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His stellar new album features the
newly-recorded Crying In The Rain {a ‘
duet with James Taylor). the original
acoustic version of The Sound Of |
Silence . and much. much more.
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LATIN MUSIC CROSSES BORDERS

Record Biz Turns Attention To ‘Party Rico’

‘Baby Face,” Star Voice

MIAMI—Twenty-year-old salsa art-
ist Jerry Rivera may have a baby
face, but his worldwide sales are the
envy of most of the genre’s veter-
ans.

Rivera turned
the salsa world on
its ear when his
1992 album
““Cuenta Con-
migo” (“Count On
Me”) came out of
nowhere and sold
nearly 700,000
units worldwide,
making his third record for Sony one
of the biggest-selling salsa titles
ever. That success paves the way for

(Continued on page 17)
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RIVERA

B BY JOHN LANNERT

MIAMI—Several Latino record in-
dustry executives and musicians, in
paying warm hom-
age to Puerto Ri-
co’s year-round
slate of holidays,
religious fiestas,
and community
happenings, have
dubbed the Carib-
bean island “Party
Rico.”

“There is a fes-
tive mood happening all of the time,
and it really helps out record sales,”
says Rafael Cuevas, Sony Discos’ na-
tional promotion director, who was a

RUIZ

Wholesaler’s Open Letter Galls
Cutout Bidding Into Question

B BY ED CHRISTMAN

PHOENIX—The procedure used by
major labels to sell off cutout product
is being challenged by a wholesaler
who alleges the existence of an anti-
trust situation.

Although few in the industry are
willing to discuss cutout arrange-
ments, sources say that major record
companies usually put out a list of
cutout product and solicit bids among
a group of wholesalers who specialize
in that end of business. But critics
wonder why two large wholesalers
appear to dominate the bidding pro-
cess.

HEATSEEKERS

Candlebox Lights
Heatseekers Peak

PAGE 22

Smith & Alster, an entertainment
liquidator and wholesaler with of-
fices in Farmingdale, N.Y,, and Dal-
las, purchased advertising space in
Billboard, Oct. 23, to run an open let-

(Continued on page 89)

longtime promotion rep for the label
in Puerto Rico.

Truth be told, on an island where
St. Valentine’s Day is celebrated dur-
ing the entire
month of Febru-
ary, music and
revelry have long
gone hand-in-
hand.

That’s why, ac-
cording to George
Nenadich, GM of
salsa label RMM
Records in Puerto
Rico, the local beer, liquor, and ciga-
rette companies sponsor SO many mu-
sic-related shows and festivals on the
island.

“Music is our culture,” declares
Nenadich. “Companies like Coors,
Miller, and Finlandia have tapped the
lifeline of Puerto Rico, which is mu-
sic, and they’ve utilized music and
artists to sell their product. These li-
quor and cigarette companies spon-
sor so many events it’s unbelievable.”

Puerto Rico’s music-conscious en-
vironment also is a prime reason why
so many Latino record labels value
the market, and why a growing num-

(Continued on page 17)

NAZARIO

B BY ELLIE WEINERT

MUNICH—In a reversal of tradi-
tional European
A&R patterns, Ger-
man record compa-
nies are signing a
growing number of
established interna-
tional acts direct to

German Cos. Take Direct Route
Labels Signing More Int’l Acts

their labels. £ and U.K., yet
With Germany the MOTORHEAD (Continued on page 88)

largest record market in Europe, it
was in some ways inevitable that
A&R staff there would demand
more of a say about
which international
acts were best suited
to that market.

The recession has
forced rosters to be
trimmed in the U.S.

IN THE NEWS

German ‘Protection
Gap’ Overruled By EC
Capitol's Marketing
Muscle Backs Sinatra

PAGE 8

Toure’s—Music |
Joumeys From
African ‘Source’

B BY PAUL VERNA

NEW YORK—Malian guitarist

ALl FARKA TOURE

Ali Farka Toure’s stewpot of mu-
sical styles has captured the
hearts of American audiences,

(Continued on page 83)

Radio Zilres
What It Hears
In ‘Bohemia’

WBY LARRY LeBLANC

TORONTO—In keeping with TriStar
Musie’s philoso-

: phy of releasing
' absorbing music
|~ | of different

genres, it's fitting
that the label’s
premiere release

is Canadian Mae
’} Moore’s lushly
MOORE layered alterna-
tive folk album

“Bohemia.”
Produced by Steve Kilbey of the

(Continued on page 93)

HOME & ABROAD

Al Green’'s New Album
Yet To Find U.S. Deal
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ALL FOR ONE AND ONE FOR ALL
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it you love Old School,
then you probably

know Roger had to

be the Prncipal But t's

a new semester now, and
dass is in sessiorl

With early jams like *More
Bounce To The Ounce”
and 1 Heard it Through
The Grapevine” through
the latest smash, ‘NMega
Mediey,” this disC is tut.

Featuring:

MORE BOUNCE TO
THE OUNCE

BE ALRIGHTY

| HEARD IT THROUGH
THE GRAPEVINE

SO RUFF, SO TUFF
DO IT ROGER
DANCE FLOOR

DOO WA DITTY
(BLOW THAT THING)

| CAN MAKE
YOU DANCE

HEARTBREAKER
(PART |, PART Il)

IN THE MIX

MIDNIGHT HOUR
—LIVE '93 (REMIX)

COMPUTER LOVE

NIGHT AND DAY ‘93
(REMIX)

| WANT TO BE
YOUR MAN

CURIOSITY '93
(REMIX)

SLOW AND EASY
(4/2-18315)

MEGA MEDLEY
(4-18420)

3
]
»
1993 Repnse Records.
tlanagement: TroutmunEnterprises, Inc.
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Gourt Closes German Gopyright Loophole
Artists No Longer Face ‘Protection Gap’ Bootlegs

* BAT OUT OF HELL Il * MEAT LOAF  MCA 20
ADULT ALTERNATIVE / NEW AGE B BY MIKE HENNESSEY mark’s Patricia imprint over Cliff Richard  its own nationals must be extended to
* HOURS BETWEEN NIGHT + DAY 59 studio recordings. those of other member states.
OTTMAR LIEBERT + LUNA NEGRA © ¢ LUXEMBOURG—A major loophole in in- German copyright law provides that for- The ruling only partly closes the protec-
i ADULT ALTERNATIVE / WORLD MUSIC ternational law that allowed a $30 million eign artists cannot claim protection in Ger- tion gap in Germany. EC artists, including
o * THE SOURCE 59 yearly bootleg market to flourish has been many against the sale of unauthorized re-  U.K. nationals, now enjoy the same protec-
P ALIFARKA TOURE tightened by the highest courts in Europe.  cordings if the performances took place in  tion as German artists. But American na-
As widely anticipated, the European countries that are not signatories to the tionals continue to have no defense against
ﬁ?g:f,"ﬁ?“&“;ﬁ“mﬂﬁ" 41 Court of Justice here has overruled Ger-  Rome Convention. The U.S. has not signed the sale of live bootlegs, since the US. is
man copyright law and determined that this convention, so live recordings made in not a signatory to the Rome Convention.
L COUNTRY artists from member states of the Europe-  the U.S. are not protected in Germany. The decision has been welcomed by the
B * IN PIECES » GARTH BROOKS » L1 RTY 36] an Community are entitled to the same lev- On the other hand, German nationals are IFPI, its member companies, and EC re-
el of copyright protection in Germany as protected in their country for all their per-  cording artists, and represents the culmi-
GOSPEL German nationals. formances, regardless of where the perfor- nation of a decade-long battle between the
M * IT REMAINS TO BE SEEN 40 This landmark decision, announced Oct.  mance took place. major companies and the protection-gap
S LBl TG0 20, means that, effective immediately, the However, Phil Collins and Warner Music bootleg specialists, whose sales recently
HEATSEEKERS manufacture and sale of bootleg record-  successfully argued that all artists from  were reported by Martin Schaefer, anti-pi-
* CANDLEBOX « CANDLEBOX & MAVERICK/SIRE 22 ings—so-called “protection gap” reper- EC member states should be entitled to  racy director of the German IFPI group, to
toire—of European artists is illegal within equal protection under Article 7 of the  be in excess of $30 million annually.
THE BILLBOARD LATIN 50 Germany, and the recordings are liable to  Treaty of Rome. Edward Will, head of legal and business
* GLORIA ESTEFAN = MI TIERRA = 17ic 38 be seized and destroyed. The first paragraph of this article prohib-  affairs at Warner Music, Germany, has es-
The ruling arises from a test case  its discrimination between nationals of  timated that German record companies
R&B brogght by Phil Collins and Warner Music member states and, on this basis, it was ar- have spent more than $600,000 to date on
* TONI BRAXTON « TONI BRAXTON » (A5 ACE 27 against the German record company Im-  gued that the protection Germany gives to (Continued on page 84)
trat, based in Landshut and run by Klaus-
s THE HOT 100 = Dieter Gigla (Billboard, Aug. 8 & Sept. 19, _ _
* DREAMLOVER = MARIAH CAREY » cOlUMRBIA 861 1992). The bootleg recording concerned !
was “Phil Collins: Live USA,” a transerip- H H
ADULT CONTEMPORARY tion of a 1983 California concert released as o Ins ets ne ore Ig t s ‘
"B'TL“LEV‘j'OVE‘E Sl 79| part of Imtrat’s “Live And Alive” series. ‘
The decision also has strong implications — H
R EAgggN.Grg)YmE _— u for a case EMI is pursuing against Den- BI oa MuSIG Awa s ost
, LOS ANGELES—Phil Collins will return be better than ever,” says Michael Ellis,
as host of the fourth annual Billboard Mu-  Billboard’s associate publisher and direc-
D'ANII%\C/EE.IMS):E ?Eﬂmv 32 wamer s Bevenues sic Awards, a two-hour musical celebra- tor of charts. “This was an historic year
FI t Bu‘t N Arti tior(ni honoringdt}ln)is )I;eﬁlt:: I*fio. ll:ﬁtmalflgl:]'s fo; the charts. Anll]ong the m:ny grez]z]t
MAXI- as determined by Billboard’s charts. The achievements was the setting of a new all-
DA"CGEAJGSTA LE:NS!h;gL.ECEH'S()il\LES 32 a ’ ew Sts’ 1993 Billboard Music Awards, which will time record for most consecutive weeks at
- feature a stellar lineup of musical per- No. 1 on the Hot 100 Singles chart. But re- |
LATIN Boxes I_lﬂ Proms formers and presenters, will be broadcast cords were made to be broken.”
* HASTA QUE ME OLVIDES * LUIS MIGUEL » WEA LATINA 39 live from the Universal Amphitheatre in Winners on the broadcast are deter-
B BY DON JEFFREY Universal City, Calif., Dec. 8 from 8-10 mined by Billboard’s year-end charts,
R&B p.m. ET on the Fox Broadecasting Co. which are based on actual retail sales
* JUST KICKIN' IT s XSCAPE » SO S0 DEF 24| NEW YORK—Warner Music Group re- (Viewers in the Pacific time zone will seea and radio airplay. ‘“By recognizing win-
ports that the recession in Europe caused taped version, with the same starting ners based on the charts, the Billboard
worldwide revenues to be flat in the third time.) Music Awards show is the only forum
. ANers':e'sgzI -Rgﬁvr“rlg::ﬁgxsr - 25| quarter. But the success of boxed sets “Phil Collins’ unique blend of personal- in which music fans can acknowledge
) ) and new acts drove up operating profits. ity, humor, and extraordinary musical ac- the performers and songs they voted
For the three months that ended Sept. complishments brought a new dimension No. 1,” says Ellis. Additionally, sales
HOT R&B SINGLES SALES 25 30, Time Warner Inc. reports that its mu- to last year’s show, and we are delighted figures following last year’s show indi-
RPIDSTIKICKINITRERXS CARELSN SOISOIDER sic division’s revenues totaled $759 mil- that he has agreed to host again this cated that artists who performed on
lion. During the same period last year, year,” says producer Paul Flattery. Last the show enjoyed increased record
RAP 9 revenues were $758 million. year, the Billboard Music Awards show sales during the pre-holiday season.
I o ol Lt . Jerry Gold, executive VP and CFO of achieved its highest ratings to date, up The Billboard Music Awards are pro-
Warner Music Group, says, “The Europe- 25% over the previous year, and was rated duced by Flattery Yukich Inec., in asso-
ROCK 7/ ALBUM ROCK TRACKS an economy is not doing well. And the No. 1 among adults 18-34 in the New ciation with Billboard Entertainment
* STICK IT QUT « RUSH ® AlANTIC 82 stronger dollar is a double whammy.” York, Los Angeles, Washington, D.C.,and Marketing. Jeff Pollack and Sam
More than 55% of the musie group’s rev- Miami markets. Holdsworth return as executive pro-
RO MODERNIRGER TRACKS enues come from outside the U.S. “The 1993 Billboard Music Awards will ducers.
* HEART-SHAPED BOX » NIRVANA ® DGC 82 (Continued on page 87)
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Kid Vid’s Future: Plugging Into TV

B BY GENE SILVERMAN

It is generally accepted within the home
video industry that TV programming re-
leased on video will not meet with success.
The unspoken assumption has always been
that the prior network broadeast of a pro-
gram brings about a significant decrease in
product cache, as perceived by the retailer.
Gone would be the all-important air of “ex-
clusivity,” the very thing that compels con-
sumers to buy (or even rent) video product.

This notion may hold true when discuss-
ing some types of programming, as suppli-
ers go to considerable lengths to disguise
releases such as made-for-TV movies. Com-
panies rename, repackage, and reposition
programs, all with an eye toward conceal-
ing the origin of the product. In the case of
kid vid, these assumptions are untrue. In
fact, the more closely one studies the tran-
sition of ‘“‘children’s television-to-video,”
the more apparent the advantages of such
an enterprise become.

The fact that a children’s television se-
ries airs on a network guarantees a certain
level of consumer recognition. This gives
its video release obvious advantages, in
terms of awareness, over dozens of other
titles on retailers’ shelves. Parents asso-
ciate network programming with positive
adjectives like “quality” and “safe,” and
their doubts or concerns as to whether a
video is “age-appropriate” are, for the most
part, minimized.

In addition to this, the advertising and li-
censing efforts that surround most sue-
cessful television programs, kid vid in par-
ticular, only serve to reinforce visibility.
Releasing a video version of a successful

television series while it’s still on the air al-
lows the retailer to capitalize on a base of
loyal fans, as well as advertising and mar-
keting campaigns used to promote the TV
show.

Nevertheless, it is essential that TV-
based video product be reinvested with the
air of exclusivity described earlier. Con-
sumers must sense that in purchasing a
TV-based video program they are acquir-

‘The TV and
video industries
have a great deal
to offer one
another’

Gene Silverman is
president and CEO,
PolyGram Video.

ing something that was not available dur-
ing the network broadecast. Collectibility
addresses this concern rather neatly. By
creating packaging that is dramatic and
memorable, a kid-vid series gains conversa-
tional value.

The book industry has mastered this
technique by developing covers for hard-
cover and paperback books that create the
must have feeling. Once this emotion has
been established among customers, it is a
matter of course that we expand the offer-
ings. Additional value-added enhance-
ments—such as behind-the-scenes footage,
interviews with celebrities and producers,
thematic packaging, posters, and even
cross-promotional coupons—serve to rein-
force the consumer’s sense of exelusivity.

The excitement caused by kid-vid collect-
ibility obviously benefits the retailer; store
traffic stays high among collectors as addi-
tional videos in a series are released. It is
even possible for individual retailers to de-
velop very targeted marketing campaigns
for these loyal groups of consumers.

Looking closer, network productions ac-
tually benefit from partnerships with the
video industry. Acquisition funds provided
by video companies allow higher produe-
tion standards both in the network broad-
cast and, subsequently, in the rereleased
video product. Excitement generated dur-
ing the video release ultimately helps keep
interest in the series itself at a high level
through the end of its season, particularly
when selected volumes of the videos are re-
leased throughout the television run.

Recently, PolyGram Video acquired the
home video rights to “Mighty Morphin
Power Ranger,” a program with all the
makings of a phenomenally successful chil-
dren’s television series. Since the show had
not yet made its television debut, there was
some risk involved in this deal (as there is
with any acquisition). But we are, and al-
ways have been, committed to the theory
that, with certain genres, television trans-
lates naturally into video product.

It is clear that the TV and video indus-
tries have a great deal to offer one another.
An integrated, open-minded approach to
planning strategies is all that is required to
reap potentially huge rewards. In terms of
children’s programming, aggressive retail-
ers that recognize the synergies between
television and video will be better posi-
tioned to meet consumer demand.

EDUCATION IS ALIYE AND WELL

In his commentary (Billboard, Sept. 18), Ir-
win Steinberg suggests there is a notable
lack of formal education in the U.S. Bah,
humbug! Education of college students
who aspire to take a place in the music in-
dustry is alive and well and living on col-
lege campuses all across the country.

The impression conveyed by Steinberg
was that only in Chicago is the education of
young men and women proceeding to pre-
pare them for entry into our industry. Yes,
he mentions 28 other graduate degrees,
but that’s all we are told. By this I mean no
disrespect to the Columbia currieulum. It's
just that there is a life after Chicago and
many of us are living and teaching it.

During the past 12 years, our music
management and entertainment manage-
ment programs here at the Univ. Of The
Pacific have been able to provide the practi-
cal “from the trenches” teaching about the
industry for which students come in.

This groundwork has caused just about
all the “majors” in Los Angeles (350 miles
to the south) and even New York to look to
us for interns. These students have subse-
quently made entry into their companies
not as starstruck wannabees but as a part
of a group of technically knowledgeable
and reality-based young people who have a
strong education in how the business func-
tions, and what people within it do to make
it operate.

I, for one, teach from experience. We use

LETTERS

texts written by Bill Krasilovsky, Sid She-
mel, and Don Passman, to name a few. All
are distinguished lawyers in the field.

The Music and Entertainment Industry
Educators Assn. functions to give those of
use who labor in the field a forum for com-
paring programs, sharing information, and
to give us a podium for letting the student,
as well as the industry, know that pro-
grams exist—in all parts of the country—
designed to help interested young people
get into the business.

What we do need in the academic com-
munity is to have a greater exchange with
the industry on an ongoing basis, and yes,
some modest support in the form of en-
dowed scholarships. The cost of one
“baby” artist’s first album would send two
students through four years of a universi-
ty education in one of our two programs.

H. Richard Etlinger
Associate professor
Univ. Of The Pacific

Stockton, Calif.

DCC GROUP SPEAKS OUT

As chairman of the DCC Group of Ameri-
ca, I wish to respond to Matthew Hanson’s
commentary (Billboard, Oct. 2).

I specifically refer to his statement: “The
development of questionable formats, like
DCC and MiniDisc, is detrimental to devel-
oping artists. Hardware and software man-
ufacturers have used valuable resources
developing and producing these formats in

hopes of wiping out the analog cassette in
the U.S. market. Some of this development
money might be better spent by record
companies in expanding new and different
markets for new artists.”

DCC has not been developed “in hopes of
wiping out the analog cassette in the U.S.
market.” DCC was developed as the natu-
ral evolution of the analog cassette to the
digital format to co-exist with the compact
disc. All research concludes that sales of
analog cassettes continue to diminish. If in
fact Hanson’s theory was accurate, we
would still be listening to vinyl recordings.

I also take exception to Hanson’s state-
ment that development money might be
better spent by record companies in ex-
panding new and different markets for
new artists. In this regard I believe he is
mixing apples and oranges. Technology de-
velopment is required to move forward in
all industries. New-artist budgets have
nothing to do with technology research and
development.

While I am understanding of the plight
of all new artists, I believe his complaints
are more a reflection of unfortunate and
depressing truths in today’s economic reali-
ty. It has become more difficult for “new-
comers” in all walks of life.

Emiel N. Petrone
Chairman, DCC Group Of America
Los Angeles, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Biflboard, 1515 Broadway, New York, N.Y. 10036.
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Gapitol Starts Spreading The News
Sinatra Set Billed As ‘Event Of Decade’

B BY CRAIG ROSEN

LOS ANGELES—Capitol Records is
billing Frank Sinatra’s “Duets,” due
Nov. 2, as “the recording event of the
decade,” but for the past four months
the label’s new regime has been
working to turn Sinatra’s first album
of new recordings in nearly 10 years
into the marketing event of the dec-
ade.

The multifaceted campaign in-
volves traditional and nontraditional
retail, direct marketing, extensive TV
and radio tie-ins, and a unique agree-
ment with a rival record company.

Sinatra, accompanied by a 53-piece
orchestra, cut his vocals in sessions
onJuly 1, 6, and 9 that marked his re-
turn to Capitol Records’ historic Stu-
dio A, where he cut many of his sto-

ried recordings of the "50s.
Meanwhile, Capitol’s new execu-
tive team—including president/CEO
Gary Gersh and GM/senior VP of
- marketing Bruce
Kirkland—sprang
into action, devis-
ing a marketing
plan only days af-
ter they officially
joined the compa-
ny in early July.
As many as 10
different Capitol
executives, who
comprised a task force for support-
ing the project, met daily at 6 p.m.
The album, Sinatra’s first new re-
cordings on Capitol in more than 30
years, features the Chairman Of The
Board reprising 13 standards with an

SINATRA

Weird Al Takes Host Slot
At Billboard Vid Awards

LOS ANGELES—*‘‘Weird Al”
Yankovic will host this year’s Bill-
board Music Video Awards at Ho-
tel Sofitel-Ma Maison here. The
latest music video by the Scotti
Bros. artist, the animated “Juras-
sic Park,” debuted Oct. 19 on MTV
(see story, page 42).

This year’s awards show will
honor artists and
videos in 10 dif-
ferent genres, as
well as the top lo-
cal or regional
music video show
in each of the
genres. There
. also will be an

award for the

year’s top direc-
tor and a Maximum Impact award,
which will recognize the individual
clip that did the most to advance
an act’s career. (A complete list of
nominees appears in the Oct. 16 is-
sue of Billboard.)

The awards ceremony, which
runs from 7:30-10 p.m. Nov. 5, is
part of the 15th annual Billboard
Music Video Conference. The con-
ference kicks off Nov. 3 with an
MTV-sponsored opening-night par-
ty on the Santa Monica pier. Other
highlights include a keynote

YANKQVIC

speech by Frank J. BiondiJr., pres-
ident/CEO of Viacom Internation-
al Inc.; a series of “Future Watch”
panels focusing on changes in ca-
ble and broadecasting in the U.S.
and abroad; and an ‘‘evening of
virtual reality’’ hosted by The Box
and Paisley Park at the Glam Slam
nightelub.

Conference registration is $395 and
includes admission to the awards
show; individual tickets to the awards
show—which includes a buffet din-
ner—are available for $35. For con-
ference information, call Melissa Su-
batch at 212-526-5018.

all-star cast, including Luther Van-
dross, Aretha Franklin, Barbra Strei-
sand, Julio Iglesias, Gloria Estefan,
Tony Bennett, Natalie Cole, Charles
Aznavour, Carly Simon, Liza Min-
nelli, Anita Baker, U2's Bono, and
Kenny G. The album’s array of talent
should yield an unusually broad-
based appeal.

Says Charles Koppelman, chair-
man/CEO of EMI Records Group,
North America, “If ‘The Bodyguard,’
which is a wonderful album with a
movie accompanying it, can sell 20
million worldwide over the course of
12 months, certainly this could have
that potential.”

(Continued on page 89)

H BY CHRIS WHITE

LONDON—The title of George Mi-
chael’s second solo album, “Listen
Without Prejudice,” acquired a new
irony Oct. 18 as the British singer’s
High Court quest to be freed from
his Sony Music contract came be-
fore Justice Jonathan Parker.

The court listened during the
opening days of the case as Mark
Cran, QC, who represents Michael,
detailed the extent to which the
Sony deal was weighted in the la-
bel’s favor. Among the points made
by Cran:

Sony Blasted By Attomey
As Michael’s Trial Opens

® Sony “has almost no obligation
to exploit Michael’s records,” and is
only bound to re-
lease three sin-
gles from each
album in the
U.S. and the
UK;

e The compa-
ny’s U.S. division
““was not pre-
pared to’’ sup-
port the singer’s
change of career direction, embod-
ied by the “Listen Without Preju-

(Continued on page 87)

MICHAEL

He's A Gem. Columbia artist Neil Diamond is presented with a plaque
commemorating worldwide album sales of more than 40 million units. The
presentation took place at a gala at Sony Music Studios, celebrating the release
of Diamond’s new atbum, “Up On The Roof—Songs From The Brill Building.”
Shown, from left, are Sony Music Distribution president Paul Smith; Sony Corp.
chairman Akio Morita; Diamond; and Sony Music Entertainment chairman
Michael P. Schulhof.

Rock Hall Announces 1994 Honor Roll

Grateful Dead, Marley, Elton John Among Inductees

NEW YORK—John Lennon, Elton
John, the Grateful Dead, and Bob
Marley are among the artists select-
ed for 1994 induection into the Rock
and Roll Hall Of Fame.

Rounding out the 1994 inductees,
who will be honored Jan. 19 at the
Hall of Fame’s ninth annual dinner,
are the Animals, Duane Eddy, and
Rod Stewart.

Although Eddy was not listed on

this year’s ballot, the nominating
committee decided to induet him un-
der a rule giving the committee the
option to induct any artist who has
been nominated for seven years.
“The decision to induct Duane
Eddy was made prior to who would
get nominated this year,” say Suzan
Evans, executive director of the Rock
and Roll Hall of Fame Foundation.
“The honor is equal to those elected

With Cultural Boycott Lifted, Elton John Set To Play Sun City

JOHANNESBURG, South Africa—
Four December concert dates by El-
ton John at Sun City will mark the
first superstar appearance since a
cultural boycott of the venue was
lifted.

Sun International officials say
John will perform outdoors, at Sun
City’s 15,000-capacity Valley Of The
Waves venue, on Dec. 6, 7, 9, and 10,
accompanied by percussionist Ray
Cooper. The booking was confirmed
by John’s management company in

London.

The show is billed as the “Under
African Skies” concert, and general-
admission tickets are priced at 100
rand (about $30), with limited grand-
stand seating at 175 rand (about $52).

The concerts will be the climax to a
year of events that have increased
the profile of Sun City. The Gipsy
Kings booked the venue’s 8,000-seat
Superbowl Oct. 23, 24, 30, and 31, and
George Benson signed to perform
during the Miss World 1993 Pageant

at the Superbowl Nov. 27.

John’s performance will mark both
the return of international superstar
bookings to Sun City and the first live
concert at the Valley Of The Waves,
a large entertainment area between
the Sun City and Lost City hotel com-
plexes, says Sun City spokeswoman
Melanie Millin-Moore. Jean-Michel
Jarre staged a preprogrammed mu-
sic and light show at the c¢pening of
Lost City last December.

ARTHUR GOLDSTUCK

by the [voting group]. All inductees
are treated the same.”

Artists nominated this year who
were not elected were Martha & the
Vandellas, Joni Mitchell, the Moon-
glows, Pink Floyd, Frank Zappa, the
Velvet Underground, the Young Ras-
cals, Buffalo Springfield, and the
Jackson 5.

Evans says inductees in the non-
performer and early-influence cate-
gories will be announced within the
next few weeks.

All living 1994 inductees are expect-
ed to attend the dinner; deceased
members will be represented by fam-
ily members. Upon hearing of her hus-
band’s election, Rita Marley said,
“How good and pleasant it is before
God and Man to see the unification of
all musicians. We give thanks to Jah.”

After being held in Los Angeles
last year, the ceremony returns to
New York this year. “We would like
to hold the dinner in different cities,”
Evans says. “We look forward to re-
turning to L.A. at some point; we had
a wonderful experience.”

Vee-Jay Records
Revisits Catalog
For Boxed Set

M BY JIM BESSMAN

NEW YORK—Forty years after its
inception and one year after its reju-
venation, Vee-Jay Records is com-
memorating its rich R&B catalog
with a boxed set that already seems
competitive with major-label multi-
disc releases.

The three-CD ““Celebrating 40
Years Of Classic Hits: 1953-1993,” re-
leased Oct. 7, is “blowing out at Tow-
er Records, right across the board,”
according to Jim Kelley, buyer for
Malverne Distributors, which han-
dles Vee-Jay product in the North-
east. But he notes that while the set
is “tailor-made for Tower, it’s also
scoring at chains like Trans World
and Camelot, as well as the mom-and-
pops.

“It’s a great, great box,” adds Kel-
ley. The 75-song, $39.98 package con-
tains such '50s and ’60s classics as
Gene Chandler’s “Duke Of Earl,” the
Spaniels’ ‘“Goodnite, Sweetheart,
Goodnite,” Jerry Butler’s “He Will
Break Your Heart,” John Lee Hook-
er's “Boom Boom,” Jimmy Reed’s
“Honest I Do,” Hank Ballard & the
Midnighters’ ‘““The Twist,” Dee
Clark’s “Raindrops,” and Betty Ever-
ett’s “The Shoop Shoop Song (It’s In
His Kiss).”

Other roster artists represented in-
clude Gladys Knight & the Pips, Lit-
tle Richard, the Dells, Gene Allison,
Eddie Harris, the El Dorados, Jay
McShann, the Magnificents, Billy
Emerson, Pee Wee Crayton, Elmore
James, Jimmy Witherspoon, Mem-
phis Slim, Rosco Gordon, and J.B.
Lenoir.

Compiled by Vee-Jay reissue pro-
ducer Billy Vera, the box also fea-
tures rare and previously unreleased
tracks, all documented in a 24-page
“The Vee~Jay Story” booklet.

“VeeJay was probably the first la-
bel with any success and size that
was owned by African-Americans,”

(Continued on page 88)
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SESAC Plots A Gompetitive Gourse
Group To Base Payments On BDS Data

# BY EDWARD MORRIS

NASHVILLE—Performing rights
organization SESAC aims to rely on
technology and personal attention to
songwriters and publishers in order
to compete more effectively with
ASCAP and BMI. That’s the mes-
sage owners Freddie Gershon, Ira
Smith, and Stephen Swid have been
spreading in recent meetings at the
company'’s headquarters here.

In January, the SESAC Latina divi-
sion will begin using information
from Broadcast Data Systems’ com-
puterized airplay detection service as
a basis for paying writer and publish-
er members who work in this format.
And the owners say SESAC hopes to
begin monitoring its country airplay
through BDS by January 1995.

Since the trio of entrepreneurs pur-
chased SESAC in October 1992, they
have enlarged the Nashville staff by
20% and say they have fired no one in
any of SESAC'’s operations.

The owners have taken a 10-year

lease on the building they now occu-
py at 55 Music Square East, and have
secured an option to buy it.

According to Gershon, accurate
airplay reports should do away with
the traditional adversarial posture
between performing rights groups
and broadcasters, since it will enable
broadcasters to pay only for the mu-
sic they use. He says he envisions the
issuance of ‘“‘mini-blanket licenses”
that would cover only the SESACHi-
censed songs that are applicable to a
particular radio station’s format.

Swid maintains that broadcasters
will have a “desire to pay” for music
they actually use.

Smith declines to predict whether
computer monitoring will mean more
income for SESAC’s country music
writers. “We believe we can pay the
country writer exactly what his per-
formances entitle him to,” he says.
“It’s not a question of more—it’s a
question of being accurate.”

Smith believes that pitching
SESAC’s accuracy will appeal to writ-

LOS ANGELES—R&B singer Fon-
tella Bass has sued American Ex-
press Corp. and its advertising
agency, Ogilvy & Mather, claiming
that they violated a guild agree-
ment by using “Rescue Me,” her
top five 1965 pop hit for Chess Re-
cords, without her consent in a TV
spot.

The suit, filed Oct. 15 in San
Francisco County Superior Court,
seeks damages in excess of $50,000
and punitive damages to be deter-
mined at trial.

Bass’ action says that MCA,
which owns the rights to the Chess
catalog, licensed “Rescue Me” for
use in a TV campaign that ran in

Fontella Bass Sues AmEx
Over Use Of ‘Rescue Me’

1990 and 1991, providing that any
consents required under guild
agreements be obtained. (MCA is
not a defendant in the suit, and
there are no allegations of wrong-
doing on the label’s part.)

The suit alleges that American
Express and Ogilvy & Mather vio-
lated an American Federation of
Television & Radio Artists agree-
ment governing the commercial use
of music, to which Chess was a sig-
natory. According to the action, the
AFTRA contract requires parties li-
censing a performer’s recordings to
also obtain the performer’s consent.

Bass’ attorney, Steven Ames

(Continued on page 21)

BILLBOARD. Jon Guynn is promoted to
national advertising manager for
Billboard Airplay Monitors in Los
Angeles. He was Western advertis-
ing manager/music. (See story, page
4)

RECORD COMPANIES. Ralph Simon is
appointed executive VP of Capitol
Records in Los Angeles. He was
chairman/CEOQ of his own Scintilla
Co., which owned a record label, a
music publishing subsidiary, and a
producer management company.

Elektra Entertainment in New
York names Paul W. Brown VP of
rock promotion and Erik Olesen di-
rector of national promotion. They
were, respectively, director of rock
promotion at Virgin and Southeast
regional director at Elektra.

RCA Records names Dwayne
Welch VP of international in New
York, Terry Anzaldo senior director
of pop promotion in Los Angeles, and

SIMON BROWN

Andy Kemp director of national mid-
America promotion in Chicago. They
were, respectively, director of A&R
and marketing at BMG International
Asia-Pacific, RCA national director of
West Coast promotion/national dance
radio promotion, and RCA local pro-
motion representative in Dallas.
Sony 550 Music in New York
names Hilary Shaev VP of pop and
video promotion, Jeff Appleton VP
of rock promotion, Neda Leppard
Tobin director of pop promotion, and
John Knapp director of alternative
promotion. They were, respectively,

ers in the two other performing
rights societies, where, he says, there
is “significant discontent” about the
fairness of payments. “We did not
create the discontent,” he says.

Swid says that each of BDS’ auto-
mated monitoring systems costs
$36,000. To extend BDS’ services to
new markets, he speculates, radio
stations in those markets might
agree to pay the costs of the systems
as an advance against the payments
they ultimately would make to SE-
SAC.

SESAC currently is meeting to set
new licensing rates for radio. It also
has hired additional personnel for its
general licensing division to secure
compliance from clubs, hotels, con-
ference halls, retailers, and other mu-
sic users who have failed to secure
SESAC licenses.

Long identified with gospel music,
SESAC recently was able to capital-
ize on that connection, Swid says, by
signing the National Funeral Direc-
tors Assn., which has 11,000 outlets.

Seeing Double. Mary-Kate and Ashley Olsen sign an agreement in which the
ABC TV network will receive fees from sales of their second album, ‘| Am The
Cute One,” and music video collection, “Mary-Kate And Ashley Olsen: Our First
Video,” in exchange for a series of TV spots that will air following selected
episodes of the Olsens’ ABC series ‘‘Full House.” The video is No. 1 this week
in music video sales, according to SoundScan, and the album is at No. 24 on
Billboard's Heatseekers chart. Shown in back row, from left, are Loeb and Loeb
law firm partner Robert Thorne and Zoom Express president Bob Hinkle. In front
row, from left, are Mary-Kate Olsen, ABC Entertainment president Ted Harbert,

and Ashiey Olsen.

Clients Recall Leffler’s Selflessness, Tenacity
Van Halen, Carpenters Manager, 47, Dies Of Cancer

@ BY CHRIS MORRIS

LOS ANGELES—The late Ed
Leffler is remembered by his clients
as a tenacious manager who always
put his acts’ interests before his own.

Leffler died of thyroid cancer Oct.
16 at Cedars Sinai Medical Center
here. He was 47.

“He was the most intelligent man
I've ever known, and he was the fifth
member of Van Halen,” says the
band’s lead vocalist, Sammy Hagar,
who also was managed as a solo art-
ist by Leffler. “I'm not bullshitting—
we're a four-piece band now.”

According to publicist Maureen
0’Connor, Leffler successfully bat-
tled throat cancer a decade ago, but
he suffered a recurrence early this

EXECUTIVE TURNTABLE
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senior director of alternative/video
promotion for EMI Records Group,
senior director of national album pro-
motion at Atlantic, director of video
promotion at Epic, and music director
of radio station WIYY Baltimore.

Atlantic Records in New York pro-
motes Karen Colamussi to VP of
marketing and Vicky Germaise to
VP of product development. They
were, respectively, senior director of
marketing and senior director of
product development.

Debbie Schore is promoted to VP
of product development for Verve in

year that required massive chemo-
therapy. He went on the road with
Van Halen this summer, but under-
went a relapse that required further
treatment and left the tour before it
ended in August.

Leffler had managed Van Halen
since 1985, when Hagar, whose solo
career he had guided since 1976, re-
placed David Lee Roth as lead singer.
Under his guidance, the band notched
its first No. 1 album, “5150” (1986),
beginning a chart-topping streak that
continued with “OUS812” (1988) and
“For Unlawful Carnal Knowledge”
(1991).

Although some observers main-
tained at the time that Roth’s depar-
ture spelled commercial disaster for
the band, Van Halen continued to

reign as one of metal’s preeminent
concert draws under Leffler’s aegis.

A graduate of the Univ. of Penn-
sylvania who received his master’s
degree in business from the Wharton
School, Leffler began his career dur-
ing the '60s as an agent at General
Artists Agency in New York, where
he represented the Beatles and the
Rolling Stones.

From the "70s on, as a manager
with Bach, Newfeld & Bernard,
Katz/Gallin/Leffler, and his own EL
Management, he directed the careers
of the Osmonds, the Carpenters, the
Sweet, Petula Clark, Juice Newton,
and Hagar.

Highly selective in his choice of cli-
ents, he also was managing Jude

(Continued on page 84)

APPLETON COLAMUSSI

New York. She was director of prod-
uct development.

Sony Discos in Miami promotes
Luis Figueroa to VP of finance and
Onelia Rodriguez to comptroller.
They were, respectively, VP of fi-
nance and administration for Sony
Music Mexico and director of ac-
counting at Sony Discos.

Julius Eric Turner is named direc-
tor of urban sales for the EMI Re-
cords Group in New York. He was
national urban marketing manager
for CEMA.

Kathie Reed is appointed West

GERMAISE

SCHORE

Coast promotiens director for Road-
runner Records in Torrance, Calif.
She was in the metal radio depart-
ment at Geffen.

Leonard Wohl is named attorney
for PolyGram Holding Inc. in New
York. He was an associate at Pryor,
Cashman, Sherman & Flynn.

PUBLISHING. Clyde Lieberman is ap-
pointed senior director of East Coast
creative operations at BMG Songs
Inc. (ASCAP) in New York. He was a
staff songwriter and consultant for
BMG Music Publishing.
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Rushing Back To The Limelight

Power Trio Returns With ‘Counterparts’

E BY LARRY LeBLANC

TORONTO—With a 19-year career
spanning several major music up-
heavals, Rush has remained regarded
as a vital, relevant band.

The Toronto-based power trio is
likely to find even more acclaim with
its 17th album, “Counterparts,” re-
leased Oct. 19 by Atlantic Records
and co-produced by band members
guitarist Alex Lifeson, drummer Neil
Peart, and bassist/singer Geddy Lee
with British producer Peter Collins.

“The last record was phenome-
nal—this record is even better,” says
Jason Sniderman, VP of Roblan Dis-
tributors Ltd., which operates Can-
ada’s leading retail outlet, the 100-
store Sam The Record Man chain.

Though Rush’s star status in the
States can't be denied, in Canada, as
Sniderman’s comments attest, the
band practically takes on mythic pro-
portions. ‘“Tell me one band that
Rush can be compared to. Nobody.
There's not another band in the world

that plays like this,” Sniderman says.
“It’s not heavy metal, and they’re not
a dinosaur band. It’s progressive, but
it’s not progressive like Marillion or
Genesis. It's just hard-rockin’ music.”

Explaining the band's longevity in
the rock world, its long-time manager
Ray Danniels says, “Rush is like
three athletes. Every season they've
showed up to play. They've never re-
tired and tried to come back, or re-
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RUSH: Geddy Lee, Neil Peart, and
Alex Lifeson.

All-Star Cast Helps Clinton
Revisit A Place Called P-Funk

8@ BY CHRIS MORRIS

LOS ANGELES—Funk maestro
George Clinton, with a good deal of
help from his friends, is taking on
another Clinton—President Bill—
on the leadoff single from his new
Paisley Park album, “Hey Man ...
Smell My Finger.”

Clinton has called in a number of
favors and enlisted an all-star cast

for “White House” (which spins off
a phrase from Clinton's 1975 Parlia-
ment opus, “Chocolate City™). Dr.
Dre, Ice Cube, Yo-Yo, Chuck D.,
Flava Flav, and MC Breed are
among the hip-hop luminaries who
guest on the politically tinged track
and video.

“[Co-producer] Kerry Gordy
came up with the idea of ‘Paint The
White House Black,’” Clinton says.
“I didn’t like the idea, because we
had done ‘Chocolate City,’ and 1
thought it was a repeat. But he had
so much juice that he was beginning
to excite other people.

“I called all the people that had
sampled [my music] ... Each one of
them did their little parts the way
they see it.”

Other guests on the album include
Anthony Kiedis and Flea of the Red
Hot Chili Peppers, whose 1985 al-
bum “Freaky Styley” was produced
by Clinton. “They're homeboys ...
They were like part of the family,”
he says of the funk’n’rollers, who ap-
pear on the track “Martial Law.”

Clinton's label chief, formerly
known as Prince, also contributed.

(Continued on page 28)

[ SHURE®

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

Cathy Dennis

leased a record and not toured. They
haven’t released a record in the
States that hasn't been [certified gold
or] platinum since 1976. They made
their first record before they were 20
years old, which puts them 10 years
younger than half the icon acts.”

“We're not cynical or trying to de-
sign anything from a marketing point
of view,” says Peart. “We truly are 2
bringing that naive teen-ager’s re-
sponse to the music. Do we like it?
Let's do it. That’s what protects the
freshness of our music.”

While Rush’s sales have been
pretty consistent, Val Azzoli, Atlantic

<1 |

i :

N ‘ . ' - U
p { |

Gold Standard. Chris Isaak, center, celebrates the gold certification of his
latest album, “San Francisco Days,” on Warner Bros./Reprise. Pictured, from
left, are Clyde Bakkemo, Warner Bros. VP of product management; WB
president Lenny Waronker; Isaak; Isaak’s co-manager, Sonya Chang; Dino
Barbis, WB VP of promotion; and Gary Briggs, Reprise Records national album
promotion director.

(Continued on puge 14)

MOPE MEETS MOD: Leading mope roeker Morrissey
has signed with Stiefel/Phillips Entertainment, the man-
agement company that guides the careers of Rod Stewart
and Patty Smyth, among others. One of the first moves
made by management was to push back Morrissey’s up-
coming Sire/WB release ‘“Vauxhall And I"” frem November
to February 1994. “I said, ‘Let's stop everything, take a
deep breath, and not come out in the heart of the Christ-
mas rush,’” says Arnold Stiefel. “ ‘It’s not another pro
Sorma album, let’s give it the full treatment.’”
The first single from the album,

The Mainstreaming Of Mo;rissey?;
‘Back Room’ Sales For Howard Jones

fel basically had no comment, other than to say, “Let’s take
care of this album first.”

After the record’s release, Morrissey will undertake a
10-week college tour starting in March,

ALL FOR ONE AND ONE FOR ALL: Bryan Adams,
Rod Stewart, and Sting are warming up their vocal chords
to record the theme song to the upcoming movie, “The
Three Musketeers.” The track was written by Adams and
Michael Kamen, whose last movie collaboration was a lit-

tle hit from “Robin Hood"” called

which was produced by Steve Lilly-
white, will be “The More You Ig-
nore Me, The Closer I Get,” and
compared with past Morrissey offer-
ings, it's downright peppy.

Part of Stiefel and partner Randy
Phillips’ plan is to expand Morris-
sey from cult icon to a more main-

“Everything I Do (I Do It For
You).” The soundtrack will be on
Hollywood Records in North
America, and PolyGram for the rest
of the world.

ON THE ROAD AGAIN: Robert

™ Plant has selected many of his fa-

stream music figure. Step one is to
upgrade the visuals surrounding
Morrissey. “He hasn't been packa-
ged like this before, in terms of the
cover art and the caliber of photography,” says Stiefel.
“Also, we’re working on the kind of video that he’s going
to do with what kind of budget. His past videos have looked
like travelogs—they’ve been boring—but the songs are
great. We're pulling out all the stops.”

Stiefel knows that any expansion comes at the risk of
losing some of Morrissey’s early fans, who may think that
even the slightest bit of spicing up means the artist is des-
erting his following. However, Stiefel hopes Morrissey’s
core fans “will only feel proud and a sense of ownership
that they discovered him so many years ago . .. When you
look at the success of R.E.M., U2, or Depeche Mode, you
see that whatever fans you lose, you gain more when you're
that good. The fans who are really smart know that people
change and reinvent themselves.”

While Morrissey’s former band, the Smiths, achieved
gold status with several of its releases in the U.S., none
of Morrissey's four solo efforts has been certified gold. But.
Stiefel remains undaunted about his new client’s potential
“I have a goal of double platinum in sales on this one in
the U.S,” Stiefel says.

Should that occur, it may only serve to drive up Morris-
sey’s market value. With the release of “Vauxhall And 1.”
Morrissey will have only one album remaining on his Sire/
WB contract, which covers North America. The new album
fulfills his contract with EMI Music, to which he is signed
for the rest of the world, and concludes his publishing deal
with Warner/Chappell.

Stiefel/Phillips also operates the Gasoline Alley im-
print, which is a co-venture between the management com-
pany and MCA and is home to such artists as Shai and
Brotherhood Creed. When asked if Morrissey may end up
on that label, which is operated primarily by Phillips, Stie-

by Melinda Newman

vorite up-and-coming bands to open
for him on his current tour. Baby
Animals served as warm-up act for
the first couple of weeks in late Sep-
tember, then Stone Temple Pilots played a few dates. Big
Head Todd & the Monsters are at the plate now. On deck
are Cry Of Love and Brother Cane. According to Plant’s
label, Atlantic Records, the artist had a list of bands he
wanted to have on the tour, then worked out the schedule
according to each group’s availzbility ... Fellow Atlantic
act The Fat Lady Sings is taking an interesting approach
to touring: The band is spending two weeks each in New
York, Boston, Toronto, and Chicago, playing four to eight
different clubs in each city. On one of its New York dates,
the band will open for Howard Jones.

SPEAKING OF HOWARD JONES, he is on a club tour
supporting the release of his “Best Of Howard Jones” com-
pilation on Elektra Records. At the shows, Jones also is
selling his newest CD. “Working In The Back Room,” on
his own D-Tox label. It seems that the greatest-hits collec-
tion ended his association with Elektra, and the artist de-
cided to put out the new music by himself. Recorded in his
home studio, “Working” is an enjoyable set, highlighted by
the jaunty “Cookin’ In The Kitchen” and graceful “Left No
Evidence.” The record will be sold only at the concert site.
Each copy will be autographed by Jones. We know he’'ll
get an accurate count of the records sold: His mom and
dad are manning the sales booth at each date.

PLUGGING AWAY: Billboard’s 1994 issue of the Inter-
national Talent & Touring Directory is now available.
The directory lists contact numbers for artists, managers,
and agents, along with venues and services in each state.
The cover price is $75. and the directory can be ordered
by calling Billboard Directories at 800-344-7119.
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THE LEGEND
CONTINUES...

THE BAND

JERICHO

FIRST NEW STUDIO ALBUM IN 17 YEARS.
FIRST TRACK TO RADIO IS
"ATLANTIC CITY"

ALBUM IN STORES NOVEMBER 2.

Cover ArtPeter M  © 1993,
Pyramid Records, 325 Lafayette St., 2nd Floor, N.Y., N.Y. 10012.
© 1993 Pyramid Records. Distributed by Rhino Records, Inc.
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If we told you
who stayed here,
they wouldn’t.

n the discreet elegance

of Manhattan's Upper East Side

is The Sianhope. a civilized oasis

of indescribable comfort and

convenience. Away from the

bustle of midiown. experience an

elegant anonymity as a scasoned

staff demonstrates the service

excellence that is the hallmark

of this world-class hotel.
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Here where the cily is quiel

For reservations call 800-828-1123
995 Fifth Avenue at 81st Street
New York, NY 10028

For information call 212-288-5800

RUSH RETURNS

(Continued from puge 10)

Records executive VP/GM, says that
with such a strong album as “Coun-
terparts,” coupled with the momen-
tum provided by the band’s previous
“Roll The Bones” album in 1991, the
timing for a Rush resurgence is per-
fect.

“The group lost some marketshare
a few vears back, but they built it
back in recent vears,” he says. “Their
fans, who mostly are male, have been
tremendously loyal, and there's so
many bands around today that owe a
musical debt to them.”

While agreeing that Rush’'s audi-
ence is dominated by young males,
Danniels says the band also draws
strong female numbers at concerts in
some U.S. markets. “When they hit
the West. they have a much higher
percentage of women than in the
Northeast,” he says. “In the North-
east a lot of guys seem to buy tickets
as a social thing, to go with their
friends.”

“Counterparts,” mostly recorded
at Le Studio in Morin Heights, Que-
bee, last spring, features powerful, of-
ten intense, lvries by Peart and imag-
inatively diverse music by Lee and
Lifeson. On “Between Sun And
Moon,” former Max Webster lvricist
Pye Dubois collaborated on lyrics.

As with the band’s previous two al-
bums, prior to recording, Rush
worked initially at the Chalet Studio
in Claremont. 40 miles outside Tor-
onto. Working Mondays to Fridays,
the band tested out musical ideas at
an unhurried pace in an idyllic coun-
try environment before commuting
home on the weekends.

“It's a careful combination of hav-
ing a home life as a very concentrated
body of work gets done,’” says Peart.
“We'd have five days of complete iso-
lation, focusing on the job without
dealing with traffic or other normal
life things. Going home for the week-
end kept everything amazingly fresh.
We'd come back with a fresh perspec-
tive on the work we were doing.”

Peart says the band has benefited
greatly from setting aside specific
time periods for songwriting. “Ten
years ago, we could finally say, ‘OK,
we’re going to take some time to
write this record before we make it.
We were then on a circuit of being on
the road, then right to the studio to
try to come up with songs, and then
record them. Finally, we realized it’d
be more productive to set aside a pe-
riod of time and do it as a separate
job.

“Since that time, the only rule is
that there are no rules,” he says. “It’s
the same guys and the same working
patterns might become comfortable,
but that’s not to say they won't be
overturned the next time. Nothing is
allowed to become a formula.”

Next month, Rush starts rehears-
als for a North American tour that
begins Jan. 22 in Pensacola, Fla.

So far no dates have been slated for
Europe, where Rush has sold well
over the years. “We’d be much
stronger if we got there more of-
ten,"admits Danniels. “We're trying
to address that but we have a big
show and a big responsibilities, and it
pays for itself by eranking out those
70 or 80 North American dates. If we
don’t go [to Europe] this time, we'll
go for the next album.”
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PUB SONGBOOKS EXPOSED!:
Three new, worthy music publisher
catalog presentations on CD are
available through the publishers that
assembled them. Their obvious in-
tention is to expose the songs and
generate interest in new recordings.
They also happen to entertain the
listener in the process.

Up first is a three-CD, 74-song
rendezvous with the hits of oldline
independent publisher Shapiro-
Bernstein, which was formed in

Pubbers Open The Books
On Berlin, Cahn, & More

wordsmith) with a fertile catalog of
standards. Fifty of his songs, wed-
ded to melodies by the likes of Jule
Styne, Jimmy Van Heusen, and
others, have been assembled in a
two-CD package called “Songs With
Lyries By Sammy Cahn” by Frank
Military of Warner-Chappell,
which publishes or administrates
many of the songs. The selections
are full-length recordings featuring
such artists as Frank Sinatra,
Peggy Lee, Vic Damone, Jack

tive—including an informative run-
down of each song’s origins—it con-
tains full, top-star renditions of a
richly varied catalog, ranging from A
(“The Anniversary Song) to not quite
Z (“You're The Only Star [In My
Blue Heaven]”). Says the company’s
longtime chief executive, Leon
Brettler, “We make it easy for any-
one who has a sync license from us
and a master license from a record
company to transfer the entire song
from our digital CD to their sound-
track.” While the CD goes on and on,
with such favorites as “Beer Barrel
Polka (Roll Out The Barrel),” “The
Glory Of Love,” “A Nightingale
Sang In Berkeley Square,” and “Red
Sails In The Sunset,” Brettler tells
W&M that it recently had a No. 1
Hot Dance Music charter with “Slide
On The Rhythm” by Arizona (Vir-
gin). Hey, here's a starter for the
next compilation.

SAY IT WITH MUSIC: Mining the
recorded songs of a single song-
writer of Irving Berlin’s genius has
to stop somewhere within reason,

standards. A new promotional two-
CD release stops at 46 selections.
Alan Warner prepared the collec-
tion for worldwide distribution. In
the U.S., the package is available
through Irving Berlin Music, which
is administered by Williamson Mu-
sic. In other markets, the Berlin cat-
alog is handled by Warner-Chap-
pell. The full-length recordings in
the package are replete with top per-
formers who have cut Berlin songs
over the years, from Tommy Dor-
sey’s 1937 hit rendition of “Marie” to
Taco’s 1983 technological triumph
on “Puttin’ On The Ritz.” Interest-
ingly, several of the songs, such as
“Alexander’s Ragtime Band” and
“Everybody’s Doin’ It,” both 1911
copyrights; “Play A Simple Melody”
(1914); and “I Love A Piano” (1915),
are in the public domain in the U.S.,
but not in most foreign markets.

THE MAGIC OF SAMMY: Sammy

considering his prodigious list of

Cahn is another songwriter (or

1913 and re- Jones, and
mains a fam- - Steve Law-
ily-owned and- rds M Ie rence & Ey-
managed die Gorme.
business out T I L] And, oh, those
of New York. g i g & ohcam — songs! “I'll
Longboxed g Walk Alone,”
with the “Call Me Irre-
aplomb of a g sponsible,”
major-label by Irv Lichtman ““All The
retrospec- Way,” “Time

After Time,” “Love And Marriage,”
“Bei Mir Bist Du Schon,” “The Sec-
ond Time Around,” “It’s Magic,”
“The Things We Did Last Summer,”
and “Guess I'll Hang My Tears Out
To Dry.”

FOR REAL OLDIES, there is the
finality of public domain after 75
years; now there is another PD song
reference on the market, in the form
of “The Mini-Encyclopedia Of Public
Domain Songs” ($299) by Barbara
Zimmerman, who heads BZ/Rights
& Permissions, a New York clear-
ance firm that is accepting orders for
the tome. It lists 600 songs in the
public domain in the U.S,, and is
arranged in two parts: an alphabeti-
cal list of song titles with a notation
of previous usage in a musical, play,
film, or TV program, and a list of
song categories. A preface, “Impor-
tant Cautions,” clarifies the limita-
tions of PD song usage. Each year,
owners of the book will receive a no-
tice about new titles entering PD
status. In August, a new monthly,
Public Domain Report, started pub-
lication. It goes beyond music to lit-
erature, film, art, and children’s
works.

GIVING A LISTEN: The 1993
ASCAP East Coast Pop Song-
writer’'s Workshop takes place Nov.
18 at ASCAP's New York HQ, fea-
twring songwriters, publishers, pro-
ducers, and others who will review
preselected, two-song demos.
Entries, including tapes and resu-
mes, must be postmarked no later
than Nov. 1to the ASCAP Pop Song-
writers’ Workshop, 1 Lincoln Plaza,
New York, N.Y. 10023. Multiple
entries will not be accepted.

PRINT ON PRINT: The following
are the best-selling folios from CPP/
Belwin:

1. Sleepless In Seattle, Soundtrack
2. Gloria Estefan, Mi Tierra

3. John Michael Montgomery,
Life’s A Dance

4. Dire Straits, On The Night

5. Kathie Lee Gifford, Sentimental.

Mercury Bets Touring Can
Make James A U.S. Name

B BY CRAIG ROSEN

LOS ANGELES—"“Born Of Frus-
tration” was the name of the Mod-
ern Rock Tracks hit from James’
last Fontana/Mercury release,
“Seven,” but it could also sum up the
band’s continuing battle to win over
audiences in the U.S.

“It can be weird,” vocalist Tim
Booth says of the band’s widely var-
ying degrees of popularity in the
U.K. and U.S. “We did one gig in
England in front of 30,000 people,
and then we come out here and it's
‘James who?'”

Yet Booth says the band actually
prefers the support position when
playing live. Just prior to the release
of its new album, “Laid,” issued Oct.
5, the band concluded a stint on the
WOMAD tour, headlined by Peter
Gabriel, and last year it toured with
Neil Young.

“You're up there for an hour in-
stead of two,” he says. “It’s kind of
more fun playing for an audience
that doesn’t know you and winning
them over, rather than playing for
the converted.”

Mercury is optimistic that this ap-
proach eventually will break the
band in the U.S. “We will work
‘Laid’ like we have been working
James for the last two years—by
making friends at retail,” says Mer-
cury Records senior director of mar-
keting Josh Zieman.

The label currently is negotiating
with a few chains to include “Laid”
in their listening booths and “buy it
and try it” promotions, and it is anx-
ious to get James back out on the
road. “That’s the way they broke in
the U.K., and that’s the way we will
continue to work it here,” says Zie-
man.

“Laid,” produced by Brian Eno,
finds James taking a slightly more
somber approach. According to
Booth, the sound of the album was
at least partially influenced by the
tour with Young, on which the band
performed acoustically.

“After we toured with him, we
didn't play electric again for three
months,” Booth says. “Our ears
were sort of tuned to that level of
subtlety. The way we did the LP
was just a gradual continuation of
that, and Brian encouraged that. So
we ended up with a fairly laid-back
record.”

Mercury has been working the ti-
tle track of the album at alternative
and college radio, and has long-term
plans to take James to album alter-
native. “Off the bat, we are going
back to where we had the most sue-
cess, and we will build from there,”
Zieman says. In its second week on
Billboard’s Modern Rock Tracks
chart, the song leaped to No. 15.

James also will make an appear-
ance on “The Tonight Show,” tenta-
tively set for Friday (29). The band
hopes to return to the U.S. in early
1994, once again as a support act.

Meanwhile, the sessions with Eno
were so fruitful that the band has
another album in the can. “[‘Laid’] is
the LP we went in to make,” Booth

JAMES: David Baynton-Power, Jim
Glennie, Larry Gott, Saul Davies,
Mark Hunter, and Tim Booth.

says. “It's the song LP, but we also
did a double LP of mainly improvi-
sed stuff.” According to Booth, Eno
heard the band jamming and said,
“People would like to hear this.”

Yet the rest of the Eno sessions
won'’t be released until next year.
“We've kept it under wraps,” Booth
says. “We haven't shown the record
company, except for a few people in
London. No one in America has
heard it. We don’t want to confuse
people. We want [“Laid”] to be fo-
cused on properly, and then we’'ll
present the strange, artistic
younger brother.”

THE MAN BEHIND

GUYS AND DOLLS
AND OTHER
THEATER CLASSICS

Available at local bookstores
or call

1-800-253-6476

Membershi

an associate member.

musical publications have
tion of musical works.

New York  Nashville
(212) 621-6000  (615) 742-5000

Chic
1312) S90775

WHO DO YOU HAVE TO BE
TO JOIN ASCAP?

in the American Society of Composers,
Authors & Publishers is open to any writer or publisher
who meets the following requirements:

Writers: Any composer or author of a copyrighted musi-
cal composition who has written one or more regularly
published or commercially recorded works. Any compos-
er or author of a copyrighted musial composition who
does not meet the above requirement may be elected as

Publishers: Any person, firm, corporation or partnership
actively engaged in the music publishing business whose
been used or distributed on a
commercial scale, and who assumes the
financial risk involved in the normal publica-

ASCAP 1 Lincoin Plaza, New York, NY 10023

Lo An?olu - ' I

(213} 8831000

London Puerto Rico
011-44.71-973-0069 {809} 725-1688

BANKRUPTCY SALE

= UMNITED STATES BANKRUPTCY COURT
® EASTERN DISTRICT OF NEW YORK
-72670-511

Re: BIG RED ENTERPRISES, INC., CASE #083.

DAVID R. MALTZ & CO., INC.

SELLS WED., OCT 27, 1993
1:00 A.

Auctioneers, Liquidators, Appraisers AT 11:00 A.M.
AT 40 OSER AVENUE, HAUPPAUGE, L.l., NEW YORK

A S S L]

FLURD L

UL, UUL.OU

’
)
Al

CONSISTING OF CASSETTES, COMPACT DISCS, RECORDS, INCLUDING BUT NOT LIMITED TO VARIOUS

ARTISTS FROM ROCK, COUNTRY & WESTERN JAZZ, BIG BAN

D, SWING, RHYTHM & BLUES, SOUL, RAP,

EL, CONTEMPORARY SOUNDTRACK?ASV LISTENING, CHRISTMAS.

Foin :
EQUIPMENT: SALLET SHELVING, PALL

JACKS, HAND TRUCKS, PEDESTAL FANS, SHIPPING

TABLES, SHRINK TUNNEL MACHINE, PORTABLE AIR COMPRESSOR, CORRUGATED

BOXES, REFRIGERATOR, DESKS,

CHAIRS, FILE CABINETS, PANASONIC TYPEWRITER, AT & T FAX

CHINE, DELL 3865X/25 COMPUTER, OFFICE SAFE, ROYFOX BOND COPIER, CALCULATORS.

[ ALL OF THE ABOVE TO BE SOLD IN BULK ONLY |

MINIMUM BID $160,000.00

TERMS & CONDITIONS: A 350,000 DEPOSIT IN CASH OR CERTIFIED CHECKS IS REQUIRED TO
* REGISTER TO BID. THE BALANCE IS DUE ON OR BEFORE 12 NOON
OCTOBER 29, 1993 IN CERTIFIED FUNDS ONLY. ALL ASSETS MUST BE REMOVED BY THURSDAY,

NOVEMBER 4, 1903 BY THE PURCHASER AT HIS

OWN COST, RISK & EXPENSE

msp[c"ous- BY APPOINTMENT WITH THE AUCTIONEER'S OFFICE PRIOR TO THE SALE OR 9:00
s A.M. ON THE MORNING OF THE SALE. IN ORDER TO INSPECT THE ASSETS ON THE
MORNING OF THE SALE YOU MUST BE REGISTERED TO BID.

ALLAN B. MENDELSOHN, TRUSTEE

AUCTIONEERS TELEPHONE: (516) 349-7022
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| ARTIST DEVELOPMENTS |

MAINSTREAM MELVINS

When Pacific Northwest pioneers are
recounted in the future, Melvins’
frontman Buzz Osbourne should be
right up there with Lewis & Clark.
Ever since he presaged the Seattle
sound with massively amplified
slowcore that stood in stark contrast
to his band’s early '80s punk peers,
Osbourne has been hailed as the
godfather of grunge. But that only
hints at the menace exuded by
“Houdini,” the trio’s first Atlantic
album after four indie releases.

“Don’t blame me for what’s
happened |in Seattle|,” chuckles
Osbourne, who now lives in Los
Angeles. “I keep putting more miles
between me and that town. I think the
bands there in the early to mid-'80s
were a lot better than what’s going on
now, that’s for sure.”

Just as Black Flag was hailed for
having taken the Ramones’ style and
doubling the speed, the Melvins
halved the tempo of Flipper’s
molasses-slow sound on minimal

PUBLICITY

PRINTS

Uthographed ON Heavy Closs Stock
BLACK & WHITE 8x10’s
00 - $70.00 1000 - $85.00

COLOR
1000 - $396.00
Above Prices include Tyesetting & Freight
Send 8x10 Photo - Check or M.O.

A A
Full Color & B/W Posters
composites - Cards - Other Sizes

s
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1067 E. Florida, Dept. 88
Springfiela, MO 65803
4171 869-9433 or 869-3456

MELVINS: King Buzzo, Dale Crover,
and Mark Deutrom.

meisterworks like 1987’s “Gluey Porch
Treatments.” The Sept. 21 release
“Houdini”"—produced in part by
Nirvana’s Kurt Cobain, who has cited
the Melvins as a heavy influence—
doesn’t differ appreciably from the
band's indie work.

“The album has an immeasurable
amount of credibility,” says Atlantic
national metal manager Jon
Naraachone. “But what I'm attracted
to is the heaviness. To me, it's a pure
metal record.” As such, the label’s first
push—with the track “Honey
Bucket”—has been to college metal
programmers, with whom Nardachone
admits the Melvins’ profile isn’t as
high as on college radio in general.

Maintaining the Melvins’ indie fan
base, a 5,000-copy vinyl pressing of
“Houdini” will be issued by
Amphetamine Reptile, which also
released the vinyl version of Helmet’s
Interscope debut, “Meantime.”

The new LP appends a bonus
track—a cover of the MC5’s “Rocket
Reducer #62"—while CD consumers
are treated to the epic “Spread Eagle
Beagle,” perhaps the most
experimental piece the band has ever
recorded. “It’s five people, each
playirg drums randomly,” Osbourne

SIDNEY A. SEIDENBERG, INC. Direction/Management
1414 Ave. of the Americas, New York, NY 10019
(212)421-2021 ® FAX(212)688-5824

notes. “We took a 10-minute section,
cut the speed, and used it as is. It's
cool, but /'l never listen to the whole
thing.”

The album is not all difficult
listening, however. Osbourne,
drummer Dale Crover, and new
bassist Mark Deutrom (who replaced
Lori Black shortly after the recording
of “Houdini”) have thinned the
unrelenting, sludgy sound with a
savvy that belies Osbourne’s doubts as
to the band's commerciality.

“I was very suspect of the majors
when they first came around,”
Osbourne says. “I was like, ‘if you
think we’re going to sell like Nirvana,
it's not going to happen.’ We're a lot
less commercial than the bands that
have been selling millions.”

“This is a band with a solid 30,000-
40,000 sales base, which is great,” says
Nardachone. “We can slowly go—and
I use the term advisedly—
‘mainstream’ from there. A band like
this can go just so far, but I can see
them doing a couple hundred
thousand with this record.”

The Melvins began a tour with
Primus in early October, during which
they will further Osbourne’s
“domination through amplification”
philosophy. “When | go to a show, 1
want to have my head blown off,”
Osbourne says. “It’s when you feel it
in your chest— not when you have to
think about it—that counts.”

DAVID SPRAGUE

LA BOMBAZINE

Sharply satirical and crammed with
edgy social commentary and insightful
intelligence, “Bombazine” is Sire/
Reprise artist Meryn Cadell’s
sophomore release. It was released
simultaneously in Canada and the U.S.
Sept. 14.

Warner Bros. product manager
Geoffrey Weiss predicts that
“Bombazine” will create a higher
American profile for the fiercely
original, New York-born singer/
songwriter than her acclaimed debut
album, “Angel Food For Thought,”
provided in 1992. However, Weiss
expects that “Bombazine” will take
some time to find its sales niche due
to its thought-provoking material.

“Though it is accessible musie, it
appeals to an audience that is hard to
reach,” he says. “There isn't a [radio)
format, a publication, or a TV show
[where| you can find that audience.”

Outlining Warner's plan to capture
this elusive audience, Weiss says, “The
first step is to deliver her to [album
alternative radio] and to find some
enclaves at alternative, or other
formats, that want to deal with it.
We're already getting a lot of adds at
[album alternative], but |the torchy
single] ‘Window: Of Opportunity’ is not
going to be a chart record for
alternative, even though there will be
stations which will do very well with it.
We've also done a wide press mailing,
including music, fashion, and gay
press. We're pitching every television
show in the universe.”

Cadell’s “Angel Food For Thought,”
first released in Canada by the indie
Intrepid Records in 1991, relied
chiefly on repertoire from Cadell’s
1989 Canadian independent cassette,
“Talking Like Crazy.” The album,
which Sire picked up after some
success in Canada, contained the
alternative radio hit, “The Sweater.”

“I never thought about what I'd
want my first album to be like, it just
happened,” says Cadell, a former art
student, French horn player, and bank
teller. “I signed to Intrepid Records,
recorded some additional tracks, and
then it came out. I was surprised it did
so well. What I didn’t anticipate, and

— |

MERYN CADELL

didn’t put my mind around, was who
would it appeal to? With the advent of
the second one, I was able to think,
‘What should an album be that could
play in people’s homes?' ”

Returning home to Toronto from a
North American tour in late 1992,
Cadell entertained a number of offers
to write for film and TV before
deciding to turn her full attention to a
follow-up album for Sire. No longer
inked to the Intrepid label in Canada,
she had discovered that the success of
“Angel Food For Thought” was
leading to linkups with other top-notch
musicians, including a songwriting
collaboration with k.d. lang’s
songwriting partner and violinist, Ben
Mink.

“The first record got my name out
there, so I was able to work with more
musicians and try out a whole lot of
things,” Cadell says. “Certainly, the
thing with Ben Mink wouldn’t have
come around the first time. [Sire

(Continued on page 18)

AMUSEMENT BUSINESS®
BOXSCORE ™:t™
Attendance
ARTIST(S) Venve Date(s) Tldwt Price(s) Capacity Promoter
BILLY JOEL Madison Square Oct. 2,4, $3,343,663 113514 Detsener/Slater
Garden 6,8,9and | $2950 six Enterprises
New York 12 sellouts
MADONMA Madison Square Oct. 14- $2,020,475 43353 Delsener/Slater
Garden 1517 $75/ $35 three Enterprises
New York sellouts
MADOMNA SkyDome Oct. 1112 | $1494532 50830 Concert Prods.
Yoronto (31,887,279 two International
Canadian) selouts
$55/ 835
ELTON JOHN Cynthia Woods Oct. 89 $641,846 24717 PACE Concerts
RAY COOPER Mitchell Pavilion $50/ $38.50/ two
The Woodtands, $28.50 sellouts
Texas
LUTHER YANDROSS Rosemont Oct. 11:12 $619077 am Jam Prods.
EN VOGUE Horizon $28.50 35,786,
Rosemont, INl. two shows
MY BUFFETT & THE Grandstand, Del Oct. 10 $565,370 16,694 Avalon Attractions
CORAL REEFER BAND Mar Fairgrounds $75/ $35/ seilout in-house
Del Mar, Calif. $22.50
DEPECHE MODE The Summit Oct. 10-11 $509,03% 27387 PACE Concerts
THE THE Houston $35.50/ $25.50/ 28,843,
$22.50 two shows
MY BUFFETT & THE Irvine Meadows Oct. 8 $414,968 15,000 Avalon Attractions
CORAL REEFER BAND Amphitheatre $35/ $27.50/ sellout
Irvine, Calif. $20
LUTHER YANDROSS Charlotte 0Oct. 9 3385934 17,083 Boddie Sims &
EN YOGUE Coliseum $24.50/ $19.50 24,165 Associates
LEWRS DIX Charlotte, N.C. CD Enterprises
GEORGE STRAIT McNichols Oct. 15 $363,685 1752 Varnell Enterprises
CLAY WALKER Sports Arena $2145 sellout
Denver
Copyrightad and iled by A Busi blication of BPI C i
bmitted to: Marie Ratliff, Nashwlle Phone: (615)-321-4295, Fax: (615)-
327-1 575 For research information and pricing, call Laura Stroh, (615)-321-4254.
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THE FACE OF A BABY AND THE VOICE OF A STAR

(Continued from page 1)

the artist’s fourth album for Sony,
“Cara De Nifio” (Baby Face), which
hits retail in the U.S., Puerto Rico,
and Latin America Tuesday (26).

Rivera’s musical career has been
described slyly by Sony Discos’
VP/director of A&R Angel Carrasco
as “unique,” but phenomenal would
seem a more accurate adjective.

“With ‘Cara De Nifio," ”’ says
Frank Welzer, Sony Music Intl.’s
president for Latin America, “we are
getting commitments from other ter-
ritories, such as Sony Spain, which
will help us to reach our global sales
goal of 1 million units.” So far, he
adds, pre-orders in the U.S. alone are
nearing 225,000 copies.

Miami-based retailer Spec’s Music
ordered 10,000 units for its outlets in
the U.S. and Puerto Rico, “with the
bulk going to the stores in Puerto
Rico,” says Ritz De Le6n, the compa-
ny’s Latin buyer. “I think it’s going
to be a pretty big record.” De Leén
notes that “Cuenta Conmigo” and Ri-
vera’s 1991 album, “Abriendo Puer-
tas” (Opening Doors), continue to sell.

Rivera’s recording success already
has generated several non-musical
projects. He recently filmed a seg-
ment in Al Pacino’s upcoming movie,

“Blackout.” Rivera says he also is.

mulling several offers to appear in a
starring role on a Venezuelan tele-
movela, or soap opera.

The lofty sales tally reached by
“Cuenta Conmigo” caught every-
one—including Sony and Rivera—by
complete surprise. “Abriendo Puer-
tas” sold 170,000 copies in the U.S,,
Puerto Rico, and Latin America—a
superb tally for a salsa record that in-
dicated that Rivera was a possible
star in waiting. But few industry ob-
servers expected the impishly cute,
then 19-year-old Puerto Rican singer
with a shallow professional back-
ground to become an overnight sen-
sation, particularly in a genre that de-
mands that its singers play out life’s
bittersweet situations through sponta-
neous, riveting vocal improvisations.

Usually, such song weavers have
lived a little, customarily are at least
in their late 20s, and have paid thank-
less dues as a frontperson for some-
body else’s orchestra. Yet Rivera
went on to hit the jackpot by attract-
ing many young Latino music fans
ordinarily tuned into urban or power
stations.

“He is a teen idol that young Lati-
no music fans can relate to, which al-
lows him to enjoy a larger fan base
than most salsa acts,” says George
Zamora, VP/GM of Sony Discos.

“Jerry will continue to do well be-
cause he’s sounding better and more
mature ... and as the salsa groove
changes, he is going to change and
keep up with the street.”

Perhaps the most convincing proof
of Rivera’s magnetic hold on his fans
occurs when he performs in concert.
Young couples, normally cutting
tight, syncopated steps during salsa
shows, stand arm-in-arm in rapt at-
tention while wailing along with Ri-
vera on youth-oriented anthems such
as “Casi Un Hechizo” (Almost Like A
Spell) and “Amores Como El Nues-
tro” (Loves Like Ours).

Unlike most salsa vocalists, Rivera
dances very little, and his facial ex-
pression often reflects quiet content-
ment as opposed to gregarious satis-

faction. As his 14-piece backing band
plays with manic precision, Rivera
coolly croons in a high-pitched voice
that sounds younger than the boyish-
looking singer, who is now 20.

“When I'm on stage I want to
transmit good musical vibrations to
the audience,” says Rivera. “I'll get
into a song, and when the crowd
sings with me there is a great spiritu-
al feeling between myself and the
crowd.”

In a bid to improve the good vibes
previously emitted from cash regis-
ters in the U.S. Latin market, Zamora
is supporting “Cara De Nifio” with
extensive print advertising, as well as
promotional tours. Rivera also is em-
barking on an East Coast U.S. swing
in mid-November, followed by a se-
ries of dates in Puerto Rico and Co-
lombia.

Moreover, early indications at Lati-
no radio suggest “Cara De Nifio's”
just-released leadoff single ‘“Qué
Hay De Malo” (What’s So Bad) is
poised to reach the upper echelon of
Billboard’s Hot Latin Tracks chart.

“The listener reaction to the single
has been quick and very positive,”

says Angel Rivera, PD of WXYX-FM
Santurce, Puerto Rico, one of the top-
rated radio stations on the island.
“It's been a good while since we've
heard something new from Jerry, so
there’s been quite a build-up for this
record.”

‘JERRY RIVERA (S A TEAN’

Rivera is under no illusion that his
native talent has taken him to the
peak of the salsa mountain. He is
quick to credit Sony; his manager,
Héctor Maisonave; and his producer,
Carlos “Cuto” Sotto, for his prosper-
ous career.

“People think Jerry Rivera is one
person,” Rivera says, “but Jerry Ri-
vera is a team: Sony, Héctor, and
Cuto. If the team falls apart, it's pos-
sible that Jerry Rivera goes down as
well.”

When Rivera was signed by Car-
rasco in 1988, he was a 15-year-old
high school student who, up to that
time, had sung “only in the shower
and with my father (Edwin]. ([My
dad] was listening to me sing songs
by Lalo Rodriguez—remember ‘Ven
Devrame Otra Vez?—and Frankie

Ruiz, and he told me I sang salsa
well.

“I told him I like singing salsa, and
since I was a little kid I liked salsa. So
I cut a demo and sent it to CBS, now
Sony.”

“So, we listened to the kid,” Car-
rasco recalls, “and we heard some-
thing there—he had a kid's voice, but
he had swing. He also was a good-
looking kid. The next day I flew down
to Puerto Rico and signed him. His
father produced the first album.”

Unhappily, Rivera’s 1990 debut,
“Empezando A Vivir” (Beginning To
Live), sold poorly, Carrasco says, be-
cause there were few songs available
for a teen-aged salsa singer, and Ri-
vera could not promote the record be-
cause he was in high school.

“We still had faith in him, though,”
says Carrasco. “He was lucky that he
had a company behind him that was
going to make him happen sooner or
later.”

But Carrasco again had difficulty
securing appealing tunes for the sec-
ond album, “Abriendo Puertas”
(Opening Doors). Fortunately, he
was able to bring in Sotto, who, Car-

rasco points out, was able “to create
a young salsa sound which would go
with Jerry’s age and voice and the
youth-oriented songs I picked out.
Once Sotto did ‘Abriendo Puertas,’ he
continued on the same musical path
with ‘Cuenta Conmigo.’ I think ‘Cara
De Nifio’ is the best album he has
done.”

What's more, Rivera says, “Cara
De Nifio” marked the first time that
he actively participated in the selec-
tion of material, as well as the musi-
cal production. “This record is similar
to ‘Cuenta Conmigo,’ but it has more
of an edge,” says Rivera, adding that
he is planning to begin composing
soon. “I don’t want just to cut re-
cords, but I want to establish myself
as a selfcontained artist.”

While Rivera’s runaway success
has sent other labels scrambling to
find like-minded artists, Carrasco
opines that the commercial impact en-
joyed by a salsa artist such as Rivera
comes along only once in a lifetime.

“It's like Elvis,” he says. “There
weren’t any after him, and they all
tried to be like him.”

JOHN LANNERT

RECORD BIZ TURNS ATTENTION TO ‘PARTY RICO’

(Continued from page 1)

ber of American distributors and re-
tailers already on the island are look-
ing to expand their presences there.

“It’s a compact, dynamic market,
with ample radio, TV, touring, and
press availability,” says Oscar Llord,
GM of Miami’s Rodven Records. “It’s
always had young record consumers,
and I think it's a good [springboard]
for breaking new acts in the U.S. Lat-
in arena because it’s a natural Span-
ish-speaking market.”

Spec’s CEO/president, Ann Lieff,
notes that the Miami retailer opened
its fourth store one month ago in Ba-
yamén and that more outlets will be
established there in the future.

“We've found that Puerto Rico is a
good market for us, and it's a market
that, in our strategic plan, has been
targeted as a real growth area for
Spec’s,” says Lieff.

Helping to fuel the musical bonfire
in Puerto Rico are 117 radio stations,
an astonishing count for an island
that is smaller than Connecticut and
has a population of only about 3.5 mil-
lion. Most of the stations offer tropi-
cal fare such as salsa and merengue,
while adhering to a top 40 format
that emphasizes heavy, consistent ro-
tation of hit songs.

Further, there are two daily talk
shows and one weekly variety TV
show offering musical entertainment
as part of their programming. In ad-
dition, more than a half-dozen con-
sumer magazines provide lively, of-
ten pointed commentary of the mu-
sic-oriented proceedings on the
island.

According to Cuevas, 99% of the is-
land’s 1.1 million households own
televisions, with 450,000 homes sub-
scribing to cable outlets that offer
such music channels as MTV, VH-1
and The Box.

“If radio jumps on a record and
you can get good TV and press expo-
sure, you can break an act very
quickly in Puerto Rico,” says Cuevas.

Visiting artists, both Latino and

Ricardo Montaner is among the pop
artists to top sales of 100,000 units in
Puerto Rico.

non-Latino, often perform at the gor-
geous, 2,000-seat Bellas Artes the-
ater in San Juan or the nearby Ro-
berto Clemente Stadium, capacity
35,000.

Only four radio stations on the is-
land play predominantly English-lan-
guage music, yet it comprises 30% of
the island’s overall album sales, gen-
erally estimated by Latino executives
to hover between $40 million and $50
million wholesale. According to Cue-
vas, the market share of English-lan-
guage music actually has dropped
about 10% in recent years.

“The sales share of English-lan-
guage records are cyclical,” he says.
“In the past, English-language al-
bums enjoyed stronger sales when
there were live, big-name shows, of
which there have not been many
lately.” He notes that Madonna and
Michael Jackson are slated to per-
form on the island, and adds that
the average hit Anglo record real-
izes sales of 30,000-40,000 units in
Puerto Rico.

Rap artists, both non-Puerto Rican
and Puerto Rican, do particularly
well, selling in stronger numbers
among local consumers than among
Latino record buyers on the main-
land. In fact, most of the non-Latino
artists who have performed in Puerto
Rico lately are rap acts such as Cy-
press Hill, Run-DMC, and Naughty
By Nature. Prime Records’ Puerto

Rican rap veteran Vico-C is nearing
100,000 units with his latest album,
“Xplosi6n.”

Salsa and merengue artists rou-
tinely ring up sales of 100,000 or
more. Jerry Rivera’s 1992 smash
salsa album “Cuenta Conmigo” sold
more than 160,000 units in Puerto
Rico, according to Sony (see story,
page 1).

In addition, albums from Sony sal-
seros Gilberto Santa Rosa and Luis
Enrique, along with Rodven salsa
icon Frankie Ruiz and MP Records
salsa titans Tito Rojas and Nino Se-
garra, all have notched 100,000 units
in Puerto Rico. Karen Records mer-
engue superstar act Juan Luis
Guerra Y 4.40 often sells 100,000

EMI, which has broken pop acts like
Las Triplets, seeks to establish a
foothold in the tropical market.

units on the island, while pop singers
such as WEA Latina’s Mexican idol
Luis Miguel, Rodven’s Ricardo Mon-
taner, and EMI Latin’s Ednita Na-
zario are but a few pop artists who
lately have topped 100,000 records in
Puerto Rico, according to their re-
spective record companies.
Historically, most of the top mer-
engue groups came from the Domini-
can Republic, where the genre origi-
nated. But even Puerto Rican meren-

gue acts such as MP’s Los Sabrosos
Del Merengue and Prime Tofio Rosa-
rio are selling 100,000 units on the is-
land, according to their record labels.

And upstart Puerto Rican meren-
gue artists (produced, ironically, by
Dominican producers) are breaking
through on the island, led by TTH'’s
Zona Roja, WEA Latina’s Olga
Tafi6n, Sony’s Grupo Wao, MP’s Li-
mite 21 and Fuera De Liga, and Pla-
tano Records’ Cafna Brava.

The Puerto Rican music market is
nearly one-third the size of the U.S.
Latino market, even though the is-
land’s population is only one-eighth
as large as the Stateside Latino popu-
lation.

“It’s the strongest Latin market in
per capita sales,” says Bassin Distrib-
utors Latin product buyer Tony Gon-
zdlez, “and we certainly are expect-
ing to be a more visual player in
Puerto Rico as a distributor to major
retailers, because it is such a big mar-
ket.”

Indeed, industry observers assert
that U.S. retailers and distributors
are attempting to acquire Puerto Ri-
can companies. Gonzalez would not
comment on Bassin’s plans on the is-
land, but Lieff says, “The best way
for us to grow on the island is by do-
ing our own stores.”

Other retailers generally are mum
about their plans for Puerto Rico.

But Gonzslez points out that the
American retail chains “are getting
more aggressive [in Puerto Rico],
and I think they are taking business
away from the the traditional mom-
and-pop stores.”

The emergence of the American re-
tail companies has caused concern
among independent label heads such
as MP’s Tony Moreno, who says out-
lets for his product will disappear
with the mom-and-pop stores, which
account for 50% of album sales in
Puerto Rico.

“Puerto Rico depends on the mom-

(Continued on page 20)
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Eagerly awaited by the industry —
The 1994 International Talent & Touring
Directory is here!

“The Billboard International Talent & Touring Directory is an invaluable ressurce —
we use it ali the time, and our job would be much harder without it.””
Michael Shore, Managing Editor, MTV News.

“The Billboard International Talent & Touring Directory is a lifesaver! Year-to-date, I have
booked over 150 room nights thanks to your directory. This is a must in sales offices.””
Carol A. Lobaito, Director of Sales, Days Inn Santa Rosa.

The 1994 International Talent & Touring Directory puts a global network of talent and
touring professionals in the palm of your band. Getting you the information you need
to do business—fast!

The brand new 1994 edition features: *4,000 agents and managers *7,500 artists *sound &
lighting services *venues *clubs *hotels *instrument rentals *staging and special effects
*security services *charter transportation *PLUS merchandisers are now included for the
very first time!

If you're a player in the talent and touring industry you're not doing business without it!
Order your copy today!
Order multiple copies for your entire staff!

YES! Please send me Billboard's 1994 International Talent & Touring Directory. I am
enclosing $75 per copy plus $4 shipping & handling (310 for international orders. NY, NJ,
CA, TN, MA, IL, PA & DC residents please add applicable sales tax).

# of copies Check enclosed for §,

Amex Visa Master Card

Charge $

Card #

to my

Exp. Date

Signature (required)

Cardholder (please print)

Name

Company

Address

City, State, Zip

Please note: Orders are payable in U.S. funds drawn on & U.S. bank only. All sales are final.
Mail coupon to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701,
For faster service call toll-free: 1-800-223-7524 or 1-800-344-7119.

In NY call (212) 536-5174. In NJ call (908) 363-4156.  BDpTD3103
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ARTIST DEVELOPMENTS

(Continued from page 16)

Records president] Seymour Stein
suggested we work together. We met
once and hit it off. I really love what
we got together. It was just so
natural.”

Despite seeking to expand musically
on her second release (which has
strains of country, jazz, and folk), and
despite Mink plaving a sizable role on

J

the album, Cadell also was determined [Hidalgo] played it in a
to retain much of the framework that cover band,” Rosas
made “Angel Food For Thought” so recalls. “One night we
special. Once again she recorded in . , . ., were just oofin
Toronto; she again collaborated on “What's Goin’ On Brofind, 'Rt vgve go%
songs with synth player Tom Third, was an artisticleap ' o0 4 didn't know
guitarist Tim Vesley, guitarist John for Marvin Gaye 0 A o o
Gzowski, and drummer Andy when it peaked at No. gomng

2 on Billboard’s Hot

Stochansky; and once more she had
100 in March 1971.

John Tucker aboard as co-producer.

“I wanted to do all that because 1 1t’s the kind of song
knew I'd be moving in different that br ings out the
directions, growing more musically, philosopher in us all,
and [ didn’t want to remove including Los Lobos

guitarist Cesar
Rosas. A live cover
version of the Gaye
classic is the next
gingle from “Just
Another Band From
East LA.,” the
group's new
retrospective set.

Edited By Peter Cronin

everything I was familiar with,”
Cadell says. “The first record set a
good base. Nobody expected a
particular sound from me, which left
me open to explore any kind of sound
that I wanted. Below that, the reason
I write is because there are words 1
want to say. For me the words are the
very base.”

Starting with dates in Ontario this
month, Cadell will spend the next few
months touring throughout North
America. “I'm trying to play as many

PUBL

WHAT'S GOIN’ ON
Published by Jobete Music Co. Inc.
(ASCAP); Stone Agate Music Division

“We were familiar with ‘What'’s Goin’ On’
many moons ago, when Marvin Gaye was
doing it. I used to play it in a cover band,
and [guitarist] Dave

do for an encore. So
Dave started that little
opening riff, we all fell into it, and we've
been playing it ever since. The song
touches us. Music is definitely a healer.
It’s a joyous sound, and one of the most
powerful things there is, next to our
saviour, Jesus Christ. When the L.A.
riots came down, somehow “What’s Goin’
On” had more meaning, and people were
really getting into it. The song has the
same effect on us personally as it might
have had on Marvin Gaye or the people
at that time. There’s no great mystery
about us doing cover songs. If we like the
song, and it really works, we take it in
and play the shit out of it.”

I SHING

(BMD.

LOS LOBOS

theater venues as I can,” she says.
“I'm really not the kind of artist who
can slide into a roadhouse and shake
up the locals.” LARRY LeBLANC

SUCCESS IS RELATIVE

For a different band, being signed by
a major label after seeing three
albums released through a tiny
independent and years of self-
perpetuated road work would be cause
for a serious attitude adjustment. But
for Uncle Tupelo, it's all relative.

“We just want to keep things
focused on what’s most important, and
that’s the music and the songs
themselves,” says singer/songwriter
Jay Farrar, one of the founding
members of the band from the St.
Louis suburb of Bellville, Il

It was the music, of course, that
caught the ear of Joe McEwen, VP of
A&R at Sire Records, who signed
Uncle Tupelo to the label late last
year. McEwen says he had been
following the band’s progress since
1988, when he read a trade magazine
advertisement touting one of its

(Continued on page 28)
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JOHN MARTYN
Beat Kitchen, Chicago

CALLING JOHN MARTYN a
folk artist is an oversimplification
that borders on criminal. True, the
veteran Scottish performer’s signa-
ture sound is rooted in the acoustic
forthrightness of folk. But Martyn
blends jazz shadings and phrasings
into blues song structures, then
wraps the goods in his trademark
digital delay, a device that imparts
an eerie, trancelike, and indisputa-
bly unique effect upon his music.
Martyn was in fine, relaxed form
at his Sept. 12 appearance here at
the Beat Kitchen, a vintage corner
tavern with a snug music room. He
was touring on the heels of the re-
lease of his 21st album; said disc,
“No Little Boy,” is his first for

Swingtime. The Swinging Steaks meet with label brass after a New York release
party for their new Capricom Records album, “Southside Of The Sky." From left are
producer Gary Katz; Capricorn VP of publicity and media relations Mark Pucci;
Capricorn president Phil Walden; band member Paul Kochanski; Capricorn VP of
marketing and promotion Jeff Cook; Swinging Steaks’ Tim Giovanniello; and

IN°- ACTION

Mesa/BlueMoon, and much of it was
cut in Chicago with producer Jim
Tullio. A compilation of longtime
Martyn favorites, recut and jazzed
up, it features guest appearances by
Erie Clapton, Phil Collins, Roger
Waters, and others.

The strapping Scotsman took the
stage in a jocular mood, doffing his
jacket with a spirited “0Olé!” “It's
like bringing coals to Newecastle,
bringing 12-bar blues to America,”
he wryly observed before launching
into the saucy “Jelly Roll Baker,”
which exhibited his percussive,
back-slap strumming style and
slurry moan of a voice.

Bassist John Gibblin joined Mar-
tyn on the next song, a spacy blues
tune called “Big Muff,” and stayed
for the rest of the set. Martyn punc-
tuated much-loved numbers like
“Couldn’t Love You More” and
“May You Never” with the occa-
sional amusing anecdote, designed
to keep the audience loose and re-
ceptive.

But he couldn’t have bought a
more attentive crowd, sucked in as
it was by his bewitching music.
Thanks to the echoing delay, there
was an edgy, ominous quality to
even the mellowest of Martyn’s
tunes, like his classic “Bless The
Weather,” that exerted a seductive
pull. And on his hypnotic cover of
the reggae standard “Johnny Too
Bad,” Martyn’s guitar notes seemed
to recede, over and over, across al-
ien landscapes. Like his emphati-
cally singular music in general, it
was at once beautiful and weird, fa-
miliar and unsettling.

MOIRA McCORMICK
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The Stax legend chronicled...

First there was
The Complete Stax/ Volt Singles: 1959—1968,

the lavishly packaged, highly acclaimed 9-CD set presenting the complete
history of the vastly influential Stax/Volt labels from 1959 through April
1968. It features classics and rarities by Otis Redding, Sam & Dave,
Carla Thomas, Booker T. & the MGs, Albert King, and more.

This Grammy-nominated, extremely successful set contains every A-side and
every important B-side on Stax/Volt from 1959 through April 1968.
The 64-page booklet includes Rob Bowman's in-depth notes, plus @

memorable photos. The complete history of the period, @ |t
from the ultimate soul label.

= masfers

RHINO DISTRIBUTED BY WEA CORP.

Now comes
The Complete Stax/Volt Soul Singles,

Volume 2:1968—-1971,

the new Fantasy-distributed 9-disc box documenting the most
productive three-year period in Stax’s history, when the label was
emerging as a corporate soul powerhouse.

The new package, produced by Bill Beimont and Rob Bowman,
contains all 216 soul singles issued by Stax/Volt during that time:
featured are a number of little-known gems by both major and
less familiar artists, as well as some of the biggest and best-
loved hits of the day, including these gold or platinum singles:
Johnnie Taylor's “Who's Making Love,” “Steal Away,” and
*Jody's Got Your Girl and Gone”; the Staple Singers’
“Respect Yourself,” "I'll Take You There,” “Heavy Makes
You Happy (Sha-Na-Boom Boom),” and “Love Is Plentiful”;
Jean Knight's "Mr. Big Stuff”; the Dramatics’ “Whatcha See Is
Whatcha Get” and “In the Rain”; Isaac Hayes's “Theme from Shaft”
and “"Never Can Say Goodbye"; Rufus Thomas's “The Breakdown” and
“(Do the) Push and Pull”; Eddie Floyd’s “Bring It On Home to Me"; and
Booker T. & the MGs’ *Hang 'Em High” and “Time Is Tight.”

Co-producer Rob Bowman'’s 40,000-word essay is the centerpiece of a deluxe
60-page booklet extensively illustrated with photos and archival materials, many in color.
The Stax legend is well served by the entire production. . .. The final chapter of Stax’s history
(1972-1975) will be addressed in a third Fantasy-distributed box—10 discs containing more than

200 singles—due for release in 1994.

JUST RELEASED

... to be continued.

Member of

T&YILSY | NAIRD

FANTASY, INC., TENTH AND PARKER, BERKELEY, CALIFORNIA 94710
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(Continued from page 17)

and-pop stores who know and carry
independent product,” he says. “The
larger retailers and distributors need
to be aware that product from the in-
dependent labels also sells.”

Not to worry, says BMG's Jesu Lo
pez. He does not believe that, as a re-
cord market, Puerto Rico will become
the 51st state, “because independent
retailers such as Casa de los Tapes
and wholesalers like Aponte Distribu-
tors are too well-entrenched and effi-
cient to be overtaken.”

PIRACY REMAINS A NEMESIS

Though album sales in the Puerto
Rican market have doubled since
1988, the island is plagued by an age-
old nemesis that continues its parasit-
ic feasting on the music business of
every Latin American market—pira-
cy. Label executives put the percent-
age of displaced sales due to counter-
feit production at 20%-25% of the
Puerto Rican market.

Last year the Recording Industry
Assn. of America nailed down its
first conviction in Puerto Rico for
sound recording piracy. The RIAA
also assisted in a raid against an al-
leged counterfeit cassette manufac-
turer who later was sued by the asso-
ciation for copyright infringement.

Further, RIAA president Jason
Berman remarks that he is “cautious-
ly optimistic” that the Puerto Rican
legislature will pass a “‘true name
and address statute” on Saturday
(30) that will ‘““raise the penalty
against counterfeiters from a misde-
meanor to a felony.”

Berman adds that the proposed
anti-piracy bill will give local law en-
forcement officials an incentive to ar-
rest counterfeiters, ‘““as well as
[make] sure that the punishment
serves as a deterrent rather thanas a
cost of business.”

Meanwhile, the five major labels
and the dozens of local independents
continue to jockey for market share
on the island by complementing their
strong tropical acts with pop-oriented
artists. Sony is attempting to break
young pop/tropical fusion acts such
as A Quatro Tiempos, Rumbo En
Bembé, and Sandra Torres.

BMG, which bought the streetwise
rap label Prime this year and started
a joint-venture tropical imprint, Para-
dise, in 1991, is trying to hit it big
with veteran pop/rockers Alejandra
Guzman, Eros Ramazotti, and Ale-
jandro Lerner.

Rodven affiliate label LFC recent-
ly debuted its kiddie group, Roxie Y
Los Frijolitos, in San Juan, while
MP—for the first time ever—has
signed a pop act (Rubi) and a rap
artist (Big Boy). By contrast, EMI,
which has done well breaking pop
artists Jon Secada, Las Triplets, and
Barrio Boyzz, seeks to establish a
foothold in the tropical market.
Likewise, RMM is hoping to break
its New York salsa favorites, such
as Johnny Rivera, Jose Alberto “El
Canario,” and Cheo Feliciano.

Predictably, all the labels are
gearing up for jolly sales figures
during the upcoming holiday sea-
son.

“After all,” says Sony’s Cuevas,
“Christmas is very long in Puerto
Rico. The holiday parties start
around Dec. 8 and they don't stop
until the middle of January.”
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To Test Online | _wouwea {3 -\. ,..,7 A o ser s
Ticket Buying ‘u

el ARG bt — >
1.0S ANGELES-—Ticketmaster //
Corp., the Tribune Co., and America ’
The SKiDRQW l/lllea Collection

Online have teamed to provide an on-
Available Novemher 2, 1993

line service through which personal
computer users can purchase merchan-
dise and tickets to events and concerts
in Chicago and Florida.

The Ticketmaster service will be
fully on line in Chicago by the end of
the vear and in Florida by early 1994,

says Ticketmaster chairman/CEO
Fred Rosen, Rna.k "

“In tomorrow’s world, no one can be (50433 376 - o
certain which way people will access
merchandise or tickets,” Rosen says. ' The 'OHOW‘up tn the E!aﬁnug‘ uk ‘"deg “oh say cawvou 'j
“What Ticketmaster must do is provide - [f |
our service on all these new mediums, Scl‘eam 'eaturlng Psy h L—n‘,e (In ’[3? m
and ultimately the public can make the
choice.”

Rosen says personal computer users 3 This video leatures-

-~

who subscribe to America Online will - "
be able to view a calendar to see what ¥ The footage from the U.S., Europe,Taiwan, Brazil,
events and concerts they want to at- : .

tend. Users then can choose from tick- 1 Japanl 'GEIand and the Wayﬂu“sllhere-

etsaga waviety of prices—pius Ticket. A V& § *The never-hefore-seen video for “Psycho Love” in-3D! &

master’s usual service charge—and

ask the computer to show a map of the P ‘ gf Much much more!

venue with their potential seats high-

lighted. Rosen says if users don't like
- - N

Merchandise such as hats, shirts, 4 * B|g Guns * Piece of Me -« Hepe ] Am

chandise can be paid for only with y \
_Business X Slave to the 6rind % Delivering the

the Tribune Co., which owns the Chi-
it, and decided to test it with the Cubs

Rosen says tirst-day sales will not be - ' : :
Ticketmaster’s usual limit. N

Jm*aken from the“SIave To The. Grind” hmf“h-slde {

where else this will go,” says Rosen.

the seats, they have “the ability to fool ' -, -
et e Live Performances:
posters, albums, videos, and souvenirs ) ) _ -
also will be available. Tickets and mer- \ K Tornado/Mudkicker * 18 & Life 1 4 Monkﬂy
credit cards. ‘
“We already had a relationship with G(}Dds Q Bnld Gin
cago Cubs,” continues Rosen, "so when 3 )
Tribune approached us we looked into Blllll'l\lllg Time: 120 minutes
and White Sox this summer, and we
were really happy with the results.” : - : , i
available. The limit on the number of ! ’, > S L \ )
tickets that can be purchased depends ‘ . - . r 4=
on the event and will be the same as o l‘l s (50534 3) _"\‘ — ‘. ’ —
“Once we get it up in these markets,
we'll decide after the first of the vear s.l
“We just want to provide the public ! cn s ' AMIG m o 0'
with alternatives and let them decide :

what theyre comfortable doing. Some
will [still] want to go to the box oftice.

Some would probably rather sit at I - - " ] ni ﬁzie . d 00r

home and order their tickets through S 7
‘s:Slave to the Grind %P hera gy

their computers.”

yunle‘ﬂnn % Wasted Time “-Quicksan Jesus|
AMERICAN EXPRESS | \ SR Runmnglime. ) minutes 1 ..

(Continued from puge 9)

Brown says, “[American Express and
Ogilvy & Mather| knew they had to get
consent, and they didn’t even check it
out.”

According to Brown, a similar suit
was filed against American Express by
the Ronettes, concerning the use in the
same campaign of the group’s “Be My
Baby,” a No. 2 pop hit in 1963. That
suit is pending in New York state's su-

Availaht whereve

preme court. . ' ] ; - . X

A spokesperson for American Ex- ‘Hﬂadklll o y : } - ; I.wn Free
press declined comment, saving that | Available on VHS Pairs of 3-D
attorneys for the company had not vet and Glasses

seen the suit. CHRIS MORRIS on Laser Disc " , ) Included!
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By The Numbers. Third Rail/
Hollywood’s Eleven is
counting on metal and
alternative stations to pump its
self-titled album. The label
claims “Crash Today" is airing
on more than 100 metal radio
shows. The former Morgan
Creek act will reunite with
Pearl Jam, with whom it toured
previously, for a Nov. 5 show
in Indio, Calif.

I-EAN STREETS: The street word is building on Capi-
tol rap act DRS, an acronym for Dirty Rotten Scoundrels.
The five-man act from Sacramento, Calif., picks up the
Power Pick/Sales award on Hot 100 Singles for “Gangsta
Lean,” as it zips 52-30. The album, also titled “Gangsta
Lean,” hits stores Nov. 2.

The video has just been added to
MTV’s active rotation and can also be
seen on Black Entertainment Television’s
video shows. On pay-to-see cable station

Crying Out. Columbia’s Cry
Of Love, which was No. 1 on
Billboard's Album Rock
Tracks list for four weeks with
“Peace Pipe,” invades that
chart this week with the Hot
Shot Debut for its new "Bad
Thing.” The band’s “Brother”

album has built sales markets in the East North Central, South
Central, and West North Central regions. The band is among
acts tapped to open on Robert Plant’s U.S. tour. In August, Cry

Of Love appeared on Global

Satellite Network’s “Rockline.”

WXLK (K92) Roanoke, Va., played some Foxworthy
cuts on its “K-Krew in the Morning” show and received
a positive response. Traffic director Bobbi Crowder says,
“We gave away CDs on our morning show.

REGIONAL HEATSEEKERS #1's

~ NORTHEAST |
The Samples, e lostDrag |

MOUNTAIN |

Condlebox, Candlebox

The Box, the “Gangsta Lean” clip ranked
No. 7 for the week ending Oct. 16.

To build awareness, the label is giving
away sampler cassettes in 12 key mar-
kets. “We’'ll distribute samplers to the
’hoods—high schools, clubs, even on the
street,” says director of marketing Keith
Thompson.

“We serviced radio mix shows, and they
got instant phones once they played it,”
adds J.C. Ricks, associate director of
street marketing. “This style of music—

Dead Can Dance, info The Labyrinth

EAST NORTH CENTRAL |
~ Urge Overkil, Safuration

[

Dirty And Rotten. DRS, also
known as Dirty Rotten
Scounderels, are setting up
their album debut, due next
month. The title track, “‘Gansta
Lean,” bullets at No. 8 on Hot
R&B Singles and at No. 30 on
Hot 100 Singles. The clip for
the song ranks No. 7 on pay-to-see cable channel The Box, and
is picking up adds on MTV and Black Entertainment Television.
Beyond its radio and video efforts, Capitol also is distributing
DRS cassette samplers in a dozen markets.

The listeners loved it.”

A stand-up appearance on The Nashville Network’s
“Funny Business” ran Oct. 13. The comedian also starred
in two Showtime comedy specials earlier this year.

SWITCHING CHANNELS: Lip-
stick lesbian group Fem Il Fem has
not yet appeared on any Billboard
chart, but if the shutout continues, it

—a

ﬂ

WEST NORTH CENTRAL |
Big Head Todd & The Monsters, Sister Sweetly

/

* MIDDLE ATLANTIC |
Black Moon, Enfa Da Stage |

won'’t be for lack of effort or media at-
tention.

In late August, when the Critique
act performed at the Virgin Megastore
in West Hollywood, Calif. (Popular
Uprisings, Aug. 21), it had just begun

7 a cross-country bus tour, during which

1\

PACIFIC

‘gangsta swing’—is striking a nerve with
people. The way DRS dress, act, and what
they sing about is real to them.”

FUN NY BUSINESS: Warner Bros. Nashville comedian
Jeff Foxworthy is cashing in on his unique style of coun-
try humor. His “You Might Be a Redneck If ... " is a top
10 Heatseeker in the South Central and South Atlantic
regions and bubbles under the national Heatseekers
chart.

“Atlanta, Baton Rouge [La.], and Louisville [Ky.| have
done well for the record,” says product manager Scott
Heuerman. “When you get Jeff in front of people, he sells
records. His comedy is accessible to country radio, but it
appeals to all formats. We sent out two promotional discs,
with edited bhits from the record, to country radio. When
morning radio plays Jeff, we see it in our sales.”

siLreoarDp's H E A T S E E K E R S Atsuwm

|

%

SOUTH ATLANTIC
The Connells, Ring

it promoted its “Woman To Woman”
album to radio and retail execs.
‘ On Tuesday (26), Fem sings at the

Strawberries retail chain’s convention,

N Y

SOUTH CENTRAL

Doug Supemaw, Red And Rio Grande

HGE

REGIONAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
1. Urge Overkill, Saturation
2 Cracker, Kerosene Hat
3. Candlebox, Candlebox
4. Big Head Todd/Monsters, Sister Sweelly
5. Robin S., Show Me Love
6. Gary Hoey, Ammal instinct
7. Juliana Hatfield Three, Become What.
8. Revolting Cocks, Linger Ficken’ Good
9. Duff McKagan, Believe in Me
10. Doug Supernaw, Red And Rio Grande

SOUTH ATLANTIC
1. The Connells, Ring
2. Buju Banton, Voice Ol Jamaxca
3. Juliana Hatfield Three, Become What
4. Robin S., Show Me Love
5. Ocean Blue, Beneath The Rhythm And.
6. Doug Supernaw, Red And Rio Grande
7. Candiebox, Candlebox
8, Urge Overkill, Saturaton
9. Eightball & MJG, Comin” Out Hard
10. Jett Foxworthy, You Might Be A Redneck

followed by a talk-circuit swing. The

members will tape a “Joan Rivers”

segment on Wednesday (27), and do a

“Maury Povich” on Thursday (28). Air

dates for the two talk shows were not

yet set at press time, but the label says
both will likely hit the tube during the first two weeks of
November. Also coming that month is the December is-
sue of Playboy, which features a five-page photo layout
on Fem Il Fem.

Because the hook for lead single “Switeh” included the
word “bitch,” it didn’t get far at top 40 radio, but Critique
VP of sales Bill Meehan says that in Houston, where
KRBE did play the song a bit, the label saw a sales ripple.
The next single, “Obsession,” hits radio Nov. 15.

Popular Uprisings is prepared by Brett Atwood and
Geoff Mayfield with assistance from Silvio Pietroluongo.

CHARTI

COMPILED FOR WEEK ENDING OCTOBER 30, 1993 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
g SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I I . l l I I top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
x < = COMPILED, AND PROVIDED BY of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are
%’ Ulgwle § ARTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates viny! LP
£z |32 |=28 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) is available. () "Albums with the greatest sales gains. ® 1993, Billboard/BPi Communications.
*x%x NO.1 % % 21 19 11 | TECHMASTER P.E.B. NEWTOWN 2211 (9.98/13.98) IT CAME FROM QUTER BASS Il
1 1 12 | CANDLEBOX MAVERICK/SIRE 4531 3WARNER BROS. (7.98/11.98) CANDLEBOX 2 | 2 3 ROBBEN FORD & THE BLUE LINE STRETCH 1107/GRP (9.98/15.98) MYSTIC MILE
((2)| 5 | 13 | URGE OVERKILL cerren 26529+ 9.98/13.98) SATURATION | K23[ 32 [ 7 | OCEAN BLUE siremeprise asasamarner aros. 9.98/15.98 BENEATH THE RHYTHM AND SOUND
@ 7 34 | BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486/WB (9.98/15.98) SISTER SWEETLY 1 MARY KATE & ASHLEY OLSEN zoom EXPRESS 3503&/BMG KIDZ (9.98/13.98) | AM THE CUTE ONE
4 2 11 | JULIANA HATFIELD THREE MAMMOTHATLANTIC 92278/AG (9.98/15.98) BECOME WHAT YOU ARE 25 12 2 MAZZY STAR caPITOL 98253 (10.98/15.98) SO TONIGHT THAT | MIGHT SEE
5 8 5 DEAD CAN DANCE 4.A.0 45384/WARNER BROS. (9.98/15.98) INTO THE LABYRINTH 2 23 6 EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) COMIN' OUT HARD
6 3 21 | DOUG SUPERNAW BnA 66133* (9.98/13.98) RED AND RIO GRANDE (27)| — 1 BLACK MOON WRECK 2002*/NERVOUS (9.98/15.98) ENTA DA STAGE
1 4 15 ROBIN S. BIG BEAT/ATLANTIC 82509/AG (9.98/15.98) SHOW ME LOVE 2 27 2% MCBRIDE & THE RIDE Mca 10787 (9.98/15.98) HURRY SUNDOWN
8 | 9 | 8 | CRACKER viRGiN 39012 1058/13.98) KEROSENE HAT 29 | 29 | 3 | JOSHUA KADISON seK s0920/eR6 (10.98/15.98) PAINTED DESERT SERENADE
9 L) J HEICONNEEEShvijzs ofse/is ) iilig 30 | 28 4 BUFFALO TOM BEGGARS BANQUET/EASTWEST 92292/AG (10.98/15.98) BIG RED LETTER DAY
Y . (9. I

10 13 3 GARY HOEY REPRISE 45350/WARNER BROS. (9.98/15.98) ANIMAL INSTINCT @ ) LEA SALONGA ATLANTIC 82530/46 (10.98/15.98) LEA SALONGA

11 6 3 DUFF MCKAGAN GEFFEN 24605 (10.98/15.98] BELIEVE IN ME
258 32)| — | 1 | COUNTING CROWS cesren 24528 (10.98/15.98) AUGUST & EVERYTHING AFTER

12 15 3 HI-C SKANLESS 301 1/TOMMY BOY (10.98/16.98) SWING'N
B[ A 2 JAMES MERCURY 514943 (9.98 £Q/13.98) LAID
13 14 11 BUJU BANTON MERCURY 518013°/PLG (9.98 EQ/13.98) VOICE OF JAMAICA " » 2 SeE CUREEE e

VIRGIN 39016 (9.98/15.98) U
14 | 11 [ 3 | REVOLTING COCKS siRemeprise 45407WARNER 8R0S, (109@1598)  LINGER FICKEN' GOOD... —

5| 2 5 | MARTINA MCBRIDE rca sszss 99615 56 THE WAY THAT | AM /| 35 8 BROTHER PHELPS ASYLUM 61544/ELEKTRA (9.98/15.98) LET GO
% | 20 1 : BROTHER CANE VIRGIN 87797 (9.9/13.98) BROTHER CANE 36 17 2 THE AFGHAN WHIGS £LEKTRA 61501 (10.98/15.98) GENTLEMEN
17 | 2 9 ! CRY OF LOVE COLUMBIA 53404 (9.98 £Q/15.98) BROTHER kY k1| 5 THE STORY GREEN LINNET 6147 1/ELEKTRA (10.98/15.98) THE ANGEL IN THE HOUSE
18 22 18 | DEEP FOREST €piC 53747 (9.98 £v15.98) DEEP FOREST 38 37 19 RUPAUL 1oMMY BOY 1058° (10.98/15.98) SUPERMODEL OF THE WORLD
19 | 16 | 4 | THE SAMPLES w0005 (10.9016.98) THE LAST DRAG 39 20 | MIGHTY MIGHTY BOSSTONES MERCURY 514836 (9.98 E15.98) DON'T KNOW HOW TO PARTY
20 | 25 | 3 | BETH NIELSEN CHAPMAN REPRISE 45233 WARNER BROS. (9.98/15.98) YOU HOLD THE KEY @ = 1 | COMING OF AGE 200 11064 (9.98/15.98) COMING OF AGE

22

BILLBOARD OCTOBER 30, 1993




ARTISTS & MUSIC

- L
o \ad
oy

i ‘v‘-b"‘"m-.-
“Q|J

R-E-S-P-E-C-T. Living legend Aretha Frankiin took Atlanta by storm as the city
declared Oct. 1 and 2 “Aretha Franklin Days." Mayor Maynard Jackson presented
Franklin with a proclamation declaring her an honorary citizen of the city. The
Queen of Soul, at right, is pictured with Coretta Scott King at a reception held

after Franklin's sold-out performance.

@ BY DAVID NATHAN

LOS ANGELES—As a prime ex-
ample of strong label set-up, an ex-
ceptionally positive word-of-mouth
buzz within the R&B marketplace
preceded the Oct. 5 release of
“From The Mint Factory,” the
sophomore album from Perspective
Records’ six-man group Mint Con-
dition.

The Minneapolis-based band
scored a No. 1 hit on Billboard's
Top R&B Singles chart and a top 10
hit on Billboard's Hot 100 Singles
chart in 1992, with the gold single
“Breakin’ My Heart (Pretty Brown
Eyes).” The new album will benefit
from a lengthy and intensive cam-
paign by the label. Released in Au-
gust, the first single, “Nobody Does
It Betta,” continues its rise on the
Hot R&B Singles chart.

RIDING ON THE GROOVE LINE: It's a momen-
tous occasion, the end of an era. Don Cornelius, the
man who, for 22 years, has brought the world “Soul
Train,” is stepping down as host of the show. The
show is getting a new theme and a new set, and from
now on, Cornelius will introduce a different guest
host each week, and that guest will emcee the show
and interview the performers. Cornelius chuckles at
“end of an era’-type

Changing Of Conductors At ‘Soul Train’;
Ohio Players Back On The Rollercoaster

show. I've done it for 22 years, and there’s little jus-
tification for me continuing to do it. The only thing
that would keep me up there would be ego.”

Over the years, Cornelius has weathered the
many changes in black music. “Things have hap-
pened, and things are happening, that most people
would have given odds against—like people talking
on records and becoming superstars.” He says that
in the initial stages of

melodrama. He's prag-

matic, resolved, and
graeious. m

“] don't like to do stuff m
halfway,” Cornelius '

says from his L.A. of-
fice. “To completely re-
design the show, we had
to change everything.”
What about the Soul
Train Scramble Board?
“We'll still have it, but
it's redesigned,” he says
with a little laugh.

“The new theme song is very street—Naughty
By Nature is rapping on it, Chante Moore and the
Whispers twins are singing. The only thing that
wouldn't be fresh would be if I was still the host. To
go the way all the other shows went, to change hosts,
to go for another Don Cornelius/Dick Clark type of
guy with a suit and tie and good diction, that's not
America anymore. If a new guy with a suit and tie
is not right, how can I be right? I can’t be.”

Cornelius says he feels it's time for a changing of
the guard. “We like the celebrity guest-host con-
cept,” he adds. “These young people [like Kim
Wayans, T.K. Carter, Aries Spear, and Ajai Sand-
ers] can give the show some moves thaf you were
never gonna get from me."”

Cornelius says he will still be quite busy. “I'll still
be executive-producing, I'll still be writing and doing
some of the talent booking,” he adds. He's ready,
though, to let the hosting duties go. “It's a very
heavy responsibility to be all those things and worry
about your clothes and your hair and makeup for a

by Danyel Smith

hip-hop, he had reserva-
tions about the music.
“But I became a be-
liever very early on,” he
adds. “I think rap goes
deeper than just music,
partly because of the so-
cial commentary, but
more importantly be-
cause it’s the new rain-
bow. It's the new light
that shines over the
community and allows
people who may not have been able to be something,
to be something. Just as boxing was in the '50s and
street-corner singing was in the '60s, and profes-
sional sports was in the '70s, there's always been an
area that enhances black American survival. Rap
has gotten kids through doors, has put them places
they otherwise would not have been.”

He admits, though, that all is not rosy in the hip-
hop nation. “There’s negative stuff we could talk
about in rap—but those lead to sociological ques-
tions—and the answers have nothing to do with the
music.” Peace, love, and Soul.

SO YOU KNOW: The Ohio Playvers want to record
again, but this time they want to do it with a hip-hop
group. Yes. The seminal band has been playing all
over the country to rave revues, and everybody from
Bobby Brown on down either has come up on stage
to jam or has come backstage to pay homage. The
Players are in love with hip-hop and want to collabo-
rate with some creative MCs and producers. Call

(Continued on page 29)

MINT CONDITION

“We spent almost 18 menths on
the road,” says drummer and lead
vocalist Stokley Williams, “playing
colleges, festivals, clubs, and open-
ing for alot of different acts, includ-
ing Bell Biv DeVoe, Johnny Gill,
and Keith Sweat. When we started
working on the new album in Feb-
ruary, we tried to ‘bring the stage
to the studio,” so to speak, to cap-
ture the natural sound and energy
from performing and bring it to the
record.”

Writing and producing the entire
project themselves, the members of
Mint Condition created an exciting
album that fuses R&B, jazz, funk,
and pop styles. African and Carib-
bean flavors are mixed in, and the
overall effect is one of balance. The
group’s strength as balladeers is
still evident, but there are also
some sizzling, contemporary
grooves.

“We have some of the sume musi-
cal elements that were on ‘Meant
To Be Mint,’” but there's definitely
been a lot of growth as a result of
our experiences on the road,” says
Stokley. Session work in Minneapo-
lis with label mates Sounds Of
Blackness and Lisa Keith, as well
as Virgin’s Janet Jackson, helped
the act keep its creative juices flow-
ing while it prepared for sessions
for “From The Mint Factory.”

For Perspective, launched as a
joint venture between hit makers
Jimmy Jam & Terry Lewis and
A&M Records in 1991, Mint Condi-
tion's album is part of a second

‘Factory’ Sound Is Freshly Minted

Act Retains Road Feel On Perspective Set

wave of releases that began with
Lisa Keith's debut in August. The
project is a major priority for the
label, according to Perspective
president Sharon Heyward. “This
record shows tremendous growth
on the group's part. They show
their musical maturity, and they
have an album that will appeal to an
18-t0-34, and above, audience.”

The group has begun a tour of
black colleges. Each stop will in-
clude a three-hour workshop on the
music business, followed by an eve-
ning show. Heyward says the label
plans “an in-depth retail promo-
tional surge through October and
November. We will be dealing with
BET, other cable television sta-
tions, radio time-buys, and a series
of consumer ads. It's all part of a
heavy artist-development cam-
paign.”

The act’s experience in having a
major hit with the second single
from its debut set contributed to its
awareness in working on the cur-
rent album. “After the first single
from the first album didn't do as
well as we’d hoped, we went out
there and did a whole grass-roots
promotional tour,” says bassist/gui-
tarist Ricky Kinchen. “We went to
every radio station we could, and
whenever a station would play
‘Breakin’ My Heart,’ the phones
would light up. It took a while for
the record to develop into a hit, and
we definitely paid some dues when
we were out on the road.”

Acknowledging the album’s exec-
utive producers, Jam & Lewis, “for
their faith and belief in us,” Kin-
chen says, “Jimmy and Terry of-
fered us advice and direction as we
would finish tracks. It was fine-tun-
ing, like icing on the cake. Natu-
rally, we listened to what they had
to say, but they had a real ‘hands-
off” approach to what we were do-
ing. We really had total creative
freedom in making this record, and
we got a chance to express our mu-
sical diversity.”

GANGSTA...

The hot debut cass/CD from New Breed of Hustlas
"Ratha Be A Hustla" mosstyLe-5000-4

DISTRIBUTION:
City Hall » MDI » Bassin ¢ Select-O-Hits « M.S. * Motorcity * Rapamerica

PRODUCED BY G-BUB AND NATION, 0.G. FRESH-Exec. Prod.

POR MOBSTYLE PRODUCTIONS

Rainbo Records (310) B29-0355 Sita * Mobstyle (909) 423-3371 G-Bub »
Rapamerica (818) 964-0906 Duffy
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COMPILED FROM A NATIGNAL SAMPLE OF R&B RADIO

. AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,

R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES

COLLECTED, COMPILED, AND PROVIDED BY SoundScan

° LT

FOR WEEK ENDING OCT. 30, 1993 ™
z o2
o |9 <l._x|le |9&

o3| 55| $g| 25| nime ARTIST ou| o8 g 2| Tme ARTIS
2| 32| 32| 28] Producer (sONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2| 32| < | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
METHOD MAN © WU-TANG CLAN
*xx NO. 1 » x % 0 | 44| 4 B | PRINCE RAKEE (DIGGS, HUNTER HAWKINS SMITH.WO0DS,COLES, JONES GRICE) (C} (T} LOUD 625441RCA

1 1 1 8 JUST KICKIN’ IT @ 3 weeks at No. 1 & XSCAPE
J.DUPRI (J DUPRI,M SEALS) (C) {T) SO SO DEF 771 19COLUMBIA @ 55 56 9 SHU-B GUESSS
T S TONT! TONN TONE! M.J POWELL C.C.CLOSSON (SMITH IRONS CLOSSON,GERDINE) (C) WARNER BROS 18397

A EAR T | TONVTONITONE! (R WIGGINS.C. WHEELER) (©) (V) WING B59 566/MERCURY 52 | 37 | 30 | 16 | !T'S FOR YOU (FROM ‘THE METEOR MAN") # SHANICE
RIGHY HERE (RUNEN RATUREJIONITOWA © S M A SAULSBERRY.E KIRKLAND % WILSON,M A SAULSBERRY,E KIRKLAND) (C) (T) MOTOWN 2207

3 3 z 15 B A.MORGAN,G.PARKER (B AMORGAN, J.BETTIS,S.PORCARO,G PARKER.G.GOMEZ K.ORTIZ)  (C) (T) (V) (X) RCA 62614 53 | 48 | 36 | 13 | BOOM! SHAKE THE ROOM @ & JAZZY JEFF & FRESH PRINCE
HEY MR. D ® S ZHANE MR LEE (SMITH,HAGGARD,WILLIAMS, MAYBERRY, WEBSTER PIERCE,NAPIER MORRISON)  (C) (M) (T) (X) JIVE 42108

4 4 3 12 | 15T STREET PRODUCTIONS (GIST.BROWN, CRISS.ZHANE, BAHR, WARE.GREY) (C) (T) FLAVOR UNIT 77121/EPIC s | 60 | 5 f‘mﬁ'..G(,”M??cﬂwpysﬁ"s“pﬁwa ) (0) ) MAYERCKIRE 15953 WARNER yﬂrg;/
BREATHE AGAIN TONI BRAXTON : POWE.J CLAY.D.PEETE.S. :

@ 8 12 3 | A REID.BABYFACE.D.SIMMONS (BABYFACE) (C) LAFACE 2-4054/ARISTA @ 68 | 8 g .5’;«?% IE‘A%ARQQF P o GASOLI:E I:LPnE§£§s€ch
(&) 7 | 16| 4 | SANWETALK $ TEVIN CAMPBELL CHECK YO SELFA  ICE CUBE FEATURING DAS EFX
B YFRCE DSIMMONS (BARTFACED.SIMMONS) {C) (D) (Y WEST LESAGWARNER BROS, 5 | 47 | 33 | 15 | (CFCUBE.0 1 POOH IICE CUBEE FLETCHER M.GLOVER.S.ROBINSON C.CHASE} (M) (T) (X) PRIORITY 53830°
15 |5 | 12 | QIR Ravserr mosevoman (€0 o 1 9 0 o Owk 79080 & | & | 5 | NOBODYDOES ITBETTA  MINT CONDITION
GANGSTA LEAN
12132 | 4 | CIACkON (C.JACKSON.£.4.TURNER,T.CARTER) (€) (M) (T) CAPITOL 58048 58 [ 40 | 34 | 13 Mr%g&mﬁ%%gun T —— . (%ﬁ(f’;g&q&g})
9 | 9 | 10 | COMEINSIDE Y CALL ME A MACK (FROM "POETIC JUSTICE" & USHER
@ N.OOGE FR/GRAENK.C WIKE. NHODGE) c) (gé’" ATLTNTI';:;':: 39 | 36 | 6l T | Tiaten aTHomasT B(ISHOP.U RAYMOND) J {C) (M) (T) LAFACE 2-4051 ARISTA
1 R SOpac THING UL YOLR EYES VB A KEEP YA HEAD UP ® 2PAC
0] 6 6 LARRONAGF - SE RIS I, SOMONDS) CILVIMCAIS3 725 NEW ) 1 | TOARYL T SHAKUY. & ANDERSON,R TROUTMAN) {C) INTERSCOPE 9B345/ATLANTIC
SHOOP & SALT-N-PEPA
® 15 3 5 A MARTIN.C JAMES (SPARKS JAMES, DENTON,ROBERTS,TURNER)  (C) (T) (X) NEXT PLATEAUYLONDON B57 314/PLG 61 88 3 Jsng’gL(élH(M MORALES.M.ROONEY,BIG ANG.EL-BOOGE, THICKNEZZ SHORT! 1 FORT) © Moro.wrz %63
@ 19 | - 2 b KEEP"‘éGrSECREJS F (c.)(e)pégug};% * % * POWER PICK/AIRPLAY % % %
BABYFACE.L 3 K110, SIMMONS 1BABYFACE)

13 1 7 20 ANOTHER SAD LOVE SONG ® & TONI BRAXTON 84 — 2 HERO & MARIAH CAREY
L A REID,BABYFACE.D SIMMONS (BABYFACE,D.SIMMONS) (C) (M) (T) {X) LAFACE 2-4047 ARISTA W.AFANASIEFF,M.CAREY (M.CAREY,W.AFANASIEFF) {C) (V) (X) COLUMBIA 77224
| GET AROUND & 2PAC

wll (L B 13 | D.'DARYLISHAKWR D ANDERSON.R.TROUTMAN,L.TROUTMAN.S MURDOCK) (€) (M) (T INTERSCOPE SB372IATLANTIC 83| 74 4 gﬁyMF:\H,IEEN%AIngEENNINGS (TROUTMAN. TROUTMAN, MURDOCK HENNINGS) (C)(T) KAPER :zggﬁyx
PINK CASHMERE PRIN

15 16 18 ] PRINCE ‘PRINCE) (C) (D) {v) PAISLEY PARK 18371/ WARNER BROS. b4 80 ] NWALF}(!RYEJ: rsir;‘uRYEA(v’.(BIg:)rWENr‘.‘K.GIST.A.CRISS.G MACDERMOT) ¢ N/:\m")jﬁ)H(;tr)YmBMYM\rr\J é).';'iaRag

42 3 5 Hcrgﬁz\gﬁnyrggélkﬁr MCELROY,0.FOSTER)  ENVOGUE FE/(\J Lz’g%sf %95% 8| —| 2 Zg‘,’NRR,EﬂL’E ﬁgﬁﬁé‘,{’_’ﬁ,ﬁ,’é‘{‘oﬁg{‘ ME & JOI?CY) ngz}ﬁr
I'M IN LUV ¢ JOE STAY REAL & ERICK SERMON
17| 13 110 | 16 | | 0iass s biees.e.ALEn, .DENSLOW) (C) (T) MERCURY B62 462 66 | 58 | 5 | E'SERMON (€. SERMON,R TROUTMAN.L.TROUTMAN) (C) (M) (T) RALCHAOCS 77140 COLUMBIA

Bl ulule]re # JANET JACKSON 61 | 52 | 47 | 11 | LIGHT OF LOVE # ANGIE & DEBBIE
JJAM.T LEWIS,J JACKSON (J.JACKSON,J.HARRIS W, T.LEWIS) {C) {T) (V) (X) VIRGIN 12676 S.HARVEY.G BROWN (S HARVEY.G BROWN) {C) {(X) CAPITOL 44953
RUFFNECK & MC LYTE INDO SMOKE (FROM "POETIC JUSTICE" & MISTA GRIMM

19 | 17| 17 | 18 | JRilcv.A DAVIDSON.W SCOTT (MC LYTE,A DAVIDSONM.RILEY,W.SCOTT) (C) (M) (T) FIRST PRIORITY 98401 ATLANTIC 13| 66 8 | WarrENG (R TRA&IICK,W.GRIFFIN) ) (©) (M) (T EPIC SOUNDTEAX 77%56/Ewc
NEVER SHOULD'VE LET YOU GO & HI-FIVE WE GETZ BUZY & |LLEGAL

@ 30 42 4 JOE.K MILLER (& F WMITE) (C) JIVE 42178 68 S 71 10 € SERMON (L.EDWARDS.J PHILLIPS,E.SERMON) {C) (M) (T) (X) ROWDY 3 5024 ARISTA
TRUST ME ¢ GURU WITH N'DEA DAVENPORT
* * * HOT SHOT DEBUT * ® % 10159 | 84 | 15 | GR0TGURUN DAVENPORT) (C) CHRYSALIS 24B4%/ERG
@ NEW ) 1 SEX ME & R, KELLY
R.KELLY (R.KELLY) (C) (T} (X) JIVE 42161 @ NEW p 1 TIME AND CHANCE ¢ COLOR ME BADD
RS donr Of FeTY D.J.POOH "M_JORDAN,COLOR ME BADD,M.DENARD) (C) (D) (V) GIANT 1B339/REPRISE
SOMETH '

2| 22 | 22 | 2 | J5nnLpowe.D PEETE CLAY () (V) MAVERICK/SIRE ; Tj:r:/v;::;:i: BGR:? @ 76 | 81 4 f&'&’{igﬁ?ﬂfﬂmﬁmm) (©) (V) (T) 00 TOMMY aofn!ye

23 | 24 | 23 | 22 | ONELAST CRY *8 ' PAINT THE WHITE HOUSE BLACK ® GEORGE CLINTON
BMCKNIGHT,B,BARNES (B.MCKNIGHT, B.BARNES MiBARNES ) 18620 T3 1 75 | 72 | 6 | GCUNTONKGORDY,W BRYANT i (CLINTON GORDYSTRONG.WHITFIELD.BRYANT)  (C) PAISLEY PARK 1362

% 14 LAID BACK GIRL & MAZE FEATURING FRANKIE BEVERLY STAND BY YOUR MAN e LL COOL

| F BEVERLY (F BEVERLY) (C) WARNER BROS. 18422 86 | — | 2 | N MARL(LT.SMITHM WILLIAMS B ERVIN) (M) (T) (X) DEF JAM/RAL 77098'/C08}?~481:\l

25 20 21 SUNDAY MORNING & EARTH, WIND & FIRE LOVE FOR LOVE © ROBIN S.

10 | wwhiE quwHiTE S REYNOLOS A wiuss) {CIOVRERRISERIBA61 75 | 62 | 62 | 12 | [ GrGRGEF MCFARLANE (A.GEORGE,F MCFARLANE) (C) (M) (T} (¥) (X) BIG BEAT 9B3BZ/ATLANTIC
4 | WHOOMP! (THERE IT IS)A @ TAG TEAM VERY SPECIAL BIG DADDY KANE FEAT. SPINDERELLA, L. WILLIAMS & K. ANDERSON

Gl I IS TAG TEAM (TAG TEAM) {C) (M) (T) &X) LIFE 7900IBELLMARK 16 1 69 | 59 | 17 | 35 oAnDY KANE (W.JEFFERY.L PETERS) (C) (D) (T) COLD CHILLIN' 1B437/REPRISE
v0ooDoo TEDDY PENDERGRASS INSANE IN THE BRAIN @ # CYPRESS HILL

2 P2l ENe T | GLEVERTENICHOLAS (G LEVERT £.NICHOLAS) {©) ELEKTRA 64608 | 70 | 67 | 17 | iess (LFREESE.S.REYES,L.MUGGERUD) (€) (M) (T) (X) RUFFHOUSE 77135/COLUMBIA
AGAIN & JANET JACKSON [

6 | — 2 | JIAM.TLEWIS.ILJACKSON (3 JACKSON.J HARRIS Il T.LEWIS) (C) (V) VIRGIN 38404 NEW ) 1 }.XJP'B?IE(?IEUPRI) @01 00 RUFFHOUSE.77§3R7I'§C§SPA§I§\

Ba|uia k(s)wsrgrcr? auigg%%ﬁkr% sggzmgﬁnxmg (C) KEIA 64643;&3'#1’: 13 | 65 I 57 | 16 3.9:“3'5;?.?33“552(Ecﬁ'v%%r,s.mc“ow NG (3) IHEOQGJZ/AEQ
FOREPLAY ¢ RAAB NG WAY FROM HOM HN ILL

34 4 5 B.DUFAE (RAAB,B.DUFAE) (M) (T) (X) RIPIT 1001* NEWD 1 II..QREID,BABVFACE.D SIMMgNS (EL.A.REID,BABYFACE,D SIMMONS) (%:())MOT(EQJN%’ZZ!
2 37 10 | ALL THRU THE NIGHT P.0.V. (DUET WITH JADE) 81 72 79 7 BETWEEN THE SHEETS & FOURPLAY
H.BELL (H.BELL,L.DEVLUGT.T.SHIDER) (C) (M) (T) {(X) GIANT 184 14/REPRISE FOURPLAY (E.ISLEY.M.ISLEY,C.JASPER R.ISLEY,0.ISLEY,R.ISLEY) (C) (D) WARNER BROS. 18434

FOR THE COOL IN YOU & BABYFACE KEEPIN' MY COM RE -TOW
32 | 26 | 13 | 13 | CGurace,LA REID,D.SIMMONS (BABYFACE.D.SIMMONS) (C) (T) (V) EPIC 77109 NEW D 1 | Jcatacon (snufn?onn%%?sl#ncx) ©) (M) (#LJ& 473
@ o | o [ue] commssioneroLon, $COMGOTACE | || NEWD | 1 | ATEETUELOVE B oG

34 | 31 | 27 | 27 | CRY NOMORE @ |l D EXTREME 84 | 79 | 78 | 7 | WHAT'S NEXT? # LEADERS OF THE NEW SCHOOL
R.WHITE,K JACKSON.D.WILEY (R.WHITE K JACKSON,D.WILEY) (€) (M) (T) (V) (X) GASOLINE ALLEY 54650/MCA DINCO D (J.JACKSON, B.SCOTT,B.HIGGINS, T.SMITH) (M) (1) ELEKTRA 66309°

BB |26 |1 P EAQXEO'QSTANOL‘(!?(L VANOROSS,R VERTELNEY) ¢ LUTP(icf;:ﬁ)\(e;\Jdlggé)E%% 9 | 8 8 SWEAJ by o R

VANDROSS,M.MI . R. |.LEWIS, T.HARVEY,R.LEWIS (1.LEWIS) (C) (T) (V) BIG BEAT 98429/ATLANTIC
% | 28 | 19 | 15 | ALRIGHT ®  KRIS KROSS FEATURING SUPERCAT 86 | 81 | 58 | 19 | CHIEF ROCKA # LORDS OF THE UNDERGROUND
).DUPRY (J DUPRI,W MARAGH) (€) (M) (T) (V) (X) RUFFHOUSE 77 103/COLUMBIA K-DEF (A.WARDRICK,D.KELLY,M.WILLIAMS, K. HANSFORD) (C) (M) (T) PENDULUM 5807 J/ERG
53 73 4 LOOKING FOR MR. DO RIGHT JADE 87 67 52 5 SHIFFTEE & ONYX
A.STEWART (A STEWART) (C) GIANT 1B429/REPRISE CHYSKILLZ_JAM MASTER JAY (F SCRUGGS,K.JONES, T.TAYLOR C PARKER) () (X) RALICHAOS 77163/COLUMBIA
GUESS I'M IN LOVE & CHERYL "PEPSII" RILEY
* * * POWER PICK/SALES * * 83 | 98 | 3 | FULLFORCE.JABER.P EDGE,BMEDINA (FULL FORCE.PEPSIN {C) (1) (V) (X) REPRISE 18492
(1 KNOW | GOT) SKILLZ & SHAQUILLE O'NEAL
66 | — 2 DEF JEF,M.WELLS (J.FORSTON,S.0'NEAL.M.WELLS) (C) (1) (X JIVE 42177 89 | 71 65 13 EA’;EE('}L%T‘ A{ESA%?‘EWM AN ©m E:Sﬁ%%
STAY IN MY CORNER & KEITH WASHINGTON BETCHA'LL NEVER FIND & CHANTAY SAVAGE
45 | 48 8 | NETTLESBEY.T COFFEY (LNETTLESBEY,T.COFFEY, K. WASHINGTON) (C) QWEST 18393/ WARNER BROS. NEW ) 1| SHURLEY (C SAVAGE.S HURLEY) () 1.0. 62652/RCA
I'M A PLAYER & TOO SHORT
% | 77 3 | THE DANGEROUS CREW (T.SHAW,B.COLLINS, G.COOPER.G.CLINTON R ) (C) (M) (T) JIVE 45152 NEW ) 1 RS.II-RO()%l\em?REVRAOSUYYMAN.L.TROUTM A OROOC (C)Zéf&ﬁ&qggﬁ
BREAKADAWN & DE LA SOUL . TOGETHER FOREVER SHAI
50 | 4 8 | DE LA SOUL.PRINCE PAUL (MERCER_JOLICOUER MASON HOUSTONWONDER.GREENE) (M) (T) (X) TOMMY BOY 586- 9 l 2 | woaymoan (C) GASOLINE ALLEY 54740/MCA
¢ JOD HEARTBREAKER THE O'JAYS
2|3 | B2 %@lﬁ%‘f&mm (C) (T) (v) UPTOWN 54{%2/58 NEW ) 1 | WED (W WILLIAMS.E LEVERT,D MITCHELL.S WYNN) (©) EMI 5305J4'ERG
43 | 42 | 43 | 9 | DO THE THANGS ® LEVERT 98 | 80 | 53 | 18 | GETIT UP (FROM "POETIC JUSTICE') *TLC
4 MARC G. (M GORDON) (C) ATLANTIC B7328 D.AUSTIN,TIM & BOB (PRINCE) (C) (M) (T) LAFACE/EPIC SOUNDTRAX 77059°€PIC

48 | 43 | 40 | 27 | THAT'S THE WAY LOVE GOESA ® JANET JACKSON % | 74 | 70 | 17 | LICKUUP * HTOWN
J.JAM,T.LEWIS.J JACKSON (J.JACKSON,J HARRIS HI,T.LEWIS) (C) (T) (V) (X) VIRGIN 12650 B BURRELL (SHAZAAM, DINO,GI.STICK) (€) (M) (T) LUKE 163
BABY I'M YOURS & SHAI MAKE ROOM & THA ALKAHOLIKS

45 3 3 2 _C MARTIN (C MARTIN M GAY) (C) (M) (T) (V) (X) GASOLINE ALLEY 54574/MCA % ) 8 12 E.SWIFT (R SMITH,E.BROOKS J ROBINSON) (C) (T} LOUD 62579/RCA

HAD TO BE Y ILK BEYOND YOUR WILDEST DREAMS SYBIL
51 | 51 6 !(Tsws ATR S,RBREY (xo.ywmr,n.munmv,c. JENKINS) (©) KEIA 64599,5LESKTRA 9 | 9% 2 | SAWATERMAN (5 A WATERMAN) (C) (T) NEXT PLATEAU/LONDON 857 288/PLG
OUTTA HERE & KRS-ONE
47 138 | 38 6 %!5 gREM(EDRRDIR ESNOOP) (C) DEATH ROW/INTERSCOPE 57?2?;1%2«31% %8 1 78 | 76 | & | oeremcna parkeros premen) {C) (M) () JIVE 42147
VE NO LIMIT & MARY J. BLIGE 93 'TIL INFINITY ¢ SOULS OF MISCHIEF
48 | 4l { 35 | 27 %e,f ke (c)nlfmz D.HALL) (©) (M) (T) (V) (X) UPTOWN 54639/MCA % | % 2 | XPLUS (T MASSEY.0.LINDSEY,D.THOMPSON) (C) (1) JIVE 42157
GOTTA GET MINE & MC BREED

49 1 49 | 49 6 SEI&';T'IWT:‘RET (’ﬁiﬁwswfall)}‘ i3 © MM (t, g&%ﬁgf&k 100 | 87 | 90 | 17 | WiRReN G.C WOLFE.E BREED (€ BREED,2PAC.D O.C .C WOLFE WARREN G) (C) (1) WRAP 93154/ICHIBAN |

(__) Records with the greatest airplay and sales gains this week. ®Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for safes of 500,000 units. & RIAA certitication for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
(V) Vinyl single availability, (X) CD maxi-single availability. ® 1993, Biltboard/BPt Communications.
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R&B

ARTISTS & MUSIC

Fantasy Stax Up Another Box Of Soul Hits
9-CD Set Covers Memphis Label’s 1968-1971 Singles

H BY DAVID NATHAN

BERKELEY, Calif.—Following
“The Complete Stax/Volt Singles
1959-1968” boxed set, released by
Atlantic Records in April 1991, Fan-
tasy Records has just issued a second
nine-CD box covering the Memphis
label’s hit-filled period from 1968-
1971.

Produced by Bill Belmont and Rob
Bowman, “The Complete Stax/Volt
Soul Singles, Volume 2” contains 216
tracks, including 50 Hot 100 hits, such
as Isaac Hayes' “Theme From Shaft,”
Johnnie Taylor's “Who'’s Making
Love,” Booker T. & the MG's “Time
Is Tight,” “Respect Yourself” by the
Staple Singers, and “Do The Funky
Chicken” by Rufus Thomas.

Among other major R&B acts rep-
resented in the deluxe package are
William Bell, Carla Thomas, Albert
King, Little Milton, the Emotions, the
Dramatics, the Bar-Kays, the Mar-
Keys, and Eddie Floyd. In all, more
than 50 artists appear on the set,
which includes A sides of singles re-
leased on the Stax, Volt, Enterprise,
and We Produce labels. A lavish 60-
page booklet with extensive notes by
Bowman, illustrated with rare photos
from the Stax photo library, accom-
panies the box, which shipped Oct. 5.

A O

BOOKER T. & THE MG'S

“When (WEA International execu-
tive] Steve Greenberg started talking
about doing the Atlantic box, we
agreed to wait until at least a year af-
terwards to put out the second vol-
ume,” says Fantasy's Belmont. The
Fantasy label—which purchased the
Stax catalog in 1977—had all the
tapes for the 216 tracks in its Berke-
ley vaults. “I think people will be
pretty shocked when they see the
number of big hits that Stax released
during the period after its distribu-
tion pact with Atlantic ended in 1968,”
Belmont adds.

“Working on the project was a la-
bor of love,” says Bowman, who
tracked down almost all the artists in-
volved. “The box gives the artists
some dignity for what they have con-
tributed to the legacy of Stax—a label

that has never gotten its full due.”

While the Atlantic box (which re-
portely sold 80,000 units) concen-
trated on a period when Stax was de-
veloping its influential sound via
legendary acts like Otis Redding and
Sam & Dave, the Fantasy project
deals with the label’s emergence as a
powerhouse in the R&B marketplace.
Stax owners Jim Stewart and Estelle
Axton sold the label to Gulf + West-
ern in May 1968, after ending their
distribution pact with Atlantic;
Stewart and executive Al Bell pur-
chased the company in July 1970, and
the label continued operations until
January 1976.

“The Fantasy box shows the diver-
sification in production that went on
after we left Atlantic,” says industry
vet Bell, now president of Bellmark
Records. “[We reached] some specific
goals during those years, including
the establishment of contemporary
soul gospel as a musical form via the
Staple Singers, and an alteration in
how people perceived black consum-
ers as album buyers as a result of
Isaac Hayes' ‘Hot Buttered Soul,’
which sold a million copies out of the
box and became the forerunner of big
albums by black artists.”

Operating with an “open-door”

(Continued on puge 28)

ADVERTISEMENT
NOTICE OF SALE OF COLLATERAL

NOTICE IS HEREBY GIVEN that on November 8, 1993, at 10:00 a.m. in the offices of Hughes, Hubbard & Reed located at
350 South Grand Ave., Los Angeles, California, the undersigned PolyGram Records, Inc., in its own right as a secured party and on
behalf of two affiliates, PolyGram International Publishing, Inc. and Songs of PolyGram International Inc., also secured parties,
(collectively “PolyGram™), pursuant to various loan and security documents (the “Loan Documents™) executed by one or more of
Atlanta Artists Records, Inc., Atlanta Artists Productions, Inc., L.B. Productions, Inc., Samuri Records, Inc., and Larry E. Blackmon,
individually (collectively, the “*Obligors™) in favor of PolyGram, will sell, at a public auction, to the highest bidder for cash or otherwise
acceptable terms, all right, title and interest of the Obligors, or any of them, in and to approximately 146 copyrighted compositions or
musical works (the “Compositions™) authored (fully or partially) by Larry E. Blackmon, co-published by Atlanta Artists Productions,
Inc. and/or recorded by “Cameo™ or Larry E. Blackmon prior to 1991 {collectively the “Obligors’ Interests in the Compositions™).
PolyGram reserves the right to postpone and renotice the time and date of the auction.

The Compositions include, without limitation, “Word-Up,” “Candy,” “She’s Strange,” “*Sparkle,” “Single Life,”
To Be.,” “Shake Your Pants,” “Am [ Bad Enough,” “Attitude,” “Ballin",” **l Want It Now,” and “In My Pants.”

PolyGram reserves the right to sell the Obligors® Interests in the Compositions in bulk, in designated lots, or by individual item.
If competitive offers with different terms and conditions are submitted, PolyGram will determine which offer will be accepted, and its
decision in this regard will be final.

Obligors™ Interests in the Compositions include contingent interests in a portion of the income generated by the exploitation of
the Compositions, commonly known as a Co-Publisher's Share and, with respect to some but not all of the Compositions, an Author’s
Share as to Larry E. Blackmon (as sole author or one of multiple authors); lowever. no Author’s Share in any Composition other
than the Author’s Share of Larry E. Blackmon constitutes a part of the Obligors® Interests in the Compositions, nor will any
such other Author's Shares be sold at the public auction noticed herein. Further, PolyGram, under applicable documents and
agreements, including without limitation that certain Co-Publishing Agreement dated as of September 9, 1986 between PolyGram
Songs, Inc. (now PRI Songs, Inc.) and Atlanta Artists Productions, Inc., as amended (collectively the *“Co-Publishing
Agreement”), retains significant, and in certain cases exclusive, control of and rights with respect to administration and
exploitation of the Compositions in addition to and apart from PolyGram's other rights under the Co-Publishing Agreement and
other applicable documents, instruments and agreements (collectively the “PolyGram Rights™). None of the PolyGram Rights is
or will be the subject of the public auction noticed herein.

The sale will be made without recourse, covenants, warranty or representation, express or implied, to satisfy, in whole or in part,
the current indebtedness and obligations of Obtigors to PolyGram under the Loan Documents. Said indebtedness and obligations
(without regard to the Obligors’ claims of offset, if any) consist of the sum of not less than $1,600,000.00 plus additional interest, fees,
costs and other charges due, owing and unpaid under the Loan Documents.

Information now available pertaining to the Obligors’ Interests in the Compositions has been assembled and is available for inspection
at the offices of Long, Aldridge & Norman, during the hours of 9:00 a.m.—5:00 p.m. (Eastern Time), Monday-Friday, from October 1,
1993 through November 3, 1993. This information includes, but only to the extent available: a complete list of the Compositions; the
income attributable to particular Compositions, and to the respective Obligors® Interests in the Compositions, during the period January
1, 1988 through June 30, 1993; copyright mortgages: and Loan Documents and other agreements, instruments and other documents
evidencing or relating to the PolyGram Rights and/or the Obligors’ Interests in the Compositions. Each interested party must sign a non-
disclosure agreement with PolyGram as a pre-condition 1o reviewing these materials. To schedule an appointment to review these
materials, interested parties should contact counsel for PolyGram, Bruce W. Moorhead, Jr., Esq. or Richard T. Hirsch, Esq., Long,
Aldridge & Norman, One Peachtree Center, 53rd Floor, 303 Peachtree St., Atlanta, Georgia 30308, telecopy no. (404) 527-4198.

Interested parties intending to bid at the public sale noticed herein must also pre-qualify for such bidding, by posting a cash
deposit with, or an acceptable letter of credit in favor of, PolyGram in an amount not less than $250,000. Interested parties should
contact counsel for PolyGram, Long, Aldridge & Norman, at the address and telecopy number set forth above. In addition, counsel
for PolyGram will be available for final pre-qualification by interested parties on Friday, November 5, 1993 between the hours of
10:00 a.m. and 3:00 p.m. (Pacific Time) in the offices of Hughes, Hubbard & Reed (¢/0 Richard J. Kaplan, Esq.), 350 South Grand
Ave., Los Angeles, California, telephone (213) 613-2800, telecopy (213) 613-2950.

The sale will be conducted pursuant to California Commercial Code Section 9504 and all other applicable laws of the State of
California.

I Just Want

PolyGram Records, Inc., in its own right and on behalf
of its affiliates, PolyGram International Publishing, Inc.
and Songs of PolyGram International, Inc.

SLCTION

HARVEST OF FALL SOUNDS: R. Kelly (without Public Announcement)
makes a superstar debut on the Hot R&B Singles chart at No. 21 with “Sex
Me.” Airplay results are impressive—it ranks No. 44 on the airplay-only
chart—but the excitement stems from sales. It ranks No. 6 on the Hot
R&B Singles Sales chart in its first week in stores. “Time And Chance” by
Color Me Badd (Giant) debuts at No. 71 from radio exposure only. Chances
are Giant’s promo staffers aren’t timed to “go for adds” until next week.

ABOUT FACE: “Never Keeping Secrets” by Babyface (Epic) converted
nicely from album play last week. and entered the singles chart at No. 19.
This week, the single rises to No. 12, increasing 30% in total points. It ranks
No. 1 in airplay at three stationss WBLX-FM Mobile, Ala.,, WDZZ Flint,
Mich., and WXYV Baltimore. Top five airplay is garnered at 10 other sta-
tions. Babyface wrote “Breathe Again” by Toni Braxton (LaFace), which
moves to No. 5. (This seems like such a face song, but I guess he knew the
syrupy hook would be offset by Braxton’s gritty, growling delivery of the
verses.) Airplay for “Breathe” ranks No. 1 at five stations, including WWDM
Columbia, S.C., WEDR Miami, and WMMJ Washington, D.C. It ranks top
five at 22 other stations.

REDEMP’I‘ION: That West Coast gangsta/low life thing is really wearing
a lot of people out. It isn’t as much fun as it used to be. 2Pac’s newest single,
“Keep Ya Head Up” (Interscope), addresses the need for young men to have
respect for young women. Wow, I never thought I'd live to hear that tune.
Remixer Norman “Slam” Whitfield Jr. makes good use of the Five Stair-
steps’ 1970 single, “0-o0-h Child” (Buddah), and another Roger Troutman-
penned tune, “Be Alright,” originally released by Zapp (Warner) in 1980.

HOT ALBUMS: Eight new albums debut on the Top R&B Albums chart.
“Hummin’ Comin’ At 'Cha” by Xscape (So So Def) grabs the Hot Shot Debut
at No. 3. (The single’s appeal has not diminished: “Just Kickin’ It” holds at
No. 1 on the Hot R&B Singles Sales chart.) This album most likely will build
to No. 1 in weeks to come, as retailers and consumers alike become more
aware of the Atlanta-based quartet. “Very Necessary” by Salt-N->epa (Next
Plateau) enters only at No. 18, despite strong airplay on both “Shoop” and
“Whatta Man,” Funkmeister George Clinton returns to the charts with “Hey
Man . .. Smell My Finger” (Paisley Park) at No. 31. Two albums, “Swing'n”
by HI-C (Scanless) and “Bad Boys” by Inner Circle (Big Beat), earn suffi-
cient points to retain their bullets, but are pushed back on the chart.

CAUGHT IN THE ACT: Most independent retailers work hard at finding
ways to get a competitive edge over the chain outlets, and underground music
has served that purpose, for the most part. As some chains have relaxed their
standards for bringing in this type of product, many retailers feel that their
only advantage is early sales. Recently, four artists have had albums chart
prior to the official street date: L.L. Cool J, Spice 1, Naughty By Nature,
and now, this week, Easy-E. “It’s On (Dr. Dre) 187um Killa” (Priority) debuts
at No. 82. The current method of tracking sales, scanning at point of pur-
chase, prevents retailers from hiding street-date violations. *It’s On” debuts
from sales occurring at least three days prior to the street date. OK, all to-
gether now, let’s predict next week’s No. 1 R&B album.

BUBBLING UNDER. sireis-

AERE ElE|3
HHF BHI 2
¢ % | & | TITLE | 2 5|4 | TITLE
=(3S[= ARTIST (LABEL/DISTRIBUTING LABEL) 3= ARTIST (LASEL/DISTRISBUTING LABEL)
1|5 |4 | MANY CLOUDS OF SMDKE u|l—|1 ALL msnr
TOTAL DEVASTATION (ARISTA) ME-2-U (RCA)
69 WHY MUST WE me
Z2(10)2 FATHER (UPTOWN/MCA) 517 TINA TURNER (VIRGI
3|7 |3 | BROOKLYN BOUNCE 16|— |1 | YOU TOLO M
DADOY-O (ISLAND/PLG) MOTIF (PAYDAV/LOMJON/PLG)
4|9 |6 | DONTGET cuuenr sumn 17lal2 m(s IT OFF
CONDITION RED (O LEMONHEAD (ATTITUDE)
5 |11 | 4 | THINK (ABOUT IT) 18 |—| 1 | AWARD TOUR
PATRA (FEATURING LYN COLLINS) (EPIC) A TRIBE CALLED QUEST (NVE)
6 |— | 1 | BABY M BACK 19 |— [ 1 | NOW I REALIZE
J.T. TAYLOR (MCA) MENAGER! (SOUL CONVENTION)
7 |—| 1 | JUDY HAD A BOYFRIEND 20 |15 | 4 | PUT A LITTLE NASTY ON IT
RIFF (EMI/ERG) THE BAR-KAYS (200)
8 (18| 4 | COME AND PLAY WITH ME 21|—| 1 | DRED LOC
G-WIZ (SCOTTI BROS.) ME'SHELL NDEGEOCELLO (MAVERICK)
9 |6 |8 | STOP, LOOK & LISTEN 22|16 | 3 | HANDLE WITH CARE
U-MYND (LUKE) 1 OF THE GIRLS (EASTWEST)
10 [— | 1 | NUTIN' TA LOSE Bl—|1 noou SHAK A-TACK
DRED SCOTT (TUFF BREAK/A&M) AMERICANS (DELICIOUS VINYL)
ni—|1 on:ouonz 24 [13 | 8 | WHERE WILL YOU GO
O BE CONTINUED ... (EASTWEST) 8.8.0.TL (A&M)
12— 1 mocm:ss OF ELIMINATION 2% |— | 7 | PIRU LOVE
(RAL/CHAOS/COLUMBIA) BLOODS & CRIPS (WARLOCK)
1312 | 3 | CALL ME Bubbling Under lists the top 25 singles under No. 100
GENERAL GRANT (RARA) which have not yet charted.
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TOP R&B ALBUMS

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,

AND PROVIDED BY  SoundScan
FOR WEEK ENDING OCT. 30, 1993
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O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion seliers indicated by a numeral following the symbol. *Astensk indicates LP 1s available.

Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and ail other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, Inc.

AIRPLAY
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Introducing R&B AIRPLAY MONITOR

A brand new publication based on actual monitored airplay!

Eagerly awaited by R&B radio PD’s, MD’s, labels, managers, agents
and publishers — R&B AIRPLAY MONITOR is here!

R&B Airplay Monitor features the most complete airplay

information package available anywhere.

* Monitored video playlist intorm.tlon,
* Weekly breakdown of Biggest Gainers

Each weekly issue of R&€B AIRPLAY M
* Exact number of plays torcnn-ent r -
across the U.S.

Special offer! Bmmmmmmm AIR

charter rate of just $99 — that'’s 50% off the regular
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Artists & Music

GEORGE CLINTON REVISITS A PLACE CALLED P-FUNK

(Continwed from page 10)

“He's all over the record—Way Up,’
‘Get Satisfied,” ‘Big Pump.” He got
down on this one,” Clinton says. “I
left the tapes goin’. I said, ‘Now
don’t be shy. Put somethin’ on these
motherfuckers.” He came to me like
this was so sacred. I said, ‘Fuck that.
I need a hit record. You've got the
shit, let’s put it together."”

“Smell My Finger” also features
several of Clinton’s longtime P-
Funk associates, including bassist
Bootsy Collins, guitarists Catfish

3

Collins and Gary Shider, keyboard-
ist Bernie Worrell, and horn men
Maceo Parker and Fred Wesley.
“Some people was off drivin’
trucks, and had forgot all about
singin’,” Clinton says. “I called ’em
and said, *OK, this is the moment
we've been waitin’ for. You're defi-
nitely back in the P-Funk army.””
Clinton suggests that his forth-

coming tour will feature a number of

his old comrades, and will be a
throwback to the elaborate P-Funk

shows of the late *70s, when the
band leader would descend to the
stage in a full-size spaceship.

“By the time we get to the middle
of this next year, were gonna have
a new spaceship,” Clinton says with
glee. “We gonna have a '90s model,
"cause all of the sci-fi movies pointed
to the '90s as bein’ the time when we
would make contact.”

According to Paisley Park GM
John Dukakis, immediate plans to
support the album call for Clinton to

embark on a six-week college tour,
beginning Oct. 29 at the Univ. of Ca-
lifornia at Irvine.

“He has toured extensively for the
last two years,” Dukakis says. “This
is an attempt to get him into second-
ary and tertiary markets, and get
him to the college crowd that’s just
discovering him.”

Television also will be eritical to
marketing the album. Dukakis says
Clinton’s appearance on “The
Arsenio Hall Show” on Thursday
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(28) will feature Yo-Yo, MC Breed,
Flava Flav, Kiedis, and Flea as
guests.

Clinton says he also will take a
speaking role on “Fresh Prince Of
Bel-Air” on Halloween night.

“I'm a medium in a seance,” he
says of his role. “That’s gonna be a
little weirdey.”

ARTIST DEVELOPMENTS

(Continued from page 18)

influenced by the likes of Neil Young
and the Band,” says McEwen, who
says he observed Uncle Tupelo’s sound
metamorphosing into something more
punk-influenced during the next few
years. When the band recaptured more
of its traditional songeraft, evidenced
on the primarily acoustic album
“March 16-20,” McEwen was ready to
make his move.

“Anodyne,” the band’s Oct. 5 Sire/
Reprise debut, integrates a variety of
musical influences, from the country-
tinged salute “Acuff-Rose” to the
rocking “The Long Cut” to folky first
single “Give Back The Key To My

| Heart,” which features Doug Sahm on

vocals and guitar, and just shipped to
album alternative radio.

The album also represents another
feat for Uncle Tupelo: The band
recorded it almost entirely live, with
the help of producer Brian Paulson, at
Cedar Creek Studios in Austin, Texas.
Farrar says the band selected Cedar
Creek because it is one of the few
recording complexes to house a Neve

| board.

To bring more depth to the band’s
live sound, Farrar, vocalist/bassist Jeff
Tweedy, and drummer Ken Croomer
enlisted Max Johnston on fiddle,
mandolin, and banjo; John Stirratt on
bass and guitar; and Lloyd Maines on
pedal steel guitar. “We were basically

| a new band when we recorded the

album,” says Farrar.

Sire is excited about getting the
expanded Uncle Tupelo out on the
road. The band just returned from a
European jaunt, and a club tour of
Midwest and West Coast dates began
Oct. 9 in Wichita, Kan.

“They’ve never had a real tour of
America,” says McEwen, who notes
the label also is hoping to break the
band big in the U.K. “New Music
Express and Melody Maker were
really keen on them,” he says, “and the
band did well the few times they played
there.”

CATHERINE APPLEFELD
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UNCLE TUPELO: Jeff Tweedy, Ken
Croomer, and Jay Farrar,
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FANTASY STAX UP ANOTHER BOX OF SOUL HITS

(Continned from page 26)

A&R policy, Bell was responsible for
stretching the Memphis label’s crea-
tive horizons by using producers
based outside the city (including De-
troit’s Don Davis, who masterminded
hits by Johnnie Taylor and the Dra-
matics), using other studio facilities in
Muscle Shoals, Ala., and Memphis,
and through a series of master pur-
chases. “I'm very excited about this
project, because Stax is now begin-
ning to get the recognition it deserves
as an integral part of both African-
American and American culture,”
Bell says.

Fantasy has been releasing Stax
product since 1977, but stepped up its
output in 1981. Best-selling catalog ti-
tles include albums by Hayes, the
Emotions, Booker T. & the MG’s, and
the Staples. According to Phil Jones,
Fantasy’s executive VP, “The initial
reaction to the boxed set has been
very strong. We started with a
20,000-unit initial run, and we've got-
ten 100% positive reaction. We sent a
sampler to radio, and we're doing na-
tional advertising. We expect to get a
lot of mileage from word-of-mouth,
especially when people realize that
this box contains even more hits than
the Atlantic set.” A special launch
party for the project was held Oct. 9
in Memphis.

By sending out a full set of advance
discs to specific publications, the label
already has generated strong media

interest, notes Terri Hinte, Fantasy’s
director of press and public informa-
tion. “We're sending finished boxes to
everyone on our Stax mailing list.”

The boxed set is being released in
the U.K. by Ace Records. which has
run an extensive reissue program for
the Stax catalog.

Other acts on “Volume 2" include
John Lee Hooker, David Porter, Mar-

gie Joseph, Jean Knight, the Mad
Lads, the Soul Children, Judy Clay,
the Newcomers, Jimmy Hughes, Bar-
bara Lewis, and Major Lance.

A third box, containing 10 dises and
more than 200 singles, and document-
ing the final chapter in the Stax leg-
acy (from 1972-75), is due from Fan-
tasy in 1994.

THE RHYTHM AND THE BLUES

(Continned from page 23)

Dayton, Ohio, information and ask
for the Ohio Players if you think
you can hang with some legendary
brothers from the old school ...
En Vogue's Cindy Herron mar-
ried Glen Bragg in a private cere-
mony in June at Bragg’s parents’
home. Bragg, formerly of the Cin-
cinnati Reds and now playing in
Japan, had been engaged to Her-
ron since June 1992. Best wishes to
the newlyweds. .. Dallas Austin’s
Rowdy Records is relocating its
offices to Atlanta from New York
City. Rowdy, a joint venture with
Arista Records, is home to artists
Da King & I, Muzza Chunka, and
Cracker Jaxx ... Jamie Foxx of
“In Living Color,” known for his
obnoxious “Wanda” character, has
an album due from Fox Recordsin
February. But his singing has
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nothing to do Wanda or comedy at
all—it’s by turns soulful, hard-tug-
ging, and pumping. So that poten-
tial music fans can get a taste,
Foxx will be crooning a little bit at
the end of his HBO special,
“Straight From The Foxxhole,”
scheduled to air Nov. 6 and
throughout the month. His singing
is not funny at all—it’s beautiful.

OUTTA HERE: This is my last
“The Rhythm & The Blues.” My
stay here at the music industry’s
playbook has been short, but
great. Here go my shout outs:
Thanks especially to people like
Terri Rossi, Sylvia Rhone, Larry
Flick, Havelock Nelson, Su-
zanne Baptiste, Cassandra Mills,
Chrissy Murray, Michelle Mur-
ray, Lisa Barbaris, Audrey La-
Catis, Wayne Edwards, Janice
Harvey, Bill Adler, Rob Fields,
Lisa Cambridge, Leslie Pitts,
Ursula Smith, Chris Cathcart,
David Nathan, Sheila Eldridge,
Tracy Miller, Janine McAdams,
and David Dorn. In my capacity as
R&B editor, these people have
been swell—even if it was just
sharing a silly joke or offering
words of encouragement. These
folks have come through for me—
in tiny ways and in major ones—
and made me feel welcome.

It’s been a real experience. So
now, wish me luck.
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The Right Thing To Do.

The new LL Cool J single
from

‘14 Shots To The Dome."

Produced by Mariley Marl.
Remixed by Teddy Rlley.
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Jant " Y - 21, 1994

San Francisé® Pan Pacific Hotel
The first Annual Bil 1 D&nce Music Summit: An
international grass- sieyent that will grasp the

future and examine the present, while casting a mindful

eye on the past, from the stree' the top 3‘ the charts!
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*"SPECIAL ATTRACTIOC

Keynote Addresses:

Def Mix Productions Head: JUDY WEINS
Legendary Dance Diva : MARTHA WASH

2 nights of Live Artist & D) Showcasing
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