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COPYWRITER

EDWARD McCABE

7 Y

dward A. McCabe is the youngest person
ever to be named into the 13-year old ‘Hall.’
Still in his mid 30s, he has been a copywriter
for 18 years. Brought up in Evanston, Illinois,
he began his career in Chicago, moving to
New York in 1959. While with Benton & Bowles,
The Marschalk Company, and Carl Ally, he began to
develop a reputation for writing advertising that people
remember. By 1967, with his partners, he was ready to
form Scali, McCabe, Sloves, where he is Vice President
and Copy Director and has continued to create adver-
tising which has become household words.

Among client companies he has helped make more
famous are Volvo, Perdue Chickens, Salada Tea, Horn
& Hardhardt, Vespa, Chun King, Hertz. Here are a
few examples from many ads and commercials which
have won him awards: For Volvo: ‘“The roads of

America are strewn with broken promises” . . .“Fat cars
die young” . . .“Volvos last a long time. Isn’t that bad for
business?”’. . .“We’ve strapped John Cameron Swayze

to this stock, standard Volvo to demonstrate just how
much this man can take.” For Perdue: *It takes a
tough man to make a tender chicken”. . .“‘My chickens
eat better than you do.” For Salada: ““‘And you thought
tea was just for weak old ladies.”” For Citizens For
Clean Air: ‘““Tomorrow morning when you get up,
take a nice deep breath. It’ll make you feel rotten.”
Awards include 12 Gold Keys from the Copy Club,
One Show medals, honors in Venice Film Festival, Art
Directors Club of New York, ADC Tokyo, Cork Film
Festival, American Institute of Graphic Arts “50 Best.”
Additionally, for several years he was active as
president of the Copy Club and now sits on its board.
Ed McCabe quit school at 15 because he wanted
to go to work in an ad agency. One of the headlines on
one of his ads today reads ‘‘Keep Ahead of the Times.”
This would seem to symbolize what he has been doing
all of his years in advertising and will continue to do.



FAT CARS
DIE YOUNG!
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“‘It takes a tough man to make a tender chicken.” TV campaign for
Perdue Chickens featuring Mr. Frank Perdue.

You can’t eat
a mosphere.
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hirley Polykoff, said Time, “‘is a Brooklyn-

born mother who can write better advertising

than most men in the business.”” She is one
of America’s best-known copywriters (and
long-time ‘liberated’ woman).

When Shirley Polykoff retired from 18 years at Foote,
Cone & Belding in 1973, she left there as Senior Vice
President, Creative Director, Member of the Board. Not
content to sit at home, she immediately launched her
own creative agency and began in again. Today, her
growing agency, Polykoff Advertising, creates television
and print advertising for such clients as Kimberly-Clark,
Houbigant and Clairol.

Although it is for Clairol that she has been most
honored, her long and varied career includes writing
on everything from cosmetics to food to airplanes.

Her relationship with Clairol at Foote, Cone began
the year she joined the agency. Her copy for this client
has been recognized for its creativity as well as for the
fact it was significant in changing attitudes about hair
coloring. Her phrases now part of the vernacular—

“Is it true blondes have more fun?”’ . . . “If I've only one
life, let me live it as a blonde™ . . . “The closer he gets,
the better you look™ . . . “So natural only her
hairdresser knows for sure.”

FC&B President John O’ Toole characterizes her
and her work by saying ‘‘she is one of the great ones.
She can pack more human understanding into one
line of copy than most writers can get onto a page.”

He adds her capacity for work is unlimited.

Additionally, her background has included Head
Fashion Writer, Bamberger’s and Kresge’s, Harper's
Bazaar staff, Merchandising Director- Copy Chief,
Dorland, Interational, Copy Group Head, Frederick-
Clinton Advertising.

SHIRLEY POLYKOFF A member of the Advertising Women of New York,

she was the first honorary member of the New York
University Chapter of Gamma Alpha Chi (National
Professional Advertising Fratemity for Women). Among
other top honors: National Advertising Woman of the
Year (1967, American Advertising Federation), and
Advertising Woman of Distinction (1972, Advertising
Club of Washington, D.C.). She has received, in total,
over 100 writing awards in recent years including a first
prize at the Venice Film Festival and Cup of Venice

at Cannes.

To borrow a line from Ms. Polykoff's own advertising

“She continues to get better, not older.”

COPYWRITER
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“You can do your own thing with fun and with flair.”
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ill Burtin was a formidable design talent

who used his skills to explore the fron-

tiers of science and thus took design

itself to new frontiers. Consider a talent

equally at home art directing the two-
dimensional page of Fortune or a three-dimensional
walk-through exhibition model of the human brain.
This was Will Burtin.

A German typographer, designer and printer, he
arrived in the United States in the 1930s with a
considerable portfolio of work for major clients—
brochures, posters, trademarks, exhibits. While
simultaneously expanding his scope, he continued to
do this kind of work here throughout his career. During
the war he developed new visual training methods
for the U.S. Air Force. One of his first concepts
to spread among the art director community was the
idea of total communication design—Ilater known as

“corporate identity.”” Will Burtin was always thinking.

Following several years tenure as art director of
Fortune Magazine, in 1948 he opened a New York
design office working for corporations such as Union
Carbide, the Upjohn Company, McGraw-Hill, and
the Smithsonian Institution.

Will Burtin was primarily concemed with the
relationship between spatial forms and their functions.
With a designer’s vision, he saw clearly how a molecule
of a certain shape might be shown. Scientists were

“‘eternally grateful for the interchange of visualizations,’
said a leading scientist. He exhibited The Cell,
The Genes in Action, and other processes or micro-
structures never visualized before. Thousands came
to the exhibits and learned things they could never
/ grasp before. This work was publicized in world
press and scientific journals.
WILL BURTIN His work won many awards and was shown in the
Stedelijk Museum, Amsterdam, Royal College of Art,
London, and many more museums. An articulate
spokesman for the tomorrow world of design, he
experimented with the new technologies, holographic
films and new television media forms. He helped
organize congresses on design, among them ““Vision
65’ and ““Vision 67.” He taught at Pratt for years and
lectured at universities. He was a 21st century man.
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Larger-than-life structures of the brain, a cell, and a chromosome.
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eo Lionni is what they call a renaissance
man. Most recently applauded for his writing
and illustrating of childrens’ books, he has
been a corporate art director, magazine art
director, government consultant. He has
continually refused labels or strictures during his
career. In fact, soon after earning the “‘Art Director
of the Year”’ award from the National Society of

Art Directors in 1955 and the Architectural League
Gold Medal in 1956, he retired at the age of 50—

to be able to continue to “re-invest’” his considerable
talents. Today, he resides in Italy, where he creates
his childrens materials, makes films, gets involved

in architecture, draws, sculpts.

Born in Amsterdam, he received a Ph.D. in
Economics. His design skills were self-taught. He came
to the United States in 1931 and was made art director
for several firms, includingN. W. Ayer & Son, the
Container Corporation, the Chrysler Corporation,
General Electric, Ladies’ Home Journal, and Fortune.
Then followed design director for the Olivetti
Corporation of America, head of the Graphic Design
Department at the Parsons School of Design and
co-editor of Print.

He eamed national and international honors for
his art direction and illustration. While in India on a
world tour in the late ’50s, he became consultant
to their government. Later, he designed the “Unfinish-
ed Business” Pavillion at the Brussels World’s Fair.
In 1967, he was appointed George Miller lecturer.

His success and fame as a juvenile author-
illustrator has few equals. He has won four Caldecot
Honors and The New York Times selections as one
of the ‘10 best’ for four years running. ‘‘Frederick,”
one of his favorites, has been a Book of the Month

LEO LIONNI Club selection and is read everywhere. His books
entertain young and old.

ART DIRECTOR




olivetti

‘Unfinished Business' Pavilion (United States, Brussels World's Fair).
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a0 Astor Hewk published by Mclowell, Obolenshy, New York
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Steve Phillips
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Art Director Steve Phillips
Writer Charles Tannen
Designer Steve Phillips
Artist Ed Soyka
Publisher Market Publications

Folio

Death of a family

By Bob Kuttner/ Nutional Editor /The Village Voce

One afternoon last winter, Nicolas H.
Charney, editor-in-chief and chairman
of the board of Saturday Review
Industries, invited his staff to a slide
show. The topie was not the charms

of San Francisco, though most present
were certainly new to the area, “Nick
decided we should learn something
about the look and feel of magazines,”
one senior editor recalls, “so he pro-
duced a sixth-grade audio-visual show.,
Don Wright, the art director was at
the back of the eonference room
running the projector. Nick wasona
folding metal chair providing the
voice-over.”

Charney went on for nearly three
hours, discoursing on good graphies
and bad graphies, contrasting “‘old"
magazines with new, Look had died
because it was not with-it graphically,
Charney told the audience, which
included several former Look staffers.
Other examples of yesterday's maga-
zines were ordered up: Harper's,
Atlantic and The New Yorker, which
would last perhaps

orng
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Art Director Steve Phillips
Writer Charles Tannen
Photographer Steve Phillips
Publisher Mal:'ket Publications
Folio
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THE MAGAZINE FOR
MAGAZINE MANAGEMENT

JANUARY 1973




Sam Haskins

Alan Fletcher
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Art Director
Designer
Photographer
Publisher

Sam Haskins

Alan Fletcher/Pentagram
Sam Haskins

Thomas Y. Crowell Co.
London
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Herb Lubalin
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Art Director
Designer
Agency
lient

Herb Lubalin

Herb Lubalin

Lubalin, Smith, Carnase
The American Film Theatre
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Art Director Giorgio Soavi
Designer Giorgio Soavi
Artist Paul Davis
Client Olivetti
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Ray Alban 235 Thomas J. Nathan

Art Director Ray Alban
Writer Thomas J. Nathan
Photographer Michael O'Neill
Agency Scali, McCabe, Sloves
lient Funk & Wagnalls
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ERICAN AIRLINES TO THE CARIBBEAN
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Stan Jones Dave Butler
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Art Director Stan Jones
Writer Dave Butler
Photographer Carl Furuta
Agency Doyle Dane Bernbach
Los Angeles
Client American Airlines



SHARE EARNINGS UpP 24, ;
PER CENT OVER 1971. THE
MAJOR PART OF THIS IM-
PROVEMENT CAME FROM
GAINS IN OUR CONSUMER
RELATED PRODUCT LINES
WHICH ACCOUNTED FOR
APPROXIMATELY 90 PER
CENT OF 1972 EARNINGS
COMPARED WITH ONLY 20
PER CENT TEN YEARS AGO.

Leslie A. Segal
736

Art Director Leslie A. Segal
Designer Leslie A. Segal
Artist Richard Hess
Writer Paul Beetz
Agency Corporate Annual Reports
Client Scovill Manufacturing Co.




Samuel N. Antupit
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Art Director
Designer
Photographer
Writer
Agency
Client

Samuel N. Antupit
Samuel N. Antupit
Jack Ward

Phyllis Ward
Antupit & Others
Midland Glass Co.



The first advertisement for scotch
by someone who doesn’t touch the stuff.

- £'D LIKE YOU (o write an insiders’

said.

“Deli " 1t0id them. "As long as
you doo't ayind the fact that ] only drink
wine and haven't touched a drop of
Scotch—even Teacher's—in 3

They checked back...no, the
Te back

3
eacher’s: were
i the first i
by someone who doesa't touch
the stuff quite appealed to them, and
anyway they oeeded the guide to
London.

American men always thiok thar
British girls are reserved. That's not

true.
But it is difScult 10 book ooe at the
last minute.

‘The great buildings and moauments
of seem more impressive than

There is Cleopatra's Needle which is
69 11, high...Cleopatra had wery bad

Covent Garden where with admira.
bic town planning opera singers and

tocatoes are S
The house in Grays Inn where
Charles Dickens ittle Dorrit.

Aad the house in Old Compton
Street where Little Dorrit wrote him

back again.
Not to mention the memorials to

BY DAVID FROST

royal King Edward poustoes
« the rich 0l of Kent and doep-
fi sizzllagolive oil” means“chips .
Aud‘Au:'(\dln‘vennilh:w.m

pxcl

restaurant but, if any three from Keats,

Le Gavroche, Le Coq d'Or, Chez

Solange, Parkes, Carnier's and the
somewhese on

waiters, the Greeks cun the govern-
went, and the common lsnguage is

The number onc exclusive stoce in
London is still Harrods—though it’s no
longer true that you can in and

buy an .you cao walk in and
order an .
The number onc tallor is Doug Hay-
‘The number one department store
Marks and Spencer.
The number on¢ clubs are Aana-
bel's and the White
And. whichever you look
at, the number ooc Scotch is Teacher's.
And how’s that for a happy eading?

\ A
Nick Gisonde

Neil Drossman
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Art Director
Wiriters

Designer
Photographers

Agency
Client

Nick Gisonde

Neil Drossman
Jimmy Breslin
David Frost

George Burns

Nick Gisonde

Carl Furuta

Anthony Edgeworth
Cailor-Resnick
Della Femina, Travisano
& Partners
Schieffelin & Co.



Ed Thrasher
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Art Director
Designer
Artists

Agency
Client

Ed Thrasher

Ed Thrasher

Peter Palombi

John Cabalka

Warner Bros. Graphics
Warner Bros. Records
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Wolfgang Behnken
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Art Director
Designer
Photographer
Publisher

Wolfgang Behnken
Wolfgang Behnken
Christa Peters
Stern

Hamburg



Robert Sadler
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Art Director
Designer
Editor
Publisher

Robert Sadler
Robert Sadler
Louis Zara

Mineral Digest



Tom Gilday

Art Director
Writer
Designer
Photographers

Agency
Client

161

Mike Marino

Tom Gilday
Mike Marino
Tom Gilday
Jan Czyrba
Charlie Coppins
Griswold-EsEleman
Penton Publishing Co.



Tim Olive.Photographer. 1524 Saulter Road. Birmingharn.Alabama 35209 Phone(2051871-5736

Preuit Holland

880

Art Director Preuit Holland

Designer Preuit Holland

Artist Preuit Holland
Client Tim Olive, Photographer
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Charles Piccirillo Mike Mangano Stephen Graff Jane Talcott
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Art Director Charles Piccirillo Art Director Stephen Graff
Writer Mike Mangano Writer Jane Talcott
Designer Charles Piccirillo Designer Stephen Graff
Photographer Len Silverman Photographer Phil Marco
Agency Doyle Dane Bernbach Agency Doyle Dane Bernbach
Client Volkswagen of America Corp. lient Volkswagen of America Corp.



Wouldn't you really rather have
a 1940 Buick?

ONLY IN FORTUNE

My dad GOVE e

. T pesos to gpend
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How your children see the world depends on what you show them.

Ic'o“r my Yeacher
a Sombreyo,and sh)

had PRsoses lefd fov

This summer take your family to Mexico. E has 2 daily nc ps to Mexico City and tt h service to A
Call your travel agent or Eastem at 9865000 in New York or 621-2121 in New Ersey.

B EASTERN The Wings of Man.

“The Wings of Man™ v a registered service mark of Eastern Air Lines, Inc.
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Bob Czernysz 3 Richard Olmsted Matricia Haigood
Art Director Bob Czermnysz 175
Writer Richard Olmsted Art Director Matricia Haigood
Photographers Gary Gladstone Writer Matricia Haigood
Gerald Healy Artists Children at NY Day
Sovfoto Care Centers
Agency Young & Rubicam Agency Young & Rubicam
lient Fortune Magazine Client Eastern Air Lines
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Diarrhea.
It can make strong
men weep.

Controls common diarrhea.
USE AS DIRECTED.

Allsmall cars solve the problems  inherentinthebigcar.
inherent in the small car.

Our small cars solve the problems

princaple, they're buth horter thiy atmast anyehing in shewr

w ecntimetres larper
Vastly. the Fiat 127 and (2% are distinguis

George Euringer Bill McCullam Dave Altschiller
168 106
Art Director Aaron Koster Art Director George Euringer
Writer Dick Wolf Writers  Bill McCullam / Dave Altschiller
Photographer Joe Toto Designer George Euringer
Agency Benton & Bowles Photographer Hans Hansen
lient Morton-Norwich Co. Agency Carl Ally
Client Fiat




WILL THEY EVER GET INTO
GOOD HOUSING WITHOUT USING
THE SERVANT'S ENTRANCE?

Old Age:
Another Viewpoint
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Ken Benis Stephanie Crookston Andrew Kner

249
Art Director Ken Berris 507
Writer Stephanie Crookston Art Director Andrew Kner
Designer Ken Berris Designer Andrew Kner
Photographer Stock Artist Alan Cober
Agency Della Femina, Travisano Photographer Harvey Stein
& Partners Writers Carol Stevens/Martin Fox
Client WNBC-TV, N.Y. Publisher R.C. Publications

Print
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Lanry Sons Al Zalon

565 672
Art Director Larry Sons Art Director Al Zalon
Designer John Green Designer Al Zalon
riter G. William Jones Photographer DPI
Agency The Richards Group Writer Al Gerstein
Client USA Film Festival Agency Kallir, Philips, Ross

Client Ortho Pharmaceuticals



Act of Congress

(SFX: Fife and drum marching music throughout)
Anncr: In nineteen hundred fifty-six, Volvo had
padded dashboards. Twelve years later, all cars had
them. Encouraged by an act of Congress.

In nineteen hundred fifty-nine, Volvo became the
first mass-produced car in the world with safety belts
as standard equipment. Nine years later, all cars had
them. Inspired by an act of Congress.

All told, Volvo had six important safety features
before Congress made them law.

(SFX: Drum roll. Music continues)

At Volvo, we don’t wait tor an act of Congress to
make our cars safe.

i
Michael Drazen

287

Writers Michael Drazen
George Dusenbury
Music Warner-Levenson
Production Co. National Recording
Agency Scali, McCabe, Sloves
Client Volvo of America Corp.

Personnel

Boy: Are you the Personnel Director?

Man: I'm the Personnel Director! What do you
want? And what does she want?

Boy: That’s my old lady.

Girl: Hhhbhiii.

Man: That’s your mother?

Boy: No, man . . . my chick. . . my squaw.

Girl: I'm going to be his secretary.

Boy:. . . when I accept that Senior Vice President’s
job.

Girl: Beautiful.

Man: (laughing hysterically): And I suppose you'll
go to board meetings in dungarees and sweat shirts?

Boy: Uh, they're not dungarees, they’re Cheap
Jeans.

Man: Look Mr. . . .

Boy: Flack. Fenmore Flack the Il.

Man: Er, Mr. Flack. . .

Girl: If you're talking to him why are you looking at
me?

Man: Oh, I'm terribly sorry. Ahem . . . sorry . . . er
... hmmm. Now Mr. Flack, what can you offer
this company besides a revolution?

Girl: Love.

Boy: That’s beautiful baby.

Boy: Well, you see, once we put everybody in
Cheap Jeans, they'll still look good, but they'd be
more relaxed and . . .

Man: Now ['ve heard everything! (Sound of
typewriter) Hey, get away from my typewriter.
Girl: I'm typing my first letter.

(SFX: Sound of paper being removed)

Man (as if reading): Mr. Flack’s father is Fenmore
Flack thell . . . Never heard of 'em.

Girl: You will, he just acquired 51 percent of this
company.

Man: (laughingly obsequious): Oh, ha ha, Mr. Flack,
er Fenmore, how do you like your coffee?

Girl: Organic.

Man: Just off the cuff, do Cheap Jeans comein blue
.. . pin stripe?

Boy: Hey man, your palms are wet.

Girl: Heawy.

Additional Commercials: Army, Court, Hospital

A

Charles Rosner Wally Weis
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Art Director Charles Rosner
Writer Wally Weis
Producer Susan Cohen
Agency Martin Landey,
Arlow Advertising
Client Cheap Jeans
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Ted Shaine

Dave Altschiller
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Art Director
Wiriter
Designer
Cameraman
Director
Producer
Production Co.
Agency

lient

Ted Shaine

Dave Altschiller

Ted Shaine

Steve Hom

Steve Hom

Bob Schenkel
Hom/Griner Productions
Carl All

Tonka ¥oy Corp.

Excuses

Throughout vignettes of kids with broken
toys.

Dad: What happened to your toy?

Boy: A giant gorilla came in my room and
broke it.

Girl: He ate too much.
Boy: An airplane crashed into it.

VO: At Tonka. every toy we build is built not
to break . . . so your kid can use his imagina-
tion playing with the toy . . . instead of mak-
ing excuses for it.

Mother: Theresa, what happened to this doll
house?

Girl: Nothing.

VO: A toy shouldn't break just because a kid
plays with it.



Joe Minnella

e
Fred Doner
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Art Director
Writer
Cameraman
Director
Producer
Production Co.
Agency

Client

Joe Minnella

Fred Doner

Josef Sedelmaier

Josef Sedelmaier

Marty Lieberman
Sedelmaier Film Productions
W. B. Doner

Southfield

Robinson Fumiture

Recliner

Woman is standing next to husband, who
is relaxing in recliner.

Woman: You're probably wondering where |
found this handsome recliner . . .

I got it at Robinson’s!

Additional Commercials:

Rug

Dining Room



Ralph Ammirati

Marty Puris
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Art Director
Writer
Designer
Director
Producer
Production Co.
Agency

Client

Ralph Ammirati

Marty Puris

Ralph Ammirati

Giacomo Battiato

Bob Schenkel

Politecne Cinematografica
Carl Ally

Fiat-Roosevelt Motors

Stunt Driver

Visuals show breathtaking ride through
streets, down stairs and through un-
matchable hurdles.

(SFX)

VO: This is a man whose life depends on
his car.

He's Remy Julienne . . .

Europe's greatest living stunt driver.

(SFX)

In Europe, there are 50 different . . . kinds of
cars to choose from. Yetinthe. . . more than
100 films Remy Julienne has made, he's
done more stunts in Fiats, than in any other car.

(SFX)

VO: And the Fiat he prefers above all . . . is
this one. The Fiat 124. A family car.

(SFX)
(Silent)



Burt Purmell

Alan Borman Hans Kracauer
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Art Directors
Writer
Director
Producers

Music
Production Co.
Agency

Client

Burt Purmell /Alan Borman
Hans Kracauer

Rick Levine

Hans Kracauer

Burt Purmell

Dick Lavsky

Rick Levine Productions
Kracauer and Marvin
Benihana of Tokyo

American Couple
Man and woman are seated at a Benihana
hibachi table.

He: Why did I let you drag me down here? |
hate Japanese food.

She: Benihana won't give you the usual
Japanese food.

He: Yes they will. I'm going to eat creepy,
quivering masses of who knows what.

She: No, you're not.

He: Mysterious blobs wrapped in rice.
Strange shapes that leaped out of the ocean
only this morning. .

She: Will you stop it!
He: Little pickles that set your nose on fire.

Chef approaches, bows, starts slicing and
cooking.

He: Welcome to heartburn. [ don't trust a guy
with a knife.

She: Shhh! He’s quicker than lightning.
He: I don't think the chef likes me.
She: He likes you Harry, he likes you.

He: Mmm . . . this steak is fantastic. | guess
I'mreally a narrow and prejudiced person.

She: Narrow and prejudiced.
He: But nice.
Super: Benihana of Tokyo.

Additional Commercials:
Graduation

Rookie

Rocky
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Art Director Jon Fisher

Writers Al Hampel

Sandi Butchkiss
Producers Danny Dayton
Si Merrill
Production Co. E.U.E.
A%ency Benton & Bowles
lient Muscular Dystrophy

Assoc. of America

Ezzard Charles

(SFX: Crowd noise)

Open on Ezzard Charles sitting in wheel-
chair in empty boxing ring. As camera
moves in on Charles, quick cuts of film
clips of Charles’ actual fights.

VO:In 1949, Ezzard Charles was a fighter.
He fought for the world's heavyweight
championship . . . and won.

In 1968, he contracted ALS. A neuro-
muscular disease related to dystrophy.

It left him helpless as a baby. That's why
Ezzard Charles is still fighting. But this time,
it's for his life.

Super: Help Our Fight. Muscular Dystrophy
Associations of America.

VO: Help Ezzard Charles and thousands like
him in the fight against neuro-muscular dis-
eases. Give what you can. . . but give.



Herb Passberger

Julian Koenig
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Art Director
Writer

Director
Producer
Production Co.
Agency

Client

Herb Passberger

Julian Koenig

Richard Heimann

Judy White

Ordet Productions

PKL Advertising

New York City Diamond
Jubilee Committee

Policemen
Myriad candid-feeling shots of New Yor-
kers —begins with policemen.

(Music: “Happy Birthday'’’ in a rendition
sung by various New Yorkers)

VO: To the eight million people who live
here, there’sno placelikehome. . . 75years
ago the 5 boroughs got together and New
York City was born.

(Big music finish)
Additional Commercials:
Bar

Fishmarket
Luncheonette



Mark Shap

Donn Resnick
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Art Director
Writer
Cameraman
Director
Producer
Production Co.

Mark Shap

Donn Resnick
Dennis Earl Moore
Dennis Earl Moore
Dan Kahn

Seagull Productions

Chemical Freak

(Note: This film runs three minutes, 28 sec-
onds. Portions are excerpted.)

Open on series of shots of Chinese food in
preparation.

(SFX: Kitchen noises)

VO: | first noticed it in a Chinese restaurant.
There was a strange taste to the Shanghai
shrimp. Unreal. | mean better than real food,
you know. Found out it was monosodium
glutamate, MSG, the stuff that causes brain
damage in newborn mice, only I liked it. MSG
turned me on.

[ was hooked. | was a chemical freak.

Cuts show man eating shrimp, cheese, and
crackers.

(Music)

Next] heard thatcheese can have pesticide in
it. .. Delicious . . .

QOvysters now close-up.

Opysters, you love "em, right? Me, too. Espe-
cially now that Federal and State authorities
are dumping tons of orthodichlorobenzene
into the oyster beds . . . have an oyster?

Extreme close-up of hamburger . . .

Eating a hamburger one night. . .  sensed
something extra in there . . . Sure enough,
that's what it was. Stilbestrol. Of course, stil-
bestrol has produced breast cancer in women
and impotence in men, but to get this kind of
hamburger. . .

Man bites it.
you gotta give up something.

Dissolve to cherry being placed in whipped
cream. . .

Take BHT forinstance . . . It's in almost ev-
erything. . . That one lady whose eye hemor-
rhaged after she ate instant mashed potatoes
.. . that was only one eye.

Man close-up.

Asforme. . .l can't get enough BHT. Well,
here ] am waiting for new improved chemical
goodies to titillate my tongue. I bet they're
working on better ones right now. How do I
know that? Let’s putit this way: [ just have an
abiding faith in the Good Old American
Know How.

Cut to Title: What did you eat today?



John Lucci

Art Director
Writer
Producer
Produciton Co.
Agency

Client

Mara Connolly

John Lucdi

Mara Connolly
Mike Schapiro
Film Fair

Young & Rubicam
Eastern Air Lines

Disney World Special

(SFX: Singing and whistling *Zippity doo-da"’)
All of Walt Disney’s characters get on
plane to fly to Disney World.

(Music continues throughout)

VO: You can take your family to a place
where dreams are born.

Walt Disney World. On Eastern. The airline
with more flights from more cities to Walt
Disney World than any other airline.

There’s only one official airline at Walt Disney
World and that's Eastern, the aitline working
harder for your dollar.

Eastern. . . the “Wings of Man.”
(Music)



Lou Dorfsman

Art Director
Wiriter
Designers
Artist

Director
Producer
Production Co.

Agency
Client

Len Glasser

Lou Dorfsman

Len Glasser

Lou Dorfsman

Len Glasser

Len Glasser

Len Glasser

Len Glasser
CBS/Broadcast Group
CBS/Broadcast Group
CBS Television Network

Looseball

(SFX: Crowd)
Man: Hmmm . . .ball. ..
Man walks off.

Additional Commercials:
Inflated Ball
Basketball Handler
Gorilla

Basketball Guard
Dribbler
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Designer
Writers

Artists
Cameramen
Director
Producers

Production Cos.

Agencies

Gary Lund

Joe Cavella

Don Sykes

Vonnie Batson
Ruth Kissane
Gary Goldstein
Jon Richner
Murphy Carfagna
Sam Weiss

Nick Bosustow
David Adams
Stephen Bosustow
Productions
Pyramid Films
Stephen Bosustow
Productions
Pyramid Films

The Legend of John Henry
Roberta Flack singing over art.

(Note: The film carries the full lyric from the
original sound track.)

*“This is the story of John Henry
And I'll tell it like [ heard the tale.
BigBen Tunnel
Beat him down, oh yes,
You can hear the train whistle wail . . .

*‘As a young boy, John Henry took a
hammer
And said “Now here’s a wondrous thing.”
He swungit down,
On arail he foun’
dJust to hear that hammer ring.
dJust to hear that hammer ring. . .”



PRINT
ADVERTISING

JURY

RON BERGER
TOM COURTOS
MARK FIDELMAN
IRWIN GOLDBERG
BOBBI GOLDIN
GEORGE LOIS
BOB PLISKIN
PAUL POSNICK
LARRY SPECTOR
CONSTANCE VON COLLANDE
JANE WARSHAW

CHAIRMEN

JOE O'NEILL
PETER RAUCH
BOB WEISSBERG



“Twas bornin1948”

We were all bomn in 1948.

To many of us then, Israel represented the simple concept that we
might continue to exist. To others, it meant the miraculous fuifillment of
some ancient Biblical prophecies. And tostill others, Israel was the country
we had fought for and won and was thus, very plainly, ours.

Now 25 years have passed, difficult years, and the Land remains ours.

The Land has been good to us, and we have been good to it. Where -

once only barren mountains loomed, great forests now grow. Valleys
that were nothing more than malarial swamps now are lush with fruit.
Even the desert has succumbed, grudgingly, to our labors.

L OB

We have (with the help of friends all over the world)opened our Land to
many hundreds of thousands of people; people who could not stay where
they were, and had no place else to go. We have fed them and clothed them
and housed them and taught them to speak our language.

We've built great cities in our Land, and highways to connect them.
We've built universities, hospitals, libraries and concert halls. Starting from
nothing, we've created entire industries. We even have our share of smog
and pollution.

What we've done, basically, is reaffirm a belief that we could not allow
toperish. That belief was all we had, and it’s why we're here now.

Thus, when we laugh, we laugh too loudly; when we cry, we cry too
much, and when even one of us dies defendingour Land, we all die alittle.
Above all else, we know who we are and we remember where we've been.

And so we all celebrate our 25th birthday, proud of our Land.

The Airline of Israel

EL AL Israel Airlines, 610 Fifth Avenue. New York, New York 10020 (212) 751-7500

Art Director Alan Buitekant
Writer Larry Levenson
Designer Ted Shaine
Photographer Gideon R. Lewin
Agency Doyle Dane Bernbach
lient EL AL Israel Airlines



FOR THE PRIGE OF SOMETHING SMALL
AND UGLY, YOU CAN DRIVE
SOMETHING SMALL AND BEAUTIFUL.

If you've heen Tooking around for a small inexpensive car and you're
somewhat disheartened, we suggest you look at the 850 Spicler
It not only qualifies as an inexpensive small car, it qualifies as the kowest
priced true sports carin America
And il it docsn’t look like the lowest priced true sparts car in America,
that's becanse it was designed by the same Nueeio Bertone who designs 20,4

15,
ren't the only thing the Fiat 830 Spider has in common
onsicherably more,
ol 1o shochorn yourselt into a small sports car?
experts al Road & magazine, the B30’ interior is *near
mfortable, and the driving position excellent”
7 fumbled with an uncooperative convertible 1op? Ours is a
new design you can actoally raise or lower one handed while sitting down in front.
Did your last sports car ride remind you of a toboggan stide down a
washboard? You should appreciate our merciful rear independent suspension

And when it comies 1o pertormanee, vou shoukl also appreciate the 850's
front disc brakes and standard radial tires (Usually a $10 option). Not to
mention its sophisticated engine that zips through a four-speed fully-synchro
meshed gearbox 10 redline at 69K rpm

In view of all this, the devotees of Car and Driver magazine hs
the Fiat 830 Spider the best sports car in its 1 ng.

And we find that even more impressive than winning a beauty contest,

[A[T]

“The biggest selling car in Europe.

AC

e vlected

Since theres no differenceinair fares
you should look for the difference in airlines.

2 3

Art Director Ken Sausville Art Director Mike Tesch
Writer Bill McCullam Writers  Jim Durfee
Designer Ken Sausville Dick Fitzhugh

Photographer Peter Papadopolous Designer Mike Tesch
Agency Carl Ally Photographers Charlie Gold
Client Fiat-Roosevelt Motors Ron Schwerin

Tony Petrucelli
Leon Kuzmanoff
Agency Carl Ally
lient Pan American World Airways



Beetles hove never been weli
known for their foshionconscious-
ness.

But now you conget one with
seats ta match your pants.

Its colled the Jeans Beetle.

Its seats are real blue denim,
And, like oll self-respecting jeans,
theyre complete with contrast
stitching ond decorotive metal
rivets.

We've made our seats to match yours.

Even bock pockets. block side stripes.

Accessories inside include o We won't be making many of
sports georshift and 3-wave, push  them.
button radio. But weve a hunch thot the

Outside, it's equally cool.

The Jeons Beetle comes with
sports wheels, in o bright Tunis
yellow offset with uncompromis-
ing black trim.

Block bumpers, door handles
ond headlomp rims. And brood

The Jeans Beetle

few we do won' go unnoticed.

Barneys Rainmaker Room. Shop where the pros shop.

Sk ity Nt jot b United Sestes. tt
mywhetn.

For instance. Mamey's has e ity dewgned
hy Faetre Cardint

We buve a0 rlvsgnt i cuot weth ey sgn
denigred by D Frisand i Helgrum expeesaly fin
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SOME STORES ARE FRESH OUT
OF OREQ. BUTYOU CAN

STILLBUY THE SPARE PARTS
TO MAKE YOUR OWN.

There's heen a lot of
disappointed facesaround the old
cookie counter lately, And all
because of Oreo
cookies. Some days
there they were on the
shelf. just like they
should be. And some 3
days you couldn’t
find a bag of Oreo -
to save your skin.

It's not your
store’s fault though.
We at Christie Brown
have had a few prob- 4
lems getting Oreo to
you. Well. we've solved 2
our problems now. But it's
stillgoing to take us a feww -
weeks before we gef every-
thing back to normal. In the
meantime. if your store is fresh
out, here’s an emergency measure
for all of you die-hard
Oruo cookie lovers.

Pick up a box of Christie
chocolate wafers. {There's been no
shortage of them. And, if you use
your imagination, they taste almost
. like the chocolate wafers used in
\Qren cookies. Well, almost.) Then
>, to simulate the Oreo cookie

s vanilla filling, just take
a cup of heavy-cream
and whip it till it's
stiff. Stir in one
tablespoon of sugar
and one teaspoon of
vanilla. Now, put

the filling between
f’h two chacolate
. wafers and you've
Qﬁ-’ > got yourself a“spare-
Y ‘(‘:f); part” Oreo cookie.

» 13 Now a “spare-part”
Oreo cookie might not be as
tasty as the real thing. But it
will remind vou that absence
really does make
the heart grow fonder.

The'spare part'Oreo cookie.

Art Director Derrick Hass
Writer Dawson Yeoman
Designer Derrick Hass
Photographers Christa Peters
Bruce Brown
Agency Doyle Dane Bernbach
London
Client Volkswagen (GB) Ltd.

Art Director Brian Harrod
Writer Allan Kazmer
Designer Brian Harrod
Artist Tony Kew
Agency McCann-Erickson
Toronto
Client Christie Brown

with his hands up is
just our reporter
covering a hold-up.

because this was not the first
time ex-cop Chris Borgen
was called upon as a mediator.
In 1970, during the Tombs
riot, it was Borgen who was
brought in to help negotiate.
We've come to expect this
kind of reporting from all our
newsmen —which is what
makes them so special.
Especially Chris Borgen.

In the news photo above,
WCBS-TV correspondent Chris
Borgen is seen leading the
hold-up men out of the bank
following last week's attempted
robbery in Harlem.

The robbers requested that
Chris Borgen be the mediator
between them and the police
because as one robber said to
Borgen, “I trust you; | know
you're honest.’ See him weeknights

Possibly they trusted him at6and 11 on Channel 2.

WCBSTV NEWS®@2

Art Director Robert Reitzfeld
Writer Frank Di Giacomo
Photographer Ken Duskin
Agency Scali, McCabe, Sloves
Client Barney’s Clothes

7

Art Director Paul Guliner
Writer Dan Bingham
Photographer Allen Green
Agency Scali, McCabe, Sloves
Client WCBS-TV, N.Y.
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With what you'll save on our wash-and-wear suits,
you can afford to have them dry cleaned.

In Ramey’s Madison Room. yout fiod the

And af thew
.lnwx‘rwn that sell for$as lom ehun you 1) they Wi

the ultimate concept
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Art Director
Writer
Photographer
Agency
Client

Introducing

inair freight.

Men that fly.

Ray Alban

Hy Abady

David Langley

Scali, McCabe, Sloves
Barney's Clothes

7t dadels
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 will go1 you about 58 miles with an averoge car. Or 167 miley witha
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Yolkewagen.

_Emery Alr Freight
10
Art Director Charles Piccirillo Art Director Ken Berris
Writer Mike Mangano Writer John Russo
Designer Charles Piccirillo Designer Ken Berris
Photographer Len Silverman Artist Tom Stoerrle
Agency Doyle Dane Bernbach Agency Della Femina, Travisano
lient Volkswagen of America Corp. & Partners

Client

Emery Air Freight
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Alitalia

IN THE WORLD.

77 R
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How to

With

those’s always something financially “more important” Aw' t

ITALY’S,

open a $l000 savings account.
our money.

We've come 1o the conclusion that savs

regu- lnmhﬂmd&mllbelaumyulm“wwve rather
larly, umdlhclnul\suskslny\!:'&m san:h«m 3 plan.

wishful-t

-

W. 137 ST.

helpful. Here's how :mb

offices listed below. We'l 1 give you aone- ycalloan
for any amnount you wish up 1o $1000. Tha
money will then be plamd mnmeduml) m

neyorexing Regul

ings Acoount.

four Jaan wall be pax d—hlr:uht loans.
bvlmx\lhl) wnstallments. And st the end
of ane year it wall have been pardan full. /

pmmlhoul
@, /“3”"

7k
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Art Director
Writer
Designer
Artist
Agency
Client

Alan Chalfin
Joe O'Neill
Alan Chalfin
Roger Hane
DKG

Alitalia Airlines

xeept the balance due an your Inan.
S0 we've coms up with s guaraniced savings pian—a h:ml youh:nwlmublesluuwuxmm sce us. Well

mimmnmuu w-mn (»mby
ryS(rt:l Pio-Noro branch. o Nona

Plaza; R.vcuuk Branch, 930 Riverade
st IZIBI‘ nch, North-

Colonel Sanders
is now offering
courses across from

C.CNY

W, 136 ST,

w -----------------

o >

BANC
] Maybe you shoukd get o kenow us.
W.1353T.
W.134 ST,
A lot of people arc saying that opening a Kentucky Fried
Chicken a block from C.C.N.Y. is the smartest move the
Colonel'sever made.
But it didn't take a collegc cducation to know that Colonel
Sanders' “finger lickin® good™ chicken would pass with flying
colors in the Broadway and 138th St. area.
After all, with the high cost of eating, our new Kentucky
Fried Chicken will be teaching a lot of people on the Upper
West Side a lot about home economics.
.
Kentucky Fried Chicken. i
Il N BN BN B B NS BN BE A BE B l
1
12 13
Art Director Jerry Sullivan Art Director Jim Perretti
Writer Jim Cole Writer John Russo
Designer Jerry Sullivan Designer Jim Perretti
Artist R.O. Blechman Artist  Simms Taback
Agency Cole, Henderson, Drake Agency Della Femina, Travisano
Client The Georgia Bank & Partners

Client

Kentucky Fried Chicken
Trade Assoc.
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Art Director Robert Reitzfeld Art Director Dick Lopez Art Directors Sam Scali
Writers Edward A. McCabe Writer Richard DePascal Ray Alban
Frank Di Giacomo Artist Tom Daly Writers Edward A. McCabe
Photographer Ken Duskin Agency Young & Rubicam Hy Abady
Agency Scali, McCabe, Sloves Client Chiquita Bananas Photographers Phil Mazzurco
lient Barney's Clothes Chris Von Wangenheim
Agency Scali, McCabe, Sloves
Client Barney’s Clothes



AGOOD PLACE
TO SPEND
THE HOLIDAY WEEKEND.
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doesn't stop there. 11 nh-nkmgs?sanmlh

sets¢
Il one set fails, the other stilt gives you about
SEL USFOR A TEST DRIVE OR HOR

wv(:eml Ruybe you Jmld plunnn bu\ g

There's nothing like being prepared for
the holidays. ¥
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All airlinesch

¢ you the same.

All airlines dont give you the same.
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Art Director Duane Plants

Writers Thomas J. Nathan
Scott Wadler
Artist Gene Calogero
Agency Scali, McCabe, Sloves
Client Volvo of America Corp.
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Art Director Mike Tesch
Writer Jim Durfee
Designer Mike Tesch
Photographers Ron Schwerin

Tony Petrucelli

Charlie Gold

Leon Kuzmanoff

Carl Ally

Pan American World Airways

Agency
lient
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Art Director Ray Alban Art Director Ken Berris
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Photographer David Langley Designer Ken Berris
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Take the money and run.

Remember how you felt last year when the
povermment started taking a bigger chunk than
usual out of your paycheck?

Well how do you feel about it now that
refund time is here?

Do vou feel like 8 days in Jamaica for only
$2622

Or two weeks in London for from $424 1o
$491, depending on when you want to go?

Or 1wo weeks in London and Parisﬁ:r from
$490 108557, again deperdding on when you
want to go?

Or, if Uncle Sam’s being extremely
generous, two weeks in Japan, Thailand, Bali
and Hong Kong for $1223.102

2
All of our vacations include your round #rip<

air tare. und hotel accommodations bascd on

trep i fares | wropean: GLT cvonom fares bor groaps of 15 0 aner W put the groop together it
farscffrctive Mav 1 May 31, Sotunday d '

double occupancy {even if you filed scparate
returns).

1 you like the idea of leaving with your
return but you're not sure where you want to go,
you can't comk: to a better airline than Pan Am
for help.

We have more vacations to more places in
the world than any other airline. So there'sa
goad chance that we hawe one that's right
for you.

Call your Pan Am travel agent or call us for
more information.

he money's going to slip awayv, But the
memorics of a trip abroad won't.

The world's most experienced airline.
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Designer Howard Benson Designer Howard
Photographer Alen MacWeeney Photographer Cailor-Resnick
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A rational alternative
to rationing gas.
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- Allairline fares are the
same. All airlines arent.
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What's the world coming to? The Russians haare
invited Pepsi Colato The Party.

Theyre getting ready to hottle and sell the capi
talist elixiv in the USSR, but that's only a straw
in the wind. The shopping for all kinds of tech
nology in the rom foundries to supermarket
checkout systems.,

The new Fortune Magazine tells you why: the
Russian cconomy is ina very tight bind. Its growth
rate is down to nearly ze. There isn't any more
labor topump into it and greater capital investinent

run be made ondy at the expense of consumet: prod-

28

ucts. And that could he a risky business?
Ondy tnereased productivity can get the Russien
cooncmy gerng againamld the quickest way to get it
istalait from the US, Frge: Russio condid becam
w major market for Ame sfean husinesswen., .
What's revolutionary here ortune, is the
U8, Government s decision tolet it happen...o per
mit our technology to go to Russia's reseuc.
Firtune saw it coming way fast May when we

ran astory on the first major contraet with a US.

firm—for the design of the world™s biggest foundry,
5500 miles east of Moscow.
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Art Director Bob Czernysz
Writer Richard Olmsted
Photographer Sovfoto
Agency Young & Rubicam
Client Fortune Magazine

Now the door is opening wider on both sides,
and again voull find the complete story only in
Fortune. Whit it amounts to is a blueprint of new

opportunitios —of what the Russians need, and
when, and why.

IUs olwious why business leaders depend on
Fortune more than any other business publication.
Fortune i< the one that leads.

As reader o advertiser, you'll profit from the
out-front thinking that's. ..

ONLY IN FORTU\E
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o buug macht den Meisten™

- Aufechlutd dare Fuie die erste These
funf wl selin bahr uber, w, Anwichungendic  eprechen Fooschungs-
v eeuthe b eund 1§ Staraden tellungen haben. ergebnisse, ~ Fir die eweite

These aueh.

Fine Antwort anf die
Frage nael der Wirkung doe
TV-Gewaltatoht also noch aus,
Festateht nue: Auchein Verbot
derGewalt im Fernsehen

t Gewaltim Ferne

Duchi Zablen wie diese

Vi

T, »
W reol e ¥ bt
G o0 kot ook don

kannte nicht dae Problem der
Guewalt in unserer Gesellschalt
1osen.

Wor ber akturlle
Probleme informieet sein will,
bedard aalilrvicher Fakien
Doch wuch wee tibee zublrelche
Fakten veefligt, ist noch nicht
vollstdndig informiert.
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Ben Oyne
Michael Schirner
Ben Oyne
Ben Oyne

Geilenberg, Kellner,

Oyne & Schirner
Hamburg
Die Zeit

1T inforntiert
Sie gibt et nue
din Fakten. sondeen geht den
Fakten auf den Grund, Sie
wuternieht den Nachrichtens
woff griindlichen Analysen.
Woche lur Warche ver-
mittelt BIE ZEIT ihrem Lesor

rwendigen heantires
atersichiet ulier akinel

allen iSereis bira
thichen Erben

Politik, Wirtackafy, Handel

und Kultur.

DIEZEIT

Fakten bringen auch andere, Wirgehen den Fakten anfden Grand

DIEZEIT



More New Yorkers with
professional/managerial jobs
read The New York Times
than read both other
New York newspapers
combined.

More weekday readers of
The New York Times
receive income from stocks
and bonds than readers of
both other New York
newspapers combined.
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The median household
income of weekday
New York Times readers
is 54%higher than that
of readers of the other
New York morning
newspaper.

More college-educated
New York women
read The New York Times
than read both other
New York newspapers
combined.
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Art Director
Writer
Designer
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Client

Andrew Kner
Leonard Wright
Andrew Kner

Gary Solin

The New York Times
The New York Times



Fiona Macintosh:
the world’s
most hated
stewardess.

BRITISH

CALEDDNIAN

The arine sirines hate.

She never needs a moment to herself
Never runs out of energy. Patience Or time
0 get what you want. Like more e in a
drink. More wine More
pillows Or just blissful
solitude
No wonder other air- "
hines hate our Fiona Wit 1
her fundy clan kit and her W
unspodled ways, sheseems b
10 know what you want be £ ,yw
fore you do. @
Brish Caledonan has
I3
#
=
-

over a thousand steward
= .

a rs
but each with a flar {o
making every passenger
3l im
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Art Directors Herman Davis
Frankie Cadwell
Herman Davis
Frankie Cadwell
Herman Davis
Frankie Cadwell
Cadwell/Compton
British Caledonian

Writers
Designers

Agency
Client

portant person aboard
Apri 181, Brish Caledonian inaugurates
fights from New York and Los Angeles to

London June 1st they add
fiights 1o Glasgow and Man-
chester (No scheduled
fares will be lower than
ours } That's when Amer-
canswilfindoutwhy British
Caledonian is the airiine ar-
lines hate and peopie love
. Callyour Travel Agent
or us at 212-697-3200,
800-522-0456 or 800-221
Q758 You'll iove ust
British Caledonian is
a member of 1ATA with
ticket offices at 405 Madi-
son Avenue. N.Y 10017

BRITISH
CALEDONIAN

The airfine aiftines hate.

the pilot

BRITISH
CALEDDNIAN

The airtne sirings hote.



Deep Deep Deeper
We know whar you Il see

The richest wheat, the purest winte fower. the it lacocfal rve Tser
Because when Wigler's sakes rye biead, we ke it with the very finest ingredients.

On she deanest st ovalern equipmcrt

v
Al e s the v we tahe overythng, from cakes 1o cookses and dosighmis to dinnh Nw
Wheh s why people Buse been nusting Wigles s s 1890
S pay o o visit and cve i cllarr o mspect 3 ook
B be I t test bare

Wigler's  how sweet it

WIGLER’S ...

A
PAMIEY BARFRS SINCE 13 o e
\ Mall Vs FHLIE R ot A "
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Art Director
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Agency
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Steve Kasloff

Steve Kasloff

Deborah Bradford Thoens
Dan Katz

Frieze Advertising

Wigler's Bakery




| Forcatswhqlikeputtingqnthe dog. J

There are those of us who always seem to do
things in great style. And you are that kind of cat.
You like fancy clothes, nights out on the town,
perhglps a pinch of catnip, and, of course, good food.

o f'ou. good food means only one thing:
Kitty Salmon with Sauce. Salmon with Sauce isan
elegant repast to find in your cat dish. It not only
tastes better than ordinary catfood, it also keeps
you in fine shape and seems to improve your voice.

So check your pantry today. And make sure
it’s well stocked with Kitty Salmon with Sauce. =

Cats likB sa.lmon. A—H*Mwmc-—..mwm,e

Sarmom
MW CaT
Uz with SREEE ;o)
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Afterahard day in the tree, & R
you deserve“Salmon with Sauce? . "
| N\ /1
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S
)
: l';.)""\\\ /‘:)
EValy
SN
s e
- el P think of “Sal mon with Sauce?”
e )ﬁml‘ : e "“.:':!";.?."'{
i - —— T “Cats like Salmon.

33

Art Director John Sapienza
Writer John Swartzwelder
Designer John Sapienza
Artist Seymour Chwast
Agency Van Brunt & Co.
lient New England Fish Co.



2341 handmade
Orientals nowon sale
at Eistein Moomyy.

34

A histérig:al moment inthe
historyof Einstein Moomyy!

In honor of Veteran’s Day, more plushes, velvets, marbles,
plaids, shags, twists, Ryas, Orientals & Chinese rugs than ever before
are all going up for sale (some are going down to $5.99 a sq.yd.) today
through Monday at Einstein Moomjy,The Carpet Department Store.

Attention, Shahs. Sheiks, The Brinsh
Museum, New Jerseyites, New Yorkers.

We have hereat Einstein Moomiy what
well may be (and has often been called) the world's
most famastic collection of Kermans and Kazaks
and Kashans and Turkbafs and Ispahans and
every other pedigreed Oriental ever handmade. all
on sake tor Christrnas.

And why are they all on sule if they"re all
that Great?

Why not? We bought belore prices went
200m. 50 now we can afford to have a sale and still
make moncy. You profit, we profit. It's Oriental
heaven,

2,341 Handmade Orientals on sale for
Christmas at Einstein Moomiy.

New Orientals. Used Orientals. Antique
Oricntals. Semi-Antique Orientals. Wall Hangings.

Deck wur halls with rugs of Moomiy.
fala laJa la Dautadal

ls\'\‘urlmc kmnn mink? Now put her in
Kerman. 18" x 11 [ $2.395. Whas $2.995.

A pure silk Tabriz, a muscum picve.
Ttrook 4 master craitsmen 4 vears o weave it. May
be worth half a million in haif a year. 16°7 x 10107
1s $15.000. Was $19.000.

A rare linthe Dergazan.  Status bathmar?),
Ivory with pink medalhons. 2'9" x 18”7, Is 830,
Wias $45.

A Hamadan, Is it ugly? Is it gorgeous?
Iv's unique! Florals dnd geomceines. 6'47 x 4°10°
15 $75.%'as §95.

A rust-on-rust Afghan. A vollector’s rug.
M. Einstein may try to buy it hack. You don™t have
tasell. 11 x 7°2"", Is $350. Was $395.

A elassic Sarouk. The Sarouk bold blue
border, with the deficate inner design. 11757 x 8'9'
581,135, Was 81295,

A'Turkbal. The clite of l'enuns Even
in Turkbaf. they're not making Vurkbals like
this anymore. 14° x 6°107, Is $875. \( $975

And Chinese rugs (the super

collection of the U.S.A.). And wool-and-silk Nains.

And Kurds and Qums, And Bakhtiaris
and Shirases. And tarantula Afghans, Caucasian
geometries. Turkish runners, Pukistan prayer rugs.
pine paticen Serahends, sacred rugs from Ardahit.
And the brown-winged, ruby-beaked pantridge
(uf Omar Khayyam) in an Ispahan tree.

All with the fine wools or sdks. the
meticulous weaves, the intricale patiems, the pure
colors. the ancient motifs, the welt and the heft and
the blue chip kok that re-asare vou that any
Oricntal you buy a1 Einstein Moomiy really is
blue chip.

You'd like 10 have your Onemal before
Christmas? We guarantce it.

You'd like tw have your Oricntal before
Chanukah? You shouldn't woery.

You'dliketo Kashancarry? Yousurcly can.

You'd like 10 arrange credit? Wesurcly can.

You'd like us to ship? We'll Kazak any
Onental you like anywhereinthe U.S.A

You'dlike to ask all
kinds of gucstions because
vou haven’t spent your entire
lite studying Oriental rugs?

We'd like o answer,

Nogustion tou large or o ’
small. The Oriental expert’s .
Oricntal expert, Mr. Geotge
Berberian 1sone of our staff.
He'll even estimate what your
rug will be worth ayear from
now (which in almast every
mure than you're paying now).

Look a1 it this way. Perfume dissppears
and haoks are pedantic and washing machines are
not very romantic. And a fur coat grows old and

¥7 torn-worn grows a sweater, but a rug Oriental

grows better and beteer, 18 Oriental shopping
davs ieft unul Christmas al

*s Einstein Moomjy
> The Carpet Department Store

CARPET LOVERS
SALE AT
EINSTEIN MOOM]Y

'oday through Feb. 14, oh do not pine.

Hundreds of sale carpets can be thine. Furries and
marbles for which ladics swoon. Windswepts and wools all
at Einstein Moom. Velvets and plushes and shimmers and
shags. At sweet little neat little sale price tags. Some of these
carpets, Valentine, once sold for $17.99. Some now from
$5.99 so low, because Mr. Moomjy loves you so. Ryas,
Moroccans, Orientals divine, on sale too, oh Valentine.
With kisscs and hugs for your dear little floor. Signed:

*s Einstein Moomjy. The Carpet Department Store
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Art Director Harvey Baron
Writer Carole Anne Fine
Photographers Nick Samardge
Harold Krieger
Agency Baron, Costello & Fine

Client Einstein-Moomjy
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Now Chinatown
has an alternative
to chopsticks.

g
3

Kentucky Fried Chickea is 10 announce 3 new
tioes to the flock. On¢ in Greenwach Village. one on the
Uppes WestSidesnd oos o Waskiogton Helghts.

. :A:'"‘:— that is. With any fiager
Bemsgd soltaihke
Drumsticks. oy e b
e Yo many sodas as we will, s not chicken foed.

i

e s BY

Kentucky Fied Chicken.

e ———

i

StReeT

Ran )

T 19981G NG

W
Lower East
't the chicken chow mcinor wsthe [
new Kentucky Fried Chicken on Centrc and Canal Streets.
And to show you how happy we are ubout serving
Chinatown and Ltk ltaly, our new main atiraction is having
l aspecial udded attraction. A housew arming. From aow thru l
August Sth withevery purchase of Colone Sanders'finger lickin®
good™ chichen, youll get a cun of soda. On the house.
In China, it may be the year of the ox but on Canaf Street,
l it's going to he the year of the chicken. l

g Ventucky Fried hicken. g
I------------l
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Art Directors Jim Perretti
Mark Yustein
Writers John Russo
Neil Drossman
Designers Jim Perretti
Mark Yustein
Agency Della Femina, Travisano
& Partners
Client Kentucky Fried Chicken
Trade Assoc.



Since theres no differenceinair fares
you should look for the difference in airlines.

All airline fares are the
same. All alrlmes arent

37
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Art Director Mike Tesch
Writers  Jim Durfee
Dick Fitzhugh
Designer Mike Tesch
Photographers Ron Schwerin
Tony Petrucelli
Charlie Gold
Leon Kuzmanoff
Agency Carl Ally
Client Pan American World Airways



YOUR PENSION PLAN
MAY RETIRE BEFORE YOU DO.

1 v g e e e o e

FIVE PERCENTOFALL
'DIVORCES END IN MARRIACE.

SEVENTY

Eversthing oe i shast b i b

THIS ISWHEN YOU NEED
ST.CHRIS'I'OPHERTHE MOST

IFvoueser (|Ilu into an gnscrupu-
lous service station, it won't matter who
you lis e sitting on your dashboard

Any sKilled aute repair gouger can
casily end up taking you for a ride.

o Cat seare vou into spendling
money needlessly by simply juching up
sour can wobbling your front wheels. and
telling you souneed new hall joines, Wi
el you is that your front
supposed 1o wobble
con your wile into thinking
eds an eypensive new part, but
all he really does is put bick the old part
after washing it off with somie solvenl.

Or while yaure in the mens’ room. a

rean quickly squin a litte oil
ing hox. tell you the seal is
broken. and you end up going for
repair bill.

But why does a magazine like Better
Homes and Gardens think an editorial on
Qe repair gouging is important to tatk
abour?

Because today more than evet hus-
hands and wives not only want to know

38

Art Director

Nick Scordato

2

vikay things like home furs
1g and the newest win 1o
cure diaper rash. but they also want o

But then w ¢ hive more reacders than
they do®* becanse we domore for our
readets than thes do.

May be thats whs BHNGos the third

lhdl\\\il\ 23 millicn readers don’t
think of us as fur iy n ALTE
they think of us ot i professional
ind wises whoare
srising i Lamily,
s hate 10 part with us G
heptaround the house
©ot only beciuse of the
amount of editorials we rtm, but also be
cause of the kinds of ¢ tls we run
We have more jde

provenentind even
zines like Family Cirele,
heeping, Ladies Home uuln.ul MeCaliy,

We even have more husbands and

wives who buy new 1 their own
homes and buy major appliances than
they do®*

BETTER HOMES

and Gardens,

Everything we talk about is close to home.

Writer Ken Charof
Designer Nick Scordato
Photographer Cailor-Resnick
Agency John Rockwell & Assoc.

Client

Better Homes & Gardens



Now you dont have to be Daddy Warbucks
tohavyeouyourownbagk: .

/mxrupnaunkunhxlmhzvraxnld\fn-\ 0 yout

ion that tequites an expert’s opinon —you Il 1
ot imes v changed nhk o ull o e aculas olies o the bar.

pe i

S heverae T Nosdhesos Foca
inanch, Northeast Plaza Member 11

We don't think you should have  put up with o0 m.m,mnsmmwuhnmmm rates cver
service from 3 bank, any moee than you would from any: ‘Il-‘l“)lll“ﬂlluvll?
wthet business In other words, if you're nor getiang ac-  One thing youl!nluullhnlrlmm banks.
 elp and irendly day wll be won much trouble —don't be We'll handle cvery
wath us
bmxmum but we're not the we'll close out your old sccouris and open new oncs af

< aige crovgh o offer ourbak I¢sthats

you conplens Ful Strvn oy h L Son w;hmﬂ:‘hm rurnd now there's norea

okoow v wnwuaywithabnk thatscng oy
e ot fout cacellens locaoms. ©

by bt
And we're comung up with some

H:;whto opena $1000 savings account.

he concl ha Inother words, you'll be forcang yourseif o save, rathee
o o e o el spot Tocn T than P o & b AL, hor o 4
hung inancially “mnee 5 munr

ssvings scconns exccpt the balance duc syt bt

oo Yos R 1 le Vi s 0, 6
el g mthous ooy

et nfrmanon, uuwum\:hou:‘ by

ﬂl(al Hankofice nearest yo ot lﬂ'
sm..FL e P Baoch, P

T vl rapeh o el

/’ Dree, Nminu)’!unun‘b Nesth

\ b yvns skl ok s

‘our banking services: checlung, saving, kuns, bines of

= R S M T
sl mddh-erwa-mrlr Abcrve all. we wani wamen 1o foed cominnable and conbr-

s

derued a doan that s man making. 1fthar's a banlang atmasphere
Aauu-mnmm.nmmmm ‘you thunk you'd appreaiae.
yoim cred raungs wiule marmed, why not stan getang the
‘even gev a credht card s her own name. mmuuﬂcl
Am mmiﬂdlmhnf— o ‘Iln;-:n?Mas:n
st  husband co-sym Offce 515 Mulbesry
‘oven s he's oot M‘JWI Pro Neno Branch, P
 aren'y. ressons for ‘Nono Plaza, Riversde:
such standands. i's kst chat for wo Beanch, 2930 Reversde:
long.| has been thought ol 2 Dnve Northeast Plaze
“enan's " exchasiy Branch Northeau Plaza
Bux no more — st least not al our bank. Member RNC.
.hn:mk “.M-ybt shauld

policy that bancally says. Every you!
custorner wll eroy all the aeroknow us

anons and fsancial help that our '»
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Jerry Sullivan

Perry Mitchell

Jim Cole

Jerry Sullivan

R.O. Blechman

Robert Weber

Jack Davis

Cole, Henderson, Drake
The Georgia Bank



The P"We\'w"‘iﬂs The price of food
has gone bananas, Has gone up more in one month

than the banana has
in ten years.

O g P B 2 e

When it comes to
vising food prices,
the banana hasn't been
~ oneof the bunch.

e

41

41

Art Director Dick Lopez
Writer Richard DePascal
Artist Tom Daly
Agency Young & Rubicam
Client Chiquita Bananas



Wouldn' you really rather have
a1940 Buick?

ONLY IN FORTUE

atke: money
sell qualits

y Ret
t wl Forturne in the

husiness? It's

" ONLY IN FORTU\E

hick it onanel KHLHK) depsr “t)

ONLY IN FORTWE
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Art Director Bob Czernysz
Writer Richard Olmsted
Photographers Gary Gladstone
Gerald Healy
Sovfoto
Agency Young & Rubicam
Client Fortune Magazine
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Art Director
Writers

Designer
Artist
Photographer
Agency

lient

Robert H. Petrocelli
Marty Hansen
Robert H. Petrocelli
Robert H. Petrocelli
Raul Carrasquillo
Hiro

Hair cant mend itself

like skin can

alouwss protes

"%'”f o “marry”
together usth
y e ioge

mount of electricity Har has a pm
- \

43&" e =

Protein 21 Shampoo

Warren, Muller, Dolobowsky

The Mennen Co.



Marshall McLuhan
says the printed word
is"obsolete”

Toproveit.he wrote
flfteen bOOks. The editors of SR Warld Magzine

and editors. What b linally
resufted is alosalty hetween

vigbl
bxhing

Print bas been written off sz
edium more times from

ypewriter than from

Iwhind a naerophone,

o

lv.'m{n.
WI'RI TOLD THAT PRINT

Yetwe're told that college Kids
now dream of writing the Great

Double Rewture.
wld  thae  prim
skw  for  the

CANT EVOKE THE EMO-

TIONS OTHE

any by reads bexly cops.

nuxkern

MEDIA CANN!
Ponple ask if

nd reader it is bard
y other medium.

MeLuhan. theyre esen muore

smportant i
advertisers.
Fou chy

U\
ticipating readers are,

u inducenwent o
CHMON Wb s

ins just who our loyal. pis

And it s out than the
“elass™ we deliver alwo has the

1Answer- il you're this T along.
yes Youdo
Everybxxds puts down pring
exeepl the icaders.,
i hnow our readers don’t
because thes fill our maithos with

right numbus,
Toprned
our Adier tisie

2 Represen

1 (A2003X4S 1or a brochure
Nwwnkop Rrnce
Wirks

words stimulated by the words we
serd tem

And the readers of our magi
zine value o reading cypeticnee

Some unbelicsable pereent
agre of them vover the nagarzine
from [ront to back.

We pride ourselves on the
whationslip herween o readers
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necat pieces of dark meat. Alsoslice the thigh
section Next remove the wing. Thencut
through the hase of the breast horisontally
Carve down the breast on an angle in thin

Repoar unst noth

ot 18 Jeft b repseint
with R

fiehr Cut dien by

body

hsrving, cut benesth the

Drash the log awuy from the body with
St ribs, chowe 1o the bone, cutrmg the

the ferk and with the tip of the ki, sever Py

dansd 21817, we'll wend the

.
wain v meat from the rib tip mwued the leg from the bexdy at the foent We figrre the meee you biow abxast
\)ur:‘:ﬂ:‘:‘ \m‘:ﬁ:am 'cli:vv- (ndways dicing Cuat d;:w two at the sevond joune carving. the beteer our knives will lave it

o ; )
m spend drutnatick downward inta At they deserve the besethat's inyou.

o 118 v . 4149
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Art Director Art Director Alan Chalfin
Writer Writer Dick Tarlow
Designer Photographer Lee Batlin
Photographer Agency Sacks, Tarlow, Rosen
A T‘ncy Client Carvel Hall
ient

Peter Kingman
Tom Messner
Peter Kingman
Denny Tillman
Carl Ally

World Magazine
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IT SHOULDN'T TAKE
AN ACT OF CONGRESS
TOMAKE CARS SAFE.

Volvo was committed to safety
long before it became mandatory.

1n 1956, for example. we installed
padded dashbourds: 12 years before
the government insisted on them.

In 1959, Volva became the first
mass-procluced car in the world with
safety belts as standard equipment.
Nine years later all cars had safety
belts.inspired by Federal regulations.

We don't just settle for the legal
minimun, either:

The law says all cars must have
two brake circuits. Volvos have two
trigngular circuits, each controlling
three wheels. So if one circuit fails.
you still have about 80% of your
braking power.

Volvos also have many safety
features not required by law:

Like front and rear ends which
absorb the impact of collisions. Four-
wheel disc brakes with a pressure-
proportioning valve to reduce the
chances of rear-wheel lock-up. Child-
proof rear doors, Rear window
defrosters,

Now who would you rather buy a
car from?

A company that builds it safe car
because someone else made them
doit?

Or a company that builds a safe
car because their conscience made
them doit?

VOLVO

SEE USFOR A TEST DRIVE OR FOR AUTHORIZED VULVU PARTS AND SERVICE.

Ne

o /

Art Director John Danza
Writer George Dusenbury
Photographer Malcolm Kirk
Agency Scali, McCabe, Sloves
Client Volvo of America Corp.

for

* Dictaphone

eSS

even” ,"enyou’re closed.

No matter how long and hard your people
work, at some point in the day they all go home.

Unfortunately all your business problems
don’t go home with them

You stilt get calls when there's nobody around
1o take them. Service people needing parts
Customers needing help. Salesmen needing
information.

To help them (and yourself). put in an
Ansafone telephone answering system from
Dictaphone.

The Ansafone will record all your telephone
calls for you. and play them back to you as soon
as you get in.

You can even get a remote Ansafone unit
*+ Dictaphone

that'll let you call in from wherever you happen
tobe antr?ugel your messages in the voices of the
people who spoke them. (If someone says lhe¥]ve
got a problem. their voice will tell you how big
problem is.)

And the Ansafone will cover your phones
when everyone's out to lunch. In fact. it'l cover
your phones 24 hours a day seven days a week.

Find out what happens when you're open for
business around the clock. Call us collect at
(914) 967-7405.

And if your call comes in outside our working
hours. our Ansafone will take the message.

Ansafone by Dictaphone

48
48
Art Director Earl Cavanah
Writers Thomas J. Nathan,
Jon Goward

Photographer Phil Mazzurco

Agency Scali, McCabe, Sloves

Client Dictaphone Corp.



Nobody can write the
story ofa bank robbery
like the guy
whorobbed the bank.

50

The woy the other mojor
New York pers reported an
$80.000.00 bank robbery, 1t was the
same old story.

The way The V\Hg?e Voke
reported it was unheord

The difference was in who
waos doing the reporting. For the
others, it was a professional reporter.
For The Vorce. an amateur robber.

Wos there a difference n their
uccounts?

As the daily papers told it,
the police called it a perfect crime.
The bonk said it must have been
trained professionals. In The Voice,
the robber described himself and his
fellow robbers as ‘middle closs college kids' who had the
expertise of ‘frightened schoolchildrer

Obviously you couldn’t get a more inside story
than The Voice's. The same woy The Voice reported
another sensational robbery:

The famous robbery of a Chase Manhattan
branch in Brooklyn you might remember because
one of the robbers was a homosexual

The story was splashed all aver the front pages
of every major New York newspaper. But agoin The
Vouce oulsplashed them all

The bizarre story started when our reporter called
the bonk and experienced the following conversation,
which he later reported in The Vorce:

"Hello, this 1s Arthur Bell from The Village Voice.
Can you tell me whot's happening?’

‘Arthur, am | glad it's you. This 1s Littlejohn

‘Littleohn, what the hell are you doing down
there?

*I'm one of the robbers:”

Bell 1s o personal ocquaintance of Littleohn, the
mon who sard he needed the money for a sex-change

149
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Art Director Duane Plants
Writer Karen Gray
Photographer David Langley
Agency Scali, McCabe, Sloves
lient The Village Voice

They got the bug again.

operotion for his fransvestite wife
"Ernie’ Bell was asked by both
Littlejohn and Ernie to mediate
waith the FBI. And of course
produced a story no other publicctic
could equa

These are only wo examples
of the kind of reporting we do.

When we ran a story on Viet

When we ran stories o

ons which noming
vern for President and Be
Abzug for Congress —they were
written by octuol delegates. Jock
Newfield, asadelegote toMiam, hod occess to
meetings barred 1o reporters. while Frederic Morton
was able 1o report directly from the tension-filled
room where Ms. Abzug finally won her nomination

Soif you want 1o keep up o date on the news in

politics, theatre, ort, community event
movements, dance, movies,
reod The Voice

You'll get the stores
behind the stories you reod
everywhere else.

e\
‘ Cosmatiien ol the SoL s

1T KEEPS YOU AHEAD OF THE TIMES.
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Art Director Charles Piccirillo
Writer Mike Mangano
Designer Charles Piccirillo
Photographer Frank Cowan
Agency Doyle Dane Bernbach
Client Volkswagen of America Corp.
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Photographer Alen MacWeeney
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Client Jantzen
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Agencies
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Gordon Trembath

Lionel Hunt

Gordon Trembath

John Beale

The Campaign Palace, Pritchard
Wood-Quadrant Pty. Ltd.
Melbourne

Clarks Shoes
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Art Director Norman Schwartz Art Director Mike Tesch

Writer Jane Talcott Writer Ed Butler
Designer Norman Schwartz Designer Mike Tesch

Photographers Steve Horn Photographer Manny Gonzalez
Henry Sandbank Agency Carl Ally
Agency Doyle Dane Bernbach Client Travelers Insurance Cos.
Client Bulova Watch Co.

Mostwomen’s shoes aredesi

ed

bymenwhoneverhavetowear them.

That's why most wumensshoesaremlhcfmou(
rageously fashionable ou can't stand up straight in
them Or lmdownnkhl uld l’ashxmed that you wouldn't be
caught dead in them.

Until now us girls have had a pretty raw deal. Either
extremw fashion, or downright dullness. If only there was
something in between.

We at Clarks Joyflex know how frustrated you must
have felt. So we've made a whole range of shoes that look
smart but feel comfortable.

We call them our painless fashion shoes. There isa
wide range of different «yles in all the fashion colours and
materials. But every two things in common. It
looks good. And it feels good.

Just like the shoe illustrated. It's called Paloma and
it comes in a range of three different fittings in White, Bone,
Navy, Red calf, and Black patent. $15.99 suggested retail.

We've got some men designers tou. of course, but
lhcymnllm)rlunﬂ in lheuadmmd(heCladcsumpany
That ashoe that doesn't fee] comfortable isn't worth making.

You already know how Clarks feel about children.
And now you know how they feel about us.

Clarks Joyflex. Painless fashion.

you see are 29 teeth
insurance company.
ofexomefor ot Tonday that group plan v avalable through

wistting a dentist
ey keep puinng it off, and puttmg
off, unnl what Jiould have been 3 rounme
chiech-up twrns out 1o be an expemtve, tme-
onuuming procedur

That's why. a few years ago. the people
at The Travelers e down with practicng
dents from all over the country and devel-
aped a Group Dental nwrance Blan

A plan deswgned to encourage people 1o
it adentist w hen they should ga. not when

The lravelens
Tt can benetiv both you and your family
o f you need deutal care feom tme o
tinse, youcan now hay ¢ something wore: than
a mm.l dentist gog for you,
You can now havye
Lompany fo

they fel they cau afford 1o go

) good wnsurance

-

J

THE TRAVELERS



A 19¢ BOX OF CRAYONS CAN
SAVE YOU FROM MAKING
A $400 MISTAKE ON A COLOR TV.

Get your kid's box of crayons and take out theee
oloss.

colors,
Red. Blue. Green.
These are the three colors that make up a color
television picture.
1f you took microscopic postions of colos television

screens, blew them up and simplified them. they would
Took like the diagrams above.

FIRST CENERATION COLOR TY

Color o the circles in the lirst diagram.

Do nut color the backgiound.

You have just simulated the way the first generation
of color TV's reproduced a color image. The colors
look weak, soft.

This process was around back in 1956. Unlos-
tunately, nany color TV on the market still use 1t today.

SECONO GENERATION COLOR TV
Llsing the: same theee colors, color 1n the second

chagram
the two.

“The citdes in the second dha-
am arc mch more colorful, Sharper

arcs,
The eon? The ot bock
s process 1+ alsn beng used by

many manufacturers today. And while

56

it may be far supenor to generation |, to a color TV expart
it's practically anclent.
THIRD GEMERATION COLOR TY
WhNowwtmlolhtuw&m way of reproducing a
image. Stripes.
Again, do not color in Lhe background.
Notice how fwuch more color you can get into stripes

than circles. Even though the total area of the diagrams

e
colors look boghtes, More tnse-to-life.
“This system 15 the newest method of reproducing o
colow image most manufactuers have.

But it’s not the newcst Tordiba has.

TOSHIBA INTRODUCES FOURTH CENERATKON COLOR TY
When you color in the fourth diagram, you'll see it has

I the advantages of the peevious two.

The wealth of color of a strpe.

Plus the sharpness and snap of a black background.
Re<ulting in the baghte<t, clearest
color tedevision image possible today

1hes system was invented by
Tostuba. It called Blackstripe”

We decrded to demonsirate its su-

ortty to s the et way posaible.

Bv detling you see for voursel.

“Toalwha Blackstrp

1f you buy a color 1V that

doesn 't have it you could e making

25400 nustake

TOSHIBA
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Art Director
Writer
Designer

Paul Singer
Joe Tantillo
Paul Singer
Artist Heinrich Herda
Photographer Rudy Legname
Agency DKG
Client Toshiba America

ay the phone co_mp%my
. for24-hour service.
Dictaphone gets it out of them.

everyworkmg day Ansafone 1
t

You

T thar hor 3 at iidimaht and saii itwas urgent.

1 0 o 24 hours a day
Are your phones delivering

« full day's work for a full

outside business huurs Weat Coast

A VOu wring more out
offices stay open after Fast Coas:
offices dlose.

of them? To find out,

messages as they upyour phone
Besides. phone rates are wete spoken (f And call us, callect,
cheaper at night nager phoned at (‘)14).‘)67 7405,
+ ictaphone Ansafone by Dictaphone
57
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Art Director Earl Cavanah
Writer Thomas J. Nathan
Photographer Phil Mazzurco
Agency Scali, McCabe, Sloves
Client Dictaphone Corp.



SONYAND MATRIMONY.

Theres blues on Joany's Sony.

Theres Vida Blue on Tony's Sony.

Thanks to the pillow speakers, it works
out fine.

Our Sony C770has other aids to
marital peace.

Black light digits you can see with your
eyes half open A day-and-date calendar.
A 3-way alarm.

Superb sound from the radio. But no
sound from the clock.

*5995" buys this Sony. It's a lot less

58

Art Director Mike Lawlor
Writer Lore Parker
Artist Mike Lawlor
Photographer Tony Petrucelli
Agency Doyle Dane Bernbach
lient Sony Corp. of America

“Are Labor Saving
~ Devices Interferi

vork e mach . you can lease a Thought Tank for as ltt

With the high cost of labor today, Dictaphol
believes that whatever saves you work, ought

you'd like 1o find out bow 1he Thou
Tank can senve your particular needs, phone us
collect at (914) 967-7405. We'll send you

i rmation. And. il you like, set up a

ugl

e Though T

orks almost as

themn.
A

. _ 1

The Thought Tank byi_pglg__taphgne
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59

Art Director John Danza
Writer Tom Nathan
Photographer Phil Mazzurco
Agency Scali, McCabe, Sloves
Client Dictaphone Corp.
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Art Director
Wiriter
Designer
Photographer
Agency
Client

Stephen Graff

Jane Talcott

Stephen Graff

Phil Marco

Doyle Dane Bernbach
Volkswagen of America Corp.

A tuner and an amplifier
should be mated somewhat more carefully
than a husband and wife.

61

61

Art Director
Wiriter
Designer
Photographer
Agency
Client

Larry Romorini

Bill Irvine

Larry Romorini
Stanford Smilow
Gilbert, Felix & Sharf
Sony Corp. of America
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VOLVO:
IDEALLY SITUATED
BETWEEN THE ABSURD
AND THE RIDICULOUS.

By not going to )
extremes, Yolvo T e
accomplishes more
than cars that do.

Up front,aVolvo has]
as much legroom as a
Cadillac DeVille.In back,
as muchas a Buick Electra,

Which gives Volvo the
.\'rucc and comfort of big cars il
the one on the right. Instead @
squeezing you into the diculously
small space of little cars like the
ane on the left,

Yeta Volvo's tuming radius is
actually smaller than a VW Beetle.

hich means Volyo can ma
in and out of parking spaces
like Jittde cars,

To call maneuverabili
specialty would be absurd,

And while & Volvo may
big cars behind in the dust,
injected 2 liter engine lets yo
right out in the fast lane, So
can't be said as quickly about!

So instead of compromising
going (0 extremes, go halfwiy dnd et
everything. Get o Volvo, <

To get unything else would be
either absurd or riciculous.

NOLVO,

65
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Art Director John Danza
Writers Edward A. McCabe
Michael Drazen
Photographer Phil Mazzurco
Agency Scali, McCabe, Sloves

lient Volvo of America Corp.

IF PARIS WERE TO VANISH, THIS IS ALL
THAT WOULD BE LEFT OF FRANCE.

66

66

Art Directors

Writer
Photography
Agency
Client

Allen Kay

Mel Gottlieb

Lois Korey

Stock

Needham, Harper & Steers
French Government Tourist Office



A Honda has more gadgets and gizmos.

AYamaha is less expensive.

Everyone is better than us at something...

But nothing in
the world handles
like the Triumph.
Nothing.

{And isn't handling what motorcycling is really all about?)

Almost every hike lu
or byoaver soni

an aehvantuge wivan bt vonr Iee on

Hanedti

e
w Cyide

Oue ugay got con by
afraction of a vecund sonn

Others may bas e fi
switches that buzuul

Some machines shine more tan
others. wime start with Tess effort and some
carry lower price tags

Andsoan

The Trinmph has its acdvantages
ton. Many people think that it's the most
heantiful machine on the rad. A perledt
blend of form and hanetion

Bul the most heartibo thing abeout
itcan’t be seen Tt e felt

Thee featire we speak of is handlimg,

Nothingon the fice of th
wiwrth handlles hike the Tripls

67

ither bike That's how

sl
he exprert, on the other hund

vahues handting above all other «ualities
e doostit e bis ke for Boatares Tu
wunld like t have but doesn’t need.

The espert realizes what nding is
really al) about

Arnd s expert is the s we bk
theTrmmph o

TAwhnledlhunkding,
£

Art Directors
Writers

Photographer
Agency
Client

67

Bob Fiore

Carl Stewart
Mike Schiffrin
Bob Fiore

Carl Stewart
Mike Schiffrin
Pete Turner
Gaynor & Ducas
Triumph
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Five disturbing facts
about loudspeakers no

other manufacturer

69

68

Art Directors Dick Calderhead
Barbara Schubeck
Writer Peter Aczel
Artist Rick Meyerowitz
Photographer Amold Beckerman
Agency Calderhead, Jackson

Client Rectilinear Research Corp.
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Art Director
Wiriter
Designer
Artist
Agency

Client

Tom Sapp

Alan Goldsmith
Tom Sapp
Georgia Parrish
McCann-Erickson
Atlanta
Coca-Cola USA

Ve aren’t tell



Can you still get prime quality for $1.26 a pound?

und of Volkswagen st rain, rust and rof.

cheap compared 1o other cors. Bul Over 1,000 inspecuons per one

whot you pay lor is the quolity.
Prime quolity

Just look of what you get for your

noney
13 pounds of paint, some of it in
placas you can't even see. (So you Ele you
Lo leuve u Volkswogon out ovar-  whar's rght ond wrong with impar.
might and it won't spod.} tont pars of your car.
A wotertight, oiright, seaked steel A 1600 cc olumnum - magnesim
borom thot protects ogonst racks,  engine that gets 25° miles 10 a gallon

Do Fon

70

2
Faw things In e wark a1 well a3 a Volkrwagen

TheVolvo164

A CIVII.IZED CAR Bllll.T FOR AN UNCIVILIZED WORLD.

Youdonthave towatch

1be 13 oclock news

ow vacivlized the wod

can
All'you have 10 dos get

cat.
d before you keow I

Tralic s far 2 the cye cansee. 'U
Unleke the lunury cars

belicve just how mimble the
164is. 165 tumang corcle
nearly as the

But pertaps evenmore

comiocting than the ts

valves 1hat reduce ihe
porssbubn, of the rear w hoels

71
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Art Director Stephen Graff Art Director John Danza
Writer Jane Talcott Writer Michael Drazen
Designer Stephen Graff Photographer Malcolm Kirk
Photographer Harold Krieger Agency Scali, McCabe, Sloves
Agency Doyle Dane Bernbach Client Volvo of America Corp.

Client Volkswagen of America Corp.



Fight cold four ways.

while the tras does the xame tor the
rest ol the meal.

| bea there'ssan Salton oty
e 10 can entianee a wesl just ly

Tt 18 a commonly known
wcientific fart chat foul vrlllgﬂ(nkl
wnlew you o

o
Whteh s why e s erel he.
Salton Jotray Eledtrne Foodd Warmer.
T keepn foonl tasting ke it just came
outof the aven or off the stase.tor hours.
And it lets you serve an entise meat
witlut ever Ieaving sour char

Finst, there's the Salturn Hineo
mosdel on the upper lelL. |y will keey your
aceonnls 3 hot as your fins.

1o the sight o it a Salton model
with a drawer 10 keep hot buus hor.

Then

After dinuer bring the empty dishes
Ik 1o the kit hen the same casy way.

goriced 41 5 9%
expuipped with special hugh heat area
At Sumspa ™ o ke b rages

Salion Hotray modelvaie
230 ) Senne are

wie |

IN favega e, Biums, N A 162,

Satton Hotray:

72

Art Director
Writer
Director
Agency
Client

Ron Brello

Dick Tarlow

Michael O’Neill
Sacks, Tarlow, Rosen
Salton

Cutex would like to remind you:
your toenails are showing.

you set one foot in those naked
new shoes or sandals. And
panlllmnwnhcmcx
We've got all the latest
open-toe colors. Torrid reds,
torchy plums, warm-blooded
pinks. On the naked foot, or
veiled in sheer hosiery, they're

73

73

Art Director
Writer
Photographer
Agency
Client

Warin

5::3 to end up looking pretty
Cutex makes this ticklish

pre:
brushful. So you're less likely to
color outside the lines.
And Cutex nail colors
have just the nght consistency to

Vince Salmieri

Judy Blumenthal
Charles Gold

& La Rosa
Chesebrough-Ponds

MhMthnMé,h;,‘y
toenails are prone to.
coverage. No brushmarks. And
Tots of shine.
So don't just dabble in fin-
ting. At 65 and 75 cents
glalexshade you can walk off

with flying colors. Cutex



Buthow muchwill they
at on’?;
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R rore 100 They are sllustrated
prafusely, often in

full color

Greatand Qur esimates are And they have
valuable original remarkably accurate. become an important
worksof artalways Butsometimes, o - T part «f many a library. So pick your specialty
seem tobebeyond even we are surprised. W e———iede and order the corresponding catalogue
reach, evenwhen A picce of cight from asunken Spanish Auction treastires are within reach
they are offered galleon, valued at $300 may go for $25. Seventy percent of the Jots sold by
atauction. Or an original Albrecht Direretching,  Sotheby Parke Bernet during ascasonfetchan

The reasons for thisare many, but the  estimated at $3,000 might fetch something in average price of $300.

consequence of it may come as a shock.
Who would have guessed that

such-and-such a picce would have gone f8

forsolicte?
Ourexpertappraisers.

the neighbarhaod of $6,000. Which is less than vau'd expect to pay
Auction attmosphere is clectric, for a gond reproduction
Butour catalogues and price th Par Bern
estimates add our expert appraisers’ SO be kC ct
judgment o your own. - - i - - -y

A great deal of knowledge and Which gives youa # Sotheby Parke Bernet ]
experience permits them toestimate whata t vt bawite considerable advantage. B 9o Madison Ave. New York, N roo2 s ]
particular lat1s hkely to bring atauction Wateina bamp Oncjudiciousbidmay 81 ‘";\‘" heby Parke Bernet ]

And they have alwaysbeen well save you many times the price § F Please send me + Catalogue Subseriprion
willing to share this knowledge, experi- of acatalogue subscription. g rorm. !
ence, and judgment with you, whether you And the catalogues themselves are a joy. b 1
were buying or selling. In fact, they often become standard : :

But now. weinclude their estimates references for entire collections, aby-product ' i
right in the catalogues asa guide to you, evenif — of the authority that comes from schalarly ! I
you can’t make it toour pre-sale exhibition, rescarch and documentation, e e e e e =l

‘ “ : n ) " ‘ . ! 3
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Art Directors Dick Calderhead
Barbara Schubeck

Writer Dick Jackson
Agency Calderhead, Jackson
Client Sotheby Parke Bernet
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ATOY IS TO PLAY WITH.

NOT TO GET YOUR KID INTO COLLEGE.

The two-year-old mind has a very
short ion span, (The one-y kel
is even shorter. )

And, while Tonka thinks a child can
always use educational toys, we believe
that hasically a toy is something a child
shuuld play with.

So for toddlers (6 months to two years)
Tonka makes a bunch of nice, safe toys called
Gigglers and Toddlers.

Some of them are finger toys. Some
are push and some are pull, All of them
are just plain silly, and cost around $1 to $6.

Gigglers and Toddlers were made
simply to anse a child. To let him use his
imagination. To make him laugh. Or giggle.

After all, achild has such a little time

tobea child.
a We think you ought to
help him inake the most of it. "4¢* 12geLss

TONKA TOYS FOR TODDLERS

75

Art Director Mike Tesch
Writer Helen Nolan
Designer Mike Tesch
Photographer Ron Schwerin
Agency Carl Al

I
Client Tonka 'Foy Co.

Cavrifion Importars, Lid., 745 Fifth Aveeus, New Yark, .Y, 10022 Product of France. Made with fiee cognac randy, 80 peoof.
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Art Director Amold Arlow
aner mnMWarren
Photographer il Marco
Agency Martin Landey,
Adow Advertising
Client Carillon Importers
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o Aght, preery color from saech, m\ndmm-:‘uhrmmmn 1 O e
P ool Pk when pon «(“
Only Bustoni has » dark. sy colon: Beckeme it containe \\huymllhmny mm.
Mﬁuml\!‘lwwwﬁhﬁ“i Aced Buastin e mcarons that
§0% more of it than any keadieg brand = e Che e s
‘Since Buitoni confaine more peocein, and les starch, ook w0 gooi.
Buitoni, Better; because ith ughy

2 U g en

77

Five words from your wife that can save the worst day:

\ed 2 and Bottled
\3“‘ Bnﬂs\\ Government |

BLE NDED

CrmTC XYYTHICKV

120

“Don’t give up the ship!

77 78
Art Director Paul Guliner Art Director George Lois
Writer Edward A. McCabe Writer Ron Holland
Photographer Henry Sandbank Designer Dennis Mazzella
Agency Scali, McCabe, Sloves Photographer Tasso Vendikos
lient Buitoni Foods Corp. Agency Lois Holland Callaway

lient The Buckingham Corp.
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DO WE HAVE TO PUT AN EIFFEL TOWER IN EVERY TOWN
TO GET YOU TO APPRECIATE THE REST OF FRANCE?

79

to sing.

I love
And I love to drink Scotch.
Most people would rather hear

W, e saain w10 wike s
article, they smd 1o be sure and

BY OEORGE BURNS

ety oyt e oy s

Jo ip e ol . Dot e e o
stufl, and the

tams o t0 he the funmy
Mwﬂmllmmhklkmdh
u-mmlampm«m .

last paragraph
hythm you could almost dence 1 .
WAL T4 have soothr fte wp of
Teacher's Soouch. then

mm-mmvw!-m
aatural menbon. 11 | keep wrting tike
thas. £ won the

Now that I sarted writing. it
o o mad e o e years 0

Scotch.

room cevling. 1 may cven make my own
puint
And i that works out.

T peint the
Mona Lisa, But In my version hell
have a ceason 10 smile, becavse 1)

T'm going ot new progect. 1 ke up

No. § better forpet that 11 pet wp
n..m,mlm@nnpmmwal

Buaon‘lwm.nlmudw: drods

ging, In (act. [ staried vingiag the
1 wasborn. 1 remember the doctor kept
sy . bt | okt g w1
W The

S S etk ot i | e

20w bed I'masoprano

Acyoue reachng thes some of 0

innulmm-m.mum
ke 2 crack W

"-nu-m-,-hum
Bur it's kind of hard 10 end an
with s yodeling fimish. But yuw've got 10
Vol

ldkﬂllmym-dpillllyhdr
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Art Director Allen Kay
Writer Lois Korey
Photographer Ernest Stone

Agency
Client

1 weote . Its opened 2 whale new
career for me. It wms oun § wmne 25
poodanlung

Needham, Harper & Steers

French Government Tourist Office

%62{%)

Art Director
Wiriter
Designer
Photographer
Agency

Client

Nick Gisonde

George Burns

Nick Gisonde

Carl Furuta

Della Femina, Travisano
& Partners

Schieffelin & Co.
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The Rich Man'’s Scotch
(And yet,Chivas Regal doesnt cost that much more than regular Scotch,)
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IT'S HARD TO KEEP YOUR
MIND ON THE ROAD WHEN
YOUR BACK IS KII.I.ING YOU.

111 years designing and relining the
Vulmsu ou won't be fed up with it In 20e 3.

among the things thiat will keep you from
genmg tired of a Volvo are our bucket seats.
They don't just sit there like living-room
sofas. They uallrdo things to keep you
alert and petaxe|
g3 Thewnallofyourback getsspecial
attention, hecause that's where pain
often starts. Note the five steel

the (wistof aknob, you can
sune them to give you
R  firm o soft support.
tever con
trols the angle of
the hack, from
bolt upn t o reclining
an vary the height of our seats, too,
And nm\ th ulso be moved forwieds
or ba . you can adjust them precisely
to your vital statistics,
1f you have short arms and
for cxample, move the seat forward 10
el and raise 1t to make more

So o Valvo's long list of sune
stancherd features tike fuel injection.
By Tour-wheel disc: hrakes, tires
wnd a rear window delmﬂzr) you
can wkd yot anothe
A perfect i
And if your car doesn't fit
right, youcatdriveright
RNOLVO.

DON'T GET SO CAUGHT UP
INMAKING ALIVING
THAT YOU FORGET HOW TO LIVE.

1 .'., w're \1,,

:,t-juys can't call fishing a spor
oourse that even Armo
would enjoy playing, De
by nore ather than Armol
in collabaration vath Francs
Duane & Associates
A peceol B
can be yours in the of 2
Big Sky homesite:or condo-
minium. So take penin hand
and fill out the coupon
Chet Huntley helped keep
you in touch with the world. Now let
him help you get away from it

1 pla e
lo catchcabsanr( trying to

stop running kong snough
to sat Junich
Wl

bnngy( mcornplfb literature e
on Chet Huntley's Big Sky . ChetHuntey
of Montana Big Sky, Montana 59716

Big Sky, Mortana, 1s Chet: Help!

one of the few places leff where
you can buy a piece of land with
all the beauty Mather Nature
gavel.

And, when you've
had your fill of Jooking and you
feel ke doing, Chet Hu ntley's
Big Sky has Suchcl
mountains the U.S Olympic
cross-country ski team prac-
ticed on them Trout streams so
well stocked that you almost

84

Please rush me information on
Bicy Sky homesites [

or condominiurrs O
Nome______ ua
Address
City___
State:

82

Art Director John Danza
Writer John Withers
Photographer Phil Mazzurco
Agency Scali, McCabe, Sloves

Client Volvo of America Corp.

84

Art Director Allan Beaver

Writer Larry Plapler

Designer Allan Beaver
Photographer Art Kane

Agency

Client Big Sky of Montana

Levine, Huntley, Schmidt

Most false teeth
are a siof neglect.

v

S ®

Moo the avrge prremean (W skl be joung o kst cvery
)

ina youar tach el encee st e o
b 09 anth mcaas k

udp .
aehin AT Car g «ATERs U
w4 277 berae than the s s rtyu
it nnan ek fulat

we g v ket b, 1 Amonan Dl A st weog
wnted alce, ond e fryulh b sicpgiips il

}creﬂ‘_g

Fightg e » de vk ades hetwad (ot
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Art Director Jack Mariucci
Writer Deanna Cohen
Photographer Carl Fischer
Agency Doyle Dane Bernbach
lient Bulova Watch Co.

85

Art Director Jim Burton
Writer Marv Jacobson
Photographer Amold Beckerman
Agency Benton & Bowles
Client Procter & Gamble



XBI'OX vivid color, Like the reqof the world,
ey

Thisad was conceivedin
black and white. But you have to admit, you
|sn%all zuhnmd-lﬁKnhdmued
’
black white. Infact, we'veumed colorinthisadin
md‘d:ew-yswedmﬂ‘youdnddmut
in your s I Toattract
Xer k a
Weat felial “ﬂ. Now that mtha our new color
that wan't nom.wehm many
mﬁmﬁ m :EE delighted. Of course, there are a
Namrally we were working on W"”“mmm
poblgm nowmltwod(hupaldoﬂ'. XERDX
'I‘thcmbeOOmlorcopnenslme 4
Inallits glory. d
It vuyoucopusasd-,p deag’
slexpeaoo[.usma:bouanyd'ont | Xerox. The deplicating, coupens
A-h.d-kyu\-w--i- o

86

~ufoetured by -
POSTO LLE

Bapaar 1hat comes it ae rod volvet bottio ard gt bex.
64 Prarion. Cartion Wnoortens, Li 748 FIlth Averius, New Yo, K Y 10022

86 87
Art Director Jeff Cohen Art Director Armold Adow
Writer Roger Levinsohn Writer Guy Durham
Artists Jeff Cohen Photographer Phil Marco
Roger Levinsohn Agency Martin Landy,
Agency Needham, Harper & Steers Arlow Advertising

Client Xerox Corp. Client Carillon Importers



Yourtaste as abride
ver sus

yourtaste asawoman.

ﬁoy.Dum‘Bamez.Wrmmm oose Bane Chana

wecond tme around; this is where to stare. And end.

ra
Your taste has probably changed since you first sasd
" to your chena and arystal

Asyou have tasted ki, quste naturally your tas
outgrown whist you may have bought ance upun 2 oo

Which leads us 10 2 sumpe question” 2 the same ame:
that your hushand t £yemng 3 fiew, more ks car for your
dnveway, don you have a nght to eye beautiful new dunaand
arystal for you table>

Afver al, bow many more tables are you gong 0 set
acdore you set the ane you really want ko set?

Royal Doulton Eaglish Bone China.
Becu-eboddoncdoud\mhlhewl
serving. And through the decade

s mastery, srany of whom have spent thewr

88

88

Art Director
Writer
Photographers

Ron Brello

Dick Tarlow

Phil Marco

Buddy Endress
Sacks, Tarlow, Rosen
Doulton & Co.

Agency
Client

(Whike you are choosng. you maght ke to know that
when 300 buy 3 40 pece servcefor @i, you wllrecewe 3

Royal Doultoo Fireglow Flowers that woa wilt.
Even in the oven.

We thought
you've changed, why thouldn't china?

Royal Doulton Eaglish Crystal.
Full lead, band blown and hand cut.
At Royal Doulton we bebieve you stk be served.

40 yeus oo taste.
The nextsiep.

wets e arw obvwnidy st 8 small
ki

hoth our st ansd sl bevchates
want 10wy 10" ll rver agam.
forever.

Royal Doulton

English China and Crystal

The Hatchback of Notre Dame.

There's a new face on cam-
pus this year. The Honda Civic”
From UCLA to NYU. more and
more Hondas have been
squeezing into parking places.

Why? Well for openers.
the Civic Hatchback costs only
$2250* and gets up to 30 miles
toagallon.

Pretty nice economics.

But economy is only half the
story. The Civic’s performance is
even more remarkable.

In comparing the Civic
against other economy cars,
April Road Test magazine
found that its 0-60 mph accel-
eration was bested only by the
Mazda RX-3 (which lists at
about a thousand dollars morc).

And March Car and Driver
magazine reported:” *lts accelera-
tion is not only better than that
of VW' and other small dis-
placement competitors like the

89

Art Director

Writers Jay Chiat

Toyota Corolla 1200. but it also
exceeds that of the standard
engine Pinto as well. And with
atop speed of 88 mph. the
Civic is no sitting duck on the
freeway either”

Road Test summed it up

pretty well when they said:

“Clearly, the automobile has i
all; it provides the most im-
mediately viable solution to our
traffic problems and does this
with comfort. performance.
economy and a low price. For
center city commuters. the
Honda Civic is the car of the
future. And it's here now”

Test drive it yourself.
And find out why we
believe that new face on campus
will soon become a very

familiar sight.

The New Honda Civic

11 will get vore where vou're going,

Hy Yablonka

Bob Sundland

Designer
Artist
Photographer
Agency
Client

Larry Willett
Chiat/Day

Hy Yablonka
Amy Miyano

American Honda Motor Co.



This old city has
survived bombardments,
invasions,earthquakes,
and real estate developers.

This1s Charleston,South Carolina asit looked in September 1973
side from some inevitable intrusions of modern society, thisis much
the way it looked to the people who lived here in Scpzcmgtr 1776.
other Colonialcity in America has managed towithstand the
mg:ﬁesof time sowell,and to adjust sogracefully to the 20th century.
Charleston today 1s a living museum complete with houses,churches
and public buildings,some of them dating back as far as 1712

Athnll
aminute.

SHIS

Every time you take a picture with your Polaroid
Colorpack 80, the excitement starts again.

Pictures for everybody while everybody’s there.

Color in one minute. Black-and-white in seconds.

The $34.95°includes an
electric eye for automatic
exposures. (No other
camera at this price has
it.) Built-in flash for low-
cost flashcubes. And you use Polaroid’s inexpensive
square film.

The fun starts in 60 seconds.
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Art Director Charles C. McKinney
Writers Charles C. McKinney

Pat Holstein

Harriet Frye

Charles C. McKinney

Michael Winslow

Robert Freson

McKinney & Silver

State of South Carolina

Tourism Div.

Designer
Artist
Photographer
Agency
Client

A number of the older buildings still bear the scars of the British
occupation.{ During the Revolutionary War,Chareston was held by the
Britishoe cvertwoyeass,fromMay 1780 unkil December [752)

But through that war and two through the years of change
that have followed Charleston has kept its histonc past very much alive

‘W hen you visit Charleston,of course, y
you dont have tospendallyour time inthe |
past.OreveninC ton

Withinan hoursdrive youll find wide,
white-sand beachesWorld-famous gardens.
Ge >hn1ﬁfmshmgAlittle of everything, )

Thefree SouthCarolina InpKit (write
us for your copy) willtell youall about it. South Carolina

But,if youwant tostep back intoa time
before America was bornwalk on 18th-century cobblestones.and see
a place where George Washingron really slept.come toChareston. Soon.

Why should you wait until 1976 to take atrip hack to 17767

Polaroid

Prices start with the Zip for black-and-white pictures $15°
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Art Director
Writer
Photographer
Agency
Client

Jack Mariucci

Jack Dillon

Tony Petrucelli

Doyle Dane Bernbach
Polaroid Corp.



THE MOST
EXTRAVAGANT
$11 PIECE OF JEWELRY
EVER MADE.

~TRIFARI
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Our winter vacation
glves you two more days in
the sun instead o
two more days inyour car.

E thousands of people from the frmen North
t}mrcz\:%r Xn‘(ai"}?égj the su:n [I:gd\es pack up
But 704 miles north omeml Beach (a hard two'daydnve rourdd

tnp)ls another place in the sun. South Carolinds Grand Stra
"The Canadians have already discovered this warmwinter place.
Every year.two hundred thousand visit us. So many, we've started

having Canadian-American Days at Myrtle Beach in March.
93

92

But Canadmns dont have a monopolyon cold weather.Socvery
winter, more and more le come from places like Boston. Chicago.
Pittsburgh, and Ipswich, And not just toget warm.either.

play onour golfcourses and visit our plantations They listen,
toour musu:.and square dance to old tunes liké Turkey inthe Straw”

of all, tl'sxcP; play on our wide 'Md" ¥
and sandy beaches.whemthctempemturcs | P
average 597 in February. =
All the fascmatm% details about our : ’
lod 1n the South

fascinatin _Ig state are inclu
CarolinaTripKit. Dctmlsmhlstonc homes, L= === " =
world-famous gardens, st:wc parks, fishing,  South Carolina
camp{xé special events,and more.

» glad to send you the TripKit ﬂ)rfm Justwritetousat the
above addrcss But do it now. Even it youcant come visit with usthis
winter, we re still going to be just as close to you this summer.
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Art Director
Writer
Photographer
Agency
Client

Dennis D’ Amico

Dick Tarlow

Michael O’Neill

Sacks, Tarlow, Rosen
Trifari, Krussman & Fishel

Art Director Charles C. McKinney
Writers Charles C. McKinney
Pat Holstein
Harriet Frye
Designer Charles C. McKinney
Artist Michael Winslow

Photographer Irving Penn

Agency McKinney & Silver
lient State of South Carolina
Tourism Div.
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Art Director
Writer
Designer
Photographer
Agency
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Reggie Troncone
Richard Ferrelli
Reggie Troncone
NASA

McCann-Erickson
Bahamas Ministry of Tourism

It took

a moonshot
to show you
the clearness

of the waters
of the

We've heen telling you for years that the waters of the Bahamas are

more heautimd than anywhere else in the world, 1t took a meonshot 1o

let us show' it to you. This incredible Apollo & Earth-Sky Yiew outlines the
southeastern United States, the Bahamas and the Caribbean Seu avea,
The distinetive aynamarine waters of the Buhamas contrast sharply

witli the restof the Atlantic and all of the Cavibhean, The Hihamas stays
beautiful while the vest of the world turns hlue, The Dihamas, Almost
250,000 miles from the moon. Only 50 miles off the coust of Florida.

You'll

never leave

and always
come back.

Unforgettable is the only word that deseribes Fxuma, Emer

waler so clear you can see the ocean floor H feet below, A gokden
sen garden that stretehes for 22 magnificent miles. Spectacular caves on
Compass Cay and Staniel Cay. Exquisite Stacking Island. Goom i
sisal pulms, Al comfortable accommondation, For all the facts on al
the Bahama Out Islands tor as we call them, our Family [slands). sco yonr
travel agent or write us today. We'll send you Jovely words and lov
pictures on Extma, Eleuthera. Abaco. Andres. the Berry Islandsand more,

EXUMA, BAaHaAMaS

Bahama Out Islands. Not out of the way. Just out of this world.
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Atp Director Reggie Troncone
Writer Richard Ferrelli
Designer Reggie Troncone
Photographer Hiro
Agency McCann-Erickson
Client Bahamas Ministry of Tourism



The romance of our past
mmcwmm.
ByHerm#s,

i 3

Escape thy neighbor.
97
96 97
Art Director Allan Beaver Art Director Howard Brookstein
Writer Larry Plapler Writer Robert Saxon
Designer Allan Beaver Photographer Peter Papadopolous
Photographers Cailor-Resnick Agency Doyle Dane Bernbach
Bettmann Archive Client Volkswagen of America Corp.

Agency Levine, Huntley, Schmidt
Client Parfums Hermes



THE RICH
NEED VOLVOS

The rich Like power-
have to travel the asssted disc
same roads as brakes on all four
everyone else, __ wheels. )

Face the same pitfalls. ‘A fuel-injected 3 liter
Weather thesame storms.  engine (the rich do, after

Sowe'vearmed them  all, travelin fast circles).
witha Volvo of their own. . Andan electric rear

The Volvo 164, window defroster.

It provides the luxuries And g keep them in
peopleof wealthconsider  luxury, the 164 comes
necessities. g equipped with the

Infinitely adjustable  followingarmor:
seats that let themsit on A body welded in one
leather; instead of piece—any one of its
enveloping theminvinyl.  thousands of spot welds
Air-conditioning withten  strong enough to support
outlets. A tachometer, the weight of the entire
Power steering. A vanity body.
mirror that allows the front A roof supported by
seal passenger tobevain. six steel pillars.

About the only Plus six coats of
necessity the 164 doesn't rustproofing, primer and
give the rich is a suntan paint. And two different
(because the sunroof is undercoatings.
about the only thing that Just because a man is
isn't standard). rich doesn't mean he

Then there are the shouldn't be prepared for
luxuries we consider the road ahead.

NCCCSSILICS.
- THE VOLVO 164

"Man cannot live by clothes alone”

Pierre Cardm
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Art Director
Wiriter
Photographer
Agency
Client

John Danza

Michael Drazen

Carl Furuta

Scali, McCabe, Sloves

Volvo of America Corp.

Art Director

Photographer
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Writer

Agency

Jeff Cohen

Lester Colodny

Michael O'Netll

Needham, Harper & Steers

Client Jacqueline Cochran
Pierre Cardin Div.
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P

h for the
r-garden tulip.

If vou think a tulip has a long.
straight stem with a b rd ower
on top. vou're absolutely right.

And absolutels wrong.

Some tulips are only four inchies
high. Others grow to well over three
feet.

There are tulips with beautiful
waterlily-like petals. And some that
have purple-hrown striped leaves.

KAUPANSI T LY

These flowers aren't discovered.

They're invented.
. 1o be more accurate. they're

scientifically bred. in Holland.

The Kaufroanniana wlip. for
instance, was produced by crossing
the wild T. Kaufmanniana speries
from Turkey with another wild
species, T. Greigii. as well as with
selected garden tulips.

POSTERIANA TULIP.
It’s just one of 63 Kaufmanniana
varielies.
Of the other hybrids shown,
there are 228 Greigii varieties, 94

GREIGRTULIE
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Art Director
Writer
Designer
Photographer
Agency

Client

Paul Walter

Richard Foster

Paul Walter

John Thornton

Batten, Barton, Durstine

& Osborne

London

Charlie Vander Schoot

Assoc. Bulb Growers of Holland

Fasteriana varieties. and 65 Darwin

come ip different
shapes and different sizes.

Fi'hv Darwin Hybrid “Parade” i~
the one with the long. straight stem
and the big. rd lower,)

“Thev also bloom at differem
times: the Kaufiannianas in carly
April. the Fosterianas in mid-April.
and the Greigiis and Darwin Hybrids
in late April.

You (iun'l have green fingers?

You don’t have to worry.

Just plant the bulbs six inches
deep. and six inches apart. and
leave them.

I{s as simple as that.

They will grow almost anywhere.
In rockeries. terrace tubs, window
boxes. around shrubs or trees. even

in grass.

DARWIN HYBRIDTLLIE

You can't fail to get beautiful
results.

Because every batch of
bulbs that leaves Holland carries a
Certificate of Health.

And a healthy tulip is a beau-
tiful wlip.

DutchBulbs.
The time is ripe to plant tulips now.
Wishing vou a beautiful spring.



BINDAN SOM RATTAR SIG EFTER KROPPEN.

Nej, det drangen nisk att den ska kava pa s
Ixtallet for rund och bullig, at den tunn ech platt
et fsnms inga 1 jocks kanter,

[ngenting som kan <kvalla atans

[ngenting som kan skava eller irriters

Ingot plast-skikt som hindear bindan att andas

Finkelt uttrycki, kan man éjaait Sansept
fungerar ungefar <om et1 liskpapper

uges upp. utan att trycka met knope
Och den suger upp s bs, att den ham
beheiver vara haliten « tiock som andra bindar.

Dt arwgentligen hela isorien.
itven om dujnte mjalv kiayar alla
e har Frelmermd, b kan ot 1a vara skttt

vetaati Saninept gir det.
dﬂ,‘
3
S

5

STILLES SANISEPT
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Xe feedﬂ’.anddleT;l:abpiuﬂQdoesdnefest. .

ukesevadﬁngdownuaal;asitwassmt.

Thought youlocked up your office for the
nightandugehvex):yo:mwentlwme?

Then how come information is coming in,
right now, at one in the morning?

Because you were smart enough to get
yourself a new Xerox Telecopier 410 transceiver.
‘The machine that never sleeps.

Justlike the original Telecopier, it lets you
send copies from one place to another in minutes. .
With one big difference: It does the job by itself. Even when theres no one in the office.

Tosmtd.apusonﬁmplydialsd-enumber, ﬂrenewTelecop.eMlO?mlscavel:.Afwr
places as many as 75 documnents in the automatic putting in ahard day, it puts in a hard night.

XEROX
102
101 102
Art Director Ron Spaulding Art Director Ray Groff
Writer Christer Wiklander Writers Roger Levinsohn
Designer Ron Spaulding Lois Korey
Photographer Ame Nilsson Photographer Bill Stettner
Agency Hera Advertising Agency Needham, Harper & Steers

Client AB Stille-Werner lient Xerox Corp.

Stockholm



A second-rate shoe
can damage ¥4 of the
bones in her body:

IS, Al Your daughter has 206 bones in her body.
Afak ﬁend the fate of 52 of them may be decided by

T S .

If they're poorly designed. scemingly harm-
less sh:eys canpogmd all 52 foot honesgdut of
shape. The natural structureof your child's
foot can gradually break down. And she can
be left with lifelong foot problems.

But the ecriest part of this crigpling process
is that you may never know it’s happening,

You see, it's painless. A child’s bones are so
soft they can bend to the shape of a bad shoe
without any signs of discomfort.

Only by knowing how a shoe is constructed
can you be sure it's right for your child’s foot.

ghe—~  With Jumping Jacks. we make sure for you.
s Ours| are desig
by experts to meet the needs of growing children.
We make them almost as supple as your child's
feet. In most cases, with no linings. So the shoe is
that much lighter and softer, freer and more flexible
And we take these precautions with every Jumping
Jacks shoe, boys and girls, from tots to pre-teens.
We even hold special seminars and train our sales
people to measure feet accurately and fit shoes
precisely. Of course, no one can guarantee that
your children will grow up with perfect feet.
But with Jumping Jacks, you can increase
their chances,

Most feet are born perfect. They should stay that way.

~ Abad shoe
isasl ouse

for little piggies.

!

We rcalize how awful that sounds.

But if you could see what poorly-designed
shoes have done to babies’ feet, you'd use even
uglier words to describe them.

They misshape bones and distort the natural
structure of a child’s foot. And all too
often, the crippling process Eoes undetected.

You see, its painless, A child’s bones are so
soft, so moldable, they bend to the shape of a
bad shoe without any signs of discomfort.

Only by knowing {sow ashoe s constructed
can you be sure it’s right for your child’s feet,

ith g&nping acks, we make sure for you.

Our shoes are designed by experts to give
children greater stability when they're
learning to walk, We use materials almost as
supple as a baby's foot.

h no linings. So the shoe is that much lighter

B
We make most Jumping Jacks wit|
and softer, freer and more flexible,
we take these precautions with every pair of
‘l1umping Jacks, from the basic white shoes shown
ere to our colorful line of krinkle patents.

We even hold special seminars and train our sales

p«:lplc to measure fect accurately. to fit shoes precisels
hey leave no margin for error. Neither should

you. Consider Jumping Jacks shocs. When it's tinig,
to have them bronzed. you won't be building a
memorial to your baby's worst enemy.

Bl Jumping Jacks

Mast feet arc horn perfect. They should stay that way.

The wrong shoe
can do more harm
than a rusty nalil.

to nweet the nevds of growing children.

We make them almost as supple as a child’s foot. Most
So the shoe is that much lighter and

with no linings. §
softer. freee and more flexible.

They let a child walk naturally. the way he walks

barcfoor. And they let his foot breathe,

We even hold training seminars for the people who
sell Jumping Jacks. We tcach them specifically
about children's feet, how to measure them, how

to fit shoes precisely:
{In lhistﬂl

carcful with shous for your children’s fect
as you'd be with glasses for theis cyes.
Kids aren't quite as touph as they

i Jumping Jacks

Most fevt are bom perfet. They shoukd stay that way.

103

and a day's rest.

ay and age. there are still salesmen
who sctually nicasuse only one foot.) So be as

The damage done by a rusty nail is usually
treated with a tetanus shot. a soothing follipop,

But right now. 5 our of 10
way to chronic foot problems,
poorly-designed shocs.

Unlike a rusty na

It doess 2R misshaping
bones and destroying the natural structure of a
child’s foot.

The reasan is frighteningly simple. A child's
fout bones are so soft and so nwldable. thevlt
i v adapt 1o the shape of any shoc you put

why you should put themiin Jumping

show, boysor pirls:

&y
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Art Dlrector Mark Fidelman
Writer Joe O’Neil
Photographer Steve Nichols
Agency Leber Katz Partners
Client U.S. Shoe Corp.



SONYANDMATRIMONY.

Theres blues on Joany's Sony.
Theres Vida Blue on Tony's Sony
Thanks to the pillow speakers, it works
out fine.
Our Sony C770 has other aids to
marital peace ny C cive Bach-Bacharach-Beach Boys
Black light digits you can see with your s
eyes half open A day-and-date calendar.
A 3-way alarm.

A contre piz
Superb sound from the radio. But no All at a price that woulc
even in1896

sound from the clock NG baloney,
5995 buys this Sony. It's alot less
than alimony.

PEPPERONI AND SONY.

A screen almost the size of a kid's baseball
glove. 7 diagonal inches.

A playing time of over 4 hours without
recharging. That’s a ballgame and a Western.

Aneat 15-1b. set. With space for the optional
batteries r"ﬁht inside.

Sony built it especially for outdoor pleasures
like hot dogs or pepperoni.

A No baloney.

tEo -ty
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Art Dlrector Mike Lawlor
Writer Lore Parker
Artist Mike Lawlor
Photographers Henry Sandbank
Tony Petrucelli
Agency Doyle Dane Bernbach
Client Sony Corp. of America
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Mostwomen’s shoes aredesi
bymenwhoneverhavetowearthem.

Fashion orfit.
Andneverthetwainshallmeet.

Fashion shoes? Or fitting shoes? That is the
question,

Shall we choose shoes that Jook smart but are
going to end up killing us? Or comfortable shoes that
we know look like something out of the eighteenth
century? Until now we could only get one or the other.

Now, we canget both. Witha very special range
of shoes that has been developed by Clarks Joyflex.
(Youknow, Clarks the children’s shoe ?‘eople.)'

Using all their experience of shoe design and
fitting and working together with top designers,
Clarks Joyflex have put together a range of painless
fashion shoes.

There are many different styles, man
different colours, many different materials. But eac|
shoe has at least two things in common. They all look
good. And they ali feel good.

Just like the shoe illustrated, It's called Lygon
and it comes in a range of three different fittings in
navy, red, white, bone, and black calf.

At Clarks Joyflex, the twain have finally inet.

Wt
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Art Director
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Designer
Photographer
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Client

Gordon Trembath

Lione! Hunt

Gordon Trembath

John Beale

The Campaign Palace
Pritchard Wood-Quadrant
Pty. Ltd.

Melbourne

Clarks Shoes



Allsmall cars solve the problems  inherent in the bigcar.
Our small cars solve the problems inherent in the small car.

s : . ‘
Yl Ll . TR

e 1
'
-1

‘3, "

around, and now. on the 128, servo-assisted
hich mecans superior handling. And superior

Lastty, th Al you have 1o kitow s that our cars give you

ene
1t unprece 15 of both. And the dnadvantages of neither. JaIyRES

Plat 124

106
Its notenoughtobuildthe kind ofcars society needs.
Theyalso have tobe thekind ofcars society will want.
he problem isn't 3 iy i
merely the nt nber of cars | =S
.. _ inour cities,
it the cars themselves.

7%

Art Director George Euringer
Writers  Bill McCullam
Dave Altschiller
Designer George Euringer
Photographer Hans Hansen
Agency Carl Ally
Client Fiat
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Catherine Deneuve for Chanol

=

CHANEL
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Art Director
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Artist
Photographer
Agency
Client

Nick LaMicela

Nick LaMicela

Nick LaMicela

Richard Avedon

Norman, Craig & Kummel
Chanel



THE MOST
EXTRAVAGANT
$15 PIECE OF JEWELRY
EVER MADE.

TRIFARI

108
T THE MOST
MOST EXTR AVAGANT EXTRAVAGANT
$60 WATCH EVER $11 PIECE OF JEWELRY
MADE. EVER MADE.
~ TRIFARI TRIFARI

Wtrr
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Art Director Dennis D’ Amico
Writer Dick Tarlow
Photographer Michael O’Neill
Agency Sacks, Tarlow, Rosen
Client Trifari, Krussman & Fishel



Instant
memones.

SHNS

With the Polaroid Colorpack 80, your memories
start before the fun’s even over.

Pictures for everybody while everybody’s there.

Color in one minute. Black-and-white in seconds.

The $34.95"includes an
electric eye for automatic
exposures. (No other
camera at this price has
it.) Built-in flash for low-
cost flashcubes. And you use Polar01ds inexpensive
square film.

The fun starts in 60 seconds.

- o [P
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'The magic
minute.
SA95

Thmk of the Polaroid Colorpack 80 as your own
whlle

m)&dltmﬁashforlow
flashcubes.

Polaroid

Prices start with the Zip for black-and-white pictures 515

cost And you use Polaroid's inexpensive
square film.

The fun starts in 60 seconds.

Polaroid

Prices start with the Zip for black-and-white pictures $15:

Athnll
aminute.
$3495

Every time you take a picture with your Polaroid
Colorpack 8{0 the qmemwen‘l:u starts

n.)Bml( in flash for low-
cost Bashcubes. And you use Polaroids inexpensive

Polaroid

square film.
The fun starts in 60 seconds.
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Art Director
Wiriter
Photographers

Agency
Client

Jack Mariucci

Jack Dillon

Tony Petrucelli

Dick Richards

Doyle Dane Bernbach
Polaroid Corp.



of duplicati
uplicating,.
There isn’t much we can say about the cost of a pound of

round round, a head of lettuce or a dozen eggs. Or what's

Eappened to the cost of living in general.

But with so many thin,
know we're bringing some

duplicating.

If you've been sending out for large numbers of copies of
reports, memos and documents, you now have a way of saving

time, money or both.

With our new Xerox pricing plan, a Xerox 2400 or 3600
duplicator can match—or may even
duplicating prices. In your ve:

For more information on how Xerox duplicators can do
long run jobs for very short money, contact your Xerox

representative.

At these prices, you may think they’re the greatest thing

since sliced bread.
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e admit
black and white.

Weamhlvekmwn-wﬂ-
anyone ies aren’t always gray.
Butlnm'lnow.duewm’t?‘-y{ling
even we could do about it. &
Naturally, we were working on

Brilliantly.

The Xerox 6500 color copier is hexe,'//'/
Inallits glory.

b Yt Ao
as you ; onanyof our
e

isntall

ﬁomg up, you'll be happy to
t

g down: The cost of

better—outside
own office.

XEROX

With one little exception: they're in A
v:vid_lﬂo:li;lihdnmofd:mdd. . Xerox
: P edin
I g eyt A introduces the
xmhn:ddldl’-ifwahdn’tmed L) ]
msomimiac.
lngda;we’wmmbrindﬁndin 5
some wWays we youshould useit office for the
in your busines. To commmnicate. TSMtFact g S e
© make a point. : Then how come information is coming in,
Now that the news about our new color ﬁg"&“";ﬁﬂ'm gt
s ; e engh
mwmdmma P e eepier Al wanacelve.
couple who just may tum green Just ke theoriginal Telecopies,tets you
XEROX mmo.;ugmm{g.n(do.?ugjzbbym
o send, a person dials
plau:s :;;ja:y as75 m&h the:mumnc
 Yevow. The deplicating, compuae <
Asdwthink yooknew ewhen.
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Art Directors Ray Groff
Jeft Cohen
Writers Roger Levinsohn
Lois Korey
Photographer Bill Stettner
Agency Needham, Harper & Steers

Client

Xerox Corp.

feeder, and %T‘Mllqdos&e!mj )

machine answers the phoe, and the 410
‘:I:Lm:vuy&ng down exactly asit wassent.

Even when there} no one in the office.
The new Telecopier 410 transceiver. After
putting in a hard day, it putsin a hard night.

XEROX
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the sun
also rises.

f Bimini and Ernest Hemingrway. Both in the Bahama Out Islands. They
still tatk about the time he lived and wrote and fished there. Bimini.
Big-grame fishing and more. One entire coast is a sugarsand beach.

Alice Town is all pastel. with swaying palms and rolling lawns, And late
at night, by Bimini moonlight. everyone flies to the Bat Cave, Presided
over by Bat Man, of course, For all the facts on all the Bahama Out
Islunds tor us we call them, our Family Islands), see your travel agent or
write us. We'll send you lovely words and lovely pictures on Bimini,
Abuco, Andros, Exuma, Eleuthera, San Salvador, Long Island and more,

BIMINI, BAHAMAS

Bahama Out Islands. Not out of the way. Just out of this world.
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Art Director Reggie Troncone
Writer Richard Ferrelli
Designer Reggie Troncone
Photographers Hiro
NASA
Agency McCann-Erickson
Client Bahamas Ministry of Tourism
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And I love to drink

I love to sing.

Scoteh.

Most people would rather hear
me drink Seotch.

Wuz.-v THEY ASKED ME lo write this
article, they said w be sure and
mention Teacher's Scotch, but not to
dragitin. make it sound natural, Well, ]
jus1 mentioned it, and that sounded
natural, It sounded so natural I'll
mention it again — Teacher's Scotch,

I'm a great writer. If | had a beard,
¥'d be another Hemingway.

They toid me they wanted a fresh
approach, Well, 1o write fresh you have
fo think fresh, and to think fresh you
have to be fresh. | haven't been fresh
January 20tk will be 31 years. I'm not
going fo tell you my age. but I've
reached that point in life where I catch
wuld if 1 gnoke a cigar without a holder
onit.

But don't worry, 11l never give up
singing. tn fact, | started singing the day
Fwas bom.  remember the doctor kept
slnpping me, but [ wouldn't stop until |
finshed two choruses of “Wait Till The
Sun Shines, Nellie” And when | started
the verse 10 “Honeysuckle Rose” he put
me in the incubator and tumed off the
heat. 1t's a good thing I was smoking a
cigaror I'd have froze to death.

I never did like that doctor. He
wouldnt pu Teacher's Scotch in my
bottle. —See how naturally | mentioned
that without dragging it in. I'm a great
writer even without a beard.

But I've found out that a little drink
now and then helps my singing. It
loosens my vocal chords. Sometimes
my vocal chords ge1 snJoose that when-
ever [ hit a low nate ] siep on them.
And when | siep on them, [ hit a high
note, | lead a very nervous life, In il
morming 1 get up a baritone, and when 1
o to bed I'm a soprano.

As you're reading this some of it

BY GEORGE BURNS

may be funny. and then again some of
it won't. So just read the funny stuff amd
skip the rest of i1, But if the rest of it
Tums out to be the funny stuff, and! the
funny stuff trms out to be the rest of it,
if 1 were you, I'd skip the-funny stuff,
o,

That Just paragraph has so much
thythm you could almost dance 1o it,
Well. 11 hase another Jitde sip of
Teacher's Scotch. then buck to the ok!
typewritez. —How about that? —another
natural mention. If [ k ing like
this, U win the Pulitizer

Now that ['ve started ing. il
makes me mad after all these yeurs w0

room ceiling, | may even make my own

PamAnd il that works out, 111 paint the
Mona Lisa, But in my version she'll
have a reason to smile. because 1
have her holding a glass of Teacher's
Scouch in her hand, — Another natural
mention —and in oil, yet.

You know. there's an okt saying,
which 1 just made up: “Don’t do some-
thiny that you can't do. and then do it?’
As s00n as | ge1 Mona out of the way,
I'm goinginto a new project. [ 1ake up
hallet dancing,

No. [ better forget that, If | get up
on my 105, 1 might step on my vocal

discover| 1g I've never done agam. | betier stick 10 wniting.
is what ] do best, There may be hun- 1 find that writing is just like singing.
dreds of things I've never done that 'm  But it's kind of hard 1o end an article

greal at. Tomorrow 11 take a crack at
painting. [ get a brush and some paint,
and lic on my back and paint my bath-

witha yodeling finish. But you've got to
have an ending, 5o here goes: I'm going
o make this subtle that you
won't even notice I'm being natural,

Twu men were standing a1 a bar.
One wasdrinking Teacher's Scotch with
his left hand, and the other was drink-
ing Teacher's Scotch with his right
hand. So 1 said to the one who was
drinking Teacher's with his left hand,
“Whydo you drink Teacher'swith your
left hand?™ He said. “1 always drink
Teaucher's with my left hand”

Then ) said to the fellow who was
drinking Tescher's with his cight hand.
“Why do you drink Teacher’s with your
right hunJ:" He said, “Because if [ didn’t
drink Teacher's with my right hand,
you'd keep mistaking me for that fellow
wha drinks Teacher’s with his left hand”

Well. that's the article. and I'm
I wrote it. It's opened a whole new
carcer for me. bt tums out | write as

good us | sing,
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Art Director Nick Gisonde
Writers Neil Drossman
Jimmy Breslin
David Frost
George Burns
Designer Nick Gisonde
Photographers Carl Furuta
Anthony Edgeworth
Cailor-Resnick
Agency Della Femina, Travisano

Client

& Partners
Schieffelin & Co.



“You've never needed my new Special Recipes
as much asyou need them now.”

“There was a time, not so very long ago, when the air was
pure and the rivers sweet and your skin's greatest enemy was the
march of time and not the march of science.

‘Back then, when pollution was almost unknown, there was
very little to hurt your skin.

Sadly, though, it has become more and more difficult to
keep the skin clear and clean. Hence my new Special Recipe
lotions and cleansers.

Like all my Special Recipe cosmetics, they are made with
nature’s ingredients.

For-example, my Special Recipe Cold Cream is made with
honey, wheatgerm oil, beeswax, almond oil, extracts of chamomile,
coltsfoot, marshmallow and sage.

It will clean your skin of make-up and city life as no other
cold cream can.

My Special Recipe Toning Lotion is also made with honey
and almond oil.

But to this | have added witch hazel and extracts of sage
and chamomile and coltsfoot and marshmallow and milfoil, And
all have been blended together to soothe and refine your skin.

Then, there is my Special Recipe Morning Moisture, which
is very light and very delicate. And because it is made from oils
and herbal extracts and honey, it is rich in moisture.

There isn't a better way to prepare your skin for the grit
and grime of the day ahead.

Finally, there is my Special Recipe Herbal Vaporiser and
Face Pack, which will give vour skin that really thorough cleaning
and refining it needs every week or so.

You should try my new Special Recipes. Because your skin
has never needed them as much as it needs them now.”

M ag U““":t
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“Youwe nevernceded my new Special Recipes
as muchasyou need them now™

“Youhe never necdod iy new Special Recipes
as mchasyounced then now!

‘very litle 10 burt your skin.
y.thoush, i kas hecome more und more difficull 1o
tespth ear and clean Hence my niew Specia) Recipe

cia) Recipe cosmetacs, they are made with

e

My Speciat Recipe Tonng | otion
mm:'ym‘ ipe Tomng | otion 1 also made with honey

113

Art Director Bob Marchant
Writers Bob Marchant
Wayne Garland
Designer Bob Marchant
Photographers David Anthony
Brian Jaquest
Agency Aalders, Marchant & Smith
London
Client Gala Cosmetics
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with fine cognac brandy, 80 proot
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Art Director
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Amold Adow
Guy Durham
Irwin Warren

Phil Marco

Martin Landey,
Arow Advertising
Carillon Importers



EXTRAVAGANT EXTRAVAGANT

$10 PIECE OF JEWELRY $1752 PIECE OF |EWELRY
A  EVERMADE

TRIFARI

THE MOST
EXTRAVAGANT
$11 PIECE OF JEWELRY
EVER MADE.

TRIFARI
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Art Director Dennis D’Amico
Writer Dick Tarlow
Photographer Michael O’Neill
Agency Sacks, Tarlow, Rosen
lient Trifari, Krussman & Fishel



Introducing the 1974 Volkswagen.

Wile other cor mokers ore busy  <Or coveroge plon in the workd iree We guarontes sgaing! mere then
toking the wrops ofl ther now model O
:w;bﬁ-m d 'usmw'c one step MOS! Cor Owmers drrve & Volkswogen's Owners Security
Spdpsialibed S RO Eadoghiodord urglsl oy
d
x Owner's Secunty Blonket with od s 0 @ /6 % vaper d o t Yo wil They
puter Anohyrs e & wonireg ahtbul We will
1% 1ot just 0 weanty s 0 comamt Take things hike broke pods and

e koo
MENE 10 OUF WNers. ofter theyve  erage s i I
oo dopading B o 0000 e e ool
‘W like 1o think of t o3 tolot 1rons:
because

porkahon You ‘
you con count on 365 doysa yens Ant
we believe you shouldn hove 1o keey
payng 10 get whot you deserve
Kotk e cor business e

x do enough Except Volky: unbe

x
will be repourd or replaced free o

ke o hitle fume 4 reod this,
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Can you still get prime quality for $1.26 a pound?

Fow hings o M work a6 woll 04 0 Vel rmagen

N

We guecenies our copain.
o
m
i

H tho ropair ok o3 overnight, nerddod tox
- I
: cor moke

Yo hosomytheg e Computer A-‘ld'ﬁ': properly we 4 of the warrying

hey probiobly will some doy  the  for you Thats what Volkswagens

oT? {5 - Ouwners Secunty Bonket

APy Every 1974 Volkswogen con be plug- s all obout -once you re

g ‘ 4 Volkswogen  Owrer

b re ot going 10 leave

g Iror
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Art Director
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Designer
Photographers
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Stephen Graff

Jane Talcott

Stephen Graff

Harold Krieger

Phil Marco

Doyle Dane Bernbach
Volkswagen of America Corp.



You drive imo my station and I'm gong o
doeventiung | G tosun you anto 2 lifefong buddy,

1 run this station. And 'm getting by OK, But
Pvegot toda better. Pve got ive bovs I'm putiing

through college, Anda wife I'm putting through golf
lessons, And with the costof green fecs as high as
they are, it would've been a lot casicr for me if she
took up knitting.

Sowhen you come in here, I'm going to be very
friendly. 1 mean, ’'m not only going to wash your
front window, I'm going to wash your hack window
and your skle-view mirror,

P'meven going to wash i,
your bands if | have to. DX

And it you havea DX
Credit Card, youTl get N
special deals from DX on tires, batteries and just
about evervthing | sell here,

Now I'm not deing these things hecause I'm
MrWonderful, 1'm doing them because [ have todo
berter. Like 1 say, I've got the station, the two boys
in college and a wife with a pretty expensive hobby,

Sotry me, [ can be very friendly

| GAN BE VERY FRIENDLY.

“These davs, I need all the friends I can get.
FRANK GOMBOCS, QUEFENS, NA

This is a tough business I'm in. You really have to
hustle to make a buck. And right now I need the bucks.
’m due for a new wrecker. A new car. And my wife'’s
screaming for an avocado refrigerator.

That’s why,when vou drive into my station, 'm going
to come out smiling.

I’'m going to wash your front window. Your back
window. And vour side-view mirror. Then I'll check
under vour hood.

And if vou have a Sunoco ( ,udu Card, yvou'll get
special deals from Sunoco
on tires, batteries and just
about everything [ sell here.

Now to be honest, I'm
not really crazy about
having to work this hard, but | nud (h.u new wrecker,
the new car, and like my wife says, what’s an avocado
kitchen without an avocado refrigerator.

Try me, I can be very friendly.

|1 CAN BE VERY FRIENDLY.

Lven ot vou pullin bese just towsish your hands,
1'm going to winh your wisidews,

The wary things are today, 1 neod all the friends
Tamget.

Sowhen I see vonrcoming imo my station, I'm
Loing to be very fricidly.

I'mnot only going 10 wash your froat window,
1'm going to wash your back windew and your
side-view mirvor,

11l take a look a1 your tires, cheek your ot and
your hattery. ['lf even check your hat and ms(

i3t makes you happy.
And if you have
Sunaco Credu Card, +1
youll get spoced deals |
from Sunoco on tires, \\

humm\ and just about everything sl here,
Fmy oot dennge all this statf o win
popularny contest, Pandomg in beease | uve
to mutke more frends

Sormv e §am bevery frenadiv

| GAN BE VERY FRIENDLY.
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Art Director Julian Ryder

Writer John LaRock
Designers Bob Cox
Julian Ryder
Photographers Dan Wynn
Carl Fischer
Agency Wells, Rich, Greene

Client

Sun Oil Co.



:I'Il( Sgandinma face neverlooks
ike itwas erday.
Unlessitwas boyl"e:'yeslerday

kan

rom Scandingvia

Fy
i

ook of headth.

In all the world, no place
has hairlike Scandinavia

has hair.

Wean Scandinavia
consider ourselves lortunate
MOy N

W Ine o good outdoor i
AWVith the sun. exercise, dleanliness
and stimulation the body needs

When the body gets all thes
things. the bodv looks bette

Because it is healthie

It is one reason we i Scand
navia have unusaally good looking
hair

AVhat s x I ton the body, i~
good tor the hair. The two are not
separale

Look at our hair.and vou will see

1t looks clean and healthy and
natural. I even retlecis the sun with
OO strong, lustre

Butvou do not liv e where we
Inve. Savou must take special mea
sures to have the look ol such hair,

And, while nothing bottled ¢an
replace good outdoot life, we have
certam produd s can help.

Thew are called Kane
Konservera

O oar Kanon Rich Shan

! th prote ot
sp t
1 1O

(1L extremely clear, and pouts
vens thich. Like good chilled a

We also commend o vou ow
Kanon Liquid Hair Groom with pro.
cin. Clear Har Groom wath protein
and Spran Hair Stay with protein

In hair, we areyen igon protem

There are, of course, mamy other
Kanon products tor the care and eele
bration of the tace and by

But swe will disc uss them ot

Jdnother tiny

kangn

From Scandinavia, the look of health.

In Scandinavia, men
have developed seli-respect
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Amold Arow
Guy Durham

Hal Davis

Phil Marco
Martin Landey,
Arlow Advertising
Scannon, Ltd.

intoafineart. _

kangn




Leadus
to temptation.

The Salton
kce CreamMachine

Salton
lce Croam
Machine

ight cold four

It mmwnly know
o Iy
e 1o keep it
A\ B Iy wesr ted
il 1 Food [
"
nentite m
" JURY IWTH

Fastorhere's the Salton Lot
sppea lett owill kecp vour

N

[ 1]
Irawer teckeep ot buns hot

e Salwr mode

I 1he aray does the sanwe foa ol
IR\l el
Ehen t s omin Sabions Flat
Ien T neeameal just by
tha ok broer, Ontdooms, besid
kewpir lonmd warm, it stops inw

1o g thenselyes todinmer
Lt Sabton Hotable Reep
Sou nin comse piping hoton top, and
thing hom appetizen o
duesseris o the stotage (ray below. Then
wh " re meal 1 ehe g table
Muer dimnee g the eimpts dishes
Bae k1o ahe hivchest the samie casy was

place ever
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AFTERYEARS OF CARING

liontoan
2y's Big Sky of Montana
of the most beautiful
untain country in the world. That still hasn't been

red by mountains of people

There's fishing. riding ) , hiking. And

3 that'’s so good the U.S. Olympic cross-country
feam used Big Sky as a fraining site

We even make business a pleasure. We have
three unique convention sites including one in an
actual ranch,

But just because our setting is rustic, don't think
our facillities are. We can handle everything from small
seminars of 25 people to large sales meetings of 500.
With all the audio-visual equipment you'll ever want,

To find out more, write: Chet Huntley, Dept. SM.
Big Sky. Montana 59716. He'll send you additional
reasons why there's no place to discuss business
like our peaks and valleys

:
4
) |

BIG SKY. B0 5Ky

% and trying 1o
3 long erongh

san be yours in the form of o
Bi  hotmesite or condo
30 take peri in band
and fill cotihe oobipon.

Chet Hunlley helped keep
you in fouch with the wodd Now let
hitr1 Belp you get away from it

Chet Huntley brought a lot of B s
c ent-m to r h I I | E E‘E}E:{:;%’:mnu;gnnlmn13
olll l‘s O onGomarUms

Now he invites you to bring your
convention to his home.
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Art Directors Allan Beaver
Louis Colletti
Writers Larry Plapler

Larry Spector
Designers Allan Beaver
Louis Colletti

Photographers Art Kane
Cailor-Resnick
Agency Levine, Huntley, Schmidt
Client Big Sky of Montana
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Designer
Photographer
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Joe Nissen

Ed Hanft

Joe Nissen

David McCabe
Chalk, Nissen, Hanft
Fairfield Noble

Palo Alto Div.



122

122

Art Director Jack Mariucci
Writer Deanna Cohen
Photographer Carl Fischer
Agency Doyle Dane Bernbach
Client Bulova Watch Co.



Give him
some

he'll treasure
for weeks.

CTy
| 7

3 Wi KA
3 ," 15

1€ this is all our label says toyou. NOt all the beSt things in life are free.

you obviously haven't rasted our Scorch.
12 YEARS OLD WORLOWIDE + BLENDED SCOTCH WHISKY + B6 PROOF « GENERAL WINE & SPIRLTS CO, NEW YORN, N.Y.
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Ant Director Bill Harris
Writer Mike Mangano
Designer Bill Harris
Photographers Marshall Henis
Rudy Legname
Agency Doyle Dane Bernbach
Client General Wine & Spirits Co.



Cutex would like to remind you:
your toenails are showmg.

Cutex invites you to a sneak preview:

Some of the nicest things about Cutex
are said behind our back.

PRIMROSE
WHC-13-69-E

T

These are our new, new Our finalists all have a looks like it sounds. And sump-
colors, still wearing their working  special star quality. Wild Rose.  tuous Silver Fox.
labels. By the time you see this  is a vivacious, almost flamboy- All these newcomers must
page, they'll be all dressed up ant pink. Spark Pink is bright, work with the famous Cutex
and ready to shine. warm and happy. (Because this  formula. To glide on smoothly,

But before Cutex presents  is what pink should be this year.)  evenly. Dry quickly to a jewel
a new nail polish we audition Then theres Redwood,a  finish. And have staying power. e gt bl Thededbgorton
hundreds of shades. If a color’s whole new way to see red. At 65 and 75 cents a o Ui odPore S NSl ey i
too flashy, too blah, faddish or Primrose, a frosty, far-from-prim  Cutex color, that's C bt el G
simply passé, it never gets by. rose. Orange Crush, which entertainment. utex g 0.

Aty e 2 Catex
124
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Art Director Vince Saimieri
Writer Judy Blumenthal
Photographer Charles Gold
Agency Waring & LaRosa
Client Chesebrough-Ponds



Der ZLIT-Leser wartet nurdarauf,von lhnen angesprochen zu werden. Fr hat nicht nur
#ildung und Geschmack, sondern auch das nétige Geld. Werben Sie im ZEITmagazin,
Das 74 i magagn - im Herbstumdie 50 Sesten stark - ist dev farbige Magazin-Talder LE11, bs g Hhnen die Moghehhest,
die 2111 Lrser farbig zuenveichen. I)mmlirlnu die DIE ZEIT lesem, lesrnauchdas /¢ ITmagaan.

\m.'hﬁ'mmmdmgtho&nm d haben ¢i ygtes Interesse an gehobenen K forn,
Ini mgen. 1,56, \llll:avnnndzs.duau[lhrrﬁnzugmum
/1l magazn
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Arnt Director Ben Oyne
Writers Michael Schlrner
Helmut Sendlmeier
Designer Ben Oyne
Photographer Ben

Ogne
Agency Geilenberg, Kellner,

Oyne & Schirner
Hamberg
Client Die Zeit

Deutschlund ist etwas Kliger geworden, /7 ficser e " ri!
Latser utne 234 bk, Lot Mot "33 hut DIE 21
¢ Awfloge von 334.570 Exemplaren (100, ¢ Curral
ale mwimanyg shildende
Die ZEIT-Leer gehdren primiir gehobenen Zielgry, 1 wid haben ein ausgepragies lureresse
anr gehobesen Komsumgiitern, Investitionsyiiters und Dic gen. Wenn Sie also niit threr Anzeige
1,36 Millionen gescheite Deutsche erreichen wollen, dinn werben Sic doch in der ZEIT. DIE ZEIT

). Damir gibe ex in Deurschland &
s DIEZEIT.

uben. R apeszeltung, div mehr Lise
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Art Director Sten-Ake Magnusson
Writer Christer Wiklander
Designer Sten-Ake Magnusson
Photographer Tomas Ringquist
Agency Hera Advertising
Stockholm
Client Ahlgrens






141008 10730 pravmioe on tretaon

40 years ago, when Talon appeared in the first ssue of Esquire, 40 years later, we're still inventing, innovating and working very hard.
we alone were inventing, innovating and working very hard to make But now there are others trying to do what we do.
the best zipper the world has ever known.

And that’s called follow-the-leader.
That's called leadership.

Talon
The well-knawn 7ipper all others. ry to be.

127

When an idea has never been thought of before, and things can never be the same after, that's originality.

styles may come and go, but when your luggage zipper
e always perf thats called d dabili

Talon

The zipper that introduceo zippers to the world

Talon

The 1LORagE ZIpDEr yoUr CUStomer s Can depend on
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Art Director Alan Goodman
Writers Norma Stevens
Barry Greenspon
Photographers Richard Noble
Klaus Lucka
George Silk
Pete Turner
Del Mulkey
Bill Binzen
Elliot Porter
Stanley Rosenfeld
Agency DKG
lient Talon



We won'tlet you misuse

We won't sell you an electric typewriter unless
it's exactly matched to the job she has to do.
(Mismatched typewriters are costing
American business millions of
dollars each year.)

128

True Confessions
of an Olivetti girl.

(or, Howachange
in typewriters
changed my life)

Amavican Droam Machines

an Olivetti girl!

We think It's just plain ridicutous
10 plunk a six or seven hundred doliar
elaciric typewriter down infront of

And lldoosn xm.llw -nymouscnulo Mndw
hm,- ny il

Ofiver
Six dl“m models
load—

light, medium, heavy. Pricad from $265 to $705,
So whenyou buy Otivelti Electric ypovmuu tor:  your! office,

you don’
of the bargain, your ucrmrlu become batter typists!
"

olnvcmgma
‘Which means they type nsl nt rpar
Because Olivetn typewriters have nbulnhmdo
that makes the four most common
typing mistakos atsolely smpoRsiDle
Notying caps
No shadifg ar ghosting
No crowding of peing!
Ko Impropsr specng
ow, it

20000 § rcarnan sacont

10 OveTAp:
At oot y
But LM)\ O ronlly wird 10 b ><

Hivetti giriwns to

Pravie dy

The Amers an Ovwam Machines

Joe Namathis
girl.

an Olivetti

w LR Jom Ty 10 1hat OLlywil) Commorcial ga TVY

\
4 him 23 timest

The Amesican Dream
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Art Director George Lois
Writer Rudy Fiala
Designer Dennis Mazzella
Photographer Carl Fischer
Agency Lois Holland Callaway

Client

Olivetti Corp.



Pink has lost itsinnocence.

From our BANMLON SheTop Collection

Ouw chngy pnk SheTop .2 Ban-Lon ket of 100%, potyesier, so you

30 you know
3 thabest quakty Dossble 1 comes in s.2es 5/6-15/16.and i 9 30ld colors (and 8 Mmaguetive prnt pettems

@ach done In two color warys) IFs washabile In additon. there's the finest detaing Coltar
Cutts and placket lront have double 1op shiching. And theres a yoke back with baxed pleat jor aase Ony S00 00
Lady Manhattan 1407 Beoadway. NY 10018 A dwvision of Manhattan Indusines. tnc

PN
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Our French Impressionist Prints.
For a woman with a beautiful frame.

.[aA, lle -Ay u(ﬂlm?
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Art Directors Ron Brello
Dennis D’ Amico
Writers Dick Tarlow
Joe O'Neil
Photographers James Moore
Hal Oringer
Agency Sacks, Tarlow, Rosen
Client Lady Manhattan



Marshall McLuhan
saysthe printed word

“obsolete?”

Toproveit, he wrote

fifteen books.

The Editors of World M

130

People are tired

Print has bewn written off as v
medium nore times from behind a type-
writer than from behind @ micraphone.

As Norman Comsins wrote on the cover
otoar (int othing yet invented
meets the inteflectual needs ol the human
brain so fully as prine.

Soif somehody wants to put down
print. what coukd be a better medium to d
it an than print itself?

Our editors would answer that there
is'Lan;

Alter all. one of them. Goodmin Ace.
wis & great rdio coniedy writer, Now he
writes a non-verbat humor column every
twoneehs Jor us.

And Clevelind Amory. when |
critizing the new TV shows loe TA Guide.
iseri m;. everything for World
Mags

Buckminster Fuller considers luture
shock in bis column. Geoview. He often
writes ol the 218t eentury in a good old 16th
century form: poetrns,

U Thant w ho onee spoke far billions as
Seeretary-General of the UN now writes

il n The Exorcis and \\nnd; red
what d[eu it would h.l\t on| th little girl
thmn o play

wrazine
sual clement i obsolete.
ho understand the beauty
ics of R4 P-Rd: N-KB3.
we have i ches column gon-
ducted by Fairfield Hoban. For those who
don't understand. we i
chess conducted by Fe

tturday Evening Post. ines have

@ brigh future.

of wakingup tothe

same old face.

I

re—er |
¢
@r

moming

SONY CLOCK RADIOS
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Art Dlrector
Writer
Designer
Photographer
Agency
Client

Art Director
Writer
Designer
Photographer
Agency
Client

Peter Kingman
Tom Messner
Peter Kingman
Denny Tillman
Carl

World Magazine

Provided they hase a point of siew and
are independent.

Toward thin end. we made a very hard
ducision even before oar first issue on the
Fourth of July. 1972.4Can 2 m e barn
on that day be amvihing but independent?)

We decided therewould be none of
those cut-rate intraductory subseription
ollers that force a magizine tocarry ils
subseribers o a Jefici

{n this way. the m . inasen real
wehse. helongs W its editors and readers.

Weinvite you tohe oneof those readers.

Provocative reading. far from being
obsalete., gives zest Lo the life of the mind,

Toprose it wesuggest you fill out the
mupon Ix:

T T o U
wof fdeas, the Creative

, V\()RI 2 A Rev |
Arts, and the Human Condition |
(Subscription Dept.)

{187 Valiy Roud Stirling. New Jersey 07980 |
Please begin my subscription to !
WORLD Mugazine. |

1 D Three years 525 D Two years $20 I

| D One year SI2 |

| Chech enclosed Bill me Jater. |

Name. :
| Addres____ |
| City ]

| Sie Zip 1

!
i
|
|
|
|
t
1
|
i
|

Schrader muftlers.

Because the world is
too damn noisy
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Bob Hinden

Ginny Stern

Bob Hinden

Rudy Legname

DoyKe Dane Bernbach
Sony Corp. of America

Art Director
Writer
Designer
Photographer
Agency

lient
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Everett F. Boykin

Charles E. Glass

Everett F. Boykin

L.A. Lentz

Howard, Merrell & Boykin
Scovill

Fluid Power Div.



133

Did you know that you
couldsell more red meat just by
switching to Perdue chickens?

Neitherdid l. Until Igot
the results of a phone survey
conducted among 123 retailers
who sell my chickens.

43%of themsatd selling
my chickens had increased
their red meat sales. 34% said
the increase was between
5% and 15%.

And, that's only a side
benefit.

The real advantage to
selling my chickens is in
increasing your chicken
sales. And profits. I 've got
dozens of case histories
showing stores that take on
my tender, young chickens

bt e f e e A

e u.,._.._.‘ﬁ":'fu.'s.;z.«

Lot Lun.
o Bk, V73778301 Prims Froaltrs, Nean Taui. W64 Providence

“MY CHICKENS
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Frank Perdue
sell more of them than the
brand they were carrying
before. (Just recently, Kings
SuperMarkets, an ll-store
New Jersey chatn, switched
to Perdue and nearly tripled
their chicken sales!)

This is because people
wani my chickens. The demand
1550 high, I'm in the process
of building another processing
plant.

Want to start selling
more beef, more pork, more
lamb, more everything?

You canstart by selling
more of achlcken
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T
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Writer Edward A. McCabe

Photographer Phil Mazzurco

Agency Scali, McCabe, Sloves

Client Perdue Farms
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Think of itas11 bottles of
alad dress

You're looking at the Number 1

in non-foods, in chain after chain.

If you sailed the seven seas, you probably
wouldn't find a better money-maker for your non-
foods department than Polaroid Colorpack film.

Just one box of Polaroid film can pour as much
money into your cash register as 11 bottles of your
best-selling salad dressing (at typical prices).

And quickly, too.

A Southwestern chain of 150 stores sold about
8000 packs of our film in one weekend!

It's selling so fast, in fact, many store owners
can pay for their film out of current sales.

Which doesn't surprise us in the least.

We always knew women were the biggest buyers
of film (62%). And that they usually buy on
impulse (7 times out of 10).

So what better place than food stores to sell
Polaroid Land film.

Where women buy more on impulse than any
place else.

Polaroid Colorpack Film.
The next best thing to food.

WE NEVER SHOWA HOME

THATLL MAKE ANYONE HATE
THEIR OWN.

For fifty ycars our magazine has been dealing in facts
about making a home and
raising a family. not in a lot of
fantasy about the exotic life style

of the rich and famous.
You see. we're Better

most widely read magazine
in America. And we think
.t- of ourselves as a professional
journal for families. So we
— don't titilate our readers with

stories about fdnry tale homes inhabited by make believe
people. In fact. like any good professional journal we never
try to increase our circulation with borrowed interest
of any kind.

There’s no sex. No gossip. No fiction. No news. And
no sumptuous spreads of $250.000 homes in Bc\c.rly Hills.

Which is why our 23 million
readers take us so seriously, In fact
each issue of BH&G is kept around
the house foranaverage of 22 months,
That means people are saving
our ideas. re-reading our articles
and referring back to us for infor-
mation help and advice.

And this kind of loyalty comes
from talking to people about their

real lives —not their wildest dreams. an HONES

Evervthing we talk about s close tohome.
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Art Director John Assante Art Director Nick Scordato
Writer Brian Hennessy Writer Mike Bookman
Designer John Assante Designer Nick Scordato
Photographer Steve Eisenberg Photographer Cailor-Resnick
Agency Doyle Dane Bernbach Agency John Rockwell & Assoc.

Client Polaroid Corp. Client Better Homes & Gardens
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RADIO WORKS.

If you're really going to use radio, use Radio®
The radio-commercial creation and or production company,
Ring our recorded message system on either 01-584 4643 or 01-589 2818
and hear a totally new presentation of our work.
Then ring 01-584 7861 to tell us to call by,

We make radio visual,
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Aalders, Marchant & Smith,
London
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SEVENTY FIVE PERCENTOFALL
- DIVORCES END IN MARRIACE.

BETTER HOMES

Ly Qg e talh shout s choe tohome.

AMERICAN
CITIES ARE
SUFFERING FROM
HARDENING OF
THE ARTERIES.
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Art Director Nick Scordato Art Director John Cenatiempo
Writer Ken Charof Writer Andrew Isaacson
Designer Nick Scordato Photographer Cailor-Resnick
Photographer Cailor-Resnick Agency Gaynor & Ducas
Agency John Rockwell & Assoc. lient Storer Broadcasting

Client Better Homes & Gardens
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WE DON'T NEED

We don’t have to promise hot little articles on the cover of our magazines, to get

people to read the inside of our magazine.

We don't have to tell husbands and wives how to keep
each other happy in the bedroom, to get our magazinc
into their home.

Better Homes and Gardens is the third most widely
read magazine in America.

And nobody buys it to curl up in bed with.

Husbands and wives buy BH&G because they know
we help them with the toughest problems they face:
making a home and raising a family.

We show them how to handle the ever shrinking
family dollar. We tell them whether or not health foods
really make their children any healthier. We give them tips
_ on how to keep the family car from becoming a gas eating
monster. We let them know where to take great vacations
with three kids and a dog.

And were still telling wives how to put meals together
that won’t cost an arm and a leg, or bore everyone to
death. And we still tell husbands how to turn an old
' broken down firep]ace into something that really works.
Andwe think we're doing

£ it just right, because the aver-
age issue of BH&G is kept around the house for 22
months. That means our readers are thinking of us as
more than just a magazine. They're thinking of us as
sort of a professional journal for people who have to
manage a home and family.

Theyte saving our ideas. They'e re-reading our
articles. And theyTre referring back to us for informa-
tion. Help. And ideas. And theyre buying what we
have to say in a big way. Because every month our
average paid circulation is over 8 million. q

- Sowhile most of our competition promises sex an
excitement,we promise the thing we know best. Help. BETTER HONES

and Gardens.

Everything we talk about is close to home.
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Art Director Nick Scordato
Writer Ken Charof
Designer Nick Scordato
Photographer Carl Fisher
Agency John Rockwell & Assoc.
Client Better Homes & Gardens




Fur~bean animals
everywhere nvite qou tosee
Timmes family of fake furs
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Art Director Rob Lopes Art Director Ray Groff
Writer Larry Plapler Writer Roger Levinsohn
Designer Rob Lopes Agency Needham, Harper & Steers
Artist Jackie Geyer Client Xerox Corp.

Agency Levine, Huntley, Schmidt
Client E.F. Timme & Son
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Writer Larry Spector Writer Mike Marino
Designer Louis Colletti Designer Tom Gilday
Photographer Harold Krieger Photographer Jan Czyrba
Agency Levine, Huntley, Schmidt Agency Griswold-Eshleman Co.

Client Jockey International Client Penton Publishing Co.
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Client Penton Publishing Co. Client Penton Publishing Co.



It’s 6:50 a.m. and the first shift is getting ready for work.
-
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Art Director Tom Gilday Art Directors Bo Zaunders
Writer Mike Marino Roy Podorson
Designer Tom Gilday Writer Bill Irvine
Photographer Jan Czyrba Designer Bo Zaunders
Agency Griswold-Eshleman Photographer Jeff Fox
Client Penton Publishing Co. Agency Gilbert, Felix & Sharf

Client Sony Corp. of America
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The business press can learn a lesson
from the great circulation race in the mass
magazine field.

*“Look is bigger than Life”

This is what the ads in the trade press
said in 1964 when Look finally passed
Life in total circulation.

Look was flying high, but given the
resources of Time, Inc., they should have
known the competition would retaliate.

It took four years, but by 1968, Life's
trade advertisements were heralding the
fact that Life's circuiation was now 8.5
million. Life, again, was looking down on
Look, circulationwise.

But how was this dubious achievement
attained and at what price?

Be they trade or consumer, big or
small, all magazines have one thing in
common. Editorially, they devolve to a
common denominator.

The more varied the interests and
inclinations of the audience, regardiess of
the medium, the broader and the lower
will be its common denominator. And
when that common denominator gets
betow a certain point, readers lose interest
which s the beginning of the end.

Is history repeating itself?

The signs are disturbing.

Since 1960, the circulation rate base
of Business Week, for example, has gone
from 342,000 to 725,000. This is an
increase of 110 percent. Yet in the same
period, the number of people to be
managed, (that is, the number of
employees on non-agricultural payrolls)
grew only 31 percent.

And what happened to Business
Week's advertising rates? As you might
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Al Beckerman

Tim Fenton

Al Beckerman

Walter Herstatt

Ries Cappiello Colwell
Dun-Donnelley
Publishing Corp.

suspect the increase has been substantial.
From $3515 a page in 1960 to $8860
today. Anincrease of 152 percent.

In the same period, Forbes went
from 300,000 to 625,000. Fortune from
315,000 to 580,000.

Other categories also show the same
pattern. Yearly circulation increases with
little change in the size of the industry
or function covered.

But don't take our word for it. Pick
your own business publication category
and see what's been happening to
circulations.

One publisher holds the line.

Dun-Donneiley publishes 16 business
publications. Qur policy is to avoid the
numbers game.

Circulation of our Dun’s Review, for
example, has gone up only 30 percent
since 1960 and provides advertisers the
greatest concentration of top business
leaders at the lowest cost.

In category after category,
Dun-Donnelley gives the advertiser the
benefit of hard-core publishing. You can
buy a tightly-defined, target audience at
reasonable prices.

And isn't this what you want your
business press dollars to buy? Not
circulation, but market coverage.

Dun'Donnelley thinks so. Write for
our booklet, “The great circulation race
and other foibles of the business press”

Magazine Division, Dun-Donneliey
Publishing Corporation, 666 Fifth Avenue,
NewYork 10019. Or phone 212-489-5778.

Dun-Donnelley

Hard-core business publishing.



Introducing your 1975 dishwasher.

Giant shredders this year will help tum 7.000.000
evesores into brand new steel. But they will require
150 million kilowatt hours of-electricity to do it.

Today, electricity is playing a vital role in nearly
all our recycling and environmental clean-up efforts.

Example: To keep our waters clean, a massive in-
vestment in sewage disposal facilities will be needed
in the next 5 years...requiring an equally massive
use of power. A typical sewage treatment plant for a
srnall city will require as much as 35 million kilowatt
hours of electric power.

Example: Elecmhed transportation can help re-
duce air polluty i traffic
The 160-mph Meuohner developed for the North-
east Corridor is both fast and clean. But a 10-car
train over the course of a year requires 45 million
kilowatt hours.

Bcample To meet clean air standards industry
is i large of ion-control de-
vices. Just a single air scrubber for a steel smelter

can use as much electricity as a town of 10.000).

During the next five years, large industrial custom
ers wnll use an average of 20 billion kilowatt hours

iy for control ly 10%
of their total power requirements. And that's enough
power {or about 2% million families.

So you can see the pressure our electric utilities
are under to meet the energy demands of the future.
And in order for them to produce all the electricity
required, they must be allowed to build new power

plants now.
With your understanding and support. there's no
telling how far we can progress toward a better life.
After all. if electricity today can tum an old car
into a new appliance... think what it can do for you
tomonow.

EE COMBUSTION DIVISION

COMBUSTION ENGINEERING. INC.
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Theysatmthecoldfor46days howmhlgherpnces.
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Art Director Gus Sauter
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Designer Gus Sauter
Photographer ~Cailor-Resnick
Agency Coordinated Communications
lient Combustion Engineering
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IT'LL BE ALONG TIME BEFORE ADMAKEUP RUNSANY MORE ADS LIKETHESE.

When we started runninga few
adsback in February, we werenit all that
optimistic.

We thought. withabit of luck.we
might pick up ONeor tWo New customers
along

Newrdneammg foramoment
that wed pick up so many wed have to
hireadozen new people to cope.

Not that were complaining of
course.

Onthe contrary, its nice toknow
art directors appreciate the sort of
things we have to offer.

_ Ourthree-shift. 24 hour service
WHOFEE BL | ADMAKELE WOULD TARE TORU'N AN ARUKE THE Abow pdna ltogdeunt st Iweahk brlma‘::em Dt up

Ourcharges.(Reasonable at the
best of times, never unreasonable at
the worst)

Andadelivery service that
doesnit leave any room for excuses.

Wed lived with themall for so
long, we thought everyone would know
about them by now.

It seems wewere very much
mistaken.

Somuch sa.that were having to
callahalt to our ads-while thegoings
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That Keeps Your Hospital
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TheThought Tank by Dictaphone J' " The Thought Tank bygp_gg__taphone
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TO SEE WHERE WERE GOING,

SEE WHERE WEVE BEEN
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Read all about it.

158

s
drinlg
€0¢q colg

ol bege

There are times when
all apersonwants to do is eat and run.
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Think of itas 11 bottles of
salad dressing.

You're looking at the Number 1
in non-foods, in chain after chain.

If you sailed the seven seas, you probably
wouldn't find a better money-maker for your non-
foods department than Polaroid Colorpack film.

Just one box of Polaroid film can pour as much
money into your cash register as 11 bottles of your
best-selling salad dressing (at typical prices).

And quickly, too.

A Southwestern chain of 150 stores sold about
8000 packs of our film in one weekend!

It’s selling so fast, in fact, many store owners
can pay for their film out of current sales.

Which doesn't surprise us in the least.

We always knew women were the biggest buyers
of film (62%). And that they usually buy on
impulse (7 times out of 10).

So what betier place than food stores to sell
Polaroid Land film.

Where women buy more on impulse than any
place clse.

Polaroid Colorpack Film.
The next best thing to food.

Think of itas18 cans of
dog food. You're looking at the Number 1

innon-foods, in chain after chain.

When it comes to putting cash in the cash
registcr, one box of Polaroid Colorpack Land film
can rival 18 cans of your best-selting dog food (using
typical prices).

And do it ina hurry.

Onc midwestern chain of 105 stores sold about
7500 packs of film in 13 days. That’ about $30.000
at their prices. )

1§ selling so fast, in fact, many store owncers
can afford to pay for their film out of currcnt sales.

The reason is simple.

Film is a genuine impulse item. (7 out of every
10 supermarket sales are on impuise.)

And women, your best customers, arc the big-
gest film buyers.

And our rainbow colored boxcs sit in con-
venient pre-pack displays.

Which makes it almost impossible not to get
impulsive.

Polaroid Colorpack Film.
The next best thing to food.

You're looking at the Number 1
innon-foods, in chain after chain.

One pack of Polaroid Type 108 Colorpack
film can put as much cold cash in the cash register
as 5 quarts of your best ice cream (at typical prices).

And it docsn't waste time doing it.

An Easternchain of t00stores sold over 17.000
packs of film in just 20days.

That's like sefling 21,000 gatlons of ice cream!

What makes our lilm so popular?

Tostart off with there are miltions of Polaroid
Land camera owners.

Then there's this.

Most food shoppers are women.

Most film buyers arcwomen. (02%to be exact.)

And 70% of the time they buy on impulse.

With our rainbow colored boxes and handy
pre-pack displays. is it any wonder many store
owners can pay for their film out of current sales?

Polaroid Colorpack Film.
The next best thing to food.
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We found a cure for hospital food.

Now thers s no reason for onyone
tocomplain about andther hosp tal
lunch or dinner. Armour
Food Service Systems has devel
oped Hosphal Fore, o progrom
designed 1o plecse the mott
demanding hospital odmimstrotor
ond the fusyesi patien
Hospitol Fare is top-qualy,
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food Service—ane of the many
Ways wa're evewutiog people’s
rends
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This year we've got a lot to be thankful
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The dollars they put awayin1942 are worth only 42 cents today:
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Client Penton Publishing Co.
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Thanks to Emery, Boris Spassky made at least one good move.

Emery Air Fnight
163

There isn't @ country on earth that's foreign to Emery.

Alotof air freight shipments can get grounded in customs.

EAMERY
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Emery Air Freight
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Those daringyoung men and their flying
machines create the first pipeline in the sky.

The two monoplanes roar through the
morning air, the leading craft trailing a
tendril that will shortly be a iifeline.

A treacherous air pocket tries to pull
them apart, but the skilled pilots manipu-
late stick and rudder to keep the ships
in line

Then the connection—and life-giving fuel
flows to the tanks of the iower aircraft

The year is 1929 and Texaco has com-
pleted the first air-to-air refueting and
is making the first attempt at a non-stop,
coast-to-coast flight.

Even back then Texaco saw the need for
fueling in the air it truly long-distance
flying was to become areality.

One more step by Texaco to power
man’s gallant voyage toward the heavens.

And today, with jet contrails cross-
hatching our skies, Texaco brings half a
century of experience to the art and
science of supplying you with quality fuels
and lubricants at Texaco airport dealers
all over America

E xperience counts.

And there’s nothing better to fly with
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Experience counts.
At the controls of ajet.
Andinitstanks:

BI§T V)
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Wrangler Western Wear. Wremember the “W'is Silent.
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Wrarsgies W ton Waae W ermermbber e "W"a Sdara.

twod week And pufses are gettn,

caough to make an av been v v
ving er g Bae I m n,
thatran
Hardetthing § nde thesedavs i a prck
up truck Might sav | lose my niding cal
e on nw vou know what Ohl P
top now and agan to she sters

somethmg, but | don t overdo it My by
Marvin's the nders in the famsde now . And
don tstart i about Freck Brown. 1d like to
sav 1 m too old to compete. Except ol
Freuk just hegps gomng on That Mr. Brown
tssomething clse

Raseatock forrodeos now . And there s
theschool. It's a good lite. Couldn't see any
other. When | was vounger | worked i a

atory for ane month. Felt more like on
vear. Couldn’t figure out how in liell w ride
alithe

Not that | grew up on a pony. | just

Maved cowben Tike al che other i Kids in
Tulsa Older brother Marvin got me started.
Won cighteen doliass witen | was just four
teen vears old | was hooked. It sure beat
delivenng new spapen.

I'm real happs to work with Wrangler.
Been weanng them g long ume They'rse
good prople Thes care abou
And 1f vou got any e

15 cow boys

u an see

out thy
» and rodeos

A lot more

g o fodeos seems | see

people g N\ e
Bue then o I ist
anather (o
W rangler  Wear Sem
mons {7 av, Datlas, Teaas
$lae Bel

A |

Wrargpar Wb W Wharerbar the W Sdova
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Art Director Merv Shipenberg

Writers Nat Russo
Don McCaig
Designer Merv Shipenberg

Irving Penn
Altman, Stoller, Weiss
Wrangler Western Wear

Photographer
Agency
Client



No one has to know whether
you've got a big portfolio in there or
just a big salami sandwich

For $42.50 you can get our 3"
deluxe attache. thal'll make you look
good whatever you're carrying

especially to protect lhe corners
And you can mind your own busi-

ness, thanks to a combination lock

you can set to any three numbers.
I's a classy bit of camouflage.
The outside will

Reinforced throughout with fiber-
glass, the case has a stainless steel
frame and bumper guards designed

smell of success,
even if the inside
smelis of salami

A,

Tourister |

American Tourister
Attachés

Carry your work to lunch or your
lunch to work.
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At Big Sky we're blessed with an
over-cbundance of great Alping sking
ond an under-obundance of skiers In
fact. there lsn't even a ski Wl ye! After
you fly down a mountain, you fly up
again by helicopter or drive up-In a
12-possenger snow vehicie

And it you like cross-country. Our
funs are so ideal the US. Diympic Cross

Ourslopes

if you cant
find what
you like to
smoke here

smokers'gworld itd

126 Fngle Street, Englewood, New Jersey 07631 (201) §67.1 305
Closed Manday ., Open Sunday 10-1
tree Parking Master Charge Bank Americard.
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County Ski Team uses Big Sky os o hoin-
ing site.

for o fee sk o brochure,
wrte: Chet Hunfley Depl T. Big Sky
Monlona 59714 He's o lite
slow on skis, but he'll e very
QUICKIOANEWE!. e
BG SKY
Chel Hunfley's Big Sky 5k Tours ¥ A

oo

base of snow without the

layer of people.
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Art Director Howard Brookstein Art Director Alan Mitelman Art Director Rob Lopes
Writer Leslie Citron Writer Lewis Petterson Writer Larry Spector
Photographer Edward Centner Designer Alan Mitelman Designer Rob Lopes
Agency Doyle Dane Bernbach Agency Hecht, Vidmer Artist Stan Mack
Client American Tourister Client Smokers World Agency Levine, Huntley, Schmidt

Client Big Sky of Montana



Diarrhea.
NI WA It can make strong

- -

Controls common diarrhea.
USE AS DIRECTED.
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SHOOT YOUR WIFE,
SHOOT THE KIDS,
THEN SHOOT YOURSELFE

/ - ‘

PROD. NO.
SCENE

e

Our Minolta
Autopak®-8 D6 is
80 easy to use you
might find yourself
getting carried
away

Because all you have to do is keep
your 6-to-1 power zoom pointed in the
right direction and your finger on
the start button. The Autopak makes
all the necessary adjustments.

Super-8 film. You can snap any sort
of cartridge into the Autopak including
the new Ektachrome* high-speed in-

DIRECTOR
CAMERAMAN

FRODUCED

Fotar rrong® & & 1ogINRI0T 1100 rmars oF e Lastenar ¥ 100 Limpery
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Art Director Aaron Koster
Writer Dick Wolf
Photographer Joe Toto
Agency Benton & Bowles

Client Morton-Norwich Co.

DATE '+ . [EXT.  [INT.

TAKE SOUND

F
— door color film
—_— In addition
there's o whole va
riety of option: that
also snap imto or

helps you shoot
subjects that
aren’t normally

ontothe o2
Autopak. Like remote /
80 easy to shoot .

Like yourself

control. Which
Minolta Autopak-8 D&

169

Art Director Ron Kanter
Writer John Wainer
Agency E.T. Howard Co.
Client Minolta Corp.



Tonight at 6:30 on WMAQ-TV, Irv Kupcinet interviews
the man who speaks softly and carries a big stick.

Hank Aaron: Babe Ruth’s Successor. 5
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wool —- 1: the soft wavy or curly hypertrophied under-
coat of various hairy mammals and esp. the sheep
made up of fibers of keratin molecules within a matrix
and covered with minute scales 2: a product of wool;
esp: a woven fabric or garment of such fabric 3 a: a
dense felted pubescence esp. on a plant.

] [ *
Orbach’s is woolish on America.

SOUTHROADS MALL THE FARM
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Art Director Jim Cox Art Director Jim Knight
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Designer Jim Cox Designer Knight, Walsh & Assoc.
Artist Alex Murawski Artist  Jim Davies
Agency Zechman Lyke Vetere Agency The Brothers Co.
Client WMAQ-TV, Chicago lient Orbach’s




Sometimes it takes a little capital to make a business straighten up and fly right.

Santa Barbara National writes more Small Business Administration loans than any of the 6 largest banks in town. Straight and true. SANTA BARBARA NATIONAL BANK

If you placed all our SBA loans end to end, they’d be taller than the Empire State Building.
[]SS555:5:53|555588822525552282255555:25828|=S8588225°2

Believe it or not,

w

anta Barbara National writes more Small Business Administration loans than any of the 6 largest banks in town. SARTA BARBARA NATIONAL BANK

The ladder of success is a mighty tough climb, if you haven’t got a ladder.

} ==

——

—
L = I

Santa Barbara National writes more Small Business Administration loans than any of the 6 largest banks in town. We'll loan you a ladder. SANTH BARBARA NATIONAL BAnK

Our loan officers do so much writing, we had to get them longer pencils.

(EE T

Santa Barbara National writes more Small Business Administration loans than any of the 6 largest banks in town. SqAnTa BARBARA NATIONAL BANK

With a little magic and an SBA loan, you could turn a small business into a big chain.

e T I I SIS L

Presto! Santa Barbara National writes more Small Business Administration loans than any of the 6 largest banks in town. SAnTd BARBARA NATIONAL BANK
172
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Writer
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Marty Neumeier
Marty Neumeier
Marty Neumeier
Santa Barbara
National Bank



We cater
to man’s
second most
Intamate
pleasure

smokers @world itd

126 Engly Stre } bew d N J 07!\II (20!)‘07 1308
pred \l
tree I k g“‘ll(h arge Hao k-\ v ard

“I would no sooner
smoke another man’s
tobacco than use his
toothbrush.” ...

One man’s heaven is another man’s inferno.
We have an extraordinarily wide
selection of pipes, tobacco. and cigars.
And a staff of expert tobacconists
to help you choose the right one.

smokers'@world Itd

126 Engle Slre I Eny Jlewnud New Jersey 07h.ll (20l) 5671308
Monday. Open Sunday
h« Pl king Master Charge B nkAm 1 card

if you can't
find what
you like to
smoke here

itsillegal

smokers'gworld Itd

126 Engle Street, En dglewn od, New Jersey 076.!1 (201) 567-1308
Clo Monday, Open Sunday 1
tree Parking Master Charge Ban kAmen rd.
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Alan Mitelman
Lewis Petterson
Alan Mitelman
Hecht, Vidmer
Smokers World




Buy this luggage and still have
money to fill it.

This luggage is priced so nicely
that after you buy it, you can still
afford a few new things to put in it.

Made of durable, soap-and-
water washable vinyl, it has extra-
strengthzippers and double-stitched
edges.

The tote bag, with an adjustable
shoulder strap, is $30 and the 24"
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Bags that take 10 minutes to pack

shouldn’t take an hour to claim
1>y

It you're taking a short trip you don't
want to spend a long time claiming
your luggage. You need bags thai
carry on and off.

Like our car bag. It's carned by ils
handle, hung by its haok, and kept
looking good because it's scratch re-
sistant vinyl

And our club tote, which sips nght
under any seat.

Boih coma in olive, dusk and walnut

Our prices are as sensible as our
luggage: tha car bag and the club tole
are $35 each

It you're not packing a bundle, you
shouldn't have to spend a bundle

American Tourister
Casual Luggage

1

Art Director
Writer
Photographer
Agency
Client

puliman is $37.50. These and seven
other models come in strawberry,
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