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Finnish Act Extends
Reach Via Nonesuch

B BY ANTTI ISOKANGAS

HELSINKI—In the past five years,
Varttini has become the most success-
ful Finnish folk act ever, with hit rec-

VARTTINA

ords at home and rave reviews in-
ternationally for both its albums and
energetic live shows—including pio-
neering coverage in Billboard as early

(Continued on page 112)

MIDI Files Given
‘Recording’ Status

B BY PAUL VERNA

NEW YORK—In a potentially far-
reaching opinion, the U.S. Copyright
Office has written
that Musieal Instru-
ment Digital Inter-
face (MIDI) files—
the programs that
allow synthesizers,
other musical instru-
ments, computers, and recording
devices to interface with one another—
are copyrightable as sound recordings.
In an opinion issued Sept. 17, Char-
lotte Douglass—principal legal advis-
er to the general counsel of the U.S.
(Continued on page 43)
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SOUTHERN GOSPEL:
SELLING THE SOUND

B BY DEBORAH EVANS PRICE

LOUISVILLE, Ky.—In recent years,
the growth of pop, alternative, and
other contemporary styles of Christian
music would seem to have eclipsed the

CATHEDRALS

more traditional Southern gospel
sounds, but with an increased presence
at mainstream retail, a boost in TV and
video exposure, and sellout tours,
Southern gospel is enjoying a resur-
gence in popularity.

Though many in Christian music cir-
cles are conservative when it comes to

singing Southern gospel’s praises,
there is evidence that the genre is
becoming more bankable. The 39th
annual National Quartet Convention
(NQC), held Sept. 16-21 here, featured
430 exhibitors and drew more than

GAITHER

8,000 attendees during its weeknight
concerts. Attendance soared still high-
er on the weekend, including a sellout
crowd of 19,500 for the Friday-night
show that featured performances by
the Cathedrals, the Gaither Vocal
Band, the Nelons, the Kingsmen, the

(Continued on page 107)

B BY BRADLEY BAMBARGER

NEW YORK—Not long ago, groove-
jazz trio Medeski, Martin & Wood
regularly thrilled a
small core of connois-
seurs at Downtown
clubs like the Knitting
Factory, cooking up a
sonic stew spiced by all
manner of jazz, soul,
and the funkier, more
psychedelic realms of
rock. But after three albums and hun-
dreds of live shows across the U.8S,,
MMW has cultivated a broader audi-
ence—including a sizable contingent
of young people introduced to the
charms of improvised music by such

Gramavision’s MMW Build
Fan Base Thru Road Work

MEDESKI, MARTIN & WOOD

neo-Dead jam bands as Phish.

At sold-out shows from New York
to New Orleans, MMW has allowed
taping by these young fans, who
clamor to capture the
gigs’ charged, without-
a-net atmosphere. An
Internet site on the
World Wide Web has
stoked trading of these
tapes and fomented
grass-roots interest
rare for a band that
follows an instrumental muse. With
this buildup, MMW'’s newest Gra-
mavision/Rykodisc album—*“Shack-
Man,” due Oct. 15—is primed to be
one of the hottest jazz releases of the

(Continued on page 111)

IN MUSIC NEWS

Radio Is An Early Fan Of
Journey’s Columbia Set
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WB’s Redman Takes
Jazz Into Mainstream
Bl BY CHRIS MORR S_,

LOS ANGELES—Saxophonist
Joshua Redman supplizd the liftoff

ﬁ'ﬁjh

" n ‘

i

for his new Warner Bros. set
“Freedon: In The Grcove” with a
‘ (Continved on page 103) I

REDMAN

MCA’s Sublime Climbs
Up From Grass Roots

B BY DOUG REECE

LOS ANGELES—In a tale of tragic
irony, Sublime is poised for stardom

P . [
SUBLIME

with its self-titlec Gasolme Alley/MCA
album four months afte+ the overdose
death of lead singer Bradley Nowell
and following several years of careful
grass-roots deve.opment.

(Continuel on page 105)

HEATSEEKERS

Reprise’s Brandt Riding
- A Chart-Peak Hot Streak
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ALBUM OF HIS CAREER.

KENNY G THE MOMENT

His past three albums have sold a staggering

23 mill'on copies in the U.S. alone.

BREATHLESS reigried on The Billboard 200
Album Chart, The Top R&B Album Chart and The Top Contemporary Jazz Chart, ;
for an unprecedented 200 weeks, becoming the biggest selling

irsirumental album of all time.

NOW 11X PLATINUM.

His last album; MIRACLES The Holiday Album, became not only the first holiday album
to go to #1 in 35 years but the biggest selling holiday album of all time.
OVER 7X PLATINUM.

The first album of all new material in four years from the
#1 best-selling musician of all time. Twelve classic new songs

ircluding the title track,”Hcvana” and much more.

WELL WORTH THE WAIT!

E-mail us ot Arista96@aol.com M‘m— TURNER
Ynanleg

Visit us ar http://aristarec.com & N, DENNIS TUENER
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Dutch Group STEMRA Takes PolyGram To Court

* FALLING INTO YOU * CELINE DION * 550 MUSIC e = 4 =3 5
Case Said To Reflect General Discontent With Licensing
CLASSICAL |
* APPALACHIA WALTZ 39 . . . o
YO-YO MA / EDGAR MEYER / MARK O'CONNOR * SONY CLASSICAL B BY JEFF CLARK-MEADS linked,” he says. ing’s direct-distribution deal, although sev-
CLASSICAL CROSSOVER STEMRA spokesman George Knops says eral have threatened to do so.
* SUMMON THE HEROES 39 LONDON—PolyGram has faced the first  his organization and PolyGram began nego- Sources say that France’s SACEM/
T y g Y S g t
JOHN WILLIAMS & BOSTON POPS ORCHESTRA * SONY CLASSICAL | court challenge to its controversial new cen-  tiations at the completion of the label’s deal SDRM feels particularly strongly about the
o COUNTRY 33 tral European licensing deal. in the summer. He comments, “The dispute issue. Though a SACEM/SDRM source
P * BLUE * LEANN RIMES * CURS Though the case against the record com-  now is about whether those negotiations says that the Utrecht case is strictly
pany, filed by Dutch collecting society  have led to a legal contract. between PolyGram and STEMRA, the
A HEATSEEKERS 22 STEMRA, deals with the specifics of its new “In our opinion, there is a contract both source adds that unless PolyGram France
L * CALM BEFORE THE STORM ¢ PAUL BRANDT * REPRISE arrangement, the action is being regarded by word-of-mouth and in writing.” continues to pay royalties via SDRM, the
B as a manifestation of a wider-felt anger Constant says of that claim, “We com- organization will have “no option” but to
JAZZ 38l among continental European mechanical  pletely reject it in its entirety.” take legal action.
u e o e i S A A royalty collecting societies. The court will issue its findings on Thurs-
M JAZZ | CONTEMPORARY PolyGram’s record and music-publishing  day (3) or Oct. 8. Assistance m preparing this story was pro-
S & THAT'S RIGHT * GEORGE BENSON * GRP \ 38 operations have been the object of ire since No continental society has legally chal- vided by Robbert Tilli in Amsterdam and
w the record arm switched its pan-European  lenged the validity of PolyGram Publish- Emmanuel Legrand i Paris.
NEW AGE ‘37| licensing arrangement from STEMRA to
il L'Nuzgél;g\é'\;rﬁsﬁﬂgﬂc, IS the U.K.’s Mechanical Copyright Protec- - = m B
! tion Society (MCPS) (Billboard, Aug. 17).
POP CATALOG 76 STEMRA took the case to court in uze o c u‘re IVISIon
* LEGEND * BOB MARLEY AND THE WAILERS * TUFF GONG Utrecht, the Netherlands, Sept. 25, where
both sides presented their arguments. L] .
& ANOTHER LEVEL -'::&ugxsmser R 25 STEMRA claimed that the record company o n o o u Is e r
had effectively extended its existing agree-
« THE HOT 100 * ment with the Dutch society before overtly
& MACARENA [BAYSIDE BOYS MIX) = LOS DEL RIO * RCA 106]  switching to MCPS. B BY ED CHRISTMAN says Zullo. He says that there are no formal
w While STEMRA is aggrieved at the loss of plans to do so but that the acquisition is gen-
ADULT CONTEMPORARY - business, the more controversial element of NEW YORK—After winning the kiosk war  erating “plenty of ideas.” Whatever impact
& CHANGE THE WORLD * ERIC CLAPTON * REPRISE 8 the new deal is that PolyGram International by placing 3,000 computerized album data-  the deal has, Zullo says, he doesn’t expect
1 Music Publishing is taking advantage of a bases in record stores around the U.S., Muze  to see any major changes this year.
ADULT TOP 40 unique “direct distribution” service offered has signed a letter of intent to acquire the Also, the deal provides a broader cus-
* | LOVE YOU ALWAYS FOREVER * DONNA LEWIS * ATLANTIC by MCPS that will deprive all collecting soci- entertainment division of Trade Service  tomer list for Muze, which can now work its
eties in continental Europe of income. Corp., its main competitor in the information-  product to Phonolog customers, and vice
« LVNG INAMCO?/IEI‘\J“TIT!IIYYHERNDON° - 35 Under the PolyGram labels’ previous deal services field. Trade Service publishes the  versa.
with STEMRA, societies in each European popular Phonolog book, which is updated Muze has about 120 employees, and the
DANCE / CLUB PLAY Union (EU) country took a share of rev- monthly, as well as Videolog and Gamelog. entertainment division of Trade Service
& TWO TO TANGO » VANESSA DAOU * KRASNOW 31 enues generated in their territories. For Executives of the two companies decline  numbers about 35. Zullo says that since the
example, when PolyGram Spain released a to reveal the terms of the deal. But Paul  deal hasn’t closed, the two companies have
DANCE / MAXI-SINGLES SALES 31 record, the label would pay royalties to Zullo, executive VP of New York-hased  yet to determine whether Muze will take on
D o o ey e STEMRA, which, after taking its commis- | Muze, says the acquisition was made because ~ Trade Service’s employees.
sion, would pass on the remainder to Span- the companies complement each other. Muze, a closely held company whose
LATIN 36 ish society SGAE for distribution to the Muze’s kiosks are mainly in chain outlets,  investors include John Kluge and Stuart
A0 LLORESPOR MIMENRIQUENIGEESIAST 2058 Spanish publisher. SGAE would take its and 12,000 retailers have Phonolog sub-  Subotnick, partners of the privately held
HeD own commission before passing the royal- scriptions, Zullo says. “We dominate the ~ Metromedia Co., had revenues last year of
27 ties on to the publisher. chains; [Trade Service has] a lot moreinde- ~ $10 million, Billboard estimates. In addition
F YOUR GIRL O! . . 4 . : : J oy
e e Under the new deal, all PolyGram record pendent record stores and video chains.” to its music database, it offers computer-
RAP conpanies within the EU pay royalties to The deal will allow the companies to com-  ized databases to the book and video indus-
- AC*‘F’;%"/ vl g,/ CQ;FTSEQ\? ] 26 MCPS in London, which then distributes bine their databases, halting Muze’s dupli-  tries. Muze has been trying to break into
: - directly to the relevant publisher in the indi- cating efforts and freeing resources to allow  the music-sampling business as well.
ROCK / MAINSTREAM ROCK TRACKS =5 vidual European territories. In this way, it to improve its services, Zullo adds. The San Diego-based Trade Service, which
* TEST FOR ECHO * RUSH * ATLANTIC only one commission is taken instead of two. Muze database includes more than 100,000  was founded in 1948, is an information-ser-
Though the MCPS direct-distribution pop and 55,000 classical titles; the Phonolog  vice company that serves a number of indus-
ROCK / MODERN ROCK TRACKS 99 service is open to all of the society’s mem- database contains 200,000 albums. “Now,  tries, including construction, office supplies,
* DOWN * 311 * CAPRICORN D N . ppues
bers, only PolyGram’s publishing arm has when we match the data, we will be able to  automobile parts, and electrical. The pri-
T » TOP VIDEO SALES ° taken advantage of it. make more precise information available,”  vately held company doesn't disclose rev-
fo) * ALADDIN AND THE KING OF THIEVES 86 PolyGram Group general counsel Richard Zullo says. enues, but the entertainment component
P BUENA VISTA HOME VIDEO Constant says that in the present climate, The deal might also allow the company to  accounts for less than 10% of annual rev-
KID VIDEO he regards the case brought against Poly- provide custoniized service to accounts and  enues, says Tony Patterson, VP/GM of the
v # THE ARISTOCATS * BUENA VISTA HOME VIDEO 88 Gram’s record arm by STEMRA as more introduce products, such as a Christian line,  Trade Service entertainment division.
I ; than a coincidence. “We believe it’s all
D LASERDISCS | 90
# HEAT * WARNER HOME VIDEO
E " THIS WEEK IN BILLBOARD
o RENTALS 88
S # EXECUTIVE DECISION * WARNER HOME VIDEO
PROTECTIVE MEASURE COMMENTARY 6  MERCHANTS & MARKETING 71
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i e Beat iv
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Action Needed On Street-Date Enforcement

l BY MICHAEL S. WISE

Although it’s not a particularly sexy topic,
the issue of street-date compliance is a vital
one for labels, distributors, retailers, and one-
stops alike. Therefore, it is time to look again
at the question of street-date violations and at
what those of us in the music business need to
do to help stem a backslide on compliance and
enforcement that is currently visible in the
marketplace.

First, a quick recap: Years ago, there were
no scheduled “street dates.” Instead, there
was the distribution equivalent of a free-for-
all, with labels shipping new-release product
to all “direct” accounts for scheduled receipt
on the same date.

In that scenario, however, rackjobber and
one-stop customers were at a disadvantage. If,
for example, they received product on a Mon-
day, their nonlocal customers would not receive
product until a Tuesday or Wednesday. After
years of discussion, the labels and distribution
companies finally agreed to level the playing
field by setting a retail street date and ship-
ping to one-stops and rackjobbers early.

This new scenario—a highly positive devel-
opment for one-stops and their customers—
demands in return a certain discipline on the
part of the one-stop and retail communities to
honor those street dates, no matter when
product is received. It also demands enforce-
ment on the part of the distributors to keep
the entire one-stop community in check.

Four years ago, due to several widespread
street-date violations, one major distributor

THE VOICE OF CELINE

On behalf of the hosts/producers of “Voice
Of America Saturday,” “VOA Sunday,” and
“Now Music U.S.A.,” thanks to Billboard
Radio Editor Chuck Taylor for mentioning
these programs in his recent Vox Jox on
Celine Dion’s “To Love You More” import sin-
gle [Billboard, Aug. 31].

Congratulations and bravo for your gutsy
column on the bizarre developments in the
relationship between the radio and record
industries. The record business is now telling
radio what to play and when to add it. One
can’t help but wonder if the time isn’t too far
off when the labels will attempt to tell radio
how often to play the songs. Hopefully, your
column will be a wake-up call to the radio
industry.

Meanwhile, too few Americans know about
the Voice of America. We appreciate any
domestic press we get.

E.C. “Ed” Gursky

Senior Producer

Worldwide English Division

Voice of America

United States Information Service
Washington, D.C.

RETAILER’S VIEW ON SINGLES

While sale pricing of singles may be get-
ting out of hand to some labels and industry
insiders [“Discount Singles Spark U.S.
Cost/Benefit Debate,” Aug. 31], isn’t it sad
that next year, the Hot 100 could once again
become uninteresting because Billboard is
being made to feel the need to revamp the
current singles-chart formula?

First of all, let’s consider that the current
No. 1 record, “Macarena” (Bayside Boys Mix)

did suspend early-ship privileges to one-stops
for several weeks. The distributor’s attitude
was that the street-date violations were a one-
stop problem, and since one-stops couldn’t
enforce compliance within their own ranks or
within the independent retail community, it
would alleviate the problem itself by halting
early delivery of product. The distributor later
relented, but the heightened awareness of the
problem did work to minimize street-date vio-

‘It’s time for labels and
distributors to stop paying
only lip service to street-
date enforcement’

Michael S. Wise is VP of Music City
Record Distributors Inc., a one-stop
based in Nashville.

lations for a time.

The key words are “for a time.” Today, back-
sliding is evident. There are scores of street-
date violations on almost every major release,
particularly on urban titles. Certain mass-
market, non-music-specialist racked accounts
will likely continue to be a problem, primari-
ly due to their lack of industry knowledge and
the sheer numbers of their stores. But they
and their vendors should be reported and
effectively dealt with by a suspension of early-
ship privileges, just as anyone else would be
within the music community.

What is more dismaying is the attitude of

= LETTERSGS

by Los Del Rio, is a major piece of pop cul-
ture that has created renewed interest in
dance studios across the country and pande-
monium in sports stadiums as well. It sits at
No. 1 on Hot 100 Singles Sales but slips to No.
14 at radio [in the charts in the Sept. 14 issue].
If a revamp were in effect, would this sales
monster have to give up the throne to Donna
Lewis, whose single is No. 1 in radio airplay
but only No. 6 in sales?

Let’s also realize
that Los Del Rio has
not been discounted at
all by BMG during its
second chart run.
What is more impor-
tant: a record the pub-
lic is buying or some-
thing it is hearing on
the radio? I think that
most people, chart
buffs or not, would
agree that a sales
record is more important.

In the '60s, when the Beatles, the
Supremes, or the 4 Seasons came to the fore
with new records, radio backed off of the pre-
vious release and went to the new one. Not
always the case in the '90s. Artist develop-
ment has been destroyed many a time by
radio—not retail.

Case in point: “Missing” by Everything But
The Girl is an excellent record, but it didn’t
need to stay on the Hot 100 for 55 weeks.
Thirty of those weeks were radio-driven only,
since the single had been deleted. In the
meantime, the group comes to the table with
an exceptional follow-up, “Wrong,” and radio
won’t [play] it because it won't let up with the

ie
EVERYTHING BUT
THE GIRL

some independent retailers that evidently
think that a few additional sales are worth
risking the very real possibility that early-ship
privileges will be suspended for all one-stops
and their independent retail customers.

Obviously, there are one-stops that gener-
ate a significant part of their business by ship-
ping product for early Friday or Saturday
retail receipt. Those who do play by the rules
lose business to those one-stops every day. But
most one-stops, like the majority of retailers,
see the importance of trying to ensure the
integrity of the system, and even though it
hurts, will not enter what is ultimately a los-
ing game.

But while one-stops and retailers will do
their part, it is also necessary for the labels
and the distribution groups to become a part
of the solution. How? By identifying product
sent to specific one-stops on a random basis
through the use of special transparent inks or
other means, which will allow the tracking of
product sold through offending retailers. And
once identified, one-stops that are caught in
this net should have their early-product-
receipt privileges suspended.

The industry has had enough. It’s time for
the labels and distribution groups to stop pay-
ing only lip service to the issue of street-date
enforcement and to take reasonable, prudent,
and much-needed steps to ensure equity in the
marketplace.

Such action will benefit the entire music
community by penalizing only those who don’t
play by the rules, and thereby offering a con-
tinued incentive to those who do.

other record. This has happened to countless
other acts, most recently Tony Rich, the Gin
Blossoms, and La Bouche, just to name a few.
Should records suffer because they are selling
but radio hasn’t caught on yet?

Let’s just hope your revamp does still enlist
sales figures, because the support group is
the buying publie, and giving them no say is
losing your real base.

Richard Signorelli
RPM Sounds
Huntington, N.Y.

HOW PINOCCHIO’S NOSE KNOWS
I wish to correct what I'm sure was an inno-
cent mistake in Seth Goldstein’s article [Bill-
board, Aug. 31] on New Line Video’s plans for
the video release of “Pinocchio.” The process
that makes the visual effect possible—the
actual morphing of the puppet Pinocchio into
the actor—is called Extreme Vision, a patent-
ed process developed by National Graphies
Inc. Extreme Vision incorporates numerous
images to create a smooth, flowing motion or
realistic three-dimensional effect. In the arti-
cle, New Line Video executive VP Michael
Karaffe says that New Line spent a year and
a considerable sum developing the 12-step
process. Although New Line has trademarked
Magic Action Art, this refers only to the pack-
aging that makes the front panel removable as
a collectors’ item. The visual effect was creat-
ed by Extreme Vision. Thanks for your help

in clearing up this matter.

Donald R. Krause
President
National Graphics Inc.
Brookfield, Wis.
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ssue Da&te: Nov. 2
Ad Close: Oct 8

With its flourishing cones-
tic repertoire, growing
commercial radio sector,
and winning effcrts at “ight-
ing piracy, the Nether'ands
is the Europ=&n regior to
keep your eves on.
Billboard’'s Novamber 2nd
issue features coveraze

of the territory’s 2op r=dio
market including changes
at commercial and staze-
run outlets end teir impact
on the record Jusiness.
We'll also hig-ligrt the hot
new artists to watch for and
their suppor: :eeéms of

. managers, acerts, music
publishers and Iabe:-m ates.

| Issue Dat: Nov. 9
Ad Close: Oct. 15

With bonus distribtion at the
AES snow, Billboard's highly
visibl2 November zth issue
spotlights Producers and
AES. Billboard’s =aul Verna
will lead a roundtzble discus-
sion vAth top prod ucers in
various genres on heir
current projects end chal-
lenges. Dther featires will
explcr2 the activities of
REPRO. the UK ‘rade orga-
nizaticn protecting producers’
interests in the UK. a profile
on AES president Elizabeth
Bowen, and a runzown of
the creme de la creme stu-
dios continuing to sidestep
the downsizing trend.

Issue Date: Ncv 2

Ad Close: Oct 8

An irteg-al part cf the history
of its mathership, Capitol
Reccrding Siudics celebrates
40 years of hit-na<ing
sess'ons and era-defining
records. Billboard's
November 2nd iss_e salutes
the studio with an in-depth
look at its founding develop-

| meni and its 01go ng

- activ ties. Other featu-es will

= includz &n up-c tre-minute
report or the stud’s various
technolcgical resources,
interviaws vith veterzn
engineers abou: the memo-
rable artists anc sesgons,
and a repoft 01 Capitol's
masiering cperafiens

Issue Date:Oct 26
Ad Close: Oct. 1

Continuing its ediorial
commitment to Asia Pazific’s
mega-market, Billboard’s
October 26 issue will contain
cur fourth “magazine w thin a
magazire” on the region. Our
gpotlight takes a Jnal Icok for
1996 at the Asiar Pacifc
narket, with coverage on the
nost recent events, trends,
Westerr acts exgeriencing
success and Asie/Pacifc acts
kreaking in both the hore-
land and abroad. Don’t miss
this opportunity to align your
company with the market that
' keeps growing and growing!

Contact:
- Amanda Guest
' 613-9824-82€0
Gene Smith

212-536-5001

Contact:
Christine Chiretti
44-171-323-6636

Contact:
P&t Rod Jennings
212-536-5136

: Contact:
Robin Friedman
213-525-2302
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Issue Date Nov 16 ] _E’ #
Ad Close: Oct. 22 - 3

The Novamber 15tn issue |
of Billboard will keep

~ readers dancing -0 the

beat with our Warldwid=2
Dence Spotlight. Billccard
editor _arry Flick will report
on this y2ar’s vibrant
dance scenes insome of
the wer d's hottest sppts
including Chicago,
Orlanco, Amsterdam, ltaly,
Lancon and the rest of the
U .K.. Ibiza and Fambu-g.
Also featured wi !l be pho-
tos end captions of some
of today’s populer intema-
tioneal a-tists. Be a part of
this worldwide dance
celebration!

Contact:
Ken Fiotrowski
212-536-5225

—

. Issue Date: Nov. 30 =

Ad Close: Nov. 5

" Billboard's Novamber 3C

issue brings music activity
shared by Germary,
Switzerland anc A_stria to
the forefront of he music
industry. Our arnual review
provides year-to-date sales,
top-selling albums and key
statistics fo~ each region. In
addition, feztures will exglore
the radio landscag= of thase
territories, including the
growth of commercial ouflets
and their implications for
music promotion. —inally,
Billboard h ghlights the top
priority acts to keed your
eyes focused on during the
remainder cf 199€ and 1297.

Contact:
Christine Chinetti
44-171-323-6686

tlers
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Place your
/]- ad today!

T\ EASTMDWEST
919-536-5004 - PH
O 92-536-5055 - FAX
\ KEN PICTROWSKI
PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

213-525-2307 - PH
213-525-2394/5 - FAX
JOCIE FRANCISCO
LEZLE STEIN

ROEIN FRIEDMAN

61E5-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

1991 HMNATIONA_I- 305-441-7976 - PH
Hm GUIDE 305-441-7689- FAX
S - "~ ANSELA RODRIGUEZ
-J Publication Date: s |' 2
‘. December 11 © ASIAPACIFICAUSTRALIA
celel] \ .~ 613-9324-8260 - PH

Ad Close: October 9 : =

Music and home entertain-
ment execufivas across the
globe -elvy on the International
Buyer’s Guide to assist them
in making thei- most
important buying decisions.
The IEG incudes listings of
record Iabels, home video
comparies, ‘violesalers &
distribJtors, n-usic publishers,
replicators & tape duplicators.
Your &d in the IBG will
connec: you to the executives
with the buy ng power, so put
the pawe- of Billboard to
work fo- you!

Contact:

Los Angeles: Dan Dodd
213-525-2299

New York: Kara DioGuardi
212-536-£C08

613-9324-8263 - FAX
AMANDA GUEST

44-17--323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHERINE FLINTOFF

331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

£13-525-2307
DAISY DUCRET

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO

39+(0;362+54.44.24 - PH
39+(0:362+54.44.35 - FAX
LIC4A BONGUARDO
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B BY SETH GOLDSTEIN

NEW YORK—Video revenue-shar-
ing pioneer Rentrak has filed a plan
with the Securities and Exchange
Commission (SEC) to distribute own-
ership of subsidiary BlowOut Enter-
tainment among the parent’s share-
holders in the form of a special
dividend.

It’s the latest attempt by Rentrak,
headquartered in Portland, Ore., to
unload two unprofitable acquisi-
tions—BlowOut, which runs revenue-
sharing concessions in Wal-Mart
supercenters, and sports-apparel

Rentrak Sees Long-Term
Gains For PPT Business

retailer Pro Image—that have
diverted attention and resources
from its core pay-per-transaction
(PPT) business. The SEC received
Rentrak’s divestiture proposal early
last month.

More recently, Rentrak signed a
deal with retailer Movie Gallery that
further emphasized the importance
of PPT. According to Rentrak presi-
dent/CEO Ron Berger, the agree-
ment to install PPT systems in all of
Movie Gallery’s nearly 900 stores will
be worth $100 million-$150 million
over the next 10 years.

(Continued on page 103)

Paul Weston, 84, Dies;
Musician/Exec Was A

‘Mood Music’ Pioneer
B BY IRV LICHTMAN

NEW YORK—The music industry lost
one of its most versatile pop musicians,
arrangers, and executives Sept. 20,
when Paul Weston died at a hospital in
Santa Monica, Calif. He was 84.

Weston, who was married to and
formed a creative team with singer Jo
Stafford, held A&R responsibilities
starting in the early days of Capitol
Records in the mid-'40s. He was also a
major orchestra leader. He later
became a leading orchestral presence
during the LP era on Columbia and co-
authored several standards. He was
the first national president of the
National Academy of Recording Arts
and Sciences (NARAS), of which he
was a founder.

At Capitol, he was a key figure in
creating the unhurried, romantic
orchestral versions of pop favorites
that came to be
known as “mood
music” and reached
its stylistic heyday
in the late '50s and
early '60s. He con-
tinued similar pro-
jects after joining
Columbia in 1950,

The burgeoning
popularity of the
LP in the ’50s
gave mood music a
big boost: With its playing time of 20-
25 minutes per 12-inch side, as com-
pared with the three minutes of its
predecessor, the 10-inch 78 rpm, the
musical mood was sustained for a
longer, uninterrupted period. In the
past couple of years, in the retro fash-
ion that has signaled other trends of
late, there has been renewed con-
sumer response to the mood-music
sound.

These string-filled albums reflected
Weston’s background in swing-era
arrangements, which he provided for
the groups of Joe Haymes; Tommy
Dorsey, who took over Haymes’ band;
and Bob Crosby; among others. In
addition to writing the swing arrange-
ments for radio, he arranged for
motion pictures, including Irving
Berlin's classic 1942 musical “Holiday
Inn,” which introduced Berlin’s “White
Christmas.”

“Unlike other lush recordings of pop
songs,” says George Simon in his tome
“The Best Of The Music Makers,”
published in 1979 by Doubleday,

(Continued on page 113)
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Diggin’ The Rutles. Notorious act the Rutles stopped by Virgin Records’ Los

IFP1, Authors’ Group BIEM To Work Together

‘Historic’ Piracy Agreement Also Paves Way For Royalty Talks

W BY JEFF CLARK-MEADS

LONDON—A new era of cooperation
among the world’s record labels and
music publishers was ushered in Sept.
26. The new liaison will not only assist
in the fight against global piracy, but
it is producing immediate implications
for mechanical royalty rates in
Europe.

The International Federation of the
Phonographic Industry (IFPI) and
international authors’ group BIEM
have signed a “memorandum of under-
standing” under which labels and pub-
lishers will work closely together to
protect each others’ rights in the face
of organized piracy.

The signing of the memorandum

Angeles office to celebrate the upcoming release of their latest album,
“Archaeology.” The album is due in stores Oct. 29. Pictured in the back row,
from left, are Phil Quartararo, president/CEQ, Virgin Records, and band
members Stig O'Hara and Barry Wom. Shown in the front row, from left, are Kaz
Utsonomiya, executive VP, A&R, Virgin; Barbara Bolan, senior VP, marketing,

Virgin; and Rutle Ron Nasty.

THC Entertainment Formed
Company Will Make Film, TV, Ad Music

H BY DEBORAH EVANS PRICE

NASHVILLE—Producer/composer
Keith Thomas, known for his work
with Vanessa Williams and Amy
Grant, has joined with marketing exec-
utive Don Casselman and composer/
producer Joe Hogue to form a compa-
ny that will specialize in creating music
for films, television, and advertising
projects.

Thomas Hogue Casselman Enter-
tainment (THC Entertainment) will
be located at the Bennett House,
Thomas’ recording studio/office com-
plex in Franklin, Tenn. Thomas’ pub-
lishing company, Yellow Elephant, is
also headquartered at the Bennett
House.

“We want to go for the up-scale mar-
ket,” Thomas says of the new compa-
ny. “We want to do national spots. We
don’t want to get in a situation where
we're auditioning. We want people to
commission us to do a project because
[they] know we can handle it.”

Thomas brings an impressive track
record to the new venture. His pro-
duction and composing credits include
songs by Selena, Whitney Houston,
BeBe and CeCe Winans, James
Ingram, Peabo Bryson, Exposé, and
Regina Belle, as well as songs for “The
Pagemaster” and “The Mask.”

He produced Williams’ “Colors Of
The Wind” for the Disney movie “Poc-
ahontas”; it won the Oscar for best
song written for a motion picture. He
recently produced a duet for Michael
Bolton and Wynonna, which they will
debut at the Country Music Assn.

Awards show Tuesday (2).

Thomas also produced Puff John-
son’s “Over And Over,” the end-title
song in the film “The First Wives
Club,” and has been working on music
for Barbra Streisand’s upcoming film
“The Mirror Has Two Faces.” He's
scheduled to begin work on Grant’s
next album.

Hogue has created themes and pro-
motional programming for numerous
clients, including ABC, A&E, the
Weather Channel, the History Chan-
nel, and Cannell Productions, as well
as news music for network affiliates
across the country. He has won Clio,
Grammy, Mobius, and Addy awards
and received a 1996 Emmy for out-
standing achievement in craft music
for his work on A&E’s “Biography.”

Thomas and Hogue will handle the
creative work for the new company,
along with writer/producer Mark Ham-
mond, who is signed to Yellow Ele-
phant. Casselman will handle market-
ing and promotion.

Thomas says the company is a unique
venture for Nashville. “There’s nothing
out there like it,” he says. “We're get-
ting feedback from everybody that this
is going to be a good thing, because it’s
covering all the bases.”

Thomas says he hopes THC will
remind people that Nashville, though
known primarily for country and
Christian music, is a complete music
center.

“It’s just a matter of time before
everybody realizes that,” he says. “And
more and more, we're getting the
recognition we deserve down here.”

also clears the way for IFPI and
BIEM to begin negotiations over a
new mechanical royalty rate for
Europe. Their current agreement
expired at the end of September—
though it has been temporarily extend-
ed to the end of the year—and it is
understood that IFPI was not pre-
pared to begin new taiks until the
memorandum had been signed (Bill-
board, July 27).

Asked by Billboard whether the
absence of a formal agreement on pira-
cy had been an obstacle to discussions
about mechanical rates, IFPI chair-
man David Fine said Sept. 26, “If this
was a barrier, then it has been re-
moved.”

BIEM president Jean-Loup Tour-

nier added, “We begin talks at 2:00 this
afternoon.”

The memorandum is being widely
welcomed among labels and publishers
and is described in a joint IFPI/BIEM
statement as “historie.”

Fine added, “This agreement has
become necessary because many copy-
right societies were prevented by
domestic competition law from refus-
ing any application for a mechanical
license—no matter where or from
whom that application came.” Fine
said this is a function of such societies
being statutory monopolies. The prob-
lem has been particularly prevalent in
Italy and Germany, although new
copyright laws in both countries have

(Continued on page 105)

Luxembourg Target Of IFPI
Bootlegging Complaint

@ BY JEFF CLARK-MEADS

LONDON—The weight of the interna-
tional record industry is being brought
to bear on the European Union’s (EU)
smallest member for providing back-
door access into the union for com-
mercial bootleggers.

The International Federation of the
Phonographic Industry (IFPI) has
filed a formal complaint with the Euro-
pean Commission asking for proceed-
ings against Luxembourg over its
Grand Duchy’s failure to implement
the latest, enhanced European and
international copyright protections.

IFPI points out that two directives
from the EU that cover the copyright
duration period and record-rental/
neighboring rights should have been in

place in Luxembourg for more than a
year but have yet to be adopted into
domestic legislation. In addition, says
an IFPI statement, “the Grand Duchy
has also failed to implement the new
World Trade Organization [WTO]
copyright rules, which came into force
in January.”

The result, claims IFPI director of
operations Mike Edwards, is that “hun-
dreds of thousands of bootleg CDs are
coming in right under our noses, but
until the Luxembourg government
enacts the EU and WTO legislation,
the customs authority will have no legal
right to stop them.”

Once in Luxembourg, the bootlegs—
which, Edwards says, are made main-
ly in Israel, the Czech Republic, and

(Continued on page 107)

Gunman Kills Russian Label Head

B BY ERKIN TOUZMOHAMED

MOSCOW—The joint head of one of
Russia’s largest labels has been shot
dead. It is the third killing of a senior
figure within the Russian music indus-
try in less than a year.

Kirill Zelenov was killed in his office
the afternoon of Sept. 11. The gunman
had made an appointment to see him.

Zelenov, 38, was co-founder, co-
owner, and commercial director of
ZeKo Records, which, with sales of 8
million-12 million cassettes a year, has
between 10% and 15% of the legitimate

tape market here. The company was
established in 1991 as a label and dis-
tributor and now ranks among the top
five Russian-owned companies.

Zelenov was also a board member of
the Russian Phonographic Assn.
(RPA).

ZeKo was involved in a royalties dis-
pute in June, but police here and RPA
representatives say they are not aware
of any motive for killing Zelenov or for
striking a blow against the label.

Indeed, though Zelenov had a high-
profile lifestyle, he did not employ

(Continued on page 111)

B BY EILEEN FITZPATRICK

LOS ANGELES—Geffen Records
has won the second round in a dis-
pute over the title of a new Weezer
album. At press time, a court over-
turned a temporary restraining order
that was issued Sept. 24 to keep Gef-
fen from distributing and advertising
Weezer’s new album, “Pinkerton.”
Encino, Calif.-based Pinkerton
Service Corp. claims that the use of
its company’s name for the Geffen
title is a copyright infringement.
The century-old security company
filed a lawsuit against Geffen and
Weezer band members Rivers
Cuomo, Brian Bell, Matt Sharp, and

Weezer Title Generates C’right Conflict

Patrick Wilson on Sept. 23 in U.S.
Distriet Court here.

On Sept. 24, the street date for
“Pinkerton,” Judge John G. Davies
issued the temporary restraining
order, which was effective for 10
days.

Under that order, Geffen had been
serambling to change ads for the title,
and several chains had been asked to
strip the album’s title from upcoming
ads, according to retail sources.

Uni, which distributes the album,
had not recalled the title, however.

A Sept. 24 appearance by the band
at Tower Records in West Holly-
wood, Calif., was interrupted when

(Continued on page 111)
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IN MEMORY OF

Mel Taylor

September 24,1933 ~August 11,1996

We will always remember
your love and friendship

as our relationship with
The Ventures continues.

G\ V)

Mel Taylor was many things to many people.

A loving husband, a caring father, and a wonderful friend.

He was the brother that I didn't have.

A talented and unique drummer who was the cornerstone of the Ventures for 32 years.

May his soul rest in heaven, and his memory remain in our hearts forever.

Don Wilson

from all the staff at
TOSHIBA EMI LTD.

A member of The EMI Group
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Columbia’s Journey Gets
Warm Welcome At Radio

H BY MELINDA NEWMAN

NEW YORK—To quote one of the
band’s biggest hits, radio is welcoming
back Journey with “Open Arms.”

The San Francisco Bay Area act, one
of the rock era’s most commercially
successful but erit-
ically maligned
groups, is putting
out “Trial By
Fire,” its first
album in 10 years,
on Oct. 22. In antic-
ipation, Columbia
released two sin-
gles to radio last
week: the ballad
“When You Love A Woman” to top 40
and AC stations and the midtempo
rocker “Message Of Love” to main-
stream rock outlets.

“We’ve never gotten a response like
this,” says Rob Roberts, PD at Miami
top 40 station WHYT, about “When You
Love A Woman.” The song, which
received the most new airplay this
week, according to Top 40 Airplay
Monitor, “is blowing everyone away,”
says Roberts. “We got a copy of the
song a few days early and just threw it
on the air. I went bananas when I heard
it. This song is huge; this is a monster.”

While a little more subdued, JR
Ammons, music director for top 40
Atlanta outlet WSTR, agrees, saying,

JOURNEY

“I think it's a top five record, easily. We
were a little skeptical when we first
heard about it, because we knew there
was going to be gobs of pressure from
the label, but surprisingly, it was a real-
ly good record.”

On the rock side, the picture is equal-
ly glowing. “Mes-
sage Of Love,”
which debuts at
No. 39 on the
Mainstream
Rock Tracks
chart this week,
“is a great new
rock song,” says
Rick Balis, PD at
KSHE St. Louis.
“We’re getting very good buzz on the
phones for the song. It’s a song that’s
unmistakably Journey.”

That was exactly the goal the band
had in mind when it reunited. Like the
first two singles, the remainder of
“Trial By Fire” sounds assuredly like
Journey always has: dramatic power
rock led by Steve Perry’s full-powered
vocal charge.

“Nothing sounds more pretentious
than someone being something they’re
not,” says Perry of the band’s decision
to not let its music be swayed by cur-
rent trends. “One of the things we've
always known is that there are certain
musical directions that fit what [our}]

(Continued on page 113)
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Atlantic’s Lewis
Hits BDS Heights

8 BY CHUCK TAYLOR

| NEW YORK—*“I Love You Always
Forever” by Atlantic artist Donna
Lewis may be holding at No. 2 on
the Hot 100 behind “Macarena” for
the seventh week, but the ethereal
chug-along ballad is
tasting its just
desserts by steam-
rolling over almost
every airplay
record in Billboard
top 40 chart history.
In its 16-week
chart run, the song by the Welsh
pop singer/songwriter/producer
has become the first to exceed 1
million airplay detections. The feat
| means that Lewis’ debut single has
reached the largest audience ever
monitored in Billboard’s Broadcast
Data Systems (BDS) era—97.4 mil-
lion—beating Mariah Carey’s
record of 89 million with
“Dreamlover”; it has achieved the
most airplay detections ever on the
Hot 100—9,131—topping Celine
Dion’s “Because You Loved Me,”
with 7,820; and it has garnered the
most airplay detections at top
40/mainstream—4,433—topping
the record of 4,199 set by Alanis
Morissette’s “Ironic.”
(Continued on page 98)
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Sade’s Bandmates Form Epic’s Sweethack
Eclectic Act Gets Boost From Well- Known Guest Vocalists

B BY LARRY FLICK

NEW YORK—With pop chanteuse
Sade on hiatus from recording, the
members of her band have recon-
vened under the name Sweetback,
enlisting the eclectic vocal talents of
Maxwell, Bahamadia, and Amel Lar-
rieux of Groove Theory for an epony-
mous Epic collection that aims to
widen the parameters of mainstream
pop and R&B.

Slated to hit retail racks worldwide
Oct. 15, “Sweetback” is an audio kalei-
doscope of sound that combines the
"70s-style soul of “You Will Rise,”
which features Larrieux, with the cut-
ting-edge ambient-dub dance beats of
the instrumental “Cloud People.” Ele-
ments of jazz and funk, meanwhile,
are dispersed throughout the project.

Lori Lambert, senior director of
marketing (U.S.) at Epic, views the
set as a “passion project” for sophis-
ticated music fans who will ultimate-
ly push it into the mainstream.

“It has a quality unlike anything
else on the label right now,” she says.
“And while that would normally be a
difficult proposition for a project to
face, we're finding that to be an

SWEETBACK

advantage in this case. The musie
stands out in the best possible way,
and it’s starting to connect with peo-
ple both within and outside of the

‘label.”

At this point, Epic is not planning
to pull a single from the album in the
U.S., opting instead to issue the entire
set to R&B and AC radio on Monday
(30) and allow programmers to pick
through the set for appropriate tracks
to play.

“We'll direct them toward ‘You Will
Rise’ and ‘Softly Softly’ with Maxwell
but will stay open-minded to what
they and their listeners respond to,”
says Lambert, who adds that a
promo-only pressing of the album will
be serviced to club DJs.

In the U.K,, however, a four-track
CD single was released to radio Sept.
10.

All of this sits well with Sweetback
musician Stuart Matthewman, who
says the band refuses to calculate its
music toward charts and trends. “It
may sound daft, but we don't play to
impress, we play to sound nice,” he
says. “And we never set out to write
songs to be popular, though it’s cer-
tainly a nice byproduct of the effort.
It’s actually quite fun to hear our
music in unusual places, as well as on-
the radio.”

Toward that end, Epic will supple-
ment its retail plan by reaching out to
nontraditional retail outlets, such as
clothing boutiques, restaurants, and,
as Lambert puts it, “other cool and
interesting places where people con-
gregate.”

Interest in Sweetback at music
retail should be strong. “We actually
got our hands on a few four-track U.K.
CD imports last month that went pret-
ty quickly,” says Neil Monroe, man-
ager of Chicago indie Record Shack.
“Still, it’s a tough time of year to break
a record like this. The band’s ties to

(Continued on page 19)
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Rusted Root Expands Sound

Mercury Act Enlists Jerry Harrison

B BY SHAWNEE SMITH

NEW YORK—Famous for its live per-
formances on the Pittsburgh festival
circuit, Mercury group Rusted Root
has moved its eclectic brand of roots
rock from the stage to the studio. Veer-
ing from the live approach of its previ-
ous Mercury album, the band has
recorded “Remember,” a studio-con-
ceived project produced by former
Talking Heads member Jerry Harri-
son. It is due Oct. 22.

The collaboration is something all
parties involved believe will attract new
listeners while thrilling the group’s
existing fan base.

“On the first album [1994’s platinum-
certified ‘When I Woke’), it was obvious
that we should perform live, because we
have a big [live] following,” says Rust-
ed Root guitarist Patrick Norman. “We
pretty much just chose from the songs
that we had been playing for fans for
four years. But on this album, we had
an opportunity to experiment. These
songs were written in the studio. We
didn’t know what they would sound

like—we didn’t even know if we were
going to like them. So it was very excit-
ing to watch the songs develop.”

“This is the first time I've listened to
the drum sounds and not cringed,”
adds Jim Donovan, drummer for the

RUSTED ROOT

group. “The songwriting is much bet-
ter, too. Mike [Glabicki, the group’s
lead vocahst/songm*lter] is getting bet-
ter at what he does.”

Norman and Donovan attribute the
group’s smooth transition to a studio
act to the ingenuity of Harrison, who

(Continued on page 38)

Windham Hill’s Liz Story
Reaches Beyond New Age

H BY TERRI HORAK

NEW YORK—With the Oct. 15 re-
lease of pianist/composer Liz Story’s
self-titled album—her seventh disc for
Windham Hill—the label aims to build
on her status as a core artist and to
strengthen her identity as a performer.

“She has devel-
oped a fan base
over the years, and
it’s time to establish
her more as ‘Liz
Story,’ not as part
of the Windham
Hill package,” says
Ron McCarrell, VP
of marketing for
Windham Hill/High
Street. “We have a very strong brand
identity, but for Liz we can kind of
move her away slightly and be more
successful and reach a larger audi-
ence.”

“Liz Story” primarily features the
pianist’s intimate interpretations of
standards from the ’20s and '30s. In
that sense, it can be viewed as some-
thing of a follow-up to 1992’s '40s-stan-
dards collection, “My Foolish Heart,”
which peaked at No. 2 on Billboard’s
Top New Age Albums chart and is her
best-selling album in recent years.

Though beautiful melodies are the
cornerstone for Story, musical struc-
ture interests her more than senti-
mental expressions. “When [ start
working with a piece of musie, I
become totally involved in its architec-

STORY

ture,” she says. “I very rarely think
emotionally. It’s a great personal irony
that I'm considered new age or roman-
tie.”

The album includes new versions of
previously released Story compositions
“Church Of Trees” and “Ana.” Per-
formed as duets with her husband,
bassist Joel Di Bartolo, a longtime
member of Doc Severinsen’s “Tonight

Show” band, the pieces are so well- *

received in concert that Story decided
to record them, she says.

Windham Hill will focus its market-
ing efforts around a fall tour, which is
booked in 14 cities thus far. Billed as
the 3 of Hearts tour, the dates also
include pianists Barbara Higby and
Margie Adam.

At retail, the label plans co-op adver-
tising and display materials. Fn-store
appearances at outlets that attract
older clients, such as Borders and
Barnes & Noble, are also a possibility,
McCarrell says.

Eric Hardman, music manager at
Borders in Arlington, Va., is looking
forward to hearing “Liz Story.” “Her
Christmas album has done extremely
well for us,” he says of 1994’s “The
Gift.” “I’m anxious to hear the new
album, because we’re always looking
for new things to play overhead.”

Windham Hill will also focus on the
nontraditional music retail accounts
that have been its strength since it
began. These include mall locations,
such as Natural Wonders and Nature

(Continued on page 103)
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B BY CRAIG ROSEN

LOS ANGELES—Boxed sets aren’t
just for multiplatinum superstars or
legendary performers anymore. To
paraphrase Damon Krukowski, whose
former band Galaxie 500 has received
the boxed treatment, they are now
also for the “pseudo-legendary.”

The short-lived Boston trio is the
latest unlikely subject of a boxed set.
On Sept. 24, Rykodisc released
“Galaxie 500,” a four-CD set that
serves as the ultimate homage to the
band. The set lists for $54.98 and is
available only on CD.

The “Galaxie 500” package follows
other surprising sets, such as “Box,”
a five-CD boxed set devoted to “lo-fi”
indie rockers Guided By Voices,
released in February 1995 by St.
Louis-based independent Scat
Records (Billboard, Feb. 25, 1995),
and “Datapanik In The Year Zero,”

Galaxie 500 Catalog Rises
Again With Rykodisc Box

GALAXIE 500

a five-CD box dedicated to seminal
Cleveland punk band Pere Ubu,
issued in August by DGC.

“Galaxie 500” includes the three
albums the band recorded for Rough
Trade with producer Kramer—1988's
“Today,” 1989’s “On Fire,” and 1990’s
“This Is Our Music”—plus a fourth
disc of rarities titled *Uncollected
Galaxie 500.” Each of the original
albums features bonus tracks, and all
four discs are enhanced CDs that

(Continued on page 15)

VH1, LIFEbeat

B BY BRETT ATWOOD

LOS ANGELES—VH]1 and LIFE-
beat, the nonprofit music-industry
organization that grants funds to com-
munity-based AIDS charities, are join-
ing forces for the concert event the
Beat Goes On I11.

Among the acts confirmed to partie-
ipate in the show, which will take place
Oct. 12, are the Tony Rich Project,
Chaka Khan, Jon Bon Jovi, Richie
Sambora, and Patti Smith. More acts
will be announced in the coming weeks.

VH1 will air a 90-minute edited ver-
sion of the concert Nov. 2 and will
repeat the program several times in
November and December.

For the first time, the annual event,
which has been held in New York for
the last two years, will shift to Wash-
ington, D.C.’s Warner Theatre.

“We felt that there was no better
place and time to get across the mes-

sage,” says VH1 president John Sykes.
“This airs right before the presidential
election, and we want to make sure that
the message behind
the event is on the
minds of our view-
ers.”

Tim Rosta, exee-
utive director of
LIFEbeat, adds,
“We felt that Wash-
ington, D.C., was
the appropriate
backdrop to help
underscore where we are in this epi-
demic during this election year. We
want to encourage people to vote and to
be aware of where the candidates stand
on AIDS issues. The best thing we could
do was to move our most significant
marquee event to D.C. to call attention
to this issue prior to the election.”

During the week of the concert, the
NAMES Project AIDS Memorial Quilt

KHAN

RECORD COMPANIES. Monte Lipman
is appointed VP of promotion for Uni-
versal Records in New York. He was
national director of pop promotion for
Atlantic Records.

Jeffrey Naumann is promoted to
VP of field promotion for Virgin Rec-
ordsin Los Angeles. He was VP of pro-
motion.

MCA Records in Universal City,
Calif., promotes Lillian Matulic to VP
of publicity. She will co-manage the
department with VP of publicity Car-
oline Prutzman. Matulic was senior
director of publicity.

Heidi Jo Spiegel is named senior
VP of promotion at Next Plateau
Entertainment in New York. She was
GM/VP of promotion at Big Beat/
Atlantic Records.

Joe Reagoso is promoted to senior
director of pop promotion for RCA
Records in New York. He was manag-
er of the Mid-Atlantic region.

Geffen Records in Los Angeles

NAUMANN

LIPMAN

names Debbie Samuelson director of
creative services and Michael Alago
A&R representative. They were,
respectively, head of her own produc-
tion company and director of A&R at
Elektra.

Sean Knight is named national
director of modern rock and triple-A
promotion at Roadrunner Records in
New York. He was director of promo-
tion at Immortal Records/Buzztone
Entertainment.

LaVerne Evans is promoted to
deputy general counsel, legal and busi-
ness affairs, at BMG Entertainment

EXECUTIVE

Barh Wire To Be Distributed By Virgin
Deal Will Extend Reach Of Tejano Indie

B BY RAMIRO BURR

SAN ANTONIO, Texas—A strong
new player in the Tejano music market
was born when Virgin Records Amer-
ica signed a pro-
duction/distribu-
tion agreement
with Dallas-based
indie Barb Wire.

Virgin’s entry
brings the number
of major labels
operating in Tex-
Mex waters to
eight and underscores the vitality of
this distinctive musical marketplace,
observers say.

“That Virgin is partnering with a
Texas independent is indicative of the
health of the industry,” says Casey
Monahan, director of the Texas Music
Office. The other major labels already
in the Tex-Mex market are Sony Dis-
cos, EMI Latin, WEA Latina, BMG,
PolyGram Latino, Arista-Texas, and

will be displayed on the National Mall
in D.C. and is expected to be integrat-
ed into the telecast. The quilt contains
more than 40,000
fabric panels creat-
ed in memory of
people lost to the
epidemic and is the
size of 24 football
fields.

“This will be the
last time that the
quilt is displayed in
its entirety, since it

SMITH

is getting to be too large to move

around,” says Rosta.

VH1 is donating production and pub-
licity costs for the event, and Ticket-
master will donate telemarketing re-
sources for a fund-raising campaign
that will accompany the program.

LIFEbeat’s 1995 event raised
$500,000 for the fight against AIDS.
Viewers who donated $39.99 or more

MATULIC

SPIEGEL

North America in New York. She was
associate general counsel and retains
the title VP of legal and business
affairs North America.

Tom Sgro is promoted to senior
director of national promotion at BNA
Records in Nashville. He was director
of national promotion.

Private Music in Los Angeles pro-
motes Heather Doniguian to director
of creative services and Catie Derry-
berry to director of contract and copy-
right administration. It also names
Rick Sackheim national promotion
manager. They were, respectively,

CAMPANAS DE AMERICA

TURNTABLE

Fonovisa.

The latest pact means that Barb
Wire acts, including Ruben Ramos,
Campanas De America, and Amber
Rose, have the potential to reach fans
worldwide via Vir-
gin’s distribution
connections.

The Barb Wire/
Virgin Records
team will take its
first bow together
Oct. 1, when San
Antonio mariachi
troupe Campanas
De America releases its self-titled CD.

Phil Quartararo, president/CEO of
Virgin Records America, says the
agreement is mutually beneficial.
“They have a vision as to where their
music is going, and we are committed
to helping them achieve those goals,”
he says.

The agreement includes provisions
for select Barb Wire releases to be
marketed and promoted by EMI Latin,

Join For AIDS Benefit Concert In Washington

received a premium package contain-
ing CDs from some of the artists that
appeared at the show, as well as a T-
shirt created by designer Todd Old-
ham. It had not been determined at
press time whether VH1 will repeat the
promotion for this year’s event.

However, LIFEbeat is teaming with
radio station WRQX (Mix 107) Wash-
ington for a radiothon and auction that
will begin the week prior to the concert.
Several celebrity and musical items will
be auctioned, including an autographed
guitar from Hootie & the Blowfish, a
harmonica from Alanis Morissette, and
a signed lithograph from Joni Mitchell.

“We believe that this concert event
will have a loud and clear voice to the
the public that says it is important to
vote with a mind and heart when it
comes to issues that impact people
with AIDS,” says Rosta. “Many of the
issues facing Congress are a matter of
life or death.”

Virgin America’s sister company.

“We look forward to the opportuni-
ty,” says EMI Latin president José
Behar. “The combination of their rep-
ertoire and our marketing and distrib-
ution resources will be formidable.”

“This distribution agreement offers
great potential for all parties involved,”
says Manuel Chavez, president of Barb
Wire. “While retaining our indepen-
dent visions, Barb Wire can now access
new markets and audiences across the
country.”

Tex-Mex music, or Tejano, is a blend
of traditional Mexican rhythms, such
as cumbias, rancheras, and polkas, with
pop and country influences. It is chiefly
accordion-driven and based in Texas.
Its top artists include Emilio, La Mafia,
Mazz, and the late Selena. -

Barb Wire was established in 1995 in
Dallas by Chavez and label CEQ Jerry
Hall. Its first release, “Nueve Vidas”
by Ruben Ramos, has sold more than
50,000 copies. Future copies of the pop-
ular set will be released on Virgin.
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He Lives To Do It. Epic recording
artist James Bonamy shows off his
Heatseekers T-shirt. Bonamy, whose
album “What I Live To Do” reached the
No. 1 position on the Heatseekers chart
Sept. 14, will make a future appearance
on “Entertainment Tonight” and be
featured in an upcoming issue-of
People magazine. On Wednesday (2),
the same day a clip for his single “All |
Do Is Love Her” bows, Bonamy
performs at:the Country Music Awards.

SAMUELSON

REAGOSO

manager of creative services, manag--

er of contract and copyright adminis-
tration, and national promotion direc-
tor for Scotti Bros.

Mike Avery is appointed manager of
West Coast R&B promotion at Arista
Records in Los Angeles. He was man-
ager of rap promotion for American
Recordings.

Stanley Brown is named a pro-
ducer for Island Records’ black
music division. He was a freelance
producer and has worked with many
artists, including Keith Sweat and
Salt-N-Pepa.

LAMBERT

KNIGHT

PUBLISHING. Brian Lambert is pro-
moted to director of film and television
music for BMG Songs in Beverly Hills,
Calif.

Eleanor Grier is promoted to senior
director of research and information
for BMI in New York. She was direc-
tor.

RELATED FIELDS. Susan Nahley
Fleishman is promoted to VP, corpo-
rate communications and public affairs,
for MCA Inc. in Universal City. She
was executive director of corporate
communications.
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GALAXIE 500

(Continued from page 14)

include a videoclip each, directed by |

Sergio Huidor, All the material has
been remastered by Kramer.

. . ; |
Why is such attention being devoted

to a band that never expanded beyond
a cult following and failed to crack The
Billboard 2007

“A lot of people seem to be asking
that,” admits Andrea Troolin, a
Rykodisc A&R staffer and product
manager of the box. “I'm such a fan, so
it’s obvious to me.”

Troolin, like other Galaxie 500 fans,
is aware that the band’s albums have
been out of print since Rough Trade
went bankrupt in 1991. “We heard
from a lot of people that have been
looking for their records since Rough

Trade went under,” she adds. “There’s |
been sort of a cultish fascination sur- |

rounding them.”

Since the band broke up in 1991,
singer/guitarist Dean Wareham went
on to form Luna, which records for
Elektra Entertainment, while bassist
Naomi Yang and drummer Krukowski
have recorded as Damon & Naomi for
Shimmy Dise and Sub Pop and have
worked as the rhythm section for the
Magic Hour.

With the former members’ profiles
rising and the group’s material long
out of print, Galaxie 500 has slowly
begun to take on the sort of mythical
air that surrounds its major influence,
the Velvet Underground, which also
failed to make a significant commer-

cial impact while it was together. With |

all the growing interest in Galaxie 500,
retailers are excited about the release
of the box.

“All the indie stores are totally rabid
about it,” says Gina Cone, assistant to
the national sales director at Rykodisc.
“They haven’t been able to get their
records in for so many years, and peo-
ple are still asking for them.”

Terry Currier, owner of the two-
store, Portland, Ore.-based Music Mil-
lenium, concurs. “Interest in the band
continues to percolate,” he says.
“Although they are from the other side
of the U.S,, they got over here a few
times, and people really got into them.”

Andy Goldstein, manager of the
independent store Route 66 in New
York, says he has noted “the dearth of
Galaxie 500 material available . . . Lit-
tle by little, people have been coming
in asking for their records . . . People
are definitely ready for it.”

Dominic Papagno, rock buyer for
Tower Records’ Lincoln Center store
in New York, agrees, adding that he
tripled his initial order of five. “For a
band like Galaxie 500, that’s a heavy
order, considering that it is four discs
and it costs about $60,” he says. “Their
fan base isn’t all that big, but it’s all out
of print, plus a disc of rarities, so I
think I did the right thing.”

Ryko is promoting the box at retail
with a limited run of posters. A sam-
pler, “Selected Galaxie 500,” was sent
to press and retailers in mid-Septem-
ber. The label is also utilizing its World
Wide Web site on the Internet, which
features an in-depth Galaxie 500 sec-
tion as a means of spreading the word.
In addition, Ryko is advertising the set
in such music-intensive publications as
Goldmine, Magnet, and Option.

“We're basically expecting it to sell
well on its own merits,” says Troolin.
“The box is its own marketing tool. The
sticker on it [which lists the box’s con-
tents] tells you all you need to know.”

(Continued on page 19)
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What o blast!

On September 4, 1996
the world’s hippest award show

came back to the world’s greatest showplace
for the third straight year.

Thanks, MTV

and congratulations, winners.

MUSIC HALL
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Tony Toni Toné Rebuild Their ‘House’
Mercury Set Finds Trio In Cohesive Style

M BY SHAWNEE SMITH

NEW YORK—A visit to the now-shut-
tered House of Music record shop in
Oakland, Calif,, transported customers
to another world, with its blue lights,
velvet posters, smoky aura, and vast
collection of music. The members of
Tony Toni Toné
attempted to re-
create that vibe
when they record-
ed their fourth
Mercury album,
“House Of Music,”
due in stores Nov.
19.

“We title all our
albums at the end
of the project,” says guitarist Dwayne
Wiggins. “We sat back and listened to
everything, and it veminded us of this
mom-and-pop store around our way in
Oakland, so we named it ‘House Of
Music.””

For Wiggins’ brother Raphael
Saadig, the title represents a takeover
of musie. “We’re housin’ musie,” Saadiq
says. “It’s not like we're taking it from
anybody, we just love making music.”

“House Of Music” reunites the band
menbers, who haven’t worked togeth-
er since 1993’s double-platinum “Sons

TONY TONI TONE

Of Soul.” “We needed a break,” Wig-
gins says. “If we [came] out with anoth-
er album right away, it would have
sounded like something straight off of
‘Sons Of Soul.” We just needed to get
our heads together.”

During their hiatus, each group
member lent his creative tutelage,
songwriting, and production skills to
other R&B groups: Art N’ Soul (Tim
Riley), Simple E (Wiggins), and Total
and D’Angelo (Saadiq).

Their separation left 1 mark on their
musice, giving it a relaxed, unrushed
feel; the grooves evoke a deep yearning
for the comforts of home, like sleeping
late on a Sunday morning or lounging
around the house in your favorite robe.

The title describes the album as a
total work, especially amidst the on-
slaught of retro-soul groups crowding
the airwaves. It sets the Tonyies apart
by introducing various styles, not just
one sound, on the album.

“It’s not just a bunch of grooves that
we put together and made sure that the
tempo fit,” Wiggins says. “Lyrically
and musically, it talks about something,
and you're able to feel the emotional
buildup that we felt when we were mak-
ing the songs.”

The album also marks the first time
the three didn’t record together; each

Columbia’s Presidents Take
The Lighthearted Approach

H BY CARRIE BORZILLO

LOS ANGELES—“T've been watching
MTV’s ‘It Came From The ’80s,” and 1
started thinking that we are the Men
At Work of the '90s. We are Kajagoo-
go0o,” says Chris Ballew, lead singer of
the Presidents Of The United States Of
America.

As the Seattle band prepares for the
release of its sophomore Columbia
album, “I1,” due Election Day (Nov. 5),
Ballew laments that what the Presi-
dents do is “slightly disposable” and
that they may end up on an “It Came
From The "90s” special one day.

However, it’s the band’s simple, “dis-
posable” pop that enabled it to sell more
than 2.2 million units of its 1995 self-
titled Columbia/PopLlama debut,
which peaked at No. 6 on The Billboard
200 on March 9.

That album spawned three pure,
unadulterated pop hits, “Lump,”
“Kitty,” and “Peaches.” “Lump” hit No.
1 on Modern Rock Tracks; “Peaches”
and “Kitty” reached No. 8 and No. 13,
respectively. “Peaches” even made it to
the Hot 100 Singles chart, where it
reached No. 29 in April.

Armed with a proven, crowd-pleas-
ing formula, the Presidents opted to
take “II” in the same happy pogo/pop-
core direction as the first album, and
Ballew makes no apologies for it.

“This is not reinvention time for us.
We're still riding the wave,” he says of
the similarity between the band’s two
albums. “I"'m comfortable with what we
do, because I don’t see us as a band
making records for a while. I want to
do other things, like children’s pro-
gramming for public TV. I also have
hundreds of songs I've written; this

p L oambiin p &
THE PRESIDENTS OF THE UNITED
STATES OF AMERICA

band represents only 25% of the songs
T’ve written. The other 75% are more
daring to display, but I will one day.

“I personally base a good perfor-
mance and a good song on a physical
reaction from the audience,” continues
Ballew. “To feel really secure onstage,
I gravitate toward those songs that
make people smile and laugh and jump
up and down.”

The songs on “II” will certainly
make fans want to smile, laugh, and
Jump up and down as much as did the
gems on the last album.

The first single, “Mach 5,” which will
be serviced to modern rock radio Oct.
22, is sure to please listeners. So will
“Twig In The Wind,” an ode to Beck
that stems from a time when Ballew
and Beck were roommates in Los
Angeles; “Puffy Little Shoes”; “Tube
Amplifier”; and “Tiki God,” which rem-
inisces about the Hawaii episode of
“The Brady Bunch.”

Other gems include “Voleano,” which
Ballew describes as the Beach Boys
meet the Stooges, and “Froggie,” which
features Mark Sandman from Mor-
phine. Ballew and Sandman play in a

(Continued on page 20)

wrote, produced, and arranged on his
own and bought finished product to the
table. “It’s funny though,” Wiggins
says. “Even though we did the music
separately, when we got together; it all
had the same kind of sound.”

Their collective sound seems to tran-
scend all formats. The majority of sin-
gles released from their past albums—
1988’s “Who,” 1990’s “Revival,” and
1993’s “Sons Of Soul”—charted on Bill-
board’s Hot 100 and Hot R&B Singles
charts.

“The Tonyies have always been left-
of-center,” says Marty Maidenberg, VP
of product development at Mercury.
“They dor’t follow in the trend of the

(Continued on page 20)
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And You Are? Jason Falkner meets with Elektra executives following a show at
New York’s CBGB to support his solo debut, “ . . . Presents Author Unknown.”
Shown, from left, are Steve Kleinberg, senior VP of marketing; Russell Ziecker,
Falkner's manager; Jay Perloff, regional marketing director; artist Josh Gordon;
Dana Brandwein, senior director of marketing; Paul Uterano, national sales man-
ager; Falkner; Mike Smith, director of sales; Andrew Hilsberg, WEA New York
branch rep; Brian Cohen, VP of marketing; Paul McDermott, WEA New York field
sales manager; and Steve Heldt, VP of sales.

H «:0.R.D.E. LOOKS FOR HELPING HANDS: “John
wants to go back to being a singer/harmonica player, and,
as a manager running the festival out of a bullpen, I near-
ly killed myself this year,” says Dave Frey, explaining why
he and Blues Traveler leader John Popper are looking
for partners to help the H.O.R.D.E. Festival continue.

Popper and Blues Traveler manager Frey co-founded
and co-own the festival. In the five years since its incep-
tion, they have seen it grow from a small, loose-knit, multi-
act outing to a multimillion-dollar-grossing alternative
music festival that was one of this

Growing Festival Seeks Partners:
Talking Heads Reach Agreement

the group, and they haven’t been willing to do that,” says
Slade. “When they used the name [the Heads], we said
that’s wrong, [but] we said we might be willing to let them
use the name if we resolve the other issues.”

Hence, says Slade, the suit was a way to force the band
members to address a number of concerns that have hung
in the balance since the band stopped working together
more than five years ago. In the settlement, it was decid-
ed that “all four members own the band name jointly,” says
Slade, and therefore, Harrison, Frantz, and Wevmouth

can use the name the Heads, as long

summer’s top concert draws.
“We're hoping to go forward with
the festival,” says Frey, “and have it
grow from being the happy little hip-
pie tour to a traveling New Orleans
Jazz and Heritage Festival that’s
just a great well-run event with
great bands. People go to it every

as certain conditions are agreed
upon. Additionally, he says, “David
cares a lot about the catalog, and he
wanted the power to go out and
renegotiate new deals and make new
releases with the catalog.” The other
members “agreed to let him do that
subject to their final approval.”

year, and it doesn’t matter if Van
Morrison or whoever is closing it. It
should be about great bands, not
that Blues Traveler is hosting this
tour.”

In fact, Blues Traveler, which has played H.O.R.D.E.
since its start, will not perform at next summer’s festival;
it will instead tour Europe during that time. However, Frey
stresses that he and Popper plan to remain involved in the
festival’s planning.

Among the suitors courting H.O.R.D.E. are Bill Graham
Presents, Pace, and Cellar Door (which co-produced many
of last year’s shows). “I’m sticking my head in every open
door,” says Frey. “We’re primarily talking to concert pro-
motion companies, but we're also talking to some other peo-
ple who have other music-business affiliations and are
exploring becoming involved in the concert end.”

There’s good reason for companies to be interested.
According to Frey, of this summer’s 42 H.O.R.D.E. shows,
there were “five losers, eight broke even, and the rest were
winners.” Frey hopes to have a new alliance worked out
by the end of the year. In the meantime, Blues Traveler
will return to the studio this month to work on its first
album of new material since 1994’s quadruple-platinum
“Four.”

START MAKING SENSE: “The Talking Heads have
officially been severed,” says attorney Jeffrey Slade,
describing the settlement reached between his client
David Byrne and Byrne’s former bandmates. Byrne had
filed suit against Tina Weymouth, Jerry Harrison, and
Chris Frantz, claiming that their intent to release an
album under the name the Heads constituted “wrongful
use” of the name and “dilution of a protectable trademark”
(Billboard, Sept. 7). The Heads album is slated to come out
on Radioactive/MCA Oct. 10.

“We've been trying to get their attention for some time
to resolve a lot of issues that came out of the breakup of

by Melinda Newman

THIS AND THAT: The Spin Doc-
tors and Epic Records have parted
ways . . . The Jimi Hendrix Festival,
originally slated to take place Oct. 11-20, has been moved
to spring 1997. The official reason is that the festival will
now be tied in with a relaunch of Hendrix's catalog, but
we have a hunch that there may have been a problem lin-
ing up artists for an “all-star tribute” slated for New
York’s Madison Square Garden, given that less than a
month before the event, organizers had no artists’ names
to release ... Pointblank/Virgin releases “Fender 50th
Anniversary Guitar Legends: Classic Performances On
Classic Guitars” Tuesday (1). The album, which features
such tracks as Eric Clapton’s “Let It Rain,” the Vaugh-
an Brothers’ “The Telephone Song,” and the Beach
Boys’ “Surfin’ USA,” benefits the Boys and Girls Clubs
of America. Tie-ins include a Smithsonian exhibit that
begins Nov. 14 and highlights the history of the guitar
from 1830 onward.

YOUTHFUL OBSESSION: Mercury Records has
signed Radish, a hotly sought-after alternative rock band
from Texas, whose members are all teenagers. Curb
Records has struck gold (soon to be platinum) with coun-
try crossover sensation LeAnn Rimes, who just turned
14. Last year, Epic hit pay dirt with Silverchair, teenage
Pearl Jam sound-alikes from Down Under. Clearly,
there’s a youth movement afoot in the music industry.
Also up-and-coming are Chronic Future, an indepen-
dently signed band from the Midwest, and Hanson, a
trio of brothers from Oklahoma who write their own
songs and play their own instruments. Hanson is signed
to Mercury Records; its youngest member is 10 years old.
Are A&R execs going to start hanging around school-
yards looking for the next big thing? There’s already a
name for grown men who lurk around playgrounds, and
it’s not pretty.
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Vic Chesnutt Capitol Set Gets Sweet Relief From Star-Filled Compilation

B BY CHRIS MORRIS

LOS ANGELES—The Nov. 12 re-
lease of “About To Choke,” the Cap-
itol Records debut by singer/song-
writer Vie Chesnutt, has received a
boost from a high-profile release on
another label.

In August, Thirsty Ear/Chaos/
Columbia issued “Sweet Relief 11:
Gravity Of The Situation,” on which
acts that included R.E.M. (whose lead
singer, Michael Stipe, produced two
of Chesnutt’s independent albums),
Smashing Pumpkins, Garbage, Soul
Asylum, Hootie & the Blowfish, and
Madonna performed songs by the
quadriplegic Athens, Ga.-based musi-
cian (Billboard, June 22). Proceeds
from the album benefited musicians’
health-care organization Sweet Re-
lief, and Chesnutt himself was the
recipient of new and widespread pub-
lic interest.

Capitol senior director of market-
ing Clark Staub says that the label is
releasing “About To Choke” now to
reap the benefits of this exposure:
“Even though the ‘Sweet Relief’
record is not on our label, it is songs
by Vic Chesnutt, so we'd like to blend
the two together, and we’ve been
working with Columbia to try to
marry the two projects, particularly
at retail.”

Chesnutt found the benefit album
a satisfying but unnerving proposi-
tion. He says, “I was a little worried

about people listenin’ to the ‘Sweet
Relief’ record and then comin’ to my
shows or somethin’ and not knowin’
exactly what was goin’ to happen, and
then hatin’ me, throwin’ things at me
and sayin’, ‘We want Madonna! We
don’t want you!” But I guess that’s
Just my goofy kind of fantasy.”
“Sweet Relief 11" prefaced a major
change in Chesnutt’s career. After re-
cording four solo
albums for the
tiny Santa Monica,
Calif.-based indie
Texas Hotel Rec-
ords (as well as un
album for Capri-
corn under the

name brute,
CHESNUTT backed by mem-
bers of Wide-

spread Panic and Cracker), the musi-
cian has made a leap to the majors.

Chesnutt says, “I hated to leave
Texas Hotel, because we were like
family. We fought like family, so we
musta been family, you know what I
mean?”

He adds that poor distribution of
his albums on the indie level helped
prompt his pact with Capitol: “I real-
ized that a lot of people who were
coming to my shows and saying that
they couldn’t find my records were
not the kind of people who were
gonna go into the indie record store
and beg for it for six months until
they finally got it. These were peo-

ple’s moms . . . not the punk rock guy
who has a lot of time to go to the hip-
ster record store and flip through
everything . .. I had to reconsider
what my whole career was about. I
don’t wanna deny any of my fans the
ability to get my records.”

Chesnutt produced the majority of
the tracks on “About To Choke.”
Three were helmed by noted Athens-
based producer John Keane (R.E.M.);
another three were co-produced by
Chesnutt with John de Vries and
Mark La Falee, former members of
the Twin/Tone act Agitpop.

The latter three songs were record-
ed in Kingston, N.Y,, where de Vries
and La Falce live. Chesnutt says, “I
went up there and recorded with
them in this old, dilapidated mansion
for a couple of weekends . .. We
recorded the background vocals and
the lead vocals [for the song ‘New
Town’] out on the porch. You can hear
cars going by and the train go by. We
recorded on the porch, on the Hudson
River. You can probably hear fish
Jumping.”

The album—which includes new
songs (published by Ghetto Bells, ad-
ministered by Bug Music) and a cou-
ple of decade-old compositions, the
brutal “See You Around” and the
whimsical “New Town”—was mixed
by Bob Mould, who shares a manager
with Chesnutt, Kevin O’Neill.

Chesnutt says of Mould, “T think he
had heard the songs through Kevin

and probably thought, ‘Man, I can mix
’em better than vou.” I think he
thought I might have needed the help
... It was just fascinating to watch
him get inside the songs like that.”

Staub says that the flood of press
about Chesnutt and “Sweet Relief
IT”—including a lead album review
and feature in Rolling Stone and
extensive pieces in The Los Angeles
Times, People, GQ, Musician, and
Spin—will be part of Capitol’s retail
campaign for “About To Choke.”

He says, “What we intend to do is go
to and work with the Independent Re-
tail Coalition, work with a large group
of independent retailers, go specifical-
ly to some of the more listening-inten-
sive music chains: Hear Music, Borders
... We're going to do a laminated coun-
tertop piece that’ll have key press
quotes. We’ll make sure that they inun-
date retail with every single major
press piece that comes in.”

Of the radio campaign, Staub says,
“We’re servicing the whole album to
the college panel, and that will go out
Oct. 28. After the new year, we will be
focusing on a track to triple-A radio
and some of the National Public
Radio-type stations that are similar
to triple-A.”

Staub says that “Ladle,” on which
Chesnutt is accompanied by a four-
piece band that includes his wife, Tina,
will likely be the first emphasis track.

Capitol will seek broader media
coverage at NPR and on television as

well, says Staub: “We’re shooting for
an ‘All Things Considered’ feature
and getting him ‘Fresh Air’ and get-
ting him on ‘Mountain Stage’ and
things like that.

“Also, we’re going to be working
Vie to TV for the first time ever—all
the nighttime and morning TV shows,
because I think Vie translates well in
those settings . . . He’s already done
an episode of MTV’s ‘120 Minutes.’
We want to get him back on MTV.
We'd love to do something with VH1.”

Capitol has been servicing press
outlets with videocassettes of “Speed
Racer,” a 1993 short documentary
about Chesnutt; the label has dis-
cussed with its director, Peter Sillen,
the possibility of updating the film.
Staub says, “That film has never been
too widely distributed, so Capitol
would like to acquire that and per-
haps release that as a home video.”

Chesnutt, who is booked by Frank
Riley of Monterey Peninsula Artists,
will also be filmed in performance at
a Nov. 15 concert at St. Anne’s Cathe-
dral in New York. The footage will be
used at the press, retail, and radio
levels, according to Staub.

On Sept. 20, Chesnutt concluded a
press and promotional tour of Eng-
land, Germany, Belgium, the Nether-
lands, and France. “About To Choke”
will be released in the U.K. by Pin-
nacle Records Nov. 12 and will be
exported to the rest of Europe by the
English firm.
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WASHINGTON, D.C.: Kevin Johnson, a lanky, tow-headed fellow with a
smoky, rusty-wire voice, looks like either the Waltons’ black-sheep son or
the Blue Ridge power-pop nephew of Buck Owens. His songs, though, are
rough-hewn Americana rather than hats'noutfits country, harkening to life-
off-the-main-highway tribulations, like some of John Hiatt’s less apoplec-
tic efforts. Johnson, by himself or with his band the Linemen, has played
all over the East Coast and has had showcases in New York, Memphis,
Nashville, San Francisco, and
Austin, Texas. His two indie CDs—
the second produced by John Ala-
gia (Dave Matthews Band, Ben
Folds Five)-—have picked up criti-
cal hoorays not only in his hometown
of Washington but in Minneapolis,
New QOrleans, and Phoenix, as well
as airplay on progressive/eclectic
stations like WRNR Annapolis/Bal-
timore, KNON Dallas, and KCSU
Santa Clara, Calif. He has shared
stages with Freedy Johnston,
Matthew Sweet, and Kelly Willis, among others, and has been awarded a
bunch of Washington Area Music Assn. Awards, including best roots rock
album last year and best male rock/pop singer the year before. Now he’s
signed with managers who until last year guided Mary Chapin Carpen-
ter’s meteoric career; they are about to circulate to labels a compilation CD
of new and road-tested tunes. Contact Tom Carrico at Studio One Artists
at 301-891-0700. BILL HOLLAND

JOHNSON

BOSTON: In the tradition of bands like the Samples and the Spin Doctors,
Groovasaurus has developed a hardeore legion of fans thanks to its dynamic
stage show and word-of-mouth. While many have dubbed it a groove band,
Groovasaurus’ musical vibe is difficult to pin down. “I'm really not sure why
people think we’re some kind of groove band,” says the group’s guitarist, Ian
Kennedy. “Then again, having a name like ours doesn’t help.” Groovasaurus’
highly melodic, textured rock is extremely popular with fans and erities alike.
The band’s sold-out gigs at high-protile local clubs like the Paradise, the Mid-
dle East, Mama Kin, and the Somerville Theater prove that the band is on the
cusp of something greater than the local scene. Its twin-guitar attack adds an
edge to radio-friendly tunes, and the supple vocals of lead singer Anita
Suhanin help separate the band from other Boston upstarts. This year, it
released its second independently produced CD and has been nominated for
outstanding club act and outstanding local record act for October’s Boston
Music Awards. While the group’s music is indeed mainstream, it has been
embraced by local modern rock stations WFNX and WBCN. “There are dif-
ferent sounds around town, and for so long garage rock dominated,” says
Kennedy. “But that’s not what we’re about. We play unpretentious rock, and all
kinds of music fans are coming to see us. That seems to validate what we’re
doing.” Contact Pea Patch Productions at 617-499-6924.  KEN CAPOBIANCO

NEW YORK: With their inventive assimilation of international flavors, the
Humphries are quintessentially New York. Their sound, a rootsy-carnival-
surf pop, teems with energy and resourcefulness. “That comes from liking
music with drive. Whether it’s hillbilly, Middle Eastern, or Latin music, like
Afro-Cuban or salsa, it’s all New York music. It’s a very exciting town musi-
cally, because there’s everything here,” explains Olivier Conan, who plays
the cuatro, a small South American guitar. Singer/lyri-
cist Rita Crisafi and bassist David Hartheimer played
in a “weird folk band” while at Bard College in upstate
New York and joined Conan and lead guitarist Vincent
Douglas, veterans of the ’80s punk scene in their native
France, about five years ago. Accordion player Richard
Toglia came on board in 1994. When original drummer
Steve Calhoon is busy with other projects, such as play-
ing with Capitol Records’ Skeleton Key and Rykodisc’s
Mono Puff, Phil Hernandez, most recently of Rounder
Records’ genre-bending Brave Combo, steps in. The
Humphries’ self-titled CD, financed partially by their contribution to the
soundtrack for a Showtime special, was released in March and is being
grabbed by fans at Tower’s Fourth Street store here, at shows, and via the
band’s hot line. The band has received play on, among other stations, WFMU
New York, where it has had several live on-air performances, but Conan admits
that promotion has been a weak spot. “We are all kind of shy, and it’s hard to
tell someone, ‘Hey, we're better than the 2,000 other bands you've heard.””
Luckily, the Humphries’ live show speaks for itself. Gigs have included such
choice local venues as the Bottom Line, the Mercury Lounge, the Westbeth
Theater, and the Fez, which the act considers its home base. Contact Conan
at 212-946-1054. TERRI HORAK

THE HUMPHRIES

GALAXIE 500

(Continued from 15)_

Included in the box, which features
new artwork designed by Wang, are
essays by each of the band’s members,
which gives the set a collaborative feel.
However, while Krukowski and Yang
live together in a Boston apartment,
they now communicate with Wareham
only by fax.

“We used to be very good friends,
but we’re not anymore,” Wareham
says. “That’s what the pressure of
being in a band does. It’s strange to
work together year after year. It gets
very intense.”

As for the band’s break-up, Ware-
ham says that “nothing horrible hap-
pened in my mind.” Krukowski and
Yang, however, note that Wareham
opted to sign with Elektra as a solo
artist when Galaxie 500 was being
courted by majors.

The seeds were planted for the
boxed set in the fall of 1991, when
Krukowski attended an auction of
Rough Trade’s remaining U.S. assets
and bought back the band’s contract
and master recordings. “We bought
ourselves out of slavery,” quips Yang.

Krukowski was hopeful that he
could land a deal to have the albums
reissued, and Ryko was his first choice,
but his initial contact failed to garner a

response. “I wrote a letter cold to
[Rykodisc president] Don Rose, the
head of the company, and I never got
an answer,” he says.

Through perseverance, Krukowski
was able to catch the ear of Ryko direc-
tor of A&R Jeff Rougvie, who was
interested in reissuing the band’s
work. “Then, even better, he hired an
assistant, Andrea Troolin, who was a
huge Galaxie 500 fan, and she really
made it happen.”

It was Ryko’s idea to release the
three albums and the rarities disc as a
box. Aside from such Galaxie 500 orig-
inals as “Fourth Of July,” “Blue Thun-

der,” and its first single, “Tugboat,” the
set also includes some interesting cover
material, including the band’s take of
Jonathan Richman’s “Don’t Let Our
Youth Go To Waste,” the Beatles’
“Rain,” Joy Division/New Order’s
“Ceremony,” the Velvet Underground’s
“Here She Comes Now,” and the Beat-
les/Rutles’ “Cheese And Onions.” The
latter track originally appeared on the
tribute album “Rutles Highway Revis-
ited,” released by Shimmy Dise.

In April, the three albums will be
released individually, but “Uncollected
Galaxie 500” will remain exclusive to
the boxed set.
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SWEETBACK

(Continued from page 13)

Sade will help pick up some interest.
But I think the real story of this record
will begin next year, when the fourth-
quarter dust settles and people are
looking for something new and differ-
ent.”

Being different and standing out
from the pack has long been the inten-
tion of Matthewman and Sweetback
cohorts Andrew Hale and Paul
Spencer Denman. The band began to
take shape in early 1994, shortly after
Sade’s Love Deluxe world tour. Mat-
thewman returned to New York to
build his own studio, in which he cut
several underground 12-inch club sin-
gles under the names Cottonbelly and
Edge Test, as well as producing and co-
writing three tracks for Maxwell’s suc-
cessful Columbia debut, “Maxwell’s
Urban Hang Suite.”

Meanwhile, Denman and Hale kept
busy with an array of projects that
included opening clothing shops and
composing music for fashion shows.

“All the while, we exchanged tapes
with bits and pieces of music we were
creating,” Matthewman says. “The
transition into doing something more
formal, like recording an album, was
gradual and totally organic.”

As the music began to take form, the
band invited friends like Larrieux and
Maxwell to give input. “It was an easy
flow of creativity,” Matthewman says.

. “Nothing was ever forced.”

With the project about to take com-
mercial flight, Sweetback is looking
toward doing several showcases over-
seas before the end of 1996, with an
eye on one or two stateside gigs fea-
turing the album’s vocalists early next
year. Beyond that, the band is mulling
over the possibility of branching out
into writing musie for films and pro-
ducing other acts. As for a possible
reunion with Sade, Matthewman grins
and says, “Of course, we will make
musie together again. But there’s no
specifie timetable for it. It will happen
when it happens.”
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COLUMBIA’S PRESIDENTS TAKE LIGHTHEARTED APPROACH

(Continued from page 16)

side project together, Supergroup,
which has singles on Cosmic Records.

Jon Cohen, senior director of alter-
native promotion at Columbia (U.S.),
says that at radio, the album will “def-
initely be going as deep, if not deeper
than the last one. A big part of the
thrust will be having great videos, like
last time.”

Jon Leshay, senior VP of artist de-
velopment at Columbia (U.S.), says that

TONY TONI TONE REBUILD THEIR ‘HOUSFE’

(Continued from page 16)

moment, and that’s gained them a spe-
cial place in music. They’re an R&B-
based band with a multiformat appeal,
and they’ve done pretty well in both for-
mats, so their album will be released at
pop and urban radio at the same time.”

The first single, “Let’s Get Down,”
which features rapper DJ Quik, will be
serviced to R&B and crossover radio
Oct. 28. A black-college tour and a 14-
city in-store tour at Black Independent
Coalition record shops will also kick off
the single’s release. The video will be
serviced to BET, the Box, and crossover
video programs like “MTV’s Most
Wanted” and “MTV Jams.”

Mercury won't release a commercial
single until the beginning of 1997. “It’s
all about getting people into the al-
bum,” says Maidenberg. “[That] time
of year is also a better time for people
to get into the ‘House Of Music.’ It’s

the reason critics haven’t panned the
Presidents for their lightheartedness
is the band’s honesty about it.

“This is a band that doesn’t profess
to be anything other than what they
are,” says Leshay. “They love playing
what they do best, and they’re honest
about who they are . .. We have big
expectations for this record, and I think
that coming so shortly after the last one,
it will help keep the momentum going.”

Leshay says the label’s marketing
plans will focus on having the band,
which also includes three-string gui-
tarist Dave Dederer and drummer
Jason Finn, do as many television
appearances as possible around the
release of the record. Gimmicky Elec-
tion Day promotions won’t be part of
the plan (unless radio stations take it
upon themselves to do them), accord-
ing to Leshay.

feel-good music at a feel-good time.”
Positioned during the peak holiday
shopping period, the Nov. 19 release
date gives the Tonyies an extra promo-
tional boost. Though the label didn’t
push the trio to complete the project by
the holiday season (“We work around
their schedule,” Maidenberg says.
“When the music is ready, we're
ready.”), Mercury is using the store
presence to the Tonyies’ advantage. Ad
campaigns are scheduled for network,
cable, and syndicated TV shows, with
airings during “Showtime At The Apol-
lo,” “Soul Train,” and “Saturday Night
Live.” Radio stations will be serviced
with holiday IDs. No print ads will run
until 1997, with the exception of college
newspapers. “The holiday season is a
high purchasing and travel period at
colleges,” Maidenberg says. “We’ll also
be running a sniping campaign at the

major commuting stations across the
country.” He envisions a poster of Tony
Toni Toné alongside the clock in New
York’s Grand Central Station.

To kick off the album’s release, the
band will hold a satellite press confer-
ence and in-store performance at a
retail outlet in the Bay Area. “The
Tonyies want to stay true to the mom-
and-pop stores who supported them
when they first came out,” says Laure
Dunham of Left Bank Management,
the group’s management company. “So
we're making sure [the smaller retail
outlets] are taken care of first.”

A complete tour schedule for the
band had not been put together by
press time, but Maidenberg expects
that an international tour will begin in
1997 and will include dates in the UK.
and Japan, major markets for the
group. The band is booked by CAA.
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TV performances include a Sunday
(29) appearance on Nickelodeon’s “Big
Help-A-Thon.” Upcoming concerts
include a benefit in honor of MTV “Real
World” cast member Pedro Zamora,
who died of AIDS, Saturday (5) at the
Los Angeles Forum. Joan Osborne,
Extra Fancy, Soul Asylum, and Jewel
are also scheduled to appear (Billboard,
Sept. 14).

Also, the Presidents have a track,
“Christmas Piglet,” on the Columbia
release “O Come All Ye Faithful,” a
benefit album for Rock for Choice due
Oct. 16 that will also include Bush,
Sponge, and Henry Rollins.

Meanwhile, the band has been tour-
ing nonstop since the release of its
debut last year, playing several radio
shows along the way. Tour plans are in
the works, but it looks as though the
band will play a string of dates in its
hometown of Seattle around the al-
bum’s release and will head to Europe
for shows and promotional visits in
October or November.

“International is really in need of the

band, so in January and February,
they’ll do Europe and other territories
and do a U.S. tour in mid-March,” says
Leshay. “They just played Australia in
front of 18,000-20,000 people, and now
we have the rest of the world to contend
with. There’s still a huge emphasis on
the U.S,, but the demand from Japan,
Europe, and Australia is very impor-
tant to us.”

Ballew says the band has been kick-
ing around the idea of doing an acoustic
sing-along type of show but doubts the
label would be pleased with the idea.

“The biggest thing for us to do is
make sure we have a band behind this
release,” adds Leshay.

John Artale, purchasing manager for
the 156-store National Record Mart,
based in Carnegie, Pa., says there’s def-
initely anticipation for “I1.” “I think
they can maintain [their success] on
this album and maybe another one.
They’ve found a niche,” he says. “They
can milk it right now. Let’s face it, they
have a big chance every four years to
capitalize on elections.”

b u s i n s s BOXSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promater
GLORIA ESTEFAN- Madisen Square Sept. 6-8 $2,065,640 42,668 Metropalitan
Garden $65/850/$40/830  three Entertainment Group
New York setlouts
NEIL DIAMOND United Center Sept. 14~ $1,543 315 59,364 in-house
Chicago 16 Gross Record three
$35/$27.50/$17.50  seliouts
GEORGE STRAM, Alamodome Sept. 1 $960,430 40,081 PACE Concerts
TERRI CLARK, San Antonio, Texas $35/$30/$22.50 seflout
- TIM MCGRAW,
FAITH HILL, AARON TIP-
PIN, CLAY BLAKER
| GARTH BROGKS Corel Centre Sept. 2-3 $740.802 36,892 MCA Concerts
Kanata, Ontario (31,014,899 Canadi- two Canada
an) sellouts
$20.07
CRANBERRIES Great Woods Center  Sept. 1-2 $739,482 32,110 Don Law Co.
CRACKER Mansfieid, Mass. $27.50/$18.50 39,150,
two shows
GARTH BROOKS SkyDome Sept. & $574,429 28,617 MCA Concerts
Toronto ($786,968 Canadi- _ seliout Canada
an}
$20.07
H.O.R.D.E. TOUR: Nissan Paviiion at Aug. 25 $544,985 19,479 Cellar Door
BLUES TRAVELER Stone Ridge $30 19,735
LENNY KRAVI¥Z, RUSTED Bristow, Va.
ROGT TRAGICALLY HIP
311, AND OTHERS
GEORGE STRAIT Patace of Auburn Sept. 14 $538,821 20,346 Glass Palace
TERRI CLARK Hills $35/825.50 sellout
Auburn Hills, Mich.
KIsS ThunderDome. Sept. 20 $532,881 14,328 Cellar Door
VERVE PIPE St. Petersburg, Fla. $45/$29.50 sellout
DAVE MATTHEWS BAND { Nissan Pavilion at Aug. 31 $503,783 25,000 Celtar Door
COREY HARRIS Stone Ridge $25/$22.50 ssliout
Bristow, Va.
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research-information and pricing, call Marie Ratliff, (615)-321-4295.
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¥ Album approaching “Double
Platinum” in the US.

_% Album approaching “Double
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in Canada
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M ARK YOUR CALEN-
DARS: Preceding its tongue-
in-cheek declaration of Tues-
day (1) as National Giant
Sand Day, Epiphany released
“Drunken Bees,” a video doc-
umentary on the act, Sept. 24.

have a positive effect on sales
of “Official Bootleg, Volume 1,”
which was released July 11.

In the video, French film-
maker Marriane Dissard
focuses on Giant Sand main-
stay Howie Gelb and guests
that include Victoria Wil-
liams and Friends Of Dean
Martinez, which features
Sand members.

The $14.98 video is being dis-
tributed by Caroline and Music
Video Distributors and will be
screened on National Giant
Sand Day at nine nat-
ional indie record
stores, including Dr.

Full Court Press. Thanks

Paul Brandt, Caim Before The Storm |

s COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles b and developing artists, defined as th ho h. d in th
| s saLes epoRTs cotLectep, cowriten: ano provioed oY [ [J N 1op 100 of The Billboard 200 chart. When an album reaches this Ievel- the album and the artist’s subsaUent alburms are immedi-
e - & -fl ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
T 2 L Jﬁ ARTIST OCTOBER 5, 1996 TITLE available. (O) Albums with the greatest sales gains. ©® 1996 Billboard/BPI Communications.
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(3% — [ty CAKE CAPRICORN 532867/MERCURY (8.98 EQ/12.98) FSHIBRINUGER) 29 | 22 | ‘2 | BELAFLECK AND THE FLECKTONES WARNER BROS. 46247 (14.98/19.98) LIVE ART
4 3 13- JAMES BONAMY EPIC 67069 (10.98 EQ/15.98) WHAT | LIVE TO DO 30 23 | & SEBADOH SUB POP 370* (10.98/15.98) HARMACY
51| 7 FIONA APPLE CLEAN g . :
12 A SRR Iy AL 2 TOAL | |(3D)| 34 | 19 | KENNY LATTIMORE cotumeia 67125 (10.98 ea/16.98) KENNY LATTIMORE
i N — I BOUNTY KILLER vP/BLUNT ¥ 10.98/16.98 M ]
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== — —— 34 | 26 | 1 | KEB' MO’ OKEH 67316/EPIC (10.98/16.98) JUST LIKE YOU
(g% 11 [1F | KENNY CHESNEY BNA 66908/RCA (10.98/15.98) ME AND YOU =
- 35 | 20 | 4 | LESCLAYPOOL AND THE HOLY MACKEREL INTERSCOPE 90085 (10.98/16.98)  HIGHBALL WITH THE DEVIL
L19 14 | 3B | ENRIQUE IGLESIAS @ FONOVISA 0506 (10.98/13.98) ENRIQUE IGLESIAS % | 2 > N EURC DTS DEr:
e i MAVERICK 46290/WARNER BROS. (10.98/16.98) NEUROTIC OUTSIDERS
I‘ i 17 1 FUN LOVIN' CRIMINALS EMI 35703 (7.98/11.98) COME FIND YOURSELF 37 W i
onia i e 4 -] A+ KEDAR 53005*/UNIVERSAL (10.98/16.98) -
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— [t — { 4 . PFR VIREO 51550/SPARROW (9. .
13y — 1 3-2 RAP-A-LOT/NOO TRYBE 42087/VIRGIN {10.98/15.98) THE WICKED BUDDAH BABY gv v JSPARROW (5.98/14.98) THEM
14 8 |42 RICOCHET coLumBIA 67223 (10.98 EQ/15.98) RICOCHET i 13 - Sl S AR S DUST
15 13 21 JO DEE MESSINA CURS 77820 (10.09/15.98) 10 DEE MESSINA 40 35 18 LINA SANTIAGO GROOVE NATION 53008*/UNIVERSAL (10.98/15.98) FEELS SO GOOD
16 12 i1 ANN NESBY PERSPECTIVE 549022/A&M (10.98/15.98) I'M HERE FOR YOU _ & li DGR SR CE TV RO JAIEE ASED SAUNE PR
’E} — | 1| THE CARDIGANS MERCURY 553117 (10.98 EQ/16.98) FIRST BAND ON THE MOON a2 | 3 ‘;‘?Lé‘ﬁﬁ. B ) SO 2
18 | 15 | 7 | CLEDUS “T” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD S 42 | LOCAL H ISLAND 524202 (8.98/14.98) AS GOOD AS DEAD
19 | 10 | 5 | DAVE KOZ cApiToL 32798 (10.98/15.98) OFF THE BEATEN PATH 47 | 14 | FRED HAMMOND & RADICAL FOR CHRIST BENSON 4320 (109815.98)  THE SPIRIT OF DAVID
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BILLEOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE

HEATSEEKERS CTHART

Mad Piper. Not just another rock star
in a dress, A&M'’s Ashley Maclsaac is
making waves with his peculiar brand
of Celtic rock fiddling. Maclsaac’s “Hi™
How Are You Today?” has gone plat-
| inum in Canada and has sold more
| than 9,000 units in the U.S. since its
July release, according to SoundScan.
A&M says sales are particularly strong
in the Northwest, where Maclsaac
received No. 1 phone requests at triple-
A KMTT Seattle. He plays the Trouba-
dour in Los Angeles on Tuesday (1).

thy Brit news, former Alarm
front man Mike Peters’ solo

»

project for Select, “Feel Free,
is docking stateside; it has
healthy sales in its home mar-
ket. According to Select, Brit-
ish retailers HMYV, Virgin, and
Our Price Records are report-
ing strong sales and are favor-
ing the album with prime posi-
tioning. The album will bow in
the States Oct. 8, followed by
a U.S. tour through Christ-
mas.

REGIOHNAL

MOUNTAIN

in part to its association Wax Records in
with David Byrne, Discov- Chicago, Rocket
ery/China Records act Records in San Fran-
Morcheeba is being cisco, and Easy
embraced by such con- Street in Seattle.

sumer publications as Ray-
gun, Alternative Press,
Detour, Details, Newsday,
and High Times. The band
recently co-produced and
played on several tracks
that will be featured on the

GET IT WHILE
IT’S HOT: Astral-
werks is moving to
release a single by
techno duo the |
Chemical Brothers |

e

WEST NORTH CENTRAL

EAST NORTH CENTRAL
| Paul Brandt, Calm Before The Storm

N

i Paul Brandt, Calm Before The Storm

S

PACIFIC
Cake, Fashion Nugget

that features lyrics
and vocals by Oasis’
Noel Gallagher.

The Oct. 8 release
of “Setting Sun”
precedes a still-untitled album
that features the track, due in
early 1997.

Audiences can get a sneak
peak of other material from
the album during the band’s
eight-city U.S. tour, beginning
Nov. 14 in Fort Lauderdale,
Fla.

former Talking Heads front
man’s upcoming Luaka
Bop release. Morcheeba’s
album “Who Can You
Trust?” is due Wednesday
(2). A disc with six remixes
of the first single, “Trigger
Hippie,” was serviced to
colleges and clubs Sept.
23.

The label hopes that the
video—a 27-minute, day-in-
the-life look at the quirky, Tue-

son, Ariz.-based group—will UK OK: In other notewor-

SOUTH CENTRAL
3-2, The Wicked Buddah Baby

L T e |

R OADWORK:
Mammoth Records
act Pure landed the
opening slot for Poe
and the eels, begin-
ning with six North-
eastern dates Sept.
28-Oct. 7. Pure’s
album “Generation 6-
Pack” will be re-

leased Tuesday (1).
MxPx, Value Pac,
and 90 Pound Wuss
T embark on the nat-
ional Small Town
Minds tour Thurs-
day (3) in Antioch,
I1l. The bands’ label,

NORTHEAST
|Fun tovin® Criminals, Come Find Yourself

MIDDLE ATLANTIC
Bounty Killer, My Xperlence

SOUTH ATLANTIC
Ann Nesby, I'm Here For You

N\

v

i

IJHE REGIONAL ROCUNDUP

Tooth & Nail, has
signed Caroline to
distribute MxPx’s album “Life
In General,” which is being

Rotating top 10 lists of best-selling titles by new and developing artists.

released Nov. 6.

WEST NORTH CENTRAL
. Paui Brandt Calm Before The Storm
James Bonamy What | Live To Do
Jo Dee Messina Jo Dee Messina
The Urge Receiving The Gift Of Flavor
. Ricochet Ricochet
eels Beautiful Freak
Kenny Chesney Me And You
. Soul Coughing Irresistible Bliss
. Cledus “T." Judd [ Stoled This Record
10. Fun Lovin’ Criminals Come Find Yourself

PRNG S WS

. Bounty Killer My Xperience

. eels Beautiful Freak

SYvRNBMAWNE

. Deftones Adrenaline

Jonathan Richman began
a 20-city tour Sept. 26 that will
run through October. He is
supporting his Sept. 10 Vapor
Records debut release, “Sur-
render To Jonathan.”

Mercury’s Ocean Blue
plays the West Coast through

MIDDLE ATLANTIC

Akinyele Put It In Your Mouth

Beres Hammeond Love From A Distance
Fiona Apple Tidat

Republica Republica

Fun Lovin’ Criminals Come Find Yourself
A+ Latch-Key Child
Face To Face Face To Face

= BY DOUG REECE

Oct. 14. The band, which is
opening for labelmate the
Refreshments, releases its
label debut, “See The Ocean
Blue,” Oct. 8.

The Paladins will play club
dates in Southern California

Pleasant Surprise. The
RCA self-titled debut by
Robert Bradley’s Blackwa-
ter Surprise is fueled by
the passionate vocal work
and interesting lyrical
observations of lead
vocalist Bradley. The blind
artist, who has traveled
the country by bus for
much of his life, will per-
form with his band during
four stops in Colorado this
week. The album,
released Sept. 17, has
found support in the
band's home market of
Detroit, with local press
and triple-A airplay of its
first single, “California.”

and Tucson followed by South-
ern appearances through Oct-
ober. The title of “Million Mile
Club,” the group’s first live
album, refers to the band’s
hectic touring schedule. It was
released by 4AD Sept. 24.
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It's the étory
of an indie Llabel.

Out Now

Foetus, Boil [9789]
The Damned, Not Of This Earth [9782]
The Electric Hellfire Club, Calling Dr. Luv [9797]
Switchblade Symphony, Serpentine Gallery [9639]

Die Krupps, Metalmorphosis (81-92) [9812]
Various Artists, The Goth Box (4CDs/60 Bands)[9798]

New Releases
Various Artists Covered In Black,
A Tribute to AC/DC [981 1]
Various Artists Refelections in The Looking Glass,
A Tribute to Siouxsie & The Banshees [9806]

Also Available, Releases From:
45 Grave - Adicts - Alien Sex Fiend - Angelic Upstarts - Anubian Lights
Anti-Nowhere League - Astralasia - Marc Bolan - Blitz - Blok 57 - Broken Bones - Chameleons UK - Chaos UK - Christian Death
Chrome - Clock DVA - Conflict - Controlled Bleeding - Helios Creed - Dead Voices On Air - Dilate - DIN - Disorder
Download - Executive Slacks - The Exploited - Frontline Assembly - The Future Sound Of London - The Germs - Guru Guru
Hawkwind - Juno Reactor - Kluster - Klute - Kommunity FK - Kraftwelt - Kraftwerk - Laibach - LCD - Leather Strip
Meteors - Motorhead - Nico - Noise Unit - Play Dead - Psychic TV - Seven - Spahn Ranch - Spiral Realms. - Sigue Sigue Sputnik
System 7 - Johnny Thunders - Nik Turner - UK Subs - Vice Squad - X Marks The Pedwalk - Virtualizer
Xylon - Ynos - Zero Gravity - and more every month

FORCLEOPATRA |

and associated labels

Distributed exclﬁsively by Caroline Distribution. Member of NAIRD

Call us fora |00-p-ag;atalog complete_thaIbum art, track Iist}ngs and album descfiptions. Cleiopatra Records: 8726 S. Sepulveda STE D-82 Los Angeles, CA 90045
v:213-465-5438 » f: 213-465-0666 * Email: cleopatra@tunanet.com * Web: http://www.hallucinet.com/cleopatra
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Dru Hill Brings Chemistry To ‘Eddie’

Soundtrack Cut_Leads To Island Album Deal

H BY J.R. REYNOLDS

LOS ANGELES—When Island
black music senior VP/GM Hiriam
Hicks was in the studio pondering
who would record “Tell Me” for the
label’s “Eddie” soundtrack, he had
no idea that Dru Hill would not only
do the honors but would end up
with a University/Island album
deal.

Hicks had been searching for a

DRU HiLL

four-man group to record tracks
for another album he wanted to
release when University Music
president Haqq Islam sent the
executive a demo of his group. Says
Hicks, “The demo sounded pretty
good, but I wanted to see what they
could do in person.”

So Hicks invited the quartet to
the studio where he was mastering
tracks from “Eddie” and sang “Tell
Me” to them. Then, he immediately
asked Dru Hill to sing it back.

“I was so impressed with their
performance that I had them go
downstairs on the spot to record
the single for ‘Eddie,” ” Hicks says.
“That led to me signing them to
Island.”

In addition to “Tell Me,” the-

quartet’s self-titled set, which

Diggity This.

Interscope recording act Blackstreet and crew take a break from

arrives in stores Nov. 19, includes
an assortment of tracks that Hicks
had long been anxious to record.

“A lot of groups can sing, but I
wanted one that could also per-
form, and from their impromptu
audition, I saw that they had a cer-
tain chemistry that set them apart
from similar male groups,” Hicks
says.

“Dru Hill” features thick R&B
vocals performed by Jazz, Nokio,
Woody, and Sisqo, who range in age
from 17 to 19 and are backed by
solid production from such board
men as Keith Sweat, Stanley
Brown, and Daryl Simmons, who
produced the first single.

“QOur sound is a mixture of musi-
cal influences ranging from the
church to jazz to today’s and yes-
terday’s R&B,” says Nokio, who
produced several tracks and
penned several songs, along with
the rest of the group. In addition,
Jazz and Sisqo are multi-instru-
mentalists, playing keyboards and
trumpet, and keys and bass,
respectively.

The act, which is managed by
Kevin Peck, derived its name from
historic Druid Hill Park in Balti-
more, where the foursome were
born and raised. “It’s a place
where everybody comes together
to hang out on Sundays, and we
thought that naming the group
Dru Hill would be a good way to
represent where we’re from,”
Nokio says.

The group’s well-thought-out
concept is another reason why
Hicks brought it into the Island
fold. “These guys were focused,
and their creative spirit and enthu-
siasm resonates when people meet
them. It was the same thing with
Boyz II Men,” says Hicks, who
once managed the multiplatinum
Motown act.

As a result of Dru Hill’s stage
skills and endearing personality,

shooting the video to current single “No Diggity.” "Another Level,” the group’s
second album, was released Sept. 10. Blackstreet is scheduled to begin touring
at the end of October. Pictured, from left, are clip director Hype Williams; Black-
street’s Chauncey Hannibal and Teddy Riley; Dr. Dre, who appears in the video;
and Blackstreet’s Eric Williams and Mark Middleton.

the label has kept the vocalists in
front of consumers since day one—
performing at trade conferences
such as Impact, the Vibe Music
Seminar, and the Billboard/Airplay
Monitor Radio Seminar.

Island’s marketing campaign has
benefited greatly from the act
being featured on the “Eddie”
soundtrack, which has created a
groundswell of consumer interest.
Serviced to R&B and crossover sta-
tions in May, “Tell Me” received

(Continued on page 29)

Promotion, West Coast Style. Epic regional promotion manager Clifford Rus-
sell delivers “Pony,” the debut single from 550 artist Ginuwine, on his trusty
steed in a successful effort to “Russell up” airplay at KKBT Los Angeles. Pic-
tured, from left, are Russell, KKBT operations manager/PD Harold Austin, KKBT
music director Mariama Snider, and KKBT assistant PD Maurice DeVoe.

G LITTERING SET: “Urban Hang Suite,” the debut
set by Columbia recording artist Maxwell has been
certified gold by the Recording Industry Assn. of
America. The success of the writer/producer/per-
former’s album is a further signal that consumers
are increasingly embracing R&B acts that don’t nec-
essarily fit into a single format.

Credit Columbia’s marketing mechanism and its
senior executives’ belief that creative artistry is a
sellable commodity, despite today’s notoriously
trendy R&B environment.

What began in spring of '95 when EMI released
“Brown Sugar” by D’Angelo—a divergent, back-to-
basics set that peaked at No. 4 on the Top R&B
Albums chart in July 1995,
earning the artist several
Grammy nominations—has
swelled into an encouraging
movement on the part of
competing labels. The result
has been for them to release
records by artists who offer
rhythmic alternatives to
straight-ahead R&B, rap,

The
Rhythm
and the

Blues

Maxwell’s Gold Bodes Well For Rhythm
Alternative Acts; All That Jazz At Drew

Saturday’s day of entertainment pays tribute to
Curtis Mayfield & the Impressions, who will also
perform. Sunday’s tribute will be to the late Dizzy
Gillespie.

Acts performing during the two-day event, which
also features more than 70 food and cultural ven-
dors—include Norman Connors and his Starship
Orchestra; H.B. Barnum featuring Lou Rawls, Al
Grey, and Melba Liston leading an all-star tribute
to Gillespie; the Cedar Walton Quintet; and the
Ronald Muldrow Quintet.

BITS "N’ BITES: Bad Boy’s 112 turns in a fine per-
formance on its self-titled set, which was just
released. This male quartet
sends floating R&B vocals
over the restrained beat of
some really rich musiec.
Combining natural falsetto
chops, this act reflects the
growing diversity seen at
the label. But this crew can
also get its hip-hop groove
on, as witnessed on the
bouncy “Only You,” which

and hybrid hip-hop/R&B—
music forms that dominated
the charts throughout 1994.

Maxwell’s success, along
with other acts such as Perspective’s Solo and Epic’s
Groove Theory and promising but untested talent
such as Warner’s Eric Benét and MCA’s Rashaan
Patterson, are carving a path toward a more diverse
future in black music.

Radio should also be credited for getting behind
these acts, and perhaps a time is coming when pro-
grammers will take more chances and spin tracks by
said artists that don’t fit neatly into a station’s for-
mat but are nonetheless worthy of consumers’ ears.

Meanwhile, Maxwell has taken his richly textured
music and unorthodox flair on the road. So far, the
artist is performing 15 confirmed dates around the
country in October, including Tuesday (1) at Bimbos
in San Francisco, Wednesday (2) and Thursday (3) in
L.A. at Billboard Live, and Friday (4) at Gibson’s in
Phoenix.

Maxwell’s debut set is good for R&B and deserves
a Grammy nomination for its layered musical
approach and creative diversity. Should his work
actually come away with a trophy, it would do much
to encourage a return to the studied art of music
within the genre.

BEST MEDICINE OF ALL: The sixth annual Jazz
at Drew Legacy Music Series and Cultural Market-
place takes place on Saturday (5) and Sunday (6) on
the campus of Charles R. Drew University of Medi-
cine and Science in Los. Angeles.

by J. R. Reynolds

features rapping labelmate
the Notorious B.1.G. . . .
Veteran R&B group the
Manhattans have teamed with their former manag-
er Hermi Hanlin, who oversaw the act when it
recorded such mid-"70s hits as “Kiss And Say Good-
bye,” “Shining Star,” and “There’s No Me Without
You.”

Marketing Opportunities in Black Entertainment
is holding its ninth annual symposium Sunday (29)
through Wednesday (2) at the Sheraton Meadowlands
in East Rutherford, N.J. The conference features
numerous meetings and events that offer informa-
tion relating to the entertainment industry . . . Vocal-
ist Mary Wilson will conduct a lecture on the issue
of domestic violence during which the former mem-
ber of the Motown girl group the Supremes will dis-
cuss her personal encounters with violence—includ-
ing her marriage, which she says eroded into
“horrifying” experiences of jealousy, threats, and
physical and emotional abuse. Her lecture will be
conducted at the Hebert Auditorium on the campus
of the Quinsigamond Community College in Worces-
ter, Mass. Wilson, who was recently named
spokesperson for the National Domestic Violence
Hotline, is also scheduled to perform.

Silas “Senior” Crain, who was a member of the
’50s group the Soul Stirrers, died Sept. 14 of heart
failure. He was 85. Following his work as an artist,
Crain became road manager for Sam Cooke, who
was also a member of the Soul Stirrers, but went solo
in 1956.
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
- AND PROVIDED BY SoundsiallrI7®
OCTOBER 5, 1996 ™ I I l I
52 | 44 | 8 | GEORGE BENSON GRP 9823 (10.98/16 98) THAT'S RIGHT | 33
z z NEWP | | | GROVER WASHINGTON, JR. COLUMBIA 57505 (10.98 EQ/16.98) SOULFUL STRUT | 48
o s}
@ 8| nE g 3 Qg ARTIST TITLE | X % 49 | 53 | 46 | 16 | DONELL JONES LAFACE 26025*ARISTA (10.98/15.98) MY HEART | 30
EFz |32 |l LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ad 50 45 32 6 CASE SPOILED ROTTEN/DEF JAM 533134*/MERCURY (10.98 EQ/16.98) CASE 7
*xxNo. 1% % % 51 | 47 | 40 | 51 | MARIAH CAREY A® COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1
1 2 99 3 BLACKSTREET INTERSCOPE 90071 (10.98/16.98) 1 week at No. 1 ANOTHER LEVEL | 1 52 | 44 | 38 | 64 | D'ANGELO A eMI 32629 (10.98/15.98) BROWN SUGAR 4
2 1 — | 2 | NEW EDITION MCA 11480* {10.98/16.98) HOME AGAIN 1 @ 61 | 51 | 13 | KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE | 31
% * * GREATEST GAINER % ® & 54 | 55 | 45 15 | HELTAH SKELTAH DUCK DOWN 50532*/PRIORITY (10.98/16.98) NOCTURNAL 5
(3)| 6 | 31 | 33 | 2PAC A®DEATH ROWANTERSCOPE 524204*/ISLAND (19.98/24.98) ALLEYEZONME | 1 (55)| NEWD | | | WHODINI 5050 DEF 66948/COLUMBIA (10.98 EY16.98) Six | 95
2 3 I 5 | OUTKAST LAFACE 260297ARISTA (10.98/16.98) ATUENS U 1L 56 | 46 | 47 | 62 | MONICA A ROWDY 37006*/ARISTA (10.98/15.98) MISS THANG | 7
5 5 13 | KEITH SWEAT A cLekra 61707'/.EEG (16 - o 1 57 54 43 18 | MONIFAH UPTOWN 53004*/UNIVERSAL (10.98/15.98) MOODS...MOMENTS 4
5 : B o UNOTRACK 510 5erm 9270 h 10 98/.17 9a)l e o 7 58 | 51 | 43 | 4 | A+ KeDAR53005%UNVERSAL (10.98/16.98) THE LATCH-KEY CHILD | 36
E— | */A i A
59 | 49 39 6 THE BRAXTONS ATLANTIC 82875/AG (10.98/15.98) SO MANY WAYS | 26
1 7 3 3 DO OR DIE RAP-A-LOT/NGO TRYBE 42058/VIRGIN (10.98/15.98) PICTURE THIS 3 7 T 58 LBl MYSTIKAL 516 BoY 41581/VE (10.58/15.98) MIND OF MYSTIKAL | 14
8 9 6 14 | TONI BRAXTON AZ? LAFACE 26020/ARISTA (10.98/16.98) SECRETS 1 . -
61 58 50 13 | ME'SHELL NDEGEOCELLO MAVERCKREPRISE 46033 WARNER BROS. (10.98/16.98) PEACE BEYOND PASSION 15
9 12 8 25 | MAXWELL @ COLUMBIA 66434 (7.98 EQ/11.98) MAXWELL'S URBAN HANG SUITE 8 2 | s 2 R T s oV ON | 48
10 4 13 | NAS A? COLUMBIA 67015* (10. ! i RITT! 1 — ==
- 3 LRI A R L8RS 63 62 49 14 | HORACE BROWN MOTOWN 530625* (10.98/16.98) HORACE BROWN 18
. 30 90 72 | 2PAC A DEATH ROW/INTERSCOPE 50609*/PRIORITY (10.98/16.98) ME AGAINST THE WORLD 1
NEWD | | | VARIOUS ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION VOLUME 8 | 64
12 11 9 19 | THEISLEY BROTHERS @ T-NECK 524214/ISLAND (10.98/16.98) MISSION TO PLEASE 2 RHINO 72510 (7.98/11.98)
13 10 | 5 | 4 | AALIVAH BLACKGROUND 92715/AG (10.98/16.98) ONE INAMILLION | 4 65 | 59 | 52 | 32 | TOTAL @ BADBOY 73006+/ARISTA (10.98/15.98) ToTAL | 4
14 13 7 4 112 BAD BOY 73009/ARISTA (10.98/15.98) 112 5 66 | 67 69 54 | SOLO @ PERSPECTIVE 549017/A&M (10.98/16.98) SOLO
15 | 17 | 12 | 16 | VARIOUS ARTISTS @ 5050 DEF 675324C0LUMBIA (10.98 ECV16 98) SO SO DEF BASS ALLSTARS | 9 67 | 73 | 56 | 36 | THE TONY RICH PROJECT A LAPACE 26022/ARISTA (10.98/15.98) WORDS | 18 |
E — 68 | 65 51 13 | DE LA SOUL TOMMY BOY 1149* (10.98/16.98) STAKES IS HIGH 4
16 | 14 | 19 | 22 | KIRK FRANKLIN AND THE FAMILY @ WHATCHA LOOKIN' 4 3 - -
GOSPO CENTRIC 72127 (9.98/13.98) | 89 | 50 5 | JENNIFER HOLLIDAY THE BEST OF JENNIFER HOLLIDAY | 50
17 18 13 32 FUGEES A° RUFFHOUSE 67147+COLUMBIA (10.98 EQ/16.98) THE SCORE 1 GERFENI25004110.98115.95)
18 6 10 8 _UGK I — g o —— 5 70 64 61 60 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS | 34
= W. 61*/PRIORITY (10.98/16. GREATEST HITS | 20
19 | 21 | 15 | 14 | JAY-Z @ FREEZE/ROC-A-FELLA 50592*/PRIORITY (10.98/15.98) REASONABLE DOUBT | 3 :II; ;}1 ZZ z SOVJ:D?;:L(S(STS TYRRIORTY (10,5975 25 = =R T
ARISTA 18796 (10.98/16.98) WAITIN
20 20 17 62 | BONE THUGS-N-HARMONY A* RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1
A TRIGE CALLED QUEST 73 57 54 | 26 | GETO BOYS @ RaP-A-LOT/NOO TRYBE 41555*VIRGIN (10.98/16.98) THE RESURRECTION 1
N1 B I8 ] e 57 11.981698) BEATS, RHYMES AND LIFE | 1 74 | 70 | 62 | 21 | CELLY CEL sickwip it a1577/1vE (10.98/16.98) KILLAKAL | 4
2 |19 14 3 DRU DOWN RELATIVITY 1531 (10.98/15.98) CAN YOU FEEL ME | 14 7% | 69 | 65 6 GINA THOMPSON MERCURY 532060 (8.98 EQ/12.98) NOBODY DOES IT BETTER | 36
23 | 23 | 18 | 15 | JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD Love! | 15 9 | 82 | 14 ggﬁésggsgg%&mg%%%‘g;) CREEPIN ON AH COME UP (EP) | 2
24 | 22 | 16 | 5 | SILKK noLMT 50591 /PRIORTY (10.98/16 98) THE SHOCKER | _6 77 | 68 | 58 | 46 | QUINCY JONES @ QWEST 45875/WARNER BROS. (10.98/16.98) Q'S JOOK JOINT | 6
* % % PAC * % KIRK FRANKLIN AND THE FAMILY A
; ESETTER ‘ 18| 63 | 67 | 94 | KR R 72119 (3 98/13.08) KIRK FRANKLIN AND THE FAMILY | 6
(Z8)| 5 | — | 57 | THUG LIFE @ DEATH ROWANTERSCOPE SO0B/PRIORITY (9.98/15.98) VOLUME £ 6 3T 5o 5 TR wisTA csroest 61912/&—“56 i e
—— . .
26 | 25 24 12 | CRUCIAL CONFLICT @ PALLAS 53006*/UNVERSAL (10.98/15.98) THE FINAL TiC 5 80 | 66 60 5 MARVALESS AWOL 7200 (0.98/14.98) WICCKED | 48
21 | 24 | 21 | 17 | LOST BOYZ @ UNIVERSAL 53010 (10.98/15.98) LEGAL DRUG MONEY 1 8L | 79 | 76 | 98 | SADE A’ EPIC 66686 (10.98 EQ/i7.98) THE BEST OF SADE | 7
* % * HOT SHOT DEBUT* * » 82 | 8 | 8 | 50 | VARIOUS ARTISTS A ToMMY BOY 1137 (10.98/15.98) JOCK.JAMS VOL. 1 | 33
NEW ) 1 | 3-2 RAP-A-LOT/NDO TRYBE 42087/VIRGIN {10.98/15.98) THE WICKED BUDDAH BABY. | 28 83 | 60 | — | 2 | RARE ESSENCE SOUNDS OF THE CAPITAL 300*/LIAISON (10.98/15.98) BODY SNATCHERS | 60
29 31 22 16 | SOUNDTRACK A DEF jAM 531911</MERCURY (11.98 EQ/17.98) THE NUTTY PROFESSOR 1 NEW ) 1 :{I}:\‘s(:?gsi%RgTalnsngsa) SMOOTH GROOVES. A SENSUAL COLLECTION VOLUME 9 | 84
30| 29 | 2 3 TINA TURNER VIRGIN 41920 (10.98/16.98) WILDEST DREAMS | 26 ==
2 2 85 78 63 13 | TEVIN CAMPBELL QWEST 46003/WARNER BROS. (10.98/16.98} BACK TO THE WORLD 11
31| 28 | 25 7 FACEMOB INTERFACE/RAP-A-LOT 41336/VIRGIN (10.98/15.98) THE OTHER SIDE OF THE LAW 6 % 77 1 7 THE 2 LIVE CREW S T 3
| 2% |2 4 | MONTELL JORDAN DEF jAM 533191 MERCURY (10.98 EQ/16.98) MORE.. | 17 LIL' JOE 215* (10.98/15.98)
3 | 32 | 27 | 5 | R, KELLY A° Ive 41570+ 10.98/16.98) R KELY 11 NEW ) 1 | SOUNDTRACK WORK 67814/EPIC (10.98 EQ/17.98) THE FIRST WIVES CLUB | 87
34 | 27| 20 1 4 | MCLYTE eastwest s1781+/€€6 (10.98/16.98) BAD AS | WANNAB | 11 88 | 76 | 70 | 19 § LUKE LUTHER CAMPBELL 161000" (10.98/16.98) UNCLELUKE | 8
5 7 55 BEE Swy a ros cotmr* (109516981 e | & 92 | 75 | 4 | SIRMIX-ALOT RaYME CRTELAMER CAN 43081 MWARNER BROS. (109816 98 RETURN OF THE BUMPASAURUS | 55
- - : 0 BLA BLAH DER 124093*/MERCURY (9.98 EQ/15. BLAH, BLAH, BLAH 34
36 | 33| 42 17 | ANN NESBY PERSPECTIVE 549022 (10.98/14.98) I'M HERE FORYOU | 33 31 < A g iz e A e e
GD| NEWP | 1| | BOUNTY KILLER VP/BLUNT 1461%/TVT (1098/16.98) MY XPERIENCE | 37 D] 98 | — | 88 JFQ:::C.EXANS R R SIS (e 20 UL S
38 [ 36 | 30 | 6 | AKINYELE 200 11142:VOLCANO (6.989.98) PUT IT IN YOUR MOUTH (EP) | 18 92 4 81 | 78 | B2 | Ycaiizser c10.9816.98) THE SHOW, THE AFTER PARTY, THE HOTEL | 1
39 | 38 | 33 | 44 | LLCOOL J A’ DEF jAM 523845%MERCURY {10.98 EQ/17.98) MR.SMITH | 4 93 | 8 | 93 | 47 | EIGHTBALL & MJG @ SUAVE HOUSE 1521%/RELATMITY (10.98/16.98) ON TOP OF THE WORLD 2
40 | 35 | 28 | 8 | MR. MIKE SUAVE HOUSE 1519+/RELATIVITY (10.98/15.98) WICKED WAYZ | 5 94 | 81 | 81 | 4 ;’Fﬁﬁ/{f’é{ggg'ggig ooanses Y>S<PCLCKPRESENTS: YOUNG SOUTHERN PLAYAZVOL 1 | 81
41 | 37 | 417] 3 | SOUNDTRACK MCA SOUNDTRACKS L 1498/MCA (10.98/17.98) BULLETPROOF | 37 __95 182 | 77 | 47 | GROOVE THEORY EpiC 57421 (10.98 EQ/15.98) GROOVE THEORY | 14
42 | 41 | 36 | 13 | QUAD CITY DJ'S @ QUADRASOUND/BIG BEAT 82005%/AG (10.98/16.98) GETONUPANDDANCE | 23 96 | 9 | 89 | 46 | GOODIE MOB @ LaFacE 26018/ARISTA (10.98/15.98) SOUL FOOD 8
43 | 39 | 30 | 18 | TOO SHORT A DANGEROUS 41584*/JIVE (10.98/16.98) GETTIN' IT (ALBUM NUMBER TEN) 1 97 | 83 | 74 | 14 | NORMAN BROWN MOJAZZ 530545 MOTOWN (10.98/16.98) BETTER DAYS AHEAD | 31
44 | 43 | 37 | 23 | MASTER P @ NOLIMIT 53978*/PRIORITY (10.98/16.98) ICE CREAM MAN 3 98 | 89 | 83 5 WAYMAN TISDALE M0JAZZ 530696/MOTOWN IN THE ZONE | 66
45 | 42 | 53 | 9 | DAZZ BAND LUCKY010(10.9814.98) UNDER THE STREETLIGHTS | 42 RE-ENTRY | 21 | RANDY CRAWFORD BLUEMOON 92662/AG (10 98/15.98) NAKED AND TRUE | 40
46 | 40 | 29 [3 CYPRESS HILL RUFFHOUSE 67780%00LUMBIA (7.98 EQ/11.98) UNRELEASED & REVAMPED (EP) 15 100 | 93 J_ 86 4 U.N.L.V. CASH MONEY 9609 (10.98/15.98) UPTOWN 4 LIFE | 86

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
Jowing the symbol. *Asterisk indicates LP is availabie. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Biltboard/BPI Communications, and SoundScan, Inc.

- Jam-packed with listings:
The # 1 ChOIce Of The Record B phone and fax numbers B store names and addresses M chain store planners and

d v-d I d t Biloeors buyers l store genre or music specialization B audio book retailers nationwide
an I eo n us y 1435 RECORD BETHLNG OREEDY  mRD packs all this essential information into one compact 6 x 9 directory -
s0 it's easy to handle and take on the road.

Industry leaders agree—this source of reliable information is too valuable to be
without. To order your copy at $145 plus $5 shipping and handling ($12 for

international orders) call (800) 344-7119. In NJ call (908) 363-4156.

Iiboard Directories, De 036,

Record Retailing Directory contains over 7,000 listings of full-line Get a jump on your competition! Order bulk copies for your entire

record stores featuring chain stores, chain headquarters and independents. sales staff and marketing team call us today for special rates!
Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA, I & DC. Orders payabie in U.S. funds only.

Please make any necessary name and address corrections above. All sales are final. BDRD3036
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
- ﬁ . 5 Q d ég Tl(:\roll:l.EECTED, COMPILED, AND PROVIDED BY Soufidlsial[if@ T
= @ = %
EE| 35| 32| 5| LaseL & NUMBERDISTRIBUTING LABEL
* % *xNO. 1% &%
@ 1 5 17 HOW DO U WANT IT/CALIFORNIA LOVE A? & 2PAC (FEAT. KC AND JOJO)
{€) (D) (M} (7} {X} DEATH ROW/INTERSCOPE 854652/1SLAND 8 weeks 2t No. 1
* % * GREATEST GAINER * % *
@)| s | 2| 3 | Bowpown © WESTSIDE CONNECTION
(C) (D) {T) LENCH MOB 53227/PRIORITY
312 2| 25 | POPIMP # DO OR DIE (FEATURING TWISTA)
(C) (D) RAP-A-LOT/NOO TRYBE 38559NIRGIN
4 3 1 14 LOUNGIN A ¢ LLCOOL)
(C) (D) (T) DEF JAM 575062/MERCURY
@ 7 10 3 WHAT'S LOVE GOT TO DO WITH IT (FROM “SUPERCOP") © WARREN G FEAT. ADINA HOWARD
(C) (D) INTERSCOPE 97008
6 5 3 11 ELEVATORS (ME & YOU) @ ¢ OUTKAST
(C)(D) (M) (T) (X) LAFACE 2417 7/ARISTA
7 6 4 0 C’'MON N’ RIDE IT (THE TRAIN) A & QUAD CITY DJ'S
(©) (M) (T) (X) QUADRASOUND/BIG BEAT 98083/AG
MUSIC MAKES ME HIGH ¢ LOST BOYZ
NEWD | 1 | &0 00 UniversaL 56022
@] o [ s [ 10| ALLIsEE e AT
(€) (D) (M) (T) () KEDAR 56003/UNIVERSAL
10 3 8 5 CAN'T KNOCK THE HUSTLE & JAY-Z FEAT. MARY J. BLIGE
(C) (T) FREEZE/ROC-A-FELLA 53242/PRIORITY
1 10 7 g WU-WEAR: THE GARMENT RENAISSANCE {(FROM “HIGH SCHOOL HIGH") @ RZA FEAT METHOD MAN & CAPPADONNA
(C) (T) BIG BEAT 98045/AG
12 | 14| 11 | 9 | SHAKEALIL SOMETHIN".. © THE 2 LIVE CREW
{€) (D) (T) LIE' JOE 890
13 15 == 2 NO FEAR @ ORIGINOO GUNN CLAPPAZ
(C) (T) DUCK DOWN 53243/PRIORITY
14 | 12 | 13 | 5 | GETREADYHERE IT COMES (IT'S THE CHOO-CHOO) SOUTHSYDE B.O.1Z
(C) (D) (M) (T) (V) (X) LAFACE 24157/ARISTA
PAPARAZZI| & XZIBIT
15| 18| 1118 | 0)mioun e4sesirea
% | 16 | 15 | 7 | CANYOU FEEL ME ¢ DRU DOWN
(€) (D) (T) RELATIVITY 1567
17 | 18 | 12 | 7 | GETTIN'IT @ TOO SHORT FEAT. PARLIAMENT FUNKADELIC
(C) DANGEROUS 42409/JIVE
18| 11| 9 | 7 | DIRTYSOUTH & GOODIE MOB
(C) (D) M) (T) (X) LAFACE 24173/ARISTA
RUGGED -N- RAW & PMD
90 — | 2 | &omreanvity 1572
YA PLAYIN' YASELF ¢ JERU THE DAMAJA
NEWD | 1 | 0o 1501000w
21 17 15 13 IT'S A PARTY ® BUSTA RHYMES FEATURING ZHANE
(C) (D) {T) ELEKTRA 64268/EEG
CLONES/SECTION ¢ THE ROOTS
22 | 20 | 18 | 14 | &7 00 o6 1s4020GEFFEN
23 | 22 | 31 | 11 | FREAK OF THE WEEK © DJ POLO FEAT. RON JEREMY
(C) (T) (X) SALMON 372
HAY @ @ CRUCIAL CONFLICT
4 12007 LA | o) (1) pauias 56008/UNVERSAL
%5 | 27 | 21 | § | ILLEGAL LIFE CAPONE-N-NOREAGA
¢ (M) (T) (X) PENALTY 0177+TOMMY BOY
ANYTHING GOES & RAS KASS
% | 23] 25 |10 | & eriorTy 53219
27 | 26 | 22 | 35 | GETMONEYA @ JUNIOR MAF.IA. FEAT THE NOTORIOUS B G.
(C) (M)<T) (X) UNDEAS/BIG BEAT 98087/AG
28 | 30 | 26 | 9 | NOMORE TEARS MASTER P FEAT. SILKK & MO B. DICK
(C) (D) (T) NO LIMIT 53237/PRIORITY -
2 | 2 | 22 | 8 | JUMPONIT ® SIR MIX-A-LOT
{C) (D) {T) (v} () RHYME CARTEL/AMERICAN 17626/ WARNER BROS.
NO ¢ CHUCK D
301 5 )23 o (1) MERCURY 578416
31 | 24 | 19 | 30 | AINTNO NIGGADEAD PRESIDENTS ® @ JAY-Z FEAT. FOXXY BROWN
(M) (T) (X) FREEZE/ROC-A-FELLA 53233%/PRIORITY
@ NEW ) 1 MY KINDA N*GGA & HEATHER B. FEATURING M.O.P
(C) (T) PENDULUM 58586/EMi
33 | 28 | 27 | 19 | 'T'S ALL THE WAY LIVE (NOW) (FROM “EDDIE") ® @ COOLIO
(C) (D) (T) TOMMY BOY 7731/ISLAND
3 | 32 | 30 | 31 | KEEPON, KEEPIN ON (FROM "SUNSET PARK') @ @ MC LYTE FEAT XSCAPE
(C){T) (X) FLAVOR UNIT/EASTWEST 64302/EEG
(3)| Re-entRe | 12 | SHOT CALLIN' & BIG BALLIN' THE WHORIDAS
(C) (D) (T) SOUTHPAW/DELICIOUS VINYL 97005/INTERSCOPE
LOWER EASTSIDE @ DELINQUENT HABITS
NEWD | 1 | 0 piipiioub sesosieca
37 | 35 | 4 | 8 | SHESAID © THE PHARCYDE
{€) (D) {T) DELICIOUS VINYL 97006/INTERSCOPE
38 | 3 | 29 | 11 | ALIL SOME'EM SOME'EM * RAPPIN' 4-TAY
(C) T} (X) CHRYSALIS 58575/EM|
39 | 41 | 45 | 17 | WHEREI'M FROM (FROM “BULLETPROOF”) @ PASSION
(C) (D) (M) (T) (X) MCA 55096
ITZSOWEEZEE (HOT) & DE LA SOUL
NEWD | | £) (1) 00 TOMMY BOY 7752
HANG EM’ HIGH @ SADAT X
4| 3L | 2 | 18 | &) miouna3suRca
42 38 _ 2 TOP BILLIN’ € WRECKX-N-EFFECT
(C) (D) (M) (T} (X) MCA 55092
IF I RULED THE WORLD & NAS
43 | 4 | — | 15 | ) compiazasr
UNTIL THE DAY € NONCHALANT
4 138 | 281 8 | oinmcassies
BOOM BIDDY BYE BYE © CYPRESS HILL
4 | 36 | 33 | 1T | (1) RUFFHOUSE 78339COLUMBIA
SCARRED (FROM “EDDIE”) ¢ LUKE
46 37 38 5 {C} (T} LUTHER CAMPBELL 164000
RENEE (FROM “DON'T BE A MENACE...") ® & LOST BOYZ
(4D reenry | 27 (C) (D) (M (T) ISLAND 854584
48 49 39 31 WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW A @ BUSTA RHYMES
(C) (M) (T) (X) ELEKTRA 64335/EEG
49 47 ) 5 WHERE YA LOVE AT? ¢ MR. MIKE FEAT. CHRISTION
(C) (D) (T) SUAVE HOUSE 1562/RELATIVITY )
| CONFESS 4 BAHAMADIA
50 | 48 | 36 115 | oy m ) CrRYSALS 58437EMI

(O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications,
and SoundScan, Inc.

Lessons To Be Taken From 2Pac

TUPAC SHAKUR passed away Sept.
13 from injuries he received in a drive-
by shooting one week earlier. He was
25 years old, a talented rapper and
actor whose death was met with vari-
ous reactions ranging from sadness to
apathy. “He had it coming; he was a vic-
tim of his own hype,” was one of the
many comments heard.

For sure, the performer was a
deeply troubled young man with an
apparent death wish. He harbored a lot
of pain, and when he put his mind to it,
he was capable of writing vivid, intro-
spective lyries that made those private
tensions public spectacle.

The latest document from his
scarred mind is the single “I Ain’t Mad
At Ya,” the eerie videoclip for which
foretells his death. It was serviced to
outlets posthumously and is airing on
MTV.

According to people who knew him,
Shakur was also a sensitive brother
who was sometimes prone to tears.
Meanwhile, fellow rappers praised his
generosity and professional work ethic.

So while the world-at-large recog-
nized him as only a thug, a closer look
shows him as a much more complex
person. His records—at one moment
he could be positively righteous, the
next completely inane—reveled in his
myriad moods, and the TV news
reports and published articles that
only discussed his violent side did him
a disservice; it did what much of the
press does regularly to black males in
Ameriea: position us as simple, one-
dimensional creatures.

When media organizations glorify
gangsta images without providing bal-
ance or context, it’s no wonder why so
many lost teens easily embrace and
internalize those very false images.

Certainly Shakur was a wild child
swiftly running out of control, but he
was also a human being who didn’t
deserve to die. Shakur’s situation begs
the question, Does one choose one’s
role models or are one’s role models
chosen?

He was born to black revolutionary
parents who lived by the gun. And
when he drifted into homelessness for
a while, the people who embraced him
were street dwellers. Naturally, he
adopted their codes of street behavior.

It would be wrong to blame social
conditions for Shakur’s lifestyle and
ultimate fate. He may have been a vic-
tim of circumstance growing up, but
later he did have access to the infor-
mation and opportunities necessary to
exercise more positive options. He had
choices—about who he hung around
with, who he did business with, etc.—
but over and over he made the wrong
decisions. We hear that at the time of
his death, Shakur was on the verge of
turning his life around. He had plans
to marry and release “One Nation,” an
album that is about unity. Whether or
not Shakur was actually going to
change the course of his life, we’ll
never know, but we can all learn some-
thing from his mistakes.

One of the larger lessons is that real
g’s do die. In their lives, they just drift
aimlessly, uncentered.

As a cultural figure, Shakur sym-
bolized the sort of values (hypermate-
rialism, nihilism) that fuels much of the
new-jack generation. In the absence of
any solid political structure within
inner cities, props and cream (money)
have come to represent power.

RAS

by Hawvelock Nelson

Shakur sold—and other artists sell
their fans—the lie that they can over-
come their poor surroundings and
become somebody by doing whatever
to acquire luxury items and designer
duds. The fact is that going that route
only wastes one’s life while eroding the
surrounding community.

In the wake of the Shakur shooting,
every adult should actively work at cre-
ating spaces where young people can
feel vital without falling prey to “Big
Willie Syndrome.” We must all ask our-
selves, Are we doing something to stir
developing minds and rescue them
from the abyss?

There needs to be more people and
organizations teaching structure and
discipline, as well as instilling values,
such as spirituality and conscience, in
young folk—or they are doomed.

Back in the ’60s and '70s, there were
black leaders, such as Martin Luther
King Jr., Malcolm X, Stokely Car-
michael, and members of the Black

Panthers, giving form to feelings of -

helplessness and rage. In the '80s,
there was Public Enemy and activism
directed at South Africa.

These days there is nothing, and
when no political construct exists, con-
fusion occurs—especially when there
are fewer jobs and more attacks on
blacks than ever. There needs to be
more on people’s minds than getting
paid. Increased attention needs to be
focused on long-term goals like stay-
gy paid.

Since the music industry holds max-
imum sway with adolescents, it must
bear much of the blame for the state of
young black culture.

It’s the industry with a hole in the
middle that created the format called
“gangsta rap.” It has sold artists’ Gotti
dreams as reality without regard for
how the aesthetic gets absorbed into
the community. With fewer and fewer
veterans working in black music, inter-
acting with fledgling acts, the infor-
mation needed for growth isn’t being
exchanged.

Today, many executives and man-
agers are the same age as artists and
are not properly delineating rules of
conduct for the talent to follow.

When artists are signed, there
needs to be artist training at the same
levels as pop and rock acts. Practition-
ers of hip-hop must no longer be
viewed as disposable.

A BRAND-NEW DITTY: New York-
based Next Plateau Entertainment is
finally ready to move Paperboy beyond
“The Final Yard,” the artist’s 1993
debut album, which has sold 597,000
units, according to SoundScan. The
album spawned the hit single “Ditty,”
which has sold 960,000 units, accord-
ing to SoundScan.

The artist’s sophomore set, “City To
City,” shipped in early September. “It
took muech longer [to release the
album] than we anticipated,” says Next
Plateau president Eddie O’Loughlin.
“Paperboy completed the album two

years ago this month—the same time
our joint venture with PolyGram was
finishing.

“We started looking for a new dis-
tributor and were in the middle of
negotiations for a long time,” O’Lough-
lin continues. “But there was tremen-
dous turmoil in the industry at the
time; major-label heads were switch-
ing like pieces on a chessboard. Then
it dawned on me: We need to join
forces with a company that’s a happy
medium between a major and an indie.
We went with Roadrunner, which is
distributed by Sony’s RED, and closed
the deal last September.”

With its distribution deal done, Next
Plateau picked up the planning of
Paperboy’s sophomore set. “His spe-
cialty is the crossover-hit-record kind
of thing, not a pure street thing,” says
O’Loughlin. “We searched around for
great melodic hooks to complement his
style.”

Along with bouncy beats and
chunky-chuggy grooves, the set’s
soundscapes incorporate fleeting,
familiar bits from songs by the likes of
Soul I1 Soul, Smokey Robinson, and
Diana Ross. Paperboy textualizes
tracks by producers Money Miles,
David “Rhythm D” Weldon and Run
(from Run-D.M.C.), and Devine with
a distinctive rap style that includes a
double-time, elastic flow. His lyrics
focus on money and the player lifestyle.

In June, Next Plateau issued the sin-
gle “P’s Cure,” wherein Paperboy
oozes smooth player game as the musi-
cal theme and chorus from Diana Ross’
“Love Hangover” gets flipped.

“To be honest, it met with less than
stellar sales,” says O’Loughlin. “I
think that for an artist like Paperbay,
the song’s hook just wasn’t deep
enough.”

The label is hoping for better results
when it releases the follow-up cut,
“Hundreds & Hundreds (In Money We
Trust),” in November. The song devel-
oped from Paperboy having free-style
fun on the set of the “P’s Cure” video-
clip. It became a hot prospect to be
plucked from the album after Next
Plateau shipped out advance vinyl of
“City To City” to DJs, crossover pro-
grammers, tape masters, and taste-
makers Sept. 1 and got positive feed-
back about the track.

The label is soliciting remixes on the
track from several producers, includ-
ing New York-based Silva Sir-Fa.
“We're ready for Paperboy to get that
follow-up success,” says O’Loughlin.

ALL MIXED UP: On Aug. 29, Big
Beat/Atlantic Records director of pro-
motions Just-O spearheaded the first
mix-tape awards show at New York’s
Club Vinyl. On the subject of his moti-
vation for the presentation—which was
hosted by DJ Red Alert—he says,
“Coming from Nervous Records [his
place of employment before Atlantic],
we couldn’t count on support from the
commerecial stations. Mix-tape DJs are
a big part of developing a buzz, and I
feel it was time to recognize their con-
tributions.”

Ballots were placed in New York-
area retail stores and faxed to indus-
try folk.

Among the evening’s 11 winners
were DJ Clue (best mix tape), DJ Doo
Wop (best blends), Kool Mikeski (best
reggae mix tape), and Brucie B. &
Starchild (the Originator Award).

26

www americanradiohistorv com

BILLBOARD OCTOBER 5, 1996


www.americanradiohistory.com

1 DATU FAISON'S

I
SECTION

THE BEAT GOES ON: In the wake of the shooting death of rap-
per/actor Tupac Shakur (see the Rap Column, page 26), sales of all
the artist’s titles have skyrocketed. On Top R&B Albums, “All Eyez On
Me” (Death Row/Interscope) earns Greatest Gainer, boasting a 50%
unit increase that pushes it 6-3. The artist’s last album, 1995’s “Me Awards and performing at the
Against The World” (Death Row/Interscope), moves 30-11 with an 82% award show’s after-party on Sept.
unit increase, while 1994’s “Thug Life Volume 1” (Death Row/Priority) 9.

moves 56-25, nabbing the Pacesetter distinction with an increase of
more than 136%.

R&B

When the show hits the road,
the music industry turns to
the premier refevence guide.

DRU HILL

(Continued from page 24)

2,151 detections across 95 stations
for the week ending Sept. 23,
according to Broadcast Data Sys-
tems. The success of the single led
to numerous personal appearances,
including serving as presenters at
the Soul Train Lady of Soul

“They also did a special perfor-
mance at the Supper Club in New
York with the Isley Brothers last
May,” says Island marketing and
artist development VP Angela
Thomas.

For the last two months, Dru Hill
has been featured in showcases and
has performed at various radio-
sponsored events around the coun-
try. The act is scheduled to tape
petformances for “Soul Train” and
“The Lou Rawls Parade Of Stars”
in October.

“This has always been a per-
forming band,” Thomas says. “Even
before they were signed, they got a
lot of experience doing shows and
promotional events in the Baltimore
region. They also received national
exposure on various BET pro-
grams, substituting for last-minute
cancellations by other groups.” e N

BET is headquartered in Wash- -
ington, D.C.

Island is conducting a back-to-
school retail promotion, distribut-
ing notebooks that bear images of
the group. In-store posters have
also been serviced.

A comprehensive print and TV
adertising campaign, targeting
R&B and mainstream teen demo-
graphies, is under way and is sup-
ported by outdoor ads and syndi-
cated radio spots.

Later this fall, R&B KKBT Los
Angeles will conduct a poster cam-
paign that will include images of
Dru Hill.

In an effort to tap into the
Christmas holidays, the label plans
to include the act on “Special Gilt,”
a compilation of traditional and new
yuletide songs by Island artists.
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ON HOT R&B SINGLES SALES, 2Pac’s “How Do U Want It”/“Cal-
ifornia Love” (Death Row/Interscope) moves 2-1 after increasing 11%
at R&B core stores. The sales surge was enough to move the title 7-5
on Hot R&B Singles, pushing back Luther Vandross’ “Your Secret
Love” (LV/Epic) and SWV’s “Use Your Heart” (RCA), which showed a
decrease in total points.

BATTLE ROYAL: Aaliyah’s “If Your Girl Only Knew” (Atlantic) man-
ages to fend off a valiant effort for the No. 1 slot on Hot R&B Singles
by Az Yet’s “Last Night” (LaFace/Arista), despite a very close point
margin. On Hot R&B Airplay, Aaliyah moves 7-5, with 78 monitored
stations spinning the title; on Hot R&B Singles Sales, it slides 1-2
despite a 4% unit increase. Az Yet holds at No. 3 on Hot R&B Airplay,
with 83 monitored stations supplying more than 32 million audience
impressions, and moves 6-4 on Hot R&B Singles Sales.

N OBODY IS SOMEBODY: With an audience of more than 17 million,
Keith Sweat’s “Nobody” comes in at No. 16 on Hot R&B Singles and
snags Hot Shot Debut honors in the process. The single debuts at No.
14 on Hot R&B Singles Sales and moves 30-20 on Hot R&B Airplay. The
song, which features Athena Cage of Kut Klose, has quickly caught
on at R&B radio, with 73 monitored stations playing the title. “Sweat
has always worked at my station, especially with women aged 18-34,
and this single is no exception,” says Sandra Robinson, PD at WNOV
Milwaukee. Other strong supporters are KBXX Houston; WYOK
Mobile, Ala.; WVEE Atlanta; and WKYS Washington, D.C.
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ENCORE PERFORMANCE: For the second week in a row, the rap
trio of Ice Cube, Mack 10, and W.C., collectively known as Westside
Connection, earn Greatest Gainer/Sales on Hot R&B Singles with
“Bow Down” (Lench Mob/Priovity). A 46% unit increase at R&B core
stores catapults the title 12-3 on Hot R&B Singles Sales and 27-21 on

Hot R&B Singles. The title wins Greatest Gainer for a second week on
Hot Rap Singles, where it jumps 4-2.

From the newest acts to the hottest venues, promoters, suppliers
and equipment manufacturers, Billboards 1996 Internatioral
Talent & Touring Directory is the only worldwide directc -y
to the entertainment industry. Finally, everything yoa need -o
book talent, promote tours, and take care of business is in ome
single, easy-to-use reference source!

THE MAGIC NUMBER IS 24: With a 14% increase in audience
impressions, 702’s “Steelo” (Biv 10/Motown) earns Greatest Gainer/Air-
play on Hot R&B Singles at No. 24. That brings the total number of
monitored stations spinning “Steelo” to 70, moving the title 32-24 on
Hot R&B Airplay and holding it at No. 24 on Hot R&B Singles Sales
despite a 2% unit increase.

You get over 16,000 listngs in the U.S. and 22 countres world-

wide! /Agents & Managers Sound & Lighting Services
v'Venues /Clubs «Hotels ¢Instrument Rentals /Staging %
Special Effects +Security Services +Charter Transportation
v’Merchandisers

Save time, save worry and make money —
order the 1996 International Talent & Touring

The release date for the album has
not been set.

A tour is being planned for the
act, which has not signed with a
booking agency. Dates will be
announced later in October.

“Dru Hill” will be released inter-
nationally in January.

HOT R&B
SINGLES
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