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ADVERTISEMENTS

B BY PAUL VERNA

Virtually unknown to all but the
most savvy world music aficionados,

the Cape Verde Islands are a bub-
bling well of musical activity, ready to
burst onto the global market with a
musie as rich as their Afro-European
heritage.

Situafed off the western coast of
Afriea, some 400 miles from Senegal,
the former Portuguese colony has

Retail Chain Takes
On Record Clubs

| BY CHRIS MORRIS

HOLLYWOOD
213/876-8733
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LOS ANGELES—A Pasadena, Calif -
based retail chain is taking a swat at
record clubs by offering cash to its cus-
tomers in return for sealed record-club
product.

winning

e BMG Music Service, which operates
design the BMG Music Club, suggests that
is FREE the offer is illegal and says it may seek
with every to block it in the courts.

The clubs have long been a sore
assette point with retailers, who have main-
and €D tained that clubs cannibalize their sales
manufacturing '8 and that their low-priced introductory

(Continued on page 119)
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been in the spotlight lately, thanks to
the international breakthrough of na-
tive singer Cesaria Evora.

By far the biggest musical star in
Cape Verde, the 54-year-old Evora
broke through in France, the Nether-
lands, Portugal, Italy, and other Eu-

002 0662 000

NEWSPAPER

Cape Verde In World Beat Spotlight

Tiny Nation Has Rich Musical Heritage

ropean territories in the late '80s.
Now, with her self-titled Nonesuch
Records release, the artist has expe-
rienced similar success in the U.S.

TULIPA NEGRA

The album has sold 20,000 units
through SoundScan-reporting outlets
alone; these are only a portion of the
sales base of world musie albums.

(Continued on page 123)

Making Plans For

Carnival’s Future
B BY ISAAC FERGUSSON

PEPPERING THE GLOBE
WITH CARNIVAL’S FIRE

Grant’s Ice Records

Survives Strife
B BY ISAAC FERGUSSON

NEW YORK—This year saw the
continued expansion of Caribbean-
style Carnival
celebrations
around the world.
Yet as the events
and the music be-
hind them be-
come more popu-
lar, there are
signs of growing
pains.

In Brooklyn,
N.Y., the borough’s annual West In-
dian Day Parade on Sept. 4 was
broadeast live for the first time on a
two-hour special on Fox-TV.

(Continued on page 120)

BROOKS

Eddy Grant’s Ice Records is mak-
ing up for lost time with a slew of re-

leases due in
1996. The label’s
release schedule
was delayed this
year as its pub-
lishing company,
Ice Music Ltd.,
fought a hostile
takeover attempt
by Grant’s former
business manag-
er, Michael Dolan.

While Dolan’s effort was thwarted
by a court ruling, Grant may have an-
other battle ahead. Trinidad’s five-

(Continued on page 121)
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IN MUSIC NEWS

George Strait Makes History
With ‘Strait Out Of The Box’

SEE PAGE 15
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Alagna Slated For
Tenor Stardom

B BY HEIDI WALESON

In a world ever-hungry for excit-
ing tenors, the reports that have

CLASSICS

been coming out of England for the
last vear on Roberto Alagna have
(Continued on page 22)

Soprano Gaballé
Blurs Opera, Pop

B BY HOWELL LLEWELLYN

MADRID—In Spain, they want
mother and daughter to be promoted
together and to stick to opera. In Ger-

CABALLE

many, they are not too bothered

about the daughter but go wild when

mom sings the odd pop song.
(Continued on page 98)

WORLDWIDE

SPOTLIGHT
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SEE PAGE 37

HEATSEEKERS

Deborah Cox Is No. 1
With Arista Debut

SEE PAGE 28
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Introducing, The Bridge, the new alburﬁ- from CE OF BASE that takes their “World
Pop Sound” to a totally new level. Expa R the frontiers of tdday s contemporary
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Annual Search For Peace On Earth

The holiday season, "40s style, has become that regular speed
bump in our popular routine when we rear up and exercise im-
partial prejudice, applving political pressure to banish cultural
influences that threaten our capacity for tolerance.

It seems that no one in a f{ree country should be able to pa-
rade a pagan rite like Halloween before unsympathetic fellow
members ol an open, inclusive nation. Thanksgiving is just as
vexing; its visions of 17th-century race-mixing at frontier sup-
pers all but coerce an enlightened response from citizens, who
deserve to be shielded from the banal details of democracy in
action.

Christimas, however, is the ultimate ordeal for all who endure
self-rule, since its onerous altruistic traditions appear to reach
back to post-Constitutional antiquity.

“Christmas isn’t my favorite time of year, even though my
parents were secular Jews who traded it for Hanukkah,” says
singer Jill Sobule, who contributes a definitive

to a yeoman German farmer to a woman referred to as “the
queen of handsome girls” in an 1815 New York newspaper ac-
count. Five vears later, he was described as a kindly Jewish ped-
dler. By 1827, as noted in Leigh Erie Schmidt’s new book *Con-
sumer Rites: The Buying And Selling Of American Holidays”
(Princeton University Press), Kris Kringle was being portrayed
as “a little old negro, who descends the chimney at night and
distributes a variety of rewards with impartial justice.”
Regardless of Father Christmas’ race, creed, or mythic ori-
gins, alternative rocker Juliana Hattield recalls “leaving out
milk and cookies for him every Christmas Eve,” but admits that
as an adult she “no longer observes any Christmas rituals,” find-
ing the holiday so “draining that I sometimes wish it didn’t hap-
pen.”
It’s exactly this emotional frostbite that makes Hatfield’s
heartfelt hvmn “Muke It Home” on “You Sleigh Me!” so marvel-
ously warming. “I wrote the song in 1994 for the

rendition of Robert Earl Keen’s withering
“Merry Christinas From The Family” to “You
Sleigh Me!,” one ot two anthologies of Christmas
songs (the other is *“Winter, Fire & Snow”) just
issued as a charitable gesture by Atlantic Rec-
ords. “Growing up, vou could see that an occa-
sion commemorating the birth of the son of God
couldn’t compete too well with the miracle of
some oil in ancient Israel burning for eight
straight days—I mean, big deal. you know?
“It’s just that Christmas is such a family
thing, and since my parents got divorced 15
years ago, and then my dad died eight years ago,
T've had a hard time keeping up. When I was re-
cording my last album [her self-titled Atlantic
debut), I wanted to finally be brave and do a
Christmas carol. We were recording at the same
Nashville studio where my engineer, Brad
Jones, had worked on Robert Earl Keen’s per-

Music

TO MY EARS

by Timoth

Christmas episode of the ‘My So-Called Life’ TV
series,” she says. “I was asked to play the part
of this homeless girl-angel on the show, and the
song is intended for Ricky, the gay character
who gets kicked out of his house by his parents,
who can't deal with him, so he walks the streets
at Christmastime.

“The song starts off with the melody of ‘Silent
Night.” and the bridge has the melody of ‘O
Come All Ye Faithful.” I was really moved by the
experience of writing it. I guess it’s trying to
comfort Ricky and all the other lost souls at
Christmas.”

As we struggle each year to wrest real mean-
ing from the inherited symbols of the past, it's
important to understand how unending that
process has always been. The concept of gift-giv-
ing didn’t emerge until the 1820s. before which
New Year's Day was the preferred festive cele-

y White

fect white-trash trailer-park Christmas song,
which has lines like ‘Send somebody to the
Stop’n Go/We need some celery and a can of fake snow/A bhag
of lemons and some Diet Sprite/A hox of Tampons and some Sa-
lem Lights.””

Sung in Sobule’s best deadpan nasal chirp, the ballad soars
bevond Keen's shit-kicker instincts and strikes more universal
chords in a consumerist society that barely has the patience to
wait for Santa Claus, let alone the Messiah. “And now that my
brother has married a non-Jew,” adds Sobule, “one of his little
boys is into Jesus, while the other prefers Hanukkah, so T have
to be a good Jewish aunt and do the dreidel games, while follow-
ing through on the electric guitar and amp I told the other boy
I'd get from Santa.”

Trouble is, Santa Claus has never been the simple Anglo-
Christian figure we make him out to be. The original St. Nicho-
las was a 4th-century Turk from the town of Lycia who was tor-
tured for his faith by Roman emperor Gaius Diocletianus and
later adopted by the Greeks (who have never gotten along with
the Turks) as their patron saint. During the Protestant Retor-
mation, the Yuletide image of St. Nick was banned from most
of Europe, and it was the Dutch who brought him to America
as a religious protector-of-sailors icon carved onto the prow of
the first Duteh ship that docked in America.

Once ashore, Santa Claus evolved from a Yankee vagabond
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HITTING THE HIGH NOTES

| A new Broadway play has renewed interest in legendary opera
soprano Maria Callas, and EMI Classics is putting out a number
of Callas releases aimed at old and new fans alike. Heidi Waleson
has the story in her Keeping Score column. Page 56

} MATCHING SOFTWARE WITH HARDWARE
Consumers will soon be able to tell if the CD-ROMs they're con-

l sidering buying can run on their computer systems, thanks to a

‘ new program initiated by the Interactive Multimedia Assn.

Enter*Active editor Marilyn A. Gillen reports. Page 88
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bration, commemorating themes as diverse as
homage to the Roman god Janus, the aging of
Father Time, and the Biblical visitation of the Wise Men to a
certain stable in Bethlehem.

In an 1880 editorial, The New York Times lamented, “Very
few Americans have the moral courage to be economical or even
sensible at this season of the year.” And attempts to curb the
sense of cultural alienation moved sociologist Maulana Karenga
in 1966 to create the African-American holiday of Kwanzaa as
a way, in Al Sharpton’s words. of “de-whitizing” the racially
chilly winter carnival. In 1993, The New York Times wondered,
“Will Success Spoil Kwanzaa?” as a Kwanzaa Holiday Expo at
a New York convention center was bursting with merchandise
and corporate sponsors. At the time, an African-American en-
trepreneur advised, “Black people need not be embarrassed
about making money. That is what pays the rent and that is
what makes America tiek.”

Meanwhile, Canadian singer/songwriter Jane Siberry offers
a lovely Christimas canticle on “Winter, Fire & Snow” titled
“Are You Burning, Little Candle?,” which can be heard as a
Christmas, Kwanzaa, pagan, Hanukkah, or nonsecular ode.

“Even if you don't believe an infant savior was born in a manger.,”
says Siberry, “every culture’s tales of candle lights, starry nights,
innocent babes, hope and charity, and new beginnings should at least
inspire us to believe each year in a world of tresh possibilities.”
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14 cLASSIC ACOUSTIC AND LIVE TRACKS NEWLY RECORDED

Includes:

Street Fighting Man
Like A Rolling Stone
Not Fade Away
Shine A Light
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CompuServe, Publishers Reach Deal

Online Service To Have Music Activities Licensed

B BY MARILYN A. GILLEN

LOS ANGELES—A groundbreaking settle-
ment in a long-running suit pitting music
publishers against commerecial online service
CompuServe will result in the collection of
mechanical royalties from the service’s online
forums for the upload and download of
recordings of copyrighted songs.

The landmark agreement marks the first
time that any of the three largest commer-
cial online services has had its musie-based
activities thus license and is expected to
serve as a model for licensing additional
online service providers.

Other recent trailblazing music-licensing
agreements have dealt with the issuance of
blanket performance licenses by ASCAP and
BMI to operators of individual World Wide
Web sites for the transmission of music on
the Internet (Billboard, April 15, July 8).

The settlement agreement, which has been
submitted for court approval, also calls for
the payment by CompuServe of a lump mon-
etary sum to the Harry Fox Agency, which
will be divided among members of the plain-
tiff publisher class. The settlement is
$568,000, or $500 for each song alleged to
have been infringed.

Filed in November 1993 in U.S. District
Court in Manhattan, Frank Music Corp. vs.
CompuServe alleged that copyrights in the
Frank Music-administered song “Unchained
Melody” and more than 900 other songs
owned by other music publisher members of
the Harry Fox Agency were infringed and
that CompuServe was responsible for the
alleged infringement by letting its sub-
seribers copy the songs without paying roy-
alties. The complaint referred specifically to
Ohio-based CompuServe's MIDI/Music
Forum, which offered MIDI-based song files

for download by computer users (Billboard,
Dec. 11, 1993).

CompuServe made no admission of liabili-
ty in settling the dispute.

“I'm extremely pleased with this agree-
ment and with the precedent it sets for the
practice of licensing musical works utilized
by online services,” says Edward P Murphy,
president/CEO of National Music Publishers’
Assn. and the Harry Fox Agency, its mechan-
ical royalty collection arm, which supported
the suit. “I would hope and expect that other
[online] services will follow, because we now
have a road map in place for how to proceed.”

Under terms of the settlement agreement,
the Harry Fox Agency and CompuServe will
work together to assist CompuServe forum
managers (the system operators who run
specific content arenas within the overall
service) in obtaining licenses from the Harry

(Continued on page 119)
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Hip-Hop Generation: American As Apple Pie

l BY OMAR BRADLEY

As the mayor of Compton, Calif., I anm well
acquainted with both the power and the prob-
lems of rap.

Rap music has become synonymeous with
the energy and voice of American youth. That
voice, as controversial as it may be perceived
by society, is as authentic and American as
apple pie. Rap or hip-hop, regardless of the
angle from which one examines it, was born,
bred, and made in America. It reflects a soci-
ety that the rapper did not create.

Those who argue that the explicit lyrics are
derogatory must concede that those same
words were part of the American lexicon long
before rap emerged.

With all of its raw language, rap, in my
opinion, is the only force that is universally
reaching the unreachable generation. This is
a generation that is expressing its dissent
through music rather than speeches. A gen-
eration that has rejected the sanctity of the
media’s re-creations of American life. A gen-
eration that knows by its experience that the
“Brady Bunch” and “I Love Lucy” never
lived where they live. A generation that real-
izes that presidents and heroes are killed in
America. A generation that doubts that
“Father Knows Best,” because it doesn’t know
its father. A generation that has learned that
freedom of speech ain’t free.. . . just ask Mar-
tin Luther King!

The rap music industry is a sales phenom-
enon that defies established paradigms on how
to sell and promote music. Even the most casu-
al observer must take notice when an inde-
pendent label like Death Row sells 4.7 million
Snoop Doggy Dogg records. This with no
radio play, no worldwide advertisement, and
none of the regular trappings of record indus-
try promotions.

Dozens of “homeboy” record labels have
emerged and become successful. Strong mes-
sages of discontent pour from CD players all
over the world. Radical messages are helieved
and acted upon by young people nationwide.
Kids in suburban Midwestern cities dress like
Warren G, complete with baggy pants and

shaved heads. Even major advertisers, such as
Nike, Sprite, and Taco Bell, have allowed rap
vocabulary to become an integral part of their
national ad campaigns. Rap can be eriticized,
but it cannot be ignored.

Due to the highly political content of many
rap lyrics, I believe that once the forces of rap
find their political legs, they can begin to
carry out their agendas by voicing their opin-
ions on such youth-oriented issues as affir-
mative action, abortion rights, educational
funding, and media perceptions. Rap has the
power to organize, educate, and even register

‘Rap has the
power to orga-
nize.’

Omar Bradley is the
mayor of Compton,
Calif., and the founder
and executive director
of the Rap the Vote
Foundation.

its audience to achieve great political influ-
ence,

Since rap and hip-hop are a real force in
America, with the ability to persuade Gener-
ation X, isn’t it time that we, as responsible
adults, bring its people into the fold? The rap
generation does not vote. Nationwide, less
than 3% of eligible voters between the ages of
18 and 35 even bother to register to vote.
Understanding that this group is the least like-
ly to vote gives us better insight as to why con-
servative politicians have selected rap as a tar-
get issue. This is why I have chosen to
demonstrate the power of rap through the Rap
the Vote concert series.

The Rap the Vote Foundation (see story,
page 10) is dedicated to producing rap con-
certs at which voter registration is the ticket
to entrance. Our first concert in Los Angeles
will allow more than 10,000 hip-hop voters to
register in one day. Rappers who have
expressed an interest in taking part include
Ice Cube, Ice-T, MC Hammer, and Chuck D,

This event will give those of us who call our-
selves leaders an opportunity to educate young
people about their responsibility to take a
political stand in order to ensure their own
survival. Would this group vote for three
strikes, elimination of First Amendment
rights, cuts in educational funding, and the
elimination of affirmative action? I don’t think
s0. When thousands of young people come
together to register and vote, drawn by the
vibrant sounds of their heroes, America will
take a second look at the fate of the hip-hop
generation.

THAT'S ALL, FOLKS

Our deepest thanks to Billboard for the
pieces on our artists Dar Williams and Chris
Smither (“Modern Troubadours Further Folk
Musie,” Billboard, Nov. 11). However, an error
crept in regarding sales figures for Dar and
Patty Larkin. While we would love to claim
that Dar’s “The Honesty Room” has sold
41,000 units on SoundSean, the correct figure
is the 16,000 attributed to Ms. Larkin’s
“Strangers World.”

We're quite happy with our 16,000 (and
because folk records sell a whole lot in stores
that don’t have SoundSean, the actual figure
for “The Honesty Room” is closer to 25,000).
And we offer all best wishes to Patty, who is
one of the greats in folk and beyond, and hope
she’ll sell a ton more. Thanks again for your
coverage of our corner of the music world!

Charlie Hunter

Carol Young

Young/Hunter Management
Chesterfield, Mass.

Billboard replies: The figures for Larkin’s
“Strangers World” are correct. The mcorrect
Dar Williams figure resulted from an editing
mistake. According to SoundScan, Williams’
“Honesty Room” albwm has thus far sold
17,000 copies.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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EMI Forms Royalty Collection Group

Impetus Is Frustration With Existing Agencies

@ BY JEFF CLARK-MEADS

LONDON—EMI Music Publishing is
mounting a challenge to the established
order of mechanical royalty collection
in Europe.

Dissatisfaction with the practices of
existing societies has prompted the
company to set up its own international
collection agency.

Based near Copenhagen in Ballerup,
Denmark, the Music Rights Society
Europe will initially administer the 10
songs on Simply Red’s new album
“Life.” Although other publishers are
welcome to administer their copyrights
via MRSE, an EMI spokesman says
this is not its main purpose. Rather,
MRSE is intended to be a catalyst for
change.

In recent months, EMI has made

$96 Mill. Piracy
Outfit Shut Down;
17 Are Arrested

H BY BILL HOLLAND

WASHINGTON, D.C.—The shut-
down by federal law enforcement
of a six-state piracy operation is be-
ing hailed by the recording indus-
try as the biggest domestic piracy
bust ever.

The estimated street retail value
of the counterfeit cassettes—based
on the purchases of blank cassettes
by the alleged pirates over a two-
year period—was placed at $96
million by authorities.

Artists represented on the stash
of allegedly counterfeit product in-
cluded Michael Jackson, R.E.M.,
Boyz I Men, Pear] Jam, and Janet
Jackson, as well as popular catalog
artists such as Muddy Waters,
B.B. King, and Sam Cooke.

Thousands of still-blank cas-
settes and bogus labels were also
snagged by the FBI, IRS, and U.S.
Postal Inspection Service team in-
volved in the takedown.

The Recording Industry Assn.

(Continued on page 123)

public its disquiet about the incentives
offered by existing collecting societies to
record companies. In EMI’s opinion,
these incentives are detrimental to com-
posers and publishers. Such incentives
are a function of the competition engen-
dered by central European licensing.

Historically, Europe’s record compa-
nies handled royalty payments on a
purely domestic basis. They secured
their pressing licenses from—and paid
their mechanicals to—the sole collect-
ing society in their country.

Under this system, each collecting
society enjoyed a monopoly in its own
market, and a multinational record
company had to do individual deals for
each country in which it operated.

However, the open market across
the 15-nation European Union means
that record companies can now buy one
pan-European license from any collect-
ing society within the Union.

The competition between the soci-
eties for such vast amounts of business
has been fierce, and each is vying with
the others to produce agreements that
are attractive to record companies.

EMI considers that this policy has
gone too far. In an internal document
explaining to EMI staff why the com-
pany has set up MRSE, executive VP of
continental European operations Terry
Foster-Key says, “The collecting soci-
eties have taken their members’ rights
for granted and have created a down-
ward spiral in effective royalties by dis-
counting the negotiated rates that
record companies have to pay under in-
ternational agreements; the central li-
censing structures perpetuate a system
whereby two commission deductions
are suffered by most royalty recipients.

“Such systems are unsatisfactory for
publishers and writers because the
economies of scale that should have
been derived from central structures
have actually resulted in less monies
being paid to the copyright owners.”

An EMI source offers an analogy. “If
a big retailer buys a lot of records, he
gets a discount from the record compa-
ny. However, if that retailer wants to
sell those records cheaply, the lower
price comes out of his margins. He
doesn’t go back to the record company
and say, ‘I want to sell these records
more cheaply, so [ need a lower price
from you.” But that is exactly what the
collecting societies have been saying to

M BY ED CHRISTMAN

NEW YORK—In a move to raise
some sorely needed cash and to pla-
cate disgruntled investors, the
Musicland Group announced that it
would spin off 49% of its Suncoast
Motion Picture Co. through an ini-
tial public offering early next year.
Musicland, based in Minneapolis,
said it would use the proceeds of the
offering to pay off some of its debt
and to support the future growth of
its Media Play, On Cue, and Sun-
coast operations. The company’s
prospectus for the offering has not
been filed yet so it could not be de-
termined what valuation Musicland
is placing on Suncoast. But some an-
alysts contacted by Billboard see

Musicland To Put Suncoast
On IPO For Cash, Credihility

desperation in the move.

The stock market has not been kind
to retail in general this year, and home
entertainment retail in particular. All
four of the publicly traded music
chains have seen their stock prices
hovering at historic lows.

On Nov. 8, the day before the IPO
announcement, Musicland’s stock
closed at $7.135. On Nov. 9, the mar-
ket hardly reacted, as Musicland’s
share price was off $0.135. In the
past year, Musicland’s share price
ranged from $6.25-$16.375.

“This is a very odd time for them
to announce an 1PO,” says one ana-
lyst who follows the company. “If
you are short on cash, in a positive
retail environment you can do an IPO

(Continued on page 113)

copyright owners.”

Simply Red’s mechanical royalties
have, to date, been paid by the band’s
record company, Warner Music Eu-
rope, to German society GEMA.

Warner and the other record compa-
nies pay their mechanicals at the rate
agreed upon by international publish-
ers body BIEM and international la-
bels group IFPI: 9.306% of published
dealer price.

However, GEMA takes 6.1% of all
sums paid to it by Warner before pass-
ing on the remainder to the composer’s
home society; in Simply Red’s case, this
is the U.K.’s Mechanical Copyright
Protection Society. GEMA’s 6.1% cut is
made up of 3.6% for its own administra-
tion costs and 2.5% that is returned to
Warner as an agreed discount.

Foster-Key’s statement to EMI staff
says, “Our attempts to persuade [the
collecting societies] to change these
practices have been unsuccessful, and
we have no alternative but to create a
new society through which its members
can enjoy transparency and proper
control of their rights.”

The EMI source says that MRSE is

(Continued on page 113)

Sony Music Enters Deal With
Michael Jackson, ATV Catalog

H BY IRV LICHTMAN

NEW YORK—Sony Music Enter-
tainment, which has been moving to
re-establish itself as a leader in
worldwide music publishing since
1986, has taken a giant step in that
direction by bringing in Michael
Jackson and his Beatles-rich ATV
Music catalog as a partner.

In a deal that is said to have been
on the negotiating table for more
than one year, half of Sony Music’s
publishing operation now belongs to
Jackson, a superstar on Sony Mu-
sic’s Epic label, while Sony Musie
becomes a partner in ATV Music, a
catalog of some 150,000 copyrights
led by 250 songs by the Beatles.

The Beatles songs include such
prime copyrights as “Come Togeth-
er,” “A Hard Day’s Night,” “Let It
Be,” “Michelle,” “Yesterday,” “We
Can Work It Out,” and “She Loves
You.” They are part of ATV’s
Maclen catalog, a repository primar-
ily for copyrights by the Beatles’
John Lennon and Paul McCartney.

The Sony/ATV arrangement,
which is believed to place the com-

Hope And Glory. Allen J. Grubman, founder and senior partner of Grubman,
Indursky, Schindler & Goldstein, is honored with the City of Hope's Spirit of Life
Award at a dinner held at the Century City Plaza hotel in Los Angeles. Elton John
and Rod Stewart performed at the gala. Shown, from left, are Alain Levy,
president/CEQ, PolyGram; Frederic D. Rosen, CEO, Ticketmaster; Al Teller,
chairman/CEO, MCA Entertainment Group; Thomas D. Mottola, chairman/COO,
Sony Music Entertainment; Grubman; Gil Schwartzberg, chairman of the board,
City of Hope; and David Geffen, co-founder, DreamWorks SKG.

bined entity among the world’s top
10 music publishers, appears to
unite equals in terms of net publish-
er share—about $12 million annually
for each.

However, sources say that Jack-
son is receiving at least $110 million
for his part of the deal, partly be-
cause the publishing rights to most
of his copyrights, including all of the
Beatles’ titles, are 100% owned by
ATV. Much of Sony Music’s income
comes from co-publishing or admin-
istration deals.

“This was an ideal arrangement
for both of us,” says a Sony Music
source. “Sony has the worldwide in-
frastructure that Michael needs.
This is not an end position for our
music publishing interests, but a
new starting point.”

Although the deal creates an im-
mediate co-venture entity, the ad-
ministration of ATV Music remains
in place as a result of an earlier mul-
timillion-dollar arrangement with
EMI Music Publishing Worldwide,
which is effective until Dec. 31,
1998.

Sources say that arrangement
was amended in order for the
Sony/ATV alliance to become a real-
ity. “From what I've seen, Michael
will be very active in pursuing other
catalogs and making artist/writer
deals,” says Martin Bandier, chair-
man/CEQO of EMI Music Publishing
Worldwide.

As a songwriter, Michael Jack-
son’s ties remain with Warner/
Chappell via his MIJAC Music.

According to a press statement
released Nov. 7, Sony/ATV will be
“overseen by a board of directors on
which both parties will be equally
represented. Sony Music will man-
age and operate the new company on
a day-to-day basis.”

Bandier and Charles Koppelman,
as principals in SBK Entertainment
in 1985, took the former CBS record
company out of music publishing
with their purchase of the CBS Cat-
alogue Partnership for $125 million.
That investment later swelled when
EMI Music purchased the CBS Cat-
alogue Partnership catalog for $300
million and hired Bandier and Kop-
pelman.

(Continued on page 119)

Compton Mayor Forms Rap The Vote

New Group To Produce Voter-Registration Concerts

B BY HAVELOCK NELSON

NEW YORK—Compton, Calif.,
mayor Omar Bradley has founded
the Rap the Vote Foundation,
aimed at assisting voter registra-
tion among African-American and
minority youth ages 18-35.

In a prepared statement released
Nov. 3, Bradley says, “Current na-
tional and state statisties indicate
that minority citizens under the age
of 35 have the lowest [percentage]
of voter participation. Ironically,
this same group [makes up] the
greatest supporters of rap artists
[and is] the target of some very per-
nicious legislation” (see commen-
tary, page 9).

To jump-start the drive, several
companies and groups have agreed
to sponsor a Feb. 3 concert at the
Olympic Velodrome, located on the

campus of California State Univer-
sity, Dominguez Hills, according to
Bradley.

The supporters include KKBT
(the Beat) Los Angeles, Rap Sheet
magazine, Conart Clothing Inc., the
“Night Beat” video show aired on
L.A.’s Continental Cable, and the
Box, according to Michael Belcher,
whose company, Hoop Du Jour, is
promoting the concert.

Performers confirmed so far
are Coolio, MC Hammer, All-4-
One, Totally Insane, and Verbal
Skilz. More names will be added
to the lineup as the date of the
show approaches, according to
Belcher.

General-admission tickets for the
concert will cost $25 and will go on
sale via Ticketmaster this week,
says Belcher. Voter-registratio