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Summer Tours Prove Lucrative

This story was prepared by Craig Rosen and Douglas
Reece tn Los Angeles, Jon Crouch in London, and Steve
McClure in Tokyo.

The "70s, the decade often dismissed as the musically infe-
rior stepchild of the revolutionary and musically ground-

KISS

REO SPEEDWAGON

breaking ’60s, are back. Such *70s staples as Kiss, REO
Speedwagon, Styx, and even the Sex Pistols are packing

them in at amphitheaters or sports arenas near you.
Dave Williams, president of Alexandria, Va.-based Cel-
(Continued on page 100)

VH1 Recalls An Era

B BY BRETT ATWOOD
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Funk Revival On Road, In Studio

B BY VERNON GIBBS

LOS ANGELES—VHI is readying a
format switch to all *70s, all the time.
However, don’t pull out those bell bot-
toms and platform shoes just yet—the

— changeis cnly tem-

| rary.
On Aug. 19-25,
| the channel will pay
’ tribute to the decade
and its music with a
full-time program-
| ming blitz of classic
music, movies, and
TV shows from the "70s; specialty "70s
music programs; and an ambitious, five-
part documentary.
“There was more to the music of that
(Continued on page 99)

| MUSIC FIRST

The funk revival that started five years ago when rap-
pers began sampling the legendary funk bands of the "70s
is accelerating with a strong lineup of leading bands from
the era.

A :

THE ISLEY BROTHERS P-FUNK ALLSTARS
The bands that made funk the world’s beat are prepar-
ing to extend their careers into the next decade and beyond.
Not satisfied with playing just their greatest hits, many
have released or are preparing to release new product,
(Cortinued on page 98)

Nasir Raises Profile Of ain’s |ndie
Malaysian Music Biz sp

This story was prepared by Alexandra
Nuvich in Kuala Lumpur, Malaysia,
and Geoff Burpee in Hong Kong.

B BY TERRY BERNE

BARCELONA, Spain—As multina-
tional labels in Spain are finding it dif-
ficult to develop new local pop acts,
and record sales overall have been
dropping, one segment of the market
here has become the dominant, suc-

NASIR

If any one musician embodies the cul-
tural conflicts between East and West |
(Continued on page 109)

cessful niche of the country’s inde-
pendent labels: the compilation album,
in which consumers can buy the cream
of international and domestic hits.
It’s been fashionable in Spain in
recent years to blame compilations
for the apathy of consumers toward
local artists and the ills of the indus-
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SEE PAGE 33

Chart Glut Or Good News?

Compilations:

try as a whole. Record unit sales in
Spain dropped 8% in 1995, according
to the most recent full-year figures
reported by the International Feder-
ation of the Phonographic Industry.
However, according to others, with-
out compilations, album sales would
be even more demoralizing than they

Arista’s Hip BR5-49
Unveils Alternative
Country’s Hot ‘Number’

SEE PAGE 3

have been.

Such was the hold of compilations on
the upper reaches on Spain’s official
album chart that, in November 1993,
they were removed from it altogether.
There is now a separate chart for com-
pilation albums, as in other major

(Continued on page 84)

| RETAIL TRACK
Circuit City's New Ad
Strategy Is Slap At MAP
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BR5-49: Country’s ‘Call’ Of The Wild

“Where I come from, a lot of old punk rockers are now into
aggressive hillbilly music,” says former Lawrence, Kan., resi-
dent Chuck Mead, the boyish songwriter who splits lead guitar
and vocal chores with chum Gary Bennett in the five-man alter-
native country combo BR5-49. His brightly drawled pronounce-
ment is intended to serve as a succinct explanation for “Little
Ramona (Gone Hillbilly Nuts),” a hard-shuffling table-pounder
he penned for “The Number To Call Is ... BR5-49” (Arista
Nashville, due Sept. 17), the first full-length album by the house
band of a beery boot store on Nashville’s Lower Broadway.

If it sounds like these sly pickers are yanking one’s shanks,
that rings true, but they’re really more interested in re-educat-
ing the twitch in your instep than in pulling your metatarsi into
a new pair of shit-kickers. Judging from this writer’s initial
sighting of BR5-49 in ’95, occurring on the bloodshot side of a
June midnight at the downtown Music City cantina/cobblery
known as Robert’s Western World, Mead is a shrewd social sci-
entist of the honky-tonk subgenus, since the teeming passel of
beholders that evening were equal parts con-

apply to their heritage-bending spasms that lends their mischief
its rustic soul.

“At 12, I was playing hillbilly gospel with a group with my dad,
Charles, and my mom, Lois, called the Family Tree,” says Mead.
“Back in the late '40s and ’50s, my uncle and grandpa and parents
were known as the Wynes Family, after my mom’s maiden name,
and they sang on KNEM radio in Missouri. Much later, in Kansas,
I played in a country-flavored roots-rock outfit called the Home-
stead Grays, named for a great Negro League baseball team, and
we played the Bitter End in New York in the late ’80s.”

The Homestead Grays issued a vinyl EF, “Big Hits,” in 1988,
and a CD, “El Supremo,” in 1991. But Mead itched to move to
Nashville and “really go country” and he finally relocated there
in 1993. “I wrote ‘Chains Of This Town’ about getting the hell
out of Lawrence,” he says, “which is a neat place, even though
it’s a slacker town that you can rot in if you're not too careful.”

Cohort Gary Bennett, born Oct. 9, 1964, in Las Vegas to car-
penter Travis Bennett and wife Cathy and reared in the logging

town of Cougar, Wash., says he composed “Even If

stituent urban cowpokes and udder complainers
about safe-as-milk country fare.

“It’s true,” Mead reflects, “that we’d always
draw the fans who filled the tip jar with requests
for ‘Crazy Arms’ or ‘I Ain’t Never’ ”—two hayseed
heart-stoppers from the ’50s that resurface on the
new record—*“but just as many people at Robert’s
would go hog wild for Little Ramona, who’s a char-
acter obviously inspired by the Ramones.”

Born in Nevada, Mo., three days before Christ-
mas 1960, Mead vividly recalls the time 17-18 years
later when his musician friends in the college burg
of Lawrence shelved their Beatles and Stones
records in favor of Patti Smith and the Sex Pistols,
a transition as decisive as the dawning preference
for o’ Hank Williams that he now perceives among
sundry mohawked princesses of the Southern
mosh pits. And a recent European swing by BR5-
49 (named for the flawed phone number in Junior
Samples’ dull-witted “Hee Haw” used-car spot)

Music

TO MY EARS

It’s Wrong,” also on the new record, for similar
experiential reasons.

“Cougar was a town of a hundred people, 50 of
whom I was related to!” he explains with a raspy
snort. “Back in my teens, I learned to sing har-
monies with a country-gospel group, the Carroll
Family, and from 17 to 20, I was married to their
niece—who was related to the other 50 people in
Cougar! On the day before I finally left for
Nashville, at the age of 29, I wrote that song for a
demo I was making, because I grew up hearing
people threatening that they were gonna do some-
thing even if it’s wrong, and I meant to follow
through on that statement.”

By 1994, Bennett and Mead were trading off 6-
9 p.m. and 9 p.m.-2 a.m. solo sets on the tiny plat-
form in the front window of Robert’s. They joined
forces that April with the band that Mead had
gathered, which included fiddler/steel guitarist
Don Herron, former Tubs drummer “Hawk” Shaw

l.l
by Timothy White

indicates that even foreigners are susceptible to
the musical shift.

“We had hundreds of drunken Norwegians stomping along at
their Down on the Farm country festival,” says Mead, “and even
our buddy Nick Lowe came by at a big show at the Borderline in
London, so we’re going back in August and September to hit Ger-
many, Holland, and Ireland, plus England for some more dates.”

Stylistically, the wily “twang-core” ascendancy of BR5-49 (first
available to consumers April 30 on Arista’s toe-tingling “Live
From Robert’s” EP) seemingly updates the dramatic post-World
War II incursion of boogie-woogie into country music, courtesy
of the black barrelhouse-spawned apostasy of artists like Aubrey
“Moon” Mullican, “King of the Hillbilly Piano Players,” who fled
his Houston roots in 1925 after his devout daddy caught him play-
ing blues licks on the home pump organ meant strictly for church
music. The voluptuous melodies and indelicate vocal drive of 1951
hits like the zany “Cherokee Boogie (Eh-Oh-Aleena),” which
BR5-49 revives on “The Number To Call Is . . .,” demonstrate why
the reckless Hank Williams loved to book joint road trips with
Mullican and how Mullican’s mid-’50s rockabilly coincided with
Elvis Presley’s early country/R&B interminglings.

But it’s the seasoned personal touch that BR5-49’s members

THIS WEEK

RED ANT STARTS UP

MCA executive Al Teller has launched a music company, Red Ant
Entertainment, that will have an independent label as its center-
piece. Deputy editor Irv Lichtman has the story. Page 6

A MEGA-CATALOG OF MUSIC TITLES

Music buyers on the Internet have a new place to shop: a World
Wide Web site featuring 640,000 CD and vinyl listings from more
than 300 sources. it's called the Global Entertainment Music Mar-
ketplace. Correspondent Kristin Lieb reports. Page 73
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Wilson, and stand-up slap bass virtuoso “Smilin’ ”
Jay McDowell, who was coaxed away from local band Hellbilly.

A Bedford, Ind., babe on June 11, 1969, McDowell came of age
in West Lafayette, Ind., and reached Nashville in 1992. “I’ve been
in a lot of other bands that played well but couldn’t fully commit
themselves to what they were about,” says McDowell. “But I could
tell from the first time I talked with Chuck that he was in it for
the music and not the money. At the time I met him, he was the
doorman at Tootsie’s.”

“Right!” Bennett interjects. “And I used to walk by Tootsie’s
and hear somebody in there singing a Johnny Horton tune and
think, ‘Who could tkat be? ”

“We can still get lost in stump-the-band requests of obscure
old songs from the hardcore country folks and the punks,” says
Mead, who notes that BR5-49 will return to Robert’s for shows
this fall. “But heck, we've recorded so many original songs, our
second album’s already done.”

“Meanwhile,” says McDowell, “my favorite track on ‘The Num-
ber To Call ...’ is one that Chuck wrote, ‘One Long Saturday
Night.’ It tells our story in the asphalt barnyard and says exact-
ly what I see myself doing, as long as people want us. We play
this way 'cause we feel this way.”
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Labels Need New Strategies For Radio

H BY BEAU PHILLIPS

At the risk of sounding like Andy Rooney, have
you ever wondered why the radio and record
industries have such a dysfunctional relation-
ship? For two multibillion-dollar entertainment
industries that depend on each other for success,
their business dealings more closely resemble a
liar’s poker game. And if the relations are weird
now, the new radio ownership laws should strain
them tighter than Rush Limbaugh’s waistband.

The impact of the telecommunications bill
signed earlier this year has yet to be felt by the
music industry. For decades, the Federal Com-
munications Commission closely guarded
against radio-ownership monopolization. Now
it can only watch as deregulation has allowed
top broadcasting companies to feast on radio
stations like a fat man plowing through a buffet.

The radio and records paradigm is shifting.
‘While the radio industry experiences explosive
growth, record labels find themselves trapped
in an uncomfortable position. Radio airplay is
vital to the success of breaking and selling new
music product. One label group’s research
shows that four out of every five music pur-
chases can be traced to radio airplay. But the
costs of promoting and marketing records con-
tinue to escalate. Back-catalog sales have flat-
tened, while home CD player penetration has
stalled. Many of the country’s top music retail-
ers arereeling from the softest sales in 10 years.

The core issue may be the fact that record
labels have always viewed themselves as purely
the content providers of recorded music. Record
companies control a new release through every
stage of development, except where the rubber
meets the road—the consumer. They have little
control of their music product’s exposure once it
hits a radio programmer’s hands.

The control of that vital link in the chain has

SQUEEZE AS OF ‘THIS SUMMER’

While I agreed with many points in your
article [“Import Airplay Boosts Sets From
Squeeze, Finns,” Billboard, June 8] about
veteran bands not getting sufficient inter-
est in the States, I want to correct a mis-
statement in your article as it relates to the
UK.

A&M U.K. has not dropped Squeeze. In
fact, we have just released its most success-
ful single in the last five years, “Heaven
Knows,” which reached No. 27 in the U.K.
charts and was playlisted on 57 radio stations
here. We will be releasing its next hit, “This
Summer,” in July.

Osman Eralp
Managing Director
A&M Records Ltd.

London

Billboard replies: Responding to a ques-
tion about how many albums the band had
left on its U.K. deal, Chris Difford stated
to L.A. bureau chief Craig Rosen:
“Strangely enough, they dropped us six
months ago, and then they picked us up
again for an extension of six months.”
Thus, Billboard simply reported what it
was told. Meanwhile, we are happy for
Squeeze and A&M U.K. and wish both
continued success.

been ceded to a relative handful of influential
program directors. If those PDs deem a song
unworthy, the chain breaks.

At the same time, no industry is restructur-
ing more dramatically than radio. Through the
first half of this year, more than 200 radio sta-
tions changed hands each week. And radio
broadcasters are gearing up for their next phase
of explosive growth.

Ironically, record labels, which dominate 90%
of a station’s air time, still can’t get stations to
consistently identify their songs. They are
skilled in persuasion but lack a sound business

‘The record
industry must
recognize the
need for change
in the way it
works with radio
stations’

Beau Phillips is CEO of
the Breaker Media
Group, a new broad-
casting venture in Fair-
field, Conn.

foundation with radio, and new music exposure
may suffer in the new radio climate.

Consolidation of power and influence now
rules the radio business like never before. This
will have a profound effect on record labels.
Right now, it may be just a blip on the radar
screen, but the time has come for the record
industry to recognize the need for change in the
way it works with radio stations.

Here are 10 things to consider in this chang-
ing climate.

1. The information superhighway is still a
gravel road. While it’s vitally important to
explore new delivery vehicles like cable radio and
the Internet, radio is in every home and car right
now. It will remain the constant in exposing new
music product for at least the next 10 years.

2. Radio stations have no vested interest in
the success or failure of your record. Start by
realizing that songs are now just heavily
researched programming tools used to craft a
winning format.

3. Research is a lamppost. It should be used
to illuminate, not to lean on. While record com-
panies steadfastly choose not to pretest their
music, many PDs speak of research as if it were
delivered on tablets. Maybe it’s time to take off
the blinders and embrace the notion of labels
doing more than rear-view mirror research.

4. Competition reduces experimentation.
When one radio group dominates the entire
musical spectrum in a market, new and unfa-
miliar music may be seen as too risky.

5. Leveraging. Consolidation now means that
yesterday’s competitor is today’s roommate
down the hall. Labels can no longer leverage sta-
tions against one another to get airplay.

6. Ninety percent of radio is half-mental.
To paraphrase Yogi Berra, the key to making
radio work for promotion departments is to know
each PD’s goals and needs, not just your own.

7. Think like a shark. A shark only breathes
when it’s moving forward. As the paradigm
shifts, traditional label promotion techniques
must give way to new strategies.

8. Bring proactive ideas. Radio program-
mers will need smart solutions.

9. Light rotation. It merely appeases the air-
play police. Don’t accept this option.

10. Here today, gone later today. Radio has
learned that songs often ignite and develop slow-
ly. Be patient moving songs through the system.

CULTURE, COURAGE, AND CHURCH ‘MUSIC’

I recently saw a copy of Timothy White’s
“Music To My Ears” article [“Searing Fires
Vs. Sounds Of Faith,”
Billboard, June 29] at
the home of my choir-
master. I enjoyed his
interview with Andrae
Crouch and Marvin
Winans, but I was espe-
cially impressed by his
culturally sensitive ob-
servations on the plague
of racist burnings of
African-American
churches.

White stated in his
article, “In a culture
founded on individual
freedom, spiritual ex-
ploration, and personal
accountability, the man-
ner of one’s art is the
banner of one’s heart.”
How true. When so
many of our trusted social institutions are
failing us, it’s good to see that crusading
journalists like White have the strength to
carry on the fight.

MARVIN WINANS

Dorothea Simms
Birmingham, Ala.

BRAVO TO THE BAYOU STATE

Many thanks to Timothy White for the recent
articles on part of the music scene in New
Orleans [The White Paper; “Latin Jazz & Funky
Roll: The Allure Of The
Big Easy’s Frenchmen
Street,” Billboard, June 8].
His writing (and that of
reporter Jim Bessman,
who often writes about
Louisiana) was one of the
most accurate pieces of
music journalism done by an “outsider” that I've
ever read. The historical details that Mr. White
touched upon are critical to understanding and
appreciating the richness of our music legacy—
afact that anyone wishing to experience what it
is that makes this place the wellspring of Amer-
ica’s music cannot overlook.

The complexity and diversity of Louisiana’s
music industry is unparalleled in the world
today. You could easily spend years here
reporting on our wealth of talent and history.
In fact, we'd like to invite Mr. White (and Mr.
Bessman as well) to return as soon as possi-
ble. Thanks again for your coverage. Have a
Louisiana musical day!

Bernie Cyrus

Executive Director

Louisiana Music Commission
New Orleans

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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H BY DON JEFFREY

NEW YORK—Arista Records says it
has completed its fiscal year with its
highest revenue ever, exceeding $400
million, on the strength of multimil-
lion-unit sales of R&B and country

JACKSON

albums.

Says label president Clive Davis,
“Our artist roster is a fraction of any
competitor that has market share. We
pride ourselves in our leanness. We
have the highest success ratio.”

Arista Earns Highest Revenues Ever

For the six-month period ending
June 30, market researcher Sound-

BILLBOARD EXCLUSIVE

Scan shows that Arista had the lead-
ing market share for current, or non-
catalog, product, with 8.73% of units
sold. The label got a big boost from its

| GANVSUDIEANT

overwhelming lead in singles, with
16.67%. Arista also topped all labels in
R&B share, with 18.14%, and came in
second in country, with 10.63%.

Arista does not disclose earnings,
but Davis says the label posted “the
best profits ever” for the fiscal year
that ended June 30. Arista is a sub-
sidiary of BMG Entertainment.

In the last year, one of Arista’s

biggest hits was the “Waiting To
Exhale” soundtrack, which the label
says has sold 6 million units in the U.S.
and 9 million worldwide. Roy Lott,
executive VP/GM, adds, “We’re still
very deep in the middie of the work-
ing of this album,” pointing out that

HOUSTON MONICA

the fifth and sixth singles from it (by
Whitney Houston and Aretha
Franklin, respectively) have been
released. The first four singles sold
more than 1 million copies each.
(Continued on page 105)

VSDA Confah
Tilts To Side Of
Sell-Through

B BY SETH GOLDSTEIN

NEW YORK—Despite the Video Soft-
ware Dealers Assn.’s (VSDA) attempts
at balance, sell-through dominated the
trade group’s 15th annual convention in
Los Angeles July 10-13.

The association invested consider-
able time and effort in supporting
rental and touting the importance of
studios lengthening the window
between rental release and appearance
on pay-per-view (Billboard, July 20).
But on and off the show floor, vendors
ranging from PPI Entertainment
Group to PolyGram Video and Colum-
bia TriStar were polishing sell-through
marketing plans for the fourth quarter.

Nobody, however, will compete with
the marketing plan that Disney has
designed for “Toy Story,” the benefi-
ciary of a muitipartner, $145 million
campaign centered on the video’s Oct.
29 street date (see story, page 101). As
usual, movies received most of the
attention at the show. “Independence
Day,” the highlight of 20th Century Fox
Home Entertainment’s display, drew

(Continued on page 101)

I.R.S.’ Copeland
Eyes New Label

B BY CARRIE BORZILLO

LOS ANGELES—I.R.S. may be clos-
ing its doors July 19, but it looks like its
chairman, Miles Copeland, won’t be get-
ting out of the record business anytime
soon. He expects to announce plans for
a new label, distributed by EMI Music
Distribution, the week of Monday (22).
During the past year, Copeland has
been aggressively trying to buy I.R.S.
back from EMI-Capitol Music Group
North America. Culver City, Calif.-
based I.R.S., which has suffered from
slagging sales in recent years, entered
into a joint venture with EMI-Capitol in
1990. In 1992, the label became a whol-
ly owned division of EMI-Capitol. EMI-
Capitol gave Copeland several exten-
sions on a deadline to come up with
(Continued on page 102)
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Montreux A Go. Rhino Records has announced that it will issue audio and video

gt

releases of Atlantic recording artists’ performances at the Montreux Jazz Festival.
First up will be an anniversary reissue of the “Swiss Movement” album by Les
McCann and Eddie Harris. Pictured celebrating the new agreement, from left, are
Montreux founder Claude Nobs, Rhino executive VP Bob Emmer, Atlantic
Records chairman/CEO Ahmet Ertegun, and Rhino president Richard Foos.

i.e. Joint Venture With Verve To
Focus On Adult Contemporary

B BY PAUL VERNA

NEW YORK—Pooling their multidis-
ciplinary talents in the adult-oriented
music arena, jazz guitarist Lee Rite-
nour, music industry veteran Mark
Wexler, and publishing entrepreneurs
Michael and Lori Fagien have formed
the i.e. music label as a joint venture
with Verve Records.

The label will be based at the New
York headquarters of Verve parent
PolyGram and distributed worldwide
by PolyGram Group Distribution,
according to Verve.

Each player boasts extensive expe-
rience in different facets of the indus-
try: Ritenour is an award-winning gui-
tarist, composer, and producer who has
recorded 25 solo albums, played on
approximately 2,000 studio sessions,
and is a member of modern jazz super-
group Fourplay; Wexler is a 10-year
veteran of GRP Records, where he
most recently served as senior VP; and
the Fagiens are best known for their
innovative magazine Jazziz, which has
been widely recognized for building an
audience for contemporary jazz outside
the mainstream of the music business.

A Verve statement says that Rite-

nour will be in charge of the label’s
artistic direction, Wexler will oversee
day-to-dey operations, and the Fagiens
will forreulate the image and position-
ing of the company.

The debut release on i.e.—due some-
time in early 1997—will be an all-star
salute to the music of the late Antonio

(Continued on page 97)

Mechanical Royalty Rates
Raise Battles In Europe

Royalty Fight Foreseen

B BY JEFF CLARK-MEADS
and WOLFGANG SPAHR

LONDON—The first skirmishes have
begun in what promises to be a bloody
war between Europe’s record compa-
nies and copyright holders over
mechanical royaity rates.

Their existing continentwide deal
expires at the end of September, but no
negotiations have been scheduled to
hammer out a new agreement. Instead,
both sides are drawing up the battle
lines for a conflict that will be “not
without injury,” according to one par-
ticipant.

The first shots were fired by Rein-
hold Kreile, director general of influ-
ential German authors’ society GEMA.
He told delegates at his organization’s
annual general meeting in Berlin July
11 that the European Union’s compe-
tition authorities should investigate the
labels for illegal practices.

Now Nic Garnett, director general
of the International Federation of the
Phonographic Industry (IFPI), is
warning that when negotiations begin,
they will be “difficuilt,” as current roy-
alty rates are “not a reflection of the
real world.”

(Continued on page 101)

PolyGram Deal Angers EU

LONDON—The structure of mechan-
ical royalties in Europe is being thrown
into turmoil.

Not only are labels and publishers
about to enter a period without an
agreement on the level of payments
(see story, this page), but a new chal-
lenge to established ways of collecting
royalties has created a storm of protest
across the European Union (EU).

That protest is manifested not only
in strong letters but in threats to end
longstanding arrangements between
the EU’s mechanical rights collecting
societies. It also reflects political divi-
sions within the EU that put the UK.
in danger of becoming commercially
isolated by its continental partners.

The row between the societies was
precipitated by an innovative clause in
PolyGram’s new pan-European licens-
ing deal with the U.K.’s Mechanical
Copyright Protection Society (MCPS)
that effectively eliminates the conti-
nental European societies’ role in dis-
tributing royalties for much of the com-
pany’s repertoire.

Central licensing deals, now com-
monplace, mean that a multinational
record company makes all its royalty
payments to one society for the entire

(Continued on page 101)

Al Teller Launches Red Ant

$100 Million Funds Label Start-Up

H BY IRV LICHTMAN

NEW YORK—AI Teller, former chair-
man/CEQ of MCA Music Entertain-
ment and executive VP of parent MCA
Inc., is establishing a new music com-
pany with an independent label as its
centerpiece.

The venture is
being launched
with $100 million in
funding and will be
known as Red Ant
Entertainment. It
brings the high-
profile label leader
together  with
Wasserstein Perel-
la Entertainment Inc., a branch of
Wasserstein Perella Group Inc., aninter-
national investment bank that offers
advisory services, equity and debt under-
writing, and merchant banking, among
other asset management services.

Within the past year, Wasserstein
Perella has also helped finance a varied
music company operated by hit produc-

TELLER

No. 1 WKTU Hits The Beat In New York

@ BY CHUCK TAYLOR

NEW YORK—Evergreen’s top 40/
dance station WKTU has New Yorkers
pushing all the right buttons. In its first
full ratings quarter, the station soared
from the magical “worst to first” posi-
tion in the spring 96 Arbitron book.
WKTU sprang from a 3.4 share in
the winter—which included a partial
quarter’s ratings from predecessor
WYNY—to 6.7 in the just-released
spring ratings for listeners age 12 and
older. It also ranked No. 1 in the 25-54
and 18-34 demographics and scored the
largest total audience in the nation—a
robust 2.547 million listeners. In addi-
tion, WKTU came out on top in the

nearby Nassau/Suffolk market with a
7.4 share. In its last quarter as WYNY,
the outlet was ranked No. 22 in the
market (see story, page 91).

Since its February launch,
WKTU’s runaway success—which
station staff say surprises even
them—has had the industry’s collec-
tive tongues wagging over the New
York market’s evident thirst for
uptempo mainstream music, a genre
ignored in many major markets.

In recent weeks, though, Los Ange-
les responded to what is tickling trend
status by switching AC KACD/KBCD
to a dance format as Groove Radio,
while on July 15, oldies WXTR Wash-

(Continued on page 92)

er/songwriter Jellybean Benitez.

According to Teller and Bruce
Wasserstein, chairman/CEQ of Wasser-
stein Perella Group, $75 million in
financing was supplied by a group of
investors led by Wasserstein Perella;
the remaining $25 million is being deliv-
ered from outside
financing.

Teller, who
claims a “substan-
tial equity stake” in
the new company,
says that the out-
side financing is
from other finan-
cial institutions,
not from music-
industry companies.

The new label’s first signings are like-
ly to center on alternative and urban
contemporary acts, bolstered later by
country.

Teller says that a number of key
issues regarding the label’s structure
remain in the discussion stage, includ-
ing domestic and international distrib-
ution. While he indicates that the label
will be given a multinational label home
abroad, he adds that it would be “incor-
rect to make the assumption” that
domestic distribution will fall under a
single global umbrella.

“The kind of financing we have allows
us to look at a multiplicity of opportuni-
ties here and abroad,” he says. Teller
says that an executive lineup will be
named in the “near term.” Teller will
maintain Red Ant headquarters in Los
Angeles and will branch out quickly to
a New York operation.

Although he has been closely aligned
with major-label operations for most of
the nearly three decades he has spent
in the business, Teller is convinced that
he can offer developing acts the type of
nurturing environment that, he says,
has been largely abandoned by the

(Continued on page 108)
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McCready’s
| Debut Takes
Flight On BNA

B BY CARRIE BORZILLO

A great vocal delivery aside, much
of country newcomer Mindy
McCready’s success can be chaltked
up to the 20-year-old’s sassiness.

McCready became a Heatseekers
Impact artist when her BNA
Records debut, “Ten Thousand
Angels,” broke into the top half of
The Billboard 200 at No. 86 for the
week ending Saturday (20). The
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album spent two weeks at No. 1 on
the Heatseekers chart.

This week, “Ten Thousand
Angels” moves up to No. 67 with a
bullet on The Billboard 200 and No.
8 on Top Country Albums. The
album, which was released April 30
(Billboard, March 16), has sold more
than 113,000 units, according to
SoundScan.

McCready’s first gutsy move was
to traipse into Nashville armed with
only a karaoke tape as her demo and
a self-imposed deadline of 12
months to land a recording contract.
Then, the Fort Myers, Fla., native
had the chutzpah to call Joe Galante,
chairman of the RCA Label Group,
20 minutes after auditioning for him
to say that she appreciated his offer
of a deal, but suggested they spend
some time together first.

“I admired her attitude, at 19; to
say, ‘Wait a minute, we need to date
e (Continued on page 13)

Warner, Reprise Bring Back Classics

B BY MELINDA NEWMAN

NEW YORK—In 1959, when a young

Gregg Geller purchased his first album,

NELSON JONES

an Everly Brothers’ greatest-hits col-
lection on Cadence Records, there was
no way he could know that more than 30
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Heaven-Sent. Tina Arena strikes a
pose with her Heatseekers No. 1 T-shirt
to commemorate her Epic debut,
“Don’t Ask,” which reached No. 1 on
the Heatseekers chart for the week
ending June 22. The album got a sales
boost from Arena’s appearances on
“The Tonight Show With Jay Leno” and
the World Music Awards telecast on
ABC in early June.She embarked on a
three-week promotional tour of Europe
July 18 and will return to the U.S. in late
August for a possible tour. Her new
single is “Show Me Heaven.”

years later, the Everlys would be among
the first artists whose work he would
reissue as head of Warner Archives.

Geller, whose official title is VP of
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A&R at Warner Bros. Inc., started the
label’s reissue program in 1992. Before
that, the few reissues released by the
company were helmed by individual
department heads. Now, Geller over-
sees the release of 20-30 projects a year.
(The titles come out under either the
Warner Archives or Reprise Archives
banner, depending upon which imprint
the artist recorded for originally.)

Coming this fall from Reprise
Archives are two Tracy Nelson collec-
tions, “Mother Earth Presents Tracy
Nelson Country,” with three additional
tracks, and “The Best Of Tracy Nel-
son/Mother Earth.” Both Nelson sets
will come out Sept. 10, as will a collec-
tion from "70s R&B singer Paul Kelly on
Warner Archives.

On Oct. 1, Reprise Archives will
release a three-CD Emmylou Harris
boxed set that covers the artist’s
Reprise years, 1974-92, as well as a
Sammy Davis Jr. best-of disc.

Geller says that when he was hired by
former Warner Bros. chairman Mo
Ostin in 1992, the first thing he did was
locate “where the holes were. There
were plenty of albums where the vinyl
had been deleted and hadn’t been
replaced by CD versions. I got hold of a
sales catalog and went to sleep reading
it every night.”

In his first batch of reissues, which
included 17 rereleases and four compi-
lations, Geller paid homage to the broth-
ers who started it all for him. “I did an
Everly Brothers set because they were
longtime favorites of mine, principally,
but also because their work on Warner
Bros. was very scantily represented.”

GELLER

While not every release since then
has involved music so dear to his heart,
Geller says he has no shortage of affec-
tion for his projects. “They're my

HARRIS
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babies,” he says. “Often, I fall in love
with the music even more than I [did]in
the first place. It's an interesting
process when you're going through an
artist’s work. It's even more interesting
when you're having to make choices and
selections. I always approach every pro-
ject as if I've never heard any of the
music before. I try to evaluate every
individual song.”

When possible, Geller likes to involve
the artist in the song selection.

“We were pretty much in collabora-
tion picking the tunes,” says Nelson. “I
submitted a list of what I thought should
be on there, and Gregg submitted a list
to me, and we went around and around
until it worked out.”

The project was a wonderful trip into
the past for Nelson. “I didn’t listen to
any of the material beforehand. I just
looked at the old albums and picked out
titles. But when I got the advance CDs
[of the reissues], I was wiped out. I was
Jjust going to listen to the sequencing, I
had no intention of listening all the way
through, but that’s exactly what I did.
These songs are so old; the early stuff
is from 1969. It's almost like a different
person [is singing], so I can sit back and
say, ‘She was pretty cool.””

Geller, whose A&R background
includes signing Elvis Costello to
Columbia and Stevie Ray Vaughan to
Epic, worked on a variety of boxed sets
and reissues as a freelancer and at RCA
before landing at Warner Bros.

“I had worked on the Rod Stewart
‘Storyteller’ boxed set for Warner Bros.
[as a freelancer] in 1989, and it was a big

(Continued on page 109)

BMG’s ‘Macarena’
Fever Spreads
Around The World

B BY HOWELL LLEWELLYN

MADRID—NBA basketball fans, soc-
cer supporters of newly crowned Euro-
pean champion Germany, Tour de
France cyclists, and U.S. football and
baseball players have something in com-
mon beyond sport: “Macarena” mad-
ness.

This madness has become a fever
spreading across the world, as a glance
at the Hot 100 Singles chart and The

LOS DEL RiO

Billboard Latin 50 albums chart shows,
as does the Eurochart Hot 100 Singles
chart in sister magazine Music & Media.

Three versions of “Macarena” are on
Billboard’s Hot 100: two by originating
Spanish rumba duo Los Del Rio on RCA
and BMG Latin and one by Los Del Mar
on Radikal/Critique. The song is also
included on four albums that are on The
Billboard Latin 50. The single has swept
Europe, where it refuses to budge from
the No. 1 spot on the Eurochart.

For anybody who has had enough of
“Macarena” and its simple but conta-
gious dance, which was “invented” spon-
taneously in Mexico and Miami, the

(Continued on page 102)
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Artists & Music

B BY CHRIS MORRIS

LOS ANGELES—Sixties California
pop band the Sunrays may regroup to
help promote a three-CD boxed set of
their work released by Narbeth, Pa.-
based Collectables Records.

The collection, titled “Vintage Rays”
and priced at $24.98, comprises 58
tracks, among which are 24 previous-
ly unreleased
songs and six
alternate
takes, includ-
ing unheard
versions of the
band’s chart
singles “I Live
For The Sun” and “Andrea.” It plots
the L.A. band’s development from a
hard-edged, primarily instrumental
R&B-oriented act to a practitioner of
artfully arranged, harmony-flecked,
Beach Boys-styled pop.

The set, produced by the band’s
leader, drummer, and vocalist, Rick
Henn, also offers a revisionist portrait
of the Sunrays’ mentor and producer,

Collectahles Box Sheds
Light On The Sunrays

the late Murry Wilson, father of the
Beach Boys’ Brian, Carl, and Dennis
Wilson and the band’s original man-
ager.

The lavish box, which includes a
detailed 20-page booklet with notes by

i T
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California music authority Stephen J.
McParland, is the successor to anoth-
er Sunrays project on Collectables:
Last year, the label reissned a mono

(Continued on page 108)

VP’s Hammond Approaches The Mainstream
Prolific Reggae Vocalist Looks Past Grass-Roots Base

B BY ELENA OUMANO

NEW YORK—Aside from two brief,
self-imposed absences in the '80s, Beres
Hammond’s prolific recordings have
dominated reggae charts in Jamaica
and reggae outposts worldwide for
three decades. His latest, “Love From
A Distance,” due in the U.S. Aug. 6 on
Harmony House/VP Records, is sure to
add to his lengthy string of hits.

The album includes two singles that
topped reggae charts worldwide in late
1995 and early 1996, the heroic “Can’t
Stop A Man” and the visionary title
track.

“Ever since his first album, 1977’s
‘Soul Reggae’ [produced by Willie
Lindo], Beres Hammond has been my
favorite singer,” says Randy Chin, VP
of marketing (U.S.) for VP Records.
“He’s the premier reggae vocalist. He
stands out over everyone.”

Chin notes that Hammond has had
tracks on all four of the label’s “Reg-
gae Gold” compilation albums and has
done other albums with VP. “I'm crazy
over him,” says Chin. “This is one of his
finest.”

Hammond’s impassioned, grainy
vocals and superlative songwriting have

Performer/Manager Chas Chandler Dies

B BY PAUL SEXTON

LONDON-—Chas Chandler, bassist with
'60s chart stars the Animals and later a
key figure in the development of Jimi
Hendrix's career, died in his sleep of an
apparent heart attack July 17 in New-
castle-upon-Tyne, England. He was 57.

Born Bryan James Chandler in
nearby Heaton on Dec. 18, 1938, he
helped form Newcastle’s Animals, who
rose from working-class stock to har-
ness their love of R&B on a series of
powerful singles on Columbia and
Decca, with spectacular international
suceess.

Chandler then made the difficult
transition from performer to manag-
er, discovering and developing Hen-
drix and masterminding the career of

Slade, Britain’s kings of '70s glam
rock. More recently, he helped estab-
lish the Newcastle Arena, the North-
east’s largest sports and entertain-
ment center.

Chandler was playing bass with key-
boardist Alan Price and his Combo
when singer Eric Burdon joined in
1962. Renamed the Animals and fea-
turing guitarist Hilton Valentine and
drummer John Steel, they swiftly
became the hottest act in the bur-
geoning underground R&B club scene
of the day.

In April 1964, they arrived on the
U.K. charts with “Baby Let Me Take
You Home.” In.June, their soulful take
on “House Of The Rising Sun” became
a No. 1 British single and spent three
weeks atop Billboard’s Hot 100 that

RECORD COMPANIES. Steve Backer is
appointed head of marketing at the
Enclave in New York. He was GM of
Giant Records.

The RCA Label Group in Nashville
appoints Dale Turner VP of promo-
tion and Tommy Daniel VP of strate-
gic marketing. They were, respective-
ly, VP of BNA Records and VP of
RCA Records.

Susan Lietz is promoted to senior
director of corporate communications
for BMG Entertainment in New York.
She was director.

Elektra Entertainment Group in
Beverly Hills, Calif., appoints Tom De
Savia senior director of A&R and
John Kirkpatrick director of A&R.
They were, respectively, associate VP
of ASCAP and associate manager of
Laffitte Entertainment.

Adam Block is promoted to senior
director of marketing for the Legacy
label in New York. He was director of
marketing.

TURNER

BACKER

Jeff Panzer is named VP of video
production for Universal Records in
Los Angeles. He was director of West
Coast productions for VH1.

Billy Cox is named VP/head of pro-
motion at Roadrunner Records in New
York. He was the Midwest regional
representative for Island Records.

Marc Zimet is named senior direc-
tor of video promotion for Arista
Records in New York. He was North-
east marketing director for the label.

Mitchell Krasnow is appointed
senior VP of A&R at Krasnow Enter-
tainment in New York. He was VP of

EXECUTIVE

September.

Steered by the production of Mick-
ie Most, the group developed a canon
of commerecial but credible single hits,
including “Don’t Let Me Be Misun-
derstood,” “We Gotta Get Out Of This
Place,” and “It’s My Life.”

In 1966, as the original version of
the Animals imploded, Chandler
turned to management, inspired by his
discovery in New York of an American
guitarist working under the name
Jimmy James. Coming to London at
Chandler’s invitation and changing his
name, Jimi Hendrix became a U.K.
sensation. Chandler produced such
Hendrix hits as “Hey Joe” and “Pur-
ple Haze,” as well as his first two
albums, “Are You Experienced?” and
“Axis: Bold As Love.”

DANIEL LIETZ
international A&R at Elektra Records.

JVC Music and Vertex Music in Los
Angeles name Del Costello GM, Dan
Davis VP of sales and distribution, and
Jeff Neben VP of artist development.
Costello was VP of marketing for
JVC/Vertex; Davis was Western
region manager for American Grama-
phone. Neben’s most recent label posi-
tion was VP/GM of Priority’s rock and
alternative divisions.

Rip-It Records in Orlando, Fla.,
appoints Ted Thompson GM and Kim
Terrell promotions manager. They
were, respectively, VP of Computer

TURNTABLE

made him a reggae legend. Key to his
durable popularity is his ability to write
stirringly on any experience. Though
he is a favorite among women for his
sultry yet sensitive love songs, Ham-
mond is equally
moving when it
comes to spiritual
and social issues.

That versatility
allowed him to re-
tain his position
during the '80s,
when sex- and gun-
rhyming DJs (rap-
pers) dominated
reggae.

Hammond is one of reggae’s most pro-
lific writer/composers. Unlike the many
artists who peak early in their careers
and later fail to match their initial efforts,
Hammond’s new songs are as fresh and
insightful as his "70s compositions.

“I record how I live—everything I

T -

= ;

HAMMOND

go through in 24 hours,” he says. “If
you record that, you’ll never be out of
inspiration.”

Born in the rural parish of St. Mary,
Jamaica, Hammond began singing in
church and school, covering R&B bal-
lads by American artists Otis Redding,

Marvin Gaye, and
| \/ v “ Sam Cooke and
/ [ " Jamaican vocal-

RECORDS ists Alton Ellis
MILES AHEAD IN REGGAE MUSIC and Lel'Oy Slb-
bles.

As a schoolboy, Hammond won a
1972 Kingston, Jamaica, sound-system
talent contest with covers of the Ven-
tures’ “Perfidia” and Jerry Butler’s
“Need To Be Loved.”

“Each act was supposed to do two
songs, but the crowd said I should do
them about three times, then they let
me out.”

For two years, Hammond toured for

(Continwed on page 12)

Columbia’s Eastern-Leaning
Kula Shaker Looks To U.S.

B BY PAUL SEXTON

LONDON—Thoroughly British but
full of Eastern promise, one of the
U.K.’s hottest chart properties is
preparing itself for the U.S.

Columbia Records’ Kula Shaker is
coming off a significant breakthrough
single in the U.K. with “Tattva,” a piece
of mystically inspired cutting-edge pop
that, according to the band’s manage-
ment, had sold 97,000 units here by the
week of July 15.

A priority act with the recently
revamped U.K. arm of Columbia, Kula
Shaker’s much-anticipated debut
album, “K,” is due Sept. 16, with the
U.S. company provisionally planning
to follow suit Oct. 1.

“They like rock music in America,
and I've got a lot of expectations for us
there,” says Kula Shaker’s lead singer,
Crispian Mills. “Our main point of ref-
erence is the classic bands.”

Following a top 40 appearance for

the band’s guitar- and organ-filled, '60s-
leaning “Grateful When You're Dead”
single in May, “Tattva” debuted on the
U.K. singles chart at No. 4 early this

month, and its rapid rise took even the
band and its management by surprise.
“We did expect to have a hit, but not
(Continued on page 102)

DE SAVIA

BLOCK

Services Express and regional promo-
tion manager for MCA Records.

Lisa Fairchild-Jones is named
president of Alibi Records in Los
Angeles. She was an attorney for Big
Boy Records.

MUSIC PUBLISHING. Ellen Sender is
appointed director of royalties for the
Harry Fox Agency in New York. She
was VP of royalty systems develop-
ment at BMG Entertainment.

RELATED FIELDS. Ted Mellencamp is
named national director of promotion

PANZER COoX

and artist development at CORE
Entertainment in Nashville. He was an
independent promoter.

Hansen, Jacobson, Teller & Hober-
man in Beverly Hills, Calif., names
Seth Lichtenstein and Jonathan
Haft attorneys. They were, respec-
tively, an attorney with Gendler,
Codikow & Carroll and a partner at
Manatt, Phelps & Phillips.

Ian J. Friedman is named counsel
with Spray, Gould & Bowers in Los
Angeles. He was counsel to TVN
Entertainment.
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& some very special friends. _

Featuring duets with

Anthea Anka “Do | Love You"*

Celine Dion “It's Hard To Say Goodbye"*
Juan Gabriel “My Home Town™

Myriam Hernandez “Put Your Head On My Shoulder”
Julio Iglesias “My Way”

José José “Let Me Get To Know You"
Alejandro Lerner “{ Don't Like To Sleep Alone”
Lucero "You Are My Destiny”

Ricky Martin “Diana”

Mijares “Face In the Mirror™

Jose Luis Rodriguez  “She's A Lady”

New Recordings Of His Best Known Songs
Performed In English And Spanish.
Plus Two New Songs. In Store July 30th.

AR L

‘Scny Music International

LA

Produced by Humberto Gatica.
© 1996 Sony Music International *Produced by David Foster for Chartmaker, Inc. Portrait by Andy Warhol
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Label Markets Joi In Stages

2nd EMI Set To Go Through Austin’s Limp

l BY HAVELOCK NELSON

NEW YORK—*“Joi’s personality is
about as subtle as a C-5A aircraft land-
ing on your head,” says Davitt Siger-
son, president of EMI Records. “She’s
got wit, beauty, style, and a whole lot of
substance.”

On Sept. 3, Limp/
EMI will release
Joi’s sophomore
album, “The Amoe-
ba Cleansing Syn-
drome.” Limp is
helmed by super-
star producer Dal-
las Austin, who
produced the al-
bum along with
Organized Noize. Much of the set fea-
tures pioneering funk metal rockers
Fishbone as a backing band.

Joi says she first heard the group as
a ninth-grader when it appeared on
“Soul Train.” After meeting the
group’s leader, Angelo, at a poetry
reading in Atlanta several years later
and spending an evening with him,
drinking coffee, smoking cigarettes,
and discussing music, they agreed to
collaborate.

Joi describes “The Amoeba Cleans-
ing Syndrome” as “a natural progres-

JOI

sion,” and like her critically acclaimed
1994 debut, “The Pendulum Vibe,” the
long-player is a judicious blend of fiery
rock, vibey R&B, cool jazz, strobe-light
disco, and even classical chanting. Her
vocals are alternately sensual and stab-
bing, frosty and hot.

Songs include “Soul,” a tale about
salvaging the pieces of a tattered rela-
tionship; “My Brother’s Letter,” a bit-
tersweet bouncer in memory of
Austin’s deceased older brother; and
“Dirty Mind,” a slinky creep through
Joi’s sensuality as a battle rages
between her flesh and her brain. “I
just don’t know what I'm gonna do/
Wanna give, wanna give it to you,” she
sings.

Not to be confused with the Prince
song, “Dirty Mind” is an original. “The
Amoeba Cleansing Syndrome” does
make room for covers, though, among
them Rufus featuring Chaka Khan’s
“Magic In Your Eyes.”

At the top of the set, from a tropical
setting amid squawking birds and harp
flutters, Joi informs listeners, “Wel-
come. ..we are here to take you on an
audible expedition . .. we are here to
assist you in the cleansing of your ears
... ‘The Amoeba Cleansing Syndrome’
will constantly take different shapes,
different forms, different sounds, dif-

Jonathan Richman Issues
His ‘Surrender’ On Vapor

H BY JIM BESSMAN

NEW YORK—After releasing eight
albums on Rounder Records and main-
taining the cult hero status he's enjoyed
since his 1976 Beserkley release, “The
Modern Lovers,” Jonathan Richman has
moved to Vapor Records, the new imprint
owned by Neil Young and his manager,
Elliot Roberts.

“Surrender To Jonathan,” Richman’s
Vapor debut, bows Sept. 10. The succes-
sor to Richman’s 1995 Rounder entry,
“You Must Ask The Heart,” “Surrender”
not only reunites the artist with fellow
Boston native and longtime collaborator
Andy Paley, but brings him back to a full-
fledged band effort. Vapor is distributed
by the Alternative Distribution Alliance
(ADA).

“This arrangement [with Vapor] gave
me the freedom to make a record with a
full band, even with horns,” says Rich-
man, who employed the Vine Street
Horns section, featuring Ernie Fields,
H.B. Barnum Jr., and Bill Bickelhaupt.
Also playing on the album are bassists
John Girton and Nick Augustine, organ-
ist Dan Eisenberg, Richman’s road
drummer Tommy Larkins, renowned
session accordionist Frank Morroco,
backup vocalists Jessica and Litza Henry,
pianist Ned Claflin, and producer Paley.

“There’s more instrumental color than
Jonathan’s ever put on a record,” says
Paley, who's produced three Richman
outings, and more recently, albums by
Jerry Lee Lewis and Brian Wilson. “It’s
the first record he’s done in a long time
that is ‘produced,’ and every mood in the
book is covered, every side of Jonathan
that his fans want—and some they
haven’t heard before, like ‘French Style,
which has a big band, Tom Jones sort of

thing, or ‘When She Kisses Me,’ which
has a Tommy James vibe.”

“When She Kisses Me” is one of four
remakes on the 13-track “Surrender.”
The others are a new version of the early
Richman instrumental classic “Egyptian
Reggae” (a disco hit in Europe in 1977)
and the more re-
cent “To Hide A
Little Thought”
and “I Was Danc-
ing In The Lesbian
Bal',”

“I put some songs
on this album that
are favorites that
might not have
been heard much in
America,” Richman says, suggesting that
Vapor’s distribution may bring him
broader exposure—though he means no
slight to his former label. “Rounder’s a
wonderful label that gave me the chance
to make many records without interfer-
ence, but I live in California [ Rounder is
based in Massachusetts], so there’s the
convenience of being with a California
label, and then having the integrity and
stature of someone like Neil Young made
Vapor appealing.”

Artistic integrity is a key factor for
Vapor as well, says Frank Gironda, the
label’s GM as well as a partner of Young’s
Lookout Management. “It's important to
us to sign true artists, and Jonathan’s a
true artist,” says Gironda. “He’s had the
freedom over the years to make records
that he believes in, and we believe in
artists like that. We want to do a lot of
interesting and creative things in tune
with the music and the artist: With
Jonathan, it’s not like opening a market-
ing book.”

RICHMAN

(Continued on next page)

ferent levels, different lives. You are to
experience and embrace each one.”

“I think [Joi’s record] is about trying
to be true to yourself while trying to
form a community of people who don’t
want to be walking down the same,
normal paths they are expected to trav-
el,” says Sigerson. “The focus of our
plan has to be marketing the artist and
her whole world view, which inherently
introduces challenges.”

The label plans to meet those chal-
lenges by rolling out “The Amoeba
Cleansing Syndrome” in stages.
According to Caron Veazy—director of
marketing and artist development at
Atlanta-based Rowdy Records, another
Austin imprint—the starting point will

Jars Of Gold. The members of Jars Of Clay proudly display the gold albums
awarded for their self-titled Essential/Silvertone debut. Shown, from left, are Tom
Carrabba, Silvertone/Jive Records; David Goldiarb, Silvertone/Jive; Ken Lane, Sil-
vertone/Jive; Jack Satter, Silvertone/dive; band members Charlie Lowell, Dan Hasel-
tine, Matt Odmark, and Steve Mason; manager Rendy Lovelady; Michael Tedesco,
Siivertone; John Butler, Silvertone; and Robert Beeson, Essential/Brentwood Music.

(Continued on next page)

VARIATIONS ON A THEME I: When Sublime lead
singer/songwriter Brad Nowell died of a drug overdose
in May, in addition to grieving over the loss of one of its
artists, Gasoline Alley/MCA executives had to figure out
how to deal with Sublime’s new album without looking like
they were capitalizing on the publicity surrounding Now-
ell's death. In the end, they decided to release the self-
titled album July 30, the release date that had bheen
planned before his death.

The Show Goes On: New Sets Due From
Sublime, Nirvana; Pumpkins Tour Continues

Groove” and “April 29, 1992 (Miami),” which takes a loot-
er’s view of rioting following the Rodney King verdict.
In addition to the musie, the album artwork serves as
a tribute to Nowell. The cever is a photo of a Sublime tat-
too that NoweM had across his back from shoulder to
shoulder.
Here’s an artist whose name the vast majority of music
listeners hadr’t heard until they learned that he had died,
but listening to the record makes it

“It’s a delicate thing,” says Paul
Orescan, MCA marketing director.
“The album could have been released
much earlier. It was done before
Brad’s death, but [rushing it out] is
absolutely what we wanted to avoid.
‘We want the music to stand up on its
own, and we want to promote the

clear that that would have changed
with this album. “Sublime” has the
feeling of “breakthrough” all over it.
Unfortunately, Nowell won't be
around to enjoy his success.

VARIATIONS ON A THEME II:
After Kurt Cobain killed himself in

music. If we were going to exploit
someone’s death, we would have put
it out a month and a half ago.”

While there was “no thought to
not putting the album out at all,” Orescan says, MCA con-
sulted the remaining band members, drummer Bud
Gaugh and bassist Eric Wilson, and Nowell’s family on
how they wanted the label to proceed. “We waited to hear
what the band members’ wishes were, and they wanted it
to come out,” he says. “They wanted to be known for more
than their one single.”

That one single would be “Date Rape,” a song from the
band’s 1992 Skunk Records album, “40 Oz. To Freedom,”
which resurfaced in 1995 to become a minor modern rock
hit (Billboard, May 6, 1995). The song is about a date
rapist who is later sexually assaulted in prison.

The first single from the new album, which was pro-
duced by David Kahne and the Butthole Surfers’ Paul
Leary, is not as obviously controversial. The ska-tinged
“What I Got” is a light ditty about being happy as long as
one has love. Of course, the line “I don’t get angry when
my mom smokes pot, hits the bottle, and goes right for
the rock” may raise a few eyebrows, as will scattered drug
references throughout the song and album, but it’s noth-
ing a few radio edits can’t fix.

The single will go to alternative, triple-A, anid college
radio. A video is also in the works. “It will be a collage of
live performances that had already been shot and friends
and families of the band,” says Orescan. “It really captures
what the band is about and the Long Beach, Calif., surf and
skate community that they built themselves up from.”

The album is a strong collection of pop songs that draws
on ska, punk, and reggae references, but I'll be darned if
Nowell doesn’t sound just like Don Henley on the chorus
of “Pawn Shop.” Clearly the most commercial of the band’s
three albums (MCA is reissuing both “40 Oz. To Freedom”
and 1994’s “Robbin’ The Hood”), “Sublime” has quite a few
potential singles on it, including the insinuating “Garden

by Melinda Newman

April 1994, there was much specu-
lation about unreleased material
coming from the Nirvana camp. But
whenever the surviving members,
bassist Krist Novoselic and drummer Dave Grohl, were
asked about rummaging through the band’s archives, they
said that listening to the oid material was too painful.

Happily for Nirvana fans, the pair have culled concert
tracks from 1989 to 1994 to compile “From The Muddy
Banks Of The Wishkah,” a live album coming out on
DGC/Geffen Oct. 8. The Wishkah is a river that runs
through Cobain’s hometown of Aberdeen, Wash.

According to a source, Novoselic spearheaded the pro-
ject and may write the liner notes. “This is sort of a reac-
tion to the ‘Unplugged’ album,” says the source. “The
acoustie side was one-half of Nirvana. This is the other
half, the more aggressive half.”

The track list is still being completed, but the set does
include a live version of the band’s biggest hit, “Smells Like
Teen Spirit.” Ne songs featured on “MTV Unplugged In
New York,” the only other Nirvana album released since
Cobain’s death, are on the new album. Additionally, the
release will have no songs that have not already been on
Nirvana studic albums. There will be mare than 15 cuts on
the album, and according te a source, Cobain’s widow,
Courtney Love, did not participate in the project.

VARIATIONS ON A THEME III: Smashing Pump-
kins have severed their relationship with drummer
Jimmy: Chamberlin following his July 12 arrest for drug
possession. The band is seeking an immedtate replace-
ment, and, according to a representative, August dates on
the tour are on as scheduled. The band canceled its
remaining July dates July 12, after background key-
boardist/percussionist Jonathan Melvoin, with whom
Chamberlin was allegedly doing drugs, was found dead
in a New York hotel room of a drug overdose. Chamber-
lin has a court date Aug. 13.
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Brendan Benson Takes Aim For Pure Pop Tradition On Virgin Debut

l BY DAVID SPRAGUE

NEW YORK—It’s not always easy to
apply the nature vs. nurture argu-
ment to discerning the development
of musical talent, but singer/song-
writer Brendan Benson has little
question about the genesis of his own
flair.

“When I was a little kid, even
before I was able to walk around, my
dad would just prop me up and blast
things like the Stooges and MC5,”
says the 25-year-old Benson, who
spent his formative years in the
Motor City.

Those influences aren’t overtly
apparent on his Virgin debut, “One
Mississippi,” which is set for release
Sept. 3. Instead, its pure pop tone
recalls the days when carefully craft-
ed, clever songwriting was para-
mount in rock’n’roll.

“I definitely think of myself as a
purist,” says Benson. “I don’t see any
reason to sit down and write some-
thing obscure, something convolut-
ed, when what you're trying to do is
communicate with people. For that
reason, I really love traditional pop
music.”

Virgin plans to target those in the
press and retail who share Benson’s

JOI

(Continued from preceding page)

be “Magic In Your Eyes,” which will
also be featured on the Rowdy/Arista
“Fled” soundtrack, due in stores July
16. The proposed B-side is “Take Me
Home,” a track that samples Betty
Davis’ “Take Me Home.”

“Joi isn’t just an R&B or urban-lean-
ing artist,” Veazy says, “she also rep-
resents” points on the alternative rock
portion of the musical map. “We want-
ed to make sure people in each world
get a sample of this sophomore album
without having to wait.”

For now, Joi’s fans in the hip-hop and
dance worlds will have to wait to be
served. Plans to release the swirling
dance song “Moving On” as a single are
on the back burner at the moment, even
though a video has already been shot.

Sigerson says, “T didn’t want to start
with ‘Moving On,’ because I felt that
would be a distraction from what the
meat of the record is all about. That’s
just sitting there as sort of a free-
standing hit record.”

“Sunshine & The Rain,” the first
single from “The Pendulum Vibe,” and
follow-up “Freedom,” which was later
reinterpreted by an all-star, all-woman
lineup featuring almost 100 other divas
on the “Panther” soundtrack, made
some inroads into the R&B and hip-hop
audience. Veazy says, “Last time, we
directed all of our efforts at that
underground/street-level audience.
We’re being more broad-based now,
[for] the marketplace has changed.”

Joi, who had a baby girl last month,
will probably go on tour in September,
according to Veazy. Fishbone will like-
ly join her on the jaunt.

Although Sigerson says that “there’s
a tremendous amount of interest in the
project internationally,” he adds that
the album won’t be released overseas
until 1997. “I think it’s really important
that we try to stagger our time. We
want to manage the promotion effec-
tively across the different markets and
not make her life too crazy.”

fondness for pop. According to Phil
Fox, director of product manage-
ment, the label has been working on
generating name recognition at
grass-roots retail for a number of
months already.

“Back in February, we sent out a
six-song 12-inch vinyl piece called
‘The Well-Fed Boy Demos,’ ” says
Fox. “It was a giveaway intended for
college radio and independent retail,
which we followed up with a poster
sniped with notice of the forthcom-
ing album.”

Virgin will service “One Missis-
sippi” to college radio the last week
in July, approximately four weeks
before the emphasis track “Sittin’
Pretty” is taken to commercial alter-
native outlets.

“It’s a project which we're pre-
pared to undertake with persever-
ance,” says Fox. “Gone are the days

ERCHDAN BENSS

when you can spend three months on
a new album—we’re looking to work
Brendan for a year at the very
least.”

Benson, who is managed by Tony
Dimitriades and Richard Brown at
East End Management, has just

cemented a touring band and begun
playing shows around his adopted
San Francisco base. The singer, who
is booked by the William Morris
Agency, says that he hopes to set out
on tour this fall.

“Signing this deal happened so
quickly, I never really had the
chance to play a lot of these songs
for anyone other than friends of
mine,” he says with a laugh. “It’s
kind of a relief to see that people do
respond to what I'm writing about.
I can sit back and think everything
I write is great, but unless other
people think so, too, it doesn’t mat-
ter very much.”

Fox says that reaction from Virgin
offices in other territories—Benson
is signed to the label worldwide—
has been extremely positive. “We've
gotten very strong feedback from
France and from the Far East,” he

says. “So I'd say those territories
are important to the project as
well.”

Benson still seems taken aback
that there should be any interest in
“One Mississippi.” While he had
played in bands as a teenager, he
kept his songwriting to himself and
only came to the attention of Virgin
after a friend surreptitiously sent his
demos around Los Angeles.

“It’s really flattering that people
have taken an interest in what 1 do,
because it's not exactly the kind of
thing that’s trendy or cool right
now,” he says. “It’s encouraging to
me that there are people who still
appreciate songeraft and things like
that. I never bought into the idea
that the three-minute pop song was
dead, and it’s cool to see that there
are people out there that feel the
same way.”

JONATHAN RICHMAN ISSUES HIS ‘SURRENDER’ ON VAPOR

(Continued from preceding page)

Indeed, nothing about Richman goes
by the book. “Before [Vapor] signed me, I
gave them reasons not to!” he says. “I told
them right off that I didn’t have enough
songs for a new record, and I didn’t know
when I'd have enough, but that didn’t
bother them! In fact, one of the reasons
for putting the older songs on the record
was because I didn’t have enough and 1
can’t make them up just to make a record.
But then two more [songs] hit me!”

According to Gironda, the album will
be serviced to triple-A and college radio.
Also, a CD sampler consisting of two
album tracks and new versions of past
Richman classies that may include
“Roadrunner” and “Pablo Picasso” will
be widely serviced in Vapor’s general
trade mailing.

Meanwhile, an advance postcard cam-
paign is being readied, which will be fol-
lowed up with a second card mailing fea-
turing album review blurbs. There will
also be album posters, “coming soon” tour
posters, and discount coupons tying in
retail at Richman gigs.

Vapor is producing a Richman elec-
tronic press kit “especially for the inter-
national market,” says Gironda, who adds
that one or two videos will be produced
to support the artist, who has rarely been
promoted be the medium. The label is
seeking an appropriate syndicated radio
vehicle and hopes to expand the TV expo-
sure Richman has recently garnered as
one of the more frequent guests on “Late
Night With Conan O'Brien.”

At retail, Vapor plans to work with the
Indie Retail Coalition and utilize listen-
ing posts in Richman’s top 30 markets,
not including New York, Los Angeles,
San Francisco, Detroit, Minneapolis,
Seattle, Chicago, Boston, and Portland,
Ore., which have been “sub-targeted” for
more aggressive “‘street-level” promotion,
including posters, fliers, and print adver-
tisements.

“We'll hit Boston especially in a really
big way,” says Gironda, anticipating selec-
tive in-stores in Richman’s hometown,
which suits Boston-based Newbury
Comics purchasing director Natalie
Waleik fine.

“We especially like to help hometown
faves, and we’ll do whatever we can to
help Jonathan’s new record,” says Waleik.
“T was very excited when I heard he'd
signed with Neil Young’s label and was
back with Andy Paley, who does such a
good job at picking out musicians. With

the right people behind him, there’s def-
inite potential to reach a wider audience.”

Getting people to hear Richman live
will be 2 main thrust of Vapor’s market-
ing campaign, since, Gironda notes, “You
really get it once you see him.” Rich-
man— who regularly tours internation-
ally and likes to sing in Spanish, French,
and Italian, even in front of U.S. audi-
ences—is set to follow a monthlong Euro-

pean swing in July and August with U.S.
dates commencing Sept. 24 and running
through Thanksgiving.

This time out, Richman, who for the
last eight years has appeared solo or
backed only by a drummer, is taking a
full band on the road. But this doesn’t jibe
with his self-penned Rounder bios, in
which he admitted to being an outra-
geously “fussy” and impossibly “demand-

ing” bandleader and advised prospective
sidepeople, “If T hire you—quit!”

“I thought you'd never ask about that!”
he says, assuming his most facetious tone.
“I’'m much more mature than I used to
be! Now I'm wonderful, delightful, way
more improved. My musicians can attest
that I'm a fine, fine person. They’re also
very patient and tolerant and know from
the get go what they’re getting into!”

— George Scarlett
National Product Manager
TOWER RECORDS

At Allegro, we're in the business

of representing your business.

Building relationships. Moving

% responsively. Learning your

- specific and unique needs.

Exceeding expectations under

the watchful eye of the label

and the retailer. Never forgetting

that people are the foundation
of every business transaction.
Which speaks volumes not just

for us, but for you, too.
1-800-288-2007
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VP’S BERES HAMMOND BROACHES THE MAINSTREAM

(Continued from page 8)

the talent contest promoter without get-
ting paid, he says. Though he was writ-
ing “without even knowing that this was
writing,” he says, he joined the Sonny
Bradshaw Seven, a hotel band, in order
to support himself.

“Imagine me there, singing, and
tourists eating,” Hammond says. “I
couldn’t figure it out. It was more like a
slave business: “You must do this, while I
don’t look at you.’ So I left.”

He formed harmony trio Tuesday’s
Children but left when he was invited to
join the legendary Zap Pow band. In
1975, “Zap Pow Now” was released by
Island Records.

Three uneventful years passed before
Hammond recorded his first solo album,
the highly successful “Soul Reggae”
(Water Lilly Records). An astonishing
succession of hit R&B-styled ballads fol-
lowed, but Hammond wasn't seeing any
profits. Discouraged, he retired from the
music business for two years, then
returned to the recording studio in 1985
with a change of beat.

“No more ballad,” he recalls. “Do some
hardcore Jamaican reggae now.”

His first trip into the vocal booth yield-
ed “What One Dance Can Do,” a mega-
hit on Heavy Beat Records that blew up
in dancehalls from New York to London
to Kingston. A string of hits singles,
including “Groovy Little Thing” and
“She Loves Me Now,” kept his momen-
tum going from 1985 to 1987.

“Groovy Little Thing” was the first
single released on his Harmony House

label, based in Jamaica. “I made my
stampers, my labels, printed the records
myself, gave them out to the shops, then
went back and collected,” he says.

After his home was robbed in the late
’80s, Hammond withdrew once again
from the business, traveling between
Jamaica and New York for about three
years, until 1990, when he decided to
return to music.

He released another chain of singles
that reached No. 1 on reggae charts
worldwide, beginning with “Tempted To
Touch” (Penthouse Records) and culmi-
nating with “Putting Up Resistance”
(Tappa Zukie), Hammond'’s definitive
statement on his show business trials.

In 1993, Hammond struck a deal with
Elektra Records. His critically acclaimed
1994 Elektra release “In Control,” typi-
cally written and recorded on the spot in
the studio, showcases Hammond’s pas-
sionate interpretations of some of his
finest writing.

In the grass-roots/ethnic arena, “In
Control” spawned more than a year’s
worth of hits.

“Love From A Distance” is self-pro-
duced for Harmony House, and Ham-
mond is making licensing deals himself.
He says he is negotiating with distribu-
tors for Japan and Europe.

“I feel much freer now,” Hammond
says. “I learned not to take chances like
that again, and I'm back to when I used
to make my hit songs. With a big com-
pany, it takes so long to put out one sin-
gle, so you have a limited amount of sin-
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To advertise, call Vaughan Tebbe, Publisher, 212-539-4422
or Jim Lally, Advertising Sales Representative, 212-539-4427

gle releases. With a little Jamaican label,
you record a song, and the next week, it's
all over the world.”

The arrangement between Harmony
House and Queens, N.Y.-based VP
Records seems ideal. VP has grown over
the years from a small family business
that mirrored its Jamaican-based coun-
terparts into the largest distributor of
reggae in the U.S.

The company’s marketing strategies
are similar to those of the majors but
adapted to reggae’s unique needs.
Though VP covers the entire country, it
focuses on key reggae markets, such as
New York, Miami, Boston, Philadelphia,
and the Washington, D.C., area.

“This [album] is a very big project for
us, and we're going to hit them hard with
it,” says Chin.

The first single, the urgent, dance-
beat-powered “Sweet Lies,” dropped
July 12. Shooting for the videoclip was
completed July 10; the video’s release
date had not been set at press time. An
intensive marketing blitz will launch the
week of the album release.

RETAIL PUSH

“We're going to do endcaps, buy posi-
tions in different retail stores, and we are
buying co-op print ads with the major
chain stores and in local radio markets,”
says Chin. “We probably have more con-
tacts with the grass-roots type of audi-
ence [than with major labels]. We're
going to do in-stores with Beres at our
Queens retail store during the first week
the album is available, and we're talking
with him about doing more in other parts
of the country.”

Mindful of its strong position with
independent reggae stores, VP will send
fliers, posters, and other promotional
items with each order shipped of the
Hammond album.

“Those mom-and-pops are the trench-
es, the front line for the fight for reggae,”
says Chin.

Retailers are already anticipating the
album. “It’s going to be the singer album
of the year,” says Earl Moody, owner of
Bronx, N.Y.-based Moody’s Records, one
of the New York area’s largest reggae
stores. “Beres is very strong in the eth-
nic community and well-respected
among the younger generation, as well
as more mature folks. He’s also one of
the best reggae songwriters ever.”

In-store appearances will be tied to
ethnic radio stations in the New York
vicinity and other key reggae markets.
“We're using commercials and give-
aways to hype the album,” says Chin.
“We're also working with the various
reggae periodicals.”

Hammond'’s music is a constant pres-
ence on reggae radio playlists, and this
latest collection is eagerly awaited.

“Because Beres writes his own mate-
rial and is one of the top three writers in
the history of reggae music, he presents
his music to us in a way that is emotion-
al, empathetic, warm, and deeply inti-
mate all at the same time. That quality is
evidenced in his newest album,” says Pat
McKay, a veteran DJ who was instru-
mental in establishing the reggae-influ-
enced weekend program that debuted in
mid-July on WBLS New York.

VP is creating in-store performances
and retail promotions for the mainstream
market, a relatively recent strategy for
the company.

“We're definitely seeing the music
grow from its base in the ethnic and
grass-roots market into the more main-

stream audience,” says Chin.

According to Chin, sales of the com-
pany’s “Reggae Gold” compilations have
increased over the years.

“We did an in-store performance for
the album at Sam Goody’s last June,”
says Chin. “We’re being asked by Block-
buster to do a joint promotion. If we'd
asked them three years ago, they
wouldn’t have thought twice about say-
ing no. When mainstream stores ask you
to get people in there for reggae music,
that tells you the music is penetrating the
mainstream. Now that we've established
credibility, we expect the same reaction
for Beres’ album.”

Written and recorded at three
Kingston studios—Mixing Lab, Music
Works, and Buju Banton’s Cellblock—
all but four of the 14 tracks on “Love
From A Distance” were written, pro-
duced, and voiced by Hammond.

The lead track, “Much Have Been
Said,” was produced by Roots Radics
bassist Flabba Holt; “Sweet Lies” was
co-written and produced with Mikey

Bennett. Richard “Bello” Bell of Star
Trail produced “Rose Garden,” and Fat
Eyes label owner Colin “Bulby” York
produced “Good Love.”

Hammond is backed by DJ Shaggy,
who provides the requisite roughly
macho counterpoint to Hammond’s
romantic yearnings on “Take Time To
Love.” Canadian hip-hop/reggae group
Dream Warriors contributes low-key
interjections on “Highlight Of The Day.”

As expected, the album’s lyrical
themes reflect devotion to earthly and
otherworldly loves, with the scales tipped
heavily toward carnal feelings. Yet one
indication of this artist’s impressive tal-
ent is his refusal to simplify.

The fiery revolutionary revealed in
“Can’t Stop A Man” is as emotionally
honest as Hammond’s more frequently
invoked lover persona. With a master
vocalist like this, instrumentals and har-
monies should step back, and they do
here. Discrete and tasteful, each track
showcases Hammond’s unique gift for
mingling delicacy with power.

i BOXSCORE
D U S i N & 5 5w
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
EAGLES Wembley Stadium July 13-14 $4521,697 93,924 Harvey Goldsmith
KENKY WAYNE SHEPHERD London (2,981,740 pounds)  two Entertainments
$69.75/846,50/838.  sellouts
l 75
I
|
EAGLES Aifred McAlpine July 10 $1,356,250 35,000 Harvey Goldsmith
KENNY WAYRE SHEPHERD Stadium {875,000 pounds)  sellout Entertainments
Huddersfietd $38.75
England
LOLLAPALOOZA '96: Winnebago County  June 30 $1,225,000 35,000 Jam Prods
METALLICA, Fairgrounds 335 sellout
SOUNDGARDEN, Pecatonica, Ilf
RAMONES, RANCID,
SHAOLIN KUNGFU OF
CHINA, PSYCHOTICA, AND
OTHERS
H.ORD.E FESTIVAL: World Music Theatre  July 13 $767,710 25,341 Tinley Park Jam
BLUES TRAVELER Tinley Park, Il $35/830 seflout Corp., Nederlander
LENNY KRAVITZ Organization
RUSTED ROOT
NATALIE MERCHANT
LOLLAPALOOZA '95: lowa State June 28 $679,665 15418 Jam Prods
METALLICA, Fairgrounds $35 25,000
SOUNDGARDEN, Des Moines, lowa =
RAMONES, RANCID,
SHAOLIN KUNGFU OF
CHINA, PSYCHOTICA, AND
OTHERS
LOLLAPALOOZA '96: Longview Lake June 27 $670575 21130 Contemporary
METALLICA Kansas City, Mo 337.50 40,000 Prods.
SOUNDGARDEN,
RAMONES, SCREAMING
RANCID, PSYCHOTICA, AND
OTHERS =
KISS Kiel Center July 2 3598337 sellout Contemporary
ALICE IN CHAINS St. Louis $39.50/$34.50 Prods.
6310
HOOTIE & THE BLOWFISH World Music Theatre  July 12 £545,780 23156 Tinley Park Jam
JOHN HIATT Tinley Park, Il 25182250 25,000 Corp., Nederlander
Organization
FURTHUR FESTIVAL: Alpine Valley Music ~ June 29 $533.820 21,409 Tinley Park Jam
RATDOG FEATURING BOB Theatre $830/422.50 25,000 Corp., Nederander
WEIR & ROB WASSERMAN, | East Troy, Wis Organization
MICKEY HART'S MUSIC
BOX,
BRUCE HORNSBY, LOS
LOBOS,
HOT TUNA, AND OTHERS
KISS Louisiana July 9 $513.665 16,308 Beaver Prods
MELVINS Superdome $40/$28 50 selfout
New Orleans =
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashvilie. Phone: (615)-321-4295, Fax: (615)
321-0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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EAST LANSING, MICH.: “We wanted to prove something, and we did,”
says dt’s manager Stephen Hutton of the airplay the group has
received on more than 40 stations. Most outlets are playing “I Hate
This Part,” the lead single from the band’s second release, “Widow
Of An All-American,” out on local Yikes! Records. The radio-friend-
ly album, which features rangy, gutsy power pop with a Midwestern
flavor, was produced by Tim
Patalan (Sponge). The band’s
1992 debut, “Cinch,” won the dt’s
a publishing deal with Warner/
Chappell. That deal provided
tour support and money for
demos, allowing the band to work
with Patalan. The CD was re-
leased in February and within
six weeks had sold out of the first
pressing. Radio support is not
limited to airplay, either: WRIF
Detroit has invited the dt’s to play several summer bashes, with PD
Doug Podell enthusiastic about the band’s future. “There is no big-
ger compliment a radio station can pay a band than to put it on their
two biggest summer promotions. The dt’s are one of the most ener-
getic live bands in the Motor City right now, they have a great street
f(?l]owing, and we fully expect them to make a lot of noise in '97. Mark
my words, the dt’s are next on the horizon for stardom.” Contact
Stephen Hutton at 312-477-6934.

KAREN KOSKI

MIAMI: After years of honing her jazz lounge act at such Miami venues
as Gloria Estefan’s Allioli restaurant, La Voile Rouge beach resort,
and Burt Reynolds’ Backstage club, sultry beauty and former Miss
Miami Laura Bradley decided to go in a new direction. Three years
ago, she hooked up with producer/arranger Julio Bague, who has
worked with Nestor Torres, Expose, and Tito
Puente, and they began songwriting and arrang-
ing. “Julio and I work really well together,” says
Bradley. “I’ll start out with a feeling or a melody
for a song, and he takes it to the full band level.”
Taking off in an international contemporary jazz
style, Bague expanded Bradley’s sound and band to
include a horn section, backup singers, and
dancers. Their productive partnership culmi-
nated in a mid-April CD release for “First Time”
and a concert at Miami Beach’s 500-seat Colony
Theater. Musicians in her backup group included
flutist Mercedes Abal, who also plays with Cres-
cent Moon recording artist Albita; Nicky Orta of Julio Iglesias’
band; jazz violinist/singer Nicky Yarling; and singer Miriam Cuan.
The CD has sold out its initial printing of 2,000 units. Bradley has
been writing more songs in preparation for a three-month tour that
will begin in October and take her through Asia, the U.S., and Brazil.
This month, she is the featured artist on Discovery Cruise Lines’ new
artist series. Contact Bague at 305-255-5269.

BRADLEY

SANDRA SCHULMAN

ATLANTA: Ethereal and haunting are two adjectives frequently used
to describe the densely layered sound of Rosewater Elizabeth, which
moved here last year from the Tampa Bay, Fla., area. Melissa Miles-
ki’s neo-operative vocals are wedded with swirling keyboard and gui-
tar textures, world music references, and pulsating rhythms for moody
pop that has been compared to the Cocteau Twins and Dead Can
Dance. All those elements congeal satisfyingly on “Le Petit Morte,”
the band’s second full-length CD, as well as on its new three-song vinyl
single, “Witch Name.” Mileski, keyboardist Jeremy Wilkins, and gui-
tarist Daniel Rosen founded the band in 1992, later adding drummer
Lee Wiggins and bassist Denver Bon. Along the way, the quintet has
gained a devoted following in Florida and Georgia and extensive air-
play on noncommercial station WMNF Tampa and several college radio
outlets around the U.S. Earlier this year, Rosewater opened five shows
for Low, and it recently returned from an East Coast tour. The group
contributed “I Know It’s Over” to “Godfathers Of Change, Vol. I: A
Tribute To The Smiths,” a two-dise set slated for release this month.
The 25-track collection includes tracks from other former and current
Tampa Bay area bands, including Home, Vampire Slayers, Lie, and
Questionface. Contact Marshall Dickson at 813-978-1089.

PHILIP BOOTH

MINDY McCREADY’S DEBUT TAKES FLIGHT ON BNA

(Continued from page 7)

before we get married,’ showed a lot,”
says Galante, who signed McCready to
RLG’s BNA label one week before her
deadline was up.

“By growing up the oldest child and
having to be responsible in a lot of ways,
she grew up fast. She’s sassy, but in the
sense of being playful. She’s beautiful and
a great singer, and we got a bonus in
terms of personality,” Galante says.

McCready grew up singing gospel
songs in church, country songs in
karaoke bars, and listening to Alabama,
the Oak Ridge Boys, Sylvia, Loretta
Lynn, and Tammy Wynette.

After moving to Nashville at age 18 and
passing out her karaoke versions of Bon-
nie Raitt’s “Something To Talk About”
and Trisha Yearweod’s “Down On My
Knees” on Music Row, McCready got her
tape into the hands of songwriter/pro-
ducer Norro Wilson, who produced her
album along with comrade David Malloy.

‘While McCready didn’t write any of the
songs on “Ten Thousand Angels,” she says
each one of them comes from her heart.

“My producer said something that
really hit me hard,” says McCready, prob-
ably the only country artist sporting a
pierced naval. “ ‘Every song you sing is
how the publie will see you. You are that
song.’ So, I decided to make sure that [on]
every song I sing, every lyric and word is
from my heart. It’s all either something
that happened to me or to someone close
to me. I feel that people are really bond-
ing with me when they hear my album.”

When asked why she didn’t write for
the album, McCready quips, “I didn’t
think I could write a song as good as
these songwriters. Besides, the con-
sumer will appreciate it more.”

Consumers are certainly appreciating
McCready’s album. Her first-week sales,
more than 7,500 units, are the highest for
a female country artist since Yearwood's
self-titled debut album on MCA in 1991.

“She has made an album with serious
elements and playful elements, and she
delivers both very well,” says Galante.

Making friends at country radio helped
pave the way for the success of her first
two singles, “Ten Thousand Angels” and
the fun, gender-role reversal of “Guys Do
It All The Time.” The title track peaked
at No. 6 on Hot Country Singles & Tracks
in June, while the latter moves from No.
32 to No. 25 with a bullet this week.

“When we met her, we were impressed
right off,” says Bob Grayson, PD/opera-
tions manager at WFMB Springfield, I1l.
“She has a lot of moxie. I'm known as ‘the
old man,” so she starts calling me Grand-
pa. She knows what it takes to win, and
she’s not phony about it. Artists have to
take time for radio; that’s what keeps a
career going, and she’s doing a good job
of it.”

Since the album’s release, McCready
has been a presence at the majority of
country radio stations around the country
by playing acoustically, serving as a guest
DJ, recording liners, and making call-ins.

“Mindy is a terrific artist with a great
future,” says Patty Marshall, PD at
WYGY Cincinnati. “Hats off to BNA and
her; they’ve been very proactive with
radio. We're a young country station, and
Mindy fits in with the 18-34 demo per-
fectly. I can’t name one new artist that is
as reflective of society as she is. She's as
hip as her audience and has a very dis-
tinetive voice.”

To complement the radio airplay
McCready received, BNA decided to
make videos for the first two singles as
well, which isn’t always done with a new
country artist, especially on a first single.

“She’s a beautiful woman, and we tried
to take advantage of that visual, so we did
a video with the first single,” says Dale
Turner, VP of promotion at RLG.

“You never know how active the video
audience is, especially once you get to the
critical mass on [radio] spins with 3,000-
4,000 spins,” continues Turner. “But this
complemented the radio airplay more
than I would normally give video credit
for. She translates well on camera. We
shot a video for the second single, too, and
got her on a lot of TV morning shows. The
producers of ‘Baywatch’ want her for an
upcoming episode.”

John Artale, purchasing manager at
the 139-store National Record Mart chain
based in Carnegie, Pa., says the video and
McCready’s good looks may help her as

they did Shania Twain.

“It’s as assertive and rockin’ as a coun-
try songstress can get while maintaining *
her country roots,” says Artale. “It’s fresh-
looking, and I expect [‘Guys Do It All The
Time’] to really kick album sales in.” .

McCready has gotten this far without
the additional exposure a country artist
normally gains from touring. Instead,
over the past six months, she has per-
formed acoustically for radio and retail-
ers to “get her confidence up and prepare
her for a tour,” says Turner.

“Her management is putting together
a band now and working out some chore-
ography to make sure she’s fully loaded
and all the elements are there for a tour
at the end of the year,” adds Turner.
“Mindy is not the wallflower female
vocalist. She’s beautiful and dynamie, and
I believe we have yet to see the blossom-
ing of this album.”

McCready is managed by Stan Moress
and Doug Casmus at Moress Nanas
Entertainment.

“We're spending our time developing
her at radio and in the media,” says
Galante. “She’s not a club act, [and she]
doesn’t do honky-tonks. We're looking for
the right touring opportunity. There is
interest in Germany and England now,
where we released the single “Ten Thou-
sand Angels,” and we're talking about
going out there much later in the year.”

She’s co-host of MTV’s Singled Out, one of People’s 50 Most
Beautiful People, Rolling Stone and TV Guide cover girl, hugely
popular Playmate of the Year, and now Number One on Billboard’s
video sales chart- again. Only Playboy has Jenny at her hottest
in this video exclusive, The Best of Jenny McCarthy.

PLAYBOY HOME VIDEO
© 1996 Playboy. All Rights Reserved.
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READY, SET, GO! Combine
the British brattiness of Sham-
poo and the pop sensibilities of
Voice Of The Beehive with the
scariness of Garbage’s Shirley
Manson, and you've got Saffron
from Republica, the band that’s
the latest rage from the UK.

Gripping. Ugly American's
“Vuican Death Grip Of
Love” is gaining radio air-
play at triple-A (108 spins)
and mainstream rock (66
spins) stations. The band's
“Stereophonic Spanish
Fly,” originally due in
December on Giant, was
released July 16 on Capri-
corn. The soulful rockers
are on the road through
the summer.

On the band’s self-titled
deConstruction/RCA debut
album, due July 30 in the U.S.
and in September in England,
Republica intertwines techno,
pop, dance, and industrial rock
into 11 fired-up songs with atti-
tude. Anyone who liked the
dance remixes of Garbage’s
U.K. singles will surely like
Republica.

The first single, “Ready To
Go,” debuts on Modern Rock
Tracks this week at No. 40.

The Nigerian-born Saffron
says that with Republica, she
hopes to bring dance music to a
new level.

“In England a few years ago,
dance was seen as very upbeat,
with all these happy lyries, and
basically, we were just sick of
that,” says Saffron. “Not every-
thing is happy and brilliant; we
all have problems. I wanted to go
back to writing good, real
songs.”

The album is chock-full of
curt lyries such as “Shut up, I'm
talking . .. Get out,
you're walking” from
“Drop Dead Gor-

Paul Brandt, Caim Before The srorm

Ride 'Em. Cowboy Mouth
clocked in at No. 9 in the
South Central Regional
Roundup for the week end-
ing Saturday (20) with its
MCA debut, “Are You With
Me?" This week, the album is
No. 17 in that region. The
band is on an East Coast
tour through July 31 and will
head to the West Coast in
August.

MOUNTAIN

geous,” which Dan-
ny Heaps, senior VP
of artist development
at RCA, says will
likely be the second
single.

“In the era of
more grunge, male-
oriented rock, you
never know how this
would react, but
there were some sta-

g ; WEST NORTH CENTRAL

EAST NORTH CENTRAL

REGIONAL HEATSEEKERS NO. 1s

NORTHEAST
Dlshwdlu Per Your Fnends

played with a number of high-
profile acts in London—such as
M People, the Grid, and Moby
—Saffron doesn’t feel that the
band has made its mark in Eng-
land.

“It’s hard in England. Every-
thing is so categorized here,” she
says. “We don’t fit in there. We're
not the flavor; we're not a Brit-
pop band. We're the underdog.
But it's changing with bands like
the Prodigy, Underworld, and
the Chemical Brothers.”

R()AI)WORK: Qwest/
| Warner Bros. rockers

. Crumb are last-minute

A

adds to the third stage
at Lollapalooza from
July 18-Aug. 4.

The dates include
major markets New

Soul Coughing, Irresistible Bliss

The Refreshments, szyFuzzyBlg&Buzzy
| MIDDLE ATLANTIC
Nado Surf ngh/Low
= =
j g I = 3

PAC|F|C
Electronic, Raise The Pressure

X

tions, like [XTRA-

FM]91X San Diego,

that we couldn’t keep

off the record,” says

Heaps. “We've just

gone to MTV with the video, and
we think it will have a lot of
impact there.”

Heaps says he hopes to bring
the band to the U.S. in Septem-
ber for a tour and radio show
appearances.

“We're hoping to break them
here and bring the story back to
England,” says Heaps.

Even though Republica has

\[ |

SOUTH ATLANTIC

Orleans, Dallas, Phoe-
nix, and San Jose and
Irvine, Calif.

To capitalize on the

Paul Brandt, Calm Before The Storm

opportunity, Warner

N (Y

~ SOUTH CENTRAL

Paul Brandt, Calm Before The Storm

Ay

THE

REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
1. Electronic Raise The Pressure
2. Reverend Horton Heat It's Martini Time
3. Enrique Iglesias Enrique Iglesias
4. Dishwalla Pet Your Friends
5. Screaming Trees Dust
6. Soul Coughing Irresistible Bliss
7. Nada Surf High/Low
8. POE Hello
9. The Wallflowers Bringing Down The Horse
10. The Refreshments Fizzy Fuzzy Big & Buzzy

SOUTH CENTRAL
. Paul Brandt Calm Before The Storm
Ricochet Ricochet
Rhett Akins Somebody New
James Bonamy What | Live To Do
The Refreshments Fizzy Fuzzy Big & Buzzy
. Jennifer Y Los Jetz Dulzura
. Nada Surf High/Low
Enrique Iglesias Enrique Iglesias
Dishwalla Pet Your Friends
10. Intocable Lievame Contigo

PEINOOAWN -

T Bros. has created a
cassette sampler fea-
turing its Lollapalooza
acts (Crumb, Corner-
shop, You Am I, and
Soul Coughing), which
will be distributed at

shows.

In addition, in certain markets
that the tour visits, the label will
have a low-power radio station set
up to hear music from the four
bands. The frequency will be
advertised on lawn signs, similar
tothe “Vote for. ..” signs seen at
election times, placed along the
road en route to the venue.

“The plan is to keep [Crumb]

OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARRIE BORZILLO

on the road continuously,” says
Jason Bernard, manager of
A&R at Qwest. “They’ll be doing
shows at night in some markets
after they play Lollapalooza in
the day, and we plan to have
them do more West Coast shows
again to hit certain markets for
a second time.”

“Shoegazer,” the first single
from “Romance Is A Slow-
dance,” won modern rock KITS

Solo Outing. John
Schlitt—lead singer for
Christian’s biggest rock
group, Petra—is heating
up in the West North Cen-
tral Region with his second
solo album, “Unfit For
Swine” on Word Records.
The set debuts at No. 7 in
that region this week.

(Live 105) San Francisco’s battle
of the bands five nights in a row.

CHECK "EM OUT: Jessica
Records’ Chicago-based Cathy
Richardson Band is supporting
its third release, “All Excess—
Live At The Park West,” with a
tour of the Midwest through
Sept. 28.
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Festival

president Ken Wilson.

z\‘

Fun. MCA’s Gladys Knight stands backstage with label executives fol-
lowing her performance at the Playboy Jazz Festival, held June 15-16 at the Hol-
lywood Bowl in Los Angeles. Pictured, from left, are MCA A&R senior director
Gary Ashley, MCA Records president Jay Boberg, Knight, and MCA black music

M BY J.R. REYNOLDS

‘ LOS ANGELES—After recording two

successful, dance-leaning albums,

A&M’s CeCe Peniston earned the

respect she needed to record “Movin’

On,” an album that focuses on the

y artist’s unrealized musical passion:
R&B.

Scheduled for release Sept. 10,
“Movin’ On” is produced by Dave Hall
and Gordon Chambers and highlights
the more soulful side of Peniston, who
says she deserved the chance to record

M O BETTA DAYZ: MoJAZZ has its collective chest out
as “Better Days Ahead” by Norman Brown struts its
stuff at No. 3 on Top Contemporary Jazz Albums and No.
47 on Top R&DB Albums after four chart weeks.

Brown, formerly a sideman with Lou Rawls and a reg-
ular performer with Patti l.aBelle, has steadily gained
consumer awareness. The label credits its grass-roots
marketing approach for breaking the onetime Musicians
Institute of Hollywood staff instructor.

“The major difference between working his new album
and the last one is that we've got top-of-mind awareness
among radio and retailers,” says MoJAZZ GM Bruce
Walker.

“After The Storm,” the gui-
tarist’s 1994 debut, sold a
healthy 276,000 copies, accord-
ing to SoundScan, and peaked The
at No. 2 and No. 21 on Top Con-
temporary Jazz Albums and

Rhythm
Top R&B Albums, respective-
ly(.)p ums, respective u’” t’lE |
“Better Days Ahead” has B’lles

sold 20,000 units since its June
release, according to Sound-
Scan, compared with the 7,100
units that “After The Storm”
sold over the same period.

In its effort to build on Brown’s previous success, the
label is re-implementing the grass-roots street strategy
that got Brown’s name on the map. It is also tapping the
usual jazz marketing mechanisms.

The marketing assault began June 18, when the label
released the title track as an emphasis track. “We want-
ed people to know he was coming with another album
again without having to work a single right away,” says
Walker

“Better Days Ahead” is also on “People Make The World
Go 'Round,” a MoJAZZ theme album representing the
Summer Olympic Games spirit that hits stores Tuesday
(23).

Walker reports significant in-store play, especially in
markets the artist has visited during his advance press
tour, which began July 19 in Sacramento, Calif.

“After The Love Is Gone,” a cover of the Earth, Wind
& Fire classic, is the first single and will be serviced dur-
ing the latter part of August, along with a video.

“We plan to work the single until October, when a new
MoJAZZ Christmas [compilation] album, which includes
Norman, will be released,” says Walker.

MUSIC ROOM BLISS: Chicago independent retailer
George Daniels scored a coup when he became the only
music retailer allowed to sell product during the Chicago
Black Expo, held July 5-7 at McCormick Place.

“It was the perfect place to present music product. I got
help from [one-stop supplier] Baker & Taylor, the labels,

MoJazz Readies Brown For ‘Better Days’;
Retailer’s Hustle Pays Off At Chicago Expo

by J. R. Reynolds

their distributors, and the fine people who put together
the annual expo,” he says.

Representatives from the expo offered Daniels exclu-
sivity in return for his help in securing recording acts for
the event. He credits his ability to foster working rela-
tionships with people in various business areas as the key
to his success.

“You have to work together and then follow through with
what you say. Those two things combined can let you go a
long way,” says Daniels.

In addition to erecting an 800-square-foot “store” con-
taining more than $85,000 in inventory, Daniels co-spon-
sored six satellite booths around the immense expo—one
with each of the major distrib-
utors—where “street teams”
distributed coupons for dis-
counted product at the expo
outlet and Daniels’ real store,
located on Chicago’s West Side.

“The bottom line of all this is
that you can’t just sit there and
complain about how the chains
are outpricing [independents],”
he says. “You've got to be cre-
ative; form alliances with radio,
distributors, and your suppli-
ers; and then get out there with
great customer service, because that’s what’s going to set
you apart from the chains.”

ENVELOPE PUSHING: “Billboards,” the four-move-
ment ballet performed by the Chicago Joffrey Ballet to
the music of 4, was a sight to behold, in more than one
sense.

The touring dance troupe displayed its wares July 11-
14 at the Dorothy Chandler Pavilion in Los Angeles to a
mostly Hollywood-hip crowd.

It was interesting to attend the ballet with folks who
wore leather pants and sported producer sunglasses and
teased blue hair with matching bandannas. However, that
audience proved an antithesis of sorts to the season-tick-
et holders, easily ID'd by their stiff upper lips.

The show was satisfying, especially to the show-biz
legions on the scene. The evening’s first movement didn’t
quite work. Imagine tutu- and toe shoe-clad dancers per-
forming ballet moves to rock’n’funk-laced Prince tracks.
Sadly, the head-nodding beats didn’t translate well and
grated against the more fluid nature of ballet.

However, the balance of the movements—which fea-
tured such Princely classics as “Purple Rain,” “Thunder,”
and “Get Off”—proved visually satisfying thanks to the
choreographers’ modern approach, which allowed the
dancers to become more rhythmic in step and swerve. In
addition, the costumes for the rest of the performance cre-
ated more “attitude” among the corps de ballet.

(Continued on page 21)

an R&B set.

“Being on the label for as long as [
have, the A&M folks have gained the
kind of trust needed for me to try things
my way,” says Pen-
iston.

“When you're
first coming out as
an artist, many
times [label execu-
tives] have their
own vision for you.
But as you move
forward, it’s only
fair that you begin
determining your own direction.”

In 1991, Peniston broke into the music
scene with “Finally,” which topped the
Hot Dance Music charts and led to the
album of the same name, which peaked
at No. 13 on the Top R&B Albums chart
in August 1992. The album sold 540,000
units, according to SoundScan, and was
followed in 1994 by “Thought 'Ya Knew;”
which peaked at No. 20 on Top R&B
Albums.

Although “Movin’ On” is more R&B
than her previous projects, Peniston is
not worried about losing her dance fol-
lowing. “People will make the change

PENISTON

CeGe Peniston’s ‘Movin’ On’

A&M Dance Artist Records Her First R&B Set

with you as long as you're honest about
your craft and display a comfort for
what it is that you're doing,” she says.

“Movin’ On” is woven with R&B sen-
sibilities, from Peniston’s emotive vocal
delivery to the soul-laced tracks. “Before
I Lay” demonstrates the set’s direction
and features Jodeci’s JoJo Halley in a
swooning duet with Peniston.

“He’s a bona fide R&B artist and will
help establish an R&IB presence for me
on the album,” Peniston says.

However, the artist, who is managed
by Damon Jones and Yvette DeVouy, is
quick to point out that the dance element
remains a key component of her music,
and she cites the high-energy “Some-
body Else’s Guy” as an example.

On July 16, “Movin’ On,” the first sin-
gle from the set, was serviced to R&B
and crossover stations and dance clubs.
The single hits stores Tuesday (23).

Says A&M product development direc-
tor Beth Tallman, “We felt this was the
strongest track to reach core R&B lis-
teners. But this song also has potential
across several genres, so Junior Vasquez
does some house mixes, and there’s also
some mixes from [Hallj and G. Man.”

(Continued on page 21)

Hall Of Fame Appeals To Varied
Tastes With Assorted Phlavors

B BY SHAWNEE SMITH

NEW YORK—Hall of Fame/Epic is
banking on no-nonsense voeals and tight
production to propel Assorted Phlavors
to soul music success among R&B con-
sumers. The quartet’s self-titled debut
album will be released Sept. 24.

Assorted Phlavors is the first act to be
released on prolific producer Dave “Jam”
Hall’s label, which was formed in 1993
via a production and distribution deal
with Sony.

“I just wanted to put out a group that
wasn’t gimmicky,” says Hall. “A lot of
songs make it because they are more
gimmick than actual talent. [Assorted
Phlavors’] live performance is better
than their tape performance.”

Hall signed the female foursome—
whose music is published through Warn-
er/Chappell Music Inc.—in 1993 after
hearing them perform at Sweet Waters
nightelub in New York.

Initially known as Essence, the group
changed its name to Assorted Phlavors
after bringing in three new members:
LaKisha Johnson, Tiffany Phinazee, and
Antonia Bryant; Julia Garrison is the
only original member.

“We're trying to keep [our music] ver-
satile,” says Johnson. “I bring in the
gospel flavor, Julia brings in the classic
soul/R&B flavor, Tiffany brings in the
hip-hop flavor, and [Bryant] has more of
the jazz, laid-back flavor.”

With the group’s vocal versatility and
Hall’s trademark production—he pro-
duced “Fantasy” for Mariah Carey and
“Remind Me” and “Reminisce” for Mary
J. Blige—Epic is targeting R&B and
rhythm-crossover audiences.

“They are going to appeal to a

younger audience, because they're
young,” says the act’s manager, Dudley
Mapp. “But they will also attract the 30-
and 40-something crowd, because they
are bringing us back to the talent a lot of
the older groups used to have.”

ASSORTED PHLAVORS

Despite being part of a new group,
several members possess noteworthy
credentials. Phinazee and Garrison were
amateur-night winners at Apollo The-
ater showcases; Garrison was a winner
on “Showtime At The Apollo” and was
seen on Natalie Cole’s short-lived TV
series “Big Break.”

Epic marketing VP Sheila Coates says
live performance will be a key compo-
nent to marketing Assorted Phlavors.
“These girls are their own best mouth-
piece,” she says. “I don’t need a whole
studio traveling with them.”

In an effort to build awareness of

(Continued on page 21)
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HOLIDAY PRODUCT
SHOWCASE

Issue Date: Aug. 24

Ad Close: July 30

Billboard's August 24th
issue is the ultimate
source on how to stock
those shelves this holiday
seascn. This jam-packed
annual review of fourth
' quarter products includes
. information cn music,
video and multimedia
releases, rol'day-themed
products, accessories,
and charts of last sea-
son’s best selling CDs
and videos. Editorial will
also feature ¢ product
forecast on the children’s
entertainment market and
an cverview c* the reis-
sues market.

Contact.
Jodie Francisco
213-525-2304
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CD REPLICATION

Issue Date: Aug. 24
Ad Close: July 30

The CD manufacturing
and replication market
continues to flourish as
artists make more music
for CD-based formats.
Billboard’'s August 24
issue takes a comprehen-
sive look at what
increased demand will
mean for CD replicators.
Other areas to be exam-
ined include an update or
the SID code system,
preparing for DVD, the
growing trend of indie
bands producing CD’s in
lower quantities and the
practice of making
masters on CD.

Contact:

Ken Karp
212-536-5017
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Issue Date: Aug. 31

Ad Close: Aug. 6

Japan’s market in motion
will be spotlighted in
Billboard’s August 31
issue. Our special exam-
ines recent trends in
Japan including the rising
number of million-selling
albums, corporate reorga-
nization and the ongoing
r'se -of “major” independent
labels. Other features will
explore the most prominent
radio outlets in Japan, the
ten most notable albums
by Japanese artists and
the rnaking of a “star” in
this market.
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Contact:

Axi Kaneko
213-650-3171
Tokuro Akiyama
81-44-433-4067
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25TH ANNIVERSARY ’
Issue Date: Aug. 31
Ad Close: Aug. 6

The first to incorporate
three major latels into
one distribution structure,
WEA's innovations have
touched the music ‘
irdustry for a quarter of

a century. Billboard’s
August 31 issue salutes
this 25th anniversary with
an in-depth look at devel-
opment. key accomplist-
ments, legendary artists,
and significant industry
“fi-sts.” This salute wil,
also feature a Q&A with
WEA president Dave
Mount and a list of WEA's
top 20 best-selling a'lbums
of all time.
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Robin Friedman
213-525-2302
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CLASSICAL IRELAND
Issue Date: Sept. 7 |  Issue Date: Sept. 7

) Billboard’s September
7th issue provides our
annual close-Jap on the
classical mus ¢ market.
Billboard's classical
music editor Heidi
Waleson reviews current
market trends. label’s
changes in focus, and the
industry’s market share.
Other spotlight features
will highlight fall releases,
aggressive marketing
strategies (creative
crossover and second
exploitation), Klassicom
'96 and label activity in
international markets.

Contact:
Pat Rod-Jennings
212-536-5136

|
' Ad Close: Aug. 13
|

= - Ad Close: Aug. 13

| As Celtic inspired music
continues to penetrate
shores worldwide,
Billboard’s September 7th 1
special provides the indus-
try scoop on the sounds of
Ireland. Features will
include an overall market
report, capsules highlight-
ing current Irish acts in a
range of genres, an
update on the state of
Irish radio and how the
arrival of a national

station will impact air-
waves. Also look for a run-
down on artists and song-
writers from indie record
and publishing companies.

Contact:
Catherine Flintoff
44-171-323-6686

Place your
ad today!
| EAST/MIDWEST

212-536-£004 - PH
212-536-£055 - FAX
KEN PiOTROWSKI

PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

INTERNATIONAL TALENT
AND TOURING DIRECTORY

P-ublicétion Date:
October 9

Ad Close: August 2

The ITTD is a complete and
comprehensive reference
souroce fcr the talent and tour-
ing industry with 16,000 listings
including artists & managers,
hotels, agents, sound & lighting
services, clubs & venues, char-
ter transpcrtation and more. It
contains all that is needed 1o
book talent, promote tours, and
take care of business, all in one
single. easy-to-use reference
source. An adin the ITTD
mears access to the talent and
tourirg parsonnel who need
your Services.

Contact:
Los Angeles: Dan Docd
213-525-2299

New York: Kara DioGuardi
212-536-5008

eders viaiumie?

213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

613-9824-8260 - PH
613-9824-8263 - FAX
AMANDA GUEST

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHERINE FLINTOFF

331-4549-2933 - PH
331-429292-0366 - FAX
FRANCOIS MILLET

213-525-2307
DAISY DUCRET

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BONGUARDO
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9 1 T L5 12| cuomd omests Coomman ) s HOOTEUK O GREGHF BRONNDYOURG BNEAVR,R) 101001 POLED RTINS MBS0y | 59 | 44 | a1 | 10 | [T YOU THAT™ ON MY MIND wriier o QUINDON | 35
LOUNGIN & LL COOL J W "
10 | 13 4 R.SMITH (LL COOL J.B.R SMITH) (C) (D) (T) DEF JAM 575062 MERCURY L 60 | 51 | 77 3 ga’;‘rl:g';;‘;}s\%s*ELL (REOVIWAITINGITOIEXHALED ARECT)';'D’?A';@’?ANIK}Z'Z'\; 51
THA CROSSROADS A & BONE THUGS-N-HARMONY
& ’ ! 121 )0 NEEK (BONE,D.J.U NEEK,THE ISLEY BROS.,C.JASPER) (© (D) (T) RUTHLESS 6335RELATIVTY | | NEW ) 1 gs&gok?c\ﬁé,‘som N/ JOH'\(‘C'\)‘ ﬁ;’ég%gg) 61
| LIKE (FROM “THE NUTTY PROFESSOR") & MONTELL JORDAN FEAT. SLICK RICK "
12 1] 5 | JEJONES (M_ORDAN.J.E JONES.H.W.CASEY,R.FINCH) (C) (D) (T) DEF JAM 575046/MERCURY | 11 62 | 59 [ 79 7 IBERII‘];\RSDQLPILE&(E)R.DPIERCE,B.WISE) ﬂg%gg%éi%ﬁv% 59
GET ON LUP & JODECI '
13 1 12 ] 12} 1| U8 balvin (MR, DALVINK.CLI0IO) © @ 00 mcassiz3 | 63 |57 | 3|1 |PF SLT%’:ESS,ECE&R‘,&_(S;T%KES'QCUEN,, © (.mm MATURE | 16
HAY & CRUCIAL CONFLICT
14| 13 | 10} 12 | io6TyLE (w.MARTIN,M.KING.C.IOHNSON,R LEVERSTON) (C) D) (T) PALLAS 5600B/UNIVERSAL | 10 64 | 58 | 59 | 18 '[;JE,%ng,x(}'_‘DEE/;\QEY (MD}(KEEL?OAT m (X,DCJLRKQ%': 46
YOU @ & MONIFAH *
15 | 16 | 15 | 12 | eay b (HeAVY D.R.BURRELL V HERBERT.CKING) (C) (D) (T) UPTOWN 5600L UNIVERSAL | 11 65 | 54 | 48 | 12 Eﬁﬂkg‘ﬁwms (GMICHAEL) © (0 V) DREA&&?&%&%&%‘:Q@'& 4
18 | 20 | 22 | C'MON N'RIDE IT (THE TRAIN) ® ) @ QUADCITY DJ'S | ¢ 66 | 68 | 3 | VLL MAKE YOUR DREAMS COME TRUE (FROM “KAZAAM") & SUBWAY | ¢
C C LEMONHEAD ) MCGDOWAN (C C LEMC/HEAD ) MCGOWAN.B WHITE) (C) (M} (T (X QUADRASOUND BIG BEAT 987k ATLANTIC J.JAM,T.LEWIS (J.HARRIS IIl,T.LEWIS) (C) (D) (T) {X) PERSPECTIVE 587554
17 | 15 | 16 | 14 | HOUSE KEEPER ¢ MEN OF VIZION | |3 67 | 70 | 55 | 5 | THE BIZNESS/STAKES IS HIGH # DE LA SOUL FEAT. COMMON SENSE | 53
S.WILLIAMS,T.RILEY {G.SPENCER III,T.RILEY,S.BLAIR) (C) (D) MJJ/550 MUSIC 78274'EPIC J.DEE,DE LA SOUL (K.MERCER,D.JOLICOEUR,V.MASON,L.LISTON}) {T) TOMMY BOY 730*
BACK TO THE WORLD @ TEVIN CAMPBELL HOME P
18 | 17118 6 | JAMEY JAZ (LLJAZ,M RODERICK R PATTERSON) (0) (D) (V) QWEST 17629/WARNER BROS. | L0 76 | 76 5 | RIOWENS (T.OWENSR.OWENS) () (X) RIP 1T 271l{ b8
NEVER TOO BUSY © KENNY LATTIMORE RENEE (FROM “DON'T BE A MENACE...") ® & LOST BOYZ
191 19 | 12 | §halc 0. HALLKIONES) (© 0 00 coLumia 78245 | 19 69 | 65 | 58 | 19 | [ipex BUTTNAKED TIM DAWG (T.KELLY.JHARRIS I T.LEWIS) (© © o T 1SLAND 854584 | 13
20 | 14 | 14 | 15 | YOURETHE ONE ® SWy | 70 | s6 | 51 | 9 | !T'SALL THE WAY LIVE (NOW) (FROM “EDDIE") ® COOLIO | 4
A “ALLSTAR"GORDON, JR. (ALLSTAR,A.MARTIN,| MATIAS, T JOHNSON,C.GAMBLE)  (C) (D) (T) (X) RCA 64516 WINO,BRIAN G (AIVEY,JR .F.LEWIS) (C) (D} (T) TOMMY BOY 7731/ISLAND
* * * GREATEST GAINER/AIRPLAY * % % 71| 60 | 61 | 10 | PARTY2 NITE ® LADAE! | 4
AL B.SURE!,T.DUDLEY (AL B.SURE!,L.WILSON,K.GAMBLE,L HUFF) () (T) (X) MOTOWN 860514
u | o S JoTr:.'EE J\g&%EBARNB I PARKER K WALKER) m cowmam’m’\algs' a 73 | 713 | 3 | PAPARAZZI ® XZIBIT | 7
BLA‘C KBERRY N'I(.)L SSVE.S = = e THAYOD (A JOINER,E.BANKS) (C) {D) {T) LOUD 64565
A *
22 ] 26 | 3 | GRGANIZED NOIZE (ORGANIZED NOIZE.M ETHERIDGE) () (D) (T) 00 EASTWEST 64200/E€G_| 22 T3 | 62 | 63 | 18 | DN R T O O WILOCAT O HARVEY.C MACK) O TORACE BROWN | 14
MY BOO GHOST TOWN DJ'S
2B | 35 | 4 | RYERRY (RTERRY.C.MAHONEY, R {71 50 5O DEF 78358"/COLUMBIA | %> 74 | 67 [ 62 | 19 g&,ﬂgg J%Abilg;s(R TEMP&T%H:NCY JUES oS El T e TA"'I:I,A‘ [\)’Y l(wowgﬁ/%%lmg%w;;gg 19
ALWAYS BE MY BABY A & MARIAH CAREY
24 | 23 | 2 | 17 |\ CAREV.) DUPR (M.CAREY,LOUPRIM.SEAL L HARRIS WL T.LEWIS) _(C) (D) (M) (T) (V) 0) COLUMBIA 78276 | | NEWD | 1 | ALY (Scifan,a_ JERKINS,SMITH BROTHERS) (©) (D} (T) KEDAR 5eoos,umvsré:1 75
ALL THE THINGS (YOUR MAN WON'T DO) (FROM “DON'T BE A MENACE...") ® & JOE
25 | 21 | 21 | 25 | o) THOMPSON (1 THOMAS.| THOMPSON MWILLIAMS) (©) (0 ) 5LAND 854530 | 2 76 | 64 | 64 | 7 | SOFLY o (©) (D) (T OUTBURST/DEF JAM s7emor NG | 64
IN THE HOOD & DONELL JONES B
29 | 28 | 12 | § ioNES (D.JONES,G.TOBAR,P.RICHARDSON) (©) (D) (M) (1) 09 LAFACE 2-4127/ARISTA | 20 1T 168 | 65 | 11 ?P%SEE%THER%%BLE [JE?V}‘S',(I?AT{ORTON,D.STOKES,D,CHAVIS) © 0 (0 PERSPECTlV’E %%2% 30
27 | 97 IT'S A PARTY # BUSTA RHYMES FEATURING ZHANE | o7 ) CLONES & THE ROOTS
@ . EASY MO BEE (T.SMITH,R NEUFVILLE) (C) (D) ELEKTRA 64268/EEG RE-ENTRY 3 K.WILLIAMS (TROTTER, ABDUL-BASIT JENKINS,BLENMAN, WILLIAMS) (C) (T) (X) DGC 19402/GEFFEN 8
THEY DON'T CARE ABOUT US @ MICHAEL JACKSON | g COME AROUND (FROM “THE NUTTY PROFESSOR") & DOS OF SOUL
A5 1/ 5 M.JACKSON (M.JACKSON) (C) (D) (T) (V) (X) EPIC 78264 81 95 4 M.ROONEY,M.MORALES (M.ROONEY,M.MORALES) (C) (D) DEF JAM 576552/MERCURY &
OPERATION LOCKDOWN/DA WIGGY & HELTAH SKELTAH
—- THINGS*T}:A‘:YO?EOEATEST GAINER/SALES : (:N: Y 80 | 75 | 66 8 | E'SWIFT.MR. WALT (E.BROOKS.S.PRICE J.BUSH W.DEWSARDE) (©) (1) DUCK DOWN 53232/PRioRTY | 64
a2 | A R JERKINS (R.JERKINS) (C) (D) (T) MERCURY 678158 2 NEW ) 1 A LIL SOME'EM SOME'EM & RAPPIN' 4-TAY | g;
AR O E GO IVHENE ® DEBORAT COX | o1 A.EATON (A.FORTE A.EATON,L HAYWOOD) (C)(T) (X) EMI 58575
.‘!’ 30 K2 ] 4 SAY IT AGAIN (FROM “EDDIE") & NNEKA
ST SR (O D) ARISTA L3223 NEWD | 1 | 50NANS (MWINANS,K HICKSON.0.BOYNTON) (©) 0) ISLAND 854648 | B2
AIN'T NO NIGGA/DEAD PRESIDENTS @ & JAY-Z FEAT. FOXXY BROWN v
81|26 | 25 | 20 | GiiS CARTER D.WILLIS AMOON,T THOMAS) (M) (T) (X) FREEZEROC-A-FELLA 53233* PRIORITY | 1/ 8 | 8 | 70| 16 ?,2,;‘, TL‘%‘ﬁﬁ%@ﬁ.ﬁ_r&lﬂur{lcm, © O (v)’(x%ﬁ':cEULRf gg;'ﬁ 17
ME AND THOSE DREAMIN' EYES OF MINE ¢ D'ANGELO | 39 TRES DELINQUENTES & DELINQUENT HABITS
@ | . D'ANGELO,B.POWER (D'ANGELO) (€) (D) (V) EMI 58570 84 | 80 | 75 | 13 0.G. STYLE (I.MARTIN,D.THOMAS,A. MARTINEZ,S.LAKE) (C) (D) (1) PMP 64526/LOUD 61
33 | 25 | 22 | 21 | KEEP ON, KEEPIN' ON (FROM “SUNSET PARK") @ ® MC LYTE FEAT. XSCAPE | 4 5 CAJUN MOON ® RANDY CRAWFORD | ¢
J.DUPRI (J).DUPRI,MC LYTE,MJACKSON) (©) (T) (X) FLAVOR UNVT/EASTWEST 64302/EEG 85 | 85 | 80 | 10 | CORGESEMEVER (1..CALE) (©) ¢ (%) BLUEMOON 9807 aTLanTic | 89
LADY ® ¢ D'ANGELO OOH, OOH BABY TARAL HICKS
34 31 28 2 D'ANGELO,R.SAADIQ (D'ANGELO,R.SAADIQ) (C) {D) {M) (T) (V) (X) EMI 58543 z 86 89 81 4 T.WILLIAMS (T WILLIAMS,M_ELLIOTT) (C) (D) MOTOWN 860416 81
GIVE ME ONE REASON & TRACY CHAPMAN BEING SINGLE (AIN'T EASY & VALERIE GEORGE
@ A A 4 | DGEHMAN,T.CHAPMAN (T CHAPMAN) (©) (D) (V) ELEKTRA 64346/EEG | O NEW ) 1| Koeane (V.GEORGE,IE,DEANE) ) (©) (©) (T) MOTOWN 860528 | 5
39 | 50 | § | WITHYOU © SOMETHIN' FOR THE PEOPLE | 3¢ 88 | 91 | 90 | 12 | OREGANO FLOW © DIGITAL UNDERGROUND | 75
E.BAKER SOMETHIN' FOR THE PEOPLE (E.BAKER,R. HOLIDAY,C. WILSON,W.J.YOUNG) (C) (D) WARNER BROS. 17681 D-FLO (G.JACOBS,R.8ROOKS,LOOSE ENDS,S.NICHOL,J.EUGENE.C.MCINTOSH) (C) (T) (X) RADIKAL 15571'CRITIQUE
37 13 30 2 GET MONEY A & JUNIOR M.AF.I.LA. FEAT. THE NOTORIOUS B.1.G. 4 89 7 69 11 FOR THE LOVE OF YOU & JORDAN HILL 52
E2 ELPEE (THE NOTORIOUS B1G. LITTLE KIM,L PORTER,B BEDFORD.R AYERS,SSTRIPLIN) (C) M) (T) (X) UNDEASBIG BEAT GBOBTIATLANTIC D.FOSTER (E.ROGERS,C.STURKEN) (C) (T) (x) 143 8706 1/ATLANTIC
20 54 5 THAT GIRL & MAXI PRIEST FEATURING SHAGGY 38 90 o 2 WHERE DO WE GO FROM HERE (FROM “ERASER") & VANESSA WILLIAMS 90
RUVINGSTON,S PIZZONIA (6 BENSON M ELLIOTT R LINGSTON,S PIZZONIA,0 BURRELL B.T JONES S.CROPPER,L STENBERG) C)0)(T) V) VIRGIN 38550 D.FOSTER (D.FOSTER L THOMPSON,E KOPELSON,D.PASHLEY) (C) (D) (V) MERCURY 578102
FOREVER MORE ® PUFF JOHNSON | 3; IF ANYBODY GETS FUNKED UP (IT'S GONNA BE YOU) @ GEORGE CLINTON & THE P-FUNK ALLSTARS
)R U | vwaroe (N.M.WALDEN, P.JOHNSON.S .J. DAKOTA) {C) (D) WORK 78297/COLUMBIA N 18|78 9 G.CLINTON,JR. E.SERMON (G.CLINTON,JR.,8 WOODS,G.COOPER, M. BASS) (C) (M) (1) (X) 550 MUSIC 78282/EPIC 3l
SO MANY WAYS & THE BRAXTONS ’
NEWD | 1 | P00k cLoWE U OUPRLCSLOWE) (© aTeanTic 87056 | A0 92 | 9% | 8 | 19 ?{,{’(‘F? Dﬁ’gﬁ’&q&;‘.&) Rt FEATURIN?CMTE)P:F(FR M/;g': 4
41 37 13 19 COUNT ON ME (FROM “WAITING TO EXHALE") ® & WHITNEY HOUSTON & CECE WINANS 7 93 87 92 4 SOMEDAY (FROM “THE HUNCHBACK OF NOTRE DAME") & ALL-4-ONE 83
BABYFACE (BABYFACE,W.HOUSTON.M HOUSTON) (C) (D) (M) (T) (V) (X) ARISTA 1-2976 W.AFANASIEFF (. MENKEN,S. SCHWARTZ) (C) (D) WALT DISNEY 6401 1/HOLLYWOOD
YOU SAID & MONA LISA MR. ICE CREAM MAN & MASTER P
21 3% | ¥ 8 | SBROWN (R ODEN FLEX,S SAPP) (0) (D) (T ISLAND 30 | 94 186 | 87 | 18 | yiicieR P FRANKLIN.MO B DICKKLC (MASTER P) (2) (D) (T) NO LIMIT 53218 PRIORITY |
53 | 57 | 3 | THINGS WE DO FOR LOVE # HORACE BROWN | 43 95 | 92 | & | 15 | BRINGITON & KINO WATSON | ¢
E.FERRELL (H BROWN,E FERRELL) (C) (D) {T: MOTOWN St-)360 K.WATSON (K.WATSON,M.WILLIS,A.INGRAM,J. MITCHELL) (C) (1) (x) COLUMBIA 78273
AIN'T NOBODY/KISSING YOU & FAITH EVANS WHO COULD IT BE & LUCIANO FEAT. THE JUNGLE BROS
441 35 1 32 | 16 | Coupsons coMen samAC £ UM TAMPSON.S COMBS BABTFACE ) 08 ) 1 v 0 B0 6 * emenera | 1 NEWD 1| P auRhtlL INCCLIMOWT P BURRELL ORGANIZED Y0ZE R BARNETL,T BURTONC GIP 4 KW GHTDN C T ISLAND IAMAICA 53 4
49 60 5 LET'S STAY TOGETHER (FROM “A THIN LINE BETWEEN LOVE & HATE") @ ERIC BENET 15 97 93 89 6 BOOM BIDDY BYE BYE & CYPRESS HILL 73
£.BENET,G NASH.JR [ "OSEY 't BENET.G NASH.JR.,D.POSEY) () (D) JAC-MAC 17656 WARNER BROS. MUGGS ‘MUGGS,FREESE,S REYES) (C) (T) RUFFHOUSE 78,39 COLUMBIA
46 38 38 15 SCARRED (FROM “EDDIE"} & LUKE 31 98 95 91 13 THE WORLD IS A GHETTO (FROM “ORIGINAL GANGSTAS") @ GETO BOYS FEAT. FLAJ 37
D.RUDNICK (L.CAMPBELL,L.DOBSON,M.YOUNG) {C) {T) LUTHER CAMPBELL 164000 N.O JOE M DEAN IALLEN,BROWN,DICKERSON JORDAN, MILLER OSKAR,SCOTT) (C) (T) (X) RAP-A-LOT 38%44 NOO TRYBE
47 47 36 22 DOWN LOW (NOBODY HAS TO KNOW) A @ R. KELLY FEATURING RONALD ISLEY 1 99 88 88 12 ...TIL THE COPS COME KNOCKIN' & MAXWELL 79
A R.KELLY (R.KELLY) (C) (D) (M) (T) (V) (X) JIVE 42373 P.M ,MUSZE (MUSZE H.DAVID) (T) COILUMPIA 78275
48 50 15 5 | CONFESS @ BAHAMADIA | 45 100 | 84 83 9 DON'T YOU WORRY ¢ RUFFA FEATURING TASHA | ¢¢
N.0.JOE (A.REED,N.0.JOE) (C) (D) (T) (V) CHRYSALIS 58437/EM| RUFFA (K.ISA/\(&).BRAIN,B,YOUNG,T.REYG.GRIFFIN,A.HALL,T.GAT[ ING) (C) (M, .T) MCA 55094

() Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ® Recording Industry Assn. Of America

(RIAA) certification for sales of 500,000 units. A RIAA certification for saies of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates cataiog number is for cassette maxi-single; regular cassette
single unavarilable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. ¢ 1996, Billboard/BPi Communications.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 93 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart

518 X |E |2
g4 8 - K=
== =g
@ TITLE 2|5z | & | TITLE
= ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| = | ARTIST (LABEL/DISTRIBUTING LABEL)
INCE AGAIN
* Kk NO.1 % % 48 | 6 | ATRIBE CALLED QUEST (IVE)
YOU'RE MAKIN' ME HIGH READY OR NOT
(D] L |10 TONI BRAXTON (LAFACEARISTA) 6wisato 1 | | 39| 38| 18 | Fugees (RUFFHDUSECOLUMBIA)
| CAN'T SLEEP BABY (IF 1) USE YOUR HEART
(D] 2 | 12| S&W QIVE) (D) 49 | 3 | 537 (RCA)
3 | 3 |14 | TOUCH ME TEASE ME (@) 43 | 8 | IN THE HOOD
CASE FEAT. FOXXY BROWN (SFOLED ) DONELL JONES {LAFACE/ARISTA)
WHY | LOVE YOU SO MUCH SO MANY WAYS
(D] 4| 17| JoNich (ROWDY/ARISTA} 53 | 2 | THE BRAXTONS (ATLANTIC)
THA CROSSROADS LET'S STAY TOGETHER
(3] 5 [ 17 | Btevricanimmasony mumessraamm | [AD] 47 | 9 | ERC BENET UACMACMARNER BROS)
()| 8 | 11| ONLY You 44| 39 | 35 | GET MONEY
112 FEAT, THE NOTORIOUS BJ.G. (BAD BOVARISTA) JUNIOR MAF.LA. (UNDEAS/BIG BEAT/ATLANTIC)
KISSIN' YOU YOU SAID
7| 6 [ 20| TorAc (Ba0 BOV/ARISTA) 4544 10| YoNaLisa osLanD)
()| 9 | 9 | TWISTED (@) 62 | 4 | THINGS WE DO FOR LOVE
KEITH SWEAT (ELEKTRA/EEG) HORACE BROWN (MOTOWN)
GET ON UP GETTIN' IT
9 |7 [15] jooec tmca 41146 | 7 | 05 CRTFEAT FRVENT NG L DAEOLS
You FOREVER MORE
(10)] 13 | 12 | VNiFat wPTOWN/UNIVERSAL) 48 | 42 | 13 | 5FF JOHNSON (WORK/COLUMBIA)
| LIKE LET'S LAY TOGETHER
11|10 | L1 | |5t ormmn FoAT. SUOKROK DEF JAMVERURN ) 43| 41|26 | Tic SLEY BROTHERS (ISLAND)
16| 7 | IF 1 RULED THE WORLD (50) 67 | 3 | WHY DOES IT HURT SO BAD
NAS (COLUMBIA} WHITNEY HOUSTON (ARISTA)
HIT ME OFF WITH YOU
(D[ 17| 3 | New ebimion (MCA) (D) 54 | 3 | SOuerN FoR THE PEOPLE (WARNER BROS.)
1907 MY BOO @ 551 35 DOWN LOW (NOBODY HAS TO KNOW)
GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) R. KELLY FEATURING RONALD ISLEY (JIVE)
ALL THE THINGS (YOUR MAN WON'T DO) LET IT FLOW
15 | 14 | 28 | \5¢ (sLAND) (53) 59 | 34 | Ton: BRAXTON (ARISTA)
YOU'RE THE ONE TELL ME
16 | 11 19 | swv (reay (5[ 69| 2 | JRy‘nt (ISLAND)
KILLING ME SOFTLY AIN'T NOBODY
17 | 12| 22 | FiGEES (RUFFHOUSECOLUMBIA) 95 | 45| 23 | FATH EVANS (BAD BOY/ARISTA)
LOUNGIN TELL ME YOUR NAME (I'LL BEAROUFID)
() 23| 9 | Rctory (DEF JAM/MERCURY) (G0 —| 1 SHADES (MOTOWN)
19|18/ 14 NEVER TOO BUSY 57|52 4 WHERE DO WE GO FROM HERE
KENNY LATTIMORE (COLUMBIA) DEBORAH COX (ARISTA)
21| 23 | ALWAYS BE MY BABY (58) — | 1 | NO WOMAN, No CRY
MARIAH CAREY (COLUMBIA) FUGEES (RUFFHOUSE/COLUMBIA)
21|20 | 9 | HOWDOU WANT 1T (59)| 61 | 6 | LIKE A WOMAN
(FEAT. KCAND J0J0) (DEATH ROWINTERSCOPE) THE TONY RICH PROJECT (LAFACE/ARISTA)
HOUSE KEEPER TOUCH MYSELF
22 | 15 | 16 | \EN OF VIZION {MJJ/S50 MUSIGEPIC) (60 —| 1 | 13062 (ROWDY/LAFACE/ARISTA)
ASCENSION (DON'T EVER WONDER) TRADE IN MY LIFE
(@[ 27 | 8 | fagweir (COLUMBIA) (6D 64 | 24 | Rty UIVE)
HAY THAT GIRL
(2D) 26 | 9 CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 62|57 | 3 | \axi PRIEST FEATURING SHAGGY (VIRGIN)
BACK TO THE WORLD LET ME CLEAR MY THROAT
25122 | 9 | Tevin campaeLL (awesTwarner Bros. | | 83 | 96 | 16 | 5rkooL iR
LADY I'LL. DO ANYTHING FOR YOU
26|24 | 31| GanceLo Emn (D) 68| 4 | \kK Retay (PERSPECTIVE)
BLACKBERRY MOLASSES ALL | SEE
28| 6 | WiSTA (EASTWEST/EEG) —| 1 | A+ (KEDARWUNIVERSAL
? THE THINGS THAT YOU DO IT'S YOU THAT'S ON MY MIND
(28)[ 35 | 4 | GiNA THOMPSON (MERCURY) 66 | 51 | 13 | quinpoN (iIRGIN)
(@) 30| 7 THOSE DREAMIN' EYESOF MINE | | 67 | 63 | 12 | SCARRED"
D'ANGELO (EMI) LUKE (LUTHER CAMPBELL)
KEEP ON, KEEPIN' ON LORIA
30 | 25 | 24 | oo vre rear xscaPe rLAVOR UnTeasTwesTee | | 88 | 66 | 2 | JESSE poweLL siLasmicay
34| ¢ | BABY LUV (59| 72 | 2 | 'L MAKE YOUR DREAMS COME TRUE
GROOVE THEDRY (EPIC) SUBWAY (PERSPECTIVE)
IT'S A PARTY MUSIC MAKES ME HIGH
(3D 37| 9 | BUSrARrMES FEAT. ZHANE (ELEKTRAEEG) 1 | (0ST BOYZ (UNIVERSAL
THEY DON'T CARE ABOUT US | CONFESS
33129 | 13 | WiCHAEL JACKSON (EPIC) T1[71] 6 | BAHAMAIA (CHRYSALIS/EM)
34| 31| 7 | ELEVATORS (ME & You) 72| 60 | 21 | ONE FOR THE MONEY
OUTKAST (LAFACE/ARISTA) HORACE BROWN (MOTOWN)
AIN T NO NIGGA WISHES
B3| T. FOXXY BROWN (FREEZE/ROCA FELLA) (I —| | | NAsiAN Morais (PERSPECTIVE)
(35)| 36 | 22 | COUNT ON ME 74| 65 | 12 | 2. OF AMERIKAZ MOST WANTED
WHITNEY HOUSTON & CECE WINANS (ARISTA) 2 PAC (FEAT. SNOOP DOGGY DOGG) (DEATH ROW)
37|33 | 13 | S'MON N’ RIDE IT (THE TRAIN) 75| 70 | 17 | PLEASE DON'T GO
QUAD OIFY DS (QUADRASDUNDISIG BEATATLANTIC) IMMATURE (MCA)

Records with the greatest airplay gains. © 1996 Billboard/BPI Communications.

HOT R&B RECU

RRENT AIRPLAY

1 |—| 1 [ SITTIN' UP IN MY ROOM 14]10]( 16 WHO CAN | RUN TO
BRANDY (ARISTA) XSCAPE (SO SO DEF/COLUMBIA)
2 | 2 | 5 | NOT GON’ CRY 151 11 | 12 | SOON AS | GET HOME
MARY J. BLIGE (ARISTA) FAITH EVANS (BAD BOY/ARISTA)
3 | 4 | 6 | BEFORE YOU WALK OUT OF MY LIFE 16| 15 | 13 | HEY LOVER
MONICA (ROWDY/ARISTA) LL COOL ) (DEF JAM/MERCURY}
4 |— |1 | 1wiLL SURVIVE 17| 8 | 8 | WHERE DO U WANT ME TO PUT IT
CHANTAY SAVAGE (RCA) SOLO (PERSPECTIVE)
51| 2]|EVER SINCE YOU WENT AWAY 18 1 | DO YOU WANT TO
ART N' SQUL (NATURE BOY/BIG BEAT/ATLANTIC) XSCAPE (SO SO DEF/COLUMBIA)
STILL IN LOVE FANTASY
65|17 BRIAN MCKNIGHT {MERCURY) 191 14]19 MARIAH CAREY (COLUMBIA)
73] 3]|50CLOCK 20| 1 | WOO-HAH!! GOT YOU ALL IN CHECK
NONCHALANT (MCA) BUSTA RHYMES (ELEKTRA/EEG)
8 |- 1 | NOBODY KNOWS 21| 19| 14 | EXHALE (SHOOP SHOOP)
THE TONY RICH PROJECT (LAFACE/ARISTA) WHITNEY HOUSTON (ARISTA)
917112 ONE SWEET DAY 2|12] 8 NO ONE ELSE
MARIAH CAREY & BOYZ il MEN (COLUMBIA)} TOTAL (BAD BOY/ARISTA)
ELL ME CAN'T YOU SEE
10)6|15 GROOVE THEORY (EPIC) 31840 TOTAL FEAT. THE NOTORIOUS B.LG. (TOMMY BOY)
| MISS YOU (COME BACK HOME) BEST FRIEND
191 MONIFAH (UPT(OWN/UNIVERSAL) 2412440 BRANDY (ATLANTIC)
LOVE U 4 LIFE WATERFALLS
1211314 JODECI (MCA) 25|21 34 TLC (LAFACE/ARISTA)
13— 1 DOIN IT Recurrents are titles which have appeared on the Hot R&B
LL COOL. J (DEF JAM/MERCURY) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AINT NOBODY/XISSING YOU (Chyna Baty, BMJanice Combs,
BMYEM Blackwood, BMYNnth Steet Tunnel, BMWAustin Combs,
ASCAPALASCAR HL

AINT NO NIGGA/DEAD PRESIDENTS (LiLuLu, BMYBege,
BVYAUgst Moon, BMyHarkm, BMD

ALL | SEE (Shantav, BMYEM, ASCAP/Bam First, BMYSecond

Cometh, BMI)
ALL THE THINGS (YOUR MAN WON'T DO) (FROM DON'T BE
AMENACE...) (Fade 2 Biack, ASCAP/Tallest Tree, ASCAPAUkban
Agenda, ASCAP, It ASCAP HL
ALWAYS BE MY BABY (Sony/ATV LLC, BMVRye, BMS0 So Def,
ASCAP/EM Aprl ASCAP/Full Keel, ASCAP/Air Control, ASCAP/0/B/0
Kself, ASCAP/Fie Tyme, ASCAPYWBMAHL
BACKTO THE WORLD (Full Keel ASCAPJamey Jaz,
ASCAP/Ectasoul, ASCAP/Gabrieke's Song, BMI) WBM
BEING SINGLE (AIN'T EASY) (Shanel ASCAPAanoma,
ASCAP/EMI Apri, ASCAP)
THE BIZNESS/STAKES IS HIGH (Tee Grl, BV Daisy Age.
BMVEphoy, ASCAP)
BLACKBERRY MOLASSES (Organized Noe, BMY/Suff Shit.
BMYBelt Star, ASCAP)
800M BIDDY BYE BYE (MCA ASCAP/Sau Assasins, ASCAPHits
From Da Bong ASCAP/Phreakas Ada Phunk, ASCAP/BMG, ASCAP)
BRING IT ON (Uradog ASCAPMCA ASCAP}
CAJUN MOON (Muskverkag Intersang GmbH, ASCAP Wamer
Chappel, ASCAPWBM
CHANGE THE WORLD (FROM PHENOMENON) (Wamer
Chappel, ASCAP/inkerscope, ASCAP/EMI Qhistian ASCAP/Bases
Loaded, ASCAP/PolyGram Int, ASCAP/Careers-BMG, BMI) WBMHL
CLONES (Grand Negaz. BMI)
C'MON N’ RIDE IT (THE TRAIN) (Cesja BMYSa-wete,

G BMDHL
COME AROUND (FROM THE NUTTY PROFESSOR) (Musc
Corp. Of America, BMYSecond Generation Rooney Tures, BMD
COUNT ON ME (FROM WAITING TO EXHALE) (ca,
BMYSony/ATV Songs, BMYFox Fim, BMNippy, ASCAP/Ausianna,
ASCAPYWBM
DON'T WANNA LOSE YOU (EM Apri, ASCAP/Fie Tyme,
ASCAPABR, ASCAFYHL
DON'T YOU WORRY (EM Virgin BVMiCal-Gene, BMYCal-Rock,
ASCAP/Zomba, BMI) WBM
DOWN LOW (NOBODY HAS TO KNOW) Zomba, BM/R Hely,
BMIWBM
ELEVATORS (ME & YOU) (Crrysalis, ASCAP/Gras Booty, ASCAP)
THE ENCHANTMENT MEDLEY: GLORIA, IT'S YOU 0
FASTLOVE (Big Geoff, PRS/Chappel, ASCAP/Baby Fingers,
ASCAPFreciie Dee, BM it Bircie, ASCAP) WBM
FOREVER MORE (WB, ASCAP/Gratiude Sky, ASCAPMho Dat,
BMVEnsign, BMyHackey, ASCAPYWBM
FOR THE LOVE OF YOU (MuscOop OfAmerica, BVYBagn Beet BMDHL
GET MONEY (Big Poppa, ASCAPAIndeas, BMVEZ Elpee, ASCAP/AR,
ASCAP/EMI Apri, ASCAP/Austin Combs, ASCAPWarmes-Tamerane,
BM) HAMWBM
GET ON UP (EM Apri, ASCAP/Dabvin DeGrale, ASCAPABN,
ASCAP/Joel Haley, ASCAP)
GIVE ME ONE REASON (EM Apri, ASCAP/Purpie Rabbit, ASCAP)
GOOD LOVE! (Malaco, BMD
HANG "EM HIGH (Fex Gram, ASCAP/DC Cowboy, ASCAP/Dusty
Fingers, BMUnart, BMVEML, BM) WEM
HAY (Salap, BMFict, BM/Bricieport, BMD WBM
HE'S NOT GOOD ENOUGH (EMI Apri, ASCAP/Fe Tyme, ASCAP/
Nev Perspective, ASCAP/EM! Blackwood, BMYHelp The Bear, BMD
HOME (Robotone, ASCAP/Drop Science, ASCAP)
HOUSE KEEPER (MO, BMYDorvi ASCAP/Sweetly Melodies, ASCAP)
HOW DO U WANT IT/CALIFORNIA LOVE (oshua's Dream,
BMVrierscope Pearl, BMWames- Tamertane, BMYBlack/Hispanic,
ASCAP/Suge, ASCAP/Ermoni’s, ASCAP) WBM
| CANTT SLEEP BABY (IF 1) Zomba, BM/R Kell, BMYSony ATV
LLC, BMyECal, BMI) WBM
§ CONFESS (Saracia, ASCAP/Syaght Cash BMVEM Bladwood BM)
IF ANYBODY GETS FUNKED UP (IT'S GONNA BE YOU)}
(Tickdree, BMI)
IF 1 RULED THE WORLD (WAL ASCAP/Zomba, ASCAP/12 And
Under, BMyStarn U Wel, ASCAP/Furk Groove, ASCAP Kuwea,
ASCAP/umping Bean, BMYJell's lams, ASCAP) WBM
IF T'S-ALL GOOD (Colour Club, BMD
| LIKE (FROM THE NUTTY PROFESSOR) (Chrysalis, ASCAPMo™
Swang, ASCAP/Baj, ASCAP/Longhude, BMD WBM
I'LL DO ANYTHING FOR YOU (EM Aprd, ASCAP/Fie Tymme,
ASCAP/New Perspective, ASCAP)
I'LL MAKE YOUR DREAMS COME TRUE (FROM KAZAAM)
(EM Aprd, ASCAP/Fiye Tyme, ASCAP)
I'LL NEVER STOP LOVING YOU (Diamond Quts, BMYZamba,

BM)HLMWBM

IN THE HOOD (Check Man, ASCAP/Tobar, ASCAP/Ness, Nity &
Capone, ASCAPMamer Chapped, ASCAP)WBM

IT HURTS UNKE HELL (FROM WAITING TO BXHALE) (Eca,
BMYSory/ATV Songs, BMYFox Fim, BM) WBM

IT'S ALL THE WAY LIVE (NOW) (FROM EDDIE) Boo Dartly ASCAPT-
By, ASCAP/SoryAIVLLC, BMVDEA Pl ASCAP Sk ASCAP HL

IT'S A PARTY (TZah's, BMY9 th Ton ASCAP)

IT'S YOU THAT'S ON MY MIND (Hookman, BVI/Rickidy Raw,
BMyCokd Chilin', ASCAP)

KEEP ON, KEEPIN' ON (FROM SUNSET PARK) (So So Def,
ASCAP/EMI Apri, ASCAP/Brockiyn Based, ASCAP/Top B,
ASCAPVijac, BMWamer-Tameriane, BMI) HUWBM

KISSIN' YOU (Jam Shack I, BMY/Troy W, BMyBrisong, ASCAP)

LADY (Ah-choo, ASCAP/12:00 AM, ASCAP/Rhwthm, ASCAP/PolyGram
It ASCAP)

LET ME CLEAR MY THROAT (CLR ASCAP)

LET'S LAY TOGETHER (FROM DON'T BE A MENACE...)
(Zomba, BMYR Kely, BM) WBM

LET'S STAY TOGETHER (FROM A THIN LINE BETWEEN LOVE
& HATE) (Paracise Forever, BMYOMG, BMYOakdown Boy, BMD
LIKE A WOMAN (1995 Ot Oundsa, BMYSUff Shet, BM)

A LIL SOME'EM SOME'EM (One Litle indian, B/ Edd,
BMynkerscope Pear, BWY Tamertane, BM/Rag Top. BM)
LOUNGIN (LL Cool, ASCAP/Det Jam, ASCAP/Sadyah, BMYEM, ASCAP)
ME AND THOSE DREAMIN' EES OF MINE (Ah-choo,
ASCAP/12:00 AM, ASCAP/PolyGram In), ASCAP)

MR. ICE CREAM MAN (BurinAve, BM/Big P, BMD

MY BOO (Ghosiown, BV Carl Mo, BV A Curirdl, ASCAP/EM Al ASCAP)
NEVER TOO BUSY (W8, ASCAP/Sione Jam, ASCAP/Ness, Nity &
Capone, ASCAPYourg Legend, ASCAP/Ctrysalls, ASCAP) WBM

ONE FOR THE MONEY (Zomba, BMHorace Brown, BMAanoma,
ASCAP/EMI Apri, ASCAP/Robert G Graham, ASCAP/141-131,
ASCAP/Justin Combs, ASCAP/ANN Taney, ASCAP) HLWEM

ONLY YOU (st Cornbs, ASCAP/EM Aprl ASCAPAmant ASCAPKevin
Wales, ASCAP/Sounds From The Soul ASCAPA.anglde, BM) HLWEM
OOH, OOH BABY (Kembara, ASCAPMass Confusion, ASCAP)
OPERATION LOCKDOWN/DA WIGGY (Disagreeable, ASCAPAMY.
Maldu, ASCAP/ESP, BMyWamer-Tamerdane, BV Shades Of Brookyn,
ASCAPYWBM

OREGANO FLOW (Pubhowyalle, BMY/Zomba, BMVEM Vipn,
ASCAP)WBM

PAPARAZZI (Herressy For Everyone, BMestside, ASCAP)
PARTY 2 NITE (A-Q-Dev, ASCAPAVamer Chappel, ASCAP/ABS
Olse, BMyWamer-Tamertane, BMI) WBM

PLEASE DON'T GO Zomba, BMHookman, ASCAP) WBM

Billboard

FOR WEEK ENDING JULY 27, 1996

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retait stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart
SoundScan®
i
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o |5 | E | TiTe 2|5 |8 mme
& S|z ARTIST (LABEL/DISTRIBUTING LABEL) = | 5 | = | ARTIST (LABEL/DISTRIBUTING LABEL)
— e
iF IT'S ALL GOOD
* % NO.1 * % 3835 6 | Coiour cLUB (VERTEXIVG)
1]7 HOWDOU WANT IT/CALIFORNIA LOVE FOREVER MORE
FERLKCAND QONDEAHROM) il | |38 | 33 | 11| B 0rNSON (WDRK/COLUMBIA)
()| — | 1 | ELEVATORS (ME & YOU) 40| 32| 9 | iT'S ALL THE WAY LIVE (NOW)
QUTKAST (LAFACE/ARISTA) COOLID (TOMMY BOY/ISLAND}
| CAN'T SLEEP BABY (IF ) WITH YOU
@ 2|3 R. KELLY (JIVE) 4143 4 SOMETHIN' FOR THE PEDPLE (WARNER BROS.)
4|3 |6 | TWISTED 42 | 36 | 17 | ALWAYS BE MY BABY
KEITH SWEAT (ELEKTRA/EEG) MARIAH CAREY {COLUMBIA)
YOU'RE MAKIN' ME HIGHAET IT FLOW PO PIMP
514|8 TONI BRAXTON {LAFACE/ARISTA) 4 DO OR DIE {RAP-A-LOT/NOD TRYBE)
LOUNGIN I'LL NEVER STOP LOVING YOU
6153 LL COOL J {DEF JAM/MERCURY} @ 48110 J'SON {HOLLYWOOD)
ONLY YOU AIN'T NOBODY/KISSING YOU
@ 819 112 FEAT. THE NOTORIOUS BI.G. (BAD BOY/ARISTA) 453716 FAITH EVANS (BAD BOY/ARISTA)
KISSIN' YOU CLONES
86|13 TOTAL (BAD BDY/ARISTA) @ |2 THE ROOTS (DGC/GEFFEN)
g |7 |8 | WHYILOVE YOUSOMUCHAINTNOBODY | | 47 | 4] | |3 | TRES DELINQUENTES
MONICA (ROWDY/ARISTA} DELINQUENT HABITS (PMP/LOUD)
HAY . YOU SAID
10911 CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 48146 6 MONA LiSA (ISLAND)
TOUCH ME TEASE ME PARTY 2 NITE
11012 CASE FEAT. FOXXY BROVWN (SPOILED ROTTENDEF JAV) 49147|10 LADAE! (MOTOWN)
(12){ 13 | 20 | €MON N’ RIDE IT (THE TRAIN) 50 | 45 | 22 | DOWN LOW (NOBODY HAS TO KNOW)
QUAD CITY DS (GUIADRASOUNDIEIG BEATATLANTIC) R. KELLY FEATURING RONALD ISLEY (JIVE)
13| 11| 5 | VLIKE 51 | 49 | 33 | NOBODY KNOWS
MONTELL JORDAN FEAT. SUCK RCK (OEF JAMMEROURY) THE TONY RICH PROJECT (LAFACE/ARISTA)
GETONUP ALL THE THINGS [YOUR MAN WON'T DO}
141411 JODECI (MCA} 52|42 |25 JOE (ISLAND) )
151212 THA CROSSROADS 53 (39| 2 | T HURTS LIKE HELL
BONE THUGS-N-HARMONY (RUTHLESSRELATMTY) ARETHA FRANKLIN (ARISTA)
GIVE ME ONE REASON LIL' SOM'EM SOM'EM
@ 0|4 TRACY CHAPMAN (ELEKTRA/EEG) @ —| 1 RAPPIN' 4-TAY (CHRYSALIS/EMI}
IN THE HOOD PLEASE DON'T GO
@ 2|11 DONELL JONES (LAFACE/ARISTA) 55|52|13 IMMATURE (MCA)
18 | 19 | 6 | BACK TO THE WORLD 56 | 59 | 13 | THE EARTH, THE SUN, THE RAIN
* TEVIN CAMPBELL (QWEST/WARNER BROS.) COLOR ME BADD (GIANT/WARNER BROS.)
HOUSE KEEPER SOMEDAY
1817]12 MEN OF VIZION {MJJ/550 MUSIC/EPIC) ST|51|4 ALL-4-ONE (WALT DISNEY/HOLLYWOOD)
YOU THINGS WE DO FOR LOVE
201612 MONIFAH (UPTOWN/UNIVERSAL) —|! HORACE BROWN (MOTOWN)
WHERE DO WE GO FROM HERE RENEE
@ 21| 4 DEBORAH COX (ARISTA) 59|57|18 LOST BOYZ (ISLAND)
NEVER TOO BUSY WISHES
@ 26|12 KENNY LATTIMORE (COLUMBIA) 60|61 4 NATHAN MORRIS (PERSPECTIVE)
23|25 | 3 | 7S A PARTY 61|50 | 8 | OPERATION LOCKDOWN/DA WIGGY
BUSTA RHYMES FEAT. ZHANE (ELEKTRAEEG) HELTAH SKELTAH (DUCK DOWN/PRIORITY)
24| 15 | 8 | THEY DON'T CARE ABOUT US (52 — | 1 | GOOD LOVE!
MICHAEL JACKSON (EPIC) JOHNNIE TAYLOR (MALACO)
27| 2 | CHANGE THE WORLD 63ls3| 7 [ SOFLY
ERIC CLAPTDN (REPRISE/WARNER BROS.) DOMINO (OUTBURST/DEF JAM/MERCURY}
BLACKBERRY MOLASSES HOME
% |25 MISTA (EASTWEST/EEG) @ —|! 4 U (RIP-IT)
YOU RE THE ONE s SO MANY WAYS
7|18|15 WV (RCA) @ |1 THE BRAXTONS (ATLANTIC)
28| 23 | 20 | AIN'T NO NIGGA/DEAD PRESIDENTS | | g5 | 56 | 25.| A THIN LINE BETWEEN LOVE & HATE
JAY-Z FEAT. FOXXY BROWN (FREEZE/ROC-AFELLAY H-TOWN (JAC-MAC/WARNER BROS.)
THAT GIRL 5 0'CLOCK
@ 3413 MAXI PRIEST FEATURING SHAGGY (VIRGIN) 67 63|23 NONCHALANT (MCA}
SCARRED WOO-HAH!/EVERYTHING REMAINS RAW
02815 LUKE (LUTHER CAMPBELL) 68 | 64 | 21 BUSTA RHYMES (ELEKTRA/EEG)
GET MONEY COUNT ON ME
|29 JUNIOR MAF.)A. (UNDEAS/BIG BEAT/ATLANTIC) 69|54 |19 WHITNEY HOUSTON & CECE WINANS (ARISTA)
38 | 3 | PAPARAZZI 70 | 72 | 19 | SLOW JAMS
XZIBIT {LOUD) QUINSFEAT FEHELTAMAWTHRORTRATOMES AR
HANG ‘EM HIGH I'LL DO ANYTHING FOR YOU
@ 418 SAQAT X (LOUD) |72 ANN NESBY (PERSPECTIVE)
— | 1 | THE THINGS THAT YOU DO 72 | 73 | 3 | MEAND THOSE DREAMIN' EVES OF MINE
GINA THOMPSON (MERCURY) D'ANGELO (EMI)
35 | 31 | 12 | FASTLOVE 7316810 OREGANO FLOW
GEORGE MICHAEL (DREAMWORKS/GEFFEN) DIGITAL UNDERGROUND (RADIKAUCRITIQUE)
36 (3020 KEEP ON KEEPIN' ON 74 | 69 | 6 | BOOM BIDDY BYE BYE
\T. XSCAPE (FLAVOR UNIT/EASTWEST) CYPRESS HILL (RUFFHOUSE/COLUMBIA)
| CONFESS LET'S LAY TOGETHER
@ (5 BAHAMADIA (CHRYSALIS/EMI) 75|66 | 17 THE ISLEY BROTHERS (ISLAND})
(O Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
55 PO PIMP (N-TheWaler, ASCAP} Cregped ASCAR Zoritin, ASCAPNess Nity & Capone, ASCAP HWEM
69 RENEE (FROM DON'T BE A MENACE...) (Lost Boyz, 84 TRES DELINQUENTES (Memoary Lost, ASCAP/Black Wax,
ASCAPNanessa, ASCAPMy Two Sons, ASCAP/Clde Otss, ASCAP/Graveyard Shit, ASCAP/Almo, ASCAP) WBM
ASCAP/Mr Sex ASCAP/EMI Apri, ASCAP/Fie Tyrme, ASCAP) WBMAHL 4 TWISTED (Keth Sweat, ASCAP/E/A, ASCAPAVB, ASCAP/Deep Sound,
&  SAYITAGAIN (NI Shver, ASCAP/Beane Tribe, ASCAPHiko, ASCAP/Shart Dolls, BM) WBM
BMDonyel Boyrkon, BMD 90 WHERE DO WE GO FROM HERE (FROM ERASER) (Ore Four
46 SCARRED (FROM EDDIE) (LCM Deep Sauth, BMD Three, BMYPeer, BMYBrandon Brody, BMiWamer-Tamertane, BMYSK
2 IN' (Careers-BMG, BMYRamecca, BMYPolyGram Int), And Gravel, BV/Egg, BMI) HLWBM
ASCAP/GZA ASCAPY HL 30 WHERE DO WE GO FROM HERE (Wamer-Tameriane, BMVEM
74 SLOW JAMS (Rodsongs, ASCAP/AImo, ASCAP) WBM Blackwood, BMyDeborah Cox, BMI) HL
76 SO FLY (GelpJam, ASCAP/Al ik, ASCAP/Claysalis, ASCAP) WBM 9 WHO COULD IT BE (Goldplate, BMYOrganized Noize, BM/Suff St
40 - SO MANY WAYS (So.So Def, ASCAP/EMS, ASCAP/Ar Cortrol, ASCAP) BMYGoodie Mob, BV
93 SOMEDAY (FROM THE HUNCHBACK OF NOTRE DAME) 6 WHY I LOVE YOU SO MUCH/AIN'T NOBODY (Warmer-
(Wondertand, BMyWak Disney, ASCAP) HL Tamhn&\ﬂ/Bm—lmBWEMMWMty
52 TELL ME (LL BE AROUND) (Screen Germs-EML, BMD ASCAPMB, ASCAP) WBM
11 THA CROSSROADS (Ruthiess Altack ASCAPMo Thug, 58 WISHES (FROM KAZAAM) (EMNJI.WMTm
ASCAP/Keeru, BMYBovina, ASCAP/EMI Apr, ASCAP) HL ASCAP/Ensign. BManderpool, ASCAP, Cotilion. BMY Ten East.
38 THAT GIRL (Chrysalis, BMyMaxi, ASCAPNotting Hil BV Springalo, BMYRchie Furay, BMI)
ASCAPAMngson, ASCAP/nng, BMI) WBM 3% WITH YOU (Friboy, ASCAP/Jurike Funk, BM)
28 THEY DON'T CARE ABOUT US (Mgac, BMyWamer-Tamertane, 98 THE WORLD IS A GHETTO (FROM ORIGINAL GANGSTAS)
BM)WBM (Far Out ASCAP/PolyGram, ASCAP) HL
29 THE THINGS THAT YOU DO (EMI Btackwood, BMAVE/O ksel, 1 YOU'RE MAKIN' ME HIGH/LET IT FLOW (1996 Growe 78,
BMYRodney Jerkns, BMHL ASCAP/Aimo, ASCAP/Ecad, BMYSary/ATV Sangs, BM) HLWBM
43 THINGS WE DO FOR LOVE (Zomba, BMYHorace Brown, 2 YOU'RE THE ONE (N's Steet, ASCAP/Almo, ASCAP/Sakandra,
BMYFrank Nity, ASCAP/Ness, Nity & Capone, ASCAPWamer ASCAP/One Ole Ghetio Ho. ASCAPAB, ASCAPWonder Woman Sings.
Chappel, ASCAP) WBM ASCAPAVamer Chappel, PRS) WBM
99 _.TIL THE COPS COME KNOCKIN' (Sony/AIVLLC, 42 YOU SAID (Hope NA Hay & Hope Sha Na, ASCAP/Dowhatigotta.
BMMuszewel, ASCAP/Gan Zmwa, ASCAP) ASCAPMB, ASCAPMaking Musak, ASCAP) WBM
9 TOUCH ME TEASE ME (FROM THE NUTTY PROFESSOR) Qupsight 15 YOU (Souf On Soul, ASCAP/EMI Apri, ASCAP,Three Boyz From Newark,

CodaMCA ASCAPCyra Dol ASON Qs Ya ASCAP Verer

ASCAP/Burred, ASCAPWarmer Chapped, ASCAP) HLWBM
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,

: - 50 | 48 52 :n(c);?ﬁgé;uo 081698 THE SHOW, THE AFTER PARTY, THE HOTEL | 1

. )

% é = é §8 g,‘,-g ARTIST TITLE Eé 51 45 36 13 | SOUNDTRACK A FLAVOR UNIT EASTWEST 61904*/EEG (10.98/15.98) SUNSET PARK 1

=3 5 = o < EXs) LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE DR EQUIVALENT FDR CASSETTE/CD) a o 52 52 91 71 MYSTIKAL BIG BOY 41581 JIVE 110.98 15.98) MIND OF MYSTIKAL 14

*xxNO. Tx %% (53)| 56 | 47 | 6 | DIGITAL UNDERGROUND RADIKAL 15452+/CRI"IQUE (10 98 16.98) FUTURE RHYTHM | 26
1 1 62 3 NAS COLUMBIA 67015 (10,98 EQ/16.98) 2 weeks at No. 1 IT WAS WRITTEN 1 54 | 53 | 52 | 12 | MAC MALL RELATIVITY 1505* (10.98/16.98) UNTOUCHABLE 6
2 2 1 3 KEITH SWEAT ELEKTRA 61707*/EEG (10.98/16.98) KEITH SWEAT 1 55 | 49 | 49 17 | DJ KOOL CLR 7209 (10.98/15.98) (LET ME CLEAR MY THROAT) | 21
3 3 2 4 TONI BRAXTON LAFACE 26020/ARISTA (10.98/16.98 SECRETS 1 GEORGE CLINTON & THE P-FUNK ALLSTARS
4 6 4 6 | SOUNDTRACK DEF JAM 531911*/MERCURY (1/1 98/1)7.98) THE NUTTY PROFESSOR 1 I > | ssouusicenamepcosaiese [APOATOM. | B
51 57 56 50 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98:26.98) GREATEST HITS 34
5 5 — 2 CRUCIAL CONFLICT PALLAS 53006*/UNIVERSAL (10.98/15.98) THE FINAL TIC 5 58 55 53 5 MONA LISA 1SLAND 524244+ (6.98/12.98 T %
6 7 5 22 | FUGEES A* RUFFHOUSE 67147*/COLUMBIA (10.98 EQ/16.98) THE SCORE 1 69 1 92 | 15 | BAHAMADIA CHRYSALI 354847/EM (10.98.15.98) coace | 13
1 11 8 52 | BONE THUGS-N-HARMONY A RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 50 | % 5 B COOLIO A" 70wy 5ov 1101+ (1 LoWIE98) CANGSTA'S PARADISE m
8 8 3 4 JAY-Z FREEZE/ROC-A-FELLA 50592*/PRIORITY (10.9815.98) REASONABLE DOUBT 3 -
9 [ 9 [ 6 | 8 | TOO SHORT pANGEROUS 41584+/1vE (10.98/16.98) GETTIN' IT (ALBUM NUMBER TEN) | 1 61 | 62 | 66 104 Eﬁﬂﬁg@'ﬁgﬁ?ﬁﬁﬁ“ﬂ%ﬁfﬁﬁ, CREEPIN ON AH COME UP (EP) | 2
10 10 7 9 THE ISLEY BROTHERS @ T-NECK 524214/ISLAND (10.98/16.98) MISSION TO PLEASE 2 NEW) 1 20-2-LIFE INMATE 1 (10.98 16.98) TWENTY-TWO-LIFE 62
11 4 57 3 DE LA SOUL ToMMY BOY 1149* (10.98/16.98) STAKES IS HIGH 4 63 | 61 | 69 | 88 | SADE A’EPIC 66686* (10.98 EQ/17.98) THE BEST OF SADE 7
12 | 12 9 7 | LOST BOYZ UNVERSAL 53010* (10.98/15.98) LEGAL DRUG MONEY 1 * % * PACESETTER* * %
13 14 14 23 | 2PAC A’ DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1 86 87 g THE GAP BAND INTERSOUND 9183 (9.98/13.98) LIVE & WELL | 64
14 | 15 | 13 | 35 | R.KELLY A’JVE41579" (10.98/16.98) RKELLY | 1 65 | 54 | 44 | 7 | SHYHEIM NOO TRYBE 41583-NIRGIN (10.98/15.98) THE LOST GENERATION | 10
15 | 13 | 10 | 5 | HELTAH SKELTAH DUCK DOWN 50532"/PRIORITY (10.98/16.98) NOCTURNAL | 9 66 | 65 | 60 | 38 | SOUNDTRACK @ UNDERWORLD 32438 CAPITOL (10.98/16.98) DEAD PRESIDENTS | 1
16 17 18 13 | MASTER P NO LIMIT 53978*/PRIORITY (10.98/16.98) ICE CREAM MAN 3 73 75 36 | GOODIE MOB ® LAFACE 26018 ARISTA (10 98,15.08) SOUL FOOD 3
17 18 20 6 VARIOUS ARTISTS 50 SO DEF 67532+/COLUMBIA (10.98 EQ/16.98) SO SO DEF BASS ALL-STARS 17 68 e ol 12 | GERALD LEVERT & EDDIE LEVERT, SR. ® FATHER AND SON 2
18 19 16 15 | MAXWELL COLUMBIA 66434 (7.98 EQ/11.98) MAXWELL'S URBAN HANG SUITE 16 EASTWEST 61859 EEG (10.98/15.98)
19 | 16 | 11 | 3 | TEVIN CAMPBELL QWEST 46003WARNER BROS. (10.98/16.98) BACK TO THEWORLD | 11 B9 | 71 | 63 | 13 | LIONEL RICHIE MERCURY 532240 (11 98 EQ/16.98) LOUDER THAN WORDS | 15
20 | 21 | — | 2 | N.W.A RUTHLESS 50561*/PRIORITY (10 98/16.98) GREATEST HITS | 20 70 | 59 [ 68 | 13 | RANDY CRAWFORD BLUEMOON 92662/AG (10.98 15 98] NAKED AND TRUE | 40
271 2 17 12 KIRK FRANKLIN AND THE FAMILY WHATCHA LOOKIN' 4 3 n 60 50 6 DELINQUENT HABITS PMP/LOUD 66929+/RCA (10,98 15.98) DELINQUENT HABITS 31
SOSFO CEMTALC 72127 (5.3813 58 72 | 75 | 73 | 84 | KIRKFRANKLIN AND THE FAMILY A KIRK FRANKLIN AND THE FAMILY | 6
30 35 3 JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! 2 GOSPO CENTRIC 72119 (9.98/13.98)

31 19 8 MONIFAH UPTOWN 53004*/UNIVERSAL (10.98/15.98) MOODS...MOMENTS 4 13 | 63 58 5 DOMINO OUTBURST/OEF JAM 531033*MERCURY (10.98 EQ/16.98) PHYSICAL FUNK 34
24 | 2 15 3 ME'SHELL NDEGEOCELLO MAVERICK/REPRISE 462 13 WARNER BROS. (10.98 16.98) PEACE BEYOND PASSION | 15 74 | 64 | 78 | 37 | EIGHTBALL & MJG @ SUAVE 1521*/RELATIVITY (10.98/16.98) ON TOP OF THE WORLD 2
25 | 2| 2 11 | CELLY CEL SICK WID' IT 41577/JIVE (10.98'16 98) KILLA KALI 4 75 | 68 | 54 6 ICE-T RHYME SYNDICATE 53933</PRIORITY (10.98/16.98} VI: RETURN OF THE REAL | 19
26 | 28 | 27 52 | MONICA A ROWDY 37006*'ARISTA (10.9815.98) MISS THANG 7 83 | 94 | 39 { S.0.S.BAND TABU 530594/MOTOWN (7.98/11.98) THE BEST OF S.0.S. BAND | 27
21 | 26 | 21 | 12 | SWV RCA66487* (10.98/16.98) NEW BEGINNING | 3 88 | — | 4 E/Al;:!clé)zgosz 3;25\?0 sgn6og  RHYTHM OF THE GAMES: 1996 OLYMPIC GAMES ALBUM | 77
28 | 32 | 25 | 41 | MARIAH CAREY A® COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1 78 16 1 79 15 | TRU LIM"T 53983?;"0”; 10981698 T
29 27 23 3 QUAD CITY DJ'S QUADRASOUND/BIG BEAT 82905*/AG (10.98/16.98) GET ON UP AND DANCE 23 19 7 65 14 | MC EIHT FEATURING CMW £PIC STREET 67139£P1C (10.98 EQ15.98) DEATH THREATZ 3
30 [ 25 | 12 3 | VARIOUS ARTISTS EASTWEST 61925*/EEG (10.98/15.98) AMERICA IS DYING SLOWLY | 12 80 | 79 | 22 7 SOLINDTRACK 151 ANGHOLL YO0 B2eas TISLAND 10 16981 oo | @

* * % GREATEST GAINER * * % 81 | 70 | 70 | 15 | SOUNDTRACK UNDERWORLD 35818/CAPITOL (10.98:6 98) DEAD PRESIDENTS VOLUME Il | 45

40 34 34 | LL COOL J A DEF JAM 523845*/MERCURY (10.98/17.98) MR. SMITH 4

82 | 76 | 91 7/ PUFF JOHNSON WORK 53022/COLUMBIA (10.98 EQ/16.98) MIRACLE | 61

oo it caro s v o | 1] | L] |1 |3 | 1006 o s o m oo | |
A-LOT/! * .98/16. 0

34 | 35 | 23 | 36 | QUINCY JONES ® QWEST 45875WARNER BROS. (10.98/16.98) Q'S JOOK JOINT | 6 84 | 81 % '8 3?4‘353&12@ 4236% ggglg.ggPLE SOMETHIN' FOR THE PEOPLE | 81

* % * HOT SHOT DEBUT % * % 93 | 8 | 37 | GROOVE THEORY EPIC 57421* (10.98 EQ/15.98) GROOVE THEORY | 14

(35| NEWP | 1| | VARIOUS ARTISTS TOMMY BOY 1164 (11.98/16.98) MTV PARTY TO GO VOLUME 9 | 35 REENTRY | 128 | WULTANG CLANA o ENTER THE WU-TANG (36 CHAMBERS) | 8
36 | 23 | 33 | 8 | BOBBY CALDWELL SIN-DROME 8910 (10.98/14 98) SOUL SURVIVOR | 23 87 | 85 | 76 | 46 | FAITH EVANS A BAD BOY 73003%/ARISTA (10.98 15.98) FAITH | 2
31 | 37 | 31 | 54 | D'ANGELO A EMI 32629 (10.98/15.98) BROWN SUGAR | 4 88 | 74 | 74 | 32 | IMMATURE mca 11385 (9.9815 98) WEGOTIT | 14
38 | 33 | 30 | 9 | LUKE LUTHER CAMPBELL 161000" (10.98/16.98 UNCLELUKE | 8 97 | 97 | 47 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/15.98) | REMEMBERYOU | 4
39 | 36 | 26 | 4 | HORACE BROWN MOTOWN 530625” (10.98/16.98) HORACE BROWN | 18 90 | 91 | 77 | 37 | GENIUS/GZA @ GEFFEN 24813+ (10.98 15 98) LIQUID SWORDS | 2
40 | 38 37 9 KENNY LATTIMORE CO\UMBIA 67125 (10 98 EQ/16 98) B KENNY LATTIMORE | 31 91 78 95 13 | MARVIN SEASE JIVE 41585 (10.98/15 98) PLEASE TAKE ME 54

43 | 38 | 6 | DONELL JONES LAFACE 26025 ARISTA (10 98 15 98) MY HEART | 38 92 | 89 | 8 | 52 | XSCAPE A 5050 DEF 67022*/COLUMBIA (10.98 EQ/15.98) OFF THE HOOK | 3
42 | 39 | 32 | 16 | BUSTA RHYMES @ ELEKTRA 61742*/EEG (10.98/16.98) THE COMING 1 93 | 87 | 81 | 87 | TLCA" LAFACE 26000ARISTA (10.98/16.98) CRAZYSEXYCOOL 2

NEWD | 1 | MAXI PRIEST VIRGIN 41612 (10.98/15.98) MAN WITH THE FUN | 43 RE-ENTRY | 63 | SOUNDTRACK A’ PRIORIY 53959 (10.95/15.98) =l I
44 42 40 35 | SOUNDTRACK A° ARISTA 18796 (10.98/16.98) WAITING TO EXHALE 1 95 30 64 5 HEATHER B. PENDULUM 38383+/EMI (10.98/15.98) TAKIN MINE 36
45 41 42 26 | THE TONY RICH PROJECT @ LAFACE 26027 ARISTA (10.98'15.98) WORDS 18 9 95 — 43 | VARIOUS ARTISTS A ToMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 3
46 | 44 | 41 4 MEN OF VIZION MJJ/550 MUSIC 66947/EPIC (10.98 15 98) PERSONAL | 29 97 | 92 | 88 g DR. DRE TRIPLE X 51226 (10.98/16.98) SRt 18

o %) - RO BROWNM 72 33054 SHOTOWN (10 081 6 08) BEIERDAYSRReDS: 31 98 90 80 11 | SOUNDTRACK HUDLIN BROS/EPIC SOUNDTRAX 67636/EPIC 10.98/16.98) THE GREAT WHITE HYPE 27
gl i) Q| [SOLOR@ec st TVEL sl WO S 8] SOLO J 99 96 84 P ANN NESBY PERSPECTIVE 549022 (10.98 14 98} I'M HERE FOR YOU 64
49 2 48 2 JSAC(:)-‘nJAK‘c%?;}:/Sv'ZR:ER BROS. (10.98/15.98) BUHINIUINEEERWEERICOVEISTRITE 5 100 | 98 — 12 | JESSE POWELL SILAS 11287/MCA (9.98/15.98) JESSE POWELL 35

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multipiatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chdrt’s largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows atbums removed from Heatseekers this week. indicates past or present Heatseeker title. ¢ 1996, Billboard/BPI Communications, and SoundScan, Inc.

The #1 Choice Of The Record
and Video Industry

" information you need to reach record retailers and sell them your
products and services.

Relied upon by the entire record and video industry, Billboard’s
Record Retailing Directory contains over 7,000 listings of full-line

Bilbecrd
1935 BECORD RETAILING DIRECIORY

record stores featuring chain stores, chain headquarters and independents.

NUSIC/TIBED DERLERS & CAAIN VERDUARTENS

) \ p ]
mtematxona] orders) call (800) 344-71 19 In NJ call (908) 363-41 56.
Or send check to:
Billboard Directories, Dept. BDRD3036, P.O. Box 2016, Lakewood, NJ 08701.

Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!

Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA IL & DC. Orders payable in U.S. tunds only.
Please make any necessary name and address corrections above. All sales are final. BDRD3036

20

BILLBOARD JULY 27, 1996



DATU FAISON'S

RHY T
SECTION

H IGH FIVE: Holding down five of the top 10 records on the Hot R&B
Singles chart is a task worthy of accolades, and this week, Arista and
its distributed labels do just that for the second time in one year.

After a three-week battle for the top between Toni Braxton’s
“You're Makin’ Me High”/“Let It Flow” and 2Pac¢’s “How Do U Want
It”/“California Love,” the former regains the throne. Braxton’s two-
sided single moves 2-1, thanks to a healthy gain in radio points from
the B-side. While Braxton has the top spot for now, R. Kelly’s “I Can’t
Sleep Baby (If I)” (Jive) will likely become next week’s top record, as
its points continue to build at radio and retail.

Outkast’s “Elevators (Me & You)” (LaFace/Arista) makes grand
entrances on Hot R&B Singles (No. 5) and Hot Rap Singles (No. 2).
Kirk Bonin, Arista’s senior director of sales, says, “Retailers have
been calling in high anticipation of this record for several weeks, so I
knew we had a hit on our hands.” The single entered at No. 2 on Hot
R&B Singles Sales.

Rounding out Arista’s top five set on Hot R&B Singles are 112’s
“Only You” (Bad Boy), which moves 8-7; Monica’s “Why I Love You So
Much” (Rowdy), 5-6; and Total’s “Kissin’ You” (Bad Boy), which stands
at No. 8.

MAXIMUM RESPECT: After a four-year hiatus, Maxi Priest is
back with his fourth set, “Man With The Fun” (Virgin), which enters
Top Reggae Albums at No. 1 and Top R&B Albums at No. 43. The first
single, “That Girl,” features ragga-rapper Shaggy and has quickly
caught on at R&B radio, moving 40-38 on Hot R&B Singles and 34-29
on Hot R&B Singles Sales. Among the airplay leaders are WPLZ Rich-
mond, Va.; WQQK Nashville; WZHT Montgomery, Ala.; and WQUE
New Orleans.

ALMOST HOME: “Hit Me Off,” the highly anticipated first single
from New Edition’s reunion album (MCA), looks like a radio smash.
The label began working R&B stations last week, and the song’s radio
points alone would be big enough to place it in the top 25 of Hot R&B
Singles if it were eligible to chart. Look for a grand entry after the
single streets Aug. 6. Monitored stations leading the pack include
WJMH Greensboro, N.C.; KBXX Houston; and WPGC Washington,
D.C.

DOZEN INCHES: When Mercury serviced Gina Thompson’s “The
Things That You Do” to radio, it was available only on 12-inch vinyl.
Now, with new configurations in stores and a handsome increase in
radio points, the single makes a 42-29 hop on Hot R&B Singles. The
healthy sales increase rings the title in at No. 34 on Hot R&B Singles
Sales, earning it this week’s Greatest Gainer/Sales award.

The other 12-incher, Nas’ “If I Ruled The World,” is the recipient
of the Greatest Gainer/Airplay award. According to Tracy Cloherty,
music director at WQHT New York, the record is a smash. Nas has
been put into power rotation at that station based purely on research.
Although the single is not available on any other configuration, Nas’
airplay points were enough to push the record 24-21 on Hot R&B Sin-
gles. Audience growth prompts a 16-12 jump on Hot R&B Airplay.

HOT R&B
. SINGLES

BUBBLING UNDE

£E|3 AEE
£)2|¢ AR
2|5 |5 | nTe 2|5 |&| nmE
E S | 2 | ARTIST (LABEU/DISTRIBUTING LABEL) E S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
11412 BODY KNOCKIN' 14 3 | PLAYAH'S MODE
SA-DEUCE FEAT. SHAZAM (MECCA DON/EASTWEST/EEG) YOUNG LAY (ATLANTIC)
EVERYBODY GET RIGHT
2125 SKIN DEEP (LOOSE CANNON/ISLAND) 15(14)10 MAC MALL (RELATIVITY)
30513 SHOT CALLIN' & BIG BALLIN' 16 1 DO YO' THANG
THE WHORIDAS (SOUTHPAW/DELICIOUS VINYLANTERSCOPE) AL TARIQ (KOOL FASH) {CORRECT)
41813 SEXUAL CAPACITY 17115 9 TO DA BEAT CH'ALL
COLOR ME BADD (GIANT/WARNER BROS.) MC BREED (WRAP/ICHIBAN)
5 117 | § | INTIMATE THOUGHTS 18 | | FREAK OF THE WEEK
RENAIZZANCE (ALL NET) 0J POLO FEAT. RON JEREMY (SALMON)
66110 WHAT GOES AROUND COMES AROUND 19 21|37 SOME ENCHANTED EVENING
BOB MARLEY (JAD) THE TEMPTATIONS (MOTOWN)
7 1 CRUSH 20715 GOOD THANG
BIG SHUG (FFRR/PAYDAY) DIAMOND (WARLOCK)
gl16]a|!T AIN'T RIGHT 21111 | 3 | HOKEY POKEY
OTR CLIQUE (ALL NET) L- THE PUPPIES (CONVERTIBLE/PANDISC)
9197 ACTUAL FACTS 2219/ 8 MONEY DON'T MAKE YOUR WORLD STOP
LORD FINESSE (PENALTY/TOMMY BOY) PUDGEE (PERSPECTIVE)
10 1 'LL BE WITH YOU 2301011 SUMMER MADNESS
BRAD WATSON (BELLMARK) JERALD DAEMYON (GRP)
11| 13| 2 | SAVING MY LUV 4 YOU 24|22 3 | KISS LONELY GOOD-BYE
NTC (DCT/BELLMARK) STEVIE WONDER (MOTOWN)
12 12 | SOUTHERN GIRL 250114 REAL MAN
LIL H.D. (PRIORITY) GEORGE NOOKS & LUPA (CORRECT)
1324 2 IEE‘?‘O?TA(ZF{}J%LLESS/RELATIVITY) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.
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CECE PENISTON’S ‘MOVIN’ ON’

(Continued from page 15)

A&M executives acknowledge that it
will be a challenge to win over R&B lis-
teners who consider Peniston to be a
dance artist. However, they remain con-
fident that “Movin’ On” will retain a sig-
nificant dance music fan base while gar-
nering R&B consumers.

“We think this album is diverse
enough to satisfy them all,” says Tall-
man. To that end, the label has had
Peniston on the road since Memorial
Day visiting radio and retail outlets, as
well as performing spot dates around
the country. Pay dates have yet to be
scheduled for the artist, who is booked
through Ash Entertainment. Her music
is licensed through Mainlot Publishing.

At press time, the service date for the
first single’s video had not been sched-
uled. However, the clip is slated to be
worked at BET, VH]1, the Box, and MTV,
as well as all appropriate local and
regional shows.

The label plans to blitz retail con-
sumers by positioning counter bins in
stores and offering one-sheets, point-of-

ASSORTED PHLAVORS

(Continued from page 15)

Assorted Phlavors’ talent, the act will
hand-deliver “Patience,” the first single,
to radio stations beginning Aug. 5. The
single arrives in stores Aug. 20.

During the visits, the act will conduct
“impromptu” performances.

“We’re going to have them drop off the
single at independent record shops and
radio stations along the East Coast, since
that’s where they're from,” says Coates.
“Evenif they don’t get to see the PDs, at
least the receptionist or security guard
at the door will remember that Assort-
ed Phlavors dropped off their album per-
sonally.”

Epic will also be issuing postecards
that bear visuals of the ladies’ lips.

A promotion with Starburst and Skit-
tles candies is also in the works.

‘Assorted Phlavors” will be distrib-
uted to Sony’s international affiliates, but
U.S. consumer response will determine
if there is to be an international market-
ing campaign.

At press time, a touring schedule and
booking agency for the group had not
been selected.

THE RHYTHM & THE BLUES

(Continued from page 15)

In all, the performance was worthy
of the psychedelic audience, who gen-
erated a near-Cirque du Soleil atmos-
phere by cheering every time a dancer
performed a particularly lofty tour
jeté or flawless pirouette (jump and
spin to you 'n’ me).

AND THEY'RE OFF: After a long
search for a distributor, Little Rock,
Ark.-based Bolden One has paired
with M.S. Distributing and is set to
release “Ladies And Players Nite
Out,” the debut single from R&B quar-
tet Nas-T.

An uptempo single, “Ladies And
Players Nite Out,” will be released
Aug. 15. The accompanying clip will be
serviced to all local and regional video
shows, as well as such national net-
works as BET and the Box.

Nas-T hails from Pine Bluff, Ark.,
and Bolden One, which is run by broth-
ers Steven (CEO) and Gary (presi-
dent) Bolden, has been grooming this

(Continwed on next page)

purchase poster flats, and other visual
elements to R&B one-stops and inde-
pendents.

In addition, the label’s press depart-
ment has set up numerous publicity
opportunities at R&B consumer and
mainstream teen magazines.

first single with another R&B track or
select a song that caters to another
music format. Says Tallman, “We still
haven't decided on what the second sin-
gle will be, but it will depend on the suc-
cess of the first one.”

Internationally, the album is sched-

Because of the eclectic nature of
“Movin’ On,” A&M can follow up the

uled for release through various Poly-
Gram labels.

Gamin’ On Ya’. Mercury recording artist Brian McKnight makes an appearance
at a party celebrating the grand opening of Olympic Stadium in Atlanta. The
vocalist is one of several acts from various music genres who contributed to
“Rhythm Of The Games.” The LaFace album, released May 21, celebrates the
1996 Summer Games through song. Shown, from left, are 1992 track and field
Olympic gold medalist Kevin Young, Atlanta Mayor Bill Campbell, and McKnight.
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ARTISTS & MUSIC

R&B Acts Get Fresh Air Upstate

B LASTOFF: Following the Hood-
shock event in Harlem, N.Y,, last
month, which erupted in a stampede
when a person fired shots in the air,
another free event restored any faith
that one might have lost in the power
of hip-hop to do good. On July 15, the
Fugees, Total, Mona Lisa, and Shy-
heim trooped to Fishkill, N.Y., where
they performed a show for 1,000 dis-
advantaged inner-city kids from five
Fresh Air Fund camps. The event was
sponsored by Vibe magazine, and after
the sets, the artists and several Vibe
editors, including Alan Light, Danyel
Smith, Emil Wilbekin, and Rob Ken-
ner, interacted with the youngsters in
a mentoring sort of way. It was a com-
pletely joyous event, according to
observers.

Anthony Forte, better known as
Ragtop/EMI artist Rappin’ 4-Tay,
celebrated Independence Day on July
5, the date he was released from the
San Quentin Correctional facility after
serving six months for a parole viola-
tion—he was out of town and missed a
scheduled urine test.

1n 1989, 4-Tay was convicted of sell-
ing marijuana, and since then, he has
spent three years behind bars. Ironi-
cally, the title of his current long-play-
er is “Off Parole.” Since returning
from behind bars, 4-Tay has shot a
video for his current single, “A Little
Som’n Som’n,” which dropped July 9
... Raymond O’Neal, who joined Vibe
magazine as an account executive after
founding the hip-hop magazine FlyPa-
per, has been named East Coast music
director for the publication. Since his
arrival at Vibe, O’Neal has been
responsible for some very effective
marketing programs featuring urban
music artists.

On Aug. 3, cultural critic Armond
White will host a session at the Walter
Reade Theatre at New York’s Lincoln
Center. He'll be showing and then dis-
cussing the work of director Marcus
Nispel, who will be on hand to answer
questions about his eraft. Nispel's cred-
its include clips for L.L. Cool J., C+C
Music Factory, and Janet Jackson.
White says, “I think [Nispel] creates
very interesting images of black peo-
ple.”

The next album from Jackson’s
homie MC Lyte, “Bad As I Wanna B,”
will be released Aug. 27 on EastWest
Records. The producers are Jermaine
Dupri, Rashad Smith, and R. Kelly.
“It’s a more mature album,” Lyte says
of the 10-song set. “Listeners should
expect a bag full of goodies.”

Songs include “One On One,” which
reveals a secret crush; “Druglord
Superstar,” on which Lyte kicks her
sprung convict boyfriend to the curb
before recounting the dramatic rela-
tionship she had with him; and first
single “Everyday,” which lays down the
law for brothers on the prowl. Over
swirling, crunchy bop, Lyte instructs,
“T got a wish list that must be fulfilled,
and you get none until I get my toes
sucked and my eyebrows plucked/I
need my car waxed and my floors shel-
lacked/I need my back rubbed and the
bubbles in the tub to float me to the
bed so that we could make love.” The
song’s videoclip by director Michael
Lucero dramatizes the playful role
reversal wonderfully. Lyte says, “I've
learned in the last few years that I
really like to laugh.”

During the last few years, reggae

RAP|

by Havelock Nelson

and rap music have been steadily walk-
ing the same path along the hip-hop
highway. But according to Peter
Schwartz of New York-based booking
firm the Agency Group, reggae road
shows have been easier to launch of
late. “I’ve managed to put out about 14
different successful tours that have
done about four to seven weeks,” he
says. The artists involved include
Luciano, Beenie Man, Bounty
Killer, Capleton, and Supercat. “[The
climate is] much better for reggae
because of its band situation,”
Schwartz says. “Having a band opens
up a lot of doors; most of the pop clubs
in the country don’t take rap acts
because they don’t offer a band or long
sets.”

Missing Link/Triple X Records has
just released “First Round Knockout,”
a compilation of classic R&B and rap
highlights from Dr. Dre’s illustrious
career as a producer. It includes “Deep
Cover,” the spooky, menacing track

that introduced Snoop Doggy Dogg to
the world; Michele’s pioneering new-
jill jam “Nicety”; the bouncy, unre-
leased D.0O.C. narrative “Bridgette,”
which overtlows with misogynous lock-
er-room chat; “Funky Flute,” which
features a freaky Dre rap; “The Sex Is
On” by Po’ Broke & Lonely?; World
Class Wreckin’ Cru’s mackadelic
“Turn Off The Lights”; and Rose
Royce’s romantic “It’s Not Over.”
Overall, the set, which was executive-
produced by Lonzo Williams, stands
as a testament to Dre’s greatness as an
innovative producer.

“Don’'t Test Me” (C-Lo) is an aquat-
ic, mesmerizing jam that bubbles and
drips as rugged, raspy-voiced rapper
Energetic drops such b-boy belliger-
ence as “I don’t dazzle, I dismember
body parts like timber/I never say die
nor surrender.” On the other side of the
tape is the erunchier “Real Gangstas
Don't,” which explores the tortured,
tormented mind set of a ‘G

C-Lo is an up-and-coming African-
American record company headed by
Paris Fawandu. In street parlance,
“C-Lo” means automatic winner . ..
Large Professor’s long-awaited solo
joint is due to drop Nov. 5 on Geffen
Records. Q-Tip from A Tribe Called
Quest is set to record a guest shot, as
are Selo and Van from the produec-
er/artist’s camp.

THE RHYTHM & THE BLUES

(Continued from preceding page)

act for some time, so it is coming out of
the box strong—both vocally and
stagewise.

“We firmly believe in artist develop-
ment down here and want to give peo-
ple quality product for their hard-
earned dollar, so our acts are a little
more prepared than most debut acts,”
says Steven.

The release date for Nas-T’s album
has not been scheduled.

PEI{COLATING ARTIST: Things
are beginning to heat up for Larry
Loftin. The Brooklyn, N.Y.-born
writer/artist, whose music is published
by BMG Music Publishing, is in the
studio trying to come up with a tradi-
tionally styled hit radio single to com-
plement his already healthy battery of
creatively eclectic tracks.

“Because the artist crosses so many

boundaries, he'’s been hard to catego-
rize,” says BMG Music Publishing
director Derrick Thompson. “But
with the growing, fertile climate of
creativity, things are beginning to heat
up for Larry as an artist.”

Although what is happening with the
vocalist can’t be described as a bidding
war, A&R execs are studying Loftin’s
recording endeavors very closely. In
the meantime, his songwriting career
continues to move forward.

“All That I Am,” a quasi-acoustic
ballad, is destined for vocalist Joe’s
upcoming Jive album. In addition, pro-
ducer David Foster recently cut one
of Loftin's songs for Gary Barlow, for-
merly with U.K. act Take That.

This artist’s work is really all that,
and it will be interesting to see how
Loftin’s career unfolds in what is slow-
ly becoming a more artistic musicscape.

\

You Must Learn. KRS-ONE was honored for his achievements as a performer
and cultural motivator May 21 at A. Thomas Randolph High School in New York.
The awards ceremony was sponsored by Sound Business Inc., which is headed
by Charles Thompson, and also honored Elektra Entertainment Group chair-

man/CEO Sylvia Rhone and others.
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Finally, Wash And Brown Are

WHEN DIVAS COLLIDE: It was
like waiting for royalty to appear.
Moments beforre Martha Wash and
Jocelyn Brown were due to arrive at
New York’s Cranberry Cafe, the
charming little SoHo eatery was in a
flurry of activity. As a Logic Records
executive paced the floor with a cellu-
lar phone glued to her ear, the cafe
owner was arranging a silver platter
of dainty pastries, while his assistants
nervously fussed with a corner table’s
silverware arrangement, brewed cof-
fee, squeezed fresh oranges, and
spritzed water on the room’s countless
plants.

When the first of two towncars
appeared, a sleepy but meticulously
coiffed Wash emerged, mustering a
gracious grin and muttering, “Whose
bright idea was it to do this meeting
as a breakfast?” Showing up seconds
later, Brown seemed a tad more
peppy—or was it simply the result of
sunlight hitting her blinding orange
jumpsuit? Ultimately, it didn’t matter.
Seconds after these legendary dance
music performers came together,
there were enough synergistic sparks
in the air to wear out a prize fighter.

“Baby, you'd better keep that pot of
coffee warm and full,” Brown said to
the cafe owner with a cackle as she
dramatically pulled off her shades and
prepared to dish. “It is a rare occasion
when my sister Martha and I actually
get to spend a little time to visit and
catch up.”

Actually, the real rarity is the
recording that led to this early morn-
ing meeting—Wash and Brown joining
their voices for the first time on Todd
Terry’s house-happy interpretation of
the Musique classic “Keep On
Jumpin’.” Talk about excursions into
disco heaven. The track is a preview of
a full-length album that Terry is cut-
ting for Logic. And while no one con-
nected to the project is ready to con-
firm it just yet, we hear that the divas
will likely be featured, both solo and
as a team, throughout the set. Being
old pals and comrades from the front
lines of disco’s heyday, the two have
oddly not been linked on vinyl until
now.

“It’s certainly something that we've
always wanted to try,” Wash said. “But
when you're out there working hard
and constantly traveling around the
world, it’s tough to pull together. As it
is, we were both so busy at the time the
record was being made that we didn’t
get to lay down all of our vocals at the
same time.”

Their occasional separation during
the sessions for “Keep On Jumpin’”
certainly did not block the infusion of
energy or flavor on the record, thanks
in large part to the handiwork of
Terry, who just sauntered into the
cafe. The affection the women share
for the producer was instantly evident.

“It’s so nice to work with a produc-
er who appreciates the voice as much
as Tadd does,” Brown said. “Some-
times, you find yourself with a pro-
ducer who can’t hear the more subtle
parts of a performance. Even worse
are the ones who just want you to
scream ‘hey!” and that’s it.”

Wash chimed in with a head-shak-
ing snicker and a “mmm-hmm,” and

Dauce

TRAX
by Larry Flick

added, *“You learn to truly appreciate
the experiences like the one we’ve had
with Todd after you've been working
for a while. I know that both Jocelyn
and I will give a producer whatever he
wants—we're total professionals—but
it’s a pleasure to be in a situation
where your opinions are not only
respected but are requested.”

By now, Terry was shyly grinning.
“When you work with legends, you
Jjust stop and say thanks for the oppor-
tunity,” he said, contributing to the
table’s burgeoning love vibe before
bursting into laughter that hints at a
countless number of inside jokes
among the three.

The result of their sessions is per-
formances that show the singers in
peak vocal form, peppering the track
with ad libs that have the playful ease
of a live performance. “But believe me,
baby, the real energy will come once
we get onstage together,” said Brown,
in anticipation of a monthlong spree of
club gigs that the two are playing this
summer.

The mention of doing the club cir-
cuit triggers a cough and roll of the
eyes from Wash, who recently encoun-
tered the now-common practice of
singers performing for crowds with
roughly 50%-75% of the lead vocals
pumping on the backing tracks. “I was
at a sound check about a month ago
and was shocked when I heard my
voice coming at me from the speakers,
when all I expected was the musie,”
she said, clutching her gold necklace
and sucking her teeth in disgust. “In
my day, if you could not sing, you did
not get on the stage. Period.”

“Amen, sister,” exclaimed Brown,
raising her hand as if she were testi-
fying in church.

“I remember just standing there
onstage in a total state of shock,”
Wash continued, shaking her head.
“Every time I begin to think that an
appreciation of performers who can
truly sing is coming back in this busi-
ness, something like that happens.
Unbelievable.”

Although such tacky short cuts dis-
respectfully lump well-seasoned
artists like Wash and Brown with
novices who have yet to earn their
chops, the citizens of clubland have
shown their starvation for properly
trained vocalists by warmly embrac-
ing this record, which leaps to No. 4 on
Billboard’s Hot Dance Music/Club
Play Chart this week.

“You hear a record like this and you
never want to go back to the ones where
the voices are shrouded in echo or
buried beneath the bass,” says Los
Angeles club spinner Mark Remblanc.
Next stop? Pop radio. Logic has just
shipped the track to pop, crossover, and
mix-show programmers. Early reaction
at that level is encouraging.

The possibility of “Keep On Jump-
in’ ” making the transition into main-
stream waters has Wash and Brown

smiling, but guardedly so. Both have
been down this road before and are
apprehensive about uncorking the
champagne prematurely. “When
you've been in this business as long as
we have, you learn that everything
moves in waves and trends,” Wash
said. “Just because you've had a hit
does not guarantee your future, not by
a long shot.”

But previous victories have empow-
ered the singers with the cachet need-
ed to keep continually active with pro-
jects that are as soothing to the
creative soul as they are commercial.
Both maintain full bands that allow
them to develop fresh material that
goes beyond the 4/4 rhythm confines
of house music.

“Honey, I'd go crazy if all I did was
sing one type of musie,” said Brown,
who fronts two funk-driven bands, one
in her homebase of London and one in
Sweden. “And forget about the solitude
of being the lone voice on a dance
record. It can be fulfilling and a lot of
fun, but it can’t compare to the energy
of hanging with a group of musicians.”

With that, we looked over our shoul-
ders to notice that the cafe was sud-
denly packed with industry folks
dying for a chance to get near the
singers and producer. “Keep On
Jumpin’ ” played on the sound system,
adding to the room’s increasingly fre-
netic tone. Wash and Brown gracious-
ly smiled and waved. Divahood has its
demands—and its perks. “When all is
said and done, it’s wonderful that peo-
ple continue to care about what we do,”
Brown said. “It makes everything
going on behind the scenes worth-
while.”

LATIN-NRG: It was bound to hap-
pen. Eventually, someone was going to
shake up the sound and perspective of
hi-NRG music. In fact, a few twists
and variations are long overdue. After
all, how many copy-cat records can the
good and patient citizens of clubland
endure? Well . . . the Euro-splashed
dance sound that has spawned a gen-
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MANXI-SINGLES SALES
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FEAT. CRYSTAL WATERS MERCURY

. FEVER FEVER EXPRESS STRICTLY RHYTHM

. LET THIS BE A PRAYER ROLLO GOES
SPIRITUAL WITH PAULINE TAYLOR cHeeky

g ;mo NME (FLL BE AROUND) SHADES

5. SWEET DREAMS SAFETY GROOVE zvx
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Jumpin’ ’ Together

Shown, from left, are Martha Wash, Todd Terry, and Jocelyn Brown.

eration of acts like La Bouche and
Real McCoy may not be fading, but it
is finally being contrasted by the
refreshing Latin flavor that Arista aet
No Mercy brings to its musie.

The oh-so-videogenic male trio is
nabbing attention in both club and
radio sectors with “Where Do You
Go,” an infectious ditty that ecombines
peppy beats, shiny-clean harmonies,
and fluttering flamenco guitars. The
cut previews a self-titled album that
also mines hip-hop, soul, and classic
pop ground.

“There are sounds that will be
familiar to people, but this isn’t a cook-
ie-cutter record that just arybody
could have recorded,” says front man
Marty Cintron. “Our own personali-
ties are in there. We have came too far
to not show the world who we are.”

Cintron came to No Mercy by way
of his hometown of the Bronx, N.Y.,
with a pitstop in the trendy South
Beach elub circuif in Mizmi, where he
was a frequent performer: His singing
and acoustic guitar playing caught the
attention of a European talent scout
who was looking to assemble a male
vocal group. Cintron recalls being
asked if he knew of any other singers
looking for work.

“I instantly mentioned my two best
friends, Ariel and Gabriel Hernan-
dez,” he says. “They’re twins. And like
me, they had been working and work-
ing, just waiting for a break.”

Seemingly seconds later, the three
were in a German recarding studio,
laying down tracks for what would
become “Where Do You Go.” “Talk
about whirlwinds.” Cintron says. “It
was almost too good to be true.”

But it was true. And a nice break for
the Hernandez brothers, who were
raised in Cuba. They met Cintron in
South Beach, where they were also
playing the club scene between shifts
of waiting tables at Miami restaurants.
Actually, the lads spent so much time
at the famed Glam Slam club that they
piqued the interest of venue owner #.
That led to an opportunity to perform
in one of the quirky artist’s recent
world tours, as well as the chance to
appear as dancers in several of his
music videos.

“Yeah, the three of us were always
juggling many jobs at ance, while
working on our craft on the side,” Cin-
tron says. “There were definitely
times when we couldn’t afford to pay
the rent, and we’'d find ourselves or

the street or we’d have to depend on
our friends for financial help. But
nothing ever made us lose sight of our
original intentions or the impaortance
of pushing to make our dreams come
true.”

And the dream is? “To be stars,”
Cintron says, with unabashedly bold
and youthful pride. “To make music
that puts smiles on people’s faces.”

No Mercy will take a solid first step
in that direction with its first album,
which will see the trio working with a
variety of producers and songwriters.
The tracks to be included have yet to
be confirmed, but we're betting they
will prove to be as refreshing as
“Where Do You Go.”

DEF MIXIN’: After nearly five
years of promised launches, the hotly
anticipated spinoff label from the
famed Def Mix Productions posse
(home of David Morales and Frankie
Knuckles, among other heavyhitters)
is finally ready to roll. The cleverly
named Definity Records will premiere
in late September/early October with
a string of 12-inch singles that will
leave its competitors pale.

High on the agenda is “Looking For
Love,” a kinetic collaboration between
Morales and British soulster Joe
Roberts that will be released under
the group meniker Sub City. It is as
grandly dramatic and lush as you
might expect, with Roberts flexing
his gritty voice to tingly falsetto
heights.

Also quite nice is “Didn’t 1,” which
teams Knuckles and fellow producer
Satoshi Tomiie with Izzy Farrill.
This one has already gathered a
deservedly rave response firom punters
fortunate enough to experience
Frankie’s recent DJ appearances in
Europe. It warks best when pumped at
peak volume so that the track’s throb-
bing heuse bottom can fully blossom.
We just love how Knuckles is getting
increasingly aggressive—rhythmically
speaking, of course—as time passes.

Also planned for release on Defini-
ty this fall are “Moment Of My Life

96” by Bobby D’Ambrosio Featurlng
Ml(helle Weeks and “Are You Ready
To Rock” by the Butt Burglers (aka
Tomiie with Ko Kimura . .. and, no,
we will not even begin to delve into the
significance of that group’s name).
Looks like Definity has the makings
for a cute 1i’l compilation disc. Quite
nice, indeed.
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31 | 20 | 14 | 13 | THEME FROM MISSION: IMPOSSIBLE MOTHER 576671/SLAND © ADAM CLAYTON & LARRY MULLEN 35 | 39 4 | MACARENA (T) BMG U.S. LATIN 39227 LOS DEL RIO
@ 37| & 8 STAY OUT ALL NIGHT CUTTING 369 DOCTOR LOVE 31 | 21 | 20 | 15 | YOU'RE THE ONE (T} (0 RCA 64551 *SWy
33 | 32 39 5 SET THE WORLD ON FIRE STOCKHOLM IMPORT E-TYPE 32 | 3 | 27 19 | RELEASE ME (1) 00 UPSTAIRS 0118 ANGELINA
34 | 38 | 40 | 4 | LOVEYOUTHE RIGHT WAY NERVOUS 20195 SYRONISTINGILY 33 | 32 | 33 | 9 | WRONG (T () ATLANTIC 85505 4G EVERYTHING BUT THE GIRL
(33)| 43 | 49 | 3 | CRYINDIA PoPuULAR 26004 ¢ UMBOZA I 2 | maRIA (1) 0 coLumBia 78352 ® RICKY MARTIN
3 | 27 | 21 | 10 | WAVE SPEECH (THE GUITAR SONG) PAGODA 281001 PETER LAZONBY @ 3| 3 6 | CLONES/SECTION T % DGC 22216 GEFFEN ® THE ROOTS
37 | 42 | 41 | 5 | LOVE POWER COLUMBIA PROMO SCAUDIBICRIN 45 | 45 | 10 | LOOKING AT YOU T x coLumai 78249 SUNSCREEM
46 2 | KEEP PUSHIN' PEPPERMINT JAM IMPORT BORIS DLUGOSCH NEWD 1 | KNOCK KNOCK (M) (T) 00 CLR 5220 SAM “THE BEAST"
20 Bl YOU GOT TG PRAY EIGHT BALL 99 JOICARDINERE 38 | 27 | 23 [ 11 | TOUCH ME TEASE ME (1) SPOILED ROTTENIDEF JAM 350621 MERCURY ® CASE FEAT. FOXXY BROWN
L ] e dlel ) RE-ENTRY | 2 | ARE YOU READY FOR SOME MORE? (T) STRICTLY RHYTHM 12443 ® REEL 2 REAL
41 | 34 | 34 | 7 | YOU OUGHTA KNOW SYBERSOUND 816 SYBERSOUND 40 | 36 | 29 | 8 | DOUBLETROUBLE (1) WEEDET 20184 NERY. 5 @ MAD LION FEAT. KRS-ONE AND BRENDA K. STARR
42 | 40 | 36 | 6 | ONEOF USWTERHIT 10160 OUTIAIEONTROR 4 | 30 6 | CAFE CON LECHE (T) (X) OUT OF CONTROL 13507 EL PRESIDENTE
* x * HOT SHOT DEBUT* * * RE-ENTRY | 20 | DOWN LOW (NOBODY HAS TO KNOW) (M) (T) (X) JIVE 42372 @ R. KELLY FEAT. RONALD ISLEY
NEWP | | | WOMBO LOMBO MANGO 531042/SLAND @ ANGELIQUE KIDJO 43 [ 47 | 37 | 20 | KEEP ON, KEEPIN' ON (T) () FLAVOR UNIT/EASTWEST 6604 EEG @ MC LYTE FEAT. XSCAPE
(44)| NEWD 1 SPIRITUAL ATLANTIC 83432 FRANCIS DUNNERY NEW ) 1 DJ GIRL (T} (X) THUMP 2227 @ KATALINA
NEW D) 1 RHYTHM OF LOVE DIGITAL DUNGEON 1211 NATIVE WARRIOR RE-ENTRY 19 | WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW (1) (T) (X) ELEKTRA 66050/€EG © BUSTA RHYMES
46 30 17 13 CHILDREN ARISTA 13007 & ROBERT MILES 46 46 4 1 CONFESS (T) CHRYSALIS 58437, EMI & BAHAMADIA
471 | 39 | 27 | 12 | CHECK THIS OUT MAX 2036 CEVIN FISHER 47 | 33 | 26 8 | THEY DON'T CARE ABOUT US (T) (x) EPIC 78212 ® MICHAEL JACKSON
NEW D) 1 LONG TRAIN RUNNING (WITHOUT LOVE) AUREUS 1600 NICOLE RE-ENTRY 8 REAL LIVE SH*T (1) (X) PIRATE/BIG BEAT 95663 AG © REAL LIVE FEAT. K-DEF & LARRY-O
NEW ) 1 WALKING ON SUNSHINE VESTRY 022/STRICTLY RHYTHM THE JAH BOYZ 49 | 41 I 32 | 17 | SWEET DREAMS () (X) RCA 64504 # LA BOUCHE
NEWDP | 1 | HEAVEN AMPM IMPORT SARAH WASHINGTON RE-ENTRY | 7 | TAKE ME HIGHER (T) (X) UPSTAIRS 0114 ENERGY

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availabitity. (X) CD
maxi-single availability. ¢ 1996, Biilboard/BPI Communications.
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From the executlve producer

volume |

o Stayin‘Allve - N-TRANCE
Set U Free - PLANET SOUL
Every Little Thing I Do - SOUL FOR REAL

Release Me - ANGELINA

Esa Nena Linda - ARTIE THE | MAN PARTY

Movin Onlip - M PEOPLE
Froggy Style = NUTTIN' NYCE

8 The Lover That You Are - PULSE

Club Mix dance serles

‘

decades
The Years-Most
Anticipated Dance Collection

Featuring 13
Non-stop Remixed
Dance 7 Pop .

Hits

who created the \
Avallable at
alf
OﬁE-StDD

ocross
the Nation

Including 7
Billboard Crossover
Hit Pop-Singles

For Nationol
Disardution

9 B.G.TIps / You Should Be Dancing - E-SENSUAL
10 Look Who's Talking - Dr. ALBAN

11 You Oughta Know - U.D.S. BOYZ FEAT. LANIS
12 Do Fries Go With That Shake? - GILETTE
13 | Found It - DAPHNE

1996 Simitar Emtertainment Inc.

Distributed in the USA by Simitar Entertainment. Inc.

3850 Annapoils Lane N. Sulte 140 Mnneapolis. MN 55447-5443.
VISIT US ON THE WORLOWI/DE WEB AT Itp//www simitar com

To order call (612} 559-6000 Or 800-486-8273
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ARTISTS & MUSIC

Deana Carter Finally Gets Her Debut
Capitol Nashville Set Was A Long Time Coming

# BY CHET FLIPPO

NASHVILLE—Deana Carter has
been through the new-artist drill so
many times in the last five years that
she’s made four new-artist debut
videos, she says. But now she’s ready
for a major push from Capitol Nash-
villo.

Her debut album, “Did I Shave My
Legs For This?,” comes out Sept. 3,
with the first single, “Strawberry
Wine,” to be released July 29.

Carter, the daughter of renowned
Nashville guitar picker Fred Carter
Jr., grew up in one of the premier
music households in Music City. Peo-
ple like Willie Nelson, the Carter
Family, Paul Simon, Neil Young, Ray
Price, and Bob Dylan were always at
the house. She always assumed that
she would grow into a musical career.

When one attempt fizzled at age 17,
she went to the University of Ten-
nessee to study rehabilitation thera-
Py, primarily to help elderly people

such as her grandmother. She went to
work as a therapist, but says the work
eventually wore her down. “It broke
my heart every day,” she says.

She decided to give music a whirl
again, and a mere seven years later,
she has a first album coming out.

She was initial-
ly signed by Jim-
my Bowen to Lib-
erty Records five
years ago. Then,
Bowen left, and
there were major
changes at the
label. Under new
leadership, it be-
came  Capitol
Nashville. Carter recorded and rere-
corded what she had already done
under Bowen.

The new president/CEQ, Scott
Hendricks, says one of his first tasks
was to sift through the label’s roster
and determine whom to keep. “I just
survived the cut,” Carter says. “I felt

o T
CARTER

Rodriguez Re-Enters Music
On Indie Stalwart HighTone

Il BY DEBORAH EVANS PRICE

NASHVILLE—When Larry Sloven and
Bruce Bromberg started HighTone
Records in 1983, Sloven thought it would
be a nice hobby, but he didn’t foresee the
label developing as it has over the past 13
years. Now, with a roster that includes
such diverse acts as the solidly country
Dale Watson, the irreverent Rev. Billy C.
Wirtz, bluesy singer/songwriter Chris
Smither;, and the swinging rockabilly of
Big Sandy & His
Fly-Rite Boys,
HighTone  has
carved a niche as
one of the most suc-
cesstul independent
labels in operation.

With “You Can
Say That Again,”
the latest album
by Johnny Rodri-
guez (released July 2), and upcoming
projects by Dave Alvin and Marty
Brown, HighTone is continuing its
commitment to delivering music that
its principals are excited about.

“I didn’t really seriously think we could
make a living at it,” HighTone managing
partner Sloven says of the Oakland, Calif -
based label. “I was working at a one-stop,
and Bruce was working for his father’s
insurance agency. We just wanted to be
involved with some music we liked.”

Sloven says they started the label
because they wanted toreissue records by
Bob Wills' vocalist Tommy Duncan. They
soon found themselves “sidetracked” with
a blues artist named Robert Cray, with
whom Bromberg had been working,
whose success became HighTone's early
calling card. HighTone later cemented its
reputation with albums by Joe Ely, Rosie
Flores, and Jimmie Dale Gilmore.

The label’s roster includes Rodriguez,
Brown (whose album is due Sept. 17),
Dave Alvin (due July 30), Buddy Miller,
the Carpetbaggers, James Armstrong,

RODRIGUEZ

Tom Russell, Big Sandy, Wagon, and
Wirtz. The label is distributed by WEA
through Rhino Records.

“Our philosophy is that we do what
we like,” Sloven says, “and try to reach
whatever audience is out there. We do
what we like, then work real hard at
finding those people that are interest-
edinit... We look for artists we like
that we think are cool.”

Sloven says that he is a longtime
Rodriguez fan and that he mentioned
the artist to Roy Dea, who worked on
Rodriguez’s first album, “Introduc-
ing,” for Mercury in 1972. When Dea
approached Rodriguez about working
on a new album with him and Jerry
Kennedy, Rodriguez was anxious to
reunite with the two producers who
had launched his career.

“Roy signed me to Mercury, and he
and Jerry produced my album, and then
Roy got a job at RCA, and we haven’t
worked together since,” Rodriguez says.

One of the album cuts, an old Merle
Haggard tune, “If I Left It Up To You,”
was sung by Rodriguez for Dea during
his first audition. “Tom T. Hall brought
Johnny by the office, and he sang ‘I Can’t
Stop Loving You’ both in English and
Spanish,” Dea recalls. “Then he sang ‘If
I Left It Up To You.’ I asked him how he
knew that song, and he said it was one of
his favorite Haggard songs, and it was
mine also . . . I said, ‘OK, we'll sign you.””

Twenty-year-old Rodriguez de-
buted in November 1972 with “Pass
Me By (If You’re Only Passing
Through),” which peaked at No. 9 on
Billboard’s Hot Country Singles &
Tracks chart. He went on to chart 45
singles with Mercury, Epic, and Capi-
tol before drifting away from music
for a number of years.

Rodriguez says that he was more
nervous going in to record this alboum
than he was on his debut but that he
was happy to see many familiar faces

(Continued on page 52)

the scissors behind me.”

Hendricks says he initially was
puzzled by her music. “There was
something about her tape that was
uniquely different. At first it kind of
threw me, but the more I listened to
it, the more I fell in love with it. Her
voice has a magnetic vulnerability to
it that I had never heard before. It
does not sound like anybody else.”

Hendricks compares Carter’s
impact on him with that of Shania
Twain’s on the industry. “It’s real
fresh, as fresh in my opinion as Sha-
nia Twain’s was,” he says. “She has
the fun factor of a Shania, but she

. Group.
(Continied on page 30) i

Hall Of Famer. WSM Nashville air personality and Grand Ole Opry announcer
Hairl Hensley has been inducted into the Country Music Disc Jockey Hall of
Fame and named bluegrass DJ of the year. Hensley, second from left, was hon-
ored by former WSM air personalities, from left, Ralph Emery, Charlie Douglas,
and Hal Durham, president of the Grand Ole Opry and Opryland Productions

TRACY NELSON remains one of Nashville’s beloved
treasures and one of its enigmas. Her unparalleled voice
can knock you down at 20 feet or seduce you into oblivion.
She’s a walking encyclopedia of country, R&B, blues, and
soul music, and she’s been mixing them in a unique musi-
cal meld for decades—without commerecial success.

Nelson left the hip San Francisco music scene of the late
'60s for a farmhouse outside Nashville, a brilliant country
album, and a succession of vaguely R&B albums. Nomi-
nated for a Grammy for “After The Fire Is Gone,” her 1974
country duet with Willie Nelson, she went for more than
a decade without a record deal.

Now the world is getting three Nelson albums in less
than two months. The first, “Move On,” is her third album
for Rounder Records.

Another unique Nelson
mélange, the album incor-
porates some of her origi-
nal songs, her compositions
with Nashville writer
Gary Nicholson, and grit-
ty country soul and R&B.

Nashville
SOQV\Q

The first cut, “Livin’ On

Love,” is a swaggering

song by Nicholson and ™

Craig Fuller. Delbert
McClinton joins Nelson on
lead vocals, Nashville gui-
tar ace Mike Henderson
plays screaming lead, bassist Michael Rhodes and drum-
mer John Gardner lend a solid Music Row rhythm sec-
tion, Reese Wynans adds soulful piano and organ, and the
Memphis Horns punch holes in the walls. Also, Phoebe
Snow, Bonnie Raitt, and Maria Muldaur trade verses
with Nelson on another cut. How do you categarize this?

Nelson tells Nashville Scene, “They’re going to still be
calling it blues. It seems that everybody has decided that
I’'m a blues singer and no matter what I do, that’s what
they hear and that's where they put it. That’s fine with me,
so long as I'm not demanded to play 12-bar blues all night
every night. There are two songs that I won’t do: ‘Wang
Dang Doodle’ and ‘Respect.’

“But, it'll be interesting to see how people categorize
this. I thought I became boringly predictable on the last
two records. They were straight blues. I wanted to do
some of my tunes, so we started with those. I have a bunch
of songs. I wasn't recording for years, so I'm sitting on a
bunch of them. To me, this is kind of R&B. But what do I
know? I've only been doing this for 35 years.”

The other Nelson titles are both reissues on Reprise
Archives (see story, page 7). The first, due in September,
is the epochal “Mother Earth Presents Tracy Nelson
Country” from 1969, which predated every country/rock
venture save Bob Dylan’s “Nashville Skyline” and some
of Gram Parsons’ early work. Nelson took on some of

by Chet Flippo

Tracy Nelson’s Long-Awaited ‘Move’;
Mellons’ Epic Exit; Farm Aid To S.C.

country’s strongest songs—and some lesser-known ones—
and emerged the clear winner. The album holds up
extremely well.

Nelson says she doesn’t listen to much contemporary
country. “As a folk singer; I really like the old style of coun-
try. I've always loved Vince Gill, I'd like to hear more from
Steve Wariner, and I could sit down and listen to Pam
Tillis forever.”

The other reissue, “The Best Of Tracy Nelson/Mother
Earth,” is a compilation of tracks from her Mercury
albums. The disc features her signature song, “Down So
Low.,” and includes such gems as her covers of Steve
Young’s “Seven Bridges Road” and Bobby Charles’ “Ten-
nessee Blues.” Nelson says that she’s pleased by the album
activity but that since
she’s leaving for a Euro-
pean tour, her timing, as
usual, is completely off.

ON THE ROW: Epic
artist Ken Mellons leaves
the label, saying, “I’m
passionate about my mu-
sic and my fans. I've
reached a point in my
career where I need a
label equally as passionate
about the goals and direc-
tion of my career” ...
Lari White and Jon Randall are both off RCA.

Willie Nelson says Farm Aid 96 will be held Oct. 12 in
Columbia, S.C. at the request of Hootie & the Blowfish,
since it's their hometown. Talent lineup will be announced
later, TNN will televise a six-hour Farm Aid special Oct.
19-at 6 p.m. EDT ... Also, TNN will cut its 90-minute
“Prime Time Country” show to 60 minutes effective Sept.
30, at which time a permanent host for the show will like-
ly be announced. “PTC” will be followed nightly by reruns
of “Dallas,” of which TNN has acquired 356 episodes.

A&M group 4-Runner will perform Wednesday (24) in
a benefit to aid victims of the July 3 explosion and fire in
a fireworks store in Scottown, Ohio. The event will be at
Coyote’s Wild Dawg Saloon in Huntington, W.Va. . ..
George Hamilton V is on a 23-city tour of Poland, which
winds up Aug. 7. .. Sammy Kershaw has donated his dis-
tinctive yellow Gibson Nighthawk guitar to the Hard Rock
Cafe here. Meanwhile, Epiphone is giving Kershaw a eus-
tom yellow Epiphone Coronet.

Tim McGraw has entered an agreement with Enter-
tainment Marketing Inc. for future sponsorship programs.
The company’s country roster includes George Strait with
Bud Light, Trisha Yearwood for Discover Card, and
Sawyer Brown for MCI/1-800-Collect . . . ASCAP signs
the Lynn Twins, Loretta Lynn’s daughters, to a writer’s
agreement.
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COMPILED FROM A NATIONAL SAMPLE
™ OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan®
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* % x PACESETTER * * % 65 | 65 | 64 | 38 | AARON TIPPIN @ RCA 66740 (9.98/15.98) TOOLBOX | 12
27 46 55 4 JAMES BONAMY EPIC 67069/SONY (10.98/15.98) R WHAT | LIVE TO DO 27
66 | 66 69 6 ALABAMA RCA 66848 (4.98/9.98) SUPER HITS | 66
2 31 | 31 | 6 | WILLIE NELSON ISLAND 524242 (10.98 16.98) SPIRIT | 20
67 | 64 58 10 | HAL KETCHUM CURB 77797 (10.98/15.98) THEHITS | 43
29 | 27 30 | 121 | TIM MCGRAW A’ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 68 | 68 | 65 | 20 | DIAMOND RIO ARISTA 18812 (10.98/15.98) v m
36 | 37 | 200 | GEORGE STRAIT A" MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 1 59 170 | 5 | LITTLE TEXAS wamen 6705, 45017 (1098159 e
31 | 26 | 28 | 34 | VINCE GILL A MCA 11394 (10.98/16.98) SOUVENIRS | 3 LEE ROY PARNELL L
% | % | 5 | DAVIDLEE MURPHY U —— 10| 69 | 67 RO corr oroomars (10 o815 WE ALL GET LUCKY SOMETIMES | 26
MCA 11423 (10.98/16.98) RE-ENTRY | 126 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15
33 | 29 | 29 | 42 | THE MAVERICKS @ NCA 11257" (10.98/15.98) MUSIC FOR ALL OCCASIONS | 9 NEWDP | | | CLEDUS “T." JUDD RAZOR & TIE 2825 (10.98/15.98) I STOLED THIS RECORD | 72
34 28 35 23 NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ/16.98) TENNESSEE MOON 8 @ RE-ENTRY | 165 | BROOKS & DUNN A“ ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
35 | 33 | 32 | 110 | VINCE GILL A® MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 14171 68 | 52 | TRACY BYRD @ wca 11242 (10.98/15.98) LOVE LESSONS 6
36 | 32 | 33 | 33 [ CLAY WALKER @ GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 10 15 | 72 70 | 128 | THE MAVERICKS A MCA 10961 (9.98/15.98) WHAT A CRYING SHAME 6

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mitlion units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. «© 1996, Billboard/BPI Communications, and SoundScan, inc.
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28 | 55| ArTiST Tme [ 25| 28|58 g<
=2 | 33 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) =0 2|3z =0

1 1 ‘—PATSY CLINE A mCA 127 (7.9812.98) 231 weeks at No. 1 12 GREATEST HITS | 271 14 15 JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLD OUT VOLUME 80 3

2 2 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 83 15 18 BILLY RAY CYRUS A° MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL 61

3 4 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 70 16 | 20 | WAYLON JENNINGS A’ RCA B506 (7.98/11.98) - GREATESTHITS | 134

4 3 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 52 17 14 MARTINA MCBRIDE A RCA 66288 19.9815.98) THE WAY THAT 1 AM | 34

5 6 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 250 18 16 | WAYLON JENNINGS, WILLIE NELS(iN, JESSI COLTER, TOMPALL GLASER A° RcA 66841 110,98,15.98 WANTED! THE OUTLAWS 11

6 9 THE CHARLIE DiNIELS BAND AZ? EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 267 19 19 JOHN MICHAEL MONTGOMERY A° ATLANTIC 82420/AG (9.98715,98) LIFE'S A DANCE | 33

1 5 PATSY CLINE wmca 4038 (7.98/12.98) THE PATSY CLINE STORY | 96 20 17 -bWIGHT YOAKAM A’ REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME | 27

8 12 JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 2 20 | 21 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS | 117 1

9 8 REBA MCENTIRE A MCA 4979* (7 98'12.98) GREATEST HITS | 268 2|23 i KfENNY ROGERS A CAPITOL NASHVILLE 46106 (9 98/15.98) TWENTY GREATEST HITS | 121

10 11 GEORGE STRAIT A¢ MCA 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 265 | — TOBY KEITH A A&M NASHVILLE 514421 (7 98 EQ/11.98) TOBY KEITH 15

1 7 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 269 24 CHRIS LEDOUX CAPITOL NASHVILLE 28458 {10.98/15.98) BEST OF CHRIS LEDOUX 2

12 13 JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL VOLUME 79 3 25 25 | GARTH BROOKS A’ CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS | 31

13 | 10 | GARTH BROOKS A "' CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 36 Catalog albums are older titles which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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Country

ARTISTS & MUSIC

BLUE STREAK: LeAnn Rimes writes the latest chapter in her storybook
rise to fame by capturing Hot Shot Debut honors on Billboard’s Top Coun-
try Albums at No. 1, while entering The Billboard 200 at No. 4, with “Blue.”
By selling more than 123,000 units, Rimes scores the largest debut by a new
artist on the country chart during the SoundScan era, which began with the
May 25, 1991, issue. Prior to Rimes’ big opening, Billy Ray Cyrus held that
record with his 1992 debut set, “Some Gave All,” which opened with 90,000
units. Rimes also posts the largest opening week by a female artist on Top
Country Albums since the inception of SoundScan, besting Wynonna’s self-
titled package, which opened with more than 121,000 units on May 18, 1992.
Chart watchers may be interested to know that “The Hits” by Garth Brooks
still holds the record for debut-week country album sales. That title bowed
at No. 1 in the Dec. 31, 1994, issue, with more than 520,000 pieces.

Anticipation has been building for the Rimes set since the title track
became a runaway radio hit, peaking at No. 10 three weeks ago. The song
entered Top Country Singles Sales at No. 1 in the June 22 issue, with more
than 21,000 units, hitting its high-water mark of 46,000 pieces three weeks
ago. It continues to rule that list with 37,000 units. Thanks to those hefty
sales figures, the single has also been active on the Hot 100, peaking at No.
26 last week.

A thrilled Mike Curb, chairman of the Curb Group, says that these types
of records “come along only once in a lifetime.” Meanwhile, “Hurt Me,” the
second single from “Blue,” enters our airplay chart at No. 75.

LET’S DO IT AGAIN: Mindy McCready’s “Ten Thousand Angels™ har-
vests our Greatest Gainer trophy on Top Country Albums for a second week,
increasing by more than 2,000 units and jumping 10-8 on the country chart
and 86-67 on The Billboard 200. Dale Turner, promotion VP at RCA Label
Group, says that the title track established a firm foundation for sales and
that the current single, “Guys Do It All The Time” (32-25), has shifted the
album into a higher retail gear. Turner says consumer interest in the album
heated up immediately only a few weeks after the new single started receiv-
ing airplay (see story, page 7).

Meanwhile, James Bonamy’s “What I Live To Do” takes our percentage-
based Pacesetter award for a third consecutive week, increasing 38% over
prior-week sales. Mike Kraski, sales VP at Sony Music in Nashville, says
the steady growth of Bonamy’s set is due to airplay increases of “I Don’t
Think I Will,” which jumps 26-21 on Hot Country Singles & Tracks. That
track achieves Airpower status this week with heavy airplay (more than 35
spins per week) detected at KNIX Phoenix, KPLX Dallas, and WWKA
Orlando, Fla. Bonamy’s album rises 26-19 on the Heatseekers chart.

FUNNY BUSINESS: Country comedy continues to rise in popularity, with
seven titles appearing on Billboard’s country album charts. Six belong to
Jeff Foxworthy (three on Top Country Albums and three on Top Country
Catalog Albums), with the remaining title from newcomer Cledus T. Judd.
Judd debuts at No. 72 on Top Country Albums with “I Stoled This Record”
(Razor & Tie). The Judd title, which features parodies of recent country hits,
opens with more than 2,000 pieces. Judd has enjoyed modest airplay at coun-
try radio with “If Shania Was Mine” and more substantial exposure with the
accompanying video at CMT. That track pokes fun at Shania Twain’s “Any
Man Of Mine.”

two minutes, there was discussion
about whether that song was repre-
sentative of the entire body of work,
but it’s not uncommon to name an
album for a song. So, it was less of a
concern.”

Carter says that Hendricks initial-
ly wondered whether the “Shave” title
was tilting toward the superficial.
“We wrestled about it for a bit,” she
says, adding that she won the match.

from personal experience. “I was liv-
ing with a person,” she says, “and I
was doing all the work and not getting
any attention in return. So I locked
him out, and my girlfriends and I
were laughing about it. ‘Did I shave
my legs for this? is a girl saying.”
Since initial testing indicates very
positive female response to Carter
and to the album and single overall,
Capitol Nashville VP for national pro-

DEANA CARTER
GUUNTRY (Continued from page 26)
also has the lyrical depth of a Mary Hendricks says that he doesn’t  motion Bill Catino says that regionals
18,8 820 0.8 ¢ ¢ ¢ Chapin [Carpenter].” think the title is risky. “It makes a  will hand-deliver the cassette single
According to Capitol Nashville VP statement,” he says. Levy agrees that  “Strawberry Wine” to every female
of artist development Susan Levy, it sets Carter apart from other atcountry stations, as well as to PDs’
Carter also has a healthy, creative female artists. “It provokes immedi- and GMs’ wives.
streak of independence. The album’s  ate attention, more so from women Catino says the label shifted gears
™ L title came from one of Carter’s six co-  than men.” somewhat with the first single.
compositions. “Deana insisted on the Carter says the song, like her other  “We're going with showcases and
by Wade Jessen album title,” says Levy. “For about compositions on the album, came meets-and-greets with radio for this.

We had figured to go with the typical
first single, the most radio-friendly
single; in this case, it would have been
‘I've Loved Enough To Know.” We fig-
ured we'd get some radio exposure
and build this artist and then come
with the second single.

“Well, radio is now telling us that
that philosophy is out the window. If
you don’t come with your strongest

(Continued on page 90)

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

33 470 1IN ATLANTA (Tom Collins, BMI/Brownsouth,
BMI) WBM

32 ARE WE IN TROUBLE NOW (Chariscourt Ltd.,
PRS/Almo, ASCAP)

73 BACK IN MY ARMS AGAIN (PolyGram Int",
ASCAP/New Songs De Burgo, ASCAP/Mama Guitar,
ASCAP/R-Bar-P, ASCAP) HL

45 BELIEVE ME BABY (I LIED} (Mighty Nice, BMI/Wait
No More, BMI/PalyGram Int’l, ASCAP/Julann, ASCAP)

27 BIG GUITAR (EMi Blackwood, BMI/Gator Tale,
BMI/Half Mine, BMI) HL

29 BLUE CLEAR SKY (Starstruck Writers Group,
ASCAP/Mark D., ASCAP/Alabama Band, ASCAP/Wild-
country, ASCAP/Miss Blyss. ASCAP) WBM/HL

24  BLUE (Trio, BMI/Fort Knox, BMI) WBM/HL

26 BY MY SIDE (Red Brazos, BMI/It's Timeless, BMI)
WBM

6 CARRIED AWAY (Warner-Tamerlane, BMI/Rancho Beli-
ta, BMI/Jeff Stevens, BMI) WBM
65 CHANGE MY MIND (Zomba, ASCAP/Bull’s Creek, BMI)
68 THE CHANGE (Little Tybee, ASCAP/MCA, ASCAP}

HL/CLM

74 CHECK PLEASE (McJames, BMI/Will Bacon, BMi/irv-
ing. BMI/Check Please, ASCAP/Almo, ASCAP) WBM

70 CIRCUS LEAVING TOWN (Mike Curb, BMI) WBM

1 DADDY'S MONEY {Little Big Town, BMI/American
Made, BMi/Love This Town, ASCAP/David Aaron,
ASCAP/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP) WBM/HL
2 DON'T GET ME STARTED (Sony/ATV Tree,

BMI/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP/Sam’s Jammin’, BM!} HL

51 EVERYTHING | OWN (Stroudacaster, BMi/Give Reese
A Chance, BMI/Baby Mae, BMI) WBM

15 EVERY TIME | GET AROUND YDU (N2 D, ASCAP/0Id
Desperados, ASCAP)

61 EVERY TIME SHE PASSES BY (PolyGram int'l,
ASCAP/Veg-0-Music, ASCAP/Bantry Bay, BMI) HL

20 GIVIN' WATER TO A DROWNING MAN (Sony/ATV
Cross Keys, ASCAP/Four Sons, ASCAP/PolyGram Int’l,
BMi/Lee Roy Parnell, BMI) HL

25 GUYS DO IT ALL THE TIME (QMP, ASCAP/Teapot,
ASCAP/Willdawn, ASCAP/Balmur, ASCAP/Brian’s
Drearn, ASCAP)

18 HEAVEN HELP MY HEART (EMI April Canada,
ASCAP/Into Wishin’, ASCAP/EMI April, ASCAP/Tina

Arena, SOCAN/Dreaming Public, SOCAN/Down In Front,

SOCAN) HL

52 HIGH LONESOME SOUND (Benefit, BMI) WBM

71 HILLBILLY RAP (Lord Burgess, ASCAP/Cherry Lane,
ASCAP/Carolintone, BMI/Tommy Jimmy, BM|/Bemard’s
Other, BMI/Warner-Tamerlane, BMI)

12 HOME (WB, ASCAP) WBM

41 HONKY TONKIN'S WHAT | DO BEST (Warner-Tamer-

lane, BMI/Marty Party, BMi) WBM

75 HURT ME (Mike Curb, BMI/Diamond Storm,
BMI/Posey, BMI/Rockin'R, BMI/Sony/ATV Tree, BMI)

11 1 AM THAT MAN (Warner-Tamerlane, BMI/Constant
Pressure, BMI/Acuff-Rose, BMI) WBM

21 |1 DON'T THINK | WILL (Sydney Erin, BMI)

50 1 DO (Warer-Tamerlane, BMI/Pollywog. BMI/Socan,
BMI) WBM

64 | NEVER STOPPED LOVIN’ YOU (Murrah, BMI/Top Of
The Levy, BMI/Zomba, BMI) WBM

31 IT'S LONELY OUT THERE (Little Big Town, BMI/Ameri-
can Made, BMI/Sony/ATV Tree, BMI/Ben’s Future, BMI)
WBM/HL

17 IT'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No
Fences, ASCAP/Careers-BMG, BMI/A Hard Day's Write,
BM1) WBM/HL

38 JACOB'S LADDER (Hamstein Cumberland, BMI/Baby
Mae, BMI/Co-Heart, BMI) WBM

28 LEARNING AS YOU GO (Sony/ATV Cross Keys, ASCAP)

HL
35 LIVING IN A MOMENT (Pat Price, BMI/Sydney Erin,
BMI)

42 LOVE REMAINS (Sony/ATV Tree, BMI)

69 A LOVE STORY IN THE MAKING (Mighty Nice, BMI/AI
Andersongs, BMI/Blue Water, BMI/Almo, ASCAP/Daddy
Rabbit, ASCAP) WBM

56 THE MAKER SAtD TAKE HER (Maypop, BMI/Wildcoun
try, BMI/Route Six, BMI/EMI Blackwood. BMI) WBM

58 ME AND YOU (Acuff-Rose, BMI/Songs Of Rayman,
BMI/CMi, BMI) WBM

$ MEANT TO BE (Sony/ATV Tree, BMI/Chris Waters,
BMI/Maypop, BMI/Wildcountry, BMI/Makin’ Chevys,
BMI) WBM/HL

55 MISSING YOU (Sony/ATV Tree, BMI/Raul Malo,
BMI/Mighty Nice, BMI/Andersongs, BMI)

62 MORE THAN YOU'LL EVER KNOW (Post Dak, BMI)

8 MY HEART HAS A HISTORY (Starstruck Writers Group,
ASCAP/Mark D., ASCAP/Warner-Tamerlane, BMI/Polly-
wog, BMI/Socan, BMI) WBM/HL

30 MY MARIA (Duchess. BMI/Bug, BMI/Prophecy, BMP)

HL
63 NOBODY'S GIRL (Sony/ATV Tunes, ASCAP/Purple
Crayon, ASCAP)
4 NO ONE NEEDS TO KNOW (Loon Echo, BMI/Zomba,
ASCAP) WBM
7 ON A GOOD NIGHT (Sony/ATV Tree, BMi/Terilee,
BMI/Don Cook, BMI/Sony/ATV Cross Keys, ASCAP) HL
72 ONCE | WAS THE LIGHT OF YOUR LIFE (Careers-
BMG, BMI/Hugh Prestwood, BMI)
10 ONLY ON DAYS THAT END IN Y (Of Music, ASCAP)
49 PHONES ARE RINGIN’ ALL OVER TOWN (EMI April,
ASCAP/K-Town, ASCAP/Clay Basket, ASCAP/Augie,
ASCAP) HL

48 REDNECK GAMES (Max Laffs, BMI/Songs Of Poly-
Gram, BMI/Virgin Timber, BMI) HL

22 RUNNIN’ AWAY WITH MY HEART (Sony/ATV Tree,
BMI/Katy's Rainbow, BMI/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL

16 SHE NEVER LETS IT GO TO HER HEART (Great Cum-
berland, BMI/Tom Shapiro, BMI/Diamond Struck,
BMI/Mike Curb, BMI) WBM

34 SO MUCH FOR PRETENDING (Seventh Son,
ASCAP/Glen Campbell, BMI/New Court. BMI/Hayes
Street, ASCAP) WBM

66 STARS OVER TEXAS (Sony/ATV Cross Keys,
ASCAP/SLL, ASCAP/Sony/ATV Tree, BM|/Terilee, BMI}

58 STARTING OVER AGAIN (Sweet Summer Night,
ASCAP/Rightsongs, BMI/Earbore, BM1) HL

46 SUDDENLY SINGLE (Great Cumberland, BMI/Dia-
mond Struck, BMI/Tom Shapiro, BMI/Sony/ATV Tree,
BMI) WBM

67 TANGLED UP IN TEXAS (Little Shop Of Morgansongs,
BMI/Chrysalis, ASCAP/Billy Beau, ASCAP/Warner-
Tamerlane, BMI/Joey, BMI} WBM

36 THAT GIRL'S BEEN SPYIN' ON ME (Island Bound,
ASCAP/Famous, ASCAP/Diamond Struck, BMI/Ham-
stein Cumberland, BMI) HL/WBM

5 THAT'S WHAT | GET FOR LOVIN’ YOU (Careers-BMG,

BMVY/A Hard Day’s Write, BMI/Rio Bravo, BMH)
WBM/HL

60 THAT WAS HIM (THIS IS NOW) (What About Vern,
ASCAP/Firstars, ASCAP/Almo. ASCAP/Bugle,
ASCAP/Coburr, BMI)

14 THEN YOU CAN TELL ME GOODBYE (Acuff-Rose.
BMI) wBM

23 THERE'S A GIRL IN TEXAS (Sawng Cumpny,
ASCAPVip Vipperman, ASCAP)

13 ATHOUSAND TIMES A DAY (MCA, ASCAP/Gary Burr,
ASCAP/Sony/ATV Cross Keys, ASCAP/Four Sons,
ASCAP) HL

18  TIME MARCHES ON (Sony/ATV Tree, BMI) HL

3 TREAT HER RIGHT (Intergrity's Hosanna!,
ASCAP/Lensongs, ASCAP/Blonde Hair, BMI)

57 VIDALIA (EM! Blackwood, BMI/Ty Land,
BMi/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP)

43 WHOLE LOTTA GONE (Golf Club, ASCAP/Affiliated,
ASCAP/Oliverius, ASCAP/Cut-Write. BMI/C.S.A., BMI)

54 WHY CAN'T YOU (EMI Blackwood, BMI/B Rit B Rock,
BMI/Nic Kim R, BMI)

44 A WOMAN'S TOUCH (PolyGram Int’l, ASCAP/Tokeco,
BMI/Zomba, ASCAP) WBM

47 WORLDS APART (Benefit, BMI/Little Big Town,
BMI/American Made, BMI) WBM

37 WRONG PLACE, WRONG TIME (Millhouse. BMI/EMI
Tower Street, BMI/EMI Blackwood, BMI) HL

33 YOU CAN'T LOSE ME (Big Tractor, ASCAP/WB,
ASCAP/Kicking Bird, BMI/Thomahawk, BMI) WBM

40 YOU'RE NOT IN KANSAS ANYMORE (Coburn, BMI/Bro
"N Sis, BMI)

53 YOU STILL GDT ME (Supernaw, ASCAP)

= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-Ilmrd n “"“ll‘ I" es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundISczirlm
I ® ™ FOR WEEK ENDING JULY 27, 1996 I
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= x | 2 5 = e « | @ Q =
A RZE I ol 28|28 |zg €3
E2| S22 | 35| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 2|32 | <2 | =8| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % *NO. 1% % % 16 | 17 | 14 | MEANT TO BE MERCURY NASHVILLE 852874 SAMMY KERSHAW
1 1 1 6 BLUE cURB 76559 6 weeks at No. 1 LEANN RIMES 15 9 7 19 DOES THAT BLUE MOON EVER SHINE ON YOU A&M NASHVILLE 576140 TOBY KEITH
2 | 2| 2 REDNECK GAMES WARNER BROS. 17648 JEFF FOXWORTHY WITH ALAN JACKSON 16 | 14 | 14 | 49 | IUKEIT, | LOVE IT cURB 7691 TIM MCGRAW
3 1 3 | 3 | 16 | MY MARIA arist 12003 BROOKS & DUNN 17 | 17 [ 13 [ 20 | HEADS CAROLINA, TAILS CALIFORNIA CURB 76982 JO DEE MESSINA
@ 5 6 5 THEN YOU CAN TELL ME GOODBYE ATLANTIC 87053/AG NEAL MCCOY 18 18 15 22 | YOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN
5 | 4 | 4 | 12 | BY MY SIDE BnA 64512/RcA LORRIE MORGAN & JON RANDALL 21 | — | 2 | SOMUCH FOR PRETENDING AstLuM 64267/EEG BRYAN WHITE
6 | 6 | 5 | 20 | ’'M NOT SUPPOSED TO LOVE YOU ANYMORE ASYLUM 6431 3/EEG BRYAN WHITE 20 | 19 | 20 | 27 | HYPNOTIZE THE MOON GIANT 17704/WARNER BROS CLAY WALKER
11 | 18 | 10 | THERE’S A GIRL IN TEXAS CAPITOL NASHVILLE 58562 TRACE ADKINS 21)| 22 | 25 | 3 | JACOB'S LADDER MERCURY NASHVILLE 578004 MARK WILLS
10| 16 | 4 | 1 AM THAT MAN ArisTA 1-3013 BROOKS & DUNN 22)| NEW) 1 | 1 DO REPRISE 17616/WARNER BROS PAUL BRANDT
9 8 8 20 | IF | WERE YOU MERCURY NASHVILLE 852708 TERRI CLARK 23 | 20 | 19 | 17 | TEN THOUSAND ANGELS BNA 64470/RCA MINDY MCCREADY
10| 7 | 9 | 8 | oADDY'S MONEY coLumeia 7e007/50nY RICOCHET 24)| 25 | 24 | 3 | BIG GUITAR ARISTA 1-3017 BLACKHAWK
@ 13 10 14 MY HEART HAS A HISTORY REPRISE 17683/WARNER BROS PAUL BRANDT 25 23 22 6 EVERYTIME SHE PASSES BY CAPITOL NASHVILLE 58565 GEORGE DUCAS
12 12 11 9 ON A GOOD NIGHT COLUMBIA 78312/SONY WADE HAYES (O Records with the greatest sales gains this week. ® Recording Industry Assn. of America certification for sales of 500,000 units
A RIAA certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1996,
@ 15 12 14 TREAT HER RIGHT CuRB 7697 SAWYER BROWN Billboard/BPI Communications and SoundScan, Inc
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HOT COUNTRY

SINGLES

&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 155 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A

WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

z Z z Z
n O o ) O p =}
of | 582042 TITLE ARTIST |53 28 |pE|5g|2%| TIMLE ARTIST | %o
E2|35%| 2] =285 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & E3| 33| 2| =5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
i JACOB'S LADDER MARK WILLS
* x % No. 71 * % % 83 | 47 | 8 | CCHAMBERLAINK STEGALL (TMARTIN.C.SWEAT B.SWEAT) (C) (V) MERCURY NASHVILLE 578004_| S5
@ 1 2 14 | DADDY’S MONEY 2 weeks at No. 1 & RICOCHET 1 %6 | 56 YOU CAN'T LOSE ME ® FAITHHILL | 39
R.CHANCEY,E SEAY {B.DIPIERO,S.SESKIN,M.D. SANDERS) {C} (V) COLUMBA 78097 S.HENDRICKS, F. HILL (T.BRUCE,T.MCHUGH) WARNER BROS. ALBUM CUT
@ 4 9 18 DON'T GET ME STARTED @ RHETT AKINS 2 44 50 4 YOU'RE NOT IN KANSAS ANYMORE JO DEE MESSINA | 4p
M.WRIGHT (R AKINS,S.HOGIN,M.D. SANDERS) (V) DECCA 55166 B.GALLIMORE T.MCGRAW (2. TURNER T.NICHOLS) CURB ALBUM CUT
@ 3 3 19 TREAT HER RIGHT @ SAWYER BROWN 3 4 29 2% 15 HONKY TONKIN’S WHAT | DO BEST € MARTY STUART & TRAVIS TRITT | 23
M.A.MILLER,M.MCANALLY (L.LEBLANC,A.ALDRIDGE) (C) (v) CURB 76987 T.BROWN, J.NIEBANK (M.STUART) (V) MCA 55197
4 2 1 12 NO ONE NEEDS TO KNOW @ SHANIA TWAIN 1 48 62 3 LOVE REMAINS COLLIN RAYE | 49
R.J.LANGE (S.TWAIN,R.J.LANGE) (V) MERCURY NASHVILLE 852986 J.HOBBS, E.SEAY,P.WORLEY (T.DOUGLAS,J.DADDARIO) (V) EPIC 78348
@ 3 13 13 THAT'S WHAT | GET FOR LOVIN’ YOU DIAMOND RIO 5 45 51 6 WHOLE LOTTA GONE JOE DIFFIE | 43
M.D.CLUTE.T.DUBOIS, DIAMOND RIO (K BLAZY,N.THRASHER) (V) ARISTA 1-2992 J.SLATE,).DIFFIE (M.OLIVERIUS,B.BURNS) (v) EPIC 78333
CARRIED AWAY GEORGE STRAIT A WOMAN'S TOUCH TOBY KEITH
@ 11 11 11 T.BROWN,G.STRAIT (S.BOGARD, ). STEVENS) (V) MCA 55204 6 52 3 3 N.LARKIN,T.KEITH (T.KEITH,W.PERRY) (V) A&M NASHVILLE 581714 4
ON A GOOD NIGHT & WADE HAYES BELIEVE ME BABY (I LIED) @ TRISHA YEARWOOD
10 12 12 D.COOK (P.NELSON,D.COOK,L. BOONE} (C) (D) {V) COLUMBIA 78312 7 51 66 3 G.FUNDIS (K.RICHEY ANGELO,L.GOTTLIEB) (V) MCA 55211 4
MY HEART HAS A HISTORY & PAUL BRANDT SUDDENLY SINGLE TERRI CLARK
8 S ! 21 | J\EO (M.D. SANDERS,P.BRANDD) (©) ) REPRISE 17683 | ° 53 | %4 | 3 | KSTEGALLCWATERS (T.SHAPIRO,T CLARK CWATERS) (V) MERCURY NASHVILLE 578280 | 0
MEANT TO BE ¢ SAMMY KERSHAW . WORLDS APART VINCE GILL
9 6 5 19 | KSTEGALL (C.WATERS,R BOWLES) (C) (V) MERCURY NASHVILLE 852874 | 69 2 | 7BROWN (V.GILLB.DIPIERO) wimeassais | 47
ONLY ON DAYS THAT END IN “Y” CLAY WALKER REDNECK GAMES @ JEFF FOXWORTHY WITH ALAN JACKSON
13|15 10 10 48 | 47| 4| 8 2
J.5TROUD (R.FAGAN) GIANT ALBUM CUT/REPRISE $.ROUSE (J.FOXWORTHY.S.ROUSE, R SCAIFE) (C) (D) (V) WARNER BROS. 17648
PHONES ARE RINGIN' ALL OVER TOWN MARTINA MCBRIDE
71810 L.@%KTKHB%;OTS&?NDUNN (T.MCBRIDE,M.POWELL) ¢ B'(?C())((\?)KA??IS&TADI%'SII': & B N :‘B“SBR'DE-P-WORL“'E-SW {MIBEESON, K\VASSYD,MACKECHNIE) s Pfﬂ)‘l’;g‘:’:‘g -
HOME ALAN JACKSON 61 61 8 50
121 8 | 4 | 15 | KStecaLLsHENDRICKS (A JAcKsON) W) ARISTA 12942 | O i RANDT) DGO RERSE1TELE
®PA v EVERYTHING | OWN AARON TIPPIN
@] 16 | 16 | 16 éé’;&,‘fé&%ﬂé{?ﬁ&&%ﬁf P TTY(VL)?mcE %gaso% 13 S194)% 9 | SGIBSON (RWILSON.T.MARTIN) W RCA 64544 | O
THEN YOU CAN TELL ME GOODBYE & NEAL MCCOY HIGH LONESOME SOUND @ VINCEGILL | p
19 | 21 | W | g geCkert (1.0.COUDERMILK) © @ w) ATLnTIC 87053 | 4 2 8|9 1) rerowvivein S(V) F':'CA 55;88
YOU STILL GOT ME DOUG SUPERNAW
L7 KN FXREOGVL IJ'&A,EUL&‘ET AROUND YOU DAVID LE&,M&%&& 2 53 195 | %5 | 7 | RIANDIS (DSUPERNAWKKING) GIANT ALBUM CUT/REPRISE | 5
WHY CAN'T YOU @ LARRY STEWART
20 | 27 6 JSSE E‘EVER REIS (lTT AUy VVER H)EART TC'U“;!B“QS,%{}M 16 57 | 60 4 | EGORDY.R. (LSTEWART.R.C BANNON) (© ) CoLumBia 78307 |
- - — MISSING YOU & THE MAVERICKS
* % * AIRPOWER * % % (5| 60 | 59 6 | D.COOK,RMALO (R MALO,A ANDERSON) © V) MCA 55021 |
1T°S MIDNIGHT CINDERELLA GARTH BROOKS - THE MAKER SAID TAKE HER ALABAMA
@ 31 4 A A REYNOLDS (K.WILLIAMS K.BLAZY,G.BROOKS) CAPITOL NASHVILLE ALBUM CUT 17 65 Z ESORDYJR_ALABAMA (R ROCERS M. WRIGHT) L0 BCA 64588 o
18 | 16 | 14 | 14 | HEAVEN HELP MYHEART o JYNONNA 14 * * * Hot SHOT DEBUT * % % |
T.BROWN (D.TYSON, T.ARENA,D.MCTAGGART)
- . VIDALIA 4 SAMMY KERSHAW
19 |1 6 | 19 | TIME MARCHES ON @ TRACY LAWRENCE | GD| NEwD | 1 K.STEGALL (T.NICHOLS,M.D. SANDERS) (C) (V) MERCURY NASHVILLE 852874 | 7
5 D.COOK B BRADDOCK) ATLANTIC ALBUM CUT ME AND TOU KENNY CHESNEY
* % * AIRPOWER * % % 68 | — | 2 | B.BECKETT (5 EWINGRHERNDON) (©) (v) BNA 6585 | 8
GIVIN’ WATER TO A DROWNING MAN LEE ROY PARNELL STARTING OVER AGAIN @ REBA MCENTIRE | g
2L | 26 | 11 | S HenDRICKS,LPARNELL (G.NIGHOLSON,L. R PARNELL) . oy career 1.0503 | 2 LA {!::f-‘ll-v '\',;f,'\"'scﬂ.ﬁg((m:? 'lﬁsEer(')s\l;\[I))ANO) Z)gﬁANslalEslg
* % * AIRPOWER % % % 62 | 67 | 4 | 5 ANNON.LSHELL (v.RUSTK.URBAN) (C) V) ABM NASHVILLE 581650 0
v EVERY TIME SHE PASSES BY 4 GEORGE DUCAS
BBt o SR | | Rl e meumusices |
@| 3 |3a|w Egorj)?wv:n{\s\gﬁ(n \Bf‘lsIIJ?HOMGIYN';EDAg\LDERS) b?gﬁ%l?g 2 NEWD 1 | DwaSTIRITT (LIRITD) (€) (D) V) WARNER BROS. 17606 | 02
; r ETNET — .. NOBODY'S GIRL @ MICHELLE WRIGHT
@ 22 | 30 16 w&ggasﬁﬁﬁhs‘v&i’éé&m €L CAP%J%’:&%&EQ&% 22 83)] 66 | 70 3 | J'SCHERER,T.DUBOIS (G.PETERS) (C) (V) ARISTA 1-3023 63
: - — | NEVER STOPPED LOVIN' YOU @ STEVE AZAR
24 | 12 | 10 | 10 | BLUE @ LEANN RIMES | 19 10175 ] 4 | ) rvoms (sazar)8LUME) () RIVER NORTH 163013 | O
W.RIMES (B.MACK) (C) (D) (V) MCG CURB 76959 CHANGE MY MIND © JOHN BERRY | 45
@] 2| 39 | 8 | SursDo vlsllslc\)kL(eTvVH%gslu’;AEEK — © MINDY MCCREADY 1 25 (62| NEWD (110 ChoWhRD 0 BLOMEA L WASTERS) (C) (V) CAPITOL NASHVILLE 58577
- — : - STARS OVER TEXAS @ TRACY LAWRENCE
26 | 181 18 | 17 | BYMYSIDE LORRIE MORGAN & JON RANDALL | 13 NEWD | | | 7 AWRENCEF ANDERSON (LBOONE.P.NELSON.T LAWRENCE) (© ) ) ATiANTIC 87052_| 9
1 STROUD (CONSTANT CHANGE) (C) (V) BNA 6451 2/RCA TANGLED UP IN TEXAS ® FRAZIER RIVER | 47
@D| 8 | | 7 | BlGGUITAR ® BLACKHAWK | 5 67 | 67 | 6 | 6 | vWRIGHT (D MORGAN.S BURNETTELHENLEN (¥) DECCA 55101
M.BRIGHT (H.PAUL,H.GROSS) (CH(V) ARISTA 1-3017 THE CHANGE & GARTH BROOKS | g
33 | 3 | 9 | LEARNING ASYOU GO ® RICK TREVINO | g 68 | 63 | 65 | 20 | aRevnoLDs (T ARATAWTESTER) CAPITOL NASHVILLE ALBUM CUT
S.BUCKINGHAM,D.JOHNSON (L.BOONE,B.LAWSON) (v) COLUMBIA 78329 A LOVE STORY IN THE MAKING LINDA DAVIS | 33
29 | 25 | 20 | 17 | BLUE CLEAR SKY GEORGE STRAIT | 69 | 56 | 41 | 16 | iEss (A ANDERSON.C.WISEMAN) (C) (V) ARISTA 1-2991
T.BROWN,G.STRAIT (M.D. SANDERS, J.JARRARD, B.DIPIERO) (V) MCA 55187 CIRCUS LEAVING TOWN PHILIP CLAYPOOL | 7
30 | 27 2 17 | MY MARIA @ BROOKS & DUNN 1 70 | 71 74 6 J.CRUTCHFIELD (P.CLAYPOOL) CURB ALBUM CUT
D.COOK,K.BROOKS,R.DUNN (D.MOORE, 8.W.STEVENSON) (C) (V) ARISTA 1-2993 HILLBILLY RAP NEAL MCCOY
@ 36 | 38 g | !T'SLONELY OUT THERE PAM TILLIS | 3) TV | 73] — | 2 | bBECKETT (.8URGIEW ATTAWAY,PHENNING,B EDWARDS N.ROGERS) aranticasumcur | !
— F-TICHISIBDIFIERD, FeTILLISH WITRISTAY 0505 NEWDP | 1 | ONCEIWAS THE LIGHT OF YOUR LIFE STEPHANIE BENTLEY | 79
@ 39 | 40 7 | ARE WE IN TROUBLE NOW © RANDY TRAVIS | 37 T.WILKES,P.WORLEY (H.PRESTWOOD) (V) EPIC 78336
K.LEHNING {M.KNOPFLER) (V) WARNER BROS. 17619 13 7 _ 1% BACK IN MY ARMS AGAIN KENNY CHESNEY 4
34 | 35 | 10 | 4TO 1IN ATLANTA TRACY BYRD | 33 B.BECKETT (LR PARNELL,R.M.BOURKE,C. MOORE) (C) (v) BNA 64523
T.BROWN (B.KENNER,L.RUSSELL BROWN) (V) MCA 55201 74 | 72 | — | 10 | CHECK PLEASE # PAUL JEFFERSON | g5
42 50 5 SO MUCH FOR PRETENDING ¢ BRYAN WHITE 34 G.FUNDIS (P.JEFFERSON,J MICHAELS) (C) (V) ALMO SOUNDS 89003
B.J.WALKER,JR .K LEHNING (B WHITE,D.GEORGE.J.TIRRO) (C) (V) ASYLUM 64267 NEWD 1 HURT ME LEANN RIMES 75
GD| 38 | @ 5 | LIVING IN A MOMENT ® TY HERNDON | 35 W.C.RIMES (D.ALLEN,R.VAN HOY,B.BRADDOCK) MCG CURB ALBUM CUT
D.JOHNSON (P BUSCH it JOHNSON) (C) (D) (V) EPIC 78334
4] 46 7 THAT GIRL'S BEEN SPYIN' ON ME BILLY DEAN 36 (O Records showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records which
T.SHAPIRO (M T.BARNES, T SHAPIRO) (C} (V) CAPITOL NASHVILLE 58563 attain 3000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
37 | 37 | 37 | 11 | WRONG PLACE, WRONG TIME MARK CHESNUTT | 37 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-

T.BROWN () STEWART,S.MILLER)

(V) DECCA 55198

ability. {X) CD maxi-single avaiiability. © 1996, Billboard/BP| Communications.
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Artists & Music

European Tour Guide For Jazz Enthusiasts;
Jack DeJohnette Brings Oneness To World

HELP ON THE WAY: During inter-
views, jazz musicians often refer to
the importance of the European mar-
ketplace. From huge multi-artist
bashes like the North Sea Festival to
tiny club gigs in France, Germany,
and Spain, there are plenty of options
for performance. If we believe their
rhetoric, the state of U.S. gigs and
labels is severely limited in compari-
son, especially for those players who
push the envelope with their improv.
But how do first-timers get hooked up
to the overseas scene? “The Euro Jazz
Book,” a new guide edited by Pascal
Anquetil, has been issued by IRMA
Publishing in France. It’s thorough
enough to connect all the dots regard-
ing the business side of jazz life
abroad. Labels, distributors, booking
agents, promoters, managers, clubs,
festivals, jazz journalists, jazz publica-
tions, musical and general news publi-
cations that cover jazz, jazz program-
ming on TV, colleges that have jazz
programs, jazz competitions, and pub-
lishing companies make up its almost
5,000 European contacts. Quite an
index. “The Euro Jazz Book” lists for
$50. For more information, fax 212-
875-8648.

M OVEMENT: Drummer Jack De-
Johnette just concluded his first tour of

by Jim Macnie

the U.S. in six years in support of
“Dancing With Nature Spirits” on
ECM, released May 21. It's a largely
improvised and thoroughly gorgeous
disc. It’s also a return for DeJohnette;
he worked with ECM for most of the
late "70s and early '80s. The members
of the Oneness Group, DeJohnette’s
touring band, are pianist Mike Cain,
guitarist Jerome Harris, and Ghanian
percussionist Joakim Lartey. Having
Jjust returned from Argentina, Brazil,
and Uruguay, the Oneness Group played
the Heineken What Is Jazz? Festival at
New York's Knitting Factory June 26
and the Montreal Jazz Festival June 28.
DedJohnette then packed up and headed
to Europe for festival trio dates with
Keith Jarrett and Gary Peacock.
Audiences in Belgium, Italy, Turkey,
and France had a chance to take in their
work (I guess DeJohnette doesn’t need
that “Euro Jazz” guide).

Columbia has a pair of aces up its

GORDON SLOAN

DIAZ-BALART

Marketing and Public Relations

available at Spec’s Music in Florida and Puerto Rico
and HMV in Manhatten

NAIRD

sleeve. Percussionist Leon Parker’s
“Belief” and saxophonist David
Sanchez’s “Street Scenes” are due
Aug. 20 and Sept. 10, respectively. The
former finds a drummer known for his
minimalist tendencies (he’s liable to use
only a kick drum, snare drum, and lone
cymbal) breeding a maximalist web of
rhythms. It’s one of the summer’s most
novel turns. Joel Dorn produced.
“Street Scenes” is Sanchez’s most artic-
ulate and expressive record to date,
almost as captivating as his utterly
engaging show at the Knitting Factory
during What Is Jazz?

Clarinetist Don Byron usually has
something unusual up his sleeve. The
Nonesuch recording artist just
released “No-Vibe Zone” on the Knit-
ting Factory Works label. It's a docu-
ment of a live set at the well-known
New York club that includes a nifty
version of Ornette Coleman’s
“WRU.” Byron is a crucial part of the
sonic mélange found on guitarist Ver-
non Reid’s “Mistaken Identity”on
Columbia, released June 8. The for-
mer Living Colour guitarist calls his
new ensemble, a prog hip-hop outfit
that makes room for Byron's clarinet,
Masque. Another band that has found
room to momentarily feature the clar-
inetist is the San Francisco-based
President’s Breakfast. The new
“Bar*B*Que Dali,” out on the Discle-
xia label, is an abstract affair but is not
without a compelling creative center.

HATS OFF: Two jazz festivals, fea-
turing about 170 indoor and outdoor
programs combined, kept New York
hopping during the second half of
June. But the killingest show of the
stretch was heard in a club that had
nothing to do with the JVC or What
Is Jazz? sprees. Pianist Danilo Perez
scalded a crowd at Manhattan's Sweet
Basil with tunes from his superb new
“Panamonk” on Impulse! Especially
inventive was a take of “Everything
Happens To Me,” where the pianist
made everything possible “happen” on
his instrument. Perez’s talents were
never in doubt, but his recent work is
nothing short of extraordinary.

Billboard.
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ARTIST il

LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

._.
w
*

* % xNO. 1% x *

SOUNDTRACK  PANGAEA 360711RS.

8 weeks at No. 1
LEAVING LAS VEGAS

134

ELLA FITZGERALD  VERVE 519804

THE BEST OF THE SONGBOOKS

CASSANDRA WILSON  BLUE NOTE 32861/CAPITOL

NEW MOON DAUGHTER

HERBIE HANCOCK

2
3
5119 VERVE 529584
THE NEW STANDARD
4 | 59| SOUNDTRACK  MALPASO 45949/WARNER BROS
THE BRIDGES OF MADISON COUNTY
JOE SAMPLE  WARNER BROS 46182
6|19 OLD PLACES OLD FACES
7 | 7 | BOBJAMES TRIO  WARNER BROS. 45956
STRAIGHT UP
g | 18| DIANA KRALL
IMPULSE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)
1nls JAMES CARTER  ATLANTIC JAZZ 82908/AG
CONVERSIN’ WITH THE ELDERS
CHARLIE WATTS  POINTBLANK 41695/VIRGIN

LONG AGO & FAR AWAY

VAN MORRISON WITH GEORGIE FAME & FRIENDS
VERVE 529136 HOW LONG HAS THIS BEEN GOING ON

16 | 107

TONY BENNETT @  COLUMBIA 66214

MTV UNPLUGGED

ELLA FITZGERALD

VERVE 531762 LOVE SONGS: BEST OF THE VERVE SONG BOOKS

ROYAL CROWN REVUE  WARNER BROS. 46125

MUGZY'S MOVE

[ e o
~
=
w

ANTONIO CARLOS JOBIM
VERVE 525472 THE GIRL FROM IPANEMA: THE ANTONIO CARLOS JOBIM SONGBOOK

KENNY GARRETT

16 18] 3 WARNER BROS. 46209 PURSUANCE: THE MUSIC OF JOHN COLTRANE
21| 5 | MARCUS ROBERTS TRIO  COLUMBIA 67567 TIME AND CIRCUMSTANCE
18 g 10 SOUNDTRACK VERVE 529554
KANSAS CiTY
19 |14 9 MILES DAVIS  WARNER BROS. 46032
LIVE AROUND THE WORLD
20 17137 TONY BENNETT  COLUMBIA 67349
HERE'S TO THE LADIES
21 2012 LOUIS ARMSTRONG  RCA VICTOR 63486

GREATEST HITS

@ NEW D TITO PUENTE/INDIA WITH THE COUNT BASIE ORCHESTRA  TROPIJAZZ 82032/RMM
JAZZIN
BILLIE HOLIDAY ERVE 513943
23 |19 115 S BILLIE'S BEST
DIANE SCHUUR  GRP 9841
24|20 |12 LOVE WALKED IN
DAVID SANBORN TRA 61759/EE
25 25 | 66 ELEK 61759/EEG PEARLS
TOP CONTEMPORARY JAZL ALBUMS..
* %k NO. 1% x *
1 1|31 QUINCY JONES @  QWEST 45875 WARNER BROS, 31 weeks at No, |
Q'S JOOK JOINT
KENNY G A ARISTA 18646
2 | 3|18 BREATHLESS
3 214 NORMAN BROWN  M0JAZZ 530545/MOTOWN
BETTER DAYS AHEAD
4 4|18 THE JOHN TESH PROJECT  GTsP 532125
DISCOVERY
5 5 | 35 | BOBBY CALDWELL  SIN-DROME 8910
SOUL SURVIVOR
6 6 | 36 RANDY CRAWFORD  BLUEMOON 92662/AG
NAKED AND TRUE
BONEY JAMES ARNER BROS. 45913 [
(D] s |2 " - SEDUCTION
) 7 | 34 | SOUNDTRACK  ANTILLES 529310VERVE
GET SHORTY
9 g | 4 | ACOUSTIC ALCHEMY  GRP 9848
ARCANUM
10 |10]12 HERB ALPERT  ALMO SOUNDS 80005/GEFFEN
SECOND WIND
11 | 13| 4 | JEFF LORBER  VERVE FORECAST 531555VERVE
STATE OF GRACE
SPYRO GYRA  GRP 9842
12 11|12 HEART OF THE NIGHT
13 | 12 | 20| RUSS FREEMAN & THE RIPPINGTONS R 9835
BRAVE NEW WORLD
A
14 | 32 | JERALD DAEMYON  GrP 9829 IS THINKING ABOUT YoUu
@ 15 | 36 WILL DOWNING  MERCURY 528755
MOODS
GEORGE HOWARD  GRrP 9839 [IS
16 |17 |20 - ATTITUDE ADJUSTMENT
MARC ANTOINE  NYC 6020
17 16| 10 URBAN GYPSY
18 |19/ 15 RICHARD ELLIOT  BLUE NOTE 32620/CAPITOL
CITY SPEAK
FOURPLAY  WARNER BROS, 45922
19 |2 |4 4 ELIXIR
RAMSEY LEWIS P
4|8 " EPER BETWEEN THE KEYS
CAL BENNETT  GROOVE TIME 2004
QD |[NEWD A STOLEN MOMENT
THE JOHN TESH PROJECT  GTsP528751
2 |23 |115 SAX BY THE FIRE
DOC POWELL  DISCOVERY 77037
2 (21|13 ¥ LAID BACK
24 | 18|17 | EARL KLUGH  WARNER BROS. 45884

SUDDEN BURST OF ENERGY

(25)| 25 | 54

THE JAZZMASTERS  JvC 2049

THE JAZZMASTERS I

(O Albums with the
for saies of 500,000

greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
units. A RIAA certification for sales of 1 million units with each additional mitlion indicated

by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available.

indicates past or

present Heatseeker title. ¢ 1996, Billboard/8PI Communications, and SoundScan, Inc.
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Buoyant Grooves,

_Curvaceous Cacophony &

et’s see, it was Karen Carpenter

who sang “Yesterday Once

More,” the unofficial theme of the

zeitgiest that has dominated the

last eight or nine months of com-
mercial-jazz chart action. Does that
make her one of the cats?

From “The Bridges Of Madison
County,” with its Johnny Hartman
seducto baubles, to the rompin,’

stompin’ 1930s fireworks in “Kansas
City” to the wispy, romantic noir at the
center of Charlie Haden's “The Time Is
Now,” there has been a steady
genuflection toward all things vin-
tage.

Though built on a deep creativ-
ity, Cassandra Wilson's ascension
is one that is bringing a modem
resonance to ancient material. As
| write, her “New Moon Daughter”
has sat at No. 1 for nine weeks.
Though more inventive than much
of the competition, the disc is
emblematic of the current jaz
vibe. Why? Because it contains
tunes that we have in our head—
a very sizable “we” if you glance at
the SoundScan figure (sure to be
approaching 100,000 by the time
you read this). This is a vocalist's
epoch for sure. And audiences
don’t care if you're from Popsville
or Jazz Acres as long as you're
singing a tune they know. Sting crooned
Tin Pan Alley chestnuts on “Leaving Las
Vegas.” Up the chart. Van Morrison
growled through iconic jump tunes. Up

the chart. Diana Krall scatted a scad of

Nat Cole pieces. Just Fine. Etta James
got sophisticated. Rachelle Ferrell
soared and glided. Each did wonderful-
ly. Cassandra dips into U2, the
Monkees and Neil Young. In a way, all
this nostalgia seems to make Boney
James and Quincy Jones, who aren't

doing bad over there on the
Contemporary charts themselves,
sound rad.

Of course, comparing the acoustic
jazz realm to the contemporary stuff is
pointless, an apples-and-oranges deal.
The reason contempos get over has lit-
tle to do with content—their music is
based on sound and facade. Making
sure that pleasurable pecking is wed-
ded to buoyant grooves, it's not about
making waves, it's about riding them.
They don't cali it smooth jazz for noth-
ing.

But maybe a shift is on. Four electric
keybsters have returned to acoustic
music of late. While Fourplay's “Elixir"

Jazz right now

BY JIM MACNIE

had enough creative stamina to live on
the charts for 40-plus weeks, member
Bob James also went back to an
acoustic jazz trio for his Warner Bros.
disc “Straight Up.” And Joe Sample's
“Old Places Old Faces” found the ex-
Crusader combining aesthetics by mak-
ing swing sound funky. Likewise, George
Duke unplugged and got orchestral with
his “Muir Woods Suite.” Throw in Herbie
Hancock's dip into acoustic instruments
(and pop tunes) and you've got a bona
fide trend.
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Wilson brings modernity to ancient material.

Of course, real rads don't show up
much on the Billboard charts, because,
generally speaking, experimentation
isn't compatible with commerce. Which
is why King Phish Trey Anastasio’s
progged-out “Surrender To The Air" disc
(with its Sun Ra alumnae, downtown
New Yorkers and curvaceous cacopho-
ny) is seen as a relatively exciting blip
on the screen by those who like their
sounds a bit more eruptive. These days,
records of wholly original material
sometimes wind up taking a back seat
to concept discs.

MILLIONS FROM TRIBUTE

As detailed in last summer's Jaz
Spotlight, tribute records are a solid
marketing ploy used by majors and
minors alike. Verve showed most labels
the way with the left-field success of
Joe Henderson’s 1991 Billy Strayhorn
nod, “Lush Life.” The well-conceived
project took a respected also-ran and
turned him into a commercial goliath. Is
there little wonder why imitation has
become the sincerest form of flattery?

An abundance of tributes has tumed
the form into a marketing staple.

o
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w Moon Datghier
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wilson

Coltrane is most often the deity of
choice. Kenny Garrett and Pat Metheny
recently teamed up to essay Trane's
tunes on Wamner Bros." “Pursuance.”
Bob Mintzer took some of the master's
pieces into large-ensemble territory on
DMP’s “Big Band Trane,” and visible on
the horizon is trombonist Conrad
Herwig's Latin adaptation of Trane, on
the Astor Place label. Even huge names
like Chick Corea believe it to be an aid.
The pianist is leading an all-star cast
(Roy Haynes, Josh Redman, Wallace
Roney and Christian McBride) in
an homage to Bud Powell's
tunes at national festival dates
all summer long. But the phe-
nomenon of tributes tacitly raises
another question of the day. Are
there more great players than
there are great writers?

COMPILATIONS’ BIRTH-RATE
RISE

Also interesting of late have
been the repackaging campaigns
of the majors. Jazz may be a
music of zealots, folks who are
generally knowledgeable regard-
ing the particulars of their
favorite sounds. But zealots
already own the music, so to
move existing catalog and target
newcomers, compilations are
constantly being born.

One 35-year-old acquaintance
recently asked if | knew what Duke
Ellington disc the song “Sophisticated
Lady” was on. Several, right? But she
just wanted that tune, didn't care about
the interpretation or the band mem-
bers. She's a rep of the demographic
that campaigns like Columbia’s “This Is
Jazz" are aimed at: i.e., the neophyte
listener who knows they've heard the
name Thelonious Monk before, but has
no idea what instrument he plays. There
might be more of those people than we
realize. Several of the initial 10 offerings
from the series have made it to the
charts. RCA is also involved in the com-
pilation game right now. Their 10-title
debut of a “Greatest Hits" series
includes work from the biggies—
Ellington, Basie, Hampton, Armstrong,
Waller, etc.—and was born to give new-
comers a primer to go by (or is that to
go buy?).

it's slightly odd that, during an era
that some industry personalities claim is
overly flooded with product, generic hits-
packages would seem a blessing. To
Continued on page 48

Artistic Licen,sinr

Nowadays, labels needn’t sign artists to put out

records. If an imprint wants to increase the number of its releases,

culling titles from foreign labels is an increasingly popular option.

BY JIM MACNIE

ally the numbers of jazz artists

in flux, and you'll realize that

A&R work can be a crapshoot.

Some players flit from label to

label; some have no home at
all. Establishing and maintaining a
stable of performers takes foresight,
plenty of dough and a fair amount of
luck.

But labels needn't sign artists to
put out records. If an imprint wants to
increase the number of its releases,
culling titles from elsewhere is an
option.

Sources vary. Overseas companies,
stateside competitors or corporate
cousins are all viable options. What
seems ordinary in one market takes
on significance in another, and one
company's forgotten disc is another's
rarity.

In today's ultra-tight commercial
landscape, the process of licensing
rights to a jazz title is an increasingly
effective way to bolster one’s catalog.

Jerry Gordon, VP
of the Philadelphia-
based Evidence label,
knows about the
advantages. Evidence
brings in about 30
tittes from elsewhere
over a given year.
“People do it because
it costs a iot to make a
jazz record,” he says.
“When a jazz session
starts costing $25,000
or $30,000, it be-
comes hard to make back your
money. The advantage of licensing is
releasing good pieces without paying
alot.”

Donald Elfman, director of jazz for
Koch International, says that licensing
is perfect for a company that has
small resources. Koch has recently
put out vintage records licensed from
Sony Music Special Products, includ-
ing trumpeter Johnny Coles' “The
Warm Sound,” Herb Ellis & Stuff
Smith’s “Together!” and John Handy’s
“Live At The Monterey Jazz Festival.”
Each was initially issued during the
early 1960s.

“In the past, most licensing was
done for individual projects,” says
Elfman. “Someone might be compil-
ing a Rodgers and Hart disc and need
to round it out with a particular Ella
Fitzgerald track. But these days,
whole records get released.”

Elfman looks for things that that he
fondly remembers and knows aren't
currently on CD. “If it looks like the
major is without plans for releasing it,
we make a request. That's how the
Handy project began. It was my fave
record as a kid.”

Koch’s acquisition rate is far from
100%,; they're regularly shot down for
titles. Arthur Blythe's early '80s clas-
sic, “lllusions,” was denied by
Columbia; so was Joanne Brackeen's
“‘Ancient Dynasty,” perhaps because it
contained work by current hot proper-
ty Joe Henderson. Some obscure
records by Cannonball Adderley were
also nixed by Capitol.

"Anything to do with jazz at Capitol
comes through us,” says Tom Evered,

From France with love:
Rodney Kendrick's album

Blue Note's VP of marketing, “and we
simply don't license out entire albums
domestically. You see our reissues--
we like to do it all ourselves. We have
an efficient way of pulling them up
and getting them done.”

Blue Note has allowed restricted
licensing rights to the esteemed mail-
order-only company Mosaic, but
that's done on a limited basis.
Mosaic's boxed set of Thelonious
Monk’s Blue Note recordings was for
vinyl rights only and had a “limited
time and quantity,” reminds Evered.
When the time constraints ended and
copies were sold out, Blue Note
issued its own Monk set, on CD.

LABELS SHARE COSTS

Blue Note acts much more as a
licenser than a licensee; a stream of
requests steadily flows its way. But
the label has enhanced its own cata-
log by gleaning titles from elsewhere.
It participates in an international-
release agreement
with the Japanese
somethin’ else label,
“a sister company
owned by Toshiba
EMI," according to
Evered. “It broadens
the spectrum of
music we put out,” he
assures. “We look for
something that com-
pliments our sound.
Something that does
not necessarily com-
pete with what we're releasing al-
ready.” The latest disc to hit the racks
from the accord is pianist Junko
Onishi’s “Piano Quintet Suite.” “She's
under contract to somethin' else,”
explains Evered, “and we merely act
as a domestic conduit. Costs for
breaking the artist are shared, just as
we would share costs if one of our
artists were touring elsewhere.”

Other titles from EMI affiliates are
channeled through Blue Note as
well—Holland-based vocalist Denise
Jannah's “| Was Born In Love With
You,” for example. Cuban pianist
Gonzalo Rubalcaba's Blue Note titles
came through somethin’ else as well;
work restrictions between the com-
munist island and the U.S. blocked
his signing to Blue Note proper.

The Blue Note/somethin’ else
arrangement—Dbased on being part of
a global corporate family—is not
unlike the deal that Verve uses to
augment its annual release schedule.
Titles from PolyGram France are
released on Verve in the U.S. Abbey
Lincoln, Charlie Haden and others
have had their highly celebrated Verve
discs begin through a dea! with the
French arm of the mother company.
Pianist Rodney Kendrick’s superb new
title, “Last Chance For Common
Sense,” proves how important this
relationship is.

JAPAN VALUES JAZZ
Evidence Records, which has a ros-
ter of artists that includes pianist
James Williams, drummer Ralph
Peterson (whose early work came to
Continued on page 38

36

BILLBOARD SPOTLIGHT

BILLBOARD JULY 27, 1996



Impress
| your
friends
with
your
good taste.

m‘ sybu Iy "ou| ‘W dHO 9661 J ;

Danilo Perez BlackNote Horace Silver Diana Krall

IMPD-190

IMPD-177 IMPD-192
IMPD-192

Act on Impulse @




ARTISTIC LICENSING
Continued from page 36

Blue Note via somethin’ else} and
saxophonist Billy Harper, also roam
the globe in search of viable titles.

Japan has been a fount of quality
for the label. Evidence currently has
licensing agreements with several
labels, including Alpha and King,
which often record American jazz
artists, from Hank Jones to Joanne
Brackeen and Billy Pierce, among
many others.

“Jazz is valued in Japan,” says Jerry
Gordon, “and | find that Japanese
companies are willing to spend big
dollars to make good recordings. They
paid the initial price, and we bring
them here [to the States]—for us it's
profitable and time-saving.” But, he
reminds, it's crucial to scrutinize the
turf. “You've got to
know that the licensor
is honorable—that they
in fact have the right to
license that piece, and
that they haven’t previ-
ous agreements that
will somehow compete
with yours.”

Knowing that the
titles will be available
for awhile is also a pri-
ority. If a particular
record starts to take off sales-wise,
it's nice to have assurance there is
more product to back up the orders.
Gordon stresses cautiousness. “You
can't have a catalog where titles are
constantly disappearing,” he says.
“‘Gee, what happened to #0017
Whoops! Not there anymore.’

INVESTING IN FUTURES

Perhaps the most troubling buga-
boo to licensees is predicting the
future. Jazz records are difficult to sell
unless you mount appropriate sup-
port. To separate your licensed title
from the slew of jazz CDs that come
out every week, a campaign is need-
ed. And the legwork for a current title
sometimes doesn't pay off until the
next record hits the racks.

Gordon thinks the downside of mar-
keting often rears its head. “Investing in
a campaign may only set you up for the
second or third release by that same
artist,” he posits, “So it's gambling to
spend money on a player that you don't
own. What if they're not there for the
second or third release? Many artists
do one-offs for these companies. The
guy might be gone in a flash.”

Columbia came upon its own set of
advantages and shortcomings during a
three-year pact with Japan's DIW label,
currently imported through Sphere
Distribution. During that time, from
February of 1992 to March of 1995,
Columbia released a number of valued
dates by progressive American jazzers.
“At the time, it made sense to go with
DIW because they'd already estab-
lished themselves in the market as a
hip, cutting-edge label,” say Kevin
Gore, Columbia Jazz's VP of promotion
and marketing (U.S.). “Plus, they had
a catalog that, at one point, we were
interested in trying to buy.”

David Murray's “Shakill's Warrior,”
Harold Mabern's “Straight Street” and

4

Abbey Lincoin

James Carter’s *).C. On The Set” were
all import titles that Columbia fun-
neled into the stores.

But as time went on, Columbia
decided that the DIW catalog was still
healthy retail-wise. “To reissue it
wouldn’'t have been a great business
venture,” says Gore. “There were still
a number of import units out there,
and we’'d have wound up competing
with ourselves.”

Gore also warns of consumer con-
fusion as far as what was a catalog
piece and what was a new release.
For example, Murray had several titles
available for issue. “DIW, especially
their producer here in New York,
Kazunori Sugiyama, was great to work
with,” grants Gore. “And we were
happy to try and get important music
out to more people.

“But at the end of the day, we felt
it would be better to
focus in on an artist or
two and develop a
career plan for them.
Something we would
have more input into:
the flow of records,
the touring and mar-
keting efforts—that
stuff is important.”

HIGH-VIS ARTISTS

These days, it's
Koch who is treading into the DIW
waters. Elfman says that bassist
Rodney Whitaker's DIW disc “Children
Of The Light” will be released on Koch
Jazz in September. It's the kind of
album that gives the comparatively
obscure Koch label access to artists
who are high-vis because of their own
domestic contracts (and ad cam-
paigns). The bandmates on “Children”
are “the faves of the day,” chuckles
Elfman. “Nicholas Payton, Wallace
Roney, James Carter, Geri Allen—it's
the first of that kind of record for us.”
Koch is negotiating with DIW for other
discs, but right now they’re on a title-
to-title basis.

More labyrinthine turns? Columbia
tumed down Koch's request for James
“Blood” Utmer's opus, “Odyssey,” but
it will be brokering a few cut-out
Columbia titles. Tim Berne's “Fulton
Street Maul” and “Sanctified Dreams,”
along with Jane Ira Bloom's “Slalom”
and “Modern Drama,” should both see
light before the end of the year.

From the artistic point of view, it's a
boon., “I'm totally happy,” says Berne,
“I wouldn’t want everything |'ve done
prominently reissued, but those two
are strong records. They were out for
such a short time on CD, they'll be
like new releases.”

Koch is determined to make a push
with them, but won't wring its hands
about sales. “We don't have the kind
of corporate structure a big company
does,” explains Elfman. “There's not
the same kind of sales pressure to
sell 20,000 copies. Our goal is to
reinstate titles and give them a little
push.

“| like the idea of finding new
artists, but | love the idea of having
lost treasures come back into play.
It's history.”

History, you could say, that needs
only pen and ink to be revitalized. ll

d

MUSICAL VETS whose influence
extends beyond jazz, Tony Bennett and
Quincy Jones are the year-to-date lead-
ers in this Spotlight's recaps of
Billboard’s Top Jazz Albums and Top
Contemporary Jazz charts.

If the lead held by Bennett's “Here’s
To The Ladies” holds through the rest of
the chart year, which ends with the Nov.
30 issue, it will mark the third straight
year that the crooner has an album lead
the Top Jazz Albums field in Billboard’s
Year In Music issue. His “MTV
Unplugged,” which ranks fifth for the
year to date, won in 1995, and
Bennett’'s “Steppin’ Out” topped the
category the previous year.

In the Top Contemporary Jazz field,
Jones’ “Q’s Juke Joint” currently enjoys
a substantial lead over Kenny G's
“Breathless,” the title that won the cat-
egory in 1993 and 1994. “Breathless”
fell to the runner-up spot last year, oust-
ed by G's Christmas title, “Miracles: The
Holiday Album.”

Before the year ends, though, Kenny
G could extend his win streak to four
years, because the soprano saxophonist
is set to release a new album in
September. G’s “Breathless” and
“Miracles” each sold more than
435,000 units in the first four weeks, so
if his new one arrives on schedule, and
if it qualifies for the Top Contemporary
Jazz chart, he stands a chance to over-
take Jones before the chart year ends.
Stay tuned.

Joining Bennett in the top 10 of Top
Jazz Albums are a few artists who are
not typically associated with the genre:
No. 2, Van Morrison With Georgie Fame;
No. 7, David Sanborn; and No. 10, Joe
Sample. Sample and Sanborn are usu-
ally—but not always—found on the Top
Contemporary Jazz list, and Morrison is
a seasoned pop star, but all three
turned to the mainstream with these
outings.

Soundtracks from “Leaving Las
Vegas” and “The Bridges Of Madison
County” also rank high, with Cassandra
Wilson, Herbie Hancock and Wynton &
Ellis Marsalis rounding out the top 10.

Vocalists Will Downing and Randy
Crawford follow Jones and G on the
Contemporary Jazz recap. Blue Note's
Christmas title, “Jazz To The World,” and
the soundtrack from “Get Shorty” are
among the leaders. Fourplay, the last
act to top the category before Kenny G's
reign (1992), stands in seventh place.
Rookie violinist Jerald Daemyon and sax
men Boney James and Najee are also
players in the top 10.

WE DO IT: Both jazz recaps utilize the
same methodologies used to compile
Billboard’s Year In Music charts. The
ranks are determined by the SoundScan
sales units registered during each week
a title appeared on the Top Jazz Albums
or Top Contemporary Jazz chart from the
start of the chart year (Dec. 2, 1996)
through the June 29 issue.

These recaps were prepared by chart
manager Datu Faison with assistance
from Michael Cusson. In addition to
these two lists, the Year In Music issue
will also include artist, label and dis-
tributing-label recaps for both jazz
charts. H

BY GEOFF MAYFIELD

e Numbers 535

Tony Bennett Quincy Jones
TOP JAZZ ALBUMS
Po. TITLE ARTIST LABEL
i HERE"S TO THE LADIES Tony Bennstt Columbia
7 FOW LONG FAS THIS BEEN
GOING ON Van Morrison With Georgie
Fame & Friends Verve
% LEAVING LAS VEGAS Soundtrack: Pangaea
£ NeWw MOON DAUGHTER Cassandra Witson Blue Note
S ATV UNFLUGGED Tory Bennett Columbia
4 ThE NE3 STANDARD Herbie Hancock Verve
7 PEARLS David Sankorn €lektra
8 THE BRIDGES ©OF MADISOM
COUNTY Soundtrack Malpaso
9 JCe€ COCL'S BLUES Wynton & ellis Marsatis Columbia
10 OLD PLACES CLD FACES Joe Sampﬂe Warner Bros.
1 LGVED DNES &38is & Branford Marsalis Cofumbia
12 THE BEST OF THE SONGBODKS 318 Fitzgeza’d Verve
13 SURRENDER TC THE AIR Surrender To The Air ehektra
14 THE FROMISE John McLaughQin Verve
15 SWNG KIDS Soundtrack Holywood
18 THRISTAAS Cacar Peterson Tefarc
17 AT THE BLUE NOTE: SATURDAY
JUNE 4TH 1994 15T SET Keith Jarrets ECA
18 FIRST INSTRUMENT Rachelte Ferrell Blue Note
1?5 Harry Connick Jr. Columbia
70 ALL FOR JOU (A DEDICATICN TO
THE NAT KING COLE TRIO) Dian Krafl Impulae
21 GIVING AJSELF TO §OU Gerald Aﬂbnght Atdantic Jazz
17 TIME AFTER TIME €tca James Private
23 DEDICATED TO NELSON Rosemary CQoone; Concord
24 BILUE'S BEST Biflie Hoﬂidag Verve
25 PIGHLIGHTS FROM THE
PLUGGED NICKEL Miles Davia Legacy
TOP CONTEMPORARJ JAZZ ALBUMAS
Po. TITLE ARTIST LABEL
1 Q'S JOOK JOINT Quincy Jones Queat
1 BEEATHLESS Kerny G Arista
3 MOCDS Witk Downing Mercury
4 NAKED AND TRUE Randy Crasfo:d Bluemoon
5 JAZZ TO THE WORLD Various Artisia Blue Note
4 THINKING A3OUT §OU Jerald Daemyen GRP

7 ELXiR
8 SEDUZTION
? GET SHORT}

10 NAJEE PLAJS SONGS FROM
THE K&§ OF LIFE- A TRIBUTE TO
STEVIE WONDER

11 DISCOVERE

12 THE JAZZMASTERS 11

13 BRAVE NElW WORLD

14 ATTITLDE ADJUSTAENT

15 SAX BY THE FiR€

14 SAX ON THt BEACH

17 SOdL SURVIVOR

18 A GRP ARTISTS' CELEBRATION OF
THE SONGS CF THE BEATLES

1?7 LOVE SONGS

20 SAPPHIRE

21 THe BEST OF DAVIL: SANBORN

71 SUDDEN BURST OF ENERGY

23 HEART OF THE NIGHT

24 HOL!DAY

25 10¢ DEGREES AND RISING

Fourpﬂq
3oney James
Soundtrack

Najee

he John Tesh Project

The Jazzmasters

Russ Freeman & The Rippingtons
George Hovarc

The John Tesh Project

The John Teah Project

Bobby Calduel

Various Artista
David Sanborn
Keire Matavi
David Sanborn
€ard Klugh
Spyo Gyra
Russ Freeman
Incognito

Warner Broa.
Warner Broa.
Antiftes

eMl

GTSP

VC

GRP

GRP

GTSP
GTSP
Sin-Drome

GRP

Warner Broa.
White Cat
Warner Broa.
Warner Broa.
GRP

GRP

Verve
Forecast/Talkin
Loud
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THE FINEST IK JAIZ SINCE 1838

BLUE NOTE

CASSANDRA WILSON / NEW GROOVES / RENEE ROSNES / THE BLUE NOTE ALL-STARS / BOB BELDEN - SHADES OF BLUE / CARNEGIE
HALL JAZZ BAND / CHARLIE HUNTER / PAUL JACKSON JR. / RICHARD ELLIOT / RAY BARRETTO / PIECES OF A DREAM / JAVON
JACKSON / GREG OSBY / MARCUS PRINTUP / SONNY FORTUNE / JACKIE McLEAN / THE DOKY BROTHERS / MICHELE ROSEWOMAN /
CAECILIE NORBY / GERRY MULLIGAN - COMPLETE QUARTETS WITH CHET BAKER / LEE MORGAN - LIVE AT THE LIGHTHOUSE

TINATION..
GROOVIN' HARD SINGE 183

THE COMPLETE BLUE NOTE RECORDINGS OF DEXTER GORDON (6 €Ds) / DIANNE REEVES - THE GRAND ENCOUNTER with James Moody, Clark Terry. Toots Thielemans and others

JOE LOVANO - THE MUSIC OF FRANK SINATRA / THE CONNOISSEUR SERIES - TWELVE MORE TITLES IN THE MOST ACCLAIMED REISSUE PROGRAM IN JAZZ. INCLUDING BLUE
NOTE’S “LOST LEGENDS “ - THE RAREST OF THE RARE!

FOR A CATALOG OR MORE INFORMATION, WRITE TO US:
Blue Note Records 1290 Avenue of the Americas - 35th floor New York, NY 10104



t's a win-win proposition, say
most jazz industry observers of the
recent marketing trend toward
superstore gigging—that is, retail-
outlet appearances by musicians
eager to break into new markets
and/or promote their latest releases.

“With radio formats tightening in the
past couple of years and more titles
and artists added almost daily, record
companies have to look for new ways
to get behind their albums,” says Dave
Love, CEO of Heads Up International,
whose debuting “saxtress” Pamela
Williams is one of the current stars and
purportedly one of the chief beneficia-
ries of the superstore circuit.

“Marcus Roberts was maybe not the
first jazz artist to play a Borders store,”
concedes Kevin
Gore, Columbia
Records VP of jazz
promotion  and
marketing (U.S.),
“but he was the
first to make a
tour of Borders,

b}

starting around
Valentines' Day
1995."

“Not to single
out any one retail-
er, we've spon-
sored jazz in-store
performances for
about two years,
with Boney James, George Duke,
Marilyn Scott and, currently, Joe
Sample,” Randall Kennedy, Warner
Bros. Records senior director of mar-
keting and sales (U.S.), says. ‘As a
promotional tool, an in-store tour is
beyond the old practice of get-
ting an artist to visit radio and
TV stations, a branch distribu-
tion outlet and then do a retail
walk-through. In-store perfor-
mances present artists to the
public in an exclusive light—
close up—which isn't like hear-
ing them in a club or concert or
on record.”

“One of our major goals is
getting artists to the people,”
says Nate Herm, product man-
ager of Verve (U.S.). “Having
them perform in retail stores is the
most effective way to do it.” Herr cites
trumpeter Nicholas Payton's recent
performances—with quintet or quar-
tet—following up the release of his
album “Gumbo Nouveau” in Tower
Records stores in Chicago, New York,
New Orleans and Washington, D.C., as
particularly strong promotions.

“Of course, you've got to coordinate
several aspects to make these work,”
Herr cautions. “That includes advertis-
ing in advance of the event, pushing
for lots of airplay, interviews and press,

at Tower.

§§NIC H()CAS(,M..@/«WV

PAY

Nicholas Payton served his “Gumbo”

Marilyn Horn and friends at Tower, San Diego

GIGGING THE
SUPERSTORE CIRCUIT

The bottom line is “Face-to-face pays off” as an increasing
array of jazzers expose themselves to retail.

BY HOWARD MANDEL

good price and positioning in the retail-
er's display; taking advantage of every
opportunity when an artist visits a
potential market.”

PIANO RENTALS AND NO REIN-
FORCEMENT

“In-store gigs work on one level as
artist development,” suggests Don
Lucoff, president of DL Media, publi-
cists for Blue Note Records, among
other jazz labels. With nine albums in
the Blue Note catalog, pianist Elaine
Elias embarked on an eight-city in-
store tour lasting three weeks. Her solo
appearances required piano rentals
(provided by the record label) but little
sound-reinforcement equipment or
stage-space. And she drew well in
locales  without
dedicated jazz ven-
ues she'd other-
wise perform, in-
including Miami,
where some 300
people came to
hear her at Bor-
ders.

“That was a
good match,”
Lucoff says. “You
need the right
artist and the right
store. But these
gigs reach people
who may not go to
concert halls, yet do get to shopping
malls. So they usually result in a good
point-of-purchase action too.”

“We've never sold zero at any of
them,” emphasizes Mike Rome, head
buyer and partner in fouryear old

Te

Street Corner Music, situated in a strip
mall in Beveriey Hills, Mich., just out-
side Detroit. Jazzy Southwest blues
guitarist Gatemouth Brown recently
played unaccompanied and unplugged
in the 2500-square-foot store.
Ostensibly supporting a Capitol reis-
sue, Brown's Street Corner sales dou-
bled as Verve coincidentally released
his newest album on the very same

day.
“We had Pamela Williams here, too,”
Rome mentions. “She was already
Continued on page 42

here was a brief moment, back
in the '70s, when the last inter-
esting thing happened in jaz
before Wynton Marsalis came to
town and began his rise to his
present eminence as the King's Own
Trumpeter, creating an atmosphere in
which all but the most adventurous con-
sider bebop to be the One True Church,
and young musicians try assiduously to
emulate the Miles Davis-Herbie

Hancock-Wayne Shorter-Ron Car-
ter-Tony Williams records of 30 years
ago, or the John Coltrane records from
shortly before that.

This moment took place largely in
New York, and largely for economic rea-
sons. The enormous popularity of rock
had almost destroyed jazz, and jazz
clubs were closing. This was the period
of Free Jazz, often so abstruse that very
few cared to listen to it. A law in New
York stated that if a musical group
included a singer or drummer, an enter-
tainment tax had to be charged; other-
wise not. So small clubs started book-
ing duos—horn and piano, horn and
guitar, horn and bass, bass and guitar.
Zoot Sims, tenor, and Bucky Pizzarelli,
guitar. The guitarist Jim Hall with the
bassist Ron Carter or the trombonist
Bob Brookmeyer. The arranger and
pianist Gil Evans with his fellow member
of the Miles Davis “Birth Of The Cool”
band, altoist Lee Konitz. These were
older musicians, most of them white.
Most of them lyrical and reflective. In
the midst of this, the pianist Jimmy
Rowles ceased being Tommy Flanagan's
only competition for the title of World's
Greatest Accompanist and came to
New York to play solo piano in places
like Bradley's and the Cookery. Stan
Getz recorded a marvelous aibum with
his friend from the Herman band called
“The Peacocks,” which served its pur-
pose of bringing Rowles to a wider audi-
ence. In an era saturated with black
protest music, there was something
else going on—white survivors’ music.

Now, nearly a quarter-century after it
was made, along comes a perfect
example of what | am talking about, a
Fantasy recording called “But
Beautiful,” made at a series of
European concerts the Bill Evans Trio
played with Stan Getz during the sum-
mer of 1972. The most indelible track is
a duet between Getz and Evans on
Rowles’ wonderful impressionist piece,

For

BY JOE GOLDBERG

“The Peacocks.” Getz is the great lyrical
tenor saxophonist of the second half of
the 20th century; Evans is the most
influential jazz pianist of the past 40
years. There was always a hint of
English pastoral to his music. One of his
disciples, Brad Mehldau, is referred to
by his manager as “Bill Evans with
balls,” but what is fascinating is that
George Russell's “All About Rosie,”
which contains the solo that brought
Evans to everyone's astonished atten-
tion, contains one of the most muscu-
lar, propulsive jazz solos ever recorded.

Evans did this time after time as a
sideman; as a leader, either the
burden of responsibility or his
personal problems left him with
a gorgeous touch and emotions
almost too private to be cap-
tured on tape.

This record is practically all
Getz, who does little more than
play the tune through, but with a
heartrending tone and subtle
displacements that make it a
unique performance. As if to
prove that a great jazz musician
can make music out of every-
thing, Getz announces, at the
end of “The Peacocks,” “Happy
birthday, Bill" and proceeds to
play, unaccompanied, the most beauti-
ful version of “Happy Birthday To You"
you are ever likely to hear.

But the blues on the same recording
are only of middling interest, even
though, on “Lover Man,” Getz plays
powerful blues-derived phrases and
even shows you where he learned to do
it by quoting “Parker's Mood.” Often,
Getz could be soft enough to be mushy,
relying primarily on that gorgeous tone,
but when he toughened up, he was
peerless.

| met Getz once, at the home of a
beautiful woman named Barbara Rolf,
who had lived with him when she
was a teenager. Barbara shared
a Greenwich Village apartment
with a woman named Sara
Lownds, who was, like her,
smart, charming, funny and
lovely. They had what in Paris
would have been called a salon.
Barbara died far too young, of
leukemia, and Sara married Bob
Dylan. Getz might have spent
our time together that day wish-
ing | would leave, but even so,
he seemed merely blandly
pleasant, and | could not see
where the music came from.

Barbara is nowhere men-
tioned in the new biography of
Getz, and another friend who died too
young, the arranger Gary McFarland, is
given only a couple of perfunctory lines.
but Hermann Goring, who first saw what
was to become the swastika at the cas-
tle of the grandfather of Getz's second
wife, gets four full pages, and the atten-
tion wanders for the same reason that
yours must have over the sentence | am
now completing.

“Stan Getz: A Life In Jazz,” by Donald
L. Maggin (Morrow, 1996), has many

e White BOU/S

such digressions, but once it settles
down, it tells a harrowing story. The
story is one we have heard before, most
recently about Miles Davis and Frank
Sinatra: how could someone this diffi-
cult and destructive make such gor-
geous music?

Several times, Getz told Peter
Levinson, his publicist of 17 years, that
perhaps it was because he was a Jew—
always making a joke out of it, but leav-
ing the parallels between black and
Jewish oppression clear.

There have been times—and the
'50s and '60s were among them—
when to be a white jazz musician in this
country was a hard row to hoe. Reverse
racism was the tag line, and | strongly
remember seeing Getz at the Jaz
Gallery opposite Sonny Rollins, on the
occasion of Rollins' return after his first
voluntary retirement, playing his con-
summate best to no attention at all,
because everyone was Waiting For
Sonny. There was an element of racism
in that, a reaction against what the
funkiest of all pianists, Horace Silver
once called “white faggotty jazz"; never
mind that the leader who took him out
of a Connecticut bar and made him a
star was—you guessed it—Stan Getz.

And the reverse of that coin is that
the meanest, coldest, turn-his-back-on-
you musician of the era, Miles Davis, is
the one who hired four white musicians
named Bill Evans, Gil Evans, Lee Konitz
and Keith Jarrett, reasonably saying that
if anyone knew a black musician who
could play like that, he, Miles, would be
happy to hire them.

As well he should have. Miles creat-
ed some of his greatest music with a
man who was not only not black, but
wasn't even an American. Canadian-
born lan Emest Gilmore Green, Gil
Evans to you, created, with and around
Miles Davis, three albums—*“Miles

THE COMPLETE COLUMBIA STUDIO RECORDINGS

Ahead,” “Sketches Of Spain” and
“Porgy And Bess"—that are monumen-
tal peaks of American popular art in the
20th century. They rank in importance
with the first two “Godfather” films and
share an unfortunate coda in "Quiet
Nights” with “Godfather Ili"—sure,
nobody else could have done it, but

still.
Gil Evans’ lyricism, as someone once
said of Miles himself, tended toward
Continued on page 46
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GIGGING THE STORES
Continued from page 40

popular, due to radio play—and really,
we don't want to have anyone here
without there already being some buzz.

“We got about 100 extra people into
the store; we try to catch them after
work, but it's hard, because our jaz
customers are in their 30s and 40s,
with family responsibilities, and it's 6
p.m., dinner time. With Pamela, we
put ‘Saxtress’ on softly, and she played
along. It sounded kind of cool!

“It was already among our top five
sellers for three months,” he reports.
“It would have been hard for her to sell
even better. But in-store performances
can push a CD from being in our top
20 to our top 5—and once an artist
does it, sales are guaranteed for
months to come and CDs to come.”

PROFITABLE BORDERS-CROSSING
Columbia’s Gore concurs that in-
store performances can give albums
that have been available for months a
second wind, even leading in to the
artists’ next releases. “When Marcus
Roberts went out on his two-week
Borders spree, his trio album of
Gershwin interpretations had already
been out seven months. | remember in
White Plains, | think, they had 200
people tum out and sold 110 copies

through the one gig! That was encour-
aging.”

“We've had good experience with
in-store gigs on weekends,” says Jim
Delong, jazz buyer for Tower Records,
Lincoln Park in Chicago. “We've got a
good space, a large store, and we're
on the second floor with an area in the
front, facing the street, where we put
up an 8'-by-8' stage. We've got a little
Peavey sound system, and it's all we
need.

“There’s an investment of our
time, it's definitely work supervising
the logistics, and you've got to let
your customers know about the
event at least nine or 10 days in
advance so they adjust their shop-
ping schedule. But face-to-face pays
off in the long run. Especially when
our sales staff gets exposed to good
artists, is truly impressed by what
they've heard and afterwards can
respond to customer queries honest-
ly and enthusiastically.

“Of course, we've got an urbane
clientele. We sell some contemporary,
new age and commercial jazz but also
a lot of deep catalog: Cannonball
Adderley, John Coltrane and Miles,
Miles, Miles. It's hard to get them to
do an in-store,” he says dryly of the
late jazz superstars, “but if they did, in
support of new product, I'm sure we'd
do gangbusters.” ll

Global Jazz Pulse

PARIS—In recent decades, France has
nurtured several great jazz pianists—from
Martial Solal to Michel Petrucciani—who
brought a new approach to the instru-
ment. A new generation of pianists has
emerged recently, with Jacky Terrasson
and Laurent de Wilde at the forefront.

Pianist Laurent de Wilde

Laurent de Wilde is widely considered as
one of the rejuvenators of the French jazz
scene. Influenced by Hertne Hancock,
Miles Davis, Ahmad Jamal and
Thelonious Monk (about whom he
recently wrote a book), De Wilde was
born in the U.S. in 1960, when his father

was working for the French embassy in
Washington, D.C. He went to one of the
most renowned universities in France—
Ecole Normale Superieure—before con-
sidering a career in jaz. “The Back
Bumer,” De Wilde's fifth album (and first
for Sony Music), was greeted by rave
reviews in the French press when
released at the end of 1995. It was
recorded in New York with Eddie
Henderson (trumpet), Antonio Hart (sax)
and a rhythm section consisting of Ira
Coleman (bass) and Billy Drummond
(drums). His music is full of vitality, and
he is the one who, in Miles’ words, would
only play “the notes that count.”
Although he has proven to be a brilliant
composer, he likes to take on some old
standards, such as “Besame Mucho” or
“What is This Thing Called Love,” and
give them a personal treatment. Last
year, De Wilde received the Django
Reinhardt Award from the French
Academy Of Jaz for his recordings. Sony
reports that “The Back Bumer” has sold
6,500 units in France. Sony Jazz product
manager Pierre Michelin says the label's
priority is to develop De Wilde's career
intemationally. “It is our first local signing
and it's a long-term commitment,” says

Michelin. “We are lucky to have a multi-
talented artist, who not only plays music
but also writes books. He also has that
dual culture—French and American—
which gives him a very interesting look at
things."—EMMANUEL LEGRAND

HAMBURG—HKlaus Doldinger has been a
key fixture on the German jazz scene for
over 30 years. Bom in Berlin in 1936,
Doldinger has had a major influence on
the development of European jazz as a
skilled jazz, R&B and fusion musician.
Tours with Passport, his group of over 25
years, have taken him to America, Asia
and Australia. He has performed with
jazz, fusion and blues legends such as
Les McCann, Brian Auger and Buddy
Guy, at a total of over 1,500 concerts.
Klaus Doldinger is also a permanent
guest at the prestigious Montreux Jazz
Festival. WEA managing director Gerd

Continued on page 44
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GLOBAL PULSE
Continued from page 42

Gebhardt explains Klaus Doldinger’s suc-
cess like this: “The spirit of creative
development, stylistic liveliness and plea-
sure at making music form the basis of
Doldinger’s music even in the 26th year
of Passport’s existence.” Passport has
always been something of a nursery for
up-and-coming young German musi-
cians, such as Udo Lindenberg, who has
enjoyed decades of success, and the
well-known drummer Curt Cress.
Doldinger was originally signed to WEA
Germany by Siegfried Loch, today presi-
dent of jazz label ACT Records, and his
new WEA album, “Passport To Paradise,”
is his 21st for the company. It contains
11 new Doldinger compositions and
proves that his group is still taking new
paths in jazz. Says Gebhardt, “It's an
album in the best Passport tradition,
stimulating and of the highest musical
order.” Doldinger’s studio album, “Street
O Dreams,” has been released in the
U.S. on the Mesa/Bluemoon label. It was
Doldinger's dream to record songs with
numerous old and young jazz greats.
Joining him on this album are Tommy
Flanagan, Roy Ayers, Don Alias, Victor
Lewis and Charnett Moffett. Says
Doldinger, “For me, ‘Street Of Dreams’ is
proof that jazz is a valid international lan-
guage. | had not played with any of these
musicians before, but this did not pre-
vent us from communicating perfectly
from the outset.’

—WOLFGANG SPAHR

MELBOURNE—When former Warner
Australia managing director Philip
Mortlock set up the Origin label to mar-
ket jazz and ambient works, Melbourne
pianist Paul Grabowsky was one of the
first artists he contacted. “He’s one of
the most open-minded musicians |
know,” Mortlock says, “and he fitted in
with our ‘long shelf-life’ approach to our
records.” The albums “When Words Fail”
by ihe Paul Grabowsky Trio and “Ringing
The Bell Backwards™ by the contempo-
rary jazz Australian Art Orchestra (with
whom Grabowsky is touring India in
October) have registered sound sales
and interest from Europe and Japan.
Grabowsky, meanwhile, believes diversifi-
cation is the key to longevity. “Coming
from a jazz background, | have leamed to
think very quickly,” he says. “The more
flexible you are, the more your services
will e called upon by a greater amount
of clients.” He has written for a solo
album by rock veteran Ross Wilson; per-
formeed Bach concertos with the Adelaide
Chamber Orchestra; composed and
arranged for film, TV and live theater;
been commissioned for operatic works
by the Adelaide Festival and the Westemn
Australian Opera; and appeared this
spring at the Bogota Arts Festival in
Colombia with theatrical performer
Robyn Archer. A descendant of Polish
aristocrats who fled to Scotland in the
18th century, “Count” Grabowski started
to play piano by age 5. After classical
piano training, he moved to Europe to
study and teach jaz. He returned to
Australia in the mid-"80s and set up a
production facility, Grabsound, with
brother Mike to “provide music for wed-
dings, parties, anything.” In June, he
began producing and co-presenting a
14-part TV series called "Access All
Areas” for young musicians.

—CHRISTIE ELIEZER
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Best in JAZZ, BLUES, | | continued from page 40
lots more! ecstasy. A musician who worked on

these sessions said that sitting there,
surrounded by that sound, could make
you cry.

Evans was, without question, the
finest arranger for jazz band after
Ellington, and, like Ellington, eschewed
section work for mix-and-match—clar-
inet against brass, French horn against

IMUSIC VIDEO DISTRIBUTORS
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800-888-048

CALL
NOW

VHS - LASERDISCS
OVER 6000 TITLES

saxophones. Undoubtedly, no more
intricate arrangements have ever been
written in jazz.

In August, Sony Legacy will release a
six-CD boxed set, “Miles Davis & Gil
Evans: The Complete Columbia Studio
Recordings.” What you
get on these six CDs is
everything Davis and
Evans ever committed
to tape, except for live
concert performances.
And committed to
tape is the operative
phrase. Producer George
Avakian takes credit
for the concept in the
accompanying book-
let, even though there
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'M A SPOTLIGHT WAITING TO SHINE IN WORDS & MUSIC

TO: TONY BENNETT (WE DID LUNCH, NYC, MAR.,

(in Gershwin, et al, mold) WITH LYRICS TO MATCH.

('m also an author, poet, artist, et al).

HELP! 1 need a break. | want a confirmation and recognition of my talents and abilities more than
mere fame. Will you look at and listen to my works? Also: Publishers, Recording Firms, Producers,
A & R Persons, Agents, Corporate Sponsors, Investors In Creative Genius:

1993), MICHAEL FEINSTEIN, MEL TORMF:,
LINDA RONSTADT, BOBBY SHORT, STEPHEN SONDHEIM, BARBRA STREISAND, QUINCY JONES,
NATALIE COLE, BARBARA COOK, MARIAH CAREY, ALL OTHERS...

IF YOU CHANCE TO READ THIS-REMEMBER WHEN YOU NEEDED A BREAK? A JUMP-START?
THE LEAN TIMES? I'M IN MY TWILIGHT YEARS (age being only a number, mine’s unlisted). | WRITE POP/STANDARD

E. WYNN VOGEL. 1865 - 77TH STREET ® BROOKLYN, NEW YORK 11214-1233 ® (718) 236-1459 (AFTER 3PM EST)

have been reports of a letter Miles
wrote to Bob Weinstock of Prestige out-
lining “Miles Ahead” and asking, if
Weinstock could not do the project,
could he suggest a company that could.
Likewise, Avakian takes credit for
“Sketches Of Spain,”
which earlier ac-
counts base on
Miles playing the
Rodrigo Guitar Con-
certo that is the
centerpiece of all
this  music for
Evans—and the
Concierto De Aran-
juez was a new
piece at the time.

What the accom-
panying notes dwell
on obsessively is the splicing and com-
piling from different takes that resulted
in this music; scarcely a complete take
in the whaole set. Glenn Gould would
have loved George Avakian. What you
get is the albums as they were
released, followed by outtakes and par-
tial takes, some heretofore legendary
music—such as what Evans and Davis
wrote for a Laurence Harvey—produced
play called “The Time Of The Bar-
racuda,” and two rehearsal tapes, with
unprintable quotes from Miles and what
might be the unreleased gem of the
entire set: @8 complete run-through of
the Rodrigo, 16 minutes and change,
with no solo part—Miles is listening, to
see where he'll fit in. The set is aimed
toward the scnolar and completist, but
it's indispensable. This music couldn’t
have been in the can for 40 years—it's
far too fresh.

On the boxed-set front, there is good
news for Bill Evans fans. He seems to
have had his own version of Dean
Benedetti, the guy who kept following
Charlie Parker around and taping him.
This was a man named Mike Harris,
who, upon first hearing Bill Evans at the
Village Vanguard, bought, not a stack of
Bill Evans records, but a tape recorder
and a large purse for his wife. They
returned several times, to both the
Vanguard and the Village Gate, and
recorded Evans with five different drum-
mers, including Jack de Johnette, and,
with the exception of a few tracks, Eddie
Gomez on bass. Orrin Keepnews, who
produced Evans’ classic Riverside
albums, is preparing what he thinks will
be an eight-CD set for fall release. The
sound is acceptable mono, he says,
and he emphasizes that the notoriously
shy Evans did not know he was being
recorded.

Verve plans to release a Bill Evans set
in October, which will contain 18 CDs
and include virtually everything he did
for the label. In the works, too, is
Verve's three-CD box of Getz's West
Coast sessions.

The first white tenor saxophonist
since Getz to get serious critical atten-
tion in a very long time is Joe Lovano,
who this year dethroned Joe
Henderson, The Tom Hanks of jazz, in
the Down Beat polls. Lovano can be an
elusive figure, especially. Schuller could
make anyone sound cold. Lovano, who
takes from Omette Coleman and wher-
ever else he can find what he needs, is
at his best on a two-CD set, “Live At The
Village Vanguard.” on Blue Note, which
contains music by two different gquar-
tets, one of which includes the highly
touted trumpeter Tom Harrell, who also
has his own new release on RCA.
Lovano and Schulter will be coliaborat-
ing on the soundtrack for a Showtime
movie called “Face Down,” starring Joe
Montegna and written and directed by
Thom Eberhardt. Shades of “Mickey
One,” the offsnoot of the Stan

Continued on page 48
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Continued from page 46

Getz/Eddie Sauter masterpiece “Fo-
cus.”

Back to Bill Evans for a moment. One
of his best disciples, Fred Hersch, has a
gorgeous new album on Nonesuch,
“Passion Flower,” a collection of Billy
Strayhorn compositions employing, at
times, a string orchestra. | only wish
that Hersch had included the Strayhormn
masterpiece that elicited some of
Getz's most heartrending work, “Blood
Count” (Concord Jaz).

Evans’ main influence, far more dis-
cernable on his early recordings than
later, was, of course, the blind, white
pianist Lennie Tristano. Tristano was
mentor to two of the greatest of white
jazz saxophonists, the altoist Lee Konitz
and the tenor player Warne Marsh.
Evans acknowledged the kinship by
recording with them. Fortunately for us
all, Konitz is still out there, but in my
opinion, Marsh may be the finest jazz
musician who never made a name for
himself outside the coterie.

The pianist Cecil Taylor once said that
all white players were involved in was
“copping the feeling.” | think that at one
time that might have been true, and in
some cases it still is, but | would prefer
to believe that the ultimate truth lies
with something that the greatest living
jaz guitarist, Jim Hall, said to the great-
est stylist writing about music today,
Whitney Balliett: “I've always felt that
the music started out as black but that
it's as much mine now as anyone
else's. | haven't stolen the music from
anybody—I just bring something differ-
enttoit.”

Despite all this, it is perfectly obvious
that Duke Ellington is the greatest
musician in the history of jazz, and |
didn’t need Stanley Crouch in a recent

New Yorker to tell me so. Crouch and
Wynton Marsalis’ attempt to declare by
fiat that the jazz tradition leads up to
and ends with Wynton Marsalis is far
too limiting. The first jazz musician |
heard use the word “tradition” was
Cecil Taylor, no friend of Mr. Crouch,
and he used it before Wynton Marsalis
was born, or before Mr. Crouch had
found either his vocation or his horse to
ride in on.

Let me end with a little story. Two
years ago, | spent an aftemoon with
one of the greatest lyric talents in jazz
history, at his home north of Los
Angeles. | asked to use the phone,
since | had to call master saxophonist
Jackie McLean to arrange to meet that
evening at the club where he was play-
ing. When my host heard who | was
calling, he was full of praise for Jackie.
| repeated this to Jackie, who professed
boredom until | told him that the man |
was quoting was Artie Shaw. Then he
asked if he could speak to him—"He's
my man.” The two talked for quite a
while on the phone.

That night, Jackie embraced me at
the club and thanked me for enabling
him to speak to Shaw. | thought he
might say, “You made my day.”

| was wrong. What he said, and he
might have been speaking to Artie
Shaw, was, “You made my life.” Il

JAZZ RIGHT NOW
Continued from page 36

some degree, it represents the control
manuevers and marketing strategies of
new regimes. Over the last year, RCA
and Columbia, along with Atlantic, have
amended the makeup of their depart-
ments. Some staff members have been
shown the door, others repositioned.
Each of the companies seems to still be
fine-tuning what future course to take.
Throughout this year's Spotlight, you'll
read how other plans for generating
sales have emerged. My piece on
licensing explains how the process
avails labels to a multitude of titles.
Howard Mandel's look into the alterna-
tive venues that have cropped up in
cities where jazz clubs are extinct. Joe
Goldberg's essay on Stan Getz and Bill
Evans (and others) helps explain why
buyers are so fascinated with the past:
agreed-upon quality. There are optimists
out there—the crews working new labels
like Astor Place and 32 Records (which
just began recording the Jaz
Passengers) are obviously looking on the
sunny side. Their efforts work against
the mantra that some execs chant ad
infinitum: “Too many records are being
released, too many records!” Let's all
hope that audiences catch up with
some of today’s more original music. Il

OUR JAZZ COVER
PHOTOGRAPHER

Peter Browne Macomber is
a freelance photographer
based in Portland, Maine.
His clients include Cole-
Haan, Brooks & Dunn, L.L
Bean, Portland Symphony
and Knopf Publishers. He
can be reached at 207-772-
1208 or via email at
pbm@macomber.com.
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from the ‘Three Tenors’ concerts,” like “Funiculi, Z%NJ:;A::;:\:LKG':ZM SCE IR UL
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Drince with Mark New York shows: “West Side Story,” “Wonderful Town,” 15 | 14 I 63 t&%&”gs%gﬁzggbl 6.98) AMORE
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production of "“Andrea Chénier” to meet with fans at Seattle’s Mercer Street Tower Records. Nearly showed up to mee VARIOUS ARTISTS _
Heppner, who signed copies of his two latest albums, “Ben Heppner Sings Richard Strauss” on CBC Records and “Great RE-ENTRY| Rererence GOLD 6022 (9.98) BEETHOVEN: GREATEST HITS
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ers Rob Weltzien and Chris Wulff. In the front row, from left, are Maria Scheri, Tower Records promotions director; Devon
Hanley, CBC Records publicist; and Beth Smith, Allegro sales representative.
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PEDRO FERNANDEZ
POLYGRAM LATINO

31| — 2

MUJER QUE AMAS

LA
H.PATRON (B.ADAMS R.J.LANGE M.KAMEN)

* % * AIRPOWER * * %

LA MAFIA

SONY

MEJORES QUE ELLA

M LUICHTENBERGER JR, (A LARRINAGA)

SE

16 19 9 PﬁPBY PULIDO

¢ TE VOY A AMAR
E.ELIZONDO (BPULID:

18| 21 | 2¢ R BANDA MAGUEY

PORQUE ES AMOR

19 | 17 | 25 3

EDNITA NAZARIO EMILIO, GRACIELA BELTRAN

* POR SIEMPRE UNIDOS
CPORTER (K.C.PORTER.G.LAUREANO

@| 7 | 2|3

* % *Annpowen* * *

MARC ANTHONY
RMM

& HASTA AYER

S.GEDRGE.M.ANTHONY (NOT USTED)

TODO MI CORAZON

DLG
2| 22 | 12 1 | SIRGFORGESONY < GEQRGE (| CHESTER
22 10 5 9 SHAKIRA DONDE ESTAS CORAZON
SONY LEOCHOA S MEBARAK (5. MEBARAK.LF.OCHDA
@ 29 35 5 LOS FUGITIVOS & VOY A INTENTARLO TODO
POLYGRAM LATING PMOTTA (A,CHAVEZ
ENNIFER Y LOS JETZ ® VEN AMI
30 % 7 IJMI LATIN 0s) AQUINTANILLA JR B MOORE (J E CUESTA
25 | 25 | 30 | § | AMBRA TE PERTENEZCO
ZAFIRO/BMG NOT LISTED (ASSOLO FMIGLIACCI E.MIGLIACCI S ACGUA
26 2 21 7 MARC ANTHONY ASI COMO HOY
EMI LATIN AFERNANDEZ M ANTHONY (O.ALFANNO M. ANTHONY.
ARBARA NO ORARE
NEWD | 1 | ANABS MO HORAR
’ SELENA NO QU|ERO SABER
28| 0 | 10] 12 ) Fiamw A B.QUINTANILLA 11} (A B,QUINTANILLA lil PASTUDILLD
29 28 23 6 RAUL ORTEGA Y SU BANDA ARRE E NECESITO
FONOVISA R.ORTEGA U GUADALUPE ESPARZA)
30 23 2 5 LA TROPA F MALA VIDA
EMLLATIN LFARIAS JFARIAS [ FARIAS) |

& LA COSA MAS BELLA

a1 | 19| 2 | 12 | EROS RAMAZZOTTI

£ | ARISTABMG E.RAMAZOTTI (E,RAMAZZOTTI.C GUIDETTI A.COGLIATL N.MANO
BANDA ZETA ROCK NATIVO

26 | 38 [[SAS] BANDA 72 {hie (ot
32 27 10 LOS TIRANOS DEL NORTE PARA MORlR IGUALES

FONOVISA NEZ JAJIMEN
37 34 6 DAVID LEE GARZA Y LOS MUSICALES TU BOCA ROJA
EMILATIN N( STED (M.OROZCO-GOMEZ
@ 40 o 2 OXIGENO CHIKITIKI POOM
EMI LATIN A B QUINTANILLA lll (F.TORRES R.TREVIZO
RITMO ROJO BAILAR PEGADOS
NEW D I | Fonovisa NOT LISTED (L.GOME? ESCOLAR LSELIAS
MAZZ AMIGO MIO
37 36 36 11 EMILATIN GONZALEZ (H LANZ)
38 39 29 16 MlCHAEL SALGADO ity EIINAE:LkA
ANES DE ABAJO
9|8 |220]10 H?ﬁ JinCANES DE TUUANA £5 ONA By QOISO LAR
40 34 28 19 GRUPO LIMITE TE APROVECHAS
POLYGRAM LATINO J.CARRILLO (MASSIAS)

POP POPICA REGIO
29 STATIONS 23 STATIONS 63 STATIONS

1 LUIS MIGUEL WALT DISNEY
SUENA
2 OLGA TANON WEA LATINA
ME SUBES, MEME
3 SORAYA POLYGRAM LATINO
AMOR EN TUS 0JOS
4 AMBRA ZAFIRO/BMG
TE PERTENEZCO
5 MARC ANTHONY EMI LATIN
AS! COMO HOY
6 ENRIQUE IGLESIAS FONO-
VISA POR AMARTE
7 SHAKIRA SONY
DONDE ESTAS CORAZON
8 EROS RAMAZZOTTI
ARISTA/BMG LA COSA
9 MARCOS LLUNAS POLYGRAM
LATINO VIDA
10 MARC ANTHONY RMM
HASTA AYER
11 CRISTIAN FONOVISA
AMARTE A TI
12 EDNITA NAZARIO, EMILIO, GRA-
CIELA BELTRAN EM( LATIN  POR.
13 FRANKIE RUIZ POLYGRAM
RODVEN |IRONIA
14 MENUDO MUSICA
FUTURA/RTP/SONY NO
15 FRANCO DE VITA SONY
FUERA DE ESTE MUNDO

1 FRANKIE RUIZ POLYGRAM
RODVEN IRONIA

2 MARC ANTHONY RMM
HASTA AYER

3 DLG SIR GEORGE/SONY
TODO MI CORAZON

4 TONO ROSARIO WEA LATINA
ESTUPIDA

5 LA MAKINA EMI LATIN
MI REINA

6 VICTOR MANUELLE SONY
PENSAMIENTO Y PALABRA

7 LUIS MIGUEL WALT DISNEY

SUENA
8 OLGA TANON WEA LATINA
ME SUBES, ME BAJAS
9 MARC ANTHONY EMI LATIN
AS| COMO HOY
10 GISSELLE RCA/BMG
ESA NO ES MEJOR QUE YO
11 AMBRA ZAFIRO/BMG
TE PERTENEZCO
12 EL GRAN COMBO FONOVISA
ASI LOGRAMOS NUESTRO
13 SORAYA POLYGRAM LATINO
AMOR EN TUS 0JOS
14 ILEGALES ARIOLA/BMG
FIESTA CALIENTE
15 MILLY Y LOS VECINOS TROP
IC SUN/RTP/SONY SE FUE

1 MARCO ANTONIO SOLIS
FONOVISA QUE PENA ME
2 LOS TIGRES DEL NORTE
FONOVISA EL REPORTERO
3 INTOCABLE EMI LATIN
NO TE VAYAS
4 LIBERACION FONOVISA
HAS DE SABER
5 BRONCO FONOVISA
TRAICION A LA MEXICANA
6 EZEQUIEL PENA FONOVISA
EBRIO DE AMOR
7 GRUPO LIMITE POLYGRAM
LATINO ESTA VEZ
8 BOBBY PULIDO EMmI LATIN
TE VOY A AMAR
9 BANDA MAGUEY FONOVISA
PORQUE ES AMOR
10 VICENTE FERNANDEZ SONY
NO TE VAYAS
11 ENRIQUE IGLESIAS FONO-
ViISA POR AMARTE
12 JENNIFER Y LOS JETZ Em
LATIN VEN A MI
13 LOS FUGITIVOS POLYGRAM
LATINO VOY A
14 RAUL ORTEGA Y SU BANDA
ARRE FONOVISA  TE.
15 LA TROPA F EMI LATIN LA

MALA VIDA

() Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a bullet, even if it registers an lncrease n detections. Airpower awarded 1o those records which attain

700 detections for the first time. If two records are tied in number of p
below the top 20 are removed from the chart after 26 weeks. © 1996

the record being

played on more stations is placed first. Records
liboard/BPI Commumcanons tnc.

Columbia that may be released in
the second quarter of 1997.

Like his singing career, Martin’s
thespian ambitions are on the

about his success and less about
whether he can continue to maintain
high profiles as both a singer and an
actor.

z DATA SYSTEMS' RADIO TRACK SERVICE. 103 LATIN MUSIC STAT
e |5 ECECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
ef | BE | 29| €2 ARTIST TITLE
E=| 52| w2 | 35| LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER)
* x* x*NO. 1% x x M ARTIN AIN'T MISERABLE He is, however, deeply apprecia-
| 2| -| 2 %ﬁ&csg ANTONIO SOLISI - Y QUE:&M MES%@ Perhaps at no time in his career has tive of his two-career prosperity.
2 — — i Sony Discos heartthrob Ricky Mar- “I've got the best of both worlds,” he
2 1 1 [THS| ENRIQUE IGLESIAS R PEREZ-BOTLIA (E 1G ,Pﬂs,f,xﬁfm tin been so hot in both his singing says animatedly.
)| 3 4 4 wITSNMFIEGvUEL - %&Egé\ an;\lI actling careers afst he is no;;v. Wi}t]h hi: careerslsoarilrllg,kMar:]in
= % o early one year after its release, says he is trying to litera eep his
)| 4 | 6 [WSN]| OLGATANON # ME SUBES, ME BAIASCME SUBES Martin’s “A Medio Vivir” still feet on theyground witg weclakly
(5| 8 | — | 2 | LOS TIGRES DEL NORTE (ELREPORTERO | lingers just below the top 10 of The by John Lannert sojourns in New York.
CHERNANGEZ (LEELLO) Billboard Latin 50. A slammin “I do eight shows : k, and
s 1 s | 7|13 INTQCABLE NO TE VAYAS ' ! ; g ) ) ght shows a week, and my
EMI LATIN AYALA (G ABREGO Spanish/English remix of the top 10  upswing. Already a star on the U.S.  only day off is Sunday,” says Mar-
7| 6| 3 | M| SRISTIAN Brriieais L AMARTE ALl track “Maria” has become a soap “General Hospital,” the 24- tin. “So I walk a lot, and it helps to
2 | 17 | 5 | sorava AMOR EN TUS 0J0S bi-coastal pop hit. Martin also con- year-_old native of Puerto Rico is sit on a bench in a park and start
POLYGRAM LATING RARGENTPYAN HOOKE (SORAYA tributed vocals to the recent smash  starring on Broadway in “Les Mis- writing—perhaps describing faces
(3)] 13 | 13 €] LIBERACION o AS DE SABER | «Pyedes Llegar,” which is featured  érables.” that I see. It’s very relaxing. I need
RN ;&mmi&%’% V”RRUT& 5’3«9”& on EMI L_atin‘s Olympic album Martin’s mug even shows up on  to be alone, and this is the perfect
e . . “Voces Unidas.” selected boxes of Kellogg’s Corn city.”
1m| 7 8 9 Y'EYENTE FERNANDEZ PRAM,R;NOV.E,ng\_S In October, Martin is slated to  Flakes as part of a campaign to pro-
2l 9 %ﬁ?vrlisgo NT?(}I%IE)I;IA A[ L/:MII-ZXICAII\IA begin recording hi_s next ?panish- vide fund_s for Proyect_o A_mor De DUE FR_()M PQLYGRAM: Poly-
E EGUIECFENA " EBi?‘IO e AAI\;IOR language album, with K.C. Porter Puerto Rico, an organization that Gram Latino, which has gotten off
B9 [ 1] | St WS (L CASTILO at the helm. He subsequently will  assists needy children. the mat with hot new acts Grupo
415 ] 18] 6 9?3?9%%75 (it I,AMN:_HI"'.FSleEZ‘ cut an English-language record for Martin says he has thought little Limite and Soraya and appealing

tropical compilations on its Poly-
Gram Rodven imprint, appears
poised to score a strong fourth

(Continued on next puge)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
39 6 PIES BOCA ABAJO (Zomba Golden Sands, ASCAP)

7 AMARTE A T) (The Sound Retreat, BMI)
37 AMIGO MIO (Peermusic, BMI/Bright Morning, BMI)
8 AMOR EN TUS 0JOS (Yami, BMI)

26 AS) COMO HOY (EMOA, ASCAP)

36 BAILAR PEGADOS (Hadem, SESAC/SGAE, ASCAP}

35 CHIKITIKI POOM (Copyright Control)

22 OONOE ESTAS CORAZON (Copyright Control)

13 EBRIO OE AMOR (Copyright Control)

§ EL REPORTERO (TN Ediciones, BMI}

14 ESTA VEZ (Warner Chappell)

9 HAS OE SABER (Vander, ASCAP}

20 HASTA AYER (Copyright Control}

10 IRONIA (Unimusica, ASCAP)

31 LA COSA MAS BELLA (EMI Blackwood, BMI}

30 LA MALA VIOA (J Farias, BMI)

15 LA MUJER QUE AMAS (HAVE YOU EVER REALLY
LOVEO A WOMAN?) (Badams, ASCAP/Zomba,
ASCAP/KMA, ASCAP/New Line, BMI/Sony/ATV Songs,
BMI/Screen Gems-EMI, BMI)

16 MEJORES QUE ELLA (Mafiola, ASCAP)

4 ME SUBES, ME BAJAS, ME SUBES (Mas Latin,
SESAC)

27 NO LLORARE (Copyright Controt)

28 NO QUIERO SABER (EMI Blackwood, BMI/A.Q.III
Music, BMI/Peace Rock, BMI)

6 NO TE VAYAS (Canciones Mexicanas, SESAC)

11 NO TE VAYAS (Copyright Control)

33 PARA MORIR IGUALES (Peermusic, BMI}

2 POR AMARTE (Fonomusic, SESAC/Unimusica,
ASCAP)

18 PORQUE ES AMOR (Copyright Controf)

19 POR SIEMPRE UNI0OS (Mundo Nuevo,
SESAC/Insignia, ASCAP/Famous, ASCAP)

1 QUE PENA ME 0AS (Mas Latin, SESAC)

32 ROCK NATIVO (Vander, ASCAP)

38 SIN ELLA (Elzaz, BMI)

3 SUENA (SOMEOAY) (Wonderland, BMI/Watt Disney,
ASCAP)

40 TE APROVECHAS (Copyright Control)

29 TE NECESITO (Vander, ASCAP)

25 TE PERTENEZCO (T'APPARTENGO) (Copyright
Control)

17 TE VOY A AMAR (Zomba Golden Sands, ASCAP)

21 T000 M) CORAZON (Jamuna Songs, ASCAP/Insignia,
ASCAP/Famous, ASCAP)

12 TRAICION A LA MEXICANA (Copyright Control)

34 TU BOCA ROJA (D.L.Garza, BMI)

24 VEN A MI (Copyright Control)

23  VOY A INTENTARLO TODO (Pacific, ASCAP)

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN
MUSICA LATINA

EN EL MUNDO
SIN DUDA,

SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y

MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 SW. 12 Street Miomi, FL 33

144 « Local: (305) 262-7711 * Fax: (305) 261-6143

-

4% Distribuidora One Stop‘$

TIENE LOS MEJORES PRECIOS EN EL MERCADO

SILO CONSIGUES A MENOS
NOSOTROS SE LO IGUALAMOS

VENGAN Y COMPAREN

.

Toll

DOS CENTRICOS New York Miami  gember of
LOCALES PARA T7¢;: Tel: -
SERVIRLE A (212) 563-4508 (305) 591-7684
USTED

Fre
-800-745 4609

Fax: Fax:
(212) 563-4847 (305) 477-0789

TODO EN MUSICA LATINA
TANGO - FOLKLORE - ROCK ARGENTINO

MERENGUE - C

distribuidora belgrano norte s.r.l.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

UMBIA - SALSA

Catalogo gratis.
Ofertas todos los meses.

Envios a todas partes del mundo.
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P.R. Acts Shine At Inaugural Rock Fest

W BY PEDRO RUZ GUTIERREZ

SAN JUAN, Puerto Rico—There were
no opening bands June 30 at the Luis
Mufioz Marin Amphitheater, just 15 of
the island’s best rock acts baring it all
before a near-capacity crowd of 3,000.

Name recognition and exposure
before the major labels proved to be
the rewards for aspiring artists at the
inaugural Jarana Pepsi Puerto Rock
Nacional festival, an offshoot of the
recently released multi-artist compi-
lation “Puerto Rock” (Brokyunion/
CDT).

The participating acts, playing a
melange of genres under the rock en
esparniol umbrella, showcased the rich
diversity of homebred bands.

The always-popular ska, along with
garage rock, nova trova, and industri-
al sounds, could be heard from un-
signed groups Los Naborias, La Expe-
riencia De Tonita Cabanita, Ta!, La
Murga, and Nueve Vidas.

And while ska mixed with hardcore

seemed to be the common denomina-
tor among the performers, shades of
the local folk rhythm plena, reggae,
and other tropical tempos surfaced
during the eight-hour show. The con-
cert included performances by reg-
gae/funk-imbued Millo Torres Y El
Tercer Planeta and pop/rockers Vaga-
bundos, Stone Blue, Aballarde, Radio
Pirata, Abako, and Grupo Andante.

PolyGram Latino act Sol D’Menta
and Manjar De Los Dioses, which
recently recorded its debut album for
Miami-based Radio Vox Records, drew
the most fervid reaction from fans.

Brenda Rodriguez, promotions man-
ager for WEA Latina, confirms that
the label’s negotiations to acquire
Radio Vox could pave the way for
broader exposure for local rock artists
and WEA Latina.

“There is definitely a [rock] market
here, and we want to be a part of it like
we have been at the international
level,” says Rodriguez, who was one of
several major-label executives on hand.

The equal treatment received by
each band from the fans at the show
bestowed a star-like atmosphere on
unsuspecting musicians, who were
often asked for autographs, guitar
picks, and drumsticks.

Although it remains to be seen
whether the bands piqued sufficient
label interest to spark future deals, the
attendance and crowd response
demonstrated that rock-rooted sounds
have a captive audience, even in a mar-
ket dominated by salsa and merengue.

Rodriguez adds that WEA Latina
will serutinize the work of each band
before committing to a record contract.

But Jeronimo Mercado, bassist and
front man of La Mosca, an unsigned
rock act that has been around for six
years, says the strong showing made
by the local groups should prompt
labels to take concrete steps toward
signing acts.
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RIAA sales certification histories
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®
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And much more

Questions? Call 212-536-1402 / 1-800-449-1402
e-mail: info@billboard-online.com

“We have demonstrated that there
is talent, that we sound good, and that
we can compete in any league,” de-
clares Mercado, who notes that La
Mosca recently ended unsuccessful
negotiations with BMG. He says that
the group is cutting a new demo tape
to shop to labels.

More than a talent show, the rock
fest reaffirmed Puerto Rico’s cultural
identity as portrayed by the enthusi-
astic youths on hand, who cheered and
waved their revered lone-star, tricolor
flags for their home-grown favorites.

At show’s end, thousands accompa-
nied Los Inconformes front man Her-
man, who shrieked during the chorus
of a hardcore version of Puerto Rico’s
pro-independence anthem “23 De Sep-
tiembre.”

RODRIGUEZ

(Continued from page 26)

in the studio, among them pianist Hargus
“Pig” Robbins, guitarist Pete Wade, steel
guitarist Sonny Garrish, and fiddler Stu-
art Duncan. “Johnny said, ‘I'm nervous—
everybody in there is the best,’ ” says Dea.
“I said, ‘So are you. Now let’s go.” Jerry
and I have known him all his musical life.
‘We know how he says every word, how he
phrases, how he feels . . . He sings as good
or better now. I was amazed at how his
voice has improved with maturity.”

Sloven is pleased with Rodriguez’s
HighTone debut. “It’s clearly the best
record that Johnny’s ever done,” Sloven
says. “It’s great that it’s a mixture of
your traditional honky tonk songwriters
[such as Frank Dycus, Doodle Owens,
and Haggard] and more contemporary
songwriters like Lucinda Williams,
Dave Alvin, and Robert Earl Keen.”

Rodriguez also recorded “If I Left
It Up To You” and another longtime
favorite, “Mexico Rain.” “Every one of
those songs I feel like is a part of me,
things that go on in my life,” Rodriguez
says. “If I was a good writer, I'd have
written them myself.”

Sloven says HighTone plans to sup-
port the Rodriguez album with a video
for the first single, “You Can Say That
Again.” The label also plans to work
the single to country radio. “Obvious-
ly, it’s very difficult for an independent
label to compete at country radio,”
Sloven says. “But we feel Johnny is an
artist who has a track record there and
is still loved by a lot of programmers.”

The album will also get a push with
the inaugural Johnny Rodriguez Mexi-
can Cookoff, to be held in Nashville at
Hermitage Landing Aug. 17. Taco Bell
is sponsoring the festivities, which will
include a Mexican-food cooking compe-
tition, a jalapefo-eating contest, a prize
for the best Mexican dress, and per-
formances by Jason D. Williams, Clif-
ford Curry, Rodriguez, and other acts.

A portion of the proceeds will bene-
fit charity. “We have some similar inter-
ests in terms of our relationship with
the community,” says Taco Bell special
events coordinator Sergio Garza. “Taco
Bell has had a standing relationship
with the Boys and Girls Clubs, and
Johnny also has an interest in it.”

Sloven says supporting live perfor-
mances has always been a key part of
HighTone’s agenda. “We always support
our artists’ touring with advertising, and
we work local publicity very heavily,” he
says. “That’s one of our strengths as a
label. We can always generate good local
and national press for our artists.”

NOTAS

(Continued from preceding page)

quarter with a host of releases on
its labels, as well as on PolyGram-
distributed record companies
Karen, Camino, and H.O.L.A.

Following is a rundown of artists
with product due out in the coming
months.

* August: Amanda Miguel
(Karen) and Las Chicas Del Can
(PolyGram Rodven).

* September: Grupo Limite
(PolyGram Latino); José Feliciano
(PolyGram Latino); Fernando Vil-
lalona (Camino); Salsa Kids (Poly-
Gram Rodven); and Juan Luis
Guerra 440 (Karen), an 18-song
greatest-hits collection with one
previously unreleased track.

* October: Emmanue! (Poly-
Gram Latino); Pedro Fernandez
(PolyGram Latino); Los Hermanos
Rosario (Karen); Proyecto Uno
(H.O.L.A.); Los Toros Band (Poly-
Gram Latino); Vikki Carr (Poly-
Gram Latino); and Nana Mousk-
ouri (PolyGram Latino), featuring a
duet with Julio Iglesias.

* November: Isabel Pantoja (Poly-
Gram Latino); Marta Sanchez (Poly-
Gram Latino); Ramén Orlando
(Karen); and “Tropical Machine”

Billboard.

(PolyGram Rodven), a multi-artist
package that sports an all-star lineup
of PolyGram Rodven’s tropical acts.

R EGIONAL ROUNDUP: MCA
Musie Publishing has created a
Latin music department, which will
be headed by Ivan F. Alvarez, who
has been named VP of Latin music
(see Words & Music, page 53).
Alvarez formerly was director of
Latin membership at ASCAP . ..
Warner Mexico’s Man4, winner in
the pop/rock category for the third
consecutive year at Billboard’s third
annual Latin Music Awards in May,
received a platinum record in Mex-
ico (sales of 250,000 units) for the
Grammy-nominated “Cuando Los
Angeles Lloran.”

Despite apparent friction be-
tween Paulina Rubio and EMI
Mexico (Latin Notas, Billboard, July
6), label president Mario Ruiz says
that all is rosy with “La Chica Dora-
da.” In prepared statements, Ruiz
and Rubio offer mutual praise for
each other. Rubio, who recently
signed a four-year, three-album deal
with EMI, has just finished record-
ing “Planeta Paulina.”

FOR WEEK ENDING JULY 27, 1996

TIII] New Age Albums.

WEEK

Compiled from a national sample of retail store and rack sales
reports collected, compiled, and provided by ioi”idlslcirlr B

PHILIPS 528230

w ZITITLE
& | LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % NO.1 % %
1 | 32 | THE MEMORY OF TREES A ENYA
REPRISE 461 06/WARNER BROS 28 weaks at No. 1
2 | 222 SHEPHERD MOONS A® ENYA
REPRISE 26775/WARNER BROS
3 122 LIVE AT THE ACROPOLIS A° YANNI
PRIVATE MUSIC 82116
4 | g | SANCTUARY: 20 YEARS OF WINDHAM HILL VARIOUS ARTISTS
WINDHAM HILL 11180
5 | 64 BY HEART JIM BRICKMAN
WINDHAM HILL 11164
6172 LIVE AT RED ROCKS @ JOHN TESH
GTSP 528754
SONGS FROM A SECRET GARDEN SECRET GARDEN

NOUVEAU FLAMENCO A
HIGHER OCTAVE 7026

OTTMAR LIEBERT

NARADA 64010

g [170| IN MY TIME A YANNI
PRIVATE MUSIC 82106
SACRED ROAD DAVID LANZ

THE CELESTINE PROPHECY - A MUSICAL VOYAGE CHRISTOPHER FRANKE

| - —
-~
8
(=]

WINDHAM HILL 11179

1313 PRIORITY 50571

1nlis OPIUM OTTMAR LIEBERT + LUNA NEGRA
EPIC 67083

121 6 LIVE AT RED ROCKS (COLLECTORS EDITION) JOHN TESH
GTSP 531865
WINDHAM HILL SAMPLER ’96 VARIOUS ARTISTS

21 | A THOUSAND PICTURES

(25) | RE-ENTRY

NARADA 63911

15 | 15 CRAIG CHAQUICO
HIGHER OCTAVE 7084
16 |17 ]9 FOREST @ GEORGE WINSTON
WINDHAM HILL 11157
17 161 5 EVOLUTION: 1986-1996 AS IN MUSIC, SO INLIFE  VARIOUS ARTISTS
HIGHER OCTAVE 7086
CELTIC TWILIGHT VARIOUS ARTISTS
20 | 113} FearTs OF SPACE 11104
BLACK AND WHITE SIX DANNY WRIGHT
231 3 | MoULIN D'OR 966
20 | 18] 3 GUITAR FINGERSTYLE VARIOUS ARTISTS
NARADA 61056
TEMPEST JESSE COOK
21 | 21 | 40 | naraoa 63035
NO WORDS JIM BRICKMAN
22 | 19 | 40 | wiNpHaM HILL 11139
AN ENCHANTED EVENING KITARO
23 | 22 | 53 | 5omo 71005 gg
| LOVE YOU PERFECT YANNI
RE-ENTRY| o\ VA ameRICA 1015
NARADA DECADE VARIOUS ARTISTS

O Aibums wth the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000

units; A RIAA certification for sales of 1 millien umits with each addmonal million indicated by a numeral following the symbol. All

albums avallable on cassette and CD. *Asterisk indicates vinyl available. I irdicates past and present Heatseekers tittes © 1996,
Inc.
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Songwrlters Hall Of Fame Hands Out Awards

Hall of Fame president Bobby Weinstein, left, takes time out to chat before
the ceremony with Lifetime Achievement Award winner Frankie Laine, Judy
Collins, inductee John Denver, and the evening’s host, Maureen McGovern.
Collins performed one of Denver's songs prior to his induction.

Lifetime Achievement Award winner
Frankie Laine, left, swaps stories
with presenter Tony Bennett during
a VIP reception.

BMI president Frances Preston, left,
poses with Gloria Estefan after pre-
senting her with the Hitmaker Award.

ASCAP chairman Marilyn Bergman
is flanked by Burt Bacharach, left,
and Hal David, to whom she pre-
sented the Johnny Mercer Award,
named for the founding president of
the Hall of Fame.

French songwriter/performer Charles
Aznavour, left, received his induction

plaque from French consulate gener-
al M. Patrick Gautrat.

Tony Bennett, left, presents Sumner
M. Redstone, chairman/president/
CEO of Viacom, with the Patron of
the Arts Award.

Frankle Lalne left, receives the
Sammy Cahn Lifetime Achievement
Award from old friend Mitch Miller.

The Songwriters Hall of Fame
recently staged its 27th annual
induction ceremony and awards
banquet in New York. An array
of talent was recognized this

year, and performers included

Liza Minnelli and James
Brown. (Photos: Chuck Pulin)

Inductee John Denver, left, and pre-
senter Hal Tahu proudly display
Denver’'s Hall of Fame: plaque.

The late British composer/band-
leader Ray Noble was posthumous-
ly inducted into the Hall of Fame.
His nephew Bob Noble gratefully -
accepted the award.

Freddy Bienstock, center, head of
Carlin Music, received the Abe Ole-
man Publisher’s Award, which is
named in memory of the publisher
and co-founder of the Hall of Fame.
Inductees Jerry Leiber, left, and
Mike Stoller made the presentation.

Captured enjoying the show and dis-
playing his Hall of Fame plaque is
Charles Aznavour, right, and French
consulate general M. Patrick Gautrat.

ongwriters & Publishers

NO .1 SONG CREDITS

¥1 7 4L o=

HOT R&B SINGLES
YOU'RE MAKIN' ME HIGH/LET IT FLOW * Bryce Wilson, Babyface * Groove 78/ASCAFP, Aimo/ASCAP, Ecaf/BMI,
Sony/ATV Songs/BMI

HOT RAP SINGLES 3
HOW DO U WANT IT/CALIFORNIA LOVE * Tupac Shakur, J. Jackson, Dr. Dre, R

N. Durham, W, Cunningham * Joshua's Dream/BMI,

panic/ASCAP, Suge/ASCAP, Emoni's/ASCAP

HOT LATIN TRACKS
QUE PENA ME DAS * Marco Antonio Solis * Mas Latin/SESAC

W R I T E R

HOT 100 SINGLES
YOU'RE MAKIN' ME HIGH/LET IT FLOW * Bryce Wilson, Babyface * Groove 78/ASCAF, Aimo/ASCAP, Ecaf/BMI,
Sony/ATV Songs/BMI

HOT COUNTRY SINGLES & TRACKS
DADDY'S MONEY * Bob DiPiero, Steve Seskin, Mark D. Sanders - Little Big Town/BMI, American
Made/BMI, Love This Town/ASCAP, David Aa;on/ASCAP, Starstruck Writers Group/ASCAP, Mark
D./ASCAP

P U B L 1 S H E R

oger Troutman, L. Troutman,
interscope Pearl/BMI, Wamer-Tamerlane/BM|, Black/His-

MCA Music’s Latin Connection;

Spirit Deal For

LATIN OUT OF MANHATTAN:
While MCA Music is not without
notable holdings in Latin music
that stem from long ago deals, the
publisher intends to create a “new
era” of contemporary Latin songs,
says Ivan Alvarez, newly appomt-
ed VP of Latin music, a new posi-
tion at the company.

According to Alvarez, a lawyer
who was director of Latin member-
ship at ASCAP for four years, MCA
Music chief David Renzer has
given the new division “open-
ended” funding to “get anything

| that’s valuable.”

At ASCAP, Alvarez is credited
with signing such talent as Juan
Gabriel, Fito Olivares, Arturo
Sandoval, Olga Tanon, Marco Flo-
res, and Los Fabulosos Cadillacs.

“MCA does have a few nuggets in
our catalog originating from Brazil
and Spain,”

Wayne Catalog

ing these days. For example, he
hopes to capitalize on the current
popularity of classical tango in
France by looking at tango-rich cat-
alogs in Argentina. At press time, he
was about to finalize his first deal,
which he says is with “a major, cur-
rent international Latin singer/song-
writer.”

As for Latin music’s impact in the
U.S., his chief area of responsibility,
Alvarez finds himself in very fertile
times. “You can’t look at Latin music
here as just a small percentage of
music sales, but as currently the
greatest gainer, growing five times
more than any other pop music,” he
says.

IN THE SPIRIT: Spirit Music
Group, recently formed by former
BMI executive Mark Fried, has
entered into a five-year adminis-

tration deal

says New York-
based Alvarez.

“Our Brazil-
ian catalog con-

N &
tains a number [# i, ]

l'r'i f “re

Wortds & MIISII:

P ]
fere foage ||.' - l.i-.u

of works by =

for the catalog
of songs by
the late Ber-
nie Wayne.
Fried’s firm
! will represent

™

Antonio Carlos
Jobim;” inclu-
ding “The Girl
From Ipane-
ma,” and a few works by important
writers Paulo Sergio Valle and
Marcos Valle. The former won an
El Premio ASCAP Award a few
years back for his song “Eviden-
cias,” which was performed by Sony
recording artist Ana Gabriel.

“We also have some recent cata-
log coming out of our office in
Spain,” says Alvarez. “Dominic
Gibson, our creative manager there,
has signed a number of writers,
including Raimundo Amador,
whose last album went gold in
Spain.”

Within the next six weeks or so,
Alvarez plans to visit MCA Records
offices in Argentina, Brazil, and
Mexico to check out possible cata-
log and individual writer or writer/
artist deals. While there are no
publishing rep's in these offices,
Alvarez says plans call for that vac-
uum to be filled down the line. At
home, Alvarez is working with just
an assistant, but he says the state-
side staff will be increased “as
needed.”

Alvarez has the global perspective
so typical of music-industry think-

by Irv

123 songs as-
sociated with
Wayne.

Included are
“There She Is, Miss America,”
“Laughing On The Outside, Crying
On The Inside,” and “Blue Velvet.”

“While many know Bernie for his
popular standards, few are aware
that this prolific composer wrote
everything from fully orchestrated
concert works to stage shows to
children’s songs,” says Fried. “It is
our intention to expose as much of
this rich catalog to the public as pos-
sible.”

Meanwhile, Wayne’s widow, Phyl-
lis, hosted her annual luncheon at
Sardi’s in New York June 25 to bring
together friends of her husband, who
conceived the idea in 1991, two years
before his death.

Lichtman

PRINT ON PRINT: The following
are the best-selling folios from
Music Sales:

1. Stone Temple Pilots, “Tiny Music
... Songs From The Vatican Gift
Shop” (guitar tablature edition).

. Tori Amos, “Boys For Pele.”

. “Seal.”

. Natalie Merchant, “Tigerlily.”

. AC/DC, “Ballbreaker” (guitar
tablature edition).
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Mackie Driven To Fill Audio Vacuum
Turns Mixers From Afterthoughts To Essentials

M BY DAVID JOHN FARINELLA

WOODINVILLE, Wash.—The Mackie
Designs folks are sitting in their west-
ern Washington offices wondering why
nobody ever figured out that musicians
want a good product at a reasonable
price. It's not rocket science, they say,
and they frankly can’t believe that it took
a man in a spare bedroom with thou-
sands of leftover pots to deliver such a
product and, in the process, revolution-
ize the professional audio world.

Maybe one of the reasons they can’t
believe it is that their sales for fiscal year
1995 nearly topped $64 million, up from
a mere $558,000 five years before.

The success of Mackie Designs has
taken nearly everyone by surprise, includ-
ing its owner and founder, Greg Mackie,
and his more than 400 employees.

“We feel like we wanted to climb up
two or three stories and look down,” says
Mackie creative director Ron Koliha of
the company’s original business plan.
“Now, we feel like we're 30,000 feet above
and looking for a parachute. Greg set out
with an open-ended goal, and that was to
identify products that he felt were
unfairly expensive or [made by] some-
body [who] wasn't making a good prod-
uct. The fact that the market was so
much larger than we estimated was
probably the only miscalculation we ever
made.”

To wit, Koliha points out that the com-
pany'’s original goal of $10 million per
year was “beyond Greg’s wildest
dreams.”

Mackie'’s problem-solving attitude
sprouted from a lifetime of being frus-
trated with the way mixers were treated
as secondary products in the profession-
al audio world. His first go-round with
mixers was the Model 6000, which was
released in the early "70s and was one of
the first mixers designed to handle the
high-output demands of rock’n’roll. The
six-channel unit was so successful that
Mackie launched Technical Audio Prod-
ucts Co. (TAPCO) and quickly built that
company into a $6 million-per-year suc-
cess story.

Mackie left TAPCO in 1978 to begin
AudioControl, a company that special-
ized in the consumer equalizer and ana-
lyzer market. After a seven-year run,
large consumer electronics manufactur-
ers began including equalizers with their
systems, and AudioControl’s market
deteriorated. Mackie was forced to shut
the company’s doors in 1985.

Three years later, Mackie walked out
of his second bedroom with a compact
console he had named the LM-1602. Pros
were ecstatic about the board, and Mack-
ie found himself back in the stream of
audio manufacturing. He also found him-
self at the forefront of a breaking market
by building sturdy and durable mixers
at a reasonable price, which Koliha
describes as simply building a better
mousetrap. The LR-1602 evolved into the
CR-1604, one of the most popular com-
pact mixers on the market.

“Small mixers came in two flavors
when Greg started,” explains Koliha.
“They were either cheap afterthoughts,
put in people’s product lines because you
had to have a mixer, or they were incred-
ibly expensive.”

Timing was an important factor in

Mackie’s early success, says Koliha.
“Suddenly, there was something to need
a mixer for, keyboards became afford-
able, and computer sequencing became
a viable option. Basically, people needed
a lot of inputs, so he applied the manu-
facturing expertise that he had from his
two previous companies and came out
with a mixer that had lots of clever fea-
tures and was designed by somebody
who used mixers, had tons of keyboards,
and had messed around a lot.”

Mackie's fortunes were boosted by the
modular-digital-multitrack revolution of
the early '90s. Alesis Corp., one of the
prime movers in the MDM market,
asked Mackie to design and build an
eight-bus console geared to the then
unreleased Alesis Adat unit, according
to Koliha.

“By the same token that affordable
keyboards drove the CR-1604, the eight-
bus was driven by the digital multi-track
revolution,” says Koliha. As the eight-bus
series rolled out the door, in came new
demands for manufacturing, support,
and staff. So much demand, in fact, that
Mackie has just moved into its fifth man-
ufacturing facility. Its first move
occurred in 1993, after the company
maxed out its original location with 60
employees. Not only has Mackie’s staff

grown to 429, up from 320 last year; but
the company has brought its metal fab-
rication and powder painting depart-
ments in-house after outstripping sup-
pliers along the West Coast.

One of the factors that has assisted
Mackie'’s growth has been its location in
the Seattle area. Considering that Wood-
inville is surrounded by hi-tech compa-
nies, such as Microsoft, Boeing, and
Hewlett-Packard, the company has
access to a wide array of experienced
labor as well as a duty-free trade zone
that exists at the nearby airport.
Although it was originally set up for Boe-
ing, the zone can be utilized by other
companies. Mackie also benefits from hi-
tech suppliers in the area that provide
the company with new parts, technolo-
gy, and aerospace-grade circuit boards.

While Koliha says that mixers will
always be the core products at Mackie
Designs, the company is beginning to
diversify. Funded in part by an initial
public offering last year and fueled by
the constant demand for better products,
Mackie has brought onboard two new
engineering groups. Not only will the
manufacturer debut a prototype of its
first digital mixer at the Audio Engi-
neering Society convention this fall in
Los Angeles, but it will show off its

Christmas In July. Mercury Records artist Vanessa Williams recorded her forth-

coming Christmas album at Clintcn Recording Studios in New York. Shown at
the sessions, from left, are staff engineer Troy Halaersan, guest vocalist Bobby
Caldwell, Wiliams, praducer Jeff Kivet, and composer/arranger Rob Mathes.

brand of sound-reinforcement equip-
ment at the Winter National Assn. of
Music Merchants show in January 1997:

Koliha says, “We’re working on a
series of products that huild on the
strengths of our company. We're trying
to apply [technology] to things that are
directly related and directly connected
to qur mixers. Follow us down the signal
chain, in terms of what we're working on.
We’re looking at coming out with some
unique solutions, not just more ‘me tco’
products.”

At the end of the work day, the same

folks in Woodinville are listering to a disc
that came through the door with a note
reading, “Hey; we did this on a Mackie.”
(Which, by the way, will get the sender a
Mackie T-shirt.) It's the little things that
give the company a sense of pride, says
Koliha, “but not of arrogance. It's proba-
bly more a sense of constant amazement.
I guess if would be like selling oil paint
and seeing your oil paint on some great
masterwork. Every day holds new sur-
prises in what's being done with our
boards, and that sense of amazement
keeps our product quality up.”

Marching To His Own Drum Sound, Hugh Padgham
Beats A Path To The Top Ranks Of The Industry

B BY PAUL VERNA

NEW YORK—British producer Hughb

Padgham might as well be added to that
vaunted list of recording professionals
whose careers can be summed up by
such handy—if limiting—qualifiers as
“wall of sound” and “Pope of Pop.” In the
case of Padgham, his two-word mantra
would be “drum sound.”

Through his groundbreaking con-

tributions to Peter Gabriel’s third
self-titled solo al-
bum, Phil Collins’
“Face Value” XTC's
“Drums And Wires”
and “English Settle-
ment,” as well as to
hits by the Police,
Sting, Genesis, and
Melissa Etheridge,
Padgham has de-
veloped a sound
that has become an
industry standard
for pop, rock, and dance music.
Featuring a massive, reverb-swathed
snare drum clipped abruptly by a noise
gate, the Padgham trademark lent a
unique character to such hits as Collins’
“In The Air Tonight” and Frida’s “I
Know There’s Sotething Going On.”
The sound has been widely emulated by
a generation of musicians, producers,
and engineers, as well as by makers of
keyboards, drum machines, samplers,
and digital audio processors.
Padgham’s production résumé also
includes work with Clannad, Trisha
Yearwood, Paul McCartney, Paul Young,

David Bowie, Tin Machine, Billy Pil-
grim, Helen Hoffner, Julia Fordham, the
Fixx, Dream Academy, Human League,
Howard Jones, the Waitresses, and Split
Enz.

Furthermore, as an engineer or
mixer, Padgham has. worked on
records by Vinnie Collaiuta, Nicky
Holland, Psychedelic Furs, Toni Childs,
Robbie Neville,
JoanArmatrad-
ing, Suzanne Vega,
the Northern
Pikes, the Makers,
Youssou N’'Dour,
Cutting Crew,
Julian Cope, Brian
Wilson, and Hall &
Oates, among oth-
ers.

Although the drum sound is
Padgham’s most recognizable trait, it is
only one aspect of his production exper-
tise. As a sign of his breadth and contin-
ued vitality, he recently scored a hat trick
on The Billboard 200 with diverse
albums he produced for Etheridge,
Sting, and Clannad. Since completing
those records, he has taken on projects
for Collins, the Bee Gees, and newcom-
er the Beth Hart Band.

The Collins sessions marked a
reunion between Padgham and his long-
time friend and associate. Collins’ last
album—a dark, personal work recorded
predominantly at home and self-pro-
duced—was a departure from the
grand-scale productions Padgham had
done on the artist’s first four solo
albums: “Face Value,” “Hello, I Must Be

PADGHAM

Going,” “No Jacket Required,” and «. ..
But Seriously.”

Collins’ new album, due later this year,
is more uptempo than his last effort.
according to Padgham. The sessions
were recorded at a chateau in France,
using mueh of the same mobile-record-
ing gear Padgham has used on Sting’s
projects.

The Bee Gees album is a multipro-
ducer effart for which Padgham is pro-
ducing a coupie of tracks. Other studio
pros on the album include Arif Mardin,
David Faster, Russ Titelman, and Jimmy
Jam and Terry Lewis.

Padgham characterizes the Beth Hart
Band’s “Immortal” album as “gutsy,
bluesy, earthy, and absolutely brilliant.”
It showcases the talents of Hart, a Los
Angeles-based singer/songwriter who is
on the Loliapalanza second stage with
her band.

Padgharn says the Hart experience
illustrates his willingness to work with
unknown artists. “It was good fun te
work with a new band,” he says. “Some
people think I only work with the well-
known, well-established peaple.”

“Immortal” was released May 14 on
Foster's 143 Recards label, distributed
by Atlantic through its Lava imprint.
The album features production by Fos-
ter and Mike Clink (Guns N’ Rcses).

Among other recent projects,
Padgham is especially proud of
Etheridge’s platinum “Your Little
Secret” and Sting’s gold “Mercury
Falling.”

The Etheridge album hoasts
Padgham’s trademark huge drum sound

and roomy ambience. It was tracked on
analogtape at A&M Recording Studio’s
B Roorn, aka “the Crystal Room.”

“It’s good to have a room that has
enough liveness in it,” says Padgham.
*“The Crystal Room is one of my lucky
rooms. We recorded on analog, which for
rock musie gives me punchier sounds,
aspecially when Iuse old Neve modules.”

However, more than the equipment
and the room, Padgham says, Ether-
idge’s positive attitude and work ethic
account for the quality of her recordings.

“Melissa is such a darling to work
with,” he says. “And everybody in her
band is so nice. I'm sure it helps a lot
when the atmosphere is friendly and
relaxed. When she sings, the energy she
puts into the track is fantastic, even if it's
Jjust a saratch vocal.

“One of the things of being a produc-
er is being diplomatie,” continues
Padgham. “and being able to coax the
artists and the musicians into producing
the best performances at the right time.
With Melissa, you almost don’t have to
do that. Whenshe says, ‘OK, I'm gning to
sing this song now;,” you don’t have to do
anything except be there to capture it,
and occasianally hint on this aspect or
that aspect. There's none of this, ‘Oh, I
can't sing now because the moon’s not in
the right place.””

Padgham says he was “very honored” |

when Ethericdge approached him to pro-
duce her 1993 album, “Yes I Am,” which
became her commercial breakthrough,
garnering a Grammy Award and earn-
ing a quintuple-platinum certification in

(Continued on next page)
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(Continied from preceding page)

the U.S. It turned out that Etheridge and
her manager, Bill Leopold, had scoured
a record store for albums that were pro-
duced according to the artist’s taste, and
Padgham’s name came up the most
among the credits.

Padgham is equally proud of his work
with Sting, who has earned the produc-
er multiplatinum certifications, Grammy
Awards, and a reputation for excellence.
On “Mercury Falling,” Padgham insist-
ed on recording through vintage tube
gea, since the tracks were going onto
digital tape, which Padgham and many
other producers believe can sound harsh,
particularly on drums.

“I have this thing when I'm working in
digital that something in the chain—if not
all of the things in the chain—need to go
through either modern or vintage valve
equipment just to try to get a little bit
more warmth on the tape,” says
Padgham.

He admits that one of his previous
Sting productions, “The Soul Cages,”
sounds “thin” because the drum tracks
were recorded through solid-state mike
preamps onto digital. Padgham says,
“Lots of people love that record, and I
love it in terms of its music—even though
some people think it’s one of his darker
albums, but I like Sting when he’s dark.
But I felt I messed up on some of the
recording on that . .. When you record
snare drum in analog, the tape cuts off
some of the peaks and spikes in a nice
way, but digital doesn’t. That peak goes
on forever. If you're listening on high-
quality equipment, it can be quite jar-
ring.”

Such self-criticism fuels Padgham to
continually iinprove his craft. Echoing a
truism of the industry, he says, *“You're
only as good as your last record, so I don’t
think there’s any room for complacency
in this business. Therefore, I attack every
record as if it’s my first and my last. It
sounds stupid, having done it for so long.
I'm not paranoid, but I'm not compla-
cent.”

Although he remains as driven and
prolific as ever, Padgham says, he is try-
ing to inject *‘a little bit of life in between
records” so he can pursue his outside
interests, which include skiing, wind-
surfing, gardening, car racing, flying,
and the Internet.

“At one point it was literally back-to-
back records, and I would be booked
for 18 months sometimes,” he explains.
“And it got frightening, because if one
record ran over a little, it would run

Dinky But Mighty. Capitol Records act Dink is working on an upcomi

into the next one, and then there was a
freakout period.” 0

A case in point was Clannad’s latest
album, “Lore,” which Padgham co-pro-
duced but was not able to mix because of

" prior commitments. The album was dif-

ferent from what Padgham had initially
envisioned, and the experience left him
frustrated.

For the most part, however, Padgham
is a hands-on studio man, producing,
engineering, dnd mixing the majority of
his projects.

Padgham—originally a bassist in a
struggling band—got his start in record-
ing in the fertile, mid-"70s London studio
scene, working at various facilities before
landing a position at Virgin Records’
Townhouse Studios. That job turned out
to be the springboard of Padgham’s asso-
ciations with XTC, the Police, Gabriel,
Collins, and producer Steve Lillywhite,
who was also an architect of the drum
sound of the early '80s.

“I helped build the Townhouse and
started working there when it opened in
1978,” recalls Padgham. “It became a
happening place right away. While I was
on staff there, [ met this guy who's almost
exactly the same age as me, Steve Lilly-
white, who'd just become a freelance pro-
ducer. [When] people [booked] a studio in
those days, they'd get whatever engineer
was on staff, so Steve Lillywhite got me
one day, and we became friendly. And
then, when he was asked to [work on]
XTC’s ‘Drums And Wires’ record, he
asked me to engineer it for him. That was
one of the first whole albums I ever did.

“And it was through XTC that I got the
job of working with the Police, because
XTC were on tour with the Police, and
the Police needed to find a producer, so
[XTC front man] Andy Partridge rec-
ommended me.”

Circa the “Drums And Wires” ses-
sions, Padgham and Lillywhite collabo-
rated on the album that would spawn the
venerated drum sound: Gabriel’s third
self-titled album.

Like most sonic innovations, the gated-
reverb sound that became Padgham’s
claim to fame happened almost by acci-
dent. “I had discovered that we had this
really cheap listen mike in the control
room of Townhouse’s Studio 2, and when
you pressed the return talkback to listen
in the studio, it sounded absolutely mas-
sive. So I got the technicians one night to
access on the patch bay the output of this
very vicious compressor on the end of this
talkback microphone. I then put it into the

ng EP with

the production team of Paul Q. Kolderie and Sean Slade (Radiohead, Hole,
Tracy Bonham, Dinosaur Jr, Juliana Hatfield). After cutting basic tracks in their
home studio—Base Station X in Kent, Ohio—the band members traveled to Fort
Apache in Boston to mix. Shown at the latter facility, seated from left, are Slade
and Kolderie. Standing, from left, are group members Jer Herring, Sean Carlin,

and Rob Lightbody.

desk and one day, and Phil was. . . getting
a tom tom sound or something, and every
time he played there would be this mas-
sive sound, and then when he stopped it
would shut off. When Peter heard it he
went, ‘Wow; that’s amazing.” So Peter said,
Just play that pattern for five minutes,
and I'll write a song around it.””

The resulting song, “Intrudey;” is the
opening cut on what is widely considered
one of the most influential albums of the
’80s and a breakthrough in that it estab-
lished that drumming style as Collins’
trademark, heard on most of his solo
work and his tracks for Genesis through-

out the '80s.

Padgham says he is “flattered” that so
many artists, producers, and equipment
manufacturers have since adopted that
sound. However, he downplays his role in
the innovation, saying, “At the time, I did-
n't think I'd invented anything. It was at
the end of the new wave era, and every-
body was rebelling against the very dead
"70s thing where everything was trapped
to death.”

Although some regard Padgham as a
producer who imparts a sonic signature
to his records, he thinks of himself as “‘an
invisible catalyst.” He says, “When [

make a record for an artist, I'm there to
enhance, advise, and make the best out
of the songs that they’ve written,
because—distinet from other producers
like David Foster and Babyface, who are
very talented writers as well as produc-
ers—I’ve come up from the engineering
side. I understand musie, I've learned
piano and guitar, but I've never been a big
writer and I don’t purport to go into the
studio with an artist and change their
songs.”

He adds, “Some producers become
larger than their artists, and I've never
had any wish to be like that.”

o m |
P I I 1
BILLBOARD’S NO. 1 SINGLES (WEEK ENDING JULY 13, 1996) ‘
CATEGORY HOT 100 R&B COUNTRY MAINSTREAM ROCK| MODERN ROCK |
TITLE HOW DO U WANT IT/ | HOW DO U WANT IT/ | DADDY'S MONEY UNTIL IT SLEEPS PEPPER |
Artist/ CALIFORNIA LOVE CALIFORNIA LOVE Richochet/ Metallica/ Butthole Surfers/ ‘
Producer 2 Pac feat. K.C. 2 Pac feat. K.C. R. Chancey, E. Seay B. Rock Steve Thompson
(Label) & Jolo/ & Jolo/ (Columbia) (Elektra) (Capitol Records)
Dr. Dre, Johnny J Dr. Dre, Johnny J
{Death Row/Interscope) | (Death Row/interscope)
RECORDING CAN AM CAN AM THE MONEY PIT THE PLANT BEARSVILLE
STUDIO(S) (Tarzana, CA) (Tarzana, CA) (Nashville) (San Fransisco) (Woodstock, NY)
Engineer(s) Dave Aron Dave Aron Ed Seay Randy Staub Chris Shaw
RECORDING SSL 4000G SSL 4000G Trident Series 80 SSL 4064G Neve 8083 ’
CONSOLE(S)
RECORDER(S) Studer AB27 Studer A827 Mitsubishi X-850 Studer A800/ Studer AB00
Sony 3348
MASTER TAPE Ampex 499 Ampex 499 Sony V1-K BASF 468 Ampex 499
MIX DOWN CAN AM CAN AM THE MONEY PIT RIGHT TRACK GREENE STREET
STUDIO(S) (Tarzana, CA) (Tarzana, CA) (Nashville) (New York) (New York)
Engineers(s) Dave Aron Dave Aron Ed Seay Randy Staub Chris Shaw
Johnny “J" Johnny “J"
CONSOLE(S) SSL 40006 SSL 40006 Trident Series 80 SSL9096) | APILegacy
RECORDER(S) Studer AB27 Studer A827 Mitsubishi X-850 Sony 3348 Studer 800
MASTER TAPE Ampex 499 Ampex 499 Sony Magneto Optical HHb DAT Ampex 966
MASTERING BERNIE GRUNDMAN BERNIE GRUNDMAN GEORGETOWN STERLING SOUND STERLING SOUND
Engineer Brian Gardner Brian Gardner MASTERS George Marino George Marino
Denny Purcell
CD/CASSETTE | WEA WEA Sony WEA Capitol-EMI
MANUFACTURER

© 1996, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult

Contermnporary, Club Play, and Dance Sales.

CATEGORY HOT 100

COUNTRY

ALBUM ROCK

MASTER TAPE BASF

BASF

Call us crazy today.
But you’ll be calling us for tape tomorrow.

@ BASF

BASF

BILLBOARD JULY 27, 1996

55



Inter

T HE

LATEST

N EWS

NA

AND VIEWS

THE

ional

FROM AROUND WORLD

IFPI GOES PLATINUM IN HEART OF EUROPE

Anti-Piracy Initiative To Put Renewed
Pressure On CD-Equipment Makers

Hl BY ADAM WHITE

BRUSSELS—New efforts to penalize
companies that supply CD-manufactur-
ing equipment to pirates are being taken
by the International Federation of the
Phonographic Industry (IFPI).

Specifically, IFPI officials said they
intend to discuss with the European
Commission and European governments
trade sanctions that could be applied to
such companies and to firms that supply
the raw materials of CD manufacturing
to illegal operators.

“Those companies,” declared EMI
Music Europe president Rupert Perry,
“are encouraging theft.”

Perry and IFPI director general Nic
Garnett, among others, announced this
course of action in Brussels July 12, the
day after the first IFPI Platinum Europe
Awards show (see story, right). “We're not
looking for handouts from the commis-
sion,” said Garnett, “nor for artificial sup-
ports for our business. This is an extreme-
ly dynamic and successful enterprise.

“We still have much to play for,” he
added, “both in terms of new markets
around the world, and in response to the
new technology which is going to build
the information society.” What the music
industry wants, he implied, was the legal
framework and protection necessary to
further grow and prosper.

The pressure on CD-equipment man-
ufacturers, according to Garnett, is
planned as a consequence of the recent

shutdown by the Chinese government of
15 CD plants in the country’s Canton
province, which were said to be produe-
ing pirate merchandise.

“When we get details of the equip-
ment that has been removed from the 15
plants,” Garnett stated, “we’re going to
find that a large amount of that equip-
ment has been supplied from Europe. So
we have made a particular point of talk-
ing to the [European] Commission to try
to find solutions to this problem.”

To import CD-plant equipment and
raw materials to China, according to
Garnett, there are now “very strict con-
trols through customs and through the
authorization of business licences you
need to run factories there. If there is
evidence . .. that European enterprises
are supplying [that] equipment through
unauthorized channels, then we believe
the European governments have a fun-
damental task to arrest that trade.”

Garnett also said that IFPI will be
looking to establish what course of action
may exist in the manufacturers’ coun-
tries of origin “to see if we can establish
liability there for the damage that their
acts are causing ultimately in the hands
of pirates.”

There are 10 companies worldwide
that produce CD-manufacturing equip-
ment, according to Garnett, and most
are from Europe. There is an even
smaller number of CD-raw-materials
suppliers.

(Continued on page 60)

Courts Back STIM In License Clash

Swedish Body Withholding Broadcast Permits

l BY JEFF CLARK-MEADS

LONDON—The get-tough policy by
Swedish authors’ society STIM against
the country’s commercial TV stations
has survived an eleventh-hour legal
challenge.

STIM told the stations last month
that they would receive no licenses to
broadcast copyrighted music after
their final interim agreement expired
at midnight July 12 (Billboard, June
22).

In response, the stations—TV3,
TV4, and Channel 5—went to the
Stockholm Distriet Court to ask for a
ruling that STIM must continue to
issue interim licenses for the duration
of the broadcasters’ dispute with the
society.

However, on the afternoon of July
12, the court decided that STIM was
entitled to withhold new permits.

STIM managing director Gunnar
Petri says that since midnight July 12,
the stations have been paying at a rate
acceptable to the society. However, he
warns that this might not be the end of
the story.

STIM’s royalties dispute with the
broadeasters is now more than 5 years
old. The society wants payments of
2%-3% of the channels’ revenues, and
the stations are resisting this. Petri
says that the society’s decision to with-
draw the interim licenses it had been
issuing was a result of its members’
frustration at the length of the negoti-
ation process. .

He adds that while royalties are now
at an acceptable level, no agreement
has been reached, and the stations are
working without a legal framework.
“They are broadcasting at their own
risk,” he states.

“You can’t just go into another
man’s wood and start cutting down his
timber without his agreement. The
stations are leaving themselves open
to prosecution and action for dam-
ages.”

He says that while STIM is closely
monitoring the situation, the holiday
season means that it will be “some
weeks before we act.”

The society’s membership needs to
be consulted on which of the numerous
courses of action to take, he states.

EC President Lends Authority To The
Inaugural Platinum Europe Awards

BRUSSELS—When Paul Russell,
president of Sony Music Entertain-
ment Europe, walked into a meeting at
the Meridien Hotel here on the morn-
ing of July 12, senior executives from
BMG, EMI, PolyGram, and Warner
gave him a round of applause.

It wasn’t a rendezvous to discuss

ifpi

PLATINUM EUROPE

European market-share statisties.
Sony’s competitors were, in fact, put-
ting their hands together to acknow-
ledge the success of the previous night,
when the International Federation of
the Phonographic Industry (IFPI)
staged its first Platinum Europe
Awards dinner. Russell had played a
central role in the introduction and
execution this year of the awards pro-
gram, which recognizes albums with
sales (to the trade) of 1 million copies
across Europe.

The July 11 event, which took place
at the Albert Hall in the Belgian capi-

&

Pictured, from left, are Jacques Santer, president of the European Commission,

and Marie Fredriksson_of Roxette.

tal, was notable for the high-profile par-
ticipation of European Commission
President Jacques Santer. He present-
ed Platinum Europe obelisks to eight
European acts, spoke to the 300-person
audience about the music industry
within Europe,
and bestowed, by
his presence, the
strongest political
recognition to date
of that indus-
try’s achieve-
ments. It is, San-
ter said, “one of
the most thriving
sectors of busi-

ness in Europe and in the world.”
Senior label executives consider it a
coup that the EC president not only
attended, but made the presentations.
In addition, the Albert Hall audience
included such senior European officials
as Commissioner for Justice Anita
Gradin and Paul Waterschoot, director
of copyright for the EC’s DG15 unit.
Also, the commission’s political cabi-
nets were represented at the most
senior level, according to IFPI direc-
tor of communications Catrin Hughes,
(Continued on page 60)

RUSSELL

newsline...

GERMAN AUTHORS’ SOCIETY GEMA registered a 6.21% increase in income
from all sources of exploitation in 1995, according to its annual report. Total
revenues for last year were the equivalent of $876 million. The cost ratio
was trimmed from 13.7% to 13.4%, resulting in a distribution increase of
6.61% over the previous year. GEMA director general Reinhold Kreile says
the figures were achieved despite high capital spending on improved com-

puterization.

FIGURES FROM U.K. AUTHORS’ BODY the Performing Right Society for the
first half of this year show $14.9 million in net distribution income, a 12.6%
rise over the same period last year. Revenues from all sources are 11% ahead

of those at this point last year.

Bulgaria Says It
Is Taking Action
Against Piracy

B BY CHAVDAR CHENDOV
and JEFF CLARK-MEADS

SOFIA, Bulgaria—The international
record industry says this nation has
piracy “on a par with China,” but
authorities here are conscious of the
problem and are tackling it, according
to the head of the government’s
National Investigation Agency.

Western record companies have
been so concerned about the situation
here that the International Federation
of the Phonographic Industry (IFPI)

has appealed to
the European Union
for assistance in
dealing with Bul-
garian piracy. IFPI
argues that the
government here has failed to take
effective action (Billboard, July 20).

But Boiko Rashkov, head of the
Investigation Agency, says an anti-
piracy war has been going on here
since May.

He says, “The agency, together with
police authorities, has organized doz-
ens of raids to confiscate audio and
video carriers manufactured and dis-
tributed illegally.”

Rashkov adds that the most spee-
tacular action was the closing of a CD
plant in the city of Veliko Turnovo,
which had a capacity of 5 million dises
a year. He says that parallel actions
were conducted in Sofia, Varna, and
Bourgas and that legal proceedings
have started against a number of
alleged makers and distributors of
pirate product.

Rashkov adds, “In the nearest fut-
ure, we have plans for further large-
scale operations.”

Inits plea for EU assistance in Bul-
garia, IFPI stated that the export of
illegally manufactured CDs from the
country “is a source of major market
destabilization across Eastern Eur-
ope, Russia, and the EU.” The organi-
zation estimates that the country
ships abroad 20 million illicit dises
each year.

The Ministry of Finance here says
it has now joined the battle against
such exports, adding that its opera-
tives recently seized 3,500 unli-
censed dises at the Bulgaria-Serbia
border.

However, Rashkov points to the
difficulties the Bulgarian authorities
face in tackling piracy. “For us, this
is a new kind of erime,” he says, “and
we suffer from our lack of experi-
ence. Our examining magistrates are
expecting the experts from the West
to take part in their training semi-
nars.”

Michael Kunstman—managing
director of Virginia Records, Poly-
Gram’s Bulgarian licensee—takes an
optimistic view. He says, “On one side,

(Continued on page 60)
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BMG Restructures Management In Asia

Hong Kong’s Chan Departs; Taiwan’s Wong To Operations Post

B BY GEOFF BURPEE

HONG KONG—The Asia-Pacific
division of BMG Entertainment
International has restructured its
label management for a more unified
approach to the development and
marketing of Chinese artists.

As expected, the moves put the
multinational’s VP of pan-China,
Landow Lee, directly in control of
Chinese repertoire (Billboard,
June 22). In addition, the company
plans to take advantage of the
mainland government’s recent mod-
ifications to its market-access poli-
cies.

Ed Chan, BMG’s managing direc-
tor for Hong Kong and the People’s
Republic of China, has left the com-
pany. Industry sources say his posi-
tion has been unstable since the
first signs of BMG’s intentions to
adopt a pan-China strategy earlier
this year. Although Chan will be
replaced “in title” by Sandy Lamb,
the current GM of domestic pop in
Hong Kong, the job will incorporate
both domestic and international
A&R for the Chinese market.

Swee Wong, managing director of
BMG Music Taiwan, moves to a new
role as managing director of opera-
tions for pan-China, based in Hong
Kong and reporting directly to Lee.
His new job will see him responsi-
ble for sales and distribution of clas-
sical music, interactive product, and
video for the Chinese market.

Lee says the appointments are
part of an inevitable need to address
the realities of that market. “In two
or three years’ time, there will be
only one China. Because we are a
different and unique culture, we
have restructured this company to
place a new emphasis on Chinese
repertoire.”

Michael Smellie, senior VP of
BMG Asia Pacifie, says that while
the moves will empower Lee to
direct pan-China activities, they
will also give BMG “a lot more peo-
ple capable of making decisions.” He
describes the restructuring as a
“continuation” of the strategy set in
motion by the major’s acquisition
earlier this-year of the Music Im-
pact companies. That deal brought
Cantopop superstar Andy Lau, as
well as Lee himself, to BMG. “Since
Landow joined us,” says Smellie,
“we’ve tried to figure out how to
structure the company in the man-
ner that we see the market develop-
ing. He has been the catalyst.

“Historically, what we—and I
think, all the other companies
here—have done is to have country
managers. We've abandoned that
concept now. In fact, we are treating
greater China as a country in its
own right. Effectively, we are trying
to see through national boundaries
and see marketing [as being] driven
instead by artists and repertoire.”

Through separation of duties
under the realignment, BMG hopes
to end up with a more powerful
sales and distribution organization
for its Chinese pop. “The system of
sales and distribution in Taiwan and
Hong Kong has seen the demise of
some wholesalers,” says Smellie.
“More and more direct contact
between record companies and

retail has been the inevitable conse-
quence.” Now, he adds, labels can
play a more active role in Chinese
markets, more in keeping with their
role played in the West.

For his part, Lee wants to “turn
the special characteristics of all

BAG

these companies—and have a free
hand—to develop repertoire for the
entire Chinese market.” He contin-
ues, “I will ask my people, such as
Swee, to find out how to do market-
ing and promotion in China, and I'll
be looking for talent in China.”

Sony Music

Bl BY EMMANUEL LEGRAND

PARIS—The success of such acts as
Deep Forest, Dan Ar Braz, and
Lama Gyourme has prompted Sony
Music Entertainment France to cre-
ate a unit, Saint George, to develop
projects that “don’t fit in the regu-
lar pop formats,” according to the
unit’s GM, Frederic Rebet. “Today,
this music is called ‘new musie,’ but
will it be the same tomorrow?” asks
Rebet.

He says the idea of the label grew
from Sony Music France’s increas-
ing involvement in such projects as
Deep Forest (which has sold more
than 2.5 million units worldwide and
earned a Grammy Award for best
world music album in 1996) Stone
Age, Lama Gyourme, and Hector
Zazou’s “Music From The Cold

Lee is adamant about the poten-
tial for the mainland, both as a sup-
plier of repertoire and, ultimately,
as a market for Chinese pop. Earli-
er this month, BMG announced
plans to open a representative office
in Beijing (Billboard, July 20).
“With the latest round of U.S.-Sino
discussions complete,” Lee says, “I
think we have more room to move in
China. I am trying to relicense my
repertoire there; an office in Bei-
jing is not enough. I want to have
four offices and eventually become
involved in production as well. Now
a foreign company can, by contrac-
tual agreement, go into a new joint
venture [with mainland partners].
We plan to take full advantage of
this.”

Internationa

Signed And Sealed. Former Take That member Robbie Williams has signed to
EMI Records Group U.K. & Ireland’s Chrysalis label. Williams’ debut single, a
cover of George Michael’s 1990 hit “Freedom,” is to be released July 29. Pic-
tured with Williams, left, is Jean-Francois Cecillon, president/CEO of EMI
Records Group U.K. & Ireland.

France Greates ‘New Music’ Arm

Seas.”

Rebet, who is consultant to Sony
Music Europe for new musie pro-
jects, says these genres have a glob-
al head start in that

popularity, and in its breadth of

artists.
“It is therefore appropriate that
he has been asked to coordinate the
efforts of Sony

they “have an in-
ternational appeal
from the start.”
“I’m going to work

SONY

Musie Europe in
this increasingly
important reper-
toire area;” adds

as much as possible with people
among the different labels through-
out Europe and North America who
share the same vision and the same
way of working,” he says. “With
Deep Forest, we have proved we can
overcome the difficulties linked to
marketing such musie.”

Paul Russell, president of Sony
Music Europe, says Rebet has
“proved very knowledgeable and
highly successful in conceptual
musie, which continues to grow in

Russell.

Saint George will cover world
music, new age, concept albums, and
film scores. It will also engage in
publishing activities, in close col-
Jaboration with Sony Music Pub-
lishing.

Some artists now at Columbia will
be relocated to Saint George. The
division will handle Deep Forest,
guitarist Ar Braz from Brittany,
Lama Gyourme from Tibet, zouk
band Kassav’, Celtic band Stone

Fireside Takes Its Hearth On The Road

American Band Is 1st Swedish Act To Play Lollapalooza

H BY FREDRIK STRAGE

STOCKHOLM—Home-loving rock
act Fireside is the first Swedish
act to be booked for the Lolla-
palooza tour, a break that follows
its signing to a U.S. label earlier
this year.

Fireside, which comprises four
men in their early 20s, comes from
the northern town of Luled and
plays furious guitar rock tinted
with catchy melodies. The group
will join the second part of the tour-
ing festival and will play most of its
gigs on the West Coast, performing
on Lollapalooza’s stage for new tal-
ents.

The band signed to Rick Rubin’s
American Recordings last Febru-
ary. On Aug. 6, the label will release
its album “Do Not Tailgate” in the
U.S., and BMG will issue it in Eur-
ope.

The album was released in Swe-
den last September on the small
Startrec Management label. It sold
15,000 copies, mostly to a teenage
audience, and reached No. 40 on the
national charts. However, it earned
much critical acclaim, even in the
mainstream media.

§ "‘b M

FIRESIDE

Johan Kugelberg, an A&R repre-
sentative at American who is origi-
nally from Sweden, was largely
responsible for the the group’s U.S.
signing. “A friend in Sweden sent
me a cassette and promised that it
would blow my mind. I put it in my
stereo, and one hour later I was dri-
ving over to Rick Rubin’s to play it
to him. He loved it,” says Kugelberg.

Local media largely.see Fireside
as part of the hardcore movement
that has thrived in Sweden during
the last couple of years. Such alter-
native groups as Millencolin, No
Fun At All, Refused, and Sindy
Kills Me, which trash their guitars
while playing faster and faster, are
given much attention. But Fireside
has a feeling for melodies that many

of its competitors lack. The teenage
weltschmerz expressed in the lyries
of singer Kristofer Astrom are
more subtle than ordinary punk
poetry.

“Some people say we have this
Northern melancholy, but that’s
probably just because we don’t run
around smiling and joking all the
time,” says bassist Frans Johans-
son. “It’s easy to*get bored if you

‘grow up in northern Sweden. There

really isn’t anything to do except
start a band.”

Fireside was formed in 1992, and
its debut album—“Fantastic Four,”
released on independent Swedish
label A West Side Fabrication—was
bought mostly by people in Luleé.
And even though they have since
played at Johnny Depp’s trendy
Viper Room in Los Angeles, they
says they would have had just as
much fun performing in a small
Swedish youth club.

“The whole Lollapalooza thing is
most important to record company
people and the media,” says Johans-
son. “When I was told that we had
been booked, I was just sad that we
would miss a bunch of cool Swedish
festivals.”

Age, and Abed Azrie from Iraq. In
addition, Rebet is developing new
projects, such as an album by
Cameroon artist Wes and a new
recording from Philippe Edel, who
wrote the score of Peter Brook’s
“Mahabarata.”

Promotion and marketing for the
main acts will be shared between
Columbia and Saint George.

Rebet reports to Olivier Mont-
fort, deputy GM of Sony Music and
GM of Columbia. However, Rebet
says, “Saint George is a Sony Music
label and not a Columbia sublabel,
although there is a direct connec-
tion.”

’95 Audio Piracy Fell
By One-Third In U.K.

LONDON—U.K. audio piracy fell by
one-third last year, according to fig-
ures just released by the British
Phonographic Industry (BPI). Howev-
er, the BPI estimates pirate sales in
1995 still represented 24.5 million
pounds ($38 million), and concerns
about Italian and German bootleg
imports continue.

Estimated piracy figures indicate a
fall of 37% in the CD sector, with coun-
terfeit CDs down 60%. Music cassette
piracy fell by 44%, with bootleg tapes
down 20%—the smallest drop in any
sector. The BPI estimates that bootlegs
accounted for more than one-third of
illegal U.K, sales in 1995 and had a
retail value of 15.5 million pounds ($24
nillion).

A total of 46% of all bootlegs seized
by the BPI in cooperation with police
and trading standard officers were
found to originate from Italy. Despite
tighter copyright laws introduced in
Germany last year, imports from that
country were the next highest, at 14%.
The most bootlegged acts were the
Beatles, the artist formerly known as
Prince, and Bob Dylan.

The BPI says the figures are man-
ageable but warns that constant vigi-
lance and increasing expenditures on
surveillance and legal action is neces-
sary. It also hopes the recent harmo-
nization of European copyright laws
will reduce the amount of illegally
imported product.

JON CROUCH
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