew them over New
York, San Diego, Tampa, and Los
Angeles.

“players” bands, loaded with considera-
ble technique. In fact, if there was a mu-
sical weakness in the H.O.R.D.E. line-
up, it was the lack of consistently strong
songwriting within most of the bands.

The emphasis was on band chemistry.
The music might have been the cen-
terpiece of HO.RD.E.,, but taken as a
whole, the festival was a convincing cel-
ebration/lifestyle statement-of-purpose
that far outweighed the oppressive ef-
fect of the blistering 100 degree heat. Of
particular note was the exceptionally
high caliber of food sold at the tour’s ba-
zaar. Compared with the rote profes-
sionalism found on many shows,
H.O.R.D.E.’s wide-eyed optimism and
rag-tag circus atmosphere was a nice
tonic for the symptoms of biz cynicism.
RICK CLARK

‘“made the exit smooth, and very,
very reasonable financially.”

Stone says World Domination will
continue to distribute its product
through CEMA, at least through
the September release of an album
by Psyclone Rangers. “We don’t
want to disturb the continuity of
things that are in progress,” he says.

At some point in the future, Stone
says, World Domination product
will be moved through an indie dis-
tributor such as Caroline or Warner
Music Group’s Alternative Distribu-
tion Alliance.

Stone says World Domination is
close to securing new funding from
a Japanese company he declines to
name at this point, and adds the la-
bel is also working out a European
distribution deal.

“We’ll have funding from those
two sources,” Stone says. “It should
generate enough underwriting to
fund the North American opera-
tion.”

Stone says that with its move to
the independent ranks, World Dom-
ination can concentrate on develop-
ing acts at the 25,000~ to 35,000-unit
sales level, rather than trying to
meet major-label expectations of
sales at the 50,000 to 100,000-unit
level.

“It’s time for us to get back to who
we were in the first place,” Stone
says.

At press time, a Capitol-EMI
spokesman said that label execu-
tives were unavailable for comment.

Exclusively Distributed by R.E.D.

November Records
1211 Ave Of The Americas ® 26th Floor
NYC-212.221.3514 ¢ FAX 212. 221.3304
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‘Madison County’ Author Turns Balladeer
Waller’s Atlantic Album Echoes Best-Selling Novel

B BY MELINDA NEWMAN

NEW YORK—It’s certainly not his tra-
ditional method of doing business, but
Doug Morris is the first to admit that he
signed Robert James Waller, author of
best-selling novel “The Bridges Of Ma-
dison County” to a record contract with-
out even hearing him sing.

“That’s true,” says the Atlantic Group
co-chairman/co-CEO. “I just had an in-
stinct that he’s really [the book’s protag-
onist] Kincaid. And there’s almost a mel-
ody about the book. I did give the songs
to [producer} Arif Mardin to hear, but
I'd agreed to do it before Arif heard it.”

Morris and Waller’s agent, Aaron
Priest, hammered out the deal in two
hours in May. A few days later, Waller
found himself in a New York studio re-
cording the 11-song “The Ballads Of Ma-

PUBLICITY

dison County” over a three-day period.
The album includes standards men-
tioned in the book—such as “Autumn
Leaves” and “Tangerine”—some well-
picked covers, and four Waller originals.

Though everything turned out fine,
Waller, who has played in clubs for
years, had a few nervous moments be-

ROBERT JAMES WALLER

fore entering the studio. “One thing I al-
ways know is when I'm in over my head
and I try never to get there,” he says,
laughing. “I had maybe four days to pre-
pare to record some tunes I'd never
done before.”

Released July 23, the album is the
first co-venture between Atlantic and
the book’s publisher, Warner Books.
(See story, page 9). In an unprecedented
move, the album will be available in
bookstores, via Warner Books, as well as
through traditional music retailers.

According to Laurence Kirshbaum,
president/CEO of Warner Books, “ The
Bridges Of Madison County,” is the
company'’s best hardback seller ever.
The book, which has sold more than 2.5
million copies, has been on top of the
New York Times Bestseller list for more
than 20 weeks.

The bookstores approached by

(Continued on page 26)
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Gontinental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

NEW YORK: In less than a year, D-Generation has garnered more positive
media coverage than some bands on major labels. The New York-anchored
quintet’s '90s-updated glam/punk look recently triggered a photo spread in
the New York Times Sunday magazine, while a number of heavyweight
critics around the U.S. have touted
its edgy hard-rock sound. Fronted
by singer Jessie Malin, D-Genera-
tion has been banging around the
downtown/East Village club scene
for a couple of years now, amassing
a considerable fan following—
including celebs Deborah Harry,
Joey Ramone, and Iggy Pop. In
fact, Pop tapped the band to open
for one of his local gigs in January.
D-Generation has just issued a 7-
inch single, “No Way Out,” produ-
ced by Andy Shernoff and Daniel Rey. The track, which has begun buzzing
at college radio level and has also tweaked interest from several majors,
oozes influences like the New York Dolls, Cheap Trick, and the Stooges.
“What we write about is a very New York, dark, urban attitude,” says Ma-
lin. “It’s slices of life, like [Martin] Scorsese’s movies.” LARRY FLICK

D-GENERATION

SAN DIEGO: Rocket From The Crypt, Honey Glaze, Stone Temple Pilots,
Asphalt Ballet, Lucy’s Fur Coat, Flatten Manhatten, and Big Moun-
tain are the groups vying for a win as group of the year during the Third
Annual San Diego Music Awards, to be held Aug. 16. The awards honor
artists from the area in 25 musical categories. Acts were nominated by
members of the San Diego Music Academy, which includes press, talent
buyers, promoters, and studio representatives from the area. Final winners
are decided by the public via a mail-in ballot in San Diego weekly publica-
tion The Reader. Going for artist-of-the-year honors are Rocket From The
Crypt/Drive Like Jehu’s John Reis, AJ. Croce, Candye Kane, Asphalt
Ballet’s Mikki Kiner, Big Mountain’s Quino, and Josh Higgins of Honey
Glaze. In the Best Local Recording category, nominees are “Honey Glaze,”
Honey Glaze; “Velour,” Eldergardens; “Lucy’s Fur Coat,” Lucy’s Fur
Coat; “Magic Maggie Healing Doll,” Blacksmith Union; “From Benny’s
Tiki Room & Ammo Dump,” Burning Bridges; “Long Time To Sunday,”
The Colour Circle; and “Burlesque Swing,” Candye Kane.

MELINDA NEWMAN

MONTREAL: Following a long dry spell, two local bands, Assembly Re-
quired and BeanBag, are emerging as frontrunners in the Montreal music
scene. Although musically disparate, they're being brought together by an
Amnesty International benefit. The benefit is scheduled for three consecu-
tive weekends beginning Aug. 5, running from Thursday to Sunday. Assem-
bly Required is featured each Thursday, while BeanBag has a single per-

, formance scheduled for Aug. 5.
Assembly Required, seven-year
veteran act of the Montreal music
scene, has completed a 24-track al-
bum, ‘“Mike Owes Us Money,”
which the band and its management
are shopping around. Determined
to get their message out, they're
selling the cassette version out of
boxes at gigs. Their music, as des-
cribed by guitarist Chris Huston, is
“neurotic pop.” All members of the
sextet, average age of which is 22,
contribute to the compositions they record and perform. The members of
BeanBag, on the other hand, have been together three years and have an
8-track cassette, “ A Momentary Lapse Of Beanbag,” which they are more
than willing to offer to the public through their soon-to-be-inaugurated cas-
sette-only label, Sissy-Fit Recordings. John BondHead, bassman and
spokesman for the group, describes BeanBag’s music as a “psychedelic,
pop-folk, power-skiffle sound.” BRIAN RABEY

ASSEMBLY REQUIRED

SEATTLE: More then 65 performers from six continents will perform during
Bumbershoot, the 1993 Seattle Arts Festival, slated for Sept. 3-6. Many of
the artists will participate in the Bumberdrum VI jam session, a three-hour
rhythm fest featuring percussionists and dancers from around the world.
The total event features more than 2,000 artists and performers in music,
theater, dance, literature, and visual arts. The event takes place on the
grounds and concert halls of the Seattle Center with performances happen-
ing amid exhibition spaces filled with international, national, and regional
artistry, as well as food and crafts booths. M.N.
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THE LATE LYRICIST Howard
Ashman may have misjudged when
he made jocular reference to how lit-
tle it takes to have one’s ears cut off
in mythical Arabia in a song, “Ara-
bian Nights,” from Walt Disney’s
“Aladdin.”

The American-Arab Anti-Discrimi-
nation Committee held the reference
as a slur against all Arabs, and fol-
lowing a protest to the Disney organ-
ization, Disney, with approval from
the Ashman estate and co-writer
Alan Menken, announced that the
lvric would be changed. According to
an account of

‘Aladdin’ Lyric Rubs
Arab Group Wrong Way

—

shoots, co-ventures, custom labels,
with everyone vying for a piece of the
pie. As a result, the price of publish-
ing and record deals went through
the roof. Publishers were now expo-
sed at a greater financial risk for
proven talent. And at the same time,
radio and MTV didn’t expand their
playlists.”

Shoemaker saw that “more and
more records fell through the cracks
and it became increasingly more diffi-
cult for labels to effectively develop
and market all their new releases.”

For Shoemaker, the answer to

these woes

the matter in

ever, the pres-
ident of the
Arab group
said that he

The New York cue from Eur-
Times, how- opean music

was to take a

publishers. “I
realized that
we needed to
put together a

remained
pained by the
continued use of the word “barbaric”
in the context of the slur [“It's bar-
baric, but hey, it’s home”].

It's true that *Aladdin™ would still
be the animated treasure it is without
Ashman's lines, “Where They Cut Off
Your Ear If They Don't Like Your
Face.”

But, as Words & Music has stated
before, the time to blue-pencil art is
during the creative process, not after
it has made its case before the public:
censorship, no; condemnation, yes.

Uneasy rest the ears of those who
hear countless songs of another era
(and sensibility) whose lyrics make
comic comments about Jews, blacks,
Irish, Italians, Indians, Asijans,
women and so on; ironically, it was of-
ten the case that the writers them-
selves belonged to the groups they
painted with a broad comic brush.
These songs, or parts of them, might
have been palatable in the social and
cultural context of their times. Time
has deemed it otherwise.

Yet, pressure to force changes in
artistic license is something to be
concerned about. Is it not better to
groan (and perhaps not bear it!) when
a stereotype rears its head in existing
art than, in effect, to recall it from the
pages of history?

In the real world—all four corners
of it—human-to-human cruelty is not
merely confined to a wisecrack in a
fairy-tale. In “Aladdin,” after all, ears
do remain intact and there's the inev-
itable happy ending.

WHEN Rick Shoemaker joined
Warner/Chappell Music as senior
VP of creative in 1990 after a 10-year
run at MCA Music with similar re-
sponsibilities, he knew he was con-
fronting a transition period in music
publishing as well as recordings.

“On the publishing side,” he tells
Bulletin, “there was a greater em-
phasis on self-contained young art-
ists, development deals for unsigned
bands and the emergence of original
songs replacing scoring in film and
television.

“On the record side, there was a
proliferation of new record label off-

by Irv Lichtman

team ... that
would be able
to develop and exploit our writers
and artists beyond what the labels
were providing.”

Shoemaker created departments
within Warner/Chappell’s creative
department that provided support
for the grooming of young writer/pro-
ducers and acted as managers,
agents, and marketers.

And, notes Shoemaker, Warner/
Chappell has created a roster of “cut-
ting-edge music with the likes of Ice
Cube, Soul Asylum, Ministry, Gin
Blossoms, Helmet, Pantera, and
Dream Theatre.

As for Shoemaker, his reward
came recently when Warner/Chap-
pell chairman/CEO Les Bider pro-
moted him to executive VP of crea-
tive.

LEMBO PUBS TO LEEDS: Leeds
Entertainment has acquired songs in
artist manager Mike Lembo’s Fun-
zalo Music and Tomata Du Plenti
catalogs, according to Leeds Levy,
who purchased Lembo’s first song
catalog while president of MCA Mu-
sic. The Lembo catalogs contain cop-
yrights from NRBQ, the first five
Soul Asylum albums on Twin/Tone
Records, as well as songs written and
recorded by Bonnie Raitt, Hank
Williams Jr., Fabulous T-Birds,
Georgia Satellites, Dave Edmunds,
Charlie Sexton, and Aimee Mann.
No purchase price was revealed.
Lembo, with offices in New York and
plans for a satellite office in Tucson,
Ariz., says he'll fully concentrate on
artists and producer management |
and other publishing interests, which

include songs penned by Jules Shear | |

(Polydor), Eric Ambel, and Clockh-
ammer.

PRINT ON PRINT: The following
are the best-selling folios from |
Cherry Lane Music:

1. Metallica, Metallica

2. Screaming Trees, Sweet Oblivion
3. Slayer, Reign In Blood [
4. Shawn Colvin, Fat City

5. Guns N’ Roses, Use Your Illusion
1&I1

[ntroducing the first

FAMOUS MUSIC
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YEARWOOD BOOK CATCHES A STAR IN THE MAKING

(Continued from page 1)

is expected to appeal to an array of
readers—those interested in the busi-
ness of music, country, Yearwood—
and the publisher’s marketing plan
reflects that. It also shows an unusu-
al bit of synergy with its subject and
her record label.

The marketing campaign for the
book, by Lisa Rebecca Gubernick,
targets country radio and TV sta-
tions and includes a unique cross-pro-
motion with MCA Nashville.

The coup, according to Morrow
marketing director Susan Halligan, is
that Yearwood has agreed to help
promote the book, an unusual move
regardless of what the subject thinks
of the portrait (“Everyone individual-

ly seemed to think they came off ¢

somewhat badly, but they thought
everybody else came off fine,” Gu-
bernick says. “It’s hard to see your-
self in documentary form”).

The singer will participate in a joint
signing with Gubernick Sept. 30 at
Nashville bookstore Davis Kidd, and
additional appearances may be sched-
uled, Halligan says.

Morrow and Yearwood's label,
MCA, also are working together,
swapping 1,500 copies of books and
CDs for use by the other in their re-
spective promotional strongholds.

MCA will send the books out to
promotion directors at major-market
radio stations across the country for
use in listener promotions; Morrow
will include copies of Yearwood’s
“Hearts In Armor” with the books it

sends to reviewers.

Additionally, TV ads for the book,
featuring the Yearwood song “She’s
In Love With The Boy,” will run on
The Nashville Network and CMT.

“My editor at Morrow, Paul Bres-
nick, had always wanted to do a book
about the making of a rock’n'roll
star,” explains Gubernick, a senior
editor at Forbes. “But I said, coun-

I &
BRESNICK

GUBERNICK

try’s hot. The boom is going on. And
nobody has done any business books
like this on Nashville.”

The question was, who would pre-
sent the clearest window into the ma-
chinery of star-making?

“What we were looking for was a
performer who had already estab-
lished him- or herself to the extent
you could assume that for his or her
next album, the label would be pull-
ing out all the stops,” says Bresnick.

Enter Yearwood, rising.

“When we started looking at Tri-
sha, this was a star that was in its as-
cendance,” Bresnick says of the art-
ist who broke through country ranks
in 1991 with her debut MCA album,
“Trisha Yearwood,” and its No. 1 sin-
gle, “She’s In Love With The Boy.”

“By picking an artist whose first al-
bum was a hit, that ensured her label
would go all-out in the making of her
second album. So that became the per-
fect album for us to focus on,” says
Bresnick.

MCA, in the person of Al Teller,
agreed to cooperate with Gubernick,
as did Yearwood's manager, Ken
Kragen. That left Yearwood.

“My focus appealed to her,” Guber-
nick says. ‘“She wanted to get across
the notion that these are people who
view it as a profession; it’s not a bunch
of hillbillies out of the holler with a
banjo and a paper sack getting out of
the bus station in Nashville.”

Given ‘“no strings-attached access”
to everything from tour buses to la-

LOLLAPALOOZA MAINSTAGE

watching tool's developmental stages has proven they were
not to be upstaged at second stage and are moving to the
next stage in their career at lollapalooza’s mainstage.

bel board rooms, Gubernick joined
the story already in progress, at the
point when Yearwood was preparing
to go into the studio to record
“Hearts In Armor.” The artist was
also in the midst of a series of road
dates ranging from a Rattlesnake
Roundup to the occasional indoor gig.

The crux of the story is a single
critical year, the one after a well-re-
ceived but easy-expectations debut in
which an artist can, with a follow-up,
become established, or flame out.

“Now she has a career,” Gubernick
says. “And that’s something that,
when I started, wasn’t clear yet.”

A small-town girl with a degree in
music business and a voice that was
its own credential, Yearwood had
gone to Nashville, Gubernick re-
counts early on in a narrative that un-
folds in a combination of intimate
portraits and historical broadsides, as
one of “plenty of girls who had the
best voices in their hometowns ...
[and] the leads in their schoo! musi-
cals.” She got herself noticed by re-
cording demos and cultivating con-
tacts, one of whom was another
young singer named Garth Brooks. A
label deal with MCA led to the debut
album and the No. 1 single.

“There is a whole breed of artists,
singer/songwriters, who exist quiet-
ly,” Gubernick says. “She could have
done that—she would have been a
talent regardless. But to get to that
next level and to maintain it, you
need machinery. As with someone
like Garth Brooks, who makes it
seem so effortless, the trajectory
happens on its own; to be able to
maintain it, you need a considerable
amount of savvy.”

Gubernick documented that savvy
in waves of detail collected from wad-
ing right into the middle of things.
She was everywhere decisions were
being made about Yearwood, from
the smaller ones about packaging
(which dress would she wear?) to the
bigger issues of image (how sexy is
too sexy?) and content (which would
be the first single?). She was on the
bus with the band when the engine
caught fire; in the studio with produc-
er Garth Fundis when he was working
out arrangements; in the control room
when MCA brass were getting their
first listen to her album tracks; and in
the midst of the cleavage controversy.

Gubernick liked the idea of using a
female artist to explore the “making-
of” theme, she says, because it keyed
in on another issue exemplified by

the debate between Yearwood'’s re-
cord label and management over pub-
licity photographs that showed a bit
of cleavage, a sharp departure from
her earlier image as small-town girl.
“The whole question of women in
country music is something that in-
terested me,”” Gubernick says.
“There is a fascinating line that must
be walked.”

The line is as distinct as the one be-
tween the old Nashville and the new,
a tension Gubernick lays out along

with Yearwood's story.

“The notion that Revlon is interest-
ed in her [as the spokesperson for her
own perfume, Wild Heart] is indica-
tive of the changes taking place, and
of country’s new marketing finesse,”
Gubernick says. “Part of that inter-
est is Revlon reaching to a new audi-
ence, trying to recapture the drug-
store market. But part of that is the
realization that country is no longer
Barbara Mandrell selling prunes.

Following is an excerpt from “Get
Hot Or Go Home/Trisha Year-
wood: The Making Of A Nashville
Star” by Lisa Rebecca Gubernick.

After lunch, the marketing de-
partment went to work on the
wording of the proposal. [Manager
Ken] Kragen left for California,
and [producer Garth) Fundis had
the final mixes of the album mes-
sengered to Yearwood in Memphis.

She had spent the morning with
her band, filming the club scene in
the video. It gave them a small role
in the album, and they had a good
time, but it was still all too clear
that it wasn’t their music. “The
hardest thing,” said Tammy Rog-
ers, “was figuring out the new fid-
dle part. I knew it wasn’t me on the
tape, but it had to look like me.”

The tape with the final mixes ar-
rived in Memphis just before they
headed off on a three-day run to
Vandalia, Missouri, Fort Loramie,
Ohio, and Indianapolis. Everything
was set except “Hearts In Armor.”
Fundis sent three versions of the
ballad: one with the viola track
from the first session, one with the
part that had been added the day
before, and a version with a few
bars of the acoustic guitar they had
tried weeks before.

The bus pulled out of Memphis
just before midnight. About an
hour down the road Yearwood went
into the stateroom and put the tape
on. By the second cut, the room
filled, and everyone was listening
in. For the most part, it sounded
good. But she was worried about
“Down On My Knees.” Was there
too much echo?

They pulled into the parking lot at

‘She Really Was A Gountry Star’

the Twilight Motel at about six, and
about four hours later she made it to
her room. She reached Fundis at a
quarter to eleven at Georgetown
Masters, where he was putting the
final touches on her album.

“The mix sounds good,” she said,
sounding altogether unenthusias-
tic. “The new viola lick is cool—but
I still don’t like the acoustic guitar.”
Then she paused. “Don’t you think
there might be too much echo on
‘Down On My Knees'?”

Fundis was silent. He’d had
mixed feelings about the acoustic
guitar himself; omitting that was
no problem. But “Down On My
Knees”? That, to his mind, was one
of the best, most powerful cuts on
the album. He couldn’t understand
what bothered her. She agreed to
listen to it again and call back later.

Yearwood hung up the phone and
sat still for a minute. She went back
out to the bus to play the tape
again. She pulled out her calendar,
trying to figure out just when she’d
be home. There, before her, were
the next three months. The blocks
of places and dates overwhelmed
her. It would be October before she
had any time to herself, autumn be-
fore she could expect to see [boy-
friend Robert] Reynolds again. The
video was over, and the album, the
most important thing of all, was fi-
nally just about finished, and she
wasn’t even there to see that it
came out right.

She really was a country star,
really had her tour and her album,
and it felt as if she had mortgaged
her life for a dream. She sat there,
on the velveteen sofa, in her state-
room in the back of her bus, and she
cried.

VID CATALOG MAY BRIGHTEN CHRISTMAS

(Continued from page 8)

Taking advantage of the backlash,
FoxVideo expects to move 3 million
copies of “Miracle,” described by
president Bob DeLellis as a “stocking
stuffer.” It’s being duplicated in stan-
dard play, another plus to video
stores, which still suspect the quality
of the six-hour EP format usually
employed for under-$10 cassettes.

The studio hopes to enhance de-
mand by giving retailers one day to
order “Miracle” before it is placed on
moratorium for two years. “I think
it’s novel and innovative,” says
Busch. FoxVideo, meanwhile, contin-
ues to sell the original black-and-
white “Miracle On 34th Street” at

$14.98.

Specialists are also taking matters
into their own hands. Blockbuster
Entertainment is expected to aug-
ment its collection of public-domain
releases, which began last year with
“It's A Wonderful Life” (now with-
drawn because Republic Pictures
claims rights to the music and under-
lying story), and launch a major
fourth-quarter sales push for sell-
through. “They have some strong
plans,” says one supplier.

Philadelphia-based West Coast En-
tertainment, the second-largest video
chain, is planning to start selling pub-
lic-domain films under its own label

and may expand to licensed features
later. VP Steven Apple expects to
promote four PD titles, priced “well
below $10” and dubbed in SP, on the
“West Coast Video Film Classics” la-
bel arriving Oct. 15. With new pack-
aging, “they’re strictly ours,” Apple
maintains. “I think the franchisees
will take great pride in having their
own product,” sold to them at cost.

There’s another gambit that could
attract recalcitrant video retailers to
sell-through—making low-priced cas-
settes available to customers who
rent two or three titles at a time. “We
are considering programs” from one
or more suppliers, says Apple.
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Cosby Kid. Can a child
television star find success as
a recording artist? Seven-year-
old Raven-Symoné, who
played Olivia on “The Cosby
Show,” has the No. 7 video on
pay-to-see The Box with
“That’'s What Little Girls Are
Made Of," a song that moves
99-72 on Hot R&B Singles.
MCA is angling to parlay the
exposure into album sales.

WHOOMP! HERE IT IS: On the strength of the No. 2 sin-
gle, “Whoomp! There It 1s!,” indie label Bellmark anticipates
a strong debut next week by Tag Team’s same-titled debut
album. “The record is shipping very well,” sayvs John Hockett,
operations manager. “We are getting strrong orders all along
the East Coast, the Midwest—the major chains are on it.”

The rapid success of the single took the la-
bel by surprise, which explains the delay in
getting the album out. Deborah Walker, who ’»
does marketing communications for Bell-

Womanly. Television
exposure is priming the pump
for the debut album by Fem 2
Fem, a self-proclaimed
“lipstick lesbian” act that aims
for success on dance and pop
charts. Part of the marketing
plan for the album, titled
“Woman To Woman," will be
to set up an in-store
appearance at a Los Angeles-
area superstore.

from limited use by some clubs, we suspect this version was
filmed to titillate press, retail, and radio types.

But Critique is not playing this strictly for novelty, and
plans to work “Switch”™ at top 40 radio. The single was a top
five seller for Tower Records’ Sunset Boulevard store its first

REGIONAL HEATSEEKERS #1's

mark, says, “When the single took off so
quickly, we found ourselves with a hot act
and no album. We immediately got the proc-
ess going to get the album written and pro-
duced and into the market.”

GIRL TALK: Not long after k.d. lang and
Janice lan came out of the closet, Newsweek
and USA Today did cover stories on lesbian-
ism. With mainstream media shining its spot-
light on the topic, Critique thinks the timing
is right for Fem 2 Fem, a five-woman Los

ﬂ Rodney O & Joe Cooley, F--k New York
: 3 J

Take Five. Smooth vocal duo
Five Xl is the latest act to
emerge from Atlanta’s red-hot
R&B scene. lts self-titled album
debuts on Top R&B Albums at
No. 84, and the RCA act's “Say
Itisn't Over” reached No. 41 on
Hot R&B Singles. It is one of
three songs on the set that was
co-written by Five XI partners
Lawrence Tolbert and Rod
Marcel.

week out, says singles buyver Jim Laspesa.

The act got national TV exposure when two of its members,
Lynn Pompey and Julie Park, appeared on the July 12 “Ger-
aldo” during an episode devoted to shattering leshian stereo-
types. Though Critique is banking on support from the gay
community, its marketing plan also figures on the curiosity of
straight males, too, and to that end, the
label says to expect to see the group fea-

MOUNTAIN NORTHEAST : S 5
The Cranberties, Everybody Eise s Doing If,... l_ Tribe, SIeepeSr :)l(')l"?d in a pictorial in the pages of Play-
— : ' y-

l EAST NORTH CENTRAL KYV M . — :
\ | b ! . f OORE AND MORE: Texas guitar
1Rage Agans! The Machine, Roge Agans! he Machie S slinger Ian Moore and his band played at
“ ( /1 g Tower Records July 20, the date his self-
/\ r MIDDLE ATLANTIC titled Capricorn title hit stores. Bob Gold-
WEST NORTH CENTRAL Robin ., Show Me Love stone, the label’s director of sales, says
| Big Head Todd & The Monsters, Sister Sweefly - _— 1 the band played a 45-minute set and
= = S stayed at the store to sign autographs for

SOUTH ATLANTIC another hour and a half.

Robin S., Show Me Love The native son apparently was well re-
PACIFIC ceived. First-day sales at the Austin

Angeles-based act whose lead single,
“Switch,” has been making noise for some in-
dependent distributors since its June 23 re-
lease. The single is being moved through in-
dies by BMG Independent Group, but the
album, due Aug. 24, will be solicited by BMG itself.

Critique has lots of tricks up its sleeve, says Bill Meehan,
VP of sales, not the least of are three different versions of the
“Switch” video, which have been dubbed clean, dirty, and
filthy.

The clean version—full of gropes, embraces, and strokes—
likely will never see the light of MTV, Meehan acknowledges,
although the label will try to get it added at The Box. The so-
called dirty version, which includes a brief provocative scene
not included in the clean version, has been seen twice so far
on The Playboy Channel’s “Hot Rocks,” and the show’s pro-
ducer, Eric Middleman, says it received “great response.”
We're told the filthy version contains full frontal nudity; aside
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SOUTH CENTRAL
polksta N-I-P, Psychic Thouih's

!

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NDRTH CENTRAL MIDDLE ATLANTIC
Big Head Todd/Monsters, Sister Sweetly Robin S., Show Me Love
Rage Against The Machine, Rage Against Rage Against The Machine, Rage Against
The Cranbeuries, Evervbody Else Is Doing Prime Minister P.Nice & D.Rich, Dust To
Tool, Undestow Bjork, Debut
White Zombie, La Sexarcisto: Devil Music. Patti Scialfa, Rumble Doll
Doug Supernaw, Red & Rio Grande The Cranberries, Everybody Else Is Doing.
Bjork, Debut RuPaul, Supermodel Of The World
Nemesis, Temple Of Eoom Tool, Undertow
Fugazi, In Or The Kill:aka* 9. Captain Hollywood Project, Love Is Not Sex
Butthole Surfers, Independent Woim 10D. White Zombie, La Sexorcisio: Devil Music
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Tower totaled almost 200 units, more
than U2's “Zooropa” moved at that outlet
in its entire second week.

LIKE A CANCER GROWS: Alternative

Distribution Alliance says Restless death
metal act Cancer is fetching strong orders on “Sins Of Man-
kind,” on par with those that ADA sees on the catalog Slayer
titles that it sells. Cancer catalog is also moving, thanks to
ADA’s so-called “6-6-6" program, which offers 6% discounts
on “Sins” and the band’s two previous sets. Cancer starts a
tour of at least 18 dates Sunday (31) at the Milwaukee Metal
Fest in Wisconsin.

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.
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JACKSON DELAYS ASIAN TOUR

(Continued from page 10)

trieval of out-of-pocket expenses for
promotion, as well as the $2.5 million
advance. Almost three-quarters of
the $38-$220 tickets had been sold for
the shows at the city’s only venue for
big concerts, an outdoor horse-racing
track in Shatin. About 28,000 seats
were available per show.

Local promoters had expected the
Hong Kong dates to be rescheduled
(Billboard, July 24).

Shatin Racecourse is owned by the
Hong Kong Jockey Club, which says

it could not accommodate later dates
because they would conflict with the
Sept. 12 opening of the racing season.
The concerts would have brought
together an unusual mix of players.
Arena is well-versed in organizing in-
ternational concerts, but Yiu Wing
Entertainment and Artist World
were taking an atypical step away
from the safety of Canto-pop idols

and family entertainment shows.
MIKE LEVIN

SOUNDTRACK RACE GETTING HOTTER

(Continued from page 9)

Oberstein, director of retail market-
ing for the 13-store Chatsworth,
Calif., Tempo chain.

A remake of Steppenwolf’s 1968
hit “Magic Carpet Ride,” by Guns N’
Roses guitarist Slash and former Ha-
noi Rocks frontman Michael Monroe,
was serviced to album-rock radio on
July 13.

On July 20, album-rock and mod-
ern-rock outlets received the Red Hot
Chili Peppers’ “Soul To Squeeze,”
produced by Rick Rubin.

The same day, Soft Cell's 1982 hit
“Tainted Love” was serviced to top
40, along with Paul Simon’s 1973 hit
“Kodachrome.” The latter track was
also serviced to AC outlets; it is the
only single of the bunch set for a
commercial release Aug. 10.

According to the film's music su-
pervisor and soundtrack co-executive
producer Peter Afterman, the suc-
cess of “Wayne’s World,” driven al-
most single-handedly by Queen’s 17-
year-old “Bohemian Rhapsody,” was

to hotels!

display ad.

TINA RETURNS AFTER SIX YEARS!
LOLLAPALOOZA STRIKES AGAIN!
STEELY DAN STEALS THE STAGE!
COUNTRY TAKES TO THE ROAD!

THEY'RE FILLING THE SEATS ...
AND WE CAN INSURE IT'S SRO!

PUBLICATION DATE: OCTOBER 13, 1993

Touring is Back. During an optimistic touring year,
Bilboard's 1994 ITTD will rapidly fill the seats - from
venues and facilities, to charter and limo services,

Sit back and let Billboard do the selling for you.
From the hot acts that draw the crowds, to
services, suppliers and equipment manufacturers,
Billboard's ITTD fills thousands of seats every day of
the year, with over 50,000 buyers! If your goalis to
sell-out, then Billboard's ITTD is the book for your
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on the minds of “Coneheads” produc-
er Lorne Michaels and Warner Bros.
senior VP of A&R Michael Ostin.
‘“Lorne liked some of the older
songs,” he says. “If you look at the
success of ‘Sleepless In Seattle,’ it
proves that you don’t need new songs
to have a hit soundtrack.”

The album also features the Bare-
naked Ladies’ take of Public Enemy’s
“Fight The Power,” a-ha’s Morten
Harket doing Frankie Valli’s “Can’t
Take My Eyes Off Of You,” and k.d.
lang and Erasure’s Andy Bell remak-
ing the Barbra Streisand/Donna
Summer duet ‘“No More Tears
(Enough Is Enough).”

Although there are no current
plans to issue the latter track, pro-
duced by Stephen Hague, as a single,
it’s the early favorite of top 40 KIIS
Los Angeles PD Jeff Wyatt. “I think
we will do some fast action with
that,” he says.

“Coneheads” also offers new mate-
rial. While Simon’s “Kodachrome” is
featured in a key montage scene in
the film “that’s almost like a video,”
Ackerman says, the Chili Peppers’
track and “Conehead Love” will be
pushed at video outlets.

That campaign began on July 15,
when MTV presented the world pre-
miere of the Chili Peppers clip. The
following day, the network ran
“MTV’s Coneheads Conquest Count-
down” in which the film’s stars, Ayk-
royd and Jane Curtin, appeared in
character to present their top 10 vid-
eos and preview the ‘‘Conehead
Love” clip.

While “Coneheads” runs the gam-
ut from Simon to the Chili Peppers,
“Axe Murderer” leans decidedly to-
ward alternative rock. Music supervi-
sor Danny Bramson, whose last cred-
it was the hit 1992 soundtrack “Sin-
gles,” says it is important that the
album “can stand on its own, sepa-
rate and apart from the movie.”

While Bramson hand-picked the
majority of the tracks on the album
along with film star Myers, he was
“saddled” with the inclusion of one
song, the Bay City Rollers’ 1975 hit
“Saturday Night.” Explains Bram-
son, “In the seript, the father [also
portrayed by Myers] dances a Scot-
tish jig to ‘Saturday Night.' I had to
figure out how to place a 1975 Bay
City Rollers’ master with new tracks
by Soul Asylum and Chris Whitley.”

Bramson found the answer while
paging through an old issue of the
British paper New Musical Express
in which current pop stars posed as
their favorite acts: “I saw a photo of
Ned’s [Atomic Dustbin] in Bay City
Roller drag.” Bramson contacted
Dustbin manager Steve Rennie, who
liked the idea of a remake.

The videoclip of the cut has been
running on MTV’s ““120 Minutes” and
“Alternative Nation.”

According to Columbia VP of mar-
keting Diarmuid Quinn, the label fo-
cused on those programs to “keep
the alternative base and not blow out
a commercial vibe.”

“Axe Murderer” will also receive
the special treatment Wednesday (28)
on MTV with a half-hour show hosted
by Myers.

A second single from “Axe Mur-
derer” had yet to be determined at
press time.

18

BILLBOARD JULY 31, 1993



R&B

ARTISTS & MUSIC

Following The Sun, Mon. Backstage at Reggae Sunsplash in Santa Barbara,
Calif., some of reggae’s most creative movers and shakers take a break from
the riddims. From left are Quality Records’ Quino, of Big Mountain; Sunsplash
producer/founder Tony Johnson; Chaos/Columbia’s Tiger; and Billy Mystic of
MCA'’s Mystic Revealers. In front is Elektra recording artist Shinehead.

B BY DANYEL SMITH

NEW YORK—Imagine. The quartet
already has appeared on “Good Morn-
ing America” and “the Arsenio Hall
Show.” The four young men have
worked as background singers for
Patti LaBelle, have appeared in a
James Brown HBO special, and have
toured the globe with Hammer. What's
more, they have performed and/or ap-
peared in commercials for British
Knights, Levi's, and Wrigleys.

Now the bold and enthusiastic men
who call themselves the Real Seduction
have their own Atlantic album show-
casing their contemporary doo-wop
style.

Prone to flamboyance in dress, coif-
fure, and demeanor, the Real Sedue-

No Happy

GIANT STEPS: After previous unproductive label asso-
ciations, Miki Howard seemed to have found a company
that showcased her stunningly when she joined Giant Rec-
ords. Now, that relationship has come to an end.

Giant is not talking about the circumstances and
Howard could not be reached for comment. Her svelte
“Femme Fatale” album and bluesy “Ain't Nobody Like
You"” single made the sultry Howard a more common
household name for R&B fans than ever before. The whole
situation appears to be a shame.

Giant will release Howard’s already-recorded album of
Billie Holiday covers—she portrayed Holiday in Spike
Lee’s “Malcolm X.” Even though Howard has been re-

Label Home For Miki Howard

BET On Listening Party; Stars Join AIDS Effort

kids develop an understanding of HIV and AIDS, and, as
importantly, learn about prevention. CAAP is using rap-
pers and singers to help educate youngsters about the per-
ils of unsafe activities. According to Woody “DJ Woody
Wood” Beale of Philly’s 3X Dope, who coordinates the or-
ganization with self-esteem expert Lorraine McGirt,
“There are other organizations within the music industry
committed to AIDS awareness, but CAAP is different be-
cause the target population is youth and the emphasis is
on risk-reduction behavior.” Kwame and A New Begin-
ning already have participated in the program and Beale
is looking for more community-minded artists to partici-
pate. BMG has donated funding, New Balance and Fila
have donated hoop shoes,

leased from her contract,

label executives are plan-
ning to push the album,

tentatively titled “Miki
Blves .

Sings Billie.” I've heard it’s
solid.

GIANT STEPS, PT. 2:
Black Entertainment
Television's new monthly
concert series is called
BET Listening Party. Ac-
cording to Ceeon Quiett,
public relations coordi-
nator at BET, “The purpose of the Listening Party is to
bring all the effects of a live concert—costumes, lighting,
an audience, everything.” Quiett cites the favorable re-
sponse to the hourlong BET-produced special featuring Si-
las Records recording artist Chanté Moore as the cata-
lyst for starting BET Listening Party. “There’s a new set,
and more technologically advanced equipment for the se-
ries. It’s much more full-blown.” The first of the series of
monthly performances was taped June 19 featuring Giant’s
girl-trio, Jade, currently out with the Coca-Cola Superfest
tour. The airdate will be sometime around Aug. 31—the re-
lease date for Jade’s “live” album. According to Cassandra
Mills, president of Giant’s black music division. the Jade
album includes new, live versions of material from the
group’s debut, “Jade To The Max,” plus three new songs—
one a remake of “Blessed,” an old Emetions’ track. The
album, specially priced at $8.98/12.98 for cassette and CD,
is titled “Listening Party,” but has no other connection
with BET’s new series, according to Quiett.

MUSIC PEOPLE THAT MATTER: The Celebrity
AIDS Awareness Project is a program designed to help

but more artists are
needed, because kids pay
attention to them. Contact
McGirt at 215-545-3987.

SO YOU KNOW: Re-
gardless of what’s happen-
ing in the apparent rift be-
tween L.A. Reid and
Kenny ‘‘Babyface”
Edmonds, the folks at
their LaFace label are
putting together a Christ-
mas album. TL.C, Toni Braxton, Usher Raymond, and
Outkast will be contributing holiday ditties . .. Further
on the TLC tip, repeated calls to Peri “Pebbles” Reid’s
PT Entertainment yielded a “no comment” regarding
the rumors that Reid is no longer representing the group
in a management capacity. TLC is enjoying a top 20 hit
on Billboard’s Hot R&B Singles chart with “Get It Up”
from the “Poetic Justice” soundtrack ... Lalah
Hathaway appears on the Winans’ forthcoming “All
Out” album, and is still finishing up her project for Virgin
Records. She’s working with Keith Crouch and Chuckii
Booker and it's due early next year ... The first single
from A Tribe Called Quest’s new album, “Midnight Ma-
rauders,” has been pushed back to sometime in August.
The album is a top secret concoction; no one at Jive Rec-
ords will say what the album is like. They claim, vehe-
mently, not to know a single detail. They do say it’s due
in September ... Al Jarreau and David Sanborn are
teamed up this summer. Dates include the Pine Knob in
Detroit, Aug. 7; Deer Creek Amphitheatre in Indianapo-
lis, Aug. 11; and the beautiful Greek Theatre in Berkeley,
Calif., Aug. 20.

tion has plans to rearrange the order
of the charts—with themselves, of
course, atop the stack of other harmo-
nizing groups. “We’re not into all that
overdubbing and tracking stuff,” says
Stacy Branden, who contributes a rich
first and falsetto tenor to the group's
arrangements. “We are straight from
the street. We do it like we were on a
corner.” The group also includes
Stacy’s twin brother, Tracy Branden
(baritone); Dennis Gordon (bass bari-
tone and second tenor); and Lawrence
Lee Pierce IV (a bit of everything).
Richard Nash, Atlantic's VP, black
music, cites the group’s distinet aura
and track record as reasons for the la-

THE REAL SEDUCTION: Dennis
Gordon, Tracy Branden, Stacy
Branden, and Lawrence Pierce IV.

An Act With ‘Commercial’ Appeal

Jingle Veterans Make Bow On Atlantic

bel’s high hopes. “They have a pure tal-
ent, plus charisma. I can't think of an-
other group that has come out recently
that has had such massive professional
awareness without even having a rec-
ord deal.” He mentions the Real Seduc-
tion's high-profile “jingle” work for
Milky Way, Kentucky Fried Chicken,
Dr. Pepper, and Budweiser. “In some
of the commercials, the Real Seduction
sang the jingle. In others, they actually
appeared—acting and dancing,” he
notes.

And so the Real Seduction is in an
enviable position: Their vocal talents
already have proved “catchy” over ra-
dio and television airwaves. Their con-
siderable style already has been vali-
dated by advertising companies as
saleable.

Together for 12 years, the Real Se-
duction (they tagged on “the real” after
the girl-group Seduction made the
name famous), feel ready for pop suc-
cess. They have added instrumental
backing to their a capella act to fit the
tastes of the times. “We changed a lit-
tle so we could be more mainstream,”
says Stacy Branden.

The group’s debut album is called
“It's Real,” and Stacy Branden calls it
“a bold statement to the music world—
we've got a raw and true flavor.” He
says a lot of the Real Seduction’s polish
stems from the fact that the four of

(Continued on page 21)

| ARTIST DEVELOPMENTS

AGAINST THE GRAIN

Reflecting an increased response to
what industry execs and pundits call
“real” music (distinet from
“programmed"” fare), the New York-
based trio Vertical Hold has
provided A&M Records with what is
shaping up to be one of the label's
strongest hit singles in some time.
“Seems You're Much Too Busy” was
a top 20 R&B hit, and the group's
self-produced debut album, “A
Matter Of Time,” is making inroads
on the Top R&B Albums chart just
weeks after its release.

For Angie B. Stone (formerly of
Sequence, one of the first girl rap
groups), Willie Bruno, and Davie
Bright, success comes after years of
“getting to know what our sound
was,” says Stone. “We didn’t want a
deal right away—we wanted to
groom our style.”

Stone, who sings and plays
saxophone, vibes, and drums, met
former high school friends Bruno
and Bright at a recording studio in
New York eight years ago. Recalls
Bright, who plays keyboards,
drums, and violin, “Willie and I were
working on some tracks at this
eight-track studio and Angie came
in to do a session. She liked what she
heard, and the next thing we knew,
we were writing together.”

Vertical Hold’s road to A&M
evolved over “two showcases in
eight years,” says Stone, who

{
£y

VERTICAL HOLD: Willie Bruno, Angie
Stone, and David Bright.

worked on the score for the film
“Just Another Girl On The IRT”
with Bruno. Label interest in the
mid-1980s didn't lead to a deal. A
1990 meeting between Stone and
MCA Music led to a deal with the
company. Shortly after a 1991
showcase in New York, MCA’s
Carol Ware passed Vertical Hold’s
demo on to A&M A&R executive
Kevin Evans. The rest, as they say,
is history.

“They're the first new act to break
since A&M began the revitalization
of its urban music division,” says the
division’s senior VP and general
manager, Miller London. The label
included the track “Seems You're
Much Too Busy” in a sampler sent

(Continued on page 24)
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ATLANTIC, TIME WARNER LINK FOR AUDIOBOOK VENTURE

(Continued from page 9)

Book releases this year, followed by
100 in 1994 and estimates they will be
evenly divided between literary-
based projects and the self-help type
tapes.

Children’s programs will be part of
the AudioBooks mix and it is on those
tapes, says Weintraub, that contribu-
tions from Atlantic artists are most
likely to show up. In one case, howev-
er, a Time Warner author is making a
contribution to the record company.
Robert James Waller, author of
“Bridges of Madison County,” is
scheduled to release a companion al-

bum on Atlantic (see story, page 14).

While the audio book category has
managed enormous growth since its
inception a decade ago, totaling hear-
ly $1 billion in sales for 1992, accord-
ing to industry estimates, Weintraub
says Atlantic co-chairman/co-CEO
Doug Morris and Time Warner Trade
Publishing chairman Bill Sarnoff
joined forces because they saw an op-
portunity “to combine the marketing
techniques of the book and record
business.” She says publishers with
audio divisions today are often con-
tent to sell one tape for every 10

books sold.

By targeting new markets, includ-
ing housewives and college students,
through original programming such
as audio magazines that will feature
celebrity interviews on tape, Wein-
traub hopes to improve upon the
50,000 copies that now constitutes a
hit for an audio book tape. “We be-
lieve we can double that easily.”

Larry Kirshbaum, president and
CEO of Warner Books, says the mar-
riage represents a new chapter in au-
dio book marketing. “Record compa-
nies are the best marketers of con-

sumer products in the entertainment
world and we hope to capitalize on
their energy and excitement,” he
says. Specific marketing plans were
not yet available.

Although AudioBooks is tied to
Time Warner Trade Publishing, that
will not exclude the audio division
from acquiring print titles from out-
side Time Warner circles. Weintraub
points out that one of AudioBooks’
first releases will be tiedto a Simon
& Schuster book. (Many publishers
have in-house audio divisions, but be-
cause audio rights are negotiated

separately, authors are free to sign
with an audio service other than their
own publisher. Upfront signing fees
for writers generally fall in the low
five-figure range.)

Reach For The STARSI!
Moving? Relocating?

ARE YOU INTERESTED IN RESIDENTIAL,
COMMERCIAL OR STUDIO PROPERTIES?
BE SURE TO READ THE ADS IN THE REAL

ESTATE TO THE STARS CLASSIFIED

SECTION EVERY WEEK IN BILLBOARD.
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Society Spinning Down A Whirlpool;

SUMMER 1993, New York City.

As the temperature rose, the lat-
est example of the breakdown of the
social order bubbled up. It was ac-
companied by a soundtrack—the
barking hook from 95 South’s es-
capist party anthem “Whoot, There
It Is.”

It's what has come to be known as
“whirlpooling”: A swarm of teenage
boys in a swimming pool gang up on
a teenage girl, dunk her, and re-
move her top, shouting, “Whoot,
there it is!” At least eight incidents
have occurred this season in New
York, according to newspaper re-
ports.

The attacks can’t be blamed on
the hot weather or the booming mu-
sic. What's really responsible is a so-
ciety where the barrier between
what is and is not acceptable contin-
ues to erode daily.

Lately, it seems no behavior is
challenged—no matter how ugly or
tasteless. And too often, acts from
hate crimes to sexism are excused
with knee-jerk rhetoric.

Combine that with the many
women who now despise being
treated “like a lady,” and suddenly
young boys begin involving females
in their horseplay.

Hip-hop is consistently hostile to-
ward women, often referring to
them as “bitches” and “hoes.” This is

by Havelock Nelson

the hip-hop generation, and these
sentiments come from somewhere.
One cultural observer. feels their
source is the "70s, when, supposedly,
black men became targets of white
society and black women became its
darlings.

That theory, no matter how valid,
still doesn’t excuse the actions of the
boys in the pools. The challenge is to
take heart and begin to recapture
our claim to high morals before
things get more out of control.

DEEPER: The worlds of poetry
and rap are coming closer together,
as witnessed by the successful series
staged by Bill Adler at the Fez in
New York—guest performers have
included Grandmaster Caz, Free-
style Fellowship, Amber Sun-
shower of Groove Garden, and hip-
hop journalist Bonz Malone. On the
same tip, there is “Do You,” the in-
terlude by Arrested Development’s
Speech on Gumbo’s “Droppin’
Soulful H20 On The Fiber”; and po-

etess Nine’s performance on Dream
Warriors’ upcoming set, “Dream
Warriors—The Movie,” on Island/
PLG. With young poets growing up
on rap music, the convergence was
inevitable. And the hip-hop/poetry
movement seems more evolved than
rap, giving performers more intel-
lectual space. There’s more room for
women’s contributions, too: Nine is
rumored to have a recording deal
with Paisley Park.

ARTISTS & MUSIC

R&B

Poetry, Rap Get Tight

THIS AND THAT: Brit female rap-
pers Cookie Crew, Trouble & Bass,
and Dee II are scheduled to come to-
gether Wednesday (28) in “a non-slack-
ness zone.” At London’s Marquee, they
will express themselves under the ban-
ner “New Wave Sisters.” The collective
will headline a bill that also includes
women hip-hoppers Nefateri, Q-Tee,
Sensi, MC Ni, and Boogie Serenade

. Kid 'n’ Play have just wrapped
shooting “House Party III” in Los
Angeles. The Beatnuts are confirmed

A BAND WITH ‘COMMERCIAL APPEAL’

(Continued from page 19)

them grew up together in New
Orleans. “We have been building and
building [this group] since we were all
like 13 years old.” The first single from
the album, “Ain’t Nuthin’ Wrong,” was
produced by DJ Eddie F. for Untouch-
ables Entertainment. The video for the
track was directed by Garrett Okawah.

“We're like the Dells,” says Stacy
Brandon, “except with more of a '93
beat, you know, with a hip-hop track.”
But the music isn't all, Branden notes.
“It's about the style of it, too: the crazy
hairstyles, flashy clothes. We're that
Melrose Avenue/L.A. style. It's con-
temporary, it's raw.”

Acknowledging the proliferation of
retro R&B guy-groups on the charts—
Silk, Shai, UNV, H-Town, Me-2-U, and

Jodeci, to mention a few—Atlantic’s
Nash explains that the label is seeking
a unique marketing approach as it de-
velops the Real Seduction. “We’re not
going to get into a follow-the-leader sit-
uation. One of the things we’re working
on is a video presentation that includes
all of the [commercial] spots they've
done. We’re also going to try to get
some clips of the stuff the Real Seduc-
tion did when they toured with Ham-
mer internationally.”

Personal appearances are also in the
works. “We will definitely have them out
on the road—at the drop of a dime, they
can go by a one-stop or a retail store and
Jjust start singing.” He says Atlantic has
been busy pre-promoting the single at
radio. The album ships Aug. 3.

to produce cuts on the duo’s next al-
bum ... After teaming up with 2Pac
and Money B (of Digital Under-
ground) on its latest Ruthless/Giant
single “Call It What U Want,” Above
The Law shot a clip that features
Treach from Naughty By Nature ...
DJ Red Alert (who became a reggae
ambassador in the '80s) is set to un-
leash a dancehall compilation on Epic
featuring tracks by Cutty Ranks, Pa-
tra, Shabba Ranks, Red Fox, Shaggy
& Ravon, and others.

Super Heroes. Motown recording
artist Shanice and video director Simon
Waest get a surprise visit from the
Meteor Man himself, writer/actor/
director Robert Townsend. Shown on
the set of the video shoot for “It's For
You," the first single from the *‘Meteor
Man” soundtrack, are, from left,
MoJazz recording artist J. Spencer,
Townsend, Shanice, and West.
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan
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VG * * *2 NO.“: . * kK S S 50 | 46 | 53 91 N M.WALDEN (N.M.WALDEN,M.PARIS,S.J.DAKOTA) © |sumlgs'§ ; é;'lg
waeks at
@ 1 2 9 D.SWING (S.WONDER) (C) (V) UPTOWN 54652/MCA 51 32 34 15 ,”é‘ﬁ?r"é' MchB:ao oD STEWAR . . & THE PHARCYDE
- (E.WILCOX,R.ROBINSON,D. 7,T.HARDSON,J.MARTINEZ) _(C) (M) (T) DELICIOUS VINYL 98434/ATLANTIC
HOOMP! (THERE IT IS)A & TAG TEAM : :
2| 2 | 1| | N T : () (M) (T) () LIFE 7900 L/BELLMARK 52 | 54 | 43 | 16 | THAT'S THE WAY LOVE IS & BOBBY BROWN
SOMETHING'S GOIN' ON * UNV T.RILEY (T.RILEY.D.SHIPP,A.DAVIDSON.B.BROWN) (C) (M) (T) (V) (X) MCA 5461B
(D] 3 | 5 | 14 | S owebrert stun (C) MAVERICK/SIRE 18564/WARNER BROS. 53 | 34 | 32 | 13 | LITTLE MIRACLES (HAPPEN EVERY DAY) © LUTHER VANDROSS
LOSE CONTROL/GIRL U FOR ME esS L.VANDROSS M.MILLER (L.VANDROSS ,M.MILLER) (C) (D) (V) EPIC 74945
@ 5 7 8 | SWEAT.R MURRAY (K SWEAT.R MURRAY.G JENKINS) (C) KEIA 6464 /ELEKTRA 54 | 40 | 30 | 12 grgvlcjn'fc%%gg T —— . (hcﬁl':‘s erTc SLTt‘\g’ggg
5 | 4 | 3 | 15 | WEAKA S TRULY SOMETHING SPECIAL FTER
BIA'MOR‘:JMM(;;:"RGM) f)I(IT:)wéXR?RSEZ::é @ % | 62 6 | D.SIMMONS.KAYO (K.EDMONDS,B.WATSON) ©w vufcm |Ezs7Z)
CRYN v I s
@ 11 ] 12 1 14 | R \re K ACKSON.D WILEY (RWHITE K JACKSON.DWILEY) (C) (M) (T) (V) (X) GASOLINE ALLEY 54650/MCA 5 | 57 | 56 [ 10 'cﬁ?&{c‘s”?wé fslggyﬂtgm aﬁwnﬂ S LOVE GOT TO DO WITH IT) ’CT!\';‘)C"IGLI’NR:\;ES’;
WHOOT, THERE IT IS & 95 SOUTH
@ 9 9 16 | T1E BASS MECHANICS (1. MCGOWAN,N.ORANGE) (M) (T) WRAP 0150*/ICHIBAN @ 61 | 66 | 4 kﬂ;m& (gglﬁlﬁm.c.nuxc) IR A_LOT’S:E;S;%‘R’:&%
IF | HAD NO LOOT & TONY! TON!! TONE! '
13113 8 | TONVITONITONE! (R.WIGGINS.J.BAUTISTA W HARRIS) (C)(T) (V) WING B59 056/MERCURY 65 | 73 5 mn'!cvuvyogggscmauac.;.cuumn (LWALLAGE.DJ JOINT,A.GREENWOOD) (C) (M) (T) m%xrgrgu'%lwﬁ%
@ 14 16 7 ANOTHER SAD LOVE SONG ¢ TON) BRAXTON 59 59 60 18 GIVE HIM A LOVE HE CAN FEEL & TENE WILLIAMS
L.A.REID,BABYFACE,D.SIMMONS (BABYFACE,D.SIMMONS) (C) (M) (T} (X) LAFACE 2-4047/ARISTA S.HURLEY (J.MCALLISTER,D.RUSH) (C) (T) PENDULUM 64655/ELEKTRA
10| 6 | & | 14 | THAT'S THE WAY LOVE GOES A # JANET JACKSON 60 | 60 | 55 | 14 | SIX FEET DEEP ® GETO BOYS
1.JAM,T.LEWIS,J JACKSON (J.JACKSON, J.HARRIS 1l,T.LEWIS) (€ () (V) (¥) VIRGIN 12650 J.JOHNSON (B.JORDAN,M.BURNETTE.L.RICHIE M.GAYE,JJOHNSON) {C) (T) RAP-A-LOT 53B23/PRIORITY
SLAM ©® & ONYX WANT U BACK & ME-2-U
@ 15 | 14 [ 10 | SSKILLZ.IAM MASTER JAY (SCRUGGS.CHYSKILLZ MUZIK,TAYLOR) (C) (M} (T) (X) RALCHAOS 77053/COLUMBIA 3|74 3 [ CwaRREN (c.wARREN) () (T) RCA 62565
12 7 6 18 KNOCKIN' DA BOOTS A & H-TOWN 82 82 4 GOTTA GET MINE & MC BREED
B.BURRELL (SHAZAM,DINO,GI.STICK.R. TROUTMAN) (C) (M) (T) LUKE 161 WARREN G.,C.WOLFE,E.BREED (E.BREED,2PAC.D.0.C..C. WOLFE.WARREN G.) (C) (T) WRAP 93154/ICHIBAN
HOW Y & ROBIN S. 24/7 (GOOD LOVIN") BIG BUB
131101015 AS.GgRGgf.EClE?RVLAENE (A.GEORGE,F.MCFARLANE) (C) (M) (T) X) BIG BEAT 101 18/ATLANTIC e # | HMODLETON (4 MIDDLETON.L DRAKEFORD) (C) EASTWEST 98403
WHAT'S UP DOC? (CAN WE ROCK) & FU-SCHNICKENS WITH SHAQUILLE O'NEAL
% | — |2 Sk%%:crusgsu(zgcg%ﬁ%wugﬁggm%ﬁmxms.souez,x.omm © Mo o Ezm 70 | B4 | 5 | \CUT (RROACHFORD,) JONES.L MATURINEKMCKENZIE.S.ONEAL (€1 (M) (T) (X) JIVE 42164
WORK IT OQUT & LUKE
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- — WILL YOU BE THERE (FROM "FREE WILLY") & MICHAEL JACKSON
ONE LAST CRY ® BRIAN MCKNIGHT 8| —|2 SEOEP!
19| 2 9 B.MCKNIGHT,B.BARNES (B.MCKNIGHT,B.BARNES,M.BARNES ) (C) MERCURY 862 404 M.IACKSON BSWEDIE . JACKSOND (CHVIMINEEKC SOUNDTRAXIE L2
" " 10 55 35 13 I AIN'T THE ONE & T.C.F. CREW
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- RECIPE & BOSS
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55| 22 | 21 | 9 | UNCONDITIONAL LOVE (FROM "MENACE 1 SOCIETY") & HI-FIVE 76| 67 | 51 | 11 |\ ArANASIEFF.D.FOSTER (M.BOLTON.D WARREN.A GOLOMARK) (C) 00 ARISTA 1.2565
ART & RHYTHM (L.CAMPBELL) (C) JIVE 42144
% | 21 | 19 | 36 | DAZZEYDUKSA  DUICE * * * HOT SHOT DEBUT * * %
PARAGON PRODUCTIONS (L.A.SNO.CREQ-D,BAMBATTA,ROBIE,BAKER, ALLEN.MILLER) () (T) TMR 308/BELLMARK @ NEW D 1 | APHRODISIA ALEXANDER O'NEAL
@ 7 | 2 P INSANE IN THE BRAIN © CYPRESS HILL LALEXANDER PROF. T. (T.TOLBERT,L.ALEXANDER) (C) TABU 77 18/AEM
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8| 23| 2% 6 1 GET AROUND & 2PA 78 | 74 | 61 | 16 | peeier () rorsTON,R.SAMUELS.R.ROYALC.REID) {C) (M) (T) RAUCHAOS 74B53/COLUMBIA
D.J.DARYL (SHAKUR,D.ANDERSON,R.TROUTMAN,L. TROUTMAN,S.MURDOCK) (C) (M) (T) INTERSCOPE 9B37 2/ATLANTIC 7 BAD BOYS (THEME FROM "COPS") ® & INNER CIRCLE
2 3 11 | BABY I'M YOURS ® SHAI 9 [ 80 [ 71 | 12 | [iewis.T.HARVEY.R.LEWSS (INNER GIRCLE) {C) () (V) (X) BIG BEAT 9B426/ATLANTIC
9 1 C.MARTIN (C.MARTIN,M.GAY) {C) (M) (T) (V) (X) GASOLINE ALLEY 54574/MCA 85 98 3 YOU BEEN PLAYED (FROM “MENACE 11 SOCIETY") & SMOOTH
45 | 69 | 4 | VERYSPECIAL BIG DADDY KANE FEAT. SPINDERELLA, L. WILLIAMS & K. ANDERSON CSTORESIT CARTER.C.STOKES) (CHTITN T2 ESGAIVE:
BIG DADDY KANE (A HARDY.W.JEFFERY,L.PETERS) 1C)'(D) (M) (T) COLD CHILLIN' 1B437/REPRISE NEW D . LAID BACK GIRL © MAZE FEATURING FRANKIE BEVERLY
@D| 31 | &1 | 6 | RUNTOYOU (FROM ‘THE BODYGUARD') © WHITNEY HOUSTON F.BEVERLY (F.BEVERLY) (C) WARNER BROS. 18422
D.FOSTER (A.RICH,).FRIEDMAN) () (D) (V) ARISTA 1-2670 88 2 | STICKS AND STONES WALTER & SCOTTY
RUFFNECK * MC LYTE — P.MINOR,A.JOHNSON (P.MINOR,AJOHNSON) (C) CAPITOL 44964
@ 3| M 5 | M.RILEY.A.DAVIDSON.W.SCOTT (MC LYTE A.DAVIDSON.M.RILEY.W.SCOTT) (C) (M) (T) FIRST PRIORITY 9B4OL/ATLANTIC 0 | 9 3 | BODY SLAM @ RICHIE STEPHENS
SOMEBODY ELSE O'JAYS C.DILLON,D.BROWNE (R.STEPHENS,D.SMITH,D.BROWNE A KELLY) {C) MOTOWN 2203
33 36 3 WILL & O'JA
@ G.LEVERT,E.NICHOLAS (G.LEVERT,E.NICHOLAS) (C) (D) EMI 50462/ERG NEW p 1 GOOD LOVER @ D-INFLUENCE
@ =N ; IT'S FOR YOU (FROM “THE METEOR MAN") © SHANICE o.mrwctocc (S.WEBB,K.KWATEN,E.B.POWELL,S MARSTON) (C) (M) (T) EASTWEST 98393
M.A.SAULSBERRY,E.KIRKLAND (S.WILSON,M.A.SAULSBERRY.E.KIRKLAND) (C) (T) MOTOWN 2207 85 84 79 10 GIRL, I'VE BEEN HURT & SN
T ICK U UP * H.TOWN M.C.SHAN (D 0'BRIEN,S.MOLTKE.E.LEARY) (C) (M) (T) (v) EASTWEST 9B43B
@) 4 | 57| 4 8.BURRELL (SHAZAAM.DINO.GI,STICK) () (M) (T) LUKE 163 98 | 88 | 12 | HUMPS FOR THE BLVD. RODNEY O & JOE COOLEY
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3 [ 28| 25| B8 | g2 MorcAN (B.AMORGAN) (©) (M) (1) (%) RCA 62451 87 | 91 | 89 | 6 | ) WANNA BE YOUR MAN # CHAKA DEMUS & PLIERS
SR ER NGOG  CHRISTOPHER WILLIANS SLY & ROBBIE (J.TAYLOR E.BONNER,L WILLIS.S.DUNBAR,R.SHAKESPEARE) (C) (M) (T) MANGO 530 132
kY 30 21 20 KILLER/PAPA WAS A ROLLING STONE & GEORGE MICHAE|
:: :YES::RO(')‘(;E(:ARK € WIELIEMS RGRIZZIN LORDS(Cc;:);:g)L;Jr:T[(;:;(:;?mc[; NEWD | 1 G.MICHA'X (TINLEY,SEAL,N.WHITFIELD,B.STRONG) (€) (T) HOLLYWOOD 64626/(E:LEKTRk
| . '
53 | 54 | 8 | \DEF (A WARGRICK.D.KELLY.M.WILLIAMS K HANSFORD) (C) (M) (T) PENDULUM 64631/ELEKTRA NEWD | | I,*[‘,E\’,},f-,,?c gg#xm%xgHOUT o (c’) XL%&%%SNZ";‘E,
GIMME ¢ CHERYL "PEPSII' RILEY BUMPIN’ (ADAPTATION OF HUMPIN’ * PAPERBOY
S 8 | ebur rorce cuut FoRcec.ALEn (C) REPRISE 18488 8 | 95 | — | 2 | pweioon (c$wu.son,L.smMous,n.wuson,n.m)wm (C) (T) NEXT PLATEAU/FFRR 357 021/PLG
DO D AT & 1 OF THE GIRLS " - "
4 | 38 50| 8 G‘sztvlzxr.m};c G. (G.LEVERT.MARC G..1 OF THE GIRLS,T.WEYMOUTH.C.FRANTZ) (€) (M) (T) EASTWEST 98419 91 | 86 | 78 | 15 | LET'S GO THROUGH THE MOTIONS (FROM "WHO'S THE MAN?") # JODEC!
D.SWING (D.SWING.C.ELLIOTT) (©) (T) (V) (X) UPTOWN 54602/MCA
I'M IN LUV & JOE d
98 | 8 3 | 1 DIBBS (.DIBES.BALLEN.T.DENSLOW) (C) (T) MERCURY 862 462 NEW ) 1 %?'35&'! %%Igﬁélg&ugélzgmIELS.H.SHOCKLEE.G.RINALDO) (c?ug yn'grﬁéhéigd
51 48 10 THE BONNIE AND CLYDE THEME/IBWIN' WIT MY CREWIN' & YO-YO 93 9% 97 3 U DON'T HEAR ME THO' & RODNEY O & JOE COOLEY
POCKETS,Q.D.11,ICE CUBE (YO-YO,ICE CUBE,POCKETS.QUINCY D.il1) (C) (M) (T) EASTWEST 98394 RODNEY 0,).COOLEY (RODNEY 0,J.COOLEY,ROGER TROUTMAN) (M) (T) PSYCHOTIC 1201*
13 | 35 | 29 | 9 | BACKSEAT(OF MY JEEP)PINK COOKIES IN A PLASTIC BAG eLL COOL)J 9 | 77 | 68 | § | GOTTA KNOW (YOUR NAME) © MALAIKA
M.MARL (J.T.SMITH,M.WILLIAMS,Q.D. til) (C) (M) (T) (X) DEF JAM/RAL 74984/COLUMBIA S.HURLEY (S.HURLEY E.MILLER, T.MILLER,J.PRINCIPLE) (C) A&M 0254
. CHECK YO SELF & ICE CUBE FEATURING DAS EFX - TRUST ME GURU WITH N'DEA DAVENPORT
(40)| & 2 95 | 97 2
ICE CUBE.D.J.POOH (ICE CUBE.D.J.MUGGS) () (D) (T) PRIORITY 53830 GURU (GURU) (C) CHRYSALIS 24849/ERG
L & JOMAN 40 DOG & SWEET N LO’
@ 4 | 2 7 !;urHK L%vgm.ncuacc.ﬂ DEBARGE) (C) (M) (T) (X) BIG BEAT wwnAun[T)é NEW) 1| G.LAWSON (G.FRANKLIN L ESTEEN,G.LAWSON.J.MONROE) {C) THIRD STONE 98400/ATLANTIC
THE FLOOR & JOHNNY GILL WHERE DID LOVE GO ¢ HAROLD TRAVIS
4 | 26 | 2| 12| ;a7 ewis uHaRRiS nTLEWS) (C) (M) (T) (V) MOTOWN 2202 NEWD | ! | rsmcrmstacroserns) {C) V) MCA 54669
IT'S ON & NAUGHTY BY NATURE FEEL NO PAIN ¢ SADE
4D 52 | 4 6 NAUSGHOTV BY NATURE (V.BROWN,K.GIST A.CRISS,D.BYRD) M) (T) (X) TOMMY BOY 569* A 8 SADE (ADU.HALE, MATTHEWMAN) (©) (V) EPIC 74903
TONIGHT'S DA NIGHT REDMAN
48 | 42 | 42| 8 Eo‘grz%(?oﬁmn © M’J,ﬂg{ ﬁéﬁ 99 | 8 | 87 | 5 | ¢SeRMON (RNOBLE)STONERIAMES) (M) (T) RALICHAOS 74958~/00LUM9|A
SAY IT ISN'T OVE * FIVEXI 100 | &7 | 8 | 15 | !NTHE MIDDLE QLU 2
49 | 41 [ 46 | 9 | Peiapman, D.PENSADO’?T CHAPMAN R.MARCEL.L.TOLBERT) (C) (T) RCA 62540 J.NETTLESBEY.T.COFFEY (T.COFFEY.J.NETTLESBEY) {CIITABLIZZICVARN]

Records wnth the greatest airplay and sales gains this
e symbol. Catal *Asteri

s for e.
(V) inyl single avaulabmry (X) CD maxi- smgle avallabllnry © 1993, Billboard/BPI Communications.

week. ®Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
k indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette smgle availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
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Compiled from a national sample of airplay ¢ d Data S ' Radio Track service, 63 R&B stations
are electronically monitored 24 hours a day, 7 days a week Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. Thus data is used in the Hot R&B Singles chart.
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2% |w 2| 2|ew
o || 5| TITLE o || %] TITLE
Z | €| ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL)
RIBBON IN THE SKY
* % NO.1 » » (3D 40 | 7 | RO (ATLANTIC)
LATELY LE!
D} 2 | 9 | soveci werownmcay 1 weekattio 1 | |39 |27 |13 HTTLEMIRACLES
2 | 1 |14 | THAT'S THE WAY LOVE GOES 40 (39 | 8 | DO DA WHAT
JANET JACKSON (VIRGIN) 1 OF THE GIRLS (EASTWEST)
SOMETHING'S GOIN' ON THE FLOOR
(3D] 6 [ 14 | SRV (MAVERICI SIRe /WARNER BROS) o e
WEAK DOWNTOWN
M SWV (RCA) (32— | 3 SWV (RCA)
LOVE NO LIMIT SOMEBODY ELSE WiLL
S|4 MARY J BLIGE (UPTOWN, MCA) (8348 3 O'JAYS (EMIVERG)
6 | 5 |18 | KNOCKIN' DA BOOTS 44 | 38 | 14 | WHOOT, THERE IT IS
H.TOWN (LUKE) 95 SOUTH (WRAP/ICHIBAN)
INSANE IN THE BRAIN
(Df15 | 2 ng’gc:‘)E RE (HUMAN NATURE) (45X 49 | 4 | CYPRESS L1 (WP POUSE/COLUMEIA)
5 RUFF NECK
P Lkzl\’/fnlrl('srumm 55 [ 3 | MCLYTE (FIRST PRIORITY/ATLANTIC)
@ 110 ANOTHER SAD LOVE SONG 47 |45 9 | SAY IT ISN'T OVER
TONI BRAXTON (LAFACE/ARISTA) FIVE X
RUN TO YOU
[AD] 10 | 8 | ot e SoreenG MERCURY) 53| 6 | WHITNEY HOUSTON (ARISTA)
DAZZEY DUKS
N 35'33‘ s'?&.é gszEr) — [ 21 | puicE (TMr/BELLMARK)
IF PASSIN' ME BY
(12)) 28 | 6 | janer sackson (virGiny ) . (DELICIOUS VINYL)
IT'S ON
e ls'«‘t)xs ang'ggglﬁn (5D 58 | 5 NAUGHTY BY NATURE (TOMMY BOY)
CRY NO MORE TRULY SOMETHING SPECIAL
(19] 17 | 14 | G ExTREME (GASOLINE ALLEY /MCA) 52151 |10 | R e
ILIKE IT
(15)] 16 | 13 3551‘31' 3('5‘13 52‘ it (5354 | 8 JOMANDA (BIG BEAT/ATLANTIC)
WHOOMP! (THERE IT IS! ANNIVERSARY
DS TAG rcmmst BELLMARK)) (5] — | 1 | Tonv: ronn TONE! (WING/MERCURY)
GETITUP 8 | GIMME
e TLC (LAFACE/EPIC SOUNDTRAX) s CHERYL “PEPSII” RILEY (REPRISE)
LAID BACK GIRL
(18) 19 | 19 ,';‘Erw%ﬁ,};’g ORE 560 — | 1 | Maze FEAT FRANKIE BEVERLY (W)
{R FOR ME { WANNA HOLD ON YO YOU
(D[ 20 | 10 | S KT enan 57196 | & | McAPARS dSNO/MGY
ONE WOMAN WANT U BACK
ZEIEs JADE (GIANT/REPRISE) (58] 59 | 3 ME-2.U (RCA)
FOR UM UM GOOD
(2D 25 | 3 gu'fmgz (.ngowm Sl MEN AT LARGE (EASTWEST)
SLAM WHO IS IT
<) 23 | 11 | GNvx (RAL/CHAOS/COLUMBIA) SR MICHAEL JACKSON (EPIC)
UNCONDITIONAL LOVE 7 | DAY BY DAY
Blz2|9 HI-FIVE (JIVE) e[ PORTRAIT (CAPITOL)
I'™M INTO YOU YOU DON'T HAVE TO WORRY
e swv?gcA)ro A MARY J. BLIGE (UPTOWN/MCA)
(25)| 26 | 8 | ONELAST CRY 63 |57 | 6 | IN MY NATURE
I BRIAN MCKNIGHT (MERCURY) NUTTIN' NYCE (POCKETOWN)
EVERY LITTLE THING U DO SOMETHING IN YOUR EYES
e CHRISTOPHER WILLIAMS (UPTOWN/MCA) 75| 2 | BeuL Biv DEVOE (MCA)
BABY I'M YOURS CHIEF ROCKA
D33 |1 SHAI (GASOLINE ALLEY/MCA) (6574 | 2 ORDS OF UNDERGROUND (PENDULUM)
ALRIGHT THE BONNIE AND CLYDE THEME
()3 | 3 KRIS KROSS (RUFFHOUSE/COLUMBIA) 66 | 3 | vovoeasTwESD)
HEY MR, D.J. WHERE ARE YOU NOW
(2] 41 | 4 | Zaane' Lavor uniseeic) = | 2 | JANET JACKSON (VIRGIN)
DRE DAY ! AIN'T THE ONE
I DR. DRE (DEATH ROW/INTERSCOPE) | T.C.F. (COLO CHILLIN'/WARNER BROS.)
AY LOVI APHRODISIA
Sl mﬁw,,v(vm ')'0 €IS — { 11 | aLEXANDER ONEAL (TABU/ABM)
@ 3B(5 VERY SPECIAL @ —|1 GOOO LOVER
BIG DADDY KANE (COLO CHILLIN'/RE PRISE) D-INFLUENCE (EASTWEST)
33 I'MIN LUV 71165 | 14 | SIX FEET DEEP
JOE (MERCURY) GETO BOYS (RAP-A-LOT/PRIORITY)
| GET AROUND WELL ALRIGHT
el 2PAC (INTERSCOPE/ATLANTIC) @) —| 1 BABYFACE (EPIC)
CHECK YO SELF RECIPE
(35) 42 | 4 | F'Cuee PrioRiTY 7368 2 | Bt RaL craos/corumainy
LICK U UP YOU BEEN PLAYED
SR H-TOWN (LUKE) =1 SMOOTH (T.N.T./ JIVE)
GIVE HIM A LOVE HE CAN FEEL AGAIN
(%19 TENE WILLIAMS (PENDULUM/ELEKTRA) () —| 1 JANET JACKSON (VIRGIN)
(O Tracks moving up the chart with airplay gains. © 1993, Bitlboard/BP Communications.
1|4 |8 | DEDICATED 14 | 17 | 14 | REMINISCE
R.KELLY & PUBLIC ANNOUNCEMENT (JIVE) MARY J. BLIGE (UPTOWN/MCA)
21 |3 | DONT WALK AWAY 15 | 19 | 29 | REAL LOVE
JADE (GIANT/REPRISE) MARY J. BLIGE (UPTOWN/MCA)
3|2 |10 | COMFORTER 16 | 2] | 26 | WHAT ABOUT YOUR FRIENDS
SHAI (GASOLINE ALLEY/MCA) TLC (LAFACE/ARISTA)
4|5 |5 | SOALONE 17 | 23 | 17 | HERE WE GO AGAIN!
MEN AT LARGE (EASTWEST) PORTRAIT (CAPITOL)
517 |4 | IFICOULD 18 | 16 | 12 | SWEET THING
REGINA BELLE (COLUMBIA) MARY J. BLIGE (UPTOWN/MCA)
6|6 |4 |ITSALRIGHT 19 |22 | 2 | BACK TO THE HOTEL
CHANTE MOORE (SILAS/MCA) N2DEEP (PROFILE)
7 111 ] 9 | HIP HOP HOORAY 20 | — | 20 | RUMP SHAKER
NAUGHTY BY NATURE (TOMMY BOY) | WRECKX-N-EFFECT (MCA)
8 | 3| 4 | FREAK ME 21 |— |12 | MR. WENDAL
SILK (KEIA/ELEXTRA) ARRESTED DEVELOPMENT (CHRYSALIS)
9 | 9 | 8 | NUTHIN' BUT A “G" THANG 22120 | 3 | TELLIN' ME STORIES
DR. DRE (DEATH ROW/INTERSCOPE) BIG BUB (EASTWEST)
10 8 |12 | I'M EVERY WOMAN 23 | — | 26 | PEOPLE EVERYDAY
WHITNEY HOUSTON (ARISTA) ARRESTED DEVELOPMENT (CHRYSALIS)
11 |18 | 6 | | HAVE NOTHING 24| —|1 | DTy
WHITNEY HOUSTON (ARISTA) PAPERBOY (NEXT PLATEAU/FFRR/PLG)
GET AWAY IT WAS A GOOD DAY
121214 55 oL MMCA) 5)15(4 i aoan g
1313 | 6 | KISS OF LIFE Recurrents are titles which have appeared on the Hot R&B
SADE (EPIC) chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher - Licensing Drg.) Sheet Music Dist.
24/7 (GOOD LOVIN’) (Big Herb's, BMI/Davone Ravone
Lee, BMI/Down Low, BMI)
40 DOG (W8, ASCAP/Third Stone From The Middle,
ASCAP/Swette Ya', ASCAP/Lowtex, ASCAP/Warner-
Tamerlane, BMi/Playfull, BMI/G.Q. Romeo, BMI)}
ABC-123 (Trycep, BMI/Willesden, BMI/Ramal,
BMI/Cleveland’s Own, BMI) CPP
ALRIGHT (So So Def, ASCAP/EMI April, ASCAP)
ANOTHER SAD LOVE SONG (Ecaf, BMI/Sony Songs,
BMI/Boobie-Loo, BMI/Warner-Tamerlane, BMI}
WBM/HL
APHRODISIA (Avante Garde, ASCAP/New Perspective,
ASCAP)
BABY I'M YOURS (Music Corp. Of America,
BMI/Gasokine Alley, BMI/Cameo Appearance By
Ramses, ASCAP/MCA, ASCAP/Semaj, BMI/Ethyl,
ASCAP)
BACK SEAT (OF MY JEEP) /PINK COOKIES IN A
PLASTIC BAG (Def Jam, ASCAP/LL Cool J,
ASCAP/EMI April, ASCAP/Marley Marl, ASCAP)
BOOY SLAM (Zomba, ASCAP/Aunt Hilda,
ASCAP/Gunsmoke, ASCAP/Pow Wow, ASCAP/Tony
Kelty, ASCAP) CPP
THE BONNIE AND CLYDE THEME/IBWIN' WIT MY
CREWIN' (Street Knowledge, ASCAP/Deep Technology,
ASCAP/Gangsta Boogie, ASCAP/WB, ASCAP)
BY THE TIME THIS NIGHT IS OVER (Warner-

, BMI/Reals
BMI/Mr. BoIlons BMI/Warner Chappell, PRS) VIBM
CHECK YO SELF (WB, ASCAP/Gangsta Boogie,
ASCAP)
CHIEF ROCKA (LOTUG, ASCAP/Marley Marl,
ASCAP/EMI April, ASCAP/Ghetto Man, ASCAP)
CRY NO MORE (1l D Extreme, ASCAP)
DAY BY DAY (WB, ASCAP/0/B/0 Itself, ASCAP/Unit
4, ASCAP/Hee Bee Dooinit, ASCAP) WBM
DAZZEY DUKS (Gigilo Chez, BMI/Alvert, BMI/Tee Girl,
BMI/Shakin' Baker, BMI)
DO DA WHAT (Trycep, BMI/Willesden,
BMi/Cleveland’s Own, BMI/Metered, ASCAP) CPP
ORE DAY (Sony Tunes, ASCAP) HL

EVERY LITTLE THING U DO (Babydon, ASCAP/EMI
April, ASCAP/KG Blunt, ASCAP/Zomba, ASCAP/Isaya
He's Funky, ASCAP/Sony Tunes, ASCAP/Babydon,
ASCAP) CPP/WBM/HL

THE FLOOR (Flyte Tyme, ASCAP) WBM

GET IT UP (Tionna, ASCAP)

GIMME (P-Blast, ASCAP/Zomba, ASCAP/Soda Face,
ASCAP) CPP

GIVE HIM A LOVE HE CAN FEEL (Four Feathers,
BMI/Last Sound, ASCAP/Third Coast, ASCAP)
GOOD LOVER (BMG, PRS/L Wedgeworth,
PRS/G.Worthy, PRS/Little Charles, BMI)

GOTTA GET MINE (Power Artist, BMI/Nuthouse,
ASCAP/Warren G., ASCAP/Funky Shit, BMI/Ghetto
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Hot R&B Singles Sales.

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

Gospel, BMi/Interscope Pearl, BMI/Warner-T. (
BMI)

HEY THERE PRETTY LADY (New Perspective, ASCAP)
HUMPS FOR THE BLVD. (Dliver & Cooley, BMI/Val-ie
Joe, BMI/Exxtra Fox, BMI)

| AIN'T THE ONE (Jus’ Livin', BMI/Warner-Tamerlane,
BMi/Trakmasterz, BMI/Ahunit And Fifth Street, BMI)
WBM

1 DON'T WANNA FIGHT (Chrysaks, ASCAP/Bilu,
BMI/Ensign, BMI) CPP

IF ) HAD NO LOOT (Ghatti, ASCAP/Gangsta Boogie,
ASCAP/WB, ASCAP/Street Knowledge,
ASCAP/Polygram Int'l, ASCAP/Tony Toni Tone,
ASCAP/LA. Jay, ASCAP/Bigwill) HL/CPP/WBM

IF (Black Ice, BMI/Flyte Tyme, ASCAP/Jobete,
ASCAP/Stone Agate, BMI) CPP

| GET AROUND (GLG Two, BMI/Ghetto Gospel,
BMI/Rubber Band, BMI/Saja, BMI/Troutman,
BMi/Interscope Pearl, BMI/Warner-Tamerlane, BMI)
1 LIKE IT (Jobete, ASCAP) CPP/HL

I'M IN LUV ().Dibbs, BMI/Ahunit And Fifth Street,
BMI/Teddy Denslow, BMI)

I'M SO INTO YOU (Bam Jams, BMI/Warner-
Tamerlane, BMI/Interscope Pearl, BMi) WBM

IN MY NATURE (Pocketown, ASCAP/Zomba, ASCAP)
cpp

INSANE IN THE BRAIN (Cypress Funky, ASCAP/Soul
Assasins, ASCAP/MCA, ASCAP/BMG, ASCAP) HL
IT'S FOR YOU (FROM THE METEOR MAN) (Shanice 4
U, ASCAP/Hee Bee Dooinit, ASCAP/Warner Chappell,
ASCAP/U.A., ASCAP/EMI April, ASCAP)

IT'S ON (T-Boy, ASCAP/Naughty, ASCAP/Elgy, BMI)
| WANNA HOLD ON TO YOU (Gratitude Sky,
ASCAP/Warner Chappell, PRS/Unichappell, BMI)
KILLER/PAPA WAS A ROLLING STONE (MCA,
BMi/Beethoven, BMI/Stone Diamond, BMI)
KNOCKIN' DA BOOTS (Pac Jam, BMi/Saja,
BMI/Troutman, BMI) WBM

LAID BACK GIRL (Amazement, BMI)

LATELY (Jobete, ASCAP/Black Bull, ASCAP) CPP
LET ME BE THE ONE (Frabensha, ASCAP/MCA,
ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/Warner Bros., ASCAP) WBM

LET ME ROLL (N-The Water, ASCAP/Mycenae,
ASCAP)

LICK U UP (Pac Jam, BMi/Wreckshop, BMI}

LITTLE MIRACLES (EMI April ASCAP/Uncle Ronnie's,
ASCAP/MCA, ASCAP/Thyiller Miller, ASCAP) HL/WBM
LOSE CONTROL/GIRL U FOR ME (Keith Sweat,
BMI/E/A. BMI/WB, BMI/Saints Alive, BMI/EMI
Blackwood, BMI) WBM

LOVE NO LIMIT (WB, ASCAP/Ness, Nitty & Capone,
ASCAP/Stone Jam, ASCAP) WBM

MY CUTIE (Tadej, ASCAP/Zomba, ASCAP/Donil,
ASCAP) CPP

ONE LAST CRY (Pri, ASCAP/Let's Have Lunch,
ASCAP/Rejoice, BMI) HL

ONE WOMAN (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI)

OOH, WHATCHA GONNA DO (Protoons, ASCAP/Rush
Groove, ASCAP/Shocklee, BMI)

PASSIN' ME BY (Beetjunkye, BMI/EMI Blackwood,
BMI/Crack Addict, BMI) WBM

RECIPE (Def Jam, ASCAP/MCA, ASCAP/EMI April,
ASCAP/Bovina, ASCAP)

RIGHT HERE (HUMAN NATURE) /DOWNTOWN
(Warnes-Tamerlane, ASCAP/Interscope Pearl,
BMI/Bam Jams, BMI/ATV, BMI/John Bettis,
ASCAP/WB, ASCAP/Getn’ Payed, ASCAP/Playfull,
BMI)

RUFFNECK (Brooklyn Based, ASCAP/Top Billin’,
ASCAP/Smokin’ Sounds, ASCAP/Quick Time, BMI/EMI
April, ASCAP/Abdur Rahman, ASCAP)

SoundScan
[T
58|83 EIE
2(%|e 2| 2| »
A EIR T als|2]Tme
Z | < | £ | arnist waeL/oSTRIBUTING LABEL) I | S| ¥ | armist (LABEL/DISTRIBUTING LABEL)
WHAT'S UP DOC? (CAN WE ROCK|
* % NO.1 » » #(3%|6 FU-SCHNICKENS’ ILLE O'NEAL (.IIV)E)
WHOOMP! (THERE IT IS
(D] 1 |1 | OO Y ess sino 1| (3] 40 | 6 | STREINT UP MENACE
@ 2116 WHOOT, THERE IT IS 40 |29 |11 | THE FLOOR
95 SOUTH (WRAP; ICHIBAN) JOHNNY GILL (MOTOWN)
LATELY SEEMS YOU'RE MUCH TO BUSY
(3] 3 [ 8 | Sooeciiwprownmea @D 48 | 4 | Frania, LD aond
(0] 6 |12 | SOMETHING'S GOIN' ON 42 |34 |13 | SIX FEET DEEP
UNV (MAVERICK/SIRE /WB) GETO BOYS (RAP-ALOT/PRIORITY)
SLAM IT WAS A GOOD DAY
55|10 SLhy (RAL/CHAOS/COLUMBIA) Blasja) Twas. (PRIORITY)
4 WEAK WORK IT DUT
. s | Rl s
AP/New Nonpareil
ASCAP/New Nonp (| — | 1 | Aurigt 45 | 35 | 12 | BAO BOYS (THEME FROM “COPS")
KRIS KROSS (RUFFHOUSE /COLUMBIA) INNER CIRCLE (BIG BEAT/ATLANTIC)
CRY NO MORE CHECK YO SELF
10 [ 14 | VD ExTREME (GASOUNE ALLEY/MCA) — | 1 | ¥ cust rioRITY)
DAZZEY DUKS IT'S ON
2 B B 5 (TMR/BELLMARK) W e (TOMMY BOY)
DRE DAY RUN TO YOU
10 8 |10 DR O eam ROW/INTERSCOPE) ol Bl [l o (ARISTA)
11| 7 |18 | KNOCKIN DA BOOTS 49 | 44 | 26 | NUTHIN' BUT A “G” THANG
H-TOWN (LUKE) DR. DRE (DEATH ROW/INTERSCOPE)
1212 ( 5 | ANOTHER SAD LOVE SONG 50 |47 | 6 | UNCONDITIONAL LOVE
TONI BRAXTON (LAFACE /ARISTA) HIFIVE (JIVE)
(1| 15 | 7 | 'F 1 HAD NO LOOT 51 | 43 | 12 | GIRL, I'VE BEEN HURT
TONY! TONN TONE! (WING/MERCURY) SNOW (EASTWESTAG)
® 166 | GET AROUND 52 |42 | 16 | DEEPER
2PAC (INTERSCOPE, ATLANTIC) BOSS (RAL/CHACS/COLUMBIA)
4 SHOW ME LOV THAT'S WHAT LITTLE GIRLS...
0 B2 sy (BIG BEAT/ATLANTIC) (B[ 70 | 2 | AAvenSvmone e
1613 |10 ] ABC-123 54 |53 [ 4 | LET ME BE THE ONE
LEVERT (ATLANTIC) INTRO (ATLANTIC)
17 | 11 | 14 | THAT'S THE WAY LOVE GOES 55 |46 | 9 | BY THE TIME THIS NIGHT IS OVER
JANET JACKSON (VIRGIN) KENNY G/PEABO BRYSON (ARISTA)
18 [ 17 | 4 | INSANE IN THE BRAIN (56|71 | 2 | WILL YOU BE THERE
CYPRESS HILL (RUFFHOUSE /COLUMBIA) MICHAEL JACKSON (M1J/EPIC)
BACK SEAT (OF MY JEEP, IF 1 COULD
Ll Bl I %y T O AN RAL N UMBIA) i Rl e (COLUMBIA)
RUFFNECK MY CUTIE
23| 6 | MCLYTE (FIRST PRIORITY/ATLANTIC) B152] 3 | Mcemnnesrect mca
5|2 VERY SPECIAL 59 | 49 | 17 | TELLIN' ME STORIES
BIG DADDY KANE (COLD CHILLIN'/REPRISE) BIG BUB (EASTWEST)
L 60 | 56 | 17 | EVERY LITTLE THING U DO
JANET JACKSON (VIRGIN) CHRISTOPHER WILLIAMS (UPTOWN/MCA)
CHIEF ROCKA RECIPE
i R - (PENDULUM) 63 | 2 | BosS (RAL/CHADS/COLUMBIA)
ONE LAST CRY UM UM GOOD
24 [ 6 | BRIAN MCKNIGHT (MERCURY) 62[60]3 | b i o0 (EASTWEST)
19 | 6 | LOSE CONTROL/GIRL U FOR ME @ 6 | 8 HUMPS FOR THE BLVO.
SILK (KEIA/ELEKTRA) RODNEY O & JOE COOLEY (PSYCHOTIC)
BONNIE AND CLYDE/IBWIN' I'M SO INTO You
30 {10 | yov0 easTWEST) ol b SWV (RC.
—|1 RIGHT HERE/OOWNTOWN @ 72 | 4 1LIKEIT
SWV (RCA) JOMANDA (BIG BEAT,ATLANTIC)
66
68
69

I IR EREBRRREIEIEIBNIREEIE

21| 9 | ONE woMAN 65 | 37 | 1 WILL ALWAYS LOVE YOU
JADE (GIANT /REPRISE) - WHITNEY HOUSTON (ARISTA)
2|3 |GETITUP 4 | DO DA WHAT
TLC (EPIC) _ 1 OF THE GIRLS (EASTWEST)
28 | 8 | BABY I'M YOURS 58 | 27 | DITTY
SHAI (GASOLINE ALLEY/MCA) PAPERBOY (NEXT PLATEAU/FFRR)
26 | 4 | LET ME ROLL 64 | 2 | TEODY BEAR
SCARFACE (RAP.A-LOT/PRIORITY) G-WIZ (SCOTTIBROS )
25 | 11 | LOVE NO LIMIT 1 | rMN Loy
MARY J. BLIGE (UPTOWN/MCA) - JOE (MERCURY)
32| 3 | SOMEBODY ELSE wiLL 71 {54 | 12 | UTTLE MIRACLES
O'JAYS (EMI/ERG) LUTHER VANDROSS (EPIC)
31| 7 | ) DON'T WANT TO FIGHT 72|59 | 28 | SO ALONE
TINA TURNER (VIRGIN) MEN AT LARGE (EASTWEST)
GOTTA GET MINE FREAK ME
37 5 MC BREED (WRAP/ICHIBAN) 3 7|2 SILK (KEIA/ELEKTRA)
_ | |uekuuep 74 |55 | 15 | LET'S GO THROUGH THE MOTIONS
H-TOWN (LUKE) JODECI (UPTOWN/MCA)
27 | 16 | PASSIN' ME BY 75 | 61 | 31 | DON'T wALK AWAY

THE PHARCYDE (DELICIOUS VINYL)

JADE (GIANT/REPRISE)

(O Singles with increasing sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.

3]

18

RUN TO YOU (Music City ASCAP/Nelana, BMI/PSD,
ASCAP/Candlelight, ASCAP) CPP

SAY IT ISN'T OVER (EMI Blackwood, BMi/Money In
The Bank, BMI/Todski, BMI/Gotta Pay The Rent,
BMI)

SEEMS YOU'RE MUCH TOO BUSY (Music Corp. DI
America, BMI/Baby Diamond, ASCAP/Colgems-EMI,
ASCAP/Mantronik International, ASCAP)

SHOW ME LOVE (Song-A-Tron, BMI/Champion, BMI)
SIX FEET DEEP (N-The Water, ASCAP/Jobete,
ASCAP/Straight Cash, BMI/EMI Blackwood, BMI)
CPP/WBM

SLAM (JM), ASCAP/Chyskillz Muzik, ASCAP/Harris
Onyx, ASCAP/EMI April, ASCAP)

SOMEBOOY ELSE WILL (Trycep, BMI/Willesden,
BMI/Ramal, BMI/WE, BMI) CPP

SOMETHING'S GOIN' ON (Undercurrent,
ASCAP/Maverick, ASCAP/Nomad-Noman,
BMI/Warner-Tamerlane, BMI/Audible Arts, BMI/WB,
ASCAP) WBM

STICKS AND STONES (Rojo Grande, ASCAP/Jasmin
Tyler, ASCAP/Ninatom, BMI/Paul Minor, BMI)
STREINT UP MENACE (Driveby, BMI/New Line, BMI)
TAKE A LOOK (12, BMI) WBM

TEDDY BEAR (Micon, ASCAP/AAC), ASCAP)

THAT'S THE WAY LOVE GOES (Black Ice, BMI/Flyte
Tyme, ASCAP) WBM

THAT'S THE WAY LOVE IS (Zomba, ASCAP/Donril,
ASCAP/Micon, ASCAP/EMI April, ASCAP/Abdur
Rahman, ASCAP/Bobby Brown, ASCAP) CPP/WBM/HL
THAT'S WHAT LITTLE GIRLS ARE MAOE OF (Back To

The Ghetto, ASCAP/Swing Mob, BMI)

THERE'S NO LIVING WITHOUT YOU (Peer, BMI/Bad
Mofo, BMI/trving, BMI)

TRULY SOMETHING SPECIAL (Kear, BMI/Saba Seven,
BMI/Sony Songs, BMI)

UM UM GOOD (Trycep, BMI/Willesden, BMI/Ramal,
BMi/Cleveland’s Own, BMI) CPP

UNCONDITIONAL LOVE (FROM MENACE )i SOCIETY)
(Zomba, ASCAP/Art & Rhythm, ASCAP) CPP

VERY SPECIAL (AZ, ASCAP/Cold Chilin’, ASCAP/WB,
ASCAP/At Home, ASCAP/Jeffix, ASCAP) WBM
WANT U BACK (Louis St., BMI)

WEAK (Bam Jams, BMI/Interscope Pearl,
BMI/Warner-Tamerlane, BMI) WBM

WHAT'S UP DOC? (CAN WE ROCK) (Willesden,
BMI/CPMK, BMI/Zomba, ASCAP/Scratch ‘N' Source,
ASCAP/Chrysalis, ASCAP) CPP

WHERE 010 LOVE GO (Jammin' Penguin, BMi)

WHO IS IT (Mijac, BMI/Warner-Tamerlane, BMI)
WBM

WHOOMP! (THERE IT IS) (Alvert, BMI)

WHOOT, THERE 1T IS (Jamie, BMI/Koke, Moke &
Noke, BMI)

WILL YOU BE THERE (FROM FREE WILLY) (Mijac,
BMI/Warner-Tamerlane, BMI)

WORK IT OUT (Pac-Jam, BMI) WBM

YOU BEEN PLAYED (Zomba, ASCAP/Teaspoon, BMI)
cep
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KICKIN’ THE VERBALS

Prime Minister Pste Nice &
Daddy Rich are kickin' the flavor,
unveiling fat beats, and shaking

the dust sll over the place.

KICK THE BOBO

THE SECOND
FROM THE ALBUM
"DUST TO DUST."
Produced by
Prime Ministor Pote Nico & Daddy Rich.

"“Colamble” Raq. U.S. Pot. & T, O, Marss Ragistroda,
© 1993 Sooy Mesis Enturtaioment bus.

Billboard

(M) (T) EASTWEST 96042°/AG

FOR WEEK ENDING JULY 31, 1993
“ “ s- I
COMPILED FROM A NATIONAL SAMPLE OF RETAIL
Zz AND ONE-STOP SALES REPORTS,
RS 35 TITLE ARTIST
14 17 z
ZL|SE| 22| 28| iasel s numeerosiBuTiNG LABEL
**x % NO.1 * x %
@ 2 4 9 BONNIE & CLYDE/IBWIN’ WIT MY CREW & YO-YO
(M) (T) EASTWEST 96054°/AG 1 week at No. 1
@ 4 7 4 INSANE IN THE BRAIN/WHEN THE SH--T... & CYPRESS HILL
i (M) (T) (X) RUFFHOUSE 77019*/COLUMBIA |
@ 6 8 7 40 BELOW TROOPER/ALL ! THINK... @ JUNGLE BROTHERS
(M) (T) WARNER BROS. 40764°
@[ 7 [ 9 | 5 | RUFFNECK & MC LYTE
(C) (M) (1) FIRST PRIORITY 98401/AG ]
5 1 1 9 SLAM & ONYX
(C) (M) (T) (X} RAL/CHAQS 77053/COLUMBIA
6§ | 3 | 3 | 11 | WHOOT, THERE IT IS 95 SOUTH
{M) (T} WRAP 0150*/ICHIBAN
@ 9 10 5 BACK SEAT (OF MY JEEP)/PINK COOKIES... e LL COOL)
(C) (M) (T) {X) DEF JAM/RAL 74984/COLUMBIA
8 | 8 | 6 | g | REIGN OF THE TEC © THE BEATNUTS
{C) (T) VIOLATOR 1 194/RELATIVITY
9 | 5 | 2 | 12 | SIXFEET DEEP ® GETO BOYS
(C) (1) RAP-A-LOT 53B2X/PRIORITY ]
13 | 18 | 4 | CHIEF ROCKA # LORDS OF THE UNDERGROUND
{C) (M) {T) PENDULUM 6463 1/ELEKTRA
wl 1l 12| 7 | HumPS FOR THE BLVD. RODNEY O & JOE COOLEY
(M) (T) PSYCHOTIC 1203* .
THIS IS IT/RIP IT UP & LIN QUE
12 12 16 6 (C) (T} RUFFHOUSE 74764/COLUMBIA
()| 16 | 20 | 4 | LETMETURN yoU ON  BIZ MARKIE
{C) (1) COLD CHILLIN' 18542/REPRISE
17 24 3 | GET AROUND & 2PAC
(C) (M) (T) INTERSCOPE 98372/AG
5| 14| 15| § | WHOOMP! (THERE IT1S) ® TAG TEAM
(C) {M) (T} (X) LIFE 79001/BELLMARK
WORK IT OUT & LUKE
24 27 3 (C) (M)(T) ;dKoE 162
D-SHOT CALL & GENERAL GRANT
17 18 22 4 (C) (M) () (X) RARA 1001
1| 10 5 | 14 | PASSIN' ME BY © THE PHARCYDE
(C) (M) (T) DELICIOUS VINYL 984 34/AG _ ~
191 2 | 25 | 3 | ONTHERUN # KOOL G RAP &D.J. POLO
{C) (T) COLD CHILLIN' 2010
20 | 21 2 | EUPHORIA TRIQUE-DIK-SUK
(C) (M) (T) INDEROC 0202
DR Y & DR. DRE
21 15_ 1 13 (C) (E)R'Al JEATH ROW 5382 7/INTERSCOPE
n 5| » ALL SHE WANTED/HED RUSH ® KNUCKLEHEDZ

GOTTA GET MINE
(C) (T) WRAP 93154/ICHIBAN

¢ MC BREED

@)| =

THAT’S WHEN YA LOST & SOULS OF MISCHIEF

(C) (T) JIVE 42112

w |~ | w | oo

L 2 | 28
(2| NEWD

GRAND GROOVE
(C) (1) TUFF BREAK 00B2/ASM

& INTELLIGENT HOODLUM

—

PROTECT YA NECK
(C) (T) LOUD 62544/RCA

& WU-TANG CLAN

EXERL 2

LET ME ROLL
(C) RAP-A-LOT 5383 1/PRIORITY

@ NEW ' 1 & SCARFACE

INDO SMOKE
(C) (1) EPIC 77026

& MISTA GRIMM

NEWD | |
DAZZEY DUKS a

¢ DUICE
NEW D ! (C) (T) TMR 308WBELLMARK )

‘@ REDMAN

TONIGHTS DA NIGHT
2|2 6 (M) (T) (X) DEF JAM/CHAOS 74958°/COLUMBIA

() Records with the greatest sales gains this week. @ Videoclip availabihity. ® Recording industry As..ociation

of Amenca (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mill ot units
Catalog no. 1s for cassette single. *Astensk indicates catalog number 1s for cassette maxi-single; cassette single
unavailable. (C) Cassette single availabiity. (D) CD single availability. (M) Cassette maxi-single avaitability
(T) Vinyl maxi-single availability. (X) CD max-single availability. © 1993, Billboard/BP! Commurications.

ARTIST DEVELOPMENTS

(Continned from page 19)

to radio stations at the end of last
year and, according to London,
“KJMA in Dallas started playing
the track in February and getting
an immediate response. We didn’t
have a finished album at that point,
but the reaction sent a signal to us
that this was not a ‘let’s-wait-and-
see’ situation.”

After its release in April, several
stations added the single immed-
iately, notes London. “A lot of
stations won’t add a record out-of-
the-box but will wait until it reaches
the top 20. Radio came back to us
right away, so our goal was to take
the single all the way. We began a
promotional tour for the group right
away and had them doing on-air
interviews, community-oriented
appearances and performances. We
let people see that the group could
perform ‘live,” that they were real
musicians and writers.” A video was
serviced to BET four weeks before
the single’s street date and was in
medium rotation within two weeks,
which, says London, “was another
strong indicator of the kind of
response we were getting on the
record.”

In addition to nine strong original
cuts (including “Magic Carpet
Ride,” which features special guest
Lenny Kravitz on guitar, and
“A.S.A.P.)” with a guest spot from
reggae artist Mickey “Mack Daddy”
Jarrett), the trio covers the Isley
Brothers’ “Don’t Say Goodnight” on
its musically solid debut. “We call
our music ‘plush street musie,” ” says
Stone. “It’s real black, real basic
rhythm-and-blues.” The group
didn’t anticipate the kind of
immediate response generated for
the first single, she adds. “We know
that we're up against the hip-hop
nation, that what we’re doing
musically is against the grain. But
judging from the reaction we're
getting, we feel that people are sick
of the monotony. We're filling a void
in the marketplace.”

DAVID NATHAN

Radio Savvy. Pumping up “If You
Belive,"” the first single from her debut
album, “Here We Go,” RCA
recording artist Chantay Savage
hooks up with Tim Jherard, music
director at WGZB Louisville, Ky.

TERRI ROSSI'S

RHYTHM
SLLIION

THERE IS A LOT OF ACTION at the top of the Top R&B Albums chart. The
soundtrack for “Menace 11 Society” (Jive) continues to hold the No. 1 spot there.
The album is supported by three active singles. Janet Jackson’s “janet.” (Virgin)
is this week’s Greatest Gainer, fueled by radio play on multiple tracks. Advance
advertising for “Poetic Justice” may have sparked sales as her fans anticipate
seeing Jackson on the big screen.

TONI BRAXTON’S SELF-TITLED ALBUM makes a tremendous debut at No.
3. “Love Should Have Brought You Home,” originally from the “Boomerang”
soundtrack (LaFace) and included on this album, became a radio anthem, lasting
29 weeks on the R&B Airplay chart, and another 20 weeks on the recurrent chart.
The current single, “Another Sad Love Song,” has heralded this long-awaited al-
bum and moves up 14-9 on the Hot R&B Singles chart. “Love Song” ranks No.
1 at five stations: KMJM St. Louis, KJLH Los Angeles, WDKX Rochester N.Y.,
WNOO Chattanooga, Tenn., and WILD Boston. The “Boomerang” soundtrack,
which re-entered the album chart last week, earns the Pacesetter award. It leaps
up 94-57, with this week’s sales increasing 105%. The movie is in hot rotation on
HBO.

BRLAKN OUT OF THE TEENS: For the past four weeks, “If I Had No Loot”
by Tony! Toni! Toné! (Wing) consistently earned a bullet, but was held in place
at No. 13 on the singles chart. Finally, this week, it breaks out, advancing to No.
8. The album “Sons Of Soul” debuted four weeks ago, and radio’s attention imme-
diately went to finding that great album cut. Radio discovered a number of cuts,
but the consensus appears to be “Anniversary,” although it is not scheduled to
be the next single. It debuts on the Airplay chart at No. 54. “Loot” ranks No.
1 at four stations: KMJQ Houston, WENN Birmingham, Ala., WEDR Miami, and
WHYZ Greenville, SC.

THE INTENSITY OF ACTIVITY ON the singles chart forced a number of rec-
ords back on the chart, despite gains. Singles by TLC, Duice, 2Pac, Cheryl “Pep-
sii” Riley, 1 Of The Girls were all affected. Most of them should bounce back
next week.

THE PROCEDURE FOR HANDLING recurrent titles on the Hot R&B Airplay
chart has been revised. Starting with this week’s chart, all titles on the Hot
R&B Singles chart will remain on the Airplay chart, regardless of position and
length of time on the chart. A title will be moved to R&B Airplay Recurrent chart
in the sume week it goes to recurrent on the Hot R&B Singles chart. The reason
the change has been made is so you may more easily see how all of the records
charted on the Hot R&B Singles chart rank in airplay and sales. As a result of
the change “Dazzey Duks” by Duice (TMR) has re-entered on the Hot R&B Air-
play chart at No. 49.

BOBBY, BABY, AND TIME: This week I saw Whitney Houston in concert
at Radio City Music Hall. If there is only one reason to see her, it is to experience
the majesty of her voice. Surviving the tabloid terrorism, Houston impressed me
with her ability to joke with the audience with great ease, and clearly does not
intend to take too much more stuff! She looks good and is comfortable with herself.
Marriage, a new baby, and gaining experience over time has been good for Hous-
ton. It just seemed so appropriate that she closed the show with “I'm Every
Woman.” G'on Girl!

BUBBLING UNDER. svciss.

glg|3 AEIE
2| F|e AR
2 5 w | TITLE 2 5 w | TITLE
= | = | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) = | < | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL)
1|20 2 | CHERISH THE DAY 14 |— | 1 | THE WAYS OF THE WIND
SADE (EPIC) PM. DAWN (GEE STREET/ISLAND,/PLG)
215|5 | EYETOEYE 15(24 | 2 | 66 MELLO
GARY TAYLOR (MORNING CREW) NEW VERSION OF SOUL (CAPITOL)
3|73 | CALLMEUP 16 |23 | 7 | COLORS OF LOVE
H CLOSE (TABU/A&M) LISA FISCHER (ELEXTRA)
4|9 |5 | PROTECT YA NECK 17 |— | 1 | SOMEONE LIKE YOU
WU.TANG CLAN (LOUD/RCA) JAMES INGRAM (WARNER BROS.)
5 13| 5 | DON'T LET IT GO TO YOUR HEAD 18 |25 | 3 | POCKET FULL OF STONE
CHANTAY SAVAGE (1.D./RCA/BIG) UNDERGROUND KINGZ (JIVE)
6 |18 | 2 | MAKE ROOM 19— 1 | MEGA MEDLEY
ALKAHOLIKS (LOUD/RCA) 2APP & ROGER (REPRISE)
7 115| 7 | LET ME TURN YOU ON 20| 6 | 7 | 40 BELOW TROOPER
BIZ MARKIE (COLD CHILLIN'/WB) JUNGLE BROTHERS (WARNER BROS.)
8 [ 19| 3 | STRAWBERRY BOY Fn — | 1 | GRAZIN' IN THE GRASS
EFUA (VIRGIN) GEORGE HOWARD (GRP)
9 16| 4 | ON THE RUN 22 |— | 1 | THAT'S WHEN YA LOST
KOOL G RAP & D.J). POLO (COLD CHILLINY} SOULS OF MISCHIEF (JIVE)
10| 8 | 4 | SOMETHING SPECIAL 23| — | 1 | CALLIT WHAT U WANT
PRINCE MARKIE DEE (COLUMBIA) ABOVE THE LAW (GIANT/REPRISE)
11|—| 1 | DREAM IN COLOR 24 | — | 1 | TEMPLE OF BOOM
REGINA BELLE (COLUMBIA)Y NEME SIS (PROFILE)
12 |=—| 1 | FLOW JOE 25|10 | 4 | AS IF WE NEVER MET
FAT JOE (RELATIVITY) CHANTE MOORE (SILAS/MCA)
13|17 | 3 | LOOK GOOD Bubbling Under lists the top 25 singles under No. 100
JOHNNY P. (RELATIVITY) which have not yet charted,
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Syhil’s Dual Career Roles; Concept Fuels Freestyle

2 FACES OF SYBIL: There are
moments when enduring songstress
Sybil admits experiencing a conflict
of musical personalities.

Her current U.S. album, “Doin’ It
Now,” on Next I’lateau/London,
chugs along primarily at a mid-
tempo urban/funk pace. Despite
juicy hitworthy zingers like “Oh,
How I Love You,” the set has failed
to match the commercial boom of
the New .Jersey native's 1988
smash, “Don’'t Make Me Over.”

But wait. Brains that follow the
British and European charts will
note the singer also has been enjoy-
ing a string of pop and dance hits
during the past couple of months—
and none of ’em appear of “Doin’ It
Now.” Those tunes are from the
singer's new IPWL-U.K. collection,
“Good & Ready.”

Produced mostly by Mike Stock
and Pete Waterman, that album is
a bright and spirited stomp down
club lane. It is occasionally reminis-
cent of Donna Summer's now-clas-
sic PWL “Another Place & Time,”
filled with jams that season plump
house beats with zesty disco strings
and contagious pop melodies. Itis no
surprise that punters are steadily
gobbling up the set; cuts like
“Stronger Together” and “Didn’t
See The Signs” are dancefloor de-
lights with enough oomph to rise
above the competitive pack.

Given this scenario, Sybil’s confu-
sion is understandable.

“Promoting two very different
projects at the same time gets a lit-
tle crazy sometimes,” Sybil laughs.

“It’s like, ‘OK, who am I today? But
seriously, I like to think of these al-
bums as proof that I am a versatile
performer that cannot be shoved
into a box.”

The singer further explains the
move as recognition of the differ-
ences in the grooves that fly in mar-
kets here and abroad. She also ac-
knowledges the demographic
variety in her fan base.

“It may look like I'm hedging my
bets, but I've honestly never had an
audience that has expected one spe-
cific sound from me. Yes, that gives
me room to try lots of sounds, and
see what sells. It also gives me a big
and wonderful creative canvas.
|Making two albums] allowed me
the freedom to explore.”

The cast of producers and writers
on “Doin’ It Now” is largely com-
posed of intriguing new talent,
including Eve Nelson and Bruce
Purse. They laid the foundation for
what Sybil calls “a playground for
experimentation.” On the other
hand, she says Stock and Waterman
worked within a tight, sometimes
exacting structure. “It was a hectic
time, but the result was a great mu-
tual respect. And they drew one of
the better vocals I think I've ever
given.”

She is referring to her perform-
ance on a lively cover of the Harold
Melvin & the Blue Notes’ ever-
green “The Love I Lost,” one of
three songs that appear on both al-
bums. The others are the soft, down-
tempo “You're The Love Of My
Life,” and the faux-raver “Guaran-

How 'Bout That? RCA quintet Take That recently gave a special performance
of material from its debut album, “Take That & Party,” at BMG Studios in New
York. Among the tunes they played was a cover of Tavares' “It Only Takes A
Minute,"” which was a hit in hi-NRG clubs throughout the world. Expect a new
single, as well as a promo tour of the States shortly. Shown, from left, are Mark
Owen, Take That; Butch Waugh, senior VP of promotion, RCA; Howard Donald
and Gary Barlow, Take That; Joe Galante, president, RCA; Robbie Williams,

Take That; Hugh Suratt, senior director of artist development, RCA; and Jason

Orange, Take That.

Reach For The STARS'
MOVING? RELOCATING’

ARE YOU INTERESTED IN
’ERTIES? BE SURE TO R
STARS CLASSIFIED S

_TION EVERY L&‘FH' IN BIL

tee Of Love.”

Sybil currently is immersed in a
tour that will take her to clubs and
midsized venues throughout much
of the world during the next couple
of months. Meanwhile, an upcoming
re-pressing of “Doin’ It Now” will be
spruced up with two “Good &
Ready” cuts: “Beyond Your Wildest
Dreams” and the next U.S. single,
“When I'm Good & Ready.” Import
hounds also will want to look for the
new U.K. 12-inch, “Stronger To-
gether.”

“Here's the bottom line, as I see
it,” Sybil says. “We all have to make
a living, and this is an excellent, ful-
filling way to do it. Let’s be real—
alot of the artists I came up with are
out of the game now. I'm grateful to
still be standing.”

LATIN CONCEPTS: The flagging
freestyle movement will get a much-
needed kick in the pants later this

GUCE.

TRAX
by Larry Flick

month, when Tony Moran, the
dance subgenre’s leading producer/
artist, bows the long-awaited debut
album by his act, Concept Of One,
on the venerable Cutting Records.

Moran, who came into promi-
nence during the late '80s as half of
the Latin Rascals, has assembled a
hard and satisfying collection fea-
turing some of the Latin-pop com-
munity’s better singers. Brenda K.
Starr earns her stripes as a full-bod-
ied street siren on “So In Love,”
while newcomer Christian DeCotto
works up a respectable sweat on
“Got The Love.” Diehards will hy-
perventilate over Moran's reunion
with ex-Latin Rascal Albert Ca-
brera on two tracks, “We've Only
Just Begun” and “Saving All My
Love.” Although both jams kick,
Moran has clearly developed too
dominant a solo image to trigger
fantasies of a permanent re-pairing.

Perhaps the most striking, ear-
tweaking element of “Concept Of
One,” is Moran’s considerable
growth as a songwriter. His lyries
remain fairly simplistic, but his
sense of melody has become more
fully realized. He’s also developing a
nice ear for hooks. Our only quibble
is with the sameness of rhythm/beat
patterns; a tad more variation would
give the songs more weight, and
challenge the singers further.

In all, “Concept Of One” scores a
home run at a crucial time for folks
brave enough to support freestyle.
It proves that this subgenre could
actually rise above the stereotype of
one-trick producers and nasal per-
formers. Any of the guest singers on
this album could sustain an entire
project alone. And with Moran be-
hind the boards, the vibe will be bet-
ter than fine.. .. it will be credible.

ON THE BEAT: One of the better
jams to rise from the hi-NRG circuit
over the past few weeks is “Finger
Of Suspicion” by the Glory Boys
With Angie Gold (Klone, U.K.).
Quasi-rave synths punctuate a fre-
netic pop beat and Gold’s urgent de-
livery. Producer Shaun Imrei casts
an appropriately dark mood over
the arrangement by underscoring
Gold’s vocal at the chorus with omi-
nous male chants. The fab lan
Anthony Stephens contributes the
“Fantasia” mix, which brings the
tempo down slightly, and renders
the record a bit more accessible to
house programmers. In all, a sturdy
single that will please NRG purists,
and maybe even convert a novice or
two.

Fortran 5 previews its forthcom-
ing “Bad Head Park™ album with
“Time To Dream” (Mute), a kinetic
and atmospherice cut that strains
against the parameters of techno/
trance. In its original form, a soft,
pillowy groove supports a dreamy
melody that is propelled by a sample
from John Barry’s “Everybody's
Talking At Me.” In the hands of re-
mixers David llolms and Spirit
Feel, the tune is transformed into
complex forays into rave and ambi-
ent/trance territories. Holmes’ in-
terpretation is the best bet for dan-
cefloor fun, since it pumps a heavy
bottom and has lots of quirky key-
board effects.

TII)-BEATS: Moonshine Records
further affirms its status as the little
West-Coast-indie-that-could with its
new ‘“Journey By D.J” CD series.
The idea is to bring pirate mix tapes
by underground DJs worldwide to
the mainstream. The first install-
ment showcases the deft mixing
hand of U.K. jock Billy Nasty, who
regularly divides his time between
spinning at raves and producing his
own music ... Xaviera Gold, who
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Throwin’ Down. George Clinton,
pictured. recently led his legendary P-
Funk All-Stars through a set of classic
dance/funk jams at the Ritz in New
York. He is the featured vocalist on
the Goombas’ Capitol single, ""Walk
The Dinosaur,” and is in the process
of recording a new album of his own.
(Photo: Chuck Pulin)

topped RBillboard’s Club Play Chart
earlier this year with “Gonna Get
Back To You,” returns on Chicago’s
Muzik Box Records with “Good
Love.” The track, produced by 4 On
The Floor, is a catchy, acid-tongued
deep-houser. Although Gold sounds
a bit uncomfortable with the “dick”
rap during the break, the track
works well enough to get over
Retro heads should prepare for the
onset of “Rhythm: The Salsoul Re-
mix Al'bum I1.” Among the disco
nuggets refurbished from the leg-
endary label are “My Love Is Free”
by Double Exposure, mixed by
Frankie Knuckles, and a2 mega-mix
of hits, sewn together over a house
beat by John Robinson ... Cutie-
pie group Big Fun is back in action.
Pruned down to a duo, the act’s ren-
dition of the Brothers Johnson gem
“Stomp” is out on Imagoe shortly.
Oooo . .. Mike Cameron, from the
Smack Productions posse, and
Dancefloor Distributions dude
Jeffrey Collins are about to launch
Music Station Records, an indie
based in New Jersey. The label's
first release will be “Take A Stand
For Love” by Gerideau, due out in
about two weeks. Mixes are cour-
tesy of Blaze and Camacho ...
Glad to note that “Parade,” a Jim
“Bonzai” Caruso/Fonda Rae pop/
houser that we fawned over several
weeks ago, will coon move from
bootleg cassette status to commer-
cial 12-inch vinyl via Class-X Rec-
ords. The label is 4 New York indie
started by Caruso and songwriter
Eric Beall ... Speaking of tapes,
one of the more active pieces on the
East Coast is “Ravish,” a synth-slick
jam by singer/dancer Joe Ramero.
Co-penned and -produced by Joe
with Brad Koehler, the track is an
exercise in breathy vocals and sexy
prose. Beats vary from sleazy pop/
hip-hop to preferable rave/NRG.
We hear an indie label deal is in the
works.
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CLUB PLAY MAXI-SINGLES SALES
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wElox|e 3 = OF DANCE CLUB PLAYLISTS. wi|ex|2 3 = OF RETAIL STORES AND ONE-STOP SALES REPORTS
28|28 (23|22 | TITLE ARTIST T 2w (23| 2T | TITLE ARTIST
21321 ~T| 25| 1a8iL & NUMBERDISTRIBUTING LABEL 2|32 12| 5| (aBEL & NUMBERDISTRIBUTING LABEL
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Ll—) 2 3 8 BAD MOOD $BK 19782/ERG 1 week at No. 1 LONNIE GORDON @ 2 3 7 DRE DAY (M) (1) DEATH ROW 53829/NTERSCOPE 1 week at No. 1 ¢ DR. DRE
2 3 4 9 TUBALE (EXTASY) ANGEL £ YES 5411 WARNING 2 1 2 7 PLASTIC DREAMS (1) (x) EPIC 74992 & JAYDEE
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4 6 8 7 VOICE OF FREEDOM COLUMBIA 74943 © FREEDOM WILLIAMS _@ 6 11 5 CAN'T GET ENOUGH OF YOUR LOVE (W) (1) (x) ARISTA * 2653 ® TAYLOR DAYNE
@ 9 18 5 CAN'T GET ENOUGH OF YOUR LOVE ARIsIA | 2581 © TAYLOR DAYNE | 5 I 9 8 U R THE BEST THING 1 R GIANT 108 $ WARNER 8RO "~ @ DREAM |
6 8 15 7 STAND ABOVE ME VIRGIN 2668 € 0O.M.D. @ 8 14 5 1T*S ON (M) (T) (X) TOMMY BOY %69 S NAUGHTY BY NATURE
@ 15 | 26 4 CAN YOU FORGIVE HER? £ 56279 { #G ® PET SHOP BOYS |1 3 1 8 BACK TO MY ROOTS t4) 1T (X) TOMMY B07 16,5 ® RUPAUL
8 1 2 9 | BACK TO MY ROOTS 10mLiY BOY 565 ® RUPAUL 8 [ 9|13 9 | WHOOMP! (THERE IT IS) M) (T) (X) LIFE /900 1,8E LLMARK TAG TEAM
9 4 6 9 BOY POP SIRE 10806 WARN R HRC " BOOK OF LOVE r-@) 20 2 GET IT UP (FROM "POETIC JUSTICE") (M) (T) EPIC 77073 ) T
10 7 1 9 U R THE BEST THING SIRi,GIANT 40853 WARNER BROS ® D:REAM iﬁ 16 38 3 INSANE IN THE BRAIN (M) (1) (x) RUFFHOUSE 77019/COLUMBIA © CYPRESS HiLL
1 16 | 23 5 HUMAN BEHAVIOUR  LEKTRA 66299 ¢ BJORK 11 5 5 8 RUNAROUND #4: (T) (x) RCA 62542 B MARTHA WASH
QD 21 | 3 3 | GIMME LUV (EENIE MEENIE...) MERCURY 862 327 © DAVID MORALES & THE BAD YARD CLUB _@j 12 | 16 7 | | WILL CATCH U ‘i £PiC 74968 @ NOKKO_ |
13 10 13 8 YOU MAKE ME HAPPY FREEZE 50036 THE DARRYL JAMES/DAVID ANTHONY PROJECT 1 18 22 5 HAPPY 177X RCA 62568 ® LEGACY OF SOUND FEATURING MEJA
18 22 5 KILLER/PAPA WAS A ROLLIN' STONE HOLLYWOOO 66289 £ EKTRA © GEORGE MICHAEL 14 115 | 18 10 | WHOOT, THERE IT IS (M) (T) WRAP O150,CHIBAN ¢ 95 SOUTH
15 11 5 11 GOTTA KNOW (YOUR NAME) A&_Mw 65 @ MALAIKA @ 19 25 5 1 LIKE IT M (T) X3 BIG BEAT 10124:AG & JOMANDA
16 | 13 | 14 | 8 | JUST CAN'TGET ENOUGH S0NIC 201/ INSTINCT TRANSFORMER 2 FEATURING ASLI 16)| 26 | 36 | 4 | 1GET AROUNDKEEP YA HEAD UP (M) (T) INTLRSCOPE 96036/AG ® 2PAC
17 | 12 | 9 [ 11 | PLASTIC DREAMS i 74992 ® JAYDEE 1] 31 [ 42 | 3 | LATELY iuptown 51693McA B _ ®JODEC!
19 | 2 6 | TRIBAL DANCE RADIKAL 1242 #/CRITIQUE © 2 UNUMITED | 18 | 14 | 12 | 21 | SHOW ME LOVE M) (1) x) BIG BEAT 10110AG _ —_— __ ®ROBINS. |
19 17 |1 2 6 | WILL CATCH U £91C 74963 © NOKKO 19 | 10 7 9 LOVE NO LIMIT (A (1300 UPTOWN 54620:MCA ® MARY J. BLIGE
2000 26 | 35 | 4 | LOOK GOOD RriaTvitv:ls6 " @ JOHNNY P 20)| 27 | 34 | 3 | INDO SMOKE w1 ¢Pic 77026 ® MISTA GRIMM
211 14 10 7 | RUNAROUND risso12 MARTHA WASH 2 |11 4 | 16 | MORE AND MORE 1 (1) ) A25028 IMAGO @ CAPTAIN HOLLYWOOD PROJECT
22 | 22 | 12 | 10 | GLAMMER GIRL sixy 1001 Maxi THE LOOK @ 24 | 31 4 | WHAT'S UP DOC? (CAN WE ROCK) (1) () JIvE 42127 @ FU SCHNICKENS WITH SHAQUILLE O'NEAL
@ 30 | 39 ] HAPPY 1CA 62508 © LEGACY OF SOUND FEATURING MEJA 2 (13 8 11 [ THAT'S THE WAY LOVE GOES (1} (x) VIRGIN 12661 ® JANET JACKSON
24 | 27 | 3 5 LET 'EM IN (L0 RTRA 60281 - T T e SHINEHEAD | 24 | 23 | 26 | 15 | DAZZEY DUKS (T) IMR 3089/8( LLMARK @ DUICE
25 | 20 | 16 | 8 | HEROIN cmvsaus 2anzeec e BILLY DOL * % * POWER PICKXx * »
* % * POWER PICK* % % @ 36 i WHAT 1S LOVE (M) (T) ARISTA 1-2574 & HADDAWAY
34 | 4 3 SPECIAL KIND OF LOVE A&M 0062 © DINA CARROLL 26 | 17 10 9 WHO'S THE MAN? (M T 1) TOMMY BOY 556 ® HOUSE OF PAIN
Tl 1208 7 | HIPNOMANIA oin — — @D 30 [ 35 | 4 | 2 THE RHYTHM (1) o0 ron 62660 __SOUND FACTORY |
3| 43 3 | PENTHOUSE AND PAVEMENT (REMIX) VIRGIN 12667 @ HEAVEN 17 28 | 25 | 33 | 4 | PINK COOKIES.../BACK SEAT (OF MY JEEP) (M (1) (x) DEF JAM/RAL 74983'COLUMBIA @ L.L. COOL J
29 | 29 | 31 5 DRE DAY Of ATH ROW 5 382010 ERSCOPL - © DR DRE 43 2 | STEPIT UP (1) (x) GEE STREETISLANO 862 431 PLG ¢ STEREO MC'S
30)| 38 | 5 3 | JUMPING TO THE PARTY zvx 698 SPACE MASTER 41 | 40 | 3 | IF1HAD NO LOOT (1 WING 859 057'MERCURY  TONY' TONI' TONE!
(31 [ 31 [ 36 | 5 | LIVING IN THE PAST CHRYSAUS IMPORI £KG ® JETHROTULL | ESEIR) 1_5 | WEAKwwpeadssy 00000 0 00 00000 0000000000000 eswv
32| 39 2 | STATE OF MIND wARNER BROS 40924 SOFIA SHINAS 3 | 21 | 17 | 6 | GOTTAKNOW (YOUR NAME) (T A&kt 0255 @ MALAIKA
33| 25 2 | WHO DO YOU THINK YOU ARE waRNt R 80 40910 @ SAINTETIENNE 33 | 35 | 37 | 5 | BABYI'M YOURS (MiIT) X) GASOIINE ALLLY 54589MCA $ISHA|
34) | 40 2 | STEP IT UP GEt STREETISLAND 862 431 PLG @ STEREO MC'S *x *HOT SHOT DEBUT* * %
35) | 42 2 | CRITICAL (IF YOU ONLY KNEW) (/G117 6LL 014 WALL OF SOUND FEATURING GERALD LETHAN NEW ) ! THE FUNKIEST/FREAK MODE (M) (T) IMMORTAL 77045/EPIC ¢ FUNKDOOBIEST
| 32 | 28 9 NASTY GROOVE CRAP 030 COLD AUTOMATIC EYES | |29 19 8 WALKING IN MY SHOES ‘M) 1T) (x) MUTE/SIRE 40852 WARNER BROS ¢ DEPECHE MODE
Kl 31D 8 GET FUNKY WITH ME MEDICINE 40828 WARNE R 8ROS FIERCE RULING DIVA @ 46 | 46 3 BAD MOOD (T 5B« 19782, RG LONNIE GORDON
49 2 | SING HALLELUJAH! LOGIC | 2597 ARISTA @ DR. ALBAN | 31| 8 | 23 | 12 | KNOCKIN' DA BOOTS (M) (T) LUKE 461 & H-TOWN
* % *HOT SHOT DEBUT* * % 8| 39 m 7 PRESSURE US /1 ) COLUMBIA 74916 o @ SUNSCREEM
NEWD | | | LOVE CAN SAVE STRICTLY RHYTHM 011 COOKIE WATKINS 39| 4 2| CHIEF ROCKA (M) (T) PENDULUM 66302/ELEKTRA_ # LORDS OF THE UNDERGROUND
40 [ 24 | 11 | 11 | THAT'S THE WAY LOVE GOES VIRGIN 12661 @ JANET JACKSON A7 | 41 | 3 | MEGAMIX (1) 0 ZvK 6966 K.C. AND THE SUNSHINE BAND
4 28 17 13 | QUEENIE a1 v 30 ELEKTRA ® ETHYL MEATPLOW 4 | 44 | 29 15 | PASSIN' ME BY (M) (T) DELICIGUS VINYL 10114 AG ¢ THE PHARCYDE
NEW D 1 | LIKE [T 61G BEAT 101 26BATUANTIC * JOMANDA 42 32 27 8 BOY POP (T) (X) SIRE 40504 WHENE R BROS © BOOK OF LOVE
4| 3 | 33 3 | WANT YOU BACK Ol UMBIA 75930 - © GEORGE LAMOND NEW ) 1 WHO DO YOU THINK YOU ARE (7} (X) WARNI R BROS 40910 @ SAINT ETIENNE
44 25 19 12 YOUR TOW_Nan;s 74959 & DEACON BLUE NEW P 1 KILLER/PAPA WAS A ROLLIN' STONE (1) HOLLYWOOD 662B9/ELEKTRA & GEORGE MICHAEL
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‘MADISON COUNTY’ AUTHOR TURNS BALLADEER

(Continued from puge 14)

Warner Books have heen very enthusi-
astic about the album, savs Kirshbaum.
“The booksellers responded very favora-
bly,” he says. “This is new terrain for
them. They've been very much a part of
and responsible for the success of the
book, so they take a proprietary interest
in Robert. He's their hero already.”

To appeal to retailers of all varieties,
Warner Books and WEA are offering
“The Ballads Of Madison County” in a
six cassette/six CD pre-pack seli=shipper
designed for counter display.

Other hookstore promotions include
mailings to reading groups, book club

tie-ins, and a bookmark/coupon for in-
store use.

The first single, *The Madison County
Waltz,” already has been released to ra-
dio and is being worked to several for-
mats, including adult contemporary and
country (via Atlantic's Nashville office).
The song chronicles the affair between
the book’s main chwracters, Francesca
and Kincaid.

Interesting enough, it was a song that
provided the original inspiration for the
hook. Waller recalls, “Some years ago,
I'd started a little bossa nova tune and
it had a line in it about ‘You had your

own dreams, Francesca.” T started writ-
ing the book and the song was in my
head, so that idea went into the book.
[Then] I was doing a benefit concert last
fall and most of the people had read the
book, so I wrote * The Madison County
Waltz." The original tune never got fin-
ished, but it provided the impetus for the
hook.”

A video for the song was shot in Madi-
son County, Iowa, and features Waller
and his wife, Georgia.

According to Morris, VHI is produc-
ing a special on the project. Additionally,
he says the video channel has committed

to placing the clip in regular rotation.
“They've broken a lot of records outside
of the normal realm for us,” Morris says.
“People don't realize what a bullseye
demographic the channel delivers.”

Atlantic Nashville will focus on get-
ting airplay on The Nashville Network
and Country Music Television.

The record will he worked at least
through Christmas, Morris says. Atlan-
tie is examining packaging the hook, al-
bum, and video together and selling it
through a home shopping service.

Though Morris jumped at the chance
to do the record, and has signed Waller

to a multialbum deal, the author had in-
itially been timed down by other labels
in the WEEA group.

“I sent a tape to Wamer Books last
October, [suggesting that] it might be
kind of fun to do an album that echoes
the book,” Waller says. “It went to
Warners in Nashville and the polite
word is it languished. It got to Doug in
May and he just liked the idea, and I
guess he had some faith.”

Morris is the first to say he’s not sure
how the record will do. He adds, “This
recond is old-fashioned, but it could hit
a chord which makes it enormous.”
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Fans Take To The Hills For Jamboree
93 Event Said To Draw Record Crowds

8 BY EDWARD MORRIS

MORRISTOWN, Ohio—Ideal weather
and a four-day lineup of strong talent
drew the largest crowd ever to this
year’s Jamboree In The Hills, its pro-
ducer asserts. The event was held July
15-18 at the outdoor amphitheater spe-
cially constructed for it near the West
Virginia/Ohio border.

Larry Anderson, who oversees the
festival, says that final attendance to-
tals won’t be in for another two weeks,
but notes that aerial photographs,
campground receipts, and parking lot
counts all point toward a record turn-
out. (Anderson is also VP/GM of
Wheeling, W.Va., radio stations
WWVA and WVOK, which promote
and air the Jamboree.)

There was no rain during the festi-
val, and temperatures held in the mid-
'80s throughout. Partly owing to these
factors, on-site injuries were the lowest
in memory.

For the first time this year, Jambo-
ree-goers were forbidden to bring lig-
uor onto the grounds—although they
were still allowed to bring in beer in
cans. Security was more vigilant than
usual in checking IDs to be sure that
those who had beer were “legal.”

Jamboree campgrounds were
opened on July 12 and remained open
through July 19 at noon. To keep camp-
ers and other early arrivals occupied
until the concerts started, the Jambo-
ree staged an on-site “Arts, Crafts &
Collectibles Fest” from July 13-15,
with free admission on the first two
days. An Elvis-imitator contest was
held on July 14.

During the first two days of the Jam-
boree proper, concerts were held dur-
ing the evenings only. On Saturday and
Sunday, however, the shows ran all
day.

JAMBOREE LINEUP

Thursday’s lineup included Deborah
Allen, Mark Collie, Chris LeDoux,
Marty Stuart, and Ricky Lynn Gregg
(who performed with a broken ankle).
Friday’s performers were Neal
McCoy, Little Texas, Travis Tritt, and
Trisha Yearwood.

Saturday’s roster consisted of Dar-
ryl & Don Ellis, Vern Gosdin, the
Charlie Daniels Band, Michelle
Wright, Hal Ketchum, Martina
McBride, Ricky Skaggs, Hank Wil-
liams Jr., and Collin Raye.

John Conlee opened the Sunday seg-
ment and was followed by Tammy
Wynette, Exile, Wynonna, and Brooks
& Dunn. Local bands 11/70, Silverado,
U.S. 40, and Unwound also performed,
as did local soloists Brad Paisley,
Dusty Buff, and Teresa.

This year, to allow a less obstructed
view of the stage, the Jamboree plan-
ners banished the colorful banners and
flags traditionally carried by the crowd
to a ceremonial “Ring Of Flags” at the
back of the amphitheater.

Anderson says the major difficulty in
making an accurate crowd count is the
large number of ticket outlets on which
the Jamboree relies. “We have the na-
tional Ticketmaster system,” he ex-
plains, “but, in addition, we have 200
stores that sell tickets that are not on
computer.” These outlets include the
Hills department store chain and the

Top Country Names Sign To Sing
In 46-City Crown Royal Series

NASHVILLE—More than 20 coun-
try acts will sing under the Crown
Royal whiskey banner this year in a
corporately sponsored series that
runs from Sept. 9 through Deec. 11.
The company, a division of the House
Of Seagram, says it will spend $2 mil-
lion on the “Crown Royal Country
Music Series '93” and that it intends
to sponsor a similar string of country
concerts next year.

Already signed to the project are
Alabama, Deborah Allen, Billy Bur-
nette, Mark Chesnutt, Joe Diffie, the
Gibson-Miller Band, George Jones,
the Kentucky Headhunters, Tracy
Lawrence, Chris LeDoux, Lee Roy
Parnell, Pirates Of The Mississippi,
Shenandoah, Restless Heart, Doug
Stone, Marty Stuart, Pam Tillis, and
Michelle Wright.

The series was created and will be
produced by Warner Custom Musie
of the Warner Music Group, New
York. It involves dance club and con-
cert performances in a total of 46 ci-
ties, with the club appearances in-
tended to build traffic for the
concerts.

In addition, Crown Royal will spon-
sor national and local sweepstakes

around the series. The top national
prize will be a trip for two to the CMA
Awards Show in September. Local
prizes include concert tickets, spon-
sor merchandise, and other prizes.

To further promote the series,
Crown Royal will buy print ads, fea-
ture the touring artists on point-of-
sale material, and conduct a public re-
lations campaign to set up interviews
with the artists.

The concert part of the series will
be staged in Daytona Beach, Fla.
(Sept. 9), Birmingham, Ala. (Sept.
10), Mobile, Ala. (Sept. 11), Oklahoma
City (Sept. 17), Dallas (Sept. 18), Lit-
tle Rock, Ark. (Sept. 19), Raleigh,
N.C. (Sept. 24), and Nashville, Tenn.
(Sept. 25).

Also, Baltimore (Oct. 1), Cumming,
Ga. (Oct. 2), Detroit (Oct. 9), Indiana-
polis (Oct. 10), Houston (Oct. 15), Ba-
ton Rouge, La. (Oct. 16), San
Francisco (Oct. 22), Los Angeles (Oct.
24), St. Louis (Dec. 3), Biloxi, Miss.
(Dec. 4, two shows), Roanoke, Va.
(Dec. 4, two shows), and Las Vegas
(Dec. 11).

Publicity for the sponsorship is be-
ing handled by AristoMedia, Nash-
ville.

Riesbeck’s grocery network.

EVENT EXPANSION

Anderson says it became necessary
to add extra days of concerts and activ-
ities to what used to be a weekend
event due to the increasing numbers of
early arrivals.

“The people were coming in on Sun-
day and Monday anyway,” he says,
“and were lining up along the roads. It
was creating problems ... Now the
word’s gotten around that you can get
in on Monday morning, and more and
more people each year are coming in
earlier—which means we have to look
into things for them to do.”

Most of the four days of perform-
ances were carried live on WTQV-TV,
an NBC-TV affiliate based in Steuben-

Two For The Row. Music Row veteran Jimmy Gilmer, newly named VP of EMI
Nashville Productions, poses in his office with a standup version of the company’s
logo. Gilmer was VP of SBK Productions, also an EMI affiliate.

(Continued on page 29)

RE(.‘LAIMING RICKY: During a press conference at Jarn-
boree In The Hills (see story, this page), Ricky Skaggs vol-
unteered the observation that his “zeal” for promoting his
views of Christianity may have hurt his career. He's right.
It did. And it’s a pity—for him and for those of us who con-
sider Skaggs one of the most creative forces in country music.

Virtually every other important breakthrough act of the
'80s shared its achievements with a producer or some other
talent supplement. But Skaggs produced himself from the
start, and he assembled one of the hottest bands ever to roam
the asphalt. His sound was fresh, unapologetically Appala-
chian, and emotionally vibrant. He knew his musical history,
too, and just where to go for the old songs that cried out to

Ricky Skaggs Confronts His Altar Ego

Crook & Chase Show Set For Oct. Bow On TNN

night show, to be hosted by Lorianne Crook and Charlie
Chase, will make its debut Oct. 18 on the Nashville Network.
It will replace the long-running “Nashville Now” series and
its retiring host, Ralph Emery. According to a statement
from the network, the new show will include appearances by
old and new country performers, comedy skits, and “a little
talk.” In addition to country acts, “Music City Tonight” will
have figures from other musical formats, movies, television,
and sports as guests.

Crook & Chase will discontinue their other TNN shows but
will continue to host “The Nashville Record Review,” a syndi-
cated radio series.

Emery will host the final numbers of “Nashville Now” the

week of Sept. 20 at the TNN

If we speak of these traits
in the past tense, it certainly
isn’t because they've with-
ered during the last dozen
years. In fact, Skaggs is as
exciting to listen to now as
he ever was. But somewhere
along the way, he gradually
diverted our attention from

be made hits again. His pick-
Nashville

ing was flawless.

™

studios in Nashville and the
week of Oct. 11 at the Fiesta
Texas theme park in San
Antonio.

MAKING THE ROUNDS:
Starstruck Writers Group
has signed an agreement to
represent the Glad Musie
Co. and its more than 2,000

his glorious music to his per-
sonal philosophy.

In formal criticism, we're
taught to separate the art object—the poem, novel, painting,
etc—from the personality of its creator. It is difficult to do
that, though, in these media-saturated times when the per-
formance is such an integral part of the art and self-promo-
tion such an inseparable element of the performance. That’s
the phenomenon that skewered Skaggs.

By its very nature, zealotry is unyielding and, thus, will al-
ways create far more enemies than adherents. It wants to by-
pass the rules of evidence and debate and go straight for the
unconnected conclusion. Most people sense the intellectual
flaw and the political danger in that approach. They don't live
single-cause lives, and they rightly feel threatened by those
who insist they should. Any entertainer who forgets this real-
ity to pursue the One True Route does so at the risk of mak-
ing a premature exit from public affection. For a time there,
Skaggs forgot. He emphasizes that he still holds his religious
beliefs as dearly as when he was expressing them from the
stage. But he also makes clear that he now views himself as
an artist who is Christian—not as a Christian artist.

Skaggs is a musical treasure—and one that Nashville has
never been able to duplicate through any other artist. We re-
Joice in his return to what he does so superbly.

TNN NOW: “Music City Tonight,” a 90-minute live week-

songs. HW. “Pappy” Daily
founded the Houston-based
publishing company in 1958.
Its catalogs include such hits as “The Race Is On,” “She
Thinks I Still Care,” “The Party’s Over,” “White Lightning,”
“Chantilly Lace,” and “Night Life.” The company is now
owned and operated by Don and HW. “Bud” Daily.

The Country Music Assn. says that more than 30 major art-
ists have recorded spots for its Project Literacy campaign,
and that CMT has aired them more than 2,200 times.

Sugar Hill Records’ founder and president Barry Poss was
presented the Winterhawk Appreciation Award at the 11th
annual Winterhawk Bluegrass Festival, July 15-18, in
Hillsdale, N.Y. The award cited Poss’ “15 years of recording
and promoting the best of traditional and contemporary blue-
grass music” . . . Mercury recording artist Ronna Reeves has
Jjust finished recording promotional jingles for the Family
Channel’s fall season ... Rhino Records will release “Great
Days: The John Prine Anthology,” a two-CD/cassette retro-
spective, Aug. 17. The CD version will contain 41 tracks, the
cassette, 34 ... Tim Ryan, the Remingtons, Kevin Welch,
Martin Delray, Alex Harvey, Kostas, and Steve Bogard will
perform Friday (30) at the second annual Mission Valley
(Montana) Scholarship Fund Benefit Concert & Celebrity
Golf Tournament, which Ryan created last year to aid college-
bound students from the area, where his family has lived for
five generations.
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BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 113 COUNTRY
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unavailable, {C) Cassette single availability. (D) CD single avartability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
@ 46 | 65 3 ég%b&lﬂ?rgll#;rzgﬁs)NUMBER ONE © ) WAR‘L?#;/;EST::%! (V) Vinyl single availability. (X) CD maxi-single availability. @ 1993, Billboard/BP| Communications.
1 1 2 SHOULD'VE BEEN A COWBOY ® TOBY KEITH | 15 10 4 THE HEART WON'T LIE ® REBA MCENTIRE & VINCE GILL
- N.LARKIN,H.SHEDD (T.KEITH) MERCURY T.BROWN,R.MCENTIRE (K.CARNES, D.T.WEISS) MCA
| LOVE THE WAY YOU LOVE ME ® JOHN MICHAEL MONTGOMERY 15 | 12 12 | 43 | BOOTSCOOTIN' BOOGIE ® BROOKS & DUNN
2 — | — 1 D.JOHNSON (V.SHAW,C.CANNON) ATLANTIC S.HENDRICKS,D.COOK.B.TANKERSLEY (R.DUNN) ARISTA
AIN'T THAT T © DWIGHT YOAKAM QUEEN OF MEMPHIS & CONFEDERATE RAILROAD
3 e 1 P.Imonsow (kgsNrEg.:gusz) REPRISE 16 | 16 14 17 | BBECKETT (D.GIBSON.K.LOUVIN) ATLANTIC
TENDER MOMENT @ LEE ROY PARNELL WHAT PART OF NO LORRIE MORGAN
4 2 - 2 S HENDRICKS,8 BECKETT (L R PARNELL,R.M.BOURKE C.MOORE) ARISTA 1 13 13 13 | RUANDIS (W.PERRY.G SMITH) BNA
SHE DON'T KNOW SHE'S BEAUTIFUL ® SAMMY KERSHAW 1 CROSS MY HEART & GEORGE STRAIT
5 3 1 3 B CANNON,N.WILSON (8 MCOILL P HARRISON) MERCURY 18 a 1 2 T.BROWN.G.STRAIT (S.DORFF E KAZ) < G MONTGOM:;A
LIFE'S A DANCE JOHN MICH A
sl 012 L4 | mommon b T P T T
ALRIGHT ALREADY @& LARRY STEWART
! 3 — 2 S.HENDRICKS,L STEWART (B.HILL.J.8.RUDD) RCA i) 19 16 Jee ;BVRSYS E(VAG;LGL.E”L»L‘SNW YT Tlp';m
0 I N B a3 A TS TR T R 7 PR oo T
NOBODY WINS @ RADNEY FOSTER 7 7
9 ! 4 8 | SFISHELL.R.FOSTER (R FOSTER.K.RICHEY) ARISTA 23! L ';;03:‘ ;\“JS;;‘:-::?;;;:[’;S”(NOW — . ALABAL:\::
10| 8 5 9 }NS*T‘E‘;‘JDM(‘:’ :L’::,'ﬁ (E_OBTE& IN HoLAS) @ CLINT BL“:‘%’: 23 | 22 1 19 | 25 | |iE,L M.LEF,ALABAMA (RMURRAH R VANWARMER) RCA
R . = HARD WORKIN’ MAN ©® BROOKS & DUNN
1 9 6 3 MADE FOR LOVIN' YOU ® DOUG STONE 24 | 21 18 6 D.COOK,S, HENORICKS (R.OUNN) ARISTA
£ MIHNSON (€ LIy MAN T THHCCKMILTON. e 2 22 | 5 | TONIGHT I CLIMBED THE WALL @ ALAN JACKSON
12 | 10 7 11 ;"E:gxms”gmr A # GEORGE STR&I — K.STEGALL.S.HENDRICKS (A.JACKSON) ARISTA
= - = @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 11 8 9 :Tcguﬁcﬂlltg (lggzlﬁeLEMURRAH) ¢ TANVA ngngrs dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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ARTISTS & MUSIC

FANS TAKE TO HILLS FOR JAMBOREE

COUNTRY

2.2 8828 88 8 ¢ ¢

™

by Lynn Shults

MAKE IT THREE CONSECUTIVE weeks at No. 1 on the Hot Country Sin-
gles & Tracks chart for “Chattahoochie” by Alan Jackson. Jackson’s lead in ac-
tual airplay over “We'll Burn That Bridge” (4-2) by Arista label mates Brooks
& Dunn appears large enough to assure him of a fourth week at No. 1. Since
January '92, only “Achy Breaky Heart” by Billy Ray Cyrus, “What She’s Doing
Now” by Garth Brooks, “Boot Scootin’ Boogie” by Brooks & Dunn, and “No One
Else On Earth” by Wynonna have held the top spot for at least four straight
weeks. “Chattahoochie” even might be strong enough to join Cyrus in racking
up five consecutive weeks at the top.

THE MOST ACTIVE TRACK on the singles chart is “Can’t Break It To My
Heart” (10-6) by Tracy Lawrence, followed by “Prop Me Up Beside The Jukebox
(If 1 Die)” (6352) by Joe Diffie; “This Romeo Ain’t Got Julie Yet” (64-53) by
Diamond Rio; “Looking Out For Number One” (46-37) by Travis Tritt; “Only
Love” (49-38) by Wynonna; “Why Didn’t I Think Of That” (15-10) by Doug Stone;
“A Thousand Miles From Nowhere” (24-17) by Dwight Yoakam; “Thank God
For You” (28-19) by Sawyer Brown; “It Sure Is Monday” (7-4) by Mark Ches-
nutt; and “Easier Said Than Done” (39-30) by Radney Foster.

ALBUM SALES IMPROVED significantly as consumer-buying habits began re-
turning to normal following the July 4th holiday period and the onslaught of box-
office blockbusters, which tend to drain consumer dollars. Debuting at No. 2 on
the Top Country Albums chart is “No Time To Kill” by Clint Black. Also making
its debut, at No. 29, is “Under This Old Hat” by Chris Ledoux. Debuts usually
create a few backward bullets. This week's chart has an exceptionally high number
of backward bullets—seven, three of which occur in the top 10, due to Black's
high debut.

RECLAIMING THE GREATEST GAINER award on the Top Country Albums
chart is “A Lot About Livin’ (And A Little Bout Love) (2-3) by Alan Jackson.
The Pacesetter award for the highest sales percentage increase goes to “Greatest
Hits: Songs From An Aging Sex Bomb” (4743) by K.T. Oslin. Albums also show-
ing noticeable activity on this week’s album chart are “Red And Rio Grande” (39-
36) by Doug Supernaw; “For My Broken Heart” (54-50) by Reba McEntire;
“Hearts In Armor” (34-33) by Trisha Yearwood; and “Honky Tonk Attitude” (40-
41) by Joe Diffie. All but Oslin’s “Sex Bomb” have hit singles driving their sales
activity. “Across The Borderline” (40-33) by Willie Nelson also continues to sell
without the benefit of radio exposure.

DONT FORGET YOUR ROOTS! That's a message often heard, particularly
during today’s country frenzy. There are several major sources for today’s success
stories. Organizations such as the Country Music Assn., the Academy Of Country
Musie, Country Radio Broadcasters, and the Nashville Assn. of Talent Buyers
have provided an environment in which individuals and companies have combined
their resources for the common good. Those that paved the way were much like
the wildcat drillers in the Texas oil fields. Neither had much data to back up their
intuitions. Just a dream. The Nashville Songwriters Assn. International is repre-
sentative of this spirit. Pat Rogers, NSAI's executive director, says, “We now
have over 4,000 members with more than 400 in the pro division.” You only have
to witness an NSAI event and watch pros interacting with those with dreams to

realize how far we have come. It is a most humbling and rewarding experience.

(Continued from page 27)

ville, Ohio. Viewers were invited to
“come on out” to the Jamboree
throughout the broadcast. “I don’t
think we'll ever do 100% of it on TV,”
Anderson observes. “You want to hold
some of it back. We generally have
clearances [to broadcast] from all the
artists, and it's our decision what we
want to put on.”

Criswell Productions, Wheeling,
working in conjunction with Mobile Vi-
sion, Bloomfield Hills, Mich., showed
closeups of the concerts in progress on
a 25-square-foot screen beside the
stage. Dan Criswell, who owns the
company with Lisa Mountain, says he
used four tripod-mounted cameras and
a computerized switcher to capture the
action. He had a crew of eight.

Although Criswell says his setup of-
fers an enormous number of visual ef-
fects, he adds, “We’re not trying to
make the screen the show.”

The Jamboree alerted ticket-buyers
through a series of mailings that liquor,
“obscene” T-shirts, and indecent expo-
sure would not be tolerated, Anderson
explains. “For a while,” he adds, “you
can hope it will change. But if you see
it’s not changing, you've got to take a
positive stand and say ‘We can no
longer allow these things.’”

BANNER YEAR FOR BOOTLEGGERS

Anderson reports that this was “a
banner year” for sellers of illegal Jam-
boree merchandise. “We cracked down
on it hard, and I suspect that in '94 it
will be far less of a problem. We had
the FBI and sheriff’s deputies here on
site, and we confiscated quite a bit of
material. It was just like popcorn pop-
ping up. I think we’re a victim of our
own success.”

Irene Louda, medical facilities coor-
dinator, says that her unit “trans-
ported the least amount of patients [to
hospitals this year]) that we ever
have—at least since I've been doing it.”
Her unit—staffed by 75 physicians,
nurses, and emergency medical techni-
cians—opened for business Thursday
morning at 8 a.m. and continued
through noon the following Monday.
“There was never a time we were sig-
nificantly busy.”

She says her staff attended to 160
patients during the four days, only 18
of whom were taken to the hospital.
There were no serious injuries, she
adds.

To provide shade for those suffering

from too much heat, the Jamboree left
up a large tent it had used earlier in the
week for its craft show.

Paula Anderson, the Jamboree's
souvenirs/food/beverage/concessions
manager, says souvenir sales were
“well ahead of last year—and the hig-
hest we’ve ever had.” T-shirts, caps,
and hats were the most popular items.

SOUVENIR SALES

Anderson supervised the operation
of three Jamboree merchandise tents,
an artist souvenir tent (which carried
merchandise of acts on the lineup
only), a tent for outdated and on-sale
items, and four general stores (two on-
site, two at the nearby Jamboree camp-
ground).

T-shirts bearing the Jamboree logo
sold for $12.95 to $16.95. Caps and hats
ranged from $7.95 to $49.95. Brooks &
Dunn memorabilia sold the best of all
the artist-related merchandise, Ander-
SOn says.

The perimeter of the amphitheater
was ringed with food and beverage
stands, a few offering such exotica as
Polish and Vietnamese cuisine. Some
typical prices: A 16-ounce can or draft
of Budweiser beer, $1.50; pizza, $2 a_
slice; onion rings, $2 to $4; funnel
cakes, $2.50; and a 12-pack of 12-ounce
Busch Light beers, $10.

Tom McCort, Belmont (Ohio)

County Sheriff, was in charge of the
170 law-enforcement officers who pro-
vided security outside the Jamboree
grounds. He says there were 83 arrests
throughout the county for DUI and
other traffic-related offenses during
the Jamboree. And there were only 36
arrests at the site itself, he adds. “That
was for everything from underage
drinking or possession to disorderly
conduct.”

MeCort credits Osborn Communica-
tions, which owns the Jamboree, with
widely publicizing its tougher law-en-
forcement stance. He says he made ra-
dio and TV appearances to reinforce
the point.

Lisa Mountain, who, with Dan Cris-
well, directed on-site security, reports
that about 150 people were ejected
from the grounds during the four days,
most for “obscene behavior.” Mountain
says that women constituted half of the
site security staff and that they were
particularly effective in defusing po-
tentially disruptive situations.

John Anderson, Gary Morris, the
Oak Ridge Boys, and Tanya Tucker al-
ready have been booked for next year's
Jamboree. Those who bought their
1994 tickets during the Jamboree were
offered them for the same price as this
year’s show: $83 for all four days.
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Lively Legend. Kitty Wells, right, newest recipient of the Music City News Living
Legend Award, accepts congratulations from awards show co-host Suzy

Bogguss.

Willesden, BMI/WB. ASCAP/Denny Henson, ASCAP)

COUNTRY SINGLES A-Z ‘
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC I M) IOWT LOVE TOU (Honur Tamwiane, M/

47 1 GOV A LOVE (Harlan Howard, BMI/Sony Tree, BMI) HL al
TITLE (Pubhsher - Licensing Org ) Sheet Music Dist 41 | GUESS YOU HAD YO BE THERE (Ten Ten, ASCAP)

Wildcountry, ASCAP/Little Big Town, BMi/Amencan

Made, BMi/MCA, ASCAP) HL/WBM 53
MY BABY LOVES ME (Sony Cross Keys, ASCAP)

NO FUTURE IN THE PAST (Benefit. BMI/Famous, BMI/ 17
Too Strong, BMI) CPP/WBM

NOTHIN' BUT THE WHEEL (Music Corp. Of Amenca §7

ASCAP/Major Bob, ASCAP/No Fences, ASCAP) CPP/CLM
THIS ROMEO AIN'YT GOY JULIE YET (Warner-Tamerlane,
BMi/Taxicaster, BMI/Pickanbo, ASCAP)

A THOUSAND MILES FROM NOWHERE (Coal Dust
West, BMI/Warner-Tameriane. BMI) WBM

TRASHY WOMEN (Rhythm Wrangler, BMI/Groper. BMI)

9 EVERY LITTLE THING (Sony Cross Keys, ASCAP/ 49 ILL CRY TOMORROW (W8, ASCAP/Rancho Bogardo, S4
A BAO GOOOBYE (Blackened, BMI) CPP

BEER ANO BONES (Acuff-Rose, BMI/Lazy Gator, BMI)
cep

27 BLAME [T ON YOUR HEART (Harlan Howard, BMI/Sony
Tree. BMI/Songs Of PolyGram, BM)/Seven Angels, BMI)
H

-

L
CAN'T BREAK 1T TO MY HEART (Loggy Bayou. ASCAP/
Mike Dunn, ASCAP/IMV, ASCAP)
§8 CAN YOU FEEL IT (Hoosier Hills, BMI/Milene, ASCAP)
1 CHATTAHOOCHEE (Mattie Ruth, ASCAP/Seventh Son,

ASCAP/Sony Cross Keys, ASCAP) HL/WBM

13 CLEOPATRA. QUEEN OF DENIAL (Sony Tree, BMI/Little
Big Town, BMI/Amencan Made, BMI/Duck House. BMI)
HU/WBM

39 A COWBOY'S BORN WITH A BRONEN HEARY

65
10

1]

68
n

u
11

Tortured Artist, ASCAP/Bash, ASCAP/Tiis Big, ASCAP)

H

FALLIN' NEVER FELT SO GOOO (Patrix Janus. ASCAP/
WB, ASCAP)

FEELIN' KIND OF LONELY TONIGHT (Sony Cross Keys,
ASCAP/Trick  Knee, ASCAP/Welbech, ASCAP/MCA,
ASCAP/Blue Quill, ASCAP)

GOO BLESSED VEXAS (Square West, ASCAP/Howlin'
Hits, ASCAP)

THE GRANO TOUR (Al Gallico, BMI/Algee, BMI)

HALF ENOUGH (Enghshtown, BMI/Longitude, BMI/Moon
& Stars, BMI)

THE HARD WAY (EMI April, ASCAP/Getarealjob, ASCAP)
HL

HAUNTEO HEART (Acuff-Rose, BMI/Sony Cross Keys.

ASCAP/Great Cumberland, BMI/Diamond Struch, BMI/
Patenrich, BMI) WBM/CPP
20 IN THE HEART OF A WOMAN (WB. ASCAP/Warner
Tameriane, BMI/Brupo, BMI) WBM
4 )7 SURE 1S MONOAY (EM) Blackwood, BMi/Linde
Manor, BMI) WBM
$ IT'S YOUR CALL (Starstruck Wnters Group, ASCAP/
Burch Brothers, BMI)
60 | WANNA TAKE CARE OF YOU (EM) Blackwood. BMI/
Jechot, ASCAP/EMI April, ASCAP) HL
18 JANIE BAKER'S LOVE SLAVE (EM) Blackwood, BMI/
Linde Manor, BMI) WBM
69 LEAO ME NOT (Straight Lace, ASCAP/Sis 'N Bro,
ASCAP/LaSongs, Ascap/Swell Kid, ASCAP) WBM
42 LET GO (Dichie Brown, ASCAP)

BMI/Brand New Town, BMI/0Id Wolf, BMI)

S1 OH ME, OH MY, SWEET BABY (Sony Tree. BMI/Terrace,
ASCAP) WBM/HL

62 AN OLO PAIR OF SHOES (W8, ASCAP/Tapper, ASCAP/
On The Wall, BMI/Great Galen, BMI) WBM

61 ONE MORE LAST CHANCE (Benefit, BMI/Sony Cross
Keys. ASCAP)

38 ONLY LOVE (Careers-BMG, BMI/Murrah, BMI/Tom
Collins, BMI)

$2 PROP ME UP BESIOE THE JUKEBOX (IF | OIE)
{Songwriters Ink, BMI/Texas Wedge, ASCAP)

14 RENO (Supernaw, ASCAP)

28 SHAME SHAME SHAME SHAME (BMG, ASCAP/judy
Judy Judy, ASCAP/Harlan Howard, BMI/Sony Tree, BMI)
HL

43

71
66

TROUBLE ON THE LINE (Zoo 1l, ASCAP/Club Zoo, BMI)
TRUE BELIEVER (Careers-BMG, BMI/Whisting Moon
Traveler, BMI) HL

TWO STEPPIN' MIND (Acuff-Rose, BMI/Milene, ASCAP)
UNOER THIS OLO HAT (BMG, ASCAP/)ack and Bill,
ASCAP/Amanda-Lin, ASCAP/Welk, ASCAP/Polygram
Int'l, ASCAP) HL

WE GOV THE LOVE (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struck, BMI/
Patennich, BMI) CPP/WBM

WE'LL BURN THAT BRIOGE (Sony Tree, BMI) HL
WHATEVER WAY THE WINO BLOWS (Murder By
Television, ASCAP/Bug, ASCAP)

WHAT MIGHT HAVE BEEN (Square West, ASCAP/
Howlhin' Hits, ASCAP) CPP

(Farrenuff, ASCAP/Full Keel, ASCAP/Curb, ASCAP/ ASCAP) CPP/HL 73 A LITTLE BIT OF HER LOVE (EMI April, ASCAP/JKids, 35 SOMEBOOY ELSE'S MOON (Sony Tree, BMI/Great 43 WHAT'S 1T T0 YOU (Stroudavarious, ASCAP/BMG
Farren Curtis, BMI/Mihe Curb, BMI) WBM 45 HE AIN'T WORTH MISSING (Songs Of PolyGram. BMI/ ASCAP/Zomba, ASCAP) WBM/CPP Cumberland, BMI/Diamond Struch, BMI) HL/CPP Songs, ASCAP/)Kids, ASCAP/EMI Apri, ASCAP) HL

63 0AOOY LAIO THE BLUES ON ME (Ensign. BMI/Miss Tokeco, BMI) HL 37 LOOKING OUT FOR NUMBER ONE (Sony Tree, BMI/Post 24 TELL ME ABOUT IT (Warner-Tamerlane, BMI/Top Oown, T WHEN 010 YOU STOP LOVING ME (Acuff-Rose. BMI)
Scarlett, BMI/Lonesome Dove, BMI) CPP 32 HOLOIN' HEAVEN (Tom Colins, BMI/Music Corp. Of 0Oak, BMI/WB, ASCAP/East 64th, ASCAP) BMI/Music Corp. Of America, BMI/Frankly Scarlett, BMI) cep

56 OANCE WITH THE ONE THAT BROUGHT YOU (Sony Amenca, BMI) HL/CPP 29 LOVE ON THE LOOSE, HEART ON THE RUN (Songs 01 WBM/HL 26 WHEN YOU LEAVE THAT WAY YOU CAN NEYVER GO
Tree, BMI/WB, ASCAP) HL/WBM 40 HOMETOWN HONEYMOON (Warner-Elektra-Asylum PolyGram, BMI/Millhouse, BMI) HL 46 TELL ME WHY (Seagrape, BMI) CPP BACK (Music City, ASCAP/EMI April, ASCAP) HL

22 OOWN ON MY KNEES (BMG, ASCAP) HL BMI/Mopage, BMI/After Berger, ASCAP/Patrix fanus, 15 MAMA KNOWS THE HIGHWAY (Uncle Pete, BMI/ 25 TEXAS TATTO00 (Nocturnal Eclipse, BMi/Union County, 10 WHY OIDN'T | THINK OF THAT (Polygram, ASCAP/

30 EASIER SAI0O THAN OONE (Polygram Int'1, ASCAP/St ASCAP/WB, ASCAP) WBM foreshadow, BMI) CLM BMI/BrahmSongs & Careers-BMG, BMI) HL Ranger Bob, ASCAP/Unichappell, BM)) HL
Juhen, ASCAP/Mighty Nice, BMI) HL 44 HONKY TONK ATTITUOE (Sony Tree, BMI/Songwriters S5 A MIND OF HER OWN (Great Cumberand, BMI/ 19 THANK GOO FOR YOU (Travelin' Zoo. ASCAP/Beginner 23 WORKING MAN'S PH.0 (Acuff-Rose, BMI/Careers-

64 EVERY OAY WHEN | GET HOME (EMI April. ASCAP/
IKids, ASCAP/Trnumwirate, BMI/New Clarion, BMI)

$9

Ink, BMI/Regular Joe, BMI) HL

HURRY SUNOOWN (Warner-Tamerlane, ASCAP/

Diamond Struck, BMI/Kicking Bird, BMI) CPP
8 MONEY IN THE BANK (Atabama Band, ASCAP/

ASCAP) WBM
21 THAT SUMMER (Bait And Beer, ASCAP/Forerunner

BMG, BMI/BMG, ASCAP/Michey Hiter, ASCAP) HL/CPP
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TOP COUNTRY ALBUMS.

PROVIDED BY SoundScan

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

st
= x 2

AEIELR: 2 AR R 2

13120 = A TAEE %

2| 5| 5| £ | ARTIST TITLE | = 21 5| 5| ¢|ARTST oy

T bt ~ = | (ABEL & NUMBER/OISTRIBUTING LABEL (SUGGESTEO LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) & = 3 ~ 2 | LABEL & NUMBER/OISTRIBUTING LABEL (SUGGESTEO LIST PRICE OR EQUIVALENT) &

* xk NO. 1 * ® % 38 | 37 | 35 | 75 | JOMN ANDERSON A 8nA 61029 (9.98/13.98) SEMINOLE WIND | 10

1 1 1 4 BILLY RAY CYRUS MERCURY 514758(10.98 EQ/16.98) 4 weeks atNo. | IT WON'T BE THE LAST 39 [ 35 [ 34 | 41 | TANYA TUCKER @ LIBERTY 98987 (10.98/15.98) CAN'T RUN FROM YOURSELF 12

* % * HOT SHOT DEBUT % % % 40 | 33 | 32 [ 17 | WILLIE NELSON coLumsiatz752/50NY (10.98 E15.98)  ACROSS THE BORDERLINE | 15
(2)| NEWD | | | CLINT BLACK rca 66239 (10981598 NO TIME TOKILL { 2 40 | 36 | 13 | JOE DIFFIE epic 53002550nY (9.98 £Q/15.98) HONKY TONK ATTITUDE | 17
* * * GREATEST GAINER * % % 42 | 38 | 4l 4 | CARLENE CARTER GIANT 24499/ WARNER BROS. (9.98/15.98) LITTLE LOVE LETTERS | 38

ALAN JACKSON A . '

G 2 | 2 | s A LOT ABOUT LIVIN' (AND A LITTLE "BOUT LOVE) | 2 % % * PACESETTER * % %

4 | 3 | 3 | 4 | GEORGESTRAIT A wmca 10651 (09159  PURE COUNTRY (SOUNDTRACK) | 1 47 | 40 | 12 | KT.OSLIN o  GREATEST HITS: SONGS FROM AN AGING SEX BOMB | 31
@ 4 4 61 BILLY RAY CYRUS A 7 MERCURY 510635 (10.98 EQ/15.98) SOME GAVE ALL 1 9 47 49 DOUG STONE EP(C 52436/50NY (9,98 EQ/15.98) FROM THE HEART 19
@ 5 ! 10 | WYNONNA cuRs 10822MCA (10.98/15.98) TELL ME WHY ! 45 | 41 | 39 | 40 | RESTLESS HEART Rca 66049 (9.98/15.98) BIG IRON HORSES | 26

1 6 5 21 BROOKS & DUNN A ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 1% | 4 15 12 | TRACY BYRD woa 10629 ©9815.08) TRACY BYRD 2
o 9 8 31 RECA MEBRTIRE 4 Sucaios73 o oa/ts of) QSR OURICITE L 4 43 L1 47 COLLIN RAYE @ EP(C 48983/SONY (9.98 EQ/13.98) IN THIS LIFE 10

L} 8 10 17 DWIGHT YOAKAM @ REPRISE 4524 1/WARNER BROS. (10.98/15.98) THIS TIME 4 16 19 27 MARK COLLIE mea 10658 (9.98/15.98) MARK COLLIE 8

MER 9815, IFE'S ADANCE | 4 —=
10 [ 7 | 6 [ JQHN-MICHAELBIGNTGOMERY @ tiune sasguscissaian _LIFES 48 | 45 | 43 | 16 | VARIOUS ARTISTS k-1eL soss 7.0812.98) TODAY'S HIT COUNTRY | 24
1 | 11| 11 | 19 | TRACY LAWRENCE @ ATLANTIC 82483/AG (9.98/15.98) ALIBIS | 5 54 | 52 | 94 | REBA MCENTIRE A * McA 10400 (10.98/15.98) FOR MY BROKEN HEART | 3
AR ROOKS A ° ! K THE CHASE 1
12 |01 9 W GARTH BRO LECRIY 28783 loowie 2 §1 | 50 | 53 | 64 | LITTLE TEXAS WaRNER 8R0S 26820 (9.9813.96) FIRST TIME FOR EVERYTHING | 19
13 12 14 4 JOHN ANDERSON 8NA 66232 (9.98/15.98) SOLID GROUND 12
52 48 48 | 118 | LORRIE MORGAN A RCA 30210 (9.98/13.98) SOMETHING IN RED 8
14 14 15 | 101 | BROOKS & DUNN A 3 ARISTA 18658 (9.98/13.98) BRAND NEW MAN 3
VARYC N CARPENTER 53 52 51 44 | RANDY TRAVIS @ waRNER BROS. 45045 (10.98/15.98) GREATEST HITS, VOL. 2 20
15 | 13| 12|55 RCHAR - COME ON COME ON | 6
COLUMBIA 48881/SONY (9.98 EQ/13 98) 54 | 49 42 38 | DIAMOND RIO ARSTA 18656 (9.98/13.98) CLOSE TO THE EDGE 24
CONFEDERATE RAILROAD @

16 | 19 F BN .\ \ve 2335m8 (9 8415, 98) CONFEDERATE RAILROAD | 16 5 | 51 | 50 | 47 | SAWYER BROWN cura 77574 (9.0813.98 CAFE ON THE CORNER | 23
17 | 15 | 13 | 4 | MARK CHESNUTT mcA 10851 (9.98/15.98) ALMOST GOODBYE | 13 5 | 56 | 75 | 31 | RADNEY FOSTER ARISTA 18713 (9.98/13.98) DEL RIO, TX 1959 | 46
18 | 17 | 17 | 149 | GARTH BROOKS A '© LIBERTY 93866 (9.98/13.98) NO FENCES 1 57 | 58 | 60 | 48 | SOUNDTRACK @ EPIC SOUNOTRAX 52845SONY (10.98 E/15.98) HONEYMOON IN VEGAS 4
19 | 18 [ 20 | 13 | TOBY KEITH MERCURY 514421 (9.98 EQ/15.98) TOBYKEITH | 17 68 | 68 | 106 | TRISHA YEARWOOD A McA 10297 (9.98/15.98) TRISHA YEARWOOD | 2

21 | 22 | 10 | LITTLE TEXAS wARNER 8ROS. 45276 (9.98/15.98) BIGTIME | 20 70 36 | HAL KETCHUM CURS 77581+ (9.98/13.98) SURE LOVE | 36
2 19 16 46 | VINCE GILL A MCA 10630 (109815 98) I STILL BELIEVE IN YOU 3 60 | 60 | 62 | 112 | TRAVIS TRITT A 2 wARNER BROS 26587 /9 9813 98) IT'S ALL ABOUT TO CHANGE 2
22 | 20 | 18 | 41 | LORRIE MORGAN @ 8na 66047 (9.98/13.98) WATCHME | 13 61 | 63 | 71 | 169 | ALAN JACKSON A aRisTA 8623 (8.981398) HERE IN THE REAL WORLD | 4
B | 22 | 2 [ DOLLYPARTON ® isos SLOW DANCING WITH THE MOON | 4 62 | 53 | 5 | 53 | CLINTBLACKA rcaseo03 i0a1598) THE HARD WAY | 2
24 23 23 13 | PATTY LOVELESS €PIC 53236/SONY (9.98 £Q/15.98) ONLY WHAT | FEEL 13 63 59 57 | 123 | VINCE GILL A MCa 10140(9.98/15.98) POCKET FULL OF GOLD 5
25 24 24 19 | SAMMY KERSHAW MERCURY 14332 (9.98 EQ/15.98) HAUNTED HEART 11 64 | 64 | 61 | 172 | DOUG STONE A EPIC 45303/SONY (5.98 EQ/9.98) DOUG STONE 12
26 | 26 | 26 | 97 | GARTH BROOKS A ° LIBERTY 96330 (10.98/15.98) ROPIN’ THE WIND 1 65 | 55 | 58 | 51 S;’::?ggg?gl‘;ﬁl; o WHATCHA GONNA DO WITH A COWBOY | 9

@ 27 | 30 | 220 | GARTH BROOKS A * LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 66 | 61 | 55 | 44 | RANDY TRAVIS @ wARNER 8ROS. 45044 (10.98/15.98) GREATEST HITS, VOL. 1 14
28 | 25 | 28 | B8 | WYNONNAA? CURB 10529/MCA (10.98/15.98) WYNORINA | 1 67 | 67 | 65 | 13 | RICKY LYNN GREGG LiserTy 80135 (9.5814.98) RICKY LYNN GREGG | 37

NEWD | | | CHRIS LEDOUX usErY 80892 109815.95) URDERTRIS QLD HAT | 28 68 | 62 | 63 | 68 | MARK CHESNUTT @ wca 10530 0.98/15.98) LONGNECKS & SHORT STORIES | 9
30 | 28 | 25 | 13 | TANYA TUCKER UBERTY 81367 (10 98/15.98) GREATEST HITS 1990-1992 | 15 63 | 66 | — | 85 | COLLIN RAYE @ €pic 47468-/50NY (9.98 £Q/13.98) ALL | CAN BE 7
3 29 21 48 | TRAVIS TRITT A WARNER 8ROS 45048 (10 98/15.98) T-R-0-U-B-L-E 6 MARY-CHAPIN CARPENTER @

' 10 65 140 COLUMBIA 46077/SONY (8.98 EQ/13.98) SHOOTING STRAIGHT IN THE DARK 11

32 30 29 71 | AARON TIPPIN A RCA 61129 (9.98/13.98) READ BETWEEN THE LINES 6
@ 3 37 | 46 | TRISHA YEARWOOD A& MCh 10641 (9.981598) HEARTS IN ARMOR 12 71 | 69 | 66 | 141 | DWIGHT YOAKAM A REPRISE 26344/ WARNER BROS. (9.9%/13.98) |[F THERE WAS A WAY li

3 | 31 | 33 [ 42 [ PAMTILLIS @ rmista 8649 09813 98) HOMEWARD LOOKING ANGEL | 23 72 | 57 ) 56 | 2 | BILLY DEAN sak 989470IBERTY (10.98/15.96) FIRE INTHE DARK | 14

35 32 31 19 ALABAMA A RCA 66044 (9.98/15.98) AMERICAN PRIDE 1 13 71 84 TRACY LAWRENCE @ AT(ANTIC 82326/AG (9.98/13.98) STICKS AND STONES 10
39 | 46 | 7 | DOUG SUPERNAW sna 66133 0981398 RED AND RIO GRANDE | 36 RE-ENTRY | 6 | CIBSONMILLER BAND WHERE THERE'S SMOKE | 66

3 36 | 38 | 114 [ ALAN JACKSON A 2 ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2 %712 I 64 | 35 | GEORGE JONES Mca 10652 (9.98/15.98) WALLS CAN FALL 24

() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RtAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimitlion sellers indicated by a numeral folowing the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labeis, are suggested fists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Biliboard/BP) Communications, and SoundScan, Inc.
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g E %’ tgj &ngilwamonsmaumc (ABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) ITEE H g £z %’ S E %
1 1 CONWAY TWITTY A McA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 6 14 o LYLE LOVETT CURB 42028/MCA (9 96/13.98) PONTIAC 3
2 2 PATSY CLINE A * MCA 12+ (7.98/12.98) GREATEST HITS | 115 15 19 | VINCE GILL @ rca 9814° (4.98/9 98) BEST OF VINCE GILL | 114
3 3 LYLE LOVETT @ CURS 42263/MCA (9.98/13.98) LYLE LOVETT & HIS LARGE BAND 8 16 14 | DOLLY PARTON A Rca 4422 (79811.98) GREATEST HITS | 98
4 4 GEORGE JONES @ £piC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 100 17 13 | GEORGE STRAIT A ? McA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 113
5 9 REBA MCENTIRE A McA 4979° (7.98/12.98) GREATEST HITS | 113 18 16 | HANK WILLIAMS, JR. A ¢ CURB 60193*/WARNER BROS (9 98/13 98) GREATEST HITS | 102
6 8 THE CHARLIE DANIELS BAND A EPic 38795/SONY (7 98 EQ/11.98) A DECADE OF HITS | 115 19 15 | ALABAMA A’ RCA 7170° (9.98/13.98) GREATEST HITS | 114
1 10 | CONWAY TWITTY FECERAL 6502/HIGHLANO (7.98/10.98) BEST OF THE BEST OF 6 20 17 | CONWAY TWITTY HOLLYWOOO 463/HIGHLANO (5.98/9.98) GOLD 6
8 11 RAY STEVENS @ mca 5918 (4 9811 98) GREATEST HITS 60 21 24 | REBA MCENTIRE A McCA 42134 (4.98/11.98) REBA | 88
9 7 GEORGE STRAIT A #MCa 42035 (7.9812.98) GREATEST HITS, VOL. 2 | 115 22 | 22 | ALABAMA A3 RCA4939° (7.98/11 98) ROLLON | 104 |
10 6 RAY STEVENS curs 77312 (6 98/9 98) HIS ALL-TIME GREATEST COMIC HITS 55 23 | — | REBA MCENTIRE @ Mca 6294° (4.98/11.98) SWEET SIXTEEN 102
11 20 | CONWAY TWITTY mca 6391 (4.98/11.98) GREATEST HITS #3 6 24 — | DAVID ALLAN COE cOLUMBIA 35627/SONY (5.98 EQ/9.98) GREATEST HITS 28
12 18 | CONWAY TWITTY @ nica 1488 (4.98/11.98) NUMBER ONES 5 25 | 23 | KENNY ROGERS REPRISE 26711* WARNER BROS. (7.98/11.98) 20 GREAT YEARS 16
13 12 DWIGHT YOAKAM @ REPRISE 25989*/WARNER BROS (9.98/13.98) JUST LOOKIN' FOR A HIT 12 Catalog albums are older titles which are registering significant sales. ® 1993, Billboard/BPI Communications and SoundScan, Inc.
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PolyGram Plans To Integrate U.S. Latin;
MTV Hands Out Vid Noms; ‘Tierra’ Tracks

PEI{EZ PLOTS POLYGRAM'S Fu-
ture: As Salvador Pérez Munéz sees it,
his job as managing director of Poly-
Gram Latino is a familiar one: to inte-
grate the PolyGram’s U.S. Latin division
with the other territories.

But with only a handful of acts on his
roster, Pérez also wants to promote
PolyGram’s catalog, “which is not being
worked well,” he notes. Pérez says there
are 80 to Y0 titles that can be promoted,
including albums from Spanish erooner
Nino Bravo, as well as Spanish-lan-
guage albums from Greek songstress
Nana Mouskouri.

To bolster its product flow, PolyGram
is distributing tropical product from
West Side, which also owns tropical im-
prints Seeco and DiseCuba. There are
more than 900 titles from the three la-
bels, including albums from Tito Rodri-

by John Lannert

guez, Joe Cuba, and Celia Cruz. Pérez
says that 200 titles are ready for release.
About 30 albums will be shipped Oct. 5,
with an average of 50 titles being re-
leased annually thereafter. Of course,
Pérez is actively marketing contempo-
rary albums, as well. Upcoming albums
are due from sertaneja duo Chitaéxihno
& Xororo—now called José & Durval
outside of Brazil—Roberto Livi, and
Pimpinela. Moreover, Pérez is shipping
a 16-song Boyz H Men set in September
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that will sport a Spanish-language ver-

sion of their 1992 megasmash “End Of

The Road.” The Latino single was produ-
ced by K.C. Porter.

“Boyz 11 Men sing better than Nat
‘King’ Cole,” marvels Pérez, “and Nat
‘King’ Cole was understood very well al-
though he didn’t sing perfectly. This
song was sung with a lot of soul and at
the end of the song they sing a cappella
with three distinct voices singing three
distinct parts, which is not easy.”

Livi’s album—due out in October—is
to be an orchestral compilation of grea-
test hits backed by a vocal ensemble in
the tradition of Ray Conniff.

Slated for a late September release is
the upcoming record from Pimpinela, the
brother/sister vocal team of Joaquin and
Lucia Galdn, who gained initial fame
with via fiery romantic vignettes. “They
are no longer a couple that fights, but
rather a duo that sings,” assures Pérez.

M’I‘V SETS VID NOMS: The nomina-
tions by “MTV Internacional” for video
of the year—slated to be handed out
Sept. 2 at the MTV Video Music
Awards—are “El Costo De La Vida” by
Juan Luis Guerra Y 1.10; “América” by
Luis Miguel; “Maria by Café Tacuba
and “Una Rosa Es Una Rosa,” by Me-
cano, which won video of the year May
20 at “Premio Lo Nuestro.” “MTV Inter-
nacional” viewers will choose the winner.

KUBAN EY'S “AUGUST" RELEASE
SLATE: Kubaney has an unusually hefty
August release schedule, with product
coming from merengue singer/composer
Dimanchi (“Ojo Por Ojo™), bongocero
Victor Cruz (“Zona De Peligro™), ex-
Johnny Ventura vocalist Kélman
Nuiiez (“Homenaje A Héctor Lavoe™).
Also out on Kubaney-distributed José
Luis Records is “Candela” from bacha-
tero Luis Vargas, plus two albums of the
“perico riabiao” merengue mode: “El

Ciego De Nagua En New York™ by El

Ciegito De Nagua and “Te Espero En
El Rio” from Méry Herndindez.

13

MAN(}UE" YOU CAN DANCE To:
In Portuguese, “mangue” literally means
mangrove. It also is a moniker slapped
on a sound emanating from the north-
eastern Brazilian state of Pernambuco,
where native rhythms such as frevo and
maracatu are wedded to rock and funk.
In .June, the new Pernambucan grooves
were introduced in Sao Paulo via a show
featuring two Recife-based acts Chico
Science & Nacdo Zumbi and Mundo
Livre S/A. The concert did not cause the
stir created last year by Daniela Mer-
cury's Sio Paulo set, but at least two
persons were interested in seeing the
show: Sony’s artistic director Jorge Da-
vidson and Warner VP Joa Rossini. Sony
subsequently signed Chico Science &

| Nagio, outbidding three other labels.

BMG ARGENTINA'S Soundtracks:
BMG Argentina is rolling nice sales fig-
ures courtesy of two film soundtracks—
“The Bodyguard,” which has sold more
than 200,000 units, and “Tango Feroz,” a
100,000-unit seller from a domestic film
based on the career of portefio rock pio-
neer José Alberto “Tanguito” Iglesias.
Also, Microfén’s Spanish-language
soundtrack to “Aladdin” sold 30,000

(Continued on next page)
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Records with the greatest airplay gains this week. @ Videochp avallabihity. © 1993, Billboard/BPI
Communications.
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LATIN NOTAS W | = "Qc{[ AND ONE-STOP SALES REPORTS.
(Continued from preceding page) { ? «% gg {.‘A’;ILIELUMBER:DISTRIBUTING LABEL TITLE
(gold) in its first week of release. bow from upstart Tejana act Stephanie  to purchase Brazilian independent Conti- | *x* NO.1 * % %
P Lynn & High Energy. But come Sep-  nental by early August ... Heroes Del (D)| 3| 5 | NATALECOLE  ciexrmsiess : e

APPO'S WISH? BE WITH B.B.: tember, the label is kicking into high  Silencio’s “El Espiritu Del Vino” (EMI) | TAKE A LOOK
Argentina’s noted bluesman Norberto  gear for the holiday season with new has not only topped Spain’s national | 2 | 1| 17| JOESAMPLE  warnER 8ROS. 45209
“Pappo” Napolitano realizes a dream  product from Alvaro Torres, Eddie San-  chart, but it also has entered the top 10 J—l - — _INVITATION |
come true when he opens for BB. King  tiago, the Triplets, La Fiebre, Roberto  of Germany’s retail list ... BMG super- ®+ 7 | DAVEGRUSIN  creo HOMAGE TO DUKE

on King’s August and September shows
in the U.S. Included on the itinerary is
an Aug. 2 solo stop at the Bigtime Blues
Festival Los Angeles, and opening gigs
for King in New York (Aug. 10), Miami

(Aug. 22), and Los Angeles (Sept. 9). Gabriel), Elsa Garcia, who is starting to c 11719 # OF KINDRED SOULS
Last year the founder of the 'B0s metal  break in Nuevo Leén, Mexico, Xelencia, HART NOTES: Gloria Estefan’s l T HORACE SILVER _ cor ]
act Riff rounited the band and cut a ree-  and Gary Hobbs. The label also is releas.  “Mi Tierra” soared to No, 2T withabul-  [(8)[ 1215 | ™ IT'S GOT TO BE FUNKY |
ord with the group, only to see the album  ing an album by Selena containing let last week on the Billboard 200 ... [l 9 Tlo 7 | BRANFORD MARSALIS  columeias2461+ TN
overshadowed by his own solo blues rec-  mostly pop songs from previous records.  Sergio Dalma’s “Ave Lucia” comes in at T ‘ JOEY DEFRANCESCO  coLumem 53805 —
ord, “Blues Local,” on Radio Tripoli. The No. 38, giving PolyGram Latino its first 1713 | - - LIVE AT THE FIVE SPOT

album later went gold (30,000 units sold)
and Napolitano was able to fill the 4,500-
seat Obras Stadium.

Pulido, Emilio Navaira, and the Barrio
Boyzz, whose album contains a duet with
Selena.

By October EMI is expected to ship
albums by Pandora (produced by Juan

MISCELLANEA: After spending
$500,000 in prime-time TV spots on
Globo, EMI Brazil has so far been able

star Juan Gabriel is due to perfoom a
benefit concert Sunday (31) at the Rose
Bowl in Pasadena, Calif. Proceeds from
the show will go to Gabriel’s children’s
shelter.

single to chart on the Hot Latin Tracks.
The urgent, pro-life ballad was taken
from the Spanish crooner’s “Adivina,”

Billboard
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August, EMI Latin is releasing the label  units ... Warner Music Intl. is expected  ing album is due early in '94. 8 |17 JOSHUA REDMAN | anneReRcs. EXRb JOSHUA REDMAN
@ 15 MILT JACKSON 45204,
| REVERENCE AND COMPASSION
. 19 SLIDE HAMPTON & THE JAZZMASTERS
‘_ TELARC 83323 o DEDICATED TO DIZ
20/ 5] GONZALO RUBALCABA
! A S __ SUITEA4Y20 |
[. 24 3 | BOB BERG STRETCH 1 105/GRP
| ENTER THE SPIRIT_|
. J.ZS ' STEPHEN SCOTT  virve ‘
AMINAH'S DREAM |
: [ 2 14 | 13| MULGREW MILLER LAND N HAND
‘ ®JNEW p| ERNESTINE ANDERSON awrs: < RisE NOW AND THEN |
| | 22 13 11 I BOBBY WATSON  coLumBia 534 “
) C TAILOR MADE_ |
CORD | 23 22 9 JOE LOVANO OTE TC
, _UNIVERSAL LANGUAGE

sLas historias clasicas
de Disney en libro y cassette

*Lo mas fino en productos de

'_
u. NEWD

SUSANNAH MCCORKLE

‘ MARK WHITFIELD

FROM BESSIE TO BRAZIL

WARNER BROS. 45210

MARK WHITFIELD

" TOP CONTEMPORARY JAZL ALBUMS.. |

*x % NO.T %

s o~ l@ 9 | 13| JEFF LORBER  VERVE FORECAST 517 998VERVE atho. 1
audio para sus niios en Espaiiol WORTH WATING FoR
[ 2 |1 ]13| MICHAEL FRANKS  reprise 4
[ 1 ¢ [ | A - DRAGONFLY SUMMER
*Las Bandas Musicales de Los Audi-Cuentos | @] 9 | 3 | GEORGEBENSON wam o Re e
< ‘ THE JAZZMASTERS FEATURING PAUL STLE
Disney tambien son disponibles EREREE MASTERS FEATURING PAUL HARDCASTLE | ppunsrees
| 75 T3 s | LEE RITENOUR ES BOUND
LOS AUDI-CUENTOS (Read-Alongs) Bella | [GE)[(s |5 | ABXBUGNON o sossonc P
Aladdin (Aladdin) RE o Sll f\HTA @T‘ fj 7 | PIECES OF A DREAM ARTRAKMANHATTA oL N FLGHT
\ Ll -} - i — — e — LS
Ariel y El Misterioso Mundo de Arriba 67 D Attt e b 2 LIVE IN LA
(Ariel and The Mysterious World) % s *6#—*33 KENNY G& o
Ariel y La Gruta (Ariel and The Secret Grotto) ' l ART PORTER  VERVE FORECAST 517 997/VERVE - PREAIES
Bambi (Bambi) ' (1_0) 21| 3 | e STRAIGHT TO THE POINT J
ambi (Bambi .
Sk , . | | (@D u| 7 \ ERIC MARIENTHAL i e
La Sirenita (Little Mermaid) T'@ NEWp | DAVE KOZ
=2 L UCKV MAN
El Libro de La Selva (Jungle Book) ' SRINTA ' [ T JON LUCIEN o6 B
@_‘_13 7 7 - iorHER_N"ujmqou4
La Dama y El Vagabun (Lady and The Tramp) ... | [ 14 | [10]1s ] | WILTON FELDER  rar 2018 e
Peter Pan (Peter Pan) L_ls 119_ | AL DI MEOLA WORLD SINFONIA o O”—HE .M;cmms .
s | MESA 79052/RHINO HEA [
Pinocchio (Pinocchio) Las Bandas Musicales | 15*21 KIRK WHALUM - e |
Winnie Puh El Arbol de Miel(Pooh and The Honey Tree) l " fﬁ F PAUL JACKSON, JR.  atuanticezaal T
G B RIVER IN THE DESERT

Winnie Puh y Tigger Tambien (Pooh and Tigger Too) | JAZZ AT THE MOVIES BAND

) . Distribucion Exclusivaen | | ' |“]7] o5& Trg MOVIESBAND ooy AT, 1azz AT ThE MoVEES
La Bella Durmiente (Sleeping Beauty) Los Estados Unidos ‘ 2| | 5 | NEW YORK VOICES WHAT'S INSIDE
Blanca Nieves y los Siete Enanos (Snow White) T INCOGNITO v
—_ . 23|23 TRIBES, VIBES & SCRIBES
—_— | , d
LAS BANDAS MUSICALES (Soundtracks) NVA\VZAN IR IR T [ R —
Aladdin (Aladdin) G 0l RP D RS AT S 0N E 18* ) "ACOUSTIC ALCHEMY G 969t - e NE_W[DGE

I —
KILAUEA  &Rai

La Bella y la Bestia (Beauty and The Beast) 6750 WEST BROADWAY B |12 9 SPRING BREAK
tanita (1§ : BROOKLYN PARK, MN 55428 NEWD | STRAIGHT AHEAD  Aanicezesr o

La Snre'mta (Little IYIermald) 1-800-728-4000 » FAX 612-533-2156 | &2 . R - __BODY & S0UL

Sebastian (Sebastian) @ NEWD | ary macic |

] 5 Albums with the grea'est sales gams this week. @ Recording Industry Assn. Of Amenca {RIAA) certification
© The Walt Disney Company AR ales 0 i
mdncated by a numberal followmg the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
available. ® 1993, Billboard/BP) Communications

Por Nuestros Ninos (For Our Children)
NAIRID

32 BILLBOARD JULY 31, 1993



MARIO BAUZA

APRIL 28, 1911 - JULY 11, 1993

THE CREATOR OF AFRO-CUBAN JAZZ LIVES ON.
EL PADRE DEL JAZZ AFRO-CUBANO VIVE POR SIEMPRE.
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by Is Horowitz

SONY FUTURES: Midori adds the Sibelius Violin Con-
certo and Bruch’s “Scottish Fantasy” to her growing dis-
cography for Sony Classical. The late July Tel Aviv ses-
sions with Zubin Mehta and the Israel Philharmonic will

That’s only one in a busy series of midsummer projects
the label has scheduled. On the orchestral side, Riccardo
Muti and the La Scala Philharmonic had the Brahms Ser-
enade in D and Elgar’s concert overture “In the South”
on their agenda, with David Mottley in the control room.
And Motley also will be the producer in a live recording
of Rossini’s “Armida,” a co-production with the Rossini
Festival mounted in Pesaro, Italy, the composer’s birth-
place. Daniele Gatti conducts forces of the Bologna Opera.

Peter Lieberson’s theatre piece “King Gesar” will be
recorded by Sony following a Tanglewood Festival per-
formance in late August. Among those appearing in the
chamber piece will be cellist Yo-Yo Ma and the pianists
Emanuel Ax and Peter Serkin. Omar Ebrahim will be

Another chamber piece outside the central repertoire,
Franz Schmidt’s Piano Quintet in G, will engage the atten-
tion of Ma, along with pianist Leon Fleisher, violinists
Joel Smirnoff and Joseph Silverstein, and violist Jaime

As for period instrument recordings, producer Wolf
srichson continues to add significantly to Sony’s Vivarte
line. Looming large among his midsummer projects is
Haydn’s “The Creation,” to be recorded with Tafelmusik
conducted by Bruno Weil, and soloists Ann Monoyios,

Christophe Pregardien, and Harry van der Kamp.

During the same period, Wolf will be recording Lutz Kir-
chof in an album of lute works by S.L. Weiss, his third for
the label, as well as the Schubert string trios with
L’Archibudelli.

NEW AT TELDEC: The Borodin Quartet has been
signed to an exclusive contract by Teldec. The two-year deal
calls for a minimum of six CDs of string quartet literature
plus an additional three to be made in collaboration with
other artists. The ensemble has recorded most frequently
for Virgin and EMI.

Teldec also has extended its exclusive pact with 19-year-
old violinist Maxim Vengerov for another five years. Also
on the youth front, the label has marked up for September
release two albums by 15-year-old Russian trumpet virtu-
oso Sergei Nakariakov. They’ll feature concertos by
Haydn, Hummel, Tomasiana, and Jolivet.

At the other end of the maturity index, Teldec is prepar-
ing for release on home video a live taping of Mieczyslaw
Horszowski’s recital in Carnegie Hall in April 1990. The
late pianist was 97 at the time.

HEARINGS: James Ginsburg, head of Chicago-based Ce-
dille Records, takes time off from label duties to attend con-
firmation hearings in Washington for his mother, Ruth
Bader Ginsburg, nominated as associate Supreme Court
Justice.

In the pipeline at Cedille, and awaiting final funding sup-
port, is a coupling of Easley Blackwood’s Symphonies Nos.
1 & 5, the former in a performance by Charles Munch and
the Boston Symphony (ca. 1958), and the latter played more
recently by James DePreist and the Chicago Symphony.
Blackwood has appeared as a pianist on the Ginsburg label.

Meanwhile, Cedille is devoting special promotional atten-
tion to the release this month of premiere recordings of a
group of Liszt tone poems, including “Les Preludes,” arran-
ged by the composer for two pianos. Artists are Georgia
and Louise Mangos.

by Jeff Levenson

ASPEN‘S MOVERS AND SHAKERS were relieved
to discover last month that jazz folk don't necessarily
side with Barbra Streisand on the issue of boycotts. It
was Streisand, late last year, who shot from the lip and
suggested the boycott of this dream town in response to
voter acceptance of Amendment 2, the law repealing

Because many of her Hollywood brethren did for As-
pen what some well-oiled New Yorkers did for the Long
Island Hamptons (namely, put it and its gilded reputa-
tion on the map), it was feared that Streisand’s call for
action would mobilize the various groups—moneyed, in-
fluential types—who have the power to de-de rigueurize
the area as a playpen for the privileged. For Streisand’s
part, the call may have been an act of conscience or a
political power play auguring her next career move.

Either way, the 10,000-or-so music lovers who at-
tended the region’s celebrated jazz festival this year,
Jazz Aspen at Snowmass, June 24-27, didn't seem to
care much about anything except enjoying a boogy-
whipping at the hands of Dr. John. Political correctness
dissipates like voodoo smoke once the beat gets going.

It's to their credit that the fans treated this event for
what it was: a weekend of (mostly) spirited music pres-
ented in a breathtaking setting. The programming
theme? Le Cirque du Jazz, replete with an open-air tent
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and artists representing jovial points of view: John, B.B.
King, Charmaine Neville, Bela Fleck, Michel Petruc-
ciani, Spyro Gyra, Diane Reeves, Nester Torres, and
the Mighty Clouds of Joy.

One local hotel owner concluded that the event’s good
attendance and vibrations proved that the cultural boy-
cott was not taking hold. His observations, though obvi-
ously colored by optimism, were supported by the hard
facts.

EVERY SONGBOOK SONG EVER SUNG: Verve
plans to get a leg up on its 50th anniversary celebration
(officially designated as 1994) with a 16-disc boxed set,
“The Complete Ella Fitzgerald Songbook Sessions,”
scheduled for release in October. Having already issued
a number of Ella titles in celebration of her 75th anniver-
sary, the label is promising a major package containing
all of her songbook collections—covering the music, of
Rodgers & Hart, Irving Berlin, Duke Ellington, the
Gershwins, Jerome Kern, Johnny Mercer, Cole Por-
ter, and Harold Arlen. The list price for this collection?
Somewhere in the neighborhood of $250.

BRIDGING THE REISSUE ISSUE: Keyboardist
Bob James, contemporary jazz's answer to Midas, is
about to have 16 of his records from his own Tappan
Zee catalog reissued by Warner Bros. The albums, be-
ginning with “One” (1974), sequentially moving on
through “Four” (1977) and then on to less numerical ti-
tles, “Heads” (1977), “Touchdown” (1978), “Lucky
Seven” (1979), etc., were previously distributed by
CBS.

MORE: Discovery Records has a started a sideline
series titled Re-Discovery, devoted to reissues from
Elektra/Musician, Reprise, and Musicraft. First al-
bums out of the box? Dexter Gordon’s “American Clas-
sic,” Eric Gale’s “Blue Horizon,” Lord Buckley’s “His
Royal Hipness,” Kevin Eubanks’ “Guitarist,” Bud
Powell’s “Inner Fire,” Oregon’s “Out Of The Woods”
and “Roots In The Sky,” Dizzy Gillespie’s “Shaw
'Nuff,” and Duke Ellington’s “Afro-Bossa” and “The
Symphonic Ellington.”
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Reba, MOR Net Team For Charity

Vid Clip To Aid Fund-Raising Efforts

@ BY DEBORAH RUSSELL

LOS ANGELES—The MOR Music TV
network of St. Petersburg, Fla., marked
its first foray into musie video clip pro-
duction recently with the Reba McEn-
tire charity track “If I Had Only
Known.”

The MCA video, funded by MOR Mu-
sic TV and directed by Jon Small, will
air exclusively on the network for 30
days beginning in early August.

MOR Music TV mixes music video
programming with the direct marketing
of music product, and it will use “If I
Had Only Known” to raise funds for the
St. Jude’s Foundation of Memphis,
Tenn.

“We're always so busy hustling rec-
ords and worrying about demograph-
ics,” says Chris Clark, VP of program-
ming at MOR Music TV. “It's great to
be able to do something good with what
you do for a living.”

Profits from MOR Music TV’s sale of
McEntire’s 1991 album, “For My Bro-
ken Heart,” which includes “If I Had
Only Known,” are slated to benefit St.
Jude’s children’s hospital. The music
publishing company Maypop, which
owns the rights to the track, will donate
publishing royalties corresponding to
the music network’s album sales.

Clark says he and Maypop president
Kevin Lamb formulated the idea to
shoot the video one day last year, during
a casual discussion about their favorite
songs.

“Kevin and I were talking about great

songs we loved that had never been re-
leased as singles,” he says. “And we
found that we both loved this particular
song.”

They also found they shared a pas-
sion for the St. Jude’s Foundation,
which happens to be a pet charity of
McEntire’s. MOR Music TV and May-
pop approached MCA, which green-
lighted the project.

McEntire, however, would be a
tougher sell. She had dedicated the
emotionally charged song, written by
Janice Stansfield and Craig Morris, to
members of her entourage who had per-
ished in a tragic accident, and never
considered releasing it as a single. In
fact, she rarely performed it live, says
publicist Jenny Bohler, “because it was
just so personal.”

When McEntire initially heard about
the video project, she was reluctant to
participate, and was prepared to decline.

“But then she realized what a contri-
bution the video could make in raising
awareness and money for the hospital,
so she said yes, virtually in the next
breath,” Bohler says.

Longtime McEntire video director
Small agreed to donate his services to
the project, as did cinematographer Ed
Stephenson and producer Lee Cirello.
The entire project lasted about 12
days, says Small, including a one-day
shoot based in Nashville.

The clip features McEntire perform-
ing “If I Had Only Known” on a bluff
under a lone tree. The performance
shots are intercut with archival footage

provided by the hospital, and clips of
McEntire playing with a group of chil-
dren, including former and current pa-
tients of St. Jude’s.

The simple concept is designed to
place a priority on the children and the
good works of the hospital, says Small.
“It says: ‘We're not important, the kids
are,” he notes. One version of the video
features a phone number viewers can
call to contribute to the foundation.

MOR Music TV, meanwhile, will run
on-air promotions supporting the video
and promoting the hospital. In addi-
tion, the network will ship information
about St. Jude's to any consumers who
purchase the MCA title “For My Bro-
ken Heart.”

Once the 30-day window of exclusiv-
ity has expired at MOR Music TV,
Nashville-based Aristo Media will be-
gin promoting the clip to other music
video programmers. Aristo also agreed
to donate its time and services.

MOR Music TV debuted in Sep-
tember 1992 with the goal of mixing
music video with the direct marketing
of CDs, cassettes, videos, and other
music-oriented product. Each clip that
airs on the network includes sales in-
formation about the album from which
the track is culled.

MOR'’s “middle-of-the-road” playlist
is designed for an over-30 demographic
and features AC, classic rock, country,
Jjazz, and oldies clips. About 60% of the
clips are current releases, and 40% are
back catalog. The network is carried
via Galaxy 5, Transponder 10.

PRODUCTION NOTES

LOS ANGELES

* Maddhatter Films director Ca-
sey Niccoli shot Rage Against The
Machine’s new Epic clip, “Bomb-
track.” Victoria Vallas produced.

* Director Dick Buckley is the eye
behind Hal Ketchum’s new Curb
video, “Mama Knows The Highway.”
Robin Beresford produced.

¢ PANIC Films director Marty
Thomas shot Above The Law’s latest
Giant clip, “Call It What U Want.”
Bruce Spears produced.

NEW YORK

e Jim Spring directed Mercury
Rev’s “Bronx Cheer” video with DP
Jens Jurgesen. Suzanne Coldwell
produced the Columbia clip for Riviera
Films Inc.

* Portfolio Artist Network direc-
tor David La Chapelle shot Penny
Ford’s new Columbia video, “I'll Be
There,” with producer Ethan Wolvek.

* Cheryl “Pepsii” Riley's video
“Gimme” is a Kolbeco production di-
rected by Jesse Vaughan. Marc Kolbe
produced the Forceful/Reprise shoot.

Bet On It. BNA recording artist Doug Supernaw, right, video director Sherman
Halsey, center, and cowboy poet Waddie Mitchell, left, scan the casino set of
Supernaw’s new clip “Reno” in search of Lady Luck.

* 900 Frames director Chris Apple-
baum shot Jamal-Ski’'s “African Bor-
der” clip for Columbia. Robert Bu-
ganza produced.

OTHER CITIES

* Treponem Pal’s new Roadrunner
video, “Pushing You Too Far,” is an H-
Gun video directed by Eric Zimmer-
man in Paris.

* Michel Gondry of Palomar Pic-
tures directed Bjork’s Paris-based Elek-
tra video, “Human Behavior.”

* Andy Siems directed Street Mili-
tary’s latest Wild Pitch video, “Tears
Came From Making This Dream.” Ro-
lando Hudson produced the Houston-
based shoot. Tom Taylor directed pho-
tography.

* Ricky Lynn Gregg’s Liberty clip
“Can You Feel It” is a Planet Pictures
production directed by Steve Boyle.
Robin Beresford produced. Gregg’s la-
bel mate Chris LeDoux recently wrap-
ped his clip “Under This Old Hat,” di-
rected and produced by Steven T.
Miller and R. Brad Murano for Opti-
con Entertainment.

* Riviera Films director Larry
Clark shot Chris Isaak’s “Solitary Man”
in San Francisco. Eric Edwards di-
rected photography on the Warner Bros.
clip; Robert Jason produced.

* Flashframe Films director Mi-
chael Oblowitz shot Lee Roy Parnell’s
Arista video “On The Road” at various
locations “on the road.” Cynthia Bie-
dermann produced.

THE EVOLUTION WILL BE Tele-
vised: In its quest to keep music video
“important and cutting edge,” VH1
continues to retool its programming
strategy to satisfy the viewing patterns
of its adult demographic (Billboard,
July 24). The evolution is spinning to-
ward longform music programming,
but the network is adding a slew of new
shows in the nonmusic realm as well.

“We're not trying to get rid of music
video,” says Sal Locurto, VH1's VP of
programming and scheduling, who
notes the emphasis on longform pro-

gramming and clever video packagmg
should further pique viewers’ interest
in shortform clips. “We're just trying
to enhance the presentation
of music video.”

Adds Norm Schoenfeld,
VHI’s VP of programming
and artist development,
“Music connects with the
VH1 viewer on many levels,
and we are working to cre-
ate a valid, music entertain-
ment network. It’s a fair as-
sumption that adult viewers
would rather watch TV
from a traditional point of
view, whereas teens might
get more excited waiting for
their favorite video star to
come on.”

In addition to an in-
creased number of music-
driven documentaries, in-
terview programs, and con-
cert shows, VH1 is set to
debut its half-hour “Fools
For Love” series in August. The com-
edy show, hosted by Jon Brandeis and
Caroline Rhea, will focus on love and
relationships. In September, VH1 be-
gins programming the music industry-
oriented situation comedies *“The New
WKRP In Cincinnati” and “FM.” In
addition, VH1 has acquired the rights
to “The Dennis Miller Show,” and
will package reruns into half-hour seg-
ments focusing on the comedian’s mon-
ologues, as well as the performances of
his musical guests.

BU’I’I‘ING HEADS: Dick Zimmer-
man, a former TV producer who won
close to $10 million in the California
state lottery a few years ago, is spend-
ing his time these days fielding phone
calls about the MTV animated series
“Beavis And Butt-head.” The self-ap-
pointed media watchdog has created a
telephone hotline to monitor TV view-
ers’ feelings about violence on the small
) screen in general, but he’s using the
| wildly popular “Beavis And Butt-head”

as his specific springboard.
[ “I'mnot out to get them off the air,”
says Zimmerman, who claims to have
received hundreds of calls since open-
ing his hotline in mid~July. He takes is-
sue with Beavis And Butt-head’s
“amoral and antisocial” behavior—
including the maltreatment of animals
and the destruction of physical prop-
erty—and its potential impact on MTV
viewers.

“I don’t understand why the show
needs this violent content to remain
successful,” Zimmerman says. “I don’t

TIHIE
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by Deborah
Russell

'VH1 Leans To Longform;
‘Butt’ Watcher’s Hot Line

blame the media for society’s problems,
and I understand the evil of talking
about or suggesting censorship in a
free society. My goal is to open rational
conversation between the citizens of
this country and the media that serve
those citizens.”

MTV stands by the disclaimer it
runs with each program: “Beavis and
Butt-head are not real. They are stupid
cartoon people—dumb, crude, thought-
less, ugly, sexist, self-destructive
fools.”

SHOWTIME: The Nashville Net-
work introduces four new series this
fall: “Music City Tonight,” a 90-min-
ute, live, nightly primetime
entertainment series;
“Country News,” a 30-min-
ute nightly entertainment
news report; “Dance Line,”
a 30-minute nightly dance
instruction series; and
*“Video Countdown,” a
weekly, one-hour show high-
lighting the week'’s top coun-
try videos.

The Black Entertain-
ment Television network,
meanwhile, launches its
**Caribbean Sound” pro-
gram in September. The
show will air in 60- and 90-
minute formats each Satur-
day and Sunday, featuring a
mix of reggae, dancehall, ca-
lypso, and salsa music vid-
eos, mixed with artist inter-
views and segments about
island culture, geography, and popula-
tion. No host has been named.

And Tuesday (27) sees the release of
Sony Nasvhille's two “Steppin’ Coun-

ry”’ home videos. One title features
Columbia acts, while the other focuses
on Epic artists, and each includes four
video dance remixes, along with a step-
by-step dance demo track. The Colum-
bia reel will teach viewers how to do
“the Boonewalk,” along with Larry
Boone’s “Get In Line,” while the Epic
video features instruction on “the
Sweetheart Schottische” dance that
goes with the Gibson/Miller Band’s
“Texas Tattoo” track.

REEL NEWS: Capitol Records’ mu-
sic video department is moving to the
East Coast, and the department will
now be reporting to radio promotion.
Mick Kleber, Capitol’s VP of video and
media, and Susie Franz, video promo-
tion assistant, are no longer with the la-
bel ... New York’s Hex Films has
closed its doors and directors David
Perez and Kevin Bray are seeking
new representation ... Epoch Films
signed director Phil Morrison, for-
merly of Flashframe Films, and
Stacy Cochran, an independent film-
maker ... L.A.-based Vendetta Pic-
tures has signed Alberto Tolot.

IN AN ITEM we ran July 17 regard-
ing Geffen’s regional video success with
White Zombie, we should have noted
Kimberly Knoller directs the label’s
regional music video promotion efforts.
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THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
% & NEW ADDS # & LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BOS) OF CLIPS ADDED FOR THE WEEK AHEAD

A\

Black Entertainment Television

14 hours daily
1899 9th Street NE,
Washington, DC 20018

1 U.N.V,, Something's Goin’ On
2 Tina Turner, | Don't Wanna Fight
3 LL Cool J, Pink Cookies...
4 Vertical Hold, Seems You're Much...
5 Whitney Houston, Run To You
6 Portrait, Day By Day
7 Toni Braxton, Another Sad Love..
8 Levert, ABC-123
9 Janet Jackson, If
10 Mary J. Blige, Love No Limit
11 Lords Of Underground, Chief Rocka
12 Intro, Let Me Be The One
13 1 D Extreme, Cry No More
14 Onyx, Slam
15 Brian McKnight, One Last Cry
16 Mica Paris, | Wanna Hold On To You
17 Shai, Baby I'm Yours
18 Tony! Toni! Tone!, If | Had No Loot
19 Jomanda, | Like it
20 Cheryl "Pepsii” Riley, Gimme
21 Silk, Girl U For Me
22 Or. Dre, Dre Day
23 2Pac, | Get Around
24 Natalie Cole, Take A Look
25 Boss, Recipe Of A Hoe
26 Robin S, Show Me Love
27 Alexander O'Neal, In The Middle
28 Men At Large, Um Um Good
29 Johnny Gill, The Floor
30 Bell Biv Devoe, Above The Rim

W & NEW ADDS & &

Cheryl 'Pepsi’ Riley, Gimme
Levert, Do Thangs

Michael Jackson, Will You Be There
The 0'Jays, Somebody Else Will
Run-DMC, Ooh, Whatcha Gonna Do
SWYV, Downtown

Shanice, It's For You

Vesta, Always

Whitney Houston, Run To You

Will Downing, There's No Living..
The Winans, Payday

CMT

COUNTAY MUSIC TILIVIDION.

Continuous programming
2806 Opryland Dr.,
Nashvilie, TN 37214

1 Alan Jackson, Chattahoochee

2 Clint Black With Wynonna, A Bad.
3 Pam Tillis, Cleopatra, Queen Of...
4 Hal Ketchum, Mama Knows The...
5 Reba McEntire, It's Your Call

6 Sammy Kershaw, Haunted Heart
7 Carlene Carter, Every Little Thing

8 Doug Supernaw, Reno

9 Mark Chesnutt, It Sure Is Monday
10 Little Texas, What Might Have Been
11 Tracy Lawrence, Can’t Break It..
12 Trisha Yearwood, Down On My...
13 Gibson Miller Band, Texas Tattoo
14 Shenandoah, Janie Baker's Love...
15 Billy Ray Cyrus, In The Heart..
16 Joe Diffie, Prop Me Up Beside...t
17 Wynonna, Only Love
18 Sawyer Brown, Thank God For...+
19 John M. Montgomery, Beer...+
20 Diamond Rio, This Romeo Ain't...+
21 Shawn Camp, Fallin’ Never Feit...+
22 Martina McBride, My Baby...t
23 Aaron Neville, The Grand Tourt
24 Confederate Railroad, Trashy...t
25 Twister Alley, Dancet
26 Dennis Robbins, Looking For A...+
27 John Anderson, Money In The Bank
28 Shelby Lynne, Feelin’ Kind Of...
29 Patty Loveless, Nothin' But The...
30 Tracy Byrd, Holdin' Heaven
31 Dwight Yoakam, A Thousand...
32 Confederate Railroad, When You...
33 Mark Collie, Shame Shame.
34 Rosanne Cash, The Wheel
35 John Berry, A Mind Of Her Own
36 Boy Howdy, A Cowboy's Born...
37 Radney Foster, Easier Said Than...
38 Matthews, Wright & King, { Got A..
39 Bobbie Cryner, Daddy Laid The...
40 Andy Childs, | Wouldn't Know
4] Kelly Willis, Whatever Way The...
42 Shania Twain, Dance With The...
43 Brother Phelps, Let Go
44 George Jones, Walls Can Fall
45 Zaca Creek, Fly Me South
46 Aaron Tippin, Working Man's Ph.D
47 Robert Ellis Orrall, Every Day...
48 Steve Wariner, If | Didn't Love You
49 Clay Walker, What's It To You
50 Bellamy Brothers, Rip Off The Knob

t Indicates Hot Shots

W % NEW ADDS & &

Jimmy Buffet, Another Saturday Night
Lorrie Morgan, Haif Enough

Ricky Van Shelton, A Couple Of Good.
The Muppets, Kokomo

Continuous programming
1515 Broadway, NY, NY 10036

1 Janet Jackson, It
2 Dr, Dre, Dre Day
3 Stone Temple Pilots, Plush
4 Onyx, Slam
5 UB40, Can't Help Failing in...
6 SWV, Weak
7 Radiohead, Creep*
8 Soul Asylum, Runaway Train
9 U2, Numb

10 AC/DC, Big Gun

11 Blind Melon, No Rain®

12 Proclaimers, I'm Gonna Be

13 Lenny Kravitz, Believe

14 Porno For Pyros, Pets®

15 4 Non Blondes, What's Up

16 Red Hot Chili Peppers, Soul To...**
17 Michael Jackson, Will You Be There
18 Tony! Toni! Tone!, If | Had No Loot
19 Spin Doctors, How Could You.

20 Madonna, Rain

21 Megadeth, Angry Again

22 Sting, Fields Of Gold

23 Stereo MC's, Step It Up

24 Paul Westerberg, World Class Fad
25 Spin Doctors, Two Princes

26 Gin Blossoms, Hey Jealousy*

27 H-Town, Knockin' Da Boots

28 Janet Jackson, That's The Way...
29 Bon Jovi, 'll Sleep When I'm Dead
30 4 Non Blondes, What's Up

31 Duran Duran, Ordinary World

32 Arrested Development, Mr. Wendal
33 PM Dawn, Looking Through...

34 Posies, Dream All Day

35 Shai, Baby I'm Yours

36 Jordy, Dur Dur D'etre Bebe

37 Neil Young, Long May You Run

38 Ugly Kid Joe, Cat's In The Cradle
39 Naughty By Nature, Hip Hop...

40 Duran Duran, Come Undone

41 Aerosmith, Livin' On The Edge

42 Billy Idol, Shock To The System
43 Tears For Fears, Break It Down.
44 Rod Stewart, Reason To Believe
45 Red Hot Chili Peppers, Under...
46 Peari Jam, Even Flow

47 En Vogue, My Lovin’

48 Dr, Dre, Nuthin’ But A “G" Thang
49 Jackyl, When Will It Rain

50 Janet Jackson, Black Cat

** |ndicates MTV Exclusive
* Indicates Buzz Bin

W % NEW ADDS & &

Aerosmith, Cryin’

Shanice, It's For You

Terence Trent D'Arby, Delicate

Alice In Chains, What The Hell Have |
Ned's Atomic Dustbin, Saturday Night
The Cranberries, Dreams

€ I TNN

THE NASHVILLE NETWORK.
The Heart of Country

30 hours weekly
2806 Opryland Dr,,
Nashville, TN 37214

1 Sammy Kershaw, Haunted Heart
2 Dude Mowrey, Hold On Elroy
3 Alan Jackson, Chattahooch

13 Hal Ketchum, Mama Knows The...
14 Reba McEntire, It's Your Call

15 Lorrie Morgan, | Guess You Had...
16 Dwight Yoakam, A Thousand...

17 John Anderson, Money In The Bank
18 Toby Keith, He Ain't Worth Missing
19 Clint Black With Wynonna, A Bad..
20 Clinton Gregory, Standing On...

21 Doug Supernaw, Reno

22 Shenandoah, Janie Baker's Love...
23 Kelly Willis, Whatever Way The...
24 Trisha Yearwood, Down On My...
25 Shania Twain, Dance With The...
26 Gibson Miller Band, Texas Tattoo
27 Aaron Tippin, Working Man's Ph.D
28 Robert Ellis Orrall, Every Day...

29 Shelby Lynne, Feelin’ Kind Of...

30 Steve Wariner, If | Didn't Love You

W % NEW ADDS & &

Wynonna, Only Love
Jim Wise, Cowboy Cadillac

VHi

VIDEQ HITS ONE

Continuous programming
1515 Broadway, NY, NY 10036

1 Rod Stewart, Have | Told You Lately
2 Tina Turner, | Don’t Wanna Fight
3 Janet Jackson, That's The Way...
4 Kenny G, By The Time This Night...
5 Whitney Houston, Run To You
6 UB40, Can't Help Falling In...
7 Sting, Fields Of Gold
8 Proclaimers, I'm Gonna Be
9 Aaron Neville, Don't Take Away...
10 Taylor Dayne, Can't Get Enough...
11 Marc Cohn, Walk Through The...
12 Natalie Cole, Take A Look
13 Michael Jackson, Will You Be There
14 Donald Fagen, Tomorrow's Girls
15 Jon Secada, I'm Free
16 Madonna, Rain
17 George Michael, Somebody To...
18 Celine Dion & Clive Griffin, When.
19 Michael Jackson, Who is It
20 Janet Jackson, it
21 Bonnie Raitt, Something To Talk...
22 Elton John, Simple Life
23 Sting, If | Ever Lose My Faith In You
24 Brian McKnight, One Last Cry
25 Gloria Estefan, Mi Tierra
26 Don Henley, The Boys Of Summer
27 Genesis, | Can't Dance
28 Duran Duran, Come Undone
29 Tony! Toni! Tone!, If | Had No Loot
30 Paul Simon, You Can Catl Me Al

4 Confederate Railroad, When You...
5 Mark Chesnutt, It Sure Is Monday
6 Little Texas, What Might Have Been
7 Tracy Lawrence, Can't Break It...
8 Sawyer Brown, Thank God For You
9 Billy Ray Cyrus, In The Heart...

10 John Michael Montgomery, Beer...

11 Wynonna, Only Love

12 Pam Tillis, Cleopatra, Queen Of...

§ Indicates Five Star Video

W % NEW ADDS & &
U2, Numb

A SAMPLING OF PLAYLISTS SUBMITIED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS
1 ™ FOR THE WEEK ENDING JULY 24, 1993.
Mobb Deep, Hit 'Em From The Back The Bats, Courage
T H E /-\ //- v Naughty By Nature, It's On Basehead, Spiit Personality
m” « W Prince Markie Dee, Something Special Suede, Animal Nitrate
o Raven-Symone, Little Giris Trash Can Sinatras, Bloodrush
Run D.M.C., Do What Cha . .,
‘4 0 Shai, Baby I'm Yours Y
- = Toni Braxton, Another Sad Song A
= EvISION Tony! Toni! Tone!, If 1 Had No Loot &0\,\'(
Continuous programming . . @\QQ'Q%
12000 Biscayne Bivd, Miami, FL 33181 | Five hours weekly ’
223-225 Washington St

AMERICA'S NO. 1 VIDEO
Kris Kross, Alright

BOX TOPS

2 Pac, | Get Around

95 South, Whoot, There Itis
Cypress Hill, Insane In The Brain
Dr, Dre, Dre Day

Duice, Dazzey Duks

Fat Joe, Flow Joe

H-Town, Knockin' Da Boots

Ice Cube, Check Ya Self

Janet Jackson, If

Jodeci, Lately

Kool G Rap, On The Run

Lords Of Underground, Chief Rocka
Luke, Cowards In Compton
Luke, Work it Out

M.C. Breed, Gotta Get Mine

MC Eiht, Streiht Up Menace

MC Lyte, Ruffneck

Nuttin’ Nyce, In My Nature
Onyx, Slam

Raven-Symone, That's What Little.
Silk, Girl U For Me

Smooth, You Been Played

Snow, Runway

SWV, Weak

Taylor Dayne, Can't Get Enough .
Tool, Sober

UNV, Something's Going On
Whitney Houston, Run To You

ADDS

Alkaholiks, Make Room

Danzig, It's Coming Down
Funkdoobiest, Freak Mode

Gloria Estefan, Mi Tierra

Jazzy Jeft & Fresh Prince, Boom!
Mica Paris, | Want To Hold On To You
SWYV, Right Here

Ultramagnetic MC's, Two Brothers
Vince Neil, Can't Have Your Cake

Newark, NJ 07102

The Story, So Much Mine (Live)
Snow, Runway

Nudeswiri, F Sharp

Bulletboys, Mine

Blind Melon, No Rain

Auteurs, How Could | Be Wrong
Robert Plant, 29 Palms

Smashing Pumpkins, Cherub Rock
Johnny P., Look Good

Bruce Hornsby, Talk Of The Town
Richie Stevens, Body Slam

Urge Overkill, Sister Havana
Steve Miller Band, Wide River
Confederate Railroad, Trashy Woman
Wynonna, Only Love

Kris Kross, Alright

Paw, Jessie

Gutterball, Trial Separation
Fabulon, In The Mood
Woodpecker, Kim

American Hot Video

Three hours weekly
110 E 23rd St, New York, NY 10010

95 South, Whoot, There it Is
Cypress Hill, Insane In The Brain
Eric Sermon, Hittin' Switches
Freedom Williams, Voice Of Freedom
Fu-Schnickens, What's Up Doc?
Heavy D. & The Boyz, Blue Funk
fllegal, We Getz Busy

Intro, Let Me Be The One

Jade, One Woman

Janet Jackson, That's The Way. ..
Kris Kross, Alright

MC Lyte, Ruffneck

Five 1/2-hour shows weekly
Signal Hilt Dr, Wall, PA 15148

Michael W. Smith, Give It Away
Michael W. Smith, Somebody Love Me
Michaet W. Smith, | Will Be Here
Phil Keaggy, ! Will Be There

Amy Grant, | Will Remember
10,000 Maniacs, Candy Everbody..
Bruce Hornsby, Talk Of The Town
Brian McKnight, One Last Cry

Julie Miller, SOS

Mark Lowry, Baby Baby Why Not Me
AVB, My Heart

DOC/Bride, God Gave Rock & Roll
Sting, If | Ever . ..

ETW, Stay Together

Pam Thum, Fire Of Your Love
World Party, Is It Like Today
Natalie Cole, Take A Look

Dakoda Motor Co., Grey Clouds
Wayne Watson, Touch

UB40, Can't Help Falling In Love . ..
Soul Asylum, Runaway Train

B

WWOR

One hour weekly
216 W Ohio, Chicago, IL 60610

Mercury Rev, Bronx Cheer
Midnight Oil, Outbreak Of Love
Darden Smith, Loving Arms
Gutterball, Trial Separation
Wire, Eardrum Buzz

Judybats, Ugly On The Outside
Flaming Lips, Turn it On

PJ Harvey, Mansize

Definition X, Something Inside
Primus, Mr. Krinkle

One hour weekly
330 Bob Hope Dr, Burbank, CA 91523

Bon Jovi, I'll Sleep When I'm Dead
Madonna, Rain

Steve Miller Band, Wide River
Whitney Houston, You Give Good Love
Whitney Houston, | Wanna Dance. , .
Whitney Houston, I'm Your Baby
Whitney Houston, All The Man That .
Whitney Houston, | Will Always Love...
Whitney Houston, Run To You

15 hours weekly
P 0 BOX 398, Branson, MO 65616

Marc Cohn, Walk Through The World
Trisha Yearwood, Down On My Knees
Confederate Railroad, When You. . .
Little Texas, What Might Have Been
Shelby Lynne, Feelin’ Kind Of. . .

Lisa Stewart, Under The Light ...
Restiess Heart, Tell Me What . ..
Doug Supernaw, Reno

The Remingtons, Wall Around Her...
Matthews, Wright & King, ! Got A Love
Crosby/Collins, Hero

Reba McEntire, It's Your Call

The Isaacs, | Have A Father . ..

Dolly Parton, More Where That . . .
Andy Childs, | Wouldn't Know

Ray Charles, A Song For You

John Anderson, Money In The Bank
Marilyn Scott, You Don't Know Me
Dave Mallett, This Town

Cariene Carter, Every Little Thing

edidline

Second Issue Of Magazine
To Keep Sony In ‘Style’

H BY ERIC BOEHLERT

STYLE SECTION: In an effort to
ensure that target audiences can’t es-
cape the message of new music prod-
ucts, record labels have recently tried
eliminating the middle man by flat-
out purchasing and producing media
vehicles of their own. Prime examples
are the commercial-free “Arista Gal-
lery of Stars 1993,” which aired on
late-night television last winter, and
the Columbia Radio Hour, heard on
nearly 100 stations each month (Bill-
board, Nov. 28, 1992).

The clutter-free environment idea
continues to spread, with Sony’s con-
sumer electronics division going the
prepackaged route. The company
plans to publish a follow-up to last
spring’s Sony Style, a glossy, 312-
page magazine that cataloged Sony’s
electronics lineup. The second, Fall/
Winter Sony Style, due out in mid-
September, will emphasize home
electronics, whereas the debut issue
played up the joys of portable sight
and sound.

Half a million copies of the original
Sony Style were printed and distrib-
uted at newsstands (primarily at ho-
tels and airports), at electronic re-
tailers, and through an 800 number
that appears in Sony print advertis-
ing.

A Sony spokesman says sales fig-
ures for the magazine are not yet
available. Richard Johnson, director
of Sony advertising for the consumer
product group, guesses at least
150,000 copies have been sold to date.
Sony Style goes for $4.95, with an ad-
ditional $1.50 for shipping and han-
dling. The magazine—put together in

55 days, once it got the green light—
was a product of Sony, its ad agency
Leo Burnett, and Hachette Custom
Publishing.

Johnson says the magazine is de-
signed to bolster Sony’s national ad
campaign, which works to get people
into stores and asking questions
about products. But what that piece-
meal approach cannot do, says John-
son, “is expose the breadth of the
product line offered.”

Sony Style certainly does that.
With its J. Crew-like photo spreads of
fashionable young people using wish-
list items (4-inch TV sets for the
backseats of cars), Sony Style makes
even remote controls look exciting.

Jonspicuously absent from the mag-
azine are any prices. Johnson says that
was a deliberate move. “It’s not a cata-
log,” he explains, noting that nothing
can be ordered through Sony Style.
(Although strictly a Sony electronics
venture, ads for Columbia House Rec-
ord Club and Columbia and Epic Mini-
Disc titles are scattered throughout.
And yes, the MiniDisc is the first prod-
uct featured in the “editorial” pages of
Sony Style.)

The question of who would buy a
company’s well-photographed product
lineup, especially on the newsstand,
does linger, though. After all, people
that interested in consumer electronics
are usually the ones who send away for
free color brochures.

Sony’s Johnson says the company
has not formulated a “master plan” in
terms of newsstand distribution, and
says whatever works best (newsstand
or not), will be used in the future. He
guesses in the end, the 800 number will
be responsible for 60% of Sony Style
sales.

POETIC JUSTICE
Written and directed
by John Singleton
Columbia Pictures

Something strange happens midway
through wunderkind film maker
John Singleton’s follow-up to the
Oscar-nominated “Boyz N The
Hood.” It veers from being a sharply
affecting view of the women behind
street gangstas into a hip-hop redux
of an old Bob Hope road movie.

In the film’s first scenes, Janet
Jackson’s Justice (replete in banji-
girl gear) sees her boyfriend shot
inches away from her. The experi-
ence transforms Justice into a sullen
and reclusive hairdresser, who pens
poetry (created for the movie by
Maya Angelou) between wash-and-
sets. Before you know it, the charac-
ter is off on a jaunt from South Cen-
tral Los Angeles to Oakland with
her best girlfriend and a pair of
mailmen.

Although the stage is now set for
a steady stream of funny and tender
moments, the initial vision of the

film is lost. Little more than surface
information about the characters is
revealed, which blocks the viewer
from any kind of empathy or sympa-
thy. Jackson is clearly giving it her
all as Justice, with solid results.
However, there are moments when
she, too, seems to be grappling with
the seript and motivation. She does
not fare so well with Angelou’s po-
etry, which is incessantly recited
over the soundtrack. Jackson’s whis-
pery voice occasionally lightens the
weight of Angelou’s intense verse.

The rest of the cast performs well,
with Regina King standing out as
Justice’s friend. She hurls through
the material with a quirky blend of
comedy and tragedy. Tupac Shakur
is also memorable as Jackson’s love
interest. He alternately snarls and
smolders with the charm of a major
film star.

Overall, “Poetic Justice” is a con-
fused and disappointing misfire.
Perhaps someone out there will pick
up the ball. There is a story here
that needs to be told.

LARRY FLICK
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Recession Hampers Rights Growth

Music-Use Gollection Income
Increases Only 3% In Japan

B BY STEVE McCLURE

TOKYO—Diminished by Japan’s re-
cession, payments for music use rose
only marginally in 1992, according to
figures from the Japanese Society
for Rights of Authors, Composers
and Publishers.

The society collected 72.58 billion
yen ($665.9 million) in royalties in the
1992 fiscal year ending March 31, up
3% over fiscal 1991, in contrast to the
previous 12.6% year-on-year rise.

Performance rights royalties to-
taled 20.46 billion yen ($187.7 million),
up 10.3%; those for mechanical
rights, 44.5 billion yen ($408.25 mil-

lion), up 1.7%; printing rights, 1.82 bil-
lion yen ($16.7 million), down 4.9%;
and lending rights, 5.51 billion yen
($50.55 million), down 7.7%.
Publishing income from abroad to-
taled 281.4 million yen ($2.6 million).
Rental income fell 10.9% to 5 billion
yen ($45.87 million), due to the ban on
rental of foreign product for one year
after release, which went into effect
at the beginning of 1992. Broadcast
royalties continued to show healthy
growth, rising 22.9% to 736.6 million
yen ($6.75 million), but fees collected
for music used in TV and radio ads
fell 23.5% to 554.9 million yen ($5.09
(Continued on page 39)

French Royalties In Decline
After Years Of Steady Growth

B BY EMMANUEL LEGRAND

PARIS—After years of constant
growth, authors’ rights collections
in France declined last year, by
less than 1%.

Authors’ rights society SACEM
collected 2.67 billion francs ($494
million), .79% down on last year’s
figures, although sums distributed
to rights owners were up 6.2% to
Ffr 2.06 billion ($381 million).

In announcing the results, SA-
CEM notes that audiovisual media
are ‘“‘more than ever’’ the main
source of revenues, and that “de-
spite the economic crisis, 1992 has

Twelfth Man Hits With One-Liners

B BY GLENN A. BAKER

SYDNEY—This summer’s match-
up between Australian and British
cricket teams in what’s known as
the Ashes series has drawn atten-
tion to the most successful comedy
recording act in Australian his-
tory.

Billy Birmingham, in his record-
ing guise as the Twelfth Man, has
deftly tickled his nation’s funny-
bone for nearly a decade with hi-
larious imitations of famous Aus-
tralian cricketing legends-turned-
sportscasters.

Cricketing legend Richie Ben-
aud, in particular, became the cen-
terpiece of a string of phenomenal-
ly popular comedy masterpieces
by Birmingham which have sold in
quantities beyond the reach of all
but Australia’s rock royalty. Bir-
mingham is EMI Australia’s high-
est domestic-selling act, ahead
even of Crowded House. In the
past year, his cumulative record
sales hit the million mark.

The voices of Benaud and many

of his fellow cricket-playing and
commenting legends may be bet-
ter known in Australia than the
prime minister’s voice. That has al-
lowed Birmingham to mimick
them, using words that would have
caused their mothers to reach for
the soap, as well as quips, twists,
asides, and observations a public
figure could only dream about un-
leashing near a microphone.

The cult of the Twelfth Man
(whose name comes from the
twelfth man on a cricket team,
who basically is a gofer) is so
strong that Birmingham’s best
phrases have effectively entered
the national language.

In 1983, this irreverent former
French and Latin student, who car-
ried around in his head a “carton-
load of one-liners I'd had for
years,”” fashioned a series of
puns—some foul, some fair, all
funny—into a comedy monologue
for a comedian he was then man-
aging.

‘“Australiana,” by Austen Tay-
shus, spent 13 weeks at No. 1,

End Of The Road. Metallica ended its two-year world tour by headlining
Belgium’s Tourhout Werchter Festival. Phonogram U.K.'s international marketing
director, Bernadette Coyle, presented the group with awards recognizing
platinum and gold certifications in 31 countries for the album *“Metallica.”
Pictured, left to right, are James Hetfield, Metallica; Rob Fleming, international
product manager; Coyle; Jason Newstead, Kirk Hammett, and Lars Ulrich,
Metallica; PolyGram U.K. chairman and CEO Roger Ames; manager Peter
Mensch; and Steve Matthews, Phonogram U.K. marketing director.

beaten in almost 40 years of Aus-
tralian chart history by only two
other acts—the Beatles and
Abba—who held the summit for 15
weeks each. The record sold more
than 300,000 copies, the biggest
domestic-selling Australian single
of all time.

Birmingham, a former EMI ex-
ecutive, jingle writer, television
commercial producer, and jack-of-
many-trades, approached the mi-
crophone himself the following
year to record the ingenious “It’s
Just Not Cricket,” an extended-
play single that stormed straight
to No. 1, stayed there for three
weeks and sold more than 250,000
copies.

In 1987, the Twelfth Man’s first
proper album, ‘“Wired World Of
Sports’’ also streaked to No. 1 and
also sold more than a quarter of a
million units, almost quadruple-
platinum. Three years later, in
1990, the ““12th Man Again” album
hit No. 1 and went triple-platinum.

The ’'90s have continued to be
kind to the 39-year-old Birmingham.
In February 1992, the musical single
“Marvellous,” by the Twelfth Man,
featuring a character billed as
M.C.G. Hammer (named for the re-
vered Melbourne Cricket Ground)
and rock heroes Jimmy Barnes,
John Farnham, Glenn Sherrock, and
Diesel, was a No. 1 platinum single.
In December of the same year, a
third album, “Still The Twelfth
Man”’ became the fastest-selling
Australian-artist recording EMI has
ever handled.

“The man’s a genius,” says one of
his “victims,” national sports com-
mentator Darrell Eastlake. “He's
picked up idiosyncracies that I
didn’t even realize I had.”

Such endorsements have given an
initially apprehensive Birmingham
the confidence to state, “They all
seem to have taken it as a compli-
ment; imitation is the sincerest form
of flattery, after all, and it's great
that they’ve taken it in the spirit in
which it was intended.”

been a particularly good year for
TV.”” Public use of music has
slowed, says SACE<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>