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Annual Industry Overview

Total Industry Revenue Increases 10.4% in 2000; Major Markets up 11.98%

Fourth Straight Year of Double-Digit Growth

The radio industry posted a 10.4% revenue increase in 2000, the
second strongest growth since Duncan’s Radio Market Guide began
tracking revenues in 1985. In the 173 major markets we track for this
report, the gain was stronger — 11.98%. These 173 markets account
for over 66% of all radio revenues. The 10.4% figure refers to all

stations in all markets, whether covered in this report or not.

This rise marked the industry’s ninth consecutive year of signifi-
cant revenue increases. This growth rate also reflects the ongoing
effects of consolidation. Radio has experienced double-digit growth
each year since passage of the Telecom bilt in 1996.

Total Radio Revenue and Growth,
173 Markets Tracked by Duncan’s, 1987-2000

2000 Market Revenue: $11,714,700,000 +11.98%
1999 Market Revenue: $10,461,500,000 +14.42%
1998 Market Revenue:: $9,143,100,000 +11.37%
1997 Market Revenue: $8,209,900,000 +10.66%
1996 Market Revenue: $7,419,200,000 +8.74%
1995 Market Revenue: $6,823,100,000 +7.70%
1994 Market Revenue: $6,335,200,000 +12.29%
1993 Market Revenue: $5,641,300,000 +9.71%
1992 Market Revenue: $5,139,000,000 +2.76%
1991 Market Revenue: $5,001,300,000 -3.76%
1990 Market Revenue: $5,196,600,000 +3.72%
1989 Market Revenue: $5,026,100,000 +6.34%
1988 Market Revenue: $4,701,500,000 +7.99%

1987 Market Revenue: $4,353,400,000

Total Radio Industry Revenue and Growth,
1990-2000

2000 Total Spot Revenue: $17,124,459,000 +10.40%
1999 Total Spot Revenue: $15,510,000,000 +12.90%
1998 Total Spot Revenue: $13,738,000,000 +10.19%
1997 Total Spot Revenue: $12,468,000,000 + 9.32%
1996 Total Spot Revenue: $11,405,000,000 +7.97%
1995 Total Spot Revenue: $10,563,000,000 + 7.49%
1994 Total Spot Revenue: $ 9,827,000,000 +10.28%
1993 Total Spot Revenue: $ 8,911,000,000 + 7.34%
1992 Total Spot Revenue: $ 8,297,000,000 + 3.11%
1991 Total Spot Revenue: $ 8,047,000,000 -3.91%

1990 Total Spot Revenue: $ 8,375,000,000

These figures do not include trade. They are gross revenue. Network
compensation is generally not included. The importance of (and pres-
ence of) “non-spot” or “non-traditional” revenue in these figures must
be addressed. Too often stations lump this revenue into the total radio
revenue figures which they report to Miller, Kaplan or Hungerford and/

or to me. Itis impossible for me to separate the amount of non-spot
revenue involved. Thus, radio’s growth rate is inflated by as much
as one percentage point. Something needs to be done about this,
and we are working on it. | estimate that total spot revenue for the
entire nation was up 10.4% to $17,124,459,000. -J.D.

San Jose’s 26.1% 2000 Growth Rate Tops Hottest Markets List

San Jose posted radio’s biggest revenue gains in 2000, rising 26.2% compared to that markets’s1999’s revenues. It was the second
year in a row that San Jose’s revenues increased more than 25%. This is a marked difference from 1998, when San Jose’s revenues
grew only 4%. The table on the left shows last year’s 15 highest revenue growth markets. The right-hand table shows markets with slow

growth in 2000.
Markets with the Highest Growth Rates

Markets with the Lowest Growth Rates

Ref# Market Pct chg. 1999-2000 | Ref# Market Pct chg. 1999-2000
1 SAN JOSE 26.2 1 TOLEDO -0.7
2 MONTEREY - SALINAS - SANTA CRUZ 223 2 SPRINGFIELD, MA 0.5
3 NASSAU - SUFFOLK 21.9 3 NEW HAVEN 0.0
4 BOISE 19.8 4 TULSA 1.2
5 FRESNO 19.2 5 FORT WAYNE 1.4
6 DALLAS - FORT WORTH 19.0 6 HARTFORD 1.5
7 SAN FRANCISCO 171 7 DAYTON 2.1
8 AUSTIN 16.9 8 LITTLE ROCK 23
9 NEW YORK 16.8 9 PROVIDENCE 25

10 SAN DIEGO 16.4 | 10 UTICA - ROME 28
11 WASHINGTON, DC 15.9 1 BATON ROUGE 30
12 MCcALLEN - BROWNSVILLE 158 | 12 FLINT 3.2
13 LOS ANGELES 15.7 | 13 WICHITA 36
14 ATLANTA 15.6 | 14 CHATTANOOGA 3.7
15 BOSTON 15.1 15 AUGUSTA, GA 3.8

www.duncanradio.com

© Copyright 2001 Duncan's Radio Market Guide/Page 5

wWww americanradiohistorv com — N—



11 Years of Radio Revenue Growth by Region

The Pacific region, for the third consecutive year, was the fastest-
growing area in the nation. Pacific region revenues grew by 14.7% in
2000. New England was the second-fastest growing area, up 14.1%

last year. The Midwest was the slowest-growing region, with an 8.4%
growth rate. The Great Plains also registered below-average growth,
up 9.4% in 2000.

2000 1999 1998 1997 1996 1995 1994 1993 1992 1991 1990

Change Change Change Change Change Change Change Change Change Change Change
Pacific +14.9%  +182% +134% +9.6% +91% +6.1% +9.3% +5.8% -06% -42% +6.6%
(CA, HI, AK, OR, WA, NV, AZ)
Mid Atlantic +13.3% +16.0% +106% +11.3% +6.6% +71%  +109% +6.9% +13% -41% +54%
(MD, DC, DE, PA, NJ, NY)
South Central +13.3% +14.2% +11.6% +10.7% +8.3% +9.4% +11.6% +11.8% +35% -17% +35%
(TX, OK, AR, LA)
Mountain +11.6% +8.9% +11.4% +15.0% +11.6% +143% +14.9% +7.1% +51% -32% +23%
(NM, UT, CO, ID, WY, MT)
New England +10.2% +13.6% +11.3% +10.0% +9.2% +7.8% +14.3% + 4.4% +1.8% -7.9% -0.1%
(CT, RI, MA, VT, NH, ME)
Southeast +10.0% +12.2% +11.5% +9.6% +10.6% + 8.9% +12.2% +9.5% +38% -45% +1.0%
(FL, GA, AL, MS, SC,
NC, TN, KY, WV, VA)
Midwest +8.4% +13.5% +9.7% +10.3% +6.3% + 8.5% +9.8% + 7.5% +39% -19% +27%
(WI, IL, ML, IN, OH)
Great Plains +7.8% +9.2% +9.7% + 9.95% +7.7% +8.1% +10.5% +6.6% +50% -35% +35%

(ND, SD, MN, IA, KS, NE, MO)

Duncan’s Forecast For 2001: 4.0% Growth

Late in 2000, | estimated that radio growth would be 6.9% in 2001,
down from the nearly 12% growth for the larger markets in 2000.
Well, that 6.9% is proving far too optimistic. | feel the best we can
hope for is a 4.0% growth rate.

| had originally thought we would have no growth (0%) in the
first quarter and then gradually improve to an 8%-t0-9% rate by the
third or fourth quarters. It now appears likely that radio revenues
will be negative in the first quarter and probably the second quarter

Radio Group Revenue:

as well. | hope we will turn positive in the third quarter, when
comparables begin to ease, and then to recover nicely in the fourth
quarter.

| do believe that medium and small markets will suffer less
than the larger markets. These markets, less dependent on na-
tional and network business, do not enjoy the boom years as much
as the big markets. However, this insulates them somewhat from
the pain during “off” years. - J.D.

The “Top Two” Reap $6.3 Billion;Top 50 Take 66% of Total Industry Revenue

As consolidation activity progressed through 1999 and 2000, it be-
came increasingly evident that Clear Channel and CBS/Infinity consti-
tuted a new, two-member class of “mega-groups.” Infinity’s revenues
approached the $2.5 Billion mark last year, while Clear Channel’s rev-
enues streaked past $3 Billion to approach $4 Billion.

Together, these two groups billed a combined $6.29 Billion in
2000, up from $5.09 Billion in 1999. The Top Two took 36.7% of
total industry revenues in 2000. In 1999, the Top Two laid claim to
33% of total industry revenues

CBS/Infinity’s revenues are over $2 Billion more than its next clos-
est rival, Cox Radio, with a comparatively-modest $482 Million.

The chart at right shows the percentage of total radio revenues
which went to the 50 largest groups. After dipping slightly in 1999,
the top 50 groups now represent nearly two-thirds of the industry’s
revenue.

The chart ciearly shows the effects of FCC (1992) and Con-
gressional (1996) ownership rule relaxation.
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Combined Revenue for Radio’s 50 Largest Groups

Combined Rev. % of total revenue
2000 $11,272,651,000 65.8%
1999 $9,182,477,000 58.8%
1998 $8,271,700,000 60.2%
1997 $6,991,000,000 56.1%
1996 $5,837,500,000 51.2%
1995 $4,425,800,000 41.9%
1994 $3,892,600,000 39.6%
1993 $3,259,100,000 36.6%
1992 $2,896,600,000 34.9%
1991 $2,828,700,000 35.1%
1990 $2,975,800,000 35.5%
1989 $2,818,600,000 34.8%

www.duncanradio.com
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“— Market Leaders

. | America’s Top-Billing Radio Station: 1984-2000
1984 KIIS-FM LA. $29,100,000
— 1985 KIIS-FM LA. $34,000,000
, 1986 WGN-AM Chicago $34,000,000
- 1987 WGN-AM Chicago $31,000,000
. 1988 WGN-AM Chicago $33,300,000
1989 WGN-AM Chicago $37,400,000
.- 1990 KABC-AM LA. $39,500,000
1991 WGN-AM Chicago $42,500,000
—- 1992 WGN-AM Chicago $40,400,000
| 1993 WGN-AM Chicago $39,600,000
-~ 1994 WGN-AM Chicago $37,100,000
1995 WGN-AM Chicago $35,800,000
— 1996 WFAN-AM New York $45,000,000
;| 1997 WFAN-AM New York $50,300,000
) 1998 WFAN-AM New York $54,000,000
o 1999 WFAN-AM New York $67,500,000
2000 KIIS-AF LA. $66,500,000

- Turn to pages 9-10 for a list of more than 300 of the Highest Billing Stations.

: The Nation’s 10 Highest Billing Market Portfolios

_ Market Owner Revenue 2000 Mkt Rev % 2000
1 New York CBS/Infinity $291,870,000 35.3
. 2 Los Angeles CBS/Infinity $289,900,000 31.7
3 Los Angeles Clear Channel $277,800,000 30.4
— 4 New York Clear Channel $211,250,000 255
5 Chicago CBS/Infinity $195,950,000 35.1
— 6 Boston CBS/Infinity $154,250,000 447
7 Chicago Clear Channel $144,900,000 259
- 8 Houston Clear Channel $141,955,000 43.0
9 Atlanta Cox Radio $120,000,000 325
- 10 San Francisco CBS/Infinity $117,600,000 24.7
- Turn to page 11 for a list of the 50 Highest Billing Market Portfolios.
— The 15 Group Portfolios with the Highest Market Revenue Share
o Mkt Rev
Owner Market Revenue 2000 % 2000
— 1 Citadel Commun. Corp. Bloomington, IL $7,895,000 86.8
2 Forever Broadcasting Aitoona $5,670,000 83.4
- 3 Clear Channel Huntington - Ashland $7,680,000 74.6
4 Citadel Commun. Corp. Lansing $15,660,000 732
- 5 Clear Channel Asheville $7,400,000 71.8
6 Clear Channel Davenport - Rock Island - Moline $10,003,000 62.9
- 7 U.S. Broadcasting, LP Macon $7,770,000 59.8
o 8 Beasley Broadcast Group Fayetteville, NC $11,830,000 58.6
9 Clear Channel Portsmouth - Dover - Rochester $9,795,000 58.3
10 NextMedia Erie $5,960,000 57.3
11 Clear Channel Worcester $8,600,000 56.6
_ 12 CBS/Infinity Fresno $22,579,000 56.0
13 Saga Commun., Inc. Manchester $7,810,000 55.8
14 Citadel Commun. Corp. Binghamton $5,850,000 55.7
15 Clear Channel Manchester $7,800,000 55.7

Turn to page 11 for a list of the 50 Market Portfolios with the Highest Revenue Shares.

www.duncanradio.com
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America’s Highest Billing Radio Groups

1994 1995 1996 1997 1998 1999 2000 2000 year-end 2000 Rev
Rank Rank Rank Rank Rank Rank Rank Group Owners 2000 Revenues Station Count per Station
9 7 5 5 3 1 1 | Clear Channel $3,794,000,000 1,224 $3,099,673
4 5 1 1 2 2 2 | CBS/infinity $2,495,000,000 184 $13,559,783
5 6 9 7 5 4 3 | Cox Radio $482,000,000 83 $5,807,229
3 4 6 6 4 3 4 | ABC Inc. $457,000,000 50 $9,140,000
42 35 15 10 6 5 5 | Entercom $392,000,000 95 $4,126,316
39 53 27 13 10 6 6 | Citadel Communications Corp.  $368,000,000 204 $1,803,922
17 12 13 9 8 10 7 | Emmis Broadcasting $285,000,000 24 $11,875,000
58 60 34 22 18 9 8 | Radio One $282,000,000 43 $6,558,140
19 24 11 8 7 8 9 | Hispanic Broadcasting Corp. $258,000,000 47 $5,489,362
12 14 14 11 11 11 10 | Susquehanna Radio Corp. $250,000,000 26  $9,615,385
— — — 16 9 7 11 | Cumulus Media $235,000,000 227 $1,035,242
10 10 16 14 13 12 12 | Bonneville International Corp. $193,000,000 19 $10,157,895
16 20 18 15 14 13 13 | Greater Media, Inc. $145,000,000 14 $10,357,143
26 25 19 17 15 14 14 | Jefferson-Pilot Communications $142,000,000 17 $8,352,941
38 32 23 18 17 16 15 | Beasley Broadcast Group $126,000,000 44 $2,863,636
37 30 21 19 16 15 16 | Spanish Broadcasting System $115,000,000 25 $4,600,000
32 34 26 20 19 17 17 | Saga Communications, Inc. $81,000,000 53 $1,528,302
— 57 36 22E 20 18 18 | Journal Broadcast Group $74,000,000 36 $2,055,556
23 26 22 21 21 19 19 | Tribune Broadcasting $66,000,000 4  $16,500,000
— — — — — 32 20 | Entravision $65,900,000 58 $1,136,207
54 59 41 29 30 23 21 | Inner City Broadcasting Corp $65,400,000 17 $3,847,059
55 54 30 23 22 21 22 | Sandusky Radio $64,600,000 10 $6,460,000
— — — — — 29 23 | Salem Communications Corp. $61,000,000 76 $802,632
— — — — — 34 24 | NextMedia $49,000,000 55 $890,909
59 61 40 30 27 22 25 | Barnstable Broadcasting, Inc. $47,500,000 25 $1,900,000
— 62 35 26 23 24 26 | Fisher Broadcasting, Inc. $46,000,000 26 $1,769,231
— — — — — 20 27 | Regent Communications, Inc. $41,100,000 44 $934,091
56 58 44 31 34 28 28 | Lotus Communications Corp. $41,000,000 24 $1,708,333
29 | Nassau Broadcasting * $39,000,000 17 $2,294,118
41 52 38 24 25 26 30 | Buckley Broadcasting $38,000,000 18 $2,111,111
31 | Big City $33,000,000 21 $1,571,429
— — — 34 29 31 32 | Renda Broadcasting Corp. $32,900,000 18 $1,827,778
— — — — 39 35 33 | South Central Communications $30,100,000 12 $2,508,333
34 | Liberman $27,800,000 9 $3,088,889
— — — — — 25 35 | Chase Radio Partners $27,400,000 6 $4,566,667
— — — 39 36 37 36 | Simmons Family, Inc. $26,000,000 13 $2,000,000
$10,975,700,000 2,868 $3,826,953

Notes: * Nassau's proposed $185,000,000 deal with Aurora was nix cluster to Emmis. Hearst still owns two stations in Baltimore, WBAL

withdrawn in 2000. The stations that helped make Nassau rank as
#29 last year are again owned and operated by Aurora (see Bridge-
port market report). Three major groups have been retired from the
list of highest-billing groups: Hearst-Argyle because it sold its Phoe-

Groups that bill between $10 Million and $20 Million

and WIYY-FM which, together, bill just over $20,000,000. Sunburst
Media sold its stations in Dallas, McAllen and Springfield, MO. Blue
Chip Broadcasting sold most of its station roster to Radio One in
early February 2001 for $190,000,000.

There is a significant collection of group owners with revenues just
below the cutoff point for our tally of highest-billing groups. This is
the group of owners billing between $10 Million and $20 Million. This
list includes:

American General Media
Bahakel

Brill

Curtis

Delmarva

El Dorado

Federated
Hall
Hearst-Argyle
Mega

Midwest Family
Midwest Commun.

Midwestern

Morris

Mount Wilson

Radio Unica

Shamrock (Lynett)

Triad
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America’s Highest Billing Radio Stations

Calls
1 KIS FM
2 WFAN AM
3 WXRK FM
4 WLTW FM
5 WINS AM
6 WHTZ FM
7 KROQ FM
8 KGO AM
9 WKTU FM
10 WCBS AM
1 WUSN FM
12 KTWV FM
13 KPWR FM
14 KNBR AM
15 WBZ AM
16 WSB AM
17 KLSX FM
18 WCBS FM
19 WQHT FM
WGN AM
21 KOST FM
22 KYSR FM
23 WGCI FM
24 KCBS FM
25 KYW AM
26 KCBS AM
27 WSKQ FM
28 WJFK FM
29 WVEE FM
30 KNX AM
31 WPLJ FM
32 WBCN FM
33 KRTH FM
34 KLVE FM
35 KLOS FM
36 KBIG FM
37 KFWB AM
38 KFI AM
39 WYSP FM
40 KSCA FM
41 KHKS FM
42 WBBM AM
KKBT FM
44 KOIT AF
KVIL FM
WXKS FM
47 WSTR FM
KFOG FF
49 WNIC FM
50 WBBM FM
WPGC FM
52 WRKS FM
53 WALR FM
54 KMOX AM
55 KOA AM
56 KODA FM
57 KQRS FM
58 WVAZ FM
59 WNUA FM
60 KRLD AM
61 WQCD FM
62 WBAP AM
KCMG FM
64 WKQX FM
65 WEEI AM
66 WZLX FM
67 WBMX FM
68 WTJM FM
69 WAXQ FM
70 WLW AM
71 WBEB FM
72 WCKG FM
73 WBLS FM
74 WTOP AF
75 WXRT FM
76 WWJ AM
77 KFRC AF
78 KHMX FM
79 KKDA AF
80 WMJX FM
81 WRQX FM
82 KILT FM
83 WOMC FM
84 KIOI FM
85 KXTA AM

Market

Los Angeles
New York

New York

New York

New York

New York

Los Angeles
San Francisco
New York

New York
Chicago

Los Angeles
Los Angeles
San Francisco
Boston

Atlanta

Los Angeles
New York

New York
Chicago

Los Angeles
Los Angeles
Chicago

Los Angeles
Philadelphia
San Francisco
New York
Washington, DC
Atlanta

Los Angeles
New York
Boston

Los Angeles
Los Angeles
Los Angeles
Los Angeles
Los Angeles
Los Angeles
Philadelphia
Los Angeles
Dallas-Fort Worth
Chicago

Los Angeles
San Francisco
Dallas-Fort Worth
Boston

Atlanta

San Francisco
Detroit

Chicago
Washington, DC
New York
Atlanta

Saint Louis
Denver
Houston
Minneapolis-Saint Paul
Chicago
Chicago
Dallas-Fort Worth
New York
Dallas-Fort Worth
Los Angeles
Chicago

Boston

Boston

Boston

New York

New York
Cincinnati
Phifadelphia
Chicago

New York
Washington, DC
Chicago

Detroit

San Francisco
Houston
Dallas-Fort Worth
Boston
Washington, DC
Houston

Detroit

San Francisco
Los Angeles

www.duncanradio.com

Revenue
$66,500,000
$62,400,000
$61,200,000
$60,600,000
$56,600,000
$49,450,000
$49,200,000
$47,900,000
$47,750,000
$47,450,000
$46,150,000
$46,000,000
$45,550,000
$44,000,000
$43,300,000
$43,000,000
$42,800,000
$42,770,000
$42,300,000
$42,300,000
$42,000,000
$41,700,000
$40,300,000
$40,100,000
$40,000,000
$39,900,000
$39,800,000
$39,250,000
$38,800,000
$38,600,000
$38,500,000
$38,150,000
$37,300,000
$36,800,000
$36,700,000
$36,300,000
$35,900,000
$35,000,000
$34,400,000
$34,300,000
$33,750,000
$33,700,000
$33,700,000
$33,000,000
$33,000,000
$33,000,000
$32,000,000
$32,000,000
$31,300,000
$31,200,000
$31,200,000
$31,100,000
$31,000,000
$30,000,000
$29,750,000
$29,516,000
$28,800,000
$28,600,000
$28,300,000
$27,900,000
$27,650,000
$27,600,000
$27,600,000
$27,400,000
$27,150,000
$27,100,000
$26,900,000
$26,800,000
$26,650,000
$26,550,000
$26,000,000
$25,800,000
$25,600,000
$25,360,000
$25,000,000
$24,980,000
$24,900,000
$24,810,000
$24,800,000
$24,700,000
$24,560,000
$24,480,000
$24,300,000
$24,100,000
$24,000,000

Owner

Clear Channel Commun.
CBS/Infinity

CBS/Infinity

Clear Channel Commun.
CBS/Infinity

Clear Channel Commun.
CBS/Infinity

ABC Inc.

Clear Channel Commun.
CBS/Infinity

CBS/Infinity

CBS/Infinity

Emmis Bdcestg.

Susquehanna Radio Corp.

CBS/Infinity

Cox Radio

CBS/Infinity

CBS/Infinity

Emmis Bdcestg.

Tribune Bdcstg.

Clear Channel Commun.
Clear Channel Commun.
Clear Channel Commun.
CBS/Infinity

CBS/Infinity

CBS/Infinity

Spanish Bdcstg. System
CBS/Infinity

CBS/Infinity

CBS/Infinity

ABC Inc.

CBS/Infinity

CBS/Infinity

Hispanic Bdcstg. Corp.
ABC Inc.

Clear Channel Commun.
CBS/Infinity

Clear Channel Commun.
CBS/Infinity

Hispanic Bdcstg. Corp.
Clear Channel Commun.
CBS/Infinity

Radio One

Bonneville International Corp.

CBS/Infinity
Clear Channel Commun.
Jefferson-Pilot Commun.

Susquehanna Radio Corp.

Clear Channel Commun.
CBS/Infinity

CBS/Infinity

Emmis Bdcstg.

Cox Radio

CBS/Infinity

Clear Channel Commun.
Clear Channel Commun.
ABC Inc.

Clear Channel Commun.
Clear Channel Commun.
CBS/Infinity

Emmis Bdcstg.

ABC Inc.

Clear Channel Commun.
Emmis Bdcstg.
Entercom

CBS/infinity

CBS/Infinity

Clear Channel Commun.
Clear Channe! Commun.
Clear Channel Commun.
WEAZ Radio, Inc.
CBS/Infinity

Inner City Bdestg. Corp

Bonneville International Corp.

CBS/infinity

CBS/Infinity

CBS/Infinity

Clear Channel Commun.
Service Bdestg. Corp.
Greater Media, Inc.
ABC Inc.

CBS/Infinity

CBS/Infinity

Clear Channel Commun.
Clear Channel Commun.

87

89
90
91
92
93
94
95

97

100
101

103
104

107
108

110
111
112

115
116
17
118
119
120
121
122
123

125
126
127
128
129

132
133
134
135

137

139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154

156
157
158
159
160
161
162
163
164
165
166
167
168
169

170

Calls

WSB FM
WCCO AM
KITS FM
WASH FM
WDAS FM
WNNX FM
WKLS FM
KRBE FM
KKSF FM
KSCS FM
WLIT FM
WKHX FM
WJR AM
KZPS FM
WABC AM
KIRO AM
WDVE FM
WBIG FM
WUBT FM
KisQ FM
KLAX FM
WMZQ FM
KYLD FM
KTCK AA
KMJQ FM
WKYS FM
KLLC FM
KEGL FM
KBXX FM
WNEW FM
WJMK FM
KMEL FM
KTRH AM
WOR AM
WRIF FM
KKRW FM
KDMX FM
wJLB FM
KLTN FM
KBCO FM
WJMN FM
WAMR FM
WWDC FM
WIP AM
WGST AM
KYGO FM
WLS AM
WTMX FM
KLOL FM
WPCH FM
KBLX FM
WODS FM
KLUV FM
WEDR FM
KESZ FM
KABC AM
KPLX FM
WFOX FM
WLYF FM
WMJI FM
KLDE FM
wIOoQ FM
KNIX FM
KDKA AM
WHQT FM
WZGC FM
WMAL AM
WERQ FM
KMPS FM
WMMJ FM
WALK AF
KMLE FM
WMGK FM
WQAM AM
KZLA FM
KFMB FM
KDWB FM
WWMX FM
KEEY FM
WLEY FM
KSJO FM
WHFS FM
WPAT FM
WFBQ FM
WQXR FM

wWwWw americanradiohistorv com

Owner

Cox Radio

CBS/Infinity

CBS/Infinity

Clear Channel Commun.
Clear Channel Commun.
Susquehanna Radio Corp.
Clear Channel Commun.
Susquehanna Radio Corp.
Clear Channel Commun.
ABC Inc.

Clear Channel Commun.
ABC Inc.

ABC Inc.

Clear Channel Commun.
ABC Inc.

Entercom

Clear Channel Commun.
Clear Channel Commun.
Clear Channel Commun.
Clear Channel Commun.
Spanish Bdcstg. System
Clear Channel Commun.
Clear Channel Commun.
Susquehanna Radio Corp.
Radio One

Radio One

CBS/Infinity

Clear Channel Commun.
Radio One

CBS/Infinity

CBS/Infinity

Clear Channel Commun.
Clear Channel Commun.
Buckley Bdcstg.

Greater Media, Inc.
Clear Channel Commun.
Ciear Channel Commun.
Clear Channel Commun.
Hispanic Bdcstg. Corp.
Clear Channel Commun.
Clear Channel Commun.
Hispanic Bdcstg. Corp.
Clear Channel Commun.
CBS/Infinity

Clear Channel Commun.
Jefferson-Pilot Commun.
ABC Inc.

Bonneville Interational Corp.
Clear Channel Commun.
Clear Channel Commun.
Inner City Bdestg. Corp
CBS/Infinity

CBS/Infinity

Cox Radio

Clear Channel Commun.
ABC Inc.

Susquehanna Radio Corp.
Cox Radio
Jefferson-Pilot Commun.
Clear Channel Commun.
Cox Radio

Clear Channel Commun.
Clear Channel Commun.
CBS/Infinity

Cox Radio

CBS/Infinity

ABC Inc.

Radio One

CBS/Infinity

Radio One

Nassau-Suffolk (Long Island)$ 16,700,000 Clear Channel Commun.

Market Revenue
Atlanta $24,000,000
Minneapolis-Saint Paul ~ $23,900,000
San Francisco $23,900,000
Washington, DC $23,750,000
Philadelphia $23,680,000
Atlanta $23,550,000
Atlanta $23,500,000
Houston $23,316,000
San Francisco $22,900,000
Dallas-Fort Worth $22,500,000
Chicago $22,500,000
Atlanta $22,400,000
Detroit $22,400,000
Dallas-Fort Worth $22,400,000
New York $22,100,000
Seattle-Tacoma $22,000,000
Pittsburgh $21,900,000
Washington, DC $21,840,000
Chicago $21,700,000
San Francisco $21,700,000
Los Angeles $21,700,000
Washington, DC $21,640,000
San Francisco $21,600,000
Dallas-Fort Worth $21,600,000
Houston $21,550,000
Washington, DC $21,540,000
San Francisco $21,500,000
Dallas-Fort Worth $21,500,000
Houston $21,500,000
New York $21,450,000
Chicago $21,100,000
San Francisco $20,900,000
Houston $20,870,000
New York $20,800,000
Detroit $20,680,000
Houston $20,510,000
Dallas-Fort Worth $20,400,000
Detroit $20,000,000
Houston $20,000,000
Denver $19,900,000
Boston $19,800,000
Miami-Fort Lauderdale  $19,650,000
Washington, DC $19,530,000
Philadelphia $19,500,000
Atlanta $19,500,000
Denver $19,500,000
Chicago $19,400,000
Chicago $19,100,000
Houston $19,025,000
Atlanta $19,000,000
San Francisco $19,000,000
Boston $18,800,000
Dallas-Fort Worth $18,800,000
Miami-Fort Lauderdale  $18,525,000
Phoenix $18,450,000
Los Angeles $18,400,000
Dallas-Fort Worth $18,125,000
Atlanta $18,000,000
Miami-Fort Lauderdale  $17,845,000
Cleveland $17,775,000
Houston $17,537,000
Philadelphia $17,350,000
Phoenix $17,300,000
Pittsburgh $17,230,000
Miami-Fort Lauderdale  $17,223,000
Atlanta $17,200,000
Washington, DC $17,080,000
Baltimore $17,000,000
Seattle-Tacoma $16,900,000
Washington, DC $16,900,000
Phoenix $16,500,000
Philadelphia $16,470,000
Miami-Fort Lauderdale  $16,435,000
Los Angeles $16,400,000
San Diego $16,370,000
Minneapolis-Saint Paul  $16,260,000
Baltimore $16,240,000
Minneapolis-Saint Paul  $16,220,000
Chicago $16,200,000
San Jose $16,050,000
Washington, DC $15,970,000
New York $15,900,000
Indianapolis $15,737,000
New York $15,670,000

CBS/Infinity

Greater Media, Inc.
Beasley Broadcast Group
Emmis Bdestg.

Midwest TV, Inc.

Ciear Channel Commun.
CBS/Infinity

Clear Channel Commun.
Spanish Bdcstg. System
Chase Radio Partners
CBS/Infinity

Spanish Bdcstg. System
Clear Channel Commun.
The New York Times Co.
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America’s Highest Billing Radio Stations

171
172
173

175
176
177
178
179
180
181
182
183
184
185
186
187

190

192
193
194
195
196

199
200
201
202

204

206
207
208
209
210
21

213

217

219
220
221
222
223
224
225
226
227

230
231
232
233
234

236

249

251
252
253
254
255

Calls
WQYK FM
WUSL FM
KOOL AF
KLSY FM
KBSG FM
KTBZ FM
WJIMO FM
WJIJZ FM
WEBN FM
WPOW FM
WCSX FM
WZTA FM
WMMR FM
KUBE FM
KPLZ FM
WQSR FM
WOGL FM
WHYI FM
KBUE FF
KFBK AM
WFLZ FM
KNDD FM
WJZW FM
KOSI FM
KOGO AM
KFRG FF
KTAR AM
WFMS FM
WNC! FM
KRFX FM
WDCG FM
WLTE FM
WOJO FM
WBBR AM
KDFC FM
KYXY FM
KZOK FM
WKIS FM
KEZK FM
KKCW FM
WLCE FM
WMXJ FM
WSCR AM
WVMV FM
WRKO AM
WHTA FM
KBKS FM
WSNY FM
WUBE FM
KISW FM
WARW FM
WLIF FM
WLVQ FM
WYCD FM
KZQZ FM
KGB FM
WIL FM
WRCH FM
KSON FM
WAAF FM
WPQOC FM
WXYT AM
WGAR FM
WDSY FM
KLTY FM
KSFO AM
WBAL AM
WHUR FM
KKRZ FM
WGMS FM
WWZZ FM
WTKS FM
WRFX FM
KYKY FM
KALC FM
WXXL FM
KUPD FM
WOMX FM
KSSE FF
WWIN FM
KOAI FM
WPEG FM
WXTB FM
KQQL FM
WEAT FM

Market Revenue
Tampa-Saint Petersburg $15,650,000
Philadelphia $15,600,000
Phoenix $15,500,000
Seattle-Tacoma $15,500,000
Seattle-Tacoma $15,400,000
Houston $15,350,000
Washington, DC $15,220,000
Philadelphia $15,200,000
Cincinnati $15,160,000
Miami-Fort Lauderdale  $15,156,000
Detroit $15,040,000
Miami-Fort Lauderdale  $15,000,000
Philadelphia $14,930,000
Seattle-Tacoma $14,925,000
Seattle-Tacoma $14,700,000
Baltimore $14,630,000
Philadelphia $14,500,000
Miami-Fort Lauderdale  $14,500,000
Los Angeles $14,500,000
Sacramento $14,420,000
Tampa-Saint Petersburg $14,420,000
Seattle-Tacoma $14,400,000
Washington, DC $14,111,000
Denver $14,050,000
San Diego $14,033,000
Riverside -San Bernardino$14,000,000
Phoenix $14,000,000
Indianapolis $14,000,000
Columbus, OH $13,800,000
Denver $13,780,000
Raleigh-Durham $13,715,000
Minneapolis-Saint Paul  $13,700,000
Chicago $13,700,000
New York $13,600,000
San Francisco $13,600,000
San Diego $13,528,000
Seattle-Tacoma $13,500,000
Miami-Fort Lauderdale  $13,480,000
Saint Louis $13,400,000
Portland, OR $13,208,000
Philadelphia $13,200,000
Miami-Fort Lauderdale  $13,050,000
Chicago $13,000,000
Detroit $13,000,000
Boston $13,000,000
Atlanta $13,000,000
Seattle-Tacoma $12,900,000
Columbus, OH $12,900,000
Cincinnati $12,860,000
Seattle-Tacoma $12,850,000
Waghington, DC $12,800,000
Baltimore $12,740,000
Columbus, OH $12,700,000
Detroit $12,600,000
San Francisco $12,500,000
San Diego $12,472,000
Saint Louis $12,400,000
Hartford $12,400,000
San Diego $12,400,000
Boston $12,330,000
Baitimore $12,310,000
Detroit $12,200,000
Cleveland $12,190,000
Pittsburgh $12,080,000
Dallas-Fort Worth $12,050,000
San Francisco $12,000,000
Baltimore $12,000,000
Washington, DC $11,975,000
Portland, OR $11,960,000
Washington, DC $11,950,000
Washington, DC $11,880,000
Orlando $11,865,000
Charlotte $11,840,000
Saint Louis $11,800,000
Denver $11,780,000
Orlando $11,735,000
Phoenix $11,700,000
Orlando $11,630,000
Los Angeles $11,500,000
Baltimore $11,500,000
Dallas-Fort Worth $11,430,000
Charlotte $11,427,000
Tampa-Saint Petersburg $11,400,000
Minneapolis-Saint Paul  $11,370,000
West Paim Beach $11,300,000

Owner

CBS/Infinity

Clear Channel Commun.
CBS/Infinity

Sandusky Radio
Entercom

Clear Channel Commun,
Clear Channel Commun.
Clear Channel Commun.
Clear Channel Commun.
Beasley Broadcast Group
Greater Media, Inc.

Clear Channel Commun.
Greater Media, Inc.
Ackerley Commun.
Fisher Bdcstg., Inc.
CBS/Infinity

CBS/infinity

Clear Channel Commun.
Liberman Bdestg., Inc.
Clear Channel Commun.
Clear Channel Commun,
Entercom

ABC Inc.

Tribune Bdcstg.

Clear Channel Commun.
CBS/Infinity

Emmis Bdcstg.
Susquehanna Radio Corp.
Clear Channel Commun.
Clear Channel Commun.
Clear Channel Commun.
CBS/Infinity

Hispanic Bdcstg. Corp.
Bloomberg Commun., Inc.
Bonneville International Corp.
CBS/Infinity

CBS/Infinity

Beasley Broadcast Group
CBS/Infinity

Clear Channel Commun,
Clear Channel Commun.
Jefferson-Pilot Commun.
CBS/infinity

CBS/Infinity

Entercom

Radio One

CBS/Infinity

Saga Commun., Inc.
CBS/Infinity

Entercom

CBS/Infinity

CBS/Infinity

CBS/infinity

CBS/Infinity

Bonneville International Corp.
Clear Channel Commun.
Bonneville International Corp.
CBS/Infinity
Jefferson-Pilot Commun.
Entercom

Clear Channel Commun.
CBS/Infinity

Clear Channel Commun,
CBS/Infinity

Salem Commun. Corp.
ABC Inc.

Hearst-Argyle Television, Inc.
Howard University

Clear Channel Commun.
Bonneville international Corp.
Bonneville International Corp.
Clear Channel Commun.
Clear Channel Commun.
CBS/infinity

Emmis Bdcstg.

Clear Channel Commun,
Sandusky Radio
CBS/Infinity

Entravision Holdings
Radio One

CBS/Infinity

CBS/Infinity

Clear Channel Commun.
Clear Channel Commun.
CBS/Infinity
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256
257
258
259
260
261
262
263
264

266
267
268
269
270
271
272
273
274

276
277

280
281
282

285
286
287
288
289
290

293
294
295

297
298
299
300
301

303
304
305
306
307
308
309
310

312
313
314
315
316
317
318
319

323

325
326
327
328

330
331
332
333
334
335

337
338
339
340

Calls
KGON FM
WLUP FM
KSTP FM
KASE FM
WNKS FM
WEBE FM
KMTT FM
WBZZ FM
WIVK FM
WPLY FM
WRAL FM
WROR FM
WBGG FM
KTXQ FM
WDRQ FM
WWL AM
XTRA FM
WKQI FM
WNND FM
KEZR FM
KIOZ FM
WXCD FM
KMXV FM
WKSS FM
KSL AM
WDOK FM
WBOS FM
KSOL FF
KWJZ FM
WHAS AM
KKBQ FM
WWKA FM
KUPL AF
WFLA AM
WMXD FM
WLOL FM
WRMF FM
WFLC FM
XTRA AM
KYOT FM
WTMJ AM
WAMZ FM
KINK FM
KNCI FM
WYAY FM
WTIC AM
KMXP FM
WMVX FM
KSEG FM
WQSX FM
WLYT FM
KPRC AM
KMZT FM
WLVE FM
WCOL FM
KKSN FM
WRDU FM
WXTU FM
KXTN AM
WKLH FM
WRTO FM
WTVN AM
KLUC FM
WGRR FM

Market

Portland, OR

Chicago
Minneapolis-Saint Paul
Austin

Charlotte

Bridgeport
Seattle-Tacoma
Pittsburgh

Knoxville

Philadefphia
Raleigh-Durham
Boston

Miami-Fort Lauderdale
Dallas-Fort Worth
Detroit

New Orleans

San Diego

Detroit

Chicago

San Jose

San Diego

Chicago

Kansas City

Hartford

Salt Lake City
Cleveland

Boston

San Francisco
Seattle-Tacoma
Louisville

Houston

Orlando

Portland, OR
Tampa-Saint Petersburg
Detroit
Minneapolis-Saint Paul
West Palm Beach
Miami-Fort Lauderdale
San Diego

Phoenix

Milwaukee

Louisville

Portland, OR
Sacramento

Atlanta

Hartford

Phoenix

Cleveland
Sacramento

Boston

Charlotte

Houston

Los Angeles
Miami-Fort Lauderdale
Columbus, OH
Portland, OR
Raleigh-Durham
Philadelphia

San Antonio
Milwaukee

Miami-Fort Lauderdale
Columbus, OH

Las Vegas

Cincinnati

WWSW FM Pittsburgh

KKFR FM
KVI AM
WTIC FM
WMMS FM
WZAK FM
KMXB FM
KSTP AM
WTAM AM
KDGE FM
WBLI FM
WIBC AM
WMGE FM
KIKK AF
KIFM FM
KTFM FM
KRWM FM
WAPE FM
KXKL AF
WSIX FM
KZON FM

Phoenix
Seattle-Tacoma
Hartford

Cleveland

Cleveland

Las Vegas
Minneapolis-Saint Paul
Cleveland

Dailas-Fort Worth
Nassau-Suffolk
Indianapolis
Miami-Fort Lauderdale
Houston

San Diego

San Antonio
Seattle-Tacoma
Jacksonville

Denver

Nashville

Phoenix

Revenue
$11,281,000
$11,250,000
$11,240,000
$11,160,000
$11,150,000
$11,120,000
$11,100,000
$11,080,000
$11,000,000
$11,000,000
$10,930,000
$10,900,000
$10,825,000
$10,800,000
$10,750,000
$10,700,000
$10,687,000
$10,630,000
$10,600,000
$10,600,000
$10,558,000
$10,500,000
$10,500,000
$10,500,000
$10,433,000
$10,426,000
$10,400,000
$10,400,000
$10,400,000
$10,390,000
$10,275,000
$10,245,000
$10,235,000
$10,215,000
$10,200,000
$10,200,000
$10,200,000
$10,184,000
$10,164,000
$10,140,000
$10,140,000
$10,100,000
$10,040,000
$10,030,000
$10,000,000

$9,950,000
$9,950,000
$9,940,000
$9,920,000
$9,900,000
$9,830,000
$9,820,000
$9,800,000
$9,750,000
$9,600,000
$9,600,000
$9,540,000
$9,500,000
$9,430,000
$9,400,000
$9,375,000
$9,350,000
$9,347,000
$9,300,000
$9,300,000
$9,300,000
$9,300,000
$9,260,000
$9,260,000
$9,175,000
$9,150,000
$9,130,000
$9,120,000
$9,120,000
$9,100,000
$9,090,000
$9,080,000
$9,037,000
$9,026,000
$9,000,000
$9,000,000
$8,954,000
$8,950,000
$8,930,000
$8,900,000

Owner
Entercom

Bonneville International Corp.

Hubbard Bdcstg., Inc.
Clear Channel Commun.
CBS/Infinity

Nassau Bdcstg.
Entercom

CBS/Infinity

Citadel Commun. Corp.
Radio One

WRAL FM, Inc.

Greater Media, Inc.
Clear Channel Commun.
Clear Channel Commun.
ABC Inc.

Entercom

Clear Channel Commun.
Clear Channel Commun.

Bonneville International Corp.

CBS/Infinity

Clear Channel Commun.
ABC Inc.

CBS/Infinity

Clear Channel Commun.

Bonneville International Corp.

CBS/Infinity

Greater Media, Inc.
Hispanic Bdcstg. Corp.
Sandusky Radio

Clear Channel Commun.
Cox Radio

Cox Radio

CBS/Infinity

Clear Channel Commun,
Clear Channel Commun.
Clear Channel Commun.
James Crystal Enterprises
Cox Radio

Clear Channel Commun.
Clear Channel Commun.
Journal Broadcast Group
Clear Channel Commun.
CBS/infinity

CBS/infinity

ABC Inc.

CBS/Infinity

Clear Channe! Commun.
Clear Channel Commun.
Entercom

Entercom

Clear Channe!l Commun.
Clear Channel Commun.

Mount Wilson FM Broadcasters

Clear Channel Commun.
Clear Channel Commun.
Entercom

Clear Channel Commun.
Beasley Broadcast Group
Hispanic Bdcstg. Corp.
Saga Commun., Inc.
Hispanic Bdcstg. Corp.
Clear Channel Commun.
CBS/Infinity

CBS/Infinity

Clear Channel Commun.
Emmis Bdcstg.

Fisher Bdcstg., Inc.
CBS/Infinity

Clear Channel Commun.
Radio One

CBS/Infinity

Hubbard Bdcstg., Inc.
Clear Channel Commun.
Radio One

Cox Radio

Emmis Bdcstg.

Clear Channel Commun.
CBS/Infinity
Jefferson-Pilot Commun.
CBS/Infinity

Sandusky Radio

Cox Radio

CBS/Infinity

Clear Channel Commun.
CBS/Infinity

www.duncanradio.com
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The Nation’s Highest BiIIing Radio Market Portfolios

Revenue Mkt Rev Revenue Mkt Rev
Market Owner 2000 %2000 Market Owner 2000 %2000
1 New York CBS/Infinity $291,870,000 353 | 26 Cincinnati Clear Channel $70,936,000 54.6
2 Los Angeles CBS/Infinity $289,900,000 31.7 | 27 Minneapolis - Saint Paul Clear Channel $69,160,000 39.3
3 Los Angeles Clear Channel $277,800,000 30.4 | 28 Miami - Fort Lauderdale Clear Channel $68,061,000 26.1
4 New York Clear Channel $211,250,000 255 | 28 Boston Entercom $62,380,000 18.1
5 Chicago CBS/Infinity $195,950,000 35.1 | 30 Tampa - Saint Petersburg  Clear Channel $62,359,000 47.3
6 Boston CBS/Infinity $154,250,000 447 | 31 Aflanta Clear Channel $62,100,000 16.8
7 Chicago Clear Channel $144,900,000 259 | 32 Los Angeles Emmis Broadcasting $61,950,000 6.8
8 Houston Clear Channel $141,955,000 43.0 | 33 New York ABC Inc. $60,600,000 7.3
9 Aflanta Cox Radio $120,000,000 325 | 34 San Francisco ABC Inc. $59,900,000 12.6
10 San Francisco CBS/Infinity $117,600,000 247 | 35 Atlanta CBS/infinity $59,800,000 16.2
11 San Francisco Clear Channel $117,310,000 247 | 36 San Francisco Bonneville Internationa!l Corp. $59,100,000 12.4
12 Washington, DC Clear Channel $113,140,000 30.1 | 37 Cleveland Clear Channel $58,285,000 494
13 Philadelphia CBS/Infinity $112,100,000 35.9 | 38 Boston Greater Media, Inc. $58,200,000 16.9
14 Dallas - Fort Worth Clear Channel $108,850,000 27.5 | 39 San Diego Clear Channe! $56,933,000 31.7
15  Dallas - Fort Worth CBS/Infinity $101,430,000 257 | 40 Washington, DC ABC Inc. $55,751,000 14.8
16 New York Emmis Broadcasting $101,050,000 12.2 | 41 New York Spanish Broadcasting System  $55,700,000 6.7
17 Washington, DC CBS/Infinity $100,770,000 26.8 | 42 Saint Louis CBS/Infinity $55,200,000 39.4
18  Detroit CBS/Infinity $93,380,000 34.3 | 43 Los Angeles ABC Inc. $55,100,000 6.0
19 San Francisco Susquehanna Radio Corp. $89,800,000 18.9 | 44 Miami - Fort Lauderdale Cox Radio $54,732,000 21.0
20 Denver Clear Channel $88,460,000 46.8 | 45 Dallas - Fort Worth ABC Inc. $54,520,000 13.8
21 Philadelphia Clear Channel $86,630,000 27.7 | 46 Baltimore CBS/Infinity $53,720,000 411
22  Seattle - Tacoma Entercom $83,850,000 345 | 47 Boston Clear Channel $53,100,000 15.4
23  Detroit Clear Channel $83,370,000 30.6 | 48 Seattle - Tacoma CBS/Infinity $51,900,000 21.4
24  Los Angeles Hispanic Broadcasting Corp. $81,700,000 8.9 | 49 Dallas - Fort Worth Susquehanna Radio Comp. $51,685,000 13.1
25  Phoenix Clear Channel $76,420,000 40.2 | 50 Washington, DC Bonneville International Corp.  $46,190,000 13.1
Market Portfolios with the Highest Revenue Shares
Rev Mkt Rev Mkt
Owner Market Revenue 2000 % 2000 Owner Market Revenue 2000 % 2000
1 Citadel Commun. Corp. Bloomington, IL $7,895,000 86.8 |26 Cumulus Media Montgomery $8,150,000 50.9
2  Forever Broadcasting Altoona $5,670,000 83.4 27 Cumulus Media Bismarck, ND $3,300,000 50.8
3 Clear Channel Huntington - Ashland $7,680,000 746 |28 Citadel Commun. Corp. Modesto $11,500,000 50.7
4 Citadel Commun. Corp. Lansing $15,660,000 732 |29 Clear Channel Syracuse $15,792,000 50.3
5  Clear Channel Asheville $7,400,000 71.8 |30 Citadel Commun. Corp. Albuquerque $21,135,000 50.2
6  Clear Channel Davenport - Rock Island - 31 Clear Channel Allentown - Bethlehem $14,325,000 49.9
Moline $10,003,000 62.9 |32 Cumulus Media Wilmington, NC $6,270,000 49.8
7  U.S. Broadcasting, LP Macon $7,770,000 59.8 33 Clear Channel Columbus, GA $5,862,000 49.7
8 Beasley Broadcast Group  Fayetteville, NC $11,830,000 58.6 34 Cumulus Media Waterloo - Cedar Falls $3,825,000 49.7
Clear Channel Portsmouth - Dover - 35 Delmarva Broadcasting Co. Wilmington, DE $11,800,000 49.6
Rochester $9,795,000 58.3 36 Clear Channel Cleveland $58,285,000 494
10 NextMedia Erie $5,960,000 57.3 | 37 Clear Channel Roanoke - Lynchburg $10,375,000 48.5
11 Clear Channel Worcester $8,600,000 56.6 38 Clear Channel Sandusky, OH $5,960,000 485
12 CBS/Infinity Fresno $22,579,000 56.0 39 Clear Channei Honolulu $13,702,000 48.4
13 Saga Commun., Inc. Manchester $7,810,000 55.8 40 Clear Channel Beaumont - Port Arthur, TX $7,020,000 48.4
14  Citadel Commun. Corp. Binghamton $5,850,000 55.7 | 41 Beasley Broadcast Group ~ Greenville - New Bern -
15 Clear Channel Manchester $7,800,000 55.7 Jacksonville $11,605,000 48.4
16 Midwest Commun., Inc. Green Bay $8,380,000 55.1 42 Pamal Broadcasting Pensacola $6,040,000 483
17 Clear Channel Cincinnati $70,936,000 54.6 43 Clear Channel Tiffin, OH $14,010,000 48.3
18 Clear Channel Waco, TX $5,170,000 54.4 44 Cumulus Media Flint $7,760,000 47.9
19 Federated Media Fort Wayne $11,695,000 52.7 | 45 Radio Works Rockford $7,040,000 47.9
20 Cumulus Media Youngstown $11,530,000 52.4 46 Clear Channel Madison $14,540,000 478
21 Rubber City Radio Group ~ Akron $12,000,000 51.9 | 47 Cox Radio Jacksonville $26,149,000 477
22 Clear Channel Louisville $27,900,000 51.8 | 48 Clear Channel Tampa - Saint Petersburg $62,359,000 473
23 Clear Channel Wheeling $4,335,000 516 |49 Clear Channel Grand Rapids $20,260,000 471
24 NextMedia Canton $7,000,000 515 |50 CBS/Infinity Hartford $34,690,000 46.9
25 Regent Commun., Inc. Utica - Rome $5,650,000 51.4 51 Clear Channel Dayton $18,468,000 46.9
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Estimated Radio Revenue by Market

Five-Year %

Five-Year %

Market 1995 Rev 2000 Rev  Growth (95-00) 2005 Rev  Growth (00-05)
AKRON $14,900,000 $23,100,000 55.0 $30,300,000 31.2
ALBANY-SCHENECTADY-TROY $26,100,000 $41,100,000 57.5 $53,300,000 29.7
ALBUQUERQUE $28,100,000 $42,100,000 49.8 $60,700,000 442
ALLENTOWN-BETHLEHEM $19,900,000 $28,300,000 422 $37,600,000 329
ALTOONA $4,900,000 $6,800,000 38.8 $9,000,000 32.4
AMARILLO $6,600,000 $9,600,000 455 $12,500,000 30.2
ANCHORAGE $12,700,000 $16,700,000 31.5 $21,400,000 28.1
APPLETON-OSHKOSH $11,300,000 $17,100,000 51.3 $23,400,000 36.8
ASHEVILLE $6,500,000 $10,300,000 58.5 $14,300,000 38.8
ATLANTA $170,000,000 $369,000,000 117.1 $515,000,000 39.6
ATLANTIC CITY/CAPE MAY $13,400,000 $19,800,000 47.8 $28,300,000 42.9
AUGUSTA, GA $11,200,000 $16,600,000 48.2 $22,700,000 36.7
AUSTIN $42,500,000 $89,300,000 110.1 $130,500,000 46.1
BAKERSFIELD $15,200,000 $20,900,000 375 $29,000,000 38.8
BALTIMORE $79,800,000 $130,800,000 63.9 $176,900,000 35.2
BATON ROUGE $18,700,000 $27,700,000 48.1 $40,000,000 44 4
BEAUMONT-PORT ARTHUR $9,200,000 $14,500,000 57.6 $19,100,000 31.7
BILLINGS $5,500,000 $7,600,000 38.2 $10,300,000 35.5
BINGHAMTON $7,900,000 $10,500,000 32.9 $13,800,000 314
BIRMINGHAM $32,400,000 $47,300,000 46.0 $66,600,000 40.8
BISMARCK, ND $4,300,000 $6,500,000 51.2 $8,600,000 32.3
BLOOMINGTON, IL $6,000,000 $9,100,000 517 $12,200,000 34.1
BOISE $13,000,000 $23,000,000 76.9 $32,000,000 39.1
BOSTON $171,000,000 $345,300,000 101.9 $484,000,000 40.2
BRIDGEPORT (Fairfield County) $27,300,000 $37,500,000 374 $48,700,000 29.9
BUFFALO $39,800,000 $56,300,000 415 $74,900,000 33.0
BURLINGTON, VT $7,800,000 $10,700,000 37.2 $14,300,000 33.6
CANTON $9,400,000 $13,600,000 447 $17,900,000 316
CAPE COD, MA $10,500,000 $14,900,000 419 $19,700,000 32.2
CEDAR RAPIDS $10,500,000 $15,800,000 50.5 $21,300,000 34.8
CHARLESTON, SC $14,400,000 $23,200,000 61.1 $31,300,000 34.9
CHARLESTON, WV $9,500,000 $13,900,000 46.3 $18,400,000 324
CHARLOTTE $57,600,000 $108,200,000 87.8 $156,500,000 446
CHARLOTTESVILLE, VA $5,500,000 $7,900,000 43.6 $10,600,000 34.2
CHATTANOCOGA $16,000,000 $22,500,000 40.6 $30,400,000 35.1
CHICAGO $319,000,000 $558,900,000 75.2 $798,500,000 429
CINCINNATI $79,200,000 $130,000,000 64.1 $179,600,000 38.2
CLEVELAND $78,000,000 $118,100,000 51.4 $165,600,000 40.2
COLORADO SPRINGS $14,400,000 $25,300,000 75.7 $36,100,000 427
COLUMBIA, SC $19,400,000 $30,200,000 55.7 $43,100,000 42.7
COLUMBUS, GA $8,500,000 $11,800,000 38.8 $16,900,000 43.2
COLUMBUS, OH $61,000,000 $96,400,000 58.0 $138,500,000 43.7
CORPUS CHRISTI $9,400,000 $14,200,000 511 $18,000,000 26.8
DALLAS - FORT WORTH $204,600,000 $395,200,000 93.2 $576,400,000 459
DAVENPORT - ROCK ISLAND - MOLINE $11,700,000 $15,900,000 359 $21,700,000 36.5
DAYTON $29,000,000 $39,400,000 35.9 $50,000,000 26.9
DENVER $105,500,000 $188,900,000 79.1 $281,600,000 491
DES MOINES $20,800,000 $26,900,000 29.3 $36,000,000 33.8
DETROIT $167,800,000 $272,500,000 62.4 $382,100,000 40.2
DULUTH $5,400,000 $7,700,000 42.6 $10,200,000 325
EL PASO $16,200,000 $23,000,000 42.0 $30,300,000 317
ERIE $7,300,000 $10,400,000 425 $13,900,000 33.7
EUGENE $9,900,000 $12,300,000 242 $16,500,000 341
EVANSVILLE $13,500,000 $19,100,000 415 $25,800,000 351
FARGO $9,000,000 $13,600,000 51.1 $17,900,000 31.6
FAYETTEVILLE, NC $11,300,000 $20,200,000 78.8 $26,900,000 332
FLINT $11,900,000 $16,200,000 36.1 $20,900,000 29.0
FORT MYERS - NAPLES, FL $18,700,000 $30,400,000 62.6 $41,800,000 375
FORT WAYNE $15,900,000 $22,200,000 39.6 $30,100,000 35.6
FRESNO $25,500,000 $40,300,000 58.0 $54,200,000 34.5
GAINESVILLE-OCALA, FL $10,500,000 $14,700,000 40.0 $20,000,000 36.1
GRAND RAPIDS $30,000,000 $43,000,000 43.3 $60,600,000 40.9
GREEN BAY $10,000,000 $15,200,000 52.0 $20,900,000 375
GREENSBORO-WINSTON SALEM $31,600,000 $46,800,000 48.1 $63,800,000 36.3
GREENVILLE-NEW BERN-JACKSONVILLE $14,600,000 $24,000,000 64.4 $32,100,000 33.8
GREENVILLE-SPARTANBURG $26,700,000 $42,100,000 57.7 $58,200,000 38.2
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Estimated Radio Revenue by Market

Five-Year %

Five-Year %

Market 1995 Rev 2000 Rev Growth (95-00) 2005 Rev  Growth (00-05)
HARRISBURG $20,900,000 $28,300,000 35.4 $38,900,000 37.5
HARTFORD $47,400,000 $75,100,000 58.4 $97,700,000 30.1
HONOLULU $22,500,000 $28,300,000 25.8 $36,300,000 28.3
HOUSTON $182,100,000 $330,300,000 81.4 $487,300,000 47.5
HUNTINGTON, WV $7,500,000 $10,300,000 37.3 $13,600,000 32.0
HUNTSVILLE $12,300,000 $17,500,000 423 $23,400,000 33.7
INDIANAPOLIS $62,300,000 $90,000,000 445 $126,200,000 40.2
JACKSON, MS $16,000,000 $21,800,000 36.3 $29,500,000 35.3
JACKSONVILLE $35,500,000 $54,800,000 54.4 $74,500,000 35.9
JOHNSON CITY - KINGSPORT - BRISTOL ~ $11,900,000 $17,000,000 42.9 $23,000,000 35.3
JOHNSTOWN, PA $5,700,000 $7.500,000 31.6 $9,900,000 32.0
KALAMAZOO $8,600,000 $13,100,000 52.3 $17,500,000 33.6
KANSAS CITY $57,000,000 $91,400,000 60.4 $123,000,000 34.6
KNOXVILLE $22,000,000 $35,600,000 61.8 $47,900,000 34.6
LAFAYETTE, IN $5,400,000 $8,700,000 61.1 $11,600,000 33.3
LAFAYETTE, LA $11,900,000 $17,300,000 45.4 $24,800,000 43.4
LANCASTER $8,700,000 $12,900,000 48.3 $16,800,000 30.2
LANSING $14,800,000 $21,400,000 44.6 $28,300,000 32.2
LAS VEGAS $38,000,000 $80,000,000 110.5 $120,800,000 51.0
LEXINGTON $17,000,000 $25,000,000 471 $33,100,000 32.4
LINCOLN $10,300,000 $14,600,000 417 $19,300,000 322
LITTLE ROCK $17,500,000 $26,400,000 50.9 $36,300,000 37.5
LOS ANGELES $495,000,000 $914,000,000 84.6 $1,329,000,000 454
LOUISVILLE $32,500,000 $53,900,000 65.8 $72,800,000 35.1
LUBBOCK $7,900,000 $12,700,000 60.8 $17,000,000 33.9
MACON $9,900,000 $13,000,000 31.3 $17,400,000 33.8
MADISON $18,900,000 $30,400,000 60.8 $40,900,000 34.5
MANCHESTER $8,800,000 $14,000,000 59.1 $18,900,000 35.0
McALLEN - BROWNSVILLE $14,800,000 $24,200,000 63.5 $32,500,000 34.3
MEMPHIS $40,600,000 $59,900,000 47.5 $80,900,000 35.1
MIAMI - FT. LAUDERDALE $154,500,000 $260,300,000 68.5 $363,200,000 39.5
MILWAUKEE $57,300,000 $85,000,000 48.3 $117,900,000 38.7
MINNEAPOLIS - ST. PAUL $105,000,000 $175,800,000 67.4 $247,600,000 40.8
MOBILE $13,500,000 $20,500,000 51.9 $28,500,000 39.0
MODESTO $14,200,000 $22,700,000 59.9 $30,100,000 32.6
MONTEREY - SALINAS - SANTA CRUZ $13,600,000 $21,400,000 57.4 $29,300,000 36.9
MONTGOMERY $11,200,000 $16,000,000 42.9 $21,900,000 36.9
NASHVILLE $48,400,000 $76,400,000 57.9 $105,600,000 38.2
NASSAU - SUFFOLK $37,000,000 $56,700,000 53.2 $72,000,000 27.0
NEW HAVEN $14,200,000 $18,700,000 31.7 $24,500,000 31.0
NEW ORLEANS $41,600,000 $64,800,000 55.8 $86,300,000 33.2
NEW YORK $436,000,000 $827,200,000 89.7 $1,170,900,000 415
NORFOLK $42,000,000 $59,200,000 41.0 $80,700,000 36.3
ODESSA - MIDLAND, TX $7,300,000 $10,700,000 46.6 $13,800,000 29.0
OKLAHOMA CITY $31,200,000 $46,700,000 49.7 $64,800,000 38.8
OMAHA $28,700,000 $39,600,000 38.0 $55,000,000 38.9
ORLANDO $62,900,000 $114,200,000 81.6 $163,100,000 42.8
OXNARD - VENTURA $8,900,000 $13,500,000 51.7 $17,800,000 31.9
PANAMA CITY, FL $6,600,000 $9,500,000 43.9 $12,600,000 32.6
PENSACOLA $0 $12,500,000 N/A $17,000,000 36.0
PEORIA $11,700,000 $16,700,000 42.7 $22,000,000 31.7
PHILADELPHIA $192,200,000 $312,500,000 62.6 $428,000,000 37.0
PHOENIX $97,500,000 $190,000,000 94.9 $274,000,000 44.2
PITTSBURGH $70,600,000 $112,500,000 59.3 $156,200,000 38.8
PORTLAND, ME $14,700,000 $20,200,000 37.4 $27,100,000 34.2
PORTLAND, OR $72,400,000 $125,000,000 72.7 $180,000,000 440
PORTSMOUTH - DOVER - ROCHESTER $9,200,000 $16,800,000 82.6 $22,400,000 33.3
PROVIDENCE $33,500,000 $49,300,000 47.2 $66,900,000 35.7
RALEIGH-DURHAM $40,400,000 $83,200,000 105.9 $122,800,000 47.6
RENO $12,900,000 $22,100,000 71.3 $30,400,000 37.6
RICHMOND $34,700,000 $51,500,000 48.4 $70,900,000 37.7
RIVERSIDE - SAN BERNARDINO $23,400,000 $38,200,000 63.2 $51,700,000 35.3
ROANOKE - LYNCHBURG $15,000,000 $21,400,000 42.7 $29,400,000 374
ROCHESTER, NY $29,800,000 $45,200,000 51.7 $63,500,000 40.5
ROCKFORD $8,600,000 $14,700,000 70.9 $19,300,000 31.3
SACRAMENTO $67,400,000 $104,300,000 54.7 $142,300,000 36.4
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Estimated Radio Revenue by Market

Five-Year % Five-Year %
Market 1995 Rev 2000 Rev  Growth (95-00) 2005 Rev  Growth (00-05)
SAGINAW - BAY CITY - MIDLAND $14,000,000 $18,200,000 30.0 $23,500,000 29.1
SAINT LOUIS $90,000,000 $140,000,000 55.6 $190,000,000 35.7
SALISBURY-OCEAN CITY $10,300,000 $14,100,000 36.9 $18,900,000 34.0
SALT LAKE CITY $48,700,000 $89,800,000 84.4 $135,400,000 50.8
SAN ANTONIO $59,600,000 $91,100,000 52.9 $121,900,000 33.8
SAN DIEGO $106,000,000 $179,600,000 69.4 $256,400,000 42.8
SAN FRANCISCO $198,000,000 $475,800,000 140.3 $636,300,000 33.7
SAN JOSE $37,200,000 $69,400,000 86.6 $93,000,000 34.0
SANTA BARBARA, CA $7,800,000 $12,300,000 57.7 $16,700,000 35.8
SANTA ROSA $8,100,000 $13,400,000 65.4 $18,300,000 36.6
SAVANNAH $12,600,000 $18,100,000 437 $24,700,000 36.5
SEATTLE $124,000,000 $240,900,000 94.3 $328,300,000 36.3
SHREVEPORT $11,400,000 $16,000,000 404 $22,200,000 38.8
SIOUX FALLS $7,400,000 $10,000,000 35.1 $13,000,000 30.0
SOUTH BEND $11,700,000 $17,100,000 46.2 $22,900,000 33.9
SPOKANE $13,700,000 $20,900,000 52.6 $28,500,000 36.4
SPRINGFIELD, L $9,200,000 $12,600,000 37.0 $16,600,000 31.7
SPRINGFIELD, MA $15,800,000 $18,100,000 14.6 $22,800,000 26.0
SPRINGFIELD, MO $14,100,000 $20,000,000 41.8 $26,900,000 345
STOCKTON $8,200,000 $11,000,000 341 $14,100,000 28.2
SYRACUSE $21,000,000 $31,400,000 495 $42,400,000 35.0
TALLAHASSEE $10,000,000 $14,500,000 45.0 $19,700,000 35.9
TAMPA - ST. PETERSBURG $78,500,000 $129,600,000 65.1 $180,000,000 38.9
TERRE HAUTE $4,900,000 $6,800,000 38.8 $8,900,000 30.9
TOLEDO $19,600,000 $29,000,000 48.0 $38,200.000 31.7
TOPEKA $6,700,000 $9,900,000 47.8 $13,000,000 31.3
TUCSON $24,000,000 $43,200,000 80.0 $60,500,000 40.0
TULSA $28,700,000 $41,200,000 43.6 $57,300,000 39.1
UTICA - ROME $8,000,000 $11,000,000 375 $14,200,000 291
WACO $7,100,000 $9,500,000 33.8 $12,200,000 28.4
WASHINGTON, DC $193,800,000 $369,000,000 90.4 $524,800,000 42.2
WATERLOO - CEDAR FALLS $5,200,000 $7,700,000 481 $10,000,000 29.9
WEST PALM BEACH $33,700,000 $58,000,000 721 $82,900,000 429
WHEELING $6,100,000 $8,400,000 377 $10,700,000 27.4
WICHITA $19,000,000 $28,500,000 50.0 $40,300,000 414
WILKES BARRE - SCRANTON $20,800,000 $28,800,000 38.5 $37,800,000 31.3
WILMINGTON, DE $14,300,000 $23,800,000 66.4 $31,500,000 324
WILMINGTON, NC $6,300,000 $12,600,000 100.0 $17,600,000 39.7
WORCESTER $12,100,000 $15,200,000 256 $20,000,000 31.6
YORK $14,200,000 $20,700,000 45.8 $28,000,000 35.3
YOUNGSTOWN $14,800,000 $22,000,000 48.6 $29,200,000 327
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Market Rank by Revenue for Individual Years
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$20,800,000
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ATLANTA

WASHINGTON, DC
BOSTON

HOUSTON

PHILADELPHIA

DETROIT

MIAMI-FT. LAUDERDALE
SEATTLE

PHOENIX

DENVER

SAN DIEGO
MINNEAPOLIS-ST. PAUL
SAINT LOUIS

BALTIMORE

CINCINNATI

TAMPA-ST. PETERSBURG
PORTLAND, OR
CLEVELAND

ORLANDO

PITTSBURGH
CHARLOTTE
SACRAMENTO
COLUMBUS, OH

KANSAS CITY

SAN ANTONIO
INDIANAPOLIS

SALT LAKE CITY

AUSTIN

MILWAUKEE
RALEIGH-DURHAM

LAS VEGAS

NASHVILLE

HARTFORD

SAN JOSE

NEW ORLEANS

MEMPHIS

NORFOLK

WEST PALM BEACH
NASSAU-SUFFOLK
BUFFALO

JACKSONVILLE
LOUISVILLE

RICHMOND

PROVIDENCE
BIRMINGHAM
GREENSBORO-WINSTON SALEM
OKLAHOMA CITY
ROCHESTER, NY
TUCSON

GRAND RAPIDS
ALBUQUERQUE
GREENVILLE-SPARTANBURG
TULSA
ALBANY-SCHENECTADY-TROY
FRESNO

OMAHA

DAYTON

RIVERSIDE-SAN BERNARDINO
BRIDGEPORT (Fairfield County)
KNOXVILLE

SYRACUSE

FORT MYERS-NAPLES, FL
MADISON

COLUMBIA, SC

TOLEDO

WILKES BARRE-SCRANTON
WICHITA
ALLENTOWN-BETHLEHEM
HARRISBURG
HONOLULU

BATON ROUGE

www americanradiohistorv com

2000
$914,000,000
$827,200,000
$558,900,000
$475,800,000
$395,200,000
$369,000,000
$369,000,000
$345,300,000
$330,300,000
$312,500,000
$272,500,000
$260,300,000
$240,900,000
$190,000,000
$188,900,000
$179,600,000
$175,800,000
$140,000,000
$130,800,000
$130,000,000
$129,600,000
$125,000,000
$118,100,000
$114,200,000
$112,500,000
$108,200,000
$104,300,000

$96,400,000
$91,400,000
$91,100,000
$90,000,000
$89,800,000
$89,300,000
$85,000,000
$83,200,000
$80,000,000
$76,400,000
$75,100,000
$69,400,000
$64,800,000
$59,900,000
$59,200,000
$58,000,000
$56,700,000
$56,300,000
$54,800,000
$53,900,000
$51,500,000
$49,300,000
$47,300,000
$46,800,000
$46,700,000
$45,200,000
$43,200,000
$43,000,000
$42,100,000
$42,100,000
$41,200,000
$41,100,000
$40,300,000
$39,600,000
$39,400,000
$38,200,000
$37,500,000
$35,600,000
$31,400,000
$30,400,000
$30,400,000
$30,200,000
$29,000,000
$28,800,000
$28,500,000
$28,300,000
$28,300,000
$28,300,000
$27,700,000
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51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75
76

Market

LOS ANGELES

NEW YORK

CHICAGO

SAN FRANCISCO
DALLAS-FORT WORTH
WASHINGTON, DC
ATLANTA

HOUSTON

BOSTON

PHILADELPHIA

DETROIT

MIAMI-FT. LAUDERDALE
SEATTLE

DENVER

PHOENIX

SAN DIEGO
MINNEAPOLIS-ST. PAUL
SAINT LOUIS

PORTLAND, OR
TAMPA-ST. PETERSBURG
CINCINNATI

BALTIMORE

CLEVELAND

ORLANDO

CHARLOTTE
PITTSBURGH
SACRAMENTO
COLUMBUS, OH

SALT LAKE CITY

AUSTIN

INDIANAPOLIS

KANSAS CITY
RALEIGH-DURHAM

SAN ANTONIO

LAS VEGAS

MILWAUKEE

NASHVILLE

HARTFORD

SAN JOSE

NEW ORLEANS

WEST PALM BEACH
MEMPHIS

NORFOLK

BUFFALO

JACKSONVILLE
LOUISVILLE
NASSAU-SUFFOLK
RICHMOND

PROVIDENCE
BIRMINGHAM

OKLAHOMA CITY
GREENSBORO-WINSTON SALEM
ROCHESTER, NY
ALBUQUERQUE

GRAND RAPIDS

TUCSON
GREENVILLE-SPARTANBURG
TULSA

OMAHA

FRESNO
ALBANY-SCHENECTADY-TROY
RIVERSIDE-SAN BERNARDINO
DAYTON

BRIDGEPORT (Fairfield County)
KNOXVILLE

COLUMBIA, SC
SYRACUSE

FORT MYERS-NAPLES, FL
MADISON

WICHITA

BATON ROUGE
HARRISBURG

TOLEDO

WILKES BARRE-SCRANTON
ALLENTOWN-BETHLEHEM
HONOLULY

2005
$1,329,000,000
$1,170,900,000

$798,500,000
$636,300,000
$576,400,000
$524,800,000
$515,000,000
$487,300,000
$484,000,000
$428,000,000
$382,100,000
$363,200,000
$328,300,000
$281,600,000
$274,000,000
$256,400,000
$247,600,000
$190,000,000
$180,000,000
$180,000,000
$179,600,000
$176,900,000
$165,600,000
$163,100,000
$156,500,000
$156,200,000
$142,300,000
$138,500,000
$135,400,000
$130,500,000
$126,200,000
$123,000,000
$122,800,000
$121,900,000
$120,800,000
$117,900,000
$105,600,000
$97,700,000
$93,000,000
$86,300,000
$82,900,000
$80,900,000
$80,700,000
$74,900,000
$74,500,000
$72,800,000
$72,000,000
$70,900,000
$66,900,000
$66,600,000
$64,800,000
$63,800,000
$63,500,000
$60,700,000
$60,600,000
$60,500,000
$58,200,000
$57,300,000
$55,000,000
$54,200,000
$53,300,000
$51,700,000
$50,000,000
$48,700,000
$47,900,000
$43,100,000
$42,400,000
$41,800,000
$40,900,000
$40,300,000
$40,000,000
$38,900,000
$38,200,000
$37,800,000
$37,600,000
$36,300,000

© Copyright 2001 Duncan’s Radio Market Guide/Page 15




Market Rank by Revenue for Individual Years

77
78
79
80
81
82
83
84
85
86
86
88
89
90
91
92
93
94
95
96
97
98
99

100

101

102

103

104

105

106

107

108

109

110

111

112

13

14

15
116
17

118

119

120

121

122

123

124

125

126

127

128

129

130

131

132

133

134

135

136

137

138

139

140

141

142

143

144

145

146

147

148

149

150

151

152

Market

FORT MYERS-NAPLES, FL
LITTLE ROCK

LEXINGTON

EL PASO

CHATTANOOGA
JACKSON, MS

FORT WAYNE
SPRINGFIELD, MA
BAKERSFIELD
ROANOKE-LYNCHBURG
AKRON

LANSING
MCcALLEN-BROWNSVILLE
YOUNGSTOWN
PORTLAND, ME
GRNVLL-NEW BERN-JACKSONVILLE
CHARLESTON, SC
COLORADO SPRINGS
WILMINGTON, DE
MODESTO

NEW HAVEN

YORK

SPRINGFIELD, MO
SAGINAW-BAY CITY-MIDLAND
SPOKANE
MONTEREY-SALINAS-SANTA CRUZ
EVANSVILLE

MOBILE

ATLANTIC CITY/CAPE MAY
BOISE

RENO

ANCHORAGE

SAVANNAH

HUNTSVILLE
WORCESTER

FLINT

JOHNSON CITY-KINGSPORT-BRISTOL
LAFAYETTE, LA
DAVENPORT-ROCK ISLAND-MOLINE
PEORIA

SOUTH BEND
SHREVEPORT
APPLETON-OSHKOSH
FAYETTEVILLE, NC
AUGUSTA, GA
MONTGOMERY

CAPE COD, MA

CEDAR RAPIDS
GAINESVILLE-OCALA, FL
LINCOLN
SALISBURY-OCEAN CITY
GREEN BAY
TALLAHASSEE

EUGENE

MACON

CHARLESTON, Wv
CANTON

CORPUS CHRISTI
BEAUMONT-PORT ARTHUR
PORTSMOUTH-DOVER-ROCHESTER
SPRINGFIELD, IL

FARGO
OXNARD-VENTURA
MANCHESTER
LANCASTER

KALAMAZOO

ROCKFORD

COLUMBUS, GA
STOCKTON

SANTA ROSA
UTICA-ROME
BINGHAMTON

LUBBOCK

BURLINGTON, VT

SANTA BARBARA, CA
HUNTINGTON, WV

1995
$18,700,000
$17,500,000
$17,000,000
$16,200,000
$16,000,000
$16,000,000
$15,900,000
$15,800,000
$15,200,000
$15,000,000
$14,900,000
$14,800,000
$14,800,000
$14,800,000
$14,700,000
$14,600,000
$14,400,000
$14,400,000
$14,300,000
$14,200,000
$14,200,000
$14,200,000
$14,100,000
$14,000,000
$13,700,000
$13,600,000
$13,500,000
$13,500,000
$13,400,000
$13,000,000
$12,900,000
$12,700,000
$12,600,000
$12,300,000
$12,100,000
$11,900,000
$11,900,000
$11,900,000
$11,700,000
$11,700,000
$11,700,000
$11,400,000
$11,300,000
$11,300,000
$11,200,000
$11,200,000
$10,500,000
$10,500,000
$10,500,000
$10,300,000
$10,300,000
$10,000,000
$10,000,000

$9,900,000
$9,900,000
$9,500,000
$9,400,000
$9,400,000
$9,200,000
$9,200,000
$9,200,000
$9,000,000
$8,900,000
$8,800,000
$8,700,000
$8,600,000
$8,600,000
$8,500,000
$8,200,000
$8,100,000
$8,000,000
$7,900,000
$7,900,000
$7,800,000
$7,800,000
$7,500,000

77
78
79
80
81
82
83
84
85
86
86
88
89
90
91
92
93
94
95
96
97
98
99
100
101
102
103
104
105
106
107
108
109
110
1
12
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
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Market

DES MOINES

LITTLE ROCK

COLORADO SPRINGS
LEXINGTON
McALLEN-BROWNSVILLE
GRNVLL-NEW BERN-JACKSONVILLE
WILMINGTON, DE
CHARLESTON, SC
AKRON

BOISE

EL PASO

MODESTO
CHATTANOOGA

FORT WAYNE

RENO

YOUNGSTOWN
JACKSON, MS

LANSING
MONTEREY-SALINAS-SANTA CRUZ
ROANOKE-LYNCHBURG
BAKERSFIELD

SPOKANE

YORK

MOBILE

FAYETTEVILLE, NC
PORTLAND, ME
SPRINGFIELD, MO
ATLANTIC CITY/CAPE MAY
EVANSVILLE

NEW HAVEN
SAGINAW-BAY CITY-MIDLAND
SAVANNAH

SPRINGFIELD, MA
HUNTSVILLE

LAFAYETTE, LA
APPLETON-OSHKOSH
SOUTH BEND

2000
$26,900,000
$26,400,000
$25,300,000
$25,000,000
$24,200,000
$24,000,000
$23,800,000
$23,200,000
$23,100,000
$23,000,000
$23,000,000
$22,700,000
$22,500,000
$22,200,000
$22,100,000
$22,000,000
$21,800,000
$21,400,000
$21,400,000
$21,400,000
$20,900,000
$20,900,000
$20,700,000
$20,500,000
$20,200,000
$20,200,000
$20,000,000
$19,800,000
$19,100,000
$18,700,000
$18,200,000
$18,100,000
$18,100,000
$17,500,000
$17,300,000
$17,100,000
$17,100,000

JOHNSON CiTY- KINGSPORT-BRISTOL $17,000,000

PORTSMOUTH-DOVER-ROCHESTER
ANCHORAGE

PEORIA

AUGUSTA, GA

FLINT

MONTGOMERY
SHREVEPORT
DAVENPORT-ROCK ISLAND-MOLINE
CEDAR RAPIDS

GREEN BAY
WORCESTER

CAPE COD, MA
GAINESVILLE-OCALA, FL
ROCKFORD

LINCOLN
BEAUMONT-PORT ARTHUR
TALLAHASSEE

CORPUS CHRISTI
SALISBURY-OCEAN CITY
MANCHESTER
CHARLESTON, Wv
CANTON

FARGO
OXNARD-VENTURA
SANTA ROSA
KALAMAZOO

MACON

LANCASTER

LUBBOCK

SPRINGFIELD, IL
WILMINGTON, NC
PENSACOLA

EUGENE

SANTA BARBARA, CA
COLUMBUS, GA
STOCKTON
UTICA-ROME
BURLINGTON, VT

—  www americanradiohistorv com

$16,800,000
$16,700,000
$16,700,000
$16,600,000
$16,200,000
$16,000,000
$16,000,000
$15,900,000
$15,800,000
$15,200,000
$15,200,000
$14,900,000
$14,700,000
$14,700,000
$14,600,000
$14,500,000
$14,500,000
$14,200,000
$14,100,000
$14,000,000
$13,900,000
$13,600,000
$13,600,000
$13,500,000
$13,400,000
$13,100,000
$13,000,000
$12,900,000
$12,700,000
$12,600,000
$12,600,000
$12,500,000
$12,300,000
$12,300,000
$11,800,000
$11,000,000
$11,000,000
$10,700,000

77
78
79
80
81
82
83
84
85
86
86
88
89
90
91
92
93
94
95
96
97
98
99

100

101

102

103

104

105

106

107

108

109

110

1

112

113

114

115

116

117

118

119

120

121

122

123

124

125

126

127

128

129

130

131

132

133

134

135

136

137

138

139

140

141

142

143

144

145

146

147

148

149

150

151

152

Market 2005
LITTLE ROCK $36,300,000
COLORADO SPRINGS $36,100,000
DES MOINES $36,000,000
LEXINGTON $33,100,000
MCALLEN-BROWNSVILLE $32,500,000
GRNVLL-NEW BERN-JACKSONVILLE $32,100,000
BOISE $32,000,000
WILMINGTON, DE $31,500,000
CHARLESTON, SC $31,300,000
CHATTANOOGA $30,400,000
RENO $30,400,000
AKRON $30,300,000
EL PASO $30,300,000
FORT WAYNE $30,100,000
MODESTO $30,100,000
JACKSON, MS $29,500,000
ROANOKE-LYNCHBURG $29,400,000
MONTEREY-SALINAS-SANTA CRUZ  $29,300,000
YOUNGSTOWN $29,200,000
BAKERSFIELD $29,000,000
MOBILE $28,500,000
SPOKANE $28,500,000
ATLANTIC CITY/CAPE MAY $28,300,000
LANSING $28,300,000
YORK $28,000,000
PORTLAND, ME $27,100,000
FAYETTEVILLE, NC $26,900,000
SPRINGFIELD, MO $26,900,000
EVANSVILLE $25,800,000
LAFAYETTE, LA $24,800,000
SAVANNAH $24,700,000
NEW HAVEN $24,500,000
SAGINAW-BAY CITY-MIDLAND $23,500,000
APPLETON-OSHKOSH $23,400,000
HUNTSVILLE $23,400,000
JOHNSON CITY-KINGSPORT-BRISTOL $23,000,000
SOUTH BEND $22,900,000
SPRINGFIELD, MA $22,800,000
AUGUSTA, GA $22,700,000
PORTSMOUTH-DOVER-ROCHESTER  $22,400,000
SHREVEPORT $22,200,000
PEORIA $22,000,000
MONTGOMERY $21,900,000
DAVENPORT-ROCK 1SLAND-MOLINE  $21,700,000
ANCHORAGE $21,400,000
CEDAR RAPIDS $21,300,000
FLINT $20,900,000
GREEN BAY $20,900,000
GAINESVILLE-OCALA, FL $20,000,000
WORCESTER $20,000,000
CAPE COD, MA $19,700,000
TALLAHASSEE $19,700,000
LINCOLN $19,300,000
ROCKFORD $19,300,000
BEAUMONT-PORT ARTHUR $19,100,000
MANCHESTER $18,900,000
SALISBURY-OCEAN CITY $18,900,000
CHARLESTON, Wv $18,400,000
SANTA ROSA $18,300,000
CORPUS CHRISTI $18,000,000
CANTON $17,900,000
FARGO $17,900,000
OXNARD-VENTURA $17,800,000
WILMINGTON, NC $17,600,000
KALAMAZOO $17,500,000
MACON $17,400,000
LUBBOCK $17,000,000
PENSACOLA $17,000,000
COLUMBUS, GA $16,900,000
LANCASTER $16,800,000
SANTA BARBARA, CA $16,700,000
SPRINGFIELD, IL $16,600,000
EUGENE $16,500,000
ASHEVILLE $14,300,000
BURLINGTON, VT $14,300,000
UTICA-ROME $14,200,000

www.duncanradio.com
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Market Rank by Revenue for Individual Years

153
154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170
171
172
173

Market

SIOUX FALLS

ERIE
ODESSA-MIDLAND, TX
WACO

TOPEKA

AMARILLO

PANAMA CITY, FL
ASHEVILLE
WILMINGTON, NC
WHEELING
BLOOMINGTON, IL
JOHNSTOWN, PA
BILLINGS
CHARLOTTESVILLE, VA
DULUTH

LAFAYETTE, IN
WATERLOO-CEDAR FALLS
ALTOONA

TERRE HAUTE
BISMARCK, ND
PENSACOLA

www.duncanradio.com

1995
$7,400,000
$7,300,000
$7,300,000
$7,100,000
$6,700,000
$6,600,000
$6,600,000
$6,500,000
$6,300,000
$6,100,000
$6,000,000
$5,700,000
$5,500,000
$5,500,000
$5,400,000
$5,400,000
$5,200,000
$4,900,000
$4,900,000
$4,300,000

$0

153
154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170
m
172
173

Market
ODESSA-MIDLAND, TX
BINGHAMTON

ERIE

ASHEVILLE
HUNTINGTON, WV
SIOUX FALLS
TOPEKA

AMARILLO

PANAMA CITY, FL
WACO
BLOOMINGTON, IL
LAFAYETTE, IN
WHEELING
CHARLOTTESVILLE, VA
DULUTH
WATERLOO-CEDAR FALLS
BILLINGS
JOHNSTOWN, PA
ALTOONA

TERRE HAUTE
BISMARCK, ND

2000
$10,700,000
$10,500,000
$10,400,000
$10,300,000
$10,300,000
$10,000,000

$9,900,000
$9,600,000
$9,500,000
$9,500,000
$9,100,000
$8,700,000
$8,400,000
$7,900,000
$7,700,000
$7,700,000
$7,600,000
$7,500,000
$6,800,000
$6,800,000
$6,500,000

153
154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170
171
172
173

Market

STOCKTON

ERIE

BINGHAMTON
ODESSA-MIDLAND, TX
HUNTINGTON, WV
SIOUX FALLS
TOPEKA

PANAMA CITY, FL
AMARILLO
BLOOMINGTON, IL
WACO

LAFAYETTE, IN
WHEELING
CHARLOTTESVILLE, VA
BILLINGS

DULUTH
WATERLOO-CEDAR FALLS
JOHNSTOWN, PA
ALTOONA

TERRE HAUTE
BISMARCK, ND

www americanradiohistorv com

2005
$14,100,000
$13,900,000
$13,800,000
$13,800,000
$13,600,000
$13,000,000
$13,000,000
$12,600,000
$12,500,000
$12,200,000
$12,200,000
$11,600,000
$10,700,000
$10,600,000
$10,300,000
$10,200,000
$10,000,000

$9,900,000
$9,000,000
$8,900,000
$8,600,000
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Explanations and Comments

IMPORTANT

Please read this section carefully and refer to it often as you use this book.
This section will help you get the most from every table in this report.

ALL REVENUE FIGURES ARE IN GROSS DOLLARS.

Ranks/Key Revenue Statistics (1)

= 2000 ARB Rank This market’s rank

among the 286 markets currently sur-
veyed by Arbitron.

= 2000 MSA Rank This market’'s rank

among to 300+ Metropolitan Statistical Ar-
eas designated by the U.S. Census Bu-
reau. The Arbitron metro rank and gov-
ernment-recognized MSA rank often dif-
fer, because the Arbitron metro areas and
Census Bureau MSAs are comprised of
different geographic areas (different coun-
ties or portions of counties).

» 2000 DMA Rank refers to Nielsen’s TV

market designation. As with MSA, DMA
geography usually differs from Arbitron
metros, due to differences between the
geographic coverage of a market’s TV
signals and its radio signals. Also, many
DMAs are “hyphenated,” or include more
than one city. Thus, Nielsen TV DMA
designations do not always match
Arbitron radio metro designations. When
this occurs, we refer the reader to the
major city in the DMA.

2000 Revenue Rank is this market’s
rank among the 173 markets that are
covered in this report.

2000 Revenue is our estimate of the
market’s total market revenue for the
year 2000. This figure appears in his-
toric context in the REVENUE HISTORY
AND PROJECTIONS table (detailed be-
low).

Estimated Revenue per Share Point
is the market’s total revenue divided by
the number of available commercial
share points. “Available shares” is de-
termined by subtracting total “lost”
shares from 100. “Lost” listening is the
total of the “below-the-line” shares (usu-
ally to out-of-market signals) and “un-
listed” shares (usually to non-commer-
cial stations, which are not listed in stan-
dard Arbitron reports).

Population Per Station is the market’s
12+ population divided by the number
of stations which appear “above-the-
line” in the Spring, 2000 Arbitron report.
Manager’s Market Ratings The first fig-
ure shows station managers’ current rat-
ing of their markets on a five-point scale;
the second is their rating of how they
feel the market will be performing five
years from now. The results were gen-
erated from Duncan’s annual financial
questionnaire sent to general managers
and sales managers. One of the ques-
tions was “On the scale below, how

www.duncanradio.com

would you rate your market?” Awful 1,
Average 2-3, Super 4-5

The managers were asked to circle
the number on the scale approximating
their opinion of the market. The re-
sponses reflect the average ratings. A
rating of 2.5 to 3.5 is basically a neutral
response. Our experience is that gen-
eral the managers tend to overrate their
own market slightly.
New: Five-year revenue gain %. An in-
teresting new Duncan statistic, showing
the market's cumulative revenue in-
crease during the years 1996-2000 —and

reflecting each market's overall revenue
gain in radio’s greatest expansion period.
Revenues in eight markets have more
than doubled during these five years.
Many other markets saw gains of over
50% during the period.

Revenue History and
Projections (2)

This table presents our most important
data for each market. It shows the rev-
enue history, last year’s revenue total
and a five-year revenue projection. Each

®

2000 Revenue Estimates
@ 2001-10-2005 Revenue Estimates

% of
Revenue %  Retail Sales | 19 WDFNAM

3 WOMCFM O
4 WIRAM FSIT

Confidence Levels 5 WRIFFM  AOR

6 WILBFM B
7 WCSX FM
8 WYMVFM  J
) | 9 WYCDFM C
Comments' Market reports revenue to Hungerford. 10 WXYTAM T
Canadian stations plus WGPR-F WCHB and WQBH 90 | 11 WDRQFM  CHR

not participate 12 WKQIFM CHR

13 WMXDFM  B/AC
14 WDTJFM B
| 15 WPLT FM
16 WKRK FM
i *7 WGRVFM  B/C
18 WLLCFM CLHITS
SPRTS

CHR-NR
Media Revenue Estimates T

20 WGPRFM  B/AC

Radio $272500000 236 00038 |
Talevision $439.000,000 38 1 00061 12 M SAC
Newspaper  $357.000,000 310 00050 | VA
Outdoor $63000.000 55 00009

Cable TV $21500.000 19 00003 |

Media Totals  $1.153.000.000

00161 | 1 Detrort market

Note Use Newspaper and Qutdoor estrmates with |
caution.

www duncanradio com

Detroit
2000 ARB Rank 7 ‘ 2000 Revenue $272 500,000 | Manager s Market Ranking {current) 30
2000 MSA Rank 6 Rev per Share Paint $3,135.788 | Manager s Market Ranking {future) 34
2000 DMA Rank 9 | Population per Station 127.553 30 ‘
2000 Rev Rank 1101173 | 2000 Revenue Change 14.9% Five-year revenue gain % (95-00) 624
Revenue History and Projections
Radio Revenue History . Radio Revenue Projections
9% % 97 98 99 |00 ot 02 03 24 05

uncan Revenue Est 1678 1 1800 | 2034 2176 | 2372 J ar2s | | | :
Yearly Growth Rate (95-00) 6 4% assigned | ‘ [ ] ‘ | | |
Projected Revenue Estimates | I ‘ | ‘ 2861 3061 | 3275 3538 | 3821
Revenue per Capita 3460 3704 | 4168 | 4459 l 4706 | 5396 | I | I I
Yearly Growth Rate (35-0C): 6 2% assigned ! | | | ‘ |
Projected Revenue per Capita ! | ! 5651 ‘ 6030 | 6435 | 6937 ' 7473
Resulting Revenue Estmate ! ‘ | l | 2995 3205 | 3429 | 3704 | 4001
Revenue as % of Retail Sales 00029 | 00030 i 00033 | 00034 ' oo03s | 00038 | ‘
Mean % (95-00) 0 0033 | | | | | ‘ | !
Resulting Revenue Estimate | | | 2492 2628 | 2764 2900 | 3036
MEAN REVENUE ESTIMATE | ‘ | | 283 | 2065 1 3156 | z31 3619

@ Population and Demographic Estimates
Historic - Projections
95 % 97 ‘%8 99 ‘r_'oo 1 ot 02 03 04 05
Total Population (miions) 4850 4860 | 4880 4880 | 5040 | 5050 | 5063 5076 | 5089 5100 | 5113
Retad Sales (billons) ss00 | 5340 1 6220 | 6370 6700 ‘ 1140 | 7582 ‘ 7964 8376 8788 9200
) | Highest Billing Radio Entities Combined  Revenue
Market Profile | (inciudes duopolies and combos} @ Reveriue Share
@ Below-the-Line Listening Shares’ a7 | 1 CBS/nfinty WWJAM, WOMC FM, WVRr—fM, WYCD FM. WXYT AM

e 2 RKCEM i C tions WNIC FM. WJLB FM, WKQI FM $95.380 000 3
S Tie : i lear Channel Communications b b b
S oy |2 XD P, WLLC P, WDFN AM  WYUR AM $83,370,000 306
Number of Viable S . 230 | 3 GreaterMega ing WRIF Fi WCSX FM. WGRV FM $41620,000 153

Iiils G ENTE DRI 4 ABCInc WJRAM, WDRQ FM, WPLT FM $40.100,000 147
Average Share Points per Viable Station 38 | & RadooOne WDTJ FM, WDMK FM, WCHB AM $10,440 200 38
Rev per Avallable Share Point $3.135788 | 6 WGPR, Inc WGPRFM $2'200,000 08
Estimated Rev for Mean Station $11.915994 | 7 Queans Broadcasting Corp WQBH AM $1500 D00 06
Average HH Income $51,849
Average Age %0 |
Average Education 122 . q i
Average Home Value s68 300 | Highest Billing Stations Radio Revenue Breakdowns
Population Change (1999-2004) 12 | Calls Format oue  Pct. Pet. Revenue  Pct. Change
g::z ﬁ:‘:;g:::g" (1999-2004) g;f 1T WNICFM  AC s B0 115 ioca 708 $190.137,000 (+13)
e VR 7 | 2 wwaam N 524350000 92 Natonal 292 $78,504,000 (+16)

$24 300,000 88
$22,400.000 82
$20.680.000 786

Note Trade equals 2 3% of local Ir 1993 twas 2 7%

$20.000.000 73
$15 040,000 55
$13.000,000 48
$12,600.000 46
$12,200.000 45
$10.750.000 39
$10,630.000 39
$10.200.000 37
$8.325,000 kR
$6.950.000 26
$6.300,000 23
$5,900.000 22
$5,740,000 21
$5.500,000 20
$2,200,000 08
$1.500,000 06
$1.340,000 05
$775.000 03

NOTE Canadian stations take about $4 million out of
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year’s Market Guide covers the last
fullyear (figures for the year 2000 are pre-
sented in this, the 2001 edition), the pre-
vious five years, and also include five year
forward projections.

For these same periods, market revenue
totals are also presented as revenue-per-
capita and revenue as a per-cent of retail
sales.

Duncan’s Radio Revenue Estimates
Jim Duncan has been surveying radio in-
dustry revenues and publishing his rev-
enue estimates annually since 1985. He
was the first to take up the mantle when
the Fowler FCC discontinued the
Commission’s annual financial reports.
Duncan went a step beyond the FCC. His
pioneering revenue surveys presented a
far-more-complete revenue picture than
had ever been available from the FCC,
thereby becoming an industry standard.
The estimates in this report were all gen-
erated by Jim Duncan, based on informa-
tion from multiple sources. Much of the in-
formation is generated from our annual
revenue and market survey. We are in-
debted to the many group heads and
CFOs who have shared information. Much
of our best information is thru access to
individual market revenue reports pro-
duced by the accounting firms to which
stations report revenues. When all else
fails, Mr. Duncan makes an estimate on
his own, relying on his knowledge of the
markets and past performance trends.

Jim Duncan’s notes on how each
section was generated:

| begin by calculating a percentage
showing each market’s yearly revenue
growth rate between 1995 and 2000. In
many markets this is simply a matter of
calculating a compound growth rate. In
some markets | adjust the percentage ac-
cording to my own feelings and intuitions.
Such a change would severely affect fu-
ture projections so | take the liberty of “flat-
tening” the percentages a bit. In some
other cases, | do not use each of the five
years to calculate the percentage. They
are so marked.

For the years 2001 through 2004 | use
the yearly growth rate to project the
market’s revenue.

= Revenue Per Capita represents the ra-
dio revenue dollars per person in the
market's metro. It is calculated by divid-
ing the total population into revenue fig-
ures. The resulting figures are in dollars.
s The Projected Revenue Per Capita fig-
ure is multiplied by the assigned yearly
growth rate to derive a total revenue
estimate for each of the years 2001
through 2005. The population estimates
are obviously very important to the accu-
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racy. | use estimates supplied by “Sales
and Marketing Management - Survey of
Buying Power”. Their population esti-
mates are listed in the “Polulation and
Demographic Estimates” section. The
yearly per capita estimate is multiplied by
the yearly population estimate.

Some radio_observers believe that
revenue as a % of retail sales is the most
accurate way to project radio revenue.
The percentage is calculated by divid-
ing total radio revenue by total retail
sales. The results are based on my es-
timated radio revenue for each year and
the retail sales for each year as reported
in Sales and Market Management.

s Mean % 1995-2000 was calculated by
finding an average of the “Revenue as
a percentage of retail sales for the years
1995 through 2000. The result is an es-
timate of radio revenue for those years.
The retail sales figures are listed in the
“Polulation and Demographic Estimates”
section and they were also supplied by
“Sales and Marketing Management -
Survey of Buying Power”. S&MM (a di-
vision of Claritas) is probably the most
reliable “future” date provider available
and | am fortunate to be able to use their
data.

= Mean Revenue Estimates are probably
the most important and useful figures in
this section. This is simply a calculated
average for the three revenue estimates
which, as we have discussed, were cal-
culated in three different ways. This
tends to flatten out the figures a bit.

I believe this section provides the most
complete and comprehensive revenue
estimates available to the radio industry.
The figures must be used with caution,
however. They are largely based on past
performance and as every mutual fund
prospectus says - past performance does
not necessarily guarantee future perfor-
mance.

So how valuable and reliable are the pro-
jections? | feel they are most useful when
they are used as a beginning point for fur-
ther analysis. | suggest you take these fig-
ures and factor in your own knowledge of
the individual markets and any other vari-
ables you have knowledge of.

| have the most confidence in the rev-
enue projections when all three methods
of calculation result in similar figures. How-
ever, in some markets, the estimates vary
rather drastically.

Population and Demographic
Estimates (3)

This table shows total population and re-
tail sales for each year from 1995 through

2005. The figures for 1999 and 2003 are
actual figures (or projections) as provided

— _  WWwW americanradiohistorv com

by “Sales and Marketing Management”.
The figures for the other years are Duncan
projections.

Market Profile )

This table presents several indices, which,

taken together, should give the user a bet-

ter understanding of each radio market.

s Below-the-Line Listening The percent-
age of listening which goes to stations
which are not “home to the market.”
Arbitron allows stations to eiect the mar-
ket which they consider “home.” Thus,
a station’s “home” market is not always
the market in which it is licensed. Ex-
ample: WAAF (FM) is licensed to
Worcester, MA, but considers Boston its
home market and appears under Bos-
ton. But generally, in most markets, be-
low-the-line listening connotes listening
to out-of-market stations.

While it is assumed that all stations
which are “home” to a market will sell in
that market, stations which are not
“home” to a market may or may not sell
there. This figure is presented as an aid
in determining how much listening goes
to the core local stations in a metro. The
“home” stations generally account for the
overwhelming majority of radio revenue
in a market.

s Unlisted Station Listening The percent

of all radio listening which goes to sta-
tions not listed in the rating books. “Un-
listed” listening is primarily to non-com-
mercial stations or to commercial sta-
tions with listening levels too low to meet
Arbitron’s minimum threshold for inclu-
sion in its ratings reports.
Note: Though Arbitron surveys all radio
listening, whether commercial or non-
commercial, it does not list non-commer-
cial listening in its standard ratings re-
ports. Non-commercial listening esti-
mates are not availabie to Duncan’s, or
to Arbitron’s regular commercial station
clients. .

s Total Lost Listening The total of be-
low-the-line and unlisted shares.

= Available Share Points The remaining
shares; those which reflect “home” lis-
tening to the commercial stations in a
market. This figures varies greatly from
market to market. It is the crucial figure
when calculating how much revenue is
available per share point. Many broad-
casters just divide total revenue figures
by 100 and say that is close enough. The
figures shown here are much more ac-
curate.

= Number of Viable Stations The num-
ber of stations which, in our judgment,
are active and viable competitors for ad-
vertising dollars in the market. The other
stations are generally those with less
than a 1.0 share or stations from small

www.duncanradio.com




towns far from the metro’s principal city.

A “full viable” station has 1) a signal
which covers all of the market, or a very
significant part of it; 2) at least a signifi-
cant ratings presence in the market and
3) revenue significant enough that, in our
judgment, the station is a “player” in the
commercial spot marketplace.

A “half viable” station is one which
has a measurable presence in the mar-
ket, but falls short of full viability based
on signal, ratings or revenue.

Each signal was reviewed for geo-
graphic and population reach.

m Mean Share Points Per Station The
number of available share points divided
by the number of viable stations.

m Revenue Per Available Share Point
The market’s “Available Share Points”
divided into the market’s 2000 total rev-
enue.

a Estimated Revenue for Mean Station

Derived by multiplying the “Revenue per
Available Share Point” by the “Mean
Share Points per Station”.
The figures in the “Market Profile” sec-
tion provide a good starting point for pro-
jecting an individual station’s revenue
and for estimating what an average sta-
tion in the market bills. It tends to un-
derestimate revenue for the top rated
stations in the market.

Highest Billing Radio Entities (s)

Confidence Levels (7)

Confidence Levels indicate how confident
I am about the revenue estimates and pro-
jections. There are only two main levels:
Normal or Below Normal. In some cases,
| qualified the “Below Normal” with a
“Slightly” or “Much.”

Media Revenue Estimates (s)

Media Revenue Estimates shows the es-
timated revenue for each of four major ad-
vertising vehicles. The figures are in gross
dollars. My confidence levels for radio rev-
enue are high, medium for television, and
low for newspaper and outdoor. Newspa-
per estimates include retail space, inserts
and what | call “Retail Classified”. Retail
Classified would be auto advertising and
real estate. | would not include personals,
yard and garage sales, and other lineage
which would be placed by an individual

rather than a business. Newspaper sales
do not include the revenue derived from
the sale of the paper to subscribers and
newsstand sales.

As | said, | have a low confidence level
with the newspaper and outdoor advertis-
ing estimates. In general, | took a national
percentage of retail sales for each medium
and applied it to each individual market.
Local radio managers and owners were
asked for their estimates. Some of them
were helpful, but most broadcasters really
don't have any idea what the newspaper
bills. My hope is that people will read these
pages and make suggestions about how |
can improve the estimates.

The “%” figure is a particular medium’s
share of the total estimated dollars for all
five media. The “% of Retail Sales” shows
a medium’s revenue as expressed as a
percentage of total 2000 retail sales.
Radio's sales are the equivalent of $4.40

This table shows 1) The owners who have
stations in the market which are significant
in the spot radio marketplace; 2) The sta-
tions they own; 3) The aggregate esti-
mated revenue all of the stations held by
that owner in the market, and 4) Each
owner’s percentage of the spot revenue
pie.

This year’s analysis covers ownership
of more than 3,100 stations and more than
480 groups and individual owners.

Highest Billing Stations )

The highest-billing stations in the market,
as estimated by Jim Duncan.

Jim Duncan’s personal notes on the in-
dividual station revenue estimates:
This is a fascinating, albeit controversial
listing. It shows what | believe to be the
highest billing stations in each market and
their 2000 revenue. Sources in some mar-
kets helped me to a degree — primarily in
ranking the stations — but | accept full re-
sponsibility, credit, and blame for what is
printed.

| used several formulas for estimating
the revenue — all of which | consider pro-
prietary. | will tell you that the formulas in-
clude revenue per share point potential,
the station’s format, and other variables.
My goal is to be within 5% of actual.

www.duncanradio.com

@ Detroit
Commerce and Industry
Important Businesses and Forbes Largest Private
Industries Fortune 500 C __Forbes 500 Companies Companies — _INC 500 Companies ___
Automobile General Motors 3, CMS Energy Barton Malow Anacon
Machinery Ford Motor a | Comerica CenTra Computer Consultants of
Steel | Kmart 36 Delghl Automotive Systems Guardian Industnes Amenca
Machine Tools Lear 140 | DTE Energy fiitch Ventures Engineenng Solid Solutions.
Chemicals CMS Energy 211 | Federal-Mogul McNaughton-McKay Electric HTC Giobal Services
Gas Transmission and Masco 255 | Ford Mendian Automative Systems Image Process Design
Distribution Federat-Mogul 298 | General Motors MSX Intemational Paramount Technologies
DTE Energy 318 | Kmart | Oxford Automotve | Portable Church Incustries
Menitor Automotve 340 | Lear | Plastipak Packagng Taiking Book World
! Kally Services 381 | Masco Sherwood Food Distnbutors
Putte 302 | Visteon | Simplified Employment Services |
Comenca EXE] ‘ ave Enterpnses. i
| Venture Industries
‘ Walbndge. Aldinger ‘
|
Socio-E Viable Stations Q 1)
Ethnlc Income ($000) Age Education | CMXFM RN WCSKFM  WDFN-AM
White 749 | <520 221 12t0-24 205 NonHigh School Grad 236  WOMK-FM WDRQ-FM WDTLFM  WGPR-FM
Black 28 ‘ $20-5489 308 25t0-54 542 High School Grad 304 WGRV-FM WJLB-FM WJR-AM WKQI-FM
Amer Indian” 04 $50-$999 328 85-pius 253  Coliege 1-3 years 279  WKRK-FM WLLC-FM WMXD-FM  WNIC-FM
AsanPaclsi 21 ‘ $100+ 143 College 4+ years 182  WOMCFM WPLT-FM WQBH-AM  WRIF-FM
Hispanic * 25 WVMV-FM WWJ-AM WXYT-AM  WYCD-FM
| Colleges and Universities {# of Students}
- N Wayne State U 29.392
@ Competitive Media | oy Ford GG M
Major Over the Alr Television U of Michigan Dearborn 7682
Calls CityofLic.  Chan. Net Owner LMA/JSA Colt 6.873
WIBK perot 2 FOX Fox | Betron  of Business 6.303
WDV Detroit 4 NBC Post-Newsweek U of Detrot Mercy 6.222
WXYZ-TV Detroit 7 ABC Senpps Howard | Oaklang CC 4.665
WDWB Detroit 20 wB Granite (and more)
WPXD Ann Arbor 31 PAX Paxson Total Students (FT & PT) 91.473
WADL Mt Clemens 38 IND Adell |
WKBD Detroit 50 UPN cBS
WTVS Detroit 56 PBS Detrot ETV Best Golf Courses
WWU-TV Detroit 62 CBS CBS
CC of Detron, Oskiand Hills, Detroit GC Indranwood, TPC of
Major Daily Newspapers AM PM Sun Owner Michigan
Detrott Free Press, The Ostrait News -
and Free Press 365,145 768913 Knight Ridder
The Detroit News The Datroit News Weather Data
and Free Press 232434 768,913  Gannett Co Inc Eiavation. “81g
Annual Precipitation 3 5mn
Annual Snowfall 317in
Average Windspeed 102(5W)
| JAN JuL TOTAL YR
Avg Max Temp 317 831 583
Avg Min_Temp 192 634 414
| Average Temp 255 733 499
I
|
Employment Breakdowns
By Industry By Occupation Unemployment
1 Manutac Durables 431,499 2092% | Admin SupportClenical 347 031 1683% w90 82%
2 Retall Trade 361.084 17.51% | Professional 293700 1424% | Jui91 89%
3 Health Sves 187,710 910%  Exec,Admin & Managerial 253 629 1230% | Juo2 104%
4 Educatonal Svcs 143564  696% | Precis Produc /CraftReparr 248 167 1203%  jy93 8.3%
5 Fin Ins & Real Estate 129121 626%  Sales 245 143 1185% | Juio4 68%
6 Other Prof Svs 125806  6.10%  Svc Exclud Protective & HH 220,446 1069% | Al of 1995 51%
7 Business & Repair Svcs 115908 562% | Machine Oprs, Fab, Assemb 8 Inspec 173,026 839% | Allof 1996 45%
8 Construction 96753  469% | Techmicians & Support 80224 3B9%  Allof 1997 3%
9 Wholesale Trade 90942  441%  Transportation & Moving 73813 358% | Allof 1998 36%
10 Manutac . Non-Durables 86607  420% | Handiers, Cleaners, Help . Laborers 70744 343% | aiof 1999 35%
Total Metro Employees 2,062,507
Top 10 Total Employees 1.768,994  BS77T%
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per $1,000 of retail sales. TV and news-
paper are $12.90 and $14.50 per thou-
sand, respectively. Total advertising on the
four media is over $30.00 per thousand
dollars of retail sales. These percentages
are higher than normal (except for radio
and outdoor which are close to normal).

Commerce and Industry (9)

These listings show which companies are
headquartered in each market. The Forbes
500 and Fortune 500 companies show the
major corporations. The INC 500 is a list-
ing of the fastest growing small, privately-
owned companies. The rank of each For-
tune 500 company is shown. Most com-
panies in the Fortune 500 would also be
listed in the Forbes 500.

Socio-Economic Breakdowns (10)

= Average Household Income as of 2000

and provided by Claritas.

Average Age as of 2000 and provided

by Claritas.

Average Education as of 2000 and pro-

vided by Claritas.

Average Home Value as of 2000 and

provided by Claritas.

Population change 99-04 Gross

change in total population based on

S&MM projections.

m Retail Sales Change 99-04 Gross
change in retail sales based on S&MM
projections.

Number of B or C FM Stations

Self explanatory, except stations must be
viable and have competitive signals over
the market. All figures are based on
Duncan analysis.

Viable Stations 1)

See the explanation of the “viable station”
concept under the “Market Profile” expla-
nations above. Please note that this is not
always an even number.

Competitive Media (12)

m Over The Air Television Full-power TV
stations in the DMA. Low-power stations
are listed only when affiliated with a
major network.

= Daily Newspapers The circulation and
ownership information were provided
through the courtesy of Editor & Pub-
lisher.

Colleges and Universities (13)

The major colleges and universities in
each market are listed along with the num-
ber of students enrolled as of 2000.
Source: The College Board.
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Employment Breakdown (14)

Major Radio Station Sales (15)

This data is also provided by Claritas. The
column on the left shows employment by
one of 17 industry/SIC categories. The top
10 categories are listed. The column on
the right shows employment by job de-
scription or occupation; again, for 10 of the
17 categories.

= Unemployment This figure was re-
searched through several government
sources. For some markets, no data is
available.

Station sales, with prices listed where
available. Individual station prices in some
large group deals are estimates by Jim
Duncan.

Radio Programming Formats

m Please turn to page 22 to see our list
of format code abbreviations.

WEBTIFm Hanson Communications-

www.duncanradio.com

Liggett

Detroit
@ Major Radio Station Sales

Major Radlo Station Sales Since 1993
Year Cails From To Price {E)
1993 wLQv Sold by Michasl Ghntrier $2,800,000
1993 WRIF-F Great Amencan Greater Media $11,500,000
1993 WMTG, WNIC-F Fairmont Bdcstg Partners $39,000,000
1994 WXYT Friz Infiruty $23.000,000
1984 WMXD-F itz Secret $13,000,000
1995 WDOZ, WNIC-F Bdcst Prins Evergreen $37,000,000
1995 WKQIF Bdcst. Prins Evergreen $44,000,000
1995 WDFN, WWWW-F Shamrock Chancelior $18.000,000
1995 WJR, WHYT-F Cap Cities/ABC Disney/ABC $71.000,000
1995 WWJ, WYST-F cBS Westinghouse 350,000,000
1995 WYCD-F Aliance Infieuty 56,000,000
1995 WQRS-F Marlin Amer. Radio Sys. $21,000,000 Cancelled
1996 WDFN, WWWW-F Chancetlar Evergrean $30 000,000
1996 WCAR Wolpin Children's Bdcstg $1,500,000
1996 WQRS-F Re-sold by Martin Amer Radio Sys $18,500,000
1996 WDZR-F Ragan Henry SynCom
1996 WQRS-F Amer, Radio Sys Secret $27,000,000
1996 WOMC-F Infinity Westinghouse $98,000.000
1996 wxYT Infinity Westinghouse $20,000,000
1996 WYCD-F Infinity Westinghouse $89,000,000
1996 WJLB-F,WMXD-F Secrat Westinghouse $168,000,000
1996 WQRS-F Secret Westinghouse $32,000.000
1996 WQRS-F Traded by Evergreen Greater Media WWRC in Washington + $9 5 mil
1997 Evergreen stations merged into Chancellor
1997 $2,900,000
1997 WEXL (1340 Royal Oak) Crawlord $3.500,000
1997 WDRQ-F Viacom Chancellor $42,000.000
1997 WDRQ-F Chancellor ABC/Disney $45,000,000
1997 WLLZ (560 Monroe) Greater Media Crawtord $3.150,000
1997 WCHB-AF Bell Radio One $33,500,000
1998 WQBH (Control}
1998 WCAR (1090} Children’s 52,000,000
1998 WWBR-F Syncom Radio One $27.000,000
310000 WHLSAM Wismer Broadcasting Liggett Port Huron  With WSAQ-F: §3.200,000
310000 WSAQFM Wismer Broadcasling Liggett Port Huron  With WHLS: $3,200,000
3/21/00  WPHMAM Hanson Communications: Liggett With WHYT, WBTI-F. $2,240,000
312100 WHYTAM Hanson Communications. Liggett With WBTI-F. WPHM: §2,240,000

With WHYT, WPHM: $2,240,000
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Radio Programming Formats

Format codes used in this edition of Duncan’s Radio Market Guide

AC
AC-NR
AOR
AOR-NR
AOR-P
B

B/AC
B/G

B/O

BIZ

C

C/O
CHR
CL

CL AOR
CL HITS
E

EZ

FS

G

J

KIDS

N

N/T

O

REL
REL-CC
SAC

SP
SP-C
SP-NT
SP-R
SP-TP
SP-VA
SP-TJ
SPRTS
ST

T

U

VA
?

Many formats represent a melding of two format categories, and exhibit many on-air characteristics and split
audience composition characteristics of both formats. In such cases, both symbols are used, separated by a
slash mark. These would include such hybrids as “CHR/U,” representing a CHR station leaning Urban, or FS/T,

representing a

www.duncanradio.com

Adult Contemporary

Modern AC

Album Oriented Rock

New Rock

Progressive AOR

Black (audience 75% Black)
Black Adult Contemporary
Black Gospel

Black Oldies

Business News and Talk
Country

Classic Country
Contemporary Hit Radio (Top 40)
Classical

Classic AOR, Classic Rock
Classic Hits, 70s Oldies
Ethnic (usually foreign language)
EZ Listening, Beautiful Music
Full Service

Gospel

Jazz and New Adult Contemp.
Children’s

News

News/Talk

Oldies

Religion, Christian
Contemporary Christian

Soft Adult Contemporary
Hispanic/Spanish

Hispanic Contemporary
Hispanic News/Talk

Hispanic Regional

Hispanic Tropical

Hispanic Variety

Hispanic Tejano

Sports

Standards, Big Band, Nostalgia
Talk

Urban (majority of audience is non-white)
Variety

Others or unknown

Full Service station with substantial Talk segments.
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Akron

2000 ARB Rank: 68 2000 Revenue: $23,100,000 Manager's Market Ranking (current): 29
2000 MSA Rank: 77 Rev per Share Point: $772,575 Manager's Market Ranking (future) : 27
2000 DMA Rank: 15 (Cleveland, OH) Population per Station: 96,367 6
2000 Rev Rank: 85 of 173 2000 Revenue Change: 9.5% Five-year revenue gain % (95-00): 55.0
Revenue History and Projections
Radio Revenue History Radio Revenue Projections
95 '96 ‘97 '98 '99 ‘00 01 ‘02 ‘03 ‘04 ‘05
Duncan Revenue Est: 14.9 17.0 179 19.5 211 231
Yearly Growth Rate (95-00):5.7% assigned
Projected Revenue Estimates: 240 25.2 26.8 289 30.3
Revenue per Capita: 21.85 24.85 26.13 28.22 30.49 33.33
Yearly Growth Rate (95-00): 4.7% assigned
Projected Revenue per Capita: 34.53 36.16 38.34 41.35 43.22
Resulting Revenue Estimate: 251 26.28.1 30.3 317
Revenue as % of Retail Sales: 0.0023 0.0024 0.0024 0.0025 0.0025 0.0026
Mean % (95-00) 0.0025
Resulting Revenue Estimate: 23.2 243 25.5 26.6 27.8
MEAN REVENUE ESTIMATE: 241 25.3 26.8 28.6 29.9
Popuiation and Demographic Estimates
Historic Projections
'95 '96 '97 ‘98 '99 00 01 '02 '03 '04 ‘05
Total Population {millions): 0.682 ’ 0.684 ‘ 0.685 ’ 0.691 ‘ 0.692 0.693 0.695 \ 0.697 ‘ 0.699 [ 0.699 ‘ 0.701
Retail Sales (billions): 6.50 7.00 7.40 7.80 8.40 8.80 9.26 9.72 10.18 10.64 11.10
Highest Billing Radio Entities Combined Revenue
Market Profile (includes duopolies and combos) Revenue Share
Below-the-Line Listening Shares: 53.6 1 Rubber City Radio Group: WAKR AM, WONE FM, WQMX FM $12,000,000 519
lTJ“t"SI‘Ed tS‘L?“?“ Listening: ;gf 2 Clear Channel: WKDD FM, WTOU AM $6,560,000 28.4
otal Lost Listening: ! - .
Available Share Points: 29.9 3 Media-Com, Inc.: WIMP AM, WNIR FM $3,600,000 15.6
Number of Viable Stations: g0 | 4 Salem: WHLO AM $450,000 18
Average Share Points per Viable Station: 5.0
Rev. per Available Share Point: $772,575
Estimated Rev. for Mean Station: $3,862,875
Average HH Income: $47,797
Average Age: 357
Average Education: 125 ) . .
Average Home Value: $63,600 | Highest Billing Stations
Population Change (1999-2004): 1.0 | Calls Format Revenue Pct.
Retail Sales Ch;-mge (1999-2004): 26.7 1 WKDD FM __ CHR/AC $6,100,000 26.4
Cable Penetration: N/A
Number of Class B or C FMs: 3 2 S EAIEY o
: 3 WONEFM AOR $4,300,000 18.6
4 WNIR FM T $3,600,000 15.6
Confidence Levels 5 WAKRAM  T/FS $2,300,000  10.0
6 WTOUAM SPRTS 60,000 2.0
2000 Revenue Estimates: Slightly below normal 7 WH(L)O AM  REL gso 000 19

2001-t0-2005 Revenue Estimates:

Comments: Market does not report revenue. Managers
expect 4% to 6% revenue increase in 2001,
Media Revenue Estimates
% of
Revenue %  Retail Sales
Radio $23,100,000 16.7 0.0026
Television $46,100,000 33.4 0.0052
Newspaper $59,000,000 427 0.0067
Qutdoor $6,600,000 4.8 0.0008
Cable TV $3,300,000 2.4 0.0004
Media Totals: $138,100,000 0.0157

Note: Use Newspaper and Qutdoor estimates with
caution. Split DMA with Cleveland and Canton. TV

revenue is estimate of Akron’s share. Total

TV

revenue for DMA is estimated to be $285,500,000.
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Akron

Commerce and Industry

Important Businesses and

Forbes Largest Private

Industries Fortu 0 Col ni Forbes 500 Companies Companies INC 500 Companies

Rubber Goodyear Tire & Rubber 136 | FirstEnergy Carter Jones Cos North American Precast

Chemicals FirstEnergy 266 | Goodyear Tire & Rubber Great Lakes Cheese

Ptastics B.F. Goodrich 322 Republic Technologies Intl

Trucking

Boilers

Auto Stampings

Aircraft Equipment

Socio-Economic Breakdowns Viable Stations

Ethnic Income ($000) Age Education WAKR-AM WHLO-AM WKDD-FM WNIR-FM

White: 87.1 | <$20: 224 | 12-t0-24 21.4 | Non High School Grad: 20.9 | WONE-FM WQMX-FM WTOU-AM

Black: 11.4 | $20-$49.9: 35.9 | 25-t0-54 51.9 | High School Grad: 35.1

Amer. Indian: 0.2 | $50-$99.9:  30.9 | 55-plus 26.8 | College 1-3 years: 242 | Colleges and Universities (# of Students)

Asian/Pac.Isl.: 1.3 | $100+: 10.8 College 4+ years: 19.8

Hispanic: * 08 Kent State U. 20,359

U. of Akron 19,426

Competitive Media Total Students (FT & PT) 39,785

Major Over the Air Television

Calls City of Lic.  Chan. Net Owner imausa | Best Golf Courses

WVPX Akron 23 PAX Paxson Firestone, Sharon

WAQH-LP Akron 29 IND Media-Com

WEAO Akron 49 PBS Weather Data

WBNX-TV Akron 55 wB Winston

Also see Cleveland & Canton NO WEATHER DATA AVAILABLE.

Major Daily Newspapers M PP Sun Owner

Akron Beacon Journal 140,329 191,127  Knight Ridder

Employment Breakdowns

By Industry By Occupation Unemployment
1 Retail Trade 59,962 18.31% Admin. Support/Clerical 51,579 15.75% | Jul 90: 4.8%
2 Manufacturing, Durable Goods 46,518 14.21% Professional 45,295 13.83% | Jul 91: 5.8%
3 Manufac., Non-Durables 33,080 10.10% Exec., Admin. & Managerial 40,947 12.51% | Jul 92: 6.9%
4 Educational Svcs. 29,209 8.92% Sales 39,786 12.15% | Jul 93: 5.9%
5 Health Svcs. 28,970 8.85% Precis. Produc./Craft/Repair 38,655 11.81% | Jul 94: 51%
6 Other Prof. Svcs. 19,477 5.95% Svc., Exclud. Protective & HH 38,042 11.62% | All of 1995 4.5%
7 Construction 17,050 5.21% Machine Oprs., Fab., Assemb. & Inspec. 25,565 7.81% | All of 1996 4.6%
8 Wholesale Trade 16,384 5.00% Transportation & Moving 13,330 4.07% | All of 1997 4.3%
9 Fin,, Ins. & Real Estate 15,513 4.74% Technicians & Support 12,873 3.93% | All of 1998 4.0%
10 Business & Repair Svcs. 14,542 4.44% Handlers, Cleaners, Help., Laborers 12,829 3.92% | All of 1999 4.2%

Total Metro Employees 327,420
Top 10 Total Employees 280,705  85.73%

Major Radio Station Sales

Major Radio Station Sales Since 1993

Year Calls From To Price (E)

1993 WAKR, WONE-F Ragan Henry owners of WQMX-F $9,300,000

1996 WHLO, WTOF-F Mortenson Salem $8,000,000

04/09/00 WTOU AM Barnstable Clear Channel

04/09/00 WKDD FM Barnstable Clear Channel
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Albany-Schenectady-Troy

2000 ARB Rank: 59 2000 Revenue: $41,100,000 Manager's Market Ranking (current): 2.9
2000 MSA Rank: 69 Rev per Share Point: $488,124 Manager's Market Ranking (future) : 2.8
2000 DMA Rank: 56 Population per Station: 22,230 33
2000 Rev Rank: 59 of 173 2000 Revenue Change: 9.6% Five-year revenue gain % (95-00): 575
Revenue History and Projections
Radio Revenue History Radio Revenue Projections
'95 '96 ‘97 ‘98 '99 00 ‘01 '02 ‘03 '04 ‘05
Duncan Revenue Est: 26.1 28.0 30.8 337 375 411
Yearly Growth Rate (95-00): 6.5% assigned
Projected Revenue Estimates: 43.0 46.4 48.5 50.7 53.3
Revenue per Capita: 29.90 31.93 35.24 38.65 43.05 47.24
Yearly Growth Rate (95-00): 5.6% assigned
Projected Revenue per Capita: 49.48 53.46 55.94 58.48 61.55
Resulting Revenue Estimate: 45.0 48.6 50.8 53.1 55.8
Revenue as % of Retail Sales: 0.0029 0.0030 0.0032 0.0033 0.0036 0.0038
Mean % (95-00) 0.0033
Resulting Revenue Estimate: 37.2 39.1 411 43.0 44.9
MEAN REVENUE ESTIMATE: 41.7 44.7 46.8 48.9 51.3
Population and Demographic Estimates
Historic Projections
‘95 ‘96 ‘97 '98 '99 00 01 ‘02 ‘03 '04 '05
Total Population {millions): 0.873 ‘ 0.877 ’ 0.874 ‘ 0.872 ’ 0.871 0.870 0.869 0.868 ’ 0.867 \ 0.867 ’ 0.866
Retail Sales (biltions): 8.90 9.40 9.60 10.10 10.40 10.70 11.28 11.86 12.44 13.02 13.60
. Highest Billing Radio Entities Combined Revenue
Market Profile (includes duopolies and combos) Revenue Share
Below-the-Line Listening Shares: 2.1 1 Clear Channel: WGY AM, WHRL FM, WKKF FM, WPYX FM, WRVE FM,  $16,020,000 39.0
Unlisted Station Listening: 13.7 WTRY FM
Total Lost Listening: 158 | 2 Albany Broadcasting Company: WAJZ FM, WFLY FM, WIZR AM, $12,735,000 31.0
Available Share Points: 84.2 WROW AM, WYJB FM, WZMR FM
Number of Viable Stations: - 165 | 3 Regent: WABT FM, WGNA FM, WQBK FM, WTMM AM $9,940,000 24.2
R >1 | 4 TeleMedia: WABY AM, WCPT FM, WKLI FM, WZEC FM $590,000 1.4
R [0 GRS SEIRD (e $488,124 | 5 Norhshore Communications Inc.: WEQX FM $570,000 14
Estimated Rev. for Mean Station: $2,489,432 .
Average HH Income: $49.827 6 Gateway Broadcasting Corp.: WBKK FM $190,000 0.5
Average Age: ' ’37.1 7 Anastos Broadcast Group Corp.: WQAR FM, WUAM AM, WVKZ AM $160,000 0.4
Average Education: 125 ) - . .
Average Home Value: s99,000 | Highest Billing Stations Radio Revenue Breakdowns
Population Change (1999-2004): -0.5 | Calls Format Revenue Pct. Pct. Revenue  Pct. Change
g:‘;}g iae'ﬁiuiﬁiﬁ?e (1999-2004): 32421 1 WGNA AF C $6.600,000 161  Local: 765 $29,808,000 (+61)
Number of Class B or C FMs: .6 2 WPYX FM AOR $5,740,000 14.0  National: 235 $9,174,000 (+21.7)
’ 3 WFLY FM CHR $5,500,000 13.4 Note:Trade equals 9.7% of local. In 1999, it was 11.9%
. 4 WYJB FM SAC $5,220,000 12.7  and 16% in 1998
Confidence Levels 5 WGY AM  FS $3,880,000 9.4
- 6 WRVE FM AC/NR $3,700,000 9.0
2000 Revenue Estimates: Normal 7 WQBK FF AOR-NR $2.770.000 6.7
2001-t0-2005 Revenue Estimates: Normal 8 WIRY AF O $1'150'000 28
9 WHRLFM  AOR-P 980,000 2.4
Comments: Market reports revenue to Miller, Kaplan. 10 WAJZ EM BO 2860 000 21
WEQX-F, WCPT-F, WBKK-F and a few other low-rated 11 WROWAM T $780’000 19
stations do not cooperate, so estimates were made. 12 WCPT FF AC/CHR $590'000 1' 4
Managers look for a 3% to 5% revenue gain in 2001. 13 WEQX FM AOR-NR $570v000 1: 4
14 WKKF FM CHR $570,000 1.4
. . 15 WABT FM B/O $400,000 1.0
Media Revenue Estimates 16 WZMREM 4 $225,000 05
17 WBKK FM CL $190,000 0.5
% of | 18 WTMMAM SPRTS $170,000 0.4
Revenue %  Retail Sales | 19 WUAMAM ST $160,000 0.4
Radio $41,100,000 17.2 e | 29 WHEEY e SRRy e
Television $91,400,000 38.2 0.0085
Newspaper $92,900,000 38.9 0.0087
Outdoor $9,000,000 3.8 0.0008
Cable TV $4,600,000 1.9 0.0004
Media Totals: $239,000,000 0.0223

Note: Use Newspaper and Qutdoor estimates with

caution.
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Albany-Schenectady-Troy

Commerce and Industry

Important Businesses and

Forbes Largest Private

Industries Fortune 500 Companies Forbes 500 Companies Caompanies INC 500 Companies
Government PPL 315 Golub Logical Net
Financial Air Products & Chemicals 324 Telecommunications Analysis
Food Products Bethlehem Steel! 399 Group
Electrical Equipment
Abrasive Products
Asbestos Products
Turbines
Socio-Economic Breakdowns Viabie Stations
Ethnic Income ($000) Age Education WABT-FM WAJZ-FM WBKK-FM WCPT-FF
White: 92.6 | <$20: 20.3 | 12-to-24 21.0 | Non High School Grad: 19.7 | WEQX-FM WFLY-FM WGNA-AF WGY-AM
Black: 5.2 | $20-$49.9: 36.7 | 25-to-54 51.4 | High School Grad: 31.8 | WHRL-FM WKKF-FM WKLI-FM WPTR-AM
Amer. Indian: 0.2 | $50-$99.9: 32.8 | 55-plus 27.6 | College 1-3 years: 24.4 | WPYX-FM WQBK-FF WROW-AM  WRVE-FM
Asian/Pac.isl.: 2.0 | $100+: 10.2 College 4+ years: 240 | WTRY-AF WYJB-FM WZMR-FM
Hispanic: * 2.3
Colleges and Universities (# of Students)
s . Regents Coll. 16,617
Competitive Media SUNY at Albany 15,808
Major Over the Air Television Hudson Valley CC 9.519
Calls City of Lic. Chan. Net Owner LMAJSA Renssel Polytechnic Inst. 6,438
WRGB-TV Schenectady 6 CBS Freedom C of St. Rose 3,682
WTEN Albany 10 ABC Young Siena Coll. 2,791
WNYT Albany 13 NBC Hubbard Schenectady County CC 2,649
WMHT Albany 17 PBS WMHT (and more)
WXXA-TV Albany 23 FOX Clear Channel
WVBG-LP Albany 25 UPN Vision 3 WIS () 67,408
WEWB Albany 45 wB Tribune
WYPX Amsterdam 55 PAX Paxson
Best Golf Courses
jor Daily N
Major Daily Newspapers A PM Sun Owner Albany CC, Saratoga Park
Times Union 99,051 147,041  Hearst Newspapers
Schenectady Daily Gazette;
The Sunday Gazette 56,646 57,210
Troy Record; The Sunday Record 23,66 25,560 | Register Co.
roy unday Recor 8 Journal Register Weather Data
Elevation: 275
Annual Precipitation: 36.5 in.
Annual Snowfall: 65.7 in.
Average Windspeed: 8.8 (S)
JAN JuL TOTAL YR.
Avg. Max. Temp: 30.4 83.9 58.1
Avg. Min. Temp: 12.5 60.1 371
Average Temp: 21.5 72.0 47.6
Employment Breakdowns
By Industry By Occupation Unemployment
1 Retail Trade 68,646 15.93% Admin. Support/Clerical 86,813 20.14% |Jul 90: 3.3%
2 Public Administration 49,943 11.59% Professional 70,798 16.43% |Jul 91: 5.3%
3 Educational Svcs. 45,970 10.67% Exec., Admin. & Managerial 59,098 13.71% |Jul 92: 6.3%
4 Health Svcs. 42,054 9.76% Saies 47,756 11.08% [Jul 93: 4.6%
5 Other Prof. Svcs. 33,938 7.87% Sve., Exclud. Protective & HH 44,828 10.40% |Jul 94: 4.9%
6 Manufacturing, Durable Goods 30,965 7.18% Precis. Produc./Craft/Repair 41,017 9.52% |All of 1995 5.0%
7 Fin,, Ins. & Real Estate 30,473 7.07% Machine Oprs., Fab., Assemb. & Inspec. 18,448 4.28% |All of 1996 4.6%
8 Construction 25,209 5.85% | Technicians & Support 18,447 4.28% |All of 1997 4.2%
9 Manufac., Non-Durables 23,019 5.34% | Transportation & Moving 16,345 3.79% |All of 1998 3.7%
10 Business & Repair Svcs. 17,044 3.95% Handlers, Cleaners, Help., Laborers 13,411 3.11% |All of 1999 3.6%
Total Metro Employees 431,015
Top 10 Total Employees 367,261 85.21%
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Albany-Schenectady-Troy

Major Radio Station Sales

Major Radio Station Sales Since 1990

Year Calls From To Price (E)
1990 WABY/WKLI-F Premiere Bendat $8,000,000
1993 WROW A/F Radio Terrace owners of WFLY-F $5,000,000
1993 WGY A/F Empire Dame $5,500,000
1993 WGNA A/F Barnstable Liberty $13,500,000
1994 WSHQ-F (Cobleskill) WQBK A/F owner $550,000
1994 WCSS, WKOL-F MEG $400,000
1994 WTRY, WPYX-F Sold by Griffin Liberty
1995 WTRY-F (Rotterdam) Griffin Jarad $250,000
1995 WPTR Crawford $700,000
1995 WTRY, WGNA A/F, Liberty SFX $32,000,000
WPYX-F
1996 WXXO-F Jarad Crawford $820,000
1996 WPTR-F (Vorheesville) Albany
1996 WQBK-AF, WQBJ-F Arcara $7,500,000
1996 WYSR-F Jarad SFX $1,000,000
1996 WZRQ-F Arcara $1,000,000
1996 WHRL-F Dame $2,632,000
1997 WGNA-AF SFX Hicks/Chancellor $36,000,000
1997 WPYX-F SFX Hicks/Chancellor $30,000,000
1997 WTRY-F SFX Hicks/Chancellor $7,000,000
1998 WRVE-F Dame Clear Channel $11,400,000
1998 WHRL-F Dame Clear Channel $3,900,000
1998 WGY Dame Clear Channel $14,000,000
1998 WJKE-F $900,000
1998 WXLE-F Capstar $2,600,000
1998 WSRD/WIZR Albany $2,200,000
1998 WABY-AF Bendat/Hunt Tele-Media $2,500,000
1998 WKBE/WKLI Bendat Tele-Media $5,000,000
8/3/99 WCSS AM Weber Communications 1Z Communications $188,000
11/28/99  WVKZ AM Capital Dist. OTB Anastos Broadcast Group Corp. $137,500
02/22/00 WJIV FM WJIV Radio Midwest Broadcasting $1,300,000
03/14/00 WGNA AM AMFM Regent Comm. AMFM/CCU divest. $67,000,000 + 11 stns.
03/14/00 WTMMAM Clear Channel Regent Comm. AMFM/CCU divest. $67,000,000 + 11 stns.
03/14/00 WABT FM AMFM Regent Comm. AMFM/CCU divest. $67,000,000 + 11 stns.
03/14/00 WGNA FM AMFM Regent Comm. AMFM/CCU divest. $67,000,000 + 11 stns.
03/14/00 WQBJ FM Clear Channel Regent Comm. AMFM/CCU divest. $67,000,000
03/14/00 WQBKFM Clear Channel Regent Comm. AMFM/CCU divest. $67,000,000 + 11 stns.
04/03/00 WTRY AM AMFM Chase Radio $1,590,000
09/13/00 WMVIAM Willis Willis Broadcasting Corp.
www.duncanradio.com © Copyright 2001 Duncan’s Radio Market Guide/Page 29
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Albuquerque

2000 ARB Rank: 72 2000 Revenue: $42,100,000 Manager’s Market Ranking (current): 3.6
2000 MSA Rank: 75 Rev per Share Point: $475,706 Manager’'s Market Ranking (future) : 3.8
2000 DMA Rank: 50 (Albuquerque-Santa Fe, NM) Population per Station: 19,093 29
2000 Rev Rank: 56 of 173 2000 Revenue Change: 12.6% Five-year revenue gain % (95-00): 49.8
Revenue History and Projections
Radio Revenue History Radio Revenue Projections
'95 '96 '97 '98 '99 '00 '01 02 03 '04 '05
Duncan Revenue Est: 28.1 30.8 34.5 37.7 37.4 42.1
Yearly Growth Rate (95-00): 7.9% assigned
Projected Revenue Estimates: 44.5 47.7 51.6 56.2 60.7
Revenue per Capita: 43.03 46.25 51.42 55.77 54.92 61.64
Yearly Growth Rate (95-00): 6.9% assigned
Projected Revenue per Capita: 64.96 69.43 74.89 81.33 87.59
Resuiting Revenue Estimate: 46.6 49.9 54.0 58.8 63.6
Revenue as % of Retail Sales: 0.0042 0.0042 0.0044 0.0045 0.0042 0.0042
Mean % (95-00) 0.0043
Resulting Revenue Estimate: 45.9 48.8 51.8 54.7 57.6
MEAN REVENUE ESTIMATE: 457 48.8 52.5 56.6 60.6
Population and Demographic Estimates
Historic Projections
'95 ‘96 '97 '98 '99 00 '01 02 03 '04 '05
Total Population (millions): 0.653 ‘ 0.666 ‘ 0.671 ‘ 0.676 ’ 0.681 0.683 0.685 ‘ 0.687 } 0.689 ' 0.691 ‘ 0.693
Retail Sales (billions): 6.70 7.40 7.80 8.40 9.00 10.00 10.68 11.36 12.04 12.72 13.40
. Highest Billing Radio Entities Combined Revenue
Market Profile (includes duopolies and combos) Revenue Share
Below-the-Line Listening Shares: 1.4 1 Citadel: KHFM FM, KKOB AM, KKOB FM, KMGA FM, KNML AM, $21,135,000 50.2
Unlisted Station Listening: 10.1 KRST FM, KTBL FM
Total Lost Listening: 115 2 Clear Channel: KABQ AM, KBQI FM, KLSK FM, KPEK FM, KSYU FM, $10,016,000 238
Available Share Points: 88.5 KTEG FM, KXKS AM, KZRR FM
Number of Viable Stations: 220 | 3 Simmons Family, Inc.: KBTK AM, KCHQ FM, KIOT FM, KIVA AM, KKSS FM, $5,615,000 133
Average Share Points per Viable Station: 4.0 KQEQ FM, KRQS FM,
Rev, per Avallable Share Point: $475706 | 4 American General Media: KABG FM, KKIM AM, KLVO FM, KMMG FM, $4,130,000 9.8
- A ’ KYLZ FM
ted Rev. : ,902, L.
ij;"rga :dHHeI‘; Cf:r:]:_'ea” Station L ggg ?S? 5 Entravision: KRZY FM, KRZY AM $975,000 23
Average Age: ’ 533 8 6 HHH Broadcasting: KARS AM $508,000 1.2
Average Egu'ca"on_ o4 | 7 Calvary Chapel of Albuquerque, Inc.: KNKT FM $175,000 0.4
Average Home Value: $82,400 8 RAMH Corp.: KDZZ AM $165,000 0.4
Population Change (1999-2004): .5 | Highest Billing Stations Radio Revenue Breakdowns
Retail Sales Change (1999-2004): 41.3 Calls Format Revenue Pct Pct Revenue Pct. Change
Cable Penetration: 56.1 =
Number of Class B or C FMs: 13 1 KRSTFM o} $6,240,000 148 Local: 82.7 $34,529,000 (+10.4)
2 KKOBAM FS $5,760,000 13.7  National: 17.3 $7,240,000 (+22.5)
Confid L I 3 KZRR FM AOR $3,660,000 8.7  Note:Trade equals 9.9% of local. In 1999, it was 10.8%
ontidence Levels 4 KPEKFM  AC/NR $3,520000 8.4
2000 Revenue Estimates: Normal 5 KKOBFM AC $2,860,000 6.8
2001-10-2005 Revenue Estimates: Normal 6 KMGAFM SAC $2,500,000 5.9
7 KIOTFM CL AOR $2,400,000 5.7
Comments: Market reports revenue to Miller, Kaplan. A | 8 KTEGFM  AOR-NR $1,650,000 3.9
few low-rated stations do not participate. Managers 9 KHFMFM  CL $1,570,000 3.7
predict 6% to 8% revenue gain in 2001. 10 KTBLFM C $1,440,000 3.4
11 KLVOFM SP-R $1,390,000 3.3
12 KKSS FM CHR/U $1,090,000 2.6
13 KNML AA SPRTS $765,000 1.8
: : 14 KQEO AF @] $760,000 1.8
Media Revenue Estimates 15 KYLZ FM  CHR/U $713.000 -
% of 16 KABGFM @] $700,000 1.7
R 9% Retail S°I° 17 KRZY FM SP-C $675,000 1.6
evenue o nHelal Sales | 18 KLSKFM  CL HITS $650,000 15
Radio $42,100,000 18.7 0.0042 | 19 KMMGFM B/O $620,000 1.5
Television $90,600,000 40.2 0.0091 | 20 KCHQ FM CHR $585,000 1.4
Newspaper $78,200,000 34.7 0.0078 | 21 KARSAM SP-TJ $508,000 1.2
Outdoor $8,000,000 3.6 0.0008 | 22 KRQSFM AOR $365,000 0.9
Cable TV $6,200,000 2.8 0.0006 | 23 KRZY AM SP-R $300,000 0.7
Media Totals: $225,100,000 0.0225 | 24 KSYU FM SAC $256,000 0.6
25 KIVA AM ST $210,000 05
Note: Use Newspaper and Outdoor estimates with 26 KBTKAM T $205,000 05
caution. 27 KKIM AM REL $200,000 05
28 KNKTFM REL-CC $175,000 04
29 KXKSAM SP $170,000 04
30 KDZZ AM KIDS $165,000 0.4
31 KABQAM SP-TJ $110,000 0.3
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Albuquerque

Commerce and Industry

Important Businesses and
Industries

Fortune 500 Companies

Forbes 500 Companies

Forbes Largest Private
Companies

INC 500 Companies

Transportation B & B Technologies
Tourism Optomec
Research ProLaw Software
Electronics
Military
Socio-Economic Breakdowns Viable Stations
Ethnic Income ($000) Age Education KABG-FM KARS-AM KCHQ-FM KHFM-FM
White: 88.1 | <$20: 223 | 121t0-24 20.7 | Non High School Grad: 18.7 | KIOT-FM KIVA-AM KKOB-AM KKOB-FM
Black: 3.6 | $20-%49.9: 37.5| 25-t0-54 56.5 | High School Grad: 28.4 | KKSS-FM KLSK-FM KLVO-FM KMGA-FM
Amer. Indian: 6.1 | $50-$99.9:  29.8 | 55-plus 22.8 | College 1-3 years: 28.1 | KMMG-FM KNML-AA KPEK-FM KQEOQ-AF
Asian/Pac.Isl.: 2.3 | $100+: 10.4 College 4+ years: 249 | KRQS-FM KRST-FM KRZY-AM KRZY-FM
Hispanic: * 39.5 KTBL-FM KTEG-FM KYLZ-FM KZRR-FM
Colleges and Universities (# of Students)
A . U. of New Mexico 23,067
Cqmpetltlve Med'a » Albuquerque Tech-Voc Inst. 11,165
Major Over the Air Television Southwestern Indian Polytechnic Inst. 656
Calls City of Lic. Chan. Net Owner LMA/JSA Total Students (FT & PT) 34,888
KASA-TV Santa Fe 2 FOX Raycom
KOB-TV Albuquerque 4 NBC Hubbard
KNME Albuguerque 5 PBS U. of NM
KOAT Albuquerque 7 ABC Hearst-Argyle
KCHF Santa Fe 1" IND Son
KRQE-TV Albuquerque 13 CBS Emmis
KAPX Albuguerque 14 PAX Paxson
KVBA-LP Albuquerque 19 IND Vision
KWBQ Santa Fe 19 wB ACME Best Golf Courses
KLUZ-TV Albuquerque 41 UNI Entravision =
KASY-TV Albuguerque 50 UPN ACME Univ. of NM (South), Rio Rancho, Cochiti Lake, Arroyo del Oso,
KTEL-LP Albuquerque 53 TEL Ramar Four Hills CC, Pinion Hills
K59DB Albuquerque 59 SPN Clear Channel
Major Daily Newspapers M M Sun Owner Weather Data
Albuquerque Journal 110,710 159,140  Thompson H. Lang Elevation: 5311
The Albuquerque Tribune 21,321 E W Scripps Co. Annual Precipitation: 8.33 in.
{Scripps Howard) Annual Snowfall: 10.7 in.
Average Windspeed: 9.0 (SE)
JAN JUL TOTAL YR.
Avg. Max. Temp: 46.9 92.2 70.0
Avg. Min. Temp: 235 65.2 43.5
Average Temp: 35.2 78.7 56.8
Employment Breakdowns
By Industry By Occupation Unemployment
1 Retail Trade 57,124  18.08% Professional 54,760 17.33% | Jui 90 6.6%
2 Other Prof. Svcs. 33,411 10.57% Admin. Support/Clerical 51,773 16.38% | Jul 91: 51%
3 Health Svcs. 27,677 8.76% Exec., Admin. & Managerial 40,389 12.78% | Jul 92: 51%
4 Educational Svcs. 27,431 8.68% Sales 40,001 12.66% | Jul 93: 51%
5 Manufacturing, Durable Goods 24,417 7.73% Sve., Exclud. Protective & HH 34,683 10.97% | Jul 94: 4.4%
6 Public Administration 23,274 7.36% Precis. Produc./Craft/Repair 33,545 10.61% | All of 1995 4.1%
7 Construction 22,249 7.04% Technicians & Support 16,391 5.19% | All of 1996 5.4%
8 Fin., Ins. & Real Estate 20,985 6.64% Machine Oprs., Fab., Assemb. & Inspec. 11,858 3.75% | All of 1997 4.3%
9 Business & Repair Svcs. 16,621 5.26% Transportation & Moving 11,524 3.65% | All of 1998 4.5%
10 Transportation 12,729 4.03% Handlers, Cleaners, Help., Laborers 9,689 3.07% | All of 1999 3.9%
Total Metro Employees 316,027
Top 10 Total Employees 265,918 84.14%
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Albuquerque

Major Radio Station Sales

Major Radio Station Sales Since 1992

Year Calis From To Price (E)
1992 KBOM-F (Los Alamos) $560,000
1992 KALY $470,000
1992 KDEF, KUCU-F Ivan Braiker $1,000,000
1992 KZKL AF Sold by John Frankhouser $600,000
1992 KIVA, KZRQ-F owner of KLSK-F (Cncld) $850,000
1992 KOLT-F (Santa Fe) Commonwealth $1,200,000
1993 KZRR AF and KLSK-F Merge $4,600,000
1993 KNYN-F (Santa Fe) $525,000
1993 KIVA, KZRQ-F (Santa Fe) Territorial $880,000
1993 KKOB AF Fairmont Citadel $9,000,000
1993 KQEO, KMGA-F Spacecom Citadel $1,500,000
1994 KAMX A/F $750,000
1994 KKJY-F KAMX owner $1,750,000
1994 KARS A/F (Belen) Guardian $665,000
1994 KDEF, KUCU-F $800,000
1994 KZSS, KZRR-F, KLSK-F (60% int.) River City $3,000,000
1995 KJBO KHFM owner $175,000
1995 KRSY, KRST-F Commonwealth Crescent $15,500,000
1995 KDEF $125,000
1995 KIOT-F {Los Lunas) Simmons $1,600,000
1995 KOLT-F (Santa Fe) Crescent $1,350,000
1996 KASY-F Citadel $5,000,000
1996 KHFN, KHFM-F Citadel $5,700,000
1996 KDZZ ,KHTZ-F KTEG-F Bengal Trumper $7,400,000
1996 KIVA,KRLL, Territorial Simmons(80%) $5,000,000
KZKL-F,KZRQ-F
1996 KRZY, KRST-F Crescent Citadel $20,000,000
1996 KRZY-F Crescent Citadel $3,000,000
1996 KZSS, KZRR-F, KLSK-F River City Trumper $8,000,000
1996 KRZY-AF Citadel EXCL $3,000,000
1996 KABQ Sold by Gomez $100,000
1996 KRZN-F (101.3) Simmons $850,000
1997 KARS,KKIM, Guardian Amer. General $5,500,000
KLVO-F,KYLZ-F
1997 KKSS-F SunGroup Sunburst
1998 KKSS-F Sunburst Trumper $6,066,000 Cancelled
1998 KZSS/KHTZ Trumper KSVA-F
1998 KSVA-F Trumper KHTZ/KKSS + $1,500,000
1998 KKSS-F SunGroup/Sunburs Simmons $5,500,000
8/3/99 KLSK FM, KPEK FM, KTEG FM, Trumper Clear Channel $55,500,000
KSYU FM & KZRR FM
12/9/99 KABQ AM, KXKS AM &
KEXT FM Continental Broadcasting Clear Channel $7,400,000
1/4/00 KSVA AM Lifetalk Broadcasting Citadel KHTL (920) + $5,400,000
1/4/00 KHTL AM Citadel Lifetalk Broadcasting Plus $5,400,000 for KSVA {610)
1/4/00 KQEO AM Lifetalk Broadcasting Vanguard Media $12,000
1/31/00 KRZY AM-FM EXCL Entravision Group transaction: $250,000,000
9/12/00 KARS AM American General Media American General Media
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Allentown-Bethlehem-Easton

2000 ARB Rank: 67 2000 Revenue: $28,300,000 Manager's Market Ranking (current): 2.9
2000 MSA Rank: 81 Rev per Share Point: $434,191 Manager’s Market Ranking (future) : 3.0
2000 DMA Rank: 4 (Philadelphia, PA) Population per Station: 50,600 12
2000 Rev Rank: 73 of 173 2000 Revenue Change: 6.4% Five-year revenue gain % (95-00): 42.2
Revenue History and Projections
Radio Revenue History Radio Revenue Projections
'95 '96 '97 ‘98 ‘99 00 '01 02 '03 ‘04 05
Duncan Revenue Est: 19.9 211 229 247 26.6 28.3
Yearly Growth Rate (95-00): 5.7% assigned
Projected Revenue Estimates: 30.2 31.4 33.0 35.1 3786
Revenue per Capita: 32.41 34.37 37.30 39.97 42.90 45.65
Yearly Growth Rate (95-00): 4.8% assigned
Projected Revenue per Capita: 48.48 50.16 52.46 55.71 59.40
Resulting Revenue Estimate: 31.6 329 346 36.8 39.4
Revenue as % of Retail Sales: 0.0034 0.0034 0.0036 0.0037 0.0039 0.0039
Mean % (95-00) 0.0037
Resulting Revenue Estimate: 28.0 291 30.1 31.2 322
MEAN REVENUE ESTIMATE: 30.0 311 32.6 34.3 36.4
Population and Demographic Estimates
Historic Projections
'95 '96 97 '98 '99 '00 01 02 '03 '04 05
Total Population (millions): 0.614 ’ 0.614 ‘ 0.614 ’ 0.618 ‘ 0.620 0.620 0.623 \ 0.626 ‘ 0.629 ’ 0.630 ‘ 0.633
Retail Sales (billions): 5.90 6.20 6.30 6.60 6.90 7.30 7.58 7.86 8.14 8.42 8.70
. Highest Billing Radio Entities Combined Revenue
Market Profile (includes duopolies and combos) Revenue Share
Below-the-Line Listening Shares: 19.2 .
Unlisted Station Listening: 147 1 C!ear Channel: WAEB FM, WAEB AM, WKAP AM, WZZO FM $14,325,000 49.9
Total Lost Listening: a3 | 2 Citadel: WCTO FM, WLEV FM $9,400,000 32.8
Available Share Points: 66.1 3 Nassau Broadcasting: WEEX AM, WODE FM $4,400,000 153
Number of Viable Stations: 7.5 4 MBC, Inc.: WEST AM $200,000 0.7
Average Share Points per Viable Station: 8.8 5 Zoma Corporation: WYNS AM $180,000 0.6
Rev. per Available Share Point: $434,191 o
Estimated Rev. for Mean Station: $3,820881 | © Mega Communications: WTKZ AM sty 0.6
Average HH Income: $50,780
Average Age: 39.2
Average Education: 1.9 A . .
Average Home Value: $102,400 | Highest Billing Stations
Population Change (1999-2004): 1.6 | Calls Format Revenue Pct.
(RJZL"‘": f,";'j:tg:i:?e (eelranedy 2,3,‘2 1 WAEBFM  CHR $6,600,000  23.0
Number of Class B or C FMs: 5 2 W) L) Aol ST 188
: 3 WLEVFM AC $5,200,000 18.1
4 WODEFM O $4,300,000 15.0
Confidence Levels 5 WCTOFM C $4,200,000 146
WAEB A 1 .
2000 Revenue Estimates: Below Normal (75 WKAP A'\l\: ;- v $§gg’ggg ?g
2001-t0-2005 Revenue Estimates: Below Normat 8 WESTAM ST $200,000 0.7
9 WYNS AM C $180,000 0.6
10 WTKZ AM SP-TP $160,000 0.6
11 WEEXAM T $100,000 0.3

Media Revenue Estimates

% of

Revenue %  Retail Sales

Radio $28,300,000 19.2 0.0039
Television $48,200,000 32.7 0.0066
Newspaper $59,100,000 40.1 0.0081
Qutdoor $7,000,000 4.7 0.0010
Cable TV $4,800,000 3.3 0.0007
Media Totals: $147,400,000 0.0202

Note: Use Newspaper and Outdoor estimates with
caution. Part of Philadelphia DMA. TV revenue is
estimate of Allentown-Bethlehem’s contribution to the
total TV revenue for the DMA. Total revenue for DMA is
estimated at $716,000,000..

www.duncanradio.com

WWW americanradiohistorv com

© Copyright 2001 Duncan’s Radio Market Guide/Page 33




Allentown-Bethlehem-Easton

Commerce and Industry

Important Businesses and

Forbes Largest Private

Industries Fortune 500 Companies Forbes 500 Companies Companies INC 500 Companies
Electronics . Air Products & Chemicals I InfoNXX
Steel Provident PPL
Textiles Sovereign Bancorp
Trucks and Buses
Chemicals
Clothing
Socio-Economic Breakdowns Viable Stations
Ethnic Income ($000) Age Education WAEB-AM WAEB-FM WCTO-FM WEST-AM
White: 955 | <$20: 18.5 | 12-t0-24 18.7 | Non High Schoo! Grad: 260 | WKAP-AM WLEV-FM ORE UTAOH A
Black: 26 | $20-$49.9: 35.5 | 25-t0-54 51.4 | High School Grad: 375 . -
Amer. Indian: 0.1 | $50-$99.9:  34.7 | 55-plus 29.9 | College 1-3 years: 187 | Colleges and Universities (# of Students)
Asian/Pac.lsl.: 1.7 | $100+: 1.3 College 4+ years: 17.8 | Lehigh U. 6,279
Hispanic: * 6.6 Northampton County Area CC 5,278
s : Lehigh Carbon CC 3,798
Competitive Media Muhlenberg Coll. 2313
Major Over the Air Television Lafayette Coll. 2175
Calls City of Lic. Chan. Net Owner LMA/JSA Moravian Coll. 1,640
WLVT Allentown 39 PBS Lehigh Valley Cedar Crest Coll. 1,281
WBPH Allentown 60 IND Sonshine Family (and more)
WFMZ-TV Allentown 69 IND Marantha Total Students (FT & PT) 23,982
Also see Philadelphia
Major Daily Newspapers A PM Sun Owner Best Golf Courses
The Morning Call 126,518 170,345  Tribune Co. Saucon Valley
Easton Express-Times 48,911 48,600 MediaNews Inc.
Weather Data
NO WEATHER DATA AVAILABLE.
Employment Breakdowns
By Industry By Occupation Unemployment
1 Retail Trade 49,877 16.54% Admin. Support/Clerical 49,450 16.39% | Jul 90: 5.7%
2 Manufacturing, Durable Goods 40,314 13.36% Professional 41,638 13.80% | Jul 91: 7.4%
3 Manufac., Non-Durables 37,592  12.46% Precis. Produc./Craft/Repair 37,024 12.27% | Jul 92: 8.4%
4 Health Svcs. 27,902 9.25% Sales 33,711 11.18% | Jul 93: 7.3%
5 Educational Svcs. 24,412 8.09% Exec., Admin. & Managerial 32,084 10.64% | Jul 94: 71%
6 Construction 19,042 6.31% Svc., Exclud. Protective & HH 31,076 10.30% | All of 1995 5.6%
7 Fin., ins. & Real Estate 17,682 5.86% Machine Oprs., Fab., Assemb. & Inspec. 29,032 9.62% | All of 1996 5.4%
8 Other Prof. Svcs. 16,378 5.43% Handlers, Cleaners, Help., Laborers 14,726 4.88% | All of 1997 5.0%
9 Business & Repair Svcs. 13,539 4.49% Transportation & Moving 12,915 4.28% | All of 1998 4.6%
10 Wholesale Trade 12,155 4.03% Technicians & Support 12,070 4.00% | All of 1999 4.2%
Total Metro Employees 301,643
Top 10 Total Employees 258,893 85.83%
Major Radio Station Sales
Major Radio Station Sales Since 1993
Year Calls From To Price (E)
1993 WZZ0-F Holt CRB {Commodore) $9,375,000
1994 WIPI, WODE-F Roth Wheeling-Pittsburgh $10,600,000
1995 WFMZ-F Sale to Telemedia $9,500,000 Cancelled
1995 WIPI, WODE-F Wheeling-Pitts. Patterson $11,400,000
1996 WAEB-AF,.WZ220-F Commodore Capstar
1997 WEST Telemedia Citadel $600,000
1997 WLEV-F Telemedia Citadel $19,500,000
1997 WEEX Patterson Capstar $600,000
1997 WODE-F Patterson Capstar $20,000,000
1997 WFMZ-F Dean Citadel $23,000,000
1997 WEST Citadel Dean $600,000
1997 WKAP Capstar $2,130,000
1997 WEEX, WODE-F Capstar Clear Channel $24,000,000
1998 WRNJ-F Big City $6,400,000
11/2/99 WTKZ AM Holt Corporation Mega $1,250,000
3/6/00 WEEX AM, WODE FM Clear Channel Nassau AMFM/CCU divestiture.
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Altoona

2000 ARB Rank: 244 2000 Revenue: $6,800,000 Manager's Market Ranking (current): 1.9
2000 MSA Rank: 282 Rev per Share Point: $88,197 Manager's Market Ranking (future) : 2.0
2000 DMA Rank: 95 (w/Johnstown) Population per Station: 8,454 13
2000 Rev Rank: 171 of 173 2000 Revenue Change: 7.9% Five-year revenue gain % (95-00): 38.8
Revenue History and Projections
Radio Revenue History Radio Revenue Projections
'95 '96 '97 '98 ’99 '00 ‘0 '02 '03 ‘04 '05
Duncan Revenue Est: 4.9 5.2 5.5 59 6.3 6.8
Yearly Growth Rate (95-00): 5.7% assigned
Projected Revenue Estimates: 7.0 7.4 7.9 8.5 9.0
Revenue per Capita: 37.12 39.70 42.31 45.04 48.46 52.71
Yearly Growth Rate (95-00): 5.4% assigned
Projected Revenue per Capita: 54.26 57.36 61.24 66.93 70.87
Resulting Revenue Estimate: 7.3 7.7 8.3 8.9 9.4
Revenue as % of Retail Sales: 0.0035 0.0035 0.0034 0.0035 0.0035 0.0036
Mean % (95-00) 0.0035
Resulting Revenue Estimate: 7.0 7.5 7.9 8.3 8.8
MEAN REVENUE ESTIMATE: 71 7.5 8.0 8.6 9.1
Population and Demographic Estimates
Historic Projections
’95 ’96 '97 '98 ’99 '00 01 02 '03 ‘04 '05
Total Population (millions): 0.132 ' 0.131 ’ 0.130 l 0.131 ‘ 0.130 0.129 0.129 i 0.129 ’ 0.129 ‘ 0.127 ’ 0.127
Retail Sales (billions): 1.40 1.50 1.60 1.70 1.80 1.89 2.01 213 2.26 2.38 2.50
Highest Billing Radio Entities Combined Revenue
Market Profile (includes duopolies and combos) Revenue Share
BeIow-the-Lir_le Listening Shares: 10.2 1 Forever Broadcasting: WALY FM, WFBG AM, WFGY FM, WMAJ FM $4,070,000 59.9
}r’”t"sltid tS‘S"tO” Listening: ;S; 2 Vital Licenses, LLC: WPRR FM, WVAM AM $1,400,000 206
otal Lost Listening: . A .
Available Share Points: 771 3 Sherlock Broadcas}mg, Inc... WBXQ FM, WBRX FM $650,000 9.6
Number of Viable Stations: 8.0 4 Altoona Trans-Audio Corp.: WRTA AM $600,000 8.8
Average Share Points per Viable Station: 9.6 5 Allegheny Mountain Network: WGMR FM, WKMC AM, WTRN AM $100,000 15
Rev. per Available Share Point: $88,197
Estimated Rev. for Mean Station: $846,691
Average HH Income: $38,320
Average Age: 38.8
Average Education: 1.8 . . .
Average Home Value: 841,100 | Highest Billing Stations
Population Change (1999-2004): -2.3 | Calls Format Revenue Pct.
Retail Sales Change (1999-2004): 321 1 WFGY FM C $3,400,000 50.0
Cable Penetration: N/A
Number of Class B or C FMs: 3 2 WPRR FM  CHR $1,150,000 16.9
’ 3 WMAJFM AC $900,000 13.2
i 4 WALY FM (¢] $820,000 121
Confidence Levels 5 WBXQFF  AOR $650,000 9.6
RTA AM d
2000 Revenue Estimates: Below Normal & WRTA : $600,000 8.8
5001-10-2005 R Exti . 7 WFBG AM ST $550,000 8.1
U Erenueltstales. 8 WVAMAM  SPRTS $250,000 3.7
9 WKMCAM  S§T $100,000 15

Media Revenue Estimates

% of

Revenue % Retail Sales

Radio $6,800,000 19.7 0.0036
Television $12,400,000 35.9 0.0066
Newspaper $11,400,000 33.0 0.0060
Qutdoor $2,000,000 5.8 0.0011
Cable TV $1,900,000 5.5 0.0010
Media Totals: $34,500,000 0.0183

Note: Use Newspaper and Qutdoor estimates with
caution. Split DMA between Johnstown and Altoona. TV
revenue is Altoona’s share. Total TV revenue for DMA

is estimated at $33,000,000.

www.duncanradio.com
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Altoona

Commerce and Industry

Important Businesses and
Industries

Candy

Food Products

Paper

Locomotives

Clothing

Provident

Fortune 500 Companies

Forbes 500 Companies

Forbes Largest Private

Companies INC 500 Companies

Sheetz | Wrightco Technologies

Socio-Economic Breakdowns
Ethnic Income ($000)

Education

Age

Viable Stations

WALY-FM WBXQ-FF WFBG-AM WFGY-FM
White: 98.4 | <$20: 28.6 | 12-to-24 19.3 | Non High School Grad: 24,9 | WGMR-FM WMAJ-FM WPRR-FM WRTA-AM
Black: 1.1 | $20-$49.9: 41.3 | 25-t0-54 48.2 | High School Grad: 48.8 | WVAM-AM
Amer. Indian: 0.1 | $50-$99.9: 25.3 | 55-plus 32.5 | College 1-3 years: 15.7
Asian/Pac.lsl.: 0.5 | $100+: 4.8 College 4+ years: 10.6 | Colleges and Universities (# of Students)
Hispanic: * 0.5
UPenn State Altoona 3,546
- - ‘ Juniata Coll. 1,175
Cqmpetltlve Medla . " Mount Aloysius Coll. 950
Major Qver the Air Television Altoona School of Commerce 100
See Johnstown Total Students (FT & PT) 5,771
Best Golf Courses
Major Daily Newspapers M PM Sun Owner Weather Data
Altoona Mirror 32,744 39,514  Ogden Newspapers NO WEATHER DATA AVAILABLE
See Pittsburgh for an approximation
Employment Breakdowns
By Industry By Occupation Unemployment
1 Retail Trade 11,138 20.02% | Admin. Support/Clerical 7,544 13.56% | Jul 90: 76%
2 Health Svcs. 6,206 11.16% Precis. Produc./Craft/Repair 7,368 13.24% | Jul 91: 8.7%
3 Manufac., Non-Durables 5,376 9.66% Svc., Exclud. Protective & HH 7,164 12.88% | Jul 92 8.6%
4 Manufacturing, Durable Goods 4,938 8.88% | Sales 7,131 12.82% | Jul 93 7.2%
5 Transportation 4,388 7.89% Professional 6,161 11.08% | Jul 94: 6.5%
6 Educational Svcs. 3,829 6.88% Machine Oprs., Fab., Assemb. & Inspec. 5,359 9.63% | All of 1995 6.4%
7 Construction 3,628 6.52% Exec., Admin. & Managerial 4,741 8.52% | All of 1996 5.7%
8 Other Prof. Svcs. 2,591 4.66% Transportation & Moving 3,224 5.80% | All of 1997 5.6%
9 Wholesale Trade 2,563 4.61% Handlers, Cleaners, Help., Laborers 2,964 5.33% | All of 1998 5.0%
10 Business & Repair Svcs. 2,272 4.08% Technicians & Support 1,986 3.57% | All of 1999 4.5%
Total Metro Employees 55,629
Top 10 Total Employees 46,929 84.36%
Major Radio Station Sales
Major Radio Station Sales Since 1994
Year Calls From To Price (E)
1994 WBRX-F (Patton) WBXQ-F owner $235,000
1996 WALY-F
1996 WFBG,WFGY-FWFGI-F Logan Forever
1996 WKMC, WHPA-F Forever $2,000,000
1997 WKMC Sold by Forever $25,000
1997 WKMC Cary Simpson Trade WVFC in McConnellsburg
1997 WBRX-F, WBXQ-F $400,000
7/12/00 WYNS AM Valley Broadcasting Zoma Corporation $650,000 Foreman
10/9/00 WEEX AM & WODE FM Clear Channel Nassau

CCU also gets option for LMA
to buy WDLC AM + WTSX FM
Port Jervis, NY

www.duncanradio.com
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2000 ARB Rank: 187 2000 Revenue: $9,600,000 Manager's Market Ranking (current): 2.6
2000 MSA Rank: 204 Rev per Share Point: $114,286 Manager’s Market Ranking (future) : 3.0
2000 DMA Rank: 127 Population per Station: 10,925 16
2000 Rev Rank: 160 of 173 2000 Revenue Change: 5.5% Five-year revenue gain % (95-00): 45.5
Revenue History and Projections
Radio Revenue History Radio Revenue Projections
'95 '96 ‘97 '98 '99 '00 '01 02 '03 '04 '05
Duncan Revenue Est: 6.6 6.9 7.6 8.4 9.1 9.6
Yearly Growth Rate (95-00): 5.9% assigned
Projected Revenue Estimates: 10.0 10.6 1.2 1.8 12.5
Revenue per Capita: 31.88 32.86 35.85 39.25 42.33 44.24
Yearly Growth Rate (95-00): 5.0% assigned
Projected Revenue per Capita: 45.87 48.40 50.91 53.39 56.31
Resulting Revenue Estimate: 10.5 1.1 1.7 124 13.1
Revenue as % of Retail Sales: 0.0028 0.0028 | 0.0030 0.0032 0.0034 0.0033
Mean % (95-00) 0.0031
Resulting Revenue Estimate: 9.5 10.0 10.5 11.0 1.5
MEAN REVENUE ESTIMATE: 10.0 10.6 11.1 11.7 12.4
Population and Demographic Estimates
Historic Projections
'95 '96 '97 '98 '99 00 01 '02 '03 '04 ‘05
Total Population {millions): 0.207 0.210 ’ 0.212 ‘ 0.214 ‘ 0.215 0.217 0.218 ‘ 0.219 ‘ 0.220 ‘ 0.221 0.222
Retail Sales (billions): 2.40 250 2.50 2.60 2.70 2.90 3.06 3.22 3.38 3.54 3.70
Highest Billing Radio Entities Combined Revenue
Market Profile (includes duopolies and combos) Revenue Share
Below-the-Line Listening Shares: 0.0 1 Cumulus Media: KARX FM, KPUR FM, KPUR AM, KQIZ FM, KZRK FM, $3,550,000 37.0
Unlisted Station Listening: 16.0 KZRK AM
Total Lost Listening: 16.0 . N
Available Share Points: 840 2 Morris Commu.nlcallons. KGNC AM, KGNC FM $3,500,000 36.5
Number of Viable Stations: 15 3 Clear Channel: KATP FM, KIXZ AM, KMML FM, KMXJ FM, KPRF FM $1,840,000 19.2
Average Share Points per Viable Station: 7.3 | 4 Michael Perry Stephens: KAEZ FM $260,000 27
Rev. per Available Share Point: $114,286 5 Rodriguez Communications: KGRW FM, KQFX FM $190,000 2.0
Estimated Rev. for Mean Station: $834,288 | g Metropolitan Radio Group: KBZD FM, KTNZ AM $140,000 15
Average HH Income: $39,043
Average Age: 34.9
Average Education: 125 . . . A
Average Home Value: $52,700 | Highest Billing Stations Radio Revenue Breakdowns
Population Change (1999-2004): 2.8 | Calls Format Revenue Pct. Pct. Revenue Pct. Change
gz‘b"}g Spilr?:tr?a:z:?e (el et g;; 1 KGNCAM N/ $1,800,000 188 Local: 90.7 $6,993,000 +8.9)
Number of Class B or C FMs: 1'1 2 KGNCFM C $1,700,000 17.7  National: 9.3 $719,000 (-17.6)
’ 3 KPUR FM (o] $1,050,000 10.9  Note:Trade equals 2.4% of local. In 1999, it was 2.9%
. 4 KZRK FM AOR-NR $970,000 10.1
Confidence Levels 5 KARXFM  CL AOR $790,000 8.2
6 KPRF FM CHR 00,000 7.3
2000 Revenue Estimates: Normat 7 KQIZ EM CHR 22520 000 6.5
2001-t0-2005 Revenue Estimates: Normal 8 KMMLEM c $390'000 41
9 KMXJFM AC/CHR 330,000 34
Comments: Market reports revenue to Miller, Kaplan. 10 KAT};JFM c 2320 000 3.3
KATP-F, KAEZ-F, KBZD-F, KQFX F/F and KPQZ-F do 11 KAEZ FM REL-CC $260'000 2'7
not participate so estimates were made. Managers 12 KQFX FF SP-VA $190'000 2'0
predict 4% to 5% revenue gain in 2001. 13 KBZD FM AOR-P $140’000 1'5
14 KPUR AM SPRTS $120,000 1.3
Media Revenue Estimates 15 KIXZAM ST $100,000 1.0
% of
Revenue %  Retail Sales
Radio $9,600,000 14.9 0.0033
Television $24,000,000 37.2 0.0083
Newspaper $26,000,000 40.3 0.0090
Outdoor $2,900,000 4.5 0.0010
Cable TV $2,000,000 3.1 0.0007
Media Totals: $64,500,000 0.0222
Note: Use Newspaper and Outdoor estimates with
caution.
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Amarillo

Commerce and Industry

Important Businesses and

Forbes Largest Private

Industries Fortune 500 Companies Forbes 500 Companies Companies INC 500 Companies
Petrochemicals . Cactus Feeders Miller Paper
Transportation Provident
Agribusiness
Munitions
|
Socio-Economic Breakdowns Viable Stations
Ethnic Income ($000) Age Education KAEZ-FM KARX-FM KATP-FM KGNC-AM
White: 90.3 | <$20: 26.7 | 12-t0-24 21.5 | Non High School Grad: 23.1 | KGNC-FM KIXZ-AM KMML-FM KMXJ-FM
Black: 59 | $20-$49.9: 40.4 | 25-t0-54 51.9 | High School Grad: 26.7 | KPRF-FM KPUR-FM KQFX-FF KQIZ-FM
Amer. Indian: 1.0 | $50-$99.9:  26.2 | 55-plus 26.6 | Coliege 1-3 years: 30.9 | KZRK-FM
Asian/Pac.lsl.: 2.8 | $100+: 6.7 College 4+ years: 19.2
Hispanic: * 17.5 Colleges and Universities (# of Students)
- A West Texas A&M U. 6,358
Cqmpetltlve Medla » Amarillo Coll. 5,973
Major Over the Air TeIevuslon. Frank Phillips Coll. 971
Calls City of Lic. Chan, Net Owner LMA/JSA Total Students (FT & PT) 13,302
KACV Amarillo 2 PBS Amarillo Jr. Coll.
KAMR-TV Amarillo 4 NBC Quorum Best Golf Courses
KVII-TV Amarillo 7 ABC Marsh
KFDA-TV Amarillo 10 CBS Panhandle
KCIT Amarillo 14 FOX Mission Quorum
JSA)
KabDV Amarillo 36 TEL Telemundo Weather Data
KCPN-LP Amaritlo 65 UPN Mission Quorum NO WEATHER DATA AVAILABLE.
(JSA)
Major Daily Newspapers A PM Sun Owner
Amarillo Daily News; Amarillo Globe
Times; Amarillo Sunday News-Globe 43,938 14,461 71,276  Morris Communications Corp.
Employment Breakdowns
By Industry By Occupation Unemployment
1 Retail Trade 19,552  19.65% | Admin. Support/Clerical 15,459 15.54% | All of 1995 3.8%
2 Health Svcs. 9,336 9.38% | Sales 13,710 13.78% | All of 1996 3.9%
3 Educational Svcs. 8,449 8.49% Professional 13,496 13.56% | All of 1997 39%
4 Construction 6,507 6.54% Precis. Produc./Craft/Repair 12,567 12.63% | Alt of 1998 3.6%
5 Wholesale Trade 6,443 6.47% Sve., Exclud. Protective & HH 12,213 12.27% | All of 1999 3.6%
6 Other Prof. Sves. 6,417 6.45% Exec., Admin. & Managerial 10,701 10.75%
7 Fin, Ins. & Real Estate 6,331 6.36% Transportation & Moving 4,975 5.00%
8 Manufacturing, Durable Goods 5,934 5.96% Machine Oprs., Fab., Assemb. & Inspec. 4,396 4.42%
9 Manufac., Non-Durables 5,379 5.41% Handiers, Cleaners, Help., Laborers 4,064 4.08%
10 Transportation 4,842 4.87% Technicians & Support 3,284 3.30%
Total Metro Employees 99,506
Top 10 Total Employees 79,190  79.58%
Major Radio Station Sales
Major Radio Station Sales Since 1993
Year Calls From To Price (E)
1993 KATP-F Woods Meyer-Baldridge $350,000
1993 KLSF-F Sold to owners of KIXZ, KMML-F $700,000
1994 KAKS-AF (Canyon) $2,500,000
1996 KATP-F Sold by Ken Meyer $610,000
(Included duopolies and combos)
1996 KLLR-F (99.7) $325,000
1997 KBUY-F Champion $750,000
1997 KIXZ/KMML-F/KQAC-F Champion $1,500,000
1997 KPQZ-F Gary Acker $790,000
1997 KTNZ (1010) Cumulus $90,000
1997 KARX-F Cumulus $675,000
1997 KQIZ-F Cumulus $3,140,000
1997 KZRK-AF Cumulus $1,000,000
1998 KPUR-AF Cumulus $820,000
9/8/99 KAEZ FM KAEZ, Inc. Michael Perry Stephens $750,000
10/1/99 KBUY FM, KIXZ AM, KMML FM,
KNSY FM AMFM Clear Channel
3/27/00 KGRW FM Equicom Rodriguez Media Svcs
3/27/00 KQFX FM Equicom Rodriguez Media Svcs
3/7/01 KATP FM Cropper-McGuire Clear Channel $1,500,000
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2000 ARB Rank: 168 2000 Revenue: $16,700,000 Manager’s Market Ranking (current): 25
2000 MSA Rank: 176 Rev per Share Point: $194,412 Manager's Market Ranking (future) : 27
2000 DMA Rank: 154 Population per Station: 10,275 20
2000 Rev Rank: 116 of 173 2000 Revenue Change: 13.6% Five-year revenue gain % (95-00): 315
Revenue History and Projections
Radio Revenue History Radio Revenue Projections
'95 ‘96 97 '98 '99 00 01 '02 '03 ‘04 '05
Duncan Revenue Est: 12.7 13.0 13.7 14.5 14.7 16.7
Yearly Growth Rate (95-00): 5.4% assigned
Projected Revenue Estimates: 171 18.3 19.2 20.0 214
Revenue per Capita: 49.23 52.00 55.02 55.56 56.32 63.74
Yearly Growth Rate (95-00): 4.9% assigned
Projected Revenue per Capita: 63.57 66.30 67.85 69.44 72.54
Resulting Revenue Estimate: 17.9 19.2 201 20.9 22.4
Revenue as % of Retail Sales: 0.0037 0.0036 0.0036 0.0037 0.0037 0.0041
Mean % (95-00) 0.0037
Resulting Revenue Estimate: 15.8 16.5 17.2 17.8 18.5
MEAN REVENUE ESTIMATE: 16.9 18.0 18.8 19.6 20.8
Population and Demographic Estimates
Historic Projections
"95 '96 '97 '98 '99 '00 01 02 ‘03 '04 05
Total Population (millions): 0.258 ’ 0.250 ’ 0.249 ‘ 0.261 ‘ 0.261 0.262 0.269 ‘ 0.276 ‘ 0.283 1 0.288 ’ 0.295
Retail Sales (billions): 3.40 3.60 3.80 3.90 4.00 4.10 4.28 4.46 4.64 4.82 5.00
. Highest Billing Radio Entities Combined Revenue
Market Profile (includes duopolies and combos) Revenue Share
Below-the-Line Listening Shares: 3.9 . o
Unlisted Station Listening: 10.2 1 Morris Communications: KBRJ FM, KEAG FM, KFQD AM, KHAR AM, $6,575,000 39.4
Total Lost Listening: 14.1 KMXS FM, KWHL FM
Available Share Points: 85.9 2 Clear Channel: KASH FM, KBFX FM, KENI AM, KGOT FM, KTZN AM, $6,410,000 38.4
Number of Viable Stations: 15.5 KYMG FM
(EIET S [l el Ul 9 ST 55 | 3 New Northwest Broadcasters: KADX FM, KAXX AM, KFAT FM, KKRO FM,  $2,160,000 12,9
Rev. per Available Share Point: $194,412 KQEZ EM. KRPM EM
Estimated Rev. for Mean Station: $1,069,266 ! o
Average HH Income: $56,790 4 Northern Television, Inc.: KBYR AM, KFSH AM, KNIK FM $750,000 4.5
Average Age: 33.0 5 Chinook Concert Broadcasters, Inc.: KASH AM, KLEF FM $575,000 3.4
Average Education: 13.3 . . A .
Average Home Value: $109,700 | Highest Billing Stations Radio Revenue Breakdowns
Population Change (1999-2004): 10.3 | Calls Format Revenue Pct. Pct. Revenue Pct. Change
ggflg i‘;’ﬁ;gﬁig?e (1999-2004): gg'i 1 KBRJFM  C $1,600,000 96 Local: 91.4 $15,294,000 (+8.4)
Number of Class B or C FMs: 1'2 2 KEAGFM (@] $1,550,000 9.3 National: 8.6 $1,448,000 (+16.3)
: 3 KMXSFM AC/CHR $1,525,000 9.1 Note:Trade equals 7.0% of local. In 1999, it was 4.5%
. 4 KGOTFM CHR $1,510,000 9.0
Confidence Levels 5 KWHLFM  AOR $1,420,000 8.5
6 KBFXFM CL AOR 1,410,000 8.4
2000 Revenue Estimates: Normal 7 KENI AM N ; 200.000 79
2001-10-2005 Revenue Estimates: Normal 8 KYMGFM  AC $1'100’OOO 6.6
c ts: Mark Mill | 9 KASHFM C $1,060,000 6.3
omments: Market reports revenue to Miller, Kaplan 10 KFAT EM CHR/U $700.000 4.2
and all viable stations cooperate. Managers predict 4% 11 KQEZ FM SAC $610.000 3.7
to 6% revenue gain in 2001. Over one half-million in 12 KNIK EM J $600'000 3.6
political for 2000 will be hard to replace in 2001. 13 KLEF EM cL $575,000 3'4
14 KKRO FM CL ACR $520,000 3.1
Media Revenue Estimates 15 KFQDAM T $260,000 1.6
16 KRPMFM CL HITS $230,000 1.4
% of | 17 KHARAM ST $220,000 1.3
Revenue % Retail Sales | 18 KBYRAM T $150,000 0.9
- 19 KTZN AM SPRTS $130,000 0.8
Radio $1 6,700,000 18.6 0.0041 20 KAXXAM SPRTS $100,000 0.6
Television $33,900,000 37.8 0.0083 '
Newspaper $34,300,000 38.2 0.0084
Qutdoor $1,500,000 1.7 0.0004
Cable TV $3,300,000 3.7 0.0008
Media Totals: $89,700,000 0.0219

Note: Use Newspaper and Qutdoor estimates with
caution.

www.duncanradio.com

www americanradiohistorv com

© Copyright 2001 Duncan’s Radio Market Guide/Page 39




Anchorage

Commerce and Industry

Important Businesses and Forbes Largest Private

Industries Fortune 500 Companies Forbes 500 Companies Companies INC 500 Companies
?&ﬁiﬁmem Provident Alaskan Automotive Distributing
Qil and Gas
Fishing
|
Socio-Economic Breakdowns Viable Stations
Ethnic Income ($000) Age Education KASH-FM KBFX-FM KBRJ-FM KEAG-FM
White: 80.1 | <$20: 11.6 | 12-t0-24 22.0 | Non High School Grad: 9.7 | KENI-AM KFAT-FM KFQD-AM KGOT-FM
Black: 6.2 | $20-$49.9: 28.5 | 25-t0-54 66.3 | High School Grad: 25.5 | KHAR-AM KKRO-FM KLEF-FM KMXS-FM
Amer. Indian: 7.1 | $50-$99.9: 352 | 55-plus 11.7 | Coliege 1-3 years: 384 | KNIK-FM KQEZ-FM KRPM-FM KWHL-FM
Asian/Pac.lsl.: 6.6 | $100+: 247 College 4+ years: 26.4 | KYMG-FM
Hispanic: * 5.3
Colleges and Universities (# of Students)
Cqmpetltlve Medla . U. of Alaska Anchorage 14,998
Major Over the Air Tel.ewsmn. Alaska Pacific U. 551
Calls City of Lic. Chan. Net Owner LMA/JSA Total Students (FT & PT) 15,549
KTUU-TV Anchorage 2 NBC Zaser Longston
KTBY Anchorage 4 FOX GOCOM Best Golf Courses
KYES Anchorage 5 UPN Fireweed
KAKM Anchorage 7 PBS AKPTV Eimenderf AFB Course, Anchorage GC, Moose Run, Eagleglen
KTVA Anchorage 1 CBS Media News
KIMO-TV Anchorage 13 ABC Smith
KIMW Ketchikan 25 FOX Pioneer Printing Weather Data
Elevation: 92
Major Daily Newspapers A M Sun Owner Annual Precipitation: 14.6 in.
Anchorage Daily News 70,289 88,147 McClatchy Co. P oo
JAN JUuL YEAR
Avg. Max. Temp: 20.0 65.6 431
Avg. Min. Temp: 35 50.1 26.9
Average Temp: 1.8 57.9 35.0
Employment Breakdowns
By Industry By Occupation Unemployment
1 Retail Trade 21768  16.69% | Admin. Sup