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WEEKLY MUSIC FEATURES

S

‘“Album Capsule’’
The Color Radio Network
Produced by: Alex Lacy
Hosted by: Alex Lacy
Frequency: Weekly
Length: 90 secs. Terms: Cash
Delivered via: Analog tape, satellite in '92
Entertaining and informative sampling of
latest AC, AOR, CHR, CRS, Urban, New Rock
and NAC albums.
. 4
‘‘America’s Ballroom”’
SJS Entertainment

Produced by: ABM Partners
Hosted by: Various celebrities
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Vinyl disc
First aired: 7/90 Affillates: 120
Celebration of America’s best - chock full of
all-time favorites, designed to make the
listener tune in and stay tuned.

~yy
‘‘American Country Countdown
with Bab Kingsiey”’
ABC Radio Networks
Produced by: ABC Watermark
Hosted by: Bob Kingsley
Frequency: Weekly
Length: Four hours Terms: Barter
Delivered via: CD
First aired: 10/73 Affiliates: 700 worldwide
Weekly countdown of America’s 40 biggest
hits. Country music's #1 countdown show.

gy

‘‘American Dance Ciassics’’
Murray/Walsh Radio Programming,
inc.
Produced by: Murray/Walsh Radio
Programming, Inc.
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Analog tape
First alred: 6/89 Affiliates: 10

American Dance Classics Is a nostalgic
trek back to classic dance music of the '70s
and '80s.

A Eﬂl;:uﬁr\r

‘‘American Dance Traxx’’

Westwood One

Produced by: Westwood One/
Michael Waters
Hosted by: Downtown Julie Brown
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 3/87

An exciting, fast-paced countdown of
the week's hottest dance tracks, including
artist spotlight, special remixes and other

special features.

‘‘American Gold with
Dick Bartley’’
ABC Radio Networks

Produced by: DB Productions
Hosted by: Dick Bartley
Frequency: Weekly
Length: Four hours Terms: Barter
Dellvered via: CD
First aired: 6/91 Affiliates: 160
Contemporary in delivery, a countdown of
the top hits from '60s and '70s. Also artist in-
terviews, listener requests and salutes to the
era's TV shows and movies.
~
‘‘American Top 40
With Shadoe Stevens’’
ABC Radio Networks
Produced by: ABC Watermark
Hosted by: Shadoe Stevens
Frequency: Weekly
Length: Four hours Terms: Barter
Delivered via: CD
First aired: 7/70 Affiliates: 1000 worldwide
Weekly countdown of America’s 40 biggest
hits as ranked by Billboard magazine. The
world's number one countdown show.
.y
‘““Answer Radio Show’’
Domain Communications

Produced by: Stel Pontikes
Hosted by: Stel Pontikes
Frequency: Weekly
Length: One hour Terms: Free
Delivered via: Analog tape
First aired: 5/76 Affiliates: Seven

Hot AC, featuring Contemporary Christian
artists Amy Grant, Petra, Michael W. Smith,
etc.; extra tracks from feature albums, “The
Answer Archives."”

i R

‘‘Best Of The Oidies’’
Best Of The Oldies Radio Network

Produced by: Darryl Evans
Hosted by: Darryl Evans
Frequency: Weekly
Length: Three hours Terms: Barter/cash
Delivered via: Analog tape
First aired: 9/88 Afflliates: 50

We feature music from 1955-1975. There
is a spotlight artist every week. We take re-
quests & dedications from the audience.

. g

‘‘Big Band Jump”’
Lita Cohen Radio Services, Inc.
Produced by: Don Kennedy
Hosted by: Don Kennedy
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Analog tape, toned
for automation.
First aired: 1983 Affiliates: 250

Two hours of big band music bringing
fabulous ratings and revenue to stations.
Music from '40s to the '90s.

‘‘Bluegrass America’’
RSC Communications

Produced by: Tom Tortella
Hosted by: Tom Tortella
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: CD
First alred: 4/92 Afflliates: 50
Featuring new and classic bluegrass and
traditional country music, also artist interviews
and special features.

‘“‘Blues Deluxe’’

Music Unlimited

Produced by: David Fusco

Hosted by: Dave Johnson

Frequency: Weekly

Length: One hour Terms: Barter

Delivered via: Analog tape

First aired: 1/88 Affiliates: 50
AOR/Classic/Adult Rock-oriented blues;

emphasis on '60s-'90s releases. Includes

artist interviews, listener requests, unsign-

ed band contributions. Frequent promo-

tions.

‘‘Broadway Encore’’
U.S. Media Corporation
Produced by: Steve Brooks and
Barbara Payne
Hosted by: Steve Brooks
Frequency: Weekly
Length: One hour Terms: Cash
Delivered via: Analog tape
First aired: 12/89 Affiliates: 35
The story and music from over 65 hit Broad-
way musicals in a fast-paced hour of entertain-
ment. Eight avails.

L R
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‘‘Casey’s Countdown”’

Westwood One
Produced by: Westwood One
Hosted by: Casey Kasem
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: CD
First aired: 3/92

In addition to “Casey’s Top 40,"” Casey
now counts down the top AC hits of the
week straight from the Back Page of R&R.

4 <4 RaR PROGRAM SUPPLIER GUIDE '92




Live from New York L{“\\f{{%

Satellite

At last, a comedy service that’s
immediate! Last night’s news is
today’s morning show material.
Parody songs - spoof commercials -
impersonations - drop ins.

Every morning fed directly to your
station via digital satellite.

* Daily feed Monday - Friday, 5 am in each time zone.
* Top qudlity digital feeds via Satcom C-5 (DATS).

* Radio comedy’s top writers and producers combine
their material with state-of-the-art technology - resulting
in the best morning show package on the market.

¢ Material offered on barter basis (no cash).

* Executive Producer, WPLJ-FM/New York personality
and funnyman Todd Pettengill.

Call Satellite Comedy Network
at (212) 836-4425 right away and check
market availability. You wouldn’t want
to have to program against it!

RADIO’S TOP MONEY SHOW IS NOW ON DIGITAL SATELLITE

"SONNY BLOCH ...

* 19 hours a week of programming that virtually sells itself.

* Advice on money, real estate, and life.

* Easy to sell locally to non-traditional advertisers. It's “found money.”

¢ If you have a Satcom dish, you have access to a compelling investment show.
¢ Monday —Friday 5-8 p.m. Eastern Time, Sunday 10 a.m.=2 p.m.

¢ Toll-free “800” numbers.

To lock up The Sonny Bloch Show
exclusively in your market,
call Tom Shovan at CD Media, Inc.
(212) 836-4425

cn ) ME.IA Satcom C-5 (DATS) distributed exclusively from:

@ Los Angeles ® New York CD Media, Inc. ®* 645 Madison Ave., 2nd Floor ® New York, NY 10022



WEEKLY MUSIC FEATURES

A

‘“Casey’s Top 40"’

Westwood One
Produced by: WW1/Bert Kleinman
Hosted by: Casey Kasem
Frequency: Weekly
Length: Four hours Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 1/89

Weekly CHR Top 40 countdown hosted
by 20-year veteran Casey Kasem.

‘‘Chicago Symphony Orchestra’’
WFMT Fine Arts Network
Produced by: Norm Pellegrini
Hosted by: Norm Pellegrini
Frequency: Weekly
Length: Two hours Terms: Free
Delivered via: Westar IV T2D
Affiliates: 500+
Selected concert performances of the
Chicago Symphony during the current season
— taped at Orchestra Hall and in other venues.

~
‘“Christian Countdown USA’’
CBN Radio

Produced by: CBN Radio
Hosted by: Bob Souer
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Analog tape/Galaxy 1 T11/
Spacenet 3 T17
First aired: 1982 Affiliates: 240

Amy Grant, Michael Smith, BeBe and CeCe
Winans and other contemporary Christian mu-
sic artists in this weekly Top 30 countdown.

‘‘Classic Cuts’’
MJI Broadcasting
Produced by: Craig Jablin
Hosted by: Richard Neer
Frequency: Weekly
Length: One hour Terms: Barter
Dellvered via: Vinyl disc
Flrst alred: 1987
Each week five different Classic Rock artists
tell the stories behind their most famous

songs.

v
‘“Collector’s Item”’
WFMT

Produced by: Don Tait/WFMT
Hosted by: Don Tait
Frequency: Weekly
Length: One hour Terms: Cash
Delivered via: Analog tape
Program features an outstanding collection
of rare and important recordings by conduc-
tors and instrumentalists from the first part of

the century.
-

‘‘Compact Disc Showcase’’
Copley Entertainment
Produced by: Eric Aubrey
Hosted by: Eric Aubrey
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: CD
Weekly review of new compact disc re-
leases

‘‘Country Countdown
USA”’

Westwood One
Produced by: Kevin Delang
Westwood One
Hosted by: Lon Helton
Frequency: Weekly
Length: Three hours Terms: Barter
Dellvered via: CD/Satcom C5 T15
First alred: 3/92
R&R Country Editor Lon Helton counts
down the weeks top tracks in a fast-paced
review featuring the hits and hitmakers.

‘‘Dick Clark’s Rock Roll
& Remember’’

Unistar Radio Networks

Produced by: Dick Clark Productions
Hosted by: Dick Clark
Frequency: Weekly
Length: Four hours Terms: Swap/ex-
change
Delivered via: CD
Flrst alred: 2/82

Features all-time favorites the '50s,
'60s, '70s with spotlighted artist/group per
show and interviews.

‘‘Countdown America with
Dick Clark’’

Unistar Radio Networks
Produced by: Dick Clark Productions
Hosted by: Dick Clark
Frequency: Weekly
Length: Three hours Terms: Swap/
exchange
Delivered via: CD
First alred: 1/83

A countdown of the top AC songs as
determined by R&R.

‘‘Country Crossroads’’
Radio and Television Commission,
SBC
Produced by: Eddie Reed
Hosted by: Jerry Clover and Bill Mack
Frequency: Weekly
Length: Half hour Terms: Free
Delivered via: Vinyl disc
First aired: 1969 Afflliates: 1,100

Top country music selections. Interviews
with country performers about their music and
private lives.

‘‘Country Club”’
Entertainment Radio Netowrks

Produced by: Andrew Peruzzi
Hosted by: ichabod Caine, KMPS/Seattle
Frequency: Weekly
Length: One hour Terms: Barter
Dellvered via: CD
First alred: 9/91 Affiliates: 173

Country’s hottest hits, programmed in
sweeps from the hottest night club on earth.
Coutry music with an edge.

COUNTRY

GOLD

SATURDAY

NIGHT

L} VvV E

[ ]

‘“‘Country Gold Saturday
Night Live”’
Unistar Radio Networks
Produced by: Ed Salamon
Hosted by: Mike Fitzgerald
Frequency: Weekly
Length: Five hours Terms: Swap/
exchange
Delivered via: Satcom C1 T23
First aired: 4/90

Country radio’s first national oldies
phone request party-live every Saturday
night!

PHONE NUMBER INDEX
Begins On
Page 106
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Got aYen for
a Buck?

Just how many? Buy them now... or wait? We’'ll |
provide you with all the answers and more, with up-to-
the minute live reports—right from the trading floor.

happening in business. Right now. Today. And every day. We'll provide Hourly Business News

Updates. Daily Regional Business Reports updating your listeners on business and industry
news in your area. Daily Features—our consumer focus programming package which includes
financial analysis and news to help listeners in their financial planning. CNBC Newscall—actualities of
newsmakers and voice reports from our CNBC Correspondents. The Week's Business News
Reviews—a recap of the week’s events of the world’s marketplaces. Weekend Business |
Features—business reporting right through the weekend with business features covering travel, ‘
entertainment, sports, medicine and financial investments. And more. You'll also hear about the latest
scams and rip-offs! You'll get our exclusive Tax Tips—a series we developed to help your listeners get
a better return on their taxes.

From Wall Street to Tokyo to the European Markets, your listeners will be fully informed of what's

Now listen to this—you get to keep over 80% of the program inventory for premium priced local sales. |
Got a yen for a buck? You'll earn them. You can bank on it.

For more information, please contact Unistar Radio Networks at 1(800)225-3270.

GNBC UNISTHR

BUSINESS RADIO RADIO NETWORKS




WEEKLY MUSIC FEATURES

‘“Country Star Tracks’’
Emerald Entertainment Network

Produced by: Michael Bornheim
Hosted by: Dale Moore
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: CD
First alred: 8/90 Affiilates: 300+
Hear the star's favorite songs and their
reasons for picking current and classic music.
Interview/music format recorded digitally to

CD.
h

‘‘Country Today’’
MJI Broadcasting
Produced by: Rosemary Young
Hosted by: Dan Taylor
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Vinyl disc
First aired: 5/85

Country music/news magazine featuring in-
terviews with the hottest stars and their hits.
Also news reports from Nashville by Diane

Richey.
. 4

‘“Country World Premlere’’
SJS Entertainment
Produced by: Cross Country Entertainment
Hosted by: Lon Helton
Frequency: Monthly
Length: 90 mins. Terms: Barter
Delivered via: Satellite
First aired: 9/90 Afflilates: 179

Features the newest release of an album by
some of country music's top artists & explores
making of the album with artist.

.y
‘“Country-Phonics’’
Kaleidophonics/Syndicom

Produced by: Alan Olmstead
Hosted by: Alan Oimstead
Frequency: Weekly
Length: Two hours Terms: Barter/cash
Delivered via: Analog tape
First aired: 1986 Affiilates: 4

Features all forms of country music, includ-
ing bluegrass, westem swing, oldies, outlaw,
country-rock, Cajun, comedy, and more.

““Cruisin’ America”’

CBS Radio

Produced by: Tim Roberts
Hosted by: “Cousin Brucie”
Frequency: Weekly
Length: Three hours Terms: Supplied with
network affillation
Delivered via: CD
First aired: 1/87 Affiliates: 150
1950s & 1960s oldies. interviews with
various artists.

“‘Rick Dees Weekly Top 40’
CD Media
Produced by: CD Media
Hosted by: Rick Dees
Frequency: Weekly
Length: Four hours Terms: Barter
Delivered via: CD
First aired: 1980 Affiliates: 436
A weekly comedy-based Top 40 count-
down show using the R&R CHR chart.

THE COUNTDO

Ith Walt Love

‘““The Countdown’’

Westwood One

Produced by: WW1/Michael Waters
Hosted by: Walt Love
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 8/83

Countdown of the week's Top 25 Urban
Contemporary hits.

CREZEG™

‘““Dr. Demento’’

Westwood One
Produced by: Dr. Demento
Hosted by: Dr. Demento
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 10/78

Presents the most bizarre, eccentric and
demented music ever committed to vinyl.

‘“Direct Hits"’
MJI Broadcasting
Produced by: Lucy Tauss
Hosted by: Al Bandiero
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Analog tape/vinyl disc
First aired: 1987
Music intensive program that puts the CHR
listener in touch with the latest music, movie,
television and concert news.

‘‘Earth-Tones’’
Chuck Jackson Productions

Produced by: Kali Woolfork
Hosted by: Chuck Jackson
Frequency: Weekly
Length: One hour Terms: Cash
Delivered via: Analog tape/DAT/mailed script
First aired: 1/91 Affillates: Two

Sets music mood with artist information,
best new and traditional tracks from NAC,
jazz. Previews from NAC. and jazz.

ENCORE

‘““Encore’’

Westwood One

Produced by: WW1/Marcia Hrichison
Hosted by: William B. Williams (late)
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Analog tape/
Satcom C5 T15
First aired: 1/85

Weekly two-hour tribute to the music
and personalities of the big band era, in-
cluding interviews and special features.

‘“Desert Island Discs’’
MJI Broadcasting
Produced by: Craig Jablin
Hosted by: Tony Pigg
Frequency: Weekly
Length: One hour
Delivered via: Vinyl disc
First aired: 1/90
Major rock artist or celebrity hosting their
own show picking the music they would take
with them if stranded on a desert island.

‘‘Environmental Traxx'’
Chuck Jackson Productions
Produced by: Kali Woolfork
Hosted by: Chuck Jackson
Frequency: Weekly
Length: One hour Terms: Cash
Delivered via: Analog tape/DAT/mailed script
First aired: 1/91 Affiliates: Two

Features NAC and lite jazz tracks with an
environmental message. Save the Earth efc.

“‘Folk Sampler’’
WFMT Fine Arts Network

Produced by: Mike Flynn
Hosted: Mike Fiynn
Frequency: Weekly Terms: Cash
Delivered: Westar IV T2D

Folk, traditional, bluegrass, and blues pro-
gram built around a weekly theme and drawn
from a collection of 4000 recordings.
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AMERICA'S HOTTEST
COUNTDOWN SHOW

PERSONALITY MAKES
THE DIFFERENCE

For information on availability
in your market call Tom Shovan

g \ v SR8 at CD Metlia (212) 836-4425
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Los Angeles ® New York

CD Media, Inc. 645 Madison Ave. 2nd Floor
New York, NY 10022




Production Services-Shomease

Jjoun
DRISCOLL

the most authoritative.
warm & human voice over

america's leading stations...
classic rock / chr / hot ac
country / oldies / AOR

THE NEW VOICEOVER AMERICA

818.841.9418

o Today’s Celebrity Birthdays
and Bio Lines ¢ Trivia Questions
o Odd Facts  Jokes ¢ Today’s
Top Events/Festivals with Phones

PrREP

RADIO’'S FAVORITE
PAGE-A-DAY SHOW RESOURCE

800 848-7796

619 293-1818

" SUPER
VOICES!

Stations all over North America
already use our voices to ID
and promo themiselves

The Voice Bank
800-488-8224

U.S. & Can.

BOBBY OCEANTINC.

| ‘l PROFESSIONAL CREATIVE SERVICES

Station voiceovers and state of the art

audio production from the one name
synonymous with both.

* Overnight Delivery Available
» Computerized & Digital Recording
* Phone Patch

» Fast & Reliable

224 Blackstone Dr., San Rafael, CA 94903

415-472-5625 Fax:415-472-1686

L.A.Voiceover Talent
Available Now!

To voice your Liners,
Positioners & IDs

Fast Turnaround

Call Chris Taylor now for demo

(818) 762-7260
FAX (818) 506-7742

GOl

HIGHLIGHTS

“Comic Highlights is an improvement on
something that couldn't be improved upon.”
Baker & Burd/WASH-FM/Wash., D.C.

Write / Phone / Fax
for FREE samples.

TOM ADAMS PRODUCTIONS, INC.

P.O. BOX 10246
HONOLULU, HAWAII 96816
(808) 739-5800
FAX (808) 739-5801

e Since 1970 + Serving Personality Radio for a Generation ==

Best source of hard
to find oldies
’50s, ’60s, *70s, '80s.

Most in stereo,
clean bright quality,
fast service.

MSA

Music Service Associates

Delivered RTR

918-492-7222

Parodies, Parodies
and More
Parodies

Call for a Free Demo

1-800-782-0700
ProMedia

Deasiae Radgers
THE
DBEAN LADY

A SELLABLE FEATURE
& RATINGS GENERATOR

STRAIGHT TALK, INTERVIEW
OR CALL-IN DREAM INTERPRETATION
Specializing in Morning Drive Shows

DREAM LADY PRODUCTIONS
(918) 749-1850
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WEEKLY MUSIC FEATURES
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‘‘Hard-Core Country’’
Collins Broadcast Services

Produced by: Stu Collins
Hosted: Rick Patton
Frequency: Weekly
Length: Two hours Terms: Barter/cash
Delivered: Analog tape
First aired: 9/30/90 Affiliates: 23

Country oldies from the '40s to the '80s
with artist information, requests, and other
listener interactive features.

‘‘In Concert:
High Voltage’’

Westwood One
Produced by: WW1/Melanie Minear
Hosted by: Gregg Steele
Frequency: Bi-weekly
Length: 90 mins.
Delivered via: Analog tape/
Satcom C5 T15
First aired: 1/91
The best live music from today's hottest
pure rock artists.

‘““‘Future Hits”’

Westwood One
Produced by: Nancy Conover
Hosted by: Joel Denver
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 7/84

A weekly look at the most added singles
on America’s CHR stations, plus special g

features.
‘‘Hip Hop Countdown & Report’’

Bailey Broadcasting Services
Produced by: Bailey Broadcasting Services gy
Hosted by: Mike Moshe
Frequency: Weekly
Length: 90 mins. Terms: Barter/cash
Delivered via: Analog tape
First aired: 9/89 Affiliates: 62

Brings lksteners the top 10 hottest rap
tracks plus interviews with established and
emerging rap stars. Rappers are frequently
guest co-hosts.

‘‘Goodtime Line’’

On The Radio

Produced by: On The Radio
Hosted by: Rich Fields
Frequency: Weekly

Length: 90 mins. Terms: Barter
Delivered via: Satcom C5 T15

IN CONCERT

N ROK

‘““In Concert: New Rock’’
Westwood One

First aired: : 14 .
a 2/92 Affillates: 9 —

Listeners have the opportunity to speak live
via satellite tothe biggest acts of all time.

‘“‘Gospel Greats’’

Heil Enterprises

Produced by: Paul Heil

Hosted by: Paul Heil

Frequency: Weekly

Length: Two hours Terms: Cash

Delivered via: Analog tape

First aired: 280 Affiliates: 200
America’s premier Southern Gospel

music and features program for Gospel

and Country stations. Countdowns, artist

interviews, news, giveaways, sales aids.

‘“John De Graaf Aus Florida’’
Marie Marie Music Inc.

Produced by: John Boutkam/
N.O.W. Broadcasting
Hosted by: John De Graaf
Frequency: Weekly
Length: Two hours Terms: Barter/Cash
Delivered via: DAT
First aired: 9/91

Personality show, topics, new music
(CHR/Urban) with Florida sunshine. Good time
show. Produced in German/Dutch/English lan-

guages.

‘‘Hot Mix’’
ABC Radio Networks

Produced by:Andrew Starr/Dave Rajput
Frequency: Weekly
Length: Four hours Terms: Barter
Delivered via: CD
First aired: 5/86 Affiliates: Over 200
stations worldwide

Today’s hottest music mixed back-to-back
in 25-minute music sweeps comes unhosted
for stations to localize and customize.

B e e
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‘““In Concert’’

Westwood One

Produced by: Lorre Crimi/WW1

Hosted by: Doug Podell

Frequency: Bi-weekly

Length: 90 mins. Terms: Barter
Delivered via: Vinyl disc/Satcom C5, T15
First aired: 5/81

Produced by: WW1/Karen Manning
Frequency: Bi-weekly
Length: 90 mins Terms: Barter
Delivered via: Analog tape/
Satcom C5 T15
First aired: 3/90

Features top alternative rock acts
recorded live at concert venues around
the world.

““In The Spotlight’’

Westwood One
Produced by: WW1/Michael Waters
Hosted by: John Garry
Frequency: Bi-weekly
Length: One hour Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 1/86

Music and interview profiles featuring
the hottest acts from R&R’s Urban Con-
temporary chart. Also includes frequent
exclusive album premieres. :

Features rock’s hottest talent recorded .
live in concert throughout America. Begms On
Page 106
s

—
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WEEKLY MUSIC FEATURES
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‘““In The Studio’’
SJS Entertainment

Produced by: Bullet Productions
Hosted by: Redbeard
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: CO
First aired: 6/89 Affiliates: 200
Making of significant rock albums, recreated
as artists are brought back "“In The Studio”
featuring the music & never heard interviews.

"V’

‘““It’'s A Celebration
With Clifton Davis’’
CBN Radio
Produced by: CBN Radio
Hosted by: Clifton Davis
Frequency: Weekly
Length: 59 mins. Terms: Barter
Delivered via: Analog tape/Galaxy 1 T11/
Spacenet 3 T17
First aired: 10/91 Affiliates: 45

Clifton Davis, star of TV's “Amen” hosts hot
gospel tracks and interviews from the Winans,

‘‘Jazz Spectrum’’
Jazz Spectrum

Produced by: Clitf Smith
Hosted by: Cliff Smith and Christie Tanner
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Analog tape
First aired: 4/90 Affiliates: Six

The best in new adult comtemporary. Inter-
views with featured artists. Information on the
environment and technological innovations.

g

‘“Jazz Trax Weekend Special’’
Jazz Trax

Produced by: Art Good
Hosted by: Art Good
Frequency: Weekly
Length: Three-five hours Terms: Barter
Delivered via: Analog tape/DAT
First aired: 1985 Affiliates: 32

A showcase of the newest and best in con-
temporary jazz including interview segments
with a different guest artist each week.

‘‘Kaleidophonic Jazz’’
Kaleidophonics/Syndicom
Produced by: Alan Oimstead
Hosted: Alan Olmstead
Frequency: Weekly
Length: Three hours Terms: Barter/cash
Delivered: Analog tape
First aired: 1979 Affillates: 6

Weekend special feature targets upscale
demos; emphasizes contemporary jazz but
samples all eras of jazz in low-key format.

— E—

‘““‘Legends Of Rock”’

Denny Somach Productions
Produced by: Denny Somach
Hosted by: Ray White

Frequency: Weekly

Length: One hour Terms: Barter
Delivered via: CD

First aired: 1/84 Aftiliates: 150

M.C. Hammer, Take 6, elc.

Weekly profiles of superstar artists.

The Ultimate Digital Studio

Imagine...
having a great sounding radio station, where

songs, commercials, talk, promos, and jingles
come together perfectly. Creativity will thrive,
and announcers can’t “forget” commercials or
tags if they tried. Your studio will be a clean,
clutter-free showplace.

Enjoy...

playing the right music from NoNOISE Compact
Discs and sounding terrific. Your commercials
will be right on the money from DigiCart digital
audio hard drive. Logs automatically print out every
spot to the second and every song by title and artist.

Perfection Can Be Yours...
with the ultimate in mistake-free, clutter-free,

paper-free creative programming. It’s affordable, with
computer, multiple CD players, DigiCart DCR-1004
storing 7 hours of mono (or 32 hours of stereo) spots,
jingles and songs for less than $20,000! A DigiCart for
your production room adds only $3,995. It's the

ultimate studio. Call (800) TM Century for details.
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century

14444 Beltwood Parkway, Dallas, Texas 75244
Phone: (800) TM Century — FAX: (800) 749-2121



CAN YOuU DO

|MEB O M

SCHEDULING 2

No other music scheduling system gives you the ability to be so innovative with the way
you schedule music. Only MusicScan gives you the ultimate edge - the power to take
creative scheduling to the limit!

TIME BOMB SCHEDULING COMB-FILTERED DAYPARTING
BICYCLING ROTATIONS ALTERNATE CATEGORY ROTATION
SHADOW CATEGORIES ROTATING CLOCK GRIDS

CODING-SPECIFIC WAVE SCHEDULING MIGRATING POSITIONS
INDEPENDENT DAYPART ROTATION VARIABLE ROTATION PACKETING

All under the control of MusicScan's unique Rolodex~-type scheduling system.
And now, MusicScan gives you more exclusive features you won't find anywhere else.
FIXED-POSITION LINEAR CLOCKS
Specific music categories (such as currents) and stopsets are placed at fixed positions.
Other categories flow around them without regard to time.

PATTERN ROTATION
Map your own custom rotation grids and have MusicScan foliow them exactly.
STUTTER-STEP SCHEDULING
Force specific clock positions by category file number, enabling songs
to stutter (to repeat at different rates).

Only MusicScan offers you such a wide variety of programming options. Of course, that's
what these revolutionary features are, options. You choose only what you need.
MusicScan is as easy to learn and use as ever.

Call today and learn more about MusicScan.

o O
/e ECAN

Music Scheduling with an Edge
205-987-7456
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““Live From The Whisky’’
Entertainment Radio Networks
Produced by: Dana Miller
Hosted by: Jim Ladd, KLSX/Los Angeles
Frequency: Monthly
Length: 90 mins. Terms: Barter
Delivered via: Satcom C5 T19
First aired: 4/91 Affiliates: 115

Classic rock’s greatest acts perform ab-
solutely live from the legendary Whisky-A-Go-
Go in Los Angeles.

A

‘“Live From The Sixties
With The Real Don Steele’’
Premiere Radio Networks

Produced by: Phil Harvey
Hosted by: The Real Don Steele
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Vinyl disc
First aired: 1/88 Affiliates: 243

Music, jingles, news, promotions and
events of the '60s done in the present tense
as if you never left.

. gl
‘““‘Live’ (From Electric Ladyland)’’

SJS Entertainment

Produced by: Bullet Productions
Frequency: Monthly
Length: One hour Terms: Barter
Delivered via: Satellite
First aired: 1/90 Affiliates: 300

A rare opportunity to hear a live concert in a
sefting most conductive to high quality sound
reproduction: a recording studio or sound-
stage.

\ PHONE NUMBER INDEX
; Begins On
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““Lost Lennon Tapes’’
Westwood One

(becomes ‘‘The Beatle Years’’
week of 3/30)

Produced by: WW1/ Lorre Crimi

Hosted by: Eliiot Mintz

Frequency: Weekly

Length: One hour Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15

First aired: 1/88
Includes jam sessions, demos and in-studio

conversation.

gy
““Lyric Opera of Chicago’’
WFMT

Produced by: WFMT
Hosted by: Norman Pellegrini
Frequency: Weekly during May and June
Length: Varies
Delivered via: Analog tape/Galaxy 6 T3
First aired: 1976 Affiliates: Over 400
A 4

‘““Metal Shop”’
MJI Broadcasting
Produced by: Don Kaye
Hosted by: Charlie Kendall
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Vinyl disc
First aired: 1/84

In-depth look at heavy metal/hard rock
music. Feature interviews, metal news, count-
down of hottest songs, up-and-coming artists
and classic tunes.

““‘Missing Masters’’
Voices, Inc.

Produced by: Charles Fuller
Hosted by: Charles Fuller and guests
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Analog tape
First aired: 6/89

Big band recordings not usually heard in
current programming; non-hits, dance re-
motes and other materials long missing from
the airwaves.

‘‘Mix America’’

Cutler Productions

Produced by: Andrea Burrows

Frequency: Weekly

Length: Two hours Terms: Barter

Delivered via: Vinyl disc

First aired: 1988 Affiliates: 19
Urban mixes

‘““Modern Rock Tracks
with Mark Hamilton"’
Hot Mix Radio Network, Inc.

Produced by: Andrew Starr
Hosted by: Mark Hamilton
Frequency: Weekly
Length: Two hours Terms: Barter/Cash
Delivered via: Analog tape/DAT

The official countdown. Hosted by KITS/San
Francisco midday personality - Mark Hamilton.

‘“‘Music Network Report’’
The CMJ Radio Network

Produced by: Neer Perfect Productions
Hosted by: Dan Neer
Frequency: Weekly
Length: One hour plus five shorts
Terms: Supplied with network affiliation
Delivered via: CD
First aired: 9/90 Affiliates: 250

it's all new music and it's all here. From rock
to reggae, pop and hip-hop, jazz, blues, folk,
thrash and metal.

.

‘““Musical Starstreams’’
Musical Starstreams

Produced by: Forest

Hosted by: Forest

Frequency: Weekly

Length: Two hours Terms: Barter/cash

Delivered via: Analog tape/DAT/Mailed script

First aired: 12/81 Affiliates: 60
Commercial radio’s longest running and

most-listened-to two-hour weekly NAC music

program.

Y
st L WE'RE
LU’“

OCKIN THE BLUES!-",

“BLUES DELUXE complements
our Classic Rock format very
well. Our audience loves It!°

“BLUES DELUXE Is an excellent
addition to our programming.
Audience response has been

even better than expected.” -Don Balla, PD
-Dave Hamiiton, PD KRXO-FM
KQRS-AM/FM .

* LISTENER REQUESTS
* UNSIGNED BAND CONTRIBUTIONS

Produced Using m Professional Audio Products Saih OF NATOHAL SYNGICAHON

1-800-999-3520
MUSIC UNLIMITED PRODUCTIONS ° 763 Taft Dr. Suite G ¢ Arlington, TX 76011  817-261-3520
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‘‘Nashville Live’’
Emerald Entertainment Network

Produced by: Dale Moore

Hosted by: Moon Mullins

Frequency: Weekly

Length: 90 mins. Terms: Barter

Delivered via: Satcom C5 T19

First aired: 9/87 Affiliates: 200+
Music/interviews with country stars.

Listeners call toll-free from anywhere in North

America for live direct contact with top artists.

.

‘‘Nashville Record Review’’
Group W Satellite Communications
Produced by: Opryland USA, Inc.
Hosted by: Lorianne Crook & Charlie Chase
Frequency: Weekly
Length: Four hours Terms: Barter
Delivered via: Vinyl disc
Affiliates: 225

Each week, Lorainne Crook and Charlie
Chase count down country's 40 biggest hits,
give revealing celebrity profiles and in-depth
interviews.

g

‘““New Frontier of Superstars’’
Western Front Broadcasting
Produced by: Tony Keilly
Hosted by: Julio Flores
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Analog tape/vinyl disc/CD
First aired: 1/85 Affiliates: 20

An NAC interview show featuring the hottest
contemporary jazz artists. Also features the
top three NAC hits of the week.

R

‘‘Oldies Countdown’’
MJI Broadcasting
Produced by: Dawn Eden
Hosted by: Bob Shannon
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Viny! disc
First aired: 7/91
Waeekly look at the Top 25 hit songs from a
specific week between 1960 and 1973. Fea-
tures rare interviews with legendary artists.

TOM _
JOYNER
—ON

o=

‘“‘On The Move’’

CBS Radio Programs

Produced by: Cutler Productions

Hosted by: Tom Joyner

Frequency: Weekly

Length: Three hours Terms: Barter

Delivered via: Vinyl disc/Satcom C5 T23

First aired: 1/87 Affillates: 80
Countdown of the Top 30 Urban Con-

temporary chartbusters, with comedy bits

and interviews.

COUNTDOWN
COMPANION

‘‘On The Radio
Countdown Companion’’

Westwood One
Produced by: WW1/On The Radio
Hosted by: Locally hosted
Frequency: Weekly
Length: 3-4 hours Terms: Barter
Delivered via: Vinyl disc/Satcom CS5 T15
First aired: 1/90

Complete scripts and interviews to pro-
duce your own localized countdown.

Off The Record
with Mary Turner

‘“‘Off The Record
with Mary Turner’’

Westwood One

Produced by: WW1/Marcia Hrichison
Hosted by: Mary Turner
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 8/80

Music and interview program spotlight-
ing the superstars of rock and roll.

on
the

/EDG

‘““On The Edge’’

Westwood One
Produced by: WW1/Marcia Hrichison
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Analog tape/
Satcom C5 T15
First aired: 1/91

Features music and interviews with new
rock’s hottest artists. Most shows include
special live performances recorded live in
Westwood One studios.

““On The Radio’’
Westwood One
Produced by: Westwood One/
On The Radio
Hosted by: “8ig” Ron O'Brian
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 1/90

CHR music magazine featuring the Top
5 national CHR records from R&R laced
between various features.

“‘On Track’’
Radio And Television Commission,
$BC
Produced by: Joe Lusk
Hosted by: Ross Tucker
Frequency: Weekly
Length: Haif hour Terms: Free
Delivered via: Vinyl disc
First aired: 1982 Affiliates: 475
Top contemporary Christian music and
spotlight interviews. Popular artists talk can-
didly about their lives, lyrics and faith.

‘“‘Open House Party’’

Superadio

Produced by: Radiocraft
Hosted by: John Garabedian
Frequency: Twice weekly
Length: Five hours
Terms: Barter
Delivered via: Satcom K2 T12
Began airing: 9/87
Affiliates: 126
Hot, live Saturday and Sunday party for
hit radio; features live 800-line requests,
superstar guests, and cutting-edge music
mixes.

K nw-;y-\c::;_

‘“‘Party America’’
Cutler Productions
Produced by: Lynnsey Guerrero
Hosted by: Fast Jimi
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Vinyl disc
First aired: 1985 Affiliates: 34
CHR countdown show, special guests
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‘‘Partymix’’
Cutler Productions

Produced by: Jom Cohn

Frequency: Weekly

Length: Three hours Terms: Barter

Delivered via: Vinyl disc

First aired: 1988 Affiliates: 25
CHR/Urban remixes

iy

‘‘Pirate Radio USA”’

Westwood One
Produced by: WW1/Jamie Osbome
Hosted by: Jeff Jensen
Frequency: Weekly
Length: Five hours Terms: Barter
Delivered via: Live/Satcom C5 T15
First alred: 10/89

Saturday nights rock as Pirate Radio’s
signal takes over local frequencies aound
the country. Features top requests of the
week, party blocks and more.

‘‘Plain-Wrap Urban
Countdown’’

Premiere Radio Networks

Produced by: Cameron Tumer
Hosted by: Uses local air personality
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Analog tape/computer
modem/mailed script
First alred: 6/89 Affiliates: 100

Urban radio’s own “personalized” Top
30, written by the best countdown writers
in the business. The only self-hosted ur-
ban Top 30 in the market.

PHONE NUMBER INDEX
Begins On
Page 106

"

‘“Power Cuts”’
Global Satellite Network
Produced by: Emily Carey &
Lynnsey Guerrero
Hosted by: Geno Michellini
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom C5 T19
First aired: 3/84
The top AOR tracks eack week, exclusive
interviews, rock news and trips to the biggest
concerts in the world.

.

‘“Powerline’’
Radio and Television Commission,
SBC
Produced by: Kirk Teegarden
Hosted by: Jon Rivers
Frequency: Weekly
Length: Half hour Terms: Free
Delivered via: Vinyl disc
First aired: 1969 Affiliates: 891
A dynamic mixture of hits from the '70s,
'80s and '90s. Contemporary music format
with wide audience appeal.

. 4

‘““Premiere Alternative
Plain-Wrap Countdown’’
Premiere Radio Networks
Produced by: Louise Palanker/ira Lawson
Hosted by: Uses local air personality
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Analog tape/computer modem/
mailed script
First aired: 1/92 Afflliates: 35

A personalized hit list written by Premiere
talent with the altemative music listener in
mind. It makes you the music authority.

“‘Premiere Plain-Wrap
Countdown”’

Premiere Radio Networks

Produced by: Louise Palanker/Ira Lawson
Hosted by: Uses local air personality
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Analog tape/computer
modem/mailed script
First aired: 3/86 Affillates: 150

Each market's own “personalized” hit list
written by Premiere talent. The only count-
down that makes you the music authority.

‘“‘Premiere Country
Plain-Wrap Countdown’’
Premiere Radio Networks
Produced by: Craig Scott
Hosted by: Uses local air personality
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Analog tape/computer
modem/mailed script
First alred: 9/91 Affillates: 65

Country radio’s own “personalized” hit
music program. the only countdown that
makes you the music authority in your
market.

‘‘Reelin’ In The Years’’
Global Satellite Network

Produced by: George Taylor Morris
Hosted by: George Taylor Morris
Frequency: Weekly
Length: Two hours Terms: Barter
Detlvered via: CD
First aired: 1986

Music and interviews from the top classic
rock artists as well as rare audio clips from TV
film, and commercials.

o

‘‘Reflections’’
Premiere Radio Networks

Produced by: Cameron Tumer
Hosted by: John Monds
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Vinyl disc
First aired: 7/90 Affiliates: 65
A celebration of the greatest R&B hits of the
'60s and '70s. “Big John" Monds interviews
the stars.

A

‘“‘Rock & Roll’s Greatest Hits -
The Dick Bartley Show’’
ABC Radio Networks
Produced by: DB Productions
Hosted by: Dick Bartley
Frequency: Weekly
Length: Five hours Terms: Barter
Delivered via: Satcom C5 T23
First aired: 6/91 Affiliates: 160
Live, all-request oldies party. Listeners from
all across America call in their favorite songs
on our toll-free request line.
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ON WHAT IT

TAKES TO BE
THE BEST.

TALKIS CHEAP. When it comes down to the
bottom line, the only thing that really countsiis
performance. Selector is the music scheduling

system that gives you the power to sound your best.
Here’s why:
INN[]VHIII]N Selector is the acknowledged original music
scheduling program. RCS did it first and continues to do it best.
l‘l‘:(:“‘;Nl'l‘l“N Wi ith over 1800 clients worldwide, the market has

spoken. SUPPORT Selector support is consistently rated
the best by those who have used other brands. FLEXI BI Llw Selector

does more useful jobs, and does them better. T H E ST HT E [] F

T H E H RT Continuous improvements and new features keep it that way.

In a word, "'we’re never satisfied". REACTION TO MARKET

DEMAND selector users include the brightest and most successful
programmers in the world. When they ask, we deliver. mercifu[

pricinﬂ For this Mercedes of systems, Chevy pricing - according to market

size. STABILITY RCS has been around for over |3 years. You can

count on us being around next year and in the next century.

Call or write to us today. We'll put Selector to work for you.
Then you’ll know "Who’s best" for you.

—=& & RADIO COMPUTING SERVICES, INC.
E====Two Overhil Rd. - Suite 100 - Scarsdale, New York 10583 - (914) 723-8567
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‘““‘Rock Over London’’
SJS Entertainment

Produced by: Radio Ventures
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: CD
First aired: 4/83 Affiliates: 218
A one-hour show featuring various estab-
lished or emerging rock stars' music as well as
interviews and news.

““Rock Today’’
MJI Broadcasting
Produced by: Danny Fields
Hosted by: Dennis Elsas/Kathy Millar
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Analog tape/vinyl disc
First aired: 7/85
Rock music/news magazine featuring up-to-
the-minute information, interviews with top
stars, and hottest music of the week.

.

‘‘Rock-N-Roll Weekend’’
Kris Stevens Enterprises

Produced by: Kris Stevens Enterprises
Hosted by: Kris Erik Stevens
Frequency: Weekly
Length: Three hours Terms: Cash
Delivered via: Analog tape
First alred: 1/91

Three hours of music and memories. A
weekend time capsule of events and personal-
ities that shaped our lives.

‘‘Saturday Night House Party’’
Emerald Entertainment Network
Produced by: Wayne Campbell
Hosted by: Gerry House
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Satcom C5 T19
First aired: 9/89 Affiliates: 100+

Live! Gerry House and his wacky array of
characters interact with America toll-free.
Guest stars, live call-ins, outrageous!
Hilarious!

SHOWCASE
OF
ROCK

‘‘Showcase Of Rock’’

Unistar Radio Network

Produced by: Rich Vestuto
Hosted by: Ed Solaky
Frequency: Monthly
Length: Three hours Terms: Swap/
exchange
Delivered via: CD
First aired: 1/89

Classic rock artist or group is featured
each month; includes music and artist in-
terviews.

5\, PHONE NUMBER INDEX
: Begins On
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‘‘Solid Gold Saturday
Night’’
Unistar Radio Network

Produced by: Ed Saiamon
Hosted by: Bob Worthington
Frequency: Weekly
Length: Five hours Terms: Swap/
exchange
Delivered via: Satcom C1 T15
First aired: 1/82
Live request oldies show featuring artist
spotlights and special theme show.

‘‘Sounds Of Sinatra”’
Orange Productions
Produced by: Orange Productions
Hosted by: Sid Mark
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Vinyl disc
First aired: 1/79 Affiliates: 125
#'s a music-based show loaded with inter-
views, off-stage tales and continuing current
commentary from Frank Sinatra himself.

. af

‘‘Soundscapes’’
Broadcast Programming, Inc./
Radio Express
Produced by: Paul Hunter
Hosted by: Paul Hunter
Frequency: Weekly
Length: 1-4 hours Terms: Cash
Delivered via: Analog tape
First aired: 4/83 Affiliates: 10
Top-rated blend of energetic new age, re-
fined fusion and world music and dynamic
soundtracks for 25-49 demo.

America’s

Best

Morning Shows

JuSt Gof Funnter. :' | "

service in uarits
The Cutler Comedy Ne -work.

For an idea of who's subscribing, just watch the ratings.
CALL (310) 478-2166.
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Radio Intensive
Programming...
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Olympia Delivers!

v Hard-hitting Sports Shows Featuring v Format-driven Comedy Services For Your
Bob Costas, John Madden and Jack Buck. Hot Moming Team.
v Top Contemporary Country Artists For Your v Available on a 100% Barter Basis.
Hot Country Station. Call 314-727-8900 For a Demo. ‘

I O MPIA I

NETWORKS
Creators and Producers of Innovative Radio Programming

" 7745 Carondelet, St. Louis, Missouri 63105 314-727-8900 FAX 314-727-4115
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‘‘Starbeat’’
MJI Broadcasting

Produced by: Liesl Saurer/Wendy Williams
Hosted by: Vinnie Brown/Wendy Williams
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Vinyl disc
First aired: 5/86

Weekly show featuring the hottest music,
latest entertainment news and interviews with
urban radio’s biggest stars.

.

‘‘Streams In The Desert’’
Radio and Television Commission,
SBC
Produced by: Joe Lusk
Hosted by: Dick McCartney
Frequency: Weekly
Length: Half hour Terms: Free
Delivered via: Vinyl disc
First aired: 1978 Affiliates: 400

A relaxing blend of easy listening music
mixed with inspiring messages

‘‘Super Gold”’

Unistar Radio Networks

Produced by: Mike Durling
Hosted by: Mike Harvey
Frequency: Weekly
Length: Five hours Terms: Swap/
exchange
Delivered via: Satcom C1 T3
First aired: 8/83

The best songs from the '50s, '60s and
'70s with a feature artist or theme per
show.

~

‘“‘Supermixx’’
Murray/Walsh Radio
Programming, Inc.
Produced by: Murray/Walsh Radio
Programming, Inc.
Frequency: Weekly
Length: Four hours Terms: Barter
Deiivered via: Analog tape/CD
First aired: 6/86 Affiliates: 51

A four-four dance music program. The
music is mixed beat to beat. The program is
made exclusively for radio.

SUPERSTAR

i ]‘L\C
/(\}1?‘\\!\ CONCERT
\O;:’y/’/ SERIES

e

‘‘Superstar Concert
Series’’

Westwood One
Produced by: WW1/Ron Stephan
Hosted by: Jim Ellis
Frequency: Weekly
Length: 90 mins. Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 6/83

Live concert series featuring the hottest
superstars in rock today.

i ————_———
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‘‘Ticket To Ride"’
Denny Somach Productions

Produced by: Denny Somach
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: CD
First aired: 2/85 Affiliates: 186
A weekly tribute to the Beatles, with a guest
host and featured interview on each program.

.
“Top 30 USA”’

Strz Entertainment Network

Produced by: Dave Bernard
Hosted by: Donnie Simpson
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Vinyl disc
First alred: 7/89 Affiliates: 80

Urban radio countdown show hosted by
popular radio and TV host Donnie Simpson,
aired throughout the USA, Caribbean and

Japan.
.
““Top Thirty Hitlist
With Adam Curry”’
Entertainment Radio Networks
Produced by: Steve Kingston
Hosted by: Adam Curry
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: CD
First aired: 11/91 Affiliates: 117
CHR's Top 30 hits from affiliates playlist

only. Two breaks per hour, 30-minute music
sweeps. Perfect for 18-34 demos.

et

e &

i L

‘‘UK Chart Attack’’
SJS Entertainment

Produced by: Radio Ventures
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: CD
First aired: 10/89 Affiliates: 218
A CHR show featuring UK News and gossip
and hit singles, ending with final Top § count-
down of the UK chart.

.y

“Up Close”’
MediaAmerica Radio
Produced by: Neer Perfect Productions
Hosted by: Dan Neer
Frequency: Bi-weekly
Length: Two hours Terms: Barter
Delivered via: CD
First aired: 4/87 Affiliates: 200

The best music interview series on AOR ra-
dio. Complete devotion to quality in production
and writing. Get Up Close with your favorite
rockers.

SR

‘““Variations’’
John M. Reans Media Ltd.

Produced by: John M. Reans
Hosted by: John Reans
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Analog tape/DAT
First aired: 10/89 Affiliates: 16

Music intensified, minimal host intervention.
Sixty percent contemporary jazz, 40% new
age. The radio program of sophisticated pop
music.

T R e

‘‘Watsnu”’
Reel Good Productions

Produced by: Reel Good Productions
Hosted: Steve Cochran
Frequency: Weekly
Length: One hour Terms: Barter
Delivered: CD/DAT
First aired: 1991 Affiliates: 15

New music and comedy show featuring
Steve Cochran and guests. Interviews,
watsnu and hot, major national promotions
with local tie-ins.
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COUNTRY MUSIC
COUNTDOWN

®
‘““Weekly Country Music

Countdown’’
Unistar Radio Networks

Produced by: Ed Salamon
Hosted by: Chris Charles
Frequency: Weekly
Length: Three hours Terms: Swap/
exchange
Delivered via: CD/Satcom C1 T15
First aired: 12/81

Countdown of the Top 30 singles ac-
cording to R&R. Includes a country calen-
dar, artist interviews and a featured artist.
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‘““Weekly Specials’’

Unistar Radio Networks
Produced by: George Costantion
Hosted by: Patty Steele
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: CD
First alred: 4/82

Spotlights a different contemporary
artist/group per show with music and inter-
views.

‘“Weekly Top Thirty”’
Entertainment Radio Networks
Produced by: Tom Holdridge

Hosted by: Steve Harmon and Scott Evans,
KPLX/Dallas

Frequency: Weekly

Length: Three hours Terms: Barter
Delivered via: CD

First aired: 10/87 Affillates: 300

gy

‘““‘World Music Series”’
Malibu Two Broadcasting

Produced by: Tom Gamache & Roger Lifeset
Frequency: Monthly
Length: 1-2 hours Terms: Barter
Delivered via: CD
First alred: 1987 Affiiiates: 120

The most successful special event program
on NAC/CJZ. "Live" in performance program
featuring the most popular NAC/CJZ artists.

.y

‘‘World Premiere’’
SJS Entertainment

Produced by: Builet Productions
Frequency: Monthly
Length: 90 mins. Terms: Barter
Delivered via: Satefiite
First aired: 6/89 Affillates: 300

This live or live-on-tape program premieres
superstar’s latest material one day before the
album is released to radio and retail.

Ny

““Worids Greatest Hits”’
David Baronfeld Entertainment
Produced by: David Baronfeld
Hosted by: Steven B. Williams
Frequency: Weekly
Length: One hour Terms: Barter: U.S.;
Cash/Barter: intemnational
Delivered via: Analog tape/DAT
First aired: 6/89 Affiliates: Six

The only weekly show to play English lan-
guage CHR hits currently in power rotation on
Ieading stations throughout the world.

““Your Goodtime
Oldies Magazine’’

Westwood One
Produced by: On The Radio
Hosted by: Charlie Tuna/M.G. Kelly
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: CD/Satcom C5 T15
First alred: 1/92

A feature packed program presenting
yesterday's hits in today's style. Easy to in-
tegrate a sixth-day morning show.

¢Z-Rock 50’
Satellite Music Network

Produced by: Lee Abrams
Hosted by: Madd Maxx Hammer
Frequency: Weekly
Length: Four hours Terms: Barter/cash
Delivered via: Spacenet 3 T3
First aired: 9/88 Afflilates: 25

America’s only weekly hard rock countdown
featuring Information and music of today's cur-
rent rock.

With Dr. Robert Atkins

Physician Founder & Director
Atkins Centers
Scientist World's leading physician
of Complementary Medicine
Author B best-selling books
Broadcaster 6 years on WOR, NYC,
& national host of
“Your Health Choices”
C y C Ine.

Nutrition ¢ Medicine
Fitness ¢ Health

+ TWO-WAY TALK

+ TOP GUESTS

» 1HOUR WEEKLY

* MARKET EXCLUSIVITY
+ BARTER

FOR DEMO & INFORMATION
CALL (207) 781-5036
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“All Star Country’’
Seacoast Sound
Produced by: Seacoast Sound
Hosted by: Dave McCormick
Frequency: Daily
Length: Three mins. Terms: Barter
Delivered via: Analog tape
First aired: 6/87 Affiliates: 65

Behind the scenes interviews with today’s
hottest country artists.

V

‘“Ask The Stars’’
MJI Broadcasting
Produced by: Rosemary Young
Hosted by: Lon Helton
Frequency: Twice-daily
Length: Five mins. Terms: Barter
First aired: 5/91

Members of listening audience call 800
number to ask their favorite country stars
questions. Listeners question, artists answer
in each show.
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WITH CASEY KASEM

‘‘Casey’s Biggest Hits’’

Westwood One
Produced by: WWI|/Bert Kieinman
Hosted by: Casey Kasem
Frequency: Daily
Length: 4-6 mins. Terms: Barter
Delivered via: Vinyl disc/Satcom C5 T15
First aired: 1/90

Casey Kasem presents a top hit and teils
the inside story behind the song in this dai-
ly feature.

/BJ/BJ/C]
CLaAssIc TRACKS

‘“‘BBC Classic Tracks’’

Westwood One
Produced by: BBC London
Hosted by: Richard Skinner
Frequency: Daily
Length: 5-7 mins. Terms: Barter
Delivered via: CD/Satcom C5 T15
First aired: 1/90
Daily live concert performances on CD,
straight from the BBC archives.

‘‘Country Quiz"’
MJI Broadcasting

Produced by: Andrea Dresdale
Hosted by: Dan Taylor
Frequency: Twice daily
Length: Two mins. Terms: Barter
Delivered via: Vinyl disc
First aired: 1/82
Country music trivia contest featuring quiz-
zes on top stars. Occasionally stars host the
program themselves. Theme weeks.

e
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‘“‘Elevator From Hell’’
Jameson Broadcast
Produced by: Bits & Pieces Creative
Services/Tony Fiore
Frequency: Daily
Length: 20-40 secs. Terms: Cash
Delivered via: Analog tape
First aired: 7/90 Affiliates: 68

“Elevator” music versions of AOR and clas-
sic rock hits prepackaged as a call-in
contest.

B
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‘‘Bob Kingsley with
America’s Music Makers’’
ABC Radio Networks

Produced by: ABC Watermark
Hosted by: Bob Kingsley
Frequency: Daily
Length: Two mins. Terms: Barter
Delivered via: CD
First aired: 5/88 Affiliates: 300
A daily dose of today's hottest country stars,
telling their own special story in their own
words.

T e

‘“‘Love Songs & Bedtime Stories
Dick Summer Communications
Produced by: Barbara Franklin
Hosted by: Dick Summer
Frequency: Daily
Length: Three hours Terms: Barter/cash
Delivered via: Analog tape (satellite as of
Spring '92)
First aired: 11/4/90 Affiliates: Four

It's about relationships. A little sexy, some
smiles, sometimes, sad. Conservative AC de-
fines the station and sets up morning drive.

DRIVE-TIME STARTS AT MIDNIGH

Let The Interstate Radio Network help turn midnight to 5am into your station’s newest revenue
generating daypart—Overnight Drive-Time! Up-to-the minute weather...Sports...Road conditions,
blended with lots of country music. Available live, 7 nights a week, barter.

312-222-4784.
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‘‘Milestones’’
MJI Broadcasting
Produced by: Dawn Eden
Hosted by: Jim Douglas
Frequency: Twice-daily
Length: Five mins. Terms: Barter
Delivered via: Analog tape
First aired: 1/90
Each segment features a rock and roll pio-
neer talking about one of their legendary

songs.
gy

*‘Moment Of Musical History’’
Melcor Broadcasting Company
Produced by: Marty Wilson
Hosted by: Marty Wilson
Frequency: Daily
Length: Five mins. Terms: Barter
Delivered via: Cassette
Flrst aired: 11/86 Afflilates: 85

Daily history of events and music.

““MTV News”’

Westwood One
Produced by: Westwood One
Hosted by: Kurt Loder
Frequency: Twice-daily
Length: 2% mins. Terms: Barter
Delivered via: Analog tape/
Satcom C5 T15
Presents music news headlines twice
every weekday.

‘‘New Gold On CD”’
Westwood One

Produced by: WWI/Bill Lally
Hosted by: Brian Beirne
Frequency: Daily
Length: 4-6 mins. Terms: Barter
Delivered via: Satcom C5 T15/CD
First aired: 1/90
Four to six minutes daily of the latest CD re-
leases of the biggest hits of the '60s and '70s
with the inside story behind the hit.

“‘Rock Quiz"’
MJI Broadcasting

Produced by: Andrea Dresdale
Hosted by: Richard Neer
Frequency: Twice daily
Length: Two mins. Terms: Barter
Delivered via: Vinyl disc
First aired: 11/81

Rock music trivia contest featuring quizzes
on top stars. Occasional guest hosts and
theme weeks. Prizes for winners are provided
to stations.
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‘‘Solid Gold Country”’

Unistar Radio Networks

Produced by: Ed Saloman
Hosted by: Charlie Cook
Frequency: Daily
Length: One hour Terms: Swap/exchange
Delivered via: CD
First alred: 7/83
Country music magazine with special
themes, years and artist salutes.

‘*‘Star Quiz’’
MJI Broadcasting

Produced by: Ken Simmons
Hosted by: Gary Byrd
Frequency: Twice-daily
Length: Two mins. Terms: Barter
Delivered via: Vinyl disc
First aired: 4/84
Urban music trivia contest featuring quizzes
on top stars. Occasionally stars host the pro-
gram themselves. Prizes for winners of con-

test. _
.

‘‘Sullivan, Ed Archives’’
Distributor: Denny Somach
Productions

Produced by: Denny Somach
Frequency: Daily
Length: Six mins. Terms: Barter
Delivered via: CD
First aired: 7/92 Affiliates: 120
Selected performances from the Ed Sullivan
television series. Highlights from over 1000
hours of material.

-
With Dr. Robert Atkins
Physician Founder & Director
Atkins Centers
Scientist World's leading physician
of Complementary Medicine
Author 5 best-selling books
Broadcaster 6 years on WOR, NYC,
& national host of
“Your Health Choices”
C vy C Ine.

Nutrition ¢ Medicine
Fitness ¢ Health

+ TWO-WAY TALK

+ TOP GUESTS

» 1HOUR WEEKLY

+ MARKET EXCLUSIVITY
» BARTER

FOR DEMO & INFORMATION
CALL (207) 781-56038
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NOHMINATIONS
SPEGCIAL

‘‘Academy Of Country
Music Awards Nomination
Special’’

Unistar Radio Networks

Produced by: Ed Salamon
Hosted by: Gene Weed
For airing as: One-time special
Length: Three hours Terms: Swap/
exchange Delivered via: CD

Features top nominees, interviews, and
music. Scheduled to alr the weekend prior
to the awards show telecast (Aprl 1992).

~gyy-
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‘‘American Music Awards
Nominations Special’’

Unistar Radio Networks

Produced by: Dick Clark Productions
Hosted by: Dick Clark
For airing as: One-time special
Length: Three hours Terms: Barter
Delivered via: CD

Features interviews with top nominees
and nominated music. Precedes the 20th
annual telecast, airs January 24-26.

BAN l) ST;_\N D' S 42Tll
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ANNIVERSARY SPECIAL

‘‘Bandstand’s 40th
Anniversary Special’’

Unistar Radio Networks

Produced by: Dick Clark Productions
Hosted by: Dick Clark
For airing as: Four-part series
Length: Three hours Terms: Barter
Delivered via: CD
First aired: 4/92

Dick Clark shares his behind-the-scenes
recollections of America’s original music
television and the biggest artists who ap-
peared on his show.

THE

‘“The Beach Boys Special’’

Unistar Radio Networks

Produced by: Denise Oliver
For airing as: Holiday/seasonal special
Length: Four hours Terms: Barter
Delivered via: CD

This Fourth of July special is packed
with the Beach Boys biggest hits and the
fondest memories of each group member.

-~

-

"THIE
30TH ANNIVERSARY SPECIAL

‘““The Beatles 30th
Anniversary Special’’

Unistar Radio Networks
Produced by: Denise Oliver
For airing as: Holiday/seasonal special
Length: Four hours Terms: Barter
Delivered via: CD
First aired: 9/92

This anniversary special highlights the
greatest hits of the past 30 years guided
by the Beatles, along with close musical
associates.

“The Best’’

Concert Music Network

Produced by: Ben Manill for Radio Today
Hosted by: Bill Leuth

For airing as: One-time special

Length: One hour Terms: Barter
Delivered via: CD

First aired: 1/92

A classical music program featuring only

“The Best.” Created for Coldwell Banker.
"v’

““British invasion”’

On The Radio

Produced by: On The Radio

Hosted by: Graham Nash

For airing as: One-time special

Length: 12 hours

Delivered via: CD
First aired: 5/92 Affillates: 320

The best of the British Invasion, from the
Animals to the Zombies; 1964-70 music and

interviews.
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CLASS
OF '67

‘“Class of '67”’

Unistar Radio Networks

Produced by: Denise Oliver
For airing as: Holiday/seasonal special
Terms: Barter
Delivered via: CD

Memorial Day Weekend radio “reunion”
of the top music stars of 1967, featuring
their greatest hits plus interviews.

CARAVAN OF STA RS

‘““‘Dick Clark’s Caravan
Of Stars’’

Unistar Radio Networks

Produced by: Dick Clark Productions
Hosted by: Dick Clark
For airing as: Four-part series
Length: Three hours Terms: Barter
Delivered via: CD
First aired: 7/92

Dick Clark looks back on the “Caravan of
Stars" tours, their live performances and
the hit music of the era; includes artist in-
terviews.

““Dick Clark’s Sixties
Party’’

Unistar Radio Networks

Produced by: Dick Clark Productions
Hosted by: Dick Clark

For airing as: Four-part series
Length: Three hours Terms: Barter
Delivered via: CD

First aired:

Dick Clark highlights the greatest party
music in recorded history adding his
memories and interviews with the hit-
makers.
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‘‘Dick Clark’s Summer
Memories**

Unistar Radio Networks

Produced by: Dick Clark Productions
Hosted by: Dick Clark
For airing as: Four-part series
Length: Three hours Terms: Barter
Delivered via: CD
First alred: 5/91

Labor Day Special — Dick Clark looks
back on the greatest “summer"” hits and
the stars who created them. Includes artist
interviews.

‘““CMA Awards”’

MJI Broadcasting, Inc.
Produced by: MJI Broadcasting

For alring as: Holiday/seasonal special
Terms: Barter

First aired:

Exclusive coverage of CMA Awards includ-
ing press conference, pre-show special, daily
drop-ins, Nashville remote, TV simulcast and
backstage special.

THE REBA MCENTIi!E STORY

“‘Country Six Pack:
The Reba McEntire Story”’

Unistar Radio Networks

Produced by: Chris Charles
For alring as: 6-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Reba McEntire tells her story of the
emotional, honest and gutsy music that
has brought her gold albums and multiple
awards.

; PHONE NUMBER INDEX \
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TAN KER:
Two Decades of Hits

““Country Six Pack:
Tanya Tucker — Two
Decades Of Hits’’

Unistar Radio Networks

Produced by: Chris Charles
For airing as: 6-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Tanya Tucker, “Female Vocalist of the
Year," tells her amazing story of success
during twenty years of recording and per-
forming.

. 4

THE NEW STARS
OF THE NINETIES

““Country Six Pack:
The New Stars
Of The Nineties’’

Unistar Radio Networks

Produced by: Chris Charles
For airing as: 6-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Features the new country artists of the
nineties as well as additional stars who will
come on the scene during 1992,

. 48

VINCE GILL
& FRIENDS

‘“Country Six Pack:
Vince Gill And Friends”’

Unistar Radio Networks

Produced by: Chris Charles

For alring as: 6-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Vince Gill, “Male Vocalist of the Year,"

talks about his own music and the many
hits he's recorded as a sideman to his
friends.

GARTH BROOKS:

Entertainer of the Year

““Country Six Pack:
Garth Brooks, Entertainer

Of The Year’’
Unistar Radio Networks
Produced by: Chris Charles
For alring as: 6-Part Series
Length: Three hovuis Terms: Barter
Delivered via: CD

Garth Brooks, the fastest-rising star ever
in country music history tells his story of
receiving “Entertainer of the Year."”

.

CHRISTMAS AROUND
THE COUNTRY

““Country Six Pack:
Christmas Around The
Country 1992”°

Unistar Radio Networks

Produced by: Chris Charles
For alring as: 6-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Features country music's most popular
artists singing their favorite Christmas
songs and recalling their favorite memories
of the season.

‘‘Crossroads’’
Global Satellite Network
Produced by: Kevin Barry
Hosted by: Tony Pigg
For alring as: Holiday special
Length: Three hours Terms: Barter
Delivered via: CD
First aired: aired: 1988
Four holiday specials that spotlight the best
of rock’s legends.

‘‘Fourth Of July Special Music’’
Radio Programming & Management
Produced by Thomas Krikorian
For airing as: Holiday special
Length: One hour Terms: Cash
Delivered via: Analog tape/CD/DAT

Fourth of July format consisting of selected
marches and patriotic music.
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‘“‘Golden Age Of Rhythm & Blues’’
Bailey Broadcasting Services

Produced by: Bailey Broadcasting Services/

Star Marketing

Hosted by: Eric Rico Reed

For alring as: Holiday special

Length: Three hours Terms: Barter

Dellvered via: Analog tape

First aired: aired: 11/91 Afflliates: 85
Transports listeners back in time with music

and sound bites.

N

‘“‘Gospel Year In Review”’
Heil Enterprises
Produced by: Paul Heil
Hosted by: Paul Heil
For alring as: Seasonal special
Length: Two or four hours Terms: Cash
Delivered via: Analog tape
Flrst aired: aired: 12/80 Afflliates: 200+

Year-end countdown of Top 20 (or Top 40)
biggest Southern gospel hits of the year; artist
comments on each song.

-y

‘“‘Grammy Awards Radio Special’’
MJI Broadcasting, Inc.
Produced by: MJI Broadcasting
For alring as: Holiday/seasonal special
Length: Two hours Terms: Barter
Delivered via: Vinyl disc
First aired: 2/86

Exclusive coverage of Grammy Awards in-
cluding press conference, pre-show special,
daily drop-ins and backstage special.

V‘

‘‘Grand Slam Specials’’
Entertainment Radio Networks

Produced by: Various
Hosted by: Various Country Superstars
For alring as: Holiday/seasonal special
Length: Three hours Terms: Barter
Delivered via: CO

Four seasonal specials yearly, covering
various themes pertaining to the events of the
year in Country Music.

o _oTHEe o
AMNGREATEL
S O U N_D_S

THE GREAT SOUNDS"
OF JOHNNY MATHIS

‘‘Great Sounds Of
Johnny Mathis”’

Unistar Radio Networks

Produced by: Pam Green
For alring as: Six-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Features the master of the love ballad
and his music in this special honoring his
birthday on September 30.

e oTHE+ o

MNGREATEL
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THE GREAT SOUNDS*
OF THE SIXTIES

‘‘Great Sounds Of
The Sixties’’

Unistar Radio Networks

Produced by: Pam Green
For alring as: Six-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Features some of America’s greatest
popular songs of the decade and the artist
telling the stories behind the songs.

. o
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MNGREATEL

S O U N D S
THE GREAT SOUNDS®
OF THE NEW STANDARDS

‘‘Great Sounds Of The
New Standards’’

Unistar Radio Networks
Produced by: Pam Green
For airing as: Six-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Features today's artists creating fresh in-
terpretations of some of the greatest
songs ever written; including artist inter-
views on their lives and careers.

gy
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THE GREAT SOUNDS®
OF FRANK SINATRA

‘‘Great Sounds Of
Frank Sinatra’’

Unistar Radio Networks
Produced by: Pam Green
For alring as: Six-part Series
Length: Three hours Terms: Barter
Delivered via: CD

This special salute honoring Sinatra’s bir-
thday on December 12 includes his big-
gest hits along with comments from his
closest collaborators and colleagues.

A

o

"‘g PHONE NUMBER INDEX \
) Begins On
/ i Page 106

7
O
C
Iz
o
(7

THE GREAT SOUNDS*
OF THE GREAT GROUPS
‘‘Great Sounds Of
The Great Groups’’

Unistar Radio Networks

Produced by: Pam Green
For alring as: Six-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Features interviews with the most suc-
cessful groups’ members as well as their
greatest hits and other best-loved songs.

g

AMGREATEL
S O UN D_S

THE GREAT SOUNDS®
OF BROADWAY

‘‘Great Sounds Of
Broadway’’

Unistar Radio Networks

Produced by: Pam Green
For airing as: Six-Part Series
Length: Three hours Terms: Barter
Delivered via: CD

Features the greatest stars of the stage
who relive their golden moments as they
discuss the greatest hits of Broadway.

RS R s

‘‘Mike Harvey’s Rockin’
New Year’s Eve’’
Unistar Radio Networks
Produced by: Mike Durling
Hosted by: Mike Harvey
For airing as: Holiday special
Length: Six hours Terms: Swap/exchange
Delivered via: CD/Satcom C1
First aired: aired: 12/91 Affiliates:
Mike counts down the hours to midnight on
this special edition of his live oldies request
show from Disney World.

THE
HIT RADIO

AWARDS

‘‘Hit Radio Awards”’
Unistar Radio Networks

Produced by: Denise oliver

For airing as: Holiday/seasonal special

Length: Three hours Terms: Barter

Delivered via: CD First alred: 5/92
Features a Hit Music awards ceremony

with interviews and music of the hottest

contemporary hit radio finalists.
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‘‘Holiday Specials’’
MediaAmerica Radio

Produced by: Neer Perfect Productions

Hosted by: Dan Neer

For alring as: Holiday special

Length: One to four hours Terms: Barter

Delivered via: CD

First aired: aired: 5/90 Affiliates: 200
Programming with the holiday spirit in mind.

Music, interviews, and a whole lot more.

Enough to make any holiday special.

~ g

“‘Hottest Country in the Country:
Volume II”
ABC Radio Networks

Produced by: ABC Watermark & Bob Kingsley
Hosted by: Bob Kingsley
For alring as: Labor Day special
Length: Three hours Terms: Barter
Delivered via: CD
First aired: 1992
Affiliates: Approx. 600

An up-to-the-minute, fast-paced, all-hit look
at the state of country music today, topped off
with a Top 10 countdown of the hottest acts
of the moment.

““it’s Only Rock & Roll’’
On The Radio
Produced by: On The Radio
Hosted by: Steven Seaweed
For airing as: One-time special
Length: 12 hours
Delivered via: CD
First aired: aired: 5/90 Affiliates: 110
The best classic rock tracks recorded be-
tween 1964-80. Includes exclusive inter-
views and music.

““Judds: Chapters | & I, The’’
ABC Radio Networks

Produced by: ABC Watermark & Bob Kingsley
Hosted by: Bob Kingsley
For airing as: Memorial Day special
Length: Three hours Terms: Barter
Delivered via: CD
First aired: 1992
Affiliates: approx. 600

The exclusive, definitive and authorized
story of country’s most successful duo, in
song and interview. Includes a special em-
phasis on Wynonna's solo career and album.

*“JVC Jazz Festival —
The Radio Special 1992"°
Malibu Two Broadcasting

Produced by: Tom Gamache and
Roger Lifeset
For airing as: Holiday/seasonal special
Length: 90 mins.- two hours Terms: Barter
Delivered via: CD
First aired: 1990
Affiliates: 100

The best of the JVC Jazz Festival recorded
“live.”

‘‘Made In America’’
On The Radio

Produced by: On The Radio
Hosted by: Joe McCoy
For alring as: Holiday special
Length: 12 hours Terms: Barter
Delivered via: CD
First aired: 7/87 Affiliates: 389
Fourth of July special: retrospective of the
best all-American solid goid recorded between
1960-71. Over 100 interviews with music.

LENNON:

HIS LAST INTERVIEW,
HIS GREATEST MUSIC

‘‘Lennon: His Last
Interview, His Greatest
Music”’

Unistar Radio Networks

Produced by: Ed Salamon
Hosted by: Ed Salamon

For airing as: One-time special
Length: Four hours Terms: Swap/
exchange

Delivered via: CD

First aired: 12/87 Afflliates:

A tribute featuring Lennon's best
Beatles and solo songs, plus segments
from his last interview, conducted the day
he died.

MEMORIES

ELVIS

‘“‘Memories Of Elvis’’

Unistar Radio Networks

Produced by: Rich Vestuto
Hosted by:
For airing as: One-time special
Length: Four hours Terms: Swap/
exchange
Delivered via: CD
Affiliates:

Annual tribute to the “King” on the anni-
versary of his death, based on a count-
down of his greatest hits.

Love Jongs of the Jirties

‘““‘Love Songs Of
The Sixties”’

Unistar Radio Networks

Produced by: Denise Oliver
For alring as: Holiday/seasonal special
Length: Four hours Terms: Barter
Delivered via: CD
First aired: 2/92

The biggest stars of the '60s will share
their memories of the songs that helped a
whole generation fall in fove.
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‘‘Mutual’s 1992 Country
Specials Package’’
Westwood One/Mutual
Broadcasting
Produced by: Kevin DelLany,
George Achaves, Jim Duncan
Hosted by: Lee Arnold, Jim Duncan
For airing as: Holiday specials
Length: Three hours
Terms: Barter
Delivered via: Vinyl/Satcom C5 T15

Eight specials from Memorial Day to Christ-
mas, including “New Faces Of Country Mu-
sic,” “Oklahoma Swing,” “All American Re-
beis, "“Great Groups, " “Labor Of Love Vol. 2,”
“Celebration Of Country Music Month,”
“Country Music Year in Review,” “Christmas
Holiday Special.”

-y

‘‘Mutual’s Adult Contemporary
Specials Package’’
Westwood One/Mutual
Broadcasting
Produced by: George Achaves,
Kevin DelLany, Marcia Stevenson
For airing as: Holiday specials
Length: Two hours
Terms: Barter
Delivered via: Vinyl/Satcom C5 T15
Began airing: 1991

Four specials from Memorial Day to Thanks-
giving: features on 25th Anniversary Of The
Summer Of Love, American Dreams, Holly-
wood & Vine, artist closeup/profile.
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‘“New Year’s Eve Dance Party’’
Bonneville Broadcasting System
Hosted by:
For airing as: Holiday special
Length: Five hours Terms: Cash
Detivered via: Analog tape/DAT/mailed script
First aired: 1/72

Nostalgia-based, fully scripted New Year's
Eve program to fit any five-hour period; in-
cludes midnight countdown.

-y

‘‘New Year’s Eve Special’’
Radio Programming &
Management
Produced by: Thomas Krikorian
Hosted by: Thomas Krikorian
For airing as: Holiday special
Length: Two hours Terms: Cash
Delivered via: Analog tape/CD/DAT
Yearly New Year's Eve Special format in-
cluding Big Band hits and a countdown to mid-
night.

.y

‘1992 MTV Music Video Awards’’
Premiere Radio Networks
Produced by: Ray de la Garza
Hosted by: TBA
For airing as: One-time special
Length: Three hours Terms: Barter
Delivered vla: Vinyl disc/CD

Give your listeners a special preview of the
1992 MTV Music Video Awards. Premiere will
announce the 1992 nominees by category
with music, interviews, and predictions to
spice things up.

-

‘“1992 News Encore’’
Unistar Radio Networks
Produced by: Rich Rieman
For airing as: Holiday/seasonal special
Length: Two hours Terms: Barter
Delivered via: CD
First aired: 12/91

Fast-paced, highly produced year-end
review of the biggest news stories of 1992;
airs 12/25/92 to 1/1/93.

.

‘““Number One Goodtime Oldies’’
On The Radio Broadcasting

Produced by: On the Radio
Hosted by: Charlie Tuna
For alring as: Holiday/seasonal special
Length: 12 hours Terms: Cash
Delivered via: CD
First aired: 5/91
Affiliates: 200

Memorial Day special features the best No.
1 solid goid hits from 1959 - 1971. Includes
interviews interspersed with music.

b T R

‘‘One-Hit Wonders’’
On The Radio

Produced by: On The Radio
Hosted by: Charlie Tuna/M.G. Kelly
For airing as: Holiday special
Length: 12 hours
Detlivered via: CD
First aired: 9/92 Atfiliates: 325
The best good-time solid gold recorded by
artists with only one charting record.

ELVIS PRESLEY

BIRTHDAY TRIBUTE

‘‘Elvis Presley
Birthday Tribute’’

Unistar Radio Networks

Produced by: Ed Salamon
Hosted by:
For airing as: One-time special
Length: Four hours Terms: Swap/
exchange
Delivered via: CD
First alred: aired: Affiliates:

Annual birthday tribute (all-new ‘edition
for 1992) featuring Elvis’s greatest music,
with interviews.

‘‘Radio Specials”’
CD Media, Inc.

Produced by: CD Media, Inc.
Hosted by: Todd Pettengill
For airing as: Holiday/seasonal special
Length: 3-12 hours Terms: Barter
Delivered via: CD

Thematic specials produced to coincide
with special events and holidays, geared for
CHR, AOR and country stations.

~ag
‘‘Rarities On Compact Disc”’
On The Radio

Produced by: On The Radio

For airing as: Seasonal special

Length: One hour Terms: Supplied with

network affiliation

Delivered via: CD

First aired: aired: 12/1/90 Affiliates: 408
Collection of rare, live, or currently unavalla-

ble on CD tracks;supplied free to network affil-

iates.

‘‘Rock And Roll Hall Of Fame
Radio Special’’
CBS Radio Programs

Produced by: Frank Cammarata
Hosted by: “Cousin” Bruce Morrow
For airing as: One-time special
Length: Four hours Terms: Barter
Delivered via: Satcom C5, T23
First aired: 1984
Affillates: 150
Four-hour musical montage featuring songs
from nominated artists as well as past induct-
ees. Updates from ceremony.

‘“‘Salute To America’’
U.S. Dept. Of The Interior

Produced by: Steve Brooks

Hosted by: Steve Brooks

For airing as: Holiday special

Length: One hour Terms: Barter

Delivered via: CD

First aired: aired: 7/89 Affiliates: 1661
Independence Day country music special

with an even mix of top artists/music. Five

one-minute avails in program.

gy

‘“‘San Francisco Symphony
Orchestra’’
WFMT Fine Arts Network
Produced by: KKHI Radio
Hosted by: Diane Nicoline
For airing as: Seasonal special
Length: Two hours Terms: Free
Delivered via: Westar IV T2D
First aired: aired: Affitlates:

Selected concert perforrnances from Louise
M. Davies Symphony Hall. Airs for 26 weeks
(January to June).

SIXTIES LEGENDS:
Beach Boys

““Sixties Legends:
Beach Boys”’
Unistar Radio Networks

Produced by: Rich Vestuto
For airing as: 18-part series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features the Beach Boys' greatest hits
that brought “fun, fun, fun” to America in
the early sixties.

PHONE NUMBER INDEX
Begins On
Page 106

30 < RaR PROGRAM SUPPLIER GUIDE '92




SEASONAL LIMITED RUN SPECIALS

SIXTIES LEGENDS:
Beatles

‘‘Sixties Legends:
Beatles’’

Unistar Radio Networks
Produced by: Rich Vestuto
For airing as: 16-part series
Length: 90 mins.
Delivered via: Barter

Highlights the Beatles reign as the
greatest pop group of all ime by almost
any measure. Interviews included.

.

SIXTIES LEGENDS:
The Best of
Sixties Legends

‘““Sixties Legends:
The Best Of Sixties
Legends’’
Unistar Radio Networks
Produced by: Rich Vestuto
For airing as: 16-part series
Length: 90 mins. Terms: Barter
Delivered via: CD

This Labor Day Weekend special will

wrap up the greatest hits of the performers
profiled during the summer months.

SIXTIES LEGENDS:
Ray Charles

‘“Sixties Legends:
Ray Charles”’
Unistar Radio Networks
Produced by: Rich Vestuto
For airing as: 16-Part Series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features the music of Ray Charles that
has influenced vocalists and has made him
one of America's favorite performers.
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SIXTIES LEGENDS:

Creedence Clearwater
Revival

‘“Sixties Legends:
Creedence Clearwater
Revival’’

Unistar Radio Networks

Produced by: Rich Vestuto
For airing as: 16-part series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features the brothers John and Tom
Fogerty who sound like they are “Bomn of
the Bayou" but came from San Francisco.

Ny

SIXTIES LEGENDS:
Four Seasons

‘‘Sixties Legends:
Four Seasons’’

Unistar Radio Networks
Produced by: Rich Vestuto
For airing as: 16-Part Series
Length: 90 mins. Terms: Barter
Delivered via: CD

Highlights the hottest hits of the Four
Seasons during the sixties such as
“Sherry," “Rag Doll," “Candy Girl” and
many more.

. 4

SIXTIES LEGENDS:
Four Tops

‘“‘Sixties Legends:
Four Tops’’

Unistar Radio Networks

Produced by: Rich Vestuto
For airing as: 16-Part Series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features sixties music and interviews
with the Four Tops.

. 4

SIXTIES LEGENDS:
Marvin Gaye

‘“Sixties Legends:
Marvin Gaye’’

Unistar Radio Networks

Produced by: Rich Vestuto
For airing as: 16-Part Series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features Marvin Gaye's hottest hits of
the sixties and how he was one of
Motown's first success stories.

SIXTIES LEGENDS:
Elvis Presley

‘“Sixties Legends:
Elvis Presley’’

Unistar Radio Networks

Produced by: Rich Vestuto
For airing as: 16-part series
Length: 90 mins. Terms: Barter
Delivered via: CD

A tribute featuring "'The King of Rock &
Roll's" best hits of the sixties.

>

SIXTIES LEGENDS:
Rolling Stones

‘“‘Sixties Legends:
Rolling Stones’’

Unistar Radio Networks

Produced by: Rich Vestuto
For airing as: 16-Part Series
Length: 90 mins. Terms: Barter
Delivered via: CD

The Rolling Stones tell how they worked
their way up from bad boys to the “World's
Greatest Rock & Roll Band."

~ g

SIXTIES LEGENDS:
Simon & Garfunkel

‘‘Sixties Legends:
Simon & Garfunkel’’

Unistar Radio Networks
Produced by: Rich Vestuto
For airing as: 16-part series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features the folk rock of the sixties with
Paul Simon’s songwriting and Art Garfun-
kel's angelic voice.

-

SIXTIES LEGENDS:

Smokey Robinson
& The Miracles

“Sixties Legends:
Smokey Robinson &
the Miracles’’

Unistar Radio Networks

Produced by: Rich Vestuto
For airing as: 16-part series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features the hottest Sixties hits of
Smokey Robinson & the Miracles including
their 1960 smash hit debut "Shop Around.”
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SIXTIES LEGENDS:

Supremes

‘‘Sixties Legends:
Supremes’’

Unistar Radio Networks
Produced by: Rich Vestuto
For airing as: 16-part series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features the Superstar girl group of the
sixties as they progressed from the pro-
Jects to the glamour of showbiz.

g

SIXTIES LEGENDS:
Temptations

‘‘Sixties Legends:
Temptations”’
Unistar Radio Networks
Produced by: Rich Vestuto
For airing as: 16-Part Series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features the combination of perfect har-
monies and classic Motown choreography
on a wide variety of hits in the sixties and
early seventies.

g

SIXTIES LEGENDS:
Stevie Wonder

‘‘Sixties Legends:
Stevie Wonder”’
Unistar Radio Networks
Produced by: Rich Vestuto
For airing as: 16-part series
Length: 90 mins. Terms: Barter
Delivered via: CD

Stevie Wonder tells his story of starting
his career at age thirteen with popular six-
ties hits.

SIXTIES LEGENDS:
Bob Dylan

‘‘Sixties Legends:
Bob Dylan’’
Unistar Radio Networks

Produced by: Rich Vestuto
For airing as: 16-part series
Length: 90 mins. Terms: Barter
Delivered via: CD

Features Sixties chart toppers that make
Bob Dylan stand out as one of the greatest
songwriters of his generation.

““The ’60s’’
On the Radio Broadcasting

Produced by: On the Radio
Hosted by: R.C. Rogers
For airing as: Holiday/Seasonal special
Terms: Cash
Delivered via: CD
First: 9/91

Labor Day special takes listeners back in
time with the best upbeat oidies from 1963-
70. Includes featured artist's personal remem-
brances.

e

‘‘Spirit Of Summer”’
Kris Stevens Enterprises
Produced by: Kris Stevens Enterprises
Hosted by: Kris Erik Stevens
For airing as: Seasonal special
Length: 22 hours Terms: Cash
Delivered via: Analog tape
First aired: 1985 Affiliates: 400+

The ultimate summertime special — highly
produced, featuring major music sfars past
and present. Captures fun, sun, and the
greatest summmertime hits!
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‘‘Summer Beach Party’’
Unistar Radio Networks

Produced by: Rich Vestuto
For airing as: Holiday special
Length: Four hours Terms: Swap/
exchange
Delivered via: CD

Annual Fourth of July special featuring
favorite “summer” hits of the past and in-
terviews with the artists who created them.

— 0 DO
1<
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““Top 10 Hits Of All Time”’
Kris Stevens Enterprises

Produced by: Kris Stevens Enterprises
Hosted by: Kris Erik Stevens
For airing as: One-time special
Length: 25 hours Terms: Cash
Delivered via: Vinyl
First aired: 1980 Affiliates: 400+

Top 10 hits (plus other hits) of 1955-1980
counted down. Filled with star interviews,
fads, fashions, and news spanning 25 years
of rock.

e

““Touring Bands of ’92’’
CD Media

Produced by: Neer Perfect Productions
Hosted by: Dan Neer
For airing as: One-Time Special
Length: Six hours Terms: Barter
Delivered via: CD
First aired: Labor Day 1992

The bands that labored in 1992 are profiled
in concert clips, interviews and narration in
this six-hour AOR special.

‘25 Years Of Pink Fioyd”’
Westwood One

Produced by: Jim Ladd
Hosted by: Jim Ladd
For airing as: Holiday/seasonal special
Length: Six hours Terms: Barter
Delivered via: CD
First aired: 5/92

Exclusive new interviews with Roger Waters
and David Gilmour, with the stories and history
behind the legendary group.

-

““Twin Spins’’

On The Radio

Produced by: On The Radio

Hosted by: R.C. Rodgers

For airing as: Holiday special

Length: 12 hours Terms: Cash

Delivered via: CD

First aired: 11/92 Affiliates: 302
Back-to-back sets organized by theme or

group. Exclusive interviews. All songs are

upbeat good-time oidies.
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‘‘Undiscovered Album Cuts Of
Creedence Clearwater Revival’’
Kenetics Radio Entertainment

Produced by: Ken Levy

Hosted by: Ken Levy

For airing as: One-time special
Length: Two hours Terms: Barter
Delivered via: Analog tape

First aired: Affiliates:

Storles behind the music of one of
America’s biggest rock 'n’ roll bands. New, ex-
clusive interviews, rare cuts, and CD give-
aways!

-y

‘‘United Airlines Presents’’
WFMT Fine Arts Network

Produced by: Norm Pellegrini
Hosted by: Norm Pellegrini

For airing as: Seasonal special
Length: One hour Terms: Free
Delivered via: Westar IV T2D
First aired: Affiliates:

Classical music performances by solo and
small ensemble groups live at WFMT's Chi-
cago studios. Airs weekly January-June and
October-December.

The Timothy White Sessions

“Timothy White
Sessions’’

Westwood One
Produced by: WW1/Andy Denemark
Hosted by: Timothy White
Frequency: Eight times yearly
Length: Two hours Terms: Barter
Delivered via: CD

Billboard Editor Timothy White presents
exclusive interviews and studio perform-
ance sessions with the top names in rock.

TR SR
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‘‘Artist Interviews”’
Signature Image
Produced by: Cindy Jo Hinkleman
Hosted by: Varies
Length: 45 mins. Terms: Cash
Delivered via: Analog tape/DAT/mailed script
First aired: 7/26/91

Artists interviewed are included in CHR, AC,
Urban, Country, Blues, and Alternative. Inter-
views are edited, timed, transcribed, and

slated. _
-

‘‘Big Time Radio Bingo’’
Reel Good Productions

Produced by: Reel Good Productions
Frequency: Daily
Length: 25 mins. Terms: Barter/cash
First aired: 5/91 Affillates: One

A new twist on an old idea that generates
genuine interest to the bottom line. No gim-
micks, just a great game show.

‘‘Book Show’’
WAMC National Productions

Produced by: Tom Smith
Hosted by: Tom Smith
Frequency: Weekly
Length: 25 mins. Terms: Free upon
notification
Delivered via: Satcom C5 T23/Galaxy VI/
Cassette
First aired: 7/88 Affiliates: 38

Superb Iiterary conversation, provocative
commentary, and acclaimed guests discus-
sing their books, their lives, and their art.

e

‘‘Cameos of Black Women’’
STRZ Entertainment Network
Produced by: Angela Stribling
Hosted by: Angela Stribling
Frequency: Daily
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Spacenet 3 T5H
First aired: 2/28/89 Affillates: 214

The feature focuses on the achievements
and contributions made by black women of
past and present.

gy

‘“CD Launch”
MediaAmerica Radio

Produced by: Neer Perfect Productions
Hosted by: Dan Neer
Length: One hour Terms: Barter
Delivered via: Analog tape/Satcom C5 T15
& T19
First aired: 8/29/91 Affiliates: 170

Intimate conversations with recording artists
exploring their latest works. Music from their
latest CDs is featured.

‘‘Celebrity Interviews’’
The Interview Factory
Frequency: As needed
Length: As needed Terms: Cash
Dellvered via: Analog tape
4000+ interviews and/or IDs, generic and
seasonal, excerpts or whole, all formats;
Michael to Madonna, Waylon to Willie, plus

actors.

-
‘‘Celebrity One-On-One
Interviews’’

CBS Radio Networks

Produced by: Elizabeth Dribben
Hosted by: Elizabeth Dribben
Frequency: Various
Length: Various Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23/telephone
Affiliates: 1,000

From actors to athletes, musicians to poiiti-
cians, One-on-One Interviews puts affiliates in
touch with today's newsmakers for individual
interviews.

(" THE Y006 A VD THE RESTLESY

‘‘Cla’ence Update of
CBS-TV’s ‘The Young and
the Restless’’’

Premiere Radio Networks

Produced by: Dick Shroder/

Ray De La Garza

Hosted by: Brad Sanders

Frequency: Twice-daily

Length: 90 secs. Terms: Barter

Delivered via: Telco/Satcom 1R T3

First aired: 11/86 Affiliates: 200
Cla'ence updates America’s #1 soap

opera, CBS-TV's “The Young and the

Restless™ in his own unique, hilarious

style.

‘‘Countdown To The
Academy Awards”’
Entertainment Radio Networks
Produced by: Dana Miller
Hosted by: Leeza Gibbons
Frequency: Annually
Length: 2 1/2 mins. Terms: Barter
Delivered via: Analog tape/Satcom C5 T19
First alred: 3/9/92

An inside look at the Academy Awards, by
“Entertainment Tonight”’s Leeza Gibbons. All
the stories, interviews, history, etc. of the
show.
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‘‘Country Calendar’’
Olympia Networks
Produced by: Terry Fox
Hosted by: Bill Coffey
Frequency: Daily
Length: 90 secs. Terms: Barter
Delivered via: CD
First aired: 10/81 Affiilates: 252
Date-specific milestones in country music
with artist interviews.
-
‘‘Crosswalk’’
Lutheran Hour Ministries
Produced by: Mark Eischer
Frequency: Weekly
Length: 30 mins. Terms: Public service
Delivered via: Westar IV T3
First aired: 6/83 Afflilates: 265
Christian contemporary music and artist in-

terviews.
.

‘‘Daliy Entertainment Fax"’
BPI Entertainment News Wire
Produced by: BP! Entertainment News Wire
Frequency: Daily Terms: Cash
Delivered via: Fax

Advance entertainment news on movies,
music, TV from Hollywood Reporter, Bilboard,
other BPl-owned publications.

.

“‘Bill Diehi Entertainment Report’’
ABC Direction Network
Produced by: ABC
Hosted by: Bill Diehl
Frequency: Daity
Length: Two mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: 2/1/89 Affiilates: 300
The hottest entertainment news.

.y
‘‘Entertainment Coast to Coast’’
Kris Stevens Enterprises
Produced by: Kris Stevens Enterprises
Hosted by: Kris Erik Stevens
Frequency: Daily
Length: 90 secs. Terms: Cash
First aired: 1/91

Topicai comments from today's biggest
stars in music, TV and movies. Behind-the-
scenes entertainment news, reviews, and
much more.

R\ PHONE NUMBER INDEX \
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The Entertainment
Report

‘““The Entertainment
Report”’
Westwood One/

Mutual Broadcasting

Produced by: Marcia Stevenson
Hosted by: Chuck Rich
Frequency: Daily
Length: 2!z mins. Terms: Barter/supplied
with network affiliation
Deiivered via: Satcom C1 T15
First aired: 4/85

News, reviews, and interviews from the
world of entertainment, featuring veteran
show business reporter Chuck Rich.

‘‘Entertainment This Week’’
Entertainment Radio Network

Produced by: Dana Miller
Hosted by: Leeza Gibbons
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: CD
First aired: 3/92
Leeza Gibbons takes a look at the entertain-
ment world and all its happenings weekly.
. 4
‘‘Entertainment Tonight
For The Radio”’
Entertainment Radio Network
Produced by: Dana Miller
Hosted by: Leeza Gibbons
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Analog tape/Satcom C5 T19
First aired: 9/91 Affiilates: 183
Entertainment Tonight's Leeza Gibbons
custom delivers two dadly reports on the worid
of entertainment from the set of ET.

. 4
‘‘Entertainment Update’’
CBS Radio Network

Produced by: Frank Cammarata
Frequency: Daily
Length: 90 secs. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: 3/91 Afflilates: 440

Wide range of topical information from the
wide world of entertainment, looking at the
stars, movies music, and television.

.

‘‘Graveline Hollywood"’
Kenetics Radio Entertainment
Produced by: Ken Levy
Hosted by: Greg Smith
Frequency: Daily
Length: 90 secs. Terms: Barter
Delivered via: Analog tape
First aired: 1991

Underground look at the underside of
Hollywood. Dally updates on Tinseltown's
dead and famous. Reported by Hollywood's
infamous Graveline Tours.

‘‘Hollywood Hotline’’
Jameson Broadcast/Fairfax Media
Produced by: Eliot Stein
Frequency: Daily Terms: Cash
Delivered via: FAX/modem
First aired: 8/91 Affiilates: 73

The very latest news on movies, music,
television, home video, celebrities and more.
Comprehensive, fully edited ovemight ser-

vice.
g
‘‘Inside Gospel’’
Bailey Broadcasting Services
Produced by: Bailey Broadcasting Services
Hosted by: Candida Mobley
Frequency: Twice daily
Length: 3': mins. Terms: Barter
Delivered via: Analog tape
First alred: 3/87 Affiilates: 97
Designed to inform Urban Gospel listeners

of the happenings in the gospel entertainment
world.

>

“Insight’’
Soundscapes
Produced by: Paul Hunter
Hosted by: Bruce Holmes
Frequency: Weekly
Length: 30 mins. Terms: Cash
Delivered via: TBA
First aired: 3/92

Ace interviewer Bruce Holmes visits with
NAC artists. Music and talk. Produced by Paul
Hunter of Soundscapes.

gy

‘‘Jazzmasters’’
STRZ Entertainment Network
Produced by: Ken Webb
Hosted by: Ken Webb
Frequency: Weeldy
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Spacenet 3 T5H
First aired: 4/88 Affiilates: 214

Feature series that focuses on the music

and views of contemporary and classic jazz
artists.

(/o fane

““‘John Kane, Psychic”’

John Kane, Psychic
Frequency: By arrangement
Length: Variable Terms: Barter
Delivered via: Telephone/in person/
satellite

Phone-in talk shows, moming guest with
phone-ins. Currently resident psychic with
stations coast-to-coast.
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‘“‘Leonard Maltin On Video’’
Broadcast Group
Produced by: Matthew Coates
Hosted by: Leonard Maltin
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Analog tape
First alred: 2/6/89 Affiliates: 225
A dally, highly-produced feature about the
best and latest in home video releases. Host is
“Entertainment Tonight”'s Leonard Maltin.

V

‘‘Mass Popular Media
Entertainment Library’’
San Francisco Sound Archivel/
American Archives
Frequency: 24/month Terms: Permanent
buyout
Delivered via: Analog tape
First aired: 1979 Affiliates: Eight

More than 3000 originai sound bites from
TV, movies, historic voices, and songs
1889-present. Monthly/customized service,
market exclusive.

-

‘‘Mastercontrol’’
Radio & Television Commission,
S$BC
Produced by: Chuck Ries
Hosted by: Dave Naugle & Teri Barrett
Frequency: Weekly
Length: 30 mins. Terms: Free
Delivered via: Vinyl
First aired: 1959 Affiliates: 1100

A fast-paced magazine format with lifestyle
improvement features, travel and vacation
segments, and celebrity interviews.

et

BOINiES

‘“‘News from the Boonies’’

Premiere Radio Networks

Produced by: Lee Crowe/Danny Lang
Hosted by: In script form with SFX for
locally-hosted version
Frequency: Twice-daily
Length: Varies Terms: Barter
Delivered via: Analog tape
First aired: 10/90 Afflliates: 200

News so ridiculous it can't be true . . .
but it is! Hilarious facts from the bent minds
at Premiere. Also available for Country for-

mats.

‘‘Newsmaker Interviews’’
Newsmaker Interviews
Frequency: Monthly

Length: As desired Terms: Cash
Delivered via: Telephone

A

‘‘Radio America Magazine
(formerly Radio New England
Magazine)’’

Radio America Magazine

Produced by: Barry Lunderville & Ed Maloney

Hosted by: Barry Lunderville

Frequency: Weekly

Length: One hour Terms: Barter

Delivered via: Analog tape

First aired: 8/6/83 Affiliates: 100+
Potpourri of information and entertainment

threaded together with a dynamite jingle

package, consisting of 10 separate features

each week (celebrity interviews, music, elc.).

.

‘‘Radio Direct Sateliite

Press Tours’’

Radio Direct

Terms: Free

Dellvered via: Satcom 1R T15
Live-via-sateliite Radio Press Tour offering

stations celebrities in movies, television, and

records, as well as authors and newsmakers.

>
“‘Radio Free Tomorrow’’

The Color Radio Network

Produced by: Alex Lacy
Hosted by: Scott Free
Frequency: Weekly
Length: 2% mins. Terms: Barter
Delivered via: Analog tape/satellite
Cutting edge! Fast-paced interviews with
varied artist, writers, entrepreneurs, etc., over
the House and Modern Rock music of tomor-

row.
gy

‘‘Radio Links”’
Radio Links
Produced by: Lori Lemer
Hosted by: Lori Lemer
Frequency: Weekly
Length: 90 secs./3%: mins. Terms: Free
Delivered via: Satcom C5 T15/AP Network
First aired: 6/86 Affiliates: 500+

Celebrity interviews and sound clips from
upcoming films. Great behind-scenes material.
Pull cuts or run narrated feature.

-

‘‘Radio Scope”’
Bailey Broadcasting Services
Produced by: Bailey Broadcasting Services
Hosted by: Lee Bailey
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Analog tape
First aired: 5/83 Afflilates: 115

Produced for Urban radio listeners to keep
them abreast of the latest happenings in the
entertainment world.

““REX (Movie Celebrities)’’
Sixty Second Preview
Produced by: Joey Berlin
Hosted by: Jeff Craig
Frequency: Daily Terms: Barter
Delivered via: Vinyl
First aired: 1/88 Affiliates: 144
A movie celebrity actuality available hosted
or for customizing locally.

~yy
‘‘REX (Music Artists)’’
Sixty Second LP
Produced by: Joey Berlin
Hosted by: Jeff Craig
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Vinyl
First aired: 1/79 Affiliates: 153

A music artist actuality available hosted or
for customizing locally.

Rock Calendar

‘‘Rock Calendar’’

The Source
Produced by: John Hancock
Hosted by: Mal Reding
Frequency: Daily
Length: One min. Terms: Supplied with
network affiliation
Deilvered via: Satcom C5 T15
First aired: 8/88 Affiliates: 125
Recap of the most significant anniver-
saries and birth dates in rock music.

-

THE ROCK REPORT

‘‘Rock Report”’

The Source
Produced by: John Hancock
Hosted by: Dia Stein
Frequency: Daily
Length: 90 secs. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T15
First aired: 9/80 Affiliates: 125
Top stories in rock news updated daily.
Includes interviews and component parts.

“‘Sixty Second LP"”’
Sixty Second LP
Produced by: Joey Berlin
Hosted by: Jeff Craig
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Vinyl
First aired: 1/76 Affiliates: 225
A review of new CD releases for AC, CHR,
AOR, and Country.
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‘‘Sixty Second Preview’’
Sixty Second Preview
Produced by: Joey Beriin
Hosted by: Jeff Craig
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Vinyl
First aired: 1/88 Affiliates: 206
A review of new movie releases.
-
‘‘Soap Quiz’’
Jameson Broadcast
Produced by: Jameson Broadcast
Frequency: Daily
Length: One min. Terms: Free
Delivered via: Analog tape/Satcom C5 T23
First ailred: 7/87 Affiliates: 321
Soap opera trivia Quiz. Daily Quiz actualities
feature different stars each day. kdeal for call-
in contests and/or sales promotions.
-
‘“STRZ Funline”’
STRZ Entertainment Network
Produced by: Dave Bermard
Hosted by: Derrick Allen
Frequency: Daily
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Spacenet 3 T5H
First aired: 6/12/89 Affillates: 214
A feature series of the latest concerts,
movies and special events throughout the
year.

g

““Studs Terkel Aimanac’’
WFMT

Produced by: WFMT
Hosted by: Studs Terkel
Frequency: Weekly
Length: One hour Terms: Cash
Delivered vis: Analog tape/Galaxy 6 T3
First aired: 1976
Discussions on books, music, art, film,
media. Studs talks to anyone who has a story

to tell.
~agpr

300 Trivia Mystery Voices’’
Garlin Sound Enterprises
Produced by: Norm Pringle
Frequency: Daily
Length: 30-60 secs. Terms: Cash
Delivered via: Analog tape
First aired: 1989

300 sound bites of famous people (poiiti-
cians, movie stars, sports figures — house-
hold names). Use for phone-in contests.

‘‘Harrison Tiibert’s Travel Guide
Of The Airwaves’’
Kenetics Radio Entertainment
Produced by: Ken Levy
Hosted by: Harrison Tilbert
Frequency: Daily
Length: 90 secs. Terms: Barter
Delivered via: Analog tape
First aired: 4/88

Radio’s original rock 'n’ roll travel guide.
Takes listeners to exotic ports of call. Vacation
giveaways.

g

‘‘“Tomorrow’s Music’’
Marie Marie Music, Inc.
Produced by: John Boutkam for
N.O.W. Broadcasting
Hosted by: John De Graaf
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Analog tape/DAT

New releases from Europe, featuring inter-
views with major artists and new acts. Show is
produced in two different formats (AOR &
CHR).

.

““TV Tonight With
Howard Rosenberg’’
Broadcast Group
Produced by: Matthew Coates
Hosted by: Howard Rosenberg
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Analog tape
First aired: 2/92 Affiliates: 100

Reviews and commentary by Los Angeles

Times TV critic Howard Rosenberg. Features
audio from the programs reviewed.

.

‘‘UNCF Parade of Stars’’
Urban Public Affairs Network/
American Urban Radio Networks
Produced by: Jerry Lopes
Hosted by: Lou Rawis
Frequency: Holiday/seasonal special
Length: Seven hours Terms: Barter
Delivered via: Spacenet 3 T5H
First alred: 12/26/85 Affillates: 100

Lou Rawls Parade of Stars Radiothon to
benefit the United Negro College Fund. AURN
is the official radio network of the UNCF.

gy
““Up Close”’
MediaAmerica Radio
Produced by: Neer Perfect Productions
Hosted by: Dan Neer
Frequency: Biweekly
Length: Two hours Terms: Barter
Delivered via: CO
First aired: 4/10/87 Affiliates: 200
Best music interview series on AOR. Devo-

tion to qualty in production and writing. Get
Up Close with your favorite rockers.

‘‘Video Viewer’’

Video Viewer

Produced by: Joey Berlin

Hosted by: Jeff Craig

Frequency: Daily Terms: Barter

Delivered via: Vinyl

First aired: 7/90 Afflliates: 141
An update of new video releases.

gy

‘‘Worid Space Report’’
World Space Report
(Radio Waves Corp.)

Produced by: Joe Piasek
Hosted by: John Ogle
Frequency: Daily
Length: 90 secs. Terms: Barter/cash
Delivered via: Analog tape
First aired: 1/88 Affiliates: 70

Space news frorn heroes to aliens; high
tech toys to the problems that plague our
planet.

N

‘“Young Adult Newscali’’
ABC Radio Networks/ABC News

Produced by: ABC Radio News
Frequency: Daily
Length: Nine mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affiliates: 350

Dally actuality feed of raw sound, interview
clips and correspondent reports of stories of
interest to young aduits 18-34.

‘‘ABC’s Morning Show
Prep Produced Comedy’’
ABC Radio Networks

Produced by: Jessica Ettinger
Frequency: Weekly
Terms: Supplied with network affiliation
Delivered via: Satcom C5 T23; ABC Data
System - corresponding scripts for audio
First aired: 2/90

Topical comedy bits and song parodies
created especially for morming show jocks.

‘‘American Comedy Network’’

American Comedy Network
Produced by: American Comedy
Network
Frequency: Weekly Length: 60-90 secs.
Yerms: Cash
Delivered via: Analog tape/CD
First aired: 1/30/84 Affiliates: 296

Original, topical shortforrm comedy designed
for moming shows in all forrnats. Customizing,
work parts, and Hbrary material also included.
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‘‘Benmar Bits’’
Benmaradio
Produced by: Benmaradio
Frequency: Weekly Length: Varies
Terms: Cash
Delivered via: Analog tape

Adult comedy bits — bogus movies, com-
mercials, TV shows, and products — relevant
to current issues. Best for AOR, AC, and
Gold.

gy

‘‘Mel Blanc’'s Blanklity Blancs’’
All Star Radio
Produced by: Blanc Communications
Frequency: Daily Length: 5 secs. to one min.
Terms: Barter
Delivered via: Chrome cassette
First aired: 1/80 Affillates: 96

500-unit comedy service starring late,
great golden-throated legend. includes collec-
tion of radio’s greatest drops.

-

‘‘Bobb Sledd . ..
Not A Private Eye’’

Magnolia Street/Radio Cinema
Produced by: Magnolia Street/Radio Cinema
Frequency: Daily Length: 2 1/2 mins.
Terms: Cash
Delivered via: Analog tape/DAT
Affiilates: 40

Follows the adventures of Bobb Sledd . . .
not a private eye, but a crime stopper, sort of.

.

‘‘Bushman & Quale’’
Magnolia Street Productions
Produced by: Radio Cinema
Frequency: Daily Length: S0 secs.
Terms: Cash

Delivered via: Analog tape/DAT
First aired: 1992

h. 4

‘‘Cheap Laughs”’
Laugh-Trak Media Services
Produced by: Laugh-Trak Media Services
Frequency: Daily Length: 45-75 secs.
Terms: Cash/barter
Delivered via: Telaphonefaxed script
First aired: 1/91

Popular celebrity Interactives recorded dai-
ly; male and female impressions; two bits per
day,; convenlent retrieval with touch-tone tele-
phone; market excilusive.

‘‘Chickenman’’
Chicago Radio Syndicate
Produced by: Dick Orkin
Frequency: Daily Length: 2 1/2 mins.
Terms: Cash
Delivered via: Analog tape
First alred: 1967 Affillates: 1,500+

Dick Orkin's classic comedy-adventure ser-
les featuring radio's most popular crime
fighter, customized for your station and adver-

tiser.
v

‘‘Comedy Connection’’
Craig Granato
Produced by: Craig Granato
Frequency: Daily Length: One page
Terms: Cash
Delivered via: Fax/mailed script
First aired: 2/1/91 Affiliates: 20
Top-quality daily topical joke service
avaiable by fax or weekly service available by
mail at a reasonable rate.
.y

*‘Comedy Hour”’
MJI Broadcasting, Inc.
Produced by: Len Belzer
Hosted by: Len Belzer
Frequency: Weekly Length: One hour
Terms: Barter
Delivered via: Vinyt disc
First aired: 3/86

Weekly interviews with top comedians,
previews of upcoming routines, live stand-up
performances, best in recorded comedy.

v’

‘“‘Contemporary Comedy Network’’
Olympia Networks
Produced by: Jil Greer
Frequency: Daily Length: Varies
Terms: Barter
Delivered via: CD
First aired: 1/2/89 Affiilates: 337

CD-delivered comedy service featuring
song/commercial parodles, characters, In-
teractives, prerecorded drops, and bonus
bts. .
“‘Daily Feed”’
DC Audio
Produced by: John Dryden
Hosted by:
Frequency: Daily Length: 90 secs.
Terms: Barter/cash
Delivered via: Analog tape
First aired: 12/81 Affillates: 30

Front-page news satire. Irreverent but
tastefully delivered political/social commentary
and cartoon vignettes which cultivate ex-
tremely loyal repeat listeners.

gy

‘‘Drive-In Drops’’
Steelworks
Produced by: Steelworks
Length: One second to one min.
Terms: Barter/cash
Delivered via: DAT/CD
First aired: Spring '92

Hundreds of instantly useful drops from
famous fims, TV shows, & cartoon characters.
Perfect for every format . . . call-in contests
too!

13 DI’OP" ns "
ABC Radio Networks
Produced by: Ben Manilla
Frequency: Weekly Length: Varies
Terms: Supplied with network affiliation
Delivered via:
First aired: 9/4/91 Affiliates: 150

Short comedic phrases and statements cull-
ed from immense library of spoken word and
comedy LP's and CD's. For all formats.

g

‘‘Earl Pitts, Uhmerikun’’
West End Media Group
Produced by: Gary Burbank
Hosted by: Earl Pitts
Frequency: Daily Length: 90-120 secs.
Terms: Cash
Delivered via: Analog tape
First aired: 8/86

The thinking man’s views. A commentary
about “Uhmerika" the way it shouid be toid.
Hotter than ever, get Earl toaay.

gy

‘‘Emerald Comedy Company’’
Emerald Entertainment Network
Produced by: Gerry House
Hosted by: Gerry House
Frequency: Weekly Length: 12-18 mins.
Terms: Cash
Delivered via: Satcom C5 T19
First aired: 3/90

insanity-to-go for Country radio. Gerry
House and his tearm of comedy crazies bring
you weekly topical bits.

.

“File 13"’
Magnolia Street Productions
Produced by: Radio Cinema
Frequency: Daily Length: 10-20 secs.
Terms: Cash
Deliver: Analog tape/DAT
First aired: 1992 Affiliates:

An audio “Gary Larson ‘Far Side'” cartoon
with a little Muppet humor thrown in.

gy

““Flying Dutchman’
N.O.W. Broadcasting
Produced by: John Boutkam
Hosted by: John Boutkam/
Jopie Van Spijbelen
Frequency: Weekly Length: One hour
Terms: Barter/Cash
Deilvered via: DAT
First aired: 1988 (Europe)
Contains topical humor from Europe and a
lot of new music and funny characters.
gy
‘‘Stan Freberg Here"’
Dick Brescia Associates
Produced by: Donna Freberg
Hosted by: Donna Freberg
Frequency: Daily Length: 2 1/2 mins.
Terms: Barter
Delivered via: Satcom C5 T15
First aired: 2/22/90 Affiliates: 100
Comedy commentary on today's events by
Radio Hall of Fame talent Stan Freeberg.
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“‘Fun Factory’’

ProMedia
Produced by: ProMedia
Frequency: Weekly Length: One min.
and under
Terms: Barter/cash
Delivered via: Analog tape
First alred: 6/86 Affillates: 200
Spoof commercials, song parodies, interac-
tives, and charaters to make your moming
show shine!

HEADLINE COMEDY

A WEEKLY (NOT WEAKLY) INTERACTIVE COMEDY SERVICE

‘‘Headline Comedy”’

Produced by:

Frequency: Weekly

Delivered via: Analog tape

First aired: 12/2/91 Affiliates: 6
Interactive comedy service, plus bits,

live phone calls and custom ID's.

‘‘Hiney Wine II’”’
West End Media Group
Produced by: West End Media Group
Hosted by: None
Frequency: Daily Length: 90 secs.
Terms: Cash
Delivered via: Mailed script

One of America’s hottest comedy features
ever! Cracking up a new generation of
listeners in '92! Get some “Hiney” today!

g

“Hit Comedy Network’’

Olympia Networks
Produced by: Bruce Butier
Frequency: Daily Length: Varies
Terms: Barter
Delivered via: CD
First aired: 6/25/90 Affiilates: 210

Timely, topical, interactive bits, plus
song/commercial parodies, movie drops, and
prerecorded cuts. Jingles as well as bonus
bits.

*‘Hit Parodies By Steel’’
Steelworks
Produced by: Ben Steel
Frequency: Customized upon station request
Length: One to two mins.
Terms: Cash
Delivered via: Analog tape

Ben Steel - top comedy song producer on
over 700 stations - will make your audience
laugh! Custom song parodies/musical drops.

gy

‘‘Hollywood On Hold"’
Mainstreet Productions, Inc.
Produced by: Cleveland N. Forrest
Hosted by: JoAnn Reeves
Frequency: Daily Length: 45-75 seconds
Terms: Barter
Delivered via: Analog tape
First aired: 1991

Show-biz news from wheraver show-biz is.
Offbeat celebrity interviews edited for laughs.
Interactive format.

~y

““IAS Comedy Service”’
In All Seriousness, Inc.
Produced by: In All Seriousness, Inc.
Frequency: Daily Length: 30 secs.
to 2% mins.
Terms: Cash
Delivered via: Analog tape/F AX/Mailed script
Waeekly comedy service; five totally produc-
ed bits per week with initial 40-bit library.
Scripted "“Word from Comedy" aiso available.
g
“*“Knockers*!”’
Voices
Produced by: Charles Fuller
Frequency: As desired Length: Varies
Terms: Cash
Delivered via: Analog tape, audio cassettes
if desired
First aired: 1976 Affillates: 1140
An eclectic collection of guests, gags, funky
reports and voices for a wacky show host to
apply at will.

-

‘“‘Laff Trax’’
CBS Spectrum Radio Network
Produced by: Frank Cammarata
Frequency: Monthly Length: 30 mins.
Terms: Supplied with network affiliation
Delivered via: Satcom C5 T23
Affiliates: 1,000

Monthly feed of 75 comedy bits including
one-liners, classic comedy sketches, movie
lines and current routines to use as drop-ins or
features.

\ PHONE NUMBER INDEX
2, i Begins On
/ Page 106

‘“‘Larry’s Imperfect Pet Emporium’’
Lee Allen Faust Productions
(L.A.F. Productions)

Produced by: Lee Faust
Hosted by: Larry “Lee Faust”
Frequency: 58 episodes Length: One min.
Terms: Cash
Delivered via: Analog tape
First aired: 1987

Larry, an unscrupulous pet shop owner,
advertises his imperfect pets and supplies dur-
ing your moming show. Side-spiitting comedy.

g

‘‘Laugh Machine”’
ProMedia
Produced by: ProMedia
Frequency: Monthly Length: One min.
and under
Terms: Barter/cash
Delivered via: Analog tape
First aired: 1/82 Affillates: 100
Classic comedy from America's funniest
comedians.
-y

““Laughs On Us"”’
ABC Radio Networks

Produced by: Pro Media
Terms: Supplied with network affiliation
Delivered via: Satcom C5 T23

Famous one-liners and classic comedy bits
from some of the world's funniest people.

~y

‘‘Lonesome Cowboy Tim’’
Transmedia
Produced by: Transmedia
Hosted by: Lonesome Cowboy Tim
Frequency: Daily Length: One min.
Terms: Cash
Delivered via: Analog tape/DAT
First aired: 1/86

The continuing saga of Tim's life on the
prairie. Iideal as a dally guest on any format.
Hilarious, home spun comedy.

-

‘‘Morning Show Audio”’
The Source
Produced by: Dia Stein
Frequency: Three times weekly
Length: Various
Terms: Supplied with network affiliation
Delivered via: Satcom C5 T15
First aired: 2/90 Affillates: 125

A builk feed of audio useful for moming prep.
includes parodies, original comedy and spe-
clal reports.

.y

‘‘Morning Sidekick’’
Critical Mass Media
Productions, Inc.
Produced by: The Moming Sidekick
Frequency: Weekly length: 15-60 secs.
Terms: Cash
Delivered via: Analog tape
First aired: 1989 Affillates: 53

15 pre-produced bits weekly; commercial
and song parodies, interactives, continuing
characters, drops, show opens, free custom
promos.
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‘‘Music Montages’’

ABC Radio Network

Produced by: Ben Manilla

Frequency: Weekly Length: 30 seconds

Terms: Supplied with network affiliation

Delivered via:

First alred: 7/15/91 Affiliates: 150
Densely-produced, fast-paced, event-

oriented music and comedy collages for Hot

AC and CHR radio.

.

‘‘My Music”’
WFMT Fine Arts Network
Produced by: BBC
Hosted by: Steve Race
Frequency: Length: 30 mins.
Terms: Cash
Delivered via: Westar IV T2D
First aired: Affillates:
Panel game; a battle of wits to answer ques-
tions about music --classical, opera, jazz, pop,
and more.

g

‘“My Word!”’
WFMT Fine Arts Network
Produced by: BBC
Hosted by: Jack Longland
Frequency: Weekly Length: 30 mins.
Terms: Cash
Delivered via: Westar IV T2D
First aired: Affiliates:
A witty panel game show about words,
played by people whose business is words.

.y

‘‘Nasty Nancy”’
West End Media Group
Produced by: Russ Parr
Hosted by: Nasty Nancy
Frequency: Weekly Length: 90 secs.
Terms: Cash
Delivered via: Analog tape
First alred: 1/91
The hottest comedy feature of ‘92. A phone
interactive that will bum up your airwaves!
Beat your competition to it!

~

‘‘Nightmare From Nashville’’
Capitol Media
Produced by: Harvey Kojan
Frequency: Daily Length: 30-40 secs.
Terms: Cash
Delivered via: Analog tape
First aired: 2/92

A ready-to-alr contest package complete
with five horrendously outrageous versions of
Country hits sent weekly with generic open.

‘‘On The Phone
With Ti-Rone’’
Premiere Radio Networks

Produced by: Ray De La Garza
Hosted by: Brad Sanders
Frequency: Twice-daily
Length: Two mins.
Terms: Barter
Delivered via: Vinyl disc
First alred: 1/88 Affiliates: 115
Ti-Rone answers question on everything
from love to money, from friendships to
family. The funniest, most irreverent ad-
vice ever to hit Urban radio!

‘‘Original Radio Hotline’’
All Star Radio

Produced by: Ron Stevens & Joy Grdnic
Frequency: Daily Length: None longer than
37 secs.
Terms: Barter
Delivered via: Vinyl
First aired: 7/83 Affillates: 162

260 funny phone calls to DJs from radio’s
most memorable characters. Interactive on a
natural basis.

gy

‘‘Phoney Calls’’
Laugh-Trak Media Services
Produced by: Laugh-Trak Media Services
Frequency: Daily Length: 45-75 secs.
Terms: Cash/cash & barter
Delivered via: Telephone/faxed script
Flrst alred: 1/90

Popular celebrity interactives; daily delivery;
customized;, male and female impressions;
market exclusive; designed for CHR, AC,
Gold; two packages available.

P-R-E-M-1-E-R-I

N-F-T-W-0-R-K
“‘Premiere A/C Comedy
Network’’

Premiere Radio Networks
Produced by: Mark Davis/Kelly Aquino
Frequency: 10-15 bits/week Length:
One min. (average)
Terms: Barter
Delivered via: Analog tape
First aired: 12/91

Hilarious parody songs, commercials,
impersonations and interactive characters
produced especially with the AC listeners
in mind. Mack & Jamie, Rosie Taravella,
and more.

e T
‘““Premiere CHR Comedy
Network’’

Premiere Radio Networks

Produced by: Mark Davis/Kelly Agquino
Frequency: 15-20 bits/week Length:
One min. (average)
Terms: Barter
Delivered via: Analog tape
First aired: 1/88 Affiliates: 350

The largest interactive comedy service
available in radio today: Comedy bits,
parody songs, Jeff Altman, Ronnie Schell,
John Roarke, Rosie Taravella, and more.

.
P-R-E-M-1-E-B-FI

N E-T-W 00X
“‘Premiere Country
Comedy Network’’

Premiere Radio Networks

Produced by: Kelly Aquino/Mark Davis

Frequency: 15-20 bits/week Length:

One min. (average)

Terms: Barter

Delivered via: Analog tape

First aired: 2/90 Affiliates: 225
Hilarious parody songs, commercials,

impersonations and interactive characters

exclusively for Country radio. Mack &

Jamie, Buddy Baron, Donna Cherry, John

Roarke and more!

.
P-R-E-M-1-F-R-F

N-E-T-W-0-R-K

‘‘Premiere Gold Comedy
Network’’

Premiere Radio Networks

Produced by: Kelly Aquino/Mark Davis

Frequency: 10-15 bits/week Length:

One min. (average)

Terms: Barter

Delivered via: Analog tape

First aired: 10/90 Afflilates: 210
Hilarious parody songs, commercials,

impersonations and interactive characters

exclusively for the Gold/Oldies radio for-

mat. Mack & Jamie, Buddy Baron, John

Roarke and more!
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P-R-E-N-1-F-R-I

GOTALE
N-FE-T-W-10

““Premiere Rock Comedy’’
Premiere Radio Networks

Produced by: Mark Davis/Kelly Aquino
Frequency: 10-15 bit/weeks Length:
One min. (average)
Terms: Barter
Delivered via: Analog tape
First alred: 1/92
The largest interactive comedy service
available in radio today; comedy bits,
parody songs, and parody commercials
. with the “rock” listener in mind.

““Rock Comedy Network’’

Olympia Networks
Produced by: Jill Greer
Frequency: Dally Length: Varies
Terms: Barter
Delivered via: CD
First alred: 1/2/89 Affiliates: 233

A comedy service targeted to 18-34 core
demo featuring song and commercial paro-
dies, original characters, movie drops, and
prerecorded bits.

‘“‘Programming Pack’’
ABC Radio Networks

Produced by: Ben Manilla
Frequency: Holiday/seasonal special
Length: Varies
Terms: Supplied with network affiliation
Delivered via:
First aired: 10/91 Affiiiates: 2,000

Music montages, comedy drop-ins, interac-
tive voices, and music beds created with a
holiday theme.

S—
‘‘Red Neckerson’’
Syndicom

Produced by:

Hosted by: Red Neckerson
Frequency: Dally Length: One min.
Terms: Cash
Delivered via: Analog tape
First aired: 9/79 Affiliates: 87
Comedy editorials — Red has an opinion on
everything from TV to sports to opening a wine
bottle.

.

‘‘Bob Rivers’ Twisted Tunes’’
ABC Rock Network
Produced by: Bob Rivers
Frequency: Weekly Length: 90 secs.
Terms: Supplied with network affiliation
Delivered via: Satcom C5 T23
Affiliates: 100

Song parodies of current songs/artists.

Satellite

GOMEDY

NETWORK

‘“‘Satellite Comedy
Network’’

CD Media

Produced by: Wally Clark Productions
Hosted by: Unhosted comedy bits
Frequency: 4-5 cuts dally Length:
20 secs. to three mins.
Terms: Barter
Delivered via: Satcom C5 T19
First aired: 2/3/92 Affiliates: 100

Last night's news is this morning’s show
material. Parody songs, spoof commer-
cials and more, the only live, daily satellite
comedy service.

‘‘Ben Steel’s Twisted Hits’’
All Star Radio
Produced by: Ben Steel
Frequency: Daily Length: 90 secs.
Terms: Barter
Delivered via: CD
First aired: 2/90 Affiliates: 102
120 timeless song parodies based on hits of
the '50s, '60s, and '70s delivered with a com-
prehensive users manual.

.

‘‘Stevens & Grdnic’s
Daily Comedy Exclusive’’
All Star Radio
Produced by: Ron Stevens &
Joy Grdnic
Frequency: Daily Length: 10-90 secs.
Terms: Barter
Delivered via: CD
First aired: 1/86 Affiliates: 228

Weekly topical comedy — now with 63%
more material than previous years. Song
parodies, drops, interactive characters,
TV/movie sendups, comedy SFX.

““Smashed Hits”’
ProMedia
Produced by: ProMedia
Frequency: Weekly Length: 90 secs.
and under
Terms: Barter/cash
Delivered via: Analog tape
First aired: 2/92 Affiliates: 75
Song parody service featuring topical

humor.

g
‘“So Who Asked You?’’
Mainstreet Productions, Inc.
Produced by: Cleveland N. Forrest
Frequency: Daily Length: One min.
Terms: Barter/cash
Delivered via: Analog tape
First aired: 1991

Advice from America - the person-on-the-

street, who is always ready with a solution to
your problems.

g

‘“‘Ben Steel’s Music
Track Factory

Steelworks
Produced by: Ben Steel
Frequency: Weekly
Terms: Cash
Delivered via: Analog tape
First aired: 1992

Be creative! Multiformat hit song music
tracks ... just add your own customized
lyrics for comedy song parodies that are ex-
clusively yours!

““TM Comedy Network’’

TM Century

Produced by: TM Century
Hosted by: R. Humphries Productions
Frequency: Weekly
Terms: Cash
Delivered via: CD/malled script
First aired: 1989 Affiliates: 125

Topical and funny comedy service spe-
cializing in parody songs, customized
morning show jingles, and TV commercial
Spoofs.

‘‘Tooth Fairy’’
Chicago Radio Syndicate
Produced by: Dick Orkin
Frequency: Daily Length: 2% mins.
Terms: Cash
Delivered via: Analog tape
First aired: 1971 Affiliates: 1,500+
Dick Orkin's classic secret adventures of
the Tooth Fairy. A comedy series customized
for your station and advertiser.

PHONE NUMBER INDEX '
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‘“TV/Movle Clips’’
ABC Radio Networks
Produced by: Pro Media
Length: Two hours
Terms: Supplied with network affiliation
Delivered via: C5 T23

A feature filed with famous one-liners from
cartoon characters to theme songs and
classic sound bites.

~y

“Twisted History’’
Marconi & Cheese Communications

Produced by: Marconi & Cheese
Communications
Frequency: Daily Length: 45-90 secs.
Terms: Cash
Delivered via: Analog tape
First aired: 10/90

Dally (including weekends) today-in-history
comedy drop-ins for July, October, Novem-
ber, December, January, and February.

NEWS PROGRAMS

“Accu-Weather’’
Accu-Weather
Delivered via: Telephone
Affillates: 130

Weather forecasts and discussions
customized to market and format. Accurate,
promotable, and available exclusively to one
station per market.

-

‘‘Lou Adler’s Medical Journal’’

Eagle Media Productions

Produced by: Eagle Media Productions

Hosted by: Lou Adler

Frequency: Daily

Length: Two mins. Terms: Barter

Delivered via: Analog tape

First aired: 1/86 Affillates: 100
Medicalhealth journalism, including actuali-

ty material from interviews with doctors and

other health experts from all over the country.

TRIBUNE
RADIO NETWORKS AGRVOICE

‘‘Agri-Voice Radio
Network’’

Tribune Radio Networks

Produced by: Tribune Radio Networks
Hosted by: Orion Samuelson, Max
Ammstrong & Dave Russell
Frequency: Daily
Length: One to five mins. Terms: Barter
Delivered via: Galaxy 2 T3
First aired: 1985 Affiliates: 92

Midwest and Indiana network of agri-
news, commentary, detailed agri-weather
and concise market reports on local, na-
tional and intemational events.

AM BUSINESS
REPORT

‘““AM Business Report A”’
Westwood One/

NBC Radio Network
Produced by: NBC Radio News
Hosted by: John Hartge
Frequency: Daily
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T15

As a new business day begins, a com-
plete review of the previous day's market
activity.

A

‘‘AM Business Report B’
Westwood One/

NBC Radio Network

Produced by: NBC Radio News
Hosted by: Camille Bohanon
Frequency: Daily
Length: One min. Terms: Supplied with
network affiliation
Deiivered via: Satcom C5 T15
The day's first word on foreign ex-
changes and overseas market activity.

America in
the Morning

‘‘America In
The Morning”’
Westwood One/

Mutual Broadcasting
Produced by: Greg Johnson
Hosted by: Jim Bohannon
Frequency: Daily
Length: One hour Terms: Barter
Delivered via: Satcom C5 T15
First aired: 1984

Moming newsmagazine program with in-
vestigative news and information, weather,
sports, and dally special segments.
Designed as lead-in to moming drive.

gy

America This Week

‘‘America This Week’’
Westwood One/

Mutual Broadcasting

Produced by: George Achaves
Hosted by: Jim Bohannon
Frequency: Weekly
Length: 22 mins. Terms: Barter
Delivered via: Satcom C5 T15
First aired: 3/90

A quick trip through the feature events of
the week, with correspondent reports,
special events, and the weekly film review.

‘“American Agenda’’
ABC Information Network
Produced by: ABC Radio News
Hosted by: Various
Frequency: 4-6 times annually
Length: One hour Terms: Barter/Supplied
with network affiliation
Delivered via: Satcom C5 T23
First aired: 6/89 Affiliates: 250
Live phone-in discussion of major news
issues.

PHONE NUMBER INDEX
Begins On
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‘“Audio Datebook’’
ABC Radio Networks

Produced by: ABC Radio News

Frequency: Weekly Terms: Supplied with

network affiliation

Delivered via: Satcom C5 T23

First aired: 1/1/86 Affillates: 1,500
Weekly actuality feed of raw sound, inter-

view clips and correspondent reports from ma-

Jor news and cultural events from each day in

history.

‘‘Automotive Magazine'’
Transmedia
Produced by: David Adams
Hosted by: Brian Douglas
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom C5 T19
First aired: 2/1/92 Affiliates: 35

New car reviews, safety tips and informa-
tion. General car care tips, interviews with in-
dustry leaders, live reports from racing circuits
& auto shows.

.y

‘“Automotive Minutes’’
Transmedia
Produced by: David Adams
Hosted by: Brian Douglas
Frequency: Daily
Length: One min. Terms: Barter/Cash
Delivered via: Analog tape
First aired: 1/91 Affiliates: 30

Timely, topical dally features on the auto in-
dustry. Discussions about industry trends,
new car models, safety features, insurance,
pollution & automotive care.
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‘“John Block Reports
From Washington'’
Tribune Radio Networks
Produced by: John Block
Hosted by: John Block
Frequency: Weekly
Length: Five mins. Terms: Barter
Delivered via: Analog tape/Galaxy 2 T3
First alred: 1989 Affiliates: 125
Former Secretary of Agriculture John Block
looks at agri-business from the Washington
angle.

T'he Dr. Joyce
Brothers Report

“‘Dr. Joyce Brothers’’

Westwood One/

NBC Radio Network

Produced by: Bill Lally

Hosted by: Dr. Joyce Brothers

Frequency: Daily

Length: Two mins. Terms: Barter

Delivered via: Satcom C5 T15
Relationships, family, work, stress . ..

advice on coping from America's best-

known psychologist.

‘‘Hal Bruno’s Washington’’
ABC Entertainment Network
Produced by: ABC Radio News
Hosted by: Hal Bruno
Frequency: Weekly
Length: 25 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Afflliates: 200

Weekly interview program hosted by ABC
political editor, Hal Bruno. Mr. Bruno inter-
views major news and decision makers.

Business Beat

‘‘Business Beat | & II’’
Westwood One/

Mutual Broadcasting

Produced by: Mutual News
Hosted by: John Hartge
Frequency: Twice daily
Length: 4% mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T15
Flrst: 12/82

Noon report: trading activity, evening
report recaps stock market. Other busi-
ness and financial news covered in both

reports.

““The Buzz"’
Entertainment Radio Networks

Produced by: Adam Curry
Hosted by: Adam Curry
Frequency: Twice-daily
Length: One min. Terms: Barter
Delivered via: Analog tape/Satcom C5 T19
First aired: 10/89 Affillates: 83

CHR's hottest gossip, news, views.
Delivered custom to the station. Spots run
separate from feature.

gy

‘“Capitol Ideas’’
CBS Radio Network

Produced by: Howard Arenstein
Hosted by: Rob Armstrong
Frequency: Fridays
Length: 30 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affiliates: 440

Reports from Washington on the activities of
the nation's lawmakers, with interviews and
excerpts from governmental proceedings.

. 4

‘“‘Capitol Report’’
U. S. Senate Conference

Produced by: Chris Devaney/Dave Hodgdon
Hosted by: Chris Devaney/Dave Hodgdon
Frequency: Daily
Length: Two mins. Terms: Free
Delivered via: Telephone
First aired: 5/87

Dally news feed featuring stories on legisla-
tion and issues currently debated on Capitol
Hill.

gy

‘‘CBS/Time Inc. Advances'’
CBS Radio Network
Produced by: David Kurman
Frequency: Weekly Terms: Supplied with
network affiliation
Delivered via: CBS Infolink
Affiilates: 440

Weekdy script service designed for radio, of-
fers a preview of upcoming stories in maga-
Zines such as Time, Peopie, Entertainment
Weeldy, Fortune and more.

~

“CBS World News Roundup”’
CBS Radio Network

Produced by: Steve Baitin
Hosted by: Bill Lynch/Frank Settipani
Frequency: Daily
Length: 15 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affiilates: 440

Moming drive outlook of breaking world
news events.
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‘‘Country News’’
Entertainment Radio Networks
Produced by: Tom Holdridge
Hosted by: Bob Guerra
Frequency: Twice-daily
Length: 2 1/2 mins. Terms: Barter
Delivered via: Analog tape/vinyl disc
First aired: 10/81 Affiliates: 275

Country music industry’s know-all. Gossip,
news, events, etc. feature. All you ever need
to know about the artist.

-

‘Children’s Health News
Network’’
Children’s Health News Network

‘“‘Walter Cronkite’s Twentieth
Century”’

CBS Radio Network

Produced by: CBS Radio Network
Hosted by: Walter Cronkite
Frequency: Daily

Length: 90 secs. Terms: Supplied with

Produced by: Marge Kumaki
Hosted by: Marge Kumaki
Frequency: Weekly
Length: 5 1/2 mins. Terms: Free
Delivered via: Telco/Satcom 1R T23
First aired: 2/14/89 Affiliates: 400
A pediatric and adolescent health and

medical newsfeed aimed at parents. Topics network affiliation
range from prenatal through adolescent con- Delivered via: Satcom C5 T23
cerns. Affiliates: 440

>
‘““Comment On The News’’
Westwood One/NBC Radio
Network
Produced by: NBC Radio News
Hosted by: Various
Frequency: Daily
Length: Three mins. Terms: Barter
Delivered via: Satcom C5 T15

Thought-provoking analysis and commen-

tary on the top news stories from Irving R.
Levine, Richard Valeriani, and others.

-y

Recapture history each day with “the most
trusted man in America.”

g Dow Jones Report™

‘‘Dow Jones Report’’

‘‘Consumer Report’’

Westwood One/NBC Radio
Network

Produced by: NBC Radio News
Hosted by: John Hartge

Frequency: Daily

Length: One min. Terms: Supplied with
network affiliation

Dow Jones & Company

Produced by: Dow Jones & Company

Hosted by: Various anchors

Frequency: Hourly

Length: One min. Terms: Barter

Delivered via: Satcom C5 T23

First aired: 8/31/87 Affiliates: 40
Hourly news briefs contalning current

money news and consumer lrends;

““Down To Earth’’
CBS Radio Network

Produced by: Chris Dinan
Hosted by: Harry Smith
Frequency: Daily
Length: Two mins. Terms: Barter/supplied
with network affiliation
Delivered via: Satcom C5 T23
First aired: 3/91 Affiliates: 440

Covers environmental issues on a daily
basis: how we're affected how we can do our
share, and how we can better understand our

planet.
g

‘‘Earthwire’’
Westwood One/Mutual
Broadcasting

Produced by: ke Pappas
Hosted by: lke Pappas
Frequency: Daily
Length: Two mins. M-F; five mins. weekends
Terms: Barter
Delivered via: Satcom C5 T15
First aired: 1991

Reports on the environment and our impact
on it. Issues from pollution to protection and
efforts to keep the earth clean.

~

‘‘Dr. Dean Edell Medical Minutes’’
EFM Media Management

Produced by: EFM Media Management
Hosted by: Dr. Dean Edell

Frequency: 10 times weekly

Length: One min. Terms: Barter
Delivered via: Satcom C5 T23

First aired: 9/87 Affiliates: 360

Covers environmental issues on a daily
basis: how we're affected how we can do our
share, and how we can better understand our
planet.

\\ PHONE NUMBER INDEX

Delivered via: Satcom C5 T15 designed specifically for FM music sta- Begins On
From the latest marketing trends to the tions.

newest products — a look at what's hot on the Page 106

market. Fi =

PUT SOME BITE INTO Coll

YOUR RADIO SHOW! et
L (1-800-486-2631)

. . In Washington, D.C.,
The Humane Society of the United States, the call 778-6141

nation's largest animal-protection organization,
presents its actuality line, Animal "Bites®, sixty-
second sound-bites on animal topics that will amuse
and astound your listeners. The bites change
weekly and are suitable for all formats.

The Humane Society of the United States
2100 L Street, N\W
Washington, DC 20037
202-452-1100
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‘‘Environmental Update’’
Eagle Media Productions

Produced by: John Wheeling/Larry Kanter/
Eagle Media Productions
Hosted by: Larry Kanter
Frequency: Daily
Length: Two mins. Terms: Barter
Delivered via: Analog tape
First aired: 1/92 Affillates: 10

Interesting, informative, topical news about
environmental problems, challenges, and
creative solutions. Concise, authoritative jour-
nalism, not advocacy.

TRIBUNE
RADIO NETWORKS

AGRVOICE

‘“‘Farming America’’

Tribune Radio Networks

Produced by: Max Armstrong

Hosted by: Max Armstrong

Frequency: Daily

Length: Five mins. Terms: Barter

Delivered via: Analog tape

First aired: 1988 Affillates: 250
Five-minute program featuring interviews

and news actualities with farmers and agri-

business leaders throughout America.

Face-Off

‘“‘Face-Off’’
Westwood One/

Mutual Broadcasting

Produced by: The Broadcast Group
Hosted by: Sens. Ted Kennedy (D-MA)
and Alan Simpson (R-WY)
Frequency: Daily
Length: 4% mins. Terms: Barter
Delivered via: Satcom C5 T15
First aired: 4/16/84

Opposing viewpoints from politicai
adversaries on issues conceming every-
one. High-powered politics with an en-
joyable and informative presentation.

“‘Fight Back with David Horowitz"’
Entertainment Radio Networks
Produced by: Jeb Baird
Hosted by: David Horowitz
Frequency: Twice-daily
Length: Two mins. Terms: Barter
Deiivered via: Analog tape/vinyl disc
First aired: 6/89 Afflliates: 156

America’s number one consumer advocate
delivers two daily reports on the world of the
consumer.

‘‘Charles J. Givens
Money Strategies’’
Givens Broadcasting
Produced by: Givens Broadcasting
Hosted by: Charles J. Givens
Frequency: Daily
Length: Two mins. Terms: Barter
Delivered via: Analog tape/Satcom
First aired: 1/91 Affiliates: 125
Daily money strategy vignettes from
America’s No. 1 best-selling financial author.
.
““Paul Harvey News
and Commentary’’
ABC Radio Networks

Produced by: Paul Harvey
Hosted by: Paul Harvey
Frequency: Daily
Length: 5-15 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: 1951 Affillates: 1300

News and cormmentary hosted by Paul Har-
vey, the most-listened-to news anchor and
commentator in America.

‘‘Face The Nation’’
CBS Radio Network
Produced by: Karen Sughrue
Hosted by: Bob Schieffer
Frequency: Sundays
Length: 30 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affillates: 440
CBS News forum with interviews of nationai
and intemational newsmakers invoived in the
week’s hottest stories.

T
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First Light

“‘First Light”’
Westwood One/

NBC Radio Network

Produced by: Greg Johnson
Hosted by: Dirk Van
Frequency: Daily
Length: 30 mins./one hour Terms: Barter
Delivered via: Satcom C5 T15

A morning magazine with a comprehen-
sive mix of news, information, features,
and entertainment; designed as a lead-in to
moming drive.

.'HEALTH

‘‘Health NewsFeed”’
Johns Hopkins Medical

Institutions

Produced by: Carol Anne Strippel
Hosted by: Carol Anne Strippel
Frequency: Daily
Length: One min. Terms: Free
Delivered via: Satcom CS5 T23/AP
audio/telephone
First ailred: 12/85 Atfiliates: 500

The latest health and medical news
available free of charge. Concise reports
with an emphasis on medical research.

‘‘Gadget Guru’’
David Baronfeld Entertainment

Produced by: David Baronfeid
Hosted by: Andy Pargh
Frequency: Twice daily
Length: 90 secs. Terms: Barter
Delivered via: Anaog tape/DAT
First aired: 6/90 Affiliates: Two
Syndicated newspaper columnist and NBC
“Today" show regular bring your listeners up-
to-date on the latest electronic gadgets.

‘‘Healthtalk’’
CBS Radio Network
Produced by: Virginia Pittman-Waller
Hosted by: Jacqueline Adams
Frequency: Daily
Length: 2 1/2 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affiliates: 440

The latest development in health and
medicine are covered in this daily feature.

. o

‘‘Highlights: The Business
Report’’
Business Radio Network
Frequency: Every half hour Terms: Barter
Delivered via: Satcom C5 T21/Galaxy G2 T3
First aired: 9/91 Affiliates: 73

Short-form hourly business updates that
provide in-depth market information/analysis
and business news.
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‘“‘Highlights: Traveler’s Weather’’
Business Radio Network
Frequency: Every half hour Terms: Barter
Delivered via: Satcom C5 T21/Galaxy G2 T3
First aired: 9/91 Affiliates: 64

Short format national weather forecasts that
keep the traveler informed of airport ground
delays, severe storms, interstate highway
conditions.

~

‘““in The Marketplace’’
CBS Radio Network
Produced by: Guy Campanele
Hosted by: Mike Pulsipher
Frequency: Daily
Length: Three mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: 3/90 Affiliates: 440

A consumer-oriented look at the business
worid.

~~gy>

‘“i's A Fact’’
Dale Baglo Broadcast
Produced by: Dale Baglo Broadcast
Hosted by: Dale Bagio
Frequency: Daily
Length: 70-90 secs. Terms: Cash
Delivered via: Analog tape/DAT
First aired: 12/84
Amazing facts to astound your audience.

Emphasis on science; great production value.

Sales kit, promos provided; 260 shows.
—

‘“i’s Only Money!”’
The Color Radio Network

Produced by: Alex Lacy
Hosted by: J. Bradford Craig
Frequency: Daily
Length: 60-90 secs. Terms: Barter/cash
Delivered via: Telephone/satellite

Different! A refreshingly humorous and in-
sightful perspective on typically mundane cur-
rent business, financial and economic news
for everyone from CEQ's to housewives.

-

‘‘Peter Jennings Journal’’
ABC Information Network
Produced by: ABC Radio News
Hosted by: Peter Jennings
Frequency: Daily
Length: Three mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
News analysis.

‘‘Journal Of Commerce
international Business Brief’’
Benmaradio
Produced by: Benmaradio
Hosted by: Mark Bradliey
Frequency: Three times weekly
Length: 90 secs. Terms: Barter/cash
Delivered via: Analog tape
First aired: 1/90

Iinternational trade, export, and import news
that's relevant to current news trends and
economic markets.

gy

“ Just For The Health Of Iit’”’
Consuitation Radio Network

Produced by: Stupak Associates, Inc.
Hosted by: John Stupak
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Analog tape
First aired: 7/89

Award-winning, upbeat health-related fea-
tures, and consumer-oriented information
dealing with medicine and fitness. Gets the
audience's attention.

Like Only Yesterday

‘“‘Like Only Yesterday’’
Westwood One/

Mutual Broadcasting

Produced by: George Achaves
Hosted by: Dick Rosse
Frequency: Daily
Length: 2% mins. Terms: Barter
Delivered via: Satcom C5 T15
First alired: 5/5/86

A look back at today in history using ex-
tensive archive tape and research material.
Hear actual sounds of the day.

‘“‘Matter Of Law’’
Eagle Media Productions
Produced by: Paul Loewenwarter Associates/
Lou Adler/Eagle Media Productions
Hosted by: Lou Adler
Frequency: Daily
Length: Two mins. Terms: Barter
Delivered via: Analog tape
First aired: 5/89 Affillates: 80
Coverage of legal issues, court cases, and
judges’ decisions that affect the judicial
system and our daily lives.
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Healthy
Relationship

Your station and
Health NewsFeed!

7
0’0

Rely on Health

NewsFeed to provide
your listeners with the
latest health and
medical information.
Our free one-minute
reports are available
via Satcom C5, Asso-
ciated Press audio and
telephone. More than
250 stations have
made ahealthy choice
... you can, too!

7
0’0

For details, call
Carol Anne Strippel,
410-955-2849.

-

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS

J
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‘““Money In Mind”’
Consultation Radio Network
Produced by: Stupak Associates
Hosted by: John Stupak
B Frequency: Daily
i S Length: One min. Terms: Free
Delivered via: Analog tape
First aired: 1/13/92

A dalily feature on personal financial and in-
vestment topics written and delivered in an Produced by: Orion Samueison
easy-to-follow format targeted to the lay- Hosted by: Orion Samuelson
person., Frequency: Daily

S I
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NATIONAL
FARM
REPORT

Fastoing Oton Swvaion

‘‘National Farm Report’’
Tribune Radio Networks

Mature Focus

‘‘Mature Focus’’
Westwood One/

Mutual Broadcasting

Produced by: Mutual News & AARP
Hosted by: Peter Hackes
Frequency: Daily
Length: 90 secs. weekdays/five mins.
Saturdays Terms: Barter
Delivered via: Satcom C5 T15
First aired: 1/2/89

A look at topics important to adult
Americans, including retirement planning,
consumer tips, travel and leisure, Social
Security, and more.

‘‘The Media Inside’’
Westwood One/NBC Radio Network
Produced by: NBC Radio News
Hosted by: Ron Nessen
Frequency: Daily
Length: Two mins. Terms: Barter
Delivered via: Satcom C5 T15

Veteran journalist Ron Nessen examines the
media, the personaiities, and how they affect
our lives.

g

‘‘Metro Weather Service’’
Metro Weather Service
Produced by: Metro Weather Service
Frequency: Set by station
Length: Varies Terms: Invoice
Delivered via: Fax‘/modem
Local customized three to five-day
forecasts, live reports, weather features.

.y

‘‘Minority Business Showcase’’
Urban Public Affairs Network/
American Urban Radio Networks
Produced by: Jerry Lopes
Hosted by: UPAN personality
Frequency: Daily
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Spacenet 3 T5H
First aired: 1/90 Affillates: 214

Program covers how black businesses in
America got started, keep pace with the
business economy and future business
dreams.

Money Magazine
Business Report

‘‘Money Magazine
Business Report’’
Westwood One/

Mutual Broadcasting
Produced by: Mutual News
Hosted by: Jordan Goodman
Frequency: Daily
Length: 2% mins. Terms: Barter
Delivered via: Satcom C5 T15
First aired: 3/90

From Money magazine's financial desk,
this report reviews the latest developments
on Wall Street, business news, and the
foreign markets.

~
Money Memo

‘‘Money Memo’’
Westwood One/

NBC Radio Network
Produced by: Bill Lally
Hosted by: Bruce Williams
Frequency: Daily
Length: Two mins. Terms: Barter
Delivered via: Satcom C5 T15

Expert advice on all those budget
issues: saving, investing, and getting the
most from your money.

g~

Loy King:
My Side of the Slory

‘‘My Side Of The Story”’
Westwood One/

Mutual Broadcasting
Produced by: Pat Piper
Hosted by: Larry King
Frequency: Daily
Length: 2%z mins. Terms: Barter
Delivered via: Satcom C5 T15
First aired: 1/90

Larry King speaks out on the news and
issues of the day in this no-holds-barred
commentary.

Length: Five mins. Terms: Barter
Delivered via: Analog tape
First aired: 1985 Affiliates: 350

Daily news and commentary feature for
the world of agri-business and farming
hosted by the No. 1 recognized famm
broadcaster.

~
TRIBUNE s
RADIO NETWORKS /(i { WX E
‘“‘Agri-Voice Radio
Network’’

Tribune Radio Networks

Produced by: Tribune Radio Networks
Hosted by: Orion Samuelson, Max
Ammstrong & Dave Russell
Frequency: Daily
Length: One to five mins. Terms: Barter
Delivered via: Galaxy 2 T3
First aired: 1985 Affiiiates: 92

Midwest and Indiana network of agri-
news, commentary, detailed agri-weather
and concise market reports on local, na-
tional and international events.

NBG Extra

‘“NBC Extra’’
Westwood One/

NBC Radio Network

Produced by: NBC Radio News
Frequency: Monthly/when developments
warrant
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T15

This five-part series takes an in-depth
look at current issues and top stories in the

news.
g

News You Can Use
‘“News You Can Use’’
Westwood One/

NBC Radio Network

Produced by: U.S. News And
World Report
Hosted by: Vic Sussman
Frequency: Daily
Length: 2!z mins. Terms: Barter
Delivered via: Satcom C5 T15

Adapted from the U.S. News And World
Report column of the same name; informa-
tive and lively advice on everyday issues.
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THE OFFBEAT

‘““The Offbeat’’
Westwood One/

Mutual Broadcasting

Produced by: Mutual News
Hosted by: Jim Bohannon
Frequency: Daily
Length: 2'2 mins. Terms: Barter
Delivered via: Satcom C5 T15
First aired: 6/88

Interesting tidbits and strange stories
you won't hear on the news highlight this
lighter look at the world.

‘‘The Osgood File’’
CBS Radio Network
Produced by: Phil Chin
Hosted by: Charles Osgood
Frequency: Four times daily
Length: Four mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 723
Affiliates: 440

Charles Osgood looks at the world we live
in, using his signature wit, humor, and posetic
talents to bring even the most mundane
elements to life.

PHONE NUMBER INDEX
Begins On

“‘Parent Profile’’
CBS Radio Network
Produced by: Brian Seligson/
Diana Lynn-Barnes
Hosted by: Paula Zahn
Frequency: Daily
Length: Two mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: 3/91 Affiliates: 440

Helpful insights on parenting. Includes inter-
views with celebrities on their parenting ex-
perience while providing advice from leading
childcare experts.

.

‘‘Perspective’’
ABC Information Network

Produced by: ABC Radio News
Hosted by: Bob Walker
Frequency: Weekly
Length: One hour Terms: Supplied
with network affiliation
Delivered via: Satcom C5 T23
Affiliates: 400
ABC correspondents worldwide discuss im-
portant issues and the past week's news in
depth.

Page 106

PM BUSINESS
REPORT

‘‘PM Business Report’’
Westwood One/

NBC Radio Network

Produced by: NBC Radio Nets
Hosted by: John Hartge
Frequency: Daily
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T15

A wrap-up of business news, activity,
and Wall Street closings for the end of the
business day.

‘‘Mr. Mike Raffone’s News
Of The Weird’’
Grump Industries
Produced by: John Mack Nink & Sonny Fox
Hosted by: Mr. Mike Raffone
Frequency: Daily
Length: 90 secs. Terms: Barter
Deilvered via: Analog tape/mailed script
First aired: 1/1/91 Affiliates: 5
All “real” weird news stories hosted by the
weird Mr. Mike Raffone.

. 4

‘‘Dan Rather Reporting’’
CBS Radio Network
Produced by: Virginia Pittman-Waller
Hosted by: Dan Rather
Frequency: Daily
Length: 3 1/2 mins. Terms: Supplied with
network affiliation
Delivered vila: Satcom C5 F23
Affiliates: 440
Dan Rather draws upon his years of jour-
nalistic experience to comment on the issues,
events and personalities that shape the world.

‘‘Ski Reports’’
Morrie Trumble & Associates

Produced by: Danny Toy
Hosted by:
Frequency: Daily
Length: 30/60/90 secs. Terms: Free
Delivered via: Telco switch 56
First aired: 1972 Afflliates: 400

Reports localized for each market,
customized for each station. Volced by na-
tional network-Quality announcers.

FOUR GREAT WAYS T0 REAGH
THE AGRI-BUSINESS AUDIENGE

1. National Farm Report, hosted by Orion Samuelson. Daily commentary from the nation’s #1 farm broadcaster.
2. Farming America, hosted by Max Armstrong. Daily interviews and features focusing on farm topics of

national interest.

3. John Block Reports features weekly analysis and a unique inside perspective from the former Secretary

of Agriculture.

4. Agri-Voice, the nation’s premier Midwest network for agri-news and weather, markets and

program features customized for the agri-business community.

PUT THESE SHOWS TO WORK FOR YOU

CALL 312-222-3342

il

TRIBUNE RADIO NETWORKS —
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NEWS PROGRAMS

‘‘Skywatch Weather’’
Skywatch Weather Center
Frequency: Four times daily
Length: 20-40 secs. Terms: Cash
Delivered via: Telephone
First aired: 4/1/80

Live and taped weather segments pre-
sented by experienced broadcast meteorolo-
gists. Custom formats, localized forecasts.
Comrex/Gentner available. Toll-free.

-
‘*“The Talk Radio

Countdown Show’’
SJS Entertainment

Produced by: Goodphone Communications,
Inc.
Hosted by: Michael Harrison
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Analog tape
Flrst aired: 2/92 Affillates: 50
Countdown of the 10 most-discussed
topics on American Talk radio.

.
““This Week With David Brinkley’’
ABC Information Network
Produced by: ABC Radio News
Hosted by: David Brinkley
Frequency: Weekly
Length: 30 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23

‘‘Weather Forecasts/Voice’’
Broadcast Weather Services

Hosted by: Tom Burse
Frequency: As needed
Length: As needed Terms: Monthly invoiced
Delivered via: Telephone
First aired: 1983

Tom Burse forecasts and voices weather for
radio stations anywhere in the U.S. The most
reasonable rates in the industry.

THE——
i
JﬁLmMiL

““The Wall Street
Journal Report’’

Dow Jones & Company

Produced by: Dow Jones & Company

Hosted by: Various

Frequency: Hourly

Length: Two mins. Terms: Barter

Delivered via: Satcom C5 T23

Flrst alred: 11/17/80 Affillates: 105
Two-minute hourly newscast covering

the latest breaking business and financial

information.

The Week In Review

‘‘Week In Review’’
Westwood One/

Mutual Broadcasting

Produced by: George Achaves
Hosted by: Dick Rosse
Frequency: Weekly
Length: 22 mins. Terms: Barter
Delivered via: Satcom C5 T15
First aired: 6/10/83

Summary of the week’s most important
news, with on-the-scene reports and
analysis from Mutual's worldwide staff.

.y

Weekend Headliner

‘‘Weekend Headliner’’
Westwood One/

Mutual Broadcasting
Produced by: Craig Warner
Hosted by: Various
Frequency: Weekly
Length: 22 mins Terms: Barter
Delivered via: Satcom C5 T15
First aired: 1934

Probing, in-depth interviews with today's
most important newsmakers, plus incisive
background reports and hot issues of the
week.

gy

Bruce william's

Travel Corner
“‘Bruce Williams
Travel Corner’’
Westwood One/

NBC Radio Network

Produced by: Bill Lally
Hosted by: Bruce Williams
Frequency: Daily
Length: 2'2 mins. Terms: Barter
Delivered via: Satcom C5 T15

A complete guide to traveling from a
knowledgeable traveler, with tips on
where, when, how, and how much.

‘‘Gordon Willlams Business
Report’’
ABC Radio Networks

Produced by: ABC Radio News
Hosted by: Gordon Williams
Frequency: Nine times daily; six times
on weekends
Length: 1-2 mins. Terms: Barter
Dellvered via: Satcom C5 723
Affiliates: 220

Nine daily one-minute business reports
focusing on up-to-the-minute news in the
business and financial communities, personal
finance issues.

.

*‘With All Deliberate Speed’’
ABC Radio Networks

Produced by: ABC Radio Networks

Hosted by: Lynda Moore

Frequency: Daily during February

Length: One min. Terms: Supplied with

network affiliation

Delivered via: Satcom C5 T23

First aired: 2/1/92 Affiliates: 100
Throughout the celebration of Black History

Month, vignettes using actual sound highlight

key people and events in Black history.

.
*“The World Tonight’’
CBS Radio Network

Produced by: Richard Kallsen
Hosted by: Christopher Glenn
Frequency: Daily
Length: 15 mins. Terms: Supplied with
network affiliation
Dellvered via: Satcom C5 T23
Affiliates: 440
Christopher Glenn presents listeners with a
complete report of the day's news.

2

‘““You And Your Money’’
Westwood One/

Mutual Broadcasting
Produced by: Mutual News &
Money magazine
Hosted by: Eric Schurenberg
Frequency: Daily
Length: 2%z mins. Terms: Barter
Delivered via: Satcom C5 T15
Flrst aired: 5/88

Personal financial information from
Money magazine will help listeners spend
and invest their money wisely.

PHONE NUMBER INDEX
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‘“Your Dollars’’
CBS Radio Network
Produced by: David Kurman
Hosted by: Marshall Loeb
Frequency: Weekly
Length: Five one-min. segments Terms:
Supplied with network affiliation
Delivered via: Satcom C5 T23
Affiliates: 440
Marshall Loeb of Fortune magazine looks at
how financial trends affect personal finances.

x v

‘“Your Money Minute”’
CBS Radio Network
Produced by: David Kurman
Hosted by: Dean Shepherd
Frequency: Weekly
Length: Five one-min. segments Terms:
Supplied with network affiliation
Dellvered via: Satcom C5 T23
Afflliates: 440

Personal finance tips from Money
magazine's Dean Shepherd.

“ZAPNEWS”’

Jameson Broadcast/Fairfax Media

Produced by: Fairfax Media

Frequency: Daily Terms: Cash

Delivered via: FAX/Computer/modem

First aired: 3/90 Affiliates: 400+
Full-service, hard-copy news service pro-

viding world, national, and state news, sports

and business news features. Fully edited.

NEWS NETWORKS

e e
o

‘‘ABC Contemporary
Network’’

Delivered via: Satcom C5 T23
Affillates: 200
Hours of operation: 24 hours/7 days
Main newscast begins: :56 past
Services/programs: News, News-in-Brief,
Howard Cosell Sports, newscalls, Young
Adult Newscall

Full-service network offering newscasts,
continuous coverage of major events, USA
Today over ABC DATA and Soundscan re-
search.

‘*ABC Direction Network’’

Delivered via: Satcom C5 T23
Affiliates: 430
Hours of operation: ;50 past
Main newscast begins: 24 hours/7 days
Services/programs: News, newsbriefs,
sports, newscalls

A full-service network for news and music
intensive radio stations

‘‘ABC Entertainment Network’’

Delivered via: Satcom C5 T23
Affiliates: 600
Hours of operation: 24 hours/7 days
Main newscast begins: On the hour
Services/programs: News, news updates,
sports, Sat. sports, Sun. sports, newscalls

A full-service network for music-intensive
radio stations, USA Today over ABC DATA
and Soundscan are included.

‘‘ABC FM Network’’

Delivered via: Satcom C5 T23
Affiliates: 150
Hours of operation: :45 past
Main newscast begins: 24 hours/7 days
Services/programs: News w/2 min 60-sec-
ond commercial adjacency, NewsMinutes,
newscalls, Young Adult newscall

Newscasts, productions and news ele-
ments, USA Today over ABC DATA, Sound-
scan, and much more for music-intensive sta-
tions.

*«“ABC Information Network’’

Delivered via: Satcom C5 T23
Affillates: 600
Hours of operation: 24 hours/7 days
Services/programs: News, news headiines,
Johnny Holliday Sports, Fred Manfra World of
Sports, newscalls

Full news coverage, bulletins, continuous
coverage of major events for radio stations
seeking the resources of ABC News.

*“ABC Rock Network’’

Delivered via: Satcom C5 T23
Afflliates: 100
Hours of operation: 24 hours/7 days
Main newscast begins: :45 past
Services/programs: News, newsbriefs,
newscalls, Young Adult newscall, ABC Rock
Song Parodies with Bob Rivers

A full-service network featuring newscasts,
acluality feeds, Soundscan, USA Today Ra-
dio, production libraries, song parodies with
Bob Rivers.

‘‘American Urban Radio News”’

Delivered via: Spacenet 3 TS5H

Affiliates: 111

Hours of operation: 24 hours/7 days

Main newscast begins: On the hour

Servicas/programs: News, sports
International and national news and sports

programming targeted towards African-

Americans and other minorities.

‘‘AMI News’’

Delivered via: Telephone

Affiliates: 450

Hours of operation: 12 hours/7 days

Main newscast begins: Set by station
Local skiing, camping, and fishing reports.

‘‘AP Network News’’

Delivered via: Spacenet 3R T1
Affillates: 1000
Hours of operation: 24 hours/7 days
Main newscast begins: On the hour
Services/programs: News, short newscast,
sports, business reports, entertainment news,
newscalls, Newsweek On Air, Portfolio, Spe-
cial Assignment, World of Religion, Segue,
Chip Talk, Eye On TV, Health and Medicine,
ConsumerWatch, Flashback, On The Home-
front, Bestsellers in Review, Competitive
Edge, Home Entertainment Update, Holly-
wood Report, Pets and People, Film Clips,
Music Report, Country Music Report, Real
Life, Between The Lines, Moming Minutes.
A full-service, 24-hour-a-day network utiliz-
ing the global resources of the Associated
Press, the world's largest news-gathering
organization.

‘““Alan Archer Weather’’

Delivered via: Phone/Comrex available

Affiliates: 75

Hours of operation: 24 hours/7 days

Services/programs: Weathercasts
Customized weathercasts live and/or re-

corded highlighting accuracy, personality, and

simplicity. Available 24 hours per day.

‘‘Business Radio Network”’
Delivered via: Satcom C5 T21/Galaxy G2 T3
Affiliates: 80
Hours of operation: 24 hours/7 days
Main newscast begins: On the hour
Services/programs: News, sports, business
reports, entertainmentnews, Traveler's Wea-
ther, exclusive features.

Top-of-the-hour news, sportscasts, busi-
ness updates, lifestyle and money features,
Traveler’s Weather, nighttime/weekend talk

programming.

‘“‘CBN Radio”’

Delivered via: Galaxy 1 T11/Spacenet 3 T17

Affiliates: 200

Hours of operation: 24 hours/7 days

Main newscast begins: On the hour
Conservative news utilizing the worldwide

resources of Pat Robertson's 700 Club.

\ PHONE NUMBER INDEX
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CBS
HISPANIC
RADIO NETWORK

‘‘CBS Hispanic Radio

Network’’
Delivered via: Satcom C5, T23
Affillates: 30
Hours of operation: Seasonal
Services/programs: Sports, entertainment
programming

Offers U.S., Latin American, and Mex-
ican stations premier Major League
Baseball and National Football League,
sports features and holiday entertainment
specials.

GBS
RADIO

‘‘CBS Radio Network’’
Delivered via: Satcom C5 T23
Affiliates: 440
Hours of operation: 24 hours/7 days
Main newscast begins: On the hour
Services/programs: News, sports,
business reports, entertainment news,
newsfeed, Funny Stuff

More than 300 news, sports, and infor-
mation programs each week. Extensive
play-by-play coverage of top-flight sports
events.

CBSIA
SPECTRUM

RADIONETWORK

‘‘CBS Spectrum Radio

Network’’

Delivered via: Satcom C5 T23

Affiliates: 600

Services/programs: Custom News cuts,
sportsfeed, newscalls, Lafftrax.

CBS News services and a comprehen-
sive package of audience services to sta-
tions programming for the 25-54 audi-
ence.

‘‘CNN Radio News
from Unistar

Radio Networks’’
Delivered via: Galaxy 1 T7
Affillates: 255
Hours of operation: 24 hours/7 days
Main newscast begins: On the hour
Services/programs: News, sports,
business reports, entertainment news,
newscalls.

Full-service radio news network from the
world’s most respected news organization.

‘‘Independent
Broadcasters Network’’
Delivered via: Satcom 1R/Galaxy/
Spacenet
Affillates: 133
Hours of operation: 24 hours/7 days
Main newscast begins: On the hour/
on the half hour
Services/programs: Business reports,
comedy feed

A seven-day-per-week, 24-hour-per-day
programming service.

-

‘“Dow Jones Radio Network’’
Delivered via: Satcom C5, T23
Affiliates: 40

Hours of operation: 5:45am-9:15am (ET)
Main newscast begins: :15 and

:45 past

Services/programs: Main newscast

gy

‘‘ESPN Radio Network’’

Delivered via: Satcom C5 T23
Afflilates: 200
Hours of operation: Sat., Sun., plus weekday
commentary
Services/programs: Sports

Latest sports information and commentary
from American’s number one sports network.
Original radio programming for "The Total
Sports Image.”

Y —

‘‘Mutual Broadcasting

System’’
Delivered via: Satcom C5 T15
Hours of operation: 24 hours/7days
Main newscast begins: On the hour
Services/programs: Sports, business re-
ports, entertainment news, newscalls,
half-hourly newscast, update newscast.
Full-service network offers newscasts,
bulletins, continuous coverage of major
events, expanded newslines, sports, busi-
ness, entertainment, public affairs, and
feature programming.

NN

FINANCIAL NEWS NETWORK

‘“‘FNN Business Radio”’

Delivered via: Satcom C5, T15
Hours of operation: 24 hours/weekdays
Main newscast begins: :20 and :50 past
Services/programs: Business reports,
newscalls, Market Scan, Focus program-
ming, weekend reports, FNN Tax Tips
Comprehensive business news package
providing hourly updates of the world
economic markets up-to-the-minute
coverage.

““North American Network News
Report Hotline’’
Jelivered via: Phone & audiotex
Affiliates: 100
Hours of operation: 24 hours/7 days
Services/programs: News releases

A new dial-up newsfeed service from varied
sources via automated feed. One-stop shop-
ping for actualities.

‘‘Radio Amex’’

Delivered via: Telephone
Afflliates: 30
Hours of operation: 10am-Spm
Main newscast begins: Upon request
Services/programs: Business reports

Daily reports from the American Stock Ex-
change on that day's trading activity, with an
emphasis on stocks of local interest.

“v'
‘‘Road Patrol Traffic Network’’

Delivered via: Microwave, SKC phone
Affiliates: 18

Hours of operation: 6-9am, 3-6pm
Services/programs: Traffic reports from
plane, cars, and Road Patrol control. Also the
Bell South mobility traffic hotline. Baton
Rouge, LA market.
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‘‘Sheridan Broadcasting Network’’

Delivered via: Spacenet 3 T5H
Affitlates: 140
Hours of operation: Mon.-Sun., 6a-Mid.
Main newscast begins: :50 past
Services/programs: News, sports, newscalls,
Money Smarts

Intemational and national news and sports
programming targeted towards African-Ameri-
cans and other minorities.

UNISTAR ULTIMATE

‘“‘Unistar Ultimate”’
Delivered via: Satcom C5 T15
Afflliates: 200
Hours of operation: 24 hours/7 days
Main newscast begins: On the hour
Services/programs: News, sports, busi-
ness reports, newscalls, Health reports,
weekend news, sportscall

Newscasts target aduits and are design-
ed to fit wholly or in part into Stations’ news
programming.

ZSOURCE

““The Source’’

Delivered via: Satcom 1R T15

Affillates: 125

Hours of operation: 24

Main newscast begins: :15 past
Services/programs: Entertainment news,
newscalls, comedy feed, Sportslines, Re-
Sources.

Young-adult-oriented news plus various
audio services, including comedy, fim
clips, music feeds, and live-via-satellite in-
terviews.

‘“SportsTicker’’

Delivered via: Printer/PC/on-line dial-up
Hours of operation: 24

Main newscast begins: On the hour
(roundups)

The nation’s leading real-time sports infor-
mation and score reporting service. Roundup
packages and instant score reporting, box
scores, and summaries.

UNISTI{R POWER

‘““Unistar Power’’

Delivered via: Satcom C5 T15

Affillates: 200

Hours of operation: 24 hours/7 days
Main newscast begins: On the half-hour
Services/programs: Extended newscast,

business reports, newscalls, Health — T
report, weekend news, sportscalls. 5 b
Newscasts target adults and are design- PHONE NUMB_ER INDEX
ed to fit wholly or in part into stations’ news Begins On
programming. Page 106 £
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“‘UP| Radio Network’’

Dellvered via: Spacenet 3, T17

Afflliates: 400

Hours of operation: 24 hours/7 days

Main newscast begins: On the hour
Services/programs: News, sports, business
reports, entertainment news, newscalls, com-
edy feed, Jack Anderson reports, World As
We Know I, American Montage, Harvard
Newsmakers, Feature Feed.

Full-service network plus full-service audio
service. Sold on subscription basis, no com-
mercial commitment. A dozen salable features
a day.

‘‘Wall Street Journal

Radio Network’’

Delivered via: Satcom C5, T23

Affiilates: 105

Hours of operation: 5:20a-10:20p (ET)
Main newscast begins: :20 and :50 past
Services/programs: News, International Re-
port, Enterprising Manager

‘‘WeatherWatch Service’’

Delivered via: Fax/telephone

Affiliates: 35

Hours of operation: 24 hours/7 days

Services/programs: Weather service
Personal weather forecasts made for each

market at low cost. Prices even small market

stations can afford!

NBC RADIO
a " NETWORK

N\ wesTwoop one
NYJ\¥ RADIO NETWORKS

‘“Westwood One
Companies/NBC

Radio Network’’

Delivered via: Satcom C5 T15

Hours of operation: 24 hours/7 days
Main newscast begins: On the hour
Services/programs: Sportscasts, AM
Business Report A & B, PM Business Re-
port, Consumer Report, Comment On The
News, Don Criqui On Sports, Money
Memo, Dr. Joyce Brothers, Media Inside,
News You Can Use, Bruce Williams Travel
Corner, NBC Extra, First Light, '92 Sum-
mer Olympics in Barcelona, news spe-
cials, play-by-play sports coverage.

Full news coverage of national and inter-
national events, Custom Affiliate News,
newslines, and a variety of features.

i

~ SPORTS

‘‘African-American Olympians’’
Urban Entertainment Corp.

Produced by: Urban Entertainment Corp.
Hosted by: Gary Shepherd
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Analog tape
First alred: 1/92 Afflliates: 60

The program profiles the achievements of
African-American Olympians past and present
— in all Olympic events.

‘“Marv Albert Sports Specials’’
PIA Radio Sports

Produced by: PIA Radio Sports
Hosted by: Marv Albert
Frequency: One-time special
Length: One hour Terms: Barter
Delivered via: Analog tape
First aired: 9/87 Affiliates: 150
Top national sports broadcaster/personality
hosts periodic specials covering pro and col-
lege football, basketball, and baseball.
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‘“AM Sports’’
American Forum Radio

Produced by: Star Communications
Hosted by: Various
Frequency: Daily, Monday-Sunday
Length: Three hours, 6-9am (ET) Terms:
Barter
Delivered via: Satcom C5 T15/Galaxy G2 T3
First aired: Affiliates: 100

Highiights of the latest sports news, along
with scores and interviews. Headline news
and weather complement this exciting show.

>

“‘Black College Football
Weekly Review’’
SBN Sports Network
Produced by: Tony Girdano
Hosted by: Tyrone Miller
Frequency: September-December
Length: Five mins. Terms: Supplied with
network affiliation
Delivered via: Spacenet 3 TSH
First aired: 9/87 Affliiates: 214

Only sports program highlighting black col-
lege football players, coaches, and games
throughout the season.

A 4

“Black Collegiate Sports Report’’
Urban Entertainment Corp.

Produced by: Urban Entertainment Corp.
Hosted by: Gary Shepherd
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Analog tape
First aired: 1/90 Affiliates: 60
The achievements of black college athletes
profiled both on and off the field.

gy
‘‘Mack Brown Show’’
Total Media
Produced by: Total Media
Hosted by: John Kilgo
Frequency: Daily
Length: Five mins. Terms: Barter
Delivered via: Analog tape Afflliates: 50
Head football coach Mack Brown takes you
inside the Tarheels’ teams.
-
‘‘Carolina Blue Line”’
Total Media

Produced by: Jefferson Pilot
Hosted by: John Kilgo
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Satcom Afflliates: 35
Live, call-in show with University of North
Carolina head football and basketball coaches
Mack Brown and Dean Smith.

‘“‘Carolinas Sports Sunday’’
Total Media
Produced by: Capitol Network
Hosted by: Jim Szoke
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom
First aired: 9/90 Affillates: 20
Live sports talk show features special
guests, up-to-date happenings from the
week’s sports events. Sundays 8-10pm.

‘‘Chicago Bears Football’’

Tribune Radio Networks

Produced by: Jack Rosenberg

Hosted by: Wayne Larrivee, Hub Arkish,

Gary Fenick

Frequency: Weekly, August-December

Length: Three hours Terms: Barter

Delivered via: Satcom 1R T3/Galaxy 2 T3

First alred: 1985 Affiliates: 60
Play-by-play coverage of the most rec-

ognized NFL team in the country.

‘‘Chicago Bulls Radio Network’’
PIA Radio Sports
Produced by: PIA
Hosted by: Neal Funk, Tom Boerwinkle,
Jeff Hagendorn
Length: Three hours (appx.) Terms: Barter
Delivered via: Galaxy 2 T3
First aired: 10/91 Affiliates: 40

World champion Chicago Bulls and an
award-winning production staff — an unbeat-
able combination.

‘‘Chicago Cubs Baseball”’

Tribune Radio Networks

Produced by: Jack Rosenberg

Hosted by: Harry Caray, Thom Bren-

naman,

Ron Santo

Frequency: Daily, April-October

Length: Three hours Terms: Barter

Delivered via: Satcom 1R T3/Galaxy 2 T3

First aired: 1983 Affillates: 72
Play-by-play coverage of one of the

most popular sports teams in the country.
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**Chicago White Sox
Radio Network’’
PIA Radio Sports
Produced by: PIA Radio Sports
Hosted by: John Rooney, Ed Farmer,
Lou Canellis, Jeff Hagedorn
Length: Three 1/2 hours (appx.) Terms:
Barter
Delivered via: Galaxy 2 T3
First alred: 4/92 Afflliates: 40
PIA’s award-winning production team gives
you not only the best play-by-play, but also
top-notch features and in-depth interviews.
. 4
‘“College Basketball Game
Of The Week’’
Westwood One Companies/Mutual
Broadcasting System
Produced by: Mutual Sports
Hosted by: Mutual Sports play-by-play
and commentators
Frequency: Sundays, in season
Length: Two hours Terms: Barter
Delivered via: Satcom C5 T15
First aired: 1/88
Play-by-play of the season’s best matchups
between top college teams in the nation.

A

““College Bowl Games
On NBC Radio’’
Westwood One Companies/NBC
Radio Network
Produced by: NBC Radio Sports
Hosted by: NBC Radio Sports commentators
Length: Terms: Barter
Delivered via: Satcom C5 T15

Live, play-by-play coverage of college foot-
ball's best — Rose Bowil, Orange Bowl, and
Fiesta Bow!.

. 4

‘“College Football Game
Of The Week”’
PIA Radio Sports
Produced by: PIA Radio Sports
Hosted by: Joe McConnell, Conrad Dobler,
Randy Rasmussen, Spence Ross
Frequency: Weekly, plus bowl games
Length: Four hours (appx.) Terms: Barter
Delivered via: Satcom C5 T19/Galaxy 2 T3
First aired: 9/89 Afflllates: 150

For the fourth year in a row, the greatest col-
lege matchups in the land covered by an
award-winning sports team.

-

“‘College Sports USA’’
CBS Radio Network
Produced by: Don Sabatini
Hosted by: Cawood Leaford
Frequency: Saturday-Sunday
Length: 3 1/2 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: Affiliates: 440
Cawood Leaford brings all the rivairies and
reveiries of college sports in focus.
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‘“‘Costas Coast To Coast”’
Olympia Networks

Produced by: Bruce Combiatt
Hosted by: Bob Costas
Frequency: Weekly
Length: Two hours Terms: Barter
First aired: 11/86 Afflilates: 200
Live, topical, sometimes controversial
sports talk show featuring big names of the
sports industry both on and off the field.

gy

‘“‘Don Criqui On Sports’’
Westwood One Companies/NBC
Radio Network
Produced by: NBC Radio Sports
Hosted by: Don Criqui
Frequency: Daily
Length: 2 1/2 mins. Terms: Barter
Delivered via: Satcom C5 T15

Daily commentary and analysis of the major
sports stories from a highly-respected sports
authority.

. 4

‘‘DePaul Blue Demon Basketbali’’
PIA Radio Sports

Produced by: PIA Radio Sports
Hosted by: Chuck Swirsky, Ray Meyer,
Lou Canellis
Frequency: Weekly, during season plus
post-season
Length: Three hours Terms: Barter
Delivered via: Galaxy 2 T3
First aired: 11/90 Afflliates: 10

Blue Demos avallable on a national network!
Exciting basketball action as they take on
Georgetown, Notre Dame, etc.

THE M DVTKA SHOW

‘“The Mike Ditka Show**

Tribune Radio Networks

Produced by: Jack Rosenberg

Hosted by: Mike Pyle

Frequency: Weekly, August-December

Length: One hour Terms: Barter

Dellvered via: Satcom 1R T3/Galaxy 2 T3

First aired: 1985 Affillates: 43
Interviews and analysis of Bears football

with coach Ditka, including phone calls

from fans.

‘“Lou Holtz Show”’
Westwood One Companies/Mutual
Broadcasting System
Produced by: Mutual Sports
Hosted by: Lou Holtz
Frequency: Tuesday nights during college
football season
Length: One hour Terms: Barter
Dellvered via: Satcom C5 T15
First aired: 9/88

The coach's analysis and commentary on
Notre Dame and college football, with insights
into strategy, injury updates, and i~umor. Call-
n.

.y

‘‘Hornets Report’’

Total Media

Produced by: Total Media

Hosted by: Steve Martin

Frequency: Daily

Length: Five mins. Terms: Barter

Delivered via: Analog tape Afflliates: 50
Steve Martin, “voice of the Hornets,"” takes

you behind the scenes with the Charlotte Hor-

nets. Informative player interviews, NBA hap-

penings.

‘““‘In-Fisherman Radio’’
In-Fisherman Communications
Network
Produced by: Jim O'Rourke
Hosted by: Wade Boumne
Frequency: Daily
Length: Three mins. Terms: Barter
Delivered via: Analog tape
First aired: 3/76 Affillates: 900+

Six-day, year ‘round show offers “how to
fishing tips from the top pros in the country.
Five different editions.

g
‘‘Inside Pitch”’
CBS Radio Network
Produced by: Howard Deneroff
Hosted by: Jim Hunter, Hal Bodley
Frequency: Weekly, prior to Sunday night
baseball
Length: One hour Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: 4/90 Affillates: 440
Weekly, one-hour magazine format show
which looks at the world of baseball.

Ny
““Inside Sports Magazine’’
Olympia Networks
Produced by: Mark Meyers
Hosted by: Bob Costas
Frequency: Daily
Length: 90 secs. Terms: Barter
Delivered via: Satcom C1 T15 & 23
First aired: Spring 1982 Affiliates: 225
Dally two-minute presentation of the behind-
the-scenes sports stories with the personali-
ties who make the news.

.

‘“Ned Jarrett’s World Of Racing”’

Total Media

Produced by: Total Media

Hosted by: Ned Jarrett

Frequency: Daily

Length: 4.5 mins. Terms: Barter

Delivered via: Analog tape Affiliates: 260
Behind the scenes at Nascar,; driver, pit

crew, owner, and sponsor interviews. Hosted

by CBS and ESPN'’s Ned Jarrett.

”

Jack Klugman « Jackie Cooper » Bruce McNall  Eddie Arcaro « Sandy Hawley  Jim Burrows ¢ John Forsythe « Dick Van Patten « Penny Chenery  Jack
Van Berg « Jerry Moss  Ralph Wilson ¢ Alan Landsburg ¢ John Nerud » Arthur Fellows * Fred Capossela « Julie Krone * Bob Griese + Rob
Murphy « Howard W. Koch « Danny Arnold ¢ Irv Noren « Dr. Robert Kerlan « Richie Allen * Dick Francis « Sam Huff « D. Wayne Lukas *
Dick Enberg - Del Shofner « Bill Cesare + Reba McEntire « Mickey “ & = Rooney « Paul Hornung ¢ Wayne Gretzky * Andy Beyer
» Marylou Whitney » Gil Clancy « Don Adams « Steven Ford « ¢ Denny Crum « Jim Bunning « Cab Calloway « Larry King
Dr. Ernie Vandeweghe « Burt Bacharach * Pete Newell « Chuck Tanner « Chris McCarron « Gary Biszantz + Jorge Velasquez
* Don Ameche ¢ Cotton Fitzsimmons « Elizabeth Montgomery » John Nash « Merv Griffin « Jenny Craig ¢ Jim Kaat « Leonard
Lavin « President Gerald R. Ford ¢ Allen Jerkens ¢ Phyllis Diller » Lewis Burrell Sr. « Ed McMahon * Hugh O'Brian « Larry Smith
» Chuck Tanner » Tom Kelly « Lou Boudreau « Al Hirt « Bob Zelnick « Rob Seiling « Jack Germond < Buddy Ryan ¢ Dan Issel » Johnny
Morris + Jheri Redding « Steve Cauthen « Tim Conway ¢ John Haney/Scott Abbott « Tamara McKinney « Bernie Nicholls » Heywood
Hale Broun ¢ Hammer » Mary Ann Mobley « Jack Wilson « Gary Collins « Bobby Knight « Waylon Jennings  Carl Nafzger + Robby Benson

THANKS TO THE GUESTS WHO’VE MADE THE CONNECTION

o ME THOROUGHBRED < CONNECTION.

AIR LINES

HOSTED BY JIM McKAY

Produced by Thoroughbred Racing Communications in association with Tribune Radio Networks
For station sales and clearance information, contact Jack Rosenberg at (312) 222-4469
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‘“‘John Kilgo On Sports’’

Total Media

Produced by: Total Media

Hosted by: John Kilgo

Frequency: Daily

Length: Five mins. Terms: Barter

Delivered via: Analog tape Affillates: 50
Well-known sports commentator John Kilgo

covers a wide range of sports topics. John

voices opinions and offers informative tips.

Larry King:
Sports in Focus

““Larry King: Sports
In Focus”’
Westwood One
Companies/Mutual

Broadcasting System
Produced by: Pat Piper
Hosted by: Larry King
Frequency: Daily
Length: Three mins. Terms: Barter
Delivered via: Satcom C5 T15
First alred: 12/85

Larry King's love of sports provides the
inspiration for his insightful daily sports
commentary. Larry leaves no base unturn-
ed.

‘“‘Latin Legends Of Baseball’’
CBS Hispanic Radio Network

Produced by: Armando Talavera
Hosted by: Billy Berroa
Length: 90 secs. Terms: Barter
Delivered via: Satcom C5 T23/Analog
tape/Telco
First aired: 8/91 Affiliates: 30 (U.S.)

Month-long series celebrating the achieve-
ments and recalling the struggles of Latin Ma-
Jjor Leage greats, with live 2-hour call-in.

A

‘‘John Madden’s Sports Quiz’’
Olympia Broadcasting Networks
Produced by: Gary Bridges
Hosted by: John Madden
Frequency: Daily
Length: 90 secs. Terms: Barter
Delivered via: CD
First aired: 8/87 Affiliates: 432

A sports quiz program featuring personality
interviews, actual broadcasts of the greatest
moments in sports, and John Madden's in-
sights.

‘“John Madden’s Sports
Calendar”’
Olympia Broadcasting Networks

Produced by: R.D. Steele
Hosted by: John Madden
Frequency: Daily
Length: 90 secs. Terms: Barter
Delivered via: CD
First aired: 4/89 Affiliates: 259
A date-specific program focusing on perti-
nent historical events and great moments that
happened that day in sports.

g

‘‘Major League Baseball
Notebook’’
SBN Sports Network
Produced by: Tony Girdano
Frequency: Daily, April-October
Length: One minute Terms: Supplied with
network affiliation
Delivered via: Spacenet 3 T5H
First alred: 1989 Affiliates: 214

Licensed MLB program focusing on all major
league teams and players.

.

‘“‘Masters Golf Tournament’’
CBS Radio Network
Produced by: CBS Radio Sports
Hosted by: Ed Ingles with Nick Seitz,
Howard Davis
Frequency: Seasonal special, 45 reports
Length: Three minutes Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: Affillates: 440

Series of live reports from the 18th green at
the site of the Masters. Coverage included 45
three-minute reports.

gy

‘“‘Meet The All-Stars’’
CBS Radio Network
Produced by: David Kurman
Hosted by: Johnny Bench, Jerry Coleman,
John Rooney
Frequency: One time special, precedes All-
Star Game
Length: Two hours Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First ailred: Afflilates: 300

Warmup to next day's All-Star Game, with
player and team manager interviews.

gy

““Meet The All-Stars’’
CBS Hispanic Radio Network

Produced by: Armando Talavera
Hosted by: Billy Berroa, Jaime Jarrin,
Gustavo Lopez Moreno
Frequency: Seasonal special
Length: One hour Terms: Barter
Delivered via: Satcom CS T23/teico
Affillates: 30

Live from the All-Star gala, includes inter-
views with the Hispanic All-Stars.

“‘Meet The Teams’’
CBS Hispanic Radio Network
Produced by: Armando Talavera
Hosted by: Billy Berroa, Jaime Jarrin,
Gustavo Lopez Moreno, Edgar Perea
Frequency: Prior to World Series games
1,3.5
Length: One hour Terms: Barter
Delivered via: Satcom C5 T23/telco
Adfillates: 30

One-hour programs featuring leading
players, coaches, managers.

-y

‘Al Michaels Sports Quiz”’
MJI Broadcasting
Produced by: MJI Broadcasting
Hosted by: Al Michaels
Frequency: Twice daily
Length: 90 secs. Terms: Barter
Delivered via: Analog tape
First aired: 9/91

Sports trivia program hosted by ABC-TV's Al
Michaels. Questions are topical and accessi-
ble to the everyday sports fan. Prizes provid-

ed.

~
‘“Mutual’s College Football Bowl
Games Package’’
Westwood One Companies/Mutual
Broadcasting System

Produced by: Mutual Sports
Terms: Barter
Delivered via: Satcom C5 T15

Live, play-by-play action from the Holiday
Bowl, Freedom Bowi, Aloha Bowl, and Sugar
Bowl.

A D 1O

J
P O BOX 2888 DAYIONA BEACH. AL 321152888

‘‘NASCAR Stock Car
Racing”’
MRN Radio

Produced by: John McMullin,
Allen Bestwick
Hosted by: Barney Hall and Eli Gold
Frequency: Weekly
Length: Four hours (appx.) Terms: Cash
Delivered via: Satcom C5 T19/Galaxy 2
T3/Galaxy 6 T3
First aired: 1970 Affillates: 450

Live coverage of NASCAR stock car
auto racing including the Daytona 500
&om Daytona International Speedway.
Over 50 major events.

PHONE NUMBER INDEX
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‘“NASCAR Today"’
MRN Radio
Produced by: Allen Bestwick
Hosted by: Allen Bestwick
Frequency: Daily
Length: Five mins. Terms: Barter
Delivered via: Satcom C5 T19/Galaxy 2
T3/Galaxy 6 T3
First aired: 1/90 Affillates: 225

Daily update on NASCAR racing, including
race results, driver interviews, and breaking
news stories. Feeds weekdays at 4:45pm
(ET).

.

*‘NFL Draft Reports’’
CBS Radio Network
Produced by: David Kurman
Hosted by: Ed Ingles
Frequency: Ten-report seasonal special
Length: 2 1/2 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: Affiliates: 300

Series of reports from NFL draft head-
quarters where the league’s team represen-
tatives select impressive college athletes to
add to thelr squads.

gy

‘*NFL Football | & II"’
Westwood One Companies/Mutual
Broadcasting System

Produced by: Mutual Sports
Hosted by: Tony Roberts and Mutual sports
play-by-play and commentators
Frequency: Two games each Sunday during
NFL season
Length: Appx. 3 1/2 hours Terms: Barter
Delivered via: Satcom C5 T15
First alred: 1975

Sunday afternoon doubleheader play-by-
play. Game-of-the-week matchups chosen to
provide the most football excitement on radio.

-

‘“NFL Playbook’’
SBN Sports Network
Produced by: Tony Girdano
Hosted by: Franco Harris
Frequency: Daily, 8/92-12/92
Length: Five mins. Terms: Barter/Supplied
with network affiliation
Delivered via: Analog tape/Spacenet 3 T5H
First aired: 8/89 Affiliates: 214

NFL highlights and predictions providing the
very latest on each NFL team. Interviews and
reviews of game plans.

‘*“NFL Preview’’
CBS Radio Network
Produced by: David Kurman
Hosted by: Greg Gumbel, John Madden
Frequency: Seasonal special
Length: 15 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: Affillates: 300

Sets the scene for each weekend's NFL
matchups, with reports on players, team
standings, coaches observations.

.y

‘1992 Summer Olympic Games
In Barcelona’’
Westwood One Companies/NBC
Radio Network
Produced by: NBC Radio Sports
Hosted by: NBC Radio Sports
Frequency: Dally, 7/25-8/9/92
Length: Various Terms: Barter
Delivered via: Satcom C5 T15

Exclusive coverage of the 1992 Summer
Olympics, including 15 short-form reports
each day plus four hours dally of live, play-by-
play coverage.

.

‘*‘Notre Dame/Major College
Football’’
Westwood One Companies/Mutual
Broadcasting System
Produced by: Mutual Sports
Hosted by: Tony Roberts and Mutual sports
play-by-by and commentators
Frequency: Two games each Saturday during
college football season
Length: Appx. 3 1/2 hours Terms: Barter
Delivered via: Satcom C5 T15

For the 25th consecutive year, exclusive
play-by-play of Notre Dame's entire schedule,
plus hottest college wildcard games.

‘‘Pennant Fever’’
CBS Hispanic Radio Network

Produced by: Armando Talavera
Hosted by: Billy Berroa, Jaime Jarrin,
Gustavo Lopez Moreno, Edgar Perrea
Frequency: Daily, September through World
Series
Length: 90 secs. Terms: Barter
Delivered via: Satcom C5 T23/Telco
Affiliates: 30

Daily features follows leading American and
National League teams heading towards the
World Series.

o

‘‘Personal Performance Digest’’
Vanguard Audio Features
Produced by: Greg Womble
Hosted by: Dr. James Loehr
Frequency: Daily
Length: Two mins. Terms: Barter
Delivered via: CD
First aired: 4/92

Mental performance secrets of superstar
athletes helping everyone work smarter and
play longer. Featuring top “mental coach” in
the world.

‘‘Pro Football This Week"’
PIA Radio Sports
Produced by: PIA Radio Sports
Hosted by: Hub Arkush, Wayne Lasrrivee
Frequency: Weekly, August-January
Length: Half hour Terms: Barter
Delivered via: Satcom C5 T3/Galaxy 2 T3
First aired: 1987 Affillates: 125

The only in-depth half-hour look at the
issues and players in the NFL. Weekly picks
by USA Today’s Danny Sheridan.

g

‘‘Road To The Super Bowl’’
CBS Hispanic Radio Network
Produced by: Armando Talavera
Hosted by: Armando Quintero, Rene Giraldo
Frequency: Seasonal special
Length: 90 secs,; two-hour final broadcast
Terms: Barter
Delivered via: Satcom C5 T23/teico
Affiliates: 30

Month-long series of daily reports leading up
to the Super Bow!.

.

‘‘Selectlon Sunday, The Road To
The Final Four’’
CBS Radio Network
Produced by: David Kurman, Philip Tate
Hosted by: Jim Hunter
Frequency: One-time special
Length: Four hours Terms: Supplied with
network affiliation
Delivered via: Satcom C5 723
Affillates: 440

Live, call-in shows, setting the stage for the
NCAA Basketball tournament and finals, with
coaches interviews, expert observations.

.

‘‘Dean Smith Show’’
Total Media

Produced by: Total Media

Hosted by: John Kilgo

Frequency: Daily

Length: Five mins. Terms: Barter

Delivered via: Analog tape Affiliates: 50
John discusses games, etc. with University

of North Carolina head basketball coach Dean

Smith.

A

‘“‘Sports Byline U.S.A.”’
Champion Productions

Produced by: Champion Productions
Hosted by: Ron Barr
Frequency: Daily (M-F)
Length: Three hours Terms: Barter
Delivered via: Satcom C5 T19/Galaxy 2 T3
First aired: 10/88 Affiliates: 100

America’s only guest-oriented live radio
sports-talk program, airing Monday-Friday
7-10pm. 800 number for listener phone-in.
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‘“Sports Central USA”’
CBS Radio Network
Produced by: Don Sabatini
Hosted by: Jim Hunter
Frequency: Twelve times each weekend.
Length: Three mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affiliates: 440
Weekend review of the latest sports news
and scores.

.

‘‘Sports Final’’
American Forum Radio
Produced by: Star Communications
Hosted by: Various
Frequency: Daily, Monday-Friday
Length: One hour, 11pm-Midnight (ET)
Terms: Barter
Delivered via: Satcom C5 T15/Galaxy G2 T3
Affiliates: 150
A wrap-up of the day's sports with scores,
reports, and interviews.

gy

‘‘Sports Final AM”’
American Forum Radio

Produced by: Star Communications
Hosted by: Various
Frequency: Daily, Monday-Sunday
Length: One hour, 5-6am (ET) Terms: Barter
Delivered via: Satcom C5 T15/Galaxy G2 T3
Afflliates: 100

A complete recap of the previous night's
sports.

‘‘Sports Final Celebrity’’
American Forum Radio

Produced by: Star Communications
Hosted by: Various
Frequency: Daily, Monday-Friday
Length: One hour, 10-11pm (ET) Terms:
Barter
Delivered via: Satcom C5 T15/Galaxy G2 T3
Affiliates: 100

Former professional athletes provide
listeners the sports news from an inside
perspective.

-

‘““‘Sports Final Extra’’
American Forum Radio
Produced by: Star Communications
Hosted by: Various
Frequency: Daily, Monday-Sunday
Length: One hour, 2-3am (ET) Terms: Barter
Delivered via: Satcom C5 T15/Galaxy G2 T3
Affiliates: 100
All the final scores, reports, and commen-

taries.
g

‘‘Sports Final Talk’’
American Forum Radio
Produced by: Star Communications
Hosted by: Various
Frequency: Daily, Monday-Sunday
Length: Two hours, Midnight-2am; one hour,
3-4am (ET) Terms: Barter
Delivered via: Satcom C5 T15/Galaxy G2 T3
Affiliates: 100
Anchors interview guests representing the
sporting industry.

gy

‘‘Sports Final Trivia”’
American Forum Radio
Produced by: Star Communications
Hosted by: Various
Frequency: Daily, Monday-Sunday
Length: One hour, 4-5am (ET) Terms: Barter
Delivered via: Satcom C5 T15/Galaxy G2 T3
Afflllates: 100

Listeners across the nation participate to
win prizes.

“‘Sports Flashback With
Jack Buck’’
Olympia Networks

Produced by: Randy Karraker/KMOX Radio

Hosted by: Jack Buck

Frequency: Daily

Length: 90 secs. Terms: Barter

Delivered via: Satcom C1 T15 or 23

First aired: Spring 1985 Affiliates: 231
Jack Buck takes the listeners back to the

great plays of sports by reliving the actual

broadcast play-by-play.

>

'‘Sports World Roundup’’
CBS Radio Network

Produced by: Don Sabatini
Hosted by: Bill Schweizer (M-F), Bill Daughtry
(Saturday)
Frequency: Daily, Monday-Saturday
Length: Three mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affillates: 440

Morning sports recap with Bill Schweizer
and Bill Daughtry and previews of upcoming
matchups.

.

‘‘SportsCard Report’’
Del Mar Broadcasting Networks
Produced by: Del Mar Broadcasting Networks
Hosted by: Allan Kaye
Frequency: Daily
Length: Two mins. Terms: Barter
Delivered via: Analog tape
First aired: 1/91 Affiliates: 165

Daily sports brief featuring the latest news
about sports memorabilia, including sports
card investment tips and interviews with
sports celebrities.

i T

\\ PHONE NUMBER INDEX
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Piay-by-play calted by
Joe McConnell, expert analysis from Hall-of-Famer
Bob Lanier and hosted by Tom Hanneman.

Contact: Tom Carelii, NEA Radio
Ph: (212) 826-7000 Fax: (212) 888-8374

A MARQUEE
MATCH-UP
EVERY
SUNDAY

s AFTERNOON

*The NBA Playofts

*The NBA All-Star Game
*The NBA Finals

*The NBA Draft
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‘“Sportstime’’
CBS Radio Network

Produced by: Don Sabatini
Hosted by: Greg Gumbel
Frequency: Daily, Monday-Friday
Length: 3 1/2 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: Affillates: 440
Greg Gumbel offers listeners news and ex-
pert commentary covering all aspects of

sports.
>

““The Golf Spot’’
CBS Radio Network
Produced by: David Kurman
Hosted by: Nick Seitz
Frequency: Seasonal special
Length: One minute Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affiliates: 440
Expert tips for golfers looking to enjoy and
improve their time on the course.
b
‘‘The Tennis Spot’’
CBS Radio Network

Produced by: David Kurman
Hosted by: Peter Burwash
Frequency: Seasonal special
Length: One minute Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affiliates: 440

Feature contains helpful hints for listeners
who want to improve and further enjoy their
tennis game.

T ORI
A [T
*“Thoroughbred

Connection’’

Tribune Radio Networks

Produced by: Thoroughbred

Communications

Hosted by: Jim McKay

Frequency: Weekly

Length: Five mins. Terms: Barter

Delivered via: Satcom 1C T21/Galaxy 2

T3

First aired: 1989 Affiliates: 50
Five-minute program featuring interviews

with celebrities connected with horse rac-

ing and anecdotal information about the

sport.

““U.S. Open Tennis Reports’’
CBS Radio Network

Produced by: David Kurman
Hosted by: Howard David
Length: Three mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
Affiliates: 440

A series of 32 special reports capturing all
the excitement of the U.S. Open.

. i

‘““Wimbledon’’
Wimbledon Radio Network
Produced by: CRN International
Frequency: Daily, June-July during
Wimbledon
Length: 60-90 seconds Terms: Barter
Delivered via: Satellite
Affiliates: 40

Live and direct from the All England Club.
Tournament updates and interviews.

TALK SHOWS

‘‘America Remodels’’
American Forum Radio

Produced by: National Assoc. For The
Remodeling industry
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom C5 T15/Galaxy 2 T3
Affiliates: 100

Practical tips on home projects.

-

‘““America’s Dining & Travel Guide”’
Business Radio Network Forum

Produced by: Business Radio Network
Hosted by: Pierre Wolfe
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom C5 T21/Galaxy G2 T3
First aired: 10/88 Aftiliates: 50

Pierre Wolfe discusses the latest trends in
cuisine and various points of travel with re-
nown guests.

oy

‘‘Ask The CPA”’
Independent Broadcasters
Network, Inc.
Produced by: Bob Abosamra
Hosted by: Paul Kamke
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom/Galaxy
First aired: 11/91 Affiliates: 20
Call-in show providing listeners with good
solid information on their investments, real
estate, banking and taxes.

“At The Close”’
American Forum Radio
Hosted by: Debi and Don McDonald
Frequency: Daily, M-F
Length: One hour Terms: Barter
Delivered via: Satcom C5 T15/Galaxy 2 T3
Affiliates: 100

A wrap-up of the day’s market, business,
and consumer activity.

.

‘‘Auto Talk”’
American Forum Radio

Hosted by: Junior D'Amato
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Satcom C5 T15/Galaxy 2 T3
Affiliates: 100

A fast-paced show in which D'’Amato an-
swers technical questions and reports on
automotive trends.

g

‘‘Best Of King”’
Westwood One/Mutual
Broadcasting
Produced by: Tony Cariton
Hosted by: Larry King
Frequency: Weekly
Length: Six hours
Terms: Barter/supplied with network affitiation
Delivered via: Satcom C5 T15
First aired: 2/6/78

Sunday evening/overnight prgramming fea-
turing highlights of the “Larry King Show,"”
America’s premier interview and call-in pro-
gram.

4

(‘independent Broadcasters Network, o ]

““The Sonny Bloch Shows”’

Independent Broadcasters

Network

Produced by: Susan Passarelli

Hosted by: Sonny Bloch

Frequency: Daily

Length: Three hours Terms: Barter

Delivered via: Satcom/Galaxy/Spacenet

First aired: 10/79 Affiliates: 133
America’s longest-running show about

money, business, real estate, and life.

PHONE NUMBER INDEX
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The Jim Bohannon Show

‘‘Jim Bohannon Show’’
Westwood One/

Mutual Broadcasting
Produced by: Pat Piper
Hosted by: Jim Bohannon
Frequency: Daily
Length: Six hours Terms: Barter/supplied
with network affiliation
Delivered via: Satcom C1 T15
First aired: 9/23/84

Saturday evening/overnight program-
ming featuring interviews, “news you can't
use, " and the “sleaze report,” plus listener
calls on all topics.

‘‘Bill Bresnan’’
American Forum Radio

Hosted by: Bill Bresnan
Frequency: Daily, M-F
Length: Two hours Terms: Barter
Delivered via: Satcom C5 T15/Galaxy 2 T3
Affiliates: 150

Bresnan offers well-rounded financial infor-
mation and advice.

~

‘‘Dr. Michael Broder ’’
Independent Broadcasters
Network

Produced by: Steve Wiegner &
Arlene Goldman
Hosted by: Michael S. Broder, Ph.D.
Frequency: Weekly
Length: Four hours Terms: Barter
Delivered via: Satcom C1 T29/Galaxy 2 T3
First aired: 11/91 Affiliates: 26

This live weekly call-in program deals with
lifestyles and psychologically-oriented topics,
as well as personal advice.

\\ PHONE NUMBER INDEX
Begins On
Page 106

‘‘‘Coast-To-Coast’ with Mechele
George & ‘The Real’ Bob James’’
Independent Broadcasters
Network

Produced by: Mechele George
Hosted by: Mechele George & “The Real”
Bob James
Frequency: Daily
Length: Two hours Terms: Barter/Supplied
with network affiliation
Delivered via: Satcom C2 T20/Galaxy G2 T2
First aired: 11/91

George and James have been described as
the 'Regis & Kathy Lee’ of talk radio. Humor,
opinion, calls & live guests make this a one-of-
a-kind daily talk show.

.

‘‘Computing Success’’
Business Radio Network Forum

Produced by: Business Radio Network
Hosted by: Thom Foulks
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom C5 T21/Galaxy G2 T3
First aired: 1/89 Affiliates: 55

Thom Foulks reviews new computer prod-
ucts and events which impact business and
personal computer users, and interviews lead-
ing industry representatives.

g

‘‘Countryline USA”’
Entertainment Radio Networks

Produced by: Dana Miller
Hosted by: Leeza Gibbons
Frequency: Monthly
Length: 90 mins. Terms: Barter
Delivered via: Satcom C5 T19
First aired: 10/87 Affiliates: 175
Country's megastars take listeners’ phone
calls nationwide. Live performances, promo-
tion-oriented. ET's Leeza Gibbons hosts.

‘‘Creating Results With
Terrie’’
Creating Results

Produced by: Laurie Summers
Hosted by: Terrie Brill
Frequency: 30-60 mins.
Length: Cash Terms: Cash
Delivered via: Analog tape/telco

Three segments: astrological forecast
(personals, financial, world events); guest
interview (prominent personallties); audi-
ence call-in questions.

“Dr. Jim’s Animal Clinic’’
American Forum Radio
Hosted by: Dr. Jim Humphries
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom C5 T15/Galaxy 2 T3
First aired: Affiliates: 100

A proven ratings and sales booster. Dr. Jim
answers listeners’ pet care questions.

g

‘‘Alice Duncan’’
Capitol Media
Produced by: Jeff Quinn
Hosted by: Alice Duncan
Length: 1-3 hours Terms: Barter
Delivered via: In person
First aired: 1970

Lively, personable call-in segment featuring
Alice Duncan, psychic and personal advisor
for morning shows and in-person station pro-

motions.
“‘V

‘‘Dvorak On Computers '’
Cybernet Radio Network
Produced by: Sunday Night Productions
Hosted by: John C. Dvorak & Leo Laporte
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: DAT/Satcom C5 T19
First aired: 1/92 Affiliates: 50

Call-in computer show.

.

‘‘Dr. Dean Edell Hour’’
EFM Media Management
Produced by: EFM Media Management
Hosted by: Dr. Dean Edell
Frequency: Daily
Length: Hour Terms: Barter
Delivered via: Satcom C5 T23
First aired: 9/82 Affiliates: 300

Health-medical, news and comments of par-
ticular concern to listeners in their 20's
through 40's. Ample time for national listener

calls.
g

‘‘Family Talk "’
Sunday Night Productions
Produced by: Sunday Night Productions
Hosted by: Renn Vara & Maureen Taylon
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: DAT/Westar 4
First aired: 1/86 Affiliates: 20

Call-in show regarding family, parenting,
adult-children issues.

g

‘‘Food Show’’
Independent Broadcasters
Network
Produced by: Chef Michael J. McDermott
Hosted by: Chef Michael J. McDermott
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom C1 T20/Galaxy 2 T3
First aired: 12/91 Affiliates: 67

Call-in program providing a forum for listen-
ers to ask questions regarding food.
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‘‘Garden Hotline’’
ABC Radio Networks
Hosted by: Ralph Snodsmith
Frequency: Weekly, Sunday
Length: Three hours Terms: Barter
Delivered via: Satcom 1R T23
First alred: 9/88 Affillates: 150
Call-in gardening advice program with the
gardening editor of “Good Moming America.”
-
‘“‘Charles J. Givens
Financial Digest’’
Givens Broadcasting
Produced by: Givens Broadcasting
Hosted by: Charles J. Givens
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Analog tape/Satcom
First aired: 1/88 Afflliates: 85
Financial advice from America’'s #1 best-
selling financial advisor.

A 4
‘‘Hitline USA’’
Entertainment Radio Networks

Produced by: Dana Miller
Hosted by: Chris Jagger, Wendi
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Satcom C5 T19
First aired: 2/87 Afflliates: 105

Listeners call in to today’s hottest CHR acts
via 800 phone lines. Live performances, pro-
motion-oriented.

-y

‘‘Home Sense’’
ABC Radio Networks

Hosted by: Mike McClintock
Frequency: Weekly, Saturday
Length: Three hours Terms: Barter
Delivered via: Satcom 1R T23
First aired: 9/88 Affiliates: 150

Cail-in home repair program with one of
America’s foremost experts.

o

‘“Larry King Show”’
Westwood One/

Mutual Broadcasting

Produced by: Pat Piper
Hosted by: Larry King
Frequency: Daily
Length: Six hours Terms: Barter/
supplied with network affiliation
Delivered via: Satcom C1 T15
First aired: 1/31/78

Broadcasting's best-known interviewer
talks to the most important people, with
listener call-in and “Open Phone America.”

The Myrna Lamb Show

‘““‘Myrna Lamb**

NBC/Talknet
Produced by: Bill Lally
Hosted by: Myma Lamb
Frequency: Daily
Length: Three hours
Terms: Barter
Delivered via: Satcom C1 T15
Began airing: 7/90
Affiliates: 275
Talknet's ovemight host blends her ex-
pertise as a teacher, counselor, and
mother to offer common-sense advice.

fotn S

‘“‘John Kane, Psychic’’

John Kane, Psychic
Frequency: By arrangement
Length: Variable Terms: Barter
Delivered via: Telephone/in person/
satellite

Phone-in talk shows, morning guest with
phone-ins. Currently resident psychic with
stations coast-to-coast.

‘‘Joel Levine On Everything**
Radio Direct
Produced by: John Russel
Hosted by: Joel Levine
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Satcom C1 T15

Live, call-in talk show where everything is up
for discussion. Levine is the answer man for
the '90s.

gy

“‘Rush Limbaugh Show”’
EFM Media Management

Produced by: EFM Media Management

Hosted by: Rush Limbaugh

Frequency: Daily

Length: Three hours Terms: Barter

Delivered via: Satcom C5 T23

First Aired: 8/88 Afflliates: 450
Entertaining, provacative, conservative

political-social comment on concerns, and

hopes shared by Americans. Articulate, salir-

ic, humorous, outspoken. National listener

call-in.

‘‘Livewire’’
Global Satellite Network

Hosted by: Martha Quinn
Frequency: Four times per year
Length: One hour Terms: Barter
Dellvered via: Satcom C5 T19
Live, call-in show with the biggest stars on

Top 40 radio.
~ gy

‘“‘Living With Diabetes’’
EDI Radio Network
Produced by: Judy Hahn
Hosted by: Patrick Gallagher
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Analog tape/Satcom C5 T19/
Galaxy 2
First aired: 10/88 Afflliates: 53

Topical program geared to the 14 million
Americans with diabetes, offering the latest
research, new treatments, and advice for daily
living.

gy

““Main Street”’
Business Radio Network Forum

Produced by: Business Radio Network
Hosted by: Al Maimberg
Frequency: Weekly
Length: Three hours Terms: Barter
Delivered via: Satcom C5 T21/Galaxy G2 T3
First aired: 9/91 Affiliates: 48

Al Malmberg interviews the people making
the news. This show is not only informative,
but fast-paced and entertaining as well.

gy
‘‘Don McDonald Show’’
Business Radio Network Forum

Produced by: Business Radio Network
Hosted by: Don McDonald
Frequency: Daily
Length: 3-4 hours Terms: Barter
Delivered via: Satcom C5 T21/Galaxy G2 T3
First aired: 10/88 Affiliates: 45

Providing a financial second opinion, Don
McDonald guides his listeners through the in-
vestment arena with commen-sense advice
and information.

The Lee Mirabal Show

‘‘Lee Mirabal’’

NBC/Talknet

Produced by: Bill Lally
Hosted by: Lee Mirabal
Frequency: Daily
Length: Three hours
Terms: Barter
Delivered via: Satcom C1 T15
Began airing: 3/18/91
Affillates: 301
America’s favorite next-door neighbor.
Weeknights, listeners can count on Lee to
discuss just about anything that concerns
them.
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‘‘Money Talk’’
ABC Radio Networks

Hosted by: Bob Brinker
Frequency: Weekly, Sat-Sun
Length: Three hours Terms: Barter
Delivered via: Satcom 1R T23
First aired: 1/86 Affiliates: 175

Call-in financing advice program with one of
America’s most respected financial advisors.

. i

‘‘Money Talk’’
American Forum Radio
Hosted by: Bob Hardcastie
Frequency: Weekly
Length: Two hours Terms: Barter
Dellvered via: Satcom C5 T15/Galaxy 2 T3
Affiliates: 100

A wrap-up of the week’'s economic news,
followed by practical financial advice for

listeners.

.
‘“‘Mr. Handyman’’
Independent Broadcasters
Network

Produced by: Jeff Keller
Hosted by: Jeff Keller
Frequency: Weekends
Length: Two hours Terms: Barter
Delivered via: Satcom C1 T20/Galaxy 2 T3
First aired: 11/91 Affiliates: 10+

Live call-in home improvement program for
do-it-yourself homeowners.

-

‘“NASCAR Live’’
MRN Radio
Produced by: John McMuliin
Hosted by: Eli Gold
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Satcom C5 T19/Galaxy 2 T3/
Galaxy 6 T3
First aired: 1/84 Affiliates: 225

America’s only telephone talk radio show
covering NASCAR auto racing. Listeners can
call 1-800-2NASCAR and talk to superstars of
NASCAR racing.

gy

“Night Talk’’
American Urban Radio Networks

Produced by: AURNINBN Operations
Hosted by: Bob Law
Frequency: Five nights/week
Length: Five hours Terms: Supplied with
network affiliation
Delivered via: Spacenet 3 T5H
First aired: 11/81 Affiilates: 50

Live call-in talk show covering issues con-
cerning black America. Guests have included
noted Scholars, politicians, entertainers, and
world leaders.

‘‘Deborah Norville Show’’
ABC Radio Networks

Produced by: Nancy Weil
Hosted by: Deborah Norville
Frequency: Daily, M-F
Length: Three hours Terms: Barter
Delivered via: Satcom 1R T23
First aired: 9/91 Affiliates: 200
News events, celebrity interviews, and lis-
tener telephone calls.

On The Garden Line

““‘On The Garden Line ”’
Westwood One/

Mutual Broadcasting
Produced by: Kevin Delang
Hosted by: Jerry Baker
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom C1 T15
First aired: 9/87

Gardening tips and tricks, lawn and plant
care, and seasonal reminders. Live listener
participation for expert advice.

‘“‘Pet Action Line "’
Independent Broadcasters
Network
Produced by: Bob Hensler
Hosted by: Bob Hensler
Frequency: Weekly
Length: Two hours Terms: Supplied with
network affiliation
Delivered via: Satcom C1 T20/Galaxy 2 T3/
phone coupler
First aired: 9/91 Affiliates: 53

Two-way talk show about pet care: guest
veterinarian authors, experts.

.

‘‘Practical Computing - PC101”’
Independent Broadcasters
Network
Produced by: Bob Hensler
Hosted by: Bob Hensler & Doug Hoffman
Frequency: Weekly
Length: One hour Terms: Barter/Supplied
with network affiliation
Delivered via: Satcom C1 T20/Galaxy 2 T3/
phone coupler
First aired: 9/91 Affiliates: 37

Two-way talk about the world of computing.
Also, guests, authors, experts.
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‘““‘Rockline’’
Global Satellite Network

Produced by: Mark Felsot
Hosted by: Bob Cobumn
Frequency: Weekly
Length: 90 mins. Terms: Barter
Delivered via: Satcom C5 T19
First aired: 5/81
Original live call-in show featuring the big-
gest stars in rock & roll, airing every Monday
night in the U.S., Canada, and Japan.

The Harvey Ruben
M.D. Show

‘“‘Harvey Ruben M.D.”’

NBC/Talknet
Produced by: Bill Lally
Hosted by: Harvey Ruben, M.D.
Frequency: Twice a week
Length: Three hours
Terms: Barter
Delivered via: Satcom C1 T15
Began airing: 1982
Affiliates: 289

This internationally known authority ad-
dresses mental health, mental iliness, rela-
tionships, and family problems each week-
end.

‘‘Scams Across America’’
Business Radio Network Forum

Produced by: Business Radio Network
Hosted by: Richard Cooper
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Satcom C5 T21/Galaxy 2 T3
First aired: 1/89 Affiliates: 46

Consumer advocate Richard Cooper ex-
poses scams and cons being perpetrated on
investors and consumers from all walks of life.

.

“Tom Snyder Show’’
ABC Radio Network

Produced by: Debbie Alpert

Hosted by: Tom Snyder

Frequency: Daily, M-F

Length: Three hours Terms: Barter

Delivered via: Satcom 1R T23

First aired: 10/87 Affiliates: 200
Opinionated talk on topical issues, guest in-

terviews, and listener telephone calls.

4
‘‘Special Interest’’
Business Radio Network Forum

Produced by: Business Radio Network
Hosted by: Chet Sisk
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Satcom C5 T21/Galaxy G2 T3
First aired: 6/89 Affiliates: 42

Business news and information pertinent to
the ethnic communities of America is analyzed
for the best business and financial oppor-
tunities.

60 <4 RaR PROGRAM SUPPLIER GUIDE ‘92




INFORMATION FEATURE

ErTa e R A R R e e R s
Ry S e e e R L i e

‘‘Beach Watch’’
CRN International

Produced by: CRN International
Hosted by:

Frequency: Daily

Length: One min. Terms: Barter
Deilvered via: Telco

First aired: Affillates: 50

‘““‘Women’s Business Exchange’’
Business Radio Network Forum

Produced by: Business Radio Network
Hosted by: Gloria Goodwin

Frequency: Weekly

Length: One hour Terms: Barter

Delivered via: Satcom C5 T21/Galaxy G2 T3
First aired: 9/89 Afflliates: 43

““Talk Back With David Horowitz’’
Entertainment Radio Networks

Produced by: Dana Miller
Hosted by: David Horowitz
Frequency: Daily
Length: One hour Terms: Barter
Dellvered via: Satcom C5 T19
First aired: 6/92
America’s number one consumer advocate
taking phone calls daily via 800 lines. David
approaches various problems facing con-

sumers.

g
‘“What’s The Point
Newsmagazine’’
American Forum Radio

Produced by: Business Radio Network
Hosted by: Al Malmberg
Frequency: Daily, M-F
Length: Three hours Terms: Barter
Delivered via: Satcom C5 T15/Galaxy 2 T3
Affiliates: 150

Maimberg interviews top names in business,
politics, and the entertainment industry.

Bruce Williams Show

‘‘Bruce Williams’’

NBC/Talknet

Produced by: Bill Lally
Hosted by: Bruce Williams
Frequency: Daily
Length: Three hours
Terms: Barter
Delivered vla: Satcom C1 T15
Began airing: 11/81
Affiliates: 310
Listeners get down-to-earth advice from
Bruce every weeknight. His answers are
based on his own life experiences.

A forum for the exchange of ideas and infor-
mation vital to women in all types of business.

A
‘““‘Your Health Choices
with Dr. Robert Atkins ’’
North American Network
Produced by: Atkins Centers
Hosted by: Dr. Robert Atkins
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Analog tape
First aired: 1/91 Affiliates: 37
Internationally known medical professional,
broadcaster and author discusses medical is-
sues, interviews medical notables and fields
calls via 800 number.

| SELF-HELP

‘“‘American Health Report’’
Jameson Broadcast

Produced by: Jameson Broadcast
Hosted by: Drew Birns
Frequency: Daily
Length: 90 secs. Terms: Barter
Deiivered via: CD
First aired: 7/91 Afflliates: 480

News and information on personal health,
fitness and nutrition. Concise, fact-packed
reports from the editors of American Health
magazine.

‘“‘Wishing You Well”’
Business Radio Network Forum

Produced by: Business Radio Network
Hosted by: Dr. Joseph Michelli
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Satcom C5 T21/Galaxy G2 T3
First aired: 3/91 Affiliates: 32

Clinical psychologist Dr. Joseph Michelli
helps the listener to understand and improve
his/nher physical heaith and emotional well-
being.

‘‘Astrocast By Terrie’’
Creating Results

Produced by: Laurie Summers
Hosted by: Terrie Brill
Frequency: Weekly

Length: 3-5 mins. Terms: Cash
Delivered via: Telephone/tape
First aired: Affiliates:

Astrological weekly forecast by sun sign
which includes best timing in politics, eco-
nomics and and relationships. Astrology
with class!

water temp, conditions, crowds, events,
weather.

Customized and localized beach reports —

>
“‘Country Life News’’
Jameson Broadcast
Produced by: Jameson Broadcast
Hosted by: Jamie G. Jameson
Frequency: Daily
Length: 90 secs. Terms: Barter
Dellvered via: CD
First aired: 12/91 Affiliates: 270
Tips and information on gardening, home re-
pairs, rural real estate, cooking, animal care,
building techniques, energy conversation,

etc.
.

‘“‘Highlights: The Business
Of Living”’
Business Radio Network
Frequency: Every half hour
Length: Terms: Barter
Delivered via: Satcom C5 T21/Galaxy G2 T3
Flrst: 9/91
Affiliates: 66

Short format money and lifestyle features.
These fast-paced reports help the listener
improve his lifestyle, health and economic
awareness.

gy

‘‘Jake’s Radio Health Tips’’
CB Radio Entertainment
Produced by: Chris Bailey
Hosted by: Jake Steinfeld
Frequency: Daily
Length: One min. Terms: Cash
Delivered via: Analog tape
First aired: 3/90 Afflliates: 4

Body By Jake, Jake Steinfeld gives fun and
informative tips on health and exercise. Great
for commuters, even gives exercises you can
do in your car!

.

“John Kane, Psychic’’

John Kane

Frequency: By arrangement

Length: Variable Terms: Barter

Deiivered via: Telephone/in-person/satellite
Phone-in talk shows, morning guest with

phone-ins. Currently a resident psychic with

stations coast-to-coast.

i 0 T
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“Lifestyles’’
Urban Entertainment Corporation

Produced by: Urban Entertainment
Corporation
Hosted by: Valerie Smaldone
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Analog tape
First aired: 1/90 Affiliates: 120

A one-minute program dealing with prac-
tical, usable information about food, wines,
travel, etc. and the best way to enjoy them.

e

‘‘Minute About Your Car”’
Mainstreet Productions
Produced by: Dennis Regan
Hosted by: Cleveland Forrest
Frequency: Daily
Length: One min. Terms: Barter/cash
Delivered: Analog tape

The perfect vehicle for car dealers, after-
market manufacturers, and retallers. t's “you
can do” car care, driving, and traveling info.

gy

‘‘Minute About Your Money’’
Mainstreet Productions
Produced by: Dennis Regan
Hosted by: Cleveland Forrest
Frequency: Daily
Length: One min. Terms: Barter/cash
Delivered via: Analog tape

Financial advice covers investing, saving,
spending, etc. Each program offers a specific
“how to" action to take.

. o

‘‘Money Smarts’’
American Urban Radio Networks
Produced by: Lynette Wellington
Hosted by: Lynette Wellington
Frequency: Daily
Length: 90 secs. Terms: Barter
Delivered via: Analog tape/Spacenet 3 T5H
First aired: 9/87 Affiliates: 214

Daily personal finance information feature on
investments, retirement, mortgages, college
funds.

‘‘Mr. Green Thumb Show”’

Stan DeFreitas

Produced by: Stan DeFreitas

Hosted by: Stan DeFreitas

Frequency: Weekly

Length: Two hours Terms: Trade
Best gardening show in the U.S.

.

‘‘Planetary Rhythms’’
Planetary Rhythms

Produced by: Helen Whitehead
Hosted by: Helen Whitehead
Frequency: Two am/two pm
Length: 30 secs. Terms: Barter
Delivered via: Analog tape
First aired: 1/90
Astrological information. Dally/weekly fore-
cast.

gy

‘‘Ski Watch”’
CRN International
Produced by: CRN International
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Telco
Affiliates: 110

Customized and localized ski reports — ski-
ing, events, traffic and lodging.

.

‘“‘Summer Nights’’
Dick Summer Communications
Produced by: Barbara Frankiin
Hosted by: Dick Summer
Frequency: Daily
Length: Two hours Terms: Barter/cash
Delivered via: Telco
First aired: 3/92 Affillates: 4

Puts power pictures in your mind and gives
direction for activation. Develops personal
control, courage, and success.

.

‘‘Summer Watch”’
CRN International

Produced by: CRN International
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Analog tape/Telco
First aired: Affiliates: 70

For people on the go-customized update on
events in and around specific market —
tailored to listeners needs.

A 4

‘‘Tax Break’’
Urban Public Affairs Network
Produced by: Lynette Wellington
Hosted by: Lynette Wellington
Frequency: Holiday/seasonal special
Length: 90 secs. Terms: Barter
Delivered via: Spacenet 3 T5H
First alred: 3/89 Affiliates: 100

Information about new tax laws and tips
on subjects such as IRA’s, interest and in-
vestments.

‘““Travel Show’’
Trke Travel Show Company, Inc.
Produced by: David Rimmer
Hosted by: Paul W. Smith
Frequency: Weekly
Length: Two hours Terms: Barter
Delivered via: Satcom C5 T23
First aired: Affillates:

On-location reports from around the world,
money-saving travel tips and investing inter-
views — a unique entertaining radio program.

. 4

‘“Year End Tax Tips”’
CBS Radio Network

Produced by: CBS Radio Network/
Fortune Magazine
Hasted by: Geoff Colvin
Fraquency: Seasonal special
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: Affillates: 440
Offers strategies to tax payers seeking to
improve their financial situations before the
close of the calendar year.

o\

‘‘Amex Business Talk’’
American Stock Exchange
Produced by: Tom Mariam
Hosted by: Tom Mariam
Fraquency: Weekly
Length: 15 mins. Terms: Free
Delivered via: Analog tape/Galaxy 6 T3
Fiist aired: 5/5/85 Affiliates: 135
Host Tom Mariam interviews a noted guest
in business and finance about a timely subject
aimed at a general audience.

. o

‘‘Jack Anderson’s Washington
Hotline’’
Independent Broadcasters
Network
Produced by: Melinda Maas
Hested by: Jack Anderson
Frequency: Daily
Length: 60 mins.

Guests, talk, call-ins, exclusive news re-
ports, commentary.

X i ; 5 )
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‘‘Animal ‘Bites
Humane Society of the
United States

Produced by: Helen Mitternight
Frequency: Weekly
Length: Three mins.
Delivered via: Digital voice announcer
First aired: 4/89
One minute of sound bites on animal issues
ranging from pet care to endangered species.

gy

‘‘Baptist Hour”’
Radio & Television Commission,
SBC

Produced by: Craig Coffman
Hosted by: Derwood Rowell
Frequency: Weekly
Length: 30 mins. Terms: Free
Delivered via: Vinyl
First aired: 1941 Affiliates: 936
An inspiring half-hour of contemporary
religious teachings by Dr. Joel Gregory and
three or four traditional hymns.

. 4

‘“Best Of Our Knowledge’’
WAMC National Productions
Produced by: Milissa Rocker
Hosted by: Milissa Rocker & Tim Reilly
Frequency: Weekly
Length: 25 mins. Terms: Free upon
notification
Delivered via: Satcom C5 T23/Galaxy VI
First aired: 9/90 Affiliates: 27

A magazine-format program highlighting re-
search and breakthroughs on college cam-
puses across America and issues in higher
education.
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‘“‘Changemakers’’
Changemakers
Produced by: Changemakers
Hosted by: Gini Graham Scott, Ph.D., J.D.
Frequency: Weekly
Length: 28 mins. Terms: Barter/cash
Delivered via: Analog tape
First aired: 4/91

Interviews on topical and timely themes, on
these topics: Changing World, Law World,
Mind Power, Off The Beaten Track.

g

““‘City Arts Of San Francisco”’
The WFMT Ideas Network

Produced by: Pacific Vista Productions
Hosted by: Sedge Thomson
Frequency: Weekly, for thirteen weeks
Length: One hour Terms: Supplied with
network affiliation
Delivered via: Galaxy 6 T3
First aired: 4/92

An outstanding collection of international fig-
ures in literature and the performing arts, ad-
dressing contemporary ideas and values.

. 4

‘‘Constitutional Minutes’’
Transmedia

Produced by: Dave Adams
Hosted by: Dave Adams
Frequency: Holiday/seasonal
Length: 90 secs. Terms: Cash
Delivered via: Analog tape/DAT
First aired: 7/87

Seven historical & humorous features about
our rights ascitizens. How we came to adopt
our bill of rights & freedoms. Runs week of Ju-
ly 4th.

.

‘‘Contact’’

Sacred Heart Program

Produced by: Jesuit Media

Frequency: Weekly

Length: Five mins. Terms: Free

Delivered via: Vinyl

First aired: 1975 Affiliates: 100
Mini-documentary style programs that deal

with today’s social concerns that fit effectively

around Sunday morning news.

g

‘“‘Environment Show’’
ABC Radio Networks
Produced by: WAMC National Productions
Hosted by: Bruce Robertson
Frequency: Weekly
Length: 25 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: 1/89

A look at the politics, science, people,
events, crises, and solutions surrounding our
search for environmental health and economic
security.

‘“Environmental Traxx’’
Chuck Jackson Productions
Produced by: Kali Woolfork
Hosted by: Chuck Jackson
Frequency: Weekly Terms: Cash
Delivered via: Analog tape/DAT/Mailed script
First aired: 1/92 Affiliates: 3

Environmental music, NAC, jazz, information
on save the earth projects, endangered ani-
mals, recycling, ecology projects worldwide.

-
““FBI This Week’’
ABC Radio Network
Produced by: Neal Schiff
Hosted by: Neal Schiff
Frequency: Weekly
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Satcom C1 T23
First aired: 1964
A weekly public affairs series with a contem-
porary format.

.

‘51 Percent’’
ABC Radio Networks
Produced by: WAMC National Productions
Hosted by: Beth Engeler & Dr. Sara Chapman
Frequency: Weekly
Length: 25 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: 7/14/89

A program that takes a serious and in-
telligent look at society’s impact on women
and their impact on society.

g

‘‘Health Show’
ABC Radio Networks

Produced by: WAMC National Productions
Hosted by: Beth Engeler &
Dr. David Carpenter
Frequency: Weekly
Length: 25 mins. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23
First aired: 3/88

Vital health news, nutrition, and fitness tps,
and the latest information on life-saving drugs
and new medical breakthroughs.

.

“KING - Carrying On The Dream’’
Urban Public Affairs Network

Produced by: UPAN
Hosted by: UPAN personality
Frequency: Holiday/seasonal special
Length: One hour Terms: Supplied with
net
work affiliation
Delivered via: Spacenet 3 TS5H
First aired: 1/84 Affiliates: 140
Program series highlighting people making
contributions that have made Martin Luther
King’s dream come true.
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‘“‘Law Show’’
WAMC National Productions
Produced by: Lee Farbman
Hosted by: Lee Farbman & Michael Hershman
Frequency: Weekly
Length: 25 mins. Terms: Free
Delilvered via: Satcom C5 T23/Galaxy WI/
cassette
First aired: 7/90 Affiliates: 41

A view of the legal landscape, presenting
news from the legal front in a straightforward,
easy-to-understand manner.

g

‘“Lift Your Heart”’

Sacred Heart Program

Produced by: Jesuit

Frequency: Weekly

Length: 15-30 mins. Terms: Free

Delivered via: Vinyl

First aired: 1/39 Affiliates: 500
Documentary-style programs dealing with

today's social concerns. Programs have wide

acceptance among all religious affiliations.

e

“Living Well”’
WAMC National Productions
Produced by: Milissa Rocker
Hosted by: Milissa Rocker
Frequency: Weekly
Length: 25 mins. Terms: Free upon
notification
Delivered via: Satcom C5 T23/Galaxy VI/
cassette
First aired: 6/89 Affiliates: 72

A wealth of practical information, sound ad-
vice, and good fun — personal finance, health
and nutrition, travel, food, psychology, and
more.

.

‘‘Lutheran Hour”’
Lutheran Hour Ministries

Produced by: Dr. Dale A. Meyer/

Rev. Wallace Schulz

Frequency: Weekly

Length: 30/25 mins. Terms: Cash/Public

Service

Delivered via: Satcom C5 T23/Westar IV T3

First aired: 10/30 Affiliates: 1,900
Programs include message based on

monthly thematic approach and appropriate

music in the 25- an 30-minute formats.

‘‘Mind-Set’’
Chuck Jackson

Produced by: Kali Woolfork
Hosted by: Chuck Jackson
Frequency: Weekly
Length: 15/30 mins. Terms: Cash
Delivered via: Analog tape/DAT/Mailed script
First aired: 1/92 Affiliates: 2

Public affairs based on needs and concerns
of 25-54 audience. Environment, consumer
news, health, new-age thought, children.

g

‘“‘Northwestern Reviewing Stand’’

PIA Radio Network

Produced by: PIA

Hosted by: Sandra Kramer and Steve Scott

Frequency: Weekly

Length: 30 mins. Terms: Cash

Delivered via: Analog tape

First aired: 5/85 Affiliates: 100
Award-winning public affairs with newsmak-

er interviews, man-on-the-street montages

and celebrity actualities.

-y

“‘On Main Street With Dale Meyer’’
Lutheran Hour Ministries

Produced by: International Lutheran
Laymen's League
Hosted by: Dr. Dale A. Meyer
Frequency: Weekly
Length: 30 mins. Terms: Public service
Delivered via: International Broadcast
Network
First aired: 12/91

Weekly Bible study program featuring
music, comedy and group involvement. Pro-
gram available in 30-minute format on a week-
ly basis.

.

‘‘Page One’’
PIA Radio Network
Produced by: Simon Wiesenthal Center
Hosted by: Richard Trank
Frequency: Weekly Terms: Barter
Delivered via: Analog tape
First aired: 1/88 Atfillates: 60

Cultural news magazine featuring contem-
porary Jewish issues, personalities and inter-
national newsmakers.

‘‘PIA Customized Public Affairs’’
PIA Radio Network

Produced by: PIA
Hosted by: Sandra Kramer
Frequency: Weekly
Length: 30 mins. Terms: Cash
Delivered via: Analog tape
First aired: 1/82 Affiliates: 100
Award winning public affairs compelling
coverage . . . minimum 20 shows created an-
nually from your problems/issues lists.

‘““Point Of Law’’
Transmedia

Produced by: Dave Abrams
Hosted by: Curtis Howard
Frequency: Daily
Length: Three mins. Terms: Cash
Delivered via: Analog tape/DAT
First alred: 1954 Affiliates: 65

America’s longest running syndicated fea-
ture. Actual court cases presented in a
dramatic story format with the courts decision
at the end.

e o
‘‘Profiles In The Building
Of America’’
Urban Entertainment Corp.

Produced by: Urban Entertainment Corp.
Hosted by: Gary Shepherd
Frequency: Daily
Length: One min. Terms: Barter
Delivered via: Analog tape
First aired: 4/88 Attiliates: 60

A short-form daily show highlighting per-
sonalities in black history and documenting
their cultural significance.

g

‘‘Radio Dialogue’’
Longhorn Radio Network

Produced by: Woodrow Wilson International

Center for Scholars, Smithsonian Institution

Hosted by: George Liston Seay

Frequency: Weekly

Length: 30 mins.

Delivered via: Analog tape/Westar T3

First aired: 1982 Atfiliates: 150
Conversations with scholars, authors, and

public figures on political, historical, and

cultural issues in world affairs.

THE SOURCE
REPORT

‘‘Source Report’’

The Source

Produced by: Elin Wilder

Hosted by: Dia Stein

Frequency: Weekly

Length: 30 mins. Terms: Supplied with

network affiliation

Delivered via: Satcom C5

First aired: 5/80 Affiliates: 125
Award-winning young adult public affairs

magazine show.

= o T,
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‘‘Speakers Corner With

Roger Mudd’’

WFMT

Produced by: Wiliam Benton Broadcast

Project/Smithsonian Institution &

Oxford University

Hosted by: Roger Mudd

Frequency: Weekly

Length: One hour Terms:

Delivered via: Analog tape/Galaxy 6 T3

First aired: 7/91 Affiliates: 202
Lectures & discussion on arts & humanities,

science, politics & public affairs.

‘‘When Radio Was’’
Dick Brescia Associates

Produced by: Carl Amari
Hosted by: Art Fleming
Frequency: Daily
Length: One hour Terms: Barter
Delivered via: Satcom C5 T15
First aired: 1/90 Affiliates: 100
Shows from radio’s Golden Age: “Lone
Ranger,” “The Shadow,” “X Minus One,”
“Life of Riley,"” “Lights Out,” and more.

DRAMA/NOSTALGIA

‘““Ayer, Hoy y Siempre’’
Lutheran Hour Ministries

Produced by: International Lutheran
Laymen's League
Hosted by: Uncle Juiio
Frequency: Weekly
Length: 15 mins. Terms: Cash/public service
Delivered via: Analog tape
First aired: 3/77 Affiliates: 115

Dramas relating to everyday topics, such as
family relationships, peer pressure, Cross-
cultural conflicts meaningful to Hispanics.

‘‘Black Experience’’
Bailey Broadcasting Services
Produced by: Bailey Broadcasting Services
Hosted by: Lee Bailey/Booker Bradshaw
Frequency: Annually (February)
Length: 90 secs. Terms: Barter
Delivered via: Analog tape
First aired: 2/86 Affiliates: 135

Daily vignettes designed to inform listeners
of people, places, and things in black history.
Airs during Black History Month.

“‘Black Music Experience’’
Bailey Broadcasting Services

Produced by: Bailey Broadcasting Services
Hosted by: Lee Bailey
Frequency: Annually (June)
Length: 90 secs. Terms: Barter
Delivered via: Analog tape
First aired: 6/87 Affiliates: 120

Vignettes designed to inform listeners of
people, places, and things in black music
history during Black Music Month.

“Drama Hour’’
Charles Michelson & Sons

Produced by: Charles Michelson
Frequency: Weekly
Length: 30 mins. Terms: Cash
Delivered via: Analog tape
First aired: 1940 Affiliates: 108

Famous radio drama half-hour network ser-
ies of all time. “Dragnet,” “Gangbusters,”
“The Green Hornet,” and more.

““Dream Of Freedom’’
Bailey Broadcasting Services
Produced by: Bailey Broadcasting Services
Hosted by: Dawn Lewis & Cameron Turner
Frequency: Annually (January)
Length: 90 mins. Terms: Barter
Delivered via: Analog tape
Affiliates: 125

A straightforward look at the life of Dr. Martin
Luther King. Airs during the King holiday.

‘“‘Marvin Gaye: We Miss You’’
Bailey Broadcasting Services
Produced by: Bailey Broadcasting Services
Hosted by: Lee Bailey
Frequency: Annually (March/April)
Length: Two hours Terms: Barter
Delivered via: Analog tape
First aired: 4/88 Affiliates: 180

A tribute to Marvin Gaye, one of the greatest
soul singers and visionaries ever. Airs around
Gaye's birthday and death.

“‘Imagination Theatre Fairy Tales’’
Imagination Theatre
Produced by: Cindy Parente
Hosted by: Cindy Parente
Frequency: Weekly
Length: 12-19% mins. Terms: Cash
Delivered via: Analog tape
First aired: 7/90 Affiliates: 2

The retelling of the world's best-loved fairy
tales.

““King: From Atlanta To
The Mountaintop’’
Bailey Broadcasting Services
Produced by: Bailey Broadcasting Services
Hosted by: Lee Bailey
Frequency: Annually (January)
Length: Three hours Terms: Barter
Delivered via: Analog tape
First aired: 1/86 Affiliates: 150

A dramatically told story of Dr. Martin Luther
King’s life and the civil rights struggle. Airs
during the King holiday.

“‘Louis L’Amour Theater’’
CKW & Associates
Produced by: Beau L'Amour/Bantam Audio
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Cassette tape/CD
First aired: 10/91 Affiliates: 100

Theatrical dramatizations of Louis L'Amour’s
classic short stories, with a full cast of charac-
ters, vivid settings, stirring music and authen-
tic sound effects.

‘“Milford-Haven’’
CKW & Associates

Produced by: Mara Purl
Frequency: Weekly
Length: One hour Terms: Barter
Delivered via: Cassette tape
First aired: 1/93

A new original radio drama about a small
town, exploring topical issues from the envi-
ronment and politics, to ethics and econom-
ics.

‘““‘Mystery Minutes/Death Rides
The Airwaves’’
Contemporary Group

Length: One min. Terms: Barter/cash
Delivered via: Analog tape

A 25-episode serial that will hook listeners.
Set at a radio station, it depicts the marriage
and death of owner Killer Hertz.

‘“‘Nostalgia Scrapbook’’
Radio America Magazine
(formerly Radio New England)

Produced by: Barry Lunderville
Hosted by: Barry Lunderville & Mel Simons
Frequency: Weekly
Length: 30 mins. Terms: Barter
Delivered via: Analog tape
First aired: 3/90 Affiliates: 50

Draws material from 100,000 old radio
shows. Countless television soundtracks and
thousands of disc recordings.

“‘Ocean Rudee Radio Programme’’
Radio Shorts, Ltd.

Produced by: The Ocean Rudee Company
Hosted by: Ocean Rudee
Frequency: Weekly
Length: 30 mins. Terms: Barter
Delivered via: Analog tape/DAT/Satcom 1R
First aired: 10/88 Affiliates: Three

Thirty minutes of fun and adventure for 5-10
year old kids. Ocean Rudee brings books to
life on the radio.

‘“‘Something To Talk About’’
Voices, Inc.

Produced by: Charles Fuller
Hosted by: Charles Fuller
Frequency: Daily
Length: One hour Terms: Barter
Delivered via: Analog tape
First aired: 1989
Variety, talk, trivia, rare recordings and inter-
views — “something to talk about.”

RaR PROGRAM SUPPLIER GUIDE ‘92 » 65

SRR




URSLO e Z L

DRAMA/NOSTALGIA

““Three M’s: Malcolm, Martin
& Mandela”’
Bailey Broadcasting Services
Produced by: Bailey Broadcasting Services
Hosted by: Blair Underwood
Frequency: Annually (February)
Length: 90 mins. Terms: Barter
Delivered via: Analog tape
First aired: 2/91 Affiliates: 90

The stories of three of the most important
leaders in the modem racial equality move-
ment. Airs during Black History Month.

““Trivia Quiz**
MJI Broadcasting, Inc.
Hosted by: Don Taylor
Frequency: Twice-daily
Length: Two mins. Terms: Barter
Delivered via: Vinyl disc
First alred: 5/85
Topical trivia questions with a different
therme each week. Prizes for contest winners
are provided to stations.

-y

‘‘TV, Movie, News,
Old Spot Soundbites’’
San Francisco Sound Archivel
American Archives
Produced by: Roger Dorfman
Frequency: Monthly Terms: Cash
Delivered via: Analog tape
Affitiates: Two

Sound library for stations and syndicators
featuring TV, movie, news actualities, dia-
logue, and themes.

‘““When Radio Was’’
Dick Brescia Associates

Produced by: Carl Amari
Hosted by: Art Fleming
Frequency: Daily
Length: One hour Terms: Barter
Delivered via: Satcom C5 T15
First aired: 1/90 Affiliates: 100
Shows from radio’s Goiden Age: “Lone
Ranger,” “The Shadow,” “X Minus One,”
“Life of Riley," “Lights Out,"” and more.

-~
‘““World Today”’
The Source

Produced by: Marcia Stevenson
Hosted by: Various
Frequency: Daily
Length: One min. Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T15
First aired: 7/88 Affiliates: 125
Actual edited newscasts re-aired on their
anniversary dates.

PROGRAM SERVICES

PRODUCTION LIBRARIES

‘‘Advertiser Jingles’’
Thompson Creative
Primary cuts: 25+
Terms: Leased
Market exclusive? Yes
Dellvered via: Analog tape/DAT
First offered: 1991
It doesn't cost $10,000 to have “network"”
professionalism for local advertiser jingles.
Perfect for banks, malls, retallers, auto deal-
ers, etc.

Ny

*‘Aircraft Music Library’’
CAYV Corp.

Primary cuts: 500
Totat cuts: 2500
Updated: Quarterly
Terms: Leased
Market exclusive? No
Dellvered via: CD
First offered: 1986
Fresh, contemporary production beds and
sweepers for all radio formats.

*“The Answer For The ’90s”’
JAM Media Productions

Primary cuts: 100+

Totai cuts: 400+

Terms: Buyout

Market exclusive? No

Delivered via: CD

Subscribers: Contains :60/:30 production

music in various contemporary styles.
Includes holiday and seasonal music too.

Live musicians as well as synth cuts.

>
‘*Apple Digital Production Library’’
O’Connor Creative Services

Primary cuts: 1600
Totail cuts: 2300
Updated: Biannually
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 1986
Subscribers: 437
Full-service comprehensive music and
sound effects library utilized by all formats with
great success; priced far beiow most others.
~
‘‘Attitude’’
Toby Arnold & Associates
Total cuts: 3023
Updated: Quarterly
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 1991
Subscribers: 100
Hard-hitting, high-energy promo beds and
SFXs. KIS, WFLZ, KABC, WAPE, KDWB,
KMPS, KTRH, and more.

‘‘Broadcast 2’
Associated Production Music

Primary cuts: 800
Total cuts: 2000
Updated: Quarterly
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 9/90
Thirty CDs carefully selected from 500 CDs
from four libraries, tailed for promos, spots,
PSAs, and programs.

7 m.

‘“The CAT”’

TM Century
Updated: Three times per year
Terms: Buyout/lease
Market exclusive? No
Delivered via: CD
First offered: 1980
Subscribers: 96
Creative Advertising Thematics: Cam-
paigns for iocal retail clients with a blend of
imaginative and creative sounds. Also
work parts, sound effects.
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‘““Chainsaw One’’
SP Productions/Techsonics

Terms: Leased
Market exclusive? Yes
Delivered via: CD
First offered: 6/90
Subscribers: 160
Highly unusual “Power Parts” to create the
wildest, hottest station in town! A low-cost
workhorse processed in Base 3-D!

g
‘‘Cheap Radio Thrilis”’
L.A. Air Force
Primary cuts: 400+

Terms: Buyout
Market exclusive? No
Delivered via: CD/Vinyl disc
First offered: 1979
Subscribers: 500+
Classic “must have" production kit of music
and effects, both serious and silly. Phil Music
songs, singing EBS tests, etc.

.

“Climax Premier Production
Parts”’
Rick Allen Creative Services
Total cuts: 206
Terms: Leased
Market exclusive? Yes
Delivered via: CD
First offered: 1990
Subscribers: 137
A hot programming production library airing
on WQHT, WBBM-FM, KPWR, WAPW,
WUSL, and more. It works! Just ask them.

10SE oroduction library

““Compact Disc
Production Library’’

TM Century

Total cuts: 1500
Updated: Three times per year
Terms: Buyout/lease
Market exclusive? No
Delivered via: CD
First offered: 1986
Subscribers: 115
Mass-appeal instrumental music for
commercials and promos. Free computer
software for track location, use records.

‘““‘Country Production Library’’
O’Connor Creative Services

Primary cuts: 94
Total cuts: 345
Updated: Bimonthly
Terms: Buyout
Market exclusive? No
Dellvered via: CD
First offered: 1991
Subscribers: 73
The first and only commercial and promo
production service created specifically for
Country. Includes a bonus CD of traditional
counlry orchestrations.

‘‘Creative Radio Commercials’’
K.K.Kreative Koncepts

Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1/89
Subscribers: Four
We write/produce creative commercials for
stations that can't afford creative departments
or want to add to their existing one.

‘‘Custom Production Library”’
FirstCom Broadcast Services

Primary cuts: 2160
Total cuts: 6948
Updated: Biannually/as needed
Terms: Buyout/lease
Market exclusive? No
Dellvered via: CD
Flrst offered: 1990
Subscribers: 1000+

Choose what you need from more than 150
CDs and pay only for the production music
and sound effects you need.

-

““‘Cutting Edge
Production Library”’
Dave Dworkin’s Ghostwriters
Primary cuts: 109
Total cuts: 162
Terms: Buyout
Market exclusive? No
Delivered via: CD

High-energy effects, sweepers, sounders,
blasts, and 67 music beds. Thirty day money-
back guarantee.

UIBITHL

“‘Digital Director’’
TM Century

Three times per year
Terms: Buyout/lease
Market exclusive? No
Delivered via: CD
First offered: 1986
Subscribers: 361

One-minute, 30-second, and
15-second tracks with work parts and
sound effects. A premier production
library.

Affordable Oldies + AC on CD

50’s - 60’s - 70’s - 80°s

You don't need zillions of $8$ to get a CD music library! Halland's
Oldies and Current AC libraries are affordable and sound fantastic!
They're on the air in over 300 markets worldwide. Interested? Call us

for detailed information.

HALLAND BYCADCAST SERVICES

2500 original hit songs on 120 CDs
digitally remastered for superb sound.

[‘( A ’N‘l(i L

(818) 963-6300
FAX (818) 963-2070
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‘‘Digital Energy’’
Mitch Craig Productions
Primary cuts: 183
Total cuts: 183
Terms: Buyout
Market excilusive? No
Delivered via: CO

Eighty-four music beds for promos or com-
mercials, and 99 effects for sweepers. Two
CD set, $150 each.

-y

““Drive Drops’’
San Francisco Sound
Archive/American Archives
Updated: As needed
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1991
Subscribers: 15

Sound bites about cars, driving; commute
and traffic SFX for AM/PM drives.

“‘Eclipse’’
Brown Bag Productions
Primary cuts: 420
Total cuts: 420
Terms: Leased
Market exclusive? Yes
Delivered via: CD
First offered: 1989

Aduit-based programming masterpiece for
all four television networks, KIS, WAXY,
WWNK, KBCO, WRQX, KFRC-FM, WKQL,
KLXK, KLSI, KSDO-FM, etc.

.

‘““The Effects’’
Mitch Craig Productions
Primary cuts: 193
Total cuts: 193
Terms: Buyout
Market exclusive? No
Delivered via: CO

Promotional library: 35 (:30 & :60) promo
beds and 158 effects. Buy one or both CDs
for $150 each.

gy

‘‘Escape’’
Brown Bag Productions
Primary cuts: 303
Total cuts: 303
Terms: Leased
Market exclusive? Yes
Delivered via: CD
First offered: 1986
The first adult-based programming library
used by KLDE, WYUU, KHTK, WHIO, 3UZ,
Radio Atlantic, etc. now at reduced pricing.

‘“Flashpoint!”’
Brown Bag Productions
Primary cuts: 417
Total cuts: 417
Terms: Leased
Market exclusive? Yes
Delivered via: CD
First offered: 1988
Tour-de-force programming library for
WXKS, WHQT, WEBN, KXRX, WYNF, WIYY,
KXXR, KIS, KKLQ, KXRX, WMMS, WQHT,
KKDA, etc.

““Fresh Tracks”’
Thompson Creative
Primary cuts: 500
Total cuts: 1000
Updated: 4-6 months
Terms: Leased
Market exciusive? Optional
Dellvered via: CD/DAT
First offered: 1992
Nothing but contemporary material, it's the
production director’s dream. You can save
time with Fresh Tracks from Thompson Crea-
tive.

.

“‘Funny Radio Commerciais’’
K.K.Kreative Koncepts
Terms: Leased
Market exclusive? Yes
Delivered via: Reel-to-reel/cassette
First offered: 5/88

Custom produced, award-winning funny
radio commercials for most products or ser-
vices; guaranteed to sound unlike any in a
market.

~g

““Future Effects’’
Audio Productions

Total cuts: 108
Terms: Buyout
Market exclusive? No
Delivered via: CO/DAT
First offered: 1987
Subscribers: 153
A single-disc sweeper and music bed pack-
age — more than 30 music beds included.

-

‘‘Futureshock”’
Mitch Craig Productions

Primary cuts: 174
Total cuts: 174
Terms: Buyout
Market exclusive? Yes
Delivered via: CO
Seventy five hot promo beds in :30/:60
lengths and 99 effects for sweepers. Two CD
set, $150 each.

Generation Threes

‘‘Generation lII’’

TM Century

Total cuts: 4400
Updated: Twice a month
Terms: Buyout/lease
Market exciusive? No
Delivered via: CD
First offered: 1989
Subscribers: 300
Mass-appeal instrumental for commer-
clals, promos, and sweepers. Free com-
puter software for track location and usage
records.

‘‘Holiday Production Library’’
O’Connor Creative Services

Primary cuts: 97
Total cuts: 125
Updated: No
Torms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 1989
Subscribers: 723

The first totally new production service
dedicated to commercial and random-length
music for every holiday and special event of
the year.

-y

“‘Hot Tracks Music’’
Hot Tracks

Terms: Buyout/lease
Market exclusive? Yes
Dellvered via: CD/DAT
First offered: 1/92
CHR/Urban music production library.
.
‘“Joe Kelly’s Production Tracks!’’
Joe Kelly Creative Services
Primary cuts: 320
Total cuts: 320
Updated: Three times annually
Terms: Leased
Market exclusive? Format-exclusive
Delivered via: CD
Flrst offered: 3/92
Multipurpose, state-of-the-art digital produc-
tion library.
g

“Kliler Sweepers & Stingers’’
Killer Tracks

Primary cuts: 178
Total cuts: 178
Updated: Annually
Terms: Buyout
Market exclusive? No
Delivered via: CO
Flrst offered: 9/90
Subscribers: 150
Offers one CD of zaps and another of music
bed sweepers for a total of 178 effects.
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“Killer Tracks’’
Killer Tracks

Updated: 10 CDs annually
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 3/90

Unique cutting-edge sound featuring 45
CDs such as Rock, Urban, Comedy, Drama,
plus Sweepers/Stingers and Hollywood Edge
SFX.

~g
‘‘Laser Lightning"’
TM Century

Total cuts: 1500
Updated: Three times per year
Terms: Buyout/lease
Market exclusive? No
Delivered via: CD
First offered: 1988
Subscribers: 81
Hot rockin' production music for CHR, AOR,
Churban, and Urban. One-minute and 30-
second sweepers, beds, and gimmicks.

LAzeR

‘““Lazer’’
TM Century

Updated: Three times per year
Terms: Buyout/lease
Market exclusive? No
Delivered via: CD
First offered: 1987
Subscribers: 170
Hot music tracks with original music
composed by top writers, musicians, and
engineers. Includes sound effects.

‘‘Manhattan Production Music”’
Manhattan Production Music

Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 1985

Collection includes every type of music and
specialized syles such as news, sports, and
public affairs.

‘‘Manhattan Production Music"’
ManhattanProduction Music

Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 1985
Collection includes every type of music and
specialized syles such as news, sports, and

public affairs.
gy

‘““‘Maximum Impact Library"’
FirstCom Broadcast Services
Primary cuts: 901
Total cuts: 1468
Updated: Annually
Terms: Buyout/lease
Market exclusive? No
Delivered via: CD
Subscribers: 1000+

High-energy cuts designed for high-power-
ed stations that want to push the limits of con-
terporary production.

‘‘MegaMusic’’

TM Century
Primary cuts: 15 per disc
Total cuts: Appx. 60 per disc
Updated: Monthly
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 4/92
Century's newest production music
library.

‘‘Metro Music Production Library’’
Metro Music Productions

Primary cuts: 211
Total cuts: 419
Updated: Biannually
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 1988
Contemporary American music in a range of
styles; mix of synth and acoustic, especially
guitar, sax, piano, live horn sections.

~g
(11 Money ”
Brown Bag Productions

Primary cuts: 450
Total cuts: 450
Terms: Leased
Market exclusive? Yes
Delivered via: CD
First offered: 1992

Hottest new programming library in radio.
KIS, WQHT, WEBN, KQRS, WRBQ, WAPW,
WNOR-FM, WEGX, KOME, KRXQ, KQKS,
KPSN, many more.

‘‘Network Production Music’’
Network Music

Primary cuts: 750
Totat cuts: 3750
Updated: Monthly
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 1983
Network Production Music — 100 volumes
of outstanding music on compact disc with a
new release each month.

.
The NEW Christmas
Production Library’’
Airforce Broadcast Services

Total cuts: 100
Terms: Buyout
Market oxciusive? No
Delivered via: CD
First offered: 1988

Original Christmas tracks in :30 and :60 for-
mats, plus random tracks and updated ver-
sions of classic Christmas favorites.

~gr

‘““The NEW Production Library"’
Airforce Broadcast Services

Primary cuts: 860
Total cuts: 1682
Terms: Buyout
Market exclusive? No
Delivered vis: CD
First offered: 1985

New 21-CD package covers MOR to Rap,
news, weather, traffic,promos. Consistently
exceflent music and production.

gy

‘‘NEXT Production Parts Library’’
Rick Allen Creative Services
Total cuts: 300
Terms: Leased
Market exclusive? Yes
Delivered vis: CD
First offered: 1991

More hot effects and music from the pro-
duction director of New York's No. 1 CHR!

S —
MNIMUSIC

k—d
‘“‘Omnimusic Library”’

Omnimusic
Primary cuts: 1250
Total cuts: 1295
Updated: Quarterly
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 1982
Subscribers: 121
Fifty-eight-CD digital collection of full-
length production themes for TV, radio and
industrial video producers. All styles/
moods represented.
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‘““PAMS Propack —
Oldies Format’’

PAMS Productions/CPMG
Primary cuts: 500

Terms: Leased
Market exciusive? Yes
Delivered via: Analog tape/ODAT
First offered: 1990
Subscribers: 85

Just for station promotion, this library gives
you staging beds, promo beds, stingers, news
intros and beds, weather cuts, holiday jingles,
etc.

gy

‘“Power Tools"’
Brown Bag Productions

Primary cuts: 307
Total cuts: 307
Terms: Leased
Market exclusive? Yes
Delivered via: CO
First offered: 1987

A masterpiece library for WXRK, KQRS,
WMC-FM, WYHY, WRIF, KCFX, KRTH,
WMMS, KIMZ, WXYV, KLOU, WFLZ, WGR-
FM, WBBM-FM, KTFM, etc.

.

‘‘“Powerplay’’
Airforce Broadcast Services
Total cuts: 436
Terms: Buyout
Market exciusive? No
Delivered via: CD
First offered: 1990
Hottest new radio promotion package ever
produced. ID stagers, lasers, drones, wid
workparts, loopable and contest/production
beds.

gy

‘‘Primo Promos’’
SP Productions/Techsonics

Total cuts: 400
Terms: Leased
Market exciusive? Yes
Delivered via: CO
First offered: 6/91

Dynamic pumping music, designed not to in-
terfere with VOs. includes copious selection
of incredible ‘‘power parts.” Four CDs, BASE
3-D.

“Production CD’s"’
Philadelphia Music Works

Primary cuts: 222
Total cuts: 222
Terms: Buyout
Market exclusive? No
Delivered via: CO
First offered: 1991
Subscribers: 350

PMW's production CD set contains three
CDs (two called “The Cutting Edge,” one
called "“No Wimps" for $300.

gy

‘‘Production Music Library”’
River City Sound Productions
Updated: Quarterty
Terms: Buyout
Market exciusive? No
Delivered via: CO
First offered: Spring '91

Buy out Production Music Library, soid in
packages or individual CDs. Perfect add-on to
library or starter for small markets.

-

‘‘Production Music Library’’
Sound Ideas

Primary cuts: 388
Total cuts: 1645
Updated: Biannually
Terms: Leased/lease-to-own
Market exciusive? No
Delivered via: CO
First offered: 1988
The Iideal library for audio-visuals, film, in-
dustry, broadcast, and commercial presenta-
tions. Now 50 CDs; new released added each
year.

.

‘“Professional Broadcast Series’’
Omnimusic
Primary cuts: 753
Total cuts: 952
Updated: Quarterly
Terms: Leased
Market exciusive? No
Delivered via: CO
First offered: 1988
Subscribers: 61

Eighteen-CD digital collection of production
beds In 60- and 30-second edits. Also bump-
ers, stingers, logos, sweepers, laser shots.

gy

‘“Professional Production Music’’
Capitol Production Music/
Capitol Records
Primary cuts: 1311
Total cuts: 2861
Updated: 8-10 times annually
Terms: Leased
Market exciusive? In selected markets
Delivered via: CD
First offered: 9/86
Subscribers: 120+

Sixty CDs, color-coded, grouped by style in-
cluding contemporary, corporate, seasonal,
ethnic, special occasion, retrospective,
sports, and fully symphonic classical.

‘““Promo Pack’’
Thompson Creative
Primary cuts: 250+
Total cuts: 250+
Updated: 4-6 months
Terms: Leased
Market exclusive? Optional
Delivered via: CO/DAT
First offered: 1992

For CHR, Hot AC and others! Features con-
temporary promo beds, news elements, traf-
fic, weather, sounders and stingers. Designed
exclusively for station promotion.

gy

‘*Raised On Rock”’
Kendall Energies
Primary cuts: 25
Total cuts: 175
Updated: Annually
Terms: Buyout
Market exclusive? Yes
Delivered via: CO
First offered: 1989
Subscribers: 70

Identify yourself with pure rock ‘n’ roll. Ver-
satile, self-contained musical arsenal. Perfect
for promos, designed to pack a punch!

.

‘‘Rock Flash"’
SP Productions/Techsonics

Terms: Leased
Market exclusive? One station lockout
Deilvered via: CO
First offered:

Library putting "‘guitar flash” In your promos,
iDs. Maximum rock “power parts” and music
beds. A must for rock radio!

‘“‘Sales Force”’

TM Century
Updated: Bimonthly
Terms: Buyout/lease
Market exclusive? No
Delivered via: CO
Subscribers: 136
A great source for sales, production,
and programming. Fits any local advertiser
production. Sound effects included.

PHONE NUMBER INDEX
' Begins On
Page 106
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“‘Salt & Pepper: Radlo Spice’’
American Archives

Primary cuts: 200
Total cuts: 2000
Updated: Monthly
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1992
Sprinkie lightly or to taste. Sait — Top 10
TV, fim, actualities. Pepper — mid to hot.
Very short sound drops.

N

‘“‘Sampler Library’’
Sound Ideas
Primary cuts: 3300
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 1988
3300 digitally recorded notes on six com-
pact discs. 135 instruments were recorded;
included are 375 specially selected sound
effects.

~y
‘‘Signature Muslic Library”’
Signature Music
Primary cuts: 175
Total cuts: 525
Updated: Annually
Terms: Leased

Market exclusive? No
Delivered via: CD/DAT

“‘Sound Desligner Library’’
FirstCom Broadcast Services

Primary cuts: 598
Total cuts: 1547
Updated: Biannually
Terms: Buyout/lease
Market exclusive? No
Delivered via: CD
First offered: 4/91
Subscribers: 1000+
Score spots in minutes that sound like they
took hours to produce with FirstCom’s Sound

Designer Library!
-

*‘Split-Second Production Music
Library Vol. 1"’
Split Second Muslic
Primary cuts: 10
Total cuts: 40
Updated: Biannually
Terms: Buyout
Market exclusive? Yes
Delivered via: CD/DAT
First offered: 4/92
Creative, original broadcast themes for the
'90s, DDD, in song length; :60, :30, and : 15

edits. ]
gy

‘‘Starfire’’
Brown Bag Productions
Primary cuts: 302
Total cuts: 302
Terms: Leased
Market exclusive? Yes
Delivered via: CD
First offered: 1985
A programming-based legendary library
used by WQHT, KSOL, WSTR, KKAT, KKDA,
WBSB, and dozens more now at budget
pricing.

PHONE NUMBER INDEX '

Begins On
Page 106

‘‘Super Star ID's"’
San Francisco Sound Archive/
American Archives
Primary cuts: 200
Total cuts: 600
Updated: As needed
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1991
Subscribers: Eight
TV & movie stars saying “This is "or
their famous tag lines for station IDs. Station-
produced.

a4

Clsynergy"
Toby Arnold & Associates
Total cuts: 563
Terms: Buyout/lease
Market exclusive? No
Delivered via: CD
First offered: 1992
Subscribers: 100
Smooth and sophisticated adult spectrum
sweepers, ID, stagers and promo SFXs.
Clents: KIS, KCBS, WUSA, KMPS, KABC
and more.

‘‘Sytheffexx"’
RPI

Primary cuts: 81
Total cuts: 100+
Terms: Buyout
Market exclusive? No
Delivered via: CD/DAT
First offered: 1989
Subscribers: 400+
Laser shots, explosions, phone tones,
synth beds, drones, glides, and other extra-
neous production elements.

“l reviewed many production libraries from

at least 10 different companies...I wouldnt

think of being without the TECHSONICS 3-D
Libraries. That's why | bought them ALL!”

Jeff McCartney, Program Director
WAPE-FM Radio Jacksonville, FL

3-D Production Libraries Used Worldwide

Creative music and power

parts for commercials, promos and ID's.

CALL US IN THE US.A. - 804-547-4000 OR FAX

Infemational Client Stations: 2 TRIPLE M/Aushralia, SKYROCK/France, YERDNICA Hnferarcs-Beigiurm, CANAL SUR/Spain, CAPTIAL CTES/USA. and marny mare!

Processed in
EBASE 3D
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TECHSONICS

3-D PRODUCTION LIBRARIES
Used Worldwide

‘‘Techsonics 2 —
The Music Library’’
SP Productions/

Techsonics

Primary cuts: 500
Total cuts: 900
Updated: Annually
Terms: Leased
Market exclusive? Yes
Delivered via: CD
First oftered: 10/89
Subscribers: 200
Perfect, all-around library for hot pro-
mos, commercials, sweepers/IDs. In
BASE 3-D. On MOJO, WTMX/Chicago,
WNCI, WDFX, WHYI.

‘“Toolkit & Lazer Impact
Production Libraries’’
GMI Broadcast Services
Primary cuts: 425+
Terms: Buyout
Market exclusive? Some markets
Delivered via: Analog tape/CD/DAT
First offered: 1/90
Subscribers: 200+
The Toolkit/Lazer kmpact. Five CDs with
SFX and music beds for spots, promos,
sweepers. High quallty, low price, free demo!

Trendsetter I

‘‘Trendsetter II”’

TM Century
Updated: Quarterly
Terms: Buyout/lease
Market exclusive? No
Delivered via: CD
First offered: 1988
Subscribers: 500
One-minute, 30-second, and 15-sec-
ond original and altemate mixes. Sound ef-
fects, power parts, and traller hitches.

‘““Turbo Techsonics”’
SP Productions/Techsonics

Total cuts: 440
Terms: Leased
Market exclusive? Yes
Delivered via: CD
First offered: 1989
Subscribers: 300
Hottest production elements and promo
music on the face of the planet! Heard on
MOJO, KIIS, Power 99/Atlanta.

.

‘“The Ultimate’’
Toby Arnold & Associates

Primary cuts: 1200
Total cuts: 3200
Terms: Buyout/lease
Market exclusive? No
Delivered via: CO
First oftered: 1988
Subscribers: 200
Full-service, fully-orchestrated library, in-
cluding rock, jazz, blues, country, AC, hol-
day, seasonal, specialty, novelty, promo
beds, and SFX.

. 4

‘“Visions”’
Toby Arnold & Associates

Totai cuts: 3100
Updated: Quarterly
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 1991
Subscribers: 100
Cool and sophisticated. Promo and com-
mercial beds plus SFXs. KIS, KDMX, KDWB,
KMPS, KRTH, KCBS, WUSA, KABC and
many more.

>

‘‘Weapons’’
Brown Bag Productions

Primary cuts: 431
Total cuts: 431
Terms: Leased
Market exclusive? Yes
Delivered via: CD
First offered: 1990

Most popular programming library in radio
history. WAPW, KGO, KBPI, WHYI, WIOO,
WFLZ, WNCX, WBZ, WLLZ, KITS, KRXQ,
WODVE, etc.

>

““ZX 2000”°
Toby Arnold & Associates

Total cuts: 413
Terms: Leased
Market exclusive? No
Delivered via: CD
First oftered: 1992
Subscribers: 100

High impact promo SFXs and sweeper li-
brary. Custom built for WFLZ, Brian James,
KIS, Ron Shapiro, and Nationwide’s Dave
Kay.

‘‘Advertiser Jingles —
Syndicated and Custom”’
Thompson Creative

Primary cuts: 25+
Terms: Leased
Market exclusive? Yes
Detivered via: Analog tape/DAT
First offered: 1991

It doesn't cost $10,000 to have “network
professionalism for local advertiser jingles.
Perfect for banks, malls, retailers, auto
dealers, elc.

R

“All Hit Kit”’
TM Century

Primary cuts: 16
Terms: Leased
Market exclusive? Yes
Deiivered via: Analog tape/CD/DAT
First offered: 1989
Subscribers: 36
Hot AC jingles.

‘‘Amazing Radio’’
Dick Orkin’s Radio Ranch

Primary cuts: 8
Updated: Annually
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape
First offered: 9/90
Subscribers: 100+
Humorous radio spot campaigns designed
for specific advertiser categories, customized
for the local advertiser. Effective selling tool
for sales departments.

g
‘‘America’s Country”’
TM Century

Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First oftered: 1984
Subscribers: 75
Biggest-selling Country package. Recorded
with full orchestra for KLAC/Los Angeles.

>

‘‘Artist Liners”’
Signature Image
Primary cuts: 5
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 7/26/91

Recording artists introduce their songs and
also do Christmas liners. Artists are CHR, AC,
Urban, Country, Blues and Altemative.
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‘“‘Be Kool”’
JAM Creative Productions, Inc.

Primary cuts: 12
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1988
A “contemporary” oldies package, created
for KOOL 105/Denver and used now by old-
jes and oldies-based AC stations coast-to-

coast.
-

‘““The Beat’’
JAM Creative Productions, Inc.

Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1990
Perfect jingles for Contemporary/Urban
formats. Created for LA's top-rated KKBT

(“The Beat").
.

‘‘Boston’s KISS"’
T™M Century

Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 3/91
Subscribers: One
Urban-based Top 40. Innovative package
for WXKS.

.

‘‘Breakthrough’’
JAM Creative Productions, Inc.

Primary cuts: 25
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1989
Hot CHR jingles created for WPLJ/New
York. Contemporary sounds combine with
bright, powerful vocals.

a4

“‘Caiifornia Country”’
Thompson Creative

Primary cuts: 16
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

The most contemporary Country package
ever. Cuts encompass all textures and tem-
pos. Creation supervised by Lee Logan and
Rusty Walker.

‘“‘Capitol Idea’’
JAM Creative Productions, Inc.

Primary cuts: 11
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

ID’s, promo bed, and news stagings for full-
service or talk stations. Created for WMAL/
Washington, DC.

gy

““Cash Tracks”’
Toby Arnold & Associates

Primary cuts: 1
Total cuts: 8-12
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991
Award-winning custom client jingles. A
value-added sales promotion guaranteed to
put money in the bank. TA&A (800) 527-

5335. -
““CBS/LA”’
T™M Century

Primary cuts: 18
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1991
Subscribers: 25
Produced for CBS-FM/Los Angeles; Oldies.

N 4

“CBS’s W-Lite”
Thompson Creative

Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
Flrst offered: 1992

Yes, this package is perfect for any lite sta-
tion. Also adapts to other image lines. Piloted
for CBS O&0 WLTT/Washington, DC.

-

“‘Celebrity IDs”’
Interview Factory

Primary cuts: As needed
Total cuts: 4000+
Updated: Daily
Terms: Licensed for perpetuity
Market exclusive? Custom IDs exclusive;
generic IDs have no overlapping markets due
to volume
Delivered via: Analog tape

Stars ask your listeners to stay tuned, have
a great Christmas, etc. Thousands of different
promos with thousands of performers.

% >

““Civilized Rock’’
Mainstreet Productions

Primary cuts: 5
Total cuts: 40
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape
First offered: 11/89
This CHR package is the most dynamic on
the market. It's ear-grabbing, never predict-
able, and always hot!

““Classic Jingles”’

PAMS Productions/CPMG
Primary cuts: 5000+

Terms: Leased

Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1957-1977
Subscribers: 400+ more!

WABC, KFWB, WLS, etc. famous! Offered
through PAMS producers Ben Freedman or
Richard Kaufman.

‘‘Classic Oldies”’

TM Century

Primary cuts: 18

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/CD/DAT
First offered: 1990

Subscribers: 60

‘‘Comic IDeas”’
Laugh-Trak Media Services, Inc.
Terms: Buyout

Delivered via: Analog tape
First offered: 10/90

using comic celebrity impressions. Customiz-
ed or generic comedy jingles available.

‘‘Commercial Jingles’’

ARCA (Audio Recording
Corporation of Arkansas, Inc.)
Primary cuts: 12

Terms: Buyout

Market exclusive? Yes

Delivered via: Analog tape/DAT

First offered: 1976

original or “re-sing.”

‘‘Continuous Coast’’

JAM Creative Productions, Inc.
Primary cuts: 16

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/DAT

First offered: 1991

created for award-winning KOST/Los Ange-
les. Includes positioning cuts and ‘“love
songs"” jingles.

““Country Express’’
JAM Creative Productions, Inc.

Primary cuts: 13

Terms: Leased

Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1989

KNIX-FM/Phoenix. Includes transitions,
weather bed, legal ID and DJ logo.

Updated resings of the jingles that made

.

Oldies-based AC.

opssemcas
-

Custom drops and IDs for air personalities,

. 4

Custom fingles produced for your client’s

T

The latest in our series of soft A/C packages

Contemporary country ID's created for
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““‘Country Favorites’’
JAM Creative Productions, Inc.

Primary cuts: 16
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

Contemporary country jingles with a big
sound. Created for KSON/San Diego. Logo
compatible with our widely used “Mt's Your
Country"” series.

gy

‘‘Country Powerhouse’’
TM Century
Primary cuts: 19
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1987
Subscribers: 35
All-purpose Country package with full
orchestra.

g~
““Custom & Syndicated
Jingle Packages’’
Thompson Creative
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered:

Packages available for CHR, AC, traditional
Country, and NAC/Contemporary Jazz. We
also produce packages flailored to your
precise specifications.

. 4

‘‘Custom & Syndicated Jingles’’
TM Century
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD

Custom jingles avallable in every format or to
your specifications.

g

““Custom & Syndicated ID
Jingle Packages’’
Who Did That Music
Terms: Buyout
Market exclusive? Yes
Deiivered via: Analog tape/DAT/CD

From the former creative writing team of
Killer Music comes a new jingle service spe-
cializing in both custom and syndicated ID
Jingle packages.

‘‘Custom Advertiser Jingles’’
Toby Arnold & Associates

Primary cuts: 1
Total cuts: 8-12
Terms: Buyout/Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1974
Custom jingles built to your client’s exact
specifications with the same quality and style
found in a national advertiser's jingle.

.
‘“Custom and Syndicated
Jingle Packages’’
JAM Creative Productions, Inc.

Primary cuts: Thousands
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 11/74
JAM specializes in producing jingle pack-
ages for radio stations of all formats. We have
well over 100 existing packages.
-
‘“Custom Client
(Advertiser) Jingles’’
Philadelphia Music Works, Inc.
Primary cuts: 6 cuts/client
Total cuts: As many as needed
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1972
Subscribers: 600
PMW is the radio industry’'s leading pro-
ducer of custom advertiser jingles. More than
6,000 clients world-wide. 100% satisfaction
uaranteed.
g g

‘‘Custom Comedy Songs & Bits’’
Dano Custom Comedy

Total cuts: Varies
Updated: Monthly
Terms: Cash on approval
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1986
Subscribers: 5
Customized songs and bits for morning

shows. .
ol

‘“Custom ID Packages’’
Toby Arnold & Associates

Terms: Buyout/Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
Subscribers: 92

Why have a syndicated package when you
can have a TA & A custom for just a few dollars
more? All formats.

-

““Custom IDs 'N’ Sweepers’’
Rick Allen Creative Services

Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1984
Subscribers: 100+
Blah biah blah. Call for a demo. Blah blah
blah.

‘‘Custom Jingle Packages’’
Split Second Music
Terms: Buyoul/leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1984

Custom jingles and music beds, full sing and
doughnuts in most musical styles at an afford-
able price.

e

““Cute & Corny Cuts”’
PAMS Productions/CPMG

Primary cuts: 100
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1981
Yes, a package of selected Cute & Cormny
Cuts can do wonders for the personality image
of your station.

““‘Dallas Mix-AC/Hot AC”’
Thompson Creative

Primary cuts: 19 basic cuts
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991
Subscribers: One

This great package features a contemporary
menu of cuts including transitions, top of hour
1D, promo beds, mornings, news, traffic and
more.

‘‘Dallas Power”’
TM Century

Primary cuts: 27
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1989
Subscribers: 100
CHR package featuring 35 voices.
Short, very short, and fun cuts!

““Digital Mix’’
JAM Creative Productions, Inc.
Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

A package designed to accommodate digital
frequency Iidentifiers, such as Mix 107.9/
Washington, DC.

PHONE NUMBER INDEX
; Begins On
Page 106
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‘‘Dimension 2000’
JAM Creative Productions, Inc.

Primary cuts: 13
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

Contemporary tracks and adult vocals for
full-service and A/C stations. Cuts are stan-
dard lengths to work also with satellite-
delivered programming.

>

““Doubie Barrels CHR/Hot AC”’
Thompson Creative

Primary cuts: 14 basic cuts
Terms: Leased
Market exciusive? Yes
Delivered via: Analog tape/DAT
First offered: 1990
Arm your station for the ratings war. Short
jingles including very contemporary shotguns.
Reload your image with Double Barrels.

-

“‘Double Power’’
TM Century

Primary cuts: 20
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1988
Subscribers: 50
Hot AC produced for WNSR/New York,
WENS/Indianapolis.

.
‘“‘Dynamite Jingles’’
Reel Good Productions

Primary cuts: 77
Total cuts: 300+
Updated: As necessary
Terms: Buyout
Market exciusive? Yes
Delivered via: Analog tape/DAT
First offered: 1988
Subscribers: 25+
CHR/Hot AC jingles that fit your flow.
Customized to your needs with plenty of bang
for the buck.

PHONE NUMBER INDEX
Begins On
Page 106

o

““The Edge-CHR/Hot AC/
Hot Oldies’’
Thompson Creative

Primary cuts: 19 basic cuts
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1990

This package will make you station stand out
from all the rest. Cutting through the airwaves
with more intensity, more power and more
excitement.

R——

-

‘‘Force One”’
TM Century
Primary cuts: 17
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1990
Subscribers: 5
CHR package with 35-voice sound. Lots of
bells and whistles, fun cuts.

‘“‘Freedom”’
TM Century

Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1988
Subscribers: 30
Country package recorded in Nashville fea-
tures short cuts, ID cuts, long image cuts,
patriotic cut.

““Fresh Jams’’
Thompson Creative

Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1990
The only Urban package as fresh and excit-
ing as the best songs in the format — the “In
Living Color” of jingle packages!

PO

“Full-Custom Station ID’s
and Jingles’’
Seacoast Sound

Primary cuts: Unlimited
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1979

Custom-produced station ID packages from
scratch! Every one unique.

>

‘“Go West”’
JAM Creative Productions, Inc.

Primary cuts: 14
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1992
Jingles with a contemporary country flavor.
Includes transitions, Slogan and formatic cuts.
Created for KNIX-FM/Phoenix.

“‘Goid Spice’’
American Archives

Primary cuts: 400
Updated: Monthily
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991
Subscribers: 4
Drops for legal IDs or sweepers. In “classic”
or “24 karat” varieties. Revitalize your current
jingle package. Don't replace!

g
‘‘Good Time Oldies’’

Thompson Creative

Primary cuts: 19 basic cuts
Terms: Leased for a specific term
Market exclusive? Yes
Dellvered via: Analog tape/DAT
First offered: 1991
Subscribers: 1

Contemporary full-service oldies format
package featuring an all-star roster of players
led by drummer Hal Blaine, James Burton on
guitar.

oy »

‘‘Goodtime Classics’’
TM Century

Primary cuts: 21
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1992
Subscribers: 31
1992 package for WMXJ/Miami; Oldies.

. -

‘‘Great Memories’’
JAM Creative Productions, Inc.

Primary cuts: 10
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1988
Great jingles of Big Band/Nostalgia stations!

““‘Great Ties’’
TM Century
Primary cuts: 19
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1988
Subscribers: 40
Full-service AC package with great short
cuts, holiday cuts, legal ID.

‘““‘Highway 21’
TM Century
Primary cuts: 20
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1989
Subscribers: 50
Modern Country-pop jingles.
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‘‘Hollywood’s KIIS"’
TM Century

Primary cuts: 20
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1990
Subscribers: 55
Jingles on KIIS-AM & FM/Los Angeles. Spe-
cial morning cuts for Rick Dees and others.

g

‘““Hot Country”’
TM Century

Primary cuts: 16
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1990
Subscribers: 15
AC- to CHR-type instrumental beds com-
plete with lasers, effects, etc.

gy
‘‘Hot Holidays”’
TM Century
Primary cuts: 8
Terms: Leased

Market exclusive? Yes
Dellvered via: Analog tape/CD/DAT
First offered: 1990
Subscribers: 35
Hot CHR holiday jingles.

~ gy

‘“The Houston Mix-CHR/Hot AC”’
Thompson Creative

Primary cuts: 20 basic cuts

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/DAT

First offered: 1991

Subscribers: One
This great package features an upbeat

group of contemporary cuts plus a variety of
optional 60-second promo beds.

gy

‘‘Ron Hummel Productions’’
Ron Hummel Productions
Terms: Buyout

Market exclusive? No

Delivered via: Analog tape/DAT
Custom IDs and promotion sweepers for

radio.

‘‘Hyperlink’’
JAM Creative Productions, Inc.

Primary cuts: 25
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

A comprehensive Hot-AC package, includ-
ing jingles to carry your positioning lines,
moming show cuts, summer, weekend, and
more.

“KIIS/90"’
JAM Creative Productions, Inc.

Primary cuts: 20
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1990
CHR ID's, transitions, and jock talk-up beds.
Our original “Hot KIS” and Fresh “KIS”
packages (still in use) are also available.

l@E EIR’ 3...

iDs = SW!EPERS PROHOS

‘“‘ldenti-Fires’’

Brown Spots, Inc.

Terms: Leased
Market exclusive? yes
Delivered via: Analog tape/DAT
First offered: 1989

When you want hot, totally custom, fully
produced sweepers and promos. Voicing
by Bob Brown. Production by Brown
Spots.

““K-Lite/K-Lite Two’’
TM Century
Primary cuts: 33
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1989/1990
Subscribers: 35
Light rock series created for K-Lite/Houston.

g
‘“‘Don Kelly — WPGC**
TM Century

Primary cuts: 15
Total cuts: 30
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1991
Subscribers: 20
Urban jingles created by Don Kelly for
WPGC/Washington, WXYV/Baltimore, and
others.

KIIS) @ Mi%

“KIIS — L.A.’s
#1 Hit Music”’

TM Century
Primary cuts: 20
Total cuts: 99
Terms: Leased
Market exclusive? Yes
Dellvered via: Analog tape/CD/DAT
First offered: 1990
Subscribers: 100
Hot CHR jingles.

w0
ik

““Killer B96°’

TM Century

Primary cuts: 16
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1992
Subscribers: 20
Package for WBBM-FM/Chicago; CHR.

997 FM

“KFRC-FM”’
TM Century

Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1991
Subscribers: 40
Produced for KFRC-FM/San Francisco;
Oldies.

““KJLH — Pure Excitement’’
TM Century

Primary cuts: 10
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1991
Urban jingles created by Michael Spears
and Tony Grey for KJLH/Los Angeles, K-104-
FM/Dallas, and others.

PHONE NUMBER INDEX \)
Begins On
Page 106
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“KVIL — The Nineties”’
TM Century

Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1990
Subscribers: 25
Popular current AC package features ex-
clusive KVIL five-voice vocal group.

“KYKY '91”’

STAR-SPANGLED
COTMTRY

Country”’

TM Century

Basic cuts: 16

Terms: Leased for specific term
Market exclusive? Yes

Delivered via: Analog tape/CD/DAT
introduced: 1989

Subscribing stations: 30

intro, etc.

““KSCS — Star-Spangled

Popular Country package; 28-voice, full
orchestra. Lots of extras, such as news,

TM Century

Primary cuts: 19
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1991
Subscribers: 5
Adult CHR jingles.

“KZLA”
TM Century

Primary cuts: 16
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1988
Subscribers: 15
A great package for Country stations that
wish to hit call letters and frequency hard.

K!,-,.-"A

“L.A. Country’’
TM Century

Primary cuts: 17
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First oftered: 1992
Subscribers: 50
Hot country package for KZLA/Los An-
geles.

‘“‘Lite 97"’
TM Century

Primary cuts: 24
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1990
Subscribers: 19
Lite AC jingles.

S g

Leaders in NY, Chicago & LA
Choose ™ Century Jingles

K£L4

These days, major stations in
major markets know the best
jingles are from TM Century!

New York City:

Cap Cities/ABC's WPL] and
Bonneville’s “Mix 105”, WNSR
have both been repeat TM
Century clients for years!

Los Angeles:

KCBS-FM, KIIS-FM and
KZLA, urban KJLH, KTNQ,
K-Love and K-Lite in LA;
Talknet and more national
programs get jingles from TM
Century, like “Rockin’ Gold
with Humble Harv” and 100+
AFRTS stations worldwide.

e

Chicago:

CBS’ Newsradio 78 WBBM
(AM) and WBBM-FM “Killer
B-96” go exclusively with TM
Century!

Other Majors:

WPGC-FM in D.C.; “Kiss 108",
WXKS-FM, WVBF Boston;
”V-103” Baltimore; KFRC-FM
and KYA-FM; CBS’ K-Lite,
Houston and Radio 7, Moscow!

Dallas:
KODZ, KVIL-FM, KSCS,
KEGL, K-LUV, KKDA-FM,
KJMZ and KOAI choose TM
Century!

RASIO fmaaos kur i

ﬂ,.»g: K52

™ century

14444 Beltwood Parkway
Dallas, TX 75244-3228
Toll Free: (800) TM Century

102.7
1150

or (800) 9372100
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‘““LX Series 1"’
JAM Creative Productions, Inc.
Primary cuts: 13
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1992
Low-cost jingles for small-market stations
programming mainstream AC.

gy
‘““LX Series 2’’
JAM Creative Productions, Inc.
Primary cuts: 11
Terms: Leased
Market exclusive? Yes
Detivered via: Analog tape/DAT
First offered: 1992

Low-cost jingles for small-market stations
programming Oldies-based AC.

-

“LX Series 3"’
JAM Creative Productions, Inc.

Primary cuts: 10
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
Flrst offered: 1992
Low-cost jingle for small-market stations
programming all Oldies. Al cuts are :06, and
work with satellite-delivered format.

g

“LX Series 4"’
JAM Creative Productions

Primary cuts: 10
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First otfered: 1992
Low-cost jingles for small-market stations
programming soft rock/light favorites.

A 4

“LX Series 5’
JAM Creative Productions, Inc.

Primary cuts: 10
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1992
Low-cost jingles for small market stations
programming Hot AC or CHR.

‘‘Madison Avenue’’
TM Century
Primary cuts: 20
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1989
Subscribers: 70
AC jingles originally done for WNSR/New

York.
~

‘““Magic WMJX’’
TM Century

Primary cuts: 22
Terms: Leased
Market exclusive? yes
Delivered via: Analog tape/DAT/CD
Subscribers: 35
WMJX/Boston, Adult Contemporary.

o

““The Johnny Mann Singers”’
Distributed by PAMS Productions/
CPMG
Primary cuts: 15+
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1962

Now, PAMS brings you many of the original
Johnny Mann Singers, as directed by Johnny
Mann in Los Angeles.

v

‘“‘Market Buy-Out Jingles’’
River City Sound Productions

Terms: Buyout

Market exclusive? Yes

Delivered via: Analog tape
~gy

‘‘Miami’s WAXY"’

TM Century

Primary cuts: 16
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1988
Subscribers: 65
Oldies-based AC.

~g
““Mile High”’
JAM Creative Productions, Inc.

Primary cuts: 21
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1992

A country package that delivers CHR
energy! Includes cuts designed to Sstart
music Ssweeps, cuts to accommodate
voiceover slogan line.

—
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‘‘Morning and Afternoon Jingles
and Parodies’’
J.L. Ritter Productions
Updated: Every 3 months
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1978
Subscribers: 40

Fun-filled morning and afternoon image
songs. Unique, one-of-a-kind easily remem-
bered by listeners.

. 4

‘““NAC Custom Jingles’’
Lars Clutterham Music
Terms: Negotiable
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 2/87

Custom jingles for NAC stations.

. o
‘““New Day’’
JAM Creative Productions

Primary cuts: 23
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 2/90
FSA package created for KDKA/Pittsburgh.
includes short IDs, promo beds, and program
themes.

NEW HORIZONS

‘‘New Horizons”’

TM Century

Primary cuts: 20
Totai cuts: 29
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1989
Subscribers: 50
Clients choose vocal style (five-voice
KVIL or standard). Comes with custom a
cappella 30-second custom image song,
package logo.

‘““New Tradition’’
JAM Creative Productions

Primary cuts: 25
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 2/89

Comprehensive Country package encom-
passing modern, AC, and new traditional
styles of country music. Created for KYGO-
FM/Denver.
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‘““New York Fan”’
JAM Creative Productions

Primary cuts: 22
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 7/90
Contemparary, aggressive iDs and produc-
tion elements created for WFAN/New York.
Great for Talk, Sports, FSA, or bright AC for-

mats.
4

‘‘New York’s Best Mix’’
TM Century
Primary cuts: 20
Terms: Leased
Market exciusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1990
Subscribers: 40
AC jingle package first developed for
WNSR, “New York's Best Mix."

gy
[ 1 49401 ]
Thompson Creative
Primary cuts: 17 basic cuts
Terms: Leased
Market exciusive? Yes
Delivered via: Analog tape/DAT
First oftered: 1990
This top of the line A/C package stands out
in the market. Bring your A/C station into the
1990's with the 94Q package.
~y
“Ocean ‘1st Plunge’ Package’’
Bobby Ocean Inc.

Primary cuts: 10
Total cuts: 10
Terms: Buyout
Market exciusive? No
Delivered via: Analog tape/DAT
First offered: 1984
Subscribers: 100
introductory special package provides 10
fully produced IDs, stagers, sweepers, liners
— your choice. Gives instant life to ali formats.
-y
“QOcean ‘image Base’ Package’’
Bobby Ocean Inc.
Primary cuts: 10
Total cuts: 10
Terms: Leased
Market exciusive? Yes
Delivered via: Analog tape/DAT
First offered: 1988
Subscribers: 100
IDs, sweepers, liners, stagers, and music
for your promotion's overall identity and image
perception. Aggressive, professional, clean,
and entertaining.

‘‘Oldies 94.9”’
TM Century

Primary cuts: 17
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1992
Subscribers: 20
Oldies package for KODZ/Dallas.

~

ll1 FM!!
JAM Creative Productions, Inc.
Primary cuts: 25
Terms: Leased
Market exciusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

CHR jingies with personality, created for Bri-
tain's national “BBC Radio 1 FM" network.
High energy and contemporary.

.

‘‘Original Music"’
JDK Music Production

Primary cuts: Varies
Total cuts: Varies
Terms: Leased
Market exciusive? Yes
Delivered via: Analog tape/DAT
Original music packages created specifically
for each station. No ‘retread” packages,
therefore no compromises for your station.

. 4

*‘Original Music Production”’
Silvertree

Terms: Buyout/leasad
Market exciusive? Yes
Delivered via: Analog tape/DAT
First offered: 1984
Original music production. Radio IDs/
Jingles/advertiser jingles.

gy

‘*‘Philadelphia Country’’
TM Century

Primary cuts: 17
Terms: Leased
Market exciusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1987
Subscribers: 50
AC Country package with quick cuts and
great transition cuts. Full orchestra used on
the tracks.

.
‘““Power 93 WFLZ"’

Toby Arnold & Associates

Primary cuts: 13
Total cuts: 99
Terms: Buyoul/Leased
Market exciusive? Yes
Deiivered via: Analog tape/DAT
First offered: 1991
The hottest CHR/Urban Package ever creat-
ed for the hottest station in America, Tampa
Bay's WFLZ, Power 93.

“‘Pro Basics’’

T™ Century

Primary cuts: 13

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/DAT/CD
Subscribers: 40

‘‘Proton’’

T™M Century

Primary cuts: 15

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/CD/DAT
First offered: 1989

Subscribers: 65

‘‘Pure Magic - AC”’
Thompson Creative

Primary cuts: 16 basic cuts
Terms: Leased

Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

tion identification? Adaptable to all image lines.
Inciudes a “love songs" cut.

‘“Q Cuts”’
JAM Creative Productions, Inc.

Primary cuts: 16

Terms: Leased

Market exciusive? Yes
Delivered via: Analog tape/DAT
First offered: 1989

Q-95/Detroit and is now heard on scores of
AC, Country and Oidies station.

‘‘Radio Sales Support’’

Tom Hayes Talent

Terms: Leased

Market exciusive? Other: Volume of order
determines exclusivity

Delivered via: Analog tape

First offered: 1/92

ment services. Customized for local radio
sales departments. New business develop-
ment consultants for radio.

‘‘Real Country”’

JAM Creative Productions, Inc.
Primary cuts: 15

Terms: Leased

Market exciusive? Yes

Delivered via: Analog tape/DAT

First offered: 1991

by, SMN's “Real Country” format. The cus-
tomized jingles are avalable to SMN “Real
Country” affiliates.

WPRO/Providence; Full-Service.
-

Classic CHR jingies.
-

Do you want that extra sparkie in your sta-

. 4

This hot-A/C package was created for

gy

Broadcast writer/producer/sales develop-

-

The package was designed for, and is used

RaR PROGRAM SUPPLIER GUIDE ‘92 » 79



seie el s 48 2

Foe=

JINGLES & IDs

P
R

‘‘Reel Country Jingles”’
Reel Good Productions

Primary cuts: 12
Total cuts: 50+
Updated: On request
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1988
Subscribers: 10+
Contemporary Country jingles: real instru-
ments, real people, real good! First produced
for KIKK-FM/Houston; now in all market sizes.

.
‘“‘Right On Q”’
JAM Creative Productions

Primary cuts: 16
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1/91
Hot AC package, the follow-up to our widely
used “Q Cuts” package. Created for Q-95/

Detroit.
~

‘“‘Rock 'N’ Roll Classics”’
TM Century

Primary cuts: 12
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1991
Subscribers: 10

Oldies-based AC.

.

‘‘Rock Connection”’
JAM Creative Productions, Inc.

Primary cuts: 10
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991
A package of vocal jingles and instrumental
sounders for stations with an album rock
edge. Created for KSPN/Aspen.

~

‘‘Scorchers-CHR’’
Thompson Creative
Primary cuts: 11 basic cuts
Terms: Leased
Market exclusive? Yes
Dellvered via: Analog tape/DAT
First offered: 1989
The high-energy package of the 90's. Bold-
ly tell your listeners who you are! Call Thomp-
son Creative in Dallas for Scorchers!

‘‘Seattle/Portland CHR"’
Thompson Creative
Primary cuts: 20 basic cuts
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1989

How different can a CHR jingle package be?
These cuts are unique and one of a kind, only
from Thompson Creative.

gy

‘‘Signature Broadcast
News Themes’’
Dale Baglo Broadcast
Primary cuts: Nine
Totsl cuts: 45
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 8/89
News, sports, weather, traffic, talk, busi-
ness, election, and bulletin intros and beds.
An information theme to tie your station sound

together.
-~

‘“Sky-Trax’’
JAM Creative Productions, Inc.
Primary cuts: 18
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

A light A/C package which includes posi-
tioning ID's, as well as image songs for dif-
ferent dayparts. Compatible with “Omni-Trax"

series.
.

‘““Something Completely
Different’’
Mainstreet Productions, Inc.
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT

Custom and syndicated packages. Un-
jingles that earn their place on your air — they
work for you. Really! Cut-through creativity.

.

‘“Sonovox Jingles’’
PAMS Productions/CPMG
Primary cuts: 10+
Terms: Leased
Market exclusive? Yes (optional)
Delivered via: Analog tape/DAT
First offered: 1957
Subscribers: 1000+
How can '50s technology sound better than
today's digital vocoders, samplers, etc.? Re-
shape any instrument or sound into words.

PHONE NUMBER INDEX '
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‘‘Spirit of New England’’
JAM Creative Productions, Inc.

Primary cuts: 25
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1989

BPME Gold Medallion Award-winning
Ppackage for full-service and news/talk sta-
tions. includes sounders, production beds and
short ID's.

gy

‘‘Starpower — CHR/Hot AC”’
Thompson Creative
Primary cuts: 15 basic cuts
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

Fun, mermorable jingles piloted for KSRF/
San Antonio and KCPX/Salt Lake City. Great
for CHR and Hot AC alike.

.

‘‘Station 1.D.’s”’
Philadelphia Music Works, Inc.
Total cuts: Varies, usually 21
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 12/90
Subscribers: 25
PMW specializes in low-cost ID packages,
priced under $2,000. Special packages de-
veloped for satellite formats.

o
‘“Station ID Jingles/
Custom Song Remakes’’
Studio 53 Production
Terms: Buyout
Market exclusive? Yes

Dellvered via: Analog tape/DAT
First offered: 1987

gy

‘“Station IDs”’

ARCA (Audio Recording
Corporation of Arkansas, Inc.)
Terms: Buyout

Market exciusive? Yes

Delivered via: Analog tape/DAT

First offered: 12/76

4

‘‘Station IDs”’
Philadelphia Music Works
Total cuts: Varies (usually 21)
Updated: Never
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 12/90
Subscribers: 25

PMW specializes in low-cost ID packages
priced under $2000. Special packages de-
veloped for satellite formats.
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‘‘Station IDs & Jingles’’
LaBov & Beyond Music Productions
Total cuts: 10-20
Updated: As needed
Terms: Buyout
Market exciusive? Yes
Delivered via: Analog tape/DAT
First offered: 9/81
Create and produce custom music pack-
ages for television stations, radio stations, and
broadcast advertisers throughout the country.

-y

‘‘Station IDs &
Commercial Jingles’’
Sound Creations Prod.
Terms: Buyoul/leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 2/12/85
Original music production for station IDs and
commercial jingles.

>

‘‘Steamroller‘*
TM Century
Primary cuts: 20
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1989
Subscribers: 25
CHR/Dance jingles.

e

‘‘Sunset Boulevard’’
JAM Creative Productions

Primary cuts: 14
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 5/90
Soft AC IDs featuring contemporary synthe-
sizer sounds and sax. Created for KBIG/Los
Angeles.

‘‘Synchronism’’
T™M Century

Primary cuts: 20
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1986
Subscribers: 110
Produced for KLUV/Dallas; Oidies.

‘“Talk Action”’
JAM Creative Productions, Inc.
Primary cuts: 18
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

Contemporary music for Talk stations to use
as themes, sounders and promo beds. Heard
on WLS-AM & FM/Chicago. KRLD/Dallas-Ft.
Worth, and many more.

-

‘‘Talk Radio WABC’’
TM Century

Primary cuts: 17
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1989
Subscribers: 35
For WABC/New York; Talk.

~
‘“TechnoConnectors’’
Thompson Creative

Primary cuts: 10
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

Unique ‘“non-jingles” combining the best
qualities of sweepers and jingles. Renegade in
approach and appeal. Creation supervised by
Mark Driscoll.

. .l

w

‘‘Total Autonomy”’
Bobby Ocean Inc.

Primary cuts: 10
Total cuts: Varies
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1987

Package is totally designed by the program-
mer — no “cookie cutter,” prefab clutter. Fully-
produced; all original.

‘A Touch of Christmas”’
JAM Creative Productions, Inc.

Primary cuts: 9
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991
An economical way to add a special sound
to your IDs during the holiday season. In-
cludes short seasonal ID's and a promo bed.

“Turbo-Z2"’
JAM Creative Productions, Inc.

Primary cuts: 30
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1989
High-energy CHR ID's created for Z-100/
New York. Includes shotguns, morning show
material and specialty cuts.

(‘2 Km|!!
JAM Creative Productions, Inc.

Primary cuts: 20

Terms: Leased

Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1990

created for KOOL 105/Denver and Fox 97/
Atlanta. The follow-up and companion to our
"Be Kool" series.

““U.S. One”’

TM Century

Primary cuts: 19

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/CD/DAT
First offered: 1990

Subscribers: 10

vocal style at station's request.

‘“‘Ultimate Authority”’

T™ Century

Primary cuts: 30

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/DAT/CD
First offered: 1989

Subscribers: 25

“‘Ultrapower CHR"’
Thompson Creative

Primary cuts: 18 basic cuts
Terms: Leased

Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1990

statement cuts with power! Ultrapower is big,
ultrapowerfull

‘“Variety - AC”’
Thompson Creative
Primary cuts: 18 basic cuts
Terms: Leased

Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991
Subscribers: One

menu of cuts for AC stations playing a “vari-
ety" of music. Adaptable to any image line.

‘“Velvet’’

TM Century

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/CD/DAT
First offered: 1990

Subscribers: 10

beat vocals.

Contemporary IDs with an oldies flavor,

-

AC Country package. Male or male/female

"_‘r?"

WCAU-AM/Philadelphia; Talk.
~ g

Quick shotguns, transition culs, positioning

This new package gives you the perfect

Soft AC package with full orchestra and up-
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‘‘Voice-Pipes and Production’’
Chuck Jackson Productions

Primary cuts: 20
Total cuts: 40
Updated: Monthly
Terms: Buyout
Market exclusive? No
Delivered via: Analog tape/DAT
First offered: 4/19/84
Subscribers: 3
Voice tracks, station ID's, image liners,
promos, buffer, NAC, AC, Classical, Oid-
les, Urban, Jazz. Male/Female voices.

. 4

‘““WBBM-AM”’
TM Century

Primary cuts: 20
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1992
Subscribers: 15

1992 package for Newstalk, WBBM-AM/
Chicago.

-

‘““WHDH Package’’
TM Century
Primary cuts: 36
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1990
Subscribers: 15

WHDH/Boston; Talk.

WNSR
Mixl0S

‘““‘WNSR ’92"’

TM Century

Primary cuts: 15
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1991
Subscribers: 5
The newest jingles for Hot AC WNSR
(Mix 105)/New York.

‘““WPLJ ’91”’

TM Century

Primary cuts: 19

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/CD/DAT

First offered: 1991

Subscribers: Five

CHR for WPLJ/New York.

A 4

‘“‘WPLJ ’92"’

TM Century

Primary cuts: 20
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/CD
First offered: 1992
1992 package for WPLJ/New York. Pack-
age for Scott Shannon; CHR.
gy
‘““WRMF - South Florida’’
Thompson Creative

Primary cuts: 14 basic cuts
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1991

The perfect package to transform a '70s
style AC station Into the 1990’s. Most short
ID's — highly adaptable to relyric.

-

‘“‘Z-Force’’
JAM Creative Productions, Inc.

Primary cuts: 17
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1990
High-energy CHR ID's created for New
York’s Z-100. Includes special jingles for the
moming show.

VOICE TALENT

‘“‘Big Boy Sound’’
Thompson Creative
Primary cuts: Sold by number of cuts or page
Terms: Buyout
Market exclusive? Market exclusive
Delivered via: Analog tape/DAT
First offered: 1991

Thunder throat! For station promo or com-
mercial clients, the Big Boy Sound will blow
you away. Fully produced or raw voice.

-

‘“‘Broadcast Spots And
Promo Voiceovers’’
Tom Hayes Talent

Delivered via: Analog tape

Voice, write, produce radio spots and pro-
mos. Specializing in new business develop-
ment. Also, TV voices.

808 BRONIN

VOICE TALENT & PRODUCE

‘‘Bob Brown’’

Brown Spots, Inc.

Terms: Leased

Market exclusive? Yes

Delivered via: Analog tape/DAT
Radio/TV ID’s. Automotive, promotional,

sports, agency. Nationwide credits -phone

patch. Next/'same day delivery. Fully pro-

duced or voice only.

‘““Chris Clausen Voice-Overs’’
Clausen Communications, Inc.
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT

Custom network-quality voice-overs for
radio and TV stations. Specializing in ID’s,
sweepers, promos and commercials. Over-
night service.

DAVID CHR

\‘heh Trax

‘‘David Christian
Tech Trax’’
David Christian Tech Trax

Terms: Per page/per package/monthly

retainer

Market exciusive? Yes

Delivered via: Analog tape

Subscribing stations: 5
Promos/sweepers/IDs; dry or fully

produced.

‘“‘Commercial V.0. Talents &
Production Services’’
Brown Spots, Inc.
Terms: Lease or buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
National quality male & female voicing tal-
ents, digital EFX, dynamic productions deliv-
ered in full stereo or voice only. Phone patch.
N
‘“‘Mitch Craig Sweepers/
Promos 92°’
Mitch Craig Productions

Total cuts: Unlimited
Terms: Leased
Market exciusive? Yes
Delivered via: Analog tape

The wvoice of top radio and TV stations
around the world . . . all formats voice-only or
produced . . . ovemight!
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**Custom Voiceover For Radio,
ID’s, Liners, Promos’’
Jeff Davis Productions

Terms: Retainer based
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1988

Jeff Davis Productions supplies radio sta-
tions with voiced ID's, liners and promos. We
supply either cold voiced or produced.

gy

“‘Cut-Throat Talent’’
Mainstreet Productions, Inc.
Terms: Buyout/retainer
Market exclusive? Yes
Delivered via: Analog tape
Budget-sensitive rates for a versatile major
market voice that “cuts through” the clutter.
Pager response. Ovemight tumaround.

-y

‘‘Jim Cutler Voice Overs’’
Jim Cutier Creative Radio - Boston
Terms: Monthly or per page
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1987
Subscribers: 72
Voice of WLVI-TV, Coca-Cola, and great
radio stations in America and Europe.

~

*‘Mark Driscoll Productions’’
Mark Driscoll Productions
Updated: Daily
Terms: Leased for specific term
Market oxclusive? Yes
Delivered via: Analog tape/DAT
Subscribing stations: 150
Voiceover and creative services, custom
marketing consultation.

-

‘‘Dick Ervasti Voice-Overs’’
Dick Ervasti Productions
Updated: As client requires
Terms: Leaseds
Market sxclusive? Yes
Delivered via: Analog tape
First offered: 1987
Subscribers: 106
The one voice heard in Australla, all of North
America, and throughout Europe . .. daily!
There's only ONE Dick Ervasti!

‘‘Happy Hare Radio and
TV Theater’’
Happy Hare Radio and TV Theater

Primary cuts: 12
Updated: As needed
Terms: Buyoul/leased
Market exclusive? Yes
Delivered via: Analog tape
First offered: 11/91
Produces liners for radio and stations ID's
and TV voicing for all circumstances.

gy

*‘Brian James Productions’’
Brian James Productions

Market exclusive? Yes
Delivered via: Analog tape/DAT
Subscribers: 85

Voiceover service customized to your sta-
tion. Produced or dry tracks.

-y

‘‘Danny Jensen Productions’’
Danny Jensen Productions

Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1/92
Subscribers: Two
Voiceover ID's, liners, promos, sweepers,
commercials.

~ugE—
b of

** Joe from Chicago’

Says Stuff”’

Caffmanna Communicorp
Terms: Buyout

Market exclusive? Yes (if you wish)
Delivered via: Analog tape

First offered: 1973

Subscribers: 10 (plus 40 million
cable households)

Strange, yet authoritative and compeliing
pronouncer announces station IDs, slogans
and disclaimers, positioning phrases, vocal
sounders and other verbal stuff.

.y

‘‘Joe Kelly’s Voice-Overs’’
Joe Kelly Creative Services

Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1980
Subscribers: 100+
Voice-Overs and Customized Production for
AOR, CR, N/T and AC.

A 4

‘‘Kendall Energies, Inc.”
Kendall Energies, Inc.

Terms: Monthiy/yearly contract
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1986
Subscribers: 75

Specializing in quality custom production of
promos. Fully produced, creative, fast and
reasonable. Flexible terms with nationally
known voice.

‘‘Kenetics Kuts’’

Kenetics Radio Entertainment
Totai cuts: 15

Updated: On request

Terms: Buyout

Market exclusive? Yes

Delivered via: Analog tape/DAT

First offered: 2/89

Subscribers:

by New York area voiceover pros.

*‘Lasting Impressions’’
Laugh-Trak Media Services
Primary cuts: As needed

Terms: Buyout

Market sxclusive? Yes

Delivered via: Analog tape
First offered: 10/90

impressions and character voices . . . perfect
for drops, IDs, show opens, and intros.

‘‘Madame of Radio and VO’s”’
Jo ‘““Madame’’ Maeder

Market exclusive? Yes
Delivered via: Analog tape/DAT

Maeder could sell a crutch to a crooked crab."”

*‘Chuck Martin”’
Chuck Martin Enterprises

Market exclusive? On reuest
Delivered via: Analog tape

mos, and IDs.

“Mr. Warm and Fuzzy”’
Thompson Creative

Primary cuts: Sold by cut or pages
Terms: Buyout

Market exclusive? Yes

Delivered via: Analog tape/DAT
First offered: 1991

or station. Believable! Fully produced or raw
voice track only.

‘‘Bobby Ocean’’
Bobby Ocean Inc.

Market exclusive? With contract
Delivered via: Analog tape/DAT

Station signature voice and producer.

‘*“‘Position This’ by
Mitch Phillips’’

Mitch Phillips

Terms: Per individual agreement
Market exclusive? Yes

Delivered via: Analog tape
First offered: 1981
Subscribers: 25

image voice for AOR, CR, News/talk, AC.
Position this! Call today.

Kreative liners and station promos, voiced

-

More than 100 male and female celebrity

g

Curvaceous spark for all formats. “Jo

e — f

Clio award-winning voiceovers, liners, pro-

~

Warmth! A voice that truly sells your product

a4

Legendary voiceover and production artist.

T

Warm and powerful, versatile & believable
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“‘QuicTrax”’
Dick Summer Communications
Terms: Cash/barter
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1988
Subscribers: Varies

Network quality commercial voiceovers by
Dick Summer

.

‘‘Radio Commercial Creative
& Production’’
Sound Concepts, Inc.
Delivered via: Analog tape

We create and produce radio commercials.
We provide all copywriting, talent casting,
studio time, sound effects and library music.

~y
‘‘Radio Spots TVIVO’s’’
Pat Appleson Studios, Inc.
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT/
optical disc
First offered: 1972
gy

““Mr. Mike Ratfone’’
Grump Industries
Updated: Daily
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1/91
Subscribers: 5

A Nick at Nite-type voice talent with creative
copy.

‘‘Recording Studio’’
The Image Generators
Terms: Leased
Market exclusive? No
Delivered via: Analog tape/DAT
First offered: 1981

Spot production studio & voices.

gy

‘‘Randy Reeves’’
Randy Reeves, Voice at Large

Market exclusive? Yes
Delivered via: Analog tape

Specializing in ID's, sweepers, and promos
for adult formats. Multi-track production
facilities. Dual-voice male/ female tracks
avalliable. -~

‘“‘Sensibie Sound’’
Capitol Media
Terms: Leased for a specific term
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1/92

National sound at affordable “by-the-liner”
rates. Targeted to small markets and stations
that are budget conscious.

-

‘‘Station ID’s/Liners And
Commercial V/O.”
Phil Brewer/Vocal Interpretations
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape
First offered: 4/91

Customized station ID's/liners and promos
delivered dry voice. Monthly and package
rates avallable, all market exclusive. Also com-
mercial V/O.

gy

‘‘Station ID’s/Sweepers’’
Douglas Creative Services/
John Douglas
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape

Emmy and Addy Award-winning national
voice for Sears, Ponderosa & UniRoyal Tires.
Specializing in ID's/sweepers, promos for AC
& Country stations.

‘‘Station Image Voice’’
Kris Stevens Enterprises

Terms: Annual retainer/one-time service
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1989
Subscribers: 100+

For exceptional on-air promos/sweepers,
engage Kris Erik Stevens's talents. His unique
presentation has enhanced images of leading
stations worldwide.

.
‘“Talent Bank”’

GMI Broadcast Services

Primary cuts: Unlimited
Updated: At client station's discretion
Terms: Customized packages/terms
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1/91

Major market voice talents plus GMI's cus-
tom production, all format styles, cold or pro-
“duced. Affordable rates.

g
““Johnny Thomas Voices’’
A1A Searchlight

Primary cuts: 15
Total cuts: 15
Updated: Monthly
Terms: Buyout
Market exclusive? Yes
Delivered via: Quality cassette
First offered: 1985
Subscribers: 150
Famous character voices for jock intros/
outros and phone calls.

.y

‘‘Urbanizer 4’
Mitch Craig Productions
Total cuts: Unlimited
Updated: As needed
Terms: Leased
Market exclusive? Yes
Delivered via: Analog
The premier Urban radio voiceover talent
available for one-shot packages or monthly
retainers.

MARK DRISCOLL PRODUCTIONS

Sweepers, 1Ds, Promos

CHR-AOR-Urban-AC-
Country-Oldies

m

p

“THE MEDIA LAB”
CUSTOM RADIO & TV VOICEOVERS

(215) 237-3131

THE ““VOICE PRINT”
OF WINNERS

Call for 92 demo,
market avails and rates
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‘“The Voice Over America’’
John Driscoll

Terms: Monthly retainer fiat fee,
or a per-cut price
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1973
Subscribers: 70+
The legendary voice of WCFL and Ten Q. In
the 1980’s he pioneered vocal sweepers for
Malrite; now he's THE voiceover America.

‘‘Voice Talent Audition
Service”’
Producers’ Audition Hotline, Inc.

Total cuts: 100+
Updated: Monthly
Terms: Negotiated talent fees
Market exclusive? No
Delivered via: Phone
First offered: 1986
Voiceover talent demo'd by phone. Mid-
Altantic, LA & MY lines gives access to major
voice talent.

‘‘Voice With An Attitude’’
BC Productions & Associates

Terms: Per piece or annual contract
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1/92

ID/sweeper/promo service for all formats.
Fully produced or voice only. Reasonable
rates. “Put some attitude in your station.”

‘“‘Voice-Pipes And Production *’
Chuck Jackson Productions

Primary cuts: 20
Totai cuts: 40
Updated: Monthly
Terms: Buyout
Market exclusive? No
Delivered via: Analog tape/DAT
First offered: 4/19/84
Subscribers: 3
Professional male and female voices for
commercials and promos, stations ID's and
production. All formats.

‘“Voiceover Service'’
CT Productions

Terms: Yearly contract
Market exclusive? Yes
Delivered via: Analog tape
First offered: 3/86
Subscribers: 37
Voiceover service for radio. Custom IDs,
promos, and positioners.

‘‘Voices/Narration’’
Voices

Terms: Negotiated
Market exclusive? Yes
Delivered via: Analog tape/Audio cassette
(if ordered)

Widely-recognized voice for liners, breaks,
narration; development of Station promotion,
client pitches.

‘‘Voiceworks Studios’’
Voiceworks Studios

Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1984

Spot production, custom music and voice-
over services for advertising agencies, adver-
tisers, and radio stations.

‘“‘Western Front Productions”’
Western Front Broadcasting

Updated: As necessary.
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1/91
Major market voices for ID’s, liners,
sweepers, promos, radio and TV spots. Any
format, any market, at good rates.

‘‘Steven B. Wiillams Productions”’
Steven B. Williams Productions
Terms: Leased
Market exclusive? Yes
Delivered via: Analog tape/DAT/digital
telephone transfer

Voiceover IDs liners and promos. Com-
puterized & digital recording. Overnight deliv-
ery available.

“Woif Trax’’
Denny Somach Productions
Terms: Leased
Delivered via: Analog tape
First offered: 1991
The world’s most famous announcer, Wolf-
man Jack, is available to cut liners, IDs, pro-
mos, etc. for your Station.

SOUND EFFECTS

‘“‘Ambience Series 3000’
Sound Ideas
Primary cuts: 200
Terms: Buyout
Market exclusive? No
Deiivered via: CD
First offered: 1989
200 digitally recorded ambience sounds,
each four minutes long, on 12 compact discs.

‘“‘Cieen Sweepers’’
Reel Good Productions, Inc.

Primary cuts: 100
Total cuts: 200
Terms: Leased
Market exclusive? Limited market exclusive
Delivered via: Analog tape/DAT/CD
First offered: 9/90
Subscribers: 50+

Sweeper effects for the aduit format of the
nineties. Cleen. Designed around a system
that works for production & programming.

‘“Gateway CD Sound Effects’’
Dave Dworkin’s Ghostwriters

Primary cuts: 277
Total cuts: 286
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 1/88
Subscribers: 600
A low-priced but good quality collection with
a wide variety of effects on three CDs. Money-
back guarantee.

‘‘General Series 6000
Sound Effects Library’’
Sound Ideas
Primary cuts: 6000+
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 4/92
This spring Sound Ideas will introduce the
largest, most complete digital general sound
effects library yet recorded. Call for details.

‘“‘Hollywood Edge Sound
Effects Library”’
Hollywood Edge Sound
Effects Library

Primary cuts: As needed
Total cuts: As needed
Updated: Bimonthly
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 1989
Subscribers: 100
The S/EFX library Oliver Stone calls “the
best without a doubt” and Martin Scorsese
describes as “excellent.” (800) 292-3755.

““‘Hollywood Series 4000°’
Sound Ideas

Primary cuts: 2200
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 8/90

2200 digital effects, five CDs. Hollywood
gives you sounds associated with classical
cartoon animation and well-known motion
pictures.
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SOUND EFFECTS

“KPM Sound Effects 8-CD Set’’
Associated Production Music

Total cuts: 700
Terms: Buyout
Market exclusive? No
Detivered via: CD
First offered: 1991
KPM Sound Effects 8-CD set offers 700
digitally recorded effects which offer a wide
range in user-friendly format.

.
‘“‘LucasFilm Sound Effects
Library”’
Sound Ideas

Primary cuts: 470
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 4/89

Six-CD co-production between LucasFim
and Sound Ideas. Sounds include industry,
jungle animals, Earth's elements, aircraft
carrier, high-performance vehicles.

.

‘‘Major Records Sound Effects
Collections’’
Dave Dworkin’s Ghostwriters

Primary cuts: 500
Total cuts: 500
Terms: Buyout
Market exclusive? No
Delivered via: CD

A very wide variety of effects on eight CDs.
Money-back guarantee.

.

‘““Network Sound Effects Library”’
Network Music

Primary cuts: 4000
Updated: Monthly
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 1985
Sound effects — 50 compact discs contain-
ing more than 4000 effects with frequent up-

adates.
“v

““0’Connor Digital EFX”’
Dave Dworkin’s Ghostwriters

Primary cuts: 300
Total cuts: 300
Terms: Buyout
Market exclusive? No
Delivered via: CD
A high-quality collection ideal for indexing
CD players. Two CDs with a money-back
guarantee.

“Omni FX Series One’’
Omnimusic

Primary cuts: 861
Total cuts: 861
Terms: Buyout
Market exclusive? No
Delivered via: CO
First offered: 1989
Subscribers: 27
Twelve-CD digital SFX library with individual
and environmental effects: automotive, sports,
urban, household, airport, people, emergen-
¢y, construction, event, farm.

[ ‘st LR}
TM Century

Primary cuts:
Total cuts: 792
Terms: Buyout/leased
Market exclusive? No
Delivered via: CD
Sound effects in a giant package.

T.M.

‘““Super Radio Drops ’’
CB Radio Entertainment

Primary cuts: 300
Total cuts: 600
Updated: Three months
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape
First offered: 9/91
Subscribers: 30
Vocal drops, SFX, music. For use mainly in
morning drive. Also used for production,
sweepers and 1.D's.

gy
“Ultimate SFX’s ”’
Toby Arnold & Associates

Total cuts: 900
Terms: Buyout/leased
Market exclusive? No
Delivered via: CD
First offered: 1988
Subscribers: 200+

Real life and electronic SFX library including
news bed's, comedy, specialty business,
household, sports, transportation, city, coun-
try and more. -

‘“‘Wheels Series 5000°’
Sound Ideas

Primary cuts: 3000
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 4/91

Showcases 25 late-model cars, trucks, long
pass-bys, and approximately 140 interior/ex-
terior sounds per vehicle. 3000 effects, 24
CDs.

‘““The Works”’
Distributor: Toby Arnold
& Associates

Total cuts: 936
Terms: Buyout/leased
Market exclusive? No
Delivered via: CD
First offered: 1991
Subscribers: 100+

Nothing works better than “The Works."
Real life digital SFX’s, business, household,
sports, novelty, specialty, city scapes, com-
edy, vocals, and more.

~ SONG LIBRARIES
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““AIC Current Express’’
Music Director Programming
Service

Primary cuts: 20
Updated: Twice monthly
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/DAT
First offered: 1990
Subscribers: 87
Stations receive the new Breakers and De-
buts on R&R's AC chart at a quarter the cost of
CD service.

.

“AIC Safest Oldies Library’’
Music Director Programming
Service

Primary cuts: 800
Total cuts: 1313
Updated: Annually
Terms: Buyout
Market exclusive? No
Delivered via: Analog tape/DAT
First offered: 1984
Subscribers: 2000+
Fifty-six reels of auditorium-tested safest AC
oldies from 1955-1990. New reels just added.

. ol

‘‘Adult Contemporary Compact
Disc Music Library”’
Bonneville Broadcasting System

Primary cuts: 1700
Total cuts: 1700
Updated: Monthly
Terms: Buyout/leased
Market exclusive? No
Delivered via: CD
First offered: 9/89
Original AC music library ideal for Soft AC,
Lite Rock, AC Mix, Classic Hits, or AC Rock
stations. Digitally recorded.
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““Air Force One’’

Far West Communications
Updated: Upon request

Terms: Leased

Market exclusive? Yes

Delivered via: DAT

First offered: 1989

Digital audiophile library customized to sta-
tion’s music list in any configuration desired.
No wasted cuts; unlimited service; all formats.

g

‘‘Auditorium Music Test Tapes’’
Hooks Unlimited

Primary cuts: 18,000

Total cuts: 18,000 Updated: Monthly
Market exclusive? No

Dellvered via: Analog tape/CD/DAT

First offered: 1988 Subscribers: 200+

Quality auditorium test hook tapes. Digitally

produced hooks. Clear sound, consistent

‘“‘Basic Gold Pop Oldies Library”’
Music Director Programming
Service

Primary cuts: 2500+
Total cuts: 2500+
Updated: Annually
Terms: Buyout
Market exclusive? No
Delivered via: Analog tape/DAT
First offered: 1976
Subscribers: 2500+
Reels are set up yearly from 1955-1990.
AC/CHR available. Buy as few or as many
reels as you need.

““CD Classics — Oldies Format’’
PAMS Productions/CPMG
Primary cuts: 1800
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 1991

Clean, carefully remastered hits of the '50s,
'60s, and '70s on 80 CDs. Coming soon: AC/
CHR hits of the '80s.

‘‘Chartbreakers Music Service’’
Bonneville Broadcasting System

Updated: Monthly
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 2/91

Monthly Adult Contemporary current/recur-
rent update service on CD; 100% digitally re-
corded using Bonneville's exclusive True-
Source process.

‘“‘CHR Oldies”’
Music Director Programming
Service

Primary cuts: 300
Total cuts: 521
Updated: Annually
Terms: Buyout
Market exclusive? No
Delivered via: Analog tape/DAT
First offered: 1390
Subscribers: 52
Library contains CHR hits from the late '70s
through 1990. An excellent starter package.

length.

TOP HITS U.S.A.

Weekly/Monthly hit updates in A/C - CHR and
Country as low as $16.95/wk or $49.95/mo!

BROADCAST CD LIBRARIES
A/C, Solid Gold, CHR/Rock, Lite A/C or Country
as low as $1995.00 for 1,000 cuts! (Even lower
special rates may be available.) Trade-in allow-
ance on any Bonneville, Halland or TM Century
CD music library subject to certain rules and
limitations. Call RPM for a catalog and details.

Toll-Free 50 States & Canada

800-521-2537

FAX: 313-681-3936

CD LIBRARIES & WEEKLY HITS!

ULTRA-Q AUTO CUE & INDEX 2-3 CUES
Ultra-Q Radio Discs features Ultra-Q EOM tones (20khz @-35db) and
Index 2-3 signals. Compatible with every CD automation and playback
device including Auto-Seg, Dennon and others using Index 2-3 cues.

The Ultra-Q system requires an adapter card ($99.00) which can be used
with any CD player, multiple or single disc. Ultra-Qdelivers arelay closure
atthe end of each cut then places the CD player in pause and advances
to the next cut....all automatically!

If you use taped music, directly replace troublesome tape decks with
multiple CD players and keep your present control equipment. Many
stations have already done this with excellent results.

HIGHEST QUALITY SERVICE SINCE 1970!

RPM has proudly served broadcasters since 1970. You can expect state-
of-the-art quality and old-fashioned "customer is first" service. RPM is
100% owned by active on-site management. Top management is aiways
directly available to take care of your broadcast music needs!

ULTRA-Q

RADIO
COMPACT PROGRAMMING AND
”g@ MANAGEMENT, INC.

DIGITAL AUDIO
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‘‘Christmas Chartbreakers
Compact Disc’’
Bonneville Broadcasting System
Primary cuts: 23
Total cuts: 23
Terms: Buyout
Market exciusive? No
Delivered via: CD
First offered: 10/91

Includes 23 of the most popular holiday hits
ever recorded. Titles digitally remastered, pro-
viding crystal-ciear sound.

.

‘“‘Christmas Music On CDs”’
Music Director Programming
Service
Total cuts: 160
Updated: Every three years
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 1991
Subscribers: 112

Seven CDs will put you in the holiday spirit.
Usetul package for both Country and CHR sta-
tions.

>

‘“Christmas Music On Tape’’
Music Director Programming
Service
Primary cuts: 31
Total cuts: 219
Updated: Biannually
Terms: Buyout
Market exciusive? No
Delivered via: Analog tape/DAT
First offered: 1972

Adds depth to our seven CDs of Christrnas
music. Combination price available for stations
that buy analog reels and CDs.

.y

‘‘Country Gold Oldies Library’’
Music Director Programming
Service
Total cuts: 2000+
Updated: Annually
Terms: Buyout
Market exclusive? No
Delivered via: Analog tape/DAT
First offered: 1982
Subscribers: 865

Buy individual reels or the entire library of 68

reels — featuring more than 2000 country hits
from 1950-1990.

‘*Custom Music”’
RPI
Terms: Negotiable
Market exciusive? Yes
Deiivered via: Analog tape/DAT
First offered: 1991
Subscribers: 100+
Music made to order. Customn beds for pro-
mos, news, weather, IDs, jingles, etc.
~
‘‘Custom Oldies’’
Music Director Programming
Service
Terms: Buyout
Market exciusive? No
Delivered via: Analog tape/DAT
First offered: 1990
Subscribers: 100+
We custornize oldies from our mint condition
library. Send your want list for a price quote or
call collect (413) 783-4626.

.

‘‘Damn Good Programmers’’
Music Director Programming
Service
Primary cuts: 271
Totai cuts: 271
Terms: Buyout
Market exciusive? No
Delivered via: Analog tape/DAT
First offered: 1985
Subscribers: 198
A good music package, heavy on “stap
MOR artists.

~ g

‘“The Eighties’’
Halland Broadcast Services

Primary cuts: 700
Total cuts: 700
Terms: Buyout
Market exciusive? No
Delivered via: CD
First offered: 1992
AC/CHR library of best hits of 1980-1991.
All original hits by original artists. Approximate-
ly 700 songs on 40 CDs.

-

‘“Great Entertainers *’
M.O.R. Media
Primary cuts: 1500
Totai cuts: 1800
Updated: Quarterly
Terms: Buyout/lease
Market exclusive? Yes
Delivered via: Analog tape
First offered: 1988
Music library of exclusively pop
standard MOR selections with optional reels
of Big Band, Broadway, EZ selections.

X\ PHONE NUMBER INDEX
; Begins On
Page 106

‘‘Instrumental Christmas
Compact Disc’’
Bonneville Broadcasting System
Primary cuts: 16
Total cuts: 16
Terms: Buyout
Market exclusive? Yes
Delivered via: CO
First offered: 12/90

Customized instrumental collection of
Christmas classics with station fogo on disc
and full-color jewel case insert. Minimum
order: 500.

‘‘Master Service’’
Far West Communications

Primary cuts: 2400
Total cuts:
Updated: Monthly
Terms: Leased
Market exclusive? No
Delivered via: Analog tape
First offered: 1981
The original and best audiophile music
library, with 2400 basic cuts from record com-
pany masters and ongoing current service.

.
‘‘Oldies Libraries & Custom Lists *’
MSA

Primary cuts: 2700
Terms: Buyout
Market exciusive? No
Delivered via: Analog tape/Hi-Fi VHS
First offered: 1987
Both complete iibraries and custom lists are
available. Use us for hard-to-find oidies. Fast
service, great quality.

“Oldies Music’’
American Pie

Total cuts: 5000+
Updated: Twice annually
Delivered via: CD/cassette/vinyl

Thousands of titles available on CD, cas-
sette, and 45rpm records. 1940-1990s pop,
rock, R&B, and country.

. 4

‘‘Rock 'N’ Roll Graffiti’’
Halland Broadcast Services

Primary cuts: 1229
Total cuts: 1229
Terms: Buyout
Market exciusive? No
Delivered via: CO
First offered: 1990 Subscribers: 300+
Oldies library on CD covers 1954-1969. All
orniginal hit versions by original artists. Digitally
remastered; 1229 songs on 50 CDs.
~
‘‘Rock 'N’ Roll Graffiti’’
Music Director Programming
Service
Totai cuts: 1774
Terms: Buyout
Market exclusive? No
Delivered via: CO
First offered: 1990 Subscribers: 262
Eighty CDs of the '50s, '60s, and '70s. Li-
brary contains more than 1770 great hits at a
really low price.
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‘‘Saturday Night Oldies Party’’
Music Director Programming
Service

Primary cuts: 576
Total cuts: 576
Updated: Annually
Terms: Buyout
Market exclusive? No
Delivered via: Analog tape/DAT
First offered: 1988
Subscribers: 89
Hard-to-find hits from the '50s, '60s, and
early '70s on 17 reels. ideal for weekend spe-
cials, midday oldies hour.

‘“The Seventies’’
Halland Broadcast Services
Primary cuts: 545
Total cuts: 545
Terms: Buyout
Market exciusive? No
Delivered via: CD
First offered: 1991
Subscribers: 200+
AC/CHR Gold library of best hits of the '70s
(no disco!). All original hits by original artists;
30 CDs.

. 4

‘“The Seventies On CD”’
Music Director Programming
Service

Primary cuts: 545
Total cuts: 1774
Terms: Buyout
Market exclusive? No
Delivered via: CD
First offered: 1991
Subscribers: 200+
New package of 30 CDs updates the origi-
nal “Rock 'N’ Roll Graffiti” series. More than
500 AC/CHR hits from the '70s.

‘‘Song Libraries’’
Radio Programming &
Management
Updated: Annually
Terms: Buyout
Market exclusive? Yes
Delivered via: Analog tape/CD/DAT
First offered: 1970
Subscribers: 150
Programming and format services for AC,
Easy Jazz, EasyListening, MOR, Nostalgia,
Solld Gold; weekly CD service.

h

‘“Thompson’s CD Classics’’
Thompson Creative

Primary cuts: 1800
Terms: Leased
Market exclusive? No
Delivered via: CD
First offered: 1992
An excellent library of '50s, '60s, and '70s
oldies titles on 80 CDs. Carefully remastered.
Coming soon: '80s country classics.

Now, get custom TM Century
GoldDiscs, made to match your
playlist and your categories! The
songs in your studio will be only

those in your format!

Save money off “library” prices:
Pay only for hits you don’t
already have on CD! TM Century
custom CDs are 100% digital,
cloned from NONOISE™ GoldDisc™
Three or commercial CDs for the
very best quality. Fast delivery.

12 song minimum per order. $4 extra for each song

not on GoldDisc or commercial CD.

Call 1-800-TM Century for details.
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FULLTIME FORMATS

“AC (Adult Contemporary)’’
Music Director Programming
Service

Delivered via: Analog tape/DAT
Terms: Cash
Hosts: Stations supply their own DJs
Updated: weekly or twice monthly
First aired: 1974 Affiliates: 650+

Stations receive complete AC oldies library
with updates of currents every week or twice
a month.

“AC Mix’’
Bonneville Broadcasting System

Delivered via: TrueSource CD
Terms: Cash
Hosts: Stations supply DJs
First aired:2/90

Crosses all-time lines and tempo patterns,
mixing the best of the '60s, '70s and '80s with
today’s AC hits. Targets 25-44.

“ACIH”
Unistar Radio Networks

Delivered via: Satcom C5, T21
Terms: Cash/barter
Hosts: DJs supplied with service for some
or all dayparts
First aired: 2/82 Affiliates: 135

Bright, oldies-based AC featuring favor-
ites of the '60s, '70s, '80s and today, tar-
geted to 25-44 aduits.

‘‘Adult Alternative AC”’
Alternative Programming

Delivered via: Analog tape/Cassette
Terms: Cash
Hosts: DJs supplied with service
Updated: Weekly
First aired: 1985 Affiliates: 38
A light AC with traditional classics and a
“M-O-R Plus" option.

‘“Adult Contemporary’’
Alternative Programming

Delivered via: Analog tape/Cassette
Terms: Cash
Hosts: DJs supplied with service
Updated: Weekly
First alred: 1985 Affiliates: 52

A mainstream Adult Contemporary.

‘““Adult Contemporary’’
House Of Music

Delivered via: Analog tape

Terms: Cash

Hosts: Stations supply DJs

Updated: Weekly

First aired: 1979 Affiliates: 35
Comprehensive AC format library consisting

of currents (updated weekly), recurrents (up-

dated monthly), '80s hits and '60s and '70s

gold.

“‘Adult Contemporary’’
JSA Radio Network

Delivered via: Galaxy 3, T11
Terms: Cash
Hosts: DJs supplied with service
First aired: 6/89

A bright mix of contemporary hits from the
'‘80s and '90s with an uptempo personality-
driven on-air approach.

PHONE NUMBER INDEX \
Begins On
Page 106

‘‘Adult Progressive’’
Bonneville Broadcasting System

Delivered via: TrueSource CD
Terms: Cash
Hosts: Stations supply DJs
Updated: Every two weeks
First aired: 8/91
Vocal-intensive, the format that combines
soft AC vocals with a careful blending of light
jazz, and Bonneville’s custom music.

i
ROCKE ROLL
p—

““Adult Rock 'N’ Roll”’
Unistar Radio Networks

Delivered via: Satcom C5, T19
Terms: Cash/barter combination
Hosts: Station has option of using local
DJs for some or all dayparts.
First aired: 10/87 Affiliates: 62

Aduit rock 'n’ roll for 25-44 adults, with
the monster artists and very best rock hits
of '70s and '80s with flavoring of '60s and
today.

‘“Agri-Voice Farm Network’’
Tribune Radio Networks

Delivered via: Galaxy 2 T3
Terms: Barter
First aired: 1986 Affiliates: 85

Five-minute programs and one-minute fea-
tures dealing with farm and agri-business
delivered by Orion Samusison and Mark Arm-
strong.

Terrific Two=way Talk
Dadio Shows - Free!

You can broadcast Jack Anderson, Cousin Brucie
Morrow, Sonny Bloch, Desperate & Dateless, Doug
Stephan, Mary Beal, Bob James & Mechele George,
Jeff Brooks On The Road, Jerry Pippin, Dr. Michael
Broder, Mr. Greenthumb, Donald Carrow & Debra
Ray, Jim Paris, Chef Michael McDermottand more!

Now The Independent

Broadcasters Network

offers top quality, nationally re-
spected 2-way talk radio programs
at no charge, via Satcom C-1 and
Galaxy 2 satellites. 24 Hours! No
paperwork, no contracts. Run only
the shows you want. Call now!

813-573-4402
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““AM Only”’

Unistar Radio Networks

Delivered via: Satcom C5, T21
Terms: Cash/barter combination
Hosts: Station has option of using local
DJs
First alred: 2/87 Affiliates: 140

Original standard/pop hits of the '40s,
'80s, and '60s, targeted to 45-64 adults.

‘‘Beautiful Alternative’’
Alternative Programming
Delivered via: Analog tape/Cassette
Terms: Cash
Hosts: DJs supplied with service
Updated: Weekly/monthly
First alred: 1985 Affiliates: 32
An original artist Easy Listening format.
Vocal-to-instrumental ratio is flexible.

.y

“CITY-FM”’
Superadio
Delivered via: Satcom K2 T12
Terms: Cash/barter
Hosts: DJs supplied with service
First aired: 4/91

Hot AC format targeting 25-44 demo.
Designed to work specifically in competitive
Top 100 markets, where ratings performance
Is essential.

gy

““Classic Easy”’
Bonneville Broadcasting System
Delivered via: TrueSource CD
Terms: Cash
Hosts: Stations supply DJs

Classic Easy blends. Time-honored, fully-
orchestrated instrumentals and classic vocals;
75% instrumental, 25% vocal.

Begins On
Page 106

‘‘Classic Hits"”’
Bonneville Broadcasting System

Delivered via: TrueSource CD
Terms: Cash
Hosts: Stations supply DJs
First aired: 2/90

Custom-programmed Classic AC chart
selections from the '60s to the present,
targeted at 18-49 listeners.

Headl

‘““CNN Headline News’’

Unistar Radio Networks

Delivered via: Galaxy 1, T8

Terms: Cash/barter combination

Hosts: DJs supplied with service

First aired: 4/89 Attlliates: 116
Successful, fast-moving 24-hour audio

from CNN TV news channel, targeted to

25-54 radio news listeners.

COUNTRY

“Country”’

Unistar Radio Networks

Delivered via: Spacenet 3, TS

Terms: Cash/barter combination

Hosts: Station has option of using local

DJs in some or all dayparts

First aired: 2/84 Afflliates: 198
“Spectrum Country,” a mainstream

blend of modern Country goid and today’s

favorite country, targeted to 25-54 adults.

‘““‘Contemporary Rock & Soul”’
Color Radio Network

Delivered via: Analog tape/CD
Terms: Cash/barter combination
Hosts: Stations supply DJs

Original! Super-hip, relatable prime-demo
'90s positioning: variety music, info-tainment,
catchy new formatics, dynamic digitai imaging,
audience interaction.

g

“Country’’
House Of Music

Delivered via: Analog tape
Terms: Cash
Hosts: Stations supply DJs
Updated: Weekly
First aired: 1985 Affillates: 30
Comprehensive Country format comprised
of currents (updated weekly), recurrents (up-
dated monthly) and oldies from the '60s,'70s,
& '80s.
gy
‘‘Country”’
JSA Radio Network

Dellvered via: Galaxy 3, T11

Terms: Cash

Hosts: DJs supplied with service

First aired: 4/89 Affliiates:175
Contemporary Country format consulted by

Len Roberts, hosted by major market-quality

personalities. No commercial requirements

means uitimate local flexibility.

‘‘Country Alternative’’
Alternative Programming
Delivered via: Analog tape/Cassette
Terms: Cash
Hosts: DJs supplied with service
Updated: Weekly/monthly
First alred: 1985 Afflliates: 47
A modern Country format with optional AC
crossover and optional classic oidies.

.y

‘‘Country Gold"’
Music Director Programming
Service

Delivered via: Analog tape/DAT
Terms: Cash
Hosts: Stations supply their own DJs
Updated: Annually
First aired: 1982 Afflilates: 827

More than 2000 country hits on 68 reels,
from 1950-1990. Stations can choose entire
library or individual reels.

‘‘Easy Listening’’
JSA Radio Network

Delivered via: Galaxy 3, T11

Terms: Cash

Hosts: Announced with liners

First aired: 10/90 Atfliiates: 20
Instrumental-based format with up to 13

minutes each hour for local insertion. Melodic

and contemporary easy listening.

gy

‘‘Easy Mix’’
Bonneville Broadcasting System

Delivered via: TrueSource CD
Terms: Cash
Hosts: Stations supply DJs
Updated: Every two weeks
First alred: 7/91
A thoughtful 50/50 blending of soft vocals
with Bonneville's extensive custom music, and
a flavoring of today's best light jazz selections.
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‘“‘Lite Rock”’
FULLTIME FORMTS Bonneville Broadcasting System
Delivered via: TrueSource CD
:00 Terms: Cash

Hosts: Stations supply DJs

Yy COUN ' RY Updated: Monthly

1 L First aired: 2/90

““Format 41"’

Unistar Radio Networks

Delivered via: Satcom C5, T21

Terms: Cash/barter combination

Hosts: Station has option of using local

DJs in some or all dayparts

First aired: 4/84 Affiliates: 76
Music-intensive soft AC, targeted to

33-48 “money demo.”

‘“‘Hot Country”’
Unistar Radio Networks

Delivered via: Satcom C5, T19
Terms: Cash/barter combination
Hosts: Station has option of using local
DJs in some or all dayparts
First aired: 1/92 Affillates: 12

A new FM music-intensive format target-
ing 20-42 adults, featuring today’s hot
new country sounds without tired old stuff.

“‘Gold Plus’’
Far West Communications

Delivered via: Analog tape/DAT
Terms: Cash
Updated: Four reels per month
First aired: 1980

An energetic, non-metal oldies format with
music from the mid-'50s through the late '70s.
Averages 1200 songs in four categories.

‘‘Goldies"’
JSA Radio Network
Delivered via: Galaxy 3, T11
Terms: Cash
Hosts: DJs supplied with service
First aired: 9/90 Affillates: 50
All the hits from the post-Beatles era with :
sprinkling of '50s and early-'60s favorites
Service includes music library.

Ml

TAL AUDID

goldis:

OIGITAL AUDIO

‘‘HitDisc and GoldDisc’’
TM Century, Inc.

Delivered via: CD

Terms: Cash

Hosts: Stations supply their own DJs

Updated: Two CDs per week

First aired: 1986 Affiliates: 1750
Hits-of-the-week, recurrents, and oldies

on premium quality CDs. AC, CHR, AOR,

Urban, Country, and Oldies.

‘‘Independent Broadcasters
Network’’
Independent Broadcasters

Network
Delivered via: Satcom/Galaxy/Spacenet
Terms: Barter
Hosts: DJs supplied with service
Updated: Daily
First aired: 9/91 Affiliates: 133
A tull-service variety; 24 hours, seven days
per week. Two-way Talk network.

‘‘Interstate Radio Network”’
Tribune Radio Network

Delivered via: Galaxy 2 T3

Terms: Barter

Hosts: DJs supplied with service

Updated:

First aired: 3/88 Afflliates: S0+
Full-service weather, sports, and highway

information for interstate highway users —

entertainment and companionship for third-

shifters. Live overnight programming.

‘‘Kaleidophonics’’
Alan Oimstead/Kaleidophonics

Delivered via: Analog tape
Terms: Cash/barter
Hosts: Stations supply their own DJs
Updated: Monthly
First aired: 9/87 Affiliates: Two

Unique, alternative adult format including
current AC artists, contemporary and classic
jazz, New Age, soft rock oldies, and light
classical favorites.

\\ PHONE NUMBER INDEX
Begins On
Page 106 _

Altracts younger 25-54 listeners and deliv-
ers equal mix of men and women without
sacrificing older demos.

‘“‘Modern MOR"’
Far West Communications

Delivered vla: Analog tape/DAT
Updated: Two reels per month
First aired: 1990

Solid MOR artists of the '60s through today,
without AC crossover or nostalgia artists of the
'40s and ’50s.

““NAC/Ocean Mist’’
Chuck Jackson Productions

Delivered via: Analog tape
Terms: Cash
Hosts: DJ's supplied with service/
Stations supply DJs
Updated: Bi-monthly
First aired: 3/85 Afflliates: Two
News age, lite contemporary jazz and com-
patible vocals. Blended music for the '90s,
quality music, voices.

““Oldies’’
House Of Music

Delivered via: Analog tape
Terms: Cash
Hosts: Stations supply own DJs
Updated: Monthly
First aired: 1979 Affiliates: 25
Oldies music format of over 2500 chart
leaders, segmented into three time periods,
spanning 1955 to 1979. Mastered from CDs.

\

TeX—=
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““Oldies Channel’’
Unistar Radio Networks

Delivered via: Satcom C5, T21
Terms: Cash/barter combination
Hosts: Station has option of using local
DJs in some or all dayparts
First aired: 5/86 Affiliates: 124

Based in the “Beatles era” with a flavor-
ing of best rock & roll hits of the late '50s to
early '70s, targeted to 30-49 adults.
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‘‘Mr. Mike Raffone’s
Music Muscle’’
Grump Industries
Delivered via: Analog tape
Terms: Cash/barter
Hosts: DJs supplied with service
Updated: Monthly
First aired: 1/1/91 Affiliates: 5
Hot rod, heavy metal with a really weird host
— Mr. Mike Raffone.

gy

““SMN’s ‘Classic Rock’’’
Satellite Music Network
Delivered via: Spacenet 3 T13
Terms: Cash/barter
Hosts: DJs supplied with service
First aired: 11/1/90
The greatest rock 'n' roll ever for the
25-44-year-old produced by AOR creator Lee
Abrams. Delivered live.

>

““SMN’s ‘Country Coast-To-Coast’ "’
Satellite Music Network
Delivered via: Spacenet 3 T13
Terms: Cash/barter
Hosts: DJs supplied with service
First aired: 8/81

An upbeat contemporary Country format fo-
cusing on today'shits, yesterday’s favorite
tunes, and beloved stars, with engaging per-
sonalities. Delivered live.

gy

‘““SMN’s ‘Kool Gold’"’
Satellite Music Network
Delivered via: Spacenet 3 T17
Terms: Cash/barter
Hosts: DJs supplied with service
First aired: 2/89

Exclusive good-time oldies format of '50s

and '60s music targeting the first generation of
rock & rollers, now 35-54.

oy

““SMN’s ‘Pure Gold/Oldies’’’
Satellite Music Network

Delivered via: Spacenet 3 T13
Terms: Cash/barter
Hosts: DJs supplied with service
First aired: 11/15/85

Great oldies radio with a contemporary DJ
presentation of the '50s, '60s, and '70s. Best
for adults 25-49. Delivered live.

‘“‘SMN’s ‘Real Country’”’
Satellite Music Network
Delivered via: Spacenet 3 T17
Terms: Cash/barter combination
Hosts: DJs supplied with service
First aired: 9/89
An exclusive Real Country format featuring
the pure sound of new traditionalists and the
greatest standards delivered live.

gy

‘““SMN’s ‘Stardust/MOR’’’
Satellite Music Network

Delivered via: Spacenet 3 T13
Terms: Cash/barter
Hosts: DJs supplied with service
First aired: 5/6/82

A one-of-a-kind Nostalgia format. The
greatest pop standards and big bands of all
time for 35+ adults with disposable income.

. 4

‘‘SMN’s ‘StarStation’”’
Satellite Music Network
Delivered via: Spacenet 3 T13
Terms: Cash/barter
Hosts: DJs supplied with service
First aired: 8/81

Contemporary music format incorporating
today’s popular sound with the proven hits of
the '60s, '70s, and '80s for active, affluent
25-49s.

e

“SMN’s ‘The Heat/CHR’"’
Satellite Music Network
Delivered via: Spacenet 3 T13
Terms: Cash/barter combination
Hosts: DJs supplied with service
First aired: 1/84

Straight-ahead CHR with personality. Tight
playlist, streetwise DJs, outrageous produc-
tion. Red-hot for 12-34s. Delivered live.

. 4

““SMN’s ‘The Touch/Urban AC’"’
Satellite Music Network
Delivered via: Spacenet 3 T3
Terms: Cash/barter combination
Hosts: DJs supplied with service
First aired: 2/91

An exclusive Urban AC format for the 25-49
year-old audience with a mix of classic R&B
and no rap.

A

“SMN’s ‘Traditional Country’”’
Satellite Music Network
Delivered via: Spacenet 3 T17
Terms: Cash/barter
Hosts: DJs supplied with service
First aired: 9/89

An exclusive real Country format featuring

the pure sound of new traditionalists and the
greatest standards. Delivered live.

““SMN’s ‘Z Rock’”’
Satellite Music Network
Delivered via: Spacenet 3 T13
Terms: Cash/barter
Hosts: DJs supplied with service
First aired: 9/88
The new rock format for the '90s. A high-
energy presentation featuring new multiplati-
num rock bands for the 18-34 listener.
gy
‘‘Soft AC”’
Bonneville Broadcasting System
Delivered via: Analog tape/TrueSource CD
Terms: Cash
Hosts: Stations supply DJs
Updated: Every two weeks
First aired: 1/86
Highly focused mainstream Soft AC format;
customized music mix targeted for 25-49
listeners.
o
‘‘Soft Hits"’
JSA Radio Network
Delivered via: Galaxy 3 T11
Terms: Cash
Hosts: DJs supplied with service
Updated:
First aired: 9/89 Afflliates: 65
Geared to the 35-44 demo, Soft Hits is
easygoing favorites of yesterday and today.
No network spots.
.y
‘‘Special Blend’’
Unistar Radio Networks
Delivered via: Satcom CS5, T19
Terms: Cash/barter combination
Hosts: Station has option of using local DJs in
some or all dayparts
First aired: 3/88 Affitiates: 45
Soft, original vocal format for Adults 35-44,
designed to preserve declining shares of tradi-
tional Easy Listening stations
gy
‘‘Sports & Entertainment
Network’’
Delivered via: DAT, Satcom C5, T15
Terms: Barter
America’s only Sports Talk format offered
live, 24 hours a day, 7 days from Las Vegas.
800-number for all to talk sports.
gy
‘“Super AC”’
Alternative Programming
Delivered via: Analog tape/Cassette
Terms: Cash
Hosts: DJs supplied with service
Updated: Weekly/monthly
First aired: 1985 Affiliates: 26
A modern CHR format with optional classic

oldies.

4
‘“Talk Radio’’
Independent Broadcasters
Network

Delivered via: Satcom C2 T20/Galaxy G2 T3
Terms: Barter
Affiliates: 200+

24-hour live two-way Talk radio.
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“Thirty Plus”’
Far West Communications

Delivered via: Analog tape/DAT
Terms: Cash
Updated: Four reels per month
First aired: 1989

“Thirty Plus" updates the easy/mellow for-
mats of the '80s with an edge of rock and ab-
sence of MOR artists.

. 4

““True Country’’
Far West Communications

Delivered via: Analog tape/DAT
Terms: Cash
Hosts: Currents and recurrents announced
Updated: Four reels per month
First alred: 1986

America’s original and best traditional Coun-
try format, with 1400 songs in five categories
spanning the late '40s through today.

~

‘““True Country II”’

Far West Communications

Delivered via: Analog tape/DAT

Terms: Cash

Hosts: Currents and recurrents announced

Updated: Weekly

First aired: 1988
Current/recurrent-intensive traditional Coun-

try, with oldies from mid-'70s forward. Focus-

es on today's traditional Country with no

crossover artists.

-

“‘Ultra Easy Listening’’
Bonneville Broadcasting System
Delivered via: Analog tape/TrueSource CD
Terms: Cash
Hosts: Stations supply DJs
Updated: Every four weeks
First alred: 1/72

Refreshing combination of original in Stru-
mental hits, Bonneville’s own custom record-
ings and popular vocals.

. 4

‘‘Urban Contemporary’’
Alternative Programming
Delivered via: Anaiog tape/Cassette
Terms: Cash
Hosts: DJs supplied with service
Updated: Weekly
First aired: 1986 Afflliates: 12

A Top 40 Urban with various options.

SHOW PREP

‘““ABC Wake Up Call”’

ABC Radio Networks

Produced by: Chris “Kato” Watson

Frequency: Daily Terms: Supplied with

network affiliation

Delivered via: Satcom C-5, T23

Debuted: 5/91 Subscribers: 200
Topical comedy for moming shows.

-
‘““ABC’s Morning Show Prep”’
ABC Radio Networks
Produced by: Heidi Oringer & Tom Carr
Frequency: Daily Terms: Supplied with
network affiliation
Delivered via: Satcom C-5, T23
Debuted: 11/88 Subscribers: 150

Hard copy compilation of ceiebrity gossip,
weirdo stories, comedy features, trivia — all
major elements needed to put together a
moming show.

w5

“‘Air Personality Plus’’
Mike Butts Creative Service
Length: 1200 pages Terms: Cash
Delivered via: Mailed script
Debuted: 1986
Jokes, listener interactive scripts, quizzes,
games, parody songs, trivia, news from
around the weird, phone bits, and more!
gy
‘‘Airlines’’
Produced by: Cheryl Rilly
Frequency: Monthly
Length: Eight pages Terms: Cash
Delivered via: Mailed script
Debuted: 12/88
Monthly comedy service. Joke books. Free

sample.
~

‘‘American Chronicle’’
Contemporary Timeline
Produced by: Innerview
Frequency: Daily
Length: 15 pages Terms: Barter
Delivered via: Mailed script
Debuted: 1/1/89 Subscribers: 190

Chronological look back at AC music, his-
tory, entertainment facts. Also ecological and
fast facts . . . 15 pages per day.

-

‘“Astro-lllogicals’’
Ghostwriter’s Comedy Services
Frequency: Daily
Length: 25 secs. Terms: Cash
Delivered via: Mailed script
Debuted: 1988 Subscribers: 75

One hundred short, humorous fake horo-
scopes.

‘“Bitman’’
Bitman

Produced by: David Evjen

Frequency: Daily

Length: One page Terms: Cash

Delivered via: Fax

Debuted: 4/3/90

Eight to 10 topical jokes based on current

events delivered daily via fax.
‘V“

‘“‘Calendar Quickies’’

Airtight Productions

Produced by: John H. Oliver/

Airtight Productions

Frequency: Monthly

Length: 35 pages Terms: Check/

money order

Dellivered via: Mailed script

Debuted: 1/91

*‘CBS Morning Resource’’
CBS Radio Network

Produced by: BS Entertainment
Frequency: Daily
Length: Varies Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23/CBS InfoLink
Debuted: 10/91 Subscribers: 440

Moming prep service with ten audio cuts
and a hardcopy script.

-
“Comic Highlights’
Tom Adams Productions

Produced by: Tom Adams
Frequency: Monthly
Length: 15 pages Terms: Cash
Delivered via: Mailed script
Debuted: 6/70 Subscribers: 400+

Fifteen pages monthly, two columns per
page. One-liners/punch lines/setups/all com-
edy venues, horrarscopestabioid, etc.

.

‘‘Contemporary Comedy’’
Hickman Associates
Frequancy:Monthly
Length: 24 pages Terms: Cash
Delivered via: Mailed script
Debuted:2/74 Subscribers:700

Topical comedy one-liners, plus calendar
comedy.

sz

‘‘Country Chronicle’’
Contemporary Timeline

Produced by: Innerview
Frequency: Daily
Length: 15 pages Terms: Barter
Delivered via: Mailed script
Debuted: 3/1/92
Chronologicai look back at country music,
history, entertainmentfacts. Also ecological
and fast funny facts . . . 15 pages per day.

\ PHONE NUMBER INDEX '\
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‘““‘Country Extra”’
Morning Fax
Produced by: Moming Fax
Frequency: Three times weekly
Length: One page Terms: Cash
Delivered via: Fax
The ultimate country prep service. Gossip,
trivia, country lifestyle information, call-in
ideas. Call (800) 266-6329 for free trial.

gy

‘‘Cozmik Debris’’
John Astolfi

Frequency: Monthly Terms: Cash

Delivered via: Mailed script

Debuted: 11/89 Subscribers: 4
Extraordinary, flawless. Not for beginners.

Official home pregnancy test of '92 Olympics.

Three months/$1: 714 Elizabeth, Ogdens-

‘‘Cracks of Dawn”’
CBS Spectrum Radio Network

Produced by: Bill Farmer
Frequency: Daily Terms: Supplied with
network affiliation
Delivered via: CBS InfoLink
Subscribers: 1000
10 - 12 topical wisecracks offered to mom-
ing drive announcers via CBS InfoLink.
-y
“Dear DJ”’
Dave Dworkin’s Ghostwriters
Frequency: Daily
Length: 30-60 secs. Terms: Cash
Delivered via: Mailed script
Debuted: 1985 Subscribers: 500+
Features 150 scripted “letters from listen-
ers” with unusual problems and your humor-
ous responses.

‘‘Galaxy Air Prep’’
Galaxy

Produced by: Terry Moss {Publisher)
Frequency: Twice monthly
Length: Terms: Cash
Dellvered vla: Mailed script
Debuted: 1973 Subscribers: 476

Music information facts and “bits” on break-
ing artists and records. Country and contem-
porary editions. Includes almanac, goofy news

‘““‘IDEA!BANC”’
Capitol Media
Produced by: Capitol Media
Frequency: Daily Terms: Cash
Delivered via: Computer/Modem
Debuted: 3/92

Online promotions and marketing
IDEA!BANC containing over 4000 idea start-
ors for every station department plus interac-
tive consultants comer.

e

‘““‘John Kane, Psychic’’

John Kane, Psychic
Frequency: By arrangement
Length: Variable Terms: Barter
Delivered via: Telephone/in person/
satellite

Phone-in talk shows, moming guest with
phone-ins. Currently resident psychic with
stations coast-to-coast.

burg, NY 13669.

kickers, etc.

Have the BEST Morning Show!

™

KEGL

Dallas, TX

‘E%
e
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“TM Century has the
funniest comedy ser-
vice ever!”

Dave Kraddick

“The TM Century
Comedy Network is
the Best! | guarantee
you will get your
money’s worth.”

Bruce Kelly

Phoenix, AZ

Century’s Comedy Network

TM Century’s Comedy Network is also in use at

WPLJ, New York WHQT, Miami
WVTY, Pittsburgh WBT-FM, Charlotte
WZLX, Boston KSOL, San Francisco
WSTR, Atlanta WXYT, Detroit
WNVZ, Norfolk Rush Limbaugh,
Q-104, Kansas City E.l.B. Netwo

Todays best comedy service of bits and parody songs can be yours
exclusively from TM Century. Get more new bits every week on great
sounding CD’s at low cost. Call or Fax you name and address to receive 3
weeks of free samples. Phone: (800) TM Century or FAX: (800) 749-2100.

™ century

14444 Beltwood Parkway
Dallas, Texas 75244

For a demo, call (800) 937-2100



SHOW PREP

““Laffline’’
Laffline

Produced by: Bob Roberts
Frequency: Monthly
Length: 24 pages Terms: Cash
Delivered via: Mailed script
Debuted: 10/86 Subscribers: 700+

Humor service for DJs. Topical/non-topical
one-liners. Nineteen pages of the funniest,
freshest comedy; four pages of weird news
stories.

A 4

‘‘Memory Bank’’

Contemporary Timeline

Produced by: Innerview

Frequency: Daily

Length: 15 pages Terms: Barter

Delivered via: Mailed script

Debuted: 8/89 Subscribers: 190
Chronological look back at black music,

history, entertainment facts. Also ecological

and fast facts . . . 15 pages per day.

.y

‘‘Morning Fax
Distributor: The Morning Fax
Produced by: The Moming Fax
Frequency: Daily
Length: Two pages Terms: Cash
Delivered via: FAX

The ultimate, topical prep service. Top-of-
mind show biz, hard to believe, lifestyle infor-
mation. Free trial 800-266-6329.

.

*‘Nostalgia Notes’’
Nostalgia Notes
Frequency: Monthly
Length: 60-70 pages

Material designed specifically for Nostalgia
or MOR formats providing a variety of show
prep material.

-y

*‘Offbeat & Upbeat, The Strange &
Funny Sides Of The News’’
Jack Macdonald
Produced by: Jack Macdonald
Frequency: Daily
Length: Two pages Terms: Cash
Delivered via: Mailed script
Debuted: 3/86 Subscribers: 350
Short, funny items. News and facts gleaned
from worldwide sources. Used by radio, TV,
and newspapers throughout the world.

‘“One To One"’

CreeYadio Services

Frequency: Weekly

Length: 16 pages Terms: Cash

Delivered via: Fax/mail/modem

Debuted: 1976 Subscribers: 1500+
Weekly show prep newsletter with humor,

talent tips, artist info, promotions, calendar

info.
gy

‘‘One To One II*

CreeYadio Services

Frequency: Monthly

Length: Eight pages Terms: Cash

Delivered via: Mail

Debuted: 1978 Subscribers: 300+
Eight-page monthly humor service.

-y

*“The Overs’’
Ghostwriter’'s Comedy Services
Frequency: Daily
Length: 40 secs. to one min. Terms: Cash
Delivered via: Mailed script

This soap opera parody with 65 scripts
features the adventures of Ben Over and Neil

Over.
.y
‘‘Personality Plus’’
California Aircheck
Produced by: George Junak
Frequency: Monthly Terms: Cash
Delivered via: Analog tape
High-profile personality morning show air-
checks. Excellent for fine-tuning your morning
show; great for new ideas.
-
l‘Prep!!
Copley Radio Network
Produced by: Brad Messer
Frequency: Monthly Terms: Cash
Delivered via: Mailed script
First: 10/88
Subscribers: 261
Each page provides a day of celebrity bir-
thdays, tnivia, trick questions, today’s festivals
and events, jokes, etc.
gy
‘“TeleJoke’’
Entertainment Communication
Consultants
Produced by: Alan Ray
Frequency: Daily
Length: One page Terms: Cash
Delivered via: Fax
Debuted: 7/88 Subscribers: 150
The first dally fax feed of topical humor in
America. Overnight delivery of comedy sheet
Monday-Friday. Weekly issue Friday.
—y

*“‘This Day In Music’ Aimanac”’
BPI Entertainment News Wire
Produced by: BPI Entertainment News Wire
Frequency: Annually Terms: Cash
Delivered via: Mailed script

Almanac of pop music milestones, trivia
items for each day of year. From Billboard,
Music & Media, other BPI sources.

*‘This Day In Rock’’
Contemporary Timeline

Produced by: Innerview
Frequency: Daily
Length: 15 pages Terms: Barter
Delivered via: Mailed script
Debuted: 1/88 Subscribers: 190
Chronological look back at music, history,
entertainment facts. Aiso ecological and fast
facts . . . 15 pages per day.
.
‘‘Topical Punch”’
Topical Punch
Frequency: Daily
Length: Five pages Terms: Cash
Delivered via: FAX
Debuted: 9/89
Daily faxed topical humor service, five pages
a day, five days a week.

“Trivia HA"’
Hickman Associates
Frequency: Monthly
Length: 24 pages Terms: Cash
Delivered via: Mailed script
Debuted: 7/88 Subscribers: 700
Trivia material for radio personalities, light,

humorous.
-y
‘‘USA Today Morning
Script Service”’
ABC Radio Networks
Produced by: Gannett/USA Today
Frequency: Daily Terms: Supplied with
network affiliation
Delivered via: Satcom C5 T23/
ABC Data System
Features 20-30 stories written for radio.
Stories are taken from USA Today and other
Gannett News sources.
“v’
‘‘Wedge Weird News’
Wedge Productions
Delivered via: Modem/fax
Debuted: 1/92
Wedge Weird News is a 5-page daily com-
edy writing service. Avallable by Fax or elec-
tronic delivery. Funny and affordable.
~ g
‘‘Whole O’ Catalogue’’
O’Liners
Produced by: Dan O’Day
Delivered via: Mailed script
Show prep material, books, and tapes on ra-
dio programming, comedy, production, pro-
motions, airchecks . . . a mail-order playland-
for radio pros!

-

‘“Wireless Flash'’
Copley Radio Network
Frequency: Twice weekly Terms: Cash
Delivered via: Analog tape/telco/mailed
script/Fax/modem
Debued: 8/80 Subscribers: 1176

The leader in wiid, off-the-beaten path
news. The Wireless Flash beats other national
media by an average of 13.8 weeks, so your
listeners hear it first.
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‘‘Zapnews’’

Jameson Broadcast/Fairfax Media

Produced by: Fairfax Media

Frequency: Daily Terms: Cash

Deilvered via: Fax/Modem

Debuted: 3/90 Subscribers: 400+
High-quality moming show prep material and

features edited for broadcast. Includes TV/

entertainment news/gossip, top ten list.

CHRISTMAS PROGRAMS

*“CBS Cavaicade of
Christmas Music’’
CBS Radio Network

Produced by: Don Sabatini
Frequency: Christmas
Length: 30 mins. Terms: Supplied with net-
work affiliation
Delivered via: Satcom C5 T23
Afflilates: 440

Traditional songs of Christmas performed by
eight of the country's leading universities.

-y

‘“Christmas Eve On Mutual’’
Westwood One/Mutual
Broadcasting
Produced by: Kevin DeLany, Paul and
Debby Hik
Frequency: Christmas
Length: 15 hours
Terms: Supplied with network affiliation
Delivered via: Satcom C5 T15
Began airing: 12/80

Special mix of Christmas music designed for
alring on all formats. Wide variety of songs and
artists; local inserts provided.

-

‘“‘Christmas Festival Of Music”’
Bonneviile Broadcasting System
Frequency: Christmas
Length: Terms: Cash
Delivered via: Analog tape/CD
First aired: 12/72

Complete collection of seasonal and tradi-
tional, contemporary vocal and instrumental
arrangements for Easy Listening, MOR, and
Soft AC stations.

‘“Christmas in The Air’”’
Kris Stevens Enterprises, Inc.

Produced by: Kris Stevens Enterprises
Hosted by: Unhosted
Frequency: Christmas
Length: 12 hours Terms: Cash
Delivered via: Analog tape
First aired: 1992

Brand new for 1992. We've been producing
the finest Christmas radio programming since
1977 . .. and this is the Christmas special of
the 90's!!

Christmas in the Csuntry

wrmu Chris Lane

‘““Christmas In The
Country”’
Chris Lane Productions

Produced by: Karl Hofheinz
Hosted by: Chris Lane
Frequency: Christmas
Length: 12 hours Terms: Cash
Delivered via: Analog tape
First aired: 1980 Affiliates: 60

Country music's biggest stars sing and
tell the stories of Christmas. Customizable
for local ID. Updated yearly!

*‘Christmas In The Country’’

Kris Stevens Enterprises

Produced by: Kris Stevens Enterprises

Frequency: Christmas

Length: 12 hours Terms: Cash

Delivered via: Analog tape/vinyl

First aired: 12/89 Affillates: 250+
Captures the warmth of a country

Christmas. Filled with traditional and current

Christmas hits. Country radio favorite year

after year.
-

““Christmas Music Speciais’’
Minnesota Broadcast Services
Produced by: Joseph E. Vukelich
Hosted by: Dick Ervasti
Frequency: Christmas
Length: 30 hours Terms: Cash
Delivered via: Analog tape
First aired: 1986 Affillates: 40

Modular design, custom voiced. Station
selects name of program formats: Country,
AC, Solid Gold, Traditional, Contemporary

Christian.
o

““Christmas Thru The Years”’
Creative Radio Network
Produced by: Creative Radio Network
Hosted by: Don Hinson
Frequency: Christmas
Length: One hour Terms: Barter/cash
Delivered via: CD
First aired: 12/91 Affiliates: 200

A delightful blend of the newest and finest
Country Christmas recordings plus interviews
with today's biggest stars.

‘‘Electric Christmas”’
Dale Baglo Broadcast

Produced by: Dale Baglo Broadcast
Frequency: Christmas
Length: Six hours Terms: Barter/cash
Delivered via: Analog tape/DAT
First aired: 1991

Brand new rock ‘n’ roll Christmas special.
The best Christmas rock tunes mixed with
cutting-edge comedy bits.

-
‘‘A Family Christmas”’
Morrie Trumble & Associates

Produced by: Danny Toy
Hosted by: Morrie Trumble
Frequency: Christmas
Length: Six to 12 hours Terms: Barter
Delivered via: CD/vinyl
First aired: 1986
MOR Christmas music and stories featuring
well-known celebrities; 80% music, 20%

stories. ~
‘“‘Famliiy Christmas Aibum”’
Natural Sound
Produced by: Natural Sound
Frequency: Christmas
Length: One min. Terms: Cash
Dellvered via: Analog tape/DAT
First aired: 12/89 Affiliates: 63

Thirty-six or 72 holiday memories beautifully
recalled by the people who lived them, en-
hanced with music, sound effects. No actors;
updated annually.

-

““Gift Of Christmas”’

Dale Baglo Broadcast

Produced by: Dale Baglo Broadcast

Frequency: Christmas

Length: 10 hours Terms: Barter/cash

First aired: 1978 Affillates: 150
Award-winning, heartwarming, often hilari-

ous. Great features mixed with great music.

Country and AC versions. Promo/sales ma-

terial provided. Updated annually.

.

‘“GoldDisc Christmas Library’’
TM Century
Produced by: TM Century
Hosted by:
Frequency: Christmas
Length: Five hours Terms: Cash/lease
Delivered via: CD
First aired: Affiliates: 1700

GoldDisc customers receive annually up-
dated Christmas music for their format.

-
‘“Gospel Christmas’’
Hell Enterprises

Produced by: Paul Heil

Hosted by: Paul Heil

Frequency: Christmas

Length: Two hours Terms: Cash

Delivered via: Analog tape

First aired: 12/80 Affiliates: 200+
Features Christmas music by gospel artists,

many of whom share their Christmas recollec-

tions, thoughts, and feelings. Very sellable

feature.
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‘‘Holiday Festivities, Stars, Music
and the Magic of Disney’’
CBS Hispanic Radio Network

Produced by: Jeff Liberman, Adrian Lopez
and Gerardo Villacres
Hosted by: Humberto Luna and
Martha Shalhoub
Frequency: Christmas
Length: Four hours Terms: Barter
Delivered via: Analog tape/Satcom C5 T23
First aired: 11/91 Affiliates: 30

Holiday parade of celebrities and music
originating first from Disneyland and the se-
cond from Walt Disney World.

-

‘It Feels Like Christmas’’
Dale Baglo Broadcast
Produced by: Dale Baglo Broadcast
Hosted by: Gipp Forster
Frequency: Christmas
Length: 90 secs. Terms: Cash
Delivered via: Analog tape/DAT
First aired: 1989
Heartwarming memories, images of Christ-
mas; 75 shows. It feels like Christmas! Promo/
sales materials provided.

a4

*‘The Kid Who Didn’t
Deserve Christmas’’
Marconi & Cheese
Communications, Inc.

Produced by: Ontrack Communications/
Chriscellaneous Creations
Frequency: Christmas
Length: One hour Terms: Cash
Delivered via: Analog tape
First aired: 12/90 Affiliates: Varies year to
year

it's Bart Simpson meets Tiny Tim when
7-year-old Nick struggles to figure out
Christmas in the '90s. Comedy ... music
warped . . . but warm!

a4

*‘The Magic of Christmas’’

Kris Stevens Enterprises, Inc.

Produced by: Kris Stevens Enterprises

Hosted by: Kris Erik Stevens

Frequency: Christmas

Length: 12 hours Terms: Cash

Delivered via: Analog tape

First aired: 12/88 Affillates: 200+
Updated for 1992. it's America’s leading

contemporary Christmas special. Filed with

holiday features, kids, comedy, good cheer

and the latest Christmas hits.

**NAC - A Beautiful Christmas’’
Chuck Jackson Productions
Produced by: Kali Woolfork
Hosted by: Chuck Jackson
Frequency: Christmas
Length: Two hours Terms: Barter/cash
Delivered via: Analog tape/DAT/mailed script
First aired: 12/90 Affiliates: 3

Christrnas music and message with a NAC/
Lite Jazz feel. Music selections from NAC/

Jazz.
.

*‘An Original Christmas’’
Teleprograms Marketing
Produced by: Jim Hampton
Hosted by: China Smith
Frequency: Christmas
Length: 12 Hours Terms: Barter
Dellvered via: Analog tape
First alred: 1989 Affillates: 65
A mostly music soundtrack of Christmas
featuring contemporary classics. Exclusive in-
terviews, Christmas kids and legends.

.y

‘‘Rockin’ Around The
Christmas Tree’’
On The Radio
Produced by: On The Radio
Hosted by: Charlie Tuna/M.G. Kelly
Frequency: Christmas
Length: 12 hours Terms: Barter/cash
Dellivered via: CO
First aired: 12/92 Affiliates: 410

The best goodtime Oldies Christmas music.
Exclusive interviews; done with the style of a
morning show. )

.y

‘‘RPM Christmas Music
Library’’
Radio Programming & Management
Produced by: Thomas Krikorian
Frequency: Christmas
Length: One hour Terms: Cash
Delivered via: Analog tape/CD/DAT
Yearly Christmas library including AC, Easy
Listening and Religious formats.

>

‘‘Southern Christmas
Recollections’’
Vanguard Audio Features, Inc.
Produced by: Greg Womble
Hosted by: Nancy MclLemore
Frequency: Christmas
Length: Two mins. Terms: Barter
Delivered via: Analog tape/CD
First aired: 12/91 Affiliates: 35

Tender, real-life memories of fond holidays
in the South. Thirty distinct features sponsor
love as “radio Christmas cards.”

PHONE NUMBER INDEX

i Begins On

Page 106

‘‘Spend Christmas At Home’’
Audio Recording Corp. of
Arkansas, Inc.
Produced by: Audio Recording Corp.
of Arkansas, Inc.
Frequency: Christmas
Length: 30-60 secs. Terms: Cash
Delivered via: Analog/DAT
First aired: 11/78

Fourth quarter income-producing commer-
cial package: holiday jingle and pre-produced
commercials with kids encouraging shoppers
to patronize local merchants.

.
*“These Days Of Christmas’’
Voices

Produced by: Charles Fuller
Hosted by: Charles Fuller
Frequency: Twice daily Dec. 1 thru Christmas
Length: Two mins. Terms: Cash
Delivered via: Analog tape; audio tapes
it desired
First aired: 1965

A dally dramatic narration leading from
December 1 through Christmas Eve. In-
teresting, dramatic, poignant and nostalgic
stories of these days of Christmas.

gy

““Traditions: A Look Back’’
Audio Recording Corp.
of Arkansas, Inc.
Produced by: Audio Recording Corp.
of Arkansas, Inc.
Hosted by: Dick Marendt
Frequency: Christmas
Length: Terms: Cash
Delivered via: Analog tape/DAT
First alred: 11/90

Sell this program to any local advertiser.
Stories tell about the origins of our Christmas
traditions.

R

““The 12 Hours Of Christmas’’
Kris Stevens Enterprises, Inc.
Produced by: Kris Stevens Enterprises
Hosted by: Kris Erik Stevens
Frequency: Christmas
Length: 12 hours Terms: Cash
Delivered via: Analog tape
First aired: 12/77 Affillates: 200+

The undisputed favorite of radio Stations
woridwide. Tradltional holiday hits for max-
imum mass appeal. Highly entertaining and fill-
ed with holiday features.

-

‘“Your Hometown Christmas
Wonderland’’
Audio Recording Corp.
of Arkansas, Inc.
Produced by: Audio Recording Corp.
of Arkansas, Inc.
Frequency: Christmas
Length: 30-60 secs. Terms: Cash
Dellvered via: Analog tape/DAT
First aired: 11/91

increase fourth quarter revenue! Jingle
package will showcase retailers’ spots. Cute
kids to insert in donuts with your copy.
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A/CCurrentExpress . ... .......... SO
A/C Safest Oldies Library . .. ... ... .. SO
ABC Contemporary Network . . . ... ... NN
ABC Direction Network . . . . ... ... ... NN
ABC Entertainment Network . . . . . .. .. NN
ABCFMNetwork . ............... NN
ABC Information Network . . . ... ... .. NN
ABCRockNetwork . .............. NN
ABCWakeUpCall ................ SH
ABC's Morning Show Prep . ... ... ... SH
ABC's Morning Show Prep

ProducedComedy . . ............ CM
AC (Adult Contemporary) . . .. ... ... .. FF
ACMix .. ............ ... ... ... FF
Academy Of Country Music Awards

Nomination Special . ... .. ... ... .. SE
Accu-Weather . . . ... ... ... ... .. .. NE
ACI . .. FF
Lou Adler's Medical Journal . . . ... .. .. NE
Adult Alternative AC . . . ... ... ... ... FF
Adult Contemporary . .. .. ... ..... .. FF
Adult Contemporary Compact Disc

Musiclibrary . . .. ............ .. SO
Adult Progressive . . .. ... .. ... .. ... FF
AdutRock'N'Roll . ............... FF
AdvertiserJingles . ... ........ .. .. PR
Advertiser Jingles — Syndicated

andCustom. . ...... ... .. ..... .. ID
African-American Olympians . .. ... ... SP
Agri-Voice Farm Network . . . .. ... .. .. FF
Agri-Voice Radio Network . . .. . ... ... NE
Aircraft Music Library . . .. .. .. .. .. .. PR
AirForceOne . .. ...... .......... SO
Air Personality Plus. . . ............. SH
Airines. . .. ... ... L. SH
AbumCapsule. . . .. ... ... ...... WM
Marv Albert Sports Specials . . . .. ... .. sp
AlHRKIt ... .. D
AllStarCountry . ... ............ .. DM
AM Business ReportA . . . .. .. .. .. .. NE
AM Business ReportB . . .. .. ... .. .. NE
AMOnly . ... ... ... ... FF
AMSports .. ..... ... ... ... ..., . SP
AmazingRadio . .......... ... . ... . D
Ambience Series3000 . .. .. ... .. ... FX
Americaln TheMoming .. ... ... .. .. NE
AmericaOnTheRoad . . ... ... ... NE,PA
AmericaRemodels . .. .. ... ... .. .. K
AmericaThisWeek .. ............ . NE
America’'sBaliroom . . . ... ... ... .. WM
America'sCountry. . . ............ .. D
America’s Dining & Travel Guide . . . . . . . K
AmericanAgenda ... ............. NE
American Chronicle . . ... ...... ... . SH
American Comedy Network . . . . . . .. .. CM
American Country Countdown

withBobKingsley . ........... .. WM
American DanceClassics . . . . . ... ... WM
AmericanDance Traxx. . . . ... ... ... WM
American Gold with Dick Bartley . . . . . . WM
American HealthReport . . . . ... ... ... LE
American Music Awards

Nominations Special . . .. ... ....... SE
American Top 40 with Shadoe Stevens . WM
American Urban RadioNews . . . . ... .. NN
AmexBusinessTalk . ... ........... PA
AMINews ..................... NN
Jack Anderson Washington Hotline . . . . . PA
Animal ‘Bites' . . ... ... ... ... .. ... PA
The AnswerForThe'90s . .. ... ... .. PR

The Answer Radio Show . ... ....... WM
APNetworkNews .. .............. NN
Apple Digital Production Library . . ... .. PR
Alan Archer Weather . . . ... ... . .. .. NN
Artist Interviews . . . . ... ... .. ... ... EN
ArtistLiners . .. .......... ... ... .. iD
AsktheCPA ... ... . ... ... .. ... . TK
AskTheStars . . .. ............. .. DM
Astro-lllogicals . . . . ... ... . ... .. .. SH
AstrocastBy Terrie . . .. ... .. ... ... LE
AtTheClose . . . . ................ TK
Attitude . . ... ... PR
Audio Datebook . . . ... ........... NE
Auditorium Music Test Tapes . . .. .. ... SO
AutoTalk . ... ... ... ............ TK
Automotive Magazine . . . .. .. ... .. .. NE
Automotive Minutes . . . . .. .. ... . ... NE
Ayer, Hoyy Siempre . . . .. ... ... ... DR

Bandstand's 40th Anniversary Special . . . SE

BaptistHour . . .. ... . ... .. ... .. .. PA
Basic Gold Pop Oldies Library . .. ... .. SO
BBCClassicTracks . . ... .......... DM
BeKool........................ D
BeachBoysSpecial .. .......... ... SE
BeachWatch . . ... ... ... ......... LE
TheBeat .. ..................... D
Beatles 30th Anniversary Special . . . . . . SE
Beautiful Alternative . . .. ... ... ... .. FF
BenmarBits . ... .......... ... . .. CM
BestofKing .................. .. TK
BestOf Our Knowledge . .. ... ... ... PA
BestOf TheOldies . ... .. ......... WM
TheBest. . ..................... SE
BigBandJump. .. ............... WM
BigBoySound .. ................ Vo
Big Time RadioBingo . . ... ... ... .. EN
Bitman .. ..... ... ... ... ....... SH

KEY
c™M ... . Comedy
DM . . . . Daily Music Features
DR ... . ... Drama/Nostalgia
EN. .. .. Entertainment News
FF .. ... .. Fulltime Formats
FX.. ......... Sound EFX
o ...... Jingles/Station IDs
LE. . ... .. Leisure/Self-Help
NE . . . .. News Programming
NN . ... .. News Networks
PA .. .. . ... Public Affairs
PR..... Production Libraries

SE ... Seasonal, Limited Run
Music Features

SH. ... .. Printed Show Prep
SO ........ Song Libraries
SP ... ... Sports
TK . ... Phone-In Talk Shows
vVO ... ........ Voice Talent

WM . . Weekly Music Features
XM . . Christmas Programming

Black Collegiate Sports Report . . . . . ... SP
Black Experience . . . ... ... ... ... .. DR
Black Music Experience . ... .. ... ... DR
Mel Blanc Blankity Blancs . . . . . ... ... CM
JohnBlockReports ... .......... .. NE
The Sonny BlochShows . .. ......... TK
Bluegrass America . . .. ... ........ WM
BluesDeluxe . .. ... ............. WM
Bobb Sledd . . . Not A Private Eye . . . .. CM
JimBohannonShow . . . .. ... ... ... TK
BookShow . .................... EN
Boston'sKISS . .......... ... .. ... ID
Breakthrough . . . . ................ D
BillBresnan. . ................... TK
BritishInvasion . ................. SE
Broadcast2 .................... PR
Broadcast Spots And Promo Voiceovers . VO
Broadway Encore . . . . ... ......... WM
Dr.JoyceBrothers . .. .. ......... .. NE
BobBrown .. ................... VO
MackBrownShow . . . ............. SP
Dr. MichaelBroder . . .. ... ......... TK
Hal Bruno's Washington . . . .. ... ... NE
Bushman&Quale . ............... CM
BusinessBeatI&I. .. ... ..... .. ... NE
Business RadioNetwork . . . . ... ... .. NN
TheBuzz ...................... NE

Calendar Quickies . . .. ............ SH
CalifoniaCountry . . . . ... ....... ... D
CameosofBlackWomen . ......... . EN
Capitolldea . . ... ... ... .......... D
Capitolideas . . . ................. NE
CapitolReport . . .. .. ............. NE
CarolinaBlueline .. .............. SP
Carolinas SportsSunday . . .. .. ... ... SP
Casey's BiggestHits ... ... ... ... .. DM
Casey'sCountdown . .. ........ ... WM
Casey'sTopd0 . ................ WM
CashTracks. . ................... ID
TheCAT. . ... ... ........... PR
CBNRadio . .................... NN
CBS Cavalcade of Christmas Music . . . . XM
CBS Hispanic Radio Network . . . . ... .. NN
CBS/LA. . ... ... .. ... D
CBS Moming Resource .. .......... SH
CBSRadioNetwork . .. .. .......... NN
CBS Spectrum Radio Network . . . . . . .. NN
CBS/TimeInc. Advances . . .. ... ... .. NE
CBS WorldNews Roundup . . .. ... ... NE
CBS'sW-lite . . .................. D
CD Classics — Oldies Format . . . . .. . .. SO
CDLlaunch . .................... EN
CelebritylDs . ................... ID
Celebrity Interviews . . .. ... .. ... ... EN
Celebrity One-On-One Interviews . . . . .. EN
ChainsawOne . . . ... ... ... .. ..... PR
Changemakers ... ... ............ PA
Chartbreakers Music Service . . . .. .. .. SO
Cheaplaughs .......... .. .. ... CM
CheapRadioThrills. . .. .......... .. PR
ChicagoBearsFootball . . . ... ... ... Ssp
Chicago Bulls Radio Network . . . . .. ... SP
ChicagoCubsBaseball . . ... ........ sp
Chicago Symphony Orchestra . . . . ... WM
Chicago White Sox Radio Network . . . . . SP
Chickenman.................... CM
Children’s Health News Network . . . . . . . NE
CHROIdies .................... SO
Christian Countdown USA . . .. ... ... WM
David Christian Tech Trax . . ... ...... VO
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Country Favorites . . .. ............. ID DirectHits . . . . . ... ... ...... WM
CountryGold . . .. ......... ... ... FF ABCRadioNetworks ... ...... .....SH
Country Gold Oldies Library . . . . .. .. .. SO The Dolans . . o TK
Country Gold Saturday Night Live . . . . . WM The Mike DitkaShow . . . .. ... ... ... SP
Christmas Chartbreakers Compact Disc . . SO Country LifeNews . ... ............ LE Double Barrels CHR/HotAC . . . . . ... .. ID
Christmas Eve OnMutual . . . .. ... ... XM CountryNews . . . .. .............. NE DoublePower. . ... ............... D
Christmas Festival Of Music . . . . ... .. XM Country Powerhouse . . .. . .......... D Dow Jones Radio Network . ... ... .. NN
Christmas InThe Air . . .. ... ...... .. XM Country Production Library . . .. ... ... PR The DowJonesReport . . . ... . .. ... NE
ChristmasInTheCountry . . . ... ... .. XM CountryQuiz .. ... ............... DM DownToEarth. .. ... ... ......... NE
Christmas MusicOnCDs . . . ... ... .. SO Country Six Pack: Garth Brooks, Dr. Jim's Animal Clinic . . . ... . ... . TK
Christmas MusicOnTape . . .. . ... ... SO Entertainer Of TheYear . . ... ... ... SE DramaHour .. .................. DR
Christmas Music Specials . . . . .. ... .. XM Country Six Pack: Christmas Around Dream Of Freedom . . . . ... .. .. ... .DR
Christmas ThruThe Years . . . . . . . .. . XM TheCountry 1992 . . .. ... ... ... .. SE DriveDrops . . .. ................. PR
Christmas TnThe Country . . . . .. . . . .. XM Country Six Pack: Vince Gill and Friends . . SE Drive-inDrops. . . . .. ............. CM
City Ats Of San Francisco . . . . .. ... .. PA Country Six Pack: JohnDriscoll. .. ............... .VO
CITY-FFM. . .. .. . FF The Reba McEntire Story . . . . .. .. .. SE Marc Driscoll “The Voice Over America” . VO
CivilizedRock . . . .. .............. D Country Six Pack: The New Stars Drop-ins . ... .................. CcM
Cla'ence Update of CBS-TV’s “The Young Of TheNineties . . . . ... .......... SE AliceDuncan . . . . ........... o TK
andthe Restless” . ... ... ...... .. EN Country Six Pack: Tanya Tucker — DvorakOnComputers. . .. ... . ... ... TK
Dick Clark's Caravan of Stars . . . . . ...SE Two Decades OfHits . . . . ... ... ... SE DynamitedJingles . . . . . ...... ... ... .. D
Dick Clark’s Rock Roll & Remember . . . . WM Country Star Tracks . . .. ... .... ... WM
Dick Clark’s SixtiesParty . . .. ... ... .. SE CountryToday . . . ............... WM
Dick Clark's Summer Memories. . . . . . . . SE Country World Premiere . . . .. ... ... WM
Classof'67 . ... ................ SE Country-Phonics . . ... ........... WM
ClassicCuts ................... WM CountrylineUSA . .. ... ........... TK Earl Pitts, Uhmerikun . ... ... ... .. CM
ClassicBasy . ... ................ FF The Countdown . . . . . ... oo WM Earth-Tones . . ................ WM
ClassicHits . . ... ... ............ FF CozmikDebris . . - . . ... ........... SH EathWire .. ... ... ... ... ... NE
ClassicJingles . ... ............... ID CracksofDawn . . ... ............. SH Easylistening . . .. ............... FF
ClassicLafflines . . ............... FF Mitch Craig Sweepers/Promos 92 . . . . . vo EBasyMix. ... ... ... ... ... ..., FF
ClassicOidies . .. ................ D Creating Results With Terrie . . . . .. .. .. T ECHDSC NPT T IR P .. PR
Chris Clausen Voice-Overs . .. ... .. .. vo Creative Radio Commercials . . .. ... .. PR Dr.DeanEdellHour . ... ......... .. TK
CleenSweepers . . . .............. FX DonCriquiOnSports ... ........... SP Dr. Dean Edell Medical Minutes . . . . . .. NE
Climax Premier Production Parts . . . . . . . PR Walter Cronkite's Twentieth Century . . . . NE The Edge-CHR/Hot AC/Hot Oldies . . . . .. D
CMAAwards . . .. ................ SE Crossroads . . . . ... SE TheEffects . . . ... ............... PR
CNNHeadlineNews . . ... .......... FF Crosswalk . .................... EN TheEighties . . .................. SO
CNN Radio News from Unistar Cruisin’ America . ... ............ WM Electric Christmas . . . . ... ... ... . XM
RadioNetworks . ... ............ NN Custom & Syndicated ID Jingle Packages . ID Elevator FromHell . . . ............. DM
Coast-To-Coast"” with Mechele George & Custom & Syndicated Jingle Packages . . . ID Emerald Comedy Company . . . . . .. ... CcM
“TheReal”BobJames . . . .. ... ... TK Custom & Syndicated Jingles . .. ... ... D Encore . . ... ... ... . ... . ... . WM
Collector'slttem . .. .............. WM Custom Advertiser Jingles . . . ... ..... D Entertainment Coastto Coast . . . . . . .. EN
College Basketball Game Of The Week . . SP Custom and Syndicated Jingle Packages . . ID Entertainment Report with Chuck Rich . . . EN
College Bowl Games On NBC Radio . . . . SP Custom Client (Advertiser) Jingles . . . . . . D Entertainment ThisWeek . . . . . ... .. .. EN
College Football Game Of The Week . . . . SP Custom Comedy Songs&Bits . . . . . . . .. D Entertainment Tonight For The Radio . . . . EN
Coliege SportsUSA . . . . ... ... .. . SP CustomiDPackages . .. ............ D EntertainmentUpdate . . . . ... . ... .. EN
Comedy Connection . . . . .......... CM CustomIDs'N' Sweepers . . . ... ...... D EnvironmentShow . . . . ... . ... .. .. PA
ComedyHour . . . ... ... .. ...... .. CM Custom Jingle Packages . . .. ... .... D Environmental Traxx . . . .. ... ... PAWM
Comic Highlights . . . . .. .. ..... .. .. SH CustomMusic . .. ... ... ... ..... SO, Environmental Update . . . . . .. .....NE
ComiclDeas. . .. ................. ID CustomOldies . ... ............. SO Dick Ervasti Voice-Overs . . . .. ... . ... Vo
CommentOnTheNews .. .. ... ... .. NE Custom Production Library . . . . .. ... .. PR Escape ................ . ....PR
Commercial Jingles . . . . ... . ... .. ... ID Custom Voiceover For Radio, ID's,
Commercial V.O. Talents & Liners, Promos . . . . . .. .......... vO
Production Services . . .. .. .. ....VO Cut-ThroatTalent. . . . ... ... ....... VO
Compact Disc Production Library . . . . .. PR Cute&ComyCuts . .. ........... .. D
Compact Disc Showcase . . . . .. .. ... WM Cutting Edge Production Library . . . . . . . PR
Computing Success . . . ... ....... .. TK Jim Cutler VoiceOvers . . . ... . ...... vO FaceOff . ... ... .. ... . .. .....NE
Constitutional Minutes . . . . . ... ... .. PA Face The Nation . . ... . .. .......NE
Consumer Report . . .. ... . .. ... NE N . " A Family Christmas . . .. ... .. L XM
e pa | R @ IR | Family Christmas Album ... XM
ContemporaryComedy . . . . .. ... . ... SH Family Talk . . . . . .. o TK
Contemporary Comedy Network . .. . . CM Daily Entertainment Fax R EN Farming America . . . . . . . .......NE
Contemporary Rock & Soul ........ FF Daily Feed . . . . ............CM FBIThisWeek . . . . ... ... .......PA
ContinuousCoast . . . .. ...... ... .. D Dallas Mix- AC/Hot AC B ...ID 51 Percent . . . . .......PA
Costas Coast To Coast ...... SP Dallas Power . .. .. .. . D Fight Back with Davnd Horownz .......NE
Countdown America with Dick Clark ... WM Damn Good Programmers . . . . . ... ... SO File 13 . .. . .CM
Countdown Companion . ... WM Danny Jensen Productions . ... .. ... . VO First Light On NBC Radno ....... NE
Countdown To The Academy Awards .. EN Dear DJ . T SH Flashpoint! . . ... .. . .....PR
Country . .. ... .. ... ... .... ...FF Rick Dees Weekly Top 40 .. ... ... .. WM FlyingDutchman . . . ... .. ... . ... .. CM
Country Alternatlve - ........FF Dr.Demento . .................. WM FNN Business Radio . . . . . . .. ... NN
Country Calendar . . .. . ... ... .. ... EN DePaul Blue Demon Basketball .....SP Folk Sampler . . . . . ... WM
Country Chronicle .........SH Desertlisland Discs . . . . . . . ... WM FoodShow . ... ... ...... o TK
CountryClub . . ... ... ... .. .. ... WM Bill Diehl Entertainment Report . . . . . . . . EN ForceOne . . .. . ........ ......ID
Country Countdown USA ... . WM Digital Director . . . . ... ...... ... .. PR Format41 ... ... .. ... .. ... .. ... FF
Country Crossroads . . . .. . .. .. WM DigitalEnergy . . .. ........... ... PR Fourth Of July Special Music . . . . .. . .. SE
Country Express . . . . .........ID DigitalMix . . ... ... ... ... .. ... D Stan FrebergHere . . . ... ..... .. ... CM
CountryExtra . . ... ... ... ....SH Dimension 2000 . o D Freedom . . ... ... ... .. .........ID
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Fresh Jams
Fresh Tracks
Full-Custom Station ID’s and Jingles . . . . . ID
FunFactory . ... ................ CM
Funny Radio Commercials . . . . .. ... .. PR
FutureEffects . . .. ............... PR
FutureHits . .. ........ ......... WM
Futureshock . . .................. PR
T TR
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Harrison Tilbert's Travel Guide

OfThe Airwaves . . ... ........... EN
TMComedy Network . . .. .......... CM
Tomorrow'sMusic . .. ............. EN
Toolkit & Lazer Impact Production Libraries PR
ToothFalry. . . .................. CM
Top 10 Hits Of AllTime . . . .......... SE
Top Thirty Hitlist with Adam Curry . . . . . WM
Top30USA . . ................. WM
TopicalPunch . ... ............... SH
Total Autonomy . .. ............. .. ID
ATouchofChristmas . . . ............ D
TouringBandsof'92 . ............. SE
Traditions: AlookBack ............ XM
TravelShow .. .................. LE
Trendsetter . . . . ......... .. ... ... PR
TriviaHA ... ... ... ... . SH
TriviaQuiz . . ... ... DR
TrueCountry . . .................. FF
TrueCountryll . . ... .............. FF
TurboTechsonics . .. ............. PR
Tubo-Z. .. ... ID
TVMovieClips . . ................ CM
TV, Movie, News, Oid Spot Soundbites . . DR
TV Tonight with Howard Rosenberg . . . . . EN
The 12 Hours of Christmas . . . .. ... .. XM
25 Years Of PinkFloyd . . . ... ....... SE
TWinSpins . . ............ .. ... .. SE
TwistedHistory . . .. . ............. CM
2KOOL. . ..o oo ID

US.One........ccviiiieinns D
U.S.OpenTennisReports . . . .. ...... SP
UKChartAttack . . . .............. WM
Ultimate Authority . ... ............. D
Ultimate SFX's . . . ... ..o i FX
UltraEasy listening ... ............ FF
Ultrapower CHR . . . .. ............. ID
TheUltimate . . .................. PR
UNCF ParadeofStars. . . . .......... EN
Undiscovered Album Cuts Of

Creedence Clearwater Revival . . . . . . . SE
UnistarPower . .. ... ............. NN
Unistar Ultimate . . .. ... ........... NN
United Airlines Presents . . .. ........ SE
UpClose .. ... EN,WM
UPIRadioNetwork . . . ............. NN
Urban Contemporary . . ............ FF
Urbanizerd4 . ................... VO
USA Today Morning Script Service . . . . . SH

VideoViewer. . .................. EN
VISIONS . . o v v oo e PR
Voice Talent Audition Service. . . . ... .. VO
Voice With An Attitude . . . ... ....... VO
Voice-Pipes And Production . ...... ID,vO
VoiceoverService . . ... ........ ... VO
Voices/Narration . . ............... VO
Voiceworks Studios . . ... ....... ... VO

Wall Street Journal Radio Network . . . . . NN
The Wall Street Journal Report . . . . . . .. NE
Watsnu. . . ... WM
WBBM-AM ... ....... ... ... ... D
Weapons . . .........c..unieinnon PR
Weather Forecasts/Voice . .......... NE
WeatherWatch Service . . . . ... ...... NN
Wedge WeirdNews . . .. ........... SH
WeekinReview . . ... ............. NE
Weekend Headliner . .. ............ NE
Weekly Country Music Countdown . ... WM
WeeklySpecials . . .. ............. WM
Weekly TopThirty . . . ............. WM
Western Front Productions . . .. . ... .. vO
Westwood One Companies/NBC
RadioNetwork . . . ... ........... NN
What's The Point Newsmagazine . . . . . . . TK
WHOHPackage .................. ID
Wheels Series 5000 . ... .. ........ FX
WhenRadioWas . . ............... DR
Timothy White Sessions . . . ... ... ... SE
Whole O'Catalogue . . ... .......... SH
Bruce Williams TravelComer . . .. ... .. NE
Gordon Williams Business Report . . . . .. NE
Steven B. Williams Productions . . ... .. VO
Wimbledon . .............. ... ... sp
WirelessFlash . . . ................ SH
WishingYouWell . ... ............. K
With All Deliberate Speed . . . .. . ... .. NE
WNSR'92 . ........ ... ... ... ID
WolfTrax . . ....... .o iinen.. VO
Women's Business Exchange .. ... ... TK
WorldMusicSeries . . . ............ WM
WorldPremiere . .. .............. WM
World SpaceReport . . . . ........... EN
WorldToday . . .. ................ DR
TheWorldTonight . . . ............. NE
Worlds GreatestHits . . . . .. ........ WM
TheWorks .. . ..o FX
WPLJ'O1 . ... . .. D
WPLJ'92 . ... .. ID

YearEndTaxTips .. .............. LE
YouAndYourMoney . [ .. ... . ... .. NE
Young AdultNewscall . . .. .......... EN
YourDollars . ................... NE
Your Goodtime Oldies Magazine . . . . . . WM

Your Health Choices with Dr. Robert Atkins TK
Your Hometown Christmas Wonderland . . XM
YourMoneyMinute . . ............. NE

ZAPNeWS . . . ...t SH,NE
TheZ-Rock50. .. ............... WM
ZX2000 .. ... PR
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A1A Searchlight
P.O. Box 1692

Lady Lake, FL 32159
(904) 753-5858
FAX: (904) 753-1892
Johnny Thomas

John Roman

-~
ABC Contemporary Radio Network
125 West End Avenue

New York, NY 10023

(212) 456-5441

FAX: (212) 456-5397

Maria H. Bane, Director

e
ABC Direction Radio Network
125 West End Avenue
New York, NY 10023
(212) 456-5193
FAX: (212) 456-5397
Richard J. Lorenzo, Director

~
ABC Entertainment Radio Network
125 West End Avenue
New York, NY 10023
(212) 456-5553
FAX: (212) 456-5397
Patricia Goodrich, Director

.
ABC FM Radio Network
125 West End Avenue
New York, NY 10023
(212) 456-5635
FAX: (212) 456-5397
Susan O’Connell, Director

gy
ABC Information Radio Network
125 West End Avenue
New York, NY 10023
(212) 456-5585
FAX: (212) 456-5397
Karen F. Freeman, Director

a4

ABC Radio Networks
125 West End Avenue
7th Floor
New York, NY 10023
(212) 456-5200
FAX: (212) 456-5397
Robert Callahan, President
Derek Berghuis, Senior VP
Darryl Brown, Group VP
Frank Raphael, Director,

National Programming
Corinne Baldassano, VFP/Programming

b
ABC Rock Radio Network
125 West End Avenue
New York, NY 10023
(212) 456-5652
FAX: (212) 456-5397
Gloria Briggs, Director

Accu-Weather, Inc.

619 W. College Avenue

State College, PA 16801
(814) 234-9601, ext. 400
FAX: (814) 238-1339

Dr. Joel Myers, President

Joe Sobel, Senior VP

Sheidon Levine, Director/Sales

Tom Adams Productions, Inc.
1670 Hale Koa Drive

Honolulu, HI 96821

(808) 739-5800

FAX: (808) 739-5801

Tom Adams, President/GM

gy
Airforce Broadcast Services
216 Cariton Street
Suite 300
Toronto, Ontario, CN M5A 2L1
(416) 961-2541
FAX: (416) 961-7754
Mort Ross, Director/Marketing & Sales
Airlines
Box 80816
St. Clair Shores, MI 48080-0816
(313) 881-4551
Cheryl Rilly, Publisher

-y
Airtight Productions
Calendar Quickies
Box 8000-551
Sumas, WA 98295-8000
(604) 859-9215
FAX: (604) 859-1360
John H. Oliver, President

All Star Radio

12438 Moorpark

Suite 316

Studio City, CA 91604

(818) 766-6447

FAX:(818) 766-6732

Merrill Barr, Managing Partner

~
Rick Allen Creative Services

Climax/Next

545 Eighth Avenue, Suite 401
New York, NY 10018

(212) 714-5513

Rick Allen

Mary Anne Allen

Dallas Stevens

Austin Stevens

Alternative Programming, Inc.

3626 N. Hall

Suite 908

Dallas, TX 75219

(800) 231-2818, (214) 521-4484

FAX: (214) 521-6808

Mickey Briggs, President/GM

David Longhofer, Sales Manager

Steve Ramsey, Southwest Regional Manager

Geoff Waddell, National Research
Representative

American Archives
612 Canvasback Drive
Suisun City, CA 94585
(707) 425-8137

Roger Dorfman

gy
American Comedy Network
Park City Plaza

10 Middie Street

Bridgeport, CT 06604

(203) 384-9443

FAX: (203) 367-9346

Maggie Dugan, President/GM
Patrick Leeney, Account Executive
Adrienne Munos, Account Executive

American Forum Radio
888 Garden of the Gods Road
Colorado Springs, CO 80907
(800) 321-2349
FAX: (719) 528-1438
Patrick McCrummen, VP/Affiliate Services
Kelley Hilligoss, Affiliate
Relations Coordinator

N

American Media

995 McMillan Street

Atlanta, GA 30318

(404) 873-3100

FAX: (404) 875-8244

Frank Williams, President
Robert Williams, Executive VP
Travis Head, Marketing Director

~
American Pie
P.O Box 66455
Los Angeles, CA 90066
(310) 821-4005
FAX: (310) 823-3389
Janet Volat, Principal

g
American Stock Exchange
86 Trinity Place
New York, NY 10006
(212) 306-1637
Tom Mariam, Manager

. 4
American Urban Radio Networks
American Urban Radio News
463 Seventh Avenue
New York, NY 10018
(212) 714-1000
FAX: (212) 714-2349
Jack Bryant, Co-President
E.J. ‘“Jay’’ Willlams, Co-President

.

AMI News

50 Vashell Way, Suite 300
Orinda, CA 94563

(510) 254-4456

FAX: (5§10) 254-6235
John Hamilton, President
Rob Brown, VP/GM

Claire Diepenbrock
Melissa Johnson

.

Pat Appleson Studios

757 S.E. 17th Street Causeway
Suite 358

Fort Lauderdale, FL 33316-2960
(305) 587-7900

FAX: (305) 587-4176

Pat Appleson, Owner

-y

ARCA (Audio Recording Corp.

of Arkansas, Inc.)

100 N. Rodney Parham Road, Suite 1-B
P.O. Box 5686

Little Rock, AR 72215-5686

(5601) 224-1111

FAX: (601) 224-3FAX

Dick Marendt, President

Clyde Snider, VP
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Alan Archer Weather

1407 Hounds Hollow Court

Lutz, FL 33549

(813) 949-4424 (800) 645-1284
FAX: (813) 949-3875

Alan Archer, President

TAGA.

TOBY ARNOLD

Toby Arnold & Associates
Dallas Suburban Offices/Studios
3234 Commander Drive
Carroliton, TX 75006
(214) 661-8201,

(800) 527-5335
FAX: (214) 250-6014
Toby Arnold, President
Dolly Arnold,
VP/Executive Director
Larry Mangiameli,
VP/Executive Director

Associated Press

Broadcast News Center
1825 K Street NW
Washington, DC 20006-1253
(800) 821-4747, (202) 736-1100
FAX: (202)736-1124
Jim Williams, VP/Director
Lee Perryman, Deputy Director
Brad Kalbfeld, Deputy Dir./News
& Managing Editor
Daryl Staehle, Director/Sales & Marketing

A
/773
Associated Production

Music
6255 Sunset Bivd., Suite 820
Hollywood, CA 90028
(213) 461-3211,
(800) 543-4276
FAX: (213) 461-9102
Connie Red, Broadcast Sales
Director

Audio Productions Inc./

Future Effects

1102 17th Avenue

Suite 200

Nashville, TN 37212

(615) 321-3612

FAX: (615) 321-5770

Jim Reyland, President/Owner

AR e R e s

Dale Baglo Broadcast, Inc.
825 Broughton Street

Victoria, BC

Canada, V8W 1ES

(604) 386-1131

FAX: (604) 386-5775

Dale Baglo, President

g
Bailey Broadcasting Services
3151 Cahuenga Blivd. W
Suite 200
Los Angeles, CA 90068
(213) 969-0011
FAX: (213) 969-8474
Lee Bailey, President
Diane Blackmon-Bailey, Executive VP

o
David Baronfield Entertainment
19555 Almaden Road
San Jose, CA 95120
(408) 927-9100
FAX: (408) 997-8790
David Baronfield
g

BC Productions & Associates
P.O. Box 1022

Calais, ME 04619

(506) 755-3170

FAX: (506) 755-6952

Bill Conley, Owner

Benmaradio, Inc.
1805 S. Bellaire

Suite 220

Denver, CO 80222
(303) 757-6667
FAX: (303) 757-6262
Mark Margulies

Greg Bennett

Best of the Oldies Radio Network
15651 Dickens Street

Suite 115

Encino, CA 91436

(818) 905-9388

Darryl Evans

John Astolfi

714 Elizabeth Street
Ogdensburg, NY 13369
(315) 393-1100

John Astolfi

S
Better Business
Productions
Customized Productions
4411 Gilbert Avenue, Suite 12
Dallas, TX 75219
(214) 522-0335
FAX: (214) 528-4593

Bruce Bonnheim

Bitman
4959 Talbot Lane
Suite 77
Reno, NV 89509
(702) 826-5137
David Evjen, President
-
Bonneville Broadcasting System
4080 Commercial Avenue
Northbrook, IL 60062-1892
(800) 631-1600, (708) 291-0110
FAX: (708) 291-0841
John Patton, President/CEO
Waliter Powers, VP/Operations
Rich Washer, Executive VP
Steve Kline, Client Services Director
Paula Grandolph, Account Executive
Michael Krafcisin, Sales/Program Consultant
Ford Colley, VF/AC Programming
Dave McKay, PD

BPI
ENTERTAINMENT
YEWS WIRE
BPI Entertainment
News Wire
100 Boyiston Street
Boston, MA 02116
(617) 482-9447
FAX: (617) 482-9562
John Morgan, GM
Don Gallagher, Managing Editor

Dick Brescia Associates
c/o MediaAmerica, Inc.

11 W. 42nd Street, 27th Floor
New York, NY 10036

(212) 302-1100

FAX: (212) 302-6024

Dick Brescia

David West

|1VPS PHIL BREWER
Illlm VOCAL INTERPRETATIONS

Phil Brewer

Vocal Interpretations
3601 Morris Place
Suite 3
Cincinnati, OH 45225
(513) 533-9612

Phil Brewer

The Broadcast Group
3333 K Street N.W.

Suite 77

Washington, DC 20007
(202) 337-3111

FAX: (202) 337-2567
Pegge Goertzen, President
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Broadcast Management
Corporation
Distributors of
“The Sonny Bloch Show”
40 E. 63rd Street
New York, NY 10021
(212) 371-9268
FAX: (212) 593-0963
Sonny Bloch, Talk Show Host
Susan Passarelli,
Administrative Assistant

BROALCASTPROGRAMMING

Broadcast Programming
2211 Fifth Avenue
Seattle, WA 98121
(206) 728-2741,

(800) 426-9082
FAX: (206) 441-6582
Edith Hilliard, VP/GM
Tom Casey, VP/Programming
John Carlile,
VP/Sales & Marketing

Broadcast Weather Service, Inc.
P.O. Box 1118

Miami, FL 33138

(305) 829-0289

FAX: (305) 795-2746

Tom Burse

>
Brown Bag Productions
4134 S. Eudora Street
Englewood, CO 80110
(303) 756-9949
FAX: (303) 759-8213
Mike Lee, Managing Partner

INCORPORATED

e

i L &) 4
SROADCAST PRODUCTIONS

Brown Spots, Inc.
1703 N. Main
Little Rock, AR 72114-3430

(501) 791-2111,
(800) 880-8808

FAX: (501) 791-2FAX

Bob Brown, President
Brad Sweeney, VP

Business Radio Network

Business Radio Network Forum

888 Garden of the Gods Road

Colorado Springs, CO 80907

(800) 321-2349

FAX: (719) 528-1438

Patrick McCrummen, VFP/Affiliate Services

Keiley Hiiligoss, Affiliate Relations
Coordinator

Mike Butts Creative Service
(Creator of Air Personality Plus)
9512 Golden Hills Circle

Austin, TX 78759

(512) 343-2068

Mike Butts

A 4

Caffmanna Communicorp
115 Skyline Lane
Stamford, CT 06903
(203) 329-1991
FAX: (203) 329-2101
Joseph R. Piasek, President
Jane S. Piasek, VP
gy~
California Aircheck
P.O. Box 4408
San Diego, CA 92164
(619) 460-6104
FAX: (619) 460-5685
George Junak
R—
Capitol Media
1000 Connecticut Avenue NW
Washington, DC 20036
(301) 846-0180
Jeannle Mantell, Syndication Sex Goddess
Jeft Quinn, Creative Genius
gy
Capitol Production Music
(A division of Capitol Records, Inc.)
6922 Hollywood Bivd., Suite 718
Hollywood, CA 90028
(213) 461-2701, (800) 421-4163
FAX: (213) 461-1543
Ole Georg, Managing Director
David W. Carroli, Marketing Manager/Sales
John D. Amato, Sales & Promotion

-

CB Radio Entertianment
2304 Haversham Close
Virginia Beach, VA 23455
(804) 481-7275

FAX: (804) 481-7702

Chris Baiiey, President

Linda Bailey, Sales Manager
Charles Frazier, TV Producer
Mike Lowery, Radio Producer
Sharon Resh, Talent
Micheie Moran, Head Writer

-

CBN Radio

Christian Broadcasting Network

1000 Centerville Turnpike, SHB 406

Virginia Beach, VA 23463

(800) 347-7056

FAX: (804) 523-7863

Michael Stephen Miller,
Manager/Station Services

CBS RADIO
DIVISION

CBS Radio Networks
CBS Hispanic Radio
Network

CBS Spectrum Network
51 W. 52nd Street
New York, NY 10019
(212) 975-4321
FAX: (212) 975-3515
Robert P. Kipperman, VP/GM
Frank D. Murphy,
VP/Programming
Larry Cooper,
VP/CBS News Radio
Richard N. Silipigni, VP/Sales
Peter L. Moore, VFP/Affiliate Sales
Deb Reno, Director/Marketing
& Promotions
Nicholas Kiernan, VP/GM-
CBS Hispanic Radio Network
Dee Levy, Director/Sales-
CBS Hispanic

Los Angeles ¢ New York

CD Media
645 Madison Avenue
2nd Floor
New York, NY 10022
(212) 836-4425
FAX: (212) §93-6252
Rick Dees, Chairman
Wally Clark, President
Tom Shovan, VP/Manager
of Operations

Champion Productions
300 Broadway

Suite 8

San Francisco, CA 94133

(415) 434-8300

FAX: (415) 391-2569

Ron Barr, Chairman

Steve Block, CEO/Sales Manager
Charile Coane, President

Changemakers

715 48th Avenue

San Francisco, CA 94121

(415) 387-1771

FAX: (415) 387-1779

Gini Graham Scott, Director

Bobbl Randoiph, Associate
Marketing Director
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Chicago Radio Syndicate, Inc.
1140 N. La Brea

Los Angeles, CA 90038

(800) 621-6949, (213) 462-4966
FAX: (213) 460-4280

Sandy Orkin, President

The Children’s Health

News Network

Children’s National Medical Center
111 Michigan Avenue NW

Washington, DC 20010

(202) 939-4500

FAX: (202) 939-4543

Marge Kumaki

DAVID CHRISTIAN

".: Tech Trax -~

DAVID CHRISTIAN

Tech Trax
3934 Mistletoe Drive
Indianapolis, IN 46237
(317) 684-6569
FAX: (317) 634-1618
David Christian, President

CITY-FM

P.O. Box U 24

Falrview Drive

Southboro, MA 01745
(508) 485-3500

FAX: (508) 460-0584

John Garabedian, President

CKW & Associates
4769 Elmer Avenue

North Hollywood, CA 91602
(818) 985-4743

FAX: (818) 985-3779
Charles K. Whaley

Wally Clark Productions, Inc.
645 Madison Avenue

New York, NY 10022

(212) 836-4425

FAX: (212) 593-6252

Wally Clark, President

Clausen Communications Inc.
23 Phillips Road

Nahant, MA 01908

(617) 593-2437

FAX: (617) 592-1150

Chris Clausen, VP

Lars Clutterham Music
1625 Riverside Drive

Suite 2

Glendale, CA 91201-2900
(818) 246-8548

FAX: (818) 246-8548

Lars Clutterham, President

CMVJ Radio Network
1133 Broadway

Suite 176

New York, NY 10010
(212) 463-7980

FAX: (212) 242-2512
Dan Neer, President

CNN Radio News

1675 Broadway

17th Floor

New York, NY 10019

(212) 247-1600

FAX: (212) 247-0393

Nick Verbitsky, Co-Chairman/CEO

Lita Cohen Radio Services
309 Meadow Lane

Merion, PA 19066

(215) 668-0722

FAX: (215) 299-2150

Lita Cohen, President

Collins Broadcast Services
174 King Henry Court

Palatine, IL 60067

(708) 991-1522

FAX: (708) 991-1529

Stu Collins, President

Margaret Norling, VP

Color Radio, Inc.
The ““Contemporary Rock & Soul”

Format

1850 Union, Suite 1515
San Francisco, CA 94123
(415) 929-1999

FAX: (415) 921-2834
Alex Lacy, President

Concert Music Network (CMN)
271 Madison Avenue

Suite 700

New York, NY 10018

(212) 532-1900

FAX: (212) 532-1647

Peter Besheer, President

Consultation Radio Network
P.O. Box 323

Lutherville, MD 21094

(410) 667-0277

FAX: (410) 628-4826

John Stupak

Contemporary Group

One Landmark Place

1401 S. Brentwood Bivd., 7th Floor
St. Louis, MO 63144

(314) 962-4000

FAX: (314) 962-0445

Gregory J. Hagglund, VP

Contemporary Timeline
8913 W. Olympic Bivd., Suite 201
Beverly Hills, CA 90211

(310) 652-8710

FAX: (310) 652-2856

Jack Morris

Cwc

CONTINENTAL
WEATHER CORP.

Continental Weather

Corporation
1407 Hounds Hollow Court
Lutz, FL 33549
(813) 949-4424,
(800) 645-1284
FAX: (813) 949-3875
Alan Archer, President

Copley Entertainment
3006 Falrfield Avenue
Bridgeport, CT 06605
(203) 333-6633

FAX: (203) 333-8844

Paul R. Krumins, President

Copley Radio Network

Prep Sheet & Wireless Flash
P.O. Box 190

San Diego, CA 92112

(800) 848-7796

Patrick Glynn, Managing Editor
Gary Sheler, Sales Manager

Crabtree
Productions

Crabtree Productions
2748 Parsons Street
Huntington, WV 25705
(800) 232-9782

Steve Crabtree, President

Mitch Craig Productions
P.O. Box 241655

Memphis, TN 38124-1655
(901) 388-8449

FAX: (901) 388-6328

Mitch Craig, President

CREATIVE
RADIO NETWORK

Creative Radio Network
P.O. Box 7749
Thousand Oaks, CA 91359
(800) 392-9999,

(818) 707-9011
FAX: (818) 707-1680
Darwin Lamm, President
Peter Kline, Director/Operations

RaR PROGRAM SUPPLIER GUIDE ‘92 » 109




PROGRAM SUPPLIER INDEX

CREATIVE
RADIO
PRODUCTIONS

Creative Radio
Productions
3861 Apache Court W
Boulder, CO 80303
(303) 494-3322
Frank Eriksen

Creative Support Services
BUY-OUT Production
Music Division
1950 Riverside Drive
Los Angeles, CA 90039
(213) 666-7968,

(800) HOTMUSIC
FAX: (213) 660-2070

Mike Fuller, Creative Director

CT Productions

6051 Morella Avenue

North Hollywood, CA 91606
(818) 762-7260

FAX: (818) 506-7742
Chris Taylor, President

PR O D UCT | ONGS

Custom Productions
1776 Massachusetts Avenue
Cambridge, MA 02140
(617) 354-5556
FAX: (617) 354-9776
Steve Stockman, President

Jeff Davis Productions

8033 Sunset Bivd.

Suite 423

Los Angeles, CA 90046

(310) 288-7944

FAX: (818) 763-4800

Jeff Davis, President/Executive Producer

DAYNET

Daynet
2211 Broadway
Suite 3-A
New York, NY 10024
(212) 787-2110
FAX: (212) 877-1413
Mike Castello

Jim Cutler Creative Radio

Jim Cutler Creative Radio
P.O. Box 8702
Boston, MA 02114
(508) 988-0947
FAX: (608) 988-0843
Jim Cutler

Creating Results
(415) 593-3068

Creeyadio

(Publishers of “One To One")
P.O. Box 9787

Fresno, CA 93794

(209) 226-0558

FAX: (209) 226-7481

Jay Trachman, Editor/Publisher
Linda Richardson, Manager

gy
Critical Mass Media Productions
1295 S. Santa Fe

Denver, CO 80223

(303) 733-5850

FAX: (303) 733-3801

Keith Hughes, Principal

CRN

international

CRN International
One Circular Avenue
Hamden, CT 06514

(203) 288-2002

FAX: (203) 288-8537

Kerry Tuozzola,
Director/Affiliate Relations

Ron Cutler Productions
1639 Westwood Bivd.

Los Angeles, CA 90024
(310) 478-2166

FAX: (310) 444-9311

Ron Cutler, President

gy
Cybernet Radio Network
4104 24th Street
Suite 393
San Francisco, CA 94114
(415) 566-3051
FAX: (415) 665-5165
Renn Vara, Owner

N e

DC Audio/The Daily Feed
1137 Fifth Street NE
Washington, DC 20002

(202) 544-2533

FAX: (202) 544-3048

John Dryden, President

e
Dan-O Custom Comedy
4949 S W. Macadam
Suite 204
Portland, OR 97201
(503) 226-0100
FAX: (503) 295-9281
Dan-O Clark

i 3 s el

Stan DeFreitas

221 David Avenue

Clearwater, FL 34619

(813) 799-0031

Stan DeFreitas, Mr. Green Thumb

gy

Del Mar Broadcasting Networks
225 Stevens Avenue

Suite 104

Solana Beach, CA 92075

(619) 755-2811

FAX: (619) 942-7597

Michael McKeever, President

Digital Radio Network

Digital Radio Network
35 Broadway
Brooklyn, NY 11211
(718) 486-8788
FAX: (718) 486-5092
Paul Zullo, President
Trev Huxley, Executive VP

Marc Miller, VP/GM

Domain Communications
P.O. Box 4217

St. Louis, MO 63163

(314) 771-8271

Stel Pontikes

John E. Douglas

497 Walmar Drive

Cleveland, OH 44140

(216) 892-8509

FAX: (216) 892-8503

John E. Douglas, President/Executive
Producer

Karen L. Shapiro, Associate Producer

N
Dow Jones Radio Network
200 Liberty Street
New York, NY 10281
(212) 416-2381, (212) 416-2382
FAX: (212) 416-4195
Robert B. Rush, Dir./Broadcast Services
Jon Krongard, Affiliate Relations Manager
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THE MEW VOICEOVIR AMERICA

John Driscoll
416 S. Fairview Street
Burbank, CA 91505
(818) 841-9418
FAX: (818) 841-1209

John Driscoll

Mark Driscoll
317 N. Broad
The Packard Building (723)
Philadeiphia, PA 19107
(215) 629-9957
FAX: (215) 629-9958
Mark Driscoll

.

Dave Dworkin’s Ghostwriters
2412 Unity Avenue N

Minneapolis, MN 55422-3440

(612) 522-6256

FAX: (612) 522-6256

Dave Dworkin, President

Eagle Media Productions, Ltd.
P.O. Box 430

North Salem, NY 10560

(914) 669-5277

Lou Adler, President

~y

EDI Radio Network
5973 Avenida Encinas
Suite 210

Carisbad, CA 92008
(619) 431-9099

FAX: (619) 431-9199
Judy Hahn, President
Patrick Gallagher, VP

EFM MEDIA MANAGEMERNT

342 Madison Avenue
Suite 920
New York, NY 10173
(212) 661-7500
FAX: (212) 661-7945

John Axten, President

EFM Media Management

Edward F. McLaughlin, Chairman

Emerald Entertainment Network
1033 16th Avenue S
Nashville, TN 37212
(615) 327-9544
FAX: (615) 321-8668
Jim Wood, President
Dewey Bruce, VP/Operations
g
Entertainment Communication

Consultants

4555 N. Pershing Avenue
Suite 33-376

Stockton, CA 95207
(209) 476-1511

FAX: (209) 476-1511
Alan Ray, President
Margot Ray, VP

gy
ENTERTAINMENT RADIO

NETWORKS

23730 Malibu Road
Malibu, CA 80265

(310) 456-7879

FAX: (310) 456-0611
Dana Miller, Co-Chairman
Andrew Peruzzi, VP/Sales

e

Dick Ervasti Creative Services
8306 Wilshire Bivd.
Suite 593
Los Angeles, CA 90211
(310) 274-5445
FAX: (310) 275-3352
Dick Ervasti
Bobby Stern, GM
g

ESPN Radio Networks
125 West End Avenue
7th Floor
New York, NY 10023
(212) 456-5200
FAX: (212) 456-5397
Robert Callahan, President
Derek Berghuis, Senior VP
Darry! Brown, Group VP
Frank Raphael, Director,

National Programming
Corinne Baldassano, VP/Programming

Far West Communications
120 N. Victory Bivd.

Suite 106

Burbank, CA 91502

(818) 566-7003, (800) 783-2946
FAX: (818) 566-7086

Paul Ward, President

Susanella Rogers, OM

g
Lee Alan Faust Productions
(LAF Productions)
P.O. Box 10263
Burbank, CA 81510
(818) 848-1497
Lee Faust

FirstCom Broadcast Services
13747 Montfort Drive
Suite 220
Dallas, TX 75240
(214) 934-2222, (800) 858-8880
FAX: (214) 404-9656
Cecelia Garr, President/CEO
. o

FNN Business Radio

1675 Broadway

17th Floor

New York, NY 10019

(212) 247-1600

FAX: (212) 247-0393

Nick Verbitsky, Co-Chairman/CEQO

Garlin Sound Enterprises
7021 Hatillo Avenue

Winnetka, CA 91306

(818) 347-3902

Norman Pringle, Owner

Ghostwriters Comedy Services
2412 Unity Avenue N

Suite RA

Minneapolis, MN 55422-3450

(612) 522-6256

FAX: (612) 522-6256

Dave Dworkin, President

Charles J. Givens Financial Digest

Givens Broadcasting

242 N.Westmonte Drive, Suite 210

Alamonte Springs, FL 32714

(407) 774-5900, ext. 220

FAX: (407) 774-0234

Shane Hackett, VP

Dave Donlin, Executive Producer
~

Global Satellite Network
14958 Ventura Bivd.
Sherman Oaks, CA 91403
(818) 906-1888
FAX: (818) 906-9736
Howard Gillman, President
Nan Kingsley, VP/Sales
George Taylor Morris, VP/Programming
Eilen Gerdes, Affiliate Relations
~

GMI Broadcast Services
6617 S. 193rd Place

Suite P-100

Seattle, WA 98032

(206) 656-8414

FAX: (206) 656-8444

Ron Erak, President

Craig Granato

406 N. Brewster Road, RD 1
Vineland, NJ 08360

(609) 697-2298

Craig Granato, President

‘““The Great Entertainers’’

Traditional M.O.R. Music Format
M.O.R. Media

Hollywood, CA 90046

(800) 827-1722

FAX: (213) 874-3393

Steve Warren

Paui Siebold
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Group W Satellite

Communications

250 Harbor Drive

Stamford, CT 06904

(203) 956-6000, (615) 871-6725
FAX: (203) 965-6315

Steve Soule, VP/Affiliate Relations
Tom Hawley, GM/Affiliate Realtions
Jeff Lyman, Network Coordinator

. 4

Grump Industries

2007 N.E. 18th Street

Fort Lauderdale, FL 33305

(305) 566-1953 (800) 772-8016
FAX: (305) 563-0791

John Mack Nink, Owner

Halland Broadcast Services, Inc.
1289 E. Alosta Avenue
Glendora, CA 91740
(818) 963-6300
FAX: (818) 963-2070
Hank Landsberg, President
Steve Steinberg, VP/GM
gy
Happy Hare Radio Theatre
3344 Tennyson Street
San Diego, CA 92106
(619) 224-6229, (619) 224-HARE
Harry Martin
g

Tom Hayes Creative Services
P.O. Box 12001

La Jolla, CA 92037

(619) 569-5919

FAX: (619) 292-9548

Tom Hayes, Writer/Producer

. 4

Heil Enterprises
P.O. Box 1372
Lancaster, PA 17603
(717) 299-5899
FAX: (717) 299-6222
Paul Heil, Owner/Executive Producer
Sheila Heil, Director/Station Relations
~
Hickman Enterprises
5804 Twineing
P.O. Box 271043
Dallas, TX 75227
(214) 381-4779
Joe Hickman
gy
The Hollywood Edge
7060 Hollywood Bivd.
Suite 1120
Hollywood, CA 90028
(213) 466-6723
FAX: (213) 466-5861
Scott Whitney

THE

HOOK

FACTORY

The Hook Factory
12732 N.E. Hassalo
Portland, OR 97230
(503) 253-4175
FAX: (503) 252-8315

Bryan O’Neal-Green, President

m:;%mmmmmn@ﬁ e

IDB COMMUNICATIONS
SEE

IDB Communications

Group, Inc.
10525 W. Washington Bivd.
Culver City, CA 90232
(213) 870-9000
FAX: (213) 240-3904

S

HAEIKS

UNI.IMITED

Hooks Unlimited
20001d 63 S
Suite 103
Columbia, MO 65201-6081
(314) 443-4155
FAX: (314) 443-4016
Bernie Grice, GM

Hot Mix Radio Network, Inc.
7201 E. Camelback Road

Suite 245

Scottsdale, AZ 85251

(602) 966-9900

FAX: (602) 947-1330

Andrew Starr, President

Dave Rajput, Programmer

Markus Schulz, Music Director

-
Hot Tracks
43500 S.E. Marmot Road
Sandy, OR 97055
(503) 668-3610
FAX: (503) 668-4379
Paul Dickson

gy
House of Music
3100 Airway Avenue
Costa Mesa, CA 92626
(714) 641-8000, (800) 641-8000
FAX: (714) 641-5000
Doug Peck, President

~gyr
Humane Society of the U.S.
Animal “Bites”
2100 L Street NW
Washington, DC 20037
(800) HUMANE 1, (202) 452-1100
FAX: (202) 778-6132
Helen Mitternight

Ron Hummel Productions, Inc.
3110 Stonegate Drive

Alamo, CA 94507

(415) 933-3500

FAX: (415) 933-3502

Ron Hummel, President

Julie Spira, VP/Audio Sales

The Image Generators

P.O. Box 742

Olney, MD 20830

(301) 924-5700

FAX: (301) 570-8916

Mike Weiner, President
gy

The Imagination Stations Network
One S.E. Third Avenue
Suite 1450
Miami, FL 33131
(305) 530-1322
FAX: (305) 530-9417
Matthew Leibowitz, President
g

Imagination Theatre Fairy Tales
P.O. Box 1317

Merrimack, NH 03054

(603) 424-0568

Cindy Parente

o

In All Seriousness Comedy Service
Box 6366
Erie, PA 16512-6366
(814) 459-3268
FAX: (814) 455-9162
Mike Kohimiller, Comedy

Service Coordinator

In-Fisherman Radio
651 Edgewood Drive
Box 999

Brainerd, MN 56401
(218) 829-1648

FAX: (218) 829-3091
Jim O’Rourke

Independent Broadcasters
Network

24-Hour Live 2-Way

Talk Radio Programming
Two Corporate Drive, Suite 530
Clearwater, FL. 34622

(813) 573-4402

FAX: (813) 573-3501

Steve Wiegner, President

Doug Stephan, VP

International Lutheran

Layman’s League

2185 Hampton Avenue

St. Louis, MO 63139

(800) 944-3450

FAX: (314) 647-6923

Larry Lumpe, Executive Director
Kenneth Peterson, Director
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Interstate Radio Network, Inc.
435 N. Michigan Avenue

Chicago, IL 60611

(312) 222-4784

FAX: (312) 222-4876

John Cowan

Nancy Torres

Ny

The Interview Factory

P.O. Box 615

Van Nuys, CA 91408

(818) 988-2045

FAX: (818) 787-5653

Howard & Sandy Benjamin, Co-Owners

Chuck Jackson Productions
Special Music Programs

933 Fremont Avenue

Salt Lake City, UT 84104

(801) 972-5319

FAX: (801) 992-5319

Dwight Woolfork, President

| |
jam
JAM Creative
Productions, Inc.
5454 Parkdale Drive
Dallas, TX 75227
(214) 388-5454

FAX: (214) 381-4647
Jonathan Wolfert, President

sre JRes

Brian James Productions
P.O. Box 130420
Tampa, FL 33681
(813) 229-5807

Brian James

Jameson Broadcast
1700 Connecticut Avenue NW
Washington, DC 20009

(202) 328-3283

FAX: (202) 332-6810

Jamie G. Jameson, President
Trulee C. Burns, VP

gy

Jazz Spectrum

c/o WCDJ

68 Commercial Wharf

Boston, MA 02110

(617) 523-6611

FAX: (617) 720-5783

Cliff Smith, Producer/Co-Host
Christine Tanner, Co-Host

Jazz Trax
9842 Hibert Street
Suite 128
San Diego, CA 92131
(619) 695-3722
FAX: (619) 695-1028
Art Good

gy
JDK Music Production
9102 Whitaker Circle
Richmond, VA 23235
(804) 272-6777
FAX: (804) 330-9308
John Keltonic, President

Danny Jensen
(208) 384-9278

Kendall Energies, Inc.
1824 Chestnut Street
Philadelphia, PA 19103
(215) §6-VOICE

FAX: (215) 568-5164
Charlie Kendall, President
Sheri Gillis, Sales Manager

..HEALTH

The Johns Hopkins

Medical Institutions
550 N. Broadway, 11th Floor
Baltimore, MD 21205
(410) 955-2849,
(410) 955-2877
FAX: (410) 955-4452
Carol Anne Strippel, Director

T s 0t ® 3R T oRTYT A x oM ox Y

Kenetics Radio
Entertainment
96 Prospect Place
Brooklyn, NY 11217
(718) 857-6389
FAX: (212) 334-9360
Ken Levy, President

Danny Jensen Productions
(208) 384-9278

gy

Joseph-Fox Communications
73 Spring Street

New York, NY 10012

(212) 941-5600

FAX: (212) 941-5664

Doug Joseph

-y
JSAl/Jones Satellite Audio
8250 S. Akron
Suite 205

Englewood, CO 80112

(800) 876-3303, (303) 792-3111
FAX: (303) 792-3951

T.J. Lambert, Senior VP

Phil Barry, VP/Consulting Services

R

John Kane, Psychic
181 N. Mill Street

Suite 98

Lexington, KY 40507
(606) 259-1933

A

Joe Kelly Creative Services
131 W. Blodgett Avenue

Lake Bluff, IL 60044

(708) 295-8610

FAX: (708) 295-8622

Joe Kelly, President

Killer Tracks

6534 Sunset Bivd.

Hollywood, CA 90028

(800) 877-0078, (213) 957-4455
FAX: (213) 957-4470

Jim Frangipane, Sales Manager

~pr

K.K. Kreative Koncepts

37 Meadowlark Lane

Columbus, OH 43214

(614) 431-9126

Kurt S. Kaniewski, “Kreative” Director

gy
Knockers*!

P.O. Box 153

La Grange, IL 60525
(800) 342-7641

FAX: (708) 354-9395
Charles Fuller

mfmmm&% h‘“ e

L.A. Air Force
3860 Kellog Avenue
Las Vegas, NV 89115
(702) 651-9119
FAX: (702) 643-7780
Terry Moss, Publisher

.

LaBov & Beyond
1728 Spy Run Avenue
Ft. Wayne, IN 46805
(219) 420-5533

FAX: (219) 422-1443
Barry LaBov, President

V
Laffline
117 W. Harrison Bldg.
Suite 640

Chicago, IL 60605
(312) 464-9443
Bob Roberts
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Chris Lane Productions
P.O. Box 691411
Los Angeles, CA 80069
(818) 764-6778, (818) 988-4883
Chris Lane, Partner
Karl Hotheinz, Partner
Rick Dasher, Partner
g

Laugh Trak Media Services
11503 Robles Del Rio
Temple Terrace, FL 33617
(800) 827-3301
FAX: (813) 980-0306
Paul Hooper
Nita Laca
Fred Bugg
~g

Longhorn Radio Networks
(202) 287-3000

Lutheran Hour Ministries

2185 Hampton Avenue

St. Louis, MO 63139

(800) 944-3450

FAX: (314) 647-6923

Vi Knickrehm, Account Executive

Mark Eischer, Manager/Radio Productions

Jack Macdonald
P.O. Box 97247
Tacoma, WA 98497
(206) 588-2839

.

Jo Maeder

“The Madame Of Radio & VOs”
331 West 57th Street, Suite 327

New York, NY 10019

(212) 969-0109

Jo Maeder, President/Alphasonic Corp.

-

Magnolia Street Productions
(813) 576-4594
Marc Rose

Mainstreet Music

Mainstreet Productions, Inc.

Mainstreet Productions,
Inc.
8745 Aero Drive
Suite 105
San Diego, CA 92123
(619) 569-5919
FAX: (619) 292-9548
Dennis F. Regan, President

Malibu Two Broadcasting

“The World Music Series”
30844 Mainmast Drive

Agoura Hills, CA 91301

(818) 991-7732

FAX: (818) 991-7670

Tom Gamache, GM

Roger Lifeset, Executive Producer

Manhattan Production Music
311 W. 43rd Street

Suite 702

New York, NY 10036

(212) 333-5766, (800) 227-1954
FAX: (212) 262-0814

Ron Goldberg

Ben Manilla Productions
111 Sutter Street
Suite 2150
San Francisco, CA 94104
(415) 421-1220
FAX: (415) 421-4749
n
Ben Manilla "

Marconi & Cheese

Communications

174 Spadina Avenue

Suite 605

Toronto, Ontario, CN M5T 2C2
(416) 361-3574

FAX: (416) 363-9090

Kat Mullaly, President

Marie Marie Music
(813) 876-1521

Chuck Martin Enterprises

444 N. Red Cloud Drive

Diamond Bar, CA 91765

(714) 861-8122

Chuck Martin, President

Diane D’Antico, Special Projects Coordinator

gy
MediaAmerica, Inc.
11 West 42nd Street
27th Floor
New York, NY 10036
(212) 302-1100
FAX: (212) 302-6024
Ron Hartenbaum, Chairman
Gary Schonfeld, President

gy
Melcor Broadcasting Company
60 East 42nd Street

New York, NY 10165-1826

(212) 972-1030

FAX: (212) 983-1308

George Kalman, President

Metro Music Productions
645 West End Avenue

New York, NY 10025

(212) 799-7600

FAX: (212) 724-8852

Mitch Coodley, Composer/Producer
Joanne Morse, Sales

Metro Weather Services, Inc.
507-535 Rockaway Avenue

Valley Stream, NY 11581

(516) 568-8844, (800)488-SUNNY
FAX: (516) 568-8853

Pat Pagano, President

Thomasina Berg, Sales Manager

Charles Michelson & Sons

9350 Wilshire Bivd.

Beverly Hills, CA 90212

(310) 278-4546, (800) 648-4546

FAX: (310) 278-7932

Charles Micheison, President

Robert Michelson, VP/East

Steve Michelson, VP/West

Susan Scharf, New York Office —
(212) 243-2702

Minnesota Broadcast Services

4551 Flag Avenue N

Minneapolis, MN 55428

(612) 537-1431

FAX: (612) 537-0157

Joseph E. Vukelich, President

Donald R. Vukelich, VP/Director/Marketing
gy

MJI Broadcasting Inc.

666 Fifth Avenue

34th Floor

New York, NY 10103

(212) 245-5010

FAX: (212) 586-1090

Josh Feigenbaum, President

A

The Morning Fax
725 Monarch Lane
Nipomo, CA 93444
(805) 929-5622, (800) 266-6329
FAX: (805) 929-1622
Jo Armstrong
-

M.O.R. Media

21-54 44th Drive

Long Island City, NY 11101

(718) 786-3703 (800) 827-1722
Steve Warren, GM

M.R.N. Radio

1801 Volusia Avenue

Daytona Beach, FL 32114

(904) 254-6760

John McMullin, President/GM

Allen Bestwick, Assistant GM

Clay Stahika, Dir./Affiliate Relations
David Hyatt, Asst. Dir./Affiliate Relations

~pr
MSA (Music Service Associates)

Oldies Services and Libraries
8706 S. 71st East Avenue

Tulsa, OK 74133-5053

(918) 492-7222

Bob Tomarkin

Murray/Waish Radio

Programming, Inc.
P.O. Box 366

Enfield, CT 06083
(203) 763-2838

FAX: (203) 683-0311
Michael Murray, CEO
Chris Walsh, President

-
Music Director

Programming Service
P.O. Box 51978

Indian Orchard, MA 01151
(413) 783-4626

FAX: (413) 783-3168
Budd Clain, GM
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Musical Starstreams
P.O. Box 2004

Santa Fe, NM 87504
(505) 988-2004

FAX: (505) 988-4727

~
Music Unlimited Productions
763 Taft Drive

Suite G

Ariington, TX 76011
(800) 999-3520 (817) 261-3520
David A. Fusco, President

“ BRBADCASTING SYSTEM

Mutual Broadcasting
System
1755 S. Jefferson Davis Highway
Arlington, VA 22202
(703) 685-2000

FAX: (703) 685-2145

Jack Clements, President
Ron Nessen, VP/News

The Nashville Network Radio

2644 McGavock Pike

Nashville, TN 37214

(615) 871-6725

FAX: (615) 871-6778

Jeff Lyman, Network Coordinator

Steve Soule, VP/Affiliate Relations

Charlie Douglas, Operations
g

Natural Sound

P.O. Box 390

Corry, PA 16407

(814) 664-9244

FAX: (814) 664-9244

Wayne Smith, President

Kathy Smith, Manager

-y

NBA Radio Network

645 Fifth Avenue

10th Floor

New York, NY 10022

(212) 826-7000

FAX: (212) 888-8374

John Koshner, VP/Director of Broadcasting
Tom Carelli, Broadcast Coordinator

-y
NBC Radio Network
1700 Broadway
New York, NY 10019
(212) 237-2500
FAX: (212) 245-6219
William J. Battison, President

Network Music, Inc.

11021 Via Frontera

San Diego, CA 92127

(800) 854-2075, (619) 451-6400
FAX: (619) 451-6409

Ken Berkowitz, VP/Sales

gy
Newsmaker Interviews
8217 Beverly Bivd.

Los Angeles, CA 90048
(213) 655-2793

FAX: (213) 275-2602
Arthur Levine, President

g

North American Network
2316 18th Street NW
Washington, DC 20009
(202) 265-3689
FAX: (202) 265-2294
Tom Sweeney, President
Julie Levinson, Producer
Steve Murphy, Dir. Network Sales
& Station Services
Lisa Brusio Coster, Director/Station Services

.

Nostalgia Notes

P.O. Box 414

Hingham, MA 02043

(617) 749-9189

FAX: (617) 740-0631

Bob Cusack, Editor
-y

N.O.W Broadcasting
2206 Lee Court

Suite 16-104

Tampa, FL 33607

(813) 876-1521

FAX: (813) 876-1621
Elisabeth Boutkam, President
John Boutkam, MD

John De Graaf, PD

ST @ R

O’Connor Creative Services
P.O. Box 5432

Playa del Rey, CA 90296

(310) 827-2527, (800) 544-6044
FAX: (310) 301-3363

Harry O’Connor, President

.

Bobby Ocean, Inc.

224 Blackstone Drive

San Rafael, CA 94903

(415) 472-5625

FAX: (415) 472-1686

Bobby Ocean, President/Executive Producer
Elizabeth Salazar, Associate Producer

g

O’Connell Productions, Inc.
454 Plasamour Drive NE

Aflanta, GA 30324

(404) 888-0020

FAX: (404) 892-2303

Kevin O’Connell, President

O’CONNOR

creative services

O’Connor Creative

Services
P.O. Box 5432
Playa Del Rey, CA 90296
(310) 827-2527,
(800) 544-6044
FAX: (310) 301-3363
Harry O’Connor, President

O’Liners
11060 Cashmere Street
Los Angeles, CA 90049
(310) 479-1764
FAX: (310) 471-7762
Dan O’

n O’Day )

Alan Olmstead/Kaleidophonics

Adult Alternative Format Service
3805 H Street
Eureka, CA 95501
(707) 443-9836
FAX: (707) 443-9853
Aian Olmstead, President
>

Olympia Broadcasting Networks
7745 Carondelet Avenue
St. Louis, MO 63105
(314) 727-8900
FAX: (314) 727-4115
Stephen Bunyard, President
Jay Goldman, VP
John McElifresh, VP
Bill Latz, VP
g

Omnimusic
52 Main Street
Port Washington, NY 11050
(516) 883-0121, (800) 828-6664
FAX: (516) 944-6586
Doug Wood, President
Sam White, GM
.
On The Radio Broadcasting
3250 Ocean Park Bivd.
Suite 206
Santa Monica, CA 90405
(310) 392-9600
FAX: (310) 452-1770
Jeff Leve, President

.
Orange Productions
105 Forrest Avenue
Narberth, PA 19072
(215) 667-8620
FAX: (215) 667-8939
Jon Harmelin, VP/GM
Sid Mark, President
Steve Henasey, Director/Affiliate Reations

gy
Dick Orkin’s Radio Ranch
1140 N. La Brea Avenue
Los Angeles, CA 90038
(213) 462-4966, (800) 621-6949
John Tierney, President
Sandy Orkin, Director/Sales
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PAMS Jingles

Division of CPMG Inc.

4631 Insurance Lane

Dallas, TX 75205

(800) 522-PAMS, (214) 559-4000
FAX: (214) 521-8578

Benjamin R. Freedman, President
Richard Kaufman, VP

g
Philadelphia Music Works
P.O. Box 947

Bryn Mawr, PA 18010

(800) 368-0033

FAX: (215) 825-8310

Andrew P. Mark, President

Mitch Phillips
4330 N.W. 207th Drive
Miami, FL 33055
(305) 624-6101

PIA Radio Sports
680 N. Lake Shore Drive
Suite 800

Chicago, IL 60611
(312) 943-8888

FAX: (312) 943-5464
Brad Saul, CEO

Chuck Kellner, VP

Planetary Rhythms Inc.

P.O. Box 1100

.Groton, MA 01450

(617) 734-9375

Helen Whitehead, President

Robert Whitehead, GM

Michael Patt, Marketing
-

Premiere Radio Networks

6255 Sunset Bivd.

Penthouse 2203

Hollywood, CA 90028

(213) 467-2346

FAX: (213) 467-9540

Steve Lehman, President

Tim Kelly, Executive VP

Kraig T. Kitchin, VP/Sales

Dean Marion, Director/Marketing & Promotion

Dave Price, Nat'! Marketing Director

Harold Wrobel, General Counsel
g

Producer’s Audition Hotline

Voiceover Talent

Auditioning Services

P.O. Box 742

Oiney, MD 20832

(301) 924-5700

FAX: (301) 570-8916

Michael J. Weiner, President/CEO

DC Hotline: (301) 924-4327

NY Hotline: (212) 593-HEAR

LA Hotline: (213) 656-HEAR

ProMedia

170 Ludiow Avenue

Northvale, NJ 07647

(201) 768-7900, (800) 782-0700
FAX: (201) 784-0077

Bob McCarthy, VP/Marketing & Sales

. .-.{D)Sv» T
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Radio America Magazine

75 Gardner Street

Hingham, MA 02043

(617) 749-1304

FAX: (617) 749-0852

Barry P. Lunderville, Executive Producer

Radio AMEX/AMEX Business Talk
86 Trinity Place

New York, NY 10006

(212) 306-1637

Tom Mariam, Manager

Radio Direct

15060 Ventura Blvd.

Suite 360

Sherman QOaks, CA 91403

(818) 501-0700

FAX: (818) 501-7216

Steve Syatt, President

John Russel, VP/Sales & Marketing

Radio Express

3575 Cahuenga Bivd. W

Suite 390

Los Angeles, CA 90068

(213) 850-1003

FAX: (213) 874-7753

Tom Rounds, President

John Fodor, GM

Lynn Anderson, C.R.M.C.,
VP/Sales & Marketing

Radio Links

6333 Gayton Place
Malibu, CA 90265
(213) 457-5358

Lori Lerner, President

John M. Reans Media Ltd.
3301 Third Street

Moline, IL 61265

(309) 797-2510

FAX: (309) 797-2538

John Reans, Executive Producer

A

Reel Good Productions
One Appletree Square
Minneapolis, MN 55425
(800) 800-REEL

FAX: (612) 851-9240

Kyrl Henderson, President
Jane Henderson, VP

RANDY REEVES
VOICE AT LARGE

“All the Sizzle, with none of the Snarl”
Randy Reeves
Voice At Large

5080 Bainbridge Court
Lilburn, GA 30247
(404) 925-8868

FAX: (404) 279-7653

Randy Reeves

RADIO
mpnumammm
MAMAGEMENT, INC.

Radio Programming

& Management, Inc.
4198 Orchard Lake Road
Orchard Lake, Ml 48323
(800) 521-2537,
(313) 681-2660
FAX: (313) 681-3936
Tom Krikorian, President
Ray Lowy, National
Sales Manager

J.L. Ritter Productions
P.O. Box 6994
Lake Tahoe, NV 89449
(702) 588-8784
FAX: (702) 588-0319
John Ritter, President
gy
River City Sound Productions
P.O. Box 750786
Memphis, TN 38175
(901) 274-7277
b Pierce
Bob P,
Road Patrol Traffic Network
5700 Florida Bivd.
Suite 210
Baton Rouge, LA 70806
(504) 926-7152
FAX: (504) 923-0704
Ricky Stocker
-

RPI

P.O. Box 61

Concord, CA 95422-0061
(510) 686-9141

Greg Rahn, President

Radio Shorts, Ltd.
P.O. Box 4234
Arcata, CA 95521
(707) 822-2665

Paul Ennis, President

The Radio/Television

Commission, SBC

6350 W. Freeway

Fort Worth, TX 76150

(817) 737-4011, (800) 433-5757

FAX: (817) 737-8209

Bette Boston, Assistant Marketing Director

RSC Communications

RSC Communications
298 Fifth Avenue
Suite 286

New York, NY 10001
(718) 565-9815

FAX: (212) 268-4068

Andrew Richter, President/CEO

Joe Ramirez, VP/COO
Michael Nealon,
VP/Programming
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Sacred Heart Program, Inc.
3900 Westminster Place

St. Louis, MO 63108

(800) 747-7692

FAX: (314) 533-0335

Don Merl, Director/Radio-TV Marketing

San Francisco Sound Archive
612 Canvasback Drive

Suisun City, CA 94585

(707) 425-8137

Roger Dorfman, Owner

Satellite

COMEDY

NETWORK

Satellite Comedy Network
645 Madison Avenue
2nd Floor
New York, NY 10022
(212) 836-4425
FAX: (212) 593-6252
Wally Clark, President
Tom Shovan, VP/Manager
Operations

Satellite Music Network
12655 N. Central Expressway

Suite 600

Dallas, TX 75243

(800) 527-4892, (214) 991-9200
FAX: (214) 991-1071

Frank R. Woodbeck, VF/Affiliate Sales

. < TS

SATELLITE
PRODUCTION
NETWORK, INC.

Satellite Production
Network, Inc.
“too cheap to be true”
Opera Plaza Suite 522
601 Van Ness Avenue
San Francisco, CA 94102
(415) 673-0737
FAX: (415) 885-2211

Ron Barbarita, President

SBN Sports Network

463 Seventh Avenue

New York, NY 10018

(212) 714-1000

FAX: (212) 714-2349

Jack Bryant, Co-President

E.J. “Jay’’ Williams, Co-President

Seacoast Sound

825 Broughton Street

Victoria, BC, CN V8W IES

(604) 386-1131

FAX: (604) 386-5775

Mel Cooper, President

Geoff Bate, GM

Jerry Lucky, Network Services

Morry Stearns, Creative Director
Duncan Meikiejohn, Production Manager

Sheridan Broadcasting Network
463 Seventh Avenue

New York, NY 10018

(212) 714-1000

FAX: (212) 714-2349

Jack Bryant, Co-President

E.J. “‘Jay’’ Williams, Co-President

Signature Image

21814 Michale Street

Canoga Park, CA 91304

(818) 347-2030

FAX: (818) 347-9619

Cindy Jo Hinkleman, President

Signature Music Library
P.O. Box 98

Buchanan, Ml 49107

(800) 888-7151

Bill Mullin

Silvertree, Inc.
2831 Camino del Rio S
Suite 212

San Diego, CA 92108
(619) 296-1601

FAX: (619) 296-0248
Bo Donovan, President

Sixty-Second Preview Inc.
329 Riverside Avenue

Suite 200

Westport, CT 06880

(203) 222-5859

FAX: (203) 222-5864

Jeff Craig, President

Margie FitzMaurice, VP

SJS Entertainment Corp.

800 Second Avenue

Sth Floor

New York, NY 10017

(212) 370-9460

FAX: (212) 983-1186

Steven A. Sasiow, Chairman/CEQ

June E. Brody, President/COO

Beverly Padratzik, VP/Prog. Development
& Affil. Relations

Skywatch Weather Center®

Air Science Consultants

347 Prestley Road

Bridgeville, PA 15017-1949

(412) 221-6000, (800) SKYWATCH
FAX: (412) 221-3160

Richard J. Mancini, President
Stanley Bostjancic, Treasurer

Dan Krzywiecki, VP

Denny Somach Productions
812 W. Darby Road

Havertown, PA 19083

(215) 446-7100

FAX: (215) 446-7721

Denny Somach, President

Sound Concepts, Inc.
3485 Meier Street

Los Angeles, CA 90066
(310) 390-7406

FAX: (310) 391-1165
Mark Mcintyre, President

Sound Creations Productions
21 Royal Oak Road

Lawrenceville, NJ 08648

(609) 882-5222

FAX: (609) 396-4442

Fran Kowalski

Clitt Wight

Sound Ideas

105 W. Beaver Creek Road

Suite 4

Richmond Hill, Ont., CN L4B 1C6
(416) 886-5000, (800) 387-3030
FAX: (416) 886-6800

Brian Nimens, President

Michael Bell, Sales

Soundscapes

P.O. Box 369

Santa Barbara, CA 93102
(805) 965-5212

FAX: (805) 965-2313
Paul Hunter

ik

THE SONRGE

The Source
9540 Washington Bivd.
Culver City, CA 90232
(310) 840-4244
FAX: (310) 840-4052
Thom Ferro, Executive VP/GM

TECHSONICS

3-D PRODUCTION LIBRARIES
Used Worldwide

SP Productions/
Techsonics
709 Shadowfield Court
Chesapeake, VA 23320
(804) 547-4000
FAX: (804) 436-5928
Steve Peppos,
Executive Producer
M.J. Kelli, Producer
Susan Walter, Sales Executive
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Split Second Music
1015 Gayley Avenue
Suite 592

Westwood, CA 90024
(310) 471-2494

Garry Goodman, Producer

-
Sports Entertainment Network
4180 S. Pecos
Las Vegas, NV 89121
(702) 451-3131
FAX: (702) 458-6021
Joe Speck

.

SportsTicker

Harborside Financial Center

600 Plaza Two

Jersey City, NJ 07311

(201) 309-1200

FAX: (201) 860-9742

Geoffrey Belzer, Dir./Marketing Services

. gl

Steelworks

101 Marshall Avenue

Floral Park, NY 11001
(516) 328-1587

FAX: (516) 328-1587

Ben Steel, Owner/Producer
Valerie G., Office Manager

g

Kris Stevens Enterprises
14241 Ventura Bivd.

Suite 204

Sherman Oaks, CA 91423
(818) 981-8255

FAX: (818) 990-4350

Kris Erik Stevens, President
Tom Holdridge, VP/Sales

.  f
STRZ Entertainment Network
(a division of American
Urban Radio Networks)
463 Seventh Avenue, 6th Floor
New York, NY 10018
(212) 714-1000
FAX: (212) 714-1563
E.J. ““Jay’’ Williams, Co-President
Jack Bryant, Co-President
Thad Hill, VP/Network Operations
Jerry Lopes, Executive VP/Programming

.y

Studio 53 Productions
800 E. Northwest Highway
Palatine, IL 60067
(708) 202-1200, (800) 242-TRAK
FAX: (708) 202-1217
Bob Blom

-

Dick Summer Communications
5125 W. Culiom Avenue

Chicago, IL 60641

(312) 481-0825

Dick Summer

Superadio

P.O. Box U 24

Fairview Drive

Southboro, MA 01745
(508) 485-3500

FAX: (508) 460-0584

John Garabedian, President

-

Syndicom
P.O. Box 12837
San Luis Obispo, CA 93406
(805) 543-9214

FAX: (805) 543-9243
Michael Hesser, President

TransMedia

350 Pacific

San Francisco, CA 94111

(415) 956-3118, (800) 229-7234
FAX: (415) 956-2595

Dave Adams, President

Michael Hoffman, VP/Sales

Lynn Branden, Operations

ke Talknel

S o Ty

Talknet
1700 Broadway
New York, NY 10019
(212) 237-2660
FAX: (212) 245-2250
Bill Lally, Dir./Programming

The Travel Show Company
45 E. City Line Avenue
Suite 330
Bala Cynwyd, PA 19004
(215) 896-2828
FAX: (215) 645-0864
Paul W. Smith
David Rimmer

TelePrograms Marketing Inc.
8500 Meirose Avenue
Los Angeles, CA 90069
(310) 854-4475
FAX: (310) 854-5979
Jim Hampton, CEO
Robert Nieto, President
~ gy
Thompson Creative
4631 Insurance Lane
Dallas, TX 75205
(214) 559-4000, (800) RADIO-ID
FAX: (214) 521-8578
Larry Thompson, President
Ben Freedman, VP/Sales Manager

-

TM Century, Inc.

14444 Beltwood Parkway

Dallas, TX 75244-3228

(214) 934-2121, (800) 937-2100
FAX: (800) 749-2121

Dave Scott, Chairman/CEO

Topical Punch

Topical Humor Faxed Daily
365 Beechwood Drive
Noblesville, IN 46060

(317) 776-1252

Nancy Montgomery

Randy Montgomery

Total Media

P.O. Box 940

Newton, NC 28658

(704) 465-0254

FAX: (704) 464-9662

Dave Lingafelt, President

Darleine Carnevale, Director/Affiliates

TRIBUNE - 3=
RADIO NETWORKS E

Tribune Radio Networks
435 N. Michigan Avenue
Chicago, IL 60611
(312) 222-3342
FAX: (312) 222-4876

Kenton Morris

Morrie Trumble & Associates, Inc.
139 Fulton Street

Suite 917

New York, NY 10038

(212) 693-2633

FAX: (212) §71-1422

Morrie Trumble, President

.—@__

UNISTAR

Unistar Radio Networks
1675 Broadway
17th Floor

New York, NY 10019
(212) 247-1600

FAX: (212) 247-0393
Nick Verbitsky,
Chairman/CEO
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UNISTHR

Unistar Radio Networks
25060 W. Avenue Stanford
Valencia, CA 91355
(805) 294-9000
FAX: (805) 294-1111
Nick Verbitsky,
Chairman/CEO

U.P.I. Radio Network

United Press International
1400 Eye Street NW
Washington, DC 20005
(800) 777-5336, (202) 898-8111
FAX: (202) 898-8124
R. Michael Aulabaugh,
VP/Broadcast Services
Howard Dicus, News Director/Radio Network
Carol Fleck, News Director/Broadcast Report

>

U.S. Department of the Interior
1849 C Street NW

Room 7226

Washington, DC 20240

(202) 208-6416

FAX: (202) 208-3231

Steve Brooks

-

Urban Public Affairs Network
463 Seventh Avenue

New York, NY 10018

(212) 714-1000

FAX: (212) 714-2349

Jack Bryant, Co-President

E.J. “"Jay’’ Williams, Co-President

A
U.S. Senate Republican
Conference
405 Hart Senate Office Building
Washington, DC 20510
(202) 224-2764
FAX: (202) 224-6984
Nancy Fearheiley, Director/Broadcasting

Vanguard Audio Features, Inc.
806 29th Street S

Suite A

Birmingham, AL 35205

(205) 939-0800

FAX: (205) 939-0853

Greg Womble, President

Aaron Beam, VP

Lisa Skelly, Sales Director

Video Viewer

329 Riverside Avenue
Suite 200

Westport, CT 06880
(203) 222-5860

FAX: (203) 222-5864
Jeff Craig, President
Margie FitzMaurice, VP

VOICES, Inc.

119 S. Constance Lane

P.O. Box 1563

Countryside, IL 60525

(708) 579-9578, (800) 342-7641
FAX: (708) 354-9395

Charles F. Hunt, President/GM
Cary J. Norman
Voiceworks Studios
2305 Colonial Avenue
Roanoke, VA 24015

(703) 342-5369

FAX: (703) 342-5399

Jim Cates

Wall Street Journal Radio Network
200 Liberty Street

New York, NY 10281

(212) 416-2381

FAX: (212) 416-4195

Robert B. Rush, Dir./Broadcast Services

o
WAMC National Productions
318 Central Avenue
Albany, NY 12206
(800) 323-9262
Seima Kaplan, Director
Alan Chartock, Executive Director

WeatherWatch Service

4344 W. Point Loma Bivd.

Suite G

San Diego, CA 92107

(619) 223-8163

FAX: (619) 223-4245

Tim Root, Chief Meteorologist
-

Wedge Productions

P.O. Box 1269

Houston, TX 77251-1269

(713) 229-8217

FAX: (713) 229-8218

Ray Garcia, President

Charles Shannon, Creative Director

West End Media

2201 N. Collins

Suite 155

Ariington, TX 76011

(817) 860-8525

FAX: (817) 860-6968

T.J. Donnelly, President

Steve Harper, Dir./Syndication
~ g

Western Front Broadcasting

4807 Van Noord Avenue

Suite 11

Sherman Oaks, CA 91423

(818) 905-3326

Julio Flores, President

& o
WY rADio K

Westwood One

Radio Networks
9540 Washington Bivd.
Culver City, CA 90232

(310) 204-5000
FAX: (310) 840-4052
Thom Ferro, Executive VP/GM

WFMT Fine Arts Network
303 E. Wacker Drive

Chicago, IL 60601

(312) 565-5000

FAX: (312) 565-5169

David Levin, Director

Carol Martinez, OM

WHO DID THAT MUSIC
8713 Sunset Plaza Terrace
Los Angeles, CA 90069

(310) 657-0383

FAX: (310) 652-6509

Dain Eric Blair, President/CEQ
Joff Koz, President/COO

g STEVEN %
WILLIAMS
Steven B Williams
1156 Howard Street
San Francisco, CA 94103
(415) 431-5243
FAX: (415) 431-5244

Wimbledon Radio Network

One Circular Avenue

Hamden, CT 06514

(203) 288-2002

FAX: (203) 288-8537

Kerry Tuozzola, Director/Affiliate Relations
.

WOR Radio Network
1440 Broadway

New York, NY 10018
(212) 642-4533

FAX: (212) 642-4486

Rich Wood ‘

gy
World Space Report
P.O. Box 3366

Stamford, CT 06905

(203) 329-1992, (800) 622-1992
FAX: (203) 329-2101

Joe Piasek, Executive Producer

Zapnews

4002 University Drive

Fairfax, VA 22030

(800) 800-5100

FAX: (800) 800-9450

Jim Hood, President

Ellyn Ambrose, VP/Sales & Marketing
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AIR TALENT SERVICES IDs, JINGLES, SWEEPERS
JEFF DAVIS PRODUCTIONS %% alFormarso°
GET THE "REAL" JEFF DAVIS (WLS/CHICAGO, K-EARTH/LOS ANGELES) AS YOUR
STATION'S IMAGE VOICE. GREAT STATICNS IN ALL FORMATS, COAST-TO-COAST

NOW USE JEFF DAVIS! TO FIND OUT WHAT YOUR COMPETITION MAY ALREADY
KNOW, CALL 310-288-7944 FOR A FREE DEMO.

8033 SUNSET BOULEVARD. #423, LOS ANGELES, CA 90046 RELIABLE SERVICE

e AIRCHECKS PRODUCTION SERVICES

AIRCHECK COLLECTORS % STEVEN % 0: HOW DO YOU WRITE A JINGLE FOR A FUNERAL PARLOR?

A cemetery, a laundromat, a church, a congressman,
seeks tapes from WDRC/WPOP Hartford,

a strip joint, a public school system, a hospital, a truck
1950's-1970's. Music surveys aiso wel-
come. Also looking for old Boston airchecks WILLIAMS basketbalt team and a symphony orchestra? @

THE GREAT AIR NAME LIST!

Gobs of get-you-noticed air names from serious
to outrageous. Pros agree: you need a grabber
name. Excellent resource for PDs, t00. Ensure
format consistency. Jocks even use it for bits
Fun bathroom reading!

ERIN PRODUCTIONS
316-793-5102 FREE BONUS WITH ORDER

REASONABLE RATES

stop, a garbage company, a chiropractor, a dentist, a
(WRKO/WBZ/WHDH/WMEX/WCOP). A: CALL PHILADELPHIA MUSIC WORKS.

PROMOS » SWEEPERS * STATION IDs Philadelphia Music Works
(415) 431_5243 RO Box 947, Bryn Mawr, PA 19010 » 215-825-5456 » 1-800-368-0033

Send $6.00 for our computerized catalog
listing more than 2000 airchecks, plus

tte demo. o =
casselte 1156 Howard s.n;,.‘ xs;:;-';r;:m. CA 94103 PROGRA MMING

N FROM MARS We can CUSTOM any hard -to-find OLDIES from
PRODUCTIONS our huge library. All Formats available

159 Orange St., Manchester, NH 03104 DIGI TIZERSW Ca: 1cgllglcal :!’ora %e;aslls

(603) 668-0652 = FAX (603) 666-4878
(603) . IDS AND SWEEPERS CD LIBRARY l ThEMUSIC DIRECTORY
ser Blasts, Explosions, Flybys, Power Warps, Glides, PROGRAMMING SERVICE
COMEDY Sweeps, Wind Bursts, Phone Tones, Zaps and More! | R
—_——— $199.00 Market Exclusive Buyout WEATHER SERVICES
AMERICA'S MOST TALKED ABOUT FEATURES WPLJ + WIOQ + WZOU « KKFR  WNCI + WOMX + KOKS + WTIC |

*Vote “‘Uhmerikun” - Earl Pitts Call (806) 352-7503 for a Cassette Demo |

*Seductively Enticing - ‘*Nasty’ Nancy Th- F "
*BIGGER, BETTER, NEW & IMPROVED — IS Forecast
- Hiney Wine Il 7& SUPERTRA&V M 1 ca"s For

Radio’s Most Poputar
Comedy Features

For More Information,
See Pages 37, 38, 39,

(LINERS-ID'S-PROMOsS) | More Listeners

Finding that super voice talent has never Rain or shine, here’s a custom formatted, personal-

PHOWE: (817) 0608525 Contacts 1.4 Domnelly been easier... Simply call - toll free! iwdj and Io_calized weather forecasting system your
FAX: (117) 868-6960 Steve Harper : : audience will stay tuned for every day.

n]e V()ice Bank  On-air interactions with experienced
UALITY COMEDY AND COMMENTS radio voices
Q Brief, Intelligent \_ 1'800"488'8224 ) o M:Iti-station & AM[FM package discounts
and Humorous Comments L © Studio quality availability

about Today's Rews.
Comedy Exchange Servica OLDIES SERVICES

Fax or Mail available
For Sample, Call (801) 825-7292

Best source of LD'ES > For details and a free demo,
to find oldies MSA 6/ call 1-800-SKYWATCH.

\f

| for FREE samples. : : ) b

\V« | TOM AOAMS PRODUC’gONS, INC. 50s, 60?: 70s, '80s. Music Service Associates
/ Most in stereo

g : ‘ Howeiais, Houal 46818 clean bright qualit Og verza R

HIGHUCHTS e o ECEEE | SKEWATCH
Fan (388) 739-5801 L
4 wr. | weskengs | hobdurs}

LY ( Write/Phone/Fax
\Up

“This is the funniest stuff I've ever seen!” Opportunity knocks in the pages of R&R WEATHER CENTER®
Gy [PHIINp, NEBER. L5GE every Friday . . . call 310-865-4330 347 Prestley Road « Bridgeville, PA 15017
S Sintce 1970 Serving Personality Radio far 6 generation sl to make it h‘pm for you 1 1-800-759-9282

COMEDY BY FAX
SHOW PREP
ONE TO OME creanve sroavcastine

One to One offers you a fresh supply of topical humor every seven days plus weekly self-help

and professional growth articles. promotions. artists profiles, expert advice. One-month trial
subscription (four issues) SIO deductible from your first yearly subscription.

PEAK RATING PRODUCTIONS CreeYadio Services BTN 20 1= S8 7. FroancnciAEres)

Creait Card Orders Phone (2091 2260558
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VERg AKIN OVER THE COUNTRY.

Country Countdown

i

Much More Than A Countdown Show.

For details contact your Westwood One representative at 703-685-2550.

It Could Only Come From Westwood One.

LA L



From 2.8 to 5.2!

with “Zip Code” TV by TM Century

“In the previous Arbitron, our KRPM had a 2.8% share 12+ in the
very competitive Seattle market. Then we started a tactical TV
campaign from TM Century/Pollaro called the “Zip Code Game”.
TM’s TV promotion propelled us to #5 12+ with a 5.2% share! We
even beat our country competitor KMPS in vital 25-54
demographics! In the week-by-week breakouts, this television spot is
even more impressive! It delivered an immediate improvement! T™M
Century/Pollaro TV produces big results for a small investment.”

Paul Fiddick

President/Radio Group
Heritage Media Corporation

Your Winning TV Team:

TM Century and Pollaro Media have married radio and television production spedialists to create winning television
campaigns. They’re proven to increase cume and share for your radio station. Our partner Pollaro Media has
produced award winning television campaigns for major auto groups including Acura, GMC, Oldsmobile and

Cadillac plus dozens of music videos.

Your Best Value: The Zip Code Game

Get powerful marketing at its best-delivering immediate audience gain. Your marketing dollars target the audience
you want in the Zips that matter. KRPM’s success is even more impressive when you realize that their TV schedule
ran exclusively Sunday nights! Get our demo of TV spots that work. Call (800) TM Century.

KRPM-FM Seattle

TM Century, Inc. : TM CGHtUI:

14444 Beltwood Parkway
Dallas, Texas 75244-3228 USA

Phone: (800) TM Century

L

KEGL-FM Dallas

Phone: (800) 937-2100 POLLARO MEDIA

FAX: (800) 749-2121
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This is the Personal Diary of:
(Please complete and return as soon as possible)

Please do not remove label
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Your Product and Service Questionnaire

Thank you for taking the time to fill in this survey.

It's so easy!

Please complete all the questions by simply checking off the boxes that best describe your answers.
Answer each question as it applies to you, yourself, personally. For example, in the store section, just
check off the stores you personally shop at and how often you shop there.

A number of lists end with “Other”. You don’t need to write in any specific names, just check the box
that best applies to you.

When you are finished just place the questionnaire in the postage paid envelope and drop it in the
most convenient mailbox.

As with all data we collect, your confidentiality is completely assured. You will never be approached to
purchase anything as a result of your participation.

Once again...

Thank You!




BBM Survey Calgary 2000-2001

) For each of the following store categories, please check off all the stores you shopped at, and
how often you PERSONALLY shopped at the stores...

How often shopped in PAST MONTH

Check off
all stores Once 2-3 Once 2-€ At least
shopped a times a a times once
in past month month month week a week a day
Yo - OR :fhyou c)j(;d ?ot shotp ANYE;ocery Stores in the past month, check this box and go to D
e next store Category
COOP oo ] ] ] ] ] ] 10-01
Costco/Price CIUb ..........c.......... ] C_] ] C_] L] ] 10-02
IGA oo L] ] ] ] L] L
LOBIAWS ..o L] ] L] ] ] ]
MERIO .o ] ] ] ] C] ]
PrOVIGO oo ] ] ] ] ] ]
Real Canadian/Atlantic
SUPEISIONe ..o ] ] L] 1] ] -
SafEeWAY ..o ] ] ] [ CJ ]
SOBEYS ..o ] [ ] [ ] ]
Community Natural Foods .......... ] ] ] (] ] ]
Debaiji's Fresh Market.................. ] ] (] ] ] ]
Jay's Market .........ooccvvvveeeennnnnnne. ] ] ] ] ] ]
M & M Meat shops.........ccccuvveven. ] ] ] ] ] ]
Save-On-Foods .....cccceevvvveeeveennns CJ ] ] ] ] ]
Sunterra Market.............ccceeeeneeee. ] ] ] ] ] ]
T & T Supermarkets ................... ] ] [ ] ] ]
Wal-Mart ..o ] ) ] ) ] ]
Drug Store (any) .....c.ccccorveennnne. ] [ ] ] ] 1]
Online/internet
Grocery StOres ..................... ] ] ] ] ] C]
Other Grocery stores................... ] ] ] ] ] ]
goy?: t(:li:: ::;s:&eeAgla\t'egg;v?‘ence Stores in the past month, check this box and ]
T-EIOVEN ..., CJ ] ] ] ] (] 20-01
MAC'S oooeeecveieeeeeeeeereeea e e CJ ] C ] C ] C] C] 20-02
Circle Koo, ] ] ] ] ] (]
Esso Tiger Express ..........ccc...e..e. CJ ] ] ] ] ]
Mohawk Gas Stations................. [ ] ] ] ] ]
NEIgGhbOUTS ......v.vveveervercreeeane. [ ] ] (] ] C]
Shell SeleCt ....o.c.cvveveevecerinnn 1] ] ] [ ] ]
WINKS oo ] ] (] ] ] ]
Online/internet
Convenience stores ............... 1] ] (] ] ] 1]
Other Convenience stores .......... ] 1] [ [ [ 1]
Ifey)zu ::ﬁd n:;tser;c(;%A:J; Drug Stores in the past month, check this box and go 1o the ]
n store
Guardian/IDA .......oooveeeeeeereernnen. ] ] ] ] ] ] 30-01
Jean Coutu ..o, ] ] ] ] = ] 30-02
London DrUgs «...c.cvvevveceeeenennae CJ L] ] ] (] ]
Pharma PIUS ........coooeeeeeeeeeieenanan. ] ] ] ] ] ]
Shoppers Drug Mart .................... CJ L] L] L] L] ]
ARP Pharmacy .........ccccccocveevnnnn. ] ] ] ] ] (]
The Medicine Shop .......cc.cococ....... (] ] ] ] (] ]
REXAN ..o ] 1 ] ] ] |
Super Drug Mart .............cccc....... CJ ] L] ] ] ]
Telstar Drugstore ...........cccccc...... ] ] CJ ] (] ]
Value Drug Mart.........c...ccccovunnee. ] ] ] ] ] ]
Online/Internet Drug stores ......... ] ] 1 ] (] ]
Other Drug StOres .........ccccoeueevene. —J ] ] ] ] ]

EE DO n S EEE § Questionnaire — Page 2




BBM Survey Calgary 2000-2001

Check oft

all stores

shopped
in past year

DEPARTMENT STORES

The Bay ..o ]
2T Y SRR — ]
CanadianTire .......cooovvvvvvvvueencennnn ]
Costco/Price CIUD ....ovvveveee., ]
SCAIS oo ]
Wal-Mart ....ooooeveeiieeeeeeeee, (]
ZEllE'S dusnerm. i chapapinn. i wss wdbbiimtins ]
ArMY-NAVY ..o, ]
FIEIAS ..o (]
HOlt ReNfrew .......o.oeeveeeeeeeeeeren. ]
Liquidation World .............cco........ ]
RIDIOT oo ]
SAAN ..., L]
Sears Qutlet .........ccooveveveeeeeienn. ]
WINNEIS ..o, ]
Online/Internet

Department stores ................. )
Other Department stores .......... ]

0 OR
AU COON oo, ]
Banana Republic ...........ccc..c........ ]
Benetton .....oooeveveeeeeeeeereeeeeeeeennn ]
Club MONACO ....ceeeeeeeeeeeereerae, ]
Cotton Ginny ......c.oocvvveiievceennenne. ]
Danier Leather ..........cccoovvevereee.. ]
Eddie Bauer ...........ccooeveeeeveeeenn. (]
Fairweather .......ccooeeeevivvvvvivinnnnnnn, ]
The Gap ..cccocviriiieiiiesiiiieccsieneis L]
GapKidS ..o, ]
Harry ROSEN .......c.cocovvvviceeeersenan, ]
Holt Renfrew .........ocooveeeeveeeeeenn. L]
International Clothiers ................. ]
Jack Fraser .......coooeoceceoeeeeerrn, ]
JACOD oo, B L]
LaSenza.........ooooeiiiiiiiciciiien ]
Le Chateau ......ooeveeeeeeeeeereeeean, ]
LIMIE v, ]
Marks Work Wearhouse .............. ]
MOOTE’S ....ccevvvveeeieeieeeeeeeeeeeee
Reitmans...
Roots ........
Stitches.....
Suzy Shier
TalbOtS e
Thrifty'S ceeeieiiie e
Tip Top TAOrS ..eveeeeeeeeeeeran ]
Weekend Edition ...........coeveeeene.. L]
WINNEIS oo ]
Anthony's Menswear ................... ]
BelliSiMma ...c.coveeeeeeeeeeneeea. ]
Black & Lee Tuxedos................... L]
Blu's Women'’s Wear ................... ]
Boutique of Leathers ................... L]
Braemar ......ooeeeeereeeeeeeeeeeeeeeeeenn ]

How often shopped in PASTYEAR

Once 2-6 7-11 Once More than
a times a times a a once
year year year month  a month

It you did not shop ANY Department Stores in the past year, check this box and go to

the next store category =P

-

] = ] ] ] 40-01

] ] ] ] ] 40-02

L] 1] ] ] ]

] ] ] ] ]

1] ] 1] ] ]

] ] 1] ] ]

C ) ] ] 1]

L] ] C] ] C]

] ] C] ] C]

C] L] ] ] (I

C] ] C] ] ]

C] L] C] ] C]

L] L] C] C ] ]

] ] ] ] L]

] ] ] (] ]

] ] ] ] ]

(] ] ] ] ]

ou did not sho othing Stores in the past year, check this box and go to
e T i i .

50-01
50-02

HoUOCOtOOO00o0oo0oO0OCO000000000000

HUHDUOO0000ROROROOODOCO000000000000
HOUOODO0ODORO0DOO0O0O0O0Oo000C0C000
UOUOOOOOO00000000000000000000000000
HOOCUOO0OROROROODOO0O0OCOC000000000
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BBM Survey Calgary 2000-2001

Check off

all stores

shopped

in past year
O OR O

The Coat Company ................... ]
Classy Formal .........ccccovvemmniennne CJ
Forman’'s Formal........ccccccceeeeerenn. (]
Henry Singers .........cccoccecvvneenene. ]
James & DiCKSON .........covvvvnn.. ]
Kodiak Country ..........cccceevvene.. L]
Lammle's Western Wear .............. CJ
MaclLeod Brothers ....................... CJ
O'Connors Men's Wear ............... ]
Pennington’s ...........ccoceeceiiicnienn ]
Riley & McCormick ...........c........ CJ
Ri0 SOlOWAY .........ccovverererreennn: )
SeleNa......c.oooveviiiieeiieeeeeeee e CJ
SWIMCO .o CJ
Thomas Jeffery Menswear.......... ]
Winterco/Summerco.................... ]
Laura Stores (any) ......cccccevvveeennne ]
Department stores (any) ................ C

Online/Internet Clothing stores ... [_J
Other Clothing stores .................. ]

BOOK STORES

Chapters (the Store)................... ]
COIES oot ]
Indigo (the Store) ............cccee...... ]
SMIthDOOKS ... ]
Costco/Price CIUD ..o.oeevueeveeenn. ]
Department stores (any) ............. ]
Online/Internet Book stores ........ ]
Other BOOK StOreS ......coveveeeeene. ]

COMPACT DISC/TAPE STORES

FUUTE SROP .o ]
HMV oo, ]
MUSIC WO ..o ]
Sam the Record Man .................. CJ
A& B SOUND ..., ]
BIOCKDUSEET ..o [
Megatunes .........oco.ovevreeeeerrennen. ]
MUSIC City ..o ]
TrAMPS coeeieiiireeereeecciee e ]
Department stores (any) ............. ]
Mail order/music clubs ................ ]

Online/Internet CD/Tape stores ... [_]
Other CD/Tape stores.................. ]

How often shopped in PASTYEAR

Once 2-6 7-11 Once More than
a times a times a a once
year year year month  a month
] ] ] ] ] 50-01
] ] ] ] ] 50-02
D :] D D ':J {cont)
CJ L] L] L] L]
] L] ] J ]
] ] . ] CJ
] ] . (1 CJ
] ] ] C1 ]
L - = (| CJ
) L] ] ] (]
) ] ] ] L]
L) ] ] ] ]
] ] ] ] C]
L) L] ] - CJ
] ) ) ] ]
L) ] -y ] )
L L] ] L L]
] ] ) ] ]
CJ L] L] ] L]
] ] ] ([ ]
It you did not shop ANY Book Stores in the past year, check this box and go to
thz next store cat?agory -> pasty be s D
] ] ] ] ] 60-01
] ] ] ] ) 60-02
) [ ] ] )
] [ ] ) )
CJ [ ) ] ]
] ] ] ) ]
] [ ] ] ]
] ] (. R ]
It you did not shop ANY CD/Tape Stores in the past year, check this box and go
toyt(rjme next sto::a gategory -> ¢ g " o D
70-01
70-02

DO0O000000000
IR NARNNNNEN
0000000000000
INNNARERENNEN
INNRNANENNARN
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BBM Survey Calgary 2000-2001

Check off

all stores

shopped
in past year

FURNITURE/APPLIANCE STORE
T ]
La-Z-BOy StOres .........cocovveveeen. ]
LEONS e ]
Pier 1 IMPOMtS .......ovevveeeeereeeeeeen. )
Sears Whole Home ...................... ]
Sleep Country/

Sleep Country Canada........... ]
ThE BCK ..o ]
Adobe Furniture ...............c...oo...... 1]
Alberta Home Interiors ................ ]
Ambers ..o, ]
Ashley Furniture .............cccooe...... ]
ALCO GAS ..o [
Bedroom Depot............cvvereeane. ]
Bedroom Outfitters ...................... ]
The Bedroom Shoppe ................. CJ
Bestway Appliance...................... ]
BONAArS ... ]
The Bracko Bro./The Oakshoppe [_J
Calgary Home Appliance.............. CJ
Chintz & Company ...................... ]
EiSONDrgs .........ococovveevevrreereennnn. ]
Ethan Allen .............coccoeveveeeeunenn. ]
FFC FUON ..ooveeeee e, ]
Furniture Outlet Superstore.......... ]
Kai Mortensen’s...........oceevuvenn.. ]
KIQSSENS ....veereeeeeeeeeereseesseeenone 1]
Leather EXPress ..........cocevonun.. ]
The Matress Depot..................... ]
MCATLNETS ..o ]
NOFAESIGN ... erere e J
NOTWAIK ... ]
Patio LeiSUre .........cceveueeveeeeeeren. ]
PENthOUSE ... 1]
Sandlewood ...........ceeorreeereennn. ]
Simmons Sleep Centres ............. ]
Sofa and Chair Company ............ CJ
Statecraft Furniture ..................... ]
ThOMASVille «......ooeveeereeeereeeeeereanen. ]
Trail Appances ............ccccceee..... ]
Unica DeSIgN .......c.oveeveeeeereeeneann ]
United Furniture Warehouse ........ ]
Wickeriand ..........oooveovveereeneenn. ]
Williams Brothers ...........cocee...... ]
WOSK ..ot eee e seeeeees [

Department stores (excl. Sears). ]
Oniine/Internet

Furniture/Appliance stores .... (]
Other Furniture/Appliance stores

How often shopped in PASTYEAR

Once
a
year

2-6 7-11 Once More than
timesa timesa a once
year year month  a month

S If you did not shop ANY Fumiture/Appliance Stores in the past year, check D
this box and go to the next store category =P

U0 OoOoOOodoofdoodoodorooOooOoioooodoniooD. Dooao

00 OI000000OOOOOOOOoOoOoOoOooCoDoOoOOoO00000. 0oo0o
0D OOODOOnOOooOooodooCODoOooORdoodOodoooood. Ooood
[0 0000000OOOOOoOooododOtoooooodOoOoo000000. o000
10 0000ooOooOoooOOoRoOROooOoOOoooooooOOO00.- Ooo00
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BBM Survey Calgary 2000-2001

Check off

all stores

shopped
in past year

GARDEN/CRAFT STORES

Canadian Tire ..........cccocevvevvevennn, ]
Home Depot.......ccoceevvvveereeeennn, ]
LewisCraft ..........cccoeeveviverenennnnn. ]
MIChaElS ..........ocevverrrerrererrererennne. 1]
Anything GrOWS ..........cccccocooevna. -
Blue Grass Nursery & Garden
Centre/William Holt .................

Calgary CO-0P ......ooovverererrerres )
Crafts Canada..........cccocoeeveen... ]
Eagle Lake Nursery ..........cce........ CJ
Garden Antiquities ...................... )
Golden Acre Garden Centre ........ ]
Lee VAleY ......oooveeeeeeeeeeieeeeeeann ]
Natural Lanscapes....................... ]
PMS Hobbycraft ..............ccc......... ]
Revy Home and Garden Centres [_]
Spruce Lane Farm Inc. ................ L]
Sunnyside Garden Centre ........... L
Department stores (any) ............. L)
Grocery stores (any) .......ccc........ CJ

Online/Intemet Garden/Craft stores [__J
Other Garden/Craft stores...........

0 PRO OR
Beaver Lumber ........ccccccvnneenene. ]
Canadian Tire .........cccooeuvveevrcnnnns ]
Color Your World..........coeeveeen... ]
Home Depot ..........coceveveeeeenenn. ]
Home Hardware ..............cccoco....... C]

Revy Home & Garden Centre ..... (]
RONA/CAShWAY .........ocovevueerrenenn ]
St. Clair Paint and Wallpaper ....... ]
A& BCarpet .....ccocooorveevrnenn. ]

Adventures in Bathing ................ [
All Weather Windows .................. L]
Arpis INAUSHries .........cccoevevuunee.. L]
Benjamin MOOre ..........ccoevveveeen CJ
Calgary Window Fashions ........... )
Camelot INteriors ............cowee.... ]
Carpets For Less ........ccceveeennnne. C]
Carrington Lighting ............ccc........ ]
Cartwright Lighting.............co........ ]
Century Carpet ......cccevevevivennnne. ]
Cloverdale Paint.............cccoeeeene ]
Dannburg Flooring ........ccc.cceveee... ]
End of The ROl ........coecverenannn. ([
General Paint ..........ccceeeevveeiinene ]
Gienow Windows & Doors ........... ]
Home Design Studio .......cccccc...

House Of TOOIS «.....c.cvvvveerereirennns ]
Lee Valley ......ccooovveeeemveieececnnnns (]
Litemore .....o.ooovveeeiieeece ]
Loewen Windows ..........ccccceeeeee ]
Natural Landscapes ........c........... ]
Nu Way FIOOrS .....cccoerevvveererannen. ]
OIYMPIA ... L]
Plumbfull Warehouse ................... ]

How often shopped in PASTYEAR

Once
a
year

2-6 7-11 Once More than
times a times a a once
year year month  a month

If you did not shop ANY Garden/Craft Stores in the past year, check this box and go D .

to the next store category =

] ] ] ] L] 90-01
] L] ] ] (] 90-02
C] (] ] C] ]
L] ] C] ] ]
] ] 1] 1 1]
(. ] 1 C] C]
) (] (] ] ]
) ] ) ] ]
) ] ] ) ]
L] ] L] ] ]
] ] ] ] ]
] ] L] ] L]
] ] ] ] ]
] ] ] ] ]
] ] ] ] L]
] ] ] ] ]
L] ] ) ] =
) ] L] ] ]
] ] ) L] L]
] ] ] ] CJ
] L] ] ] ]
If you did not shop ANY Home Improvement Stores in the past year, check this box
and go to the next store category
100-01
100-02

UUDHuUnOtOobotooootoUtOdoo0000000

UUOOOODODOCDONDOOO00OO00000000C00
LHOOD0ODUCUOO0O000000000000000000
HoUORO0O00OO0000D0R0C000000000000
UUUOODO0000R00000000U000000000000
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BBM Survey Calgary 2000-2001

How often shopped in PASTYEAR

Online/Internet Photo Finishing/
Film stores .......ccoceeeninrennnn.

Other Photo Finishing/Film stores [

Check off
all stores Once 2-6 7-11 Once More than
shopped a timesa timesa a once
in past year year year year month  a month
Plumbing World............ccccevvvean... ] ] C] ] ] J 100-01
Rafters ... ] ] - ] ] ] 100-02
Robinson Lighting & Bath............ ] ] CJ (. ] L (cont)
Signature Lighting & Fans ........... C] L] L] ] CJ ]
Storage WOrKS ........ocoovveeeeeann. ] ] CJ L] L] ]
Supreme Windows ...........ccc........ CJ CJ ] ] ] ]
Timber TOWN ....oovviccrieeieeeieinn ] CJ ] ] ] ]
Totem BuildiNg .......c.ccooevrrrennnn. ] ] ] L] ] ]
UFA oo ] ] ] ] ] ]
Walls AlIVE ..o, ] ] L] ] ] ]
Wen-Di INteriors .........c.cccorveveenae. ] ] ] ] ] L]
Windsor Plywood ......................... L] ] ] ] ] L]
Department stores (any) ............. ] ] ] ] ] ]
Online/Internet
Home Improvement stores .... CJ ] ] ] ] ]
Other Home Improvement stores ] ] ] ] ]
5 5 If you did not shop ANY Jewellery Stores in the past year, check this box and go
- _myme. nensmp i i ]
BirkS coeeeiieieie e D D I: D D D 110-01
Mappins Jewellers ....................... ] ] ] ] CJ ]
Peoples .....cccvvveeeiiie i, ] CJ ] ] ] CJ 110-02
Spence Diamonds ...........co.......... ] ] ] CJ CJ ]
Anthony of Calgary ...................... ] ] ] ] ] ]
BEN MOSS ....ooveverreeeeeeeeeseeeens CJ CJ CJ ] CJ CJ
Breslauer & Warran....................... CJ CJ ] CJ CJ CJ
Brinkhaus ........c.veveuiieieeeeeeenneeennnn. CJ ] ] ] CJ CJ
Calgary Jewellers ..........cc........... ] ] CJ CJ ] CJ
Goldschmide Jewellers ............... ] CJ CJ CJ CJ CJ
The GoldSMIths ...........ccccevuevenne.. ] CJ CJ CJ CJ ]
J. Vair Anderson ..........cc.cccoeeeeenn. CJ ] ] ] ] ]
Kangas Jewels .........cccccoevveunnn.. CJ ] ] ] ] ]
MAXIMS oo, ] ] CJ CJ ] ]
Troy Shoppe Jewellers ................ [ ] CJ CJ CJ ]
Vandrea Jewellers ...................... CJ CJ L] CJ ] CJ
Department stores (any) ............. CJ ] ] ] ) ]
Online/Internet Jewellery stores . (] ] ] CJ ] ]
Other Jewellery stores ................ ] ] ] ] ]
If you did not shop ANY Photo Finishing/Film Stores in the past year,
PHOTO FINISHING AND FILM STORES | Gl
BIACK'S ovveooveeeeeeeeeeseeeseeeseea = =] =] =] ] — 120-01
Costco/Price Club .........coeeeee..... CJ CJ CJ ] CJ |- 120-02
Japan Camera .............ccocveeeenen. CJ ] [ [ ] ]
S TeTe] (=] of - TSR CJ CJ ] CJ ] CJ
Big Colour Creations .................. CJ CJ ] ] ] ]
COIOF FaSt ... CJ CJ CJ CJ CJ CJ
London Drugs ........ccceeiveeeinennnnen. ] ] ] ] ] ]
Nova PhotO .........cccovveeveverrenennn. ] ] ] ] ] ]
Real Canadian Superstore .......... CJ CJ | CJ CJ ]
ViISEK oo ] ] ] ] ] ]
West Canadian Color................... CJ CJ CJ CJ CJ ]
Whites One Hour Photo .............. ] ] ] ] ] ]
Department stores (any) ............. (| CJ - CJ ] ]
Other Drug Stores ....................... CJ ] ] ] ] ]
Other Grocery stores................... — (. ] ] — ]
] ] ] ] ]
] (. (. ] ]
= _]
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BBM Survey Calgary 2000-2001

How often shopped in PASTYEAR

Check off
all stores Once 2-6 7-11 Once More
shopped a times times a than once
in past year year a year a year month  a month

OPTICAL STOR ES ::gsusz;?engattzgz;:yANY Optical Stores in the past year, check this box and go to the :]
LenSCrafters ........cccoovveveeeerevnins. ] ] ] ] ] ] 130-01
Shorney’s Optical .........c.ccoce..... ] ] ] ] ] ] 130-02
Sunglass Hut .....c.ccccoovecvecneennnen. ] ] L] ] Ll ]
17th Avenue Specs .................... ] ] ] ] ] ]
Big M Optical .....cccccerevrvereerennnnne ] L] ] L] L] ]
Brass Monocle .........cccoeevevueeenne. ] CJ CJ ] ] ]
Calgary Optical .........c.cccovevvnnn.n L] ] ] ] L] ]
Crown Optometry............cco..co..... ] ] ] ] ] ]
Eye Effects..cccccevenieiiiniin. ] ] ] ] ] ]
Eye-ClECHC ...o.ovveveveeeeeeeeeenn. ] ] ] ] ] =
The Eyesight .......ccccoevvrvrvernnnnnn. CJ ] ] ] CJ CJ
Hale Optical .......ocoveeerveeeeeeeeenan ] ] ] ] ] ]
Lens Leader ......cccuvvvevviceienienannns ] ] ] ] ] ]
Shoppers Optical ...........ccocccueun... CJ ] CJ ] CJ ]
Visions Eye Care........ccccoeeeennnen. ] CJ ] CJ ] ]
Opticians Office (any) ................. ] ] ] ] ] ]
Department stores (any) ................. ] C1 ] ] ] ]
Online/Internet Optical stores ..... [ ] ] ] CJ ]
Other Optical stores .................... (| ] ] 4 ] ]
I;oio: nc:;dg:)tto impn::Ysztzrzz::géidronla Stores in the past year, check this ]
2001 Audio Video........cccccooeuncne. ] C ] ] ] ] 140-01
A& B SOUND ..., ] ] ] 1] ] L] 140-02
Future ShOp ....coocoveeiiiciieieceeee CJ ] ] L] ] ]
Radio SACK ....ceoveeererereeeeeenes ] ] ] ] ] L]
The Sony StOre ........ocoeveveevevenne. CJ ] ] ] ] ]
APEX AUTIO .o, ] ] (] ] ] ]
ARA Stereo Equipment............... CJ L] (] ) ] (]
Audio Concepts Mobile ............... ] ] ] ] ] ]
AULO TEMP ..o ] ] [ § ] ] [
Bestway TV ....cooeveeveeeeeeeeeeeennn. ] [ [ ] ] ] ]
The BACK w..oovveeeeceeeeeeeeereeree e ] ] [ ] ] [
K& W AU ..oocveeeeveee e ] ] [ ] ] ] [ ]
LONdON DIUGS .....cevveverereeeeaen. ) ] (] ] ] [
Smart Home Systems ................ ] ] [ ] ) CJ ]
SouUNdSArOUNd .........oeeeeeeeeeeeeeaan L] ] [ ] ] CJ ]
VISIONS oo saeees CJ ] [ ] ] ]
VISTEK coeoeeeeeee e seees ] ) [ ] ] ] CJ
Department stores (any) ............. ] ] [ ] ] ] ]
Online/Internet Stereo/Video/

Electronics Stores .................. ] —J — — ([
Other Stereo/Video/

Electronics stores .................. ] ) ] ] — —

Questionnaire — Page 8




BBM Survey Calgary 2000-2001

Check off
all stores
shopped
in past year
0 ATIO = OR
Business Depot/Staples ............. E
Grand and TOY .........ccevieenicnnnnee.
Office DEPOL ..o, [
Danka wus .. E
Ducky's Office Furniture .............
IKON Office Solutions ................. ]
Reid's Stationary .............c.c........ E
RGO .o
Wilson Stationary ...........c.......... [
Department stores (any) ............. L]
Online/internet Office stores....... ]
Other Office (Stationery) stores.. [_]

0 OR
P e gscasaee st s rremiiiasiaien L
Bata ... L]
BrOWN'S oo L]
Calderone .......oeeeeeeeeeeeeeeeeenn, L]
DACK'S .o L]
Florsheim (the store) .................. L]
GIODO oo, L]
KinNEY ..ooveeeieeeeeee e ]
NatUralizer ..........cocoeeeeeeeveeecan L]
Nine West (the Store).................. ]
Payless ShoeSource.................... ]
PEGADO ..., L]
The Shoe Company..................... ]
TOWN ShOES ..vvoeeeeeeeeeeeeee ]
Transit ..., L
Alberta Boot ..., ]
Arnold ChUrgin ..........cccccvuevevennn. ]
BallY .o L]
BritiSh BOOt .......eveeeeeeeeeeeeeereenenn. CJ
Check Mate Shoes...................... ]
LAMMIES ...ooeeeeeeeeeeereeseeeeerne. [ ]
RER et ]
Red Wing ShO€S ........cccoeevvurunne [ ]
ROOS ..oeeieeeeeeeieeeee e ]
The Running Room ...................... (]
The Shoe Store ........coeeeevvvvnnnnnns (]
Shoe Strings ....ccoevveiiiviieiiiecn, (]
Shoe Warehouse ...........cccc.ouee..... (]
Sole Doctor ......ccovvvveeiveeieiiieeee, (]
Spence Shoes .........cccoceeeeunnne.. CJ
SEEMING ..o ]
Town & Country Shoes................ ]
Department stores (any) ............. ]
Online/Internet Shoe stores ........ ]
Other Shoe StOres ........ococoeveen..... ]

How often shopped in PASTYEAR

Once
a
year

2-6 7-11 Once More
times times a than once
a year a year month  a month

If you did not shop ANY Office (Stationery) Stores in the past year, check this box D
and go to the next store category =9
H H H H H 0
L L 150-02
[ [ ] % (] %
H o H g -d
] [ | [ (]
9 B 2 F H
— : —_—
[ ] [ [ ] [ ]
] [ [ ] (] ]
L] [ ] ] (] ]
] ] (] (] ]
If you did not shop ANY Shoe Stores in the past year, check this box and go to the D
next store category =P
160-01
160-02

HOO0OO0OoO0OOO0o0OOoOo0OC00o000000

LOOOOOoOoDOoOOotObioooOdOiooOOooo00
LHOOoOOoOOOoOooooooDOooOdOoOo0o0a0

Lo OOoOoOOOOOooOooOOOOOo0000000
LOOoOoOoOO0OO0OOOoOOCOoOoOCOo 000000
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BBM Survey Calgary 2000-2001

How often shopped in PASTYEAR

Check off

all stores Once

shopped a
in past year year

SPORTING GOODS/ATHLETIC CLOTHING/SHOE STORES

2-6
times
a year

7-11 Once More
times a than once
a year month a month

If you did not shop ANY Sgorting Goods Stores in the past

year, check this box and go fo the next store category -’D

Athletes World .................cc........ ] ] ] L] ] [ 170-01
ChamMPS ....oovoeeeeeeeeeeeeeeeeeeeeenne ] (] (- ] CJ [ 170-02
Foot LOCKEr......ccvvvevevriiieienee. CJ (] ==} CJ CJ L
Lady Foot LOCKer..............cco........ L] (] L] ] L] ]
National Sport Centres................ CJ (] (] 1] ] [
Sport Chek ....ccoevvveveevieiereeienenn ] (] (] L] L] |
SpOrts EXPerts ..........c.cooovvveveenn. ] (] (] ] CJ [
Sporting Life ......cccoveeevveiieeennn CJ (] (] L] L] ||
Play it Again Sports .................... CJ (] (] 1] CJ ___|
AbOMINGDIE .........ovooeeieeee. ] ] (I ] ] ]
BiKE SNOP ..o, CJ ] L] ] ] ]
Bow Cycle & Sports................... ] ] ] ] ] ]
Campers Village............cocoeeuen... ] ] ] ] ] ]
Coast Mountain Sports ............... ] ] ] L] ] ]
Cycle Path .........ccccovvveveeeeeennnnn, CJ ] L] CJ ] ]
Forzani's Locker Room ............... ] ] ] ] L] ]
GOIf PIUS ..o, ] ] ] ] ] ]
BB V.88 s ismisssibamsassis ] ] ] ] L] ]
HUNtNG StOre ..., ] ] ] ] ] ]
MCCOWANS ... ] CJ ] ] ] ]
Mountain Bike City ...................... ] ] L] ] ] ]
Mountain Equipment Co-0p......... ] ] ] (] ] ]
Nevada BobS ..........coccovvrveennnn.. ] ] CJ ] ] ]
R &R oo ] ] L] ] ] ]
RIDIOT .. ] ] ] ] ] ]
Ridley’s Cycle .........ocovovevvvereennn ] ] ] ] ] L]
The Running Room ..................... [ L] ] C_] L] ]
SKi CelIar .....ooveeveeeeeeeeeeerrrres ] ] L] L] 1] ]
Sport Mart ..........cocooveeveeree ] ] ] ] ] ]
SPOrt SWap .....oo.vveeveeeeeieeene. ] ] ] ] ] ]
SPOrts LiNe ..o.ovvveeeeiereeserenn ] L] L] [ ] L]
Tuxedo SPOMS ...........ccoovcuveeueen. C ] ] ] ] L] ]
Winterco/Summerco.................... | ] ] ] L] ]
World of GOIf ............ovvevereennn. ] ] ] L] ] =
Department stores (any) ............. [ 1] 1] ] 1 1]
Online/Internet Sporting Good/

Athletic Clothing/Shoe stores [_] ] ] ] ] [
Other Sporting Good/Athletic

Clothing/Shoe stores ............. ] ] ] — ]
TOY/GAME/LEARNING STORES gn?;:;g r::; ?11(;? s’,\t:r\; gggrn;e/:’eammg Stores in the past year, check this box D
DiSNEY StOr€ ....vecvevecerececvcrerecnnans ] 1 L] L] ] L] 180-01
Dufferin Games Room................. ] ] L ] ] L 180-02
Mastermind ..........cceveeeveeeeennne. ] = | 1 ] 1] 1]
TOYS ‘B US oo ] ] ] ] ] ]
Livingston & Cavell .................... ] L] L] ] L] ]
Positive COnCepts ............ccoou..... ] ] ] ] 3 ]
Southern MUSIC ........cc.cocovevvvnnnn ] ] L] ] L] L]
Teach R TOYS ..cocvvvereeciininns L] ] L] ] 1 ]
Who's Who at the Z0oo ................. L] 1] L] ] ] 1]
Department stores (any) ............. ] ] ] ] ] ]
Online/Internet

Toy/Game/Learning stores..... [_] ] ] ] ] ]
Other Toy/Game/

Learning Stores ...................... ] ] ] ] ] 1]
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How often shopped in PAST YEAR

Check off
all stores Once 2-6 7-11 Once More
shopped a times times a than once
in past year year a year a year month a month
u . O OR It you did not shop ANY Pet/Pet Supply Stores in the past year, check this box and D
go to the next store category
Costco/Price CIUD ........coo..ovevec... ] ] ] ] ] ] 190-01
PEtSMArt ......coovveeiveieeerererrereeenn. ] ] ] ] ] ] 190-02
Pet ValU .....coooveeeeerereeereerirenene. ] ] ] ] ] ]
PJ's Pet Centres.........cc. coovunnan. ] CJ ] = L] ]
Animal HOUSE ......cc.ovvvvvvvmiirinnnanns ] CJ ] ] ] ]
Big Al's AQuarium ...................... ] Cl ] ] ] C
DOG HOUSE ....coovevveeerereeeeeerrien. ] ] ] ) ] ]
FAITPIAY .......vovreecvemrerernncscrnssrersenss ] ] ) ] ] CJ
PAWS ..ot ] ] ] ] ) ]
Pet PIanet .........ocovevveeeiceeniennn, ] ] ] ] ] ]
Petcetera.......cccoomvvevvvvnvenreeeencnnnnn. ] ] ] ] ] ]
Petlang ......ccovvveveivviieiiceiiiieee ] ] CJ ] ] [
Pisces Pet Emporium ................ CJ ] ] ] - CJ
Grocery stores (any) ................. ] - 3 .| 3 ]
Online/Internet
Pet/Pet Supply stores............ CJ 1 ] ] ] CJ
Other Pet/Pet Supply stores ....... 3 ] ] ] ] ]
= - If you did not shop ANY Rental Stores in the past year, check this box and go to the
a O next question =P D
Rent-it Centre .........ccccoeevvvvnn. ] ] (1] ] ] - 191-01
U-HaUl ... ] ] ] ) (] 191-02
United Rentals ............ccccoevvueee. ] ] ] ] ] ]
Other Rental stores ..................... ([ ] ] [ ] 1]
) How often do you shop at the following types of stores? (If you never shop a store type, please
check never)
Less than About 2-3 About More
once a once a times once a than once
Never month month amonth week a week
Antique stores ............cccceeeeie. CJ ] ] ] ] L] 200-01
Department Stores..................... ] CJ ] ] ] ] 200-02
Dollar StOres .........coccoeveveececuceen. L] [ ] C] L] ]
Farmers markets ....................... ] ] ] ] L] ]
Outlet MallS ....c.ovveeeeeeeeeeeeereeene. ] L] ] ] [ ]
Shopping mall stores................... ] ] ] ] ] ]
Stand-alone boutique shops........ ] [ ] ] CJ ]
Strip plaza ShOPS.........cccoeevevunc. ] ] [ ] ] ] ]
Warehouse Stores....................... ] 1] ] ] ] ]
Online/Internet stores.................. ] L] ] L] ] ]
Other store types.........c...co....... ] ] 3 T | ] ]

E N NN BN EEEEE I S . Questionnaire — Page 11




BBM Survey Calgary 2000-2001

} How often do you shop at or visit each of the following shopping malls/shopping centres?

(If you never shop or visit a mall please check never)

Once a 2-6 7-11 Once 2-3 Once a
year or times times a times  week or
Never less a year a year month amonth  more
Bankers Hall ............cccoooovvvurnnen. ] ] ] ] ] ] ] 201-01
Brittania Shopping Centre ........... ] ] L] ] C] ] ] 201-02
Calgary Eaton Centre ................. ] ] ] ] ] ] ]
Chinook Centre ............ccoeovevneen.. ] ] ] ] ] CJ ]
Crowfoot Crossing .............c......... ] ] ] ] ] ] ]
Deer Valley Shopping Centre ...... ] ] ] ] ] ] ]
Deerfoot Mall ...........ccoeveuveeecnans L] L] ] CJ CJ L] L]
Eau Claire Market..............cc........ ] ] CJ ] CJ CJ ]
Market Mall ...........cooovrvrrrnrerenns ] ] ] ] ] ] ]
Marlborough Mall ............c.cc.oceee. ] ] ] L] ] L] L]
Mount Royal Village...................... L] L] ] = CJ CJ ]
Northhill Mall...........c..cocoververrnnnn. ] ] ] ] ] ] ]
Northland Village ........................ ] L] ] ] ] ] ]
Penny Lane Mall ..........cccoccouna.... ] CJ CJ ] ] ] ]
Scotia Centre .........ccccveveeeeuveeen. ] ] ] ] CJ CJ ]
Shawnessy Towne Center ........... ] L] L] ] ] ] ]
South Centre .........cccceeeeeeeeeennn. L] ] ] CJ ] ] ]
StrathCoNa .....c.ccevevevveeeeeeeeeeenns ] ] ] (I 1 ] ]
Sunridge Mall .........c..cccocovevvevennnne ] CJ L] L] C 1 . ]
West Edmonton Mall ................... ] ] [ ] L] ] L]
West Market Square .................. ] 1] CJ ] ] L] ]
Westhills Towne Center ............... CJ ] ] ] CJ ] ]
Westbrook Mall .............cccccooeene... ] ] ] L] CJ CJ ]
Willow Park Village .................... ] ] ] ] D - ]
Other Shoppping centres/Malls .. ] [ ] ] (I ] ]
) Please check off all the restaurants you visit or order food from and how often you visit or order
from them.
How often visited/ordered from In PAST MONTH
Check off all
restaurants visited/ | Once 2-3 Once 2-6 At least
ordered from a times a times once
in the past month month a month week  a week a day
1} did not visitorder from ANY Fast Food Restaurants in the past month, check this
[FAsT FOOD RESTAURANTS | iie et =
ABW .o ] 1] ] ] ] ] 210-01
ATDY'S ..o, ] 1] ] ] ] ] 210-02
Burger King ........cccoeevevvinnenennens ] ] ] ] L] ]
Church’s ChiCken.............cccvue.... CJ ] ] CJ ] ]
Dairy QUEEN ..........cccovvvverererennnn. ] ] L] ] ] L]
DOMINO'S PiZZA........oeeveeeeeereennn. CJ ] ] ] ] ]
HAIVEY'S .....cveveceveeeeveeeeereee s CJ CJ ] ] L] L]
KFC oo, 1 ] ] ] ] 1
Little CaeSars ...........ccoevveverenes ] CJ ] ] ] ]
McDonald’s .....ccccevveveenenieriiiineeeees L] ] ] ] ] ]
ME SUD oo ] ] ] 1] ] 1
Subway ... ] ] L] = ] ]
Taco Bell ......vveveverreeceerierisnias ] ] ] ] ] ]
WENAY'S ..o, ] ] ] ] L] ]
Bad Ass JaCKS .....ccceeeveeererinnnen. ] ] L] ] ] CJ
BliMPY’S .eooeieiiieeieeeieeeee e, [ ] ] ] ] ]
BOStON PiZZa ....cocoevveeeeeeeirnnnn ] ] ] ] ] ]
BUIGEr INN ..o, ] L] ] ] CJ L]
CalZONI'S oo, ] ] L] ] ] ]
Chicago Deep Dish..........cccccceeeee ] ] ] ] ] ]
Chicken on the Way..................... ] ] ] ] ] ]
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Check off all
restaurants visited/
ordered from
in the past month

How often visited/ordered from in PAST MONTH

2-3 Once 2-6 At least
times a times once
a month week  a week a day

FAST FOOD RESTAURANTS (CONT)

Ho Lee ChOw .....cooovvvnvvveiniieneinns 1]
JUGO JUICE ..o ]
Louie’s Submarine .......ccccccoeeenn. ]
Panagopoulos Pizza.................... ]
Peter's Drive INN cooovvvevenneeennne, ]
(722X £< JTT O ]
Quizno's Classic Subs ................ ]
Taco TiMe .cooveveeieiieieveeee e ]
WIIIY'S oo ]
WIAPIUFE ..o [
Other Fast Food Restaurants...... (]

Coffee TiMe w..oveveeeeeecrereeeecereenn. CJ
Country Style Donuts .................. L
Dunkin’ DONULS ....eoveeeeeererannn. ]
Great Canadian Bagel ................. CJ
Mmmarvelous Mmmuftins .......... CJ
Real Bagels ........ccccccceeveeeeennnnn.
SECONA CUP e, ]
Starbucks ...ccoceveveeeieeieeeeenen ]
Tim HOMONS ....cecvverreeieeae ]
BageliCious ..........ccocovueveerrreerernnns ]
Good Earth .....ooeeoeiiieeeceei ]
Grabba Jabba ...........ccccevevevnnnnn. ]
Robins DONULS ..........c.c.cvvverennes ]
Convenience stores (any) ........... ]
Other Coffee/Bagel/Donut/

Muffin Restaurant(s) .............. ]

Check off all

restaurants visited
in the past year

RESTAURANTS

] ) ] ) ]
] ] ] ] ]
] ] ) ] ) 210-01
] ] ) ] ] 210-02
] ] ] ] ] (cont)
] ] ] ] ]
] ] ] ] ]
] ] C 1 CJ ]
L] (] CJ L] C
] ] J J ]
] ] ] ] ]
correE/BAGELDONUTMUFFIN RESTAURANTS [EAEUR bR e
] L ] ] J 220-01
] ] ] CJ L 220-02
] ] CJ ] L
] . J ] J
] J ] ] ]
] L] ] J ]
. J J ] CJ
CJ ] ] ] ]
] ] ] ] ]
] L J J L
] (I J ] ]
] ) ] ] ]
1 L] L] ] CJ
1] ] ] 1 1]
(I ] ] ] 1]
How often visited in PASTYEAR
Once 2-6 7-11 Once More
a times times a than once
year ayear ayear month a month
If you did not visit ANY Restaurants in the past year, check this box and go to
th: next question : ? D
230-01
230-02

East Side Marios .........cceeeeeevunee.. ]
Elephant & Castle .........ccccceee. ]
HOOTEE'S .o ]
THE K8G ..o L]
KelsSey's....cccovvmeveceeieeiinieiins L]
Pizza Hut ... (]
Red LODSIEN ..o (]
Swiss Chalet.......cccccoevvvvvvveennennn. ]
The Barley Mill .........cccoouvvrvene. (]
Bizou Brasserne ..........cocceevvvveneeens (]
BOStON PiZZa ...ooeveeveervveerierean, ]
Cactus Club .....oovveeeeeeeeeeneecennns ]
Caesar's Steak House................. [ ]
Calgary TOwer .......ccceceeeveeeneennne [
Cannery ROW .......coovevveeevveveennennnn. ]

IDDDDDDDDDDDDDDD

HHOOOOOOo0o0oa0
HOOOOOOOoOodooa
HHOOOOOOo00aO00
HHOOoOOoOooooon
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Check off all
restaurants visited
in the past year

RESTAURANTS (CONT)

Chicago Chop House................... ]
Chili's Texas Grill ............ccoeeunn.. ]
DONNY'S w.eoeeeeeeeeeeeeeeee e CJ
Bam's ..o ]
GIiNger Beef ...........ccovveveeeuernnn. L
HUMPLY'S . ]
Husky House Restaurants .......... (]
Jack AStOrs .......ccccovveeininneriiinnnnns
Japanese Village ............cc..c........ |
JOEY TOMALO'S ..., ]
Joey's Only Seafood ................... ]
La Caille On the Bow................... ]
La Chaumiere Restaurant............ ]
LUCIANO'S ..o ]
MONtANA'S ......covnerierrceeeenene. ]
MOXI©'S ... eeeeeeee e ]
Old Spaghetti Factory ................. ]
Olive Garden .........cccccecveeveeennennen. ]
The Outback ...........c.cocevverrereenee. [
Oriental Pho@NiX ..........c.ccouee...... ]
Red Carpet Steak House ............ ]
Red DOVl ......cocoeveveereerrrreranen. [
Ricky's Restaurants .................... ]
The Sante Fe Grill ....................... ]
Singapore Sam's ...........ccoewee..... ]
SMIY'S ..o ]
Smugglers INN ........c.cccceeveeeeenne. ]
StAVIOS ..o ||
Tom's House of Pizza ................. L
Tony ROMA’s .....c..cccevvvvceiecnenen. |
Other casual/family restaurants.. L
Other high quality formal

dine in restaurants ................. (]
Other pub type restaurants ......... ]
Other roadhouse type restaurants (]
Other restaurants.........................

How often visited in PASTYEAR

2-6 7-11 Once More
times times a than once
ayear ayear month a month

00D O0OOOOoCOo0Oo0Ooo0OC 00000000000

L0000 000oOoooOo0000000000O0C0000000

U000 CO00oOOooOOoo0OoooO00000o000000

LD OoOOoOoOOOOo0OOO0O0000000000a0
U0 COOO0OOOoooOo0Oo000000000000000

» How often do you order food using each of the following methods? (If you never order food by a

method, please check never)

Never
Take OUL .o, ]
Home Delivery ..........cccccoueeuan.. ]
Eat In Restaurant ........................ ]
Drive Through ...........ccccevreeernne. ]

Online/Internet food delivery
service (excluding groceries) [J

Less than
once a
month

0 0000

About 2-3Times About More than

once a a once a once a
month month week week
CJ ] ] ]
CJ ] ] L]
CJ ] ] ]
] ] ] ]
] (. ] ]
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» On average, how often would you normally visit or order food from the following types of
restaurants? (If you never visit or order from a restaurant type, please check never)

Once a 2-6 7-11 Once 2-3 Once a
year or times times a times  week or
Never less a year ayear month amonth more
Burger restaurants...................... [:1 ] J 1 ] ] ] 240-01
Casual dining restaurants............. ] ] ] ] ] ] .
Chicken restaurants ................... CJ ] ] =] ) ]
Coffee/donut ShOPS ..................... ) ] ] ) 1 ] ]
Family dining restaurants ............ [ ] ] L] 1 ] -
Food court outlets at
a shopping mall .......cccoveevennne. ) CJ ] ] CJ ] ]
Ice cream parlours/restaurants ... (] ] ) [ CJ ] 1]
Oriental restaurants .................... CJ ] ] ] ] ) ]
Pizza restaurants ...........coo....... ] ) ] | [ [ CJ
Pub restaurants .............ooeveeven.. 1] CJ CJ ] [ | CJ
Seafood restaurants ................... ] CJ ] ] [ ] CJ
Submarine/sandwich restaurants ... ] ] ] ] ] 1 =
High quality formal dine-in
restaurants .......ccoeeeeviiiiinniiinnnns [ [ ] ] ] ] ]
Other types of restaurants .......... ] ] ] ] ] ] 1
) In the past month, how much did you spend at all restaurants for the following reasons?
$1- $50- $100- $200- $300- $500
Nothing  $49 $99 $199 $299 $499  or more
Restaurants for business reasons ......... [ [ [ . [ [ ] 240-02
Restaurants for pleasure/
personal reasons.........ccecuevvereeereennns ] [ ] ] ] 1 ]
) Please check off all the bars/nightclubs you visit, and how often you visit them.
How often visited in PASTYEAR
Check off all Once 2-6 7-11 Once More
bars/nightclubs visited a times times a than once
in the past year year ayear a year month a month
~ AR - If you did not visit ANY Bars/Nightclubs in the past year, check this box and go D
= = to the next question =P
Atlantic Trap & Grill ..................... ] ] ] ] ] ] 241-01
Back AlIEY ..........cooevevverrerereerrennn. L ] ] ] ] ] 241-02
Bourban Street ...........cccceeeuene. ] ] ] ] ] ]
Brewsters Brew Pub ................... ] CJ ] ] | ]
Buckinghams .......cccoocceeeeevnineennns ] ] ] ] ] ]
Bugaboo PUb ............cocevuriunennnn. ] ] ] ] ] ]
(o1 o) I ] ] ] ] ] ]
CINIS e eeeeresee s ] ] ] ] ] ]
Cherry LOUNGE .....c.veveveeecenean ] ] ] = ] ]
Chili's Texas Grill .........cc.ccoooe....... ] ] ] ] ] [
ChOPhOUSE ... ereeeeeeeeeeesseeees ] ] ] CJ ] ]
Country Roads Saloon ................ ] ] [ ] ] ] ]
COWDOYS ...ttt ] ] ] ] ] ]
Desperado’s Steak House........... ] (] ] ] ] ]
ESCAPE ..., ] ] (] ] ] ]
FACIOMY ...voeeeeeeeeeeeesreseenecee e, ] - (] ] ] ]
FOX N.Eooieeieeieeeceieeeerenessans ] ] [ ] ] ]
French Maid .........oooeeveeerevenennn. ] ] (] ] ] ]
James Joyce Pub .........coocouee.... ] -y (] ] CJ ]
Jetz Bar-Port’ O Call Inn ............. ] ] [ ] ] ] ]
Jimmy Deans ........cccocooveviennnn. ] ] CJ ] ] ]
Kaos Jazz & Blues Bar............... ] ] ] —J ] ]
HE D I Il I s
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How often visited in PASTYEAR

Check off all Once 2-6 7-11 Once More
bars/nightclubs visited a times times a than once
in the past year year ayear ayear month a month
LiMEriCKS .....ovoveremreererescerersrenen, 1 ] 1] C 1] ] ] Sﬂ_‘g;
LOCO LOU'S cevveeeeeereseseeeeereerra, ] L] L] CJ L] 1] Pae
MOrgan's PUb ...........coeeeevvenenncee. C ] C] ] ] ]
Moustache Pete’s ............co........ ] 1] ] C 1 1] (]
MUFPh'S PUD ..., CJ ] ] = ] ]
Nashville Electric Roadhouse ..... (] ] ] ] ] ]
NV Night CIUD ........eveeeeeen, L] ] ] ] ] ]
OUHAWS ... [ 1 [ ] [ [
Peanuts Pub .........ococovvevevennn. ] ] [ ] ] ]
Pig ‘N WHISHE .......cvevrreeeeen. ] ] ] ] ] ]
RANCAMAN'S ... L] 1 1 ] L] - |
Rose and Crown .............c.o......... ] ] 1] ] [ ]
SCRANKS ..o L] ] ] 1 [ ]
SONO ...t ] ] 1 ] [ 1
THE DFINK <. 1 ] ] ] ] ]
The FORUM ..o 1] 1 [ ] [ ]
ThE Met....eeeeeeeeeeeeeeeeeeeen. ] 1 ] ] 1 ]
The Palace .........ocoevvveeeerrererenn ] [ 1 ] ] ]
The ROXBUIY ..o, ] C ] ] ] ]
Unicom PUD ... L] [ [ ] ] [
YUK YUKS ..o —J [ ] ] ] CJ
Other Bars/Night Clubs ............... ] ] ] (. ] ]
) On average, how often do you rent videos from the following outlets?
Less than About 2-3 About  More than
once a once a timesa oncea oncea
Never month month month week week
o
BIOCKDUSEET ... ] L] ] ] ] ]
JUMDBO Vid€O ..o, —] ] ] 1] ]
ROGErs Video .........covveeveerereernnn. —J ] ] ] ] ]
Vide0 99 ... ] ] ] L] CJ ]
Adults Only Video ...........ccovuurn... (] ] ] ] ] CJ
Casablanca ...........cooooeevvvvenn. ] ] ] ] ] ]
MOVIES PIUS ...eveeecereerererresenan ] ] 1 ] ] 1]
Rainbow/Video Headquarters....... (] ] ] ] ] ]
Source AdUlt .......o.oeeeeeeeerreree. ] ] ] ] ] ]
Video and Sound .........ooeveeenn..... ] 1] ] ] [ ]
Video Headquarters..................... ] ] ] ] ] CJ
Video Update ............ccccouvunnne.. ] =] ] CJ ] ]
Other video Stores ...........o.......... ] (. ] ] ] ]
3 In the past 12 months, how much have you spent on purchases of pre-recorded entertainment or
instructional videos?
NONE ..o ] $100 - $199 .............. ] 250-02

$1-%49.......... $200 - $499 ..............
$50 - $99 B $500 or more ............ E
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PHOTOFINISHING

3 In the past 12 months, how many rolls of film/disposable cameras have you personally purchased,
and taken for developing?

None 1to2 3to6 7t012 13t024 25+

Rolls of film/disposable cameras purchased .................. ] ] ] [ 1] [J
Rolls of film/disposable cameras taken for developing .. ] ] ] ] = ]

260-01

OPTICAL/EYEWEAR

» Which of the following types of eyewear do you wear most often? (Check one box only)

GlASSOS ..ccviiirieee ettt
Contact 1ENSES .......coccvvreerecereeeree et
Both glasses and contact lenses .............c.......... 1

Do not wear glasses or contact lenses ................ %

7 In the past 12 months, how much did you personally spend on eye wear (frames, lenses,
sunglasses, contact lenses and supplies)?

NONE ....orvvirreenenne E $200 - $499 ..o g
$1-%99..ccvvinrnnn. $500-%$999 ................
$100-$199 .......... 1 $1000 or more.............

) If you currently wear prescription eyeglasses or contact lenses, how likely would you be to
consider laser eye surgery?

VErY HKEIY .....oovoeveveerveeeeriesenseveneseaenans L
Somewhat iKely ...........ceceurereceeeeecnnns ]

Not very iKely .........cooeverevereereeneeneienes E
Not at all ikely .......ccceevemememeeeeeieniecnee
Have already had laser eye surgery ..... |

270-01

270-02

270-03

LOTTERIES/CASINOS

» How often do you usually play each of the following lottery games?

Lessthan Once 2-3 Once 2-6 At least
once a a times a times once
month month amonth week aweek aday

Never
]
]
]
]

SUPET 7 oot ]

Big Brother/Sister Lotto............... ]

Children’s Home Lotto ................. ]

Foothills Lottery .......ccccoveveernnenns 1

Great Stampede Lottery .............. J

Legion LOery ........ccccveveeeeerenneen. =

The PIUS ..coreereeereeceeceer e ]

Sport Select ..........ooeeeeeeeereeernanes ]

Stars LOMEry ......oovvveeeecervceenenns ]

Instant games (any) ................... C ]

Other Hospital/Charity

IOHETIES ....vvoceevereeeeieeeneriesen 1

Other Sports lottery games ........ ]

Other lottery game(s) .................. ]

000 0000000000000
U0 OOOODOooodoooa
(00 CO00OO0O0C000a
000 0000000000000
000 0000000000000

000 0000000000000a
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LOTTERIES/CASINOS

» On average, how much do you personally spend on lotteries per month?

Nothing ........... | $20-929 ..o, [
$1-$4 ... ] $30-$50 ..oeoveereennn. [
$5-$9............ ] More than $50 ............ ]
$10-$19........ ]

? In the past 12 months, how many times have you personally done any of the following activities?

One 2-6 7-11 12 times

None time times times or more
Visit a casino inside your own province ................... [ R ] ] ]
Visit a casino outside your province or country ....... ] 3 ] ]
Play Online/Internet casino games................cceee... ] 3 ] ]

Participate in local fundraising lottery draws

($50 OF MOre Per tiCKet) ............oveeeeeereeerrereeeeeenn. =8 O ] ] ]
Wager money on horse racing .................c.veeveveenee. ] & ] L] ]
PIAY DINGO c.oveeeeeeeeeeeeeeeeeeeeereeeseesessssseseseasessssenssessases I I ] ] ]

) About how often do you gamble, play or visit the following specific bingo halls/casinos?
(Check all that apply)

Lessthan Once 2-6 7-11 Once
once a a times times a month
Never year year ayear ayear  ormore
Bingo Adventure ..............co........ ] ] ] ] ] ]
BiNGO Bamm ........ccoveeureerencrncrnnen. ] ] ] ] ] ]
BiNgO DOME ......cvueererererarannn. ] ] ] ] ] ]
Bingo Palace.........c.coceevuevueeuenn. ] ] ] ] ] ]
Calgary Casino ........cccoeveeveecereen ] ] ] ] ] ]
Cash Casino .......ccoccvverecerereeenes ] ] ] ] ] ]
Elbow River Casino .................... ] ] ] ] ] ]
Five Star Bingo Hall .................... ] ] ] ] ] ]
Frank Sisson’s Silver Dollar Casino (] ] ] ] 2 ]
Golden Wings Bingo .................... ] ] ] ] ] ]
Jackpot Junction ..........cccooveenenee ] ] ] ] ] ]
Kings BiNGO «......verververrrnrarranens ] ] ] ] [ ]
Players ChoiCe ...........cccovvvevmnnn. ] ] ] ] ] ]
Stampede Casino ...........ccoc.c.u..... ] ] ] ] ] ]
Other bingo halls/casinos............ ] 3 3 3 = C
None of these, never gamble, play or visit bingo hallsS/Casinos .........ccceevveeriieeeieesvirerveecrireeesiennnn. —
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PURCHASES

) Please check if you have personally purchased any of the following items

BBM Survey Calgary 2000-2001

Have Have
purchased purchased
within the past more than
2 years 2 years ago
BabY fUMNILUIE .....ovoovveieeeeaeeeeeeeeeesec e ) C] 290-01
Bed/MAatIreSs ....vvvevveeeiieeeeeeeeieeeeeee st CJ L]
Other furniture (excluding above) .............cc.coervvrvrrnnec ] ]
BICYCIE oo veeesseesaes s sesss s s s ] L
Car alarm/Security SYSEM ....ovwurrrveereereserseceecsnens ] ]
CAT SEETBO e e aesae s sassssssssss s ] ]
Camera - photographic (Aigital) ...............ccoverrerreeenenene ] ]
Camera - photographic (film) ..........ccocevvrreecemereneirenene ] ]
CAMENA = VIO ..o o ]
Camping eqUIPMENt......c.cccoviiiniiiiieiiei e ] )
Camping trailer ......c.cooveeeineiiiii e ] ]
Cellular telephONE/PCS ........oveerveeeveereerereeeessesesessesees ] ]
CIOthes AryEr/WASHET ............ovevverveerrrereeseeseeeseeseesneenss ) )
COMPACt GISC PIAYET ......ecvvvervrnrieeeserescieeeianesenieeees ) )
DIGItAl FATIO ...covvvorreecrereereerssssseseesseeseeeseeeseessesensereasens ) )
DISNWASHET ..o ene e sess st ] )
DVD PIAYET «....oveoveeeereesesseeseessesseisessessasesensssssssssnes (] ]
Electronic Organizer/PDA ...........cccooueiveeeneereesneesnrennes ) 1
FAX MACKINEG vvvevreeeereeeeeeeeeseeeeessesesseseassassesssessessssesenses ] ]
FTEEZET vo.veeeeeeeeeseeeeeeeee e veeeees s s sasss e s s sassassarsens ) C
GaS DATDEUE ... seeenne = ]
GaS fIrEPIACE ....ooveorvervee e ] ]
Giftware (eg. crystal, glassware) .............coocoeeneueenns ] ]
GOIf EQUIPMENE ..o esesesiesesies L] ]
Home theatre equipment (excluding DVD/VCR}).......... ] ]
HOt TUD/SPA <..coveovereveeereenreee e seeees ] ]
HOME Air-CONGIIONING «..vvvoveeeerreeeeecreereesessssse e ssesaeeees ] ]
Home exercise eQUIPMEN ...........cccvvveveereemsreseesseennns (] CJ
HOME SECUIty SYSTEM ....ovoverrvecreiereieeesaessesssnssensaens ] ]
Home Stereo eQUIPMENt .......c.cvevvreverurrereeesseesnsenens 1] ]
Kitchen appliances (SMall) ..........ccovveveerererroeesecereneen. C1] ]
LUgQage: . s e e s eSS A e ) ]
MOLOFCYCIE ...vveeereenens e e A TETETT— (] ]
MOTOTROMIE v eee oot eeseeeeeesees e s ses s nsees ] )
OVEN-CONVENHONA .......oeeeeeveeeesreereesesresssse s seensee ] )
OVEN-MICTOWAVE ......oveeerieeereeeeieeenretesireeeseeesneesneesane ) ]
PO FUTMIIUIE ..o eeevee e e ssassneeens ] )
PoOI (bOVE OF IN-GrOUNG) .........voeevereneeseeeseeeereeceenines ) )
Power boat (excl. personal watercraft) ...............c........ ] -
PErsonal WAErCraft ..............oceveuererereereenesessssnsereseeees CJ ]
Sl DOAL ........coveeeerierreer e scisceseseenns ] ]
Other DOAE ... et erereee e CJ CJ
REFTIGEIALON .......ovveveerereeeeisess et seseiseaessenaes ] )
SALEIIME QIS ..o eeaseeeeenes ] ]
SNOWMODIIE ... ress e sss e saenaseeie L] ]
TEIBVISION ..ot eeeeeeeeeeeeeeeveveen s ssees s senssaeeeseens L] ]
VOR oeeeeeeeeeeee v s e et ] ]
» On average, how much do you PERSONALLY spend in grocery stores for your household in a week?
NOhING ... B $100-$149 oo B 290-02
$1-349 i $150-$199 ..ooviiiiriieiieeeeeeee
$50 - $74 .ovoneeean. ] $200 OF MOYE ..ovvvevrrrenen ]
$75-%99 .,
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PURCHASES

) Please check off how much you have PERSONALLY spent in the past year (either for yourself
or buying for someone else), in the following categories:

$1- $150- $250- $500- $1,000 $3,000

Nothing  $149 $249 $499 $999 $2,999 or more
APPUANCES ..., [ ] ] (] ] = [ ] 290-03
Men's clothing.........cooovveeeenrrenenn. [ [ (] [ ] [ ] (]
Women'’s clothing ...........c........... [ [ ] (] [ [ (] (]
Children’s clothing ....................... [ ] [ ] ] ] [ (1] ]
Bath and Bedding ....................... [ [ ] [ ] [ ] (] (]
China/Tableware........................... [ [ ] (] [ [ ] (]
Flowers (for yourself)................... [ [ ] [ ] [ (] ]
Flowers (as gift for someone else) [ [ ] (] [ ] (] (]
FUMIIUF® «...cooeoreecrerreenirsnneennens [ [ ] [ [ (] (]
Garden supplies...........c..ccceren.. [ [ ] ] [ [} [ ] ]
Home computer hardware ........... [ [ (] [ [ (] ]
Home computer software ............ [ ] [ ] [ ] [ ] ] [ ] [ ]
Home décor (e.g. window - - -

COVENINGS) c.oorveveerreeraenraersannens (] [ [ (] (] [ ]
Office (stationery) supplies......... ] [ [ ] ] [ (]
Men's ShOBS ..........ccovvreerimsernennns [ ] [ ] [ ] | [ ] [ ] ]
Women's shoes (] [ [ (] ] [ ] (]
Children’s shoes ] [ ] [ [ ] [ ] [ ] [
Sporting goods .............c.ccrunee. [ ] [ [ [ ] [ ] [ ]
Stereo equipment ........................ [ ] [ ] [ ] [ ] [ 1] [ ] [ ]
Toys/Games/Novelties ................ ] [ ] [ [ [ [ [
Video equipment............ccc.coove..... [ ] [ (] [ ] [ ] [ ] (]
WatChes .............cooorervvereeenreerrns (] [ [ (] (] [ (]
Other Jewellery (for yourself)...... ] ] ] ] 1] [ 1 =l
Other Jewellery

(as gift for someone else)...... (] ] ] ] ] ] -
Music CDS/Tapes ...........ccceeuevennee L] L] L] L L] L] ]
Legal/Lawyer's/Notary Services.. ] L] L] L] L1 L] L]
Online/Internet Shopping

(any products or services)..... [_] ] L] = 1] 1 ]
) In season, about how often do you attend the following?

Less than  Once 2-6 7-11 Once
once a a times times a month
Never year year ayear ayear ormore
LEISURE ACTIVITIES

Calgary Science Centre ............ccoeevueveeeene. ] L] L ] ] ] 300-01
Glenbow MUSEUM..............coevevvevcverernaenn, (] (] ] (] (] (]
TYIOl MUSBUM .......eoeececeeeeereeeseseseaes ] ] o | ] ] ]
Other Art Galleries/Museums/

SCience Centres ..............coovvevevvveneeenn. ] =1 L] ] ] =
Calaway Park .............cccccrmmeremecnessnecsennns L] L] Ll ] [ ] L]
Eau Clare Market......... reraeeere et asaes s s ] ] ] ] ] ]
Other Exhibitions/Carnivals/Fairs/Markets .. ] ] iC] ] ] ]
FOrt Calgary .............ccocevermmecemnecmmecesenssenssnens - =1 - [ ] ] ]
Heritage Park ...........cccccocueeveeeverreeraemsesaensensen: ] E] ] = ] ]
Other Historical Sites..............ccveveverreeerennene = 1] 3 (] 1] ]
Prince’s Island Park...........c.coeeevververccrsuerunee. ] ] ] - ] =
Other Parks/City gardens ..............ccceeerveee.c. = 1 L] L] ] ]
CINESCAPE «.e.vvvercoeeeeseeseesreseesssssssesaeessasees ] ] -y —] - ]
IMAX .coooceveerieeseseesieeesenssasssses s s ssasssanrnas L] L] L] ] ] ]
Other Specialty movie theatres ................... ] (. ] (. ] ]
Calgary Stampede..............cccooeeeveernirerreenans 3 ] ] ] ] ]
Canada Olympic Park ............ccoeeueeveruenenns ] ] ] (. ] ]
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} In season, about how often do you attend the following?

Less than Once 2-6 7-11 Once
once a a times times a month

Never year  year ayear ayear  ormore
LEISURE ACTIVITIES (CONT)
Grand PriX RaCING ........c..rvverrvonreerereenennnennns ] ] CJ L] ] ] 300-01
Racecity SpPeedway ...........cc.coerververreerrenens. L] = ) ] ] ] (cort)
Southland Leisure Centre ...........oooeveeeveen. ] ] ] ] ] ]
Spruce Meadows ..........cc..cvevrverererrrssenenen. C 1 ) ] ] ]
Stampede Racing.......... R —— ] L] ] D ] ]
Rodeos (excl. Stampede) .........c.cccoevuereruennne ] ] ] ] ] ]
Other Sporting events/racing

EVENES/AIN SNOWS ....e.veeeeeeeeeeeeeeeereeeens ] ] ] ] ([ ]
Video arcades/indoor

amusement centres (any) ..................... ([ ] ] ] ] ]
Village SQuare .......ccccecceeeevreeniceeiniiecnineeen. ] ] ] ] ] ]
Other Theme parks/Waterparks/

WaLEr SAES ..eveeeeeeeeeeeeeeeeee e eeeeeeeens ] —] 3 ] ] [
Calgary ZOO .......coveeeeveeeseeseeesereeresseeees s, ] ] ] ] [ 3]
Other Zoos/Aquariums/Farms/

Drive-through animal parks ................... ] ] 1 ] ] ]
Calgary TOWET .......c.oovereeeeeeeeeeesrreereneeeeensan. ] ] ] ] 1] ]
FOTIIESS vvovereeerereereseeeereeeseeeeeseeseesessasennes ] ] [ -y 1 ]
Castle Mountain.........cccccovvvviieeeeeieeeeeeeeeeeeenn, ] ] ] ] L] L]
KANANASKIS ..vveee e eeeeeeees e eeeeeeeesennaes ] L] [ ] L] ]
LAKE LOUISE «.vevveeveeeeeeeseereeeesesseeeeeeeeeseeeeenens ] ] [ ] ] ]
NBKISKA cvevveeereeeeeeeereseeeeseseseeeeeeeseesseesenseasnens [ ] L] L] ] L]
Banff Mount NOrquay .........cccccceevvemeereeeninnnes CJ ] ] ] CJ ]
SUNShINe Village .........ccoveveeeeeeeereeeerneennan. ] ] [:I 1 ] CJ
WINRBIGIEON ..o ] ] | ] ] ]
Other leisure activities/attractions ............... ] ] [ 3] ] ]
Jubilee AUTIOMIUM .........covvveerreeceereereeenans [ ] L] ] ] 1] ] 310-01
Max Bell ATNA ...eoveeeeeeeeeeeeeeeeeeeeeeeeeeenenene [ ] ] ] ] [ ] L]
Race City Speedway .............cccccocoeveverevennnss [ ] L] ] ] [ ] ]
SAAAIEDOME ... ] ] ] L] ] L]
Other Auditoriums/Arenas/Stadiums ............. [ ] ] ] ] ] ]
THE PAIACE ..o e ] ] ] ] ] L]
BACK AllY ... ] L] ] ] (] C ]
OUHAWS ..o eeeee e nnan [ ] ] CJ ] (] ]
Night CIUDS/BATS .........ccovreereereererrisrraenennen. ] ] ([ ([ ] [
Small outdoor stages/Parks ...............c.c...... | ] ] ] ] ]
The ArtS CeNIe .oeoveeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees (] ] ] ] L] CJ
Jack Singer Concert Hall ..........cccccevvunnnene. (] ] ] ] C] 1]
Other Theatres/HallS ..........ovveveeereeeeeerreeeaen. ] ] ] 1] ] ]
Other CONCErt VENUES ...oveeveereeeeeeeeeeeeereaen. [ 1 ] ] 1] ]
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} In season, about how often do you attend the following?

Less than Once 2-6 7-11 Once
once a a times times a month

Never year  year ayear ayear  ormore
Alberta Ballet ............ccocoovoerveereereeeeeeevenns ] ] ] ] ] ] 320-01
Alberta Theatre projects ............c..cccoovveveen..... ] (] (] ] (] L]
Calgary OPEIa........veeeeeeeeeereeeeereesesereereeres s ] ] ] [ ] ] Lok |
Calgary Philharmonic .............c.coceoevvevevereren. ] ] ] [ ] ] ]
Jubilee AUGIOMIUM ..........vveeeeeereeereresrereen ] ] ] [ | ] ]
Loose Mo0se Theatre ............cc.owveeereevevnrreenenn. ] ] ] [ [ ] (]
Lunch Box THheatre ...........cccceeveeuveeeeereresenans ] L] ] [ ] [ ]
One Yellow Rabbit...........c..ccc.covvvereereeerrerrenne. ] ] L] [ ] (] ]
PUMPhOUSE ThEARre ........eeveereeeerereeererrrerenn. ] ] ] [ ] (] ]
ROSEbUd ThEALIE .........ceovmvreeereeeeeereereeeeenee ] - ] [ ] [ ] (]
StAGE WOSE ... eere e ] ] ] [ ] [ ] ]
Story Book Theatre ............coceeeeeeeeuveeeeerenneen. ] L] L] [ (] (]
The Centre of the AMS ..........cccooveeeeeeerrereerrnn ] L] ] ] [ ]
Theatre Calgary ...........o.cooeeeeeeemeoreoreseeeeresenes (] J ] (] ] ]
YUK YUKS ceoveeoeeeeeeeer et eeene s ] ] ] ] ] ]
Other Major Theatres/Halls/

AUGIOTIUMS ... ] ] ] ] ] ]
Community Theatres (any) ...........ooeeeeeeeereenn. ] ] ] ] ] ]
Festivals (any) .......ccccvveiiiiecceieiecee e, ] ] ] ] ] ]
Other live theatre venues ................ccccceue.n.. ] ] ] —J ] ]
AULO SNOWS ... enes ] ] ] ] [ ] [ ] 330-01
BOAt SNOWS .........oecvevceeeceeeeeeeeeee e ] [ ] ] [ [
BOOK SNOWS ... ee e ] (] [ ] [ ] [ ]
Bridal SHOWS ... ee s eere e ] ] [ ] [ ] [
COMPULET SOWS ..o eeeeeeresereserese ] [ 1] [ ] [ []
Cottage ShOWS .........coevveevereerrerieeseeseesenenenn. [ (] [ [ [ [ ]
Craft SROWS ...........ooeoveeeeeeeeeeeeeeeeereeseeres e ] ] = ] [ ] [ ]
FOOA SNOWS .....ooveoveereveieeerenseee e eseeeenees ] [ ] (] [ ] [ [ ]
FranChiSe SNOWS ...........cooveveveeevereeeeeeeeeereseseenn ] ] [ ] [ ] ] [
GArden SHOWS ..........oeveeeeeeeeeeeeeersessessessenes ] ] [ [ [] [ ]
GOI SNOWS ......oeeveereeeeeeeeee e ] ] [ [ ] [ [ ]
Health and Living ShOWS ..........cooovvurveeeeeerenne.. L] ] [ ] ] [ ] [
HOME ShOWS ... ] ] [ ] (] [ ] [
Maternity ShOws ........c.ccccoeeeiieiiciiieccee, [ [ [ [ [ ] [
MOOTCYCIE SHOWS ..o [ [ ] [ ] ] =
Pt SNOWS ..o ee s ] (] [ ] [ ] ] [ ]
PSYCRIC SNOWS ..o [ ] [ ] ] ] [
RV SHOWS ..ot eeaeeeneane = ] ] ] ] ]
Savings/investment ShOWS ...............ccccoo........ [ ] ] [ ] (] ]
SKi SNOWS ... eer e eee e ] (] ] (] CJ ]
Sportsman/outdoor ShOWS ............coeevereeeenen. ] ] [ ] ] ]
Travel SHOWS ..........occcrieeeeeeeeeeeeeeseeseessesseenans ] ] (] ] ] (]
OthEr SKOWS .......eeeeeeeeeeeeeeeee s ] ] (] ] ] ]
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) In season, about how often do you attend the following?

Never

Less than
once a
year

Once
a times
year

Once
a month
or more

Ballet .....c.oooovnreeeeeeeieieeieeeeereee e
Bars/restaurant bars ....................
Comedy clubs/shows ..................
Dancing/night clubs .....................
Dinner theatres ..........cccceeveeeeeeeen.
Film festivals .......ccccoovvveveereeeeennne
Live theatre ............coevvvvvvvnennnnnneee
Opera ......oocvvevieeeieeecieeeieeeee e
Popular music concerts
Rock concerts .....ccccoeeeeeeiieeeinnnnn,
SYymphony ......c.oooveciviieiiereeeeeee
Movies at a theatre/drive-in
National or provincial park...........

HOOO0OOC00000

HOOOO0OOOO00O
HOOOCO00000a0

000000000000

INRNRNNARNNEND

340-01

SPORTS/LEISURE

3 In season, how often do you personally participate in the following activities?

ACIODICS .....eeeeiiinieiieiiic e,
Arts and crafts
Baseball/softball .............cccoevnneenee.
Basketball........cccccceeriicinnniininnn,
Billiards/pool ......cooccvmveeeeiieeriiiininen
Bird watching .......c..cccoevvirieiiniicinnnn,
(07-11.1 o114 To [OOSR
Canoeing/kayaking ..........ccccceeeereene
CUMING e
Fishing
Fitness walking ........cccccceeeeveriiininns
Football .........ccooeeeiiiiiieiiieevenene
Gardening
GOIfiNG..eoeiieeee e,
Hiking/backpacking ........cc.cccceceeeunee.
HOCKEY ...ttt
Home exercise/home workout
HUNtING ..
Ice SKatiNg .....evvvveeieiiiiieeeiieer s
Inline skating
Jet SKiiNG ..o
Jogging
Motorcycling .......ooccvvvveneiiiieiiiennnnen,
Mountain Biking........ccccccrnvienniennnn
Road Biking
Power Boating........cccceceemeverenieennenn.
Rock climbing/wall climbing..............
SailiNG ..o
Sailboarding .........ccccceeevieeiieriieeiennee.
Scuba diving ......cooviiiiiiiiiee,
Sewing/needlework/knitting................
Skiing - cross country .........ccoecceeenee.
Skiing - downhill...........ccocvevrrennennen.
Snowboarding .........ccceceveerneniiennienns
Snowmobiling
SOCCON ..ottt
Squash/racquetball ............................
SWIMMING ..coovriiiiiiieie e

Never

Occasionally

HOOOOOOCOCOOototoOoooOOoOoO oo oOoOoOoanD

Regularly

HHOOOOOoOoOdoOOdoooOooooooOoOodoOodoan
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SPORTS/LEISURE

}In season, how often do you personally participate in the following activities?

Never Occasionally Regularly
TENNIS ..o esee ] ] ] 350-01
Volleyball............co.ooeveereeeeeeeeereerenenn, ] ] (cont)
Water SKiing ............cooevvereerererneenn, ] ] ]
Whale watching ...............cocvevvenen.... ] ] (]
Weight training ..............ccoovevereenennns.. (] ] ]
? In season, how often do you usually go to the following live pro sports events as a spectator?
Never Occasionally Regularly
AULO 1aCING ..o, ] ] ] 350-02
Baseball ........c.ccccovvevverreeerereren. 1] ] ]
Basketball .............cccocoouvevverreeennn. ] ] ]
Figure skating .............cocoocvevveerennne. C ] (| ]
FOODaNl ... L] ] -
GOMf oo ] ] -
HOCKEY ..o ] ] ]
HOISe racing .........ocoveeeeeeeererennnnn, ] ] ]
SOCCET ..o ] ] ]
TENNIS ..oeeceeeeeeee e ] [ ]
) Are you personally a member of an organized health/fitness club?
No Yes 350-03
] ]
LONG DISTANCE CALLING
» How much do you spend per month on your own PERSONAL long distance calling?
Nothing............. ] $40-999 ................. ] 360-01
$1-9$25............. ] $100- $149 ............. L]
$26-%$39........... 3 $150 or more ........... ]
)Who is your current long distance supplier?
At Work/Business Personal/Home

AT&T Canada ................... ] ] 360-02
Bell Canada ...................... ] ] 360-03
London Telecom.................. ] CJ
PrMUS ..o, CJ ]
Sprint Canada.................... CJ ]
TOlUS oo ] =]
Wintel ..., ] ]
Other suppliers ................. ] CJ
Don’'t know ........ccccuveeeenneen. ] ]
) Have you changed your long distance supplier within the past 12 months?

No Yes Don't Know 360-04
At WOrk/BuSiness ..........coccvve.... 1 ] ]
Personal/Home ............cccveevnenn.. ] ] 3
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LONG DISTANCE CALLING

1 In the past 12 months, how much have you personally spent on pre-paid calling cards, either for
long distance or local calling?

Nothing.................. ] $40-899 ............... ] 360-05
$1-925................ CJ $100-$149 ........... ]
$26-$39.............. (] $150 or more .......... (]
»Which, if any, of the following telephone services does your household subscribe to? (Check all that apply)
Caller/name display .............. ] Call returm ..., ] 360-06
Call Waiting ............coereren.... ] Last call return ........ooeeeeverenne. CJ
Call screen..........cc...coovvvnneen. L]  Three way calling................... ]
Call forwarding ...................... ] Visual call waiting ................... ]
Call aNSWer ..., ] NONE Of thESE ... eeeeenesereen ]
CELLULAR TELEPHONES
» Do you have a cellular telephone, for business or personal use?
BUSINESS USE .......oocvereeeeresceeeneseeeseeeeseeneens ] 370-01/02
PEISONAI USE .......c.eeeereeeeeereeeeeeseeeesernen ]
Used for both business and personal ........ ]
Do not have cellular phone.........................
If you do not have a cellular telephone, please skip to Q 370-05
} In an average month, about how much would you spend on cellular telephone service for both
business and personal reasons?
Less than $30/month......... ] $250 - $500 per month ........ ] 370-03
$30 - $99 per month ......... ] More than $500/month ........ ]
$100 - $249 per month ..... (] DON't KNOW ...ooceeerenrenrcenene ]
»Who is your cellular telephone network supplier?
Bell/Bell Mobility ..............ccceverneeee. L] 370-04
Clearnet/Mike Network ................. 1
FIDO/Microcell ..........coveeereereenne CJ
Rogers/AT&T(Cantel)...................... ]
Sprint PCS......cooeeereeereeenree s ]
Telus Mobility ...............cooveerrrreenneen. ]
Other cellular supplier .................... ]
DON't KNOW ..o ]
» Do you personally have a pager?

No Yes

([ (] 370-05
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COMPUTER HARDWARE, SOFTWARE, AND ACCESSORIES

» Does your household own a personal computer?

No Yes
] ]

If no one in your household owns a computer, please skip to Q 380-07

) If your household owns a personal computer, what was the purchase price of the most recently

acquired system?

$1-$999 ..ovvrrrenns 1] $2,000 - $2,999 .........
$1,000 - $1,499......... E $3,000 - $4,999 .........
$1,500 - $1,999........ $5,000 or more...........

» When was this computer acquired?

Less than 1 year ago [_] 3 to 4 years ago........ ]
1 to 2 years ago....... 5 years ago or more.. ]

» Which one of the following terms best describes this computer?

Desktop personal computer .............. B Palmtop PC ........cccccvveeiinne
Other computer type .........

Portable laptop/notebook PC ............

) Which of the following best describes your own role in the decision to acquire this computer?

Was NOT involved in the decision ...........ccco........ ]
| made the deciSioN AlONE ...........veveeevevveeereecsnenns ]
| made the decision with someone else ............... ]
| influenced someone else's decision ................... 4

» Did you personally pay for this computer?

Yes, paid entire COSt.........ceweerrrrurrmreemreserirasenseense ]
Yes, shared the COSt .........covveveeeeuererersssenserecnees CJ
No, did not pay for this computer.......................... 3

» Thinking about the most recently acquired computer in your home, which of the following items

does it have? (Check all that apply)

CD ROM GIIVE oo eeeeeesiesasrsssssssesassasssssssssnssssssansassas CJ
CD/CD-R WIEE oorveeeeeeeeeeeseseseeseseeeeeseseseneseestessssesnsssaesasassassesessene ]
DVD GHIVE oo eeseeeeseeaeesessesestesasessessassesasasserassssasassasastassencs CJ
MIOTRITY oo eeeeeees v s s s s s esasaeeeee et eeseeseasatnsesessbrasernsasasasasseasas (]
Cable modem/Ethemet internet access device ...........ccccveeunneeen. (]
COMPULET SPEAKETS ......co.evereeeesrssnresecsssessecrasesssessssesssssssnsssnsssssssses 1
PHIEE oo eeeseseseseeees s seseseeeeesesaseasasssssassesarasassnsesassesesasas ]
Removable storage device (eg. Zip drive) .......ccceeiivnniceiniiinnene. 1
AN oeoeoeooeoeoeoeee e eeeeseeseseas s eseaseseeeasaesseesasasntasaesasassasassntessraeen ]
JOYSHCK cevrveereeneeesseeeeeseases s ssssssseesseeesseesscesessasesssarsssnssssssssssssssenes 1
SOUNG CAN oo eeeesevesseseeeseseeseeseesasasasasassessassssesnassasasasans ]
3D video accelerator card (e.g. ATl Rage, 3Dfx efC.) .......cccccocuunee 1

TV capable video card that allows you to watch TV on your pc ..
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COMPUTER HARDWARE, SOFTWARE, AND ACCESSORIES

) How likely are you to purchase a personal computer in the next 12 months?

Will definitely purchase .... (] Will likely not purchase ........... ] 380-07
Will likely purchase .......... (. Will definitely not purchase ..... (]

) Please check how often you shop at or visit each of the following outlets for computer related supplies:

Less than Once 2-6 7-11 Once More
once a a times times a than once
Never year year a year a year month  a month
Business Depot/Staples ............. ] ] 1 1 1 1 ] 380-08
COmpUCENtTe ..o ] 1 ] 1 1 ] ]
CompuSmart ..........ocoeeeeeeeereeennn. ] ] ] ] ] :] ]
Computer City ...........coooeveeeeerrennee [ ] ] ] 1 1 ] ]
Costco/Price Club ....................... ] ] ] ] ] 1 ]
Dell Computer ...............ocooveeen.n. ] 1 =] 1 ] ] ]
FUture Shop ........ceeveeeeeeeereeneen. ] ] ] 1 ] ] 1
Gateway Country ............cou........ ] ] ] ] ] ] ]
IBM Home Computing.................. ] 1 ] ] ] ] ]
Office DOt .........ceveeeeeerranee. ] 1 ] 1 ] ] ]
Radio Shack .........cc.cooovevueceeennne. ] ] =] 1 1 ] 1
Boston Computers....................... ] ] 1 ] . 1 1
The BIICK .....ecoveeeeirnceeeirrerissnes ] ] 1 ] ] ] ]
Campus Computers..................... 1 ] ] 1 [ ] ]
Comm Print Solutions ................. ] ] 1 ] ] 1 L]
COMPU PIUS ..o ] ] 1 ] ] ] 1
Computer Exchange................... ] ] 1 ] ] ] ]
Computer Outlet ............en........ ] 1 1 ] 1 ] ]
London DrUgs ..........cceeeerrerereeenn. 1 ] 1 ] ] 1 ]
National Computer Direct............ 1 1 ] 1 =] ] ]
PC Computers .............ccoewveeenen. ] 1 ] ] 1 ] 1
ViSIONS wovovverrereienceeresaneireeeeseneeaees 1 1 ] ] ] ] ]
Voodoo Computers .................... ] ] ] | =] ] ]
Westworld Computers ................. ] ] (. 3 ] ] 3
Direct from manufacturer
(excluding Dell Computer) ... (] ] ] 1 ] ] ]
Online/Internet computer stores . ] ] ] ] [ ]
Other retailers .............cccoeeuennncen. 3 (. ] . (. ]
) When was the last time you personally purchased each of the following types of computer
software?
More About 7-11 2-6 Within
than one a year months months  the past
Never year ago ago ago ago month
Business graphics ....................... ] ] ] ] ] ] 380-09
Children's software ...................... ] 1 ] ] ] ]
Communication ..............cccveeeen.. ] 1 ] ] 1 .
Database..............c.cccommveeeeereenrenns I R 1 ] 1 ]
Desktop publishing..................... ] ] 1 ] ] 1
Education/training ........................ 1 ] ] 1 ] ]
Entertainment/games .................. ] ] ] ] ] ]
GraphiCS ....e.eeeeeereeereeeeeeenseesenn ] ] 1 ] ] =
Internet browser software............. ] ] ] 1 ] ]
Office suite package(s).............. ] ] ] ] ] ]
Operating systems ..................... 1 ] = ] = ]
Personal finance/tax.................... ] = ] . ] ]
Programming software ................ ] ] ] ] ] ]
Time management....................... ] ] 1 ] ] ]
UBIlIHIES .....covve s ] ] ] ] ] ]
Word processing..............co.ee.. ] ] ] ] 1 ]
Other Software .........c....cccremn... 3 (. ] ] ] 1
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COMPUTER HARDWARE, SOFTWARE, AND ACCESSORIES

) Have you ever enrolled in a professional computer training course for which a fee was paid?

No, have never enrolled.................ccovvevervverenenes ] 380-10
Enrolled more than 5 years ago ...................... ]
Enrolled between 1 and 5 years ago................. CJ
Enrolled within the past 12 months................... ]

) Which, if any, of the following video game systems does your household own? (Check all that apply)

Nintendo Gameboy ........... ] Sega Dreamcast...................... ] 380-11
Nintendo N64 .................... ] Sega Gamegear ..................... ]

Super Nintendo ................. ] Sega Saturn..........ocoeveeeeeennne. ]

Sony Playstation ............. ] MiCroSoft X-BOX ......ccceeeuernnn. ]

Sony Playstation 2 .......... ] None, don't own video game SYSteM..........cccceuweemeveureeerernns ]

) About how many video game cartridges, CDs and PC games have you PERSONALLY rented
and purchased in the past month?
-Video Games in Past Month

Rented Purchased

380-12
NOME ..ot ceeses e sesses s s ses s sannanes ] ] 380-13
12 2 ettt s ea s ] ]
B o 5 s ] ]
R SRR ] ]
10 - 14 et L] L]
15 0T MOTE .....oeevvecereeeeeeeeseraesaesses e senees ] ]
RADIO
) On which day of the week are you completing this Radio, Television, Internet, and Newspaper
section of this survey? (Please check one day only)
Monday .......... ] Friday ......... ] 390-00
Tuesday.......... CJ Saturday .... (]
Wednesday .... (] Sunday ...... ]
Thursday ........
) On an average weekday (that is, from Monday to Friday), how long would you listen to the radio
between 1:00 am and 5:00 am each weekday? (Please fill in the number of hours and minutes you
listen in the spaces provided. If you normally do not listen to the radio during this time period, leave
that space blank.)
1am - 5am each weekday HOURS MINUTES (Maximum 4 hours) 390-01
) On an average weekend, (that is, Saturday or Sunday), how long would you listen to the radio
between 1:00 am and 5:00 am each weekend day? (Please fill in the number of hours and minutes
you listen in the spaces provided. If you normally do not listen to the radio during this time period,
leave that space blank.)
1am - 5am each weekend day HOURS MINUTES (Maximum 4 hours) 390-02
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3 Did you listen to the radio yesterday, either at home or somewhere else?

No Yes
] ] 390-03
3 For which of the following do you use radio REGULARLY? (Check all that apply)
NEWS ..o ] WEAthET ... ] 390-04
Sports Reports .........c.ccvvevn. ] Community Information .................... ]
Sports (play-by-play) .................. ] Talk ShOWS ....coveviiiieeeeieeeeceee e ]
MUSIC oo L] COMESES ..o L]
Traffic REpOrtS ........ccovvveeveenene. L] Special Music Programs .................. ]
TELEVISION/CABLE
) On an average weekday (that is, from Monday to Friday), how long would you watch television in
each of the following time periods each day? (Please fill in the number of hours and minutes you
watch in the spaces provided. If you normally do not watch television during a time period, leave that
space blank.)
6am - 9am HOURS ___ MINUTES (Maximum 3 hours) 400-02
9am - noon HOURS _ MINUTES (Maximum 3 hours)
Noon - 5pm HOURS ___ MINUTES (Maximum 5 hours)
S5pm - 7pm HOURS ___ MINUTES (Maximum 2 hours)
7pm - 11pm HOURS ___ MINUTES (Maximum 4 hours)
11pm - 2am HOURS __ MINUTES (Maximum 3 hours)
2am - 6am HOURS ___ MINUTES (Maximum 4 hours)
) On an average Saturday, how long would you watch television in each of the following time
periods? (Please fill in the number of hours and minutes you watch in the spaces provided.
If you normally do not watch television during a time period, leave that space blank.)
6am - noon HOURS ___ MINUTES (Maximum 6 hours) 400-03
Noon - 7pm HOURS ___ MINUTES (Maximum 7 hours)
7pm - 11pm HOURS ___ MINUTES (Maximum 4 hours)
11pm - 2am HOURS _ MINUTES (Maximum 3 hours)
2am - 6am HOURS _ MINUTES (Maximum 4 hours)
1 On an average Sunday, how long would you watch television in each of the following time
periods? (Please fill in the number of hours and minutes you watch in the spaces provided.
It you normally do not watch television during a time period, leave that space blank.)
6am - noon HOURS ___ MINUTES (Maximum 6 hours) 400-04
Noon - 7pm HOURS ___ MINUTES (Maximum 7 hours)
7pm - 11pm HOURS _ MINUTES (Maximum 4 hours)
11pm - 2am HOURS ___ MINUTES (Maximum 3 hours)
2am - 6am HOURS ___ MINUTES (Maximum 4 hours)
) Did you watch any television yesterday, either at home or somewhere else?
No Yes
1] ] 400-05
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TELEVISION/CABLE

» How often do you watch the following types of programs on television?

Once a 2-11 Once
year times a
Never or less ayear month
AULO TACING ereeeeeeeeeeeeeeereeeens (] ] ] CJ
Baseball (when in season) .......... [ ] ] ]
Basketball (when in season)....... [ ] ] ] ]
CartoONS ......coevvvvireerriresieeesenns [ ] ] ]
Documentaries ...............oee.eeveeen. [ ] ] ] ]
Figure skating ............cccvevevvremnnnn. [ ] ] [ ]
CFL Football (when in season) ... [ ] ] [ ]
NFL Football (when in season) ... [ ] ] [
Game ShOWS ............ccvvevrreenseennn, [ ] ] ] [
[ 70) | [ ] ] [ ]
Hockey (when in season)........... [ ] ] ] [
Mini-Series ..........coevreuereervereraenens [ ] ] ] [
MOVIES ...ccovervenrenreneressnssenessensans [ ] ] [ ]
News/Current affairs..................... [ ] ] [ ]
Situation comedies ............c........ [ ] ] ] [ ]
Soap/Serial dramas...................... [ ] [ [ [
Suspense/crime dramas ............. [ ] ] [
Talk SROWS ....oovvveeeeeereeseerenseas [ ] ] [
TV infomercials ...........cceeeeemneeee [ ] [ ] [ ]
Variety/Award specials ................ [ ] ] [ ]
Wrestling ...........coeervervemeereerennnns (] ] [ [

» How often do you watch the following channels on television?

Once a 2-11 Once
year times a
Never or less a year month
A+E (Arts & Entertainment) ....... ] ] 3 ]
Bravo! .....ceeeceeeemeceeeneeeeneesseesaees 3 — ]
Canal D ... ] — — 3
Canal Famille ............cccevueverennee. ] ] ] ]
CaANal Vi€ ..o ] ] ] ]
CaANAl Z oo ] [ ] —
CBC NewsWOrd ...........coovvuruennn. — [ = ]
CNN/Headline News .................... ] ] = [
Comedy Network ..........c.coveee.... ] — (I ]
Country Music Television (CMT). (] — — —
CPAC(Cable Public Affairs ChannellLa Chaine
d'Affaires Publiques par Cable) ........ [ ] ] ]
Crossroads TV .......ccceeveeeeernnunee ] = [
~ CTV News 1/CTV NewsNet ........ ] ] ] (|
Discovery Channel ...................... ] (| ] —
EVASION «.eoeeecereceeecseeseseeseeseenees ] [ ] —
Family Channel .............ceeeeernnns = [ = ]
FOOA TV oo eeeeeeeesesevssennens ] = ] 3
GoOlf Channel ............cceveeereeeeeeenne . ] = ]
Headline SpPorts .........cc.cccveveneen. ] ] ] =
HISIOMA .....veveececeeeeeeeeerernsssrssrneens 3 = (| (I
History Channel ..............ceeeeeunee. ] ] ] =
Home and Garden TV .................. ] ] ] (I
Le Canal Nouvelles (LCN)............ ] ] ] ]
The Learning Channel (TLC) ....... (. ] ] ]
The Life Network (TLN) ............... ] ] ] ]
MELEOMEGIA ......oovvevrerreereereraeenenns ] ] ] ]
The Movie Network (TMN) .......... ] ([ ] l:l
[ ]

2-3 Once More than
times a once a
a month week week

] ] CJ
] [ CJ
] [ ] ]
] [ ] ]
] [ ] CJ
1 [ ] ]
] [ ] ]
L] ] [
L] (] [
: —— ——
[ [ [ ]
0O O O
] [ [
: — ——
: —— ——
: —— ——
: — —
O O O
: —— e
] [ [
] [ ] [ ]
2-3 Once More than
times a once a
amonth week week

. UUU00000000000000 0boopooooo
(00000000000D0OR0D Oooooooood
00000000000000000 Cooooooooo
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TELEVISION/CABLE

) How often do you watch the following channels on television?

Once a 2-11 Once 2-3 Once More than
year times a times a once a
Never  orless ayear month amonth week week
MUCHAMUSIC ..o — — — = — = —
Much More MUSIC...........c.ouer..... — ] ] = ] = ]
MUSIMAX ..ooeeeeeeeeeeeeeeseeseeneees = = = — = 3 =
MUSIQUEPIUS ... = = = 3 = = =
Nashville Network....................... ] ] ] ] ] ] ]
Outdoor Life Network.................... ] ] ] = ] = ]
PAME TV oo eeeeensens = = 3 3 = = =
ROB TV ..oeeeeetreeesseseeseresnns = ] ] ] = = —
Le Réseau de I'information (RDI) [] ] ] ] ] ] ]
Le Réseau des Sports (RDS) ..... (] ] ] ] ] ] ]
SBMHOS+ ceuvrrrrrerrseeesereesesessesnesesenne ] ] ] ] = = =
SROWCASE ....oceeeeeerieeecteeeeeesenne ] ] — ] ] ] ]
Space - Imagination Station........ ] ] ] ] — ] ]
SPEEAVISION ....ovreeeeeeereeeerreeeenns N ] = ] ] =
SPOMSNGL .....cooceereeerrreeerasreasnnas ] ] ] ] ] ] ]
Star TV oo eeeee e ] ] ] = ] — ]
Teletoon (English) ..........cooe........ — ] ] ] ] ] ]
Teletoon (French) ............ceeeeeunee... ] ] | = ] ] ]
TreehouSe TV .......cueeeeeeecrsverernnnes ] — ] ] ] ] ]
L ] F O = = ] ] = = ]
TV5 coeeeeereeeverseresteeses s sssassaes ] ] ] ] ] ] ]
Viewer's ChoiCe .........c..ceeeerevernne = — ] ] ] = —
ViSION TV oo eerseneeeeaes = — ] — = — —
The Weather Network .................. ] = ] ] ] = ]
WTN (The Woman's Network) ..... (] ] 3 ] ] ] 3
YTV et enssssssssessssans C— C— — C— — 1

) When a commercial comes on television, how often do you do any of the following?

Seldom Occasionally Frequently
Change channels..................... ] ] ]
Continue to watch..................... ] ] ]
Leave the room............ceeeee.. ] ] ]
Mute the sound..... ] ] ]
Do something else 3 Cc ]

) When watching a pre-recorded television program on a VCR and a commercial comes on, do
you fast-forward through the commercial? (Check one box only)

DonotownaVCR......... ] NO oo eeeees e e nsneaens ]
Yes - always .................. ] Unsure of how to tape ...... (]
Yes - sometimes.............

» When you watch baseball, basketball, football or hockey on television, how often do you turn
down the sound and use the radio to provide the play by play?

N Y S ]
SOIAOM ....e.eeveeeee e ]
Occasionally ..............cecrvervecrnans ]
FEOQUENY «..vevevereeeeeeer s seesnaee ]
Don't watch sports on TV........... ]
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TELEVISION/CABLE

) Just thinking of an average week, on how many weekdays, Monday to Friday, do you personally
watch television (Check one box only)

Never ......ccoocevicveienieanns ] 3days....cccooveeniiieninns ] 400-11
Less than 1 day a week [ 4 dayS ...c.oereeeere, ]
1.08Y oo ] 5 dayS ...ccovvvrrrrerienn. ]
2 0aYS ..o, =
THE INTERNET
» For each of the following locations, do you personally have access to the Internet?
No Yes Does not apply
At hOME ..o ] ] 410-01
AL WOTK ..o CJ CJ ]
At school/college/university ....... CJ CJ ]
At some other location ............... ] ]
» Which Internet service company currently provides you with Internet access at HOME? (Check
ONE only. If you do not have Internet access at home please go to next question)
AOL (America On-Line) .................. ] PSINEL ... ] 410-01a
AT BT e e seeae ] Rogers@Home (Rogers at Home) .................. ] (411-01)
COGECO e eeeereeen ] Shaw@Home (Shaw at HOme) ...........cccoo....... ]
COMPUSEIVE ... CJ SPIN .o vee e es e eseaeee ]
GIODE TIOHET ..o, ] Sympatico (high speed access) .................. ]
Look/Idirect/Internet Direct............. ] Sympatico (regular acCess) ............ooovvereen.. ]
INFIOIT oo (] Telus/Telus Planet ............ccovooeeeeveeeeereeernns [
INFORAMP .....ovoeeeeere s L] Free Internet service (e.g. 3web.net, ..............
INEEHIOG ..o CJ Bluelight.Com) (ANY) .......ooveeemeeereereeerrennen. ]
0 —— [ Other cable company ISP .......ccocooveeeeereen.. ]
Microsoft Network (MSN)................ CJ Other Internet company ISP ............cocevueen.... ]
NETCOM ..o CJ Other telephone/long distance company ISP []
PHMUS ..o ]
3 If you do not have any online or Internet access at home, do you plan to subscribe to an online 410-02
or Internet service provider (ISP) in the next 12 months?
No Yes
(- ]
» Did you connect to and use the Internet in the PAST 4 WEEKS? (e.g. e-mail, world wide web,
newsgroups) (Check all that apply)
No Yes Does Not Apply
At hOME ..o, ] ] 1 410-03
At WOTK oo, ] ] ]
At school/college/university ....... ] ] ]
At some other location ............... - ] ([

If you have not accessed the Internet in the past 4 weeks, please skip to the
Daily Newspaper section at Q420-01
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THE INTERNET

!

A
3 If you have accessed the Internet in the past 4 weeks, about how much time have you personally spent

on the Internet In the PAST 7 DAYS?

Did not access Internet in the past 7 days ........ ] 410-04
LeSS than 1 ROUF ...........overereeeiseeeetsrensesssssssssnene ]
BEtWEBN 1-5 NOUS .......eceeeeeeeeeere e rseeevesae e ]
Between 6-10 hOUFS .........c.ceeeeeeeeereeerseesveseevenns ]
Between 11-15 hOUTS ..........eeeeeeeeecsees e eerecsens ]
More than 15 hOUTS ...........c.eeeeeeeeeeeeeeeeneasesenens ]
) Did you connect to and use the Internet YESTERDAY either at home or somewhere else?
(e.g. e-mail, world wide web, newsgroups)
410-04a
No Yes (411-03)
] ]
) Thinking about all the times you have accessed the Internet, have you ever personally done any
of the following?
No Yes
Connect to the World Wide Web.................ccceevevereennnee ] ] 410-05
Send or receive electronic mail (e-mail) ....................... ] ]
Transfer or download files or SORWATre ................co....... ] ]
Participate in discussions or chat groups .................... ] ]
Purchase any product or service via the Internet ........ ] ]
Access a radio station's WebSite ................cccoereererenn. ]
) If you have connected to the World Wide Web, how often do you do any of the following on the Web:
Never Seldom Occasionally  Frequently
BIOWSE OF “SUM™ .......eoueieeeecenreeeeasesssssssesssssesesesnnenne ] ] ] ] 410-06
Search for specific iNfOrMation ...............ceeeeuveeeverennen. ] ] ] ]
ACCESS CUITENt NOWS ..........cvoeeereeeeeeeeeeseassassssennes ] (. O ]
Access information on
Specific products or Services ...............ooeueeeenn ] ] ] ]
Purchase products or Services .............c..eovweeevenn. ] ] ] ]
Listen to a radio station in “real time” or Real Audio . (] (. — (I
Watch a live or broadcast on demand
type Of VIdBO filE .....vuvevrerreererrerieeercerecevesiaeniaesraenns ] 1 1 —
Participate in or walk through a “virtual reality”
or 3-D model such as a shopping mall.................... I ] ) ]
DAILY NEWSPAPERS
) In an average week, on how many weekdays (Monday to Friday) do you personally read or look
into each of the following daily newspapers?
One Two Three Four Five
Never day days days days days
Calgary Herald ............cc..oovveerrermerenseiens oo L Bl El ] ] ;| 420-01
Calgary SUN ..o eesseone + £ EBE3 C] ] ]
The Globe and Mail ................ceeereeremennnen. S T R ] ] ]
National POSt ..........ccrvmereeereerereereeseereneean . 1 B L] L] ]
) On an average weekday (that is, from Monday to Friday), how much time would you normally
spend reading a daily newspaper on each day? (Please fill in the number of hours and minutes in
the spaces provided. If you normally do not read a newspaper during weekdays, leave the spaces
blank.)
Time normally spent reading a newspaper
each day during weekdays HOURS MINUTES 420-02
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DAILY NEWSPAPERS

) In an average weekend, on how many weekend days (Saturday and Sunday) do you
personally read or look into each of the following daily newspapers?

One Two

Never day days

Calgary Herald ..........occeeveeiciciiininciceiecnenee s ] CJ CJ

Calgary SUN ....cuoeiiiieieieere e ee e crens ] ] ]
The Globe and Mail ...........c.coeeeurereernrreeereeeeeeeneeens ] ]
NAHONAL POSE ..o ce s aeee e ] ]

» On an average weekend (that is, Saturday and Sunday), how much time each day would you
normally spend reading the weekend edition of the daily newspaper? (Please fill in the number of
hours and minutes in the spaces provided. If you normally do not read a newspaper during the
weekend, leave the spaces blank.)

Time normally spent reading a newspaper
each day during weekend HOURS MINUTES

»When you do read a daily newspaper, how often would you read each of the following
sections?

Never Seldom Occasionally Frequently
AUtOMOLIiVe oo (] (] ] ]
Business & Financial .................. ] ] ] [ ]
Classified Ads (excl. real estate) [_J [ ] ] (]
COMICS evrrieieiieeeieee e ] ] [ ]
Computer/High Tech .................... ] (] ] (]
Daily TV Listings ...cccceoveiiirennneen. (] (] ] [ ]
EItONAlS ..vveeveeceeceeeeeeeeee e (] (] ] ]
Fashion ....cccoovvvveeivniiieenreeee e ] ] ] (]
FOOD waeeeeeeeeeeeeeerseesesseeesaenesens (] (] ] (]
Front Page .........ccooeuvervevnuevnnnnn. (] ] ] (]
Intemational News/World Section [ ] ] (]
LIfEStYIES «.vvveveereeeeeere e, [ ] CJ
Local & Regional News ............... CJ [ ] ] ]
Movie & Entertainment ............... 1] [ ] ] ]
National NEWS ............ccvverrreeeennn. ] ] ] ]
New Homes Section ................... ] ] ] CJ
Real Estate listings ..........c.......... ] ] ] ]
SPOMS e eneeraes s ] ] ] CJ
THBGED oo ccrceseomnmonnonsasionn i i s ] ] ] ]
Weekend TV magazine ............... ] ] ] ]

» How do you normally receive your copy of the daily newspaper? (Check one only)

Do not normally receive daily newspaper. [_] OFfiCE COPY vvveeveeeeeeeeeeeerseeeieesenesies s |
HOME dElIVENY .....cveevecveveceeeeeeie e L] Read SOMEONE €ISE'S COPY ....vvvvverenrennnss L]
Purchased news stand/store ................... L] Other MEthod ........ceveeeveereeeeeeeeereerierereeees ]

) Which of the following statements best describes how you usually read daily newspapers?

| read MOSt OF all PAGES/SECHONS .......ueverveererrerieresseeeseisessesscssesssessss s esss s ssassanes L]
| read selected PageS/SECHIONS ONIY ...........ccoceweeeereeumersuecimniiesinsssssenaesssssssnsessesans L]
| read selected pages/sections and skim through the rest of the paper quickly ....... L
I look through the whole paper CaSUAIlY ..............eceeemereermmemssnsssrsiisieisssssasesssssses ]
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DAILY NEWSPAPERS

? How often do you look for newspaper ads when reading the daily newspaper?

NEVET ..ovveeeeeeeeeee, CJ 420-08
Seldom ..o CJ
Occasionally ..................... ]
Frequently ...........coo.o...... ]
) What time of day do you usually read the daily newspaper?
Between 6 a.m. and Noon ....... L Between 6 p.m. and 9 p.m. ....... ] 420-09
Between Noon and 6 p.m........ ARET 9 Pl e, ]
) Did you read or look into any of yesterday’s daily newspapers?
No Yes
] ] 420-10
3 Just thinking of an average week, on how many weekdays, Monday to Friday, do you personally
read or look into any daily newspaper? (Check one only)
NEVET ..ot ] B.AAYS e ] 420-11
Less than one day a week. ... [__] 4.dAYS oo, ]
108 oo 5 AAYS ©.ovveeeeeeeeeieeeeeenereneeeens ]
2 dayS .cocoeeeieeeeeeeee e
COMMUNITY NEWSPAPERS
) How often do you read the local community newspaper? (A local community newspaper
contains local news, information, and advertising, and may be delivered free to your home, or
purchased by subscription or on the news stands. Some are published twice a week, some weekly,
some every other week and some monthly. This does NOT include the regular daily newspaper.)
Never .....cccccevvenneenne ] 430-01
Seldom.........ccccouuu.. ]
Occasionally .............. ]
Frequently .................. ]
) Thinking about the community newspapers that you receive, on average, about how much
time would you spend reading or looking through each issue? (Please fill in the number of hours
and minutes in the spaces provided. If you normally do not read any community newspaper, leave
the spaces blank.)
Time normally spent reading each issue
of your community newspaper HOURS MINUTES 430-02
3 In an average month, how many issues of the community newspapers would you personally
read or look into? (Please fill in the number of issues of the community newspapers in the space
provided. If you normally do not read a community newspaper, leave the space blank.)
Number of community newspapers
read during average month 430-03
) Did you personally read or look into any community newspaper in the past 7 days?
430-03a
No Yes (431-01)
] ]
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COMMUNITY NEWSPAPERS

) Did you personally read or look into a community newspaper yesterday?

No
1]

Yes

]

430-04

MAGAZINES AND PUBLICATIONS

» Did you personally read or look into any magazine yesterday?

No Yes
] (I

) Which, if any, of the following specific magazines did you read or look into in the past month?
(Check all that apply)

Canadian Geographic .........cccceceue. | MaXIM oottt
Canadian Living ........cocceeevnreiinne [ | National Geographic ........ccccvrecvmrrieerriierrneeen.
Chatelaine (English edition) ........... | PEOPIE ...
Chatelaine (French edition)............. || Playboy ... vt
Coup de Pouce .........cccouvrvcrencnes | Prevention .........cccccvireimninecnnee e
Cosmopolitan ..........ccceeevvceciinnienne L PrMEUrS .....ccccvevrirerincrinit e e
Derniére Heure.............ccouvvvecveennnes | Reader's Digest ...........cocccvviviricniicinniiiiiiecenes
Elle QUébEC .........ccveeevrreiecerenen. || Sélection du Reader's Digest............ccceoveeeeee
First for Women ........c.ccoouveviueennen. L_| ) O L S T e
FIAre ...oveeceeeiniiiceeceeeeeeceeeeenens | SEVENLEEN ....ccoooveviiieeiereeeere e
GOIf DIgESt...veeeeverererrreererrerrerenn. (] Sports NUSrated.............ooueveeveeeeerreerinsernenns
Good Housekeeping ...................... [ TEIE PIUS coooceeerveieeeeeeeeearnessenseseeaessersreanns
HOMEMAKETS ....vevveverrereeecrerearennes [_] THMIE covveeeeeee e eeeeeeeeeenss s ssasssesssssensaensnes
IN-SYIE ..o ] B[] 10 | (- J U UUUSURRP
LActualité ............ S [ ] TV GUITE <.coovvereremrreaneeenessiasessesaesensasessresnons
Le Journal du Bel Age .........c.......... [ ] TV HOFAIM® ..o eseeees s eenssenssensns
Leisureways/Westworld................... [ ] TV THMBS weooveoeeeeeeeeeeee e eeseseeeeeesesesesessesenes
L LUNGi evvvverentrcraseseeieeieees (] TV 7 Jours/TV Hebdo ...........covvrmrerernreereeenne
MACIAN'S ......ceovevvecereerarreneeeenaeeas ] WOMEN'S WOIId ..o
Martha Stewart Living .................... ] Young and Modern ..........ccoeeeeciiencicineniencccnneenee
None of these, did not read or look into any magazines in the past month............cccccooreennn

) How often do you read the following types of magazine publications?

Never Seldom Occasionally

Alternative weekly publications ................. ] ] ]
Art & ANHQUES oo ] ] ]
Automobile & MOOrCYCIe «........oveevereennenes ] ] ]
Babies & parenting ............coeueeeeverveeeeeennn. CJ ] ]
BrideS/DAAl ......eoeeeeceeeereerreeeeseeseeseaneeenns 1] ] ]
Business & fiNANCe ........ccoceeuevveeeeeeenne ] ] ]
Camping & outdoor recreation ................... ] ] ]
Children & YOUR ....eeeveeeereeeeeneeeeeeeenrneens 1] [ ] ]
Computer, science & technology .............. ] ] ]
Entertainment & MUSIC «..vvecvevvrvreeeeerenneens ] ] ]
FASNION v.eeoeeeeeeereeereeeeesesesessessensssessessenans ] ] ]
Food & beverage .......cccccevrniiiiinieenenneen. ] ] ]
Gardening & hOMES............ccccevurvoeemremreenes ] ] ]
General INEreSt .........vveveeeeeeeeeesemsesressennnes ] ] ]
HODDIES .......ovvorvereecesenesenssseesseemesssesereeenens ] ] ]
MEI'S .o vessseessseesassesesessnsanssaens % % %
Nature & ecology ......ccceoervrvrirurnuuiisiencinennns

News & current affairs........ccocevvreereerenene ] ] ]
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MAGAZINES AND PUBLICATIONS

» How often do you read the following types of magazine publications?

Never Seldom Occasionally Frequently 440-01
(cont)
Photography, video, audio ............c............ ] ] C ]
SENIOT CIIZENS ..., ] ] L] ]
Sports & recreation ................coeeveevueeenn. - ] ] ]
Travel & tOUMSM .........v.oveeeecereeeeeeeeeeneeaans ] ] ] ]
WOMEBN'S ..o seseee e e eeesevssesseseees ] ] ] ]
Other Magazine types ...........cccoevveervnnen. ) ] ] )

» How much have you spent on books (not including academic texts) in the past 3 months?

NONE ...eeerenn. [ $50-%99 ..o, ] 440-02
$1-$9 .o, ] $100-$149 .....o......... ]
$10-$29.......... ] $150-$199 ...o.o......... ]
$30-$49.......... ] $200 or more ........... ]

) How often do you use each of the following to help you in your shopping (including direct mail
purchases)?

Never Seldom Occasionally Frequently

COUPONS ..o ] 1] - ] 440-03
Flyers inserted into a daily newspaper ............... ] ] ] -

Flyers inserted into a community newspaper .... L_] ] ] ]

Flyers delivered to door or in the mail ................ ] ] )

Local store Catalogues ..............ccoowevrvereuerueeen. ] ] ] ]

Y= T{ o] o [=] GOSN ] ] ] ]
The Internet/World Wide Web..............c.coc.ee..... ] ] ] ]

) In general, what is your overall opinion of flyers delivered to your door, or delivered in the mail?

Is your overall opinion:
Very favourable ............o.eeevereevvenen. CJ 440-04
Somewhat favourable .............c.o.oeeee. |
Somewhat unfavourable ..................... ]
Very unfavourable.............c..ccveeneen.. ]

» When did you last use the Yellow Pages to look for a store, service, restaurant or something
else? (Check ONE box only)
Today ..o ] 2-3 months ago ................. ] 440-05
Yesterday ....................... ] 4-6 months ago .................. ]

In the past 7 days ........ CJ Within the past 12 months . (]
Within the last 30 days . (]

BEVERAGES

} In the last 7 days, how many bottles, cans or glasses of beer did you drink AT A RESTAURANT

OR LICENSED ESTABLISHMENT? This includes all kinds of beer including non-alcoholic.

(In 341 ml or 12 oz servings.) (Check ONE box only)

None............ ] 79 e ] 450-01
1-3i. ] 10-12 e, L]

4-6.ien ] More than 12............ ]
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BEVERAGES

1 In the last 7 days, how many bottles, cans or glasses of beer did you drink AT HOME OR AT A
FRIEND’S HOME? This includes all kinds of beer including non-alcoholic. (In 341 mi or 12 oz

servings.) (Check ONE box only)

None............ ] 79 e ]

1-3 s L] 10-12 e L]

4-6........... ] More than 12 ........... ]

»Which ONE of the following beer brands do you drink most often? (Check ONE box only)
AmStel ..., ] Molson Canadian ICe ...........c.cccvuvevevvenne..
BECK’S ..o ] Molson Canadian Light ............cceouvverunnee.
Black 1CO........oeeeeeeeeeennn. ] MOISON EXPOTt ....eeeeeeeeeeeeeeeree e
Black Label...................... ] MOISON GOIdEN ..o
BUGWEISE .........covrverrennns ] MOISON DY ...ccvvmneverenerenenrenssnnresnessssseserenns
Bud Light.......cccoveeeevrevnennns - Moosehead Lager ..........cccccceeviveerercenrnnnnn.
Carling Ice........................ L President's Choice (any) ...........ccoeervereneen.
Carling Light..................... - Rickards Red ...........cccoomimmiimercceinccrinenncnen
Carlsberg................cu...... [ Sleeman (anY)........cceevevennerreereereereereeses
Carlsberg Light ................ - AIPING ...t ecteereeetteerecerceveeeeeens
Coors Light ...................... - Banff Brewery ...........ccccceeeeeecevceiecceereennn,
Corona..........cccervvvveesvrenen | Big ROCK (ANY) ....evvveeveeneeriierieereennieecenes
Dave’s Beer (any)............ - Bow Valley Brewery .........cccccceeeveeeiveeernnnn.
Heineken..............ccc.c....... [ ClUD ...ttt
John Labatt Classic......... [ FOSLEIS ...ttt e e cae e
Kokanee ..........ccccceevverenene. - Old Milwaukee ...........cccoeererrvrvvecreecrrrernnnn.
Labatt Blue ...................... - Peak Brewery...........ccocceevveriverrenceiesreennnnn
Labatt Blue Light ............. [ PilSNET ...
Labatt 50 ............c.ccuceees | Raineer ...........coovvmmuieiiiicececncecneceene
Labatt Extra Dry .............. - SON'S ...ttt
Labatt Genuine Draft ....... - Other Labatt brand.............cocovieevnreenens
Labatt Ice........ccccceevmveenne - Other Molson brand ..........ccccccveuvecieecnnnnen.
Labatt Wildcat .................. L Other Canadian micro brewery brand........
Miller Genuine Dratt......... L Other American brand ............c.ceceeneineenne
Miller Lite .......cccecrvvreennnne - Other imported brand............cccccevervevuennnene
Molson Canadian.............. - None, no brand drank most often..............

Never drink beer, not even occasionally .....................

» Which are ALL the other beer brands that you drink at least occasionally? (Check ALL brands that apply)

Budweiser ...........ccceeenen.
Bud Light......cccooeevrverinnnen
Carling Ice...........ccuu....
Carling Light.....................
Carisberg............cceruu....
Carisberg Light ................
Coors Light ........cccceennue.
Corona.........cccceveeevereannns
Dave’s Beer (any)............
Heineken.............ccccceeeven.

Kokanee ...........cceeeeeeeveenenn
Labatt Blue ............c........
Labatt Blue Light .............
Labatt 50..........ccceevveereeeeee
Labatt Extra Dry ..............
Labatt Genuine Dratft .......
Labatt Ice.......ccccverrrrernene
Labatt Wildcat...................
Miller Genuine Dratt.........
Miller Lite ......cccevveeerreeenne.
Molson Canadian.............

Molson Canadian Ice............ccccceeeueenenenn..e.
Molson Canadian Light..........ccccceeevrviennnen
Molson ExXport .........ccccoviciicencievceecieeenn
Molson Golden..........cccccecceereercerecrnerrennnne
MOISON DIy .....ccoveiiieiiiee ettt
Moosehead Lager ...........ccccccevcvevreiieieniens
President's Choice (any) .........ccccceerveveennn.
Rickards Red ..........ccccccevveviercveinniniercnnenns
Sleeman (any).........ccccveeerirveerniiierssrerineenns
AIPING ...ttt e
Banff Brewery ..........ccceveerveereerieiereeenas
Big ROCK (ANY) ...ceevvienreerecieeetcciecieerenes
Bow Valley Brewery ............ccocvvveeveennenn.
ClUD et eeb e sens

Peak Brewery.........ccccveevveeevcicreeniriesieennen
PilSNET ...ttt reccc e aaee
RAINEET .....eeeeeeeieeeeecereeeiiiieeeeccsiresiietaenenens
SUON'S ...ttt eee e s aeeans
Other Labatt brand...........ccccoovuveevvveeeenn...
Other Molson brand ............cccceeeevrevunn....
Other Canadian micro brewery brand........
Other American brand ..........cccoeevvvvereeneens
Other imported brand.................cc..c...........

Never drink beer, not even occasionally .....................

Questionnaire — Page 38

450-04




BBM Survey Calgary 2000-2001

BEVERAGES

) How often do you drink the following TYPES of beer?

Once a 2-3 Once 2-6 At least
month times a times once
Never or less a month week a week a day

Domestic beer (excluding

microbrewery beers) ............... ] ] ] ] ] [
Microbrewery beer ...................... ] ] ]
Imported beer ...............cccovuen... ] 3 [ ] ] D
Other premium priced beer.......... ] ] 3 3] D D
Home brew/U-Brew" ................... ] ] ] | ] ]
Non-Alcoholic Beer...................... 3 [ ] [ [ [

) Have you changed the commercial brand of beer that you drink most often in the past 2 years?

No Yes
] 1
) How often do you drink the following beverages at a bar or restaurant?
Once a 2-3 Once 2-6 At least
month times a times once
Never or less a month week  aweek a day
Canadian wine .............cc.ceouevvenee. ] ] ] ] 1 ]
AMEriCaN WINe .........cvvveeeereeeenenn. | [ ] ] [
EUropean wine .................ow...... ] ] ] ] ] ]
Other imported wine .................... (. (. (. ] C ]
) How often do you drink the following beverages at home or a friend’s house?
Canadian wWine .............ccoveeeevmn.... 3 3 [ [ ] ]
American Wine ..........ooeeeeeeeemrenne. ] ] [ ] ] [
EUTOpean Wine ............cooeeevveeenn. ] ] ] ] ] ]
Other imported wine .................... ] ] 1 1 J ]

} In the last 7 days, how many bottles, or cans of either beer-based or spirit-based premixed
alcoholic drinks (sometimes called coolers) did you drink? (Check one box only)

None........ ] 79 e, ]
1-3... ] 10-12.....uee.... ]
4-6..... ] More than 12...... [

No Yes
Beer ......c......... ] ]
Wine ... ] [

) On average, how many cups or glasses of the following do you drink per day at home and at work?

than 1 1 2-3 4-6 7 or more
per day perday perday perday perday

& °8a 8a O£
] 8a O

g O8a O
& O «a

None

Regular coffee .............ccocerunennne 1

Decaffeinated coffee .................. ]
]
[

L - RO

0ooa
0ao
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BEVERAGES

» On average, how often do you personally drink the following?

Once a 2-3
month times
Never or less a month

071 - T L] ] ]
Diet COKe .....covveveeeieeeeee e, ] L] ]
PEPSI «.vvoeeeeeeereseeeeeeseseesi e ] ] ]
Diet PEPSi .....vveveveeeeeeeeeeeerean. ] - ]
Other COIAS .....cvveererreeerireesians ] ] ]
Other diet colas ...........coccoeuveuenn ] ] ]
SEVEN UP oo ] ] ]
Diet Seven UpP .......ooeeeveeeeeenann. ] ] ]
SPrite ..o ] (] ]
Diet SPrite ......ov.veeereerecrieeereerens ] ] CJ
Other regular soft drink flavours.... [_] L] CJ
Other diet soft drinks................... ] ] CJ
MITK oo ] (] 1]
Chocolate MilK ...........ccovvvvevennes [ (] ]
FrUIt JUICE wevveeveseeeeeeeeeeceeeeeerenan ] ] 1]
Fruit drink ......ovoeveeveerrensesiesereeees ] [ ] ]
Sparkling fruit drink/juice.............. ] [ CJ
ICEA € ... CJ ] ]
Bottled water..........ccccoevoeeieeennen. CJ ] 1]
Sports energy arink ............c....... 1] ] 1]
TOMALO JUICE wvevveveveerecereeceeans [ ] ]
Vegetable juice .........cccceevveeeennnns ] ] ]
BrANGY oo ] —J ]
Bourbon.......ccooeeiiiiiiiiiiiieieeeeeeeeee C ] ]
COGNAC ......evevereeeeeeeeeseeraee s CJ ] ]
(T ] = CJ
Liqueurs (any) .......ccoeeveverveeennen. ] CJ ]
Port/Sherry ......ccocoeevveevieveecineenne CJ ] ]
RUM oo eeereneens ] ] ]
TOQUIIA e ] ] CJ
VOOKA ..o ] ] ]
VEIMOULN ..., ] ] [
Rye/Canadian Whiskey .............. ] ] ]
Scotch WhisSKey..........ccccvveenn.. ] ] ]
Irish WHiSKEY ...........ccoovererrrenrrens. ] 1] ]

Once
a
eek

£

LOOOOoOoOOoOO OO OO OO oODoOoO0000

HHOOOoOOOOoOOOOoOOOON OO OO OoOOOOOa0

2-6 At least

times once
a week a day

HOOOOODOOoOOOOOOOoOOOOOOOoOoOoOOn
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CANDIES, SNACKS, AND BREAKFAST FOODS

) How often do you personally eat the following types of food products?

Once a 2-3
month times
Never or less a month

Hard candies/mints ..........c.......... ] ] ]
Chewy candies ..........c.c.coouvne... ] ] ]
Cookies (store bought readytoeat) ... L] ] ]
Chewing gumv/bubble gum ........... ] ] ]
Peanuts and nuts.............coooo...... ] ] L]
Boxed chocolates........................ L] ] L]
Chocolate bars/candy bars ........ ] ] ]
Granola bars/health bars ............. ] ] ]
POtato ChIPS ..., ] ] ]
Corn & tortilla chips.................... ] ] CJ
POPCOIN ..o, ] ] ]
Pretzels ... ] ] ]
Fresh fruit......ccccoeeeeiivieiiiiiiin, ] ] ]
Ice cream & Ice treat products ... (] ] ]
CrACKEIS oo ] ]
RICE CaKES «.voeerveeveeeroeeer ] ] ]
Other snack foodS ...........co......... ] ] ]

) How often do you personally eat the following types of breakfast products?

Granola type cold cereal ............. ] ] ]
Children’s pre-sweetened

cold cereal ..........cocooeveeeurnnnn ] ] ]
Bran type cold cereal .................. ] ] ]
Other cold cereal type(s)............. ] ] ]
Hot instant ready to serve cereal

(in single serving packets)...... ] ]
Regular hot cereals ..................... ] ]
Breakfast bars .........cooocovcvereenn... CJ CJ CJ
Pancakes from mix ..................... ] ] CJ
Frozen waffles ... ] 1 ]

Once
a

HOO0OR0ORO0D00000 §

[

Uoodo 0oo

2-6 At least
times once
a week a day

HUDOO000ODO000000
LODOO0DODO0DO00000

Loo0D 0oa o
LO0do 0doa O
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AUTOMOTIVE

» About how many kilometres (miles) do you personally drive in a year?

Kilometres Miles
None ............. . None
1109,999......... I 1 to 5,999
10,000 to 19,999 ............. I 6,000 to 11,999
20,000 to 29,999 ............. I 12,000 to 17,999
30,000 or more.............. L .............. 18,000 or more
If you do not drive please go to the travel section AT Q 490-01

» What make of vehicle do you drive most often? (Check one box only)

Domestic: -

BUICK .o, ] Jeep/Eagle .................... ]
Cadillac ................. [ LiNCOIN ....veereeeeeee e eeeeee [
Chevrolet............... [ METCUTY «..o.oereeeeeercercrens [ ]
Chrysler................. | Oldsmobile...................... (]
Dodge.........ccoun..... [ PlymMOUth ..o.veeeeeeeeenae [ ]
Ford.....ccocervincannes | Pontiac .......cccceevvevennnnee (]
1T R | Saturn ......cccceevevrereerennen. ]
GMC ... [ ] Other Domestic ............. ]
Foreign: -
ACUTA oo ] Mercedes-Benz ............. [
-YT: [ (] (NETT: Y D [
BMW .....cccerivrrrns [ ] Porsche .........cccccoeeennns |
Daewoo ................. [ ] Renault................ccccnee... |
Honda.................... [ ] Saab......ccceveververeeienene |
Hyundai ................. [ ] Subaru........cccceeceveeeecnee |
T AT (R [ ] SUZUKI oo eaeens [
Isuzu ........ccceeeeeee. (] Toyota .....cccoovvveneinecnnen. ||
Jaguar ................... [ ] Volkswagen.................... ||
Kia ...cooovevenrerneeeenn. [ ] VOIVO oo, |
LOXUS ...covverarrreranns (] Other Foreign ................. [ ]
Mazda ................... ]

11 112 F (] station wagon .............. ]
Coupe/Hatchback ................ ] Pickup truck................. ]
Sport coupe/sport sedan ... L_]  Full-sized van ................ ]
MiINIVAN ..o e (071311 AP —
Sport utility vehicle ................. 3

) Thinking only about the vehicle you drive most often, what model year is it?

2001 ........... [ 1994 oo, ]
2000........... [ 1993 oo, ]
1999 ............. [ 1992 oo, ]
1998 ........... ] 1991 oo ]
1997 .. ] 1990 or older ................ ]
1996 ............. Don’t know/not sure..... ]
1995 ...

) The vehicle you drive most often was...

Leased new............... ]
Leased used ............. L]
Don't know/not sure.. (]

Bought new .............. ]
Bought used ............

470-01

470-02

470-03

470-04

470-05
(470-06)
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AUTOMOTIVE

) Did you alone or with someone else make the decision to buy or lease the vehicle you drive most often?

I was not involved in the deciSion .............cceevereeene. ]
I made the deciSion @lONG ..............ceveveeveeveeernernrenenen. [
| participated in the decision with someone else ....... ]

NONE ce.eeeeeereeererreanae =] THrE€ ... ]
ONE e ] More than three ........ ]
1o

NO, NOt in the Past 2 YEArS .............cc.cveeeeeemrsceenseeraeranns .
Yas, PUICHASEA NBW ......cvvneeiemeneerseereeeseseeessssnssesssns .
YeS, PUrChased USEd ...............cceverumiunceseessrsssrnsssiaes ]
YES, 182SE8A NEW ........ouceeeeeereeriaincesevsiesssssesssesns s snssnes ]
YES, 182SE8A USOU .........oueeeenrmrineineneassssssssssssnssnssnseens .

) If you are currently leasing a vehicle, which one of the following actions do you plan to take at
the end of the lease period?

) How likely are you to purchase or lease a vehicle in the next 12 months?

Will definitely purchase or lease ...... (] Will likely not purchase or lease ............. ]
Will likely purchase or lease ............ . Will definitely not purchase or lease ....... C

) If you are likely to purchase or lease, will you purchase or lease this vehicle new or used?

No, will not purchase or lease ........ . Yes, lease new............... ]
Yes, purchase New ........................ ] Yes, lease used ............. ]
Yes, purchase used (I Don't know/not sure ....... (I

) If you are likely to purchase or lease, how much do you plan to spend (or value of vehicle if leasing)?

Less than $10,000 ......... ] $25,000 - $29,999 ................ ]

$10,000 - $14,999 .......... ] $30,000 - $39,999 ................ )

$15,000 - $19,999........... [ $40,000 - $49,999 ................ ]

$20,000 - $24,999........... ] $50,000 or More ................... 1

) If you are likely to purchase or lease, what type of vehicle do you plan to purchase or lease?
Sedan.......cooeeveeerverrnnene ] Station wagon...................... ]

Coupe/Hatchback .......... ] Pickup truck ........ocoeeveeunnne. ]

Sport coupe/sedan ........ ] Full-sized van...........ccceveeeee. ]

Minivan .......ccccccceeeeneeen. (. Other.....eeevrereireennrreesreeeraenes .

Sport utility vehicle ....... ]

IO ettt e eesesennesreeresessenssonesnnsssssesassasssasssssasnnsnesanss [
YeS, QULO SBIVICE CIUD .......oecereveereeeceencerseseresssasaesans ]
Yes, manufacturer's roadside assistance program ....... (.
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TWal-Mart ...

AUTOMOTIVE AFTERMARKET

) Thinking about the most recent maintenance tasks done on the vehicle you drive most often, for
each of the following where was the maintenance last done...

Gas Station/
Never Service
Done Centre
Oil change/lube..........c..coevvrverrenes ] (]
PNt JOD ...ovveereeceerrereeseensenssennes ] (]
Repair transmission...................... ] ]
Repair brakes ...........ccceeeerevenen. ] [ ]
Replace windshield...................... ] ]
Replace tires ............oo.ocueeverecencna. ] (]
Replace muffler/shocks .............. ] ]
Rust protection ..........c.cceeeecvenn. ] [ ]
TUNG UP oo recesceereasene — 1]
Other major repair job
(over $200) ........cceveeeececeernnn. — —

Car
Dealer

0 000000000

» When was the last time you went to the following for auto parts or service?

Never
Went

Apple Auto Glass ...........ccceevunen.
Bridgestone/Firestone .................
Canadian Tire/Pit Stop ................
Costco/Price Club ......ccccecueuenee.
GM Goodwrench............ccccceennnee.
Goodyear Select

(Certified Auto Centre) .............
MaACO .c.eeeenirerirteciieecinesscsesssananes
Midas Muffler...........cccouueercccnnenn.
Minit-TuN@ .....cceeveicriieicciieee e
Mister Transmission...........ccocuuen.
MI LUD® ...t cecnreecccsane
Sears AUtO ......c.ccvecrrreciieecineeecnenn.
Speedy Auto Glass ............c........
Speedy Auto Service (Muffler King)
Standard Auto Glass ...................

A-1 Autobody .........ceeecveecvernnnnnens
Apollo Muffler ......
Auto Parts Plus ......
Auto Value Parts
Auto Village Discount Parts ........
Blaskin & Lane ......cceeeevveecrnnnenns
Brake Check ...........ccoceevveeevvecneans
Bumper to Bumper ......................
Calgary Coachworks ...................
Calgary Lube......ccccoouvimivecrcrnenans
Calgary Pick Your Part ................
Concours Autobody .....................
Craftsman Colllision ....................
Crystal Glass ......oreecveereeresererssenass
Economy GIass .........ccocueeucennennee.
Fountain Lube ........cccovvvueeecrrnanen.
Fountain Tire ........cccosvvceccarinnnecens
Kal Tir@ c.eeveeieecirercieecerenersouesanaenes
Minute Muffler.........ccccovvveeeccsinnenn.
Muffler Man.......cccocuereereiiciiiiiiinnns
Oil Changer ......c..ccoccvieeceassccnsaenns
OK Tir@ coveeeeerrereereresesreesssssssseanne
Parts SoUrce.....c.ccceecruernuciasuennas

3 Years

Ago or More

O0OCOOO0OOOOOOO0OOOOOOOOOOOOMO0000 . foo00:

1-2
Years
Ago

OOOOOOOOOOOOOOO0OOOOOROOOOOOOOO000  DOO0C

Yourself,

Specialty  family Don't know/
Shop or friend Not sure
] ] ]
] ] ]
] ] ]
] ] ]
] ] |
] ] ]
] ] ]
] ] (]
() ] ]
() () ]

In the
Past 12
Months

OO OO OOLOOOEEOO OO o
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AUTOMOTIVE AFTERMARKET

» When was the last time you went to the following for auto parts or service?

1-2 In the 480-02

Never 3 Years Years Past 12 {cont)
Went Ago or More Ago Months

Shine Factory ...........ccceeevervennes ] [ (] ]

Superior Paint & Body ................. ] ] ]

Tire Craft........c.coeevveveereerssrrereseens ] ] ] ]

UAP/NAPA ..........ovvererrrrenrransens (I ] ] ]

Car dealership

(excluding GM Goodwrench) . [_] ] ] ]
Other parts/service shops .......... 3 . .

3 How often do you go to the following gas stations for gasoline?

Once a 2-3 Once More
month times a than once
Never or less a month week a week
Canadian Tire .........c..eveveevmeeenan. 1 ] [ ] ] 480-03
CREVION......eoeeeeeeeeeeeevereeersenne ] ] (] ] [
Y Y ] L] [ ] ]
MONAWK .......creeeeerrecrnenraerererasene L] ] [ ] [
Petro-Canada ...........cc.eveevceernnee. ] ] [ ] [
SREM coovereereere e ] ] [ [ [
SUNOCO v seraseaen CJ ] ] 1 [ ]
Calgary CO-0p ......ceevvvrrrereresnnns ] ] [ ] [ ]
015717+ R L] ] [ ] [
Fast Gas .......ccoovevrerereenreensnnees ] ] [ ] [
Gas PlUS......coocovrrrreerrernerarninena. CJ ] ] ] [
HUSKY «.c..covvreeeeeeencece e eesenne ] ] [ ] ] [
SUPErSIOre ........ovneerercenrereennns ] ] [ ] [ ]
TUMDO ..ot ] ] ] ] [
Other gas stations........................ ] — ] 3 ]
) Please check off any places you rented a car, truck or van elther for business or pleasure In the
past 12 months?
Purpose of Rental
Rented from in past

12 months Personal Business Both
AVIS c.ooeeeeeeeereeseveeeesvsseesesssassans ] 1 ] [ 480-04
BUAGEL.......oveeecrerrrrerscees e ] ] ] [ 480-05
DiSCOUNL.........ovveeecrerrcrnrcecrnes ] ] ] ]
HEMZ ..ot ] ] ] [
THAON «evereeeee e eeeieeraesaans ] ] ] [ ]
RYAEN ...ocevvveeeceere e eaeaenns ] ] . [
R 1111113 2 ] ] ] [
U-HaU ..o ] ] [ [
Other carftruck/van rentals ........ (- 3 3 [ ]
None of these, did not rent a car, truck or van in the past 12 MONHNS ............c..cceeereerereereeeseessssrersanes ]
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) Please check off each of the following areas where you had a vacation in the PAST' 3 YEARS.
For each area where you did vacation, please check off all the seasons you visited the area.

Visited in

past 3 years Winter Spring Summer Fall
VANCOUVET ... L] L] ] ] CJ
VICROMA oo L] ] L] L] ]
WHISHET «..coocveveeeere e ] ] ] ] ]
Fairmont Hot Springs................. ] ] ] R ]
1111 O L] {1 ] ] L]
KIMberly .......oooveeeeereeeeeeseerrnnnn ] L ] ] L]
Okanagan ..........ccceceeeveeeieeneennen. ] ] ] ] L]
Panorama .........cccccceeeveeeeeeennnnnnnee ] ] ] CJ ]
RAGIUM ... L] ] ] ] L]
SHUSWAP ..o eeeeeneees ] ] ] ] ]
Other British Columbia ............... ] ] ] ] ]
2221 A ] ) ] ] ]
(071 o 15V 2N L] (] L] ] ]
JASPET ecerererrietreeesesssssssrnns ] ] [ ] (] [
Lake LOUISE ....cccceeeeeeereivieniiiinnns L] ] [ ] ] ]
Bad LaNGS ........cocovveererrerrerrernens ] (] L] (] (]
CaANMONE ... ] ] [ L] CJ
DrUMNENer ..o, (] 1] [ L] [
EAMONON ..o CJ ] [ ] ] I
Kananaskis ............cc.covverrrrerrenns ] ] [ (] ]
REd DEEN ... C] ] ] ] ]
SYIVan LaKe ...........ccoevverereernan ] ] [ [ | ]
Waterton National Park .............. CJ ] [ ] L]
Windermere Valley ...................... ] ] [ L] L]
Other AIDEra ............ccoooevveevunnes ] ] ] (] ]
Niagara FallS ........cccccoevvereereennnns ] ] ] ] ]
OHAWA ... ] ] ) ] ]
TOTONO <.ecevvvveeeeeeeeeeeeessernaenans ) ] ] ] ]
Other ONtario .........c.cceververcene. ] ] (. ] ]
Montreal ........cceeeeuiiiiiiiiineeennininine ] CJ ] ] ]
Quebec City ....c.ovrvrrerrererrenans ) ] ) ] ]
Other QUEDEC .....vevververercreerane. ] ] ] ] ]
Cape Breton Island..................... CJ ] ] CJ ]
Other Nova Scotia........cccveeennne ] ] ] ] ]
ManItoba .........cc.vveevrrrrrrerereenes ) ] ] ] ]
New Brunswick ..........c.ccceeeueneeen. ] ] ] ] CJ
Newfoundland ...........ccccevuvuvrnnnnes ] ] ] ] CJ
Prince Edward Island ................. ] ] ] CJ ]
Saskatchewan ..........coecccvennnnnns CJ ] ] ] ]
N.W.T./YUKON .o, ] ] ] ] ]
HAWRT oo J (] ] ] ]
Las Vegas/Other Nevada ........... (. ] J . —J
New YOrk City .....c.covvvrervrrernnenne. ) ) J CJ ]
Other New York State ................. ] ] ] ] ]
Disneyworld (Florida) .................. ] ] ] ] ]
Other FIOfida ........veorveerreerrrrenene ] 1 1 1 [ 1
Disneyland (California) ............... ] ] ] ] ]
Los Angeles........ccevvivenineeennnnn. ] ] (] ] [
San FranCisCo .......c.coevveeevveverennn. 1 ] ] ] CJ
Other California......ccccceeeevneeeecen. ] ] ] ] CJ
AFIZONA ..o rereeeresressessessnnans ] ] ] CJ [ ]
MONANA ... ] ] ] CJ ]
Other U.S.A oo ] ] ] ] ]
None of these, did not vacation away from home in Canada or in the U.S. in the past 3 years .......... (.

Season you visited the area
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) Please check off each of the following areas where you have ever had a vacation of 4 days or more.

Had vacation 1-2
of 4 days 3 Years ago Years Past 12
or more or More Ago Months
IFQIANG ..o ] ] ] L]
England. .........cccooovvevecerrveneennna. ] ] 1 ]
Other United Kingdom (UK) ........ ] ] ] ]
FRANCE ..o 1] ] ] ]
GErMaNny .......coooveeveveeeeeerrrseeeee. ] 1 ] ]
ALY ..o ] L] ] ]
Other EUrOPe «...oveeeeeeeevrrean. 1 (] ] ]
10177 SO - L] L] ]
ISFACN ..o ] ] ] ]
Other Middle East ...................... ] ] ] ]
Africa (excluding Egypt).............. ] ] —J ]
HONG KONG ..., ] ] ] ]
INGIA v, ] CJ ] L]
JAPAN ..o ] ] ] ]
Other ASIa........oevereereeeeeeeeerennns ] —J —J ]
AUSHANA ..o CJ ] ] CJ
New Zealand .............cccocvuuunnn. ] ] (. ]
CUDA ..o ] CJ ] ]
JAMAICA ..o, CJ CJ ] ]
Other Carribean .......c.coccoeeeven... [ 1] 1] 1]
MEXICO ..o ] ] ] ]
Central America ..........cccceeeevuenne. ] ] C_] ]
South America.........ccceeevvvveeeennne. ] 1] ] [
AlASKA ... ] ] ] ]
California ..........ccovveervervrerrernennnnns ] C ] (] ]
FIOMAA ..o C_] L] [ ] CJ
HAWA <. [ ] [ ] ]
NEVAA ..o, ] L] [ ] L]
NEW YOTK «eoeeeeeeeeeeeeeeeeeeeeeeseeeeene C_] L] [ ] ]
Other Northeast US................... ] ] (1] ]
Other Western US. ......cccoeuenen. ] ] ] ]
Other Southern U.S. .......cccco...... ] 1] [ ] ]
Other Midwest U.S. ........ccccoe...... ] ] ] ]
Other Countries .........ccveevueeennee.. {3 1] ] (|
None of these, never had a vacation of 4 days or more away from home ..........cccccceeeeeeiieeccrreeneennnn.. ]

Time of most recent 4-day stay

) How often do you use each of the following types of accommodation when you are on vacation?

Never
Bed and breakfast ..................... (]
Boat ....ooveeie e, ]
Camping......c.cceeverveeninnieniincenenne (]
Condominium/apartment ........... (]
Cottage .......ccoveevveeeeereieerernnnns (]
Cruise ship ... (]
Friends/relatives ...........cc.......... -
HOBEN oo [ ]
MOLE! ..o 1
RESOM ..o ]
RV/CAMPET ..o ]

Occasionally

JIRRNNNRNED

Regularly

HoOO00O000a
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) What was the approximate total cost of your last vacation? (Check one box only)

Under $500 ............... 1] $3,000 - $3,999 ............. ] 490-06
$500 - $999 ............... ] $4,000 - $5,999 ............. ]
$1,000 - $1,999.......... ] $6,000 - $7,999 ............. L]
$2,000 - $2,999.......... ] $8,000 or more ..............
) When was the last time you used each of the following services when planning your
vacations?
Between Within
3 years ago 1-2 years 7-11 past 6
Never or more ago months ago months
Book through an airline ................ ] ] ] ] ] 490-07
Book through a full
service travel agent .................. ] ] ] ] ]
Book through a discount/
last minute agency.................. ] ] ] ] ]
Book a package tour ................... L] ] ] ] ]
Book travel through the Internet .. [_] ] ] ] L]
Other SerViCes .....ovwewneveererrenees [:] ] ] ] ]
» In the past 12 months which airline(s) have you flown with FOR PLEASURE OR PERSONAL REASONS?
How often have you flown with them?
Number of return trips (Going & returning = 1 trip)
Airlines used
in last One Two  Three Four Five Six or more
12 months trip trips trips trips trips trips
Air Canada/Canadian Airlines Intl (] ] a O O Od O 490-08
AP FIANCE .o eeneeenne CJ ] =0 B8 O O ] 490-09
AP TFANSAL «..c.eeeeeereeeesere e ] ] O 0 =4O B O
American Airlines ........cccoceocveene. CJ CJ — ] —J ]
British AitWaYS .......coouvvvvereeennan. ] ] B g &0 0O .
Canada 3000 .........cccovurvemerrerenrnes ] ] a0 & O & 0O
CANUBL ..o ] CJ J L[ ] [CJ L]
Cathay Pacific ........c.ccccceeverererneennenne ] ] ] ] ] ] ]
Delta AirliNeS ........oceveeeeeereeeereean. [ CJ = & = CJ
JAL oo ] ] a0 &0 O O O
KM oo ] i ] a O OO OO L
Lufthansa .......cceeeeeeiiiiceceeennieniininne [ ] ] ] ] ] ]
Northwest Aitways ...................... ] ] ] &0 B O »CJ
Royal AifliNes .........ccoevvvveeerveennenn. ] ] B2 & O . CJ
Singapore Airlines ...........cc..coo...... ] ] 0 0 &8 B O
SWISSAIN ...vvviieeiieciie e ] ] ] CJ CJ ] [
TWA: Transworld Airfines .............. ] ] CJ ] [CJ ]
United AIfiNeS .........ooovevveeeeennn. L] ] a baO O O ]
US AItWaYS .......oocvrrerreecieeeien. ] ] 8 OO OO O O
WESE JBL oo ] ] a O OO OO .
At AIASKA «..vooooeveeeeeiesieereeeeseenn, [ ] a O O O O
AT BC oo, ] ] 8 O O OO O
Canadian Regional......................... = ] = g O . ]
Capital City Air .....cooevveeneiiereneen. ] C] ] ] ] ] ]
CONtNENAl ... C CJ 0 & . O ]
Horizon AIr ..ccoooeieieiiiiiiiiiiieeene [ ] ] CJ ] CJ ]
Southwest AIrlines ..........cocvcvuenn... CJ ] a0 &g = O —J
Other AIrliNeS ...voecerecveeeeerreeerins ] ] [ I [ I 1
None of these, did not use any airlines for pleasure or personal reasons in the past 12 months ....... -
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} In the past 12 months which airline(s) have you flown with for BUSINESS REASONS? How often

have you flown with them?

Number of return trips (Going & returning = 1 trip)

Airlines used
in last One Two  Three Four Five Six or more

12 months trip trips trips trips trips trips
Air Canada/Canadian Airlines Int1 (] ] O O OO OO & 490-10
Air FIANCE ..., (. a8 &0 O OO CJ 490-11
AT Transat ...........coevveveeveeeeenne. ] - £ &80 O OO 06
American Airlines ............c.......... CJ CJ a &8O O O O
British Airways ..........c.ccccooveevnenn. CJ CJ O &g O O C
Canada 3000 ............ccoovvrvrrreennns ] L] a0 O O oo O
CanJet.......cc.ooiverererieeneesiesenions ] 1 0 O OO OO [
Cathay Pacific ................cc.ervrerunnns 1] ] ] O OO OO .
Delta Airlines ..........cccveeeevecerrennns ] ] 1 CJ J & )
B g g ] C] a0 O O OO O
KLM oo ] 1] a O OO OO O
LURthANSa .......ooeorveeecieieie s ] ] O O O OO L
Northwest Airways ....................... CJ CJ CJ CJ [ ]
Royal Airlines .........cc.ccoorvveerenrenn. ] L] 1] O O .o O
Singapore Airlines ...................... ] ] ] . O O O
SWISSAIN ......ovvvereeeeeierieesieienae 1] ] O OO °O OO Ol
TWA: Transworld Airlines .............. CJ ) ] CJ — CJ
United Airlines ..........ccccocreieeeennee. C ] C C ] C] ]
US AITWaYS .........oooevvvereeceaerennnnn, ] ] O O O Oda O
West Jet .......coooouecveieieecireinnnes ] L] L O O OO O
A AlaSKa ........covoreririeieeriariennes ] ] ] O O OO 0O
AP BC oo ] ] O OO OO OO [
Canadian Regional....................... ] ] J O Cd CJ ]
Capital City Ail .....coovvrererrerrerrenns ] C] 0 O O OO O
Continental ............cccocvvevvereennnne. ] ] L OO [l L[ ]
HONZON Al ..., ] ] O OO O OO L
Southwest Airlines...........ccccc........ ] L Ll B B Bl L]
Other airlines ............cccccoeveveenne. - 1 OO O O O O
None of these, did not use any airlines for business reasons in the past 12 months .............cc.co........ ]
) Are you a member of a frequent flyer program/ciub? 490-12

No Yes
(I ]

ABOUT YOUR HOME
3 In what type of home do you live? (Check one box only)
Apartment building/high rise .......... ] Semi-detached ............ ] 500-01
Duplex/Triplex/Fourplex .................. ] Single-detached.......... ]
Townhouse/rowhouse .................... ] Other .......oooeeeeeeeeenn. ]
) Do you personally own (includes sole and/or joint ownership) or rent this home?
Own this homMe .........ccccvvvvereennee. ] Neither own nor rent ... [_] 500-02
Rent this hOMe .........ccoevvrivreerieenns ]
3 Is this home part of a condominium?
YES oo ] Don’t KNOW ......coene.... ] 500-02a
NO et ] (501-01)
3 If you own this home, was it purchased ...? 500-03

Questionnaire — Page 49




BBM Survey Calgary 2000-2001

ABOUT YOUR HOME

) If you own this home, is this the first home you’ve ever owned?

No Yes
] 1]
3 If you own this home, what would be the home's value If it were sold today?
$100,000 or under.................. ] $300,001 - $400,000 .............. ]
$100,001 - $150,000............. ] $400,001 - $500,000 .............. ]
$150,001 - $200,000............. ] $500,001 - $1,000,000 ........... ]
$200,001 - $300,000.............. 1] Over $1,000,000 .................... ]
» How long have you lived in your present home?
Less than 1 year................. ] 410 5 YOS ..........ovvecrerrecrnnns ]
LI L ] 610 10 Years ..........coocereeenee.. ]
2 YBAS e.eeereeerereeere s ] 11 to 20 years ..........ocecen...... ]
KR 1 ] More than 20 years................. ]
» Do you plan to move from your current home in the next two years? (If no, please skip to question 500-09)
No Yes
(I 1]

) If you plan to move in the next two years, to which one of the following areas are you MOST
likely to move? (Check one only)

ATAIO ..ottt e sessrenesssassessmsee st ee s esessesesnesassasasensassassrsesesnanas ]
BragQ CrBEK .........cuevvereeieerrerresesessessessssessessesssssssessnssansassassassassssssssasssesassassesens ]
CRESIOIMEIE ..........ceeeiierrceineeenererenteear et st sessassessesensasssaesntsssnssantssansssastonas ]
COCNIANG.......eo e eeeesssses e sssssesssssss s sass st esbessassassassassae e saessssasenssassnsssssons ]
DOWNIOWN .covvveveeecernrnaecascsssssssscssssessssscassssssessssssassassasssssssssnssssssssssassnesassnsssses ]
HIGR RIVET ..eoveceeeeeereeseecveseessssssessssssassssssssssssssssssssessassasssesssssessessessessssassansassesees ]
OKOOKS ......oereeereenresesiessssssasssssssssssssssstasssasssasssssessasssssassesssasssessassasssssassnssocs ]
SHAMONE ....eoveveeeeeecrrreeeaeeesesessasssessessessessessessessssassasssessessesassaesassassssssssasens ]
NOTEN BASE ....ooeiieiiicrriiniiiiesetioscntensieniesereosntosnnesesassesasessasessstasssanssossnsesasnasesses ]
NOTEN WESH .....c.eoeeceeeeenrieeeeeeesss e eeseasesscsssassassessessssasssssasssssasssnsssssesassassassassasens ]
SOUL BAS....euveniveceeceecnrieceeeecssississesssssssssasssssssssessssassassassssssessassassesassnssssssssnsens ]
SOULN WESL ........erereereectecriiriecreeserecnteesseesssesnsssneseatsessssstsasssatssssssssssstsssssesans ]
To another 10Cation WIthin CAIGATY ...............cceeereeeeceriserensesessesessenssssssssssssssnsens ]
CANMONE ...t ssessss s sssssesaseasesesses s s sassassssssassassastassassassassassassnsssasns ]
BaANTE .ceireerieiirieeerireessnteeerrres st e see e ss et se st esentessss s san s e snt et s et s s sne s e nnaraen ]
To another City/tOWN/area in SAME PrOVINCE ............cc.eevscreereseeseesersassassessessesanns .
TO ANOLOE PIOVINCE ..o..evvevverenecnienireesseseseesaessssansassasssssssessassassassassssssssssssssssssaons .
TO the U.S.A .....ouoeeeeeneeeeeenesassessssassssssssssssssssssassssssessasessssessssesssesssssissessssssssesas ]
TO ANOthEr COUNITY .........ueiiicireeteeeccneetiecssneersiisnreressssressastssssssasessssssssssessessssennes ]
Don't know/haven't deCided .............c.cceevieiecerecireiireccerererrerseecsreecseesessssesecnees ]
) if you plan to move in the next two years, are you most likely to...? (Check one only)
Buy a new home................. ] Rent .....covvvirniininiciriicireenenaens ]

Buy a resale home ............... . Not sure/don’t know ............... .

) if you plan to move in the next two years, to what type of home are you MOST likely to move?
(Check one box only)

Apartment building/high rise .......... ] Semi-detached ............ 1]
Duplex/Triplex/Fourplex ................. ] Single-detached........... ]
Townhouse/rowhouse ..................... ] Other .......eoceeerceacrcenns
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ABOUT YOUR HOME

»What is the main source of home heating and water heating in your primary home?

Oil Gas Electricity = Other
Home heating ...........ccccocvvuvunn ] L] ] ] 500-09
Water heating...............ccccooeevenn. ] ] ] ]
) Does your household own a vacation home (cabin, cottage, chalet, etc.)?
No Yes
L] ] 500-10

HOME IMPROVEMENT/MAINTENANCE

? Please indicate any of the following improvements started or completed on your home or
vacation home in the past 2 years and who did most of the work..

Who did most of the work
Done in past Myself, Contractor/
2 years family or friend tradeperson

Added lIVING SPACE ............oveeeeeeeireeeeeeereeeees e C ] C 510-01
Custom draperies/curtains ............cccceeveeerieerenieeennnen. ] ] ] 510-02
DeCK/MONCING .......eeiiiiieiieeiieeneecte et ] ] ]
EIECHICAL ..ot ] ] ]
Exterior painting/staining ...............ccccoevuevevevuereveceenennnns ] ] ]
Floor tiles or vinyl flooring ..........ccccceeeveeniiieciiiniiinnn, ] ] ]
Garage dOOr OPENE ............ceeveeeeeeeeeereeeereeeeseeesseeseeeas L] L] ]
Hardwood flOOTING ..........ccovevrereereeereeeeeeeeeesrseesinees ] ] ]
Heating, ventilation, or air conditioning (HVAC) .......... [ ] ] ]
Installed home Security SYSteM...........ocoovvuvverervernenne. (] ] ]
Installed WindOWS OF dOOTS ...........ovvvecvcereereeenriiaennns [ ] - CJ
Interior painting/Wallpaper..................covveeeeeveereerreenenn. ] ] ]
Landscaping or yard improvements ..................co......... [ ] ] ]
Remodelled bathroom .............ccoceeevveeovecvessrenesnennens ] = ]
Remodelled KItCREN .............ccovuevverrerreeereeeeeeseressneens 1] ] L]
Remodelled Other FOOM(S) ............ccevvevevrereeerereerenenn. (] [ ] ]
ROOTNG .ot s e s ] (] ]
SWIMMING POOIS/SPAS .......cevvrrerrrereereresereeeeeeeeseseeeesaes ] ] ]
Wall-t0-Wall Carpet OF MUGS .........o.eeveeeeereeeeseesereerseenes ] (] ]
Other hOME ProJECE(S) ......vveveeeeeeeeeeeeeeeeeeseeeeseeeseens 1 [ 1 ]
None of these, did not start or complete any home improvements in the past 2 years ..................... ]
» How much have you spent on home improvements in the past two years?
NOtING .....vvoveerverrenceneae ] $2,500 - $4,999 .................. ] 510-03
$1-9499 oo, ] $5,000 - $9,999 .................. ]
$500 - $999 .................... ] $10,000 - $19,999 .............. ]
$1,000 - $2,499............... ] $20,000 or more.................. J
» Which of the following services do you use for your home? (Check all that apply)
Monitored home security service....... ] 510-04
Gardening/landscaping service.......... ]
Pest CONtrol Service............cocveueunn... ]
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FINANCIAL SERVICES

» Which ONE of the following is your PRINCIPAL financial institution? (Check ONE only)

Principal
Institution

Used
Bank of MONreal ...........eeveeeeereiiereeersneneesinierecsssneesessines ]
Canada TrUSE ....covveereiiiieeerrreiisiereeeeeensaseseeesesesseesseessenans [
Canadian Imperial Bank of Commerce (CIBC)............ ]
Citizen's BanK........ccccvverieeieerinrnrieneesiiiesssessessessieseeses [
Caisse Populaire Desjardins ..........ccccceeveevveerereecenaecenns ]
ING DiFBCE ......vecevereeeeeserseesssesssssessssssssssssesssassssssesssseses ]
LAUrENtAN BaNK ...........coveeerimreereeeeereeeesessesseseesesmssses ]
MDANX DIFBCE eeeoveeeeeeeeeeseneeeeseesssesssessssssnssssnsssssssessens ]
National Bank of Canada ........cccccceerrrecercrericcencerennnns ]
NALONAI TIUSE ...veereeeeeeeeecereeensessesssssessessessessessessnens [
President's Choice Financial ...............eeeeevrensuerensennens ]
Royal Bank/Royal TrUSt ..........c.eeeivereeeeseeseessssssssssneens ]
SCOUADANK ..o e eeeeeeeeeseesesensseessessasesesnsssessssesees ]
The Hong Kong Bank of Canada/HSBC ...................... ]
Toronto DOMINION BANK ........ccevimreeeeeniesersensessseseses ]
Alberta Treasury Branch ..........c..eeeerveereeesssesssesssnssnes ]
Canadian Western Bank ...............c.eeeeeemuseeeesersesensennns ]
First Calgary Financial ..........c.ccecerverrceseenenncenenienrennenens [
Online/Internet Bank ............ccoooiiieiiiccenccenncennensinenees ]
OIhEr = BANKS «...erveeererceeresseesessssssesssssssssssssssessssnes ]
Other - Credit unions/caisses populaires/d’économie. [
Other - Trust COMPANIES ........ccccereeeirrereiiineineiineneeenee ]

None of these, no principal institution ...........cccceiiiiinniinnnens

520-01

» Which of the following institutions have you used for any services (e.g. accounts, loans,
safe deposit box etc. ) in the past 12 months? (Check ALL that apply)

Other
Institutions

Used
Bank Of MONTreal ..........cccceeieeeeeeiniiniieereeeieeeeesesrsnneneeeenes ]
CANAA TEUSE ..o eeeeeeeeesenesssessssssssssnsssssssesasaess ]
Canadian Imperial Bank of Commerce (CIBC)............ C
Citizen's BanK ...........eveiiveeeiiiiiicciniireiinieceeeseessnnsssnsenns
Caisse Populaire Desjardins ..........c.cceecerveereverecrissenenns [
ING DiFECE ......uueiieeeiiereccrriicesnsrrnrerereeeesesassssnnnsaeassssosess ]
Laurentian BanK........ccccccveeeireirnnineeiseeeeseeessnnnnsareeansenees ]
MDANX DITBCE «.v.ereeeeereeeereeecereeessssrsssessssssesssssssssessssessens L]
National Bank of Canada .........ccccccvervuerrivreseensereeccnnans ]
NALONAI TIUSE ....voveeeeeeeerereeecessenessersesesessssssssssssrsssrassenes C
President'’s ChoiCe FiNANCIAI ...........ccoveeereeeeeveeeesrressenes ]
Royal Bank/Royal TrUSE ...........ccevveveevrerscessessersessassenes [
SCOtADANK .....coeeenrrieiiiciirrreieccereteeenenreresesreneesessnaeassaes ]
The Hong Kong Bank of Canada/HSBC ...................... ]
Toronto DOMINION BANK .....c.ceueeeeveeeeeeeeesereensssssseossssens C
Alberta Treasury Branch .......cccccccimiiniicveinnninnnncninnns [
Canadian WesStern BankK ...............oweeeeeeeeeeeseessemnsssesenes ]
First Calgary FiNANCIal .............coeeveevieersensenssnseeneens ]
ONINE/INLEMNEE BANK .....ceoeeeeeeveeeeereeeeeeeresseseesesssensanees ]
OhET = BANKS «veveerereeeeeeeereesesassesseeeesnsenesesseneseesesssenss ]
Other - Credit unions/caisses populaires/d’économie. ]
Other - Trust COMPANIES .......c.ccevecerireraceranrsriessinssisenes

None of these, did not use any services in past 12 months

.....................
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FINANCIAL SERVICES

» Which of the following types of institutions do you personally use for investment purposes?
(Check all that apply)

BANK ....oeoevcverereereerenrerssenssesasseessssansssssssanssessessans ] 520-03
TrUSt COMPANY ....oovecvereceeceecrenescrsrssrssissisesassssssesseses ]

Credit union/caisses populaires/d’économie .......... ]

Full service investment broker.........ccccevvereneereneens

INSUFANCE COMPANY ......vcvercenecssecessessiasirsisnsassasians ]

DiISCOUNT DIOKET .....ecveeeeeeceeecrsiasinsioceseassasessesssesees 3

» Within the past two years, have you changed the institution you use most often for investment purposes?

No Yes
] C 520-04

»Which of the following financial services/investments do you have either in your name or jointly
with someone else? (Check as many as apply)
When service/investment was FIRST acquired

Acquired Acquired

Have within the more than

service past 2 years 2 years ago
SAVINGS ACCOUNES .......cuuverrerrrrrmieeseirecescrsssessns (] [ ] ] 520-05
CheqQUING ACCOUNES ........cvneerecerereriseeeieeeesresessanee (] [ ] ] 520-06
Personal overdraft protection ....................ee.e... (] [ ]
Senior services bank plan...........c....coec.eeerrnrunne. ] [ ]
Banking Services package ..................o.eeeeenn. El [ E
A MOMGAge ......ccccceeermreecrrrricreeeeee et acreaeaee L]
AN automobile 10aN ............c.evvervemrreerereeerarernianns [ ] [ ]
Personal line of credit ............ccceeeeeeeereeceerunne. [ ] [ 1]
A POrSONal 10aN........c...vveeeenrerrerisessersrsseeraessssens [ ] [ ]
Registered Education Savings Plan (RESP)...... (] [ ]
Registered Retirement Income Fund (RRIF) ...... (] [ ] ]
Registered Retirement Savings Plan (RRSP) ... ] [ ] ]
Will/Estate planning............coooveevveevenseeneianerseneons. (] (] ]
Canada Savings Bonds................ccceurmeeruerurians ] ]
BONGS .....coeereeeecccteeeverere e eersae s sassanesasesanas [ £l
SHOCKS ...oooeoereereeceeveesiesssssensseessssasssesssesssssanas [ T
Mutual funds within RRSP ...........ccccoccrnvererrnnes [ E
Mutual funds outside RRSP...........cccccecveverieennane ||
TOrM dEPOSILS .......eveceieririicerteiccrcreaencseaeneaes [ ] L]
Guaranteed Investment Certificates [ |
Investment real estate ...............ccccceevevuerevuenanines [ ] ]
None of these, do not have any financial services or investments in own name or jointly with someone eise . [_]
» Which one of the following prepared your most recent Canadian personal income tax return?
Selt/riend/relative ...............cc.cccoeervverreriensireseansenns ] 520-07
ACCOUNTAN .....everenreceneeeieceeseeeeeeeeeeeeeeeseeseesesnoeane CJ
Professional financial advisor .............cccvevevevernenes ]
Tax preparation SErViCe ................oeecesreceerenns ]
Other type Of SBIVICE(S) .........cceweremvereerireereesnnas ]
Have never filed a Canadian income tax retum ....[_]
3 In an average year, about how much do you, personally, contribute to all your RRSPs combined?
(Check one only)
Don't have RRSP .......... ] $5,001 - $10,000................. | 520-07a
Under $2,500 ................. ] Over $10,000 ..........coocuue.e 3 (521-01)

$2,501 - $5,000............. ]
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FINANCIAL SERVICES

3 In your most recent personal income tax return, did you contribute the maximum amount
allowable to your RRSP (Registered Retirement Savings Plan)?

No Yes Don't have RRSP
3 . 3

» Which of the following insurance services do you carry either in your own name or jointly with
someone else?
When Insurance was FIRST acquired

Acquired Acquired
Have within the more than
Insurance past 2 years 2 years ago
Private life iNSUIANCE ..........coceveereverseeererensenne ] ] ]
Private disability/health insurance .................... ] ] [
Group ife iNSUFANCE .....ceuveeeeereveeaereaceeasisenenns (] (] ]
Group health/disability insurance............cc......... [ ] [ ] [
HOME INSUFANGCE.........vvervsrsenseessanensisssssnssssenns ] (] [
AUtOMODilE INSUFANCE .....vvveerecesrearesenessceaseennns (] (] (]
MOrtgage INSUTANCE..............ccceeverererermanresssanssnns ] ] ]
Credit card balance insurance .............cccceueeeueen. ] (] L
Loss of employment insurance..........ccceeceeeuneees (] ] |
ONEF INSUFANCE w...veveereeeereeeeereeeeesesseressasesssannees ] ] ]
None of these, do not carry any insurance in my own name or jointly with someone else ................. 3
) How often do you use an automated bank teller machine?
NEVET «eoeeeeeeeeeeereeeeeeeeene ] ONCe a WEBK .......ceueeerrennn. ]
Once a month or less........ ] 210 6 times a week ............. ]
2 to 4 times a month ......... ] 7 or more times a week ........ —
) How often do you use an automatic debit card for purchases?
(N3] S ] Once a WeeK .........ooeevveeennaee ]
Once a month or less........ ] 2 1o 6 times a week .............. ]
2 to 4 times a month ......... ] 7 or more times a week ........ ]

» Which of the following banking and financial services do you currently have?

No Yes
Telephone banking Plan ..............ecevvecceeveeererveecens ] ]
Online/internet banking plan ..............ccc.e.urevervennes ] ]
Online/Internet stock trading..............ee.eeeververeennes ] .

» Do you personally have any of the following credit cards? (Check as many as apply)

With Loyaity
Standard  Gold/Platinum etc. = Rewards

American EXPress ..........oovveerennen. —J ] ]
MASEEICATd .......ceocereeeecrrrererereeracsenes ] ] ]
VIS .eoverrereeeessressssseseseasesssssssasssasssans ) (| ]
THE BAY ...eeeererereeeerceeesenssnsesssenens ]

SAIS eereeeeeeereresssemsenseasssssssnsssenesns ]

Other department store card(s) ....... ] ]
Gas service station card(s).............. ] ]
Travel & entertainment card(s)......... ] .
None of these, do not have any Credit Cards ... e s e e 3

B0 DI I SN BN BN EE N - Questionnaire — Page 54

520-08

520-10

520-11

520-12

520-13

520-14




BBM Survey Calgary 2000-2001

YOUR WORK

Not applicable/not employed [ 530-00

If you are not employed for pay, check Not Applicable and proceed to the Preferences section at Q 540-01

) We would like to know which part of the country you work in. )
Please write the FIRST THREE characters of the postal code where you work. - 530-01

» On average, how much time do you spend each day driving from home to work, one-way, by
automobile?

Don't commute by automobile ....... ] 31-45 minutes one way .................... C 530-02
1-15 minutes one way ................... ] 46-60 minutes one way ................... ]
16-30 minutes one way .................. More than 60 minutes one way ........ ]

) On average, how much time do you spend each day commuting from home to work, one-way, by
public transit?

Don't commute by public transit ... (] 31-45 minutes one way .................. ] 530-03
1-15 minutes one way .................... ] 46-60 minutes one way .................... ]
16-30 minutes one way .................. ] More than 60 minutes one-way ........ ]

) As part of your job, have you been directly involved in any business purchase decisions
totalling more than $500 in the past 12 months? (If no, skip to Q 530-07)

No Yes 530-04
] ]

} In the past 12 months, what is the total value of business purchases that you have personally
been involved in?

$500 - $1,999............... ] $25,000 - $49,999 .......... (] 530-05
$2,000-$4,999............ ] $50,000 - $99,999 .......... ]
$5,000 - $9,999............ ] $100,000 or more............

$10,000 - $24,999 ........ ]
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s YOUR WORK
o
QN | ?For each of the following business purchase decision area check the ONE box that best describes
8 your own personal involvement. (Check one box only for each area)
o
N No direct lam | |
ra involvement consuilted recommend authorize
S| Business travel.......cccocoooooovvvvvvvvvnnnnnn, ] ] [ ] [ ] 530-06
® | Cellular telephone service ................. ] ] [ [
O | Computer online/Internet services ..... L] ] [ [
> | Computer SOftware .............cc.ceevvvunne. ] [ [
g Computer hardware ............cc..oeeveeeunne ] ] [ ] [ ]
S | Computer educationftraining ............ ] [ [ [
¢ | Convention arrangements ................. L ] (] (]
< | Courier services...............ccoercvere ] ] [ ] [
00 | Fax machines ...............cccnnnns ] ] [ [
o | Long distance telephone service ....... ] ] [ [
Office food catering............cc.cceeveeenn. ] [ [
Office SUPPNOS ....u.ee.eeevenreneeeremenranne (. ] [ ]
Office telephone systems.................. ] ] [ ] [ ]
OHiCe fUMNILUFE .....veereereeeeceeereeseneeenns ] ] [ ]
PAGEIS .....eeeeeeerreeeeevessrsemsemsssaesssesans [ [ [ ]
Personnel agencies ...............ccoee... ] ] ] [ ]
PROIOCOPIENS .......eerveermecereerireveneessnnses ] ] [ [ ]
Printing SErViCes ..........ovvueveeemeerisrennes ] ] [ ] [ ]
Professional Services.............c.c.... ] ] [ ] ]
» Do you work from an office in your home?
No Yes
] (| 530-07
) If yes, is this office your primary business office?
No Yes
] ] 530-08
7 In the past 12 months, how many trips of more than 160 kilometres or 100 miles
(one way) have you made on business, using each of the following transportation modes?
(Please count going and returning as one trip)
1-2 3-6 More than
None trips trips 6 trips
BY @I ooooeeenrrreeerenesenenessaessssneseas = 3 ] . 530-09
BY 108 ....oovevceneeeeeeeereerienrenans ] ] ] ]
BY Fil..cvveeeerreeereeerseeensesssssesesnnens ] ] ] ]
Other ..o seaseneesnnanns [ 1] ] ]
1 In the past 12 months, how many nights did you spend away from home on business?
(Check one box only)
NONG ...crverreeemrerreererane ] 11 t0 15 nights ......oveeenn. ] 530-10
110 5 nights .............. ] 16 to 21 nights ................. ]
6 to 10 nights............. . More than 21 nights.......... -
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PREFERENCES

)To what degree do you agree or disagree with the following statements?

Neither
Strongly Agree or Strongly
Agree  Agree Disagree Disagree Disagree

1 2 3 4 5
“New and improved” on packages is just an

advertising GIMMICK ............oovuveeveereeerereeereesseeeesseesessessesseesenn. 0 O O .3 . 540-01
Today there is too much effort spent on finding

ways to sell things rather than actually

Making them DN .............coooovivveeieeceeeeeeeeeeeeeee e sesenne ] OO OO0 O .3
Premium priced brands are not worth the

EXITA MONBY ......oeoeeeeeeeeeeeeeeeeeeeeeee e eeeeesee e eeeeeeeeeseeeeeeeeanene O O O O O
There is too much sex being used to sell

PrOJUCES LOTAY ...........ovoveeeceeeceeeeeeeeeeeeee e eeeeeeeeesseseeeneeseeees O O O . O
Advertising is an important source of information to me.............. O o [ e N R
I am very concerned about the nutritional

content of f00d Products | BUY .............c.oocoveeeveeeeorerereesreeens N [ I N N B
| prefer low-calorie or “light” foods and drinks................cccceeeeeenee.. O O O .80 &
| won't try a new product until it's been proven .............cco.......... O O O .8 &
Most new products are WOrth @ try .............coc.eceeeeeveeeeeurevererenennenes OO O O O
I like to try new and different products ................co.oeoevueeveereenenne. O O O O d
If | see something interesting in a store,

| will usually buy it ON IMPUISE .........oooveeeeeeeereeeeeeeeeeseseseeeeeens O O O . Od
| tend to pass up my favourite brand if

SOMEhING €IS iS ON SAIE ..........veeeeeeeeeereeereeeeereseeseeseeeeeesene. O O O O
If one of my usual brands is on special,

FWIll BUY @XEra . ..o ] O CO O O
Once | find a brand | like, | Stick With it ...........cooevveereverererennn. O O O O .
No-name products are as good as

nationally advertiSed Drands ..............co.evvereeeeeeereoreereeseesneen, O O O O O
| feel | am too tolerant of products and

services that do not meet my expectations ............................ O O O O O3
When | make a purchase, | often spend

more than | thought | WouId................ccoeveveeeeereenreeeeeeernae. O O O O
I am willing to pay a little extra to save

tiME SNOPPING.......veveceeeeieeeee e eeeees s eee e e eeseeseeeesee OO O O O
To me, shopping is a chore rather than

A PIBASUIE ... et s s e s s s eeseene O O O O O3
When | buy products | am looking for

CONVENIBNCE, NOt PFICE ......ovvereevererceeeeeeeeeeeeereeeeeeeeeseessesseerenees (J O OO O 3
| prefer to postpone a purchase than buy

ON CTEAME ..ot e ee e evs s s e seeseeees O 0 OO O &
| go out with friends a great deal of the time ............c.cccoevvreennnn... (J O O O 43
I like to WOrk ON COMMUNItY PrOJECES .......veeveerereeereereereeersressessessens O O O O &
| lead a fairly busy SOCIAl e ...........c.oceueeeeeeeeeeeeeeeeceeeeeereeeeeeees OO O O O d
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) To what degree do you agree or disagree with the following statements?

Neither
Strongly Agree or Strongly
Agree  Agree Disagree Disagree Disagree
1 2 3 4 5
| do more entertaining at home now than
OVOT DBIOTE ..o eeereseees s ssss s ssassasssessasssesssssrssssssssessssssns O O 0O O d
| try to keep abreast of changes in
Styl@ AN fASNIONS .......eocvveeerrenseesesssessssssessessssssssasssssssossassenes O OO O O
| try to minimize the amount of time |
spend On Personal GrOOMING ..............e.seeeessemsesssssssssssssssssssssssess O O OO O .
| take care of money matters and bill paying
I OUE NOUSENOIT .....eveereeerecvcencaessessass s sesssssssesstsessseasessessensns O O O OO
it is important that women should have
a career outside Of the NOME .........c..eeuerverereeeesssssssssssssssansenees O O OcOo O O
Women should have their own money
for personal spending and savings
over and above household requirements .............c.ce.eeeeeceesannns O O O O O
If a woman has the same job as a man,
she should receive the SAME PAY ...........cc.ceererereresrseseesessennes O OO 0O O O
The man should be the head of the family ...........ccccccevnrcemrirrneenn. O O CO O O
Working makes me feel | am in control of my life ........cco..eeeeueecn. O OO0 O O
A person’s career should be their first PrIOFity ...............eceesserreasnes O O O O .
| @njoy DBING EXIrAVAGANT ........c.erreseresersecrsessenssssessssssssessssessasessnes O O 00O O adad
I consider myself to be SOPhISICAEd. ............ewwurerusrerseressnsrissesaen: O O O O O
Young people are t00 Sexually aCtiVe .............coweueesesssemsssasssseneens O OO O O
| aM @aSily POTSUATRM ............ceveereeersresssessseesssessmsssessssessssssssnsssnens O O O O O
Discussing sexual matters with the opposite
sex makes me foel UNCOMIOADI ..........cc.evveeereereerersnernssnrnens O O O O 0Od
1 1801 VOIY JONBIY ....cooerrreeneraessssssasssssessssesssesessasssssssssssssssssssssssnnes O OO O O
1 KO 10 COOK .oveverrenreeeeeesiasiassssssssasssssassassssssssassansasissssssssssssssscssisses O O O O 0&d
| @M @ NOMEDOGY .....cvcevvcenrereresnerasssessesesssssssesssessssassssssssaresssssssasssssses O O 00O O
| would rather spend a quiet evening at
home than GO OUL O @ PAMY ..........ceerereeeseeeseesssessessssssassssssenes O O O O «Oda
Family life and having children are most
IMPOMANE 10 M@ ..ovvveveerrereseessenessessessasesssessssesssessansssssensassases O O O O O
Television is my primary source of entertainment .............c...co..... O O OCo O Od
My home is kept very neat and ClEan ............c.oceemmsesssensessarsens O O O O O
A single person can have a satisfying,
@NIOYADIE [ ....ovvevevrserecsssesseeessessecenasesssssssssssssssssssnsassasenssns O O 00O O Od
| generally achieve what | S8t OUt 10 dO ........ccouvuverrirrmesneesnrersreenns O O O O O
An important part of my life and activities
iS Ar@SSING SMAMY ......vvoervevessreesreeeessseessesssssssssssssrinnsssssssesssssens O O O O &3
| am more independent than MOSt PEOPIE ...........ceecumrereesrrsssrsaenas O O O O 0Od
| have more self-confidence than most
PEOPIE MY AGE .eovvervvrrerssasessssasessasesssssssssssssmssssssssssssssassssssassans O OO O O
| am careful of what | eat in order to
keep My WEIGHt UNABT CONLIO «.........cevrsmmrererssssssssesssssssssssssssssns O O OO O O3
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PERSONAL CARE, HEALTH AND BEAUTY AIDS

These next few questions ask about food, cleaning and other health, consumer items and services
you may have used personally or for your household.

In each case simply check the box under the dark shaded heading that best describes your answer.
If you check “Yes”, complete the rest of the section, otherwise go to the next dark shaded heading.

PERSONALLY USE PERSONALLY USE PERSONALLY USE 542-01
BREATH PERSOMNAL i
TOOTHPASTE oy FRESHENERS [N T3 CARESOAPS [N ST
6 6 Months
]
]
............................... ]
.................................. |
.................................. 1]
............ |
............ |
................................. ]
PERSONALLY USE PERSONALLY USE
BREATH PERSONAL
TOOTHPASTE | yost ~ omens FRESHENERS | wost _ones CARESOAPS | wost omen
Kinds: Types: Types:
Baking Soda ......[] [ GUM ..o I Antbacterial......... I
Regular................ ] = MINES oo ] 3 Baby.......c.......... ] &
Sensitive.............. ] Mini Mints .......... ] CJ Moisturizer .......... ] CJ
Tartar Control ......[_] [ Deodorant ........... ]
Whitener-.............. 1 3 _— - Regular................ ]
Types: ANTIPERSPIRANTS Tmes | Forms:
Paste................. ] CJ SManns _70ays Regular Bar ......... ] O
Gel ... D [:] YES [: quuld .................. D [:
Forms NO ..o, E Kinds:
PUMP e ] CJ NONE ceveeeeeeeereerer s ] Scented............. ] CJ
Stand Up tube.....[_] [] 1 5~ | Unscented........... ] CJ
Regular ] O 35 e ]
%91.2 ............................... % T
MOUTHWASH I 1 L 1 SRR SHAMPOO | Times
DENTAL RINSE = :ﬁ:‘;z B4 e ] 6Months 7 Days
— DEODORANTS/ | PERSONALLYUSE YES oo E}]
YES e, ANTIPERSPIRANT| wmost _ Others NO oo
Often  Sometimes|
NO ..o, (- - — NON v E
NONE....ooeeeeeeeeceeee ypes: 12 e
I =] Scented............... J CJ 35 e |
35 e —J Unscented........... L Od 3 %
69 e ] 2 10
""" Forms:
1224 .............................. [%] e ] O L SO ]
................................. Clear Gel ."""""“E :]
Clear Stick ......... . CJ
DENTURE PERSONALLY USE Invisible White
CLEANSERS T3 SHCK vvvrerreenn |
EMonths  70Days Roll-on............. % l%]
Soft Solid ............
V1D e - Stick 0 =
"""""""""""" other ... ) [
NONE ..o ] )
- | Kinds:
35 e ] AntiPerspirant/
(- T ] Deodorant ........... [
1014 oo | Deodorant only ... 1 []
11T S ]
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PERSONAL CARE, HEALTH AND BEAUTY AIDS

542-40
SHAMPOO TORSTTOAYS HAIRSTYLING [t HAND & BODY |iiiatted
. 51 e mousses NN CREAW/LOTION [N
How Often: YES oo, [ YES oo, ]
Baby: OO NO oo ] [T YT ]
for self .......... NON ..o eeeeeeeeeeeeerereenene CJ NONE -t CJ
for baby ... L1 1] I S = L1 S =
Childrens: 35 e ] 35 e eeeene 1
for self .......... I Y O P | B9 oo J
for child......... I O PR S | 1014 oo |
Clarifying......... I - T - LT —
Colour Retention (1 [ 1 (] R SONALLY USE
Combination TR T HAND & BODY
Shampoo/ Tmes | |CREAMLOTION| Most _owen
y aCt)omliltloner . % % % dn e
ural.......c..e.. Used For:
Regular............ ] g % YES oo = HaNdS c.ovoveveerree O O
Dandruff ....... E He MO ] D O =
Other Medicated NONE v e eeeeeereeeseenes % Rest of Body....... (I -
O
HAIR PERSONACERAEE 35 ] PERSONALLY USE
Tm” ---------------------------------- FACIAL T'n
coromoners N B ot N =7 22" [
L B ]
YES oo C] T YES oo ]
NO .o ] - HAIRSTYLING PERSONALLY USE NO oo, ]
I;\l%ne ............................... = GELS Most  Others NOTIG e %
S O S
35 correreeerieaeneeseesreeeeee EII Kinds: 35 e J
67 o = Anti-Frizz............. (] [ - TR CJ
?‘1‘3 -------------------------------- - Creams ............... % % R S EI
--------------------------------- MU e, 15 eereeeeeereeeereesre e
Pomades............. 1] ]
PERSONALLY USE
con HAIR £rS| o oven ShING oevvvvresrronn, ] O FACIAL | TERSOMALLYUSE
DITION Ofen  Somesmes Straightening........ 1 [ MOISTURIZERS | Most _Oters
Kinds WaxXeS ..o 1 [
: _ Types:
L Y N Ry B — Cream ............... I -
eave-In.............. [ HAIRCOLOURING T LOtION «eereeeeereenen 1]
Intensive Treatment E [ PRODUCTS IR Gel oo O &=
Hot Ol cevveeeee. | Other ....coveveeane. I
Clarifying............. ] YES oo, 4 >
Colour Retention. L] [ NOwll = How Used:
Other ..o ] 12 O Anti-Wrinkle/
3:4 .................................. Ej Antl-Aglng """""" % %
.................................. Exfoliating evereaens
IRSPRAYS -
HAIRS 36 .................................. % Eye Cream ........ O]
L PP MOiStUriZing ...... D %
Night Cream.........
YES coooreeeeereree. = PERSONALLY USE St?:screen ........... J O
NO oo, | HAIR SALON [N, Under Make-up ... [
NONE oo eeeaen ] SMontw _SHiese
1o e D YES oo, D ACNE PERSONALLYUSE
g-g ---------------------------------- % (TG YO | proDUCTS [IIETRR :i;i
8:10. ................................. D Hair services:
P ] HAITCUL ... eveeeeeeeeeeeeeeeenenes ] YES oo, ]
""""""""""""""""" oo LT EO—— ] N7o U B
S 171137 [N . NONE cerveereeeeeeeee e eeeeeene [
1-2 e enenan ]
35 e ]
(2R TR C
10-18 oo ]
1 7 SO ]
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MENS AFTERSHAVE
LOTION & COLOGNE

MEN'S AFTERSHAVE
LOTION & COLOGNE Most

Types:

After Shave Splash ]
After Shave Lotion
After Shave Gel..
Cologne................
Eau de Toilettte ... ] [ ]

RAZORS/
SHAVERS

RAZORS/ | TErsonALYUsE
SHAVERS Most  Others
Kinds:

Electric Shaver...C_1 [
Disposable Razor[] [ ]
Permn. Razor with

Replacement blade (] [

>
RSONALL PERSONALLY USE 542-80
SHAVING |l e Times ‘
CREAMSIGELS Iior S <o} REMEDIES  [1A-roRios
YES oo ] YES oo ]
N[0 JUR ] NO oo [
NONE e ] NONE e ]
1 5~ T ] L 5~ ]
K T ] 35 e |
- ] X U ]
2 [0 25 V- SO ] 1[0 25 - S ]
L LT SR ] 154 e eeen ]
CREAMS/GEL o'M?;: Others REMEDIES Most _Others
Types: Kinds:
Cream/Foam ... ] [] Spray ..o, I O
Gel ..o, ] Lozenges ............ [ I
S0ap......oereeren. CJ
PERSONALLY USE
PERSONALLY USE NASAL SPRAYS [ERIRENRCL
coucHDROPS [IEERTUS SMonths  300ays
8Months  30Days
YES oo ]
YES o ] [0 JU J
NO oo ] NON.....evumreererrrenrienens ]
NONE e ] L 5 2 ]
- ] 35 e ]
35 e er s ] - ]
- | 10-14 oo |
1[0 55 V- SO L] L LT S ]
154 e ]
o YUSE PERSONALLY LISE
Times
T T o.”°.:,.' 's"’“‘“mn EvEDRoPs LS =
Used For: YES ..o, ]
Allergy ................ O J N0 J ]
Cough.................. 1 NONE ..o [
Sore Throat ......... J ] 12 e —
Stutfy Nose......... ] 36 e ]
Other .......oo........ J - =]
10-14 oo, ]
PERSONALLY USE 154 e, J
Times
t Past
6Months 30 Days = NIISE
YES ..o ] EYE DROPS Most  Others
NO oo, ] Ohen
NONE e ] Used For:
2 oot et ] Artificial Tears ... ] [
35 e ] Dry Eyes............. ]
(2K I ] Itchy Eyes .......... ]
10-14 oo, ] Red Eyes ........... ] [J
=T S 3 Tired Eyes .......... c O
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PERSONALLY USE
PAIN RELIEVING Times
RUBS evnia  3bays
YES oo ]
N[0 S 1]
NONE cvoeeereeeeeeeerreeeeereneees ]
I N ]
35 e ]
- SO ]
1014 oo ]
1= 1]
PERSONALLY USE
PAIN RELIEVING
RUBS Most _Others
Used For:
Arthritis/
Rheumatism ....... ]

]

Backaches.......... ]

Muscle Aches/Pain ] [_]

Occupational

Related Injury ..... ]
]
1

FIRST AID
CREAMS
CINTMENTS

HEADACHE PERSONALLY USE
REMEDIES & PAN
RELIEVERS Most _ Others
-non prescription-

Types:
Caplets ................ ] [
Capsules............. ] O
Gel Caps............. 1 O
Tablets................. ]
Kinds:
With Codeine ....... ] &
Without Codeine.. (] []

PAIN RELIEVERS
FOR ARTHRITIS!
RHEUMATISM

PAIM RELIEVERS
FORBACKACHES

PAIN RELIEVERS
FORHEADACHE

PAIN RELIEVERS
FORMUSCLE
& BODY PAIN

PERSONALLY USE

Times
Past Past
6 honths 30 Days

MNOMN-PRES
PRODUC
PREVER
ATTACKSS

DAY ....ooeovereerreaeeeneerenns ]
Every Other Day............ ]
Once A Week ................ ]
Less Often .......cccueeenne. ]
CO LD PEMALLY:,S“E”
REMEDIES em:m 30?5;:
YES v ]
N[0 J ]
NONE ceoeevereeeeereeeeeeeeeeeeenens ]
1 ]
35 eeeeeeeeesee e eereras ]
69 oo ]
10-18 oo ]
L = OO [
PERSONALLY USE
ALLERGY AND el
SINUS REMEDIES Past Past
6 Months 30 Days
YES oo, ]
(N[0 J ]
NONC «eeeerreeeeerereessariaes ]
1 ]
35 e ]
X ]
10-14 oo ]
L -3 U rUUUUOUON [
PERSONALLY USE
ALLERGY AND
SNUSREMEDEES | Most _Otes
Used For:

SLEEPING
TABLETS
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PERSONAL CARE, HEALTH AND BEAUTY AIDS

UPSET "E"SO"“U-V:SE PERSONALLY USE
mes
A om. Jfmn| | LAXATIVES | e omen
Y(E)S .................... E Kinds:
N ....................... Natural Bu'k Fibre . D D
!I\J%ne ............................... % PillS weeeoeeeenn | E
715 |
16-29 oo |
S04 e ]
UPSET PERSONALLY USE DIARRHEA
gTE?JngII;ICESH o _onae REMEDIES
Used For: YES oo ]
Heartburn ........... J . NO oo, ]
Calcium NONE .....oveeverrrrnerne, ]
Supplement.......... J I S |
Acid Indigestion..[_] [_] XS
Gas/Bloating ....... ] R R
Upset Stomach..[] [] '
aNTdLseae . HEMORRHOID [ i
MOTIONSICKNESS Times REMEDIES [N
REMEDIES [Tt Ve
YES oo [
mgs -------------------- g NO oo |
"""""""""""" 3 NONE e L
NON@ ....ooviiiiiis =i 1-2 e, ([
;g ---------------------------------- =i 35 e %
T ——— - T
610 . = *
L I I RNt e ATTTSE
ADHESIVE i
ANTENAUSEANT [ PERSONALLY uSE BANDAGES [N W)
REMEDIES S S B
YES oo,
Used For S =
General Nausea..[_] [ None )
F|u Nausea ......... D 1-2 ............................... D
Motion Slckness . D D 3-5 .................................. D
Morning Sickness - e =
Other .................. D ..................................
1014 oo, ]
L [T S [
PERSONALLY USE
LAXATIVES pay TS Types:
L PIASHC ........ooerrerrrrann, ]
YES J Clear.....ooweeeeeeen, ]
NO J Medicated ...................... ]
"""""""""""" - Flexible (cloth) ............... ]
!I‘J%ne ............................... D Decorated .......ooovvnveeninn. D
35 i ]
(X N ]
10-14 oo, ]
L [T [

YES oo, J
NO e ]
Reasons:
Blood Sugar Level ......... [ ]
Cholesterol Level........... (]
Lactose Intolerance.......
Maintain Weight ............ (]
Physical Fitness............
Regularity ..................... [
Salt Restriction .............. [ ]
Weight LOSS .......o......... ]
Treatment(s):
Diet PillS ..o, |
EXErCiSe ..ocvvveeeereeeerennn. ]
Lactose Intolerance
Medication ..................
Meat Replacements ...... ]
Monitor Diet ............... ]
NUtFitionist...........o.......... [

10](; 1-1 O

VITAMING, MINERALS
HERBAL
SUPPLEMENTS

1 Per Day ......cccoeveevernnen

2PerDay ..o ]
3106 PerDay................ ]
7 or More Per Day ......... 1]
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PERSONAL CARE, HEALTH AND BEAUTY AIDS

SUPPLEMENTS

VITAMINS, MINERALS | PERSONALLY USE
HERBAL

Use

Vitamins and Minerals:

Multi Vitamin ................
Vitamin AorD .............
B Vitamins ......ccccceeeeenne
Vitamin C.......oceeevvenneee
Vitamin E .....ccoeeveeennnnnn
Folic Acid.....ceeeeeeeeeeee
Calcium Magnesium....
Calcium......coeeeeevvenennees

Glucosamine or

Chondrotin Sulfate ...
Coenzyme Q10............
[ {0} o J

Herbal Supplements:

Saw Palmetto ..............
Evening Primrose Oil ....
Ginkgo Biloba ..............
Echinacea.......ccccceeuuuneee
Ginseng.......ccceeeeeeecenn
Don Quai .......cccveeeennenes
Kava Kava...................
St. John's Wort ............
Garlic ....eevvveeeeneeeenineene
Flax Seed Oil...............
Lecithin/Omega ...........
Chamomile........ccee......

HEALTH CARE

Types:

Acupuncturist ..... ]
Aromatherapy .....
Chiropractor ........ (]
Cosmetic Surgeon []
Homeopathy ....... (]
Massage Therapy ]
Naturopathy ........ (]
Osteopath............ (]
Physiotherapist... ]

Private Clinic/
Hospital in Canada
not paid for by
Prov. health care .

Private Clinic/
Hospital in USA
paid for by Prov.
health care........

Private Clinic/
Hospital in USA
not paid for by
Prov. health care .

IR RRNEEE

i

i

YOU PERSONALLY

HOME HEALTH
CAREPRODUCTS e
Hearing Aid .....cc.co.euen.... ]
Prosthetic Device .......... ]

Supports And Braces ... ]
WAIKET .ceovrveeeeeereereriaens ]
Wheelchair ...........cc........ ]

PERSON,
INCONTINENCE
PRODUCTS

CONTRACEPTIVES
COMNDOMS

SUNTAN AND Reiiianb sl
SUNSCREEN
PRODUCTS

Past Number of
12Months  Containers

SUNTAN AND
SUNSCREEN Most _ Others

Kinds:

Suntan Oil ........... 1 g
Sunscreen........... 1 CJ
Self Tanner .......... [ I
Types:

SPF 1-14............. ] &
SPF 15 e ]
SPF 16-35........... O
SPF 35+ ............. ]

PERSONALLY BOUGHT

544-01

Past  Numberof
12 Months Containers

YES wooeeeeecerennn ]

Y7o Y 1
5 2SO ]
35 oo ]
B9 oo ]
1014 oo, ]
8 T SRR ]
PERFUME AND =TT+
COLOGNE GIFTS FOR
Women Men
None ............... 1]
$1-9 o 1
$10-19 ............ 101
$20-49 ............ CI1C1C]
$50-99 ............ O3

Questionnaire — Page 64




BBM Survey Calgary 2000-2001

COSMETICS, WOMEN'S PRODUCTS—WOMEN ONLY

AMOUNT SPENT PERSONALLY USE PERSONALLY USE 544-40
LIPSTICK D MASCARA pasy Mo
npast LIPLINERIGLOSS I} 6Months  7Days
NONE ..o eeeren 1 YES oo [ YES oo ]
$14 o, ] NO...oovverene ] [NTo JOO ]
S e CJ Number of Times: NON ..veeereeee e [
$10-19 oo ] NONE e eeeerresrere s - I =
T R ] 12 oo = 35 coooerrseerenreerreen O
$50-99 ...oocvvorrrerrerrren. ] <3S ] - ]
SO0 (- D = 10414 oooeooeesseesseo ]
10-14 oo % L [T S ]
FOUNDATION 154 e BERSONANIVIUSE
MAKE-UP GPM::M 7% Types Used: MASCARA e
LipStCK .evverrrcrerencranen. ] Oflen_ Someéimes
YES .................... D Lip G|OSS ........................ D Types:
NO ..ot ] Lipliner/Pencil ................ ] Regular-.............. ] [
Waterproof.......... [ I
MAIL CARE PERSONALLY USE
PRODUCTS & R
POLISH SMonths 7 0eys
YES oo, ]
FOUNDATION NONE .....cveeveereeeareessenees ] NO...coovrrrrrnnrennne ]
MAKE-UP GM':: sO!hqm ) 7~ R [:] Number of Times:
K YRR ] None ]
Types: (- U ] Qup ]
Cream ... ] 3 10-14 oo ] 3.5 ]
Liquid .................. (I 104 s ] P SO
Cream/Powder O PERSONALLY USE 10-14 ]
Compact ... /[ [reeomamvuse | 10
Powder Compast ] [ EYE SHADOW ot _avan 154 coeeeeerereeeneeriseserinens (.
Stick Foundation ] Types Used:
Types: Basecoat.............co....... C]
Crayon/Pencil ... ] [ PONSH .o C]
Cream ................. 1 Od Strengthener/Hardener .. (]
Powder .............. 1 3 TopCoat .......eveeeeeerennens ]
REMOVET ..o, C_]
T UBE False Nails .................... ]
EYE LINER . TP’::?
6Months 7 Days PERFUME & PERSONALLY USE
COLOGNE Thnes
M= - For wouen [T e
NONE ..o ] {E S pu——— ]
12 oo ] REOTE——— .
85 s teeiesresesins ] L - ]
X ST ] B5 e L]
1[0 35 V- SRR ] L2 S ]
L [T S ] 10-14 oo, ]
= e L L7 ]
EYE LINER Most  Others PERFUMEE& PERSONALLY USE
FORWOMEN | m someumes
Types:
Cake....coveeerenen. ] CJ Types:
Liquid ...coverernenn. 1] CJ After Bath Splash[_] []
Pen (Felt Tip) ......] [ Body Spray ......... [ I
PenCil .......cuenee. [ Cologne............... 1 CJ
Eau de Toilette ....[ ] []
Perfume............. ] .

EE EINE BN BN IS §EE s Questionnaire — Page 65




BBM Survey Calgary 2000-2001

COSMETICS, WOMEN'S PRODUCTS—WOMEN ONLY

MRV el ] PERSONALLY USE

PERSOMALLY USE

PERSONALLY USE
Number
Past Past
6 Months 30 Days
YES oo ]
NO oo ]
NONE oo ]
) I~ O ]
35 e eeeeeenenen ]
[ TR [
10-14 oo, C]
L [ S ]
PERSONALLY USE
PANTILINERS | ...  ones
Most :
Types:
Deodorart/Scerted.. L] [
Unscented........... ]
INHOME |l
PREGNANCY Times
TEST 12 Wonins 12 Mooihe
YES oo ]
NO oo ]
NONE oo ]
L I ]
35 e ]
(ST ]

PRE-MENSTRUAL PEWV;’SE
mes
OR PERIOD PARN i |

REMEDIES 6 Months 30 Days

DEODORANT |
SPRAYS/DOUCHES BRIV TR s
YES .o ]

NO ..oovvveeeernn. ]
L - 2 ]
35 et ]
(X T ]
10-14 oo ]
L LT S ]
Kinds:
Feminine Hygiene:
SPrays .....cccooeeeevereererenne ]
DOUCheS .....eeeeereeeann. ]
PERSONALLY USE
Mumbsar
Past Past
6 Months 30 Days
YES oo ]
N0 ST [
L 5~ ]
35 e ]
L2 ]
10-18 oo, ]
L -7 SR 1
PERSONALLY USE
TAMPONS e
st ;
Applicator:
PlastiC ..o 1 [
Cardboard ........... ] 3
No Applicator ....1 [
SANITARY  [iaasiaiied
NAPKINS Past Past
6 Months 30 Days
YES oo ]
o SO ]
NON wveeeeeeeeeeeeeer e [
L 5~ ]
35 e ]
SR TR L]
10-14 <o ]
L LT S [
PERSONALLY USE
SANITARY

NAPKINS | Most omen
Types:

Deodorant/Scented L1 [
Unscented........... ]
Kinds:

Belted Napkins ... ] [
Minipads ............. ] O
Maxi-Pads ........... [

= =0 S Ofan

Used For:
Backaches.......... ] &
Bloating............... ]
Cramps ............... ]
Food Cravings ...] [
Headaches.......... ]
Mood Swing/

Irritability .......... .

MENOPAUSE Times
REMEDIES  [ac NN
YES oo ]
N[0 JO ]
NON ..o ]
) T ]
[ [
10-18 oo, C]
1529 oo ]
Ko TSV 1]
MENOPAUSE | PERSONALLYUSE
REMEDIES Most _Others
Often  Sometimes
Types:
Patches............. 1 ]
(][ 1 CJ
Others ... ]
Kinds:
Nat./Herbal Prod. ] [
other ... O
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FOODS/BEVERAGES USED IN YOUR HOUSEHOLD — ALL RESPONDENTS

USED IN HOUSEHOLD

Past pPast
6 Months 7 Days
YES oo, CJ
NO oo, CJ
Number of Loaves:
[\V{0) 2 7= R
Lessthan 1.......ccccooo.... ]
| I R — CJ
- A ]
£ 2 RN 1]
USED IN HOUSEHOLD
Past Past
6 Months 7 Days
YES oo, ]
N[ S ]
Number
NONE ceeverereeeereeeeeeeeeeees ]
. I R ]
L ]
104 e 1]
USED IN HOUSEHOLD
PIZZA SHELLS/
CRUSTS 6Monns 30 Days
YES oo, ]
(N S ]
Number of Packages:
NONE .....ovvevviieecereeenene
Lessthan 1 .................... ]
L 1 S — ]
Bed e, ]
LT SRt ]

1= =Tel321:\ (= » J USED IN HOUSEHOLD
JGH Past Past

PRODUCTS 6Months 30 Days
YES oo, ]
N[0 J ]
Number of Packages:
NONE ..o eeeeseeernn CJ
1 ]
DR sousiisssssssss TR T ]

USED IN HOUSEHOLD

Past Past

6Months 30 Days

YES oo, ]

N0 S ]
Number of Dozen:

NONE v eeeeeereeeeeereeerene 1
Lessthan 1 ...........c....... ]
D ——— ]
' N —— ]
O 88 S BT o 655 0 S S ]

USED IN HOUSEHOLD
Past Past
6Months 7 Days

USED IN HOUSEHOLD

BUTTE R Most Others

Often  Sometimes|

YES oo, [

NO oo, ]
Number of Litres:

NOME c.eeeeeteeeeeeeeeeeeeeriaes CJ
Lessthan 1.........ccc....... ]
1 e S e O, CJ
B9 .. ]
1O+ s ]
Forms:

Buttermilk «.oooovevveeeeenn L]
Filtered ........oevvvevvnriinnnnns ]
Lactose Reduced........... ]
Regular........ccccoeveeeeen.. ]
Kinds: -
Skimmed.......ccceiiiriennns -
b T S T = SR L
2% et ]
Whole (Homo) ................ ]
Chocolate (ready to drink) L_|
Half & Half Cream ......... L
15/18% Table Cream ..... L
35% Whipping Cream .... (]

USED IN HOUSEHOLD

MARGARINE [N

6 Months 30 Days

USED IN HOUSEHOLD

MARGARINE Most  Others
Often  Sometimes

Types:
Regular................ J
Heart Healthy ....[] [
Light oo, 1 O
Unsalted.............. ] 1
Flavoured ............ . =
USED N HOUSEHOLD
Past Past
6 Months 30 Days
YES oo CJ
NO ..o, ]
Number of Pounds:
NONE ceeeee e ]
Less than 1 ..c.oceeveeeee.. ]
]
23 e L]
B oot ]

Types:

Regular Salted ... [ []
Regular Unsalted [_] [_]
Light .....ovveveeeene. ]

USED IN HOUSEHOLD

Past Past
6 Months 7 Days
YES oo, ]
N[ S ]
Number of Containers:
NONE c.eeeeeeeeeeeeerereereeeans ]
Lessthan 1 .......ccc.c....... ]
1B oo L]
LS ]
104 oo 1]

USED IN HOUSEHOLD

YOGURT Most Cthers

Often Sometimes

Types:
With Fruit
Pre-Mixed ........ ]
Not Pre-Mixed .. (]
Other Flavour......
Plain/Unflavoured [_]

Container Size:
Children’s Size
(upto 60 Q) .......
Individual Serving
(100-200 g) .......
Large Size

000 oo

ICECREAMN/ USED IN HOUSEHOLD

SHERBET/
FROZEN YOGURT

Past
30 Days

Past
€ Months

YES oo, L]
NO ..o ]
Number of Litres:
NONE e CJ
Less than 1 ...c..ocovvnen. CJ
e — ]
< ]
[ P o T PP TORSE RNy, o ]
Types:
Economy Ice Cream ..... (]
Regular Ice Cream.........
Premium Ice Cream ...... ]
Low Fat/Fat Free ............ ]
Ice MilK «.ooveerean. ]
Sherbet ..o.vveeeeeeeeee. (|
Frozen Yogurt................. ]
Complete Ice Cream
DESSErt .. ]
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FOODS/BEVERAGES USED IN YOUR HOUSEHOLD

USED N HOUSEHOLD

DRY SOUP P Baa
6Months 30 Days

DRY SOUP Mot Otmers
Sometimes

USED N HOUSEHOLD USED IN HOUSEHOLD
READY TOSERVE NATURAL
DIPS h . Fa CHEESE | Mou _Omen
YES wooeveeeeennn ] Forms:
Yo S ] Chunk/Block ....... ]
Number of Containers: Individual Portion
NONG ..eoeereeeeeeeeereeeeeeenns Within Wax .......... ] E
) [ CJ Shredded.............
I1._925 S ) Stick/String......... ] CJ
I Y Triangular
T Individual Pieces 1 []
USED IN HOUSEHOLD)| Kinds: _
READY TO SERVE Blue Cheese ....... 1
DPs Shen  Someame 1T S [ ]
Types BHE oo, [ ] [
. Cheddar............... [ ] [
Salsa.......o....... ] . Colby oo 1
Sour cream base L1 [ ] Edam ................. ] [
Cream cheese Fota ..o, 1 [
base.................. O Gouda ................ ] [
Other .....ocoeeune.. 43 Havarti ... ] [
Mozzarella .......... L L]
USED IN HOUSEHOLD) Pamesan/Fomano L L_J
PROCESSED SWISS .oververenee. (1 [
CHEESE SMonns 3008y Cheese Blends ...[_] [ ]
Other......ccoveeeeenee ]
YES .o, ]
7o JONMIRRS ] —
Number of Kilograms: - gl
[\ o o U= S 6Months 30 Days
Less than 1 .oeeeeeeeeeeneee. ]
R ] YES oo ]
K S ] [ T ]
LT SO ] Number of Boxes:
USED N HOUSEHOLD [\V[o] o1 OO D
PROCESSED Less than 1 ......c.ceeuenn.. ]
CHEESE e L I S ]
- - S E
orms: 1S
Chunk/Loaf ........ (I T Y —_
Individually
Wrapped Slices..(1 [] LT
Stick/String ......... — O CRACKERS Most  Others
Other ... ] )
Types:
Cheese............... ] 3
NCAJEEHS%L Crisp Blend ......... ]
Graham ............ ] .
Oat/Oat Bran ....._1] [
Saltines................ ] CJ
Wheat/Rye .......... [
Other ... ]
NONE ...oeeeeeiereeeeeene
Less than 1 .....cceceen.... 1
L 5 2 ]
5 S L]
T SR ]

Often
Types:
Regular (Cooked) 1 [
Instant:
Single Serve ... 1 [
Family Size....... ]
Inacup.......... ]
Used:
As a meal ........... |
For soup............... ]
In a recipe............ ] .
Where Eaten:
HOME oo ]
Office/work ......... 1 CJ
(0]137-) 1 .3
N HOUSEHOLD
CONDENSED
soupP sMotkhs 30 Bays
YES e, ]
o J ]
Number of Occassions:
NONE ..o ]
L - SO ]
L R ]
104 e ]
Kinds:
ChOWdersS .......eeeevereeenan. ]
Chicken Noodle ............. ]
Cream of Mushroom......
Tomato ..cceeeveeeveenereeennnnnes
Vegetable ....................... ]
Other ..o ]
USED M HOUSEHOLD
READY TO SERVE
S0UPS 63;:’\8 J)Pg:;!
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FOODS/BEVERAGES USED IN YOUR HOUSEHOLD

Past Past
6Months 30 Days
YES oo ]
N0 T ]
Number of Packages:
NONE ..ottt
Less than 1 .................... ]
L - SO ]
& - ]
B4 e ]
USED IN HOUSEHOLD
CANNED
PASTA ey P
YES oo ]
NO oo ]
Number of Cans:
NONE .t ]
Less than 1 .....c.ceeene..... C ]
L 7. S ]
L R ]
104 e ]
IN HOUSEHOLD/
PACKAGED
PASTA OPM:;“ 30",5‘:;,

PACKAGED

PASTA Most _Ober
Kinds:
Fresh ....oooeeeeeenn. ] 3
Frozen ................. [ I
DIY oo N O

USED iH HOUSEHOLD

FLAVOURED
PASTAMNOODLES
& SAUCES

Fasl Past
6 Mantha 30 Days

PASTA
SAUCE OPM::M 30”3;;,
YES oo, ]
NO oo ]
Number of Containers:
NONE. ...
Less than 1 .....eecveeeenne... [
L I T ]
LK R ]
104 e ]
Kinds:
Spaghetti..........ccooeeuua... =]
Cream ........coeevverrereenn. 1
HEM oo Cl]
Other e, 1
USED IN HOUSEHOLD
FROZEN POTATO
PRODUCTS Past _Past
6 Months 30 Days
YES oo L]
o T ]
Number of Packages:
NONE......cerrreecereeeernnnnee,
Less than 1 .................... ]
L - O L]
K S L
3 OO N ]
Types:
French Fried Potatoes ... [_]
Other Potatoes .............. 1

USED IN HOUSEMOLD

FROZEN
VEGETABLES g

Past Past

Months 30 Days
YES oo ]
N[ TR ]
Number of Packages:
NONE ...coeeneeeirccererer e,
Less than 1 ................... ]
12 et ]
K ST ]
54 i, ]
PIZZA Past Past
8Months 30 Days
YES oo ]
NO e ]
Number of Packages:
NONE <. ]
L 5~ ]
R S L
3 N [

FROZEN |

MAIN COURSES - 30"3';.;'

FROZEN
MAINCOURSES | Most  Otens

FROZEN USED IN HOUSEHOLD
HOTSNACKS Past Past

e, burrites, pires pops TV LR VRS

.................... ]
....................... ]
Number of Packages:
NONE -.eeeeeeereeeeeeererreen 1
) 5~ 2O ]
K S CJ
< 3 USRI 1
Fl SH USED IN HOUSEHOLD
& SEAFOOD : Pasm 30"3:'”
YES oo ]
N[ ]
Number of Kilograms:
NONE....ccoveereereecceeeeeee
Less than 1 .................... ]
18 oo ]
L B ]
104 e, ]
CHICKEN e s
& TURKEY Past Past
6 Months 30 Days
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FOODS/BEVERAGES USED IN YOUR HOUSEHOLD

USED IN HOUSEHOLD:

Past Past
6 Months 30 Days
YES oo, ]
o T =il
Number of Times Served:
NORC .o 1
1B oo ]
e T ]
10°19 oo ]
204 coiiieieeeeeee e ]
USED IN HOUSEHOLD
OTHER
MEAT Past Past
6 Months 30 Days
YES oo ]
NO ..o, ]
Kinds
Ham oo L]
Lamb ....coovviviieeereecvenens L]
| ={0] (, VPR ———————— ]
Veal ..o, ]
USED IN HOUSEHOLD
BACON Past Past
6 Months 30 Days
YES oo, [
[N[o ]
Number of Kilograms:
NONE ...,
Less than 1 .ceeeeverenne.. L]
L I SO L]
e ]
104 oo ]

USED IN HOUSEHOLD
WEINERS
(HOT DOGS)

Past Past

USED IN HOUSEHOLD

Past Past
6Months 30 Days
YES oo, ]
NO oo, ]
Number of Kilograms:
Less than 1........cccoeeeene. -
Tod o ||
599 e |
10 0r MOre....ceveevenennnnns L
Forms: -
Packaged ........ccccoceevninn. L
Fresh Cut ...ccccoeuvvveeeennn.. L
USED IN HOUSEHOLD
Past Past
6 Months 30 Days
YES coooeeeeeenn. ]
NO oo, ]
Number of Jars/Bottles:
NONE ...oeiieeeeiieeieeeeiienns
Less than 1 ....coccveevene.. [
192 et ]
S ]
15X SIS (.

USED N HOUSEHOLD

M USTA RD Most Others
Often S :

6Months 30 Days

YES oo, ]

[N ]
Number of Packages:

None .......o.ovvveveeeeeeeeees

Less than 1 .....ococceeevenne L]
1 R ]
K ST ]
LT PPN 1]

Types:
077611 F ] CJ
Honey.................. J ]
HOt oo, ] £
Yellow ...oveeeen. L1 [
Other .coeeeeeeenn. ) .
USED N HOUSEHOLD
Past Past
6 Months 30 Days
YES oo, ]
N0 ]
Number of Bottles:
NONE...oooiriieeeeeerrieee e
Less than 1 .....ccoeeeeeevennne ]
[ R ———— L]
B e L]
L2 PO ON ]

BCTTLED USED IN HOUSEHOLD'
BARBECUE Past Past
SAUCES 6Months 3 Months
YES oo, ]
N[0 J ]
Number of Bottles:
[\ [o] 4 1= 3RS
Lessthan 1.....cccooevveennne. L]
I ———— ]
< P —— L1
LS (]
BOTTLED USED IN HOUSEHOLD
SEASONING past past
SAUCES 6Months 3 Months.
YES oo =]
N0 T ]
Number of Bottles:
NONE....oiiveeereieerecceenns 1
Less than 1 ..ooeveeeevenn. L]
12 e [
L SO ]
B e 1
BOTI'LED USED N HOUSEHOLD

SEASONING o e

SAUCES Oftlen  Sometimes;
Types:
Chili Sauce ......... ] CJ
Horseradish.......... L]
Hot Sauces ......... L]
Marinade ............. CJ
Seafood Cocktail [_J [_]
Soy Sauce........... ]
Tartar Sauce ....... L]
Teriyaki Sauce .... ]
Other ..oeeveeenn. ]

USED IN HOUSEHOLD

WORCESTERSHIRE

SAUCE ngns:ns 3h4pdarilns
YES oo, (]
N[0 ]
Number of Bottles:
NONE ...t iennns C]
Less than 1 ..c.ceeeveenene. 2
S — ]
-+ S — ]
SRS L]
B oo eaenas ]
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FOODS/BEVERAGES USED IN YOUR HOUSEHOLD

USED IN HOUSEHOLD

Past Past
8 Months 30 Days
YES oo ]
N[ SO ]
Number of Bottles:
NONE....ceverrveierecr e
Less than 1.................... [
RO ]
- 2 ]
TR ]
O ]
SALADOR  |aui
COOKING QIL Past Past
8Months 3 Months
YES oo ]
N[0 J [
Number of Litres:
[\V[0] o 1 S
Less than 1 .................... [
I~ R ]
& 3 ]
LT [
Kinds:
Vegetable ....................... ]
OlIVE oo ]

MAYONBAISE
& MAYONMNAISE TYPE
SALAD DRESSING

& MAYONNAISE TYPE
SALADDRESSING | &emi Omern
Types:

Reduced Calorie .[ ] [
Reduced Fat ....... I O
Regular................ .

USED IN HOUSEHOLD

USED IN HOUSEHOLD

SALAD ORANGE
DRESSING [N ST JUICE  [fneriiit
YES ..o ] YES oo ]
NO...coorverrenrrnene ] [ J (|
Number of Bottles/Packages: Number of Glasses:
NON oeeeeeeeeeeeeeeeeeinesnesnns D [\ o] [ 2O D
Lessthan 1 ...cccoveevevenennn, D 14 e, D
12 eereeeeeeeeeeeeeeeeeeeesenenennn = L -
S ] (1o J— -
Bt e reeeeenes e (. 2T -
USEDI USED IN HOUSEHOLD
SALAD HousERolt ORANGEJUICE | /s Omens
DRESSING s C e Ofen  Sometimes
Types: Forms
Low Calorie/Light C 1 [ ST — I I
Low Fat ............... ] £l Liquid ready to serve:
No Fat/Cholesterol L] [ Refrigerated ..... [ ] []

Regular................ I I
USED IN HOUSEHOLD
Past Past
6 Months 30 Days
YES oo, ]
NO ..o ]
Kinds:
APPIES ... ]
Bananas............oveevvene. [
Grapes ........ccooeeevevrnns ]
Grapeftuit ....................... ]
Oranges ........ccceceeemrnnns ]
Pears.....ccoocevreeemeeeerernnes ]
(01117:) T —
VEGETABLES Past Past
6 Months 30 Days
YES oo, ]
N[0 J ]
Kinds:
Carrots ..oooeeeevevereeeereeann ]
Colery.....urerererrans ]
LENUCE «.veveeeeeeeerrerennn. [
Potatoes.........ccceveveeunnan. 1
Other weeeeeereeeeeeeereern 4
Types:
Organic .......ooveevvervcenn ]
Regular.........cocoeeueveeenns 1]

Non-Refrigerated [

YES oo [

N0 JO I
Number of Glasses:

NON ceeeeeeeeeeeeereeesennns [
I [
LX< ]
L 10 7 S, [
POWDERED o
FRUIT DRINK s}
YES oo ]

N[0 JO ]
Number of Glasses:

NON ceeeeeeeeeeereeesenns ]
L . SRS 1
LX< 1
8 10 2 ]

USED IN HOUSEHOLD
WHOLE

COFFEE BEANS [IFc- NN
YES oo ]

NO oo ]

Less than 1/2................. 1
12 eeeeeeeeeeeeeeeeeseeens ]
T oo eeas e 1
- 2 ]
St s ]
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FOODS/BEVERAGES USED IN YOUR HOUSEHOLD

USED IN HOUSEHOLD 547-40
Past Past
6 Months 30 Days
YES oo, 1]
NO oo, ]
Number of Kilograms:
None.........oooevvereei,
Less than 1/2 ................. L]
12 e ]
T e 1]
T ]
Bt s ]
USED IN HOUSEHOLD
SPECIALTY

COFFEES [N Nt

6 Months 30 Days

YES wooooiiee, CJ
NO ..oveeernn. ]
Number of Occassions:
NONE ..., 1
T S E—— ]
L R L]
1O s o SRS i |
USED IN KOUSEHOLD
SPECIALTY

COFFEES | Mest _Overs
Types:
Flavoured ............ 1 1
Cappuccino.......... J CJ
Espresso............. ] CJ
Latte/Café au LaitL_J] [_]
Other Specialty ... (.
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HOUSEHOLD PRODUCTS

USED IN HOUSEHOLD| USED IN HOUSEHOLD| USED IN HOUSEHOLD 547-80

TOILET PLASTIC DRAIN W

PAPER N FREEZERBAGS [T S CLEANERS e
YES oo, ] YES oo, ] YES oo ]
N0 J ] NO oo ] NO oo ]
Number of Rolls: Number of Bags: Number of Times:
NONE ..o ] NONE v ] 1B oo ]
Less than 1 ..c.occeveeeeenne. ] 1 ] L SO ]
L 1. SR ] B8 oo, CJ 104 e ]
LS S ] < TR ]
104 e ] USED IN HOUSEHOLD

e v DISHWASHING
USED W HOUSEROD PLASTIC TYPE - LIQUID oty 7o
KITCHEN WRAP 6::&3 7%::;3
shooths 50 B YES oo, ]
YES oo, . N0 Y =
YES .o ] ([0 SO ] Number of Times:
NO ..o ] Number of Times: L I SO
Number of Boxes: NONE ..o 1 L T L]
NONE .o I U ] 1020 oo ]
Lessthan 1 .....cccovveeeneeees L] 59 e L] 2 I Rt 1
12 e % 104 oo niceesieeeenes (- Types:
-4 3
4 Ultra/Concentrate........... ]
REQUIAT ........oeorererrrrans ]

AUTOMATIC |t
DISHWASHER [ Past
DETERGENT KIS

TOWELS . :I)Plgas;s

YES oo, ]
N0 I ]
Number of Dish Loads:
NON@ et eeeeeeeeeeeesrnen CJ
VB oo, %
S Lo ] IN BOWL USED IN HOUSEHOLD) 59
S —— ] TOILET Past8 O -
I CLEANERS Months D"\UTO’: s“H“é’n S N HOUSEROLD
GARBAGE YES oo ] DETERGENT s
BAGS b s 3002ys NO oo [ Types:
YES woo. - R e POWer ............. 0 O
.......... 1-2 [:] ey
No “““““““ D ---------------------------------- quuld/Ge' “““““““ B D
"""""" 38 oo Tablets O O
Number of Bags: T RS 1 TS
NONG .o ] Use Rinse Agents:
1B e ] YR 7Yl US55 ™ HOUSEHOLD SOl e, ]
O ] TOILET BOWL bastt Liquid ..eeveerneeeens [ |
10-19 oo, ] CLEANERS Months
- R — 1
=1 T ]
N[0 T 1
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HOUSEHOLD PRODUCTS

SCOURING e WINDOW/  |USED N HOUSEHOLD SOAP & USED IN HOUSEHOLD
CLEANSERS NN GLASS Most  Omers DETERGENTS -
6Months 7 Days CLEANERS Often  Sometimes -FINE FABRICS- LG 7 Days
YES oo, ] 4 Where Used: YES oo ]
NO oo, O] G Windows ............ O Vo ]
Number of Times: Kitchen................. D D Number of Times:
NONE ..o 1 Bathroom ............ N NONB c.-eeeereeeeeserer e ]
b ] Other Areas ......L ] [ ] 12T =
S SR ] - CJ
13 T ———— ] CARPETAND iy Bt e eeeenen ]
RUG CLEANERS Past
ALL PURPOSE EELIEEEET) 8 Months USED N HOUSEHOLD
HOUSEHOLD
cLeancrs IR N e
YES oo, Yy - Number of Containers: YES oo, ]
NO oo ] Less than 1 ......coco.......... L] NO ..o ]
Number of Times: 1o e aans E Number of Washloads:
NONE e, ] 4, = NONE ..o, ]
] B e e« | S ]
K ] X ]
5 S 1] Pt ] USED N HOUSEHOLD 104 oo 1

ALL PURPOSE |USED IN HOUSEHOLD
HOUSEHOLD
CLEANERS Ofen Sometmes

Where Used:

Bathroom ........... 1] CJ
Kitchen ............... ] g
Other Areas ........ 0 .

E[01V;S1 T0 W o J USED N HOUSEHOLD

CLEANERS by s
-SPRAY BOTTLE- 6Months 7 Days

YES ..o ] eg
N0 SO O S

CLEANERS wh
-SPRAY BOTTLE- Often _ Sometimes

Where Used:

Kitchen ................ C1 [
Bathroom ............ L1
Other Areas ........ 1 O

WINDOW/ USED IN HOUSEHOLD

GLASS Past Past
CLEANERS 6 Months 7 Days

CARPET & ROOM [ -
DEODORIZERS LIV i T

USED IN HOUSEHOLL

FABRIC
YES oo, ] SOFTENERS
NO oo, |
Number of Packages:
NONE€...coovvvveeeeeeeriin,
Less than 1........cou........ ]
L - R ]
K S ]
BF ceiiriiiieeeeeere e ]

USED IN HOUSEHOLD|
DETERGENTS .. Bt USED N HOUSEHOLD

-REG. LAUNDRY- [3VtO Sl
Past
YES oo, CJ —
NO ....................... D Amount sPent:
Number of Packages: NOthING ... CJ
NONG ..o, ] $1-9 oo, ]
L - SO ] S - ]
LS 1 $20-49 ..o, CJ
[ R —— ] 310 T S ]
SOAP USED IN HOUSEHOLD

-REG. LAUNDRY- Otten

Types:

Liquid ..., ] CJ
Powder ................ L1 1
Non-Ultra ............. ] [
Concentrate/Ultra (] (]
Water Temperature:

HO oo, ] ]
Warm ..o, ]
COld . —
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BABY/CHILDREN'S

USED IN HOWUSEHOLD

PRODUCTS
BABY

FOODS A
YES oot ]
NO oo ]
Number of Containers:
NONE ...
) SRS
L I
104 e

USED IN HOUSEHOLD,

DIAPERS Past

6 Months

Past

Past
7 Days

NONE .o ereseeene ]
[ L]
10-28 ..o ]
25-89 ..o, ]
504 e 1
USED IN HOUSEHOLD|
DIAPERS | wo  omes
Often
Types:
ClIOth eeeeeeeeeeene 1 CJ
Disposable .......... [ I I
N HOUSEHOLD:
CHILDREN'S
MEDICATION pami3
YES oo 1]
N0 JT ]
Types (Children’s):
Pain Relievers................ ]
Cough Syrup .......cccoeuue. ]
Cold Tablets/Liquids....... (]
Laxatives ........cocoveveeee.. L]
VItamins .....eeeeueeeeeeevecnn ]
Medicated Throat
Lozenges .............c...... ]

Anti-Nauseant/Motion
Sickness Remedies ...

PET FOOD

USED IN HOUSEHOLD

DOG FOOD

-CANNED- Pas Past
7 Days

ISED IN HOUSEHOLD

DOG FOOD [*%°™ Movsenae
-CANNED- Most _Owers

Types:

Premium ............. ] &

Regular ................ ] .

Store Brand......... [

USED IN HOUSEHOLD

DOG FOOD

-PACKAGED DRY- Past Past

6 Months

7 Days

NONE ...eoerreeceeeeeeeas ]
Less than 1 Kg ..cccoeeu.... 1
1.1 Kg - 2KG corverrrrrerreens ]
21kg-4Kg oo, ]
41KG-7KG e, ]
7.1 kg - 10Kg «oecvrernn. ]
10 KG+ oo ]
DOG FOOD | =% ™ Moo

-PACKAGED DRY- | Nost _Omes
Types:

Premium ............. [ .
Regular ............... ] C1
Store Brand......... [ R

CAT FOOD
-CANNED- Past Past
6Months 7 Days
YES oo, ]
XTo JOU ]
Number of Cans:
NONE ervveeeeeeeeeeeeeereneeens .
1ol e nrnns ]
X ]
104 oo e ]
CAT FOOD |0 ™ Houseoe
-CANNED- Most _ Others |
Types:
Premium ............ ] .3
Regular................ 1 [
Store Brand......... ] CJ
CAT FOOD |auiiasten
-PACKAGED DRY- 63::'“ 7";:;’
YES e ]
N[0 Y ]

Less than 500 g.............. L]

501 g - 1 KQvommrrererrennenne

1.1 Kg - 2K covverirrrnnen. ]

2.1Kg-3Kg coerrerrrrrnn. ]

3.1 KG# coeeeeereeneneenseneenanns ]
CAT FOOD | =% MHowserowe

-PACKAGED DRY- | Most

Types:

Premium ............. 1 ]
Regular................ 1] [
Store Brand......... 1 O3
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SHOPPING BEHAVIOUR

» How often does your household usually PURCHASE the following products.

More than Every Every

once a Once 23 Once 3 months Not

week aweek weeks amonth orless atall
POUrable Salad DIESSING ........cc.oveeveveeeeeereeseeseessesessessesesseesseseanes O O 080 O OO O3
Pre-Shredded ChEBSE ............ccoovviveeeeeeieeeeeeeeesesisssssssssesssaenes O O 0O 0O O O3
Packaged Block Cheese (such as cheddar, mozzarella)............ I [ I N A Y N (O
Processed Cheese Spread (such as Cheez Whiz) ..................... OO 0O O .8 .
Grated Parmesan Cheese ..................coveueeeveeueeeerereressensesensennns O O 0O O O O3
CrEAM CREESO .......c..veveeeeereeresersesseesessess e sssssesessasssebassassaessessenas O COOCOOcaOd d
CREESE SICOS ...t esa st sraenas O OO OO O
INSEANE RICE ..evveeereerercereeeeeeseesseesesiesseesesssesseessssessasssssasseseessenns OO OO O
Spoonable Salad Dressing (such as Miracle Whip) .................... OO O O O
Bar-B-QUE SAUCE ........c.eeeeeereereeesineesesssssesseessssesssssasssssssssensenns O O O O O 3
Whipped Dessert TOPPINGS ............cceweeeeriseessensrsersssesseesersenas O OO O O
Powered Gelatins (SUCh as Jell-O) ...........cocouvveeeeverremreerrrennans OO CcO4daod O
Ready-to-Eat Dessert PUdding CUPS ...........c..ccoerverververereneensenns O O O O O
Baking ChiPS OF SQUATES ............ceeeeereereeeeeseesssessesessessssasssessssens O OO O O
Cream Cheese Chip DIPS ........ccovveueueeeeeseeeeieseesenssessens e O CO 0O Cco O O
Instant or cooked Pudding Mix (like Jell-O) ...........c.cceerrrmernnnes [N T N A [ B
MAYONNAISE ......eeceeeesereescesesesessssessassssssssesssessssssssssssssssssesensens O O 0O 0O O .
Coating Mixes (like Shake'n Bake)...........ccccoeeeuereeerrerreersnsenonnes O O CO 0O O .

) What is your regular brand, the brand you buy MOST often.

Other Store Brand

Kraft National Brand (any)

PoOUrable Salad DIESSING .........cc.corvvrveivereeesesreeessaesssessesessessesassens ]
Pre-Shredded ChEBSE .............c.ccevemrvereseeesnesnsssesssessesseasensnessees ([
Packaged Block Cheese (such as cheddar, mozzarella).............. ]
Processed Cheese Spread (such as Cheez Whiz) ....................... ]
Grated Parmesan ChEESE ............o.oveeeusivevriesseessessssessessessssesess ]
CrOAM CRBBSO ....or.eoeeeeree e eeseeseassessassessessessssesssassnsassasssssnsanns ]
CROBSE SICOS ....evereeeeeeeeereeereeesssseessessssessassssssessssassssassasssesssans ]
INSEANE RICE e.veoveeeeerrerieseeerseesesseeeeeesaseaseeseseseasesssssssssssssssassassasses ]
Spoonable Salad Dressing (such as Miracle Whip) .........c.ccc...c.e. (.
Bar-B-QUE SAUCE .........ceceeerieieceeseecrreerseseesessesessssesssssssssssnnes ]
Whipped Dessert TOPPINGS ..........cccc.ewrevreverrmsueeseseseseessssssssessenssens ]
Powdered Gelatins (Such as Jello-O) ..........ccewuveverervecueereereernnes ]
Ready-to-Eat Dessert Pudding Cups ........c.coceevevvvnnennicncnennnnns ]
Baking ChiPS OF SQUATES ..........c.evreemeeemeeernsssensessssssssesessassanses ]
Cream Cheese ChIP DIPS .......ciuiveeeeeeeeesersesesesssssssasessssssssnseenns (.
Instant or cooked Pudding (like Jell-O) ........ccccecerevvrvierccrernnnes ]
MAYONNAISE ..vvveveverrrereeesssssssssssessssssesssssessasssesssesessssssessssnessnens ]
Coating Mixes (like Shake'n Bake)...........ceeereerrueerrreerreecerneanas ]

00000boobooboobbond
00D00b00000o0boLoOd
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A LITTLE BIT ABOUT YOURSELF

) Do you have any children under 3 years of age?

No Yes

(I 3
’» Do you have any of the following pets?
No pets ........... ] ZTTE0 ) Y ]
Cat(s) .............. [:l (1 S —
DOG(S) ..cvvrnennn 3 Other animal(s)............ 3
) What is your marital status?
Single or never married ........ ] Widowed

Married or common law ........ ]
Engaged to be married .........

» In your household, who does most of the grocery shopping?

MYSEIf oo seevceesanen C—
Myself and other member(s)
of household equally .......... C

) In the past 12 months, have you personally used any of the following?

No
Alternative medical treatments ........... ]
Natural medicines............eceeeeevurvecunen. ]
Herbal remedies...........oceeveeeeeeeveeeenenne ]
Vitamin or mineral supplements ......... ]

Separated or divorced

Another member of household

Yes

(.
]
()
(.

.............................

» Which ONE of the following languages do you speak MOST OFTEN in the home?

(Check one only)
Speak most
in the home

English ....cccomininninncccane
French ......cceeveviiiiiiniinnnnns
Chinese ........cccevevvececeanen.
Greek ..oocceeeeeciecircerreeees
Ralian .....cccooeeeciciiiiciiiannennns
Portuguese ..........cccccecuuanne
Spanish .....c.cccoveevecvennnnnns
Japanese .......c..ccceceeveennenn.
Vietnamese.........ccccceeecceneee
Punjabi ............
Hindi .....ccccoocen..e.
Other language
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A LITTLE BIT ABOUT YOURSELF

»Which of the following languages do you speak well enough to conduct a conversation?
(Check all that apply)

Speak well enough to
conduct a conversation

ENGNSH oo, (]
French ........ocoecovcovvveeeens 1]
ChiNeSEe .....c.oeveveereecan, ]
(CTL=11 ST ]
Ralian ........cocoeveeeieeeenn. [
Portuguese ............cc........ ]
SPaNiSh ... ]
Japanese ..o, L]
Vietnamese.............cccou.... ]
PUNaDI ..o, ]
HINGi .o ]
Other language .................. L]

For statistical purposes only, we need information about your personal income.
All answers will be kept anonymous and strictly confidential.

) Which category best describes your personal income, before taxes, for the past year?

Under $10,000 ................ ] $50,000 - $59,999 ............ (]
$10,000 - $19,999............ ] $60,000 - $79,999 ............ L]
$20,000 - $29,999............ ] $80,000 - $99,999 ............ L]
$30,000 - $39,999............ | $100,000 - $149,999 ........ ]
$40,000 - $49,999 ........... ] $150,000 or more.............. ]

Please return your completed survey
immediately in the postage paid reply envelope.

Thank you very much.
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