3

Bill

BI MAR 2694
MONTY GREENLY

LONG BEACH, CA

$4.95 (U.S.), $5.95 (CAN.), £3.95 (UK.)

i skmex I-DIGIT 908
SGEE4EM740M099074%

002 0674 000
103

3740 ELM AVE APT A
90807-3402

THE INTERNATIOMAL NEWSWEEKLY OF MUSIC, VIDEDO AND HOME ENTERTAINMENT

ADVERTISEMENTS

“believe”

WMUSIC TELEVISION"
Buzz Bin!
Debuted at #30 on Billboard’s
Heatseekers Chart

from their self-titled debut album
produced by dave jerden and dig

@1994 radioactive records. ) v

®

The ultimate
in sound
dema

] ultimate
in CD cleaning.

CD HydroBath™

Revolutionary new non-contact
cleamng_snstem for all types of
g

CDs. A speed, rotation plat-
form & sBemaI surfactant fluid
restore CDs to their pristine state.

discwasher

A Division of Recoton Corp.
2950 Lake Emma Road, Lake Mary, FL 32746

All specifications subject to change without notice.
©Copyright 1993 Recoton Corp. LIC,NY 13101.All rights reserved.

NEWSPAFPER

Lahels Put New Spin On Indie Promo
Many Eye BDS Data For Payment Plans

H BY ERIC BOEHLERT

NEW YORK—In a movement that
could change the way record compa-
nies do business with independent
promoters, several labels are devel-
oping new payment plans based on
the number of spins a song receives
at a station, rather than station re-
ports on new adds.

Promotion executives say the
movement is fueled by the growing

importance of rotation information
provided by Billboard sister company
Broadcast Data Systems, which mon-
itors the number of times new songs
are spun at stations in the top 110
U.S. markets.

No longer content to track which
stations are spinning their new sin-
gles, record companies now can use
BDS data to learn how many times a
record is played and at what time of
day those spins occur. The new pay-

Video Execs Weigh Impact
0f Viacom/Blockhuster Deal

EBY SETH GOLDSTEIN

NEW YORK—Video retailers, con-
sidered slowpokes on the information
superhighway, are being left as road
kill in the wake of Viacom’s an-
nouncement that it had agreed to ac-
quire Blockbuster Entertainment for
$8.4 billion. Blockbuster, in turn,
would commit $1.25 billion to the war
chest Viacom has accumulated in the
dogfight with QVC Network over

NARM Blasts RIAA
Source-Tag Tests

EBY PAUL VERNA

NEW YORK—The latest turn in the
tortuous road toward standard anti-
theft protection of prerecorded music
has touched off a new feud between
the industry trade groups represent-
ing manufacturers and retailers.

In a surprise move, the National
Assn. of Recording Merchandisers
rejected recent tests of competing
electronic-article-surveillance sys-
tems conducted by the Recording In-
dustry Assn. of America. The tests
determined that the acousto-magnet-

(Continued on page 95)

who will acquire Paramount Commu-
nications.

It will be weeks or months before
either deal is resolved. Meanwhile,
the Video Software Dealers Assn.
and other home video advocates must
formulate their responses to specula-

(Continued on page 88)

ment programs would better reflect
the clout of actual plays as well as in-
troduce a higher standard of account-
ability for indie promoters. Promot-
ers generally are hired to supplement
the labels’ own efforts to gain radio
airplay.

The plans under consideration at
cerzain labels could affect the top 40,
rock, country, and urban formats.
Currently, top 40 independent pro-
moters work on a pay-per-add basis.
Typically they receive about $700 per
major-market add and $300-$400 for
each medium-sized market gain.
Roek, country, and urban promoters
are paid weekly flat fees for their ser-
vices.

For top 40 indie promotion, the
mavement afoot would set minimum-
spin standards for singles to qualify
as adds. For instance, Butch Waugh,
senior VP of promotion at RCA, sent
out a memo late last month inform-
ing top 40 independent promoters
that to be credited by RCA for work-

(Continued on page 87)

H BY CRAIG ROSEN

LOS ANGELES—It has been said
that the best business relationships
are based on
friendship, and
that holds true
for artist man-
ager Ron
Weisner and
veteran singer/
songwriter Cur-
tis Mayfield.
Their friendship
is at the root of
“All Men Are Brothers: A Tribute
To Curtis Mayfield,” a star-studded

MAYFIELD

Friendship Draws Stars
To Warner's Mayfield Tribute

compilation tentatively due Feb. 15
on Warner Bros. Records.

The album, which features Eric
Clapton, Whitney Houston, Phil
Collins, Publie
Enemy, and
Bruce Spring-
steen, was in-
spired by a tele-
phone conversa-
tion between
Weisner and
Mayfield. The
two have been
friends since
the early *70s, when Weisner served

(Continued on page 86)

FRANKLIN

Kristin Hersh Pairs
Bright And Dark On
Sire Solo Set

PAGE 16

JANUARY 22, 1994

Coun?rv, R&E*
Acts Unite For
MCA Duets Set

EBY PETERCRONIN

NASHVILLE—MCA Records is
I uniting giants of the R&B and

LABELLE

country worlds with “Rhythm,
Country & Blues,” due March 1.
(Continued on page 95)

.

New MTV Campaign
Tackles Violence

EBY DEBORMUSSELL

LOS ANGELES—The movement to
curb violence in America is coming to
MTV next month. The network is
launching an anti-violence campaign
modeled after its “Choose Or Lose”
and “Free Your Mind” promotions.
(Continued on page 95)

Voting Changes Freshen
Brit Award Nominations

& BY THOM DUFFY

LONDON—Younger, dance-oriented
artists have nabbed the majority of
nominations for this year’s Brit
Awards, following criticism in recent
years that the Brits have been domi-
nated by the the old guard of the
U.K. talent scene.
Apache Indian, Jamiroquai, Dina
(Continued on page 86)
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DOUBLE PLATINUM. .
AND THE VIBE JUST GETS

TONI BRAXTON

“THE YEAR’S MOST STRIKING
DEBUT ALBUM .”—NEW YORK TIMES

Her first two chart-topping, multi-format Gold hits
“BREATHE AGAIN” and “ANOTHER SAD LOVE SONG”
took Toni straight past Double Platinum.

With across-the-board critical acclaim,
unforgettable television appearances,
and killer live shows,

she’s just getting into a groove.

Executive Producers:
Antonio “L.A.” Reid and Kenny “Babytace” Edmonds
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Walt Disnev Records thanks the
National Academy of

Recording Arts & Sciences
and congratulates the following

Grammy Award Nominees

RECORD OF THE YEAR

“A Whole New World”
(Aladdin’s Theme)

Peabo Bryson & Regina Belle

Walter Afanasieff, Producer
(Columbia/Walt Disney Recards)

BEST POP PERFORMANCE
BY A DUO
OR GROUP WITH VOCAL

“A Whole New World”
(Aladdin’s Theme)

Peabo Bryson & Regina Belle
(Columbia/Walt Disney Records)

BEST MUSICAL
ALBUM FOR CHILDREN

“Aladdin”

(Original Motion Picture Soundtrack)
Alan Menken & Tim Rice, Producers

Tim Burton’s
“The Nightmare Before Christmas”

(Original Motion Picture Soundtrack)
Danny Elfman, Producer

BEST SPOKEN WORD
ALBUM FOR CHILDREN

“Aladdin Sound & Story Theater”
Ted Krvezko, Producer

SONG OF THE YEAR

“A Whole New World”
(Aladdin’s Theme)
Alan Menken & Tim Rice
Songwriters

PRODUCER OF THE YEAR
Walter Afanasieff

BEST INSTRUMENTAL
COMPOSITION WRITTEN
FOR A MOTION PICTURE

OR FOR TELEVISION

“Aladdin”

Alan Menken, Composer

BEST SONG WRITTEN
SPECIFICALLY FOR
A MOTION PICTURE

OR FOR TELEVISION

“Friend Like Me”
(From “Aladdin”)

Alan Menken & Howard Ashman
Songwriters

“A Whole New World”

(Aladdin’s Theme)
(From “Aladdin”)

Alan Menken & Tim Rice
Songwriters
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Sam Phillips’ Hymns To The Silence

Singer/songwriter Sam Phillips is far-sighted. Artistically, this

bracing him, so my dad had damage that helped create the environ-

AMOSIEBOX EIMARIARCAREYIZCOUMEN i trait translates into music that conveys a penetrating concern for ~ ment I was raised in: strange, unpleasant and very fragmented.
the fuzzy future. Optically, it means she “can’t see up close, I can “So [ put this into a song,” she adds, “and he saw it on my piano
*’,:gl,f,',\]g Q&ﬁﬁf@ﬂﬁ;’sgfﬂeﬂ\gﬁa sg| onlysee things that are distant,” a condition for which her art com-  and was shaken, because nobody had ever put that mirror up to
RAY LYNCH = WYNDHAM HILL pensates, helping her ascertain “what to leave out or include.” him before. It started the process of the whole family looking at
“Martinis And Bikinis” (due March 8), the third in a loose trilogy what was really going on. To me, that was a big moment.”
jy AcuLT ALTE':TQ,?XLE,BQTAEIORLD gl sg| of witty/wise Virgin albums by the East Hollywood-born Phillips, And even though the precociousness of her prose also put her
('-3 GIPSY KINGS » ELEKTRA MUSICIAN furthers the uniquely humane vision of this poet of impairment. communication-starved mother on edge, Phillips pressed forward
“Music gives shape to something that you can’t express,” says with the new outlet as the family moved from Hollywood to subur-
* FIRST DES;TEQ:%%%?;&??EHQN ceonon | 3 Phillips, “and I feel that’s always been a key to what I’'ve done.” ban Glendale. “I played my brother Bob’s guit;.ir, started investi-
A Phillips’ two previous records, “The Indescribable Wow" (1988) gating beyond top 40 music. We had a library in Glendale where
L COUNTRY and “Cruel Inventions” (1991), won strong praise for their ability to you can check out records, and I found people like Randy Newman
B * GREATEST HITS VOLUME TWO 38| explicate the inexplicable. The trepidant spell of tracks like “Hold- who wrote songs off the beaten path.” _ .
REBA MCENTIRE » MCA ing On To The Earth” and “Raised On Promises” (both featured in Phillips’ talent and rejection of her chilly Protestant rearing led
GOSPEL the acclaimed film “Ruby In Paradise”) was lent pluck by the caus- her to “the counterculture Christian movement in Southern Cali-
M * KIRK FRANKLIN & FAMILY 43| tic, lovely surety of Phillips’ vocals, her pitch hovering halfway be- fornia; it was a reaction at that time to the hippie movement,” and
S KIRK FRANKLIN AND THE FAMILY * GOSPO-CENTRIC tween a bent clarinet and a contrabassoon. also precipitated a recording contract with A&M’s gospel cross-
HEATSEEKERS New songs by Phillips like “Same Rain,” “Baby over label, Word Records. Herj considerab]g repu-
T Tl — 20| I Can’t Please You,” “Strawberry Road,” and the — tation as contemporary Christian star Leslie Phil-
fiercely beautiful “I Need Love” still use the famil- lips concluded with “The Turning,” a post-ortho-
THE BILLBOARD LATIN 50 @ar to help name the unknown, the artist employ- m“5lc dox folk epiphany produced by Fort Worth, Texas,
o R R T (T T 41| ing chamber-music elements (harpsichords, string troubadour T Bone Burnette, late of Bob Dylan’s
quartets), plangent Beatles/Yardbirds tokens (tre- 70 MY EAR mid-"70s Rolling Thunder Revue troupe.
R&B ble guitars, bgckwards—tape sequencings, sitars), The singer’s studio mentor guided her to Virgin
N -\ I Sp— 22| and other testimonial touches to depict the person- e ! = Records and secular rock’n’roll (“I wanted to ex-
al gaps we must conquer in search of sufficiency. : plore spirituality, not dispense God propaganda”).
« THE HOT 100 = “I'm a big reader of poetry and writing that has Sam’s decision to drop her ill-fitting identity as
* ALL FOR LOVE 90 a profound side,” says Phillips, “from Thomas Leslie was a sincere impulse, done without knowl-
BRYAN ADAMS / ROD STEWART / STING = ASM Merton, Yeats, and Pablo Neruda to C.S. Lewis, edge of the legendary namesake who founded Sun
ADULT CONTEMPORARY who talks about this inconsolable longing that we Records in Memphis. (She later met and liked his
* SAID | LOVED YOU ... BUT I LIED 82 all have, this feeling we try to describe as nostal- son when Burnette worked on the soundtrack to
MIGHAERBOLTONIEICOTUMAIA gia or romance. That’s what ‘Strawberry Road’ is the Jerry Lee Lewis/Myra Gale Brown biopic
about, and it takes its name from an old Iroquois “Great Balls Of Fire.”) Burnette and Phillips be-
TLOTONE Cgll#‘\l"_ﬁﬁv RS a0l Indian story that says the road to Heaven is paved came a couple and wed, and he has produced her
with strawberries.” Her throaty speaking tone B ever since, bringing out the brighter and bolder
DAREE CLU B PEA 5 teeters into a gi_r]ish giggle. “I don’_t like music 3 ‘ side of her Lone Star b]oodlines._
T e g :nc that’s either too into the head or too into the spir- by Timothy White “It’s funny I ended up marrying a Texan,” she
L it—it should always have some sensual pull to it. says, “because my dad really wanted to get out of
H DANCE / MAXI-SINGLES SALES ‘Martinis And Bikinis’ is just a pseudonym—the Amarillo as a boy because of its bleakness, and
o % UNLTY * QUEEN LATIFAH * MOTOWN 30| real title of the new album is ‘I Need Love.’ It's the plainest song also the racial bigotry he saw black kids experience that turned his
T on the record, and I love it for being so plain. It's an orphan, or stomach. Nevertheless, I now know there are some great charac-
LATIN something like that.” ters in the Phillips’ past Texas/Oklahoma ancestry like a great-
S * CIRCA DE TI 42 And so, in a purely emotional sense, was Phillips, the second of grandfather who was on the Chautauqua theatrical circuit and an
g3 RIS 7 445 IR three children of transplanted Texan Willliam Phillips and the for-  outlaw who made a sheriff dance on a bar at gunpoint!”’
! R&B mer Peggy Smith, who met and fell in love at Los Angeles High As important as the catalyst for any long journey is the quality
N R ORI G DE T ow 24| School. Peggy became a medical secretary, and a disillusioned of one’s return. If the mark of truly accomplished artists is the full-
G i spouse as many of the qualities (athlete, painter) that attracted her circle acceptance of who they discover themselves to be, then Sam
L HoTIRES RIRFUAT to her husband q_uickly atrqphigd. Bill Phillips was an accountant by Phillips and the stunning t'rilogy she hgs completed with “Martinis
E B 25 tyade and a movie buff by mclmauoq, sharing his film fixation with And Bikinis” must be considered exceptional in every sense. As shg
S his daughter (christened Leslie but nicknamed Sam). “We would see bravely declares on “I Need Love”: “I need love/Not some senti-
these old movies, and he would take me to different places and say, mental prison/I need God/Not the political church/I need fire/To
HOT R&B SINGLES SALES 25 “This is where they filmed “Gone With The Wind.” ' Movies were his melt the frozen sea inside me.”
* GETTO JAM » DOMINO = OUTBURST/RAL family. It seemed magical to me when I was young.” Generations onward, when others reflect on the hollows of our
But by her teens, her dad’s behavior felt claustrophobic. “I be- faithless age, the work of Phillips, like that of the poets she holds
RAP ‘ gan playing music at 14 or 15 as a cathartic thing, because I was dear, will show that many still sought to improvise virtue after
* GETTO JAM = DOMINQ » OUTBURST/RAL 26| having trouble with my parents—who are finally about to break up much common evidence of it had evaporated.
after letting it drag on too long—and the family was sort of “I want to try to make a connection with all the strangers out
ROCK / ALBUM ROCK TRACKS cracked and lying on its side. One of the first songs that I wrote there,” says Phillips, “to be generous in that way and vulnerable,
* DAUGHTER = PEARL JAM = EPIC 84 was called ‘The Silence,” because my dad would go for weeks, too. Music should be utilitarian but also inspire, helping you see
months, sometimes years without speaking! He had an older broth- things you can’t, or to speak of what words can’t say. Thomas Mer-
er who died when he was very young, and it really made his mother ton said that poetry is to point beyond all objects—into the silence.”
ROCK / MODERN ROCK TRACKS g4 | and father bitter, and they completely cut him off instead of em-
* ALL APOLOGIES = NIRVANA = DGC N -
TOP 40 AIRPLAY / MAINSTREAM 87 l T H l S W E E K | N B ' L L B o A R D
* HERO = MARIAH CAREY = COLUMBIA |
DYLAN GOES ... COMMERCIAL? Album Reviews 60  In The Spirit 43
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* ALL FOR LOVE 89 | Chart Beat 08 Newsmaker§ . 7
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Acts, Labels Must Fight For Perf. Right

@ BY WALLACE COLLINS

There is a fundamental gap in the U.S.
copyright law that, with the advent of the
electronic information superhighway and
home supermedia centers, could have a
profoundly negative effect on record indus-
try revenue streams. The future of home
entertainment technology is fast approach-
ing as headlines herald “mega-mergers”
between and among cable, computer, elec-
tronics, telecommunications and entertain-
ment conglomerates. Unfortunately, copy-
right legislation is not keeping pace with
these rapid developments.

There are two bills currently languishing
in Congress that could close this gap and
grant copyright owners of sound record-
ings the exclusive right to control the digi-
tal transmission of their works. Record
companies and recording artists would be
well-advised to act now and lobby fiercely
to get such legislation passed, or risk the
loss of vast amounts of income in the not-
too-distant future.

Copyright owners of every type of copy-
righted work except sound recordings en-
joy, among their rights, the exclusive right
to authorize the public performance of
their copyrighted work. Songwriters and
publishers receive compensation for radio
and television broadcasts, since musical
compositions, unlike sound recordings,
have a public performance right. However,
when a song is played on the radio or televi-
sion, the singers and musicians who per-
form the song, the producer, and the record
company whose creative and technical con-
tributions and financial investment made
the recording possible have no right either
to control or to receive compensation for
the broadcast performance of their work.

The chairman of the House Judiciary
Subcommittee on Intellectual Property,
Rep. William Hughes (D-N.J.), introduced a
bill early last summer, H.R. 2576, that
would provide for a performance right for
sound recordings.

Although there has always been opposi-
tion to such legislation by the broadcast in-
dustry, there has been additional opposi-
tion in this case from music publishers and
the performing rights societies, because
these parties fear that the House bill would
grant record companies and performers
too much control and make their rights
subordinate. However, the Senate version
of the bill, S. 1421, sponsored by senators
Dianne Feinstein (D-Calif.) and Orrin
Hatch (R-Utah), has additional language
that should appease music publishing inter-
ests by better protecting existing perfor-
mance rights. The Senate bill explicitly
states that protections and new royalties
paid to sound recording copyright owners
should not be taken into account in setting
performance royalty rates for musical com-
positions.

It is imperative that some compromise be
reached among the competing interests in
order to secure a performance right for
sound recordings as soon as possible. Oth-
erwise, the continued rapid development of
high technology and the eventual electron-
ic distribution of music could deprive re-
cording artists and secord companies ac-
cess to millions of dollars in revenue.

In the future, barriers will continue to
come down between telephone companies,

cable TV, and video programming compa-
nies. The development of digital fiber-optic
networks will provide consumers with
more choices and easier access to hundreds
of channels, as well as electronic home de-
livery of audio and video programs. Most
troublesome is the fact that digital technol-
ogy will make it possible for the consumer
to make a virtually identical copy of any
audio transmission, royalty-free.

‘There is no
justification for
not paying those
who bring the
music to life’

Wallace Collins is an
attorney specializing
in entertainment and
intellectual property
law.

Record companies and artists increasing-
ly will find their products being transmit-
ted and sold by way of cable networks or
via computer modems, and yet will be pre-
cluded from collecting any revenue be-
cause such transmissions arguably will be
deemed “broadcasts.” New types of high-
quality music services, some of which are
already operating in an environment out-
side of record company control, charge
monthly fees to subscribers to deliver CD-
quality sound to customers in their homes.
Even though these new broadcast and ca-
ble companies transmit record company
product to consumers for their own com-
mercial gain, they have no clear obligation
either to secure record company permis-
sion or to compensate the label or the artist
for the commercial use they make of the
copyrighted works.

One apparent way to circumvent this
problem would be for each major record la-
bel to develop its own cable TV channel

EDITORIAL INSPIRATION
The editorial “Culture, Violence And The
Cult Of The Unrepentant Rogue” (Bill-
board, Dec. 25, 1993) is the most sincere
and inspiring bit of literature that I have
ever read in Billboard. It deserves a Pulit-
zer. This article could, hopefully, set the
stage for a long-ignored set of values in the
American journalism and broadcast are-
nas, as well as in our own music industry.
Tim Hurst
Promotion Mgr.
Cincinnati Mrkt.
Reprise Records

NATIONAL ARTISTS NEGLECTED

Your GSA Spotlight (Billboard, Dec. 4,
1993) has contributed to the continuing
flow of misinformation concerning airplay
for German artists. As mentioned in the
last paragraph of the story “Domestic Art-
ists,” the record companies are, in fact, sell-
ing German product despite the interna-
tional competition.

You failed to note how much American
and English product is released here with
no hope of finding an audience, the only
reason being the obligation the German
subsidiary has to its parent company. The

that would allow viewers to order albums
and other music related products directly.
Then, for example, the label could charge
the consumer a retail price equivalent for
the transmission of a particular album.

Although such a solution has its obvious
benefits, there is a downside. Operation of
such a venture could prove to be costly and
burdensome for a record label. In addition,
there would still be nothing preventing a
cable operator unaffiliated with a particu-
lar artist’s label from establishing its own
competing home-shopping music cable net-
work, then undercutting the prices offered
by the artist’s source label. In fact, it would
be fairly easy for such an unaffiliated com-
petitor to offer the transmission of a partic-
ular artist’s album at a lower price because
it does not have to bear the record compa-
ny’s financial investment in recording
costs. Since the competitor would argue
that it is merely broadcasting the product,
not selling copies, the artist and its label
could be without legal recourse. The com-
petitor would be liable only for perfor-
mance royalties which, at this point, are not
payable on the sound recording.

It is important that the U.S. copyright
law be modernized to accommodate the
new communications technologies and
computer-driven consumption, as well as
the next wave of technological develop-
ments that is sure to follow. It is funda-
mental to our system of copyright and in-
tellectual property law that those who ex-
ploit another’s copyrighted work for their
own gain be required to obtain authoriza-
tion and compensate the owner for its
use. The broadcasting industry under-
stands this concept: It already pays per-
formance royalties for the creative con-
tributions of songwriters and music pub-
lishers. There is no plausible justification
for their not paying the recording artist
and the record company that brings the
music to life.

financial resources and work hours could
be better spent developing national talent.

Many labels have only a handful of na-
tional acts on their rosters. Imagine an
American record company with more than
100 releases and only a few by American
artists. Furthermore, a large portion of
what comes out of the studios is 100% Ger-
man—the musicians, the engineer, the pro-
ducer, the singer, even the song. But with
an eye on the international market, the fin-
ished product is English. A good example is
the BMG Ariola single “Wish You Were
Here,” from Stone & Stone.

Also, I think you misquoted Ms. Hamer
in your article “German Talent.” Radio
NRW was playing the record for more
than 16 weeks.

Jeff van Gelder
Music director
Radio NRW GmbH

Billboard responds: As the introduction
to the Spotlight noted, the German
media’s reception to German product
has started to improve. Biggi Hamer's
quote is correct, and reflects her frustra-
tion with what she sees as radio’s “wait
and see” attitude.

Articies and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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EMI Music Publishing

Proudly Presents

A Gala Evening Concert at MIDEM
Tuesday, February 1,1994

Starring

DURAN DURAN
EMI Records, UK
(Special Unplugged Performance)

LIANE FOLY

Virgin Records, France

Us3

Capitol Records

ETERNAL

EM! Records, UK

All Of Us At EMI Are Delighted To Be Part
Of This Spectacular Worldwide
Family Of Artists.
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EIto

congratulates these artists
on their inducticn into the Rock ‘N’ Roll Hall of Fame - 1994

Our relationship with each of you is different.
But the commitment remains the same.
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CES Reflects Industry’s Forward Focus
CD Video, Next-Generation Audio In Store

M BY MARILYN A. GILLEN

LAS VEGAS—From video CD play-
ers promising to usher in an era of
movies and music videos on 5-inch
compact discs to a multitude of multi-
media hardware and software and
next-generation audio products, the
Winter Consumer Electronics Show,
held here Jan. 6-9, had a strong for-
ward focus.

How that vision will translate into
market reality is still a matter of de-
bate, with convention keynoter Rob-
ert Kavner among those raising cau-
tion flags in the race toward the mul-
timedia Holy Grail.

Kavner, executive VP/CEO of

AT&T’s Multimedia Products and .

Services Group, warned against a
closed-access, “gatekeeper” mental-
ity along the so-called information su-
perhighway, which he predicted

Kamel Takes
Temporary Hold
Of VSDA Reins

W BY EILEEN FITZPATRICK

LOS ANGELES—The Video Soft-
ware Dealers Assn. has temporarily
named Rick Karpel to the post of ex-
ecutive VP, replacing Don Rosen-
berg, who has been stripped of those
duties.

Karpel will continue to be the trade
group’s VP of legal affairs and com-
munications. He will share those du-
ties, which include extensive work
with state legislation, with Andrew
Leigh, an attorney and contributor to
VSDA'’s newsletter, as well as with
outside attorney/consultants.

Earlier this month, VSDA presi-
dent Dawn Wiener said an interim ex-
ecutive VP will be named by Sept. 30,

(Continued on page 97)

would be in high gear by the end of
the decade. Others shook their heads
at a growing cacophony of incompati-
ble multimedia home audio/video
players, which raise a series of barri-
ers to software companies that are
faced with the need to publish the
same title in competing formats.

VIDEO CD

Video CD players—shown here ei-
ther in prototype or as pending prod-
uct introductions by Technics, Sam-
sung, and Goldstar—are a prime ex-
ample of technological enthusiasm
tempered by market realities. The
units, designed to play both audio
CDs and a new generation of White
Book video CDs that compress 74
minutes of MPEG-1 audio and video
onto a 5inch disc, were given splashy
presentations in the four manufac-
turers’ booths, but only Goldstar an-

Sony Music Cre

M BY DON JEFFREY

NEW YORK—The promotion of six
executives to new top positions at
Sony Music Entertainment is a recog-
nition of the growth of its Columbia
and Epic families of labels and the
importance of international markets
to the company’s future.

Sony has created two new music
units, Columbia Records Group and
Epic Records Group. Don Ienner,
president of Columbia Records, has
added the title of chairman of the Co-
lumbia group. Dave Glew, who has
been president of Epic Records, be-
comes chairman of the Epic group,
and Richard Griffiths, executive VP
of Epic, takes the title of president of
Epic Records.

Mel Ilberman, who has been presi-
dent of Sony Music International,
now becomes chairman of the unit
that oversees the company’s 35 sub-
sidiaries, joint ventures, and licensees

nounced plans to ship a unit this year;
its Artvision GVD-100 will be avail-
able to dealers in June at a yet-to-be-
set price, the company said.

At Technics, whose 10-minute pre-
sentation of the technology drew
long lines and required a ticket for ac-
cess, assistant GM Andrew Nelkin
explained the delay in one word:
“software.” “There’s nothing out
there yet to play on this,” he said.
“We think it's going to happen, and
we're there and ready for it to hap-
pen. But the final decision for deliv-
ery is dependent on software. That’s
absolutely key. We believe the music
and movies industries will get behind
it soon, though.”

Although Philips, creator of the
CD-I player, has begun releasing vid-
eo CDs from the Paramount film cat-
alog for playback on its platform,

(Continued on page 96)

IENNER

GLEW

outside the U.S. Moving up to the
president’s chair is Richard Bowlin,
who has been CFO of Sony Music En-
tertainment. He retains the title of
corporate executive VP.

Michele Anthony, who has been ex-
ecutive VP of Sony Music, the U.S.
arm of Sony Music Entertainment,
becomes executive VP of the world-
wide company. Her duties include
management, operations, administra-
tion, and strategic planning.

Commenting on the changes, Tom-
my Mottola, president/COO of Sony
Music Entertainment, says, ‘Basical-

Billhoard Bows Rock Airplay Monitor

ates qu__ﬂecord Gups,

NEW YORK—RBillboard has rolled out its fourth Air-
play Monitor publication, this one covering album rock
and modern rock. The Rock Airplay Monitor provides
definitive rock radio data, as accumulated on a weekly
basis by Broadcast Data Systems. Billboard, the Moni-
tors, and BDS are all part of BPI Communications.

Rock Airplay Monitor, which debuted Jan. 14, is sent
by first-class mail to nearly 1,000 PDs, MDs, radio con-
sultants, promoters, managers, and talent agents in the
album rock and modern rock fields.

The new Monitor follows the successful 1993 launches
of the Top 40, Country, and R&B Monitors. The director
of charts for the new publication is Kevin McCabe, who
continues to supervise the charts for Top 40 Airplay
Monitor and the Hot 100 and all radio charts for Bill-
board. The chart managers are Anthony Colombo (al-
bum rock) and Mark Marone (modern rock), who contin-
ue in those roles for Billboard as well.

Each week Rock Airplay Monitor publishes the exact
number of plays amassed by current releases on 110 al-
bum rock and 30 modern rock stations across the U.S.
The information is the basis for two separate 40-position
Monitor airplay charts, one each for album and modern
rock. The album rock chart continues to be published in
Billboard as well. The modern rock chart in Billboard
converts to an all-monitored chart in this issue to match
the chart in Rock Airplay Monitor (see page 84). Previ-
ously, the Billboard modern rock chart was a combina-
tion of monitored airplay and playlists collected over the
telephone from reporting stations. The Billboard mod-

ern rock chart remains at 30 positions, while the chart in
Monitor contains 40 positions.

Like the other Monitors, the Rock Monitor features a
breakdown of each week’s biggest gainers at radio,
based on actual detections. Also included are the weekly
“Power Playlists,” listing the top 30 tracks at 12 leading
album rock and 12 leading modern rock stations, as de-
termined by BDS. The Power Playlists include the num-
ber of spins each song receives.

Michael Ellis, publisher of Monitor and Billboard’s

ROCK N Jj AIRPLAY

» We Listen To Radio °

associate publisher, says, “We are excited about the
opportunity to reach album and modern rock radio
each week with accurate, BDS-monitored information
in greater detail than can be provided in Billboard. To-
gether with the broad news and data in Billboard, we
can now offer the album and modern rock music com-
munities the most complete package of information
available anywhere.”

For Rock Airplay Monitor subsecription information,
call 800-722-2346.

LOS ANGELES—Fueled in part
by MCA Records’ second consec-
utive record-breaking sales year,
Uni Distribution posted its 11th
straight annual sales upswing in
audio distribution, with sales of
more than $675 million, accord-
ing to Uni president John Burns.

In total audio and video distri-
bution, Uni topped the $1 billion
mark for the third straight year,
Burns says.

MCA Records posted nearly
$450 million in gross domestic
sales, according to the label.

Says Burns, “Obviously MCA
Records had a huge year, but
Geffen also had an extremely
good year, as did GRP. The key
has been extremely strong prod-

Uni Gains Gontinue As
MCA Sets Sales Mark

uct from all genres of music.”

Leading the way for MCA was
Meat Loaf’s comeback album,
“Bat Out of Hell II: Back Into
Hell.” Geffen scored with Nirva-
na’s “In Utero,” while GRP en-
joyed the success of Lee Riten-
our’s “Wes Bound.”

Burns says Uni also fared well
on the video side, despite the fact
that it did not have a huge sell-
through hit. “MCA/Universal,
Pacific Arts, and Playboy all had
good years,” he adds. “In fact,
Playboy had its best-selling re-
lease [with ‘Playboy Celebrity
Centerfold: Dian Parkinson’].”
The title stands at No. 3 this
week on the Top Video Sales
chart.

B

ILBERMAN

GRIFFITHS

ly, we’ve been kind of internally call-
ing [Columbia and Epic] record
groups.” He points out that Epic has
begun imprints like Sony 550 Music
and Epic Soundtrax, while Columbia
has started Chaos Recordings and
continues to market and promote la-
bels like Def Jam, Ruffhouse, and
Earache.

Referring to the promotions of II-
berman and Bowlin, Mottola says,
“This is absolutely a loud signal
about the increasing importance of
international, where we feel the tre-
mendous growth will be in the next

Promotgs

&\&\\

Execs

ANTHONY

BOWLIN

few years.” Asked about the compa-
ny’s focus for 1994, he added, “More
than ever, we will continue our theme
of artist development but really con-
tinue to develop and expand on a
global basis.”

Ilberman, who has been with Sony
since 1988, previously worked for Po-
lyGram Records and CBS Songs.
Bowlin came to Sony from the ac-
counting firm Price Waterhouse,
where he was a partner. His succes-
sor as CFO has not been named.

Anthony, who had been a partner

(Continued on page 97)

Goldherg To Head East
For Atlantic Presidency

M BY MELINDA NEWMAN

NEW YORK—As expected, Danny
Goldberg has been named president
of Atlantic Records.

Although the move has been tout-
ed since last fall, the formal an-
nouncement final-
ly came Jan. 11
from Doug Mor-
ris, co-CEQ/chair-
man of the Atlan-
tic Group. The la-
bel has left the
president’s post
unfilled since Mor-
ris was elevated to
his current post in
1990. “We have found a top person to
fill this post,” says Morris. “Danny
and I will be working as a team on
things ... Over the past two years,
Danny has become a pivotal figure in
the Atlantic of the '90s and beyond.”

“I feel that it’s like the Hippocratic
oath: First and foremost, do no harm.
The company is so healthy right now,
and there’s an enormous amount of
work that’s in progress,” says Gold-

GOLDBERG

berg.

The new post requires Goldberg to
move from Los Angeles to Atlantic’s
New York headquarters, which will
take place during the next few
months. “There’s a certain chemistry
that happens when you’re in person
instead of on the phone,” Goldberg
says. “Now, I'll be able to work even
more closely with Doug [Atlantic Re-
cords executive VP/GM], Val Azzoli,
and [Atlantic Group vice chairman]
Mel LeWinter.” Goldberg’s wife,
prominent entertainment attorney
Rosemary Carroll, is expected to con-
tinue to practice with her firm, Codi-
kow & Carroll, in New York.

Goldberg joined Atlantic in 1992 as
senior VP and has played an instru-
mental role in helping revive the com-
pany during the past few years, espe-
cially in the field of alternative music.

Goldberg spearheaded the label’s
alliances with such modern rock in-
dies as Mammoth Records, Matador
Records, and Beggars Banquet;
those deals have linked Atlantic with
hip hit acts like the Juliana Hatfield

(Continued on page 85)
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Success GComes In Threes
For Bassist Robh Wasserman

HEBY JIM BESSMAN

NEW YORK—The Feb. 15 release of
bassist Rob Wasserman’s “Trios” on
MCA/GRP is a watermark for both
the artist and the young imprint.

The album features three-way col-
laborations between Wasserman and
such diverse artists as Jerry Gareia,
Brian Wilson, Elvis Costello, the late
Willie Dixon, Bruce Hornsby, Neil
Young, and Branford Marsalis, as
well as three bass trios with Wasser-
man playing all the parts.

The five-year project culminates a
trilogy of albums that began with
Wasserman’s 1983 solo acoustic bass
excursion, “Solo,” and continued with
the 1988 “Duets” album of bass-and-
voice duets.

While “Solo”” was released on
Rounder, “Duets” came out on MCA
as one of the label’s last jazz releases
before its acquisition of jazz label
GRP Records in 1990. GRP has since
administered MCA'’s jazz product,
and now markets “Duets” as GRP
catalog. MCA/GRP was launched as
a more pop-oriented line than GRP
(Billboard, March 6, 1993). Its re-
leases are primarily marketed and
promoted by GRP.

“[MCA/GRP] was designed for
GRP to expand into new things, and
[GRP president] Larry Rosen felt
that Rob was where he wanted to go
with [the label] musically,” says
Clare Wasserman, Wasserman’s for-
mer wife and current manager, not-
ing that he wouldn’t have fit in well
with GRP’s regular jazz roster.

“‘Trios’ is a marketing dream for
us,” adds GRP senior VP of market-
ing and promotion Mark Wexler, “be-
cause it gives us the opportunity to
work with a high-profile artist.”

Wasserman, who has been cited by
downbeat and Rolling Stone readers
and critics for his musicianship and
composing, earned a Grammy nomi-
nation for best jazz performance for
“Duets,” which also garnered best
jazz vocal nominations for Rickie Lee
Jones and Bobby McFerrin. Prior to
that album, Wasserman had per-
formed with the varied likes of Jones,
Oingo Boingo, Van Morrison, the Da-
vid Grisman Quintet, and Stephane
Grappelli. After “Duets,” Wasser-
man played on Lou Reed’s “New
York” album and in Reed’s tour band
(Reed also appeared on “Duets”). He
also toured in an acoustic duet with
Grateful Dead guitarist Bob Weir,
also a player on “Duets.”

Continuing Wasserman’s Dead
connection, ‘“‘Trios,” which com-
menced development in 1989, was
mostly co-produced by Wasserman
and Dead producer John Cutler, who
also engineered and mixed the al-
bum. Most of the 14 tracks were cut
at the Dead’s home studio in San Ra-
fael, Calif. Total creative freedom
was extended to each trio, with the
only stipulation being that each track
be recorded live, with the threesome
playing all the instruments.

“It’s a logical extension of the one-
man band thing of ‘Solo,” where 1

learned to play by myself, and then
‘Duets,” where | went one-on-one
with some of my favorite people,”
says Wasserman. “I thought ‘Trios’
would be more like a band, and with
three people
there’s a lot more
going on, but it
still has the same
intimacy and
sparseness of the
other records.”

To distinguish it
from ‘“‘Duets,”
which used pop
standards as its
matrix, “Trios” features original ma-
terial written for each trio.

‘“There was no formula, which
made it more exciting,” Wasserman
says. “It took a while to get the trios
together and to come up with new
material, essentially from scratch.
One thing about a project like this is
that while it's one record, it’s all dif-

(Continued on page 97)
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US3’s ‘Cantaloop’ Comes To Fruition

Blue Note’s Patience Breeds Crossover Hit

M BY J.R. REYNOLDS
and DEBORAH RUSSELL

LOS ANGELES—BIlue Note’s hip-
hop jazz act US3 has achieved a rare
feat. More than a year after its initial
release, “Cantaloop (Flip Fantasia)”
has become a crossover hit at radio,
while the videoclip of the track has
garnered airplay on several different
genre-specific music video networks
and programs.

In addition, the group’s debut al-
bum, “Hand On The Torch,” is mov-
ing up The Billboard 200 after ad-
vancing from its No. 1 spot on the
Heatseekers album chart. This week
the album jumps dramatically to No.
82 from No. 108.

The groove-laden “Cantaloop” sin-
gle is based on Herbie Hancock’s
“Cantaloupe Island” and features
samples from Hancock’s original
Blue Note recording of that composi-
tion (Billboard, Nov. 27, 1993).

According to John Fagot, senior

The Envelope, Please. Announcing the nominations for the 36th annual
Grammy Awards at New York’s Apollo Theatre, from left, are Karen Sherry,
president of the New York Chapter of NARAS; nominee announcers Eddie
Palmieri, Nat Adderley, Mark McEwen (who also was master of ceremonies for
the press conference), Eugenia Zukerman, and Darlene Love; and Jonathan
Tisch, chairman of the NYC Host Committee for the 1994 Grammy Awards.

(Photo: Chuck Pulin)

us3

VP of national promotion for Capitol
Records, Capitol took a “micromar-
keting” approach to promoting the
single. “Phil Costello [VP, promotion]
came up with the idea of reaching out
to alternative radio, then moving to
churban, and then finally to top 40,”
he says.

The “Cantaloop” video, originally
serviced to outlets in November 1992,
finally found a home after Capitol re-
serviced the clip in October 1993.

Now the clip is getting exposure in
MTV’s “buzz bin” and on its “Alter-

native Nation,” “Yo! MTV Raps,” and
“MTV Jams” programs. It’s also air-
ing on BET, VH-1's “Soul Of VH-1”
program, and the Box.

BET, which supported the video in
its initial release, has been program-
ming the video as a recurrent in its
“Video Vibrations” program. But on
Jan. 6, the network re-added the clip
to a current rotation.

“Right now, the popularity of hip-
hop with the jazz flavor makes it a
better time to program this video
[than when it originally came out],”
says Lori Kearse, producer of “Video
Vibrations.” “It's a good thing for
the network to play it now because
it's in demand.”

At the Box, director of program-
ming John Robson reports “Canta-
loop” had its strongest week since
the clip was added in October. “We're
consistently taking calls on it,” he
says.

Perhaps the greatest example of

(Continued on page 88)

Grescent Moon Over Miami:
New Lahel Fulfills Dreams

M BY JOHN LANNERT

By all accounts, Sony Music En-
tertainment’s Jan. 10 announce-
ment of the creation of Crescent
Moon/Sony Music, a new Miami-
based imprint, has left the two main
parties involved—Epic Records and
Emilio Estefan—feeling the after-
glow of a dream fulfilled.

For Estefan, who was named
president of artist and talent devel-
opment for the label, the deal pro-
vides equity in a record label and
the opportunity to present talent
from his hometown of Miami.

For Epic, which is the distributing
label for Crescent Moon/Sony Mu-
sic, the pact could mean the first
beachhead for a major U.S. label in

Profile’s Fate Hinges On Partners’ Endgame

M BY ED CHRISTMAN

NEW YORK—Cory Robbins and
Steve Plotnicki, the two feuding
principals of Profile Records, are
engaged in a high-stakes poker
game that will determine the fu-
ture of the label.

At press time, Robbins and Plot-
nicki, who have spent the last
three months trying to dissolve
their partnership and sell the la-
bel, appeared to be involved in a
series of bluffs and counterbluffs
that could result in one of three
scenarios: the label being sold to
Tommy Boy Records; Plotnicki
buying out Robbins and assuming
control of Profile; or, if a deal can’t
be reached, the shutdown and lig-
uidation of the label.

Tommy Boy Records, backed by
the Warner Music Group, has put
together a package believed to be
worth about $14 millon for Profile
Records and all of its affiliates ex-
cept Landmark Distribution, ac-
cording to sources. Under the deal,
Tommy Boy would pay $10 million
cash and allow Plotnicki to retain
$4 million in accounts payable due
Profile from Landmark. Landmark
is owned by Robbins, Plotnicki,
and Burt Goldstein, president of
Landmark.

Last year, Profile generated
about one-third of Landmark’s es-
timated $36 million in billing,
sources say. Key artists on Profile
are Run-DMC, DJ Quik, Poor
Righteous Teachers, 2nd Il None,
Nemesis, N2Deep, Special Ed, and

Ron C.

As part of the Tommy Boy deal,
Profile would continue to operate
as a separate label under the lead-
ership of Robbins, with Plotnicki
exiting. Robbins eventually would
sell his share in Landmark, leaving
that company to Plotnicki and
Goldstein.

The Tommy Boy deal initially in-
cluded a mechanism for Profile to
funnel product through Landmark
for nine months following the com-
pletion of the deal, but sources say
the in-fighting between Robbins
and Plotnicki may have killed that
element of the deal.

In fact, the entire Tommy Boy
deal may be scotched. While both
Plotnicki and Robbins are said to

(Continued on page 91)

South Florida.

Indeed, South Florida may sur-
face as the ultimate winner if the la-
bel takes off and other majors look
to launch local im-
prints with promi-
nent area music
figures.

David Glew,
chairman of the
Epic Records
Group, says Mi-
ami is poised to
emerge as a vital
music center. All
the more reason, he reckons, to set
up shop with Estefan, one of the ar-
ea’s most respected music figures
and a longtime Epic associate.

“We think Miami is going to be
another very, very key source of
musie,” says Glew. “If you look,
there has been
Jon Secada [and]
many other art-
ists coming out of
there. And we
think Emilio, who
is like one of the
family for us, is
just an amazing
magnet for talent
down there.”

Glew adds that Crescent Moon/
Sony Music is not going to release
only Spanish-language sounds, but
also “pop, R&B, jazz, and dance mu-
sic. We're going to be getting a Mi-
ami sound, but it’s going to be mu-
sic that fits all over the globe.”

Says Estefan, “‘Because of the
many different nationalities here,
there is a unique blend of musical
influences that make up the fabu-
lous music we have here in South

(Continued on page 87)
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New Gopyright Law Expected In Poland

Proposal Extends Copyright Protection To 50 Years

@ BY RICK RICHARDSON

WARSAW—The Polish senate is ex-
pected this week to ratify the long-
awaited new copyright law, which
could be in effect by April.

The bill, which drastically over-
hauls the 1952 law, will then only
need the formal signature of the na-
tion’s president, Lech Walesa, to en-
able recording artists and producers
to derive income from the Polish mar-
ket of 48 million potential buyers.

When passed, the law—which
makes piracy a criminal activity sub-
ject to prison terms from six months
to five years—is expected to drasti-
cally curtail piracy in the world’s
largest pirate market. It is also ex-
pected to curb pirate exports that
have flooded the neighboring mar-
kets of Germany, the Czech Republic,
and further afield.

Not only does the law protect au-
thors and musicians, but it also pro-
tects the rights of record producers,
who until now have had no protection
in Poland. Producers also have rights
for broadcast and live performances.

The proposal extends the copyright
period for authors and composers
from 20 to 50 years. Producers get a
50-year term of protection for new re-
cordings.

Producers also have a distribution
right, which enables them to forbid
importation, and rights over rental
and lending.

There are also provisions for a pri-
vate copying levy on hardware and
blank software.

Andrzej Puczynski, president of
the Polish Producers Assn., says, “It
has been very hard for us to make
money. This law will be a real shot in
the arm for the music business.”

Bianka Kortlan, regional director
of IFPI, says the bill means “every-
thing” to the Polish recording indus-
try. “To us, this is the difference be-
tween being and not being,” she says.

IF'PI has been fighting piracy since
it moved into Poland in June 1992. In
that year, 90% of the 80 million sound
recordings sold in Poland were ille-
gally made, says the organization.

According to Kortlan, the only
drawback to the law is in the area of

Morgan Greek Label Folded
Into Its Gorporate Parent

@ BY CHRIS MORRIS

LLOS ANGELES—Morgan Creek
Productions’ bumpy ride at the box
office and Morgan Creek Records’ in-
ability to break its roster of new art-
ists has led to the folding of the re-
cord company into its corporate par-
ent, and the departure of label
president Jim Mazza and promotion
VP Walter Lee.

Morgan Creek now plans to con-
centrate on releasing soundtrack
product. The label enjoyed its great-
est chart success shortly after its
startup in 1991, when the soundtrack
album for “Robin Hood: Prince Of
Thieves’’—which contained Bryan
Adams’ No. 1 hit “(Everything I Do) I

BILLBOARD. Robin Friedman is named
West Coast advertising sales repre-
sentative at Billboard in Los Angeles.
She was Los Angeles branch coordi-
nator for PGD.

RECORD COMPANIES. Sony Music Enter-
tainment in New York promotes Mel
Ilberman to chairman of Sony Music
International, Don Ienner to chair-
man of the Columbia Records Group,
David Glew to chairman of the Epic
Records Group, Robert M. Bowlin to
president of Sony Music Internation-
al, Richard Griffiths to president of
Epic Records, and Michele Anthony
to executive VP of Sony Music Enter-
tainment. (See story, page 11).
Danny Goldberg is promoted to
president of Atlantic Records in New
York. He was senior VP based in Los
Angeles. (See story, page 11).
Warner Music Europe promotes
Saul Tagarro to president of Warner
Music Spain and Warner Music Por-

Do It For You"—rose to No. 5 on The
Billboard 200 and sold more than a
million units.

Concerning the reasons for the
company’s reorientation, Morgan
Creek COO Gary Barber says, “It
isn’t any secret—we had great suc-
cess on soundtracks and, conversely,
we weren’t able to break any new
and developing artists ... We placed
all our efforts on where we experi-
enced success. It’s a shift of business
emphasis.”

Former Morgan Creek Records VP
of business affairs Mark Berger will
now serve as VP of the Morgan
Creek Music Group. The label opera-
tion, with a staff of four, will now op-

(Continued on page 91)

retroactive protection. “In the case of
sound recordings, retroactivity is lim-
ited to only 20 years back from now.
This will open up the possibility of
airplay exploitation of Beatles or El-
vis recordings, for example,” she
says.

The law will take effect three
months from the date of Walesa’s
signing. IFPI’s secretariat in London
estimates that the law will be passed
Jan. 20 on its final reading in the Pol-
ish parliament, the Sejm.

Recordings eligible for protection
will be all those produced by compa-
nies resident or having headquarters
in Poland.

Major record companies already
represented in Poland are EMI
through licensee Pomaton, Warner
through Polton, Sony (MJM Music),
and BMG, which has its own compa-
ny in Warsaw. PolyGram is expected
to enter the market soon.

Assistance in preparing this story
was provided by Dominic Pride in
London.

@ BY J.R. REYNOLDS

LOS ANGELES—In an effort to
tap in to the growing acceptance of
“street” music by the mainstream,
Epic Records has formed Epic
Street, a label designed to provide a
platform through which cutting-
edge urban and hip-hop acts will be
promoted and marketed.

Heading up Epic Street is O0.J.
Wedlaw under the title of national
rap director. Joining his manage-
ment team is Mark Genova, nation-
al director of sales and marketing,
and Rejina Brown, national director
of promotions. Wedlaw and Genova
are based in New York, while
Brown is in Los Angeles (Billboard,
Jan. 15). _

Wedlaw will report to Hank Cald-
well, Epic senior VP of black music.

“Because Epic is so top-heavy
with established mainstream per-
formers, like Luther Vandross,

New Urhan/Hip-Hop Lahel
Takes Epic To The Street

Sade, and Michael Jackson, we de-
cided to form a street-oriented label
to make sure the industry and peo-
ple on the street recognize our com-
mitment to such an important seg-
ment of music,” says Caldwell.

In an effort to build its rap ros-
ter, the label acquired Cold Chillin’
Records, previously released
through Warner Bros. (Billboard,
Nov. 27).

“It’s no secret that street music
is a money maker,” he adds. “Just
look at the [sales] numbers Dr. Dre
and Snoop Doggy Dogg have been
racking up, and you can see that
street music has a sizable main-
stream following.”

Caldwell says Epic’s Cold Chillin’,
Flavor Unit, Immortal, and New
Deal labels will all funnel market-
ing and promotion activities
through Epic Street.

Caldwell adds that Wedlaw was

(Continued on page 86)

Celebration Of “Time And Chance.” Giant Records group Color Me Badd
celebrates the release of its new album “Time And Chance” at The Tunnel in
New York. Shown, from left, are Steve Backer, head of Giant marketing;
Cassandra Mills, Giant president of black music; Rudi Gassner, BMG
Internationai president/CEQ; band members Sam Watters, Bryan Abrams, Mark
Calderon, and Kevin Thornton; and Irving Azoff, owner of Giant Records.

= EAECUTINVE FURNIABLE S
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TAGARRO

FRIEDMAN

tugal, and Inigo Zabala to managing
director of Warner Music Spain. They
are both based in Madrid. They were,
respectively, managing director and
deputy managing director of Warner
Music Spain.

Patrick Quigley is appointed se-
nior VP of marketing at EMI Rec-
ords Group, North America in New
York. He was director of sales at La-
batt USA.

Carol Fenelon is named senior VP
of business and legal affairs for the
RCA Records Label in New York.
She was head of business and legal

QUIGLEY

FENELON

affairs at Giant.

Wayne Halper is promoted to se-
nior VP of business affairs at Liberty
Records in Nashville. He was VP of
business affairs.

Neal Spielberg is promoted to VP
of sales for Warner/Reprise Records
in Nashville. He was national sales di-
rector.

Brian Cohen is promoted to VP of
creative services at Elektra Enter-
tainment in New York. He was direc-
tor of creative services.

Robin Kennedy is named GM of
operations for Sony Music Australia

e

HALPER SPIELBERG

in Sydney. He was production super-
intendent at Nestle. ’

Paul Ramey is appointed national
director of jazz for the RCA Records
Label in New York. He was national
director of sales for GRP.

Stacy LaCroix is appointed black
music national promotion director for
the Southern region for Warner
Bros. Records in Atlanta. She was
Southeast promotion manager at
Perspective Records.

Marc Alghini is promoted to direc-
tor of national radio promotion for
Mute Records in New York. He was

Feds Find Kiedis
Inappropriate For
Gondom Promotion

@ BY CARRIE BORZILLO

LOS ANGELES—The U.S. Depart-
ment of Health and Human Services’
Centers for Disease Control and Pre-
vention has pulled a radio PSA fea-
turing Red Hot Chili Peppers singer
Anthony Kiedis.

Victor Zonana, a U.S. Department
of Health and Human Services
spokesman, says the 60-second PSA
was pulled after a reporter informed
him of Kiedis’ 1990 conviction on mis-
demeanor charges of indecent expo-
sure and sexual battery. The incident
stemmed from a concert at George
Mason University in Virginia.

(Continued on page 86)

KENNEDY

COHEN
Midwest label manager.

MCA Records names Beth Halper
A&R representative in Los Angeles
and Kelley Walker A&R representa-
tive in New York. They were, respec-
tively, an art department employee
and part-time A&R scout at Virgin,
and an assistant in the A&R adminis-
tration department at Sony Music.

Herb Jones is appointed national
director of urban music promotion
for the Street Life and Scotti Bros. la-
bels in Santa Monica, Calif. He was
regional manager of promotions and
marketing for A&M.
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Soundgarden: Taking Root At Radio
A&M Hopes New Formats Embrace Act

@ BY CHRIS MORRIS

LOS ANGELES—Anticipation is run-
ning high in some radio quarters about
the March 8 release of “Superun-
known,” Soundgarden’s A&M sequel
to the Seattle band’s platinum 1991
set, “Badmotorfinger.”

“Between that and (the forthcom-
ing] Alice In Chains [EP “Jar Of
Flies”], there are pretty strong rec-
ords coming out,” says Tom Calder-
one, PD at modern rock WDRE Long
Island, N.Y/WIBF Philadelphia. “At
this point, between their exposure on
Lollapalooza and their image as an al-
ternative rock band, it should do very
well for us ... Doing the Neil Young
tour didn’t hurt [the band], either.”

Indeed, A&M Records has great ex-
pectations for “Superunknown” at
multiple formats.

Says the label’s senior VP of mar-
keting/GM Jim Guerinot, “I think, be-
cause of everything that's changed in
the last three or four years, metal ra-
dio, certain core-roar radio, and album

radio were available to Soundgarden.
College radio has always been a main-
stay for the band.”

Guerinot expects growth to come
from modern rock radio, where the
band already enjoys a healthy base: “I
think what we’re going to see open up
to a much larger degree is commercial
alternative radio, which has been
there on a very limited basis in the

.
o

SOUNDGARDEN: Chris Cornell, Ben
Shepherd, Matt Cameron, and Kim
Thayil.

Working On Vacation:
Capitol Readies Marx Set

H BY CRAIG ROSEN

LOS ANGELES—Capitol and Ri-
chard Marx appear to have a hit on
their hands as “Now And Forever,”
the first single from “Paid Vacation,”
climbs the Monitor's Top 40/Adult
Airplay chart. Yet that’s just the tip of
the iceberg, says Capitol senior VP/
GM Bruce Kirkland.

“We're not just taking the typical
Richard Marx route of going to radio
with the hopes of a hit single,” Kirk-
land says. “The thing we are really ex-
cited about is the other elements.”

With the album due Feb. 8, Capitol
has several marketing ties-ins in place

RICHARD MARX

to expose Marx’s music beyond the
usual channels. “Now And Forever” is
featured in the forthcoming film re-
make of “The Getaway,” starring Kim
Basinger and Alec Baldwin. A video,
featuring Marx and footage from the
film, is already garnering airplay on
VH-1, and the label is taking advan-
tage of cross-promotions among it,
production company Largo Entertain-
ment, and Universal Pictures.

The label started to spread a buzz
by inviting various radio and retail
representatives to a screening of “The
Getaway”and product presentation in
early December, which culminated
with an acoustic set by Marx at his
home.

“That had a lot to do with the set-
up at radio,” Kirkland says. The label
released the single to radio in mid-De-
cember. “We wanted to build up good
BDS play [over the holidays].”

“The Getaway” opens Feb. 11, only
days after the album’s release, so Ca-
pitol and Universal have hooked up for
“Getaway/Paid Vacation” radio pro-
motions in 25 markets, with prizes
ranging from screening passes to a
Hawaiian vacation.

(Continued on page 16)
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Daryl Hall &
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past, and I think we're going to see
MTYV there in a big way. They’re big
supporters of the band and of this rec-
ord.”

However, don’t expect to see the la-
bel roll out the album with a major
flourish. Taking a page from the play-
book of Geffen Records—which
launched Nirvana, with a low-key, get-
out-of-the-way marketing approach—
A&M is intent on turning down the
bells and whistles with the new Sound-
garden release.

Guerinot says, “With [‘Badmotor-
finger'], we had Walkmen with the
tape in it, and we epoxyed them shut,

(Continued on puge 28)

Hall Of Famer. Duane Eddy, right, who is being inducted into the Rock And
Roll Hall Of Fame Jan. 19, visits with Curb recording artist Junior Brown
following Brown’s sold-out show at Nashville’s Station inn.

RUN FOR COVER: Any time an artist covers material
made well known by another act, the singer runs the risk
of possibly unflattering comparisons. Rarely does the re-
verse happen, the new interpretation acting as a prism that
reflects nuances previously undiscovered in the familiar
renditions.

Tasmin Archer knew what she was getting into when
she decided to record Elvis Costello material. “I thought
no one could do the songs as well as Elvis,” she says. “I
was a bit worried that I wouldn’t be able to handle it.
Sometimes when you do covers,

Tasmin Archer Impersonates Elvis (Costello);
Like Buttah: Bahs’ Baubles Bring A Cool Mil

plans to conjure up a rendezvous. “If we happen to meet
each other, I wouldn't be so bold as to ask if he'd come
around and have a cup of tea. If I felt the urge to see him,
I might go see him in concert or something.”

The eight-song project carries an equivalent list price of
$9.98 for cassette and $13.98 for the CD. Archer will ap-
pear at New York’s Bottom Line on Feb. 24 as part of the
venue'’s 20th Anniversary celebration.

WHEN caps are selling for $25 and champagne flutes |

you're open to a bit of criticism be-
cause someone’s already put a stamp
on it. For me, this was more about
learning techniques ... the way he
delivers a line; there’s a lot of drama
and variation in his records.”
Luckily for Archer and the lis-
tener, she proves up to the task. The

surprise that Barbra Streisand’s
New Year’s Eve and New Year's
Day concerts garnered an earth-
shattering merchandise per head of
$40. After paying $1,000 a ticket,
fans obviously were still eager to
gobble up any Babs memorabilia
they could get their hands on. Ac-

are $75 a pair, it should come as no

evidence is on “Shipbuilding,” to be
released March 8 here by SBK.
Archer’s 1993 debut, “Great Expec-
tations,” drew more critical than
commercial acclaim stateside, but it was a major hit
throughout Europe, mainly on the strength of the elegant
“Sleeping Satellite.”

She began cutting demos of Costello songs at home in
Bradford, England, and then took the tapes into the studio
to “finish them off,” she says. “We wanted to record as
much live as we could. [At home], we’d use computers to
get the effect of the track and then go into the studio and
replace them with musicians.”

The four Costello compositions tackled by Archer are
the title track, “Deep Dark Truthful Mirror,” “All Grown
Up,” and “New Amsterdam.” Archer’s renditions remain
relatively true to the originals, with simple arrangements
that don’t detract from the clever poignancy of Costello’s
lyrics or the clarity of Archer’s voice. While all are lovely,
the most touching is “All Grown Up.” “That’s the one I'm
closest to,” Archer says. “It’s told from a woman’s point
of view, and I found that very enjoyable to sing.”

While the EP was released in the U.K. containing only
the four Costello songs, the U.S. edition will include a quar-
tet of live renditions of songs from “Great Expectations”
recorded during a show at London’s Town & Country club.

When listening to the project as a whole, as Costello’s
material slides into Archer’s songs, it's clear that the two
songwriters share something in common: the ability to
tackle universal topics or themes and turn them into per-
sonal statements.

While daunted to be included in Costello’s company,
Archer says, “My album was about certain issues, which
I tried to make as personal as possible—to hit home in-
stead of serve as a newsreel. Elvis Costello makes his
songs very human, too.”

Although she'd like to meet Costello, Archer has no

by Melinda Newman

cording to our sister publication,
Amusement Business, attendance
for the shows was more than 26,000,
which would mean sales of merchan-
dise alone exceeded the $1 million mark. Among the other
items offered by merchandiser Sony Signatures were em-
broidered silk jacquard blouses and boxer shorts, limited
edition jewelry, crystal paperweights, silk jackets, and the
more traditional mugs, keychains, programs, and T-shirts.
So, if Ms. Streisand should decide to take her show on the
road, you'd be wise to bring that platinum AmEx card
when it comes time to purchase a bauble or two.

MAMA TOLD ME NOT TO COME: According to Ste-
phen Chabre, president/CEO of Michael Jackson’s MJJ
Enterprises, Jackson’s company is working actively on a
settlement with Munich-based concert promoter Marcel
Avram. Avram filed a lawsuit against Jackson, TTC Tour-
ing Corp., and MJJ Enterprises Dec. 28, alleging that
Jackson knew he was addicted to painkillers when he
signed a deal with Avram for his Mama Concerts to pro-
mote shows. Because of the addiction, Jackson subse-
quently cancelled the remainder of his tour in November
(Billboard, Jan. 8).

THIS AND THAT: Iron Maiden has named Blaze Bay-
ley, formerly of Wolfsbane, as its new lead singer. He re-
places Bruce Dickinson, who continues to pursue his solo
career ... Steely Dan will continue its reunion tour this
summer in Japan and Europe ... Blues Saraceno has
been named guitarist for Poison. He replaces Richie Kot-
zen. ... Also moving on is Faith No More guitarist Jim
Martin. No replacement has been named yet, but we bet
the Red Hot Chili Peppers could recommend a few guys.
... Me Phi Me, who is working on his second album for
RCA, is looking for new management.
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l BY BARBARA DAVIES

NEW YORK—Sire Records terms
“Hips And Makers,” the Feb. 1 re-
lease and first solo record from
Throwing Muses guitarist/songwriter
Kristin Hersh, a “one-listen knock-
out.”

Literally, perhaps—the artist her-
self says she never again wants to
hear some of the material on it.

“It’s darker than what you usually
hear,” admits Sire product manager
Geoffrey Weiss.

But Sire GM Howie Klein says he
believes the peculiar power generated
by Hersh's acoustic performance will
not only touch the fan base of Throw-
ing Muses, but also will reach beyond
it, to new listeners.

“About a year and a half ago, I saw
her do a live show at Rhino Records’
store in Santa Monica,” Klein says.
“She sat down and started playing,

Is Radio Ready To Meet Hersh’s ‘Makers’?

Sire Prepares Support For Muses Leader’s Solo Set

and it was a shock. I couldn’t believe
how good it was, and I've been a
Throwing Muses fan since before I
was with the label. I had never heard
her play acoustic.”

Hersh agrees
the album has its
somber moments,
“I'm scared by a
few things on it,
like ‘The Letter,’ ”
she says. “We're
much more used
to the voecabulary
of dark moods, an-
ger, sadness, jealousy, frustration.
There are so many words for dark
moods. but there’s only ‘happy’ for the
other. It’s just not that simple.”

But, she adds, “I didn’t want to
highlight the darkness on this album
... it has more uplifting songs, and I
didn’t want to alter people’s percep-
tion of those.”

HERSH

The album’s delicate pairing of
bright moments with dark imagery is
showcased on lead single “Your
Ghost,” which contemplates the death
of a close friend. “When someone dies
on you, it's hard to think, ‘How nice.’
But when you're used to them not be-
ing there, you have another angel, an-
other ghost there with you,” Hersh
says. “That’s a sweet way to think of
it.”

The single, which features vocals by
R.E.M. singer Michael Stipe, went to
radio Jan. 11, and is featured in the
forthcoming Warner Bros. movie
“With Honors,” as well as on its
soundtrack.

Weiss says the song is an attention-
grabber. “I don’t know if it's going to
be a chart reality at aloum alterna-
tive,” he says. “There will be stations
that won’t play it, but there'll be 15-
20 stationg that will, and they’ll get a

(Continued on page 28)
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CAPITOL READIES MARX SET

(Continued from page 14)

In addition, a Superflora tie-in,
which centers on Valentine’s Day, will
offer a special “Now And Forever” ar-
rangement that will include a free cas-
sette single of the track and a discount
coupon good for $2 off the album at
Musicland/Sam Goody stores.

PUBLICITY
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500 - $70.00 1000 - $93.00
COLOR
1000 - $396.00
Above Prices incluae Typesetting & Freight
send 8xi0 Photo - Check or M.0.

LR
Full Cotor & B/W Posters
composites - Cards - Other Sizes

X3
Send For Cataiog & Samples

i PICTURES

1867 E. Florioa, Dept. B8
Springfiela, MO 65803
1417 869-9433 or 863-3456

Ii'urni.ﬂlwd COrporate Suile:
Iur half the cost of a hotel.

% of ;ﬂ‘.r days or longer.

-

Corporate Apartments

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808

Meanwhile, VH-1 will feature a
Feb. 16 Marx performance.

Says Kirkland, “The synergy be-
tween the different companies has
given us another leg to stand on that
we wouldn't have if we approached it
in a normal way.”

For Marx, the new regime at Capi-
tol, headed by president/CEO Gary
Gersh, is a welcome change. “I feel for
the first time I have a personal rela-
tionship with someone at the record
company,” he says. “[But] in a sense
I am going to be a guinea pig for
[Gersh]. He came into this rubble of &
record company. He made Blind
Melon a success, and he had some suc-
cess with that Radiohead record, but
I am going to be the first song-ori-
ented pop artist to be released with
this much push.”

According to Marx, “Paid Vacation”
is his “most consistent” effort yet.
Most of the material was written while
on the road in support of his 1991 ef-
fort “Rush Street.”

For the new album, Marx called on
some of his famous friends and his
family for assistance. Lionel Richie,
who gave Marx his first big break as
a back-up singer, appears on “The
Way She Loves Me,” which also fea-
tures Luther Vandross.

“It was one of the most validating
feelings I have ever had, standing next
to [Richie], knowing that we were
singing together again, but this time
for one of my albums,” Marx says.

With the recent birth of his third
child, Marx isn't overly enthusiastic
about the thought of touring.

“Touring has certainly lost some of
its glamour since I became a dad,” he
says. “I love the two hours on stage
now more than ever, but the time
away from home is the drag. I won't
be away from home for more than two
weeks without seeing my kids.”

Yet Marx hopes to make up for his
touring constraints by focusing on tel-
evision and impromptu performances.
“I eould do the whole [album] with an
acoustic guitar, and it would still come
across OK.”

Meat Puppets Await Grilling
For Second London/PLG Set

M BY DAVID SPRAGUE

NEW YORK—The Meat Puppets have
been cited as an inspiration by such
platinum acts as Soul Asylum and Nir-

MEAT PUPPETS: Curt Kirkwood,
Derrick Bostrom, and Cris Kirkwood.

vana. Now, after more than a decade of
underground supremacy, the Arizona-
based trio faces mainstream scrutiny
with its second London/PLG release,
“Too High To Die.”

“It’s obvious that this band is not
limited to a 100,000-person fan base
[reached with 1991’s ‘Forbidden
Places’],” says PLG associate director
of product management Jonas Nach-
sin. “They've given us the most impor-
tant tool: a record that can appeal to a
wide variety of rock music fans.”

To facilitate that process, Nachsin
says PLG will concentrate on introduc-
ing the Meat Puppets to mainstream
media and retail gatekeepers via a 13-
city “eat-and-greet” trek (dubbed “The
Munchies Tour”) that kicks off in the
band’s Phoenix hometown Jan. 25, the
same day the record is released.

(Continued on page 28)

- AMUSEMENT BUSINESS®
' 'l BOXSCORE ™ uists
GROSSES
Attendance
ARTIST(S) Venue Date(s) Tlcket Price(s) Capacity Promoter
AEROSMITH Boston Garden Dec. 31- $801,305 29,525 Don Law Co.
MIGHTY MiGHTY Boston Jan. 1 $40/ 525 two
BOSSTONES seliouts
BETTEMIDLER $San Diego Dec. 27 $409,985 « 8,669 Bill Silva Presents
Sports Arena $124/ $41.20 sellout
San Diego, Calif.
KENNY G Patace of Dec. 31 $379,300 11,488 Cellar Door
TIMLILLY Auburn Hills $100/ $50/ $25 12,800 Belkin Prods.
Auburn Hills,
Mich.
PHISH Centrum In Dec. 31 3320220 ¢ 14,581 Don Law Co.
Worcester $22.50 seflout
Worcester,
Mass.
MICHAEL BOLTON Jack Breslin Jan. 1 $308,683 10,167 Cellar Door
TIMLILLY Student Events $45/ $24.50 setlout
Center
Michigan State
University, East
Lansing, Mich.
BILLY JOEL San Diego Dec. 9 $285,3%9 10,071 Bill Silva Presents
Sports Arena $28.50 13,737
San Diego, Calif.
“THE COLORS OF Beacon Theatre Dec. 14-19 $284,415 8,402 Radio City Music
CHRISTMAS™: New York $40/ $35/ $30 19,922, Hall Prods.
ROBERTA FLACK seven
PEABO BRYSON, PATTE P shows
AUSTIN, JEFFREY GSBORNE
PAUL WINTER CONSORT Cathedral of St. Dec. 16-18 $280,250 10,864 Living Music
NOIRIN NI RIAIN John the Divine $50/ $29/ 822 11,200
GORDON BOK. New York four
POKROVSKY ENSEMBLE shows,
three
sellouts
DURAN DURAN Great Western Dec. 31 $264,397 8150 Bifl Silva Presents
ADAM ANT Forum $50/ $32.50/ 12470
VILLAGE PEOPLE Inglewood, Calif. $20/ $10.50
NRVANA Great Western Dec. 30 $235,794 13,186 Avalon Attractions
BUTTHOLE SURFERS Forum $19.50 sellout Goldenvoice
CHOKEBORE Inglewood, Calil.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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][N recognition for his contributions
A as a songwriter, producer and-D
performer; his unique place in history
Jor gatning acceptance of black music
i the early days of rock and roll, and,
particularly for his translation of—

gospel music to the popular musical
CXPETTETILE, @NL2A4DRAEDULLL DD
THE APOLLO THEATRE FOUNDATION,
takes great pleasure in presenting Sam
CooRe with its Chairmarns Award for
19093. CaDUOIOTR DI AINIRD

Dated this 15th day of June, 1993,

January 22, 1931—December 11, 1964

—Allen Klein
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MIDEM

Angelique Ionatos
Anne Gastinel
Bruno Maman

Carmen Linares
Culture Beat
D-Influence

Daniel Belanger

David Morales
Diana Ross
Donnisulana
Duran-Duran
Elena Ledda
Elissa Lee Kokkonen
Houria Aichi
Jose Van Dam
Katell Keinegg
Kim Wilde
Laurent Garnier
Liane Foly
Liz Mc Comb
Mana
Marciej Pikulski
Mari Hamada
Marla Glen
Michel Jonasz
Niels-Henning Orsted Pedersen
Patricia Kaas
Soon E MC
- Sylvia Malagugini
The Danish Radio Big Band
The Judy Bats
Trisha Yearwood
Urban Cookie Collective
Wilhelmenia Fernandez

Don’t miss the

" SHOW

January 30-3 February 1994 at the Palais des Festivals, Cannes,France.

Some of the 100 artists
performing in 25 concerts

' 1
{" J

And Midem celebrates the 30 year carreer
of Diana Ross
Don’t miss the show!
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A BROTHER’S Appreciation:
Words & Music asked Hal David,
the lyricist and former president of
ASCAP, to offer some reminis-
cences on his older brother Mack
David, also a lyricist with a catalog
of hits, who died Dec. 30 ut age 81:

“Songwriting is considered to be
quite a respectable thing in my fam-
ily today. However, it wasn’t always
so. When my brother Mack decided
to be a songwriter instead of a law-
yer, our father, who was quick to an-
ger when he

Hal David Recollects A Fellow
Lyricist, His Brother Mack

(see Lifelines, page 73), recalls a
story he told Max Wilk in “OK!—
The Story Of Oklahoma!” pub-
lished last year on the occasion of
the musical’s 50th anniversary.
Wanting to convince Blackton to do
the show—Blackton was hesitant,
because he wanted to continue his
career as an opera conductor—
Rodgers & Hammerstein invited
him to hear the score. “They
started off with the first song,
which was ‘Oh, What A Beautiful

LR

Mornin’.

was frustra-
ted, called my
brother ‘a
Broadway
bum’ and
threw him out B
of the house.

III‘IIS&‘MIISiI}

When the
song was
over, I was
filled  with
emotion at
the Dbeauty
and the sim-

“Some time
later, when
Mack wrote
the first of his many hit songs, our
father was very proud of him and, of
course, welcomed him back home.

“In those days, entertainers had
to get clearance before they per-
formed a song on radio. And so
songwriters always knew in ad-
vance when their songs were being
played. It was very exciting to listen
to Freddie Martin playing one of
Mack’s songs in Los Angeles, or
Ben Bernie doing one of Mack’s
songs in Chicago, while our family
gathered around the radio in our
kitchen in Brooklyn. We stayed up
until all hours of the night to listen,
every time when of his songs was
played. I remember this as if it was
yesterday.

“I also remember some years
later, when our father suffered fi-
nancial reverses and he lost what
little he had. Mack went out and got
a job at the Vitaphone Studios in
Brooklyn, writing songs for Warner
Bros. short subjects. Every Friday
night he came home and gave his
unopened pay envelope to my father
to open and dole out to the family,
as it was needed. He was a very
good son.

“From that simple beginning,
Mack went on to a major career as
a songwriter. He was nominated for
[eight] Academy Awards, as well as
being elected to the Songwriters
Hall of Fame.

“He influenced many of his col-
leagues along the way. He was also
a role model for me, as a brother as
well as a songwriter. To a large ex-
tent, I followed in his footsteps, and
they usually led me to happy places.

“I feel very fortunate that I just
happened to be in Palm Springs [be-
fore he died], and I had a chance to
spend some affectionate time with
Mack at home and later in the hos-
pital. He was in such good spirits.
We were very happy together, and
I’ll always remember that.”

THE CONVINCER: The death of
Jay Blackton, the veteran Broad-
way musical director/conductor

by Irv Lichtman

plicity of this
work, which
had such a
wonderful lyric! It sparkled, as the
morning sun sparkles! I was over-
come with it. I leaned over, and I
very boldly whispered in Rodgers’
ear, in the most affectionate man-
ner ... I just blurted out ... ‘you
son of a bitch!’”

LISTEN & LEARN: A new U.K.
periodical, The Musical Collection,
is more than keeping the spirit of
the musical theater alive—it's
including a CD or cassette of classic
show scores as well, while offering
a colorful, in-depth look at the
show, its authors, and its stars.
First show up for the magazine is
“West Side Story,” in a version pro-
duced by John Yap of London-
based TER Records. Other Yap-
produced shows set to appear in
months to come are “Phantom Of
The Opera,” “Oliver!,” “Oklah-
omal,” “Show Boat,” “Kiss Me,
Kate,” “Fiddler On The Roof,” and
other warhorses. Price for the first
edition is a special $1.45; others will
run about $6.

THE BOOK: It’s called The Book,
and Hal Leonard Publications says
it’s the real thing among fake
books. The $45 tome contains more
than 1,200 songs from the 1910s to
the present. Its 775 pages contain
alphabetical and categorical
indexes, with songs listed by dec-
ade and by genre (e.g. Broadway,
Latin, children’s songs). The “C”
version can be used for piano, voice,
guitar, electronic keyboards, and
all “C” instruments, and The Book
also is offered in “E-flat” and ‘B-
flat” editions.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Warner Bros. Publications:

1. Phil Collins, Both Sides

2. Neil Young, Harvest Moon

3. Neil Young, Unplugged

4. Soul Asylum, Grave Dancers
Union

5. Rod Stewart, Unplugged ...
And Seated.

Mercury Tempts
College Radio With
Veldt’s ‘Afrodisiac’

B BY LARRY FLICK

NEW YORK—The Veldt is the type of
band that can make the term alterna-
tive music ring true again.

With the eclectic “Afrodisiac” slated
for Feb. 8 release, the Mercury band is
at the center of an extensive promo-
tional campaign that takes advantage
of its diverse musical output.

Although the first single, “Soul In A
Jar,” is not slated for a commercial al-
ternative radio push until the first
week of February, CD promos of the
cut have just shipped to college for-
mats, while a 12-inch pressing with re-
mixes by rapper/hip-hop producer Dia-
mond D already is gathering active
support at club level.

“What we're doing initially is taking
advantage of the funkiness of the rec-
ord,” says Daniel Savage, director of
marketing at Mercury. “However, the
Veldt is, at the core, an alternative
band. Ultimately, we will work to avoid
the temptation to go too deep into just
the urban/dance arena, and develop
their image as a multifaceted band.”

“Afrodisiac” is the band’s first full-
length release, though it received con-
siderable critical acclaim and radio
play with its 1992 indie EP, “Mari-
golds.” Fronting the Veldt are twins
Daniel and Danny Chavis, who started
making music together in their home-
town of Raleigh, N.C,, in 1986. They
added Marvin Levi on drums in 1988
and bassist Dave Burris in 1991 to cre-
ate a sound that combines jangly rock
guitars with rough hip-hop sensibilities
and plush, classic soul. Producer Ray
Shulman, who has worked with the
likes of Ian McCulloch and Sugar-
cubes, helped weave the band’s diverse
tastes into a cohesive album.

“It’s not easy to put together music
like ours,” says Daniel Chavis. “But
Ray approached us and our music with
a real open mind, which was crucial to
making everything work.”

The Veldt is already on the road,
where it remain until the end of the
year.

“At the end of the day, the only way
this band is going to blow up is to keep
them in front of people, playing their
music live,” he says. “It sounds cliché,
but you do not get the whole story by
listening solely to the album.”

Adding to the prerelease buzz of
“Afrodisiac” has been the label allow-
ing the band to sell advance copies of
the album for two dollars apiece after
gigs. “We let them design a separate
cassette sleeve that makes it look re-
ally cool, and people are snapping them

(Continued on page 28)

THE VELDT: Danny Chavis, Dave
Burris, Marvin Levi, and Daniel Chavis.

MUSIC

THEY RE
FLAYING
MYSONG

Candy Dulfer has
added her fluid-but-
funky sax lines to the
records and tours of
artists such as Van
Morrison and Prince.
On her solo releases,
the Dutch
saxophonist generally
sticks to a smooth AC
sound. But on her
soulful instrumental
reading of Bonnie
Raitt’s 1992 hit, “I
Can’t Make You Love
Me,” written by Mike
Reid and Allen
Shamblin, from
Dulfer’s new RCA
album “Sax-a-Go-
Go,” she decided to
keep it simple and
rough.

Edited By Peter Cronin

PUBLISHING

I CAN'T MAKE YOU LOVE ME
Published by Almo Music Corp./
Brio Blues Music/Hayes Street Music
(ASCAP)

“The first time I heard ‘I Can’t Make
You Love Me’ was through Ulco [Bed],
my producer,” Dulfer says. “He’s a big
fan of Bonnie Raitt, and I am, too. We
listened to her record,
and that song just
stood out. It’s so beau-
tiful when she sings it,
it gives me goose
bumps and tears in my
eyes. We were in the
studio halfway through
making the record, and
Ulco just started playing the chords
and I started playing saxophone. It
sounded really nice, and we decided to
make a demo of it. Everybody said,
‘Where’s the high point, where’s the cli-
max?’ So we tried another version, but
it was no fun. Actually, [the demo] was
the best version because it was so inti-
mate—no big drums, echo, reverb, and
stuff like that. We decided to put it on
the record that way. I didn’t want to
spoil this one by making it too commer-
cial. That’s not that song. It’s somebody
sitting alone and thinking their own
thoughts.”

DULFER

ESSENTIAL
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COVERAGE OF NEW AND D

EVELOPING PROSPECTS FOR

HEATSEEKERS CHART

Initiated. Zoo hopes that a
couple of cleverly hidden
tracks on the “‘Initiation” CD
will build word-of-mouth
interest in Dallas-based
alternative act Course Of
Empire. To start a buzz, the
label shipped a total of 4,000
CD singles of the quintet’s
“Infested” to 200 core stores
for dealers to pass on to
consumers.

CYBERSONIC: Vernon Yard is scoring with the sonic counter-
part to the popular-but-controversial Acclaim video game “Mor-
tal Kombat.” The single is the brainehild of two 15-year-old Nor-
wegian twins, known as the Immortals, who composed and
remixed techno and dance versions of the game’s theme music.
The Wherehouse chain reports that the tune is its top-selling CD
single. “This just came out of nowhere,” says
a purchasing staffer at the 300-plus-store web.

The game itself recently made headlines
with the debate about its violent content, which
shows the player’s enemy being decapitated
upon death—a far cry from “Pac-Man.”

The single, which streeted Dec. 6, should
benefit from an extensive television campaign
for the home version of the game. Ads featur-
ing a full 15 seconds of the song run heavily
on programs watched by the young male dem-

Cleaning Up. Payday/ffrr
rookie Jeru The Damaja
retains his bullet on Hot Rap
Singles as “Come
Clean"—now seen on the Box
and BET—jumps 13-10. To
promote the song, ffrr parent
London mailed out a few
hundred bars of African Black
Soap to radio stations and
retail accounts. Jeru’s indie
album ships in March.

The Dallas quintet, which starts a U.S. tour next month, is get-
ting plenty of ink in the alternative press. There are feature ar-
ticles in this month’s issues of “B-Side” and “Request,” and an-
other ran in the December/January “Cover.” Upcoming are
reviews in the March editions of “Musician” and “Raygun.”

REGIONAL HEATSEEKERS

MOUNTAIN |
Condlebox, Ca_ndebox

#1's
NORTHEAST

- -

AdamSandler H)eyreAIIGomalaughAlYou

Stick Up. The first 25,000
U.S. copies of Shonen Knife's
second Virgin album, “Rock
Animals,” which hits stores
Jan. 25, will include a free
Cracker Jack-style dual-image
sticker. The Japanese trio
played opening siots on
December tours by Nirvana
and the Breeders. In March,
the band will headline a North
American club tour.

Zoo targeted 200 independent retail accounts to initiate rum-
blings on the “Infested” single. The label gave each of the 200
stores 20 free copies to distribute to repeat customers at the
dealers’ discretion. “It was a successful way to get the record
into the hands of those who are most likely to create a buzz,”
says Candy Massengale, Zoo VP of sales.

TAKING THE HIGH ROAD: MCA
kicked off the new year by servicing album
rock radio with the new Sass Jordan single

EAST NORTH CENTRAL
Cracker, Kerosene Hat

LA

Y

MIDDLE ATLANTIC

“High Road Easy,” which comes from her
forthcoming sophomore set, “Rats.” And to
make sure that Jordan’s single doesn’t get
lost in a pile of mail, the label has already
sent the big-voiced singer on a busy promo-
tional tour that runs through the end of Fe-

WEST NORTH CENTRAL
Big Head Todd & The Monsters, Sister Sweetly

bruary. MCA goes for adds at the end of

ographic.

The label, which is distributed by Virgin,
also is inserting 350,000 postcards promoting
the single in new shipments of the Sega Gene-
sis version of the game. Players who send in

= busmon

;/_«:s 3

SOUTH ATLANTIC
Haddaway, Haddaway

this month.
Jordan’s radio run began Jan. 12 in Seat-
tle. Among other destinations: Sacramento,

PACIFIC

=] Calif., Phoenix, Tucson, Ariz., Dallas,

Candlebox Candlebox

el 2o e

a response posteard with the name of their fa-
vorite band will receive information on the Im-
mortals from the “Virgin Alternative Army.”
The act’s album is expected in the spring.

BURIED TREASURES: It may sound like an odd claim, but
Zoo Entertainment says it has the first alternative record to
sample a big-band sound. On its lead single, “Infested,” Texas
act Course Of Empire quotes the horn section from one of
Benny Goodman’s renditions of “Sing Sing Sing.”

Adding to the novelty of Course’s “Initiation” album are a pair
of “hidden” tracks on the compact disc version, both of which
will escape the ear of the casual listener. Fans who push the
mono button on their amplifiers during the title track will hear
a totally different song, titled “The Gate.” Tracking the CD back-
ward to the first track, “Hiss,” unveils another unlisted cut,
“Running Man.” The label hopes word of mouth about these “se-
cret songs” will help build Course Of Empire’s street buzz.

L LB O A R D

SOUTH CENTRAL
| Doug Supemaw Red And Rio Grande

=\

THE REGIONAL ROCUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN NORTH EAST
1. Candlebox, Candlebox 1. Adam Sandler, They're All Gonna Laugh...
2. Big Head Todd/Monsters, Sister Sweetty 2. Candlebox, Candtebox
3. Doug Supernaw, Red And Rio Grande 3. Big Head Todd/Monsters, Sister Sweetly
4, Haddaway, Haddaway 4. Cracker, Kerosene Hat
5. Faith Hill, Take Me As | Am 5. Haddaway, Haddaway
6. Deep Forest, Deep Forest 6. K7, Swing Batta Swing
7. Crash Test Dummies, God Shuffled His Feet 7. Crash Test Dummies, God Shuffled His Feet
8. Cracker, Kerosene Hat 8. Black Moon, Enta Da Stage
9. Dead Can Dance, into The Laybrinth 9. Joshua Kadison, Painted Desert Serenade

10. Joshua Kadison, Painted Desert Serenade 10. James, Laid

= 7 Y, T - ol T S I e e

Atlanta, Nashville, St. Louis, Cleveland,

Detroit, Chicago, Minneapolis, Denver, up-

state New York, Washington, D.C., Pitts-

burgh, Philadelphia, and Boston. Capitaliz-

ing on the support her first album received

north of the border, the itinerary also in-
cludes stops in Montreal and Toronto.

Jordan’s new set—which features guest appearances by vet
funkster George Clinton and Capricorn’s Ian Moore—ships
next month. Her 1992 album, “Racine,” peaked at No. 174 on The
Billboard 200.

ROAD WORK: Flop! just started a 14-city run that hits West
Coast and South Central markets, while another Epic act, vet-
eran band Prong, does a Midwest plunge with White Zombie
the last week of this month.

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.
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R&B

ARJTISTS & MUSIC

Bringing Down The House;
L.A. Gets Zapped; More War

PARTY IN DA HOUSE: Caught
the premiere of “House Party 3” and
it's packed with musical talent, both
on the silver screen and off. Director
Eric Meza crafts an entertaining
movie that offers a little something
for everyone—young and old. Judg-
ing from general audience response
(minus the cluster of industry folk in
attendance), after a somewhat slug-
gish set-up, the film’s laughs comes in

No. 1 “Low Rider.” Signed to Avenue
Records, War’s yet-to-be titled set
will drop this spring and re-teams
veteran producer/songwriting part-
ner/Avenue Records president Jerry
Goldstein with the band.

DOWN WITH THE CAUSE:
America’s hippest late-night talk
show host, Arsenio Hall, celebrated
his fifth anniversary show with

waves, ap-
proaching fren-
zied proportions
during several

guests that in-
cluded Hammer
(see The Rap
Column) and
Stevie Wonder.
For half a dec-
ade, Hall has

SEEnes. and the

Christopher e ———
“Kid” Reid and Blves ..
Christopher

“Play” Martin
share the stage
with the three impish, urban-struttin’
rascals in Immature (which black
music prez Ernie Singleton says is
in the process of moving over to
MCA), TLC, the Good Girls, and
Chuckii Booker.

Featured on the soundtrack itself
are Kid 'N Play, AMG, Immature,
and a host of new talent including
Red Hot Lover Tone, M.O.P., Ras
Posse, Sylk Smoov, Nerrisa, Every-
day Emeotions, and To Da Core.

ROGER ZAPPS AUDIENCE: If
you’ve never checked out the live
show featuring Reprise recording
artist Zapp, then you're missing one
of the most entertaining shows on the
circuit. Roger Troutman and com-
pany energized a mainly upper demo
audience at L.A.’s Roxy. Kicking
mainly Zapp classics, the band also
performed covers from other artists,
endearing the nostalgic listeners.
The concert energy Troutman gener-
ated was infectious, bringing the au-
dience to its feet several times.

BACK TO WAR: The multiplatinum
"70s act War will release its first new
album in more than a decade. The
band’s political and social commen-
tary was highlighted with top 10 Hot
R&B Singles hits such as “The War
Is A Ghetto,” “Cisco Kid,” and the

by J. R. Reynolds

championed the
cause of hip-hop
by regularly fea-
turing fresh young recording artists
who, previous to his arrival, received
little late-night talk show attention.
“[Hip-hop] music has always been im-
portant to me because it comes from
a place that I'm familiar with,” com-
ments Hall from backstage. “I
wanted to make ‘The Arsenio Hall
Show’ a medium through which
young talent could show off their mu-
sic to the entire country.”

Hall says that during his stint as
host of the Fox network’s late-night
show in 1987, he was prevented from
bringing in the sort of acts he
wanted. “I wanted to do a show that
reflected what this country’s about—
from all communities. So when [
signed to do ‘The Arsenio Hall Show,
I insisted on total creative control in
order to bring on the guests that
make this program cutting edge.”
Commenting on his show’s youthful
appeal he concludes, “I'd rather [go
down] with a show like this than live
with a [more conservative) one.”

PRIORITY AND POWER Help
Build Opportunities: Priority Rec-
ords has teamed with L.A. radio’s
Power 106 to produce “Straight
From The Streets,” a 16-track compi-
lation created to benefit the Knowl-
edge Is Power Fund, an organization

(Continued on page 26)

Changes Bring Hope For Masekela
Triloka Set Made With S. African Musicians

B BY J.R. REYNOLDS

LOS ANGELES—Amid the changing
political climate in South Africa, flugel-
horn/trumpeter Hugh Masekela has
created a live album that symbolizes a
new beginning for his native land and
for his recording career.

Aptly titled “Hope,” and released
through Triloka Records, the album in-
cludes 11 new versions of songs from
Masekela’s previous albums. Among
those are “Grazin’ In The Grass,”
which topped the Hot 100 Singles and
Hot R&B Singles charts in 1968.

“Hope” is particularly important to
Masekela because it marks the first
time since his self-imposed exile that
he has been able to play with all South
African musicians on a project.

“This album is important, because
the music I play has always revolved
around my South African roots,” he
says. “Only my body left the country 30
years ago—the spirit remained. Until
now, I've never been able to record
with natives of my homeland, so you
can see that this album is more than
just a great rehash of my music.”

Joining Masekela on “Hope” are
Themba Mkhize (keyboards, vocals),
Lawrence Matshiza (guitar, vocals),
Bakithi Kumalo (bass, vocals), Remi
Kabaka (percussion, vocals), Ngene-
khaya Mahlanghu (woodwinds, vocals,
percussion), and Damon Duewhite
(drums). Masekela says the artists rep-
resent the best his country has to offer.

“They are all bandleaders here,” he
says from a South African hotel. “They
know the music because they live it.
This [album] shows for the first time
what South African music really
sounds like (when interpreted by South
Africans].”

“Hope” was recorded live July 30-
Aug. 1 at Blues Alley in Washington,
D.C. Masekela says the decision was
made to record there “to show Ameri-
can audiences that music ... plays an
important part in social change.” The
artist says he maintained a long associ-
ation with Nelson Mandela during the
political prisoner’s incarceration and
also worked with the African National
Congress to help bring about change.

Mitchell Markus, president of Tri-
loka Records, says there are “special
opportunities” for marketing “Hope,”

such as Black History Month (Fe-
bruary). The album is to be released
Feb. 1, and displays will be set up at
retail to help create consumer aware-
ness. He adds that the upcoming elec-
tions in South Africa should position
“Hope” for international attention.
“We're planning a U.S. tour Feb. 20

HUGH MASEKELA

for eight weeks that will include all the
players on the album, along with South
African recording legend Miriam
Makeba, with whom Hugh is co-head-
lining. We hope the buzz in America,
combined with events [in South Africa],
will spill over into Europe and help our
efforts there.”

“On a the radio front, we’re going af-
ter jazz and AC radio, promoting three
of the album’s tracks: ‘Grazin’ In The
Grass,” ‘Until When’ [the set’s only pre-

viously unreleased song], and ‘Uptown-
ship.” But we're also going to work the
album with urban radio in New York
and LA

Markus adds that depending on how
well the tracks do in those markets, the
label could broaden its campaign to
other urban stations across the coun-
try. “Hopefully, we can get ‘Grazin’ and
maybe a remixed ‘Lady’ [also on the al-
bum] on the air,” he says.

After being away from home for 30
years, Masekela says he was very
happy to return in 1990, although he
was disturbed by the violence in the
townships. “It’s sad because the town-
ships are a spawning ground for music
talent, but the violence keeps them
from developing their craft; the musi-
cians have nowhere [safe] to perform.’

Masekela says he’s interested in
helping develop new musical artists,
with an emphasis on education.
“There’s a wealth of untapped human
resources here, and I want to start
training people to become producers,
engineers, and [to take] other behind-
the-scenes jobs.”

Masekela also says he is interested
in eventually forming his own record
company. “With the April 27 elections,
there will come opportunities, and I
want people preparing to take advan-
tage of them.”

Jeff Redd Gets Back To Business
With New Label Deal, New Album

BY DAVID NATHAN

LOS ANGELES—After an absence of
almost four years—broken only by the
1992 release of the single “You Called
And Told Me” (from the soundtrack
“Strictly Business”)—Jeff Redd is
back with a new label and a new album.

The Mount Vernon, N.Y.-based
singer/songwriter, whose debut, “A
Quiet Storm,” came out on Uptown/
MCA in 1990, is now signed with EMI
Records. The Nov. 9 release of the first
single, “Show You,” is followed by
Redd’s “Down Low” album, due Feb. 8.

“We were getting ready to work on
my second album, and we just didn’t

see eye-to-eye on the type of music and
image the company wanted for me,”
says Redd regarding his departure
from Uptown,
which became la-
bel home for
singer Mary J.
Blige after Redd
brought her to the
company’s atten-
tion. “[Uptown
founder] Andre
Harrell saw me
one way, and I saw
myself differently. I'm thankful to
Andre because we were able to work it

(Continued on page 23)

Remix by David Stewart.

m ENTERTRINMENT Ty e © 1994 BMG Music. All Rights Reserved.

Produced by Dennis Lambert & Jeffrey Valentine

COMING OF AGE.
BABY

Coming Of Age’s second single “BABY BE STILL” from the self-titled debut album,

has luscious harmonies remixed with Marvin Gaye’s platinum single,
“Sexual Healing,” containing 5 different mixes for you to choose from.
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Bibee 1993 I
RECK =D f you service record retailers or sell them your products - this is the directory
RETA'L'F‘@ for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-

DRECTORY ,

date listing of full line record stores - featuring major chains and independents.

o PR This all-important 3rd edition is a must - containing hundreds of new listings
plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-344-7119 or 1-908-363-4156,

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)

Order bulk copies for your entire staff and marketing team- call for special rates!
BDRD0106
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FOR WEEK ENDING JANUARY 22, 1994
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Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 76 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart
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69 (Zomba, ASCAP/Donril, ASCAP/EMI April,
ASCAP/Across 110th Street, ASCAP/Father M.C.,
ASCAP/My Two Sons, ASCAP) WBM

AFTER THE LOVE (Pri, ASCAP/Let's Have Lunch,
ASCAP/Rejoyce, BMI)

AGAIN (Black Ice, BMI/Flyte Tyme, ASCAP) WBM
ALL NIGHT (Music Corp. Of America, BMI/Bright
Light, BMI)

ALWAYS ON MY MIND (Warner-Tamerlane,
BMI/Interscope Pearl, BMI/Bam Jams, BMI) WBM
ANGEL (Hip City, BMI/Songs By D, ASCAP/Crystal
Aire, ASCAP)

ANNIVERSARY (Polygram Int'l, ASCAP/Tony Toni
Tone, ASCAP/Rev, ASCAP) HL

ANOTHER SAD LOVE SONG (Ecaf, BMI/Sony Songs,
BMI/Boobie-Loo, BMI/Warner-Tamerlane, BMI)
WBM/HL

AWARD TOUR (Zomba, ASCAP/Jazz Merchant,
ASCAP) CPP

BELIEVE THAT (Trycep, BMI/Zomba, BMI/Ramal,
BMI/Cleveland's Own, BMI)

BETCHA'LL NEVER FIND (Last Song, ASCAP/Third
Coast, ASCAP)

BLOWIN' MY MIND (J.King IV, BMI/Music Of The
World, BMI/Andre King, ASCAP/Tabraylah, ASCAP)
BOOM SHAK A-TACK (Chizled Out, BMI/Mudslide,
BMI)

BORN IN THE GHETTO (Euparis, ASCAP/Sony Tunes,
ASCAP/Warner-Tamerlane, BMI/Nuff Loot,
BMI/Nomad-Noman, BMI/EMI April, ASCAP/B-Bay,
ASCAP) WBM

BREATHE AGAIN (Ecaf, BMI/Sony Songs, BM{) HL
BROOKLYN BOUNCE (Saja, BMI/Troutman, BMI/Q
Dad, BMI/Okedoke, BMI)

CANTALOOP (FLIP FANTASIA) (EMI Blackwood,
BMI/US-3, BMI) WBM

CAN WE TALK (Ecaf, BMI/Sony Songs, BMI/Boabie-
Loo, BMI/Warner-Tamerlane, BMI) HL/WBM
CHANT (Remidi, ASCAP)

COME BABY COME (Tee Girl, BMI/Blue Ink,
BMI/Third & Lex, BMI/Zomba, BMI)

COME CLEAN (EMI, ASCAP/Gifted Pearl, ASCAP)
COME INSIDE (Velle Int'l, ASCAP/frabensha,
ASCAP/MCA, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP/Wike, ASCAP) WBM/HL

CRY FOR YOU (EM! April, ASCAP/DeSwing Mob,
ASCAP) WBM

DO YOU STILL LOVE ME (WB, ASCAP/Heritage Hill,
ASCAP/Will Down, ASCAP) WBM

DREAMLOVER (Rye Songs, BMI/Sony Songs,
BMI/Stone Jam, ASCAP/WB, ASCAP) WBM
DUNKIE BUTT (AMI, BMI)

FAMILY AFFAIR (Mijac, BMI/Warner-Tamerlane, BMI)
WBM

FOREPLAY (Drop Science, ASCAP)

FREAKIT (Straight Out Da Sewer, ASCAP/Fat Wax,
BMI/EMI April, ASCAP/Cellars To The Addict,
ASCAP/Sewer Slang, BMI/EMI Blackwood, BMI) WBM
FUNK DAT/WHY IS IT? (Estrogen, BMI/Sam Blak,
BMI)

GANGSTA LEAN (Rap & More, BMI)

GETTO JAM (No Dooze, ASCAP/Cats On The Prowl,
ASCAP/Getto Jam, ASCAP/Chrysalis, ASCAP)
GROOVE THANG (Ninth Town, ASCAP/Naughty,
ASCAP/Baby Fingers, ASCAP/Mims, ASCAP/Shown
Breree, ASCAP/Freddie Dee, BMI)

HERE COME THE LORDS (LOTUG, ASCAP/Marley
Marl, ASCAP/EMI April, ASCAP/Ghetto Man, ASCAP)
WBM

HERO (Sony Songs, BMI/Rye, BMI/Wallyworld,
ASCAP/WB, ASCAP) HL/WBM

HEY MR. D.J. (Naughty, ASCAP/T-Boy, ASCAP/Flavor
Unit, ASCAP/Almo, ASCAP/Irving, BMI/O/B/0 Itself,
ASCAP/Medad, BMI)

IF (Black Ice, BMI/Flyte Tyme, ASCAP/Jobete,
ASCAP/Stone Agate, BMI) WBM

| GO ON (Brooklyn Based, ASCAP/Top Billin’,
ASCAP/Smokin' Sound, ASCAP/Quick Time, BMI)
I-IGHT (ALRIGHT) (Entertaining, ASCAP/Enterprising
Scroggins Girls, BMI)

() KNOW | GOT) SKILLZ (Word Life, ASCAP/Chrysalis,
ASCAP/Cina, ASCAP/Large Giant, ASCAP/WB, ASCAP)
CPP/WBM

'M IN THE MOOD (EMI Virgin, ASCAP/Steven And
Brendon, ASCAP/Casadida, ASCAP) HL

I'M REAL (So So Def, ASCAP/EMI April, ASCAP)
WBM

JUST KICKIN' IT (So So Def, ASCAP/EMI April,
ASCAP/Full Keel, BMI/Ground Control, BMI) WBM
KEEPIN' MY COMPOSURE (Pac Jam, BMI/Wreckshop,
BMI) WBM

KEEP YA HEAD UP (Ghetto Gospel, BM!/Interscope
Pearl, BMI|/Warner-Tameriane, BMI/Rubber Band,
BMI/Saja, BMI/Troutman, BMI) WBM

(LAY YOUR HEAD ON MY) PILLOW (Polygram Int'l,
ASCAP/Tony Toni Tone, ASCAP/Dango, ASCAP) HL
LET IT SNOW (Cancelled Lunch, ASCAP/Pri,
ASCAP/Squirt Shot, BMI) CPP/HL

LET'S MAKE LOVE (MCA, ASCAP/Ensign, ASCAP/Lane
Brane, BMI)

LONG WAY FROM HOME (Kear, BMI/Boobie-Loo,
BMI/Warner-Tamerlane, BMI) WBM

LOOKING FOR MR. DO RIGHT (Large Giant,
ASCAP/Wokie, ASCAP/WB, ASCAP) WBM

LOVE TONIGHT (CCW, ASCAP/Rogli, ASCAP/EMI
Blackwood, BMI)

MAKE LOVE EASY (MCA, ASCAP/Bush Burnin',
ASCAP/Paul Laurence 111, ASCAP)

MARTIAL LAW (Warner-Tamerlane, BMI/Exoskelatel,
BMI/Aujourd'Hui, BMI/Yrrek, ASCAP) WBM
METHOD MAN (Wu-Tang, BMI)

THE MORNING AFTER (Amazement, BMI)

NEVER KEEPING SECRETS (Sony Songs, BMI/Ecaf,
BMI) HL

NEVER LET ME GO (Duchess, BM)

NEVER SHOULD'VE LET YOU GO (Zomba,
ASCAP/4MW, ASCAP) CPP

NOTHING COMPARES 2 U (Controversy, ASCAP/WB,
ASCAP) WBM

THE ONE FOR ME (Zomba, ASCAP/Black Hand,
ASCAP/D.T. Gerrell, ASCAP)

PROCESS OF ELIMINATION (Louis St., BMI/Truteazin'
Type Nite, ASCAP/WB, ASCAP) WBM

QUIET TIME TO PLAY (Flyte Tyme,
ASCAP/Perspective, ASCAP)

REALLY DOE (Gangsta Boogie, ASCAP/WB,
ASCAP/Lawhouse, ASCAP) WBM

REAL MUTHAPHUCKKIN G'S (Ruthless Attack,
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0|5 |&|TITLE o |5 | & | TITLE

Z | 3| £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S | ¥ | ARTIST LABEL/DISTRIBUTING LABEL)

I'M IN THE MOOD
* % NO.1 = = 53 | 2 | CE CE PENISTON (A&M/PERSPECTIVE)
GETTO JAM UP ON THE ROOF
1| 9 | SOMIND {OUTBURST/RAL) 2 wks atNo 1 ¥ (a1 1 D EXTREME (GASOLINE ALLEY/MCA)
CRY FOR YOU THE MORNING AFTER
23|17 JODECH (UPTOWN/MCA) 48 | 11 | MazE FEATURING FRANKIE BEVERLY (WB)
CAN WE TALK SOUND OF DA POLICE
N TEVIN CAMPBELL (QWEST/WARNER BROS.) 52 | 5 | KRS-ONE (IVE)
(@{10 3 UNDERSTANDING 42 |31 | 11 | FREAKIT
XSCAPE (SO SO DEF/COLUMBIA) DAS EFX (EASTWEST)
ANGSTA LEAN HERE COME THE LORDS
e = gRS (CAPITOL) SR LORDS OF UNDERGROUND (PENDULUM)
6|5 |13 | SEXME 44 |39 | 9 | SAME OL' SHIT
R. KELLY (JIVE) MC REN (RUTHLESS/RELATIVITY}
NEVER KEEPING BOOM SHAK A-TACK
T|u| BAEBVFQCE (EPIC) SECRETS 49 | 10 | BORN JAMERICANS (DELICIOUS VINYL)
8 | 9 | 14 | BREATHE AGAIN 46 | 36 | 17 | ANNIVERSARY
TONI BRAXTON (LAFACE/ARISTA) TONY! TONI! TONE! (WING/MERCURY)
9 | 6 |12 | HERO 47 | 43 [ 22 | HEY MR.D.J.
MARIAH CAREY (COLUMBIA) ZHANE (FLAVOR UNIT/EPIC)
10 (11| 9 | U.NLTY. 48 |45 | 3 | WE AIN'T GOIN' OUT LIKE THAT
QUEEN LATIFAH (MOTOWN) CYPRESS HILL (RUFFHOUSE/COLUMBIA)
11 [ 12 | 11 | TIME AND CHANCE 49 |37 | 13 | I'M REAL
COLOR ME BADD (GIANT/REPRISE) KRIS KROSS (RUFFHOUSE/COLUMBIA)
KEEP YA HEAD UP 50 | 55 [ 26 | METHOD MAN
A 2PAC (INTERSCOPE/ATLANTIC) WU-TANG CLAN (LOUD/RCA)
1 (THERE NOTHING COMPARES 2 U
S| g #’é?&'.‘w’?u E/BEE'ELJIR'KS)) GD|—| 1 PRINCE (PAISLEY PARK/WARNER BROS.)
1 INDO SMOKE
21|10 | %Y &'ﬁ&%’com BROS,) 52147 | 2L | TR GRIVM (EPIC SOUNDTRAX/ERIC)
WHAT'S MY NA 93 'TIL INFINITY
SIE SNOOP DOGGY DO'(‘;E (DEATH ROW) (53)] 66 | 17 SOULS OF MISCHIEF (JIVE)
G WHATTA MAN
161614 éh'ﬁgﬁflg' o SJQL?NE';Z 6D —| 1 SALT-N-PEPA/EN VOGUE (NEXT PLATEAU)
17 | 19 | 14 | NEVER SHOULD'VE LET YOU GO 55|56 | 5 | | CAN SEE CLEARLY NOW
HI-FIVE (JIVE) JIMMY CLIFF (CHAOS)
18 [ 17 | 11 | REAL MUTHAPHUCKKIN G'S 56 | 51 | 23 | SOMETHING IN YOUR EYES
EAZY-E (RUTHLESS/RELATIVITY) BELL BIV DEVOE (MCA)
AWARD TOUR 57 |50 | 4 | BETCHA'LL NEVER FIND
L A TRIBE CALLED QUEST (JIVE) CHANTAY SAVAGE (1.D./RCA)
SHORT SHORTS
s Jkﬁs\l%'TNJACKSON (VIRGIN) — | 1| RAHEEM THE DREAM (MOON SHINE)
ME CLEAN BROOKLYN BOUNCE
_@ 2 MO s S (LONDON/PLG) 59169 |11 | BR o (BROOKTOWN/ISLAND/PLG)
LOOKING FOR MR. DO RIGHT 63 | 5 | AFTER THE LOVE
L@ \E JADE (GIANT/REPRISE) L BRIAN MCKNIGHT (MERCURY)
(73| 27 | 6 | YOU DON'T HAVE TO WORRY 61|44 (31 | | GETAROUND
MARY J. BLIGE (UPTOWN/MCA) 2PAC (INTERSCOPE/ATLANTIC)
T K ’ IIGHT (ALRIGHT,
218120 ingAPE :gox Isg DIgF/COLUMBIA) — |1 | oovs E.(FRESH (GEE STREET/ISLAND/PLG)
SWEAT (A LA LA LA LA LONG,
e ff«%ﬁlﬂ?ﬁq 63542 INNER cugcuz (BIG BEAT/ATLANTIC)
SLOW AND EAS DREAMLOVER
%|2% |12 ZAF?P& Ro([;)m (REYPR|SE) o MARIAH CAREY (COLUMBIA)
I'M LOOKING FOR THE ONE
2|2z 570 (ngBMAvBB%%OME Ik JAZZY JEFF/FRESH PRINCE (JIVE)
REALLY DOE WHO'S THE MACK
K ICE CUBE (PRIORITY) — | 1 | RALPH TRESVANT MCA)
RUFFNECK
2326 SsAaN(gﬁ}Eo leoer /FcL,{';.fSS“s'A) e MC LYTE (FIRST PRIORITY/ATLANTIC)
@ 35 | 4 | U SEND ME SWINGIN' 68 | 67 | 14 | M A PLAYER
MINT CONDITION (PERSPECTIVE) TOO SHORT (JIVE)
@ 2 SO MUCH IN LOVE 69 57 | 4 | COUNTY LINE
_ ALL-4-ONE (BLITZZ/ATLANTIC) COOLIO (TOMMY BOY)
SHOOP 70 |59 |17 | LET ME RIDE
_32__%2 - SALT-N-PEPA (NEXT PLATEAU) DR. DRE (DEATH ROW)
OREPLAY HUMP WIT"IT
SRS RAAB (RIP-IT/ILC) (5818 95 SOUTH (WRAP/ICHIBAN)
ALWAYS ON MY MIN NOW | FEEL YA
B3] SWV (RC ° 72|10 SCARFACE (RAP-A-LOT/PRIORITY)
MAKE LOVE EASY LATELY
(3541 ] 10 FREDDIE JACKSON (RCA) e JODECI (UPTOWN/MCA)
@ 46| 4 FAMILY AFFAIR 74 72 (25 | 'MIN LUV
SHABBA RANKS (ATLAS/PLG) JOE (MERCURY)
69 LOVE TONIGHT
8|1 FATHER (UPTOWN/MCA) @ — |1 CHRIS WALKER (PENDULUM/ERG)
(O sSingles with increasing sales. © 1994, Billboard/BPt Communications and SoundScan, Inc.
ASCAP/Hard 2 Oppose, ASCAP) 3 UNDERSTANDING (Full Keel, ASCAP/Air Control,

29 RIGHT HERE (HUMAN NATURE) /DOWNTOWN ASCAP) WBM
(Warner-Tamerlane, BMI/Interscope Pearl, BMI/Bam 7 UNLTY. (Queen Latifah, ASCAP/Four Knights,
Jams, BMI/ATV, BMI/John Bettis, ASCAP/WB, BMI/Music Corp. Of America, BMI) HL
ASCAP/Playtull, BMI/GG Loves Music, BMI) WBM 65 UP ON THE ROOF (Screen Gems-EMI, BMI) WBM

63 RUNAWAY LOVE (Tuff-E-Nuff, BMI/EMI Blackwood, 21 U SEND ME SWINGIN' (New Perspective, ASCAP)
BMI) 85 WHAT CHA MISSIN' (Push Play, BMI)

SEX ME (PARTS | & Ily (Zomba, BMI/R.Kelly, BMI) 53 WHAT | DO BEST (Bronx flash, ASCAP/Sbocaj,

HL/CPP ASCAP/Scaramanga, ASCAP/Cherry River, BMI)
9 SHOOP (Unichappell, BMI/Placid, BMI/Next Piateau, WBM/CLM

ASCAP/S.T.M., BMI) WBM 28 WHAT'S MY NAME? (Suge, ASCAP)

78 SKIP TO MY LU (Amplified Isvanni, BMI/Warner- 42 WHATTA MAN (Sons Of K-oss, ASCAP/Sandia,
Tamerlane, BMi/Taking Care Of Business, BMI/Taking ASCAP/Next Plateau, ASCAP/Irving, BMI)

Care Of Business, BMI) WBM 41 WHEN A MAN LOVES A WOMAN (A Diva,

25 SLOW AND EASY (Troutman, BMI/Saja, BMI) ASCAP/Rightsong, ASCAP/Zomba, ASCAP/Art &

86 SO HIGH (Second Generation Rooney Tunes, Rhythm, ASCAP)

BMI/MCA, BMI/Jackie-0, ASCAP) 46 WHOOMP! (THERE IT IS) (Alvert, BMI)

50 SOMETHING IN YOUR EYES (Sony Songs, BMI/Ecaf, 35 WHO'S THE MACK (Flyte Tyme, ASCAP) WBM
BMI) 14 YOU DON'T HAVE TO WORRY (WB, ASCAP/Ness,

72 SO MUCH IN LOVE (Abkco, BMI) HL Nitty & Capone, ASCAP/Frank Nitty,

88 SOUND OF DA POLICE (Zomba, ASCAP/BDP, ASCAP/Frabensha, ASCAP/Darin Whittington,
ASCAP/Soul Clap, ASCAP) ASCAP/Dynatone, BMI/Unichappell, BMI) WBM

47 SPENOD THE NIGHT (Little Reata, BML/Chunky 71 YOU'LL NEVER FIND ANOTHER (Elijah B., BMI)
Monkey, BMI/McSpadden, BMI) 43 YOUR LOVE KEEPS WORKING ON ME (WB,

73 STAY IN MY CORNER (Coffey, Nettlesbey, BMI/Big ASCAP/Kulu Shay, ASCAP/Tix, ASCAP/Interscope,
Giant, BMI/K-Shreve, ASCAP/EMI April, ASCAP/Thug, ASCAP/Brandi-Jo, ASCAP) WBM
ASCAP/Warner-Tamerlane, BMI) WBM 67 YOURS (Music Corp. Of America, BMI/Gasoline Alley,

69 STAY (Kaptain K, ASCAP/TuTu, ASCAP/MCA, ASCAP) BMI/Cameo Appearance By Ramses, ASCAP/MCA,
HL ASCAP/Ethyl, ASCAP/Yppahc, ASCAP) HL

12 TIME AND CHANCE (Brittlesse, ASCAP/Me Good,

ASCAP)
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Media’s Rap On Rap Is Out Of Balance;
Hammer’s Latest Is A Hit On Arsenio Hall

THE MASS MEDIA is such an unbal-
anced purveyor of the truth. When it
discusses rap, it focuses most of the
time on how the form is destroying so-
ciety with misogyny and violence. Such
depictions are flawed. Yes, some rap-
pers can do more to help erase these
problems, but they didn’t invent them.
News reporters need to dig deeper and
examine their root causes.

And instead of always quoting statis-
tics on black-on-black negativity, they
should also sometimes point out how
much rap and hip-hop contributes to
the American economy. Besides creat-
ing I-don’t-know-how-many jobs for
black folk, it has had a positive impact
on entrepreneurship outside the con-
trol of white institutional America. It
would be inspiring for inner-city kids
to know more about these black busin-
esspeople, some of whom are also art-
ists. They should be viewed as role
models. Profiling them would be a neat
form of anti-propaganda.

Of course, hip-hop culture also has
had a positive impact on mainstream
commerce, spurring sales of an array
of products from cheap cigars (Phillies)
to expensive sneakers and fancy cars.

THE RETURN: “Everything hap-
pens for a reason.” That’s what a fe-
male associate always used to tell me.
So, on Jan. 7, “Schindler’s List,” which
1 had planned to see, sold out. And be-
cause an ice storm rained from the
heavens that same evening, I was home

to witness the return of Hammer on
“The Arsenio Hall Show.” The artist
revealed a new sound and style that is
one part Treach, one part L.L. Cool J.
First he performed “It’s All Good,” a
song on the funky new jack tip. Then,
during his interview with Hall, they
showed a clip of another track titled
“Humps & Bumps.” It was a knockoff
of Wrecks-N-Effect’s “Rump Shaker.”

by Havelock Nelson

The songs were good, hard, fun, and
Hammer got a standing ovation for his
performance. Everyone should give it
up to the brother. After suffering a few
business setbacks, he became the man-
ager of heavyweight contender
Evander Holyfield. The boxer became
champ and Hammer scored big funds,
and contracted producers from hip-
hop’s elite to work with him. His next
album, “The Funky Headhunter” (Gi-
ant), will drop March 1. It features con-
tributions from the likes of Daz and
Kurupt, from Dr. Dre and Snoop
Doggy Dogg’s Dogg Pound, and
Teddy Riley. On “Arsenio,” Hammer
also revealed that he may tour this
year with Snoop.

Hammering It Out. Late night in his Future Records recording studios, producer
Teddy Riley takes a break from his latest project—Hammer’s new album with
Giant Records. Pictured, seated, are Hammer and Riley, and, standing, Markell
Riley of Wreckx-N'-Effect and Donna Moore.

TERMINATOR X

AND THE
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THE NEW Beastie Boys album,
“Some OId Bullshit” (Capitol), drops
Feb. 8. Unlike their previous releases,
this set (a scribble in this mad band’s
diary) has nothing to do with hip-hop.
It presents fast metal cuts, and some
of the tracks are demos. One attraction
is “Cooky Puss,” the first track Mike
D., Adrock, and MCA recorded as the
Beastie Boys. Like some Jerky Boys,
they harass a Carvel Ice Cream em-
ployee on the phone, over a metallic
beat that’s old-school and kinda cool.

NOTES: “Getto Jam” (Outburst/
Chaos), the smoothsome single by
Domino, is gold ... Mikah 9 from
Freestyle Fellowship is preparing a
solo album for Capitol Records ...
Newcomer J. Prins Matias has just
finished producing most of the upcom-
ing Bush Babies album on Warner
Bros. . .. The Riverside Church in New
York has extended its Rap Writers
Workshop with such artists as Trends
Of Culture, Mad Style, Tracy Morris,
Disciple Channel Live, and N-Tense.
The new session begins Jan. 12 ...
Pooh Man has signed with In-A-Min-
ute Records, the  Oakland,
Calif.-based indie label . .. In the busi-
ness for 12 years, Tuff City Records is
still going steady and standing inde-
pendent. Out now on the label are
vinyl-only copies of “Nickel Bag Of
Breaks” Vols. 1 & 2 and “Straight Out
Da Crate” Vols. 3 & 4. These are
breakbeat compilations from the 45
King. Also, there is a series called
“Riffs For DJs” by such musicians as
Maceo Parker, Fred Wesley, and
Weldon Irzine, who played keyboards
on A Tribe Called Quest’s single
“Award Tour.” Among the label’s new
artists are Ghetto Philharmonic,
whose album is “Hip Hop Be Bop”;
PHD, coming in February with “Who-
ever Want It Gonna Get It”; and
Anttex, whose “Noise Gallery” drops
in April. Tuff City will complete the
roster with Cold Crush Brothers, who
will drop “Live In ’82” in March ...
Hillary Carlip, a Los Angeles-based
writer, wants to hear from young sis-
ters (ages 13-19) with voices. She’s
seeking personal essays for a book ti-
tled “Girl Power: Young Women Speak
Out Through Writing,” to be published
by Warner Books. Contact: P.0O. Box
2635, Hollywood, Calif. 90078,

RHYTHM & BLUES

(Continued from page 21)

devoted to raising money to construct
the L.A. Performing Arts Center and
Training Complex.

Featured on the album are hit hip-
hop and funk tracks, including Sir
Mix-A-Lot’s “Baby Got Back,” Dr.
Dre’s “Let Me Ride,” Ice Cube’s “To-
day Was A Good Day,” and George
Clinton’s “Atomic Dog.”

The complex will be designed to as-
sist underprivileged young people with
“opportunities to develop talents and
skills in the performing and technical
arts.” The $2.5 million facility will be
built, staffed, and run by the City of
Los Angeles, along with philanthropic
efforts of the local arts community.
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
Aoele 8. COLLECTED, COMPILED, AND PROVIDED BY G /1 4G ma
2y gy 3g| 49| Tme | 1] ARTIST
2| 32| w2 | 35| LABEL & NUMBER/DISTRIBUTING LABEL
% *x NO. 1T * x %
1 1 2 8 GETTO JAM @ ¢ DOMINO
() (M) {T) OUTBURST/RAL 77298/CHAOS 2 weeks at No. 1
) 4 5 8 U.N.LT.Y. @ QUEEN LATIFAH
() (D) (T) MOTOWN 2225
3 2 3 10 KEEP YA HEAD UP ® 2PAC
(C) {M) (T) (X) INTERSCOPE 98345/AG
4 5 4 20 WHOOMP! (THERE IT IS) & TAG TEAM
(C) (M) () (X) LIFE 79001/BELLMARK
()| 9 [ 10] s | punkieBUTT ® 12 GAUGE
(C) (T) (X) STREET LIFE 75373/SCOTTL BROS.
6 3 1 § WHAT'S MY NAME? @ SNOOP DOGGY DOGG
(C) DEATH ROW/INTERSCOPE 98340/AG
116 | 6| 12| 4knowiGoT) skiLLz ® SHAQUILLE O'NEAL
(©) (T) (X) JIVE 42177
¢ | 7 | 8 | 10 | REALMUTHAPHUCKKIN G'S ® EAZY-E
(C) (T) RUTHLESS 5508/RELATIVITY
9 8 9 11 AWARD TOUR & A TRIBE CALLED QUEST
(©) (1) (X) JIVE 42187
.m 13| 15| g | COMECLEAN @ JERU THE DAMAJA
(©) (T) PAYDAY/FFRR 127 000/PLG
1 11 1 8 COME BABY COME @ & K7
() (M) (T) (X) TOMMY BOY 7572
REALLY DOE ¢ ICE CUBE
12 )12 ! (C) (T) PRIORITY 53843 CEC
@3] 15 | 19 | 7 | CANTALOOP (FLIP FANTASIA) *US3
(C) (T) (X) BLUE NOTE 44945/CAPITOL
14 10 7 14 SHOOP @ @ SALT-N-PEPA
() {T) (X) NEXT PLATEAU/LONDON 857 314/PLG
@ 22 | | 4 | FAMILY AFFAIR SHABBA RANKS
(C) ATLAS 855 232/PLG
69 @ FATHER
16 116 | 16 | 10 | 35 o0 uprown se7s1omea A
@D| 25 | 2 | 5 | SOUND oF DA PoLICE # KRS-ONE
(C) {T) JIVE 42192
FREAKIT @ DAS EFX
18 1 1| 13 |10 | 7 m oo eastwest se3auac
19| 18| 20 | g | HERECOME THE LORDS  LORDS OF THE UNDERGROUND
() (M) (T) PENDULUM 58065/ERG
SAME OL’ SHIT & MC REN
0190 8 (C) (T) RUTHLESS 551 O/RELATIVITY ¢
@D| » | 21 | 8 | BOOM SHAK A-TaCK @ BORN JAMERICANS
(M) (T) DELICIOUS VINYL 10139%/AG
22 21 35 5 WE AIN'T GOIN’ OUT LIKE THAT @ CYPRESS HILL
(C) (M) (T) (X) RUFFHOUSE 77307/COLUMBIA
I'M REAL @ KRIS KROSS
B | 17| 1812 | 00 RUFFHOUSE 77236/C0LUMBIA
% | 22 | 19 | METHOD maN @ WU-TANG CLAN
(©) (T) LOUD 62544/RCA
INDO SMOKE & MISTA GRIMM
| 8% | 2 | ke 770
32 | 33 | 15 | 93 TILINFINITY ® SOULS OF MISCHIEF
(C) (T) JIVE 42157
WHATTA MAN @ SALT-N-PEPA FEATURING EN VOGUE
NEW ) ! (C) (T) (X) NEXT PLATEAU/LONDON 857 390/PLG
43 | 40 | 4 | SHORT SHORTS RAHEEM THE DREAM
LIFE 79504/BELLMARK
34 37 1 BRCOOKLYN BOUNCE & DADDY-O
(C) (T) BROOKTOWN/ISLAND 862 684/PLG
| GET AROUND @ ¢ 2PAC
30 | 20 | 18 | 26 | ) iNTeRsCOPE 9837246
@ 42 23 § I-IGHT (ALRIGHT) @ DOUG E. FRESH
(M) (T) GEE STREET/ATH & B'WAY 440 583*/ISLAND
32 | 37 | 27 | 8 | I'MLOOKING FOR THEONE @ JAZZY JEFF/FRESH PRINCE
(C) (T) (X) JIVE 42183
RUFFNECK @ & MC LYTE
3| 30 | B | 24 | 6w T FIRST PRIORITY 98401AG ¢
I'M A PLAYER @ TOO SHORT
3138 132 110 | (o twmoave asise
LET ME RIDE @ DR. DRE
3 | 2 | B | 18| o oean Row/INTERSCOPE 57128/AG
HUMP WIT' IT @ 95 SOUTH
% | 28| 2 8 (C) (T) WRAP 187/ICHIBAN
COUNTY LINE & COOLIO
.73 8 | M o Tommy Bov 577+
NOW 1 FEEL YA @ SCARFACE
3839 | 38 9 | (&) RaP-A-LOT 5384 LPRIORITY
WHOOT, THERE IT IS @ 95 SOUTH
39 ] 31 | 30 | 26 | ) er) wrhe 0150-/cHiBAN 0
HEAT IT UP RAKIM
46 | 46 8 | (crmMeasaras
8 | — | 2 | LIKWIT @ THA ALKAHOLIKS
() (T) LOUD 62728/RCA
47 . 2 EGO TRIPPIN' (PART TWO) @ DE LA SOUL
(C) (M) (T) (X) TOMMY BOY 595
4 | 38 | 39 | 8 | MANY CLOUDS OF SMOKE © TOTAL DEVASTATION
() (M) (T) (X) ARISTA 1-2624
DAZZEY DUKS A ¢ DUICE
M]3 3 9 | © () TMR 3089/BELLMARK
45 | 36 | 42 | 19 | CHECK YO SELF A # ICE CUBE FEATURING DAS EFX
(M) (T) (X) PRIORITY 53830
N KHADIJAH @ DIRT NATION
RE-ENTRY ! (©) (T) 200 14105
JOURNEY INTO BASS D.J. LAZ
NEW ) 1 PANDISC 103
WHAT YOU NEED MAIN SOURCE
NEW ) 1 WILD PITCH 58092/ERG AIN SOURC
TRUE TO THE GAME .C. D
NEW D> 1 WRAP 93135/ICHIBAN M.C. SHY
50 | 41 | 3 | 5 | ADDAMS FAMILY (WHOOMP!) © TAG TEAM

(C) ATLAS 855 138/PLG

() Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mullion units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassefte single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications, and SoundScan, Inc.
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SLOW MOTION: The industry is slowly and quietly gearing up for 1994’s
new releases. In the meantime, radio has found some songs that are working
for their listeners, including many album cuts from R. Kelly and Tevin Camp-
bell. Kelly’s “Bump 'N Grind” (Jive) is at No. 21 on the Hot R&B Airplay
chart: It will be eligible to enter the Hot R&B Singles chart next week. At
least two other Kelly cuts are getting heavy spins: “Your Body’s Calling Me”
and “Sadie.” Campbell is getting incredible exposure on “Shhh”: Nearly two-
thirds of the monitored stations are giving this song some rotation. If it were
to debut today, it would enter the chart at No. 23. “Always In My Heart” re-
enters the airplay-only chart at No. 73. The song most likely to become the
next single, “I'm Ready,” is building airplay and rests just below the airplay
chart. The most dramatic radio cut not scheduled to become a single is “Seven
Whole Days” by Toni Braxton (LaFace). If this song were a commercial sin-
gle this week, it would be at No. 6 on the Hot R&B Singles chart—based on
airplay alone!

R&B RADIO GETS ITS WAY: “Quiet Time To Play” by Johnny Gill (Mo-
town) has received strong airplay as an album cut, and now a live version, re-
corded in Chicago in the fall, is available on cassette. It enters the chart at
No. 37 and is the Hot Shot Debut. It ranks No. 2 in airplay at WKKV Mil-
waukee, WVAZ Chicago, and WPLZ Richmond, Va. It is top five at WIZF
Cincinnati and has top 10 airplay at seven other stations. |

BULLET CLUSTERS: Five relatively new songs on the singles chart are |
performing well. “(Lay Your Head On My) Pillow” by Tony Toni Toné (Wing)
increased in airplay points nearly 20%. It is No. 1 in airplay af KKBT and
KJLH, both in Los Angeles. It is top five at eight, including WDZZ Flint,
Mich., WPEG Charlotte, N.C., KACE Los Angeles, and WKYS Washington,
D.C. It leaps 24-13. “You Don’t Have To Worry” by Mary J. Blige (Uptown)
from the remix album also makes a 20% gain in airplay points. It ranks No.
1 at WBLX-FM Mobile, Ala., and WJBT Jacksonville, Fla. It is top five at
six, including WBLS New York, WAMO Pittsburgh, and KJLH. It rises 20-
14. “Always On Your Mind” by SWV (RCA) gains 14% in airplay points. It
is No. 1 at WPEG, WZFX Fayetteville, N.C., and WNOO Chattanooga, Tenn.
Top five reports are logged by four: WOLE Syracuse, N.Y., WUSL Philadel-
phia, WHRK Memphis, and WAMO. “Groove Thang” by Zhane (Motown) is
wasting no time working its way to the top of the chart. Airplay points increase
51%, and it skyrockets 22-8 on the airplay-only chart and 36-16 on the singles
chart. It is already No. 1 at WMYK Norfolk, Va., and gets a top five ranking
from WQOK Raleigh, N.C. Top 10 exposure is registered at six stations. “I'm
In The Mood” by CeCe Peniston (A&M) continues its strong pace, as airplay
increases 20%. It is No. 1 at WFXA Augusta, Ga., and top five at WENN Bir-
mingham, Ala., WMYK Norfolk, and WQOK. It gets top 10 exposure from
seven other stations. It leaps 10 places and lands at No. 22 on the singles chart.

MY MAIN MAN: Two songs that leave no doubt about the way a real man
loves are making incredible gains. This week’s Power Pick/Airplay, “When A
Man Loves A Woman” by Jody Watley (MCA), increases 73% in total points.
It ranks No. 2 at WQOK Raleigh and top 10 at KJMQ Houston. “Whatta Man”
by Salt-N-Pepa (Next Plateau) makes a strong move, 64-42, increasing 82%
in total points. It is top 10 at WJTT Chattanooga and at WQOK.

HOT R&B
SINGLES..

BUBBLING UNDER.

5|23 AERE:
2|20 2|39
2 «Z w | TITLE 215 | 4| TITLE
= | 5 | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) = | S | ® | ARTIST (LABEL/DISTRIBUTING LABEL)
11171 2 | KRAZY 14 | — | 1 | DIRTY DAWG
BLACKGIRL (KAPER/RCA) NKOTB (COLUMBIA)
24 | 2 | | BEEPED YOU 15 (23 | 6 | PLAYER'S BALL
FATHER (UPTOWN/MCA) OUTKAST (LAFACE/ARISTA)
3|3 |8 | FORLOVE ALONE 16 [ 14 | 6 | SHORT SHORTS
BETTY WRIGHT (MS B) RAHEEM THE DREAM (LIFE/BELLMARK)
412 |4 17 |19 | 7 | PHONKIE MELODIA
KIARA (BCI/THG) THA MEXAKINZ (MAD SOUNDS/MOTOWN)
5|11 | 5 | GOODY GOODY 18 [ 10 | 5 | PARADISE
LISETTE MELENDEZ (FEVER/RAL) BRANDON PARIS (JAMM)
6 |— | 1 |ITSALL GOOD 19 |18 | 3 | THE BOMB
HAMMER (GIANT/REPRISE) AKINYELE (INTERSCOPE/ATLANTIC)
7 |16 | 2 | MONEY IN THE GHETTO 20| 4 | 6 | GONE TOO SOON
TOO SHORT (JIVE) MICHAEL JACKSON (EPIC)
8 |22 | 8 | WATCH THE SOUND 21 | 9 | 8 | FEMALE MAC
FAT JOE (VIOLATOR/RELATIVITY) SMOOTH (JIVE)
9 (1|4 | SHOWYOU 22 120 { 7 | TASTIN' LOVE AGAIN
JEFF REDD (EMI/ERG) HERE AND NOW (THIRD STONE/ATLANTIC)
10| 6 |10 | CARHOPPERS 23— | 1 | BLINDTOIT ALL
POSITIVE K (ISLAND/PLG) GARY TAYLOR (MORNING CREW/ILC)
11|57 | UKWIT 24| — | 1 | ADEEPER LOVE
THA ALKAHOLIKS (LOUD/RCA) ARETHA FRANKLIN (ARISTA)
12 |— | 1 | BELIEVE IN LOVE 25 | — [ 11 | KHADIJAH
TEDDY PENDERGRASS (ELEKTRA) DIRT NATION (ZOO)
13| 8 | 2 | EGO TRIPPIN' (PART TWO) Bubbling Under lists the top 25 singles under No. 100
DELA'SOUL(TOMMY BOY) which have not yet charted.

Newsmakers

Fun In The Sun At Arista Gonvention

TURNBERRY ISLE, Fla.—Arista and BMG personnel from across the U.S., the UK., and Canada joined
Arista president Clive Davis for Arista’s annual convention, held Dec. 11-15 at the Turnberry Isle Resort here.
Highlights included a surprise appearance by Whitney Houston, promotion and sales awards dinners,
previews of upcoming releases by Arista artists, and live performances by Sarah McLachlan, the Crash Test
Dummies, Ace Of Base, Haddaway, Stanley Jordan, and Stick.

Celebrating LaFace artist Toni Braxton's double-platinurmdebut album, from left, are
Arista’s Jack Rovner and Rick Bisceglia; LaFace GM Scott Folks, co-president L.A.
Reid, and A&R manager Bryant Reid; Braxton; Arista’s Roy Lott; LaFace co-president
Kenneth Edmonds; and Arista’s Clive Davis and Doug Daniel.

Whitney Houston thanks Anista staffers
for their support.

Mingling at the conference, from left, are Ansta executive VP/GM Roy Lott; Arista
president Clive Davis; Arista Nashville senior VP of sales and marketing Mike Dungan;
and Arista Nashville president Tim DuBois.

Ace Of Base performs at South Beach's
Club One.

The Crash Test Dummies are congratulated after their serformance. Shown, from left,
are Arista’s Len Epand and Jack Rovner; band members Benjamin Darvill, Mitch
Dorge, and Kathy Brown; Arista’s Steve Bartels, Clive Davis, and Ken Levy; band
member Brad Roberts; and Arista’s Jim Urie, Roy Lott, Matt Cesarano, and Rick
Bisceglia.

Relaxing after a poolside performance by Stanley Jordan, from left, are Pete Jones of
BMG Distribution; Len Epand and Tom Ennis of Anista Records; Jacquie Perryman

of Anista Soundtracks; Jack Rovner, Jean Riggins, and Rick Bisceglia of Ansta
Records; Jordan; and Clive Davis, Roy Lott, Steve Bariels, and Phil Wild of Arista
Records.

Haddaway antertains Arista persannel at
South Beach's Club One.
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SOUNDGARDEN: TAKING ROOT AT RADIO

(Continued from page 14)

and then duct-taped them, and sent
them out to 1,500 retailers with an 800
number, and people could call in with
their favorite song and win a contest
[to] {ly and see Soundgarden. We just
don’t want to do that shit with this rec-
ord, we really don't.

“All the real clever stuff, we think,
would be a negative in this eircum-
stance. There has to be a genuine dis-
covery process about this record, as
opposed to us walking out, mouths
wide open, saying, 'This is a great rec-
ord.” People really have to pass tapes
around and say, ‘Have you fheard this
fucking record?” ”

A&M is so high on the quality of the
record that Guerinot says the label is

practically asking fans to make pass-
around copies of the advance.

“We’ll do some advance CDs, and
we're going to encourage people to
tape them and give tapes to their
friends,” he says. “I remember getting
the first Jane’s Addiction [tape]—
friends had copied it from copies.
[From a marketing standpoint], I
don’t think there’s anything more im-
pressive with a great record than hav-
ing people getting a hold of it.”

While conventional video clips of in-
dividual tracks will be made, Guerinot
adds that the label also wants to make
a half hour movie. “We want a short
film that could be screened in film fes-
tivals, that can be accessed in more

KRISTIN HERSH SOLO SET

(Continued from puge 16)

tremendous reaction, and that will spur
sales.”

Weiss says the label is in motion to
provide support for the album. “There
will be in-stores and station appear-
ances, and we'’re sending the video [for
“Your Ghost’] next week,” he says, add-
ing that the video, which also features
Stipe, is in MTV Europe’s Buzz Bin.

The album, already out in Europe,
has collected some acdvance press in the
U.S,, and Weiss says 4AD, Hersh'’s la-
bel in the UK, is pressing a batch of
T-inch singles, 500 of which will go to
Sire to send to key retailers.

Hersh will tour Europe in late win-
ter and early spring, returning to the
U.S. to begin touring here April 1. “T’ll
tour my ass off,” she says. “On the road
it could be me and my husband in a car;
we haven’t decided if we want to do this
Partridge Family thing with sound
people, children, babies, and dogs.”

Throwing Muses finished recording
its next album, “University,” in De-
cember at Daniel Lanois’ New Orleans
studio. Hersh says it probably will be
released in early 1995, when she’s fin-
ished touring in support of “Hips And
Makers.”

than one place. I want people to have
a different visual accompaniment than
a promo clip.”

Touring, always a strong suit for
Soundgarden, will be key to stoking
excitement about the album.

Says lead vocalist Chris Cornell,

“We're going to Japan and Australia

in January [and] February and then
Europe in March; after that the
States, probably a month to a month
and a half after [the release]. We'll
probably play theaters. . . we're sick of
playing giant places that sound horri-
ble.”

Guerinot notes that medium-sized
halls are “where [the band is] most
comfortable. It’s a bit awkward when
you start [working in] the airplane-
hanger-type mentality. You'd much
rather have a situation where you're
building up some sort of pressure,
[where] you've done two [Hollywood]
Palladium {shows], and you could have
done five. That lends a lot more excite-
ment to the situation.”

While A&M clearly hopes to bump
Soundgarden beyond the 1 million
sales mark achieved by “Badmotor-
finger,” the band members themselves
remain calm, and self-mocking, on the
eve of the release of “Superunknown.”

Says Cornell, “We feel like after the
first single, it’s gonna go tin, and with
the next couple of singles and touring,
it’'s gonna go aluminum. And then
probably double aluminum when it’s
all over.”

MEAT PUPPETS AWAIT GRILLING

(Continued from page 16)

“They’ll play acoustic sets and dem-
onstrate just how broad their music
is,” Nachsin says.

Since releasing a self-titled debut of
caterwauling hardcore (issued, as were
five succeeding albums, by SST, with
which the band recently settled a pro-
longed legal dispute), the Meat Pup-
pets have acquired an unusually dedi-
cated following with an idiosyncratic
psychedelic country sound and incendi-
ary, if inconsistent, live performances.

Singer/guitarist Curt Kirkwood, who
formed the band in 1980 with his bass-
ist brother Cris and drummer Derrick
Bostrom, admits that the trio’s built-in
audience has engendered a laissez-
faire attitude on their part.

“It’s really easy for us to just do
what we do,” he says. “Sometimes too
easy, which I think might show up from
time to time. But with this record, I
think we were a little more inspired
than we have been on the last couple.”
h  “Too High To Die” was produced
by Butthole Surfers guitarist Paul
Leary. Rather than focus on the band’s
heavier side, the 13 songs—especially
emphasis track “Backwater”—ma ni-
fest some of the band’s most intricate,
delicate musical maneuvers to date.

Kirkwood acknowledges that the
band’s mercurial nature might make
most marketing departiments a trifle
uneasy. “We've always been weird that
way,” he says. “We don’t want to com-
promise on anything, and we want to
have our asses kissed all the time. But

then when we get that way, we feel re-
ally uncomfortable with it.”

PLG’s Nachsin laughs off Kirk-
wood’s self-assessed “difficult artist”
characterization. “In my personal ex-
perience, I've rarely found artists more
helpful,” he says. “They’re artists in
the true sense of the word and con-
cerned with the entire process, from
the recording to the artwork to the
marketing plan. But whenever I've
asked for help, they’ve given it. They
are their own best resource.”

THE VELDT

(Continued from page 19)

up. It’s great because it shows their
longtime core fans, who are their pri-
mary audience at gigs right now, that
they haven'’t forgotten them.”

Video will also play a key role in pro-
moting “Soul In A Jar,” with a clip di-
rected by band member Burris. Ac-
cording to Savage, it already has
received exposure on 25 local pro-
grams, and a dance re-edit has been
serviced to nighteclubs.

“There are so many different ave-
nues to pursue with a band like this,”
Savage says. “We’re not trying to blow
the doors down with them at first. It’s
an unusual record, and it needs to be
built very slowly. Other people may say
it, but we mean it when we say this is
a long-term project—and this is only
the beginning.”
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Passionate Michael Watford Savors His Success

WATFORD’S WISH: With the
commercial release of his full-length
EastWest debut fast approaching,
Michael Watford is counting his
blessings.

“Every song feels like a special
gift,” he says. “I savored each mo-
ment in the process of making this
album; the songs speak of me. It
may sound a little hokey, but I listen
to this album and I can’t help but
feel overwhelmed by my good for-
tune.”

It is that high level of passion that
raises Watford's self-titled album
miles above the competition. His dis-
tinctive baritone vocal range is in-
jected with a fiery gospel intensity
that deftly transforms romantie
housers like the recent hit “Luv-4-
2,” as well as potential singles
“Happy Man” and “Love To The
World,” into rousing, spiritual an-
thems. A key element of his per-
formance on nearly every cut on the
album is an edge of honesty that
adds depth to the lyries.

Watford's musical history stems
from working under the guidance of
the folks from New Jersey’s endur-
ing Smack Productions posse. He
made a lingering first impression in
1992 with “Holdin’ On,” a catchy
kicker that garnered heavy interna-
tional club play and exposure on mix
shows around the U.S. The track,
which was first heard on an Atlantic
dance compilation, also appears on
the Watford disc and continues to be
a centerpiece of his live gigs.

Approaching his first album, Wat-
ford continued his alliance with the
Smack dudes, occasionally ventur-
ing into the studio with Roger San-
chez and with up-and-comers Joe
Smith and John Robinson. And
while the singer says he still sees a
few creative hurdles before him,
there isn't a drop of filler to be found
on this album. Given the right dose
of promotional muscle, Watford
could find himself broadening the
parameters of dance music and spin-
ning into the ever-heated and tight
arenas of pop and urban radio.

Watford and EastWest have mo-
ved into the new year with a vigor-
ous push behind the 12-inch “So Into
You,” which is getting critical props
for its smart remixes by Bobby
D’Ambrosio.

“Michael is our premier dance
music act,” says Peter Albertelli,
EastWest manager of national
crossover promotion. “Besides be-
ing a great artist, he signifies our la-
bel’s serious commitment toward
building a strong dance roster.”

LONDON CALLING: Recently
appointed London/ffrr dance de-
partment head George Maniatis is
out to prove that the incredible suc-
cess of “Give It Up” by the Good-
men was no fluke. In several short
months, he has brought an impres-
sive, if not exhaustive level of en-
ergy to the label, wrestling to get
records that are born on the dance-
floor some much-needed marketing
muscle and radio promotion. With
this in mind, we feel quite optimistic

by Larry Flick

about the future of the following
forthcoming releases—all of which
can now be heard on import, though
domestic appearances are immi-
nent.

Dancin’ Danny D’s long-dormant
brainchild D-Mob has finally resur-
faced with “Why,” a smokin’ pop/
houser first heard last year on
Cathy Dennis’ “Into The Skyline”
album. The pixie-ish singer still
fronts the wildly contagious tune,
which has been revamped to excel-
lent effect on a nicely sequenced
double-record set by Danny D and
Todd Terry that carefully tries to of-
fer something for everyone (without
alienating the act’s hardcore fans in
the process). No solid word on when
a full D-Mob album will see the light
of day, but this single provides more
than ample reason to be cheerful.

Joe Roberts is displaying signs of
becoming a major pop star with
“Lover,” a sugar twirler with the po-
tency to increase the momentum
started by his 1993 international hit
“Back In My Life.” The singer
shares writing credit with producer
Eric Gooden, who guided the over-
all sound of the record with Robin
Goodfellow. The icing on this al-
ready tasty morsel was provided by
those red-hot K-Klass folks, whose
remixes wisely retain the lively and
upbeat nature of the song while also
delving sharply into more trendy
tribal/trance waters. With a pair of
noteworthy singles under Roberts’
belt, can a strong debut album be far
behind?

Finally, we have “Blow Your
Whistle” by DJ Duke, one of those

s Dance
Rreahouts

FOR WEEK ENDING JAN. 16, 1994

CLUB PLAY
1. GOT TO GET IT CULTURE BEAT ss0
MUsIC

. SPOOKY NEW ORDER qwesT

. | WOULDN'T NORMALLY DO THIS
KIND OF THING PET SHOP BOYS emt

4. IS)B(Z YOU WANT IT LONNIE GORDON

5. GROOVE THANG ZHANE moTtown

MAXI-SINGLES SALES

. BOOTY MACK KRASH MAN aTH & B'way

. OBSESSION FEM 2 FEM criTiQUE

. GIRL YOU HEAR ME CRYING TONY
‘DR. EDIT' GARCIA HiGH POWER

. DEMOLITION MAN STING aem

. RILLY GROOVY BEAUTIFUL PEOPLE
FEAT. JIMI HENDRIX conTinuum

W

Gd WN -

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

unassuming 1i'l dubs that sticks to
your spine and does not let go until
you're a heaving pile of sweaty flesh.
Rugged tribal/house beats and
trance-ish synths are tossed into a
bag of quirky vocal loops and amus-
ing sound effects, and shaken to
near perfection over the course of
eight outstanding remixes. At the
core of this track is an old-fashioned
disco throwdown that explains why
it is quickly becoming a major pop
record overseas. The time seems
just right for this one to dominate
dancefloors and crossover radio air-
waves here.

TURNTABLE TREATS: Now
that Los Angeles-based Crap Rec-
ords is entrenched in the rave mar-
ket, it seems only fitting that the la-
bel’'s mastermind, Randy Sills, opt
to expand into the house arena.
Thus, the newly christened Deep
Crap subsidiary. Its maiden voyage
on this tip is the dark and trippy
“Urban Motion Project,” a double-
A-sided gem created by Erik Wik-
man and DJ/JD. “12 Inches Of
Love” loops appropriate grunts and
chants over a grungy garage bass-
line and clicking percussion, while
“Jungle Lust” percolates with infec-
tious African percussion and cooing
by K. Taylor and onetime Prince
protégé Cat. Way better than your
average underground dubs.

Way-groovy Italo outfit Datura
craftily blurs the lines dividing rave,
trance, and disco with an inspired
cover of the Steve Strange new
wave classic “Fade To Grey” (Irma,
New York). Enlisting Strange for a
newly recorded vocal, the act has
transformed the tune into a frenetic
flurry of ear-catching synth loops
and ice-slick compu-beats that has
enough white-knuckled aggression
to appease “hipper” minds. It also,
however, has pretty, retro tones
that will trigger loads of fond me-
mories for those who subscribed to
early-'80s hi-NRG. Another smash
from the act’s essential debut al-
bum.

Chicago-based producer/com-
poser Jump “Chico” Slamm aims
to take his place among the town’s
elite with “The Slamm Project” (Ca-
jual), a four-cut EP of instrumentals
that playfully jumbles and weaves
more rhythm-rooted musical idioms
than you can shake a stick at. Al-
though there are moments when
Slamm’s musings are a wee bit too
precious for his own good, he de-
serves a nod for trying to rattle a
few cages. And he sure does conjure
up some lip-licking tribal-soul on
“Jazzical” and “Mecca,” either of
which is worthy of active peak-hour
programming.

TID-BEATS: Veteran record pool
figure Sam LaBelle has left the
Western Assn. of Rock Disc Jockeys
(WARD) in San Francisco to launch
SoundWorks, a multifaceted com-
pany that will aim to be a full-service
music and video outlet and promo-
tional source for DJs. LaBelle also
will preside over a buyer’s guide/

trade magazine, also titled Sound-
Works, which begins publication in
February. LaBelle says his goal is to
“finally offer a truly professional DJ
service; one to cover all their
needs.” Sounds like a promising new
company that could change the face
of record pools in coming years.
WARD will carry on under the guid-
ance of owner Alan Robinson ...
Imago Records caps a sparkling
year of notable club-oriented proj-
ects with “Beats Working,” an 11-
track singles collection that includes
such acts as Captain Hollywood,
Eden, and Mike Walsh, among oth-
ers. It also has several intriguing
new cuts, led by a cute’'n’campy
cover of “Stomp” by Big Fun, which
has been remixed for forthcoming
12-inch release by Danny Tenaglia
... Now that EMI is starting to put
some deserved promotional energy
behind Judy Cheeks’ festive “So In
Love (The Real Deal),” we can only
hope that it will spark some serious
consideration for picking up the bel-
ter’s album, which is near comple-
tion. In the meantime, her fans can
look forward to a new U.K. single
shortly. Among the candidates is
“Reach,” a pop/disco bauble produ-
ced by the eternally fab Brothers In

Rhythm ... Speaking of EMI, the
label’s European arm has just
issued slammin’ new house and
trance mixes of Living In A Box’s
eponymous late-’80s hit. It appears
on the flipside to singer Richard
Darbyshire’s pretty solo single,
“When Only Love Will Do.” Ap-
plause to mysterious new remix
team Masters At Play for a job well
done ... Producer/DJ Junior Vas-
quez has smartly chosen the savvy
and oh-so-hip Tribal America Rec-
ords as the home of “X,” his first sin-
gle as an artist in eons Prepare
yourself for a deep and intense
house journey ... Disco disciples
are advised to sprint to their local
shops for a copy of “A Portrait,” a
greatest-hits collection by the leg-
endary Viola Wills. Issued on the
Florida-based MFS Records, the al-
bum places obvious selections like
“Gonna Get Along Without You
Now,” “Stormy Weather,” and
“Love Pains” alongside juicy lesser-
known but deliciously dramatic in-
terludes like “Dear Mom,” which is
on par with some of Bette Midler’s
more wrenching moments, and the
uplifting “Dare To Dream.” A nice
opportunity to relive a few fleeting
moments of frivolous bliss.

AlIL EXPERIENCE

PROFESSIONAL DISC JOCKEY
PROMOTIOMNAL SERVICE & ONE STOP

.

featuring the best in import /domestic
12" /LP/CD /video
dance /alternative /ambient /experimental music
gucnanteed, lowest prices available

228 Valencia 5t, Son Fremelsco, Ca 94103 ph [415] 487-3980 foox [415] 487-1972

[
SOUNDWORKS & HARDKISS MUSIC PROUDLY PRESENT

MAIN ROOM: DJ TONY GARCIA [NY] » BJ GUY DMC [UK] « DJ TOM SIBLEY [SF]
VISUALS: RICHARD SAMBALA » HYPERDELIC » LOONSEE

HARDKISS WOMB: DJs SCOTT HARDKISS « JON WILLIAMS » ROBBIE HARCKISS
VISUALS: SYNERGY /PURE « PLUS LIVE ENTERTAINMENT

FREE ADMIESION WITH DANECE SUMMIT BADGES
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FOR WEEK ENDING JAN. 22, 1994

HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
. |8y T e o B R e o S LA e s
o828 5925 Timee ' ARTIST 2% 582922 nime ™ YERRRT ARTIST
F2[ 22| 32| 25| LaBELs NUMBERDISTRIBUTING LABEL F2 |32 Q2| 25| Lanel & nUMBERDISTRBUTING LABEL l IIII“
* % * NO. 1 * x % * % x NO. 1 * x %
()] 3 4 9 1 LOVE MUSIC (FROM "CARLITO’S WAY*) £piC 77285 1 week at No. 1 ® ROZALLA @ 2 2 3 U.N.L.T.Y. (T) MOTOWN 4847 1 week at No. 1 © QUEEN LATIFAH
@ 5 7 8 QUEEN OF THE NIGHT ARISTA PROMO @ WHITNEY HOUSTON 2 1 1 9 GETTO JAM (M) (T) (X) OUTBURST/CHAQS 77298/COLUMBIA © DOMINO
@ 4 5 9 SUME SIGH SAY FREEZE 50049 HOUSE OF GYPSIES @ 4 3 9 WHY IS IT? (FUK DAT) (M) (T) (X) MAXi 2014 @ SAGAT

4 6 6 9 I'M BEAUTIFUL DAMMITT! agM 0411 @ UNCANNY ALLIANCE @ 6 5 4 I'M IN THE MOOD (M) () A&M 0461 @ CE CE PENISTON

5 1 3 10 | LOVE CHANGES viRGIN 38413 ® MK FEATURING ALANA @ 14 9 12 | SHOOT TO KILL (M) (T) WEEDED 20072/NERVOUS ® MAD LION
@ 10 | 16 6 | JOY cHas 77364 ® STAXX OF JOY FEATURING CAROL LEEMING 6 5 4 20 | GIVEIT UP (M) (T} (X) FFRR 350 039 ¢ THE GOODMEN

1 7 8 10 | THINGS CAN ONLY GET BETTER SIRE/GIANT 24508/ WARNER BROS. @ D:REAM * % * GREATEST GAINERX * %
11| 14 7| RILLY GROOVY CONTINUUM 12315 BEAUTIFUL PEOPLE FEATURING JIMI HENDRIX @] 8| 2 5 | RUNAWAY LOVE (M) (T} x) EXIT 198 JOHNNY O

9 2 2 10 | YOUR LOVE KEEPS WORKING ON ME MCA 54785 ® JODY WATLEY 8 8 6 1 | MR. VAIN (T 00 550 MUSIC 7721 4/EPIC © CULTURE BEAT

10 8 9 9 I LIKE TO MOVE IT STRICTLY RHYTHM 12192 REEL 2 REAL FEATURING MAD STUNTMAN 9 3 3 16 | SHOOP (T} (x) NEXT PLATEAU/LONDON 857 315/PLG © SALT-N-PEPA
@ 16 | 21 7 ALL | WANT IMAGO 25033 ® CAPTAIN HOLLYWOOD PROJECT 10 9 16 | 12 | COME CLEAN (1) PAYDAY 120 002/FFRR ® JERU THE DAMAJA

12 | 9 | 1 | 12 | SHOW ME WARNER BROS. 41207 ULTRA NATE (AD| 11 | 17 | 5 | SOUND OF DA POLICE w1 ive 22191 ® KRS-ONE
17 | 24 | 7 | WHITE LOVE FFRR 120 003 # ONE DOVE 12 | 10 | 7 | 4 | LIFE(EVERYBODY NEEDS SOMEBODY TO LOVE) (M) (T) (x) ARISTA 1-2648 @ HADDAWAY
29 | 4 3 BIG TIME SENSUALITY ELEKTRA 66244 ¢ BJORK 13 13 | 26 | 20 | PUSH THE FEELING ON (M) (T} GREAT JONES 530 620/ISLAND NIGHTCRAWLERS

15 | 13 | 11 | 12 | TRADICION EpiC 77192 @ GLORIA ESTEFAN 14 | 12 | 15 | 5 | BEEN A LONG TIME (M) () COLUMBIA 77303 THE FOG

16)] 22 | 31 5 | JUST KEEP ME MOVING SIRE 41197/WARNER BROS. ¢ K.D. LANG 5] 27 | 23 | 8 | 1-IGHT (ALRIGHT) () (1) GEE STREET INDEPENDENT 440 531SLAND ® DOUG E. FRESH

1] 23 | 30 6 | LIFE(EVERYBODY NEEDS SOMEBODY TO LOVE) ARISTA 1-2648 © HADDAWAY 20 | 10 | 9 | HERE COME THE LORDS (M) (T) PENDULUM 58065/ERG ® LORDS OF THE UNDERGROUND
2% | ¥ 3 BEEN A LONG TIME cOLUMBIA 77303 THE FOG 17 7| — 2 WHATTA MAN (T} NEXT PLATEAU/LONDON 857 391/PLG ® SALT-N-PEPA FEATURING EN VOGUE

19 20 26 6 | CAN'T STOP CAROLINE 2528 MELLOW MELLOW 18 7 13 12 AWARD TOUR (T) (x) JIVE 42186 @ A TRIBE CALLED QUEST

20 18 17 11 | BETCHA'LL NEVER FIND 1.D. 62651/RCA @ CHANTAY SAVAGE 19 15 | 30 17 | DREAMS (T) GOIDISCS/LONDON 857 141/PLG ® GABRIELLE

21 15 | 13 | 11 | VIOLENTLY HAPPY eLExTRA 66244 BJORK 20 | 18 | 12 7 BREATHE AGAIN (M) (T) (X LAFACE 2-4056/ARISTA © TON! BRAXTON
@ 27 33 5 SELFISH QWEST 41155WARNER BROS. & THE OTHER TWO 21 25 — 2 WE AIN'T GOIN’ OUT LIKE THAT (M) (T) (x) RUFFHOUSE 77306/COLUMBIA @ CYPRESS HILL

* x * POWER PICK* * % 2 23 20 12 BOOM SHAK A-TACK (M) (T) DELICIOUS VINYL 1013%/AG € BORN JAMERICANS
@ n | — 2 A DEEPER LOVE ARISTA 1-2651 @ ARETHA FRANKLIN @ 35 19 4 BIG TIME SENSUALITY (1) ELEKTRA 66244 ¢ BJORK
% | 36 3 | SHINE ON 20 7056 T 24 | 32 | 18 7 | LOVE MUSIC (FROM “CARLITO'S WAY") (1) (x) EPIC 77285 ® ROZALLA
@] 30 [ 35 [ 5 | THAT'S WHAT I THINK epic 77234 @ CYNDI LAUPER (Z8) | REENTRY | 4 | SLAUGHTA HOUSE i) (T) DELICIOUS VINYL 10140/AG  MASTA ACE INCORPORATED
32 32 6 BOOM 7vx 7117 SATIN & SCARLETT 26 22 11 5 TIME AND CHANCE (M) (T) (x) GIANT 41147/WARNER BROS @ COLOR ME BADD

7 71 18 10 | CONGA TE SIRE 41038/ WARNER BROS  DOUBLEPLUSGOOD 2 33 25 8 ALL | WANT (T) (x) IMAGO 25033 @ CAPTAIN HOLLYWOOD PROJECT

2% 19 15 12 WHAT IS LOVE EASTWEST 95981/AG EN VOGUE 28 16 34 6 YOU DON'T HAVE TO WORRY (T) UPTOWN 54702/MCA © MARY J. BLIGE
38 | — | 2 | DREAM DRUMS ciom s od LECTROLUV 29 | 39 | 36 | 5 | YOUR LOVE KEEPS WORKING ON ME (1) MCA 54785 € JODY WATLEY
3 | 1 3 ENLCIE I MASTERS AT WORK FEATURING INDIA 44 | 38 8 GOODY GOODY (M} (T) FEVER/CHACS 77157/COLUMBIA ® LISETTE MELENDEZ

a1 % m 3 AWARD TOUR JIvE 42186 ® A TRIBE CALLED QUEST 31 41 27 5 GIVE MYSELF TO YOU (T) (x) TRIBAL AMERICA 58085/ R S. THE DACU

2 12 12 17 | GO WEST em 58084/ERG ® PET SHOP BOYS 32 38 49 12 I’LL BE LOVING YOU (M) (T) VIPER 1002/METROPOLITAN COLLAGE

3 3 7 7 LOVE, PEACE & HAPPINESS FFRR 120 000 NIl 33 21 29 16 HOW MANY EMCEE'S (MUST GET DISSED) (M) (T) WRECK 20064/NERVOUS ® BLACK MOON

3 | 12 1 10 | 11 | LEMON 1SLAND 862 857/PLG U2 RE-ENTRY | 20 | PLASTIC DREAMS (1) (x) EPIC 74992 ® JAYDEE

3 1 a0 | a1 5 | ALL OF ME NOTT.US 0008 TY BRUNSON FEATURING CHANELLE 35 | 29 ] 14 8 | KEEP YA HEAD UP (M) (1) x) INTERSCOPE 9597 2/AG ® 2PAC
49 | — |” 2 | WELCOME TO MY MIND wax TRAX 8607 © PSYKOSONIK RE-ENTRY | 2 | PERE COCHON (I LIKE IT) (T) TRIBAL AMERICA 58027/1.R S. PASCAL'S BONGO MASSIVE |
@D a7 | — | 2 | LoVE IS FOREVER cracs 77241 © TASHAN 31 | 46 I 22 5 | JUST KEEP ME MOVING (T} (x) SIRE 41197 WARNER BROS ¢ K.D. LANG

g | 12 | 4 3 LIFE'S A BEAT IMAGO 25039 ® PLAN B RE-ENTRY 3 LIKWIT/ONLY WHEN I'M DRUNK (1) LOUD 62727/RCA ® THA ALKAHOLIKS
50 | — | 2 | | WANT TO THANK YOU area 10004 LATRECE 39 | 31 | 33 [ 17 | ALL THAT SHE WANTS (M) (T) (x) ARISTA 1-2616 @ ACE OF BASE

40 24 23 1 U KNOCK ME ANGEL EvES 5412 WARNING 40 26 31 11 FREAKIT (M) (T) (X) EASTWEST 95984/AG @ DAS EFX

4 33 28 7 DON'T GO AMERICAN 41040/ WARNER EROS AWESOME 3 41 36 18 10 GO WEST (T} (X) EMI 58084/ERG ® PET SHOP BOYS

RE-ENTRY 9 LEMON (T} (SLAND 862 957/PLG * U2
* kK * % K
NEWD | | | POWER PoLYDOR 859 981/PLG il # NU COLOURS * *x * HOT SHOT DEBUT * % %

43 | 48 | 46 | 5 | WHAT'S MY NAME? oeatH Row PROMOINTERSCOPE @ SNOOP DOGGY DOGG NEWD | | | WHAT YOU NEED (1) ) WILD PITCH 58092/ER @ MAIN SOURCE
NEW ) 1 PLEASE (YOU'VE GOT THAT...) ATLANTIC PROMO ® INXS 44 | 24 | A0 | 22 | HEYMR. D.J. (T) FLAVOR UNIT 77121/EPIC ® ZHANE
NEWD> | | | GIVE MYSELF TO YOU TRIBAL AMERICA 58085/L.R 5 THE DAOU 45 | 37 | 47 | 3 | BOMB (T) INTERSCOPE 92236/AG AKINYELE
NEW ) 1 AS | AM ONE 12012 SOUND OF ONE 46 | 42 32 21 DREAMLOVER (M) (T) (x) COLUMBIA 77079 © MARIAH CAREY

41 | 44 | ® 6 HOUSE OF LOVE LONDON 869 903/PLG ®EAST 17 RE-ENTRY 16 | 93 'TIL INFINITY () JIvE 42158 © SOULS OF MISCHIEF

48 | 34 | 25 | 12 | BLUE BUDDHA INTERSCOPE 95988/ATLANTIC ® THRILL KILL KULT 48 | 30 [ 46 7 | BETCHA'LL NEVER FIND (1)1 D 62651/RCA ® CHANTAY SAVAGE

49 | 46 | 39 10 | THE KEY, THE SECRET PULSE 8 12445/RADIKAL ® URBAN COOKIE COLLECTIVE 49 | 40 | M 10 | COUNTY LINE (M) (T) (x) TOMMY BOY 577 ® COOLIO

50 | 25 | 22 | 13 | L'ESPERANZA WARNER BROS. 41054 @ SVEN VATH NEW D> 1 EGO TRIPPIN' (PART TWO) (M) (T} (x) TOMMY BOY 595 ® DE LA SOUL

Q Titles with the greatest sales or club play inCreases this week. @ Videoclp availability. Catalog number 1s for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single avaability. (X) CD
maxi-single availability. ©® 1994, Billboard/BPI Communications.
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thelr first single, "ML VAN~ struited
into the N0.L club position in
1993. e.u.rr-iﬂi!_; in the top-20, It'S
yy Ou burning up the pop
charts and continues to boast
12 consecutive weeks In the
top-10 on the 12" maxi-singles

sales chart.

. cu furbﬂl' 5&“!‘!

“got to get it,
i‘r%m theg**ibum

approaches gold,
-a't-.-bhed again with

“gerenity.”
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SEE US AT MIDEM

International Licensing and FPublishing Available
Contact: Double J Records 16 East 40th Street New York NY 10016
Phone (212) 951 3029 Fax (212) ©679-06850

SALSOUL / DOUBLE J RECORDS / THE BETHLEHEM MUSIC COMFPANY

© 1994 Double J Records © Bethlehem Music Co. All Rights Reserved

www.americanradiohistorv.com


www.americanradiohistory.com

dance baby!
records

gramercy tower
one irving place
15¢

ny, ny 10003

REPYn 212.260.2773

R EC ORDS

Member of

RID

Dance

SPECIAL EXPANDED SECTION

The Billhoard
Dance Summit

First Annual Tribe Gathering Convenes In San Francisco, With
Free-form Forums And A Fundraiser
BY LARRY FLICK

N EW Y“HK—The time for a stronger commitment to the dance music com-
munity has arrived.

It has been more than a decade since the Billboard Disco Convention became
a fond memory for a number of industry veterans. Since then, dance music has
made an indelible impact on pop music and mainstream culture. In its purest
and rhythmically cathartie form, it has been
the source of countless hours of revelry in
nightelubs, while assorted concoctions, per-
mutations and marriages with other musieal
idioms have filled radio airwaves. Even at
its lowest sales ebb, dance music has been
actively utilized by major labels and super-
star acts as a means of reinterpreting pop,

rock and R&B singles.

IN SF 1/94: K7

With this in mind, Billboard is recogniz-
ing this enduring, yet continually evolving, genre with the first annual Billboard
Dance Music Summit. Slated for Jan. 19-21 at the Pan Pacific Hotel in San
Francisco, this conference will aim to tackle some of the timely issues affecting

dance music and its participants.

Glub Gonfab

A series of workshops and discussion groups
will elimb inside the parameters of a career and
lifestyle within the club underground as well as
explore the methods of developing dance music to
a higher creative and commercial point. At the

core of the conference will be a celebration of the

components and elements that set the elub com-

FREE TO STRUT: Rozalla munity apart from the rest of the industry.
The standard confab panel format will be bypassed in favor of loose, free-
form discussions, wherein each registrant will have an opportunity to speak out.

Each session will be facilitated by an expert in the topic at hand.

Topies will cover such subjects as the future of dance music at the majors, the

MARTHA WASH

Wash is one of the leading divas in
the history of dance music. Her
tenure stems back to the early '80s,
when she sang back-up for the late
Sylvester as a member of Two Tons
Of Fun. She and partner Izora
Armstead went on to form the
Weather Girls, who topped charts
worldwide with “It’s Raining Men.”
In recent vears, Wash has scored
major pop and dance hits with C+C
Music Factory and Black Box. Her
career reached new heights in 1993,
when she released her first-ever
solo album on RCA Records, which
yielded two No. 1 dance hits,
“Carry On” and “Give It To You.”
Wash will soon enter the studio to
begin a new album. @

JUDY WEINSTEIN

Weinstein is one of the true pio-
neers and tastemakers of dance
musie. The Brooklyn-born entre
preneur has been at the head of the
influential record pool For The
Record since 1978. She made
momentary forays into production
and remixing during the '80s, work-
ing steadily with the late Larry
Levan on singles by Patti Austin,
Jeffery Osbourne and Third World.
Weinstein formed what would
become the powerful Def Mix
Productions with producer/DJ
David Morales in 1987, which later
added Frankie Knuckles and
Satoshi Tomiie to its roster. W
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current state of independent promo-
tion, and breaking down new doors at
pop and crossover radio. Club DJds
will be at the ecenter of symposiums on
surviving and thriving in their careers
behind the turntables, the benefits of
working with record pools and mak-

ABOARD: Liselte Melendez

ing job transitions into other areas of
the music business. Musically inten-
sive dance subgenres like house, hi-
NRG, rave, hip-hop and freestyle will
be addressed in separate forums. The
inereased interest in country-oriented
dance clubs will also be examine:l.
Perhaps the primary element that
sets the elub community apart from the
rest is that it is such a lifestyle-driven
world. To that end, such topics as the
AIDS epidemic, as well as the effects of
aleohol and drug abuse, will be dis-

AWAKE: D+ Ream

cussed during the conference.

The Billboard Dance Music
Summit will be framed by key speech-
gs by two of the dance world’s most
influential and vocal women. Judy
Weinste:n, co-founder of Def Mix
Productions and top record pool For

The Record, and legendary recording
artist Martha Wash will share the
fruits of their long and impressive
careers. In keeping with the grass-
roots, open-forum nature of the con-
ference, audience members will have
an opportunity to raise (questions and

points of discussion with Weinstein
and Wash.

AIDS Fundraiser
Club nightlife will also be a major

AWAAL Ten City

part of the Summit, with Billboard
hosting two artist/DJ showcases.
Local jocks will get a chance to strut
their stuff, and major-label, indie and
unsigned local acts will perform.
Already confirmed to appear are
D:Ream, K7, Michael Watford,
Nerissa, Georgie Porgie, Mary Mary.
Jeanie Tracy and Dub Tribe. Others
are still to be confirmed.

The summit will close on Jan. 21

A SPECIAL EXPANDED SECTION

Dance

with “A Call To Arms: The Billboard
AIDS Fundraiser,” which will benefit
LIFEbeat and the Red Hot Organ-
ization. LIFEbeat provides a direct
relief service to people in the music

business who either have active AIDS
symptoms or are HIV-positive, while
Red Hot funnels its money into vari-
ous research, public awareness and
relief organizations around the world.
The full lineup is still to be confirmed,
although Rozalla, Lisette Melendez,
Ten City and M-People are already
on board. Frankie Knuckles and
Manrice Jeshua will be the DJs at the
turntables. W

"25 n

19303
includes
the singles
"Burning Like The Sun"
"Ibiza Bar"
"Another KindOf Find"

ALSO AVAILABLE
THE BEST SELLING

THIS IS TECHNO SERIES
VOL.2,4&6

ABSOI.U'I'EI.Y GROOVY!

Beauhful People

19203

315 11 Tecmro

19213
19302

/If60’s were 90’

19315

includes
the singles
"Rilly Groovy"
"If 6C's was 90's"

Contact: Chris Bergen
Continuum Records
380 Ludlow Avenue,

Cranford, NJ 07016
TEL (908) 709-0011
FAX (908) 709-0641
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Summit

Schedule

WEDNESDAY, JAN. [9:
12 Noon.

* Registration.

“DJing In The '90s” (Part One)

The first of a two-part symposium
outlining—and perhaps solving—
some of the problems facing club DJs
today. Topics will include D.J unions,
health insurance, battling with club
owners, handling high-pressure label
promoters.

Facilitated by Rick Squillante,
Virgin Records, and D.J Digit.

*“The Future Of Dance Music At
The Majors”

Major-label dance signings are on
the decline. Why?

Facilitated by Manny Lehman,
A&M Records.

*“Rappin’ On The Dancefloor”

A discussion of the trials and meth-
ods of bringing hip-hop music to the
clubs.

Facilitated by Victor Lee, Tommy
Boy, and Greg Riles, Select Records.
8:00 PM.

s Live act and club DJ showcase.

THURSDAY, JAN. 20:
10:00 AM.

* Registration.

11:00 AM.

* Keynote address: Judy Weinstein,
Def Mix Productions.

e

LOOKINGE'SEO4

Your 12" & LP Distributor is at your fingertips..

M0 Denron Avs.

CA§§]ETTIE §[[NGL]E§ CID MAXI'S, CID'§
CASSETTES, ACCESSORIES
Mew Hyds Pask, N.Y. TI040 Tel# (¥16) 294-5900

& BLANK TAPES

Tl# (800) 992-9011 (Ouvyside MY. Svare)

Faxt# (F16) 7413584

Music Station

& Associated Labels

The Sound Of '94

e New Releases Every Week!!

Tapp - Kim Cummings - Neal - Ronald Burrell
Colonel Abrams - Urban Soul - Ko-Moshun
Gerideau - Ready For The World - Princess Di

DANCE -

Yarborough & Peoples - The Donald - LLake etc.

HOUSE - RAP - R&B

Available From Your Favorite "One-Stop* Distributor

OR DIRECT FROM:- . cncefloor CONTACT: RAY OR JEFF
1
. lsfrlg flon

95 Cedar Lane * Englewood, NJ 07631 » Tel: (201) 568-7066 / Fax: (201) 568-8699

 “Bullboard Dance Charts: The
Times They Are A-Changin’”

Alook at the methodology of
Billboard’s dance music charts.
Topies will include understanding
the upgrading of the Maxi-Singles
Chart and pondering the future
(and survival) of the Club Play
Chart.

TABLES TURNED Fronkie Knuckles

Facilitated by Ricardo
Companioni, Billboard.

e “Country Music Remires And
Nightclubs: Broadening The Dance
Music Genre?”

Examining the infiltration of dance
beats and remixers in the country
music genre.

Facilitated by Diane Horner,
Quality Music.

“Who'’s Ravin’ Who?: Where
Techno Is Going”

Is techno/rave the renegade sub-
genre of dance music? Some say it's
dead, others say it’s thriving. A look
at the music, the party scene and
DJs.

Facilitated by Moby, Elektra
recording artist.

2:30PM.

“Facing Off: Major Lubel Dance
Promoters Vs. Indie Promoters”

A look at the changing complexion
of promoting dance records at the
club and retail level. Are indies
becoming less important? Are the
majors taking more control?

Facilitated by Frank Ceraolo, Epic
Records, and Loren Chaidez, Loren
Chaidez Promotion.

* “Record Pools: The Dinosaurs Of
Dance Music?”

Bull-session examining how effec-
tive (or not) record pools have
become. Is it a lost method of record
promotion? Is it wise to even try to
start a pool right now?

Facilitated by Bill Kelly, Flamingo
Records, and Sam LaBelle.

«“Keeping The NRG Up”
Exploring the state of this much-
maligned but enduring dance music

subgenre.
Facilitated by Harry Frank
Towers, ZYX Records.

515 PM.

« “Bringing Dance Music Back To
Crossover And Pop Radio”

Stations seem to have a one- or two-
song quota when it comes to pro-
gramming dance music. A look at
how to break in.

Facilitated by Joey Arbagey,
KMEL-FM, and George Hess,
ADMY/Elite Promotion & Marketing.

*“The Dance Music Industry
Responds To The AIDS Epidemic”
Brainstorming the best way to mount

fundraisers. Where does the money
go? Are we so preoccupied with raising
money for organizations that we've
forgotten to look after our own?
Facilitated by Steve Berman.

* “State Of Independents”

Where are indie labels in the grand
scheme of dance music? The backbone?
Or the A&R field team for the majors?

Facilitated by Kevin Williams,
EightBall Records, and Ricardo
Vinas, Moonshine Records.

« Live act and club D.J showcase.

FRIDAL, JAN. 21:
11:00 AM.

e Keynote address: Martha Wash,
RCA recording artist.

“DJing In The "90s” (Part Two)

Delving into the future of club D.Js.
and their continuing and/or evolving
role in breaking records. Is DJing a
viable longterm career? Discuss spin-
off options (remixing, production,
label gigs).

Facilitated by Mojoe Nicosia, RCA
Records, and DJ EFX.

* “House Work: Where Do We Go
From Heye?”
An examination of where house
music is...and where it's going.
Facilitated by Connie Varvitsiotis,
Vibe Music.

e “Dancing "‘Round The World: A View
Of The International Club Scene”

The grass always looks greener on
the other side, doesn’t it? A discus-
sion of clubland and the movement of
its records, from both sides of the
ocean.

Facilitated by Guy Ornadel, Disco
Mix Club.

2:30 PM.

*“The Effects Of Club Life On Your
Lifestyle And Health”

Is clubbing hazardous to your
health? To relationships? A rap ses-
sion examining such byproducts of
working/living club lifestyle, includ-
ing aleohol and drug dependency.
Finding a way to live the “life” with-
out ruining yours in the process.

Facilitated by Dean Ferguson, D.J
Records.

* “Clitb Renmixing Or Dance
Production: Can You Tell 'Em
Apart?”

Remixing is a lot more than just
rearranging records. Is the term
obsolete?

Facilitated by John Trienis, ERG
Records, and Eric “E-Smoove”
Miller, Focus Entertainment.

“Latins In Dance Music: It’s More
Than Freestyle”

Is Latin dance music dead? And is
Latin music more than just
freestyle?

Facilitated by Tony Moran.

4:00 PM.

e “Developing Dance Music Artists”
Discussing the mechanics of creat-
ing a better-rounded dance music
artist.
Facilitated by Larry Flick.

*“A Call To Arms: The Billboard
AIDS Fundraiser”

The show will benefit LIFEbeat
and The Red Hot Organization.
Music by Frankie Knuckles and
Maurice Joshua. Performance line-
up to be announced. W

*REMIXES
s TECHNO

P.O BOX 45

HEAR THE LATEST FROM OVER 100 LABELS WORLDWIDE:
WITH TITLES AND ARTISTS’ NAMES
s HOUSE/CLUB

s UNDERGROUND
1 — 9900 - 0O 7 -—-<CL_uUB
($2/MINUTE)
¢« HAVE OPTION TO BUY YOUR FAVORITE TRACKS
« JUDGE NEW DEMOS
L * HEAR UP TO THE MINUTE CLUB NEWS
¢ INTERNATIONAL CALLERS (201) 451-5027
FTR COMMUNICATIONS
e JERSEY CITY, NJ O7032

*FREESTYLE
*TRANCE
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Getting

A Quick-reference
Dance-site Guide

To San Francisco

(lubbed

Known for hilly panoramic views,
the Golden Gate Bridge and world-
class shopping, San Francisco is also
home to a diverse club scene, The city
continues to be 4 magnet to a varied
cross-section of patrons of the night.

Following is a brief listing of some of
the many club options available in the
city and beyond. Call for directions

and current information on cover

- charges and live performances. Or

pick up one of two free city weeklies
(both come out on Wednesday): San
Francisco Bay Guardian or SF

Weekly.

DNA Lounge - 375 11th St. at Harrison,
San Francisco. (415) 626-1409. Wed:
live hip-hop/jazz. Sat: DNA Mix:
funk, house with DJ Blackstone.
Many live shows.

Slim’s - 333 11th St. at Harrison, SF.
(415) 621-3330. Funky South-of-
Market (SoMa) haunt known for
eclectic live performances.

The Upper Room - 7 Grove St.
(upstairs), SF. (415) 861-0594. Wed:
freestyle rap/hip-hop. Fri:“Grits
(expect the unexpected)” with DJs
Mind Motion, Toks and Themba from
10 pm - 2 am; after hours, hip-hop
with Pirate DJs. Sat: soul/dance-
hall/hip-hop. No alcohol or tobacco.

Dance

EXPANDED SECTIQN

The Bex - 628 Divisadero at Grove,
SF. (415) 931-1914. DJ Page Hodel
spins hip-hop, house and old-school
funk for sweaty, writhing gay and
lesbian bodies. Thursday only.

Glub 181 - 181 Eddy at Taylor, SF.
(415) 673-8181. In the sometimes
dangerous Tenderloin district.
Mixed, trendy clientele. DJ dancing
to "70s funk, modern rock.

Gafe du Nord - 2170 Market at
Sanchez, SF. (415) 861-5016. Under-
ground, trendy crowd. Frequent
retro-jazz live performances. Dinner
also (Wed.-Sat.).

lanzibar - 842 Valencia, SF. (415) 695-
7887, Thurs: ragamuffin, dancehall.
Fri: deep house. Sat: “Soul Night.”

650 Howard - 650 Howard at 3rd St.,
SF. (415) 896-1950. Fri: “Club Deja
Vu”: "70s and '80s flashbacks. Sat:
“The X”: high-energy '80s and '90s
dance music. DJs from KMEL, SF’s
top station.

Gomfort Zone - 120 11th St., Oakland.
(510) 444-2266. East Bay hot spot
specializing in R&B, hip-hop for the
mostly black, mostly gay crowd.
Saturdays only.

Nickie's BB - 460 Haight St., SF.
(415) 621-6508. Used to be an actual
BBQ joint. Hip-hop, soul, jazz, funk.
Hip-hop Wednesdays with DJ
Science are prime.

Elbo Room - 647 Valencia, SF. (415)
552-7788. Small, neighborhood vibe.
Thurs: “People People”: decades of
soul music. Fri: “Soulvation.”

Bahia Tropical - 1600 Market, SF.
(415) 861-8657. On the world-beat tip:
Latin, African, Caribbean sounds.
Sat: Brazilian music.

The Stud - 399 9th St. at Harrison, SF.
(415) 863-6623. Long a fixture on the
SF gay scene. Young, eclectic erowd.
Wed: "70s, '80s oldies. Fri, Sat: mod-
ern rock dance mix. Mon: funk night.
Gets very crowded. B

—DJ MARIUS

UNDERGROUND

d n

STRICTLY RHYTHM -
FREEZE - CAJUAL -
AFRHYTHMIX -
STICKMAN -
DARK - SIGNET
SIC STATION -
» PHAT WAX -
» EMOTIVE -
HOUSE JAM -
SLAMMIN® -
MAXI - THUMPIN’
BPM KING STREET - EAR FOR MUSIC -

FUTURE -« GOFF - HI BIAS » KNOCKOUT -
LARGE - MASSIVE B » RIGHT AREA - HOUSE N EFFECT » NIGHT
CLUB - MICMAC - QUIET - SOUNDS OF THE CAPITAL - RAW
VENTURE « SNEAK TIP « SOUND BY CHARLIE - STREET -
YEAH YEAH - UNRULY =+ Z FAKTOR and more

1-800-841-6201

the best tracks from NY, Chicago, Baltimore,
Washington, DC and Philadelphia. We specialize
in INDEPENDENT DANCE MUSIC and
SALES ASSISTANCE to help you get the music you
need. If you’re not on our weekly fax list, call Tom or Becky.

PH: 410-880-6111 FX: 301-776-4566

CUTTING - NERVOUS -
NEwW BREED -
EIGHT BALL -
VIBE - AFTER
« NOTT US - MU-
MOVIN’-REY-D
PRESCRIPTION
GROOVE ON -
K4B « DECO -
LOOP D LOOP -
« INNER CITY =

For Booking Info;
Cantact Regina Charles
For Sales Info:

Cantact Ivan Paviouich
312.642.5008

CAJUAL RECORDS

1229 N. Nnrth Branch
Chica

PRESCRIPFTIOMN

NAlRD

THE PEOPLE’S STATION
WELCOMES
BILLBOARD DANCE MUSIC SUMMIT 94
TO SAN FRANCISCO!

SEE YA AT THE SOUND FACTORY
FRIDAY, JANUARY 21
FOR A CALL TO ARMS:
THE BILLBOARD AIDS FUNDRAISER!

BILLBOARD JANUARY 22, 1994
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Atlantic Courting Young Country

New Montgomery Set Brims With Appeal

B BY PETER CRONIN

NASHVILLE—In Nashville these
days, it’s getting harder and harder to
distinguish one “hat act” from another,
and with his earnest, wide-brimmed
look, Atlantic’s John Michael
Montgomery easily could be mistaken
for just another Garth-come-lately. But
as the chief progenitor of the country
“power ballad,” this soft-spoken Ken-
tuckian’s career has been going quietly

against the grain since the release of

his now platinum-plus 1992 debut,
“Life’'s A Dance.” Thanks to solid hits
like the album’s title track and “I Love
The Way You Love Me,” and a record
company that’s not afraid to take a few
chances, Montgomery has managed to
carve a unique niche for himself among
country’s new younger listeners.

His records fit neatly into Nash-
ville’s commercial, radio-ready mold,
but in his seemingly quick rise to star-
dom, he and Atlantic have challenged
some time-honored Music Row tradi-
tions. Consider the following:

* Rather than beat the well-worn
path to Nashville, Montgomery chose
to nurture his dream of country star-
dom in his hometown of Lexington, Ky.
He was signed in 1991 by Atlantic/
Nashville president Rick Blackburn
right out of the Austin City Saloon, a
local club at which he’d been fronting
the house band for four years.

» Unhappy with the recording of his
debut album, Montgomery asked for
and got a new producer, Doug Johnson,
who subsequently oversaw each of the
albunr’s three hit singles.

* Like his mainstream country con-
temporaries, Montgomery genutlects
at the altar of the Eagles, but he cites
Lionel Richie as his chief influence.

+ Conventional Music City wisdom
stutes that vou should never try to
break a new artist, or a new album,
with a ballad, a theory Montgomery’s
career has already disproved more
than once. “I have never believed that
one,” says Blackburn. “I think it’s a
myth. I also hear people say that fe-
males can’t sell, and that’s erazy. Radio

doesn’t subscribe to that stuff as much
as Musie Row thinks they do.”

Rather than rely on superstition,
Blackburn and company conduct ex-
tensive consumer research well ahead
of every country release. and even on
paper, Montgo-
mery’s upcoming
sophomore album,
“Kickin’ It Up” (in
stores Jan. 25),
stooc out from the
pack. The response
to the record was
so overwhelmingly
positive that Black-
burn and company
decided to build anticipation by releas-
ing a single far ahead of the album.
That single, “I Swear,” currently sits
at No. 7 with a bullet on the Hot Coun-
try Singles & Tracks chart. In re-
sponse to what Blackburn describes as
“pent-up demaund,” the company ini-
tially will ship an unprecedented (for
Atlantie/Nashville) 800,000 copies of
“Kickin’ It Up” to stores.

“We released ‘I Swear’ early on, with
no product available whatsoever, and
this was by design,” Blackburn says.
“I'm not trying to goose it up; these are
orders that the account buse is show-
ing. This is the strongest-testing prod-
uct I've ever been involved with. T don’t
have the fear of floating the inventory
out the door that I would if T was flying
through the fog.”

That same vesearch increasingly re-
flects the changing face of the country
music listener. A Nashville executive of
even five years ago, looking at the vid-
eos for signature Montgomery ballads
such as “I Love The Way You Love
Me” and “T Swear,” would naturally as-
sume that the handsome singer’s come-
hither look was aimed at what was then
considered country music’s biggest au-
dience—30-something females. In tact,
Montgomery is wooing, and winning,
an audience that falls almost com-
pletely within country’s burgeoning 18-
24-vear-old demographic.

“That voung demo is very, very im-
portant to us as far as selling records,

MONTGOMERY

High Five To Launch TV Music Series
Syndicated Show Spotlights Country

B BY EDWARD MORRIS

NASHVILLE—High Five Produe-
tions, famed for its spectacular Garth
Brooks concert films, will launch “The
Road,” a weekly country music-ori-
ented series for television, in Sep-
tember. Tribune Entertainment will
syndicate the project.

High Five is headed by writer/pro-
ducer/director Bud Schaetzle.

High Five spokesinan Danny Petrai-
tis says the series has the syndication
potential to reach 93 million homes.

Each hourlong show will be shot on
film and will feature three musical acts.
Within each of the three segments,
there will be a 12- to 15-minute “mini-
movie” about the featured act.

“We are less concerned about chart
position than with creative content,”

Petraitis says. “|Our concern is]: Does
it make for an interesting piece?”
Overall, each show will consist of
performance footage juxtaposed with
what Petraitis deseribes as a “very 60
Minutes-esque documentary style.”
Although the shows will be filmed
throughout the country, Petruitis
stresses that they will be “of Nash-
ville—and not Hollywood’s impression
of what’s going on in country music.”
High Five has already contacted the
major country music labels to begin
lining up talent for the series. Actual
production is expected to start soon.
A notice sent to the labels says that
High Five “will work with the artists
and their representatives to develop
the stories they want to tell.”
High Five maintains oftices in Nash-
ville and Burbank, Calif.

so we're trying to keep John Michael
targeted right there,” Blackburn says.
“It’s perceived that the 18-21 group
likes edgy things, but, believe it or not,
they like traditional country. If they
want edgy things they ¢an get that on
another format—probably done better
than what we can do.”

Montgomery, armed with a bunch of
new, very traditional songs, is gearing
up to hit the road. co-headlining with
Reba McEntire.

“When I played nightelubs, I always
had somebody else’s hits to keep the
crowd going,” Montgomery says. “But
I have a few hits now, and every one
I get mukes it that much stronger.”

i 4

- e e T e : )
Video Viper. Proffering a patently frozen grin, Liberty recording artist Chris
LeDoux attempts to come to terms with an eight-foot python that’s been snared
to appear in the singer’s new music video, “For Your Love.” Director Michael
Salomon stands at a safe distance on the left.

Y’ALL COME BACK: We miss the Qak Ridge Boys. Ter-
ribly.

Time was when you could switeh on the radio and hear
three or four of their distinctively buoyant melodies with
each random sweep ol the dial. That this is no longer true
is sad, and is sufficient evidence that we are all musically
poorer. Those who came to country music with or after the
New Traditionalists of the mid-"80s ¢annot possibly imagine
the impact the Oaks had in 1977 when they lit up the sky
from horizon to horizon with “Y’All Come Back Saloon.”
The song was not festive, but the voeal intensity the group
brought to it instantly enriched and enlivened the perilously
staid country format. These guys were exciting.

Pining Away For The Oak Ridge Boys

Country Radio Is Poorer Without Group’s Vocal Magic

Personality clashes led to Golden being drummed out of
the group in 1987. He was replaced by Steve Sanders, and
although Sanders lacked Golden’s stage mystique, he
adapted beautifully to the Oaks’ sound. Alas, for him and
for us, he boarded the ship just when a storm of external
circumstance was already sweeping it toward the shore.

It is no diseredit to the many newer country groups to
ohserve that, as talented as they are, they do not come close
to filling the niche the Oaks created for themselves and
which radio, in its merciless pursuit of youth, seems to have
clotted with trendier voices. But these lads are not called
“the mighty Oaks” as mere courtesy. They’ve encountered
thornier adversities than intractable programmers and still
managed to triumph. The fact that they were able to survive
those leisure-suited publicity photos that first introduced
them to the world—and still seem hip—strongly suggests
that they may be immortal.

And on stage, they symbolized every shade of the emo-
tional spectium—ifrom tenor Joe Bonsall’s maniacal court
Jestering to baritone William Lee Golden’s mystical,
brooding aloofmess. As the Ouks were making their move
into country music, a keenly

attuned Paul Simon also

discovered their vocal s

magic and persuaded them

to back him on a song that as VI e
would become a hit for him

in 1978, “Slip Slidin" Away.” ==

Watching the Oaks jour-
ney over from Southern
gospel, which had always
been their base, was like ™
hearing aguin the stories of
immigrants who fled to
America and were so grate-
ful to be there that they bec.ine more American than the
natives. It was that way with the Ouks. Once they cut their
ties with the past and fully embraced their new musical
home, they were hetter at it than 99% of those who had
grown to maturity as country performers.

Guided by Duane Allen’s stirring lead and steadied by
Richard Sterban’s earth-jarring bass, the Ouks were uble
to transform every song they recorded into their own per-
sonal statements. It didn’t matter whether the song was a
heart-wrenching testimonial like “I’ll Be True To You” or
something as utterly goofy as “Elvira”—when the Ouks did
it, it was done definitively. Could anyone ever reach the
level of forlormness Golden did in “Ozark Mountain Jubi-
lee,” or equal the pure, bouncy looniness Sterhan bestowed
on the otherwise vaporous “Bobhy Sue”?

The source of the Ouks’ relentless musical energy, Bon-
sall frequently explained, was having to work in package
shows on the rough-and-tumble gospel circuit. If the Oaks
didn’t “blow away” their competition, Bonsall said, then
they didn’t sell records or get return bookings after the
show. It was as simple—and as Darwinian—as that. They
had to dazzle or die. This dearly learned lesson enabled the
Oaks simply to roll over most of their congenitally laid-back
country peers.

by Edward Morris

MAKING THE Rounds:
Clay Myers, director of
publishing for Starstruck
Writers Group, has been
elected to the board of di-
rectors of the National Mu-
sic Publishers Assn. ...
Nashville radio station
WRLT (“Lightning 100”)
has begun airing the weekly
American ublic Radio se-
ries “Mountain Stage.” The
show, produced by West
Virginia Public Radio, is chronicled on a series of" albums
by Blue Plate Music, a Nashville label . . . Canadian singers
Charlie Major and Lisa Brokop will perform at the Coun-
try Radio Seminar, during 2 March 5 luncheon sponsored
by the Canadian Country Music Assn. . .. Highway 101's
Cactus Moser recently won the Panhandle Slim/National
Cutting Horse Assn. Celebrity Cutting Championship. It
was his second consecutive win, and in earning it he outma-
neuvered such fellow celebs as DJ Bob Kingsley and actor
Barry Corbin . . . The Country Music Assn, has named Bo-
bette Dudley its first manager of programs and special
projects. Under the supervision of special projects director
Helen Farmer, who will retire from the CMA in December,
Dudley will help oversee such efforts as the CMA Awards |
Show, Fan Fair, and the SRO talent buyers convention . . .
Former Sawyer Brown guitarist Bobby Randall has been
appointed creative director for Buddy Killen Publishing.

SIGNINGS: Jamie Hartford to Asylum Records. He is
managed by Crossfire Entertainment ... Western Flyer
and Don Cox to Step One Records . . . Motorcycle jumper
Robbie Knievel to the Bobby Roberts Co. for exclusive
management and booking . .. Doyle Bramhall to Antone’s
Records in Austin, Texas.
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by Lynn Shults

MAKE IT FOUR CONSECUTIVE WEEKS for Faith Hill’s “Wild
One” perch atop the Hot Country Singles & Tracks chart. The last
woman to accomplish such a feat was Connie Smith. Her “Once A Day”
debuted on the singles chart in Billboard Sept. 26, 1964, It reached No.
1 that Nov. 28 and remained there for eight consecutive weeks. Smith’s
record, set almost 30 years ago, is not likely to be broken any time soon.
The paths of these two women to historical acclaim are as different as
the eras they represent. Whereas Hill came to Nashville to seek fame
and fortune, Smith was leading a relatively normal life, singing for pleas-
ure, until she met Bill Anderson. Anderson had seen Smith perform and
invited her to come to Nashville and sing at a demo session. The late
talent booker Hubert Loong heard the tape, liked Smith’s voice, and took
the tape to Chet Atkins. He signed her to RCA and assigned Bob Fer-
guson as her producer.

NO ONE CAN FULLY PREPARE an artist for the emotional roller-
coaster ride that accompanies a first-release hit. Hill has had a year or
more to think about it and talk with friends, management, and record
company personnel, but Smith was thrown into the fray with virtually
no concept of what stardom would be like. “I remember my first DJ con-
vention at the Andrew Jackson hotel,” she says. “I remember that one
disc jockey would have a hold of one hand and another the other, pulling
me apart, trying to get an interview. I also remember that on my first
tour dates I'd be on stage and, all of a sudden, it would hit me, ‘God,
I'm on the same show with Loretta Lynn,’ and I'd blow it. I'd forget
the words to what I was singing. T would just panic. I was so scared.”

MENTORS ARE NOT EASILY found in life, so, when asked what she
learned from her experience that might be meaningful to Hill, Smith
says, “To me, if it comes from the mind and not from the heart, because
of what you have learned or what you know, it doesn’t last. You have
to search your own heart and ask, ‘Why am I doing this? Am I doing
it for money so I can get rich? Am I doing it for power so I can control?
Am I doing it for ego so I can think I am great? Or, am I doing it just
because there is something in me that just has to come out?’ It all boils
down to this: If you’ve got something that you just have to give, then
give it and let God bless it.”

THE MOST ACTIVE TRACK for the week is “Tryin’ To Get Over
You” (50-36) by Vinee Gill, followed by “She’d Give Anything” (13-9)
by Boy Howdy; “State Of Mind” (8-5) by Clint Black; “I Swear” (9-
7) by John Michael Montgomery; “John Deere Green” (11-8) by Joe
Diffie; “A Little Less Talk And A Lot More Action” (15-12) by Toby
Keith; “Life #9” (54-44) by Martina McBride; “I Just Wanted You To
Know” (22-15) by Mark Chesnutt; “I'm Holding My Own” (55-45) by
Lee Roy Parnell; and “I Want To Be Loved Like That” (5-3) by Shen-
andoah.

ALBUM SALES DROPPED significantly, as expected for a post-holi-
day period. The week’s Greatest Gainer is “Doug Stone” (67-53) by Doug
Stone. “Honky Tonk Angels” (29-23) by Dolly Parton, Loretta Lynn,
and Tammy Wynette claims the Pacesetter award. Debuting at No. 74
is “Greatest Hits—Vol. 1,” by Hank Williams Jr.

NARAS Educational Programs Scheduled

NASHVILLE—The Nashville chap-
ter of the National Academy of Re-
cording Arts & Sciences (NARAS)
will hold its fifth annual Grammy In
The Schools program here Feb. 8-11.

Singer/songwriter John Hartford
will host “America’s Music Un-
plugged” at Belmont University
Feb. 8 to introduce students to blue-
grass music. Hartford’s guests will
include Bill Monroe, the genre’s orig-
inator, and fiddle virtuoso Mark
O’Connor.

On Feb. 9, inner-city elementary
school students will hear an acoustic
presentation, “Grammy Gift Of Mu-
sic,” at a Nashville community center
still to be selected.

Approximately 1,200 high school
students will be treated to a concert
by what NARAS calls “a well-known
surprise artist” at Belmont Univer-
sity’s Massey Auditorium Feb. 10.

And college students throughout
the area will attend a series of musie
workshops at Belmont Feb. 11, the

final day of presentations. Workshop
topies will include engineering and
producing, entertainment journalism
and public relations, record company
operations, talent and business man-
agement, songwriting and publish-

ing, music video, working as a musi-
cian, art direction and photography,
and concert promotion and booking.

Additional details on Grammy In
The Schools is available from the
Nashville NARAS office.

Two-Fold Gold. Suzy Bogguss, center, and Billy Dean, second from right, are all
smiles at the joint gold-album party Liberty Records staged for them in Nashville—
hers for “Voices In The Wind” and his for “Fire In The Dark.” Accompanying the
two, from left, are Bob Freese, Liberty VP of marketing and sales; Liberty artist
Charlie Floyd; and Liberty senior VP of promotion Bill Catino.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE {Publisher

40. AMERICAN HONKY-TONK BAR ASSOCIATION (EMI
April, ASCAP/The 0Id Professor's, ASCAP) WBM

70 ANGELS AMONG US (Beckaroo, BMI/Richville, BMI)

10 THE BOYS & ME (Travelin' Zoo, ASCAP/Beginner,
ASCAP) WBM

20 THE CALL OF THE WILD (Acuff-Rose, BMI/Sangs Of
PolyGram, BMI/Bantry Bay, BMi} HL/CPP

39 CONFESSIN' MY LOVE {August Wind, BMI/Lengitude,
BMI/All Over Town, BMI/Tree, BMI/New Wolf, BMI) HL/

Licensing Org.) Sheet Music Dist.

WBM
57 DESPERADO {Cass County, ASCAP/Red Cloud, ASCAP}

WBM

54 THE DEVIL COMES BACK TO GEORGIA (Cabin Fever,
BMI) WBM

25 DRIVIN' AND CRYIN' (Great Cumberiand, BMI/Diamond
Struck, BMI/Patenrick, BMI/United Entestainment, BMI}

11 FAST AS YOU (Coal Dust West, BMI/Warner-Tamerlane,
BMI) WBM

5% FOR YOUR LOVE (Sony, BMI/Eiffel Tower, BMI) HL

31 GOODBYE SAYS IT ALL (BMG, ASCAP/Littie Beagle,
ASCAP/five Bar-B, ASCAP/Bobby Fischer, ASCAP/
House On Fire, ASCAP) HL

60 GOOD GIRLS GO TO HEAVEN (Of Music, ASCAP/Sony
Cross Keys, ASCAP)

27 HE THINKS HE'LL KEEP HER (EMI April, ASCAP/
Getarealjoh, ASCAP/Den Schiitz, ASCAP/Aimo, ASCAP)

HL

17 HEY CINDERELLA {Famous, BMI/Loyal Dutchess, BMI/
Warner-Tameriane, BMI/Patrick Joseph, BMI/Maria
Belle, BMI/August Wind, BMI/Longitude, BMI} HL/WBM

28 HIGH TECH REDNECK (MCA, ASCAP/Sald For A Seng,
CAPAC/Brother Bart, BMI/Coburn, BMI) HL

55 1 CAN'T REACH HER ANYMORE (Ray Stevens, BMI/
Grand Avenue, ASCAP)

53 1 CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass County,
ASCAP/Red Cloud, ASCAP) WBM

14 10 LIKE TO HAVE THAT ONE BACK (Music Corp. Of
America, BMi/Hidden Harbor, BMI/Dabi Lu, BMi/Katie
Walker, BMI/0-Tex, BMI) HL

21 1 DON'T CALL HIM DADDY (Englishtown, ASCAP)

41 {F 1T WASN'T FOR HER | WOULDN'T HAVE YOU (Songs
Of PolyGram, BMI) HL

15 | JUST WANTED YOU TO KNOW (Warner-Tameriane,
ASCAP/Patrick Joseph, BMI/Sony Cross Keys, ASCAP/
Miss Dot, ASCAP) HL/WBM

45 I'M HOLDING MY OWN (Pookie Bear, ASCAP/Bug,
ASCAP)

74 INDIAN OUTLAW (Edge D' Woods, ASCAP/Tommy
Barnes, ASCAP/Great Cumberland, BMI/Acufi-Rose,

BMI)

4 | NEVER KNEW LOVE (Sony Cross Keys, ASCAP/
Wonderland, BMI/Will Robinsongs, BMI) HL

6 IS IT OVER YET (Nocturnal Eclipse, BMI) HL

7 | SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAPY

23 I'VE GOT IT MADE (Irving, BMI/Hardscratch, BMI)

3 | WANT TO BE LOVED LIKE THAT (Sony Tree. BMY/

Warner-Tamerlane, BMI) HL

JOHN DEERE GREEN (EMI Blackwood, BMI/Linde

Manor, BMI) WBM

65 JUST ENOUGH ROPE (New Haven, BMI/Tom Collins,
BMI) CPP

68 KISS ME, I'M GONE (Songs Of PolyGram, BMi/Tubb's
Bus, BMI/Little Big Town, BMi/American Made, BMI)

47 KISS ME IN THE CAR (Great Cumberiand, BMI/Diamond
Struck, BMI/Kicking Bird, BMI) CPP

72 LET'S GO SPENO YOUR MONEY HONEY (Songs Of
PolyGram, BMi/Seven Angels, BMI/Rosker, BMI)

44 LIFE #9 (Songs Of PolyGram, BMI/Seven Angels, BMI)

12 A LITTLE LESS TALK AND A LOT MORE ACTION

{Sheddhouse, ASCAP/Poiygram, ASCAP/Millhouse, BMI/

Songs Of PolyGram, BMI) HL

LIVE UNTIL | DIE (Linda Cobb, BMI/Us Four, BMI/Lori

Jayne, BMI}

75 LOVEBUG (Glad, BMI/Blackjack, BMI)

42 MERCURY BLUES (B-flat, BMI/Tradition, BMI/Bug,
BMD

69 MONA LISA ON CRUISE CONTROL (Corey Rock. ASCAP/
Large Giant, ASCAP/Dinger & Ollie, BMI/Sony Tree, BMI/
All Over Town, BMI/New Wolf, BMI)

52 MY LOVE (Square West, ASCAP/Howlin' Hits, ASCAP/
Edge 0" Woods, ASCAP/Taguchi, ASCAP)

33 NO DOUBT ABOUT IT (Al Over Town, BMI/Sony Tree,
BMI/New Wolf, BMI/Love This Town, ASCAP) WBM/HL

34 NO MORE CRYIN' (Sengs Of PolyGram. BMI/Songs Of
McRide, BMI/Warner-Tamerlane, BMi/Hellmaymen,
BMI) WBM/HL

71 NOT {Beltamy Bros., ASCAP)

73 PEACEFUL EASY FEELING (Jazzbird, ASCAP/WB.
ASCAP) WBM

38 RECKLESS (WB, ASCAP/Jeff Stevens, BMI/Warner
Tamerlane, BMI/Flying Dutchman, BMI) WBM

16 ROCX MY WORLD (LITTLE COUNTRY GIRL) (Sneaky
Moon, BMI/August Wind, BMI/Longitude, BMI/Steve
0'Brien, BMI) WBM

30 SAWMILL ROAD (Sony Tree, BMI/Sony Cross Keys,

ASCAP/Music Corp. Of America, BMI/Dan Truman, BMI)

HL

SHE'D GIVE ANYTHING (Farren Curtis, BMI/Mike Curb,

BMI/August Wind, BMi/Alberta's Paw, BMI/Longitude,

3
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w

BMI/Curbsongs, ASCAP/fFarrenuff, ASCAP/Full Keel.
ASCAP} WBM

49 SHE LOVES TO HEAR ME ROCK (Coburn, BMD

37 SHE NEVER CRIED (Tom Coliins, BMi/Young World,
BMI/Songs Of PolyGram, BMI) HL

29 SOMEBODY NEW (Ensign, BMI/Famous, ASCAP} HL/
cpp

46 SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE
DREAMING) (Foreshadow. BMI)

63 SOMETHING'S GONNA CHANGE HER MIND (BMG,
ASCAP/Judy Sudy Judy, ASCAP/Sony Tree, BMH) HL

19 THE SONG REMEMBERS WHEN (Careers-BMG, BMI
Hugh Prestwood, BMI) HL

35 SOON (Miss Pammy's, ASCAP/Wood Newton, ASCAP/
Himownself's, ASCAP/AMR, ASCAP/Siesra  Home,
ASCAP)

56 STANDING OUTSIDE THE FIRE (Criterion, ASCAP/
Escudilla. ASCAP/Major Bob, ASCAP/No Fences, ASCAP)
cpPp

5 STATE OF MIND (Wordy, ASCAP)

64 STONE COLD COUNTRY (Nocturnal Ectipse, BMI/Union
County, BMI/BrahmSongs & Careers-BMG, BMI}

50 TAKE IT EASY (Swallow Turn, ASCAP/Sun City, ASCAP}
WBM

67 TEQUILA SUNRISE (Cass County, ASCAP/Red Cloud,
ASCAP) WBM

24 THAT'S MY STORY (Songs Of PoiyGram, BM!/Lee Roy
Parnell, BMI/Millhouse, BMI/Ashwords, BMI) HL

26 THEY ASKED ABOUT YOU (Starstruck Angef, BMI/BIl!
And Kim Nash, BMI/Young World, BMI}

22 TLC. AS.AP. (Zomba. ASCAP/Dixie Stars, ASCAP
Josh-Nick, ASCAP) HL

36 TRYIN' TO GET OVER YOU (Benefit, BMI) WBM

58 WE OON'T HAVE TO DO THIS (BMG Songs. ASCAP/Gary
Burr, ASCAP/MCA, ASCAP)

18 WE JUST DISAGREE (EMI Blackwood, BMI/Bruiser,
BMI) HL

32 WERE YOU REALLY LIVIN' (Gum Island Enterprises,
BMI)

62 WHAT A CRYING SHAME (Sony Tree. BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI)

61 WHATEVER IT TAKES (Acuff-Rose. BMI/Sony Cross
Keys. ASCAP) HL

51 WHERE WAS | (Sony Tree, BMI/MCA, ASCAP/Gary Burr,
ASCAP)

43 WHY OON'T THAT TELEPHONE RING (BMG Sangs.
ASCAP/Careers-BMG. BM!) HL

1 WILD ONE (Howe Sound, BMI/Daniel The Dog, ASCAP/
Warner-Tameslane, ASCAP/Reynsong, BMI) WBM/HL

66 WIND IN THE WIRE (Ghost Writers In Disguise, ASCAP/
TOW, ASCAP/Trouble Clef, BMI/DCW, BMY)

48 WORTH EVERY MILE (Sony Tree, BMi/Post Oak, BMI)
HL

13 YOU WILL (EMI Blackwood, BMI/Egypt Holtow, BMI/My
Choy, BMI/With Any Luck, BM) WBM
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TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
PROVIDED BY Sounldis‘ialfi

21 % | 2| €| ARTST TITLE | X 2| % | £ €| ARTIST ‘ TILE | =
- in | o 2 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = 5 Y = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT} a
*xx NO. 1 * x % 39 | 36 | 39 | 68 | GARTH BROOKS A 5 LiBERTY 98743 (10.98/16 98) THE CHASE 1
@ 3 3 15 | REBA MCENTIRE A ? MCA 10906 (10.98/15.98) 1 week at No. 1 GREATEST HITS VOL. TWO 40 | 41 | 38 | 56 | REBA MCENTIRE A 2 McA 10673 (10.98/15.98) IT'S YOUR CALL 1
20| 1| L 13 | AR AR A o ety SOMMON THREAD: THE SONGS OF THE EAGLES | | at | 27| 5 | 17| VINCE GILL @ wca 10877 10.98/15.98) LET THERE BE PEACE ON EARTH
3 /i 2 19 | GARTH BROOKS A * LIBERTY 80857 (10.98/16.98) IN PIECES 1 42 | 42 41 66 | LORRIE MORGAN A 8nA 66047 (9.98/13.98) WATCH ME 15
4| 4| 4 | 66 | ALANJACKSONA® A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 1 46 | 51 | 1l | VARIOUS ARTISTS kTeL 6099 (6.98/14.98) TODAY'S TOP COUNTRY | 43
5 5 [ 15 GEORGE STRAIT A MCa 10907 (10.98/15.98) EASY COME, EASY GO 2 44 38 14 13 ALAN JACKSON ARISTA 1-8736 (10.98/15.98) HONKY TONK CHRISTMAS 7
6 6 8 42 | DWIGHT YOAKAM A REPRISE 45241/ WARNER BROS. (10.98/15.98) THIS TIME 4 45 | 4 | 42 | 139 ALAN JACKSON A * aRISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2
7 7 11 46 | BROOKS & DUNN A 2 ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 46 | 45 | 45 | 93 | WYNONNA A 3 CURB 10529/MCA (10.98/15.98) WYNONNA 1
8 11 10 | 71 | VINCE GILL A 2 mca 10630 (10.98/15.98) I STILL BELIEVE IN YOU 3 8 | 52 9 FAITH HILL waRNER BROS. 45389 (0.98/15.98) (15 TAKE MEAS 1AM | 47
9 9 | 13 | 23 | CLAY WALKER @ GIANT 2451 L WARNER BROS. (9.98/15.98) [T CLAY WALKER | 9 48 | 49 | 47 | 10 ﬁgg';l;:ﬂ’lgg Iﬁgg/ﬁggﬂ TRIBUTE TO THE MUSIC OF BOB WILLS... ) 35
10 8 7 11 | TRISHA YEARWOOD @ mca10911(10.981598)  THE SONG REMEMBERS WHEN 6 49 | 47 [ 48 | 73 | TRAVIS TRITT & warner sros. 450¢8 (10.98/15.98) T-R-0-U-B-L-E 6
11 | 16 | 21 | 23 | BILLY RAY CYRUS A MERCURY 514758 (10.98 F/16.98) IT WON'T BE THE LAST 1 50 | 50 | 55 | 29 | JOHN ANDERSON BNA 66232 (9.98/15.98) SOLID GROUND 12
12 10 L3 FEEM WVNONNAA CURs Losz2mch (10.5815 98 DECL MESNI §, ] 51 | 53 | 61 | 20 | SHENANDOAH rea 66267 (9,985 98) UNDER THE KUDZU | 38
13 18 2 89 ET?Ar\:wI;EEZEa?QIGE-;Q!-SBQOSALEEA CONFEDERATE RAILROAD 7 52 52 50 | 100 | JOHN ANDERSON A BNA 61029 (3.98/13.98) SEMINOLEVVIND 10
14 13 16 23 | MARK CHESNUTT @ mca 10851 (9.98/15.98) ALMOST GOODBYE 6 * % * GREATEST GAINER * % %
15 15 17 63 | GEORGE STRAIT A 2 1CA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 @ 67 | — | 185 | DOUG STONE A Epic 45303/S0NY (5,98 EQ/9.98) DOUG STONE 12
10 14 {16 WRR) LITTLE TEKAS washer BR0S 45276 (558015 50) SO AHE L 4 54 | 5 | 60 | 38 | TANYATUCKER @ userry 81367 (1098/1598) GREATEST HITS 1990-1992 | 15
1 12 12 £ CLINT BLACK sca 629 1103581550 = eI U S : 55 55 | 49 | 148 | VINCE GILL A wmca 10140 (9.98/15.98) POCKET FULL OF GOLD 5
18 i =17 [| 19 QRSN JOHNMICHAEIMORTGAMERYA LIFE'S A DANCE | 14
ATLANTIC 82420/AG (9.98/15.98) [3B 63 68 5% VINCE GILL rca 611307 (7.98/11.98) I NEVER KNEW LONELY 47
19 | 19 | 24 | 38 | JOE DIFFIE @ EPiC 53002/50NY (9.98 EQ/15.98) HONKY TONK ATTITUDE 17 57 | 62 | 67 | 17 | MARTINA MCBRIDE RcA;zé879.98/15.98‘ Hs THE WAY THAT | AM 50
A 120 2 ey DOUG STONE trics727usont (.98 Fnsion) OB OV 57 | 54 | 191 | ALAN JACKSON A risTa 8623 ®9813.98 HERE IN THE REAL WORLD | 4
21 | 21 | 25 | 4 | SAMMY KERSHAW @ MERCURY 14332 (9.98 EQ15.98) UIUTED) (737l 1 59 | 61 | 66 | 38 | PATTY LOVELESS @ epic 53236/50NY (9.98 £Q15.98) ONLY WHAT | FEEL | 13
22 | 2 | 27 | g0 | MARV-CHAPIN CARPENTER A COME ON COMEON | 6 80 | 64 | - | 109 | COLLIN RAYE @ cpic a7assrsony 95 s oo [l ALLICANBE | 7
**x *PACESETTER * % % 61 60 64 67 PAM TILLIS @ ARISTA 18649 (9.98/13.98) HOMEWARD LOOKING ANGEL 23
(2| 2 | 20 | 10 | DOLLY PARTON, LORETTA LYNN, TAMMY WYNETTE ® LionKY TONK ANGELS | 6 | 62 | 51 | 59 | 74 | ALABAMAA Roh 66041 9981598) AMERICAN PRIDE | 11
24 | 20 | 15 | 174 | GARTH BROOKS A ° LigerTy 53866 (9.98/13 98) NO FENCES | 1 88 | 68 | — | 33 | TRACY BYRD uoa 10669 5981598 iE VRS E1F0R| W2
25 73 26 | 125 | BROOKS & DUNN A * ARiStA 18656 (9 98/15.98) BRAND NEW MAN 3 64 66 62 15 | EMMYLOU HARRIS ASYLUM 61541/ELEKTRA (9.98/15.98) COWGIRL'S PRAYER 34
% 25 28 13 ALABAMA RCA 66296 (9.98/15.98) CHEAP SEATS 16 i 65 70 74 41 VARIOUS ARTISTS k-TEL 6068 (7.98/12.98) . TODAY'S HLT COUNTRY 24
27 % 23 12 | TANYA TUCKER LiSERTY 89048 (10.98/15.98) SOON 18 66 58 56 71 | TRISHA YEARWOOD A #cA 10641 (9.98/15 98) HEARTS IN ARMOR 12
28 | 31 | 30 | 8 | BILLY RAY CYRUS A7 MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL | 1 67 | 54 | 57 | 131 | TRISHA YEARWOOD A wca 10297 998/15.98) TRISHA YEARWOOD | 2
29 | 28 | 34 [ 22 | AARON TIPPIN @ rcaeszsi 0981599 CALL OF THEWILD | 6 REENTRY | 16 | CONWAY TWITTY FINAL TOUCHES | 29
30 | 37 | 40 | 6 | GEORGE JONES wch 10910 (9.98/15.98) HIGH-TECH REDNECK | 30 69 | 59 I 43 | 10 | LORRIE MORGAN BNA 66282 (9.98/15.98) MERRY CHRISTMAS FROM LONDON | 26
31 30 35 38 | TOBY KEITH A MERCURY 514421 (9.98 £G/13.98) E TOBY KEITH 17 RE-ENTRY 4 ?U/-:z?:7K7::2|}:;3!»;\8|>/9|i,8)JR. & HANK WILLIAMS THE BEST OF HANK & HANK "
32 33 33 22 | SAWYER BROWN CURB 77626 (10.98/15.98) QUTSKIRTS OF TOWN 13
3 2 31 | 245 | GARTH BROOKS A ° LisERTY 90507 (0.98/13.98) GARTH BROOKS 7 11 73 | — | 95 | AARON TIPPIN A RcA 61129 (9.98/13.98) READ BETWEEN THE LINES 6
3 | 35 | 37 | 32 | DOUG SUPERNAW ana 66133 (9.9813.96) I} RED AND RIO GRANDE 97 12 | 65 | 72 | 22 | CHRIS LEDOUX UBERTY 80892 (10.98/15.98) UNDER THIS OLD HAT 21
35 3 32 | 122 | GARTH BROOKS A ° LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1 13 74 65 21 RANDY TRAVIS wWARNER BROS. 45319 (10.98/15.98) WIND IN THE WIRE 24
36 43 46 16 | SUZY BOGGUSS LIBERTY 89261 (10.98/15.98) SOMETHING UP MY SLEEVE 27 ** * HOT SHOT DEBUT * * »
37 | 39 | 44 | 48 | TRACY LAWRENCE A ATLANTIC 82483/AG (9.98/15.98) ALIBIS 5 NEW p> 1 HANK WILLIAMS, JR. cuRB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 74
38- 10 § 36 | 72 | COLLIN RAYE @ EriC 48983/SONY (9.98 £Q/13.98) IN THIS LIFE 10 m |7 1 58 | 63 | RANDY TRAVIS @ warNER BROS. 45045 (10.98/15.98) GREATEST HITS, VOL. 2 20

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivaient prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows artists removed from Heatseekers this week, indicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan, Inc.

Bilboord. Top Gountry Cataloy Albums.

FOR WEEK ENDING JANUARY 22, 1994

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY .iozljnldisiein

z

33 2 $ {\A'EJLI E‘LUMBER/DtSTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE $5 = 3 s z g
1 1 GARTH BROOKS A 2 LiBERTY 98742 (9.98/15.98) 9 weeks at No. 1 BEYOND THE SEASON 12 14 | — | THE JUDDS curs 52070/RcA (9.98/13.98) LOVE CAN BUILD A BRIDGE 1
2 2 PATSY CLINE A * mca 12+ (7.98/12.98) GREATEST HITS 140 15 20 REBA MCENTIRE @ mca 6294+ (4.98/11,98) SWEET SIXTEEN 117
3 8 GEORGE JONES @ Er(c 40776/SONY (5.98 EQ/9.98) SUPER HITS | 125 16 9 GEORGE STRAIT A 2 mca 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 138
4 17 | CONWAY TWITTY A mca 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 29 17 24 RAY STEVENS @ mca 5918 (4 98/11.98) GREATEST HITS 79
5 6 DOUG STONE Eepic 47357 (5.98 EQ/9.98) | THOUGHT IT WAS YOU 17 18 | — | DOLLY PARTON A Rca 44227 (7.98/11.98) GREATEST HITS | 112
6 3 THE CHARLIE DANIELS BAND A Epic 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 140 19 25 | REBA MCENTIRE A mca 42134 (4.98/11.98) REBA 98
1 5 REBA MCENTIRE A McA 49797 (7.98/12.98) GREATEST HITS | 138 20 18 | DAVID ALLAN COE coLumBia 35627/SONY (5.98 EQ/9.98) GREATEST HITS 46
8 10 | VINCE GILL @ rca 9814+ (4.98/9.98) BEST OF VINCE GILL | 138 21 | — | ALABAMA A RCA 4939+ (7.98/11.98) ROLLON | 111
9 — | THE JUDDS @ cuRB 2278%/RCA 13.98/No CD) COLLECTOR'S SERIES 83 22 11 | ALABAMA A * Rca 71707 (9.98/13.98) GREATEST HITS | 139
10 4 GEORGE STRAIT A MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 | 140 23 16 | VINCE GILL mca 42321 (8.98/13.98) WHEN | CALL YOUR NAME 15
1 15 | ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE 16 24 22 | DWIGHT YOAKAM @ REPRISE 25989/ WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT 93
12 7 THE JUDDS A 2 CURS 8318/RCA (9.98/15.98) GREATEST HITS 23 25 — THE JUDDS CuURB 7042/RCA (7.98/11.98) ROCKIN' WITH THE RHYTHM 1
13 2l RAY STEVENS curB 77312 (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 3 Catatog albums are older titles which are registering significant sales. © 1994, Billboard/BP| Communications and SoundScan, Inc.
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ARTISTS & MUSIC

Honor Thy Videos. Radney Foster and Carlene Carter announce the winners of
Country Music Television's top music video awards for 1993. Alan Jackson's
‘Chattahoochee’” took first place.

Country AIDS Awareness
Campaign Set For Rollout

NASHVILLE—DPresident Bill Clin-
ton's AIDS policy coordinator Kris-
tine Gebbie was scheduled to unveil
the Country AIDS Awareness cam-
paign in Washington, D.C., Jan. 13.
The project, which is co-chaired by
Mark Chesnutt and Mary-Chapin
Carpenter, is aimed at increasing ru-
ral America's understanding of the
diseuse.

Dozens of country acts will be fea-
tured in print, radio, and TV spots
built around the theme, “Break The
Silence.”

Campaign sponsors include Ameri-
can Airlines, Arista Records, Atlantic
Records, BNA Entertainment, Coun-
trv America Magazine, MCA Nash-
ville, RCA Records, Sony Music, and
Warner Bros. Records.

A series of TV spots is being dis-
tributed and promoted to the major
networks, 500 individual TV stations,
and cable systems. In addition, 3,000
country radio stations and 1,500 sta-
tions with other formats are being
targeted.

Nashville’s Deaton Flanigen Pro-
ductions produced and directed the

TV spots, Carden Cherry Advertising
Agency did the copywriting, Audio
Productions produced and directed
the radio spots, and Rollow Welch

was in charge of the art direction for |

the print phase. Musical scoring was
handled by 615 Productions.

Participating artists include Lynn
Anderson, Clint Black, Larry Boone,
Garth Brooks, Johnny Cash, Mark
Collie, Billy Ray Cyrus, Charlie Dan-
iels, Skeeter Davis, the Desert Rose
Band, Diamond Rio, and Joe Diffie.

Also, Holly Dunn, Darryl & Don
Ellis, Charlie Flovd, Radney I'oster,
Cleve Francis, Vinee Gill, Ricky Lynn
Gregg, Clinton Gregory, Vern Gos-
din, Emmylou Harris, Highway 101,
George Jones, and the Kentucky
HeadHunters.

And Kieran Kane, Kris Kristoffer-
son, Little Texas, Kathy Mattea,
John Michael Montgomery, Lorrie
Morgan, Willie Nelson, Lee Roy Par-
nell, Dolly Parton, Collin Raye, Saw-
yer Brown, Larry Stewart, Marty
Stuart, Doug Supernaw, Kevin
Welch, Joy White, Michelle Wright,
Tammy Wynette, and Wynonna.

Lineup Set For RiverPark Shows

Alison Krauss Leads Off Series Jan. 29

NASHVILLE —Three top acts have
heen hooked for “Bluegrass On The
Ohio,” a concert series to benefit Ri-
verPark Center and the International
Bluegrass Music Museum in Owens-
horo, Ky.

Alison Krauss & Union Station be-
gin the series with a show Jun. 29.
The Nashville Bluegrass Band per-
forms March 12, and the Oshorne
Brothers perform April 2. All shows
begin at 8 p.m.

Tickets for the entire series, which
are available from the RiverPark
Center box office, are priced at $33.50
each. Individual show tickets are not
being oftered now, although a box of-
fice spokesman says they may be sold

in the week immediately prior to each
concert.

The International Bluegrass Music
Museum, located in the Center, is in
the midst of an extensive fundraising
campaign.

Liberty National Bank is sponsor- |

ing the series. EDWARD MORRIS

Reach For The STARS!
Moving? Relocating?
ARE YOU INTERESTED IN RESIDENTIAL,

COMMERCIAL OR STUDIO PROPERTIES?
BE SURE TO READ THE ADS IN THE REAL
ESTATE TO THE STARS CLASSIFIED
SECTION EVERY WEEK IN BILLBOARD.

He s America’s consummate honky tonk singer.
Check the facts and accept no substitute!

+ Newest member of the Grand Ole Opry

» Three Top 5 singles: “Honky Tonk Attitude,”
“Prop Me Up Beside The Jukebox (If | Die),”
“John Deere Green”

- Over 140,000 total spins at radio

« Co-headlining tour with Travis Tritt in ‘94!

Joe Diffie’s Headed for Platinum..
with a Honky Tonk Attitude =

Produced by Johnny State and Bob Montgomery / Management: image Management Group, Inc [=

1993 Sony Music Entertoimment Inc, /“Columbia” Reg. U.5. Pat. & P OFf. Marca 3egistiodo
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1.. 1. | T c ch - l-
TIS1S usl op Lontemporary Lhristian.
E Compiled from a national sample of retail store
E § é and one-stop sales reports.
i 2 | €| |armsT TITLE
GRAMMY-BASHING has become something of a na- F | ~ | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
tional pastime, and we refuse to be drawn into the fray, *% NO.1 * %
but a few cogent observations about this year’s list are . SMITH
' pgobably appi)pmm_ 1118 | O esrrmon " 9 weeks at No. 1 FIRST DECADE 1983-1993
From a label standpoint, Word was the big winner Xlﬁh 2 | 3| 9 | PETRA DAYSPRING 4238/WORD WAKE-UP CALL
nine out of a possible 30 nominations, while Warner Alli- —
™ ance, Benson, and Sparrow each scored three nominations. 3 | 2 | 15| VARIOUS ARTISTS  REUNION 0083/WORD SONGS FROM THE LOFT
What was particularly interesting from 2 label standpoint 4 | 8| 9| SUSAN ASHTON  sparrow 1388 SUSAN ASHTON
by Bob Darden was the number of labels that ordinarily don’t end up in
the gospel or contemporary Christian categories: Mercury, 5 | 4 |13 | CARMAN  sparrow 1387 THE STANDARD
THE GOSPEL MUSIC ASSN. continues working to Freeland,. Ji:}:e, :Zlind T;a}llarc(.1 I think thal;"é is u%en?tt}?atfr will 6 | 7 50| D.C. TALK ® rorerronT 3002/sTarsonG FREE AT LAST
raise the profile of the organization’s premier event, the continue in the days ahead, as more artists feel the free-
Dove Awards. This year marks the Dove’s 25th year of re-  dom to celebrate their spiritual sides. 7 | 11|13 | WHITE HEART  STARSONG 8277 HIGHLANDS
cognizing excellence (well, usually) in gospel and contem- Freeland’s entry, “Saturday Night (And Sunday Morn- 8 |10] 13| RICH MuLLINS
porary Christian musie. ing)” by Ralph Stanley, had the unusual honor of being REUNION 0087/wORD A LITURGY, A LEGACY & A RAGGAMUFFIN BAND
As announced earlier, Amy Grant will host the Dove nominated in both the best southern gospel, country gos- 9 [NEWD | TWILA PARIS  STARSONG 8805 BEYOND A DREAM
telecast April 28 in Nasbvillg. The shqw, qngmatmg from pel, or bluegrass goslzel category and the best bluegrfiss 10 1121 15 | STEVEN CURTIS CHAPMAN _ soammow 1980 .
the Grand Ole Opry, again will be carried live by the Fam- album category! I can’t remember the last time that hap-
ily Channel. pened. In the former category, Stanley is probably the 11 | 6 | 15 | VARIOUS ARTISTS  sparrow 1404 NEW YOUNG MESSIAH
But there are a few twists this time around. The GMA slight favorite over Bruce Carroll, the Cathedrals, the U Uk e
says mega-retailer Target Stores will be the lead national Gaither Vocal Band, and Kathy Mattea, though Carroll 12 [15 | 11 | WAYNE WATSON  oavserivG 4239/wo0RD RER
sponsor of this year’s Doves. The industry giant (which has has dominated this division in recent years. 13 | 14 | 37 | MICHAEL ENGLISH  WARNER ALLIANCE 4148/SPARROW HOPE
554 stores in 32 states) also will offer an in-store promotion The best rock gospel category features act of the year
centering on 100,000 sampler cassettes featuring various DC Talk, which ought to squeeze past Geoff Moore & the 14 |9 13| 4 HIM sevson 2187 SEASON OF LOVE
gospel and CCM artists. Distance, Phil Keaggy, and DeGarmo & Key. (Rap act 15 | 5 | 29 | AMY GRANT  mvRrH 6962/woRD HOME FOR CHRISTMAS
Other groups, including NARM, RIAA, and the 7,000- D.O.C. seems a little out of place in this division.) Mean- -
store Christian Bookseller’s Association, will work to- while, in the best pop/contemporary gospel album cate- 16 |NEWD| PRAY FOR RAIN  sparrow 1403 _G(_)LD'E_SLAST DAY
gether in various ways to promote gospel music, including  gory, adu% standards faVé)rites‘ Sltevep Cﬁn}']tis Chap;nan, 17 | 16| 9 | GLAD  senson 2227 ACAPELLA HYMNS
an ambitious point-of-purchase marketing plan. Most of Michael English, and Sandi Patti all have a shot—
the major religious labels are participating, while chains though Patti has been well-nigh invineible in the past. 18 |31 |63 | NEWSBOYS  starsonc 8251 NOT ASHAMED
involved in the promotion include Camelot, Wal-Mart, =~ Who’s missing? Well, we promised a moratorium on the 19 | 18| 11 | BRUCE CARROLL  woro 9381 WALK ON
Kmart, Sound Warehouse, Turtles, Record Bar, Disc picking of nits, and some of the year’s best projects came
Jockey, Tower Records, and a host of CBA retailers. out after the Sept. 30 deadline, but it’s hard to fathom how 20 | 19 | 13 | GEOFF MOORE & THE DISTANCE _ rOREfRONT 3011/5TARSONG EVOLUTION
Grant, incidentally, has done several national television anybody could have left off Jan Krist, Sixpence None The 21 |20 | 33 | SANDI PATTI  worD 0361 LEVOYAGE
ads for Target, which may account in some part for the Richer, Soul Mission, or Ashley Cleveland.
connection. Still, if T had my druthers, one of the best projects over 22 | 40 | 33 | MARGARET BECKER  sparrow 1343 SouL
And speaking of Grant, her upcoming Myrrh/A&M re- the past two years to somehov&f 'npt rece:ive a Grammy nom- 23 |NEWD | STEVE TAYLOR  warner aLtiance a158/sparrow SQUINT
lease still doesn’t have an official title, and the release date ination was Ken Medema’s brilliant children’s album “Kid- =
is now said to be April. More than one retailer—CBA and  din” Around.” This has been the best thing to hit the kid 24 |RE-ENTRY| 4 HIM  genson 2060 THE BASICS OF LIFE
otherwise—wishes it was available now. market in a long, long time—mamstyeam, gospel, Latin, 25 |25 | 43 | CARMAN  spareow 1339 ABSOLUTE BEST
(Continued on next page)
26 |NEWD | VARIOUS ARTISTS  sparrow 1345 CORAM DEO Il
27 |13 | 7 | BEBE & CECE WINANS  SPARROW 1340 FIRST CHRISTMAS
28 | 27| 13 | HELEN BAYLOR  wORD 57463/EPIC START ALL OVER
= 29 | 30|79 | STEVEN CURTIS CHAPMAN @  sparrow 1328 GREAT ADVENTURE
30 |22 | 5 | HOSANNA! MUSIC  INTEGRITY 808/SPARROW IN EXCELSIS DEO
PASSING NOTE: A friendly voice took me to task for 31 |36 |21 | FIRST CALL  MYRRH 6968/WORD SACRED JOURNEY
failing to acknowledge the death of “Tuxedo Junction”
trumpeter Erskine Hawkins in my end-of-year Wrap-up. 32 [RE-ENTRY| CINDY MORGAN  woRD 9386 A REASON TO LIVE
“He may have been before your time,” admopished my 33 [RE-ENTRY| TWILA PARIS  STARSONG 8252 HEART THAT KNOWS YOU
critic, “[but] he was, in fact, before his time!” Like the
great Billy Eckstine before me, I apologize. 34 | 32| 19 | MICHAEL CARD  sparrOw 1373 COME TO THE CRADLE
b J ffL A 35 [RE-ENTRY| DAVID MEECE  STARSONG 8189 ONCE IN A LIFETIME
Y J€, evenson NOTHER: Trombonist/pianist Bebby Pratt, who died X
Jan. 7, was remembered by fellow pianist and close friend 36 | 24|19 | TWILA PARIS _starsonc size- IT'S THE THOUGHT
ANYONE HEAR FROM JESSE? The National En- Chuck Folds as “the quintessential New York musician, 37 | 23 |143| D.C. TALK  FOREFRONT 2682+/STARSONG NU THANG
dowment for the Arts has announced this year’s recipi- a guy who could hold down nine steady jobs in a week,
ents of the distinguished American Jazz Master Fellow- and who knew more songs than just about anyone.” Pratt 38 | 26 | 71 | MICHAEL W. SMITH @  ReUNON 0071/WORD CHANGE YOUR WORLD
ship Awards: Louis Bellson, Ahmad Jamal, and doesn’t show up in the “New Grove Dictionary Of Jazz,” 39 | 29| 13 | CHRISTAFARI  FRONTUINE 9440 REGGAE WORSHIP
Carmen McRae. The annual honors (worth a cool $20,000 but he showed up plenty in the hearts and ears of fellow
each) go to living legends who’ve made a serious contribu- musicians and followers. 40 | 35 [107| MICHAEL ENGLISH  waRNER ALLIANCE 4104/5PARROW  MICHAEL ENGLISH

tion to jazz. Past winners include Dizzy Gillespie, Ella
Fitzgerald, Dexter Gordon, Betty Carter, Cecil Taylor,
Lionel Hampton, Billy Taylor, Miles Davis, and others
we’ll undoubtedly know about once some hip restaurant
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