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advertising and non-selling

Some twenty years ago an American Engi-
neer was telling a Red Commissar about a
new labor-saving device that was supposed
to cut man-hours practically in half.
“That’s nothing,” said the Commissar:
“we have a Department Store in Moscow
that used to employ eight hundred people;

now one man is doing all the work.”

“Incredible!” said the Engineer: “how
does he do it?” “Very simple,” said the Commissar: “he stands all day long
in the main entrance and keeps on repeating: NO GOODS TODAY, NO
GOODS TODAY, NO GOODS TODAY ...”

On one hand, the task of an Advertising Art Director in the War Economy
seems to be as easy as the task of the Russian Department Store Doorkeeper;
on the other hand, as Josh Billings used to say, not so fast.

The sudden change from Hard Selling to Soft Pedaling; from Moving
the Goods to Building Up the Prestige; from titillating the Pride of Owner-
ship to stimulating Civic Virtue—is apt to try man’s soul, and sometimes his
sense of humor.

The Future Historian will have many juicy tidbits to liven up his chapter
on ADVERTISING AND NON-SELLING IN 1943-1944. It is easy to be
amused:

by the High Official of the Office of Civilian Requirements who con-
gratulated a group of Advertising men on the SMALLER demand for dur-
able goods and appliances which resulted from their efforts;

by a store that advertised items which are NOT for sale (because of
shortages or low stocks) so as to save customers the trouble of hunting for
nonexistent articles;

by a commercial photographer who was commissioned to take a color



picture for a fountain pen advertisement—and could not do it, because
neither he, nor the Agency, nor the Manufacturer could find a pen to
photograph;

by another photographer who was taking a picture of a girl for a lingerie
ad and was asked to spotlight her face and to keep her undies in the shadow,
“because otherwise somebody might get the idea of buying the lingerie.”

However, before you laugh, remember that there are still enough foun-
tain pens around to sign checks for all the lingerie you might decently require;
and for that no small measure of thanks is due, among other factors, to the
new non-selling advertising.

Advertising delivers a different message now; and it is perhaps natural
to expect that this message will be delivered in a new and different way. On
the other hand, here again, not so fast.

Advertising Art, which gives a visual existence to the message (selling
or otherwise) grows and develops much in the same way as a spoken lan-
guage of a nation: both depend for their usefulness on the fact that every-
body understands them instinctively and instantaneously.

Changes in languages are slow, delayed and seldom fundamental; tre-
mendous upheavals affect them often no more than trifling fads. Jive slang
had probably as much of an influence on the English Language as the G.I.
slang. The same people use and misuse both—and still speak English; and
the same people look at the popular imagery of Advertising Art.

Advertising Art, during the Non-Selling Hiatus, did not blossomn out into
a new, strange and wonderful flower with a capital A; but it managed, in spite
of unprecedented mechanical difficulties, in spite of drastic and bewildering
changes in policy, to preserve continuity and to maintain the standards of

quality; and therein lies the best proof of its vitality and strength.
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ART DIRECTORS CLUB MEDAL

artist: Peter Helck

art director: Kurt Josten
client: Pacific Mills

agency: Williams & Saylor, Inc.
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AWARD FOR DISTINCTIVE MERIT

artist: Ilarry Anderson m

art director: Gordon Aymar
client: Wyeth, Inc.
agency: Compion Advertising, Inc.




AWARD FOR DISTINCTIVE MERIT

artist: James R. Bingham

art director: Edward A. Rodgers
client: Air Transport Association
agency: Erwin, Wausey & Co., Inc.




artist: Robert Riggs
art director: John II. Tinker
client: Reynolds Metal

agency: J. Walter Thompson Co.
REYNOLDS ALUMINUM:

BROXE THE BOTTLENECK
OF WARPLANE PRODUCTION
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artist: Paul Rabut

art director: Harold Olsen

client: Continental Can Company

agency: Batten, Barton, Durstine L Osborn, Inc.

1 hare-safiia came CONTINENTAL
CAN COMPANY
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artist: Everett Henry

art director: Adelaide Stevens
client: Shell Oil Company, Inc.
agency: J. Walter Thompson Co.
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The Travelers Insurance Company
Young & Rubicam, Inc.

Melbourne Brindle
client
agency

art directors: Robert E. Wilson; Bert Lester
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Three Great Guns




Have a Coca-Cola = As you were

artist: Georges Schreiber

art director: Paul Smith

client: The Coca-Cola Company
agency: D'Arcy Advertising Company
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Did 1his man stert o chyilization?

s
UNIVERSAL MATEH . comsomavion

artist: Mortimer Wilson
art director: Charles Faldi
client: General Foods Corp.
agency: Benton & Bowles

artist: John Atherton
art director: Larry Stults
client: Universal Match Corp.

agency: Westheimer und Company
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artist: John Vickery

art director: Paul F. Berdanier, Jr.
client: Pan American Airways
agency: J. Walter Thompson Co.



artist: Edmund Gicsbert e
art director: Larry Stults
client: Cutler-Hammer, Inc.
agency: Kirkgasser-Drew

AN AN ERECAY HOLPLD AIRINIIS
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artist: William Pachner

art director: Douglas Boyd
client: Wyeth, Inc.

agency: Compton Advertising, Inc.
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H.PIPPiN. .0

artist: Horace Pippin

art director: Walter Reinsel

client: Farnsworth Television & Radio Corp.
agency: N. W. Ayer & Son, Inc.

Sang of the Soil

. CAPEHARTY = PANAMUST
- e s sesmmemiam
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artist: Salvador Dali

art director: Ted Sundler
client: Schiaparelli
agency: Lennen & Mitchell

[20]

artist: Marcel Vertés .,#‘"

art director: Ted Sundler
client: Schiaparelli
agency: Lennen & Miichell




artist: Curl Erickson

art director: Betty Godfrey
client: Coty, Inc.

agency: J. D. Tarcher & Co.

artist: G. R. Duvis

art director: D. Coyle

client: Munsingwear

agency: Kenyjon & Eckhardt, Inc.
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artist: Ben Stall

art director: Paul Roman
client: Bell Aircraft Corp.
agency : Addison Vars Company

AVACHIAAS tes Ghevery —burwre sie- tor puce _




artist: Melbourne Brindle

art director: Paul Smith

client: Quaker Stute Motor Oil
agency: Kenyon & Eckhardt, Inc.

. .with a Vengeance!
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artist: John Atherton

art director: Adelaide Stevens
client: Sheli Oil Company, Inc.
agency: J. Walter Thompson Co.

8§ r Perceval's Tailor had it zagy

OHELK
Lot .
SARL INOUSTREL LUBRICANTS
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artist: Andre Durenceau

art director: Donald Sternloff

client: The Travelers Insurance Company
agency: Young & Rubicam, Inc.

artist: Boris Chdliapin

art director: Rocco di Marco
client: The Magnavox Company
agency: Maxon, Inc.
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artist: Jack Welch

art director: Donald Sternloff

client: The Travelers Insurance Company
agency: Young ¢ Rubicam, Inc.
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MECLELLAND BARCL

THE ART DIRECTORS CLUB MEDAL

TO LIEUTENANT COMMANDER McCLELLAND BARCLAY, ARTIST

o B e il in recognition ot his long and

distinguished record in editorial
illustration and advertising art and
in honor of his devotion and meri-
torious service to his country as a
commissioned officer of the United
States Navy, which lists him as
missing in action in the South
Pacific.

TO A NAZI BOMBER, IT'S THE “MISS OF CEATH

KDPPERS

artist: McClelland Barclay

art director: Alfred T. Sneden

client: Koppers Company

agency: Batten, Barton, Durstine & Oshorn, Inc.

artist: Fred Ludekens

art director: Arthur Surin

client: Nash Kelvinator

agency : Geyer, Cornell & Newell, Inc.



artist: Paul Rabut

art director: Charles Hagn
client: Westera Electric Company
agency: Newell Emmett Company

(28]
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FOR THEY ARE THE SALT

oF THE SKY

artist: Glen Mitchell

B X
ST T T art director: Lester Jay Lol

el e g = N
gty e T client: International Salt Co., Inc.
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[t — agency: J. M. Mathes, Inc.
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artist: John Atherton

art director: Fred 1. Stickle

client: Koppers Company

agency: Butten, Barton, Durstine & Oshorn, Inc.

17 TOOK TEN MILLION YEARS
YO MAKE A LUMP 07 COAL

rourt The mbuiry Bel unw df miery ... KOPPERS




artist: Lewis Daniel

art director: Walter Reinsel

client: Farnsworth Television & Radio Corp.
agency: N. W. Ayer & Son, Inc.

artist: Fred Ludekens

art director: Arthur Surin

client: Nash Kelvinator

agency: Geyer, Cornell & Newell, Inc.




artist: Rockwell Kent

art director: Alfred C. Strasser

client: The Curtis Publishing Company
agency: MacFarland, Aveyard & Company

“IN TWE ROAR OF AN ENGINE.
7 NEAR TNE BEATING OF YOUR WEART =

e

MIS GIFY 1O YOU

[31]



. TAPRHARY - PASAUTSE- FARISWURYY

artist: Paul Tchelitchew

art director: Widter Reinsel
client: Furnsworth Television & Ruelio Corp.
agency: N. W. Ayer & Son, Inc.



artist: Helen E. Hokinson

art director: Harvey W. Olsen

client: Kraft Cheese Company
agency : Needham, Louis & Brorby, Inc.

artist: Richard Taylor

art director: Lester Jay Loh
client: Canada Dry Ginger Ale. Inc.
agency: J. M. Mathes, Inc.

The W artime Shopper v Helen E_Hobiason

1 cun't stop naw. girls. My grocer’s urw stock of
Parkuy Margariue bas just arvived ™

Madde by the makers of Sutud Drosuing ﬁ

Gy G
CANADA DRY ™=
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artist: Peter Helck
art director: Kurt Josten
client: Pacific Mills
- « X750 o~
4 =» 6 agency : Williams & Saylor, Inc.
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artist: Everett Henry

art director: Jack Anthony
client: Frankfort Distilleries Corp.
agency: Young & Rubicam, Inc.
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artist: Everett Henry

art director: Arthur T. Blomquist
client: RCA Victor

agency: J. Walter Thompson Co.

artist: G. Peterdi

art director: W. B. Golovin

client: Wm. P. Goldman ¢ Bros.
agency: Willard B. Golovin Company




IREAK €000 GRITE ARTINTS EREIUSIVLEY
BY VICION GED SEAL RECURDS

THI WORLSL GRUATEST ARTISTS aRE O
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artist: Robert Rigys
art director: John H. Tinker
client: Reynolds Metal

agency: J. Walter Thompson Co.

REYNOLDS ALUMINUM:

A NEW IDEA RELEASES THE IDLE 30%
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artist: S. Greco

art director: S. Greeo
client: Catalin Corperation
agency: Walter J. Gallagher



artist: Bernard Lamotte

art director: Paul Darrow

cliemt: DeBeers Consolidated Mines, Ltd.
agency: N. W. Ayer & Son, Inc.

artist: Ben Stahl

art director: Paul Roman
client: Bell Aircraft Carp.
agency: Addison Vars Company

Pactmanes 3 anatier epEeTEe




artist: Robert Day

art director: Douglas Boyd
client: Kolynos Tooth Powder
agency: Compton Adcertising, Inc.

artist: Edward A. Wilson

art director: King Ricli : Tast
client: Clase National Bank

agency: Albert Frank-Guenther Law, Inc.

You can tend that White Oak - 5o ésh vuaer Hus
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THE CHASE NATIONAL BANK




artist: William Gropper

art director: Walier Reinsel

client: Farnsworth Telecision & Radio Corp
agency: N. W. Ayer & Son, Inc.

- CAarLBARE D ATy
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artist: Stevan Dohanos

art director: Paul Smith

client: The Coca-Colu Company
agency: D’Arcy Advertising Company

(42 ]

Have a Coca-Cola = 4Qué Hay, Amigo?




Ies happened! And ull
because T got that beaty |
up from, Ans baby !t

artist: Irving Nurick

art director: Gordon Aymar
client: Procter & Gamble
agency : Complon Advertising, Inc.

artist: Gustav Tenggren

art director: Edward Fischer
client: General Foods Corp.
agency: Benton & Bowles



artist: RoDert Day
art director: Douglas Boyd
client: Kolynos Tooth Powder

agency: Compion Adcertising, Inc,

g

artist: Albert Staelile

art director: George B. Croll
client: Hiramn Walker & Sons, Tne.
agency: Sherman K. Ellis & Co., lne.

IMPERIAL -auiis. s -Naggla™
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In 1183, Christopher Columhos found pinespple crow First record of '
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artist: Everett Henry

art directors: Thos. H. Collard; Albert S. Giesecke
client: Hawaiian Pineapple Co., Ltd.

agency: N. W. Ayer & Son, Inc.
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artist: John Atherton

art director: Albert O. Jenkins

client: Koppers Company

agency: Batten, Barton, Durstine & Osborn, Inc.

THE SABOTEUR THAT WCRNE UNOUR WATRS
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artist: John S. Osler

art director: Wynn Belford
client: General Motors

agency: ). P. Brother & Co., Inc.

artist: Roy Collins

art director: George B. Croll
client: Hiram Walker &> Sons, Inc
agency: Sherman K. Ellis & Co., Inc.

471



artist: John Gannam

art director: Edward A. Rodgers
client: Air Transport Association
agency: Erwin, Wasey & Co., Inc.

i AIRLINER o1 Yot umites STaTes
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artist: Coby Whitmore

art director: Rudolf Czufin

client: Raiston Purina Company
agency: Cardner Advertising Company
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artist: Peter Lauck

art director: Paul Darrow

client: DeBeers Consolidated Mines, Ltd.
agency: N. W. Ayer & Son, Inc.




artist: V. Bobri

art director: Peirce Johnson
client: Avon Products, Inc.
agency: Monroe F. Dreher, Inc.

{ tc brought brilliance
o thi: Nation's Capitul

[50]



artist: Jerry Farnsworth

art director: MacGregor Ormiston
client: McCall’'s Magazine

agency: Federal Advertising Agency, Inc.

artist: Dean Cornwell

art director: Gordon Aymar
client: Wyeth, Inc.

agency: Compton Advertising, Inc.
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artist: Haddon Sundblom

art director: Gordon Aymar
client: Wyeth, Inc.

agency: Compton Advertising, Inc.

artist: Johin Koch

art director: MacGregor Ormiston
client: McCall's Magazine

agency: Federal Advertising Agency, Inc.




7 WL COME HOME AGAIN...”

artist: Fred Ludekens

art director: Arthur Surin

client: Nash Kelvinator

agency : Geyer, Cornell & Newell, Inc.

KELYINATOR e
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artist: Walter Richards

art director: Elimo Anderson
client: The Magnavox Company
agency: Mavon, Inc.

Only 20 Cants for Music that is Immorrat

[54]



ey Y]

=)
Tl o

1llustrations

-

s |
i




ART DIRECTORS CLUB MEDAL

artist: Robert Riggs

art director: Paul F. Berdanier, Jr.
client: Pan American Airways Sysiem
agency: J. Walter Thompson Co.

"Someday, Treatment of Discase

will be a Confession of Failure”




AWARD FOR DISTINCTIVE MERIT

artist: R. R. Bouché
art director: Juke Goodman
client: Saks Fifth Avenue
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artist: Fred Chance
art director: Victor Trasoff
client: Station WCCO

[58]
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THE Qrandeur THAT WaAS ROME

In the days of the Cocsars, the cuhure of the waverse cemiered in Rome There
chegam Iadbey adorned themsclyes in precious wewelry and the most Lashwonabie of
the ttones they used wtre cameon and miaghion The popularicy of cameos and imag
Yow have conrmued through the ages and while 1oday ous mock I necessardy limins.
e Yook forward to offenng a large avsoriment when world wide condians permu
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AWARD FOR DISTINCTIVE MERIT

artist: Hans Moller

art director: Dorothy Schlesinger
client: S. Nathan & Co., Inc.
agency: Frank Best & Co., Inc.

artist: Margaret Nielsen

art directors: John Gibbs; Lester Beall
client: Cone Automatic Machine Co., Inc.
agency: Henry M. Loudon
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artist: Robert G. Harris

art director: Hurvey Cushman
client: Cannon Mills, Inc.
agency: Young & Rubicam, Inc.

" kiss em e
and thats that!”

£ S 7 00 ¢

artist: Robert Riggs

art director: Lester Juy Lol
client: International Salt Co., Inc.
agency: J. M, Matles, Inc.

[60]
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THE RISING sUN

PR
S I FASTENERS PRI INNISPENSABLE ¢
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artist: Harold Von Schmidt

art directors: Daniel W. Keefe; Herbert Noxon
client: Slide Fasteners, Inc.

agency: McCann Erickson, Inc.

[61]
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artist: Leonard Lionni

art director: Leonard Lionni

client: 154 Electric Light and Power Companies
agency: N. W. Ayer & Son, Inc.

Only ) in 1000 would know |
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artist: Earle Goodenow

art director: Earle Goodenow
client: RCA Victor

agency: Kenyon & Eckhardt, Inc.
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artist: Roy Spreter

art director: Alfred C. Strasser

client: The Curtis Publishing Company
agency : MucFarland, Aveyard & Company

[63]



artist: Amos Sewell

art director:.Gerald Link

client: War Finance Committee
agency: Kenyon & Eckhardt, Inc.

AN OPEN LETTER TO THE UNCONQUERABLE

DUTCH

[64]
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artist: John Atherton

art director: Alfred C. Strasser

client: The Curtis Publishing Company
agency: MacFarland, Aveyard & Company

(65]



artist: Robert Philipps

art director: C. Barnes

client: The Chesapeake & Ohio Lines
agency: Kenyon & Eckhardt, Inc.

"Me—Im one of
 the W-IFV-ES!
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artist: Burmah Burris

art director: Juke Goodman
client: Suks Fifth Avenue

artist: Robert G. Hurris

art director: Wulter Glenn
client: Cannon Mills, Inc.
agency: Young & Rubicam, Inc.

[67]




Cold spring
in 3. cemember.?

GENERAL%‘ELECTRIC

artist: Douglass Crockwell
art director: Walter J. Reugles
client: General Electric Company

artist: Robert Riggs

art director: Alfred C. Strasser

client: The Curtis Publishing Company
agency: MacFarlund, Aveyard & Company
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artist: Ruth Conerly Smith
art director: Frances Owen
client: Marshall Field & Company

HHOM THE HFART OF FRIF AMEKX 3

AN OPEN LETTER TO THE UNCONQ. ERLBLE

GREEKS

(69]



artist: Juck Welch
art director: Fred Bonagura

client: Philips Export Corporation
agency: Erwin, Wasey & Company, Inc.
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'] artist: James Gilchrist

art director: Loyd Weed
client: Ford Motor Cempany
agency: Maxon, Inc.
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Urder the Mea Guinea sters..a man thinks o of

artist: Melbourne Brindle

art director: Alfred C. Strasser

client: The Curtis Publishing Company
agency : MacFarland, Aveyard & Company

Jand Central Park

artist: Walter Cole

art director: Charles Hagn
client: General Electric Company
agency: Newell Emmett Company



artist: Richard Taylor

art director: W. Frederic Clark
client: Fels & Co.

agency: S. E. Roberts, Inc.
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artist: Ilunk Berger
art director: David S. Block
client: Seemun Bros., Inc.

agency: J. D. Turcher ¢ Co.
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FE1A .RAPTNA SOAP
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The snake seid to Eve in his sly little woy
“t tempted with apples way back in My Day
But now that these ‘Kerchiefs by Kimbotl® are handy

artist: Trude Margo 1 ind that as empters’ they surchy are dandy™

rt director: Dorothy L. Scher
:Iieni: J. H. Kimball, ‘;nc. a LOWL:JS Ly Lzm!m"

G MASTERPIECE . FLOWER OF THE MONTH - ROMANCE » CAREER GBRY

agency: Lester Harrison Assoc.

artist: Perry Peterson

art director: Alfred C. Strasser

client: The Curtis Publishing Company
agency: MacFarland, Aveyard & Company




artist: Paul Schweinberg

art director: Tom Ross

client: Follunsbee Steel Corporation
agency: Ketchum, MacLeod {r Grove

artist: Willium Auerbach-Levy
art director: Arthur Deerson
client: Seagram Distillers Corp.
agency: Warwick & Legler, Inc.

artist: Frank Beaven

art director: John E. Jamison

client: National Carbon Company, Inc.

agency: J. M. Mathes, Inc.
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Profit by

MosT PLEASING
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MOST PLEASING

Follansbee's
pre-forged
Sowtereon:

aircraft quality

steels

Sragrams ZCruum

boghs. Tt
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artist: Robert Thompson
art director: Jack Russell -~
client: Cohn-Hall-Marx Co.

agency: Petiingell & Fenton, Inc.
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artist: Carl S. Wilson ) (

art director: Deane Uptegrove /
client: Tubize Rayon / B
agency: Alley & Richards

LICGNTER MOMENTS with §
fresh Eveready Batteries f

“on, oid bov, loaks me 4 veu¥ b
10 Aad roverell @ mowhole!”
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artist: Fletcher Martin

art director: Clure Barnes
client: Kenyon & Eckhards, Inc.
agency: Kenyon & Eckhardt, Inc.

artist: Edwin Georgi
art director: Edward Fiscler

client: The Prudential Insurance Co.

agency: Benton &> Bowles

The Shell
that was loaded
with Words

T

e Fa, ¢ retran bers e dotry, g

KENYON & ECLIIARDT
termmg

| EORT s

Remember when you said ™4 Do .. |

THE PRUDINTIAL




artist: Ed Ward

art director: Arthur T. Blomquist
client: United Church Cantass
agency: J. Walter Thompson Co.

! 5

x
FAITH ALDNE CAN GIVE

\ MEANING 10 OUR FUTU3E

[77]



artist: Fred Ludekens

art director: Hans Sauer
client: Food Consercation
agency: Lennen & Mitchell

artist: Everelt Ilenry

art director: Alfred C. Strasser

client: The Curtis Publishing Company
agency: MacFarland, Aveyard & Company

AN O7EN LETTER PO FH: BNCEN URASLE
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artist: Ruth Conerly Smith
art director: Frances Owen
client: Marshall Field & Company

CTHE PLAME GOLE OW.  and nalv thur & *mportunt”

artist: Rockwell Kent

art director: Alfred C. Strasser

client: The Curtis Publishing Company
agency : MacFarland, Aveyard & Company




artist: Robert Riggs

art director: Leonard Lionni
client: Evening Bulletin
agency: N. W. Ayer & Son, Inc.

SOMETHING BIG 15 ON THE MQVE
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artist: Dorothy P. Cliristy > :
art director: Frances Owen 2
client: Marshall Field & Company - @)

artist: Joln Acerill
art director: Johu Averill
client: Collins, Miller & Hutchings, Inc.

artist: James R. Bingham

art director: Dauniel \V. Keefe
client: The Barrett Division
agency: McCann Erickson, Inc.




&

artist: Mzlbourne Brindle

art direclor: Daniel W. Keefe
client: Chrysler Corp.

agency: McCann Erickson, hc.

artist: Louis Harold

art direcior: Walter R. Peters
client: Lambert Pharmacal Co.
agency: Lambert & Feasley, Inc.

“‘Wild Rubber slar"€oa #ude” Bo wear-




. color photegraphs



artists: Kennet)r H. Dunslwe; Lenny Lautenberger
art director: King Rich

client: Home Insurance Co,

agency: Albert Frank-Guenther Law, Inc.

[84]



AWARD FOR DISTINCTIVE MERIT

artist: Williams, U.S. Army

art director: Leon Karp

client: Goodyear Tire & Rubber Co.
agency: N. W. Ayer & Son, Inc.




artist: Wynn Richards

art director: Rudolf Wetlerau

client: The Mennen Company

agency: H. M. Kiesewetter Adv. Agency, In

|86



ortist: Ruzzie Green
client: Dobbs Hats
agency: Abbott Kimball Company, Inc.

A NEW LIGHT GUES ON
£ .a._/l vter the world .

T CImL s

HIRCOLES FOWDER COMPANY ¢ WILMINGTON. DEaAN~i
=

AWARD FOR DISTINCTIVE MERIT

artist: Valentino Sarra

art director: Richard S. Chenault
client: Hercules Powder Comgpany
agency: Fuller & Smith & Ress, Inc.




artist: James Viles

art director: Hal Johns Benson
client: American Cyanamid Company
agency: Hazard Advertising Company




artist: Leon De Vos of Underwood & Underwood
art director: Wesley Loveman

client: Calvert Distillers Corp.

agency: Geyer, Comnell & Newell, Inc.

[89]



These are hand grenades—country style
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artist: Anton Bruehl

art director: Leon Karp

client: Goodyeur Tire & Rubber Co.
agency: N. W. Ayer & Son, Inc.

artist: Nickolas Muray

art director: Hal Johns Benson
client: American Cyanamid Company
agency: Hazard Advertising Company




artist: John Rawlings (Vogne Studios)
client: Seidenbach’s
agency: Abbott Kimball Company, Inc

artist: Hoyningen-lluene

art director: Willurd Fairchild
client: Enka Rayon

agency: Carl Reiniers Company

dreels
N D coal
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TS Clnlucky

artist: Tomn Kelley

art director: Jack Luccuire
client: Woodbury Powder
agency: Lennen & Mitchell
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artist: Clarence Welsl.

art director: Robert S. Cox

client: Hiram Walker & Souns, Inc.
agency: Sherman K. Ellis & Co., Inc.

from Chun,
& h*-v :

/

artist: Paul D’ome

art director: Leonard Lionni
client: General Electric Compuany
agency: N. W. Ayer & Son, Inc.

2ak Bagez
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art director: Willurd Fairchild
Enka Rayon
agency: Carl Reimers Company

artist: Robert Weitzen
client:




artist: Leon De Vos of Underwood & Underwood %

art director: Leon Karp
client: Goodyear Tire & Rubber Co.
agency: N. W. Ayer & Son, Inc.

artist: Maxwell F. Coplan

art director: Robert S. Cox

client: Hiram Walker & Sons, Inc.
agency: Sherman K. Ellis & Co., Inc.

Safeguarding the Signal of Hope
y

CEXLULONE ACEIAT

(nci /}///_’/{//,/ ; =

artist: Victor Keppler

art director: Richard S. Chenault
client: Hercules Powder Company
agency: Fuller & Smith & Ross, Inc.




They're 2aking the “high” woy to Berlin

e
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artist: Joffe (Vogue Studios)

art director: Stuart Campbhell

client: Farel Destin, Inc.

agency: Abbott Kimball Company, Inc.

artist: Bohrmann Horst

art director: Kurt Josten
client: Pacific Mills

agency : Williams & Saylor, Inc.
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artists: Fliller; Leon De Vos of Underwood & Underwood

art director: Wesley Loveman

client: Calvert Distillers Corp.

agency: Geyer, Cornell & Newell, I,
artist: Anton Brueh!
art director: Paul F. Berdanier, Jr.
client: Eastman Kodak Co.
agency: J. Walter Thompson Co.
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artist: John Rawlings

art director: Paul Darrow
client: Forstmann Woolen Co.
agency: N. W. Ayer & Son, Inc.

artist: Louise Dahl-Wolfe

art directors: Max Stoller; George Elliott
client: Duplex Fabrics Corp.

agency: Irving Serwer Advg,
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COLUMBIA Aikiomés RECORDS

Ris Thasct

WILIE Q)

artist: James Viles

art director: Edward Fischer
client: Columbia Recording Corp.
agency: Benton & Bowles

artist: John Rawlings (Vogue Studios)
art director: Stuart Campbell
client: Walluce Silversmiths

agency: The Wesley Associates

° ol
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artist: John Rawlings (Vogue Studios)
art director: Stuart Campbell

client: Wallace Silversmiths
agency: The Wesley Associates

THE LONG VOYAGE OUY
D THE LORG VOYAGE KOML. .,

L wherw g cipurelle coonts most. ..

HESTERFIELD |

artist: Ruzzie Green

art director: Winslow H. Case

client: Liggett & Myers Tobacco Company
agency: Newell Emmett Company

e Bt T ot b e gl it o S et
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artist: Valentino Sarra

art director: Wesley Loteman
/
> DON COSSACK CHORUS—

client: Calvert Distillers COI‘]). / iy SERGE JAROFS
agency: Geyer, Cornell & Newell, Inc.

artist: James Viles COLUMBIA lubiwrisc RECORD S
art director: Edward Fischer EJ E.‘!mn "
client: Columbia Recording Corp. .

agency: Benton & Bowles




black and white
photographs




AWARD FOR DISTINCTIVE MERIT

artist: Valentino Sarra

art director: Paul F. Berdanier, Jr.
client: Eastman Kodak Co.
agency: J. Walter Thompson Co,




ART DIRECTORS CLUB MEDAL

artist: Lejaren A. Hiller of Underwood & Underwood
art director: Hans Sauer

client: Better Vision Institute

agency: Lennen & Mitchell

Surprise Blackeu:!

[103]




JUSYT A BOY AND A SOLDIER? LDOK AGAIMI
This is a Picture
of the Four Freedoms

[104]

AWARD FOR DISTINCTIVE MERIT

artist: Associated Press
art director: Jeanette Moser
client: Bloomingdale’s



“No scraps for me. any merel”
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WATIOWAL DRiRY |

e %

artist: Victor Keppler

art director: Paul Darrow

client: National Dairy Products Corp.
agency: N. W. Ayer & Son, Inc.

artist: Victor Keppler

art diirector: Donald B. Bowman
client: The Employers’ Group
agency: Sutherlund-Abbott

Nexti...lLoeng Puntn

Taplery Group
Gsue tonemm v
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artist: Leo Aarons
art director: Alfred C. Strusser -
client: The Cintis Publishing Company

agency : MacFarland, Aveyard & Company

WHAT ALY YOU DOING W TN WAAT [ LIFT YOU

“Waw con hoy tame beiu ¥

artist: U.S. Signai Corps
s d art director: Paul Darrow
s client: Boeing Aircruft Co.
agency: N. W. Ayer & Son, Inc.

4 — L s — BOXL
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art director: V. J. Brosnahan
client: Metropolitan Sunday Newspapers, Inc.
agency: L. E. McGivena & Co., Inc

it
lnliun siyn....

When [ grow up.

THE PRODENTLAL

artist: Ensminger, Harry Watts Studio
art director: Edward Fischer

client: The Prudential Insurance Co.
agency: Benton & Bowles



artist: Valentino Sarra

art director: Paul F. Berdanier, Ir.
client: Eastman Koduk Co.
agency: J. Walter Thompson Co.

artist: Tony Venti

art director: Kurt Josten
client: Pecific Mills

agency: Williams & Saylor, Inc.

2errie ceyr
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WAR BOND POSTER...
( frmm ot b

e Ivaruicsnor - R

tihstiaiouiipiu

and please 1ake good care
of Dacdy anc Mother

PRUDINTIAL

-

artist: Richard Beattie

art director: John De Nero
client: New York Central System
agency: Foote, Cone & Belding

artist: Richard Beattie, Harry Watts Studio
art directors: Charles Faldi; Edward Fischer
client: The Prudential Insurance Co.
agency: Benton & Bowles




artist: John Rawlings (Vogue Studios)
client: The Wm. H. Block Company
agency: Abbott Kimball Company, Inc.




Szeraational

artist: Robert Yarnall Richie
art director: Paul Darrow
client: Boeing Aircraft Co.
agency: N. W. Ayer & Son, Inc.

Boleship of the Shios

BOLING

artist: Paul Hesse

art director: Walter Glenn

client: International Silver Company
agency: Young & Rubicam, Inc.

[111]



Vinit lim st SNAPSIIVIS Koda) -

artist: Official U.S. Navy Photograph
art director: Paul F. Berdanier, Jr.
client: Eastiman Kodak Co.

agency: J. Walter Fhompson Co.

artist: Philippe Halsman

art director: Paul F. Berdanier, Jr.
client: Eastman Kodak Co.
agency: J. Walter Thompson Co,

Vis i NAPSHENTS
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artist: Mac Ball Studios

art director: John Tinker

client: Standard Oil Co. of New Jersey
agency: McCann Erickson, Inc.

artist: Victor Keppler

art director: Donald B. Bowman
client: The Employers’ Group
agency: Sutherland-Abbott

The Unesfroid

The Mutt
thut Cost $1200



artist: Vicior Keppler

art director: Paul Darrow
client: National Dairy Products Corp.
agency: N. W. Ayer & Son, Inc.

‘Why does our wino tarm sour, M. Pastenr?”
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BARIES WITHOUT MOSPITALS?

e M o i

Tionas 4 4 Seogle smomet pen wih Riosivts Fmbiog vad Rarlns Py e Cruvad

Sanlight ad Shadon

opeting Growp (frumime

artist: Valentino Sarra
art director: Arthur T. Blomquist
client: Scott Paper Co.
agency: J. Walter Thompson Co.

art director: V. J. Brosnahan
client: Metropolitun Sunday Newspapers, Inc.
agency: L. E. McGivena & Co., Inc.




artist: Pagano, Inc.
art director: Richard Reins

client: The Sparks-Withington Company
agency: Brooke, Smith, French & Dorrance, Inc.

- . q 17
Shep will show em!

SPARTON
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artist: Mac Ball Studios

art director: John Tinker

client: Standard Oil Co. of New Jei
agency: McCann Erickson, Inc.

“Home .
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ART DIRECTORS CLUB MEDAL

artist: Otto Soglow

art director: Edward F. Molyneux
client: Pepsi-Ccla Company
agency: Newell-Emmett Company

[118]




AWARD FOR DISTINCTIVE MERIT

artist: Donald G. Calhoun

art director: Daniel W, Keefe

’ client: Scovill Manufacturing Co.
i o S i St agency: McCann Erickson, Inc.

[119]
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AWARD FOR DISTINCTIVE MERIT

artist: Charles Bracker

art director: John Zwinak
client: Cdlvert Distillers Corp.
agency: Lennen & Mitchell

Wise Rhymes .r for Thse Tim-es




OH, LADY %
it you-tose \ %
&
M

7 Gove Man 2 ?}

artist: Mal Eaton
art director: Juck Anthony
client: General Foods Corp.
agency: Young & Rubicam, Inc.

artist: John Averill

art director: George C. Adams
client: Life

agency: J. Walter Thompson Co.

TRUE or FALSE ?
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~
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Tincl
M
&
= e
= & Paemg a0

[121]



OFF GUADALCANAL

GRUMMAN WILDCATS

=
" - - GoiTy » Two 2ar I
1 YERS BURNING UP,

- . 4n INAING FAST,

» ~ . - OvER TE
Fswii suow ".. t
se1s wtap son ¥
WENDERSONS

cwow Lin

SO U 5. MARKE ROTS N MEIMAN WROCATL ITUSNNG
FOOM PATHOL TO MIMRISON FIRD AT GUADALCANAL 901 A
BRACE 00 JA7 DESTROTIES INEAKING ALGNG Tt COASY. ORMD

PROTICTING QLA BIAORE DIVIMO INTO Toal BATIAL ATTACK

artist: Samuel Josephs
art director: Samuel Josephs

client: Grumman Aircraft Engineering Corp.

agency: L. E. McGivena & Co., Inc.

GRUMMAN

MAKES PLANES
THAT MAKE HISTORY

CEUMMAN ARCEAIT INGRESRING COIPORATION
ETOARE - L0 awaD - serw rOmS

artist: Mac Shepard

art director: Fred S. Sergenian
client: Lever Brothers Company
agency: Young & Rubicam, Inc.

THE DISHWASHERS
ISTONISHMENT

= OR A TWANDEARIX TMLE OF OTMOST
—
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artist: John Averill

art director: George C. Adams
client: Life

agency: J. Walter Thompson Co.

artist: Howard Williamson

art director: Johin E. Jamison
client: National Carbon Co., Inc.
agency: J. M. Mathes, Inc.

A true expericnee of
Frodurwk  Miktord,
Intrdent Othcer. [h

Furd Ihstricr Civel De
fense. Luadon a
cablegramnied by &
war worrapondes

1 GOT MY SQUAD ON SPOT WiTHIN FEW MINUTES. \ c "
A 2 - 7 r. M | BT,

ESCAPING COAL GAS OVERCANE SEVERAL RESCUERS ) ; /4 \ ; \ ¥ o -
= S 4 £ { . ! ’ iwoiee
B8 AND MADE FLASHLIGHT SAFEST AVAILABLE LIGHT. s 7 b \ r g i
v - S all

NATIONAL CARBON COMPANY, INC.

30 toss $2nd Speent, Mew York e

. il TEYICTORY
JUST SUCH EMERGENCY WE WERE INSTRUMENTAL Y omoy
— . ;'w u =

SV inG LIVES AT LEAST 15 PEOPLE.
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artist: Walter Early
art director: Robert E. Wilson
client: The Borden Company

agency: Young & Rubicam, Inc.

NS EVAPORATE,, ( Loy WEJ-CUT CREAM
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Consider the Case of :::lzfi;ifoﬁg.e}i:'l’)cet Shaw
=t £ or: ert She

T client: General Foods Corp.
agency: Young & Rubicam, Inc.’

GALLIPOLL, |} e TRMEIR THREE RS ARE RACING
VERDUN, YPRES, | g \i68¢ aND "RASSLING. -
FLANDERS, CRETE,

A
SIDI BARRANI, SRCOVEROK CORKER !/ @ -

artist: Noel Sickles
art director: Paul Smith
client: The Coca-Colu Company

ATAY I S .

TOBRUK, EGYPT, &) S agency: D’Arcy Advertising Company
TUNISIA, R "_«ﬁ(/

GRAF SPEE.... o

A'!'\\

,..THE NZ IN ANZAC
STANDS FOR NEW ZEALANDERS...
THEY'RE TOUGH FIGHTERS....

. NEW TEALANDERS ARE PIONEERS. THE
MEN CAN DO ANYTHING FROM COOKING
AND SEWING TO BREAKING IN A HORSE..

at ]

-/AND HAVE A “COKE'
HAS COME TO MEAN |2
“GOOD LUCK,NEIGHBOR/”

THE NATIVES ARE TOUGH, PROUD,
DIGNIFIED AND FRIENDLY,,,.

[125]



artist: Ruzzie Green

art director: Robert Bode

client: Singer Sewing Machine Company
agency: Young & Rubicam, Inc.

artist: Glen Fleischmann
art director: Fred S. Sergenian
client: Lever Brothers Company
agency: Young & Rubicam, Inc.
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NI 1vORT AwOW Cami INTO MY Life(
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artist: Harry Beckhoff

art director: Charles Faldi
client: Procter & Gamble
agency: Benton & Bowles

IVORY snow o e dcbesity N Bk oo ey et

e A

‘Toke thase pins ﬁ

Maf/wrmawﬁ

>

-
JANFORIZED"
Cow Y

artist: Ielen E. Hokinson

art director: Walter Glenn
client: Cluet!, Peabody & Co., Inc.
agency: Young & Rubicam, Inc.




p—
— A GRAND
C"'?F OTS AND POTSTOES, -2 SECAR S‘QE’SCE OF ﬂ".‘uﬁi

artist: \Valter Early

art director: Robert E. Wilson
client: The Borden Company
agency: Young & Rubicam, Inc.

[128]



FLeerwoon

....... b riues suony

artist: Albert Dorne

art director: Daniel W. Keefe
client: The Axton-Fisher Tohacco Co.
agency: McCann Erickson, Inc.

O ——



artist: Arthur Sarnoff

art director: J. Burton Stevens
client: Bristol-Myers Company
agency: Pedlar, Ryan and Lusk, Inc,

“Why duwes that red head
olways pick on my datet”

¥ ST
o 'Jtﬁ{ Wi

a&, .

ey




: AMERIG
EsYs

posters, covers, displays



ART DIRECTORS CLUB MEDAL
artist: Joseph Binder

art director: Leo J. Stahl

client: Sharp & Dohime

agency: Niagara Lithograph Company

[132]




AWARD FOR DISTINCTIVE MERIT

artist: John A. Gaydos
art director: John A. Gaydos
client: Coordinator of Inter-American Affairs
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Support the

NATIUNAI. WAR FUND

through your local community campaign

AWARD FOR DISTINCTIVE MERIT

artist: Harold von Schmidt

art director: Herbert Noxon
client: National War Fund
agency: McCann Erickson, Inc.

[ 4
artist: Louise Dahl-Wolfe artist: Jon Whitcomb (Lt.)
art director: Alexey Brodovitch art director: William O, Chessman
client: Harper’s Bazaar client: Collier’s

publisher: Hearst Magazines, Inc. publisher: Crowell-Collier Publishing Co.



artist: Salvador Dali

art director: Alexander Liberman
client: Vogue

publisher: Condé Nast Publications, Inc.

artist: Peter Vard

art director: Peter Piening
client: Fortune Magazine
publisher: Time Incorporated

House & Garden

25 pages of Victory Gardening ey 5 e

artist: John Falter
art director: Edwin Eberman
client: Look, Inc.

artist: Irving Penn

art director: Wolf Feiler

client: Vogue

publisher: Condé Nast Publications, Inc.




AMERICA HAS PLENTY

[ /715 USED WISELY!

SAVE)

M (oWSERIATION MJICT N8 8

o :
07 wasre AIECIous majerpy

artist: John Atherton

art director: Peirce Johnson

client: U.S. Ariny Conservation Program
agency: Monroe F. Drelier, Inc.

artist: James Montgomery Flagg
art director: Harry . O’Brien
client: Columbia Brouadcasting Systen.

[136]

HARRY JAMES

TUES., WED., THURS.;

e
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V.

WAGC

artist: Fred Chance
art director: Harry FF. O’Brien
client: Columbia Broadcusting System

880

NETWORK

VERA LANE

SATURDAY




LOOK

war . i0as 108 20 m camana

viamy smsaeTioN §2.80

artist: Frank Bauman
art director: Edwin Eberman
publisher: Look, Inc.

artist: Erik Nitsche

art director: Erik Nitsche

client: Home ¢ Food

publisher: Phillip Andrews Publishing Co.

artist: Erik Nitsche

art director: Erik Nitsche

client: Home & Food

publisher: Phillip Andrews Publishing Co.

“BAMLAAR

vt 1943
v QO

L

THE CHRISTMAS &PIRI'T

artist: Marcel Vertes

art director: Alexey Brodovitch
client: Harper's Bazaar
publisher: Hearst Magazines, Inc.

[137]



IS 10 : artist: Howard Willard

too much

art director: Hoyt lHoward
client: Bethlehem Steel Corp.
agency: The Jefferson Co.

artist: Herbert Bohnert

art director: Wulter B. Geoghegan
client: Gulf Oil Corporation
agency: Calkins & Holden

Greetingsﬁo our boys

artist: International News Photos

art director: Erik Nitsche

client: Air News

publisher: Phillip Andrews Publishing Co.

artist: Oakley Reynolds

art director: Gerald Link

client: Fat Salvage Commitiee
agency: Kenyon & Eckhardt, Inc.

[138]
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booklets and direct mail




¥
g
L
*
.
1‘

ART DIRECTORS CLUB MEDAL

artists: Suzanne and Lucerne McCullough
art directors: Suzanne and Lucerne McCullough
client: Aberle, Inc.

[140]
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AWARD FOR DISTINCTIVE MERIT

artist: James Flora
art director: Harry F. O’Brien
client: Columbia Broadcasting System

AWARD FOR DISTINCTIVE MERIT

artists: Bamberger Staff & Muky Studios
art directors: Morris Rosenblum; Edward Turano
client: L. Bamberger and Company
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artist: Alexander Ross artist: V. Bobri
art director: Alexander Ross art director: Monroe F. Dreher
client: White Laboratories, Inc. client: Acon Products, Inc.
agency: Davis-Delaney, Inc. agency: Monroe F. Drelier, Inc.

AUTUMN - 1943

artist: Fred Chance artist: King Rich
art director: Victor Trasoff art director: King Rich
client: Station \VBT client: Home Insurance Co.

agency: Albert Frank-Guenther Law, Inc.



artists: Taylor Poore; David Mink; Leslie Saalburg
art director: Dan Smith

client: Hart Schaffner & Marx

agency: Balten, Barton, Durstine & Osborn, Inc.

AL Nl AUl C il Nerrirle, A,
CEUANESE CORPORATION Uf AMERICA, PLASTICS DIVISION

artist: Jerry Wugner
art director: Jerry Wagner
client: Celanese Corporation of America

artist: Jumes Flora

art director: James Flora
client: Columbia Recording Corp.
publisher: Columbia Recording Corp.

artist: Edward Penfield
art director: Iarry B. Beck
client: The Beck Engraving Co.

-

"THE BECK CALENDAR FOR

W‘u!- ol __53.-.-“.:“5, L7

EDWARD PENFIELD
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artist: Matthew Leibowitz
art director: Matthew Leibowitz
client: Radio Corporation of America

art director: Bradbury Thompson

client: West Virginia Pulp & Paper Company
agency: Rogers-Kellogg-Stillson, Inc.

BV R ]
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%
= THE FOUNTAINHEAD

.. =

-l

OF LIFE

artist: Florence Stephenson

art director: Jack Frost

client: Frederick Stearns, Inc.
agency: MacManus John & Adams

SHEROIC EPISODES

art director: Tony Palazzo OF

client: Esquire Magazine : 6]1}()]{[{[) v]ﬂ.{R Vi

publisher: Esquire, Inc.




ornamental design

and package design -




AWARD FOR DISTINCTIVE MERIT

artist: Arnold Roston
art director: Arnold Roston
client: Mutual Broadcasting System

artists: Hal Zamboni; H. Lawrence Hoffman artist: Needham & Grohmann Art Dept.
art director: Hal Zamboni art director: H. Nelson Kent
client: Fortune Magazine client: Hotel Belmont Plaza

publisher: Time Incorporated agency: Needham & Grohmann, Inc.



A ¢y

(the rite of spring)

the phitharmenic-symphony
archastra of apw york with
straviasky condocting o set m-41;

columbia masterworks.

AWARD FOR DISTINCTIVE MERIT

artist: Alex Steinweiss

art director: Alex Steinweiss

client: Columbia Recording Corp.
publisher: Columbia Recording Corp.

" it &5
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~ Freerwoon

SMPERIALS

AWARD FOR DISTINCTIVE MERIT

artist: Edward Diehl

art directors: Stanford Briggs; Edward Diehl
client: The Axton-Fisher Tobacco Co.
agency: McCann Erickson, Inc

artist: Libbie Lovette

art director: Joseph Gering
client: Wyandotte Chemical Corp.
agency: N. W. Ayer & Son, Inc.

. Wendelssohns

ITALIAN SYMPHONY

U TROWAS DEECHOW COOBOLTING
THE PROLLARMDNIC-SINPRONY QOCAESTRE OF NEN 1RO

COLUMBIA BECORDS

e Jol . WH-538

artist: Alex Steinweiss

art director: Alex Sieinweiss

client: Columbia Recording Corp.
publisher: Columbia Recording Corp.
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artist: Alex Steinweiss

art director: Alex Steinweiss
client: Columbia Recording Corp.
publisher: Colu<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>